
By James Menzies

ILDERTON, ONTARIO

When Colleen Manning and her family received the help 

of Ronald McDonald House Charities and the Children’s 

Hospital at London Health Sciences Centre after the 

premature birth of their son in 2015, she knew she had 

to give back. And when it came to finding a way to give 

back, she knew she could rely on trucking.

Manning’s husband J.R. is an owner-operator and is 

well connected with other drivers in the area through 

social media. With son Samuel fully recovered from 

arriving here early, the couple set out last year to start 

a truck show aimed at raising funds for the two chari-

ties that helped them out so much.

“My husband and I had a premature baby born three 

weeks early on June 30, 2015,” Colleen Manning told 

Truck News at the second annual Trucking for Kids 

show June 10. “He was in the neonatal intensive care 

unit (NICU) for two weeks. We stayed at Ronald McDon-

ald House because we were an hour from London. That 

place is phenomenal and all the nurses and staff at the 

hospital were phenomenal. So, we wanted to give back.”

Ilderton, Ont., is now home to one of Ontario’s largest 

truck shows. In its first year, more than 100 trucks were 

on show, and about $30,000 was raised for the two char-

ities. All money raised through the event goes directly 

to the charities, Manning noted. This year, the show 

was even bigger, with at least 160 trucks taking part. 

No awards are presented – it’s all about pride in the 

profession.

“There are no awards at all,” she explained. “It’s just for 

the drivers to get together and for kids to come out and have 

fun. We don’t want the politics that go along with awards.”

Many of the trucks were from Southwestern Ontario, 

but there were also some from the Ottawa area. In addi-

tion to the truck show, there were kids’ activities, antique 

cars, food trucks, and vendors. The trucks began roll-

ing into the Ilderton Fairgrounds – just north of Lon-

don, Ont. – at about 11 p.m. Friday June 9 and many 

were there through Sunday morning. The organized kids’ 

activities ran from 11 a.m. till 3 p.m. on Saturday, June 10.

Last year’s inaugural fundraiser was a huge success, 

and while the total collected this year hadn’t yet been 

tallied by press time, Manning assured it would be far 

greater than last year. 

“This year we went into the show with $30,000 already,” 

she said, attributing the running start to event sponsors. 

Visitors to the show can make a donation of any size to 

get past the gates – there’s no set entry fee. TN
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Trucking for Kids show raises big bucks for children’s causes
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By James Menzies

BRAMPTON, ONTARIO

Bruce Leonard of J.D. Smith Trans-

port was named grand champion at 

the Toronto Regional Truck Driving 

Championships (TRTDC) May 27.

Leonard topped the hotly con-

tested tandem-tandem category. 

The grand champion award is given 

to the driver who achieves the high-

est points margin above the average 

in his or her category. About 33 driv-

ers took part in the driving champi-

onships, held at the Powerade Cen-

tre in Brampton, Ont.

Competing drivers completed a 

knowledge test, a pre-trip inspec-

tion under the watch of a Ministry 

of Transportation enforcement offi-

cer, and then tackled the obstacle 

course. Five categories were con-

tested: Straight truck; single-sin-

gle; single-tandem; tandem-tandem; 

and B-train. The top four drivers 

from each category will advance to 

compete in the provincial champi-

onships July 7-9, back at the Pow-

erade Centre in Brampton. The 
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J.R. Manning holds son Samuel, whose premature birth inspired his parents to launch the Trucking for Kids show. 
J.R.’s wife Colleen Manning and their daughter Madison are pictured at right.
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Inside the Numbers with Lou Smyrlis

Introducing the Next Generation of Heavy Duty Diesel Engine Oil 

Delo
®

 400 with ISOSYN
®

 Advanced Technology

#DeloDrives 
PERFORMANCE

© 2017 Chevron Canada limited. All rights reserved. All trademarks are property owned by Chevron Intellectual Property LLC or their respective owners.

*As compared to previous generation HDMO product test limits.

Up to 35% Better 

Oxidation Control*

Up to 68% Better 

Wear Protection*

Up to 46% Better 

Piston Deposit Control*

Up to 60% Better 

Component Durability*

ChevronDelo.com

MAINTENANCE MATTERS
Diesel pricing may be far from its peak from a few years ago but fuel costs remain top 

of mind for more than a third of Eastern Canada’s owner/operators, according to our 

Newcom Trucking Group research. Managing maintenance expenses was cited as the 

second biggest challenge but some owner/operators are starting to employ different 

electronic devices on their trucks.

Managing fuel expenses is a top concern for Eastern Canada’s owner/operators

Follow Lou on Twitter @LouSmyrlis.

Main reasons for not using 
electronic monitoring  

equipment

Too complicated

Too costly
69%

13%

Not reliable
18%

Responsible for 
maintenance of own vehicles

Lease some or all 
of vehicles

YES
20%

NO
19%

YES
81%

NO
80%

Types of electronic devices on fleet trucks

Onboard connectivity from truck OEM 25%

Onboard connectivity from aftermarket provider 31%

GPS/vehicle location unit 71%

Tire pressure monitoring system 16%

Automatic tire inflation 4%

Electronic onboard recorder 27%

Fleet management system 6%

Safety devices (in-cab video cameras, etc) 43%

Cargo/load monitoring equipment 14%

Primary vocations

Dry van TL 13%

Dry van LTL 10%

Reefer 11%

Construction 15%

Flatbed 24%

Tanker 8%

Logging 6%

Energy & Mining 3%

Refuse 2%

Biggest challenge in managing business

Managing fuel expenses 37% of respondents

Managing maintenance expenses 25%

Recruitment of drivers 9%

Regulatory compliance 12%

Training and retaining staff 8%

New technology in trucks 5%

Customer satisfaction 6%
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It’s summer time, and that means 

it’s the season of truck shows, con-

voys, and fundraising barbecues. 

It also means trucking is front and 

center when it comes to raising 

money for worthwhile causes.

I’ve been blown away by the effort 

that has gone into several such 

events held in recent weeks. Take, 

for example, the Trucking for Kids 

show in Ilderton, Ont., which you 

can read about on the cover of this 

issue. This show, in only its second 

year, attracted well over 100 trucks 

and hundreds of visitors. Organiz-

ers were blessed with beautiful 

weather and local families flocked 

to the show to check out the gleam-

ing iron and the kids’ activities.

The event is in just its second year, 

and is poised to raise somewhere 

in the neighborhood of $40,000 for 

Ronald McDonald House Chari-

ties and the Children’s Hospital 

at London Health Sciences. These 

two charities helped the Manning 

family, founders of the show, when 

their son Samuel was born several 

weeks premature. They wanted to 

give back, and knew trucking could 

be counted on to support the show.

It raised about $30,000 in its first 

year, and that much again before 

the gates even opened June 10. As 

of this writing, they’re still tallying 

up the total – with 100% of pro-

ceeds divided equally between the 

two kids’ charities. What an effort. 

And it goes to show, despite the can-

celation of the Fergus Truck Show 

and RPM show that was to be held in 

Havelock, that there’s still an appe-

tite for the old-fashioned truck show 

if costs are kept in line and especially 

if money is raised for a good cause.

The trucks that participated in 

the Trucking for Kids show were 

top notch working trucks, meticu-

lously maintained and attentively 

prepared for the event. There may 

not have been any prizes awarded 

at the show, but trucker pride was 

on full display. 

And speaking of a good cause, 

how about the Teddy Bear Con-

voy, held June 4 in Newfoundland, 

raising more than $60,000 for the 

Janeway Children’s Hospital Foun-

dation? A total of 116 trucks partic-

ipated in a convoy that circled the 

hospital where it could be seen by 

children inside the hospital. Trucks 

were decked out in teddy bears to 

bring attention to the cause.

A second convoy was held in 

Corner Brook, Nfld., for the same 

cause, drawing 46 additional 

trucks. It raised another $16,000. 

You can read more about this ini-

tiative on pg. 29. 

And then there’s Team Maxim. 

Ninety employees of Winni-

peg, Man.-based Maxim Truck 

& Trailer took part in the 20-km 

Challenge for Life walk June 10, 

raising more than $200,000 for 

CancerCare Manitoba. Company 

chief executive officer Doug Har-

vey led the crew, but credited the 

staff for making the fundraising 

effort a success. 

“I’m proud of the staff, custom-

ers, suppliers, and friends who 

continually support and partic-

ipate in activities that give back 

to our community,” said Harvey. 

“Giving back is part of our culture 

at Maxim.”

Walking 20-kilometers is an 

achievement and raising an aver-

age of more than $2,000 per person 

is as well. These are but three recent 

events the trucking industry partic-

ipated in or organized in an effort to 

raise money for worthwhile causes. 

There are many more. We will con-

tinue to cover such events as they 

happen. Trucking is an industry 

that continues to give back, in ways 

that continue to amaze. TN

Trucking: The industry that gives

James Menzies can be reached 

by phone at (416) 510-6896 or by 

e-mail at james@newcom.ca. 

You can also follow him on Twitter 

@JamesMenzies.

Editorial

Mark Your Calendar!

NORTH 
AMERICAN
COMMERCIAL 
VEHICLE SHOW

APRIL 18, 2018
International Centre

Toronto, Ontario, Canada
www.trucksummit.ca

OCTOBER 11, 2017
International Centre

Toronto, Ontario, Canada
surfacetransportationsummit.com

SURFACE
TRANSPORTATION
SUMMIT

APRIL 19-21, 2018
International Centre

Toronto, Ontario, Canada
www.truckworld.ca

SEPTEMBER 25-28, 2017 
Georgia World Congress Center,

Atlanta, Georgia, USA

www.nacvshow.com
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On June 2nd, Vision Truck Group celebrated the grand 
opening of its new Etobicoke location in the heart of 
Toronto. No one enjoyed the event more than John 
Slotegraaf, president of Vision Truck Group. Under 
Slotegraaf’s leadership, the company has become 
one of Canada’s most successful Mack Trucks and 
Volvo dealership groups. Vision Truck’s commitment 
to its customers earned it the prestigious 2016 Mack 
Trucks North American Dealer of the Year Award.  

John Slotegraaf conducted an interview discussing 
the move to Etobicoke, how it will affect Vision’s 
customers and why the company recently started 
featuring Mobil Delvac™ commercial lubricants in 
all of its locations.

Q1 
So, the new Etobicoke facility – what was  
the reason for the expansion and I’m sure 

your happy to finally have it open?

Slotegraaf: The development of this facility was many years 
in the making. So, to have the grand opening behind us, 
was a great feeling. We wanted the extra shop capacity to 
expand our sales and service offerings. We envision that this 
new facility, which is our sixth Vision Truck Group location, 
will help us continue delivering on our promise of delivering 
the best service possible for our customers.  

Vision Truck Group

Celebrates Grand Opening of New Facility 
in Heart of Toronto

Q2 
Why was Etobicoke the right location  
for this facility?

Slotegraaf: This core area in Toronto has been underserved 
for years and we are proud to be the only dealer group making 
a return to the heart of the city. The new dealership is easily 
accessible from the Gardiner Expressway, making access to 
and from the facility easy for our customers.  

This is our vision for the future − to be located in more 

cities in the most accessible locations to make it easier for our 

customers. From the moment we announced our plans for this 

expansion, we’ve heard great feedback from our current and 

perspective customers.  

Q3 
Speaking of other changes, the company 
recently made a switch to feature Mobil Delvac 

commercial lubricants at all locations. Why is this an 
important change? 

Slotegraaf: Our customers will now have access to a wide 
range of Mobil Delvac engine oils, transmission oils, coolants, 
greases and driveline fluids. We know that many successful 
owner/operators and leading fleets across Canada rely on  
Mobil Delvac to enhance vehicle performance, improve fuel 
economy and extend oil drain intervals. And, since our customers 
vary both in size and specialty, they need products that are as 
high-performing and reliable as Mobil Delvac lubricants. 

Photo of Vision Truck Group’s brand new Etobicoke facility From left: Steve Brenton, CFO; John Slotegraaf, President; Larry DeHoop, Director of Parts Operations
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MISSISSAUGA, ONTARIO 

Omnitracs has announced its inten-

tions to acquire the assets of Cana-

dian fleet management solutions 

provider Shaw Tracking.

“We’re very pleased to bring the 

operations of Shaw Tracking into 

the Omnitracs family as we further 

our mission to transform trans-

portation by providing innovative 

solutions to our customers,” John 

Graham, chief executive officer of 

Omnitracs, announced June 1. “This 

acquisition is another key step in 

expanding our global footprint 

in the technology transportation 

industry, thereby providing these 

critical solutions to the ever-ex-

panding transportation industry.”

Through the combination of the 

two companies, Canadian fleet cus-

tomers will have access to Omni-

tracs products and services, and 

will benefit from a more seamless 

user experience with direct access 

to technology solutions and cus-

tomer service support, the compa-

nies announced.

Shaw Tracking has been the 

exclusive Canadian distributor 

of Omnitracs f leet management 

solutions for more than 25 years, 

offering GPS vehicle tracking 

products, f leet management soft-

ware, and professional services for 

additional support. The Canadian 

company will now be integrated 

into the Omnitracs portfolio in an 

effort for Omnitracs to expand its 

customer base north of the border.

“We deeply appreciate the ser-

vice and contributions made by 

the people at Shaw Tracking and 

thank our customers for their loy-

alty and ongoing business. By going 

to a leader in the transportation 

and logistics industry, the oper-

ations of Shaw Tracking are well 

positioned for future growth and 

investment,” said Jay Mehr, pres-

ident of Shaw Communications, 

which owns Shaw Tracking. “This 

transaction further reflects our 

commitment to our strategic ini-

tiative of becoming Canada’s lead-

ing connectivity provider and our 

ongoing work to focus our opera-

tions around our core offerings.”

Mike Ham, general manager 

of Omnitracs Canada, said the 

Canadian market is important 

to his company.

“Shaw Track ing is a wel l- 

respected brand among f leets 

throughout this country, with a 

rich 27-year history,” he said. “As 

the Canadian market changes and 

government regulations unfold, 

the transportation industry will 

face some unique challenges 

requiring fleets across the coun-

try to evolve with new technolo-

gies. This acquisition puts Omni-

tracs at the forefront of responding 

to these changes within the Cana-

dian market.” TN

Business

Omnitracs to buy Shaw Tracking

If you’re there, we’re there... 
coast to coast

The most trailers. 
The most locations. 
Ready to go when you are!

1 855 327 9757
trailerwizards.com

The cost of  
congestion
ARLINGTON, VIRGINIA

Congestion on the U.S. National 

Highway System (NHS) added 

more than US$63.4 bil lion in 

operational costs to the truck-

ing industry in 2015, according 

to recent research released by 

the American Transportation 

Research Institute (ATRI).

Using a number of data sources 

including its unique truck GPS 

database, ATRI calculated delay 

on the NHS totaling more than 996 

million hours of lost productivity, 

which equates to 362,243 commer-

cial truck drivers sitting idle for a 

full working year.

A costly problem

ATRI’s analysis also documented 

the states, metropolitan areas, and 

counties that were most impacted 

by these delays and subsequent 

cost increases. 

The top 10 states experienced 

costs of more than $2 billion each, 

with Florida and Texas leading 

with more than $5 billion each. 

Traff ic congestion was the 

most severe in urban areas, ATRI 

reported.

The data collected also demon-

strated the impact of congestion 

costs on a per-truck basis, with an 

average increased cost of $22,676 

for trucks that travel 100,000 

miles annually.

“Congestion-related costs con-

tinue to rise and impact our sup-

ply chains. A five-minute delay 

for each UPS vehicle, every day, 

costs UPS $105 million annually in 

additional operating costs. ATRI’s 

report quantifies this drain on the 

economy which must be addressed 

through targeted infrastructure 

investments,” said Rich McArdle, 

president of UPS Freight. TN
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By Carroll McCormick

BLAINVILLE, QUEBEC

The PIT Group launched its 11th 

year of Energotest trials at Trans-

port Canada’s test track in Blain-

ville, Que., May 29. The big topic in 

the May 29-June 9 trials was tires: 

measuring the relative fuel con-

sumption of five tire brands and 

taking a little peek at recapped 

wide-base tires in this session. PIT 

Group will make a more detailed 

comparison of duals and recaps 

this September.

Although PIT Group conducted 

tire trials to better understand 

fuel consumption in 2010, 2008 

and 2007 (the year before FPIn-

novations created PIT Group in 

2008) this is the first time that 

multiple tire manufacturers have 

willingly participated. 

Thinking back to 2007, Yves 

Provencher, director of market-

ing and business development, 

PIT Group, recalls, “The funny 

part is, in the first year, members 

asked us to do these tire tests. We 

called tire manufacturers and 

none wanted to participate. They 

said, ‘We’re not playing that game 

with you guys’.”

Eleven years later, the collective 

voice of PIT Group’s 46 member fleets 

is much larger and harder to resist: 

Bridgestone, Firestone, BF Goodrich, 

Continental and Goodyear contrib-

uted low rolling resistance tires, all on 

the list of SmartWay-verified technolo-

gies, for a comparison of their fuel con-

sumption to each other, and to control 

tires from an unnamed manufacturer.

PIT Group designed the trials to 

follow two TMC protocols. The first, 

TMC Fuel Consumption Test Proce-

dure-Type II, used several pairs of 

two trucks over the test days. One 

truck ran every day with control 

tires on the steer, drive and trailer 

positions; each truck carried 18 

tires. The other truck in the pair ran 

one of the five above-named brands 

each day, yielding fuel consumption 

comparisons between each of the 

named brands.

The second protocol was the TMC 

Fuel Consumption Test Procedure 

Type III test. This involved run-

ning several tractor-trailers simul-

taneously, provided by the Centre 

de formation du transport routier 

de Saint-Jérôme (one of Quebec’s 

big truck driver training schools). 

The tractors weighed 20,000 lbs 

apiece, and the trailers grossed out 

at 46,000 lbs apiece.

One rig ran with a set of the 

unnamed control tires. Each of 

the other trucks carried a set of 

one of the participating brands. 

Each morning’s trials consisted 

of three one-hour runs around 

the 6.5-kilometer, high-speed oval 

track at 105 km/h. 

Every afternoon and evening, 

the tire changing crew (to be clear, 

the crew changed identical rims 

mounted with the tires, not just the 

tires) switched the wheels onto a dif-

ferent truck. This way, each brand’s 

18 tires spent track time on each 

truck, to make sure that any differ-

ences in fuel consumption could be 

attributed to the tires, and not any 

differences between the trucks.

Once all the data is crunched, PIT 

Group will deliver fuel consumption 

information on the brands and mod-

els to its member fleets. 

“Our members wanted to have 

a clear picture about what is the 

best tire for their operation,” 

Provencher says.

PIT Group also compared the 

fuel consumption of some new and 

recapped wide-base single tires, but 

those tests were just a taste of what 

is to come this September. 

“We did a small experiment with 

wide-base tires in preparations for 

the September test. There are a lot 

of questions about recapped tires 

(that will be addressed) in Septem-

ber. People are very concerned and 

want to know,” Provencher says.

One visitor at this Energotest was 

Dwayne Haug. Based in Camden-

ton, Mo., he has decades of expe-

rience running fleet maintenance, 

equipment spec’ing, purchasing, 

and managing entire trucking com-

panies. Now he is an independent 

consultant and since last year, a 

business development consultant 

with the PIT Group, tasked with 

making U.S. fleets more aware of 

the group’s work.

“I have to say that PIT Group 

was a well-kept secret of Canadian 

fleets,” Haug says.

U.S. exposure to PIT Group’s 

work began a year ago, with a fleet 

symposium in Montreal. So far, six 

U.S. fleets, including U.S. Xpress, 

Covenant Transport and C.R. 

England have joined the PIT Group.

Out of the Montreal sympo-

sium was born the first U.S. test: 

fuel testing for U.S. Xpress. “They 

were not looking for just fuel effi-

ciency, but the spec’ing of trucks. 

For example, matching with trans-

Business

Laying rubber
Truck tires are compared for fuel savings in  

this year’s Energotest

THE HOLLAND ELI-te™ FIFTH WHEEL COUPLING ASSISTANT

WE’LL
HELP YOU

GET IT
RIGHT

WATCH THE 
ELI-te™ VIDEO

SUCCESS MODE
Bright Lock Inspection Lights

FAILED MODE
Red Flashing Warning Lights

™

ELI-te™ Coupling 
Assistant can be 

spec’d with 
the FW35 

Series

SAF-HOLLAND 
introduces the 
ELI-te™ fi fth wheel 
coupling assistant.

Technology Enhanced for 
Safety Minded Fleets

• A failed coupling attempt 
triggers fl ashing red 
warning lights alerting drivers 
to hazards before they happen.

• A successful coupling turns on high-
intensity inspection lamps in the fi fth 
wheel throat making lock inspection 
easier and more reliable.

The HOLLAND ELI-te™ fi fth wheel coupling 
assistant will help drivers GET IT RIGHT.

© 2017 SAF-HOLLAND, Inc. All rights reserved.

www.safholland.ca  519.537.3494



July 2017 • Truck News  9  

missions, gear ratios. The intent 

was more for live, rather than 

track tests. We developed a roughly 

52-mile course around Chatta-

nooga, Tenn. We had Freightliner, 

Kenworth, Navistar, Peterbilt, 

Detroit Diesel engines, Cummins 

engines, Eaton automated trans-

missions,” Haug recalls.

Haug comments on the impor-

tance of the upcoming September 

Energotest, considering how much 

the value of tire casings have fallen. 

“Now you are buying a tire but 

you can’t dispose of the casing. How 

do you judge the tire, so you get the 

best use out of it?”

One of the messages Haug is 

spreading is how PIT Group’s man-

date is evolving. 

“You have to keep up with the 

technologies, but you have to 

develop tests that reflect the needs 

of equipment; for example, driver 

fatigue, developing tests for the 

technicians to help them in the 

development of training. We test 

the product to see how it operates, 

but from the fleet’s perspective you 

have to test for (reliability, etc.), 

looking at failure rates,” Haug says. 

