
PARIS, ONTARIO

In its 14th edition, the Paris Truck Convoy for Special 

Olympics raised a whopping $75,000. 

The event, which saw 72 big rigs roll down Hwy. 401 

on Sept. 15, is one of the longest-standing fundraisers of 

its kind in Southern Ontario. Funds raised for the event 

go directly to the Law Enforcement Torch Run for Spe-

cial Olympics to help special athletes obtain uniforms, 

as well as the equipment and facilities necessary for 

their sport of choice. 

“The numbers of trucks participating are down from 

last year, but pledges are up,” said Tammy Blackwell, 

event coordinator. “Our top three drivers represented 

$16,600; I don’t know how they do it.”

New this year was a classic car show on the Friday 

before the convoy. 

“It was organized by a retired truck driver,” Blackwell 

said. “He had come out to the event before and thought 

he could help us raise more money. So, he organized the 

car show and it went great. There were a larger number 

of people here on Friday night, which is good.”

To date, the convoy has raised more than $800,000 

for Special Olympics. 

This year’s convoy was highlighted by the fact that 

the Special Olympics is celebrating its 50th anniversary. 

“This convoy just goes to show that it’s a terrific event, 

but an even better community,” Glenn MacDonell, CEO 

of Special Olympics Ontario said. “The industry sees 
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By Sonia Straface

TORONTO, ONTARIO

It was a star-studded night on 

Oct. 11, as Trucking HR Canada 

hosted its annual Top Fleet Employ-

ers Gala Awards Dinner in Toronto.

The night brought together more 

than 300 trucking and transpor-

tation professionals to celebrate 

human resources (HR) best practices 

and shine a light on some of the best 

places to work in the industry.

Fifty-two fleets were celebrated as 

the 2018 Top Fleet Employers, but 

only a handful took home the cov-

eted awards. Awards were given to 

celebrate the most impressive work-

places across the country, taking 

into consideration online applica-

tions and employee surveys, which 

look at a variety of HR best practices.

The Top Private Fleet Award went 

to Trailer Wizards. ONE For Freight 

was the recipient of the Top Small 

Fleet Award. The Top Medium 

Top fleets 
recognized
Challenger’s Topping 

named HR Leader of 

the Year
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701C LED 7” PAR 56 Round Headlight
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Great White® LED 7” headlight upgrade. It’s the perfect way  
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Inside the Numbers with Lou Smyrlis

Introducing the Next Generation of Heavy Duty Diesel Engine Oil 

Delo
®

 400 with ISOSYN
®

 Advanced Technology

#DeloDrives 
PERFORMANCE

© 2017 Chevron Canada limited. All rights reserved. All trademarks are property owned by Chevron Intellectual Property LLC or their respective owners.

*As compared to previous generation HDMO product test limits.

Up to 35% Better 

Oxidation Control*

Up to 68% Better 

Wear Protection*

Up to 46% Better 

Piston Deposit Control*

Up to 60% Better 

Component Durability*

ChevronDelo.com

Follow Lou on Twitter @LouSmyrlis.

Showroom Bound
Canada’s owner-operators, tempered by an anemic economic recovery, had long put off 

purchasing new heavy duty trucks. More than a third are on truck replacement cycles that are 

10 years or longer. But the much improved economic picture has owner-operators once again 

thinking about purchasing new. Our latest annual Equipment Buying Trends Survey reveals that 

38% of Canada’s owner-operators are looking to be behind the wheel of a new truck in 2019. 

Surging economy has owner-operators in a buying mood

10 years
or more

Trade in cycle for  
heavy duty vehicles

8-9
years

34%
of respondents 

6-7 years

4-5
years

2-3
years

30%

11%

17%

8%

Brand of HD vehicle operating

Freightliner 23% of respondents

International 13%

Kenworth 27%

Mack 5%

Peterbilt 14%

Volvo 13%

Western Star 2%

Other/NA 3%

Brand of HD vehicle most likely  
to consider purchasing

Freightliner 22% of respondents

International 2%

Kenworth 33%

Mack 5%

Peterbilt 13%

Volvo 13%

Western Star 2%

Don’t know/NA 13%

Types of haul engaged in

42% 
of respondents

Long haul

onstruction

Other

8%

6%

12%

Urban

27%
Regional

Forestry
5%

Truck replacement plans 
for 2019

Truck replacement plans  
for remainder of 2018

27% 
of respondents

38% 
of respondents

73% 62%
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It’s a good time to be small

Editorial

Mark Your Calendar!

OCTOBER 28-31, 2019
Georgia World Congress Center,

Atlanta, Georgia, USA

www.nacvshow.com

NORTH 
AMERICAN
COMMERCIAL 
VEHICLE SHOW

APRIL 11-13, 2019
Place Bonaventure

Montréal, Quebec, Canada

www.expocam.ca

APRIL 6, 2019
International Centre, Mississauga, Ontario, Canada

www.rttnexpo.com
FREE ENTRY • FREE PARKING

  

SEPTEMBER 14, 2019
International Centre, 

Mississauga, Ontario, Canada

www.rttnexpo.com
FREE ENTRY • FREE PARKING

  

The trucking industry is 

booming, and small carriers 

are potentially the biggest 

benefactors. Looking to the 

U.S., small fleets are growing 

while larger fleets are not. 

Speaking at Newcom’s Sur-

face Transportation Summit 

Oct. 10, Stifel Financial Corp.’s 

David Ross pointed out that 

small fleets are increasing 

revenue, while larger fleets 

are seeing a decline.

“Large f leets have been 

shrinking for some time, par-

tially because they got too big 

and most of them didn’t make 

any money,” he said, noting 

how many turned to asset-

light options like brokering 

trucks and warehousing.

In September, I attended 

the FTR Transportation 

Conference in Indianapolis, Ind., 

and there was discussion there as 

well about the improved outlook for 

small carriers. Finding and keeping 

drivers is the name of the game, and 

in a strong market, small fleets have 

certain advantages on this front. 

They can offer more perks to driv-

ers, create family environments, and 

focus exclusively on driver-friendly 

freight and not have to chase skids 

from major retailers. 

“Retailers that allow their oper-

ations to hold drivers for six to 16 

hours are abusive in today’s envi-

ronment and it happens every day 

in retail,” said Jeff Tucker, CEO of 

freight broker Tucker Company. 

There were also accounts of ship-

pers – desperate for capacity – going 

out in pursuit of small fleets that 

can serve as “one lane wonders.” 