Then there is the initiative PIT 

Group is rolling out this year – the 

Fleet Efficiency Review – which 

PIT Group describes as, “a com-

prehensive analysis of f leet main-

tenance practices by recognized 

industry experts.” 

“We will talk with fleet man-

agement about driver retention, 

maintenance costs, shop layout, 

and use our knowledge of vehicle 

testimony, spec’ing. This analy-

sis is adaptable to carriers of all 

sizes and types of operation. We 

are open to discussion with com-

panies to target and provide assis-

tance in all areas. The providing 

of evaluation and possible areas 

of enhancement shall be put into 

a final report for the company’s 

use as it sees fit.  But, after that, 

we do not simply walk away. It is 

a continuing communicative pro-

cess and informational source for 

the participating company. This 

is but another aspect of the part-

nerships that we garner with our 

membership which is also open to 

non-members,” Haug says.

And if it is not already enough 

that PIT Group, with 263 tests done 

as of last September, has brought 

order to the chaos that sometimes 

passed for fuel economy testing, 

and with no shortage of new tests 

that its members want, Haug adds 

about the Fleet Efficiency Review: 

“We should be able to do more for 

our members than just test tech-

nology, but also put it into efficient 

and progressive practice.” TN
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PIT Group engineers swap out tires during this year’s Energotest fuel 
economy test trials.

Canadian spot 
market freight 
up 37% in April
TORONTO, ONTARIO

Canadian spot market load vol-

umes were up 37% year-over-year 

in April, though 21% off March 

2017 levels.

March is traditionally the peak 

month for loads, according to 

TransCore Link Logistics, which 

compiles the data.

Intra-Canada loads represented 

27% of total volumes, and were up 

35% compared to April 2016.

Cross-border loads, which 

accounted for 70% of total data, 

were also higher than last year. 

Loads leaving Canada were up 

10% and those coming into Canada 

jumped 56% year-over-year.

Equipment capacity decreased 

10% from March and 21% com-

pared to April 2016. 

The decline in load volumes 

month-over-month, coupled with 

an equivalent decline in equip-

ment capacity, resulted in a truck-

to-load ratio of two trucks for 

every available load, TransCore 

reports. April marked the second 

lowest truck-to-load ratio in nearly 

two years. TN
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By Sonia Straface

BRANTFORD, ONTARIO

To thank its employees, customers, 

and suppliers, Trison Tarps once 

again hosted its annual customer 

appreciation barbecue May 31.

And living up to the Trison 

tag line, Where Customer Service 

Excels, president Paul Vanden-

berg ensures he delivers, even 

when it comes to an event like 

this. Because a Trison Tarps bar-

becue isn’t your average truck-

ing industry barbecue, where hot 

dogs and burgers are served up. 

Rather, Vandenberg uses his own 

custom-built smoker to roast a 

whole pig for his guests.

In fact, Vandenberg was at the 

facility at 2:45 a.m. to make sure 

the 250-lb pig was on the smoker in 

time to be served up to guests for the 

event that began at 11 a.m.

The event, now in its fourth year, 

started in 2014 when Trison moved 

into its new 48,000 sq.-ft. facility in 

Brantford. After that, Vandenberg 

thought he’d do another pig roast 

to celebrate 10 years in business 

and since then, he said hosting the 

event has been an excuse to get cus-

tomers, employees, and suppliers all 

together and show them how valued 

they are.

“It received a lot of interest when 

we first started it when we moved 

into the building and so now we’re 

going with it,” Vandenberg said 

while shredding pork for his guests 

at the event. “I think it’s import-

ant to host these kinds of events 

because customers are what run 

our business. Without customers, 

we may as well close our doors.”

It’s truly a day everyone looks for-

ward to, he added.

“My wife does a nice job with 

the presentation inside, too. She’s 

a very big support for me,” he said, 

adding she does most of the bak-

ing for the annual event. “I have 

a lot of good people around me. 

It makes it enjoyable to do this 

sort of event. I look forward to 

meeting people who I would nor-

mally just speak to on the phone. 

So, there’s a lot of customer inter-

action going on, which would 

never happen without an event 

like this.”

Trison Tarps is a family busi-

ness that manufactures its own 

tarps on-site at its Brantford 

facility. TN

It’s a wrap
Trison Tarps’ fourth annual customer 

appreciation pig roast was a success

Business

Paul Vandenberg 
roasts some pig 
at Trison’s fourth 
annual customer 
appreciation  
barbecue.
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By Sonia Straface

MADRAS, OREGON

Despite U.S. President Donald 

Trump proclaiming it as the worst 

trade deal in history, there won’t 

be any major changes to the North 

American Free Trade Agreement 

(NAFTA) anytime soon. 

At least, that’s the opinion of 

Roger Nielsen, the newly appointed 

president and CEO of Daimler 

Trucks North America (DTNA). 

In his first-ever media roundtable, 

at the grand opening of DTNA’s new 

test track, Nielsen said he doesn’t 

“anticipate any major changes in 

the NAFTA agreement” and “there 

are so many other discussions going 

on with government priorities right 

now, I don’t see this as coming up to 

the top of the list.”

“You know we’re a global com-

pany and we believe in free trade 

and we’re prepared to engage every-

body and anybody on what that 

means,” he said. 

However, Nielsen added, even if 

there is a big shake-up in the agree-

ment, DTNA is confident it can han-

dle it. 

“If you take the worst-case sce-

nario, and say there was a situation 

where we would be required to have 

100% assembled in America (prod-

ucts), we have the capacity to do it,” 

he assured.  

Nielsen has been the company’s 

chief operating officer since 2001, 

and in his first media roundtable 

on May 18, told trucking journalists 

from across North America that 

he was shocked he was offered the 

CEO position. 

“I was absolutely in shock,” he 

said. “I had the best job in the world 

doing what I do, so I never really 

thought that (being CEO) was the 

next step for me. But after I thought 

about it for a couple of days, I said 

let’s do it. The company has great 

momentum, we have great products 

in the marketplace and great prod-

ucts in our pipeline that need to be 

brought in…in the next three, four, 

five years…so it’s an exciting time 

to be at the helm.”

So far, the biggest adjustment 

in going from COO to CEO is the 

weight of his opinion, Nielsen said. 

“I now understand my opin-

ion counts,” he said, recalling a 

time recently when he pointed 

out a Tweet from the Western Star 

account he didn’t care for. 

“An hour later I tried to find the 

Tweet and it was gone,” he said. “And 

it was just my opinion.”

Other than that, Nielsen said as 

CEO he is enjoying all the time he 

has with customers and dealers, and 

the evolution of his responsibilities. 

Vocational Growth

“There’s definitely been a lot more 

interaction with customers and 

dealers,” he said. “I had a lot of 

interaction with customers and 

dealers before, mostly with the 

heads of maintenance, so to now 

grow relationships with deci-

sion makers and owners of the 

f leets…has been a great experi-

ence for me. As COO I (brought) 

in the view of being responsible 

for product quality, so taking on 

service quality as well now is an 

evolution of responsibility.”

Looking to the future, Nielsen 

said he wants DTNA to expand 

into being more than just the 

on-highway leader, and he isn’t 

fazed by whispers of a new threat 

in Tesla. 

“We are the on-highway leader, 

and we are among the best in the 

vocational market,” he said. “But we 

want to be the vocational leader.” 

“(Tesla’s) an interesting com-

pany to watch,” he added. “But 

(we’re) the leader in electric vehi-

cles…and battery technology, so 

we will be ready when the market 

is ready.” TN

Getting up to speed
DTNA boss Roger Nielsen welcomes challenges of new role

Roger Nielsen
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By Sonia Straface

MADRAS, OREGON 

Daimler Trucks North Amer-

ica (DTNA) has officially opened 

its Oregon-based High Desert  

Proving Grounds.

DTNA invited trucking journalists 

from across North America, as well 

as local dignitaries and local press, 

to attend the grand opening event on 

May 18. The grand opening featured 

speeches from DTNA executives, full 

facility tours, and ride-and-drives on 

the newly paved 3.5-mile test track.

The grounds, which required a  

US$18.7 million investment by the 

company, encompass 87 acres in 

total. They come complete with a 

test track, a brand new 32,000 sq.-ft. 

office building that will soon be home 

to about 40 employees, and a sizable 

workshop with 14 service bays for 

technicians to work in. There’s also a 

driver lounge and conference rooms 

with large windows so all employees 

can enjoy the mountainous view.

According to Roger Nielsen, 

DTNA’s newly-appointed president 

and CEO, the proving grounds were 

built to serve two functions. The first, 

to solidify and validate DTNA as 

North America’s market leader and 

become a louder player in the realm 

of research and development. The 

second, to bring innovative technol-

ogy to the market faster than before.

“We’re excited to be a more pre-

dominate player in the testing of 

durability, reliability of our brand 

and brands around the world,” Niel-

sen said at the grand opening. “Put-

ting our investment here is one more 

piece of the foundation we’re putting 

together to solidify our place as the 

North American leader. For sure 

you’re going to see trucks platooned 

and paired up here, you’re going to 

see autonomous vehicles driving up 

here. It’s truly a place for us to bring 

product to market faster and quicker 

and honestly, with higher quality.”

Wilfried Achenbach, senior 

vice-president of engineering at 

DTNA, said that Madras was cho-

sen as the location for the proving 

grounds because of its proximity to 

Portland, Ore., where the company’s 

year-old headquarters is situated. 

The drive between the headquarters 

and the proving grounds is about 120 

miles, which allows the engineering 

team to travel by car to access the 

testing facility.

“It will save us time, and bring our 

engineers closer to the product,” said 

Achenbach. “Together with our full-

scale wind tunnel and other state-of-

the-art engineering test facilities in 

Portland, the proving grounds will 

help us stay ahead of the competition.”

In addition, the 120-mile drive is 

helping the company out even more 

as the route provides vehicles with 

real world validation by including 

portions on the interstate, rural 

roads, and mountainous terrain 

through the Mount Hood pass. The 

route itself has been used to validate 

the potential gains of truck platoon-

ing, one technology that DTNA is 

exploring for the future.

Achenbach added the new test 

track is similar to those Daimler 

has in Germany, and soon in Bra-

zil. The track’s surfaces, which are 

highly engineered, will help DTNA 

determine a truck’s full service life 

in just six months. TN

Daimler opens new proving grounds
Daimler’s new Oregon-based proving grounds feature a 3.5-mile test track and a  
new state-of-the-art office building and workshop
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Missing Since: May 3, 1983 

Date of Birth: April 7, 1967

Missing From: Hinton, AB, Canada

Height: 5’0” 

Weight: 90 lbs

Eye Colour: Brown

Hair Colour: Dark Brown

SHELLY-ANNE BACSU

OR CONTACT YOUR LOCAL POLICE DEPARTMENT. ALL CALLS CONFIDENTIAL.

missingkids.ca

IF YOU HAVE ANY INFORMATION ABOUT THIS MISSING PERSON,  

1-866-KID-TIPS
PLEASE VISIT OUR WEBSITE OR CALL US TOLL-FREE

(1-866-543-8477)

missingkids.ca is a program of 
and trade-mark of

Child Find (Ontario) Inc. is an affiliate of the Canadian Centre for Child Protection Inc. 
Together, they provide missing children services in the Province of Ontario.

Age progression  
to 33 years (2000)

Pack performance
The results of last fall’s cooperative  

platooning trials are in

By Carroll McCormick

BLAINVILLE, QUEBEC

It was an unusual sight: three trac-

tor-trailers zooming around Trans-

port Canada’s test track in Blain-

ville, Que., separated by as little as 

17 meters, or 56 feet. The purpose? 

To gather evidence on possible fuel 

savings associated with what race 

car fans would identify with as a 

drafting, or slipstreaming tech-

nique, and what police would call 

tailgating. There were indeed fuel 

savings, with caveats, says a report 

on the trials, made public June 1.

The report goes into a trailer-load 

of detail on the experimental design, 

the whodunit, the many results, 

and the usual ifs, ands, and buts, 

associated with complex tests, but 

the basic story is this: Three Volvo 

tractors carrying a package of gear 

including radar, video cameras and 

computers – developed by the Cali-

fornia PATH Program (Partners for 

Advanced Transportation Technol-

ogy) and designed to let the trucks 

safely maintain precise separation 

distances – were driven round and 

round a 6.5-kilometer oval to see if 

there were any fuel savings in trav-

eling close together.

This international effort included 

PATH researchers, Transport Can-

ada as the project lead, the National 

Research Council Canada in charge 

of the experimental design and data 

analysis and the PIT Group running 

the trials, providing equipment, per-

sonnel and logistics. 

The trials addressed several fuel 

savings questions: What is the effect 

of separation distance? What is the 

effect of truck position (lead, mid-

dle, and trailing)? Does the speed 

of the platoon affect fuel savings? 

Does the rig’s weight influence the 

fuel savings? Does having aerody-

namic enhancements – in this case 

side skirts and boat tails – affect the 

platooning effect? 

There were three separation dis-

tances, expressed in seconds and 

meters: 0.6 seconds (17.4 meters), 0.9 

seconds (26 meters), 1.2 seconds (35 

The trial results 
will support 
platooning projects 
in the U.S. and 
Canadian emissions 
regulations for 
truck model years 
2018 and beyond. 

Platooning trials at Transport Canada’s test track in Quebec prove fuel 
savings are possible.
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meters) and 1.5 seconds (44 meters). 

The experimenters sliced and diced 

the variables and results six ways to 

Sunday, but as a broad-brush state-

ment, the lead truck saved basically 

nothing, the middle truck saved 

something, and the trailing truck 

saved the most. 

For example, in the standard con-

figuration (no side skirts or boat 

tails) and the shortest separation, 

the middle truck saved 7.4% and the 

trailing truck 11%. The aerodynam-

ics bumped that up to a 9.4% and 

12.3% fuel savings, respectively, but 

the advantages to the aerodynami-

cally-kitted rigs varied, depending 

on the combination of experimen-

tal variables. 

The combined fuel savings 

amongst all three trucks varied 

between 5% and 7.6%, in one part 

of the trial. 

In general, the fuel savings 

decreased as the separation dis-

tance increased, although the 

report does note that more tests 

should be done to see just how far 

the trucks can be spaced apart 

while still saving fuel. 

Two speeds were tested – 65 mph 

(105 km/h) and 55 mph (89 km/h) – 

but the results were statistically the 

same for both.

The rigs were run at two weights: 

65,000 lbs, and 29,400 lbs, with 

weight removed from the trailers. 

Fuel savings increased from 1% to 

2% for the unloaded trailers.

The trial results will support 

platooning projects in the U.S. and 

Canadian emissions regulations 

for truck model years 2018 and 

beyond, in some unspecified way. 

However, there are many more 

questions that must be answered, 

note the report’s authors. For 

example, will even shorter sep-

aration distances, such as nine 

meters, yield savings for the lead 

truck? What fuel savings are 

already happening out there at the 

typical, and legal, separations we 

see on the highways? How would 

two-truck platoons perform? For 

that matter (and this is a good 

one for Canada) how would a two-

truck platoon stack up against a 

long combination vehicle?  

How about lateral offset? That’s 

when one of the trucks drifts to one 

side or another. How does that influ-

ence fuel savings? Another real-

world issue is the performance of 

mismatched trucks, say a dry van 

and a tanker. 

Another one is the inevitable real-

world problem of platoon interrup-

tions. The report’s authors suggest 

running trials in which a car bobs 

in and out of the platoon, disrupting 

the distances and speed. 

Last fall’s trials were important. 

The report, which includes nice 

explanations of platoon aerody-

namics and the technologies PATH 

have developed, is an education. 

You can download the report at: 

http://tinyurl.com/platoonresults. 

It’s free, if not easy! TN
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Driving Championships

national championships – to have been hosted 

by the Manitoba Trucking Association in Septem-

ber – have been canceled, as have several provin-

cial competitions outside Ontario.

Murray Hutchinson, chairman of the TRTDC, 

said he was pleased with the turnout, but the 

committee still hopes to expand the competition.

“A lot of people still don’t know that this hap-

pens every year,” he said. “We are looking to get 

more committee members, so we can get more 

companies involved.”

Hutchinson said the cancellation of the nation-

als and some other provincial competitions won’t 

affect the regional and provincial driving champi-

onships in Ontario.

“Whether the nationals are there or not, we’re 

still competing regionally and provincially,” he 

said. “The camaraderie between the companies 

here today will always be there, and it’s the same 

at the provincial level, so I don’t think it will affect 

us in the long run.”

Rob Jackson was course marshal at the TRTDC 

and is chairman of the Ontario Truck Driving Cham-

pionships. He said the provincial committee is look-

ing to expand the competition to draw more inter-

est from across a broader spectrum of the industry.

“Like tire installers,” he said of a possible addi-

tion to the program. “The biggest problem we have 

on the road right now is wheels, so why not bring 

them in to compete and enhance their skill levels?” 

The provincials are moving “full steam ahead,” 

Jackson said, and the committee is working hard 

to attract sponsors, which are needed to offset the 

costs of running the event. 

“Raising funds is always the big challenge,” he 

said. “The equipment, the course, the inspection 

officers, the drivers – that’s the easy part.”

As for the TRTDC course, Jackson admitted, 

“It’s laid out pretty tight. We throw different 

curves in every year to keep them thinking.”

Ryan Tremblay, a driver with Kriska Trans-

portation based out of its Mississauga termi-

nal, made it to the provincials in each of the 

last two years. 

“I felt pretty good,” he said after his run. “I 

messed up one area. Backing up was the hardest, 

it’s all in your setup.”

He noted one of the biggest challenges is quickly 

getting oriented to a new, unfamiliar truck.

“It’s definitely tricky, especially when it’s an 

automatic,” he said. “I’m used to driving a manual. 

The throttle response (in the auto) is very jerky.”

Rennie Barran of Speedy Transport faced some 

extra pressure, as the first to hit the course in 

the tandem-tandem category. He has competed 

for five years and says the nerves still get to him 

when it’s time to get behind the wheel.

“It’s very nerve-wracking,” he said. “Every year 

I come here, it feels like it’s the first time. You talk 

the talk, but when it comes to sitting down in the 

truck, your nerves take over.”

He agreed the back-up maneuver was the 

toughest.

“When you don’t hit that one properly, it affects 

everything else you do,” he said. “You kind of beat 

yourself up as you go through the rest of the course.”

Barran said no special preparation is needed, 

as his daily job gives him plenty of practice. And 

he agrees with Tremblay that the automated tran-

nies used this year actually complicated matters.

“The automatics throw us off, because the 

majority of our trucks are standard,” he said. 

“But as a truck driver, you need to figure it out.”

Winners included: Straight truck, Kevin Brad-

shaw, Canada Cartage; single-single, Shawn 

Pietracupa, XPO Logistics; single-tandem, Danny 

Wink, Speedy Transport; tandem-tandem, Leon-

ard, J.D. Smith Transport; B-train, Dan Congdon, 

YRC Reimer.

James Taylor of Transam Carriers was named 

Rookie of the Year and YRC Reimer won the 

team award. TN

MASSTOWN, NOVA SCOTIA

Thirty-seven drivers participated in the Atlantic Provinces Trucking Association’s truck driving cham-

pionships, including eight rookies.

The team award went to Armour Transportation, while Brad Ferrish of Classic Freight Systems was 

named Rookie of the Year.

The championships were held May 27.

Category winners included: Straight truck, Arthur Burns, Connors Transfer Ltd.; single-tandem, 

Steve MacPhee, Day & Ross Transportation Group; tandem-tandem, Ron Wood, Island Gas; and B-train, 

Byron Tuttle, Home Hardware Stores. TN

Top drivers to face off in provincials

BIG NEWS 
ABOUT THE 
HUSKYPRO 
CARDLOCK 
NETWORK

Continued from page 1

Speedy Transport had five drivers from the Toronto regionals who advanced to the provincials. 
From left to right, Speedy drivers: Craig Babin, Kam Singh, Jim Smith, Dan Wink, Greg Flear, 
and Harpreet Singh.

Team Armour wins Atlantic truck driving  
championships
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By James Menzies

KITCHENER, ONTARIO

Home Hardware repeated as the top team, and 

straight truck driver Stew Jutzi was named grand 

champion at the Central Ontario Regional Truck 

Driving Championships (CORTDC) June 10.

A field of 35 drivers competed under sunny 

skies at the Kitchener Memorial Auditorium 

Complex. Eight rookies were among them, pleas-

ing organizers, including Tom Boehler, course 

marshal and committee volunteer.

“It’s been a really good turnout, considering 

some of the (provincial and national) champi-

onships have backed out this year,” Boehler told 

Truck News. However, he said the cancellation of 

the nationals doesn’t seem to have had an effect 

on the regional competition.

“I think the pride is still there,” he said.

There was plenty of enthusiasm on display at 

the competition, with many competitors decked 

out in company uniforms and co-workers and 

family members clustered under tents to root 

on the drivers. The top placing drivers move on 

to the provincial championships in Brampton, 

Ont., July 7-9. 

Boehler noted the course was changed up this 

year to throw a curve at returning drivers. The 

offset alley was replaced with an obstacle requir-

ing drivers to steer their right side duals through 

a tight row of tennis balls. 

“That kind of threw them off a bit,” Boehler 

chuckled. 

Home Hardware has a history of dominance at 

the CORTDC, and this year’s team lived up to high 

expectations, defending the team award it claimed 

last year.  Boehler noted the Home Hardware team 

is tough to beat, because its drivers get together 

regularly before the competition and practice. 

Category winners at the CORTDC include: 

Straight Truck, Jutzi, Erb Transport; single-sin-

gle, Clary Ward, XPO Logistics; single-tandem, 

Bryon Winfield, Home Hardware; tandem-tan-

dem, Gurpritam Singh Dhaliwal, FedEx Freight; 

and B-train, Darry Smith, Home Hardware.

Singh Dhaliwal was named Rookie of the Year, 

and the Safety Award went to Gary Schumacher of 

Gay Lea Foods. The winning Home Hardware team 

consisted of Winfield, Smith, and Stewart Fraser. 