“If you have some dedicated runs 

like we do, and if you can match 

them with a niche carrier where 

that lane becomes meaningful to 

them, it’s a great opportunity,” said 

John Janson, director of global logis-

tics for Sanmar. “Last year we added 

three different sets of one lane won-

ders where my transportation team 

has put their sales hats on 

and they’re out finding these 

carriers.”

Large shippers seeking 

out small carriers…how 

times have changed. Back at 

the Surface Transportation 

Summit, I moderated a panel 

discussion on success strat-

egies for small carriers. The 

panel consisted of: Leanne 

Quail, Paul Quail Trans-

port; Brian Taylor, Liberty 

Linehaul; and Doug Suther-

land, Sutco Transportation 

Specialists. All said they are 

enjoying improving rates and 

more demand than they can 

keep up with. The key, they 

agreed, is not to lose sight of 

your core customers.

“There’s a lot of people ask-

ing for us to do business now, 

and I think you don’t want to chase 

that,” said Sutherland, whose com-

pany is focused on the forestry sec-

tor. He said small fleets are at an 

advantage in prosperous times, 

because they can be more agile deci-

sion makers and can offer a driv-

er-friendly workplace easier when 

every employee is known by man-

agement on a first-name basis. 

Taylor said Liberty Linehaul has 

been approached of late by large 

Fortune 500 shippers, looking for 

capacity, and asking how they can 

become a good customer. This is 

something only the mega-carriers 

had experienced in the past. 

Another thing small fleets have 

going for them is that technology is 

offering them the ability to cost-ef-

fectively offer services to customers 

that previously only the large car-

riers could provide, including real-

time visibility of freight. Only a few 

years ago I wondered if the small 

carriers could survive without the 

IT resources enjoyed by the big 

guys. However, I now see technol-

ogy as the great equalizer, and not 

a competitive disadvantage, thanks 

to the arrival of well-designed, sim-

ple apps and other tools that are 

now more cost-effective than ever 

to deploy.

I think everyone would agree it’s 

a good time to be a trucking com-

pany – and the buoyant moods I 

observed among carriers at both 

the conferences I recently attended 

would support that. It could be 

that it’s an even better time to  

be small. TN

James Menzies can be reached 

by phone at (416) 510-6896 or by 

e-mail at james@newcom.ca. 

You can also follow him on Twitter 

@JamesMenzies.
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Earning the CCLP® designation is easily the single best thing  
you can do to boost your career prospects. It can set you up for  
better pay, more advancement opportunities, and a range of 
management pathways and options across the sector. Plus, you’ll 
develop and demonstrate cross-functional capabilities that can 
deliver better business results—and more personal job protection. 
Depending on your background, your CCLP designation  

 

www.citt.ca • 416.363.5696 

What’s the  
most rewarding  
career decision  
you’ll ever make?

Your best choice for 
complete career-long 

 
in supply chain logistics 

Winter Courses 

Start January 21

© 2018 SAF-HOLLAND, Inc. All rights reserved.

www.safholland.ca  519.537.3494
Follow us on

MARK V™ LANDING GEAR – TOUGHER THAN A CANADIAN WINTER

BUILT FOR A

COLD,
HARD
WORLD

The MARK V™ is the strongest, 
toughest landing gear in the industry. 
Built in Canada, the MARK V offers 
all the advantages you expect from 
SAF-HOLLAND products, including a 
comprehensive 5-year warranty and 
the ultimate in corrosion protection— 
BLACK ARMOUR®.

Proven performance in heavy and 
demanding Canadian applications.

MARK V™ Heavy-Duty Landing Gear
Industry Leading:
• 62,500 lb capacity
• 200,000 lb static load capacityLEARN MORE 

ABOUT 
BLACK ARMOUR®

Convoys

A special convoy

itself as a champion for our athletes 

and what more can we ask but that? 

We have truckers from all over the 

country here, and what we notice 

from these drivers is sure, they’re 

here doing the convoy here in Paris 

today, but many may very well join 

other convoys across Canada and 

the U.S. after this.” 

There was one very special driver 

this year that stood out among the 

others, according to Blackwell. 

Dan Einwechter, founder of Chal-

lenger Motor Freight was one of the 

72 drivers in the convoy this year. It’s 

something he said he’s wanted to do 

for a long time. 

“I’ve always wanted to be a part of 

this, but just never had the time,” he 

said. “And finally, this year it worked 

out.” 

Like all the other convoy drivers, 

Einwechter had an athlete join him 

in his truck. 

“He is absolutely one of the bus-

iest guys we know,” Blackwell said 

of Einwechter. “We had our fingers 

crossed that he would participate. 

We are so happy to have Challenger 

as one of our sponsors; they’ve really 

amped up their participation this 

year and have 13 units participat-

ing today.”

While Blackwell said she was 

thrilled about the great turnout 

and success of the convoy this 

year, her and other organizations 

are looking toward next year’s con-

voy – the 15th annual – to be the 

greatest ever. 

“The challenge in year 15 is, we 

want to break the $1 million ceiling 

that we’ve been heading towards,” 

she said.  “As well in year 15, we 

want to break 131 trucks which 

will represent, 116 as our high, 

plus one for every year the con-

voy’s been around. We are work-

ing on that. We want our drivers to 

feel good about what they’ve done. 

I can’t say enough about trucking 

industry – we couldn’t do any of 

this without them.” TN

“I’ve always wanted 
to be a part of this, 
but just never had 
the time. And finally, 
this year it worked 
out.”

– Dan Einwechter, Challenger

Continued from page 1
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OPTIMIZE YOUR 
TRUCKING OPERATION
IPS Invoice Payment System knows trucking. We have developed the tools to help you identify necessary cost 

11 - 1535 Meyerside Drive, Mississauga, ON  L5T 1M9
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By Sonia Straface

PRESCOTT, ONTARIO

It was another successful con-

voy season this year in Southern 

Ontario. 

Trucking for a Cure – which hosts 

two convoys every September (one 

in Woodstock, Ont., and another 

alternating between Prescott and 

Brockville, Ont.) – raised close to 

$115,000 in support of breast can-

cer research for the Canadian Can-

cer Society.

The two convoys took place on 

Sept. 15 (Prescott) and Sept. 22 

(Woodstock) and had 128 drivers 

participate. 

“Our numbers are down a lit-

tle,” said Joanne Mackenzie, the 

event organizer for both convoys. 

“But that happens. There seems to 

be a lot more trucking events hap-

pening around this industry this 

year, which is good, but companies 

can only go to so many events and 

donate so much money. So, I get it.”

Despite numbers being down, 

Mackenzie said the convoy was still 

one for the books. 