In addition to being named grand champion, 

Erb’s Jutzi also scored the highest points total 

on the day. TN

WINNIPEG, MANITOBA

This year’s National Professional Truck Driving Championships that were slated to occur Sept. 15-16 

in Winnipeg have been canceled. On March 7, nationals committee members received a letter stat-

ing the competition will not be held in 2017, because it would no longer be a national event as only a 

handful of provinces are continuing with the provincial championships this year.

Several provincial trucking associations have canceled their competitions this year due to a lack of 

interest. The Saskatchewan Trucking Association (STA), for example, said that after months of promo-

tion in Regina and Saskatoon, support in both registration and sponsorship “did not reflect an industry 

with a desire to see the event continue.”

“The provincial driving championships were a fantastic event that many people were very passion-

ate about over the years,” said STA executive director Susan Ewart. “It was a great promotion for the 

trucking industry and a place for people to come together and celebrate the importance of trucking. 

The demographics have changed and the reality is that there is no longer sufficient demand for this 

event, so it will be officially retired.”

The British Columbia Trucking Association has also decided to cancel its event for 2017, making 

the announcement earlier this year, adding it will gauge the level of support for the event for 2018. TN

For more information, please conact: 
Tony White • (416) 525-4473 
Tony.White@huskyenergy.comTony.White@huskyenergy.com
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pricing, service 

and rewards.
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Jutzi wins Central Ontario 
championships
Home Hardware repeats as team champs

National championships canceled

A driver competes in the Central Ontario Regional Truck Driving Championships June 10, as judges look on.
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Steady vocational market driving Mack’s growth
Mack’s market share reaches 10-year high as overall Class 8 demand shrinks

Equipment

By James Menzies

CHARLESTON, SOUTH CAROLINA

In the first quarter of 2017, Mack 

Trucks reached its strongest share 

of the Class 8 truck market in more 

than a decade.

It claimed 10.4% of the U.S. mar-

ket and 10.1% of the combined Can-

ada/U.S. market, improving on its 

previous 10-year high reached in 

the first quarter of 2016. The slow-

down in Class 8 order activity over 

the past year has been most acute 

in the on-highway sleeper segment, 

while vocational truck sales have 

actually increased year-over-year, 

playing right into Mack’s hands.

“I think, this past cycle has been 

all about the segments,” said Den-

nis Slagle, executive vice-president, 

Volvo Group, and president of Mack 

Trucks, when addressing trucking 

journalists at a Mack Trucks Born 

to Haul press event May 18. “You 

had this loud correction in the long-

haul sleeper segment of the market, 

day cab was also hit hard but not 

as hard, and vocational year-over-

year has grown. The way we segment 

it, about 75% of the market is in con-

traction and the other 25% is quite 

good, and that kind of mix plays 

to Mack’s strength. We’ve enjoyed 

quite a bit of momentum, particu-

larly during the first quarter.” 

Last year, the industry-wide chal-

lenge for truck manufacturers was 

to work through excess inventories. 

“Everybody in the industry, 

including Mack, has been success-

ful in reducing that inventory down 

to a healthy level,” Slagle said. 

The high inventories dealers 

were saddled with last year meant 

the drop in Class 8 order activity 

didn’t reflect the true appetite for 

new trucks.

“The market was there,” Slagle 

explained. “It wasn’t that people 

weren’t buying; it was good enough 

to get inventories down to safe lev-

els...We’ve gone through that part 

of the cycle now, inventory indus-

try-wide is at a good level, and we 

can start looking forward to fac-

tories building for the demand 

rather than factories building less 

because companies are trying to 

reduce inventories.”

Last year’s market totaled 243,000 

Class 8 trucks in North America, and 

Mack is projecting 215,000 for this 

year. But, Slagle added, “the under-

lying demand feels a bit healthier 

than it did last year.”

Slagle said a business-friendly 

administration in Washington 

should drive stronger demand for 

new trucks. 

Jonathan Randa l l ,  senior 

vice-president, sales, Mack Trucks 

North America, said Mack’s stron-

gest results in a decade came from 

maintaining its leadership posi-

tion in the construction segment 

and growing its regional haul pres-

ence. The company is now looking 

to strengthen segments where it’s 

not as prominent, such as long-haul. 

It’s also a result of improving the 

service experience for customers, 

specifically through GuardDog 

Connect remote diagnostics, and 

the rollout of certified uptime cen-

ters. Randall said Mack now has 

55,000 trucks connected through 

GuardDog Connect and 91 certified 

uptime centers, which implement 

processes to expedite repairs. Even 

small repairs used to take an aver-

age of four days to complete, but cer-

tified uptime centers have reduced 

that “dwell” time to two days.

GuardDog Connect is about shift-

ing from a reactive to proactive 

repair mindset, explained David 

Pardue, vice-president, connected 

vehicles and uptime services with 

Mack. The Mack OneCall Center 

analyzes fault codes and advises 

the operator on the best course of 

action. When the truck arrives at 

the dealer, it is pre-diagnosed with 

a repair plan in place so that it gets 

back on the road faster. Geofenc-

ing is used to track dwell time and 

Mack intervenes when dealers aren’t 

meeting expectations. The entire 

repair process is tracked through 

the ASIST online portal.

“We’re seeing improvements in 

dealer efficiency,” Pardue said.

“We can now measure it,” added 

Slagle. “What you can measure, you 

can manage.”

Mack’s latest tool with which 

to improve uptime, is over-the-air 

engine software and parameter pro-

gramming. The company is allowing 

fleets to receive software updates 

remotely without visiting the deal-

ership, doing in approximately 30 

minutes what would traditionally 

CONTACT US TODAY FOR FURTHER DETAILS
416-818-5338 I sales@Zsource.ca I www.Zsource.ca
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incur two days of downtime. This 

benefits both fleet managers and 

drivers, Pardue pointed out.

But Slagle said Mack won’t be 

eliminating human interaction 

through the process.

“When we start going full throttle 

with over-the-air, we will make sure 

there’s a human on the other end of 

the line to help if something doesn’t 

work, so we can talk it through and 

make sure their experience has been 

one of, ‘I saved a couple days’ dwell 

time by being in my truck for 30 

minutes’,” he said.

In addition to elevated levels of 

support, Mack also attributed an 

expanded and increasingly efficient 

product line to its success. Ran-

dall said the mDrive and mDrive 

HD automated manual transmis-

sions have been hugely successful. 

Last year, they were spec’d in 20% 

of Mack Granites (37% this year, to 

date), 60% of Mack Pinnacle axle 

forward trucks, and 80% of Mack 

Pinnacle axle back models.

“The mDrive has been a game- 

changer for us,” added John Walsh, 

vice-president, global marketing 

and brand management with Mack 

Trucks. “It’s great in terms of per-

formance and the fuel efficiency it’s 

been able to deliver.”

The Mack LR cabover refuse truck 

is also performing well, Randall 

added, especially in Canada where 

it owns 75% of that segment. 

Tim Wrinkle, construction prod-

uct manager, said Mack has also 

been successful convincing con-

struction customers that today’s 

13-liter engines can deliver all the 

torque and horsepower required 

to do a job that fleets traditionally 

thought could only be achieved by 

a 15-liter.

The 13L MP8 provides up to 505 hp 

and 1,860 lb.-ft. of torque, compar-

ing favorably to one 15L on the mar-

ket that offers up to 505 hp and 1,850 

lb.-ft., and rivaling another that comes 

in at up to 605 hp and 2,050 lb.-ft. 

“The 13-liter MP8 is able to deliver 

big block power and durability,” 

Wrinkle said.

The durability comes from design 

attributes that include: a high-

strength cast iron block, with bed 

plate for additional stiffness; 14-bolt 

flywheel-to-crank mounting (com-

pared to 12); more robust connect-

ing rods, with greater bearing sur-

face area compared to competitive 

15Ls; and shorter piston travel, 

which results in less wear and fric-

tion on components.

The wide-ranging discussion with 

Mack executives also touched on 

hot topics such as autonomous vehi-

cles and alternative fuels. Slagle said 

Mack is keeping a close eye on the 

so-called “disrupters,” but doesn’t 

think autonomous trucks are close 

to taking over.

“Any manufacturer in this busi-

ness today has to have their heads 

up in terms of what is coming in 

terms of autonomous driving and 

different drivelines being kicked 

around and touted by some of the 

disrupters,” Slagle said. “Auton-

omous driving, I think it’s pretty 

clear we’re going to see various 

ventures into that on the automo-

tive side. On the trucking side, I 

think the bigger you get, the more 

complex that will be.”

Slagle said Mack will leverage 

whatever parent company Volvo 

Group develops, but added, “It’s 

something you have to approach 

very carefully if you have safety 

as one of your core values. At the 

right time, with the right part-

ners, and with the right internal 

innovation, we certainly feel we 

can be competitive and on top of 

whatever is going on, maybe even 

leading it.”

Walsh added autonomous trucks 

will likely first find a home in iso-

lated environments, such as quar-

ries and other job sites where inter-

actions with other vehicles and 

humans are limited.

As for all the buzz about electric 

trucks and other alternative fuels, 

Slagle said don’t rule out diesel yet.

“The truth is, diesel remains a 

very formidable fuel,” he said. “It’s 

powerful. It’s now clean. It has an 

image problem, but with 3.5 million 

diesel vehicles out there and 60,000 

diesel stations, it’s going to be with 

us for a while.”

Mack still sees promise in 

dimethyl ether (DME), which burns 

clean and eliminates the need for a 

diesel particulate filter. 

“We think, some day, it will have 

its day,” Slagle said of DME. TN
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The mDrive automated manual transmission is now being ordered in up to 80% of Mack Pinnacle trucks.
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By James Menzies

CHARLESTON, SOUTH CAROLINA

When Tracy’s Logging founder, 

Tracy Gunter Jr., buys a new Mack 

truck for his f leet, productivity 

improves before it even hauls its 

first load. That’s because he’s been 

known to park it in the yard and 

watch the drivers compete to see 

who will be awarded the keys.

“When I buy a new truck, I park it 

in the yard for about a month before 

I put it into service,” Gunter Jr. told 

press at a recent Mack Trucks Born 

to Haul event. “You talk about haul-

ing wood; those drivers stay late, they 

come in early, trying to get that new 

truck. That’s a tool I use sometimes.”

Gunter Jr. is passionate about 

Mack trucks. He grew up in the 

South Carolina timber business 

and founded Tracy’s Logging in the 

mid-70s. Today, it produces about 

300 loads per week, hauled by a pre-

dominantly Mack Granite fleet. 

“I don’t know who is responsi-

ble for naming that truck the Gran-

ite,” he said. “I tell you, that’s a very 

appropriate name. I think that truck 

is as hard as a rock. It’s certainly an 

appropriate name because of its 

durability, its longevity, and my driv-

ers do love that truck. The only prob-

lem I have with buying these new 

trucks is I can’t buy one for every-

body at one time and the ones that 

don’t get it are all puffed up.”

Tracy’s Logging’s trucks are spec’d 

with Mack MP8 engines with 445 hp 

and 1,860 lb.-ft. of torque, as well as 

mDrive and mDrive HD automated 

manual transmissions. 

“It’s the toughest truck in the 

woods,” Gunter Jr. insisted, noting 

50% of the fleet’s miles are off-road.

His son, Tracy Gunter III, runs T3 

Chipping. He said some features of 

the Mack Granite that make it the 

company’s top choice are: a Corner-

stone chassis that provides maximum 

ground clearance and strength for off-

road trucking; excellent visibility for 

improved safety; a tight turning radius; 

large radiator openings for improved 

cooling; a durable hood that flexes 

independently on uneven terrain; and 

a steel cab. Oh, and telematics?

“One of the major selling points for 

us was the GuardDog component,” he 

added, citing Mack’s remote diagnos-

tics platform. “Coupled with our local 

dealer, it is providing us with a more 

proactive plan for fleet management. 

We’re not reactive anymore.”

Loggers have traditionally been 

reactive, Gunter III admitted, but 

using remote diagnostics has enabled 

the company to increase its uptime 

and boost its bottom line. This is espe-

cially important since the trucks could 

be operating 15 miles into the bush.

Pat Barber, president and CEO 

of 40-truck specialized trucking 

company Superior Transportation, 

is equally passionate about Mack 

trucks. He formed Superior in 1998 

at the age of 29 when he found an 

unserved local niche, handling over-

sized loads for automotive parts 

manufacturers and the energy sec-

tor, who would ship the equipment 

through the local Port of Charleston.

“No local-based trucker was able 

to handle the automotive expertise,” 

he said. “I invested everything I ever 

earned and bought some equipment.”

Sometimes, Barber said, he has to 

design the trailer around the cargo, 

which is often engineered without 

any thought of how it will get to its 

final destination. To further com-

plicate matters, Superior is often 

called on to deliver oversized equip-

ment, such as cranes, to construc-

Equipment

‘It’s the toughest truck  
in the woods’
In the bush, or on the narrow streets of 

Charleston, Mack has loyal fans

Tracy Gunter Jr. and his son, Tracy Gunter III, stand on a job site with one of 
the Mack Granites they use in their logging business. 
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tion sites in downtown Charleston 

via its narrow streets. This is where 

the Mack Pinnacle axle back day cab 

fits the bill.

“We have some of the tightest 

intersections in all the country,” Bar-

ber said. “I would rather drive in Man-

hattan than downtown Charleston. 

The cranes that come down here, we 

usually play a role in delivering and 

taking those back out of town. We 

have to have something that’s maneu-

verable and does the job.”

Barber spec’s Pinnacle trucks with 

mDrive transmissions and MP8 

engines. The lightweight combina-

tion gives him a competitive advan-

tage, he claimed.

“I can build that truck so much 

lighter than some of my competi-

tors, that I can do with eight axles 

what it takes my competitor 11 axles 

to do,” he said.

Drivers love the mDrive auto-

mated manual transmission, Barber 

said. It has also improved fuel mile-

age, from about 5 mpg to 5.2 mpg in 

an application that’s generally over-

weight and even grosses 90,000 lbs at 

times while deadheading, due to the 

heavy specialized trailers they pull. 

Cargo through the Port of Charles-

ton remains a big part of Superior’s 

business, especially with the expan-

sion of the Panama Canal. Barber 

said from June of last year to May 

of this year, there’s been about a 

20% increase in container volumes 

moved through the port. TN

By Sonia Straface

ETOBICOKE, ONTARIO

Vision Truck Group officially hosted the grand opening 

of its brand new 61,000 sq.-ft. facility on June 2.

The day saw a variety of food trucks out front for 

lunch, swanky door prizes awarded, and facility tours 

offered for the 350 attendees.

The bright new facility is the result of what president 

John Slotegraaf called a period of “tremendous growth.”

“At our old place, we were just maxed out,” he said. “So 

with this new facility we will be able to serve the cus-

tomer better and continue our growth in the market.”

The facility was built on seven acres and boasts a driver 

lounge, staff lunchroom, showers and locker rooms for 

drivers and staff, and eight drive-through bays. It’s located 

at 415 Evans Ave. in Etobicoke, a city that is near and dear 

to Slotegraaf, who said the move was strategic.

“Staying here in Etobicoke was strategic on a couple 

of fronts,” he said. “We’ve always had a facility in Eto-

bicoke that we were leasing. But, it wasn’t the image or 

the size (we needed) and didn’t have anything that we 

needed to take care of the customer. The rationale of 

staying here in Etobicoke, instead of going elsewhere, 

is that there is no one else here, servicing the market. 

All the other OEMs have moved out of this Etobicoke/

Toronto core, so we see this as an underserviced mar-

ket from a dealership standpoint.”

Plus, said Slotegraaf, Mack Trucks has its roots 

in Etobicoke.

“Back in the day, Mack Trucks Canada had their cor-

porate office here, so we felt that keeping it here was 

sort of a return to the market for Mack Trucks, so that 

was another driving force,” he said.

Construction of the new facility took eight months, 

and now, Vision is working on hiring more staff to fill 

up the office and shop space.

“The staff is an evolution,” Slotegraaf said. “We had 

very minimal staff at the old facility so we’ve been grow-

ing our staff every week. We continue to add techni-

cians, but all said and done, we anticipate conserva-

tively to have 50 people working out of this facility, 

which would also give us some extra room to grow.”

Looking forward, Slotegraaf said he hopes the new 

building brings in more business and allows Vision to 

better serve its customers.

“It’s really about establishing the brand back in this 

marketplace and getting it back to the stage that it 

rightly deserves, which is (Mack as) the number one 

brand in the GTA,” he said. “We need a world class facil-

ity to do that and take care of the customers. Because 

if we can take care of the customers, more people are 

going to buy Mack Trucks and the happier everyone is 

on our end.” TN

Vision Truck Group hosts grand opening at new  
Etobicoke location

Vision Truck Group said the choice to stay in Etobicoke 
was strategic, since it is an overlooked, underserviced 
region in Ontario.
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LONDON, ONTARIO

Hino Motors Canada surprised the 

president of Fanshawe College with 

the keys to a brand new Hino truck 

in May.

According to the college, Fan-

shawe hosted the Hino Motors Can-

ada national dealer meeting and 

skills competition in its Centre for 

Transportation Technology.

Then, at the event’s gala reception 

on May 11 held at the London Con-

vention Centre, Yumiko Kawamura, 

president of Hino Motors Canada, 

surprised the college when she pre-

sented the keys to a Hino truck to 

Fanshawe president Peter Devlin. 

“This generous donation from Hino 

will help us unlock the potential 

of our students and reinforces 

the exceptional learning experi-

ence provided for our students,” 

said Devlin. “We are grateful for 

Hino’s donation and thank them 

for their ongoing support of Fan-

shawe students.”

The truck will be housed at the 

college’s state-of-the-art Centre for 

Applied Transportation Technol-

ogies. It will be used by students 

studying in the Truck and Coach 

Technician programs. At a separate 

event, Hino also donated a service 

diagnostic tool (DSTI) and access 

to its online workshop manuals to 

the college. TN

Hino Motors surprises Fanshawe 
College with new truck

  WE ARE
HIRING
DRIVERS
with the ability to operate in a Dynamic LTL environment. If you have the 
right attitude for this environment  WE WANT YOU – CALL US 

      0.47 PER MILE

+ 0.02 PER MILE TO DRIVER WITH FAST CARD

  + 1/2 CENTS PER MILE EACH YEAR COMPLETED

       $30 BORDER CROSSING

       $25 FOR EACH PICK-UP AND DELIVERY

    $100 FOR A SECOND TRIP IN THE SAME WEEK 

Experience the

BIG
DIFFERENCE     

 1-800-388-8947
x270 & 238

HEAD OFFICE: BRAMPTON, ON

We offer: THE COMPANY HAS SPONSORED  

HEALTH AND DENTAL BENEFITS

WE ARE HIRING COMPANY DRIVERS & OWNER-OPERATORS
FOR OUR DRYVAN DIVISION AND COMPANY DRIVERS FOR 
OUR FLATBED DIVISION
Established in 1946, Warren Gibson Ltd. has been a constant in the transportation 

Visit us at www.warrengibson.com 
to complete an on-line application or email your resume, along with your abstracts to 

careers@warrengibson.com
Contact Safety at 1-800-461-4374

U.S. – Alliston/Chatham
• Above Industry Average Wages
• 2400  to 3000 Miles Per Week
• 90% Round Trip Lanes
• Home weekly
• Dedicated Tractor

LOCAL – Alliston/Chatham

• 99% Round trips  
• 85% Dedicated Runs
• Regular Start Times
• Dedicated Tractor

U.S. FLATBED – Alliston/Chatham

• 90% Roll Tight Trailers
• Dedicated Tractor 

OWNER-OPERATOR – Alliston/Chatham

• For US lanes 
• Above Industry Average Wages
• 3000 Miles Per Week
• 90% Round Trip Lanes
• Home weekly

INCLUDED WITH ALL POSITIONS

•  Safety Bonus Paid out twice a year
• Performance Bonus Paid out twice a year
•  Seniority Bonus paid out once per year  

  after 3 years of service
• Referral Bonus
• Benefit Package

WARREN GIBSON LIMITED  IS AN EQUAL OPPORTUNITY EMPLOYER

Fanshawe president Peter Devlin with Hino Motors Canada president,  
Yumiko Kawamura.



Our people and our equipment set us apart

1-800-465-8265 | tankrecruiting@laidlaw.ca   

 WOODSTOCK ON  I  CARDINAL ON  I  SUDBURY ON  I  VALLEYFIELD QC

LIQUID TANKER

CHEMICAL OR FOOD GRADE COMMODITIES

Dedicated Dispatch Support
and Compliance Departments 
Mix of Short and Long Runs  •  Cross Border

People make the difference and trucking is NO exception

LOOKING FOR QUALITY

OWNER OPERATORS
To fill positions in our growing company

$4000
SIGN ON
BONUS

ASK
ABOUT OUR

Base Plates Paid  •  Tolls and Border Crossings Paid

Competitive Fuel Surcharge Program  •  Company Owned Unloading Equipment

DRY BULK OR CEMENT  

POWDER COMMODITIES

Dedicated Dispatch Support
and Compliance Departments 
Great Lanes  •  Regular Home Time 

PNEUMATIC
TANKER 
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A great place to work
We are committed to employment equity and diversity.

•  All New Model  
Equipment

•  Dedicated Trucks
•  Competitive Wage 

Packages
•  Full Benefits Packages
•  Direct Deposit
•  24/7 Satellite &  

Personalized Dispatch

•  Flexible Home Time
•  All Miles Paid: loaded  

or empty 
•  Fuel Discount &  

Fuel Card
•  Repair Shop & Fuel 

on-site
•  Open Door Policy
•  Safety Bonus & More

Company Drivers
US LONG/SHORT HAUL

Contact Anthony Garkut 

800-784-5774  I  agarkut@btcexpress.ca
  9:00am-5:00pm ET  
After 5 pm please call Jacob: (519) 755-2331

WE KEEP THINGS 

COOL
OR

FROZEN
THROUGHOUT NORTH AMERICA

“ THE GOLD STANDARD IN
  FRESH AND FROZEN TRUCKLOAD”

BRANTFORD ONTARIO

BASED ON DRIVER EXPERIENCE AND SAFETY RECORD, 
COMPANY DRIVERS CAN EARN BETWEEN $0.42-$0.50/mile

NEW CONTRACT 
AWARDED

Steady Runs to Georgia

& Wisconsin

LEASE OPPORTUNITIES AVAILABLE 
Choose From Our Trucks On Site Or You Pick One From A Dealership.

OWNER OPERATORS WANTED: Paid $1.50/mile
Company Pays: Insurance, Plates, Running Authorities.

Insights

When you incorporate your busi-

ness, you have to decide on a year-

end date within the first 12 months. 

It does not have to coincide with 

your corporate anniversary, nor 

with the end of the calendar year.

You have some flexibility here, so 

take advantage of it.

An ideal year-end date really has 

more to do with business cycles, 

which can vary from company to 

company. Businesses that manage 

a lot of inventory may want a year-

end that corresponds with the end 

of their busy season, presumably 

when inventory is low and closing 

the books is generally simpler.

Taxes

Income taxes are another consider-

ation. Having a year-end in the sec-

ond half of the calendar year can 

allow your corporation to expense 

a deferred management bonus in 

one corporate year. It can pay you 

the bonus in the next calendar year, 

which would allow you to postpone 

claiming it personally and paying tax.

Here’s how that might work: Let’s 

say your company declares a $10,000 

bonus to you on July 31, 2017. It has 

until the end of January 2018 to 

actually pay it. 

This is where the tax deferral 

comes into play. 

The corporation gets to expense 

the bonus on its July 2017 tax filing 

and will save corporate taxes that 

are due October 2017. Meanwhile, 

as an employee of your company, 

you declare your income when you 

receive it. Since you’ll receive the 

bonus in January 2018, you can put 

off paying Canada Revenue Agency 

(CRA) a couple thousand dollars 

until April 2019 when you file your 

2018 personal income tax return 

instead of paying it in October 2017.

You can even play this game when 

you first incorporate, and maybe it’s 

a reason to do so if you need to clean 

up on your personal taxes. 

If you owe CRA a lot of money 

from past filings and your 2016 fil-

ing, and you incorporate now, your 

sole proprietor income from January 

to July 2017 can be all you report on 

your 2017 tax return. You can push 

the remaining five months onto 

your 2018 tax filing and possibly 

not pay taxes until 2019. It doesn’t 

make your tax obligation go away 

but you’ll have time to catch up on 

your tax bills.

Scheduling

Another consideration when you 

choose your year-end is the avail-

ability of your accountant or tax 

preparer. Aligning year-end work 

with your accountant’s slow period 

can mean better service and a 

quicker turnaround.

Here are some facts to think 

about, and I believe my stats are 

similar to the industry at large: We 

have hundreds of corporate clients. 

Despite our best efforts to encour-

age them to choose a year-end date 

that makes sense in terms of their 

business cycle, 25% just stick with 

the traditional December year-end. 

It’s ridiculously out of proportion.

A December year-end means pay-

ing your corporate taxes by March 

31 – right in the middle of personal 

income tax season. 

Let’s say you have a July year-

end. Taxes are due Oct. 31 and the 

corporate tax return can be filed 

as late as Jan. 31. So, when do you 

have more time? What about your 

tax preparer? Are you more likely 

to talk tax planning in March or 

October? Do you want your cor-

porate taxes filed in June along 

with 25% of all businesses or in 

October with approximately 7% 

of all businesses? 

When you go into business for 

yourself, there are so many variables 

that are out of your control. Choos-

ing your corporate year-end is not 

one of them. If you’ve incorporated 

recently, or you’re thinking about it, 

talk to your accountant about a year-

end date that works for both the 

business and for you personally. TN

Tax Talk

It’s not too early to think about your year-end
Use flexibility in determining your year-end date to your advantage

Scott Taylor is vice-president of  

TFS Group, providing accounting,  

bookkeeping, tax return preparation,  

and other business services for owner- 

operators. Learn more at  

www.tfsgroup.com or call 800-461-5970

When you go into 
business for yourself, 
there are so many 
variables that are out of 
your control. Choosing 
your corporate year-end 
is not one of them.
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YOUR ROAD TO SUCCESS
WITH RATES THAT YOU DESERVE

FOR OWNER OPERATORS

75%
from gross commission

FOR COMPANY DRIVERS

up to 60¢/mile   up to 50¢/mile

East Coast 
(Short Run)

East Coast 
(Short Run)

West Coast 
(Texas Run)

West Coast 
(Texas Run)

Up to $3/mile in gross revenue
•  You pay plates and 

road expenses

•  No start up costs 
with our authorities, 
insurance, trailer 
parking & company  
fuel cards provided

• Fleet fuel discounts

Steady miles
• New equipment

• Extra stops paid $40
• Long Island trip bonus $100

• Lease to own & rental  
program to become  
an owner-operator

www.westrans.ca
VARIETY OF SCHEDULES TO FIT YOUR LIFESTYLE

SAFETY BONUS, CLEAN INSPECTION BONUS, REFERRAL BONUS
MINIMUM 2 YEAR VERIFIABLE EXPERIENCE REQUIRED

APPLY NOW: 1.855.967.5982 • 416.617.2254
OR SEND APPLICATION TO: FLEETMAN@WESTTRANS.CA

DISPATCHER
position is available

(English is a must)

CITY DRIVER
position is available

SPPATATCCHHECH
NEW!

“You’re in control  
    of what you do.  
      To me it’s a perfect choice.”

 -Jason, Canadian owner-operator leasing business on with Schneider

Up to $215,000 USD per year in revenue potential

Weekly settlements in U.S. dollars

$3,000 lease-on incentive — for a limited time

Seamless border crossing and mostly drop-and-hook loads

THE CHOICE IS CLEAR FOR  
CANADIAN OWNER-OPERATORS

Pick the loads you want, and drive when and where 
you want. Maximize your revenue potential your way, 
all while enjoying big savings on business expenses 

with the Schneider Purchase Power Program®.

schneiderowneroperators.com  |  866-928-2125

So, the province of Ontario is about 

to hire a consultant to do a bunch 

of research and produce a report 

with recommendations for improv-

ing Southern Ontario rest areas, a 

companion piece to another proj-

ect that includes a rest area demand 

assessment in the northern part of 

the province.  

We’ve been after governments for 

years to take a serious look at the 

appalling lack of safe parking and 

rest areas for truck drivers, so why 

am I not jumping for joy when a 

provincial government puts truck 

parking on the agenda and proposes 

another study? Hello, Ontario. It’s 

already been done.  

The lack of adequate truck parking 

in North America has been the sub-

ject of research, studies, and analy-

sis by a wide variety of organizations 

and levels of government for close to 

two decades, so we know the prob-

lem inside out. What we need is a 

solution, not another study. 

We thought we were making head-

way in 2009 when Transport Canada, 

given its role in commercial vehicle 

and highway safety, agreed to take 

a leadership role in getting all the 

stakeholders together – federal, pro-

vincial/territorial, and local govern-

ments, as well as parking suppliers, 

commercial vehicle drivers, and the 

motor carrier industry – with a view 

to working towards solutions. 

First of all, we asked drivers them-

selves to tell us where they experi-

ence the greatest difficulty finding 

suitable parking, and also to identify 

the basic requirements of truck stop-

ping areas with respect to sleep and 

personal hygiene, the safety of them-

selves and their equipment, and com-

pliance with hours-of-service. 

The results of that survey provided 

invaluable insight into the prob-

lem, and also proposed a number 

of thoughtful and imaginative ideas 

about what a good parking experi-

ence would look like. Those good 

ideas have been largely ignored, and 

the problem has only worsened. 

Regulators who put legislation 

in place that governs the work and 

rest activity of truck drivers have a 

responsibility to ensure drivers have 

safe places to comply with that leg-

islation. Not only that, every work-

place in Canada is required by either 

the federal or provincial/territorial 

governments to meet certain occu-

pational health legislation. If the cab 

of a truck is deemed to be a work-

place for purposes of ‘no smoking’ 

regulations, why isn’t the lack of 

bathroom facilities, drinking water, 

or places to ward off fatigue with a 

15-minute nap taken seriously? 

No one is suggesting that govern-

ments start building truck stops 

across the country. But the powers 

that be need to follow through with 

the plan to get all the players at the 

table again, to work collaboratively 

towards a solution to this chronic 

problem. Amazing things can happen 

when diverse groups come together 

for a common purpose. Bear with me 

while I switch from a parking rant 

to the Salute to Women Behind the 

Wheel that took place recently at the 

Atlantic Truck Show, as an example 

of what teamwork can do.  

A small but committed group has 

been working their butts off to bring 

the Women in Trucking (WIT) Salute, 

held each year at the Mid-America 

Trucking Show in Louisville, to Can-

ada. Encouraged by the success of a 

toe-testing-the-water Salute at Truck 

World in Toronto last year, we held the 

second Canadian Salute in Moncton 

in June. The event celebrates female 

drivers and gives us an opportunity 

to thank them, but it’s so much more 

than that. The impact of seeing a 

group female drivers together in the 

iconic red Salute T-shirts has a pow-

erful impact on others. In Moncton, 

16 enthusiastic drivers with a total 

of 300 years of experience took part 

in the Salute, a potent reminder that 

women have been behind the wheel 

for decades, outnumbered by their 

male colleagues to be sure, but no less 

skilled and resilient. It’s also an oppor-

tunity to encourage other women to 

consider the wide variety of career 

options in the trucking industry.

What I find remarkable is how a 

diverse group of organizations and 

individuals who share a common goal 

came together to make the Salute hap-

pen. Check out the event partners and 

sponsors on our website and you’ll 

see what I mean – carrier and driver 

associations working side by side with 

trucking companies, equipment sup-

pliers, trucking schools, even convoy 

events and a radio show – because 

they understood the importance of 

the Salute itself and its wider signifi-

cance.  So, what’s this got to do with 

addressing the truck parking prob-

lem? Teamwork, guys, teamwork. TN

Insights

Need truck parking? Try teamwork
Voice of the owner-operator

– Fair and competitive rates
–  Backhaul Rate @ $100 ea  

($50 Load/Unload)
– Border Crossing
– Premium for US Eastern Seaboard
– Waiting Time and Layovers
–  Tolls, HVUT, Bridge Crossings, 

Decals, IFTA
–  In House Maintenance @ $70/hr, 

Parts/Tires at Cost
– Cellular Phone Allowance
– Family Benefits Available
– Bi-Weekly Direct Deposit
– Simple Settlements – No Grey Area
– Cross border to Western Canada
– Dedicated runs available
– Weekend premium
–  Company drivers and part time 

drivers welcome

$1,000
SIGN ON BONUS TO NEW BROKERS
ALL MILES PAID AT LOADED RATE PRO MILE PRACTICAL

FUEL CAPPED AT $ .50/L
$500 YEARLY
PERFORMANCE BONUS

SYLVIE@VILLENEUVETANKLINES.COM            1-877-932-TANK (8265)

SERVING THE TRANSPORTATION INDUSTRY  FOR NEARLY 50 YEARS

Joanne Ritchie is executive director of 

OBAC. Whose team are you on? 

E-mail her at jritchie@obac.ca or call  

toll-free at 888-794-9990.



And we know home time is 
precious. So at Hyndman, we 

make sure your time on the 
road really counts.

You’ve earned the skills and 
experience, and we reward that.

WE Pay fOR ExPerience

Your productivity and safe driving 
means a lot to us, and we reward that.

WE Pay fOR PerfORMANCE

Starting day 1, we’ve got you 
and your family covered.

WE PAY FOR Benefits

800-499-4997

YOUR TIME IS
VALUABLE

knOws

New tOP
sOLO pAY
Earn up tO

$0.535 / MILE
Earn up tO

$0.65 / MILE
split

New tOP
TEAM pAY
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Enclosed Car Carrier
Toronto Based

Requires 
OWNER/OPERATORS
(2) Single O/O Drivers (based out of Toronto)

(1) Single O/O Driver (based out of Halifax)

(1) Team O/O Drivers (based out of Toronto)

Fleet average/mile $1.85 (Single driver O/O)
(includes fuel surcharge + auxillary charges)

WE SUPPLY
Paid base plate
Paid heavy use taxes
Paid insurance
Practical paid miles loaded  
  or empty
Paid tolls + bridge crossings
Floating fuel surcharge weekly
Weekly pay
Well maintained trailers
Paid layovers
Paid on/offs for vehicles
Paid surcharge for paint
Paid company apparel
Coveralls + cleaning
90% Canadian/10% U.S. runs

O/O SUPPLIES
Late model tractor w/PTO

Proof of Disability Insurance

Buy down insurance cost

Fast card or application capable

Clean abstract & criminal search

Min. 5 years driving exp.

Min. 3 years border crossing exp.

Car hauling experience preferred

Pleasant attitude & good  

  work ethics

Contact:    Andy Thorndyke, Vice-President
318 Rexdale Blvd., Toronto, Ontario

416-742-0854

$1.28/mile – 
all miles paid 
Fuel Cap at $0.70/litre
All Picks & Drops paid
   at $25.00
Benefit Plan
Direct Deposit
No Touch Freight
Steady Year Round Work
Fuel Cards Supplied
Quality Home Time

HIGHWAY
WORK
BASED OUT OF MISSISSAUGA, 
CAMBRIDGE AND AJAX

ALL EQUIPMENT MUST PASS  
COMPANY INSPECTION

MUST HAVE CURRENT ABSTRACTS 
IN GOOD CONDITION

Canadian

Call 905-677-0111
or e-mail info to nelsontavares@tbmgroup.ca

ALSO HIRING
DAY CABS

FOR
LOCAL WORK

OLDER TRUCK?
CAN’T GET HIRED?
WE NEED YOU!

NOW HIRING
BROKERS

BASED IN
MONTREAL

&  MONCTON

Charity

Teddy Bear Convoy raises big bucks

This teddy bear-covered dump 

truck was driven and decorated by 

Tommy Harrigan with Pyramid  

Construction. Harrigan participates 

in the convoy each year.

ST. JOHN’S, NEWFOUNDLAND

This year’s annual Teddy Bear 
Convoy went off without a hitch – 
and nearly doubled its funds raised 
from last year’s event.

The convoy, which took place 
June 4, raised $61,120 for the Jan-
eway Children’s Hospital Foun-
dation – more than $25,000 more 
than last year’s proceeds. A total 
of 116 trucks signed up for the con-
voy, which circled the hospital for 
the children to watch. Last year, the 
event raised more than $35,000 and 
had 70 trucks participating.

The event coincided with the 
annual Janeway Telethon, which also 
helps raise funds for the hospital. The 
convoy is organized annually by the 
Just For Kids Transportation Group, 
comprised of a number of volunteers 
from the transportation industry in 
Newfoundland and Labrador.

This year, a second joint convoy 
took place on June 3 in Corner Brook, 

at Armour Transportation and circled 
the city. The drivers involved in the 
Corner Brook convoy raised $16,058 
for Janeway. 

“The main source of funds raised 
comes from the individual truck 
drivers who collect pledges from 
friends, family and customers,” 
said Gerry Dowden, president of 

East Can Transport. “Everyone has 
had some connection with families 
of children who need quality med-
ical attention. The truckers of this 
province are so generously giving 
of their time and their trucks to help 
these kids receive this care. We are 
hopeful that our contribution will 
assist the Janeway obtain and main-
tain the much-needed equipment to 
help our kids.”

For more information visit  
www.teddybearconvoy.com. TN
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WHAT DRIVERS 
DON’T KNOW!

The 5 SECRETS your trucking
employer is keeping from you!

Discover what it costs you…

www.expectmoretrucking.com

1.866.857.5166
drivers@carmentransportation.comTORONTO & BRANTFORD TERMINALS

OWNER OPERATORS:
We offer a very competitive pay package, no hold back and NEVER any forced dispatch.  
We pay base plates, insurance, all tolls, a quarterly safety bonus and direct deposit paid 
every two weeks. If you are tired of being treated like a number, give us a call, we are  
large enough to keep you busy and small enough to care!!

CITY STRAIGHT TRUCK OWNER OPERATORS:
We currently have opportunities for STRAIGHT 
TRUCK OWNER OPERATORS for local picks and 
deliveries around the GTA. We offer competitive pay 
and steady full time hours.

We are a cross border trucking company that currently has opportunities for 

 OWNER OPERATORS and CITY DRIVERS

e!!

If you are looking for
a place to grow, 

call recruiting direct at

416-677-9222

By Sonia Straface

TORONTO, ONTARIO

With this year’s International Road-

check safety blitz focusing on cargo 

securement June 6-8, Kinedyne 

hosted a recent webinar to help 

drivers and fleet managers ensure 

they’re in compliance.

Cargo securement was also the 

focus of the 2015 72-hour Roadcheck 

blitz, and almost 2,500 cargo-secure-

ment citations were issued that year.

It was with that in mind that 

cargo securement company Kine-

dyne offered its free webinar May 

30, titled A Survivors’ Guide for Cargo 

Securement Inspections.

“Cargo securement means doing 

what it takes to ensure that cargo 

stays put,” said Jeff Luick, Kine-

dyne’s northeast account executive. 

“What we found (in the 2015 Road-

check blitz) was that DOT inspec-

tors were thorough in their inspec-

tions and were fair. But we noticed 

that with all the millions of trucks 

on the road, there were quite a few 

drivers and fleets unaware with 

cargo securement regulations.”

To help avoid confusion, Luick 

and other Kinedyne representa-

tives, explained during the webinar 

how to be prepared for an inspec-

tion. In general, fleets and drivers 

should know that cargo must be 

“firmly secured on or within the 

vehicle by structures of adequate 

strength, dunnage, shoring bars, tie-

downs, or a combination of these,” 

explained Luick.

When cargo is placed side by side, 

it is important, Luick said, that 

those secured by transverse tie-

downs are either placed in direct 

contact with each other or are pre-

vented from shifting towards each 

other. In addition, Luick pointed 

out, tie-downs and other securing 

devices have to be secure and can-

not contain knots.

“However,” Luick said, “a twist 

in the straps is legal and can even 

reduce vibrational noise.”

In Canada, any sort of damage to 

the webbing/load securement strap 

is a violation.

“In the absence of the strength of 

the tie-down, and if the tag is not 

visible, it’s out-of-service,” warned 

Robert Spooner, Kinedyne’s direc-

tor of sales, Canada. “If you have any 

cuts or wears in Canada, it is out-

of-service.”

However, in the U.S. it’s a little 

different.

Cuts, burns, or holes in the 

webbing are allowed, as long as 

they do not exceed the out-of-ser-

vice defect range shown in the 

table below.

It’s also important to remem-

ber to protect your straps when 

they are used on rough or sharp 

objects, Luick said, adding that 

using cheater bars or other means 

of increasing leverage on a chain 

binder should be discouraged. 

Bungee cords and other unreli-

able securement methods should be 

used with caution, Kinedyne offi-

cials stressed. 

“Bungee cords are not a pri-

mary source of cargo securement,” 

Spooner noted. “They can be used 

as a supplementary source, but 

you need to have a rated strap as 

the primary source of your cargo 

securement.” TN

Cargo Securement

Feeling  
secure?
Kinedyne webinar  

offers cargo  

securement tips

“Bungee cords 
are not a primary 
source of cargo 
securement.”

– Robert Spooner, Kinedyne 

Web size (mm) Out of service range (mm) 

4 inches (100) Larger than ¾ (19)
3 inches (75) Larger than 5/8 (16)
2 inches (50) Larger than 3/8 (10)
1.75 inches (45) Larger than 3/8 (10)
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   BASED ON DRIVER’S EXPERIENCE AND SAFETY RECORD, ITL OFFERS:

HIRING AZ COMPANY DRIVERS 
& OWNER OPERATORS
Mid‐west U.S. and western Canada steady lanes, team 
and single driver positions available.

• $0.42 to $0.50 per mile for single company drivers
• $0.24 to $0.30 per mile for team company drivers
•  $1.44 to $1.53 per mile owner operator’s compensation package  

and additional Fuel discount of $0.05 to $0.10 per litre  
North America wide program

• All paid miles, loaded and empty
•  All registration, operational permits and administration cost for  

owner operators covered by ITL
•  Brand new and newer, well maintained company trucks and  

equipment No forced dispatch
• Safety bonus program
• Excellent emergency, travel and medical benefit package

ITL REQUIRES:
•  Professional and dedicated AZ company drivers and  

owner operators with at least one year of proven related experience
• Good driving record
• FAST Card or Police Clearance
• Positive attitude
• Well maintained truck (owner operators)

INTERESTED DRIVERS AND  
OWNER OPERATORS PLEASE CALL: 
1-519-632-8881 or forward your  

brief resume with drivers abstract and 
CVOR by email to:

safety@icongroupco.com 
or Fax: 1-888-886-7067

LEASE TO OWN
program on trucks within

our company

Jason O’Neil (519) 767-2772 ext. 312
joneil@contractexpress.on.ca

Steady work.  Regular home time.

Looking for

OWNER OPERATORS
FOR US LTL RUNS

BOTH MILEAGE AND % PACKAGES AVAILABLE. 

PICK WHAT SUITS YOUR NEEDS.

GUARANTEES FOR % PAY STRUCTURE.

www.contractexpress.ca

 YOU ARE IMPORTANT TO US.

Please
Contact:

SSSMMMMMMAAALLLLLLL FFFFLLLLEEEEEEEEEETTSS 
WWELCOMMEEEEE

A merger or acquisition is a signif-

icant change for any organization, 

especially for the people who work 

there. Some will be uncertain about 

their futures, top performers may 

consider other employment, and 

decreased productivity can hinder 

your overall operations.