“We did actually have seven 

more drivers than last year in 

Prescott,” she said. “It’s the smaller 

of the two convoys, but it’s unique 

in the fact that we’re not on the 

highway for very long. We get off 

the highway and actually drive 

through downtown Brockville 

and go through all the little towns 

back to Prescott, and everyone in 

the community pinks everything 

out for us. They get really into  

the spirit.” 

This year, Vision Truck Group in 

Cambridge, Ont., provided mem-

bers of the Owner-Operator Busi-

ness Association of Canada (OBAC) 

with a brand new Mack Anthem to 

drive. The drivers of the new truck 

raised $3,340 for the cause. 

“Vision Truck Group was honored 

to provide a Mack Anthem model 

to the OBAC team for such a worth-

while cause,” said John Baker, direc-

tor of sales, Vision Truck Group. “It 

was great to see supporters rally 

around the Anthem and pledge their 

support to help find a cure.”

Mackenzie started the convoy 

nine years ago after her aunt passed 

away from cancer. 

“Breast cancer was one of the 

cancers she had,” she said. “And 

breast cancer is near and dear to 

my heart because I had a breast 

cancer scare of my own. Thank-

fully, I found my lump early and 

only needed a bit of radiation. I’m 

cancer-free now. But it was really 

my experience with my aunt that 

kickstarted this. And I just wanted 

to do something to give back and 

keep her closer to my heart. “

Mackenzie added that the con-

voys are all about cancer aware-

ness and education, as well as to 

help build bridges between the 

reality of trucking and public 

perception. 

“We want to show the public 

that we’re not a menace out on 

the highways,” she said. “We are 

humans. And we are passionate 

about driving. And about chari-

ties. And about things others care 

about. I think these convoys really 

bring a light to trucking, and the 

light on trucking hasn’t been too 

bright lately. So, I hope these con-

voys help.” TN  

Convoys in Ontario raise  
$115,000 for cancer research

It’s tradition to “pink out” your truck in the name of breast cancer aware-
ness at the Trucking for a Cure convoys in Southern Ontario every year. 
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24/7 customer response 
doesn’t mean a thing 

 until you’re broken down at 2am.

When your trailer is down, your business is down. That’s why some 
of Canada’s largest companies count on us for all their trailer rental, 
leasing and maintenance needs. With nationwide locations and an 
exceptional 24/7 customer response service anywhere in North 
America, we’re always there to answer your call. 

Call us at 1-855-ROAD-RPR (762-3777) or visit trailcon.com

By Ron Stang

WINDSOR, ONTARIO

The processing of commercial traf-

fic will be a priority when the new 

Gordie Howe International Bridge 

opens in late 2024, officials with the 

Crown agency overseeing the major 

infrastructure project linking Wind-

sor and Detroit say.

“We feel one of the most important 

aspects of this project is for trade and 

commercial uses,” Tom Middlebrook, 

spokesman for Bridging North Amer-

ica, the consortium that will build 

and operate the bridge, told a news 

conference here Sept. 28. “Design-

ing for commercial users has been 

an absolute pivotal requirement.”

The news conference was called 

to announce the financial close 

of the contract between Bridging 

North America and the Windsor 

Detroit Bridge Authority (WDBA), 

the Canadian Crown agency over-

seeing the construction and future 

operation of the bridge. The official 

price tag of the new bridge was also 

announced: $5.7 billion. Preliminary 

construction is already underway but 

the main construction work, starting 

with foundation and pier builds, gets 

underway later this fall.

Improving commercial traffic flow 

has been at the crux of almost two 

decades of planning for the bridge, 

with notorious truck backups some-

times now stretching kilometers 

along a city street, Huron Church 

Rd., or in the U.S., along I-75 and I-96 

ramps and service drives, leading to 

the existing Ambassador Bridge.

The new six-lane, 2.5-km Gordie 

Howe will instead offer seamless 

freeway-to-freeway links connect-

ing Hwy. 401 to I-75, both major trade 

corridors. 

As a result, advanced technology 

will be incorporated into the bridge 

design as well as the new massive 

ports of entry, which will contain 

Customs and tolling areas, “all with 

a view for mobility for commercial 

use,” Middlebrook said.

As well, unlike the Ambassador 

Bridge, the new bridge will accept 

hazardous materials. 

Currently, Haz-Mat must be trans-

ported by the Detroit-Windsor Truck 

Ferry, whose owner, a supporter of 

the Gordie Howe bridge, has said he 

fully accepts he will be out of business 

once the bridge opens. 

Haz-Mat currently can also be 

transported across the Blue Water 

Bridge between Sarnia and Port 

Huron, 90 kms to the north.

Middlebrook said oversized loads 

on the Gordie Howe will also be 

accepted, and “there’s agri-food 

considerations incorporated in the 

design with the U.S. Food and Drug 

Administration and Canadian Food 

Inspection Agency; they’re going to 

be located in the facilities.”

The new cable-stayed bridge, with 

a 125-year lifespan, will be wide 

enough to expand to eight lanes, and 

will feature ports of entry (POE) that 

will be as large as 53 hectares on the 

Canadian side – the largest in Can-

ada – and 68 hectares on the U.S. 

side. They will have 24 Canadian and 

36 American inspection booths, flex-

ible to handle both cars and trucks.

The current Ambassador Bridge, 

built in 1929, and which itself is plan-

ning a replacement span, is now the 

largest trade crossing between the 

two countries, and sees almost one 

quarter of commercial transport. 

Some 7,000 trucks cross each day, or 

2.5 million a year. In 2017 more than 

$173 billion in bilateral trade passed 

through Windsor-Detroit.

The Gordie Howe bridge obviously 

poses a threat to the Ambassador’s 

toll revenues, but despite numerous 

court challenges, Ambassador Bridge 

management has been unable to sty-

mie the Howe’s development.

Middlebrook said with the Gordie 

Howe bridge the benefit for truckers 

would be reduced wait times, bypass-

ing municipal roads, fewer intersec-

tions to cross, and “convenient cus-

tomized payment mechanisms” 

including expedited processing for 

e-manifests.

Tolling rates for the bridge have 

yet to be determined but the WDBA 

will set “competitive tolls” for all vehi-

cle classes, WDBA spokeswoman 

Heather Grondin said. 

The non-profit WDBA won’t 

receive the toll revenue but it will be 

passed through to the government 

of Canada.