How you manage employees before, 

during, and after a transaction can 

have a big impact on your deal. Look 

at the Polaris-J.G. Drapeau acquisition 

as an example. In its press announce-

ment, Polaris cited the importance of 

Drapeau’s human resources (HR) pro-

gram, specifically mentioning its 2017 

Top Fleet Employer recognition from 

Trucking HR Canada.

Clearly, a well-managed HR pro-

gram has value. And too many trans-

actions fail to live up to expectations 

because too little attention was paid 

to the “people” side of the business. 

From an HR perspective, here are 

steps you can take before, during, 

and after a transaction to make sure 

it is a success:

Before the deal

Clarify roles: Whether your business 

is exploring an acquisition or merging 

operations with another company, 

identify who should be in-the-know, 

what they need to know, and when 

– long before any deal takes shape. 

Assess who your key people are and 

have a clear strategy for keeping them 

informed and under contract.

Cultural fit: Evaluate the manage-

ment styles, corporate values, and 

work environments of the two com-

panies. Are there systemic or orga-

nizational issues that could be a 

concern? Identify the cultural lead-

ers – employees who may not be in 

leadership positions but have earned 

their coworkers’ respect and provide 

guidance and assurance. You want 

these people onside.

During the deal

Communicate clearly: Managing the 

rumor mill means managing morale 

and productivity. Be consistent and 

clear about how people on both sides 

should handle confidential informa-

tion. Keep everyone focused on the 

facts and carrying on business as usual.

Retain talent: Losing key talent can 

diminish the value of both compa-

nies during the transaction. “People 

are valuable assets,” says Mark Sey-

mour, CEO of Kriska Transportation 

Group, which has acquired several 

companies over the last few years. 

“I want to ensure they will continue 

to be a part of the organization.” Be 

aware that once word gets out, head-

hunters may see some opportunities. 

Who are the most likely targets and 

how will you respond? 

Compensation and benefits: Assess-

ing compensation, benefits, and 

retirement packages at this stage is 

vital. Consider what you are taking 

on, including collective agreements, 

employment contracts, potential 

liabilities, and more. Determine 

whether all practices, policies, and 

programs adhere to employment 

standards and regulations.

Assess workforce demographics: With 

an older workforce, pending retire-

ments could have impacts on any ben-

efit plans as well as future performance 

and recruitment efforts. A younger 

workforce demographic could mean 

more training investments.  

After the deal

Plan now for how employees will be told: 

Once an agreement is in place, how 

will you communicate it? Misinfor-

mation and false assumptions create 

stress and anxiety that no business can 

afford, especially when those concerns 

involve potential layoffs or restructur-

ing. Be prepared to manage a range of 

emotions and expectations. A calm 

and reasoned approach can alleviate 

feelings of uncertainty and fear.

Meshing of cultures: Now’s the time 

to formulate a new mission state-

ment, vision statement, and to define 

corporate values for your new oper-

ation. Policies and procedures will 

need to be revised and coordinated 

with significant input from your HR 

team. The corporate culture for the 

combined organization will be estab-

lished through this process, and will 

have a major impact on your success.

A merger or acquisition is an 

exciting time for everyone, and it’s 

also when your HR manager can 

really shine. A well-crafted HR 

strategy is as important as any plan 

for combining finances and oper-

ations. With a new entity moving 

forward, a motivated and engaged 

workforce will support continued 

business success. TN

Insights

The heart of the deal: People
Why an HR strategy should be part of any business acquisition

Human Factors

Angela Splinter leads Trucking 

HR Canada, a national not-for-

profit organization dedicated to 

addressing the human resources 

challenges and opportunities in the 

trucking and logistics sector. Learn 

more at www.Truckinghr.com or 

follow them @TruckingHR.
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We live in the age of multitasking. 

To be plugged in and tuned in all the 

time is the norm. We live in the age 

of the busy mind. 

But a professional driver is 

expected to be tuned in to the task 

at hand for long periods of time, day 

in and day out. Distraction is one of 

the key safety issues we face today. 

Before we spend a large amount 

of time and effort trying to attract 

young people to the driving profes-

sion, shouldn’t we be asking some 

uncomfortable questions? Are we 

taking into account the changing 

popular culture? Are we stuck in a 

trucking culture of the past? Are we 

guilty of failing to adapt to a chang-

ing world?

Perhaps professional drivers are a 

dying breed, and that’s a fact we sim-

ply don’t want to face. I know many 

of you reading this may feel that we 

will always need a “pilot” in the cab. 

But that opinion does not mesh 

with the goals of artificial intelli-

gence and the vision of a connected 

world. It’s time to put our emotional 

attachments to our love of driving 

for a living aside, and to take an 

objective look at our world. Artifi-

cial intelligence is going to turn our 

world inside out and upside down 

for the next several decades, and it’s 

starting now.

I listened to a radio documentary 

recently by Ira Basen titled Into the 

Deep: The Promise and Perils of Arti-

ficial Intelligence. This documen-

tary investigates “deep learning,” 

the ability of computers to think in 

very human ways. You can find it on 

the CBC Sunday Edition website if 

you want to give it a listen. I found 

it fascinating, exciting, and some-

what terrifying. It’s worth an hour 

of your time.

The most uncomfortable part of 

listening to this documentary is 

when you are introduced to Flippy. 

Flippy is a robot imbued with artifi-

cial intelligence. Flippy started work 

at a Pasadena, California fast food 

restaurant in March of this year. 

He may be replacing 2.3 million 

fast food cooks in the U.S. in the very 

near future. Officially Flippy is called 

a kitchen assistant and sells for 

about $30,000, or about the annual 

salary of one of those fast food cooks 

he replaces. 

When production is rolled out, the 

price of that kitchen assistant will be 

around $10,000. As Basen states in 

his documentary, “You do the math.”

In the trucking industry, we have 

been focusing on automated trucks 

and how they impact drivers as a 

piece of standalone technology. But 

what if there is a “Truckey” in our 

future? A robot endowed with artifi-

cial intelligence that works along with 

the automated truck, performing the 

tasks of the human driver. Perhaps 

Truckey will interact with Shippy on 

the loading dock. It’s hard not to think 

of this scenario as something out of a 

Hollywood movie and not a real pos-

sibility in our near future.

The thing is, we are really not very 

good at envisioning what the future 

may hold for us. This is especially true 

if you have spent your lifetime work-

ing in this great industry as a driver. 

Artificial intelligence and the 

changes it will bring to pass is not 

a trucking industry issue. It is an 

issue that changes our human soci-

ety on a global scale. It does not mat-

ter what your profession is, you will 

be impacted in some way, shape, or 

form. Yes, there will be jobs created 

by this new technology, but there 

will be far more jobs that will be 

made obsolete.

The solution to our driver shortage 

is probably not where we think it is, 

as we look at it through the lens of 

our past experience. As drivers, we 

should stop worrying about what the 

future holds and enjoy every day we 

have on the road. We may very well 

be the last of a dying breed. TN

Insights

Over the Road

Artificial intelligence will transform  
our industry
Robots may very well be capable of replacing professional drivers
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Al Goodhall has been a profes-

sional long-haul driver since 1998. 

He shares his experiences via his 

blog at http://truckingacross 

canada.blogspot.com. You can  

follow him on Twitter at  

@Al_Goodhall.
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ASK ABOUT OUR
PERFORMANCE BONUS!

JOIN THE FORBES-HEWLETT FAMILY WHERE WE 

OFFER PREMIUM EQUIPMENT, COMPETITIVE PAY WITH 

YEARLY INCREASES, EXCELLENT BENEFITS, HOME TIME 

AND JOB SECURITY!

PHONE: (905) 455-2211 TF: 1-800-387-5832
FORBESHEWLETT.COM

Email us in confi dence at drive@fhtp.com

My purchase of a glider kit is getting 

closer. I have a buyer for the truck I 

want to replace with the glider, and 

hopefully by the time you read this 

I will be putting the first of many 

miles under the glider’s bumper. It 

took a lot of soul searching to make 

the decision to go for it. The main 

reason was the price; to start with, 

glider kits are only available as old-

style longnose trucks.

They already carry a premium 

over an aerodynamic model, possi-

bly because of the extra man hours 

required to build one, and possibly 

because of their desirability among 

the people who want one. Now, add 

the cost of a donor chassis, the man 

hours and parts required to rebuild 

the engine and transmission, and 

then put it all together and the num-

bers keep getting bigger and big-

ger. Factor in the 30% hit from the 

exchange rate to Canadian dollars 

and the final number at first looked 

to be out of reach.

So, I started crunching numbers. 

Yes, I could afford it, but it was still 

more expensive than a new truck 

and a lot more expensive than the 

truck I already run, which has been 

trouble-free and has a good few years 

of life left in it. I checked out the cost 

of a new truck and was shocked 

to find out the difference in price 

was not as great as I first thought. 

New model years, coupled with the 

exchange rate on both the truck and 

warranty, have increased prices sig-

nificantly, making the glider start to 

make sense financially.

But why a glider in the first place? 

There are a few negatives. It can’t 

go to California, a lot of companies 

will not sign one on, the old long-

nose style has terrible aerodynam-

ics, the cab is small, and they’re not 

the most maneuverable truck at the 

best of times. And then there’s the 

rebuilt engine and transmission. 

Why suffer all that when I could go 

to a dealer and pay less for a truck 

that has none of those drawbacks?

To me, the answer is simple: reli-

ability. As I said, my current truck 

has performed faultlessly, but how 

long is that going to last? The truck 

itself is very well made and the 

mechanical parts are strong – it’s 

the electronics that worry me. There 

are so many sensors and gizmos 

controlling the emissions system 

that can, and often do, go wrong, 

and when they do go wrong it’s not 

obvious what the problem is and 

diagnosis can be difficult. 

But the biggest problem is that 

these issues often cause the engine 

to derate. I cannot afford to chance 

that. I had such a fault on my other 

truck, and phoned the closest dealer. 

It was a Thursday and I was informed 

the earliest they could get me in was 

the following Tuesday. I told the ser-

vice guy the fault code and he said it 

was a quick fix, but it still couldn’t be 

done any earlier than the Tuesday. I 

was told my best option was to keep 

going and get towed in if it shut me 

down. Seriously?

How can I run a business when the 

equipment I rely on to provide my 

income can be shut down by some-

thing as insignificant as a faulty sensor, 

and then have to wait for at least four 

days to get it replaced? Or I can take 

a chance and risk breaking down on 

the side of the highway requiring a tow 

for the tractor unit. On top of this, I’m 

going to need accommodation, which 

is not cheap. Then I’ve got to try and 

make up for lost time, so my time at 

home with the family suffers. 

With a glider, this is less likely to 

happen. There are no sensors on the 

emissions system because it doesn’t 

have one. All that is reason enough 

to buy one, in my mind, but the main 

reason is even simpler. The idea of 

business is to earn as much and 

spend as little as possible, and the 

glider, in my opinion, is the best way 

to do that.

I’ve already acknowledged they’re 

more expensive to buy than a new 

truck, but that’s only when you 

compare it to one new truck. Over 

a projected 15-year lifespan a glider 

will need one in-frame, whereas a 

new truck will need replacing when 

the warranty runs out. If I man-

age to get five years out of a new 

truck before that happens, I will 

need three new trucks within that 

15-year period. If I work them hard, 

I could need five. Now the glider is 

cheap by comparison. TN

In support of the glider
You say tomato, I say tomahto

A fourth generation trucker and 

trucking journalist, Mark Lee uses 

his 25 years of transcontinental 

trucking in Europe, Asia, 

North Africa and now North America  

to provide an alternative  

view of life on the road.



WE PROVIDE

• All Base Plates

• All Border Crossings

• Heavy Users Tax (HUT)

• U.S. Border Crossing Decal

• All U.S. Tolls

• All U.S. Licensing

• Wetline installation

• Safety & Seniority Bonus

2  Owner Operators 
ON / PQ / NY aluminum 4 axles 

Call Vern at 1-888-209-3867 

or 519-536-1192 

Loads paid on per ton basis PLUS Fuel Surcharge

with a minimum per mile Guarantee.
ADDITIONAL BENEFITS 

•  Competitive Truck Insurance rates

•  Driver Care Insurance – includes 

buy down, down time, towing  

and medical insurance plus  

optional truck payment insurance

•  Excellent fuel prices with company 

fuel & credit cards

•  Clean and well maintained  

equipment

• Steady year round volumes

• Dedicated Trailers

• Pre-dispatched Daily

• Optional Weekend Work

WE PAY YOUR 1ST MONTH 
TRUCK PAYMENT & WAGES
Make Your Switch To Our Family With 

NO START-UP COSTS

4  Owner Operators 
Canada/U.S. B-Trains
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VALID CANADIAN PASSPORT A MUST
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Dump Division
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Why Choose LAIDLAW BULK GROUP

CHANGING JOBS IN THE INDUSTRY IS ALWAYS A HARD CHOICE.  
To find out why Laidlaw, ECL or Peter Hodge Transport is the right choice for

YOUR DRIVING CAREER and to learn about more advantages and benefits 

CALL US TODAY!

4.  ECL CARRIERS 

MOOSE CREEK, ONT 

STEVE DODDS 

905-301-2359 

5.  LAIDLAW CARRIERS BULK 

WOODSTOCK, ONT 

VERN TIPPING 

519-536-1192 

6.  PETER HODGE TSPT 

MILTON, ONT 

LARRY DIXON 

905-693-2267

7.  LAIDLAW CARRIERS BULK 

PONTYPOOL, ONT 

DARRELL HEAYN 

705-927-8725 

8.  LAIDLAW CARRIERS BULK 

NORTH GOWER, ONT 

GRANT LESWAY 

613-227-1259 

9.  LAIDLAW CARRIERS BULK 

BELOEIL, PQ 

MARTIN LAPIERRE 

514-434-5228

4. ECL CARRIERS

MOOSE CREEK, ONT

STEVE DODDS

905-301-2359

5. LAIDLAW CARRIERS BULK
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DARRELL HEAYN

705-927-8725

8. LAIDLAW CARRIERS BULK
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9 Terminals across Ontario & Quebec 
between Windsor and Montreal

BRINGING YOUR JOB 
CLOSER TO YOU!

1.  ECL CARRIERS 

THAMESVILLE, ONT 

DALE BENNETT 

519-671-0154 

2.  ECL CARRIERS 

LONDON, ONT 

DALE BENNETT 

519-671-0154

3.  ECL CARRIERS 

MISSISSAUGA, ONT 

STEVE DODDS 

905-301-2359

NOT JUST A COMPETITIVE PAY PACKAGE
BUT YOU PICK A PACKAGE 

THAT WORKS FOR YOU.
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Test Drive

By James Menzies

WINSTON-SALEM, NORTH CAROLINA

If it takes a village to raise a child, 

as the African proverb goes, per-

haps it takes an industry to design 

a truck. That was Volvo’s approach 

to developing its new VNR regional 

haul truck, which was unveiled at 

ExpoCam in Montreal in April, and 

made available to the truck press for 

initial rides and drives here June 1.

When designing the new VNR, 

Volvo consulted with about 2,000 

customers and drivers, and results 

of their input can be found every-

where throughout the cab. There 

were so many ‘why hasn’t anyone 

else thought of that?’ moments 

noticed during my time in the VNR, 

that it was clear Volvo was listening 

carefully to driver feedback, and not 

just going through the motions.

Mostly, it’s the little things. For 

example, drivers can adjust the 

interior volume of the turn signals 

and hazard lights, from obnoxiously 

loud to barely audible. A good idea 

for those times a team driver is try-

ing to get in some sleep in the bunk. 

Also, cupholders can be removed 

and relocated to the exact position 

the driver wants them at along a rail 

on the center console. The driver 

can even install additional cup-

holders there. And the cupholders 

themselves are versatile enough 

to accommodate everything from 

large Big Gulp-type mugs, to small 

Styrofoam cups or narrow water 

bottles.

Volvo powertrain marketing rep 

Allison Athey told me she inadver-

tently put the cupholders to the test, 

when she placed in it a full coffee 

without a lid and forgot about it. 

On the road, she looked down in a 

panic, thinking she’d made a mess 

of one of the very first prototype 

VNRs to roll off the line, and to her 

relief saw that the cup hadn’t spilled 

over. Chalk it up to an effective cup-

holder design and the smooth-shift-

ing I-Shift transmission. But enough 

about cupholders. 

There’s lots to like about the 

new design of the VNR, especially 

if you’re a driver. Volvo defines a 

regional haul truck as a work truck 

that tends to make deliveries within 

a 200- to 300-mile radius. Common 

applications involve bulk haul, flat-

deck, tanker, and city P&D. These 

drivers typically don’t live out of the 

truck, but they spend enough time 

in it that they deserve to be every 

bit as comfortable as their linehaul 

brethren, and that’s what Volvo 

brings to them in the VNR.

The interior is stylish and com-

fortable, with exceptional visibility 

offered over the short, tapered hood. 

For the first time, Volvo is offering 

a full range of seats, regardless of 

interior trim level selected. If you 

want to splurge on a comfortable 

seat you spend all day in, but save 

on the interior trim level, now you 

can do so. And why not? Tying the 

available seat selections to the inte-

rior package limits customer choice, 

and the new VNR is all about choice.

Seven levels of seating are avail-

able, including high-end RollTek 

and Bose Ride System seats. You 

can also choose heated and cooled 

seats, or a passenger seat with an 

integrated refrigerator to eliminate 

the need to clutter up the cab with 

a cooler. Even the most basic seats 

are extremely comfortable. I drove 

a VNR 400 on the highway and 

assumed my seat was an upgraded 

option, only to discover it was the 

Driving the new Volvo VNR
The design of the all-new Volvo VNR was  

heavily inspired by driver feedback 

What you really need is more money per mile
and more time with your family.
Empire Transportation Ltd. is a family run business 
based in Grimsby, Ontario.
We specialize in flatbed and heavy haul work and
pay some of the best rates in the industry.

Hourly Rate starts at $22.50 and increases to  
$24.50 in the first year. Loaded Mileage Rate starts at $0.55
and increases to $0.60 in the first year.

+ great premiums for oversize loads.
+ an additional 3 cents for all US Miles – Loaded or Empty.
+  great benefits, safety incentives and a Registered Pension Plan.

STOP SPINNING YOUR WHEELS AND CALL NOW
1-800-263-0240 and ask for Jodie at extension 228

ATTENTION
DRIVERS
The last thing you 

need is more miles.

•   Year Round Ontario Miles 
•   Minimum of 2 years Experience 
•   2010 or Newer Tractor 

•   Premium Paid on Back Haul 
(loads over 400 kms) 

•   All Miles Paid – Top Rates
•   Wait Time Paid
•  All Stops Paid 
•   Set Weekly Schedule 
•   Fuel Capped @ 43 cents/litre 

•   Company Paid Group Health Plan

ONTARIO
HIGHWAY
O/O’S

GTA BASED  
CITY O/O’S

GTA BASED 
COMPANY  
DRIVERS

NEW 

OWNER-OPERATOR 

PAY PACKAGE

If interested please fax your resume to the  
Safety Department along with a Current Abstract,  
CVOR & Criminal Search and Tractor information.

Fax: 416.621.2416 or email us at:  
recruiting@wilsonstrucklines.com
Visit our website: www.wilsonstrucklines.com

DRIV

OPPORTUNITIES FOR:

TRUCK LINES

The VNR is a modern 
truck that doesn’t 
discriminate; drivers 
of all shapes, sizes, 
and statures will  
be comfortable in  
this truck.
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most basic one on offer – the X1 

vinyl seat from National. 

The new Position Perfect steering 

wheel is more comfortable than past 

designs, and can house up to 19 con-

trols. It’s also pretty much infinitely 

adjustable. The VNR is a modern 

truck that doesn’t discriminate; driv-

ers of all shapes, sizes, and statures 

will be comfortable in this truck.

The new steering wheel even 

offers a neck tilt option so you can 

position it just right to see the new, 

colorful driver information display. 

This five-inch display uses strate-

gic colors – red and green – to con-

vey key messages to the driver with 

minimal distraction. The display is 

also customizable, and where driv-

ers can adjust things like the signal 

light volume, but that’s only possible 

when the truck’s parked. 

The door panels have been rede-

signed as well, the speakers relo-

cated to offer better acoustics and 

deeper pockets that provide more 

storage. A cool blue interior light on 

the door offers interior visibility for 

the driver and passenger, and a new 

puddle lamp on the bottom of the 

door shines down on the step and 

any hazards below when the door 

is opened. That’s another idea that 

had to have come from a driver. No 

more soaked work boots!

Even the door-mounted finger-

tip controls for the windows, locks, 

and mirrors were revamped for a 

better feel. 

I drove two VNRs – the 400 with 

48-ft. f latdeck trailer loaded to 

about 75,000 lbs on highway, and the 

VNR 300 with 28-ft. trailer on a city 

route – and both were incredibly 

quiet. This is in part due to improve-

ments to engine design, but also 

thanks to a new rubber floor cover-

ing insert that keeps road noise to 

a minimum. 

Both trucks were powered by 

the D11 engine rated at 425 hp and 

1,550 lb.-ft. of torque and Volvo 

I-Shift 12-speed automated man-

ual transmission. The D11 is the 

standard engine for the VNR and 

it’s plenty powerful enough for 

loads grossing up to 80,000 lbs on 

reasonably flat terrain. The 13-liter 

will probably be preferred in many 

Canadian applications.

The highway tractor I drove was 

set up with the XE package for opti-

mum fuel economy through down-

speeding, while the city truck had 

a direct drive transmission and 

straight torque engine configura-

tion. Both had fleet-level interior 

trim packages, but these were very 

well-appointed cabs and perfectly 

comfortable to drive. The high-

way tractor had a 42-inch mid-roof 

sleeper, home to a more comfortable 

higher-end mattress, while the city 

truck was a day cab. 

Both had ample, well placed 

power options inside the cab, 

another result of the consultation 

designers did with drivers. These 

include USB and 12-volt power out-

lets at the top of the dash, close 

to the slots and pockets drivers 

can use to store their electronic 

devices. 