Business

Commercial traffic to be a priority at new bridge

A rendering of the Gordie Howe  

International Bridge, slated to  

open in late 2024.
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Across
  1
  6
8
9

10
11
12
14
17
19
22
23
24
25

Truck World or Truxpo (5,4)
Exhaust-related reservoir contents (1,1,1)
Oklahoma’s I-44 / I-244 oil city
Auxiliary axle type (3,4)
Used truck transactions
Globetrotter trim package brand
Slang term for Canadian
Moving under customs seal, cargo-wise (2,4)
O/O portion
Eighteen wheeler power unit
Brake system type (3,4)
Common cargo covers
Canada’s national route, briefly (1,1,1)
Refreshing long trip pauses (4,5)

1
2
3

 4
5
6
7

12
13
15
16
18
20
21

Down
Specialized mobile home mover
Truck transmission brand
Message from home, perhaps
Final-ride ride
Plumber or electrician transport (4,3)
Really boring hand tool
Overweight cargo, informally (3,4)
Radiator liquid
Transport company
It’s crossed by Hwy 401
Vertical exhausts
It’s up on the map
Certain transmissions, briefly
Flowers referenced on AB plates

PUZZLED?
DIESEL PARTICULATE FILTER
 Cleaning Service and Repairs

CLEAN
ASH 

LOADED

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKETREPLACEMENT FILTERSNOW AVAILABLE

www.texisexhaust.com

         has
the solution.

905.795.2838
fax 905.678.3030

1.800.267.4740
Canada & U.S. hotline
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By Sonia Straface

WOODSTOCK, ONTARIO

It was an epic three days for farmers in Southern Ontario 

Sept. 11-13. 

Canada’s Outdoor Farm Show – which bills itself as the 

premier outdoor agricultural showcase – took place those 

dates at Canada’s Outdoor Park in Woodstock, Ont. The 

show itself spanned more than 200 acres, with 750 exhib-

itors showcasing their farming equipment, new seed and 

crop technology, trucks, and everything else in between. 

This year, the show celebrated its 25th anniversary, so 

it was a special one for organizers. 

According to Amanda Macfarlane, communications 

manager for the farm show, it was expected it would 

reach its highest attendance ever, with more than 44,000 

visitors over the course of the show. 

“We are pretty excited to be celebrating 25 years this 

year,” she said. “Our audience here are farmers. And 

all 750 exhibitors are going to benefit farms and farm-

ing in some way. Our point of difference here is, we’re 

outdoors. Farmers work outdoors, so we are outdoors. 

Here, they can walk down one lane and check out a trac-

tor from one company, and walk down another lane and 

check our two or three more from another company.”

The 200 acres also allows for farmers to test drive up to 

20 trucks so they can make an informed decision when 

it comes time to choose a new tractor to buy. 

“This outdoor style also allows us to do things such 

as truck ride and drives,” Macfarlane said. “Farmers can 

get into the vehicles and see how they feel on the road.”

The show also added a new component called the Inno-

vation Showcase. 

“The Innovation Showcase is new this year. Research 

shows the main reason why ( farmers) attend farm shows 

is to see new technology and innovation and we know our 

exhibitors bring new products here to launch, so we know 

they are reaching the farmers,” Macfarlane explained. “So, 

the objective is to connect those two groups together and 

let the farmers see what they’re looking for or what they 

didn’t know existed.” 

Exhibitors and attendees alike enjoyed the show. 

“We’ve always sold something at the show,” said Koos 

Auret, a sales representative at Trans East Trailers. “We’ve 

been back at the show for nine years now, and we’ve either 

always sold or gotten really good leads and sold some-

thing after the show when we come here. And the traf-

fic here at the show has been really busy, so that’s good.” 

Richard Brooks of Easy-Kleen Pressure Systems was 

also having a good show. By the morning of the second 

day, the company had already sold three units. 

“We’ve come to the show for 20 years,” he said. “And 

it’s always a good show for us. You get to meet a lot of 

people here too, which makes it nice.” TN

Farmers, truckers converge at Canada’s 
Outdoor Farm Show

Grondin said “extensive consul-

tation” will take place with bridge 

users “to get a sense of what rates 

we should be setting the tolls at,” and 

consultations will begin “in a few 

years.” She said rates at other bor-

der crossings will also be examined. 

But Grondin said the “key advan-

tage” of the Gordie Howe is in its 

“connectivity” freeway to freeway, 

and ports of entry will feature ded-

icated truck lanes.

As far as Haz-Mat, truckers will 

use the standard permits used at all 

crossings.

“We’ll be following all of the stan-

dard Department of Transporta-

tion and Ministry of Transportation 

requirements for safety,” Bruce Camp-

bell of Parsons, the WDBA’s engineer-

ing consultant, said. “There are some 

limited materials that require what 

we call a closed bridge permit. Those 

are very few in number and it’s actu-

ally fairly easy to execute that on a 

border crossing, you just hold the 

tolls for a short period of time and 

you give them (trucks) some space. 

But they’d have to go through a per-

mit process so the operator would 

know that they’re coming.”

In the final analysis, Campbell said, 

the project will be a game changer.

“The wonderful thing is, we’ll have a 

six-lane bridge, so we’ll be able to have 

fully dedicated lanes for both NEXUS 

(cars) and FAST vehicles so you can’t 

get stuck behind other traffic.” TN

The Outdoor Farm Show celebrated its 25th anniver-

sary this year, bringing together truckers and farmers 

from across Southern Ontario.
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CSA to get major overhaul
By James Menzies

WASHINGTON, D.C. 

Big changes are coming to the U.S. 

Compliance, Safety, Accountability 

(CSA) safety regime.

CSA was introduced in 2010 to 

evaluate a carrier’s likelihood of 

being involved in a future crash, by 

assigning points for roadside vio-

lations. It relies upon seven BASIC 

categories and flags carriers who’ve 

received a sufficiently high score in 

any one of those BASICs.

But the program had its short-

comings. Major revisions were made 

in 2015, and Congress demanded 

the Federal Motor Carrier Safety 

Administration (FMCSA) work 

with the National Academy of Sci-

ences (NAS) think tank to find fur-

ther ways to improve the program. 

Recommendations from the NAS 

are being implemented, and soon a 

completely new CSA program will 

be rolled out. (No date has been 

announced for the revisions).

The new program will look rad-

ically different than today’s CSA, 

Steve Bryan, executive vice-pres-

ident of Samba Safety, explained 

during a recent webinar. 

“We’re going to be asking a very 

different question with the new 

CSA,” he said. “In the past, the ques-

tion that was asked was how 

likely you as a motor carrier 

are to experience future 

crashes. That was really the 

concept behind CSA…throw 

that out the window. That is 

no longer the mission of the 

CSA platform. The new sys-

tem is designed and intended 

to identify a deficient safety 

culture in a motor carrier 

in an attempt to answer the 

question: How safe are you?”