Volvo cleaned up the dash,  

making it more intuitive while 

eliminating unnecessary empty 

switch blanks. An optional touch-

screen infotainment system is 

available, but both trucks I drove 

were without.  

The exterior of the truck is indis-

putably more handsome than the 

20-year-old VNM it will replace. The 

truck has a more modern, stream-

lined appearance. But changes to 

the exterior were as much about 

function as they were aesthetics. 

Bearing in mind regional trucks 

are often required to work in tight 

spaces where damage can easily 

occur, Volvo designers took steps 

to protect against damage and to 

simplify repairs when required. For 

example, the headlights are inset 

from the edge of the fenders, where 

they’re less likely to get cracked. 

Two bumper end plates can be 

removed if the truck is going off-high-

way, or replaced if they get dented. 

Volvo went with all-LED lighting, 

which is rated at 10,000 hours, mak-

ing even bulb replacements less fre-

quent. The bumper hugs the chassis 

so it doesn’t stick out where it’s vul-

nerable to damage. The hood offers 

incredible visibility from the driver’s 

seat, and Volvo’s stylish hood-mounted 

mirrors provide excellent visibility 

around the truck without detracting 

from the truck’s appearance.

The hood is attached to the cab, 

offering easier access to under-

hood components. The air intakes 

on the side of the hood – while 

not as distinctive as the inverted 

hockey stick shape I personally 

am fond of – offer excellent ven-

tilation, Volvo officials said. The 

truck has a 113-inch BBC, one 

of the best in the industry, and 

50-degree wheel cut, for excel-

lent maneuverability. I was really 

pleased with how the VNR 300 

handled on a tight city route in 

Winston-Salem. 

You can tell by looking at the VNR 

that it’s a more aerodynamic design 

than the VNM it replaces, which 

Volvo says will net a fuel economy 

improvement of about 1%. The new 

GHG17 engines Volvo rolled out ear-

lier this year contribute another  

2.5-3% improvement in fuel econ-

omy. So fleet owners will really like 

the new VNR and its ability to boost 

their profit margins. 

But to me, this truck is really 

about the driver, and bringing 

unsurpassed comfort, versatility, 

and customization to a segment 

that hasn’t always been afforded 

such luxuries. TN

By James Menzies

WINSTON-SALEM, NORTH CAROLINA

Early orders for the new Volvo VNR 

regional haul tractor have been 

strong, Volvo officials revealed 

during a truck press ride-and-drive 

here June 1.

Magnus Koeck, vice-president, 

marketing and brand management, 

said the company has been pleas-

antly surprised by demand for VNR 

640s with 61-inch sleeper.

“The VNR has been very well 

received by the market,” he said. 

“The large sleeper has far exceeded 

our expectations.”

Speaking to the overall Class 8 

truck market, Koeck said the line-

haul segment is down, regional 

is flat, but construction is strong 

and growing. This mix has taken a 

small toll on Volvo’s North Ameri-

can market share, since its strength 

is in on-highway and regional haul 

applications. The new VNR, Koeck 

said, will help Volvo recover some 

of the share it has lost.

“The VNR has seen great order 

intake in the first month,” he said.

In March 2016, 47% of Class 8 

truck orders were for linehaul appli-

cations. That shrunk to just 41.2% 

in March 2017, with construction 

demand picking up volume. 

“The construction sector has 

grown, and we will continue to see 

that into next year,” Koeck noted. 

“Just the shift of the market affects 

our market share a little negatively, 

but on the other hand it’s positive for 

our sister company Mack, which is 

strong in that segment.”

Volvo’s Canadian Class 8 market 

share was 10.9% last year, and has 

been flat this year. In the U.S., it was 

14.4% last year, and is down about 

1.5% this year.

“Seeing the order intake (of recent 

months), we are confident we will 

regain some of this going into the 

second half of the year, so we are 

pretty confident for the future,” 

Koeck said.

Volvo continues to grow the pen-

etration of its proprietary engines 

and transmissions in its trucks. 

Today, 92.5% of Volvo trucks are 

ordered with Volvo power, and 

90.2% with the I-Shift automated 

manual transmission. 

In terms of other trends, Koeck 

noted the industry’s invento-

ry-to-sales ratio has corrected 

to more normal levels. He also 

said interest in natural gas has 

waned. And demand is beginning 

to return to the oil and gas indus-

try, Koeck said. 

The expansion of the Panama 

Canal is also beginning to shift 

transport patterns in the US, allow-

ing mega-container ships from 

China to unload at US East Coast 

ports instead of the West Coast. 

Koeck said Volvo is also watching 

with interest as container traffic 

and intermodal volumes grow, and 

the company has also noticed the 

formation of new partnerships and 

the expansion of LTL carriers in the 

U.S. and Canada. TN

Volvo sees strong demand for 
new VNR right out of the gate
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Shunt Trucks

By Sonia Straface

With all the different options avail-

able, buying a shunt truck isn’t a 

simple task anymore. You can spec’ 

your terminal tractor with endless 

options to suit your fleet’s needs 

and even make it a comfortable and 

functional work space for operators.

We spoke with several shunt truck 

dealers who gave us the scoop on the 

latest options buyers are steering 

towards, and found many shoppers 

are opting to make the shunt truck a 

more luxurious space in an effort to 

attract and retain operators.

Heating and air conditioning 

One of the most noticeable trends in 

the last five years has been that air 

conditioning in terminal tractors is 

now standard, the dealers told us. 

“A couple years ago, this wasn’t the 

case,” George Cobham Jr. vice-pres-

ident of sales and marketing, Auto-

car dealer Glasvan Great Dane said. 

“Because there was a reason not to 

spec’ it. Some people said drivers 

going from a 65-degree cab to 90 

degrees outside is not good for you. 

But for drivers today, air condition-

ing is a pretty important thing. Some 

people might refuse to work if it’s too 

hot. So, buyers keep that in mind.” 

James Blake, vice-president and 

general manager of Tico Eastern 

Canada agreed.

“Two or three years ago, air con-

ditioning was an option, but now 

it comes standard,” he said. “Just 

like on-highway drivers, retention 

is important for shunt truck drivers 

too. So many of our customers are 

finding that having air conditioning 

will keep drivers happy.” 

In the winter, Cobham Jr. said 

that many more customers are 

spec’ing auxiliary heaters. 

“Shunt trucks don’t produce a lot 

of heat,” he said. “They have small 

motors – two-fifths the size of a 

highway truck – so they don’t pro-

duce as much heat. So, we’re seeing 

a lot of people putting in auxiliary 

heaters as another heat source.”

Not only do the heaters keep the 

drivers warm during the winter 

months, but they can also keep the 

windshield defogged and are a fuel 

saving option that many are fond of, 

Cobham Jr. added. 

“Because of how many times the 

doors are opened in the winter, we 

are finding that many customers 

like to have a secondary heating 

system,” agreed Michelle Sedlezky 

at Tico dealer Checker Flag Leas-

ing. “Especially our customers in 

the Ottawa area.” 

Lighting

There has also been a major move 

towards spec’ing LED lighting, 

according to Sedlezky.

“The LED lighting provides better 

visibility for the driver and makes it 

safer for the drivers in the yard,” she 

said, adding that many owners are 

opting to upgrade to LED lighting 

for the safety factor alone.

John Uppington of Kalmar 

Ottawa confirmed this trend. 

“We’ve seen for many years now 

that almost all our trucks are 

being spec’d with LED exterior 

lighting. It provides better qual-

ity light for the driver and they 

can see what’s going on around 

them much better than with tra-

ditional incandescent lamps or 

halogen lamps.”

Comfortable seats

“What we’re really seeing a lot of 

recently is more buyers opting for 

comfortable seats,” said Uppington. 

He said that buyers are more 

aware of the effects of full body 

vibration caused by being in the 

truck all day. 

“Many are choosing to go with the 

Bose Ride seat on their new trucks,” 

he said, adding that the company 

recently sold 45 units with the Bose 

Ride seats to a major Canadian cli-

ent. “They work like noise canceling 

headphones and isolate the driver 

from being tossed around. The 

seat works to help keep the driver 

healthy. Even though this issue isn’t 

exclusive to terminal tractors, we 

are seeing it go in the terminal trac-

tors more and more.” 

The car experience 

According to Shawn Rogers, 

national sales manager for Train 

Trailer, more and more shunt trucks 

are getting spec’d to resemble a car. 

“Drivers – even shunt truck driv-

ers – are getting older,” he said. “So 

making the cab a more comfort-

able place for the driver is becoming 

more popular. So with that, we’re 

seeing OEMs trying to give truck 

drivers the car experience where 

there’s Bluetooth hookups in the 

cab and things like that to make 

life easier for the drivers.”

Sedlezky confirmed she is see-

ing this with her customers as well, 

adding many are asking for enter-

tainment systems in the cab. 

“We’re seeing customers asking 

for the trucks to come with radio, 

MP3 player capability, and char-

gers for their phone and tablet,” 

she said.

And just like GPS systems for 

drivers, shunt truck operators 

want their yard management sys-

tems mounted to their dashboard 

for easy access, Uppington added.  

“These drivers really just want 

the same comforts as highway 

drivers,” acknowledged Blake. 

“So, with a simple fix like adding 

AM/FM radio to the shunt truck 

– five years ago, no shunt trucks 

had that, and now it’s a popular 

option today.” 

Sticker shock 

The biggest trend Cobham Jr. is 

recognizing more than any spec’ 

is the face of a customer who 

hasn’t been shunt truck shopping 

in a while. 

“Anyone who used to buy off-

road yard tractors is so surprised 

by the cost of new technology and 

the complexity of it all,” he said. 

“That surprise is one of the biggest 

trends I’ve noticed. If you haven’t 

bought a yard truck in six years, 

chances are it had a Tier 3 diesel 

motor that was very simple, but 

times have changed. That’s thanks 

to the EPA (Environmental Pro-

tection Agency). It wasn’t my idea 

or my competitor’s idea. But we 

get that surprise constantly. We 

always get asked, ‘Why is this so 

much money?’” TN

Five terminal tractor buying trends 
Shunt trucks are being decked out with more options for operators

“Drivers – even shunt truck drivers – 
are getting older. So making the cab a 
more comfortable place for the driver 
is becoming more popular.” 

– Shawn Rogers, Train Trailer

Shunt truck dealers say more customers 

are opting for LED lighting, comfortable 

seats, and secondary heating systems  

for operator comfort.
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Over 200 Used Reefers In Our Yard . . . Ready To Roll!!

TORONTO 
2332 DREW RD., 
MISSISSAUGA, ONT. L5S 1B8
Call: Murphy Barton, Vince Cutrara, 
Rob Moorehouse, Todd Warren, 
John Gwynne, Zak Ray

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, 
LACHINE, QUEBEC H8T 3P5
Call: Mario Perrino, Michel Pouliot
Sean Ireland, Hugh Davis, 
Danick Bilodeau

514-633-5377
Fax (514) 633-6488

New aand UUsed SSales

Rentals

Long TTerm FFinance LLease

Full SService TTrailer && RReefer SShops
Providing MMaintenance AAnd PParts

ACTION
TRAILER SALES INC.

TANDEMS/TRIDEMS
• AIR RIDE

DROP DECKS
ALUMINUM

COMBO FLATS

NEW UTILITY 53'x102" 3000R
HIGH CUBE REEFERS

1071⁄2" I.H. FRONT, 1091⁄2" I.H.
REAR, 981⁄2" I.W. RECESSED  

“E” TRACK, H.D. DUCT FLOOR,
STAINLESS FRONT & REAR,

VENTS, LED LITES –  WEIGHT
12.155 LBS.  (STANDARD

MODEL)  H.D. INTRAAX AIR RIDE
SUSP. ALUM. WHEELS. - 35153

UTILITY 53' x 102" x 13' 6"
DRY FREIGHT VANS

HENDRICKSON AIR RIDE SUSPEN-
SION, LOGISTIC SIDE POSTS –

ALUM. OR TRANSLUCENT ROOF
AVAILABLE, STAINLESS REAR

DOOR CASE, 12" CORRUGATED
STEEL SCUFF LINER,  24" STEEL

THRESHOLD PLATE. -102537
PRICED RIGHT!

2015 UTILITY 53’ X 102” DRY FREIGHT VAN
Front & Rear Vents, Hendrickson Air Ride Suspension,

70% Michelin X-Line 1122.5,  48” Ceiling Runner,
Stainless Door Case & Bumper,

Clean Unit. -874049

2014 VANGUARD 53 X 102” PLATE VAN
Holland air ride suspension, Galvanized door case 

& bumper, excellent overall condition. - 501943

2014 UTILITY 4000DX 53' DRY FREIGHT VAN
Front And Rear Vents, Side Skirt, Exterior Rub Rail,

Stainless Door Case And Rear Bumper,
New 1122.5 Tires. -989807

2014 STOUGHTON 53’ X 102” PLATE VAN
Side skirts, exterior rub rail, Automotive interior 

protection pkg, Holland air ride suspension, 
very clean. - 501941

(50) 2011 – 2013 WABASH & GREAT DANE
53’ REEFERS

Thermo King SB210 units, chute and bulkhead, 
duct floor, Hendrickson air ride suspension, 

445/50R 22.5 super singles, aluminum wheels, 
side skirts,Trailer Tails, corrugated side panels, 

stainless front panels, radius corners, rear doors,
and door case. -227777

2016 VANGUARD 53’ PLATE VAN
Hendrickson air ride suspension, near new 

Bridgestone 1122.5 tires, front & rear vents, 
sky lights, HD 24” side panels/slots, 
exterior rub rail, side skirt. -772671

(5) 2008 WABASH 53’ X 102” REEFERS
Carrier XTC units, stainless front panels, 

radius corners, rear doors and bumpers, front & rear
vents, exterior scuff rail, side skirt, aluminum wheels,

1 row recessed “E” track,  duct floor,  
GOOD OVERALL CONDITION. -123449 

(6) 2009 GREAT DANE 53’ X 102” REEFERS
Thermo King Spectrum multi-temp units, 
3 remote evaporators, 2 sets of ceiling 

mounted bulk heads, 24” aluminum scuff 
liner, HD flat floor, 1 row recessed “E” track,

Overhead rear door, Stainless rear door case.
-592016

(100) 2011/2012 UTILITY 53'x102" REEFERS

CARRIER 2100 UNITS, DUCT
FLOOR, HENDRICKSON 
AIR RIDE SUSPENSION, 

445/50 22.5 MICHELIN SUPER
SINGLES, TIRE INFLATION 

, STAINLESS REAR DOORS,
DOOR CASE AND REAR BUMPER,
REAR  DOOR VENT, SIDE SKIRTS,

SPARE TIRE CARRIER, WELL 
MAINTAINED FLEET UNITS.

(N.A.P.) -102536

STAINLESS FRONT, REAR, DOOR CASE
& BUMPER. HENDRICKSON AIR RIDE
SUSPENSION WITH DISC BRAKES, ANTI-
DOCK WALK & ALUMINUM WHEELS.
FRONT & REAR VENTS, 2 ROWS RE-
CESSED “E” TRACK, HD DUCT FLOOR,
16” HD ALUMINUM SCUFF LINER,
SPARE TIRE CARRIER & EXTERIOR RUB
RAIL. NAP -989805

GROUP OF 25 NEW 53’
PRODUCE SPEC
REEFER BOXES

MONTREAL

AR
RIVING SO

ON!
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33 Kippax Court, 
Brantford, ON
N3S 0E5

www.trisontarps.ca
1-866-948-2777

519-720-9464

We Manufacture
Our Own 

Aluminum
Products!

We Manufacture
Our Own 

Aluminum
Products!

Rolling Tarp
Systems

Rolling Tarp
Systems

Fully Stocked
Showroom

Fully Stocked
Showroom

Distributors
for:

� Trailers � Dump Trucks
� Live Bottoms � Hoppers

� Bins � Sheet Plastic

� Trailers � Dump Trucks
� Live Bottoms � Hoppers

� Bins � Sheet Plastic

A Division of Trison Tarps

Electric or Manual 
Side Roll Systems
Electric or Manual 
Side Roll Systems

“SUPPLIES FOR ALL YOUR EQUIPMENT NEEDS”                                   www.trisontarps.ca

Canadian 
Made Tarps

EXHAUST SYSTEM INSTALLATIONS FOR

ALL MAKES and MODELS

(905) 670-0100   1-800-385-8801

TRUCK MUFFLERS
BUILT TO LAST

• •
•
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1365 BONHILL RD., MISSISSAUGA  L5T 1M1

(905) 670-0100   1-800-385-8801

THE TRUCK EXHAUST PLACE
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THE TRUCK EXHAUST PLACE
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ALL TRUCK AND INDUSTRIAL 
RADIATORS, CHARGE AIR COOLERS

& A/C CONDENSERS

Monday-Friday: 8 am-6 pm  •  Saturday: 9 am-2 pm
Hwy. 410 & Steeles

#10 Hale Road, Brampton, ON  L6W 3M1
905-487-1209 • 1-877-950-0099 

After hours: 905-487-1209

K/W area
519-621-1209 

After hours: 
519-621-1209
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We Ship 
Across 
Ontario

We Ship 
Across 
Ontario

SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS,
PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS,
PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

MANUFACTURER OF ALUMINUM , STEEL & STAINLESS STEEL TANKS
We provide true “One Stop Service”: Manufacturing, Service, Parts & Support from our facility

Contact one of our sales representatives today
don@dependable.ca or mike@dependable.ca

1-800-268-0871  905-453-6724
www.dependable.ca

2002 STERLING
L8000
c/w 13,000 L 4 Comp't Alum.
Tank, Dual Pump/Meter, 
Midcom, Bottom Load, Vapor
Recovery, New  5 yr/1 yr 
Inspect, New Truck DOT
Insp./Certified, Stk#S812
502042

Single and Tandem Axle Cab & Chassis and Stock Tanks available!Single and Tandem Axle Cab & Chassis and Stock Tanks available!
2004 INTERNATIONAL
7400
c/w 13,000 L 4 Comp't Alum.
Tank, Dual Pumping/Metering,
Midcom, Bottom Load RI,
Vapor Recovery RI, New 
Tank 5 yr/1 yr Inspect, Truck
Newly Certified/Safetied.
Stk#S826  502041

NEW Western Star 4700 c/w Dependable
13,000 L 4 compartment POLISHED aluminum
tank, two sets of pumping/metering equipment,
bottom loading, vapour recovery. 890939

2017 Western Star 4700 Propane 
Bobtail 5500 USWG, Side Loading And Rear
Delivery. 765206

2017 KENWORTH Lube Tote Van Unit,
Two Sets Of Pumping/Metering Equipment,
Alum. Piping & Flexible Tote Pickup Lines.
765208

2007 STERLING FUEL
DELIVERY UNIT 
C/W 20,000 L, 
3 Compartment Pop Model
Tank, 2 Sets Of Equipment
And Midcom Registers,
5 yr/1 yr Inspect, Truck 
Newly Certified/Safetied. 
765207

RECENT DELIVERY

RECENT DELIVERY

RECENT DELIVERY

1995 FREIGHTLINER
FL80 FUEL TRUCK
3200 Gal. Alum. Flusher, 
4 Nozzles, Hose Reel, 
Spray Bars, 4” Pump 
w/Separate Diesel Engine.
Mint Condition. City Owned
And Serviced Regularly! 
116214

2013 INTERNATIONAL
4300 Propane Bobtail
2500 USWG, LCR, Full 
Refurb, New 5 yr/1 yr Inspect,
Weights/Measures Calibrated
Meter, TSSA Inspect, Paint
Your Specs, Truck w/New DOT
Inspect/Cert. Stk#S825
502045

2007 STERLING L9000
Big Power, 20000 L 4 Compt
Alum Tank, LCR, Dual
Pump/Meter, Bottom Load RI,
Vapor Recovery RI, New 
5 yr/1 yr Inspect, Truck 
Newly Certified/Safetied.
Stk#T800 502051

TRUCK & TANK

1-866-667-6883 Ontario Wide  - 416-990-9090 Toronto

Heavy Duty Recovery Trucks in 
Geraldton Hearst Caledon

and the GreaterToronto Region

50 & 65 Ton Rotator
Heavy Duty Recovery

Local and Long Distance
Secure Storage Facility

info@onroutetowing.ca
www.onroutetowing.ca

Follow us

WE MOVE IRON

Canada’s Largest 
On-Line Source for 

Heavy Trucks 
and Trailers! 

Check Out

Our New
Website!
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&

Selling some iron? You’ve got options!

Atlantis Radiator
TRUCK AUTO SERVICE INC.

SSPECIALISTS IIN TTRUCK
& IINDUSTRIAL RRADIATORS

YOUR CCOMPLETE CCOOLING SSYSTEM SSERVICE
• RRad •• AAir CCharge CCooler •• AAC CCondenser

• WWe  SShip AAcross CCanada
• FREE Inspection && EEstimate
• CCertified TTechnicians
• AAll WWork WWarrantied

www.atlantisradiator.ca

5900 DDixie RRd., UUnit 111, MMississauga, OON LL4W 11E9
(905) 6670-3696 •• 11-800-716-3081

Fax: ((905) 6670-2283 

4 HHour
Drive-Thru SService

(Most TTrucks) Open Monday to
Saturday

DI
XI

E 
RD

.

HWY 401

SHAWSON DR.

N

BRITANNIA RD.

Check Out Our New and Improved Website!!

2012 KENWORTH T800
DAMAGED/WRECKED TRUCK

PACCAR 13, 18 SPD., 16 F.A./46-170
REARS, CHALMERS SUSP, BRANDED
SALVAGE. -992588

2013 KENWORTH T800 
SNOW-PLOW/SANDER

CUMMINS ISX 12, 425 HP, AUTOMATIC
TRANS, HEND HN SUSP, SIMARD TWIN
STEER F.A./46-170 SPICER REARS. -
992587

2011 INTERNATIONAL WORKSTAR
CAB AND CHASSIS

MAXXFORCE 11, NEEDS WORK, 13 SPD.,
20/46 AXLES. -992586

2001 MACK CL713 DUMP TRUCK
E7 460XT; 18 SPD. EATON; 20 FRONT/20
STEER/LIFT/46 MACK RUBBER BLOCK
REARS, 20'6" EXCAV. BOX, STK#229-07.
-444437

CALL JAMES OR RON 1-800-267-0633
E-Mail: james@morgan-diesel.com

See Our Complete Inventory at 
www.morgan-diesel.com

1248 McAdoo’s Lane, R.R. #1, Glenburnie
(Kingston), Ontario K0H 1S0

DIESEL TRUCK PARTS INC.