Bryan, whose firm pro-

vides carriers with CSA 

scorecards to measure 

their performance, said the 

change should benefit the 

industry. Samba Safety has 

built new software to reflect 

the changes and will soon 

offer customers an oppor-

tunity to preview how they 

score using the new meth-

odology.

The new program will use 

the science of item response theory 

(IRT) to determine whether or not 

carriers have a good safety culture. 

“It’s a time-tested model used 

in all kinds of other areas such as 

education, health care, psychology 

and other places. The IRT model is 

designed to answer what the stat-

isticians call psychometric ques-

tions, like: How happy are you? How 

depressed are you? How optimistic 

are you? How intelligent are you? 

Questions you would think would 

be difficult to quantify, that’s what 

IRT does,” Bryan explained. “It’s 

trying to evaluate the safety cul-

ture that exists at each individual 

motor carrier.”

Roadside enforcement meth-

ods won’t change. Enforce-

ment agencies will continue to 

carry out inspections and will 

lay charges for the same 945 

violations on the books today, 

which will be now categorized 

by group. The severity and time 

weights previously assigned 

under CSA will be eliminated 

and replaced with IRT.

“Everybody who focused the 

last eight or so years on man-

aging things by CSA points will 

find that is no longer the lever 

you pull,” said Bryan. 

The CSA BASIC measure dis-

appears and there will no lon-

ger be a BASIC percentile score 

assigned. The yellow alert sym-

bol assigned to carriers will dis-

appear. The seven BASIC catego-

ries, however, will remain.

“We still end up with seven 

scores, they’re just not percen-

tiles,” Bryan said. The big differ-

ence is the FMCSA will rely on IRT 

science to evaluate a carrier’s safety 

culture. 

The new system should elimi-

nate the state by state disparity that 

was seen using the current system, 

Bryan explained. 

“This model does a really good job 

of greatly reducing that lopsided-

ness based on state enforcement,” 

he said, noting speeding violations 

are heavily targeted in Indiana 

while Texas enforcement focuses 

on maintenance. 

“The IRT machine goes to work. 

It’s very complex science. It runs on 

IRT-specific software. The days of 

computing CSA in spreadsheets has 

come to a crashing end,” said Bryan. 

Overall, Bryan feels the new CSA 

system will work much better for 

carriers. He compared it to a safety 

culture fingerprint that a carrier 

leaves through its roadside inspec-

tions. It will continue to draw data 

from two years of inspections. 

“We find a lot to agree with in 

this new methodology,” he said. 

“We can report, out of the gate, we 

really like a lot of the direction this 

is taking us and the idea it is com-

puting this safety culture score, 

how safe are you?”

Bryan admitted, however, there 

will be challenges out of the gate 

and not every carrier will agree on 

how it’s rated.

“There are going to be a lot of ques-

tions, cases where they believe they 

are unfairly scored,” said Bryan. His 

advice to carriers is to “get out in 

front of this now. Start to get edu-

cated and understand new ways of 

managing the scores. It’s a very dif-

ferent kind of score.”

Samba Safety plans to have pre-

view capabilities available in early 

November, so that customers can 

determine how they’ll be rated using 

the new methodology. TN
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TORONTO, ONTARIO

Ontario scrapped the Drive Clean pas-

senger vehicle program last month.

Starting April 1, 2019, drivers will no 

longer need to get Drive Clean emis-

sions tests for their passenger vehi-

cles. The government of Ontario says 

this move is saving taxpayers up to 

$40 million a year. In lieu of Drive 

Clean, a new program that will 

focus on the biggest polluting vehi-

cles, like commercial trucks, will be 

put in place.

The provincial government also 

said the reason behind this cancella-

tion was that “auto industry standards 

have significantly improved since the 

program was created in 1999 making 

this program no longer necessary.”

Owners of vehicles will still be 

required to make sure their vehi-

cle emissions systems are operating 

properly. The ministry added that 

it will be strengthening its on-road 

inspections to ensure owners are 

properly maintaining their vehicle 

emissions systems.

The Ontario Trucking Associa-

tion (OTA) is welcoming the govern-

ment consultations on anti-tamper-

ing enforcement and environmental 

incentives.

The province of Ontario recently 

announced a consultation process 

to redesign a heavy truck emissions 

control program, which will include 

stronger roadside enforcement of 

anti-tampering regulations, as well 

as potential incentives for purchasing 

trucking environmental equipment.

The Environmental Registry Notice 

says the objective of the review is to 

develop an effective heavy truck test-

ing program, while balancing the 

need to reduce the regulatory burden 

on impacted transport industries.

“The (Doug) Ford government 

has established an excellent tone 

in policy and direction for how this 

review is to be conducted,” said OTA 

president Stephen Laskowski. “The 

outcome of a fair and level playing 

field program that reduces regula-

tory tape for the trucking industry 

is very much in alignment with the 

objectives of OTA.”

The OTA plans to work with the 

province to determine how current 

MTO enforcement policies and pro-

grams can be better utilized with 

regards to environmental matters. 

It would like to see emissions system 

tampering be eliminated.

“Getting this technology out of our 

industry would be a significant vic-

tory for competitive fairness. OTA 

looks forward to working with the 

Ministry of Environment on tack-

ling this important issue through the 

development of an effective program 

that levels the playing field without 

introducing an unnecessary regula-

tory burden for the vast majority of 

compliant carriers,” said Laskowski.

The association says it is also 

encouraged about a potential incen-

tive program that woud reward fleets 

that buy leading-edge environmental 

equipment technologies. TN

Business

Ontario scraps Drive 
Clean to focus on trucks

Heavy trucks will be targeted once 

Ontario scraps Drive Clean for pas-

senger vehicles.
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HANNOVER, GERMANY

The business of making trucks is 

booming at Daimler Truck and 

Bus. Sales for the company were 

up 13% in the first half of 2018, and 

orders are up 38%. “That’s why we’re 

equally optimistic about the second 

half of the year,” says CEO Martin 

Daum. “The sentiment of our cus-

tomers is strong.”

But there are still challenges to 

overcome – including protectionist 

economic policies and tariffs.

“A trade war at the end of the 

day will have no winners. Just 

losers,” Daum stressed during 

a media roundtable at the IAA 

truck show in Germany, describ-

ing himself as a proponent of open 

borders.

“We employ thousands of people 

and we invest hundreds of millions 

of dollars in each and every market.”

Still, it doesn’t make sense to dupli-

cate the same activities in every one 

of those markets. There are business 

benefits to spreading manufactur-

ing activities and expertise around 

the world.

A series of tariffs sparked by U.S. 

President Donald Trump has so 

far not led to any shifts in Daim-

ler’s global supply chain strategies. 

Daum says the manufacturer takes 

a long-term view when securing the 

sources for all things needed to pro-

duce a truck. Over time, though, tar-

iffs could require changes, he says.

Changing suppliers would be no 

small decision. New sources require 

new tooling, and any new suppliers 

need to have their offerings tested. 

Truck makers also deal with rela-

tively low purchasing volumes when 

compared to their automotive coun-

terparts. And even if changes are 

made, such shifts tend to be accom-

panied by higher prices as well.

The long-term effect of tariffs is not 

limited to rising commodity prices 

alone. Trade wars could also trigger 

a recession, he says. And higher inter-

est rates could dampen truck sales.

For now, bigger challenges include 

the supply chain’s capacity to meet 

strong customer demand. “We have 

to manage bottlenecks. This is as diffi-

cult as navigating a downturn,” Daum 

says. “We have a lot of suppliers where 

we’re really pushing the needle.”

The focus on the future is broader 

than immediate truck sales, too. 

During the IAA truck show, Daimler 

showcased a broad array of updates 

to European trucks including the 

Actros, semi-autonomous driving 

systems now available today, and 

electrified powertrains for selected 

applications like transit buses.

There are also an increasing num-

ber of opportunities to adopt tech-

nologies originally developed by 

the company’s automotive business 

unit. “I see more synergies than ever,” 

Daum says, referring to everything 

from electrification to autonomous 

capabilities.

“Nearly everything you’ve seen 

today, you’ll see,” he adds, referring 

to IAA product launches that could 

soon be echoed in North America. 

“Things are sometimes closer than 

they appear.”

There are still challenges to over-

come before some of the technolo-

gies are introduced, of course. Those 

buying a Mercedes-Benz Actros can 

now order a video system to replace 

traditional West Coast mirrors, but 

an outright replacement is not yet 

legally allowed by North American 

regulators.

“We are lobbying for those things 

because we see a certain benefit,” 

Daum says, referring to the combi-

nation of improved aerodynamics 

and visibility made possible by such 

systems.

“Gains have certainly been made in 

electrification, but it’s still not appro-

priate for every application,” he adds. 

It’s a matter of economics. 

More will be coming in communi-

cations support, meanwhile. 

The Daimler CEO hints at an 

increasing role for smartphones, 

replacing the need for drivers to 

be equipped with a second or third 

device.

“Hours-of-service could be put on 

that as well as telematics informa-

tion,” he says.

Daum would also like to see trucks 

equipped with speech recognition 

tools such as those now available in 

Mercedes-Benz cars. “I would love to 

have a similar system on the truck-

ing side.”

The data being communicated by a 

truck is already helping to refine the 

equipment on the road today.

“I don’t know how the truck in 2030 

will look,” Daum said. But he was 

quick to add it will carry a Freight-

liner or Western Star badge. TN

Business

No winners in trade wars: Daum

Martin Daum
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By Sonia Straface

HANNOVER, GERMANY 

ZF announced at the IAA truck 

show that is planning to invest €12 

billion in e-mobility and autono-

mous driving in the next five years.

According to Wolf-Henning 

Scheider, CEO of ZF Freidrichshafen, 

modern day logistics is at a tipping 

point, and ZF’s focus is how to make 

logistics and transportation more 

efficient and cleaner. 

“Our approach is called Smart 

Logistics,” he explained, saying 

the company has bundled its tech-

nologies through automation, net-

working, and electrification and has 

created attractive solutions for the 

complete logistics chain. 

He turned to ZF’s latest technol-

ogies – its Innovation Truck and its 

Terminal Yard tractor to show how 

ZF is part of the transportation solu-

tion. Both vehicles have the ability 

to autonomously maneuver trail-

ers and containers without a driver. 

These vehicles both improve effi-

ciency, and help address the grow-

ing shortage of qualified drivers, 

Scheider added. 

“Driverless transport vehicles and 

automated functions will play a sig-

nificant role, particularly in zoned 

areas like company terminal yards, 

forwarding company depots, or 

air and sea ports,” he said. “In the 

near future, we will be seeing more 

autonomous vehicles in such zoned 

areas faster than on public roads. 

The cost, safety, and efficiency ben-

efits for customers will make a dif-

ference here.”

Scheider also said he anticipates 

transportation will once again be in 

the spotlight this coming December 

as more people order packages and 

parcels online for the holidays. 

“Last-mile deliveries are an urgent 

problem for logistics, especially the 

deliveries for packages and parcels,” 

he said. “People want them delivered 

flexibly and quickly.”

As such, he said ZF has turned its 

attention to the importance of last-

mile delivery solutions through its 

Innovation Van. The van combines 

autonomous driving and an all-elec-

tric drivetrain to help make parcel 

deliveries an easy task in residential 

and city center areas. 

The van is equipped with Level 4 

autonomous driving functions, and 

can drive through cities effortlessly 

as it can detect lane markings, rec-

ognize traffic lights and road signs, 

and avoid obstacles. There’s also a 

FollowMe function, which utilizes 

a tablet-based remote control and 

is particularly helpful for drivers. If 

two addresses are close enough that 

it makes more sense for the delivery 

driver to stay on foot, the Innovation 

Van will follow the driver as if on 

a virtual leash, avoiding detouring 

and double parking. 

“It’s really a revolution for last- 

mile deliveries,” Scheider said, add-

ing customers are already interested 

in the van. “Efficiency is number one 

for customers. If you have more time 

for the driver or operator to take 

care of other logistics tasks, like 

dispatching or organizing, that is 

immediately a business case for cus-

tomers.”  

Scheider added that today, ZF 

equips all of types of commercial 

vehicles – from vans, to buses, to 

heavy cargo trucks, with electric 

drives. In heavy-duty applications, 

all-electric maneuvering can offer a 

potential fuel savings of 5-7%. 

“ZF wants to make transporta-

tion clean and smart,” he said. “And 

with these technologies, we are able 

to solve transportation problems 

worldwide.” TN

ZF pledges to invest big bucks in electric and  
autonomous technologies

Navistar already benefiting 
from Traton alliance

ZF pledged to spend €12 billion in 

e-mobility and autonomous technology 

at the IAA show in Hannover, Germany 

on Sept. 19.