ON-SITE KINGPIN REMANUFACTURING
• Superior Equipment • Patented in U.S.A. & Canada
• Exceeds SAE and DOT specifications/regulations • Guaranteed Workmanship
• Only Company to test SAE J133 & J400 • Fully Insured

CWB CCERTIFIED CCOMPANY •• CCWB CCERTIFIED WWELDERS 
KINGPIN GAUGES

Top Quality aluminum Kingpin gauges. Won’t stretch.

Re-manufacturing a kingpin gives the fifth wheel the proper bearing 
surface, extending the life of the fifth wheel and decreasing the abuse 

to the bolster plate and kingpin.

MOBILE SERVICE
Visit oour WWebsite aat: www.kingpinspecialists.com

E-mail: rkingpin69@aol.com

Call uus TToll FFree @@ 1-888-221-7774 
For the Dealer Nearest You

TOLL FREE NUMBERS FOR YOUR NEAREST DEALER 
Quebec aand tthe MMaritimes 1-888-939-1011 
Ontario 1-888-221-7774
Western ((Alberta && SSaskatchewan) 1-877-912-1209 
British CColumbia 1-800-427-5865
In tthe UU.S. 1-888-221-7774

www.kingpinspecialists.com    rrkingpin69@aol.com

SURFACE
TRANSPORTATION
SUMMIT OCTOBER

20

11
MARK YOUR CALENDAR

#sts17

OCTOBER
20

OCTOBEROCTOBBER
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2009 KENWORTH  FUEL TRUCK, PX8, 8LL TRANS-
MISSION; 12,200 L. TANK, 4 COMPT, DUAL PUMPS &
METERS, ONLY 46,000 KMS. -188894

2018 PETERBILT 3499G BOBTAIL
PROPANE/CNG/LNG, PACCAR ENGINE; PX-9, 300
HORSEPOWER, ALLISON RDS-P 5 SPD.  TRANSMIS-
SION; SIDE LOAD, ENCLOSED REAR CANOPY WITH
LCR II, PRINTER. -501934

2018 WESTERN STAR  FUEL TRUCK, ISL, 10 SPD.
MANUAL TRANSMISSION; 20,000L 4-C TANK, DUAL
EQUIPMENT, MANY OPTIONS. -123445

2003 PETERBILT, 315 HP CUMMINS, 10 SP,
18,500L 3 COMPT HUTCH TANK, PUMP,
METER AND LC ELECTRONICS, BOTT LOAD
READY, AIR MANIFOLD, CLEAN, 212 MILES. -
112237

2018 FL PROPANE BOBTAIL, M2, 270 HP CUMMINS,
AUTO, ALUM WHEELS, DRIVERS SIDE LOAD,
CLOSED DECK, NEW 3499 BARRELL, LCR II, PRINT-
ER. READY TO WORK. -103953

2008 WESTERN STAR 4900SA FUEL TRUCK, CATERPIL-
LAR ENG; C13, 370 HP, 13 SPD TRANS; TANDEM
AXLE(S), AIR SUSP; BLUE IN COLOR,  547,000 KM'S
(NEVER IN WINTER).  EQUIPPED WITH 20,000 L 4-COM-
P’T ALUMINUM TANK.  DUAL PUMPS, REELS, METERS
AND MIDCOM REGISTERS. 547,000 KMS. - 976809

2018 WESTERN STAR  FUEL TRUCK, ISL, AUTO
TRANSMISSION; 20,000L 4-C TANK, DUAL EQUIP-
MENT, MANY OPTIONS. -123445

2006 PETERBILT  FUEL TRUCK, CATERPILLAR
ENGINE; 10 SPD TRANSMISSION; 20,000
LITER, BOTTOM LOAD, DUAL PUMPING, MIDCOM
COMPUTER. 445,000 KMS.  -188893

2003 INTERNATIONAL 7600 FUEL TRUCK, CATERPIL-
LAR ENG; C10, 350 HP, 10 SPD TRANS; TANDEM
AXLE(S), AIR SUSP; OFF WHITE IN COLOR, c/w  HEAVY
DUTY ROBICA ALUM. 20,000L (5,300 USG) FUEL DELIV-
ERY T4 COMP’T TANK, DUAL PRODUCT AIR MANIFOLD
AND DELIVERY HOSES.  SCULLY AND VAPOUR RECOV-
ERY SYSTEMS. 508,192 KMS. -948147

NEW USEDEASTWAY TANKEASTWAY TANK
THE TANK EXPERTS

2008 PETERBILT  FUEL TRUCK, CUMMINS
ENGINE; 300 HORSEPOWER, 10 SPD TRANSMIS-
SION; 20,000 LITRE, BOTTOM LOAD, DUAL PUMP-
ING, MIDCOM COMPUTER. 370,000 KMS. -188897

2008 HINO MODEL 338, 6-SPEED, 3,499 USG
LPG TANK, 119,000 MILES, CURRENT M5
INSPECTION. -869849

2010 INTERNATIONAL 7500 FUEL TRUCK,
MF-10,  350 HP,  10 SPD TRANS;  20,000 L
5-COMP.  TANK,  DUAL EQUIP.  A IR MANI-
FOLD,  +FAST PUMP-OFF,  MIDCOM SYS-
TEM. 300,000 KMS. -539497

We Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • RefuelersWe Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • Refuelers

WE ARE LOOKING FOR TRADES • WE RENT FUEL TRUCKS
1995 Merivale Road, Ottawa ON K2G 1G1   Neil Greene: ngreene@eastwaytank.com

1-888-729-7817 ext 24 www.eastwaytank.com1-888-729-7817 ext 24 www.eastwaytank.comTrusted since 1968 Trusted since 1968

2005 STERLING FUEL TRUCK, CATERPILLAR
ENGINE; C10, 10 SPD TRANSMISSION;
20,000 L, DUAL PUMPS & GRAVITY METER. -
123448

2002 KENWORTH T300. w/ 3126 CAT, ALLISON
AUTO, 246,000 MILES, 3200 USG LPG TANK WITH
LC3 REGISTER.  CURRENT M5. -869851

2002 STERLING L8500, CUMMINS ISL L6 8.9L
340HP, 6015615KM, EATON FULLER 10 SPD TRANS-
MISSION, 18 & 40 AXLES, DUAL PUMPING
EQUIPMENT. MIDCOM 8000 IN CAB, 2001
DEPENDABLE 20,000L 4 COMPARTMENT TANK,
TC306 SPEC, AIR MANIFOLD, ROUGHED IN FOR
BOTTOM LOADING, TRUCK RUNS AND OPERATES
VERY WELL. -434984
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905-795-2838
Fax (905) 678-3030

1-800-267-4740
Canada & U.S. Hotline

RAD 
COOLANT 

PIPES

Available in 
Aluminized or 
Stainless Steel

Pipes also available for Freightliner,
Peterbilt and Western Star

Built to Outlast OEM Pipes

We have been supplying Parts, Service and Technical Support
to Truck Shops, Dealers and Fleets since the early '80’s.

OPEN SATURDAYS & WEEKNIGHTS

1850 GAGE CRT. MISSISSAUGA

8 AM - 8 PM FRI
8:30 AM - 3 PM SAT

8 AM - MIDNIGHT
MON - THURS

TEXIS

www.texisexhaust.com

DIESEL PARTICULATE FILTER
Cleaning Service and Repairsp

CLEAN
ASH 

LOADED

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKET REPLACEMENT FILTERS NOW AVAILABLE

DDDDIESEL P ATEE FFFFFILTER

Complete Selection
of Aluminum Accessories

• New & Rebuilt Radiators
• Air Charge Coolers
• NNew && RRebuilt RRadiators
• AAir CCharge CCoolers

• A/C Condensers
• Fuel Tanks
• AA/C CCondensers
• FFuel TTanks

1-888-603-1655
905-795-9009

1-888-603-1655
905-795-9009

• PICK-UP & DELIVERY • Shipping Across Ontario & Canada

(Most
Models)

TRUCK, BUS, INDUSTRIAL & CONSTRUCTION EQUIPMENT SERVICE

4 HOUR DRIVE-IN SERVICE4 HHOUR DDRIVE-IN SSERVICE
1775 Shawson Drive, Unit #1, 

Mississauga, ON L4W 1N8
407

DI
XI

E 
RD

.

401AT
LA

NT
IC
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R.

SHAWSON DR.

N

BRITANNIA RD.

www.kingradiator.cawww.kingradiator.ca

 
 
 
  

  
 

 
 

 
 

Join Us Today!
905.844.8658 • trucksforchange.org

We Deliver 
Change

industry sponsors 

Trucks For Change Network
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Selling some iron? You’ve got options!
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1 877 357-6336 ELRODEO.COM  |

TIRAGE | DRAW

100 $
/BILLET  /TICKET5 000 BILLETS EN CIRCULATION

TICKETS IN CIRCULATION
INCLUS LA PASSE FIN DE SEMAINE

WEEKEND PASS INCLUDED

IN PRIZES

SUPER DRAW*

EARLY BIRD DRAW – JUNE 16TH 2017

$24 825 in prizes

FINAL DRAW – AUGUST 6TH 2017

$198 040 in prizes

222  865

37 2017

AUGUST 3RD 
TO 

AUGUST 6TH

*The draw will be under the supervision of

JOHN DEERE 3033R 
COMPACT TRACTOR

TRAVEL GIFT 
CERTIFICATE OF $ 10 000

DRAW
$100 /TICKET

5 000
WEEKEND PASS INCLUDED

The models illustrated may be different.
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Western Canada’s Trailer Specialist. 

Rentals, Leasing, Sales, Service, and Parts
Delta

(800) 891-8858
Edmonton
(800) 610-1019

Calgary
(877) 720-7171

Winnipeg
(866) 397-5524

Nanaimo
(877) 878-5979

www.OCEANTRAILER.COM

Conditions apply

Available in all Ocean Trailer locations today!

36 month 
Long Term Rental 

$1300
Canadian per month

36 month 
Long Term Rental 

$1300
Canadian per month

New 2018 tandem Utility stock reefers complete with either a Carrier or TK C600 unit on them.
36 month term $1300.00 Canadian dollars per month On Approved Credit

This price includes UT1 undertray kit, and one row of 53' E-Track
With optional add ons including: Aluminum wheels, Tire Inflation kits, Side Skirts, Pintle hitches



Buy, Sell, Prosper
Thousands of trucks, thousands of trailers. Whether you’re buying or

selling, you need to use Truck and Trailer. You don’t have to take our

word for it, ask our customers why they keep coming back.

Canada’s #1 Source for Heavy Trucks and Trailers

truckandtrailer.ca

1-877-682-7469
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TRUCK NEWS

SUBSCRIBE
NOW!READING SOMEONE

ELSE’S COPY?
Have your own!

MOVING?
REQUALIFY?

Call (416) 614-5815

Fax (416) 614-8861

Company ______________________________________________________________________________________________

Name ______________________________________________

Address  _______________________________________________________________________________________________   

City ________________________________________  Province ________________________  Postal Code  ____________

Phone: (       ) ____________  Ext. ______   Fax: (       ) ____________  Email _____________________________________

Title ______________________________________________

CHANGE OF ADDRESS ONLY
Serial # from code line on mailing label

1     1    4

 Canada’s National Trucking Newspaper and Equipment Buyer’s Guide

Canada USA Foreign Charge Card Cheque Enclosed

DO YOU WISH

TO RECEIVE 

OR CONTINUE 

TO RECEIVE

TRUCK NEWS

YES      NO

Signature

Date

Visa     Mastercard     Amex

No: _____________________________________________

Expiry Date: ______________________________________

Signature:_______________________  Date: ____________

PLEASE ANSWER THE FOLLOWING QUESTIONS

1)   How many vehicles are based at or controlled from this location? Please indicate quantities by type: 
___ No. of Straight Trucks     ___ No. of Trailers     ___ No. of Buses     ___ No. of Truck-Tractors     ___ No. of Off-Road Vehicles

2)  Does this location operate, control or administer one or more vehicles in any of the following Gross Vehicle Weight (GVW) categories?  Please check YES or NO:
 14,969 kg. & over (33,001 lbs. & over)    YES    NO  

 11,794-14,968 kg. (26,001-33,000 lbs.)   YES    NO  

3) This location operates, controls or administers:
 Diesel powered vehicles   YES    NO     Refrigerated vehicles   YES    NO     Pickups or Utility Vans   YES    NO     Propane powered vehicles   YES    NO

4) Do you operate maintenance facilities at this location?     YES    NO       IF YES, do you employ mechanics?........    YES    NO

5) Indicate your PRIMARY type of business by checking ONLY ONE of the following:
 a)  For Hire/Contract Trucking (hauling for others)

 b)  Lease/Rental

 c)  Food Production / Distribution / Beverages

 d)  Farming

6) Are you involved in the purchase of equipment or replacement parts?  YES    NO

7) Are you responsible either directly or indirectly for equipment maintenance?  YES    NO

1 Year $43.95 $109.95 $109.95
 (+ applicable taxes)

2 Years $66.95
 (+ applicable taxes)

Single Copy $8.00 $10.00 $10.00
 Quebec Residents Add 7.5% QST; AB, MB, PE, SK, QC & 
 Territories Add 5% GST; BC, NF, NB & ON Add 13% HST; NS 15%.

 e)  Government (Fed., Prov., Local)

 f)  Public Utility (electric, gas, telephone)

 g)  Construction / Mining / Sand & Gravel

 h)  Petroleum / Dry Bulk / Chemicals / Tank

 i)  Manufacturing / Processing

 j i)  Retail

 jii)  Wholesale

 k)  Logging / Lumber

 b)  Bus Transportation

 m)  Other (Please specify) 

Under 4,536 kg. (10,000 lbs.)   YES    NO8,846-11,793 kg. (19,501-26,000 lbs.)   YES    NO

4,536-8,845 kg. (10,000-19,500 lbs.)    YES    NO

Send payment to: Truck News, 80 Valleybrook Drive, Toronto, Ontario M3B 2S9 Today

CA$H FOR INVOICE$
Same Day Funding • Immediate load approval for 
Load Link users • Same Day Funding • Flexible

Funding Options • 24/7/365 Service

1-877-653-9426
www.liquidcapitalmidwest.com

riacobelli@liquidcapitalcorp.com

Bad Debt Collection Service

Equipment Financing Solutions

Brokers • Ask How Our  
Quick Pay Program

Can Help Your Business!

classifieds CLASSIFIEDS classifieds classi-
fieds classifieds classifieds CLASSIFIEDS clas-
sifieds classifieds classifieds CLASSIFIEDS clas-
sifieds CLASSIFIEDS classifieds CLASSIFIEDS 
classifieds classifieds classifieds classifieds 
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Contact Doug: 

doug@newcom.ca

Ad runs one month. 

$140.00
w/Picture

Also On-Line at: 

www.trucknews.com

Driver
Medical
Exams

ONTARIO DRIVERS
WALK-IN MEDICAL

CLINIC

21 Queensway West

Mississauga, Ontario
(DIRECTLY ACROSS FROM
MISSISSAUGA HOSPITAL)

9:00 a.m. – 9:00 p.m.
7 Days a Week

(905) 897-9228

$ 60.
00

No appointment necessary

Truck Shows

TULSA, OKLAHOMA

Bill Rethwisch of Tomah, Wis., repeated as Best of Show winner at 

Shell Rotella SuperRigs May 18-20. The three-time Best of Show win-

ner took home a US$15,000 cash prize and will be featured in the 2018 

SuperRigs calendar. 

“My heart was coming out of my chest; I didn’t think we had it,” said  

Rethwisch, who also took Best of Show in 2014 and 2015. “This is the 

third time in four years and four times in the (SuperRigs) calendar out of 

four tries. I’m ecstatic right now. I’m so proud; I don’t even know which 

way to think.” 

He also won the Best Interior and Best Engine categories with his 2016 

Peterbilt 389.

First place winners also included: Brad Garetson from Lake Mills, Wis. in 

the Tractor/Trailer Division for his 2016 Peterbilt 389 and 2017 MAC flat-

bed Conestoga trailer; Ray and Suzie Rodriquez of Salinas, Calif. in the Trac-

tor Division with a 1999 Peterbilt 379 extended hood; Jayme and Whitney 

Snow from Berryville, Ark. in the Classic Division with their 1999 Classic XL 

Freightliner. The Most Hard Working Trucker award was presented to Hills 

Construction of Hempstead, Texas for their 2007 Freightliner Coronado. TN

Pete 389 wins Shell SuperRigs

Bill Rethwisch took the top prize at the 2017 Shell Rotella SuperRigs show 
in Tulsa, Okla., with this 2016 Pete 389.



July 2017 • Truck News  49  

Announcements

Day & Ross has named Bill Doherty 

its new president and CEO. Doherty 

succeeds John 

Doucet, who will 

retire from the 

role on June 30. 

Doherty joined 

Day & Ross in 

2016 as part of 

the leadership 

transition plan. In his new role, he 

will be based in Hartland, N.B. and 

will lead the Day & Ross Transpor-

tation Group.

Bison Transport has named Mike 
Gomes its new vice-president of 

maintenance. Gomes joined Bison 

in early 2016 after working at Volvo 

Trucks. Since joining Bison, Gomes 

has served on Bison’s maintenance 

leadership team in a director role. 

He has been a leadership pres-

ence in the Mississauga mainte-

nance facility, primarily respon-

sible for parts, warranty, and tire 

programs, among other initiatives. 

Gomes will now assume responsi-

bility for the overall development 

and performance of Bison’s main-

tenance team.

Consolidated Fastfrate has added 

three key players to its national 

management team. John King was 

named the company’s new director 

of IT and process; Mary Gervasio 

the new national sales coordinator; 

and Kim Wonfor was named direc-

tor of cross-border operations. They 

are all based at the company’s head 

office in Woodbridge, Ont.

G l a s v a n  G r e a t  D a n e  h a s 

announced two of its employees 

are winners of the Great Dane 

King Pin Awards for their sales 

achievements and for delivering 

excellent customer experiences. 

Great Dane recognized Glasvan 

sa les represent at ives Tom  
Pepper and Adam Stevens.

It is Pepper’s ninth Great Dane 

King Pin win and Stevens has been 

declared a five-time winner. Five 

King Pin awards are given every 

year to a pool of 150 sales profes-

sionals in Canada, Mexico and Cen-

tral and South America. Only three 

people, including Pepper, have won 

the award nine times.

Trailer Wizards has named Bryan 
Burningham its new director of 

maintenance. He assumed his new 

role May 15 and reports to Mark 

Irwin, vice-president of fleet. He 

will focus on supporting the ser-

vice team and customers across 

Canada by strengthening the com-

pany’s maintenance department

with improved plans and programs, 

Trailer Wizards 

announced.

Burningham will 

also assist with 

LEAN projects, 

ensu r ing the 

efficient repair, 

service, and pre-

ventive maintenance of the Trailer 

Wizards fleet. He has more than 20 

years of experience in warehous-

ing, operations, and maintenance 

management.

Trucking HR Canada has added 

Linda Young, vice-president of 

human resources and people devel-

opment for Bison Transport, to its 

board of directors. Young’s career 

spans more than 25 years in a 

cross-section of industries, includ-

ing: health care, agriculture, tele-

communications, manufacturing, 

and transportation. 

International f leet management 

software company Isotrak has 

established a Canadian off ice 

and named its Canada product 

manager. The UK-headquartered 

company appointed Andrew 
Dunne as its head of Canadian 

operations. Its new Mississauga 

office expands its footprint to four 

regions, including Australia and 

the U.S. TN

Day & Ross has new president; Bison and Trailer 

Wizards make maintenance promotions; and Glasvan 

Great Dane recognizes top salespeople.

TFS GROUP

With over 400 years combined transportation experience, our 25+ staff members are ready to help you.

We Make Trucking 
LESS TAXING

Look for our
monthly column in

TRUCK NEWS: TAX TALK

SAVE TIME

SAVE MONEY

LESS HASSLES

105 Bauer Place, Waterloo, ON

Call Today
(800) 461-5970 Ext. 223 www.tfsgroup.com

SINCE ’74

Let us help.

  Owner Operator  
Accounting & Bookkeeping

  Tax Return Preparation (O/O’s and Drivers)

 Meal Claim Experts
 Incorporation Services
 Business Consulting
  New Business Setup & Registrations 
(US & CDN Authorities, IFTA/IRP, UCR, etc.)

  Fuel & Mileage Tax Reporting 
(Paper & Automated Paperless – GPS)

Our mufflers 
are stronger, 

last longer and 
save you $$$!

See Puzzle
on page 9
and our ad  
on page 44

Call us at 905-795-2838
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M
ark had just dropped off a 

load of plastic bags to a ware-

house in Newmarket, Ont., 

and had begun to wonder about his 

next load…when it would come and 

where it would take him. Bud had 

been keeping him busy, but there 

hadn’t been a lot of long hauls and 

nothing too interesting. Mark didn’t 

mind boring once in a while, but it 

was beginning to get a bit routine.

And then, as if on cue, Mark’s cell 

phone rang.

“Hello?”

“Mark, it’s Bud.”

“Bud who?”

“Budgets, as in ‘Bud gets’ you the 

loads, pal!”

“Oh, yeah. What have you got for 

me?”

“How about a load of high-end 

farm tractors headed for a farm in 

Prince Edward Island?”

“That’s great” Mark said. “But 

it’s probably an enclosed and ded-

icated trailer. What do I do when I 

get there?”