HANNOVER, GERMANY 

Navistar is already realizing the ben-

efits of extra purchasing power made 

possible through a 17% equity stake 

secured by Volkswagen Truck and Bus 

– recently rebranded as Traton Group.

A related joint venture for pro-

curement activities offered the busi-

ness access to a bigger scale, Navis-

tar president and CEO Troy Clarke 

said during the IAA truck show. 

There have also been opportunities 

to licence technology and participate 

in related research and development.

A Traton-developed powertrain 

is in the works for use in Navistar 

trucks, and is expected in 2021.

“We were the first alliance partner 

of what is now Traton, and that was 

a multi-year journey,” said Clarke. “At 

the end of the day, (chief executive 

officer) Andreas Renschler and lead-

ership at Traton said this is a com-

pany that has more good days ahead 

of it than bad days ahead of it.”

There were certainly some chal-

lenges, but Navistar is now enjoy-

ing black ink in its business ledgers.

The business has improved its 

EBITDA six years in a row, and is 

now making net income rather than 

recording losses. “It’s really been, 

financially, on a good path,” said exec-

utive vice-president and chief finan-

cial officer Walter Borst.

Through shared procurement the 

companies expect to save $500 mil-

lion over five years, and realize a $200 

million run rate by the fifth year.

“We’re on track to do this,” he said.

A Traton joint venture with Hino 

is also looking to secure savings in a 

similar way.

Traton has demonstrated further 

faith in Navistar by increasing its 

stake over the original 16.6%, buy-

ing shares on the open market and 

at rates higher than those paid when 

securing the first shares, Borst added. 

The deal involving the original equity 

stake closed in March 2017.

Navistar has also hinted at a new 

product to be launched in early 

November. TN
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A trailer is prepared for testing at this year’s Energotest.

By Carroll McCormick

BLAINVILLE, QUEBEC

Who would have guessed that 

catered shrimp costs no more than 

catered sandwiches? Or that side 

skirt and trailer tail vendors now 

face competition from a tidy aero-

dynamic package from Michelin that 

reminds me of a comment from a 

PIT Group (Performance Innovation 

Transport) staffer years ago about 

another product: “It’s so small, how 

could it possibly work?”

Yet there I was, nibbling shrimp 

under the tent by the Transport Can-

ada test track in Blainville, Que., mus-

ing about how creative minds always 

figure out how to make big things 

smaller, and often just as effective. 

I swallowed the shrimp tale whole, 

but Michelin, looking for the special 

credibility that comes with positive 

PIT Group results, was taking no 

chances: It had hired PIT Group to 

evaluate an aerodynamic package it 

calls the Michelin Energy Guard Kit 

at the fall 2018 Energotest.

The track trials ran from  

Sept. 4-14.

Michelin trucked up two trailers 

from South Carolina for the tests 

– one unadorned, the other outfit-

ted with the Michelin Energy Guard 

Kit, for a side-by-side comparison. 

It consists of side skirts, perforated 

mud flaps, slim air foils (Michelin 

calls them fairings) on the sides and 

roof, at the back of the trailer, and an 

innocuous-looking V-shaped spoiler, 

as Michelin calls it, attached to the 

doors.

The air foils and spoiler are so slim 

that they would easily go unnoticed 

had they not been painted bright blue. 

Michelin advertises a 7.4% fuel 

saving with the Energy Guard Kit.

Just how the whole package works 

is the usual aerodynamic mystery, 

Michelin’s bubble-filled animation 

notwithstanding, but those with 

knowledge of the fuel savings associ-

ated with side skirts, super singles, and 

boat tails, alone or in some combina-

tion, and their cost, now have another 

aerodynamic product to consider. 

In other Energotest business, PIT 

Group did tests earlier this year to 

better understand the fuel savings 

gained with various vendors’ kits, 

including side skirts and boat tails, 

alone and in various combinations. 

While there is still much to do, and 

learn, about aerodynamic add-ons, 

fleets are again wringing their hands 

over the most basic, yet most baf-

fling piece of gear: tires, according to 

Marc Trudeau, an industrial consul-

tant and researcher with PIT Group.

There are more than 450 brands 

of 11R22.5 tires alone, Trudeau says. 

“How can anybody make sense of 

that? In some brands the differences 

can be minor, sometimes huge, but 

we don’t know. It’s almost 

impossible for fleets to know 

what to do.” 

This fall, PIT Group worked 

to answer some questions, 

hoping to give its member 

fleets some clarity in their 

decision-making so they 

can focus on other worries. 

“Everyone is busier than 

they have been in 40 years. What is 

smoke and mirrors?” Trudeau asks.

Of this fall’s Energotest trials, 

Trudeau says, “We tested regional 

and highway tires. We convinced 

manufacturers to bring their best sets 

of tires. Our members really wanted 

to know about the emerging market 

– Asian tires. The question for them 

is, ‘Is it worth it to retread, as opposed 

to buying a new tire?’ Is it better to 

leave on the truck an aggressive (win-

ter) tire all the next summer, versus 

the cost and safety issues associated 

with changing tires twice a year? If a 

fleet decides to put one brand on for 

the whole year, how is an Asian tire 

performing on the fuel scale?” 

While Energotest results are gen-

erally shared only with member 

fleets, Trudeau offers this glimpse 

into one of the things that PIT Group 

has learned: “If you can get a 5% fuel 

saving, you are still better off pay-

ing the full retail price for the bet-

ter-performing tire than if you got 

the other tire for free. That was a real 

eye-opener for our members.”

PIT Group also did testing on addi-

tives and hydrogen kits. Of the fall test 

program, PIT Group reports, “More 

than 20,000 kilometers were driven, 

800 liters of fuel consumed, 432 tires 

changed, and 2,700 bolts retorqued.” 

Two visitors to this September’s 

trials were Jolanda Prozzi and Dr. 

Reza Farzaneh, from the Texas A&M 

Transportation Institute (TTI), the 

largest university-based transpor-

tation research organization in the 

U.S. Prozzi is the division head, envi-

ronment and air quality, and Dr. Far-

zaneh is program manager, air quality 

program. They traveled to Montreal 

to discuss potential collabora-

tion opportunities with PIT Group.

“We  have identified a number 

of potential areas where we can col-

laborate. One possible area is emis-

sions testing. We are both doing 

emissions testing. We both have 

outside facilities. PIT  has the 

cold (weather) and we have the 

hot weather. Clients may want to test 

in Texas instead of Montreal (in win-

ter), or in Montreal instead of Texas 

(in summer). We can therefore com-

plement each other and extend the 

testing period,” Prozzi says. “We 

can also learn a lot from each other.”