“That’s the best part. The farm-

er’s got three older tractors that are 

coming back as trade-ins.”

“Wow, that is good.”

“Who’s your Buddy?”

“Buddy who?”

The tractors were being shipped by 

a farm equipment dealership out-

side of Barrie, Ont. Mark hooked up 

the trailer and got instructions from 

the shipper. Basically, because of the 

weekend, he had seven full days to 

deliver the tractors, and bring the 

three used tractors back to Barrie. 

One of the best and easiest summer 

runs he’d had in a long time. With 

the load secure and plenty of hours 

of drive time ahead, Mark headed 

south down Hwy. 400 to get onto the 

401 and begin the long drive east. 

Being a Saturday, traffic would be 

light and getting through the city 

would be a breeze. But as he neared 

the interchange between the 400 

and 401, Mark noticed that Mother 

Load was working way too hard to 

pull the trailer. A shift into neutral 

to test the truck’s glide suggested 

the trailer brakes were partially 

engaged and the truck was slowing 

down because of it. Mark needed to 

pull off and check his air lines – the 

sooner the better.

He pulled off at the next exit and 

looked for a place where he could 

quickly check his lines without 

blocking too much traffic. Once 

parked, Mark switched on his haz-

ards and jumped out of the cab to 

check his air lines. As he’d suspected, 

one of the lines had come loose and 

was leaking air. He disconnected the 

line, made sure the end was clear and 

reconnected it. He waited a second 

to confirm there was no leak. He’d be 

on his way in no time.

He hopped back behind the wheel 

of Mother Load. When he depressed 

the clutch and shifted into first, 

something felt wrong. He wasn’t 

sure if it was anything but a second 

later – as he let out the clutch – there 

was no doubt. CRACK-UNK!

Something big and heavy had bro-

ken beneath him and suddenly he 

had no more clutch and couldn’t 

put his truck into gear. Mother Load 

wasn’t going anywhere.

“Great!” Mark said. “Of course, this 

load had to be too good to be true.”

After a deep sigh, and a couple of 

moments to regain his composure, 

Mark took out his phone and called 

for a tow. At first, he just got busy 

signals, but on his fifth try he got a 

machine telling him that all their 

trucks were busy at the moment, but 

if he left a message they would get 

back to him…soon.

Not knowing what else to do, 

Mark called a mobile mechanic 

named Suhkdeep he sometimes 

dealt with when he needed roadside 

assistance in the Toronto area. The 

man usually came right away. Mark 

didn’t think whatever was wrong 

was a roadside fix, but maybe he 

could at least get Mother Load mov-

ing so he could get his rig off the 

street. As promised, the mechanic 

showed up just after seven in the 

evening. He wasted no time crawl-

ing under Mother Load to take a 

look at the clutch and transmis-

sion, then quickly climbed up into 

the cab and took a seat behind the 

wheel. With the engine running, he 

tried several times to get Mother 

Load into gear, but succeeded only 

in making a string of noises that 

sounded like the doors of a metal 

backyard shed sliding open and 

closed. He shut off the truck and 

jumped down, shaking his head.

“How bad is it?”

“Not good,” he said with another 

shake of his head. “There’s a small 

hole in the clutch casing like some-

thing exploded in there. And even 

though you’ve been here sitting idle 

for hours, the whole assembly is hot 

to the touch. Like something was 

grinding in there for hours.”

“So you can’t get me moving so 

I can just park it somewhere over-

night?”

Suhkdeep shook his head again. 

“There are three things I know for 

sure – God is great. I am not God. 

And you need a tow.” After a pause. 

“I’ll send you my bill.”

“Thanks,” Mark said stretching 

the word out way longer than it was.

It was getting dark and even 

though it had been hours, he hadn’t 

gotten a reply from the towing com-

pany. He began calling them again 

and got through to an actual person 

on the third try.

“Hey, can I get a tow?”

“Sure.”

Mark relayed his location.

“We’ll be there at nine o’clock.”

Mark checked his watch. “So 

soon? That’s great.”

“No. Nine o’clock tomorrow 

morning.”

“What?”

“All our trucks are out on a call. 

There’s a 12-car pile-up on the QEW 

in Oakville and we’ve got every-

thing in our fleet trying to open up 

the highway. If your truck can wait, 

we’ll be there in the morning. Are 

you blocking traffic?”

Mark looked up and down the 

street. Not a car in sight. “I’m on a 

quiet side street.”

“Great, we’ll be there in the morning.”

“I guess…” Mark started to say 

before the woman on the other end 

hung up on him.

Mark sighed. Here he was parked 

on a city street that was no doubt 

designated “No Heavy Trucks” 

and his truck stood out like a $20 

bill on the sidewalk. There was no 

way he was going to abandon his 

truck overnight. The load would 

probably be fine, but Mother Load 

could be broken into or vandal-

ized. Obviously, he was going to 

have to stay the night. It wasn’t 

exactly the best part of town to 

be stuck in, but he was confident 

he’d be alright. After all, what was 

the worst that could happen? TN

Mark Dalton returns next month in 

Part 2 of Dalton has a breakdown.

Fiction

Dalton has a breakdown – Part 1
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Wilson’s Truck Lines 
turns 80 years old

Atlas Canada buys  
Connect Logistics

Titanium looks to roll out share purchase plan

Canada Cartage makes Ottawa flatdeck acquisition

TORONTO, ONTARIO

Wilson’s Truck Lines is celebrating 

its 80th birthday this year.

The business, which was started 

in 1937 when John Wesley Wilson 

and his son Carl Wilson began 

transporting food with four Dodge 

single-axle trucks and four 20-ft. 

trailers, has come a long way since 

then. The company really came into 

its own after 22 different trucking 

companies that were hauling for 

the A&P grocery chain – now called 

Metro Ontario– became one: Wil-

son’s Truck Lines.

Today, Wilson’s has a driving 

force of more than 200, and distrib-

utes food throughout Ontario, from 

Cornwall to Windsor, and the Niag-

ara Region to Thunder Bay.

“Wilson’s Truck Lines has been a 

valued transportation provider for 

Metro Ontario for many decades,” 

says Tim Scott, the grocery retailer’s 

vice-president, logistics and distri-

bution. “Wilson’s continues to drive 

innovation into its operations to 

improve both customer experience 

and performance. Regardless of 

the business challenge, the Wilson 

team always finds a way to deliver 

the order.”

“We never say no!” added pres-

ident Marc Mousseau. “We have 

always thrived on creating better 

solutions for our customers.”

In honor of its 80th anniversary, 

Wilson’s hopes to give its associates 

the gift of good health, through the 

Lifestyle Coaching Program Health 

Benefit. This offering consists of a 

test to identify those individuals at 

higher-than-conventionally-pre-

dicted risk for cardiovascular dis-

ease, plus continuous evaluation, 

tracking and refining of their per-

sonalized lifestyle plan, supported 

by the DeerFields Clinic app. TN

OAKVILLE, ONTARIO 

Atlas Canada has made its first 

acquisition, bringing Connect 

Logistics into the fold.

The company says the acquisition 

will allow it to more than double its 

logistics business. Connect Logistics 

will continue to operate under its 

current name and leadership team, 

Atlas announced.

Connect Logistics was founded in 

1999 and is headquartered in Mis-

sissauga, Ont. It offers transporta-

tion, warehousing, and distribution 

services.

“We are thrilled with the possi-

bilities of this strategic fit,” said 

Doug Van Fraassen, owner of Con-

nect Logistics. “Our customers will 

have exposure to the asset-based 

services and infrastructure offered 

by Atlas in both Canada and the 

U.S. Atlas will have the opportu-

nity to leverage the expertise of 

Connect Logistics’ personnel and 

incorporate the processes used 

to deliver our diverse platform of 

logistical solutions.”

“Connect Logistics’ business and 

operations align perfectly with our 

current logistics structure and will 

enhance what our team has worked 

hard to build,” added Barry Schel-

lenberg, president of Atlas Canada. 

“We are excited to take advantage 

of this opportunity to provide addi-

tional service capabilities for our 

current customer base and offer 

accretive value to our strong net-

work of Atlas agents.” TN

BOLTON, ONTARIO

Titanium Transportation Group wants its employees and owner-operators 

to also be owners.

The company announced it is implementing a share purchase plan for 

the company’s employees and owner-ops, pending shareholder approval 

at its annual meeting. The plan will allow qualified employees and own-

er-operators to enroll and to receive a matching share for every share 

they purchase under the plan.

“The goal of our share purchase plan is to encourage an ownership inter-

est in the operation, growth and development of our company by all of our 

truck drivers and staff,” said Ted Daniel, CEO of Titanium. “Companies with 

employee share purchase plans have demonstrated superior profitability and 

lower employee turnover rates, two very important considerations, especially 

once truck transportation capacity begins to tighten in the industry. As the 

only Canadian trucking company with a share purchase plan like ours, we 

believe this will further differentiate Titanium from its competitors.”

The share purchase plan has been approved by the company’s board of direc-

tors and conditionally approved by the Toronto Venture Exchange. Participants 

will be able to contribute up to 5% of their compensation towards the plan in 

each pay period. The company hopes to roll out the plan by September. TN

OTTAWA, ONTARIO

Canada Cartage has announced its expansion in the Ottawa area, through 

the acquisition of the Fred Guy specialty flatdeck division and the opening 

of a new cross-dock terminal.

“Opening a new terminal and taking over the Fred Guy specialty flatdeck 

service is a natural and seamless transition for Canada Cartage,” the com-

pany said in a release. “With over 60 years’ experience in the home delivery 

market, Canada Cartage is looking forward to entering the Ottawa region.”

Canada Cartage says it has retained the Fred Guy drivers. The new ter-

minal is located at 3220 Hawthorne Road in Ottawa. 

“This expansion will further grow Canada Cartage’s services in the nation’s 

capital region by providing services in Ottawa and the 401 corridor includ-

ing Carleton Place, Cornwall, Pembroke, Brockville, Kingston, Belleville, 

Cobourg, Bowmanville, and Peterborough,” the company announced. TN



Fiction

By Edo Van Belkom

    n the morning Vic walks  
     back to where his truck 
     is parked. It’s still 
raining and it’s gotten 
colder.
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           hen Vic first arrives at his truck, he 
            thinks all is well, but when he gets into  
            the cab he notices that a passenger 
window has been smashed. 
Vic goes to complain to the owner of the 
plaza, but gets no satisfaction from the man. 
“You paid for a place to park your truck, not 
for security,” the plaza owner says.

I

W

      s a result of the broken window, Vic is 
       unable to pick up his load that 
       morning. Instead, his dispatcher tells 
him to file a police report for the broken 
window for insurance purposes. So Vic 
takes his truck to a police reporting center 
to  get the paperwork filled out.

A

A

V

      fter reporting the accident to police Vic takes the truck  
       to his truck yard and is given a new truck and load to pick 
       up that afternoon. It was just a local load so Vic finishes 
by the end of the day and returns to the truck yard. He wants 
his original truck back but it’s not ready because the window 
glass is on order. Vic is given a smaller cube van to take home. 
He’s hopeful that he’ll be able to park this smaller truck in his 
driveway without any problems.

      fter Vic parks the truck, he goes inside 
       his house and prepares his dinner as 
       his wife is still away visiting family with the 
kids. While making dinner, and later while eating 
it, Vic expects the by-law officer to knock on his 
door at any moment. However, he gets through 
dinner without anyone showing up outside.
But a few minutes later, there’s a knock on his 
door.
Instead of by-law, it is two of his neighbors.
“Uh, hi Vic, We couldn’t help notice that  
you’ve got this truck in your driveway.”
“I know, I’ll move it.”
“No, no, no... We were wondering if you could use 
it to help us take home a refrigerator and stove 
we just bought. It would save us some money.”

      ic thinks about it. He can’t 
       be sure who complained,  
       but these neighbors need 
his help. He decides it’s best 
to be a good neighbor. If he is, 
then others might be as well.

A
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New Products

International Truck  recently 

announced the availability of the 

heavy-duty Fabco FSD-20K axle 

on International WorkStar models. 

Going forward, the International 

WorkStar 7400 and 7500 models will 

feature the Fabco FSD-20K right-

hand offset axle as a new option.

The new offset bowl axle offering 

gives equipment manufacturers the 

flexibility to increase load capacity to 

20,000 lbs without sacrificing ground 

clearance or cab height, Interna-

tional said. The Fabco front driving 

axle reduces ride height compared 

to center bowl drive axles by more 

than four inches.

For more, visit www.Internation-

alTrucks.com.

Transit Trailer announced recently 

that East Manufacturing has joined 

its product lineup.

“We look forward to expanding 

our product selection to include 

more of the finest in the market-

place,” said Murray Campbell, pres-

ident of Transit Trailer. “East’s 

acclaimed reputation for quality is 

an association we are proud to have.”

For more information on Transit, 

visit www.TransitTrailer.com.

Kinedyne has introduced the E-Hook 

brand of wall-mounted, freight load-

ing storage solutions. The E-Hook 

safely and securely stows long and 

unwieldy cargo and keep it off the 

floor, the company announced.

It mounts securely to any verti-

cally installed A-Track, E-Track, 

or logistics post system. Users 

have to insert the E-Hook’s brack-

ets into the track slots and slide 

them down until they are securely 

seated. It has a working load limit 

of 300 lbs. Multiple hooks can be 

mounted to accommodate lon-

ger cargo and the E-Hook can be 

installed at different heights along 

a wall to support freight with con-

toured shapes.

For more information, visit  

www.Kinedyne.com.

CarriersEdge has announced the 

launch of a new course that teaches 

drivers how to handle accident 

reporting safely, calmly, and pro-

fessionally. The new training mod-

ule takes drivers through the legal 

and safety procedures and respon-

sibilities following an accident in a 

way that protects themselves, the 

carrier and other involved motor-

ists and passengers.

CarriersEdge says its new 

course is more than a basic list 

of steps to follow at an accident 

scene; it teaches a full process in 

an easy-to-remember format. The 

course covers: appropriate behav-

ior at an accident scene, how to 

secure a vehicle with warning sig-

nals, how to assist the injured, 

information to be included in an 

accident report and how to col-

lect witness information and take 

photographs, and drug and alco-

hol testing. For more information, 

visit www.CarriersEdge.com or call 

905-530-2430.

TMW Systems’ Reveal Series cloud-

based business intelligence and data 

analytics platform is now available 

as an add-on for users of the Appian 

FinalMile solutions.

The optional Reveal Series lets 

users leverage big data within their 

businesses through advanced, trans-

portation-specific data models and 

visualization tools, the company 

announced. By using these tools in 

conjunction with Appian FinalMile 

solutions, TMW says users can analyze 

a broad range of metrics – including 

route profitability, route planning effi-

ciency and driver performance – and 

assess a variety of “what if ” scenarios.

To learn more about TMW Reveal 

Series, visit www.tmwsystems.com/

big-data.

DriveWyze  has announced its 

PreClear ser v ice now a l lows 

weig h st at ion by pa ss at 23 

A lber ta locations, thanks to 

a partnership w ith the prov-

ince’s Partners in Compliance 

program. DriveWyze is the pro-

gram’s exclusive technology pro-

vider for bypass service.

DriveWyze has been opera-

tional in Alberta since April. The 

company, based in Edmonton, 

already provides bypass services 

in 40 U.S. states. Only a small per-

centage of DriveWyze-equipped 

trucks are pulled into partici-

pating weigh scales for inspec-

tion, saving the carriers time 

and money. For more info, visit 

www.drivewyze.com.

Volvo Trucks North America wants your truck on the road to look like it’s 

straight off the assembly line, even after replacing a body part. Volvo’s new 

Genuine Painted Parts Program offers more than three dozen parts, includ-

ing hoods and bumpers for its VNL and NNM model trucks painted with the 

same custom formula and high-quality 

Imron paint used at Volvo Trucks’ New 

River Valley facility in Dublin, Va., the 

company said.

In addition to painted hoods and 

bumpers – for which Volvo says it will 

be able to fulfill orders within 48 hours 

of request – the program offers bulk 

parts ordering for all models, as well 

as fully dressed hoods for the VNL, 

complete with mirrors, headlights, 

and grille.

MAC Trailer has announced 

the launch of its new Lite 

Moving Floor and Lite Tip-

per trailers. The company 

says the new lines use light-

erweight materials.

“The fully riveted design 

is laser cut and laser 

drilled to handle even the 

toughest of loads com-

plete with all aluminum 

and galvanized steel con-

struction to reduce main-

tenance, providing you with peace of mind to get even the most rigorous job 

done,” the company announced. The new trailers are available in lengths 

from 42 to 53 feet. For more information, visit www.mactrailer.com. TN
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BELLEVILLE, ONTARIO

Even though it’s red, white and blue, 

the Canadian-born International 

Truckload Services’ (ITS) logo is one 

of the province’s most recognizable 

on the highway. 

But, if you take a closer look, 

ITS is not only visible as it’s roll-

ing up and down Hwy. 401, but it 

is all around Canada, giving back 

to charities across the country. ITS 

sponsors local youth soccer teams, 

volunteers at food banks, and is con-

stantly raising money for a cause. 

And to president Rob Haggarty, 

being involved in the community 

is what makes the business stand 

out from the rest.  

ITS was started in Trenton, Ont., 

in 1986 by Max Haggarty, Rob’s 

father, with a single truck. Max had 

been in trucking for a while before 

he ventured out on his own, hauling 

mostly paper products. 

Today, the business has expanded 

and now has eight locations 

throughout Ontario and Quebec, 

with its main headquarters located 

in Belleville, Ont. It boasts 390 

trucks and 1,200 trailers – a far cry 

from when it started 31 years ago – 

and hauls retail commodities both 

domestically and into the US. The 

business is family-run and is still 

headed by Max, who is the CEO of 

the company. His daughter Pam is 

the director of safety and compli-

ance, and son Rob is president and 

chief operating officer. 

ITS has taken on a few big pur-

chases in the last decade. It bought 

David Cordingley Transport in 2014 

and CSI Logistics in 2011. 

But what makes ITS one of the 

most successful and recognized 

trucking companies in the prov-

ince, is that it is always making 

news by giving back, according to 

its management.

“And it’s because of our people,” 

president Rob Haggarty said. “I 

know it’s overused, but our peo-

ple are our biggest asset. We have a 

great group of employees here who 

surprise me every day.”

ITS is involved in countless char-

ities. It donates to the United Way, 

it sponsors youth sports, and helps 

out local causes when it can. 

“One story that really comes to 

mind right away was during the Fort 

McMurray fires last year,” Haggarty 

said. “We were organizing a load of 

relief supplies to be taken out to Fort 

McMurray, so we reached out to the 

community to help us. We got the 

truck filled up with donated sup-

plies very quickly and we had about 

eight drivers that came to us and 

offered to drive the load down for 

free – without pay. I thought it was 

just wild that our people cared so 

much to do that.” 

Eventually, Haggarty did pick 

a driver to deliver the load: Justin 

Martin, a former Ontario Trucking 

Association Road Knight. 

“He pestered me,” Haggarty 

recalled jokingly. “He called me 

every day saying he wanted to do it 

and be the one to go down there and 

deliver the load. And we did pay him 

because I wouldn’t have him doing 

that for free.”

In total, that truck made its way 

to Alberta with more than $140,000 

worth of products inside to help 

those families in need. 

“And that’s just one example of 

how our people always want to lend 

a helping hand,” Haggarty said.  “We 

are heavily involved in the commu-

nity with the food bank. We try 

to help out wherever possible. We 

donate, we move stuff for free for 

the food bank. We’re big with United 

Way and we do lots of sponsorships 

for events and sports teams around 

here. I have this saying here, ‘All you 

have to do is ask and we’ll do it’.”

In recent years, the company has 

also donated a police dog to the 

local Belleville Police Service. 

“The people that work for us, are the 

people every trucking company wants 

working for them,” Haggarty added. 

And it shows. The company’s driver 

turnover rate is quite low, with driv-

ers sticking around to work for ITS. 

“I think that’s because we offer 

regular runs and make sure they’re 

home a lot,” Haggarty said. “Plus, a 

lot of our transborder runs are within 

600 miles, so they’re not out on the 

road for weeks at a time. Our drivers 

like the familiarity of doing the same 

runs over and over and they get to 

be home a few times a week. We are 

also very flexible on weekends. If you 

want to be home on weekends, great. 

If you want to work weekends, that’s 

great too. We’ve learned flexibility is 

key in keeping our employees happy.”

Haggarty added he believes drivers 

are also staying put because of the 

newer equipment ITS offers its drivers. 

“We replace tractors every five 

years and our fleet is very modern,” 

he said. “All of our company trac-

tors have disc brakes, and satellite 

radio. And our fleet is mostly Volvos 

and Freightliners.”

But even though his drivers are 

staying put now, Haggarty does worry 

about the driver shortage that is sup-

posed to worsen in the coming years. 

“We’re doing everything we can 

to attract drivers and owner-opera-

tors, but it continues to be our great-

est challenge,” he said. “Our aver-

age driver age is 48 and it’s not long 

before these guys will be heading for 

the exit and that really concerns me.”

To combat this, Haggarty said the 

business is trying to hire younger 

people by aiming its advertising and 

marketing efforts onto social media 

platforms. 

“We actually hired a social media 

person last year to help us recruit 

more drivers that way,” he said. “We 

do a lot of print advertising and now, 

online advertising.” 

Looking towards the future, Hag-

garty said the focus will be to grow 

the company’s logistics division and 

keep its eye on opportunities for fur-

ther growth.

“We will be keeping our eyes open 

to see if there are any strategic oppor-

tunities or acquisitions that would 

make sense in the future,” he said. 

“We’re always looking for that.” TN

Getting ahead by giving back
ITS credits its employees for company’s caring culture

The Last Word

Sonia Straface is the associate  

editor of Truck News. She has been 

covering the Canadian trucking  

industry since 2014.
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ITS president Rob Haggarty says the business found success through its gen-
erous employees, who are always willing to give back and lend a helping hand.
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