The Texas A&M Transporta-

tion Institute has 700 staff. TTI’s 

research covers all modes of trans-

portation – highway, air, water, 

rail, pipeline, and automated/

connected vehicles. “I don’t think 

there is an aspect of transportation 

we don’t cover,” says Dr. Farzaneh. 

Prozzi adds, “We  have invited 

the PIT Group to come and visit us, 

see our facilities.”

Around 2 p.m., Yves Provencher 

dropped in for a visit. Provencher 

left the organization this summer, 

34 years after he joined 

FPInnovations, of which 

PIT Group is part. He was 

effectively the face and 

voice of PIT Group and 

the Energotest trials ever 

since they first hit the test 

track in Blainville in 2007 

and showed how scientists 

could come to the rescue 

of fleets flailing in a sea of 

fuel savings claims.

Provencher is now 

senior director, busi-

ness development with 

Saint-Jerome, Que.-based 

La Compagnie Electrique Lion, also 

known as the Lion Electric Co. A 

manufacturer of electric school and 

city buses, Lion will launch produc-

tion of an electric Class 8 truck late 

this year or early in 2019. PIT Group 

had a hand in its development, hav-

ing led a focus group composed of 

its members. TN

Business

Fuel for thought
Test talk at this fall’s Energotest trials  

covers interesting ground
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INDIANAPOLIS, INDIANA

The rollout of the electronic logging 

device (ELD) mandate in the U.S. 

has not gone smoothly, according 

to Annette Sandberg, CEO of Trans-

Safe Consulting.

Speaking at the FTR Transporta-

tion Conference, Sandberg said: “We 

have seen significant problems with 

the ELDs.”

The mandate went into effect 

last December, and an enforce-

ment grace period was provided 

until April of this year.

“We did see some carriers take 

advantage of the grace period and 

not install anything,” Sandberg said. 

“To be honest, the grace period was 

needed. The FMCSA and CVSA were 

not remotely ready for this to take 

effect. They didn’t train law enforce-

ment until November of last year 

and many officers weren’t ready to 

take enforcement action.”

Carr iers using automatic 

on-board recording dev ices 

(AOBRDs) to track hours-of-service 

electronically since before the man-

date are allowed to continue using 

those devices, but many inspectors 

are unable to differentiate between 

the two types of devices, Sandberg 

said. AOBRDs don’t have to have file 

transfer capabilities, but enforce-

ment officers have been fining driv-

ers, thinking their device was an 

ELD.

“We have seen a significant num-

ber of violations written up at road-

side where the officer writes the 

driver up when the driver doesn’t 

transfer the file when the driver 

has an AOBRD in the truck, and 

an AOBRD doesn’t have to do a file 

transfer,” she explained.

She also said many drivers don’t 

know what type of device is in their 

truck. 

“I expect we will see those issues 

until December of next year when 

everyone has to go to the ELD, and 

all those systems have to transfer 

files,” she predicted.

There have also been issues with 

ELDs themselves. More than 340 

vendors have “self-certified” their 

devices are compliant with the 460-

page technical standard published 

by the FMCSA.

“Most of those are companies 

nobody ever heard of, which in my 

mind immediately made them sus-

pect,” Sandberg said. “I believe some 

of these were created in a garage 

behind someone’s house and believe 

it or not, that is somewhat borne out 

by what we are beginning to see.”

She said many vendors are strug-

gling to meet the requirements.

“If you’re a small carrier and 

didn’t have a lot of money to do addi-

tional due diligence and testing of 

devices and went with something 

based solely on cost, we have seen 

a lot of those cheap systems have 

difficulties and problems,” Sand-

berg said.

The FMCSA is beginning to send 

ELD manufacturers reports on their 

systems’ shortcomings related to 

file transfers.

“If you are looking to change sys-

tems, I’d strongly advise you to ask 

any vendor you are thinking about 

going with ‘What kind of list did you 

receive from the FMCSA about file 

transfer, what were your issues and 

what are you doing to correct those 

problems?’” Sandberg suggested. 

“Into 2020, I think we will see a fair 

number of those vendors shaken out 

of the system.” TN

Business

ELD rollout not without problems

Annette Sandberg
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TORONTO, ONTARIO

The Canadian Trucking Alliance (CTA) is urging the government to require 

third-party certification when it mandates electronic logging devices (ELDs). 

In the U.S., vendors are allowed to self-certify their devices to have them 

listed on the Federal Motor Carrier Safety Administration (FMCSA) website 

for approved devices. The CTA voted unanimously to change its position on 

the matter.

“Our preliminary investigation shows multiple self-certified devices in the 

U.S. marketplace have the capability to allow fleets and drivers to edit hours-

of-service, specifically drive time. We believe there are thousands of these 

units installed in trucks currently traveling cross-border into the U.S.,” said 

Angelique Magi, national vice-president of transportation and strategic ini-

tiatives. “While we can’t speak for other insurers, I can tell you that when 

we discover these devices within a customer’s fleet, we require they remove 

these devices or risk having their insurance canceled mid-term for not meet-

ing the U.S. federal regulations.” TN

MISSISSAUGA, ONTARIO

Canada’s long-awaited electronic 

logging device (ELD) mandate 

should differ from the U.S. rule 

to avoid some of the pitfalls that 

befell the rollout of similar legisla-

tion there. That was the opinion of 

a panel that discussed the issue at 

the Surface Transportation Summit  

Oct. 10. Steven Laskowski, head of 

the Ontario Trucking Association 

(OTA) and Canadian Trucking Alli-

ance (CTA), pointed out one defi-

ciency in the U.S. rules – the fact 

vendors can self-certify their own 

devices.

Some ELDs on the market produce 

logs that can be easily modified. 

“What we have seen and found is 

the ability for people to rewrite their 

hours-of-service,” Laskowski said. 

“With (some of) these devices it’s a 

push of a button.”

He said the Canadian industry is 

lobbying for third-party certifica-

tion of devices to prevent this prob-

lem, but he noted the vast majority 

of suppliers do meet the technical 

requirements. 

Canada’s ELD regulation has 

been held up by bureaucratic red 

tape. Unlike in the U.S., where the 

federal government mandates inter-

state carriers, in Canada all prov-

inces must handle enforcement. 

“You’re not dealing at the table 

one-on-one with the feds, you’re 

dealing with seven, 10 other juris-

dictions,” Laskowski said. “There 

was political foot-dragging on this.”

Mark Seymour, chairman of 

Kriska Group, shared his company’s 

experience when rolling out ELDs 

voluntarily between 2011 and 2014. 

“We took three years,” he said. 

“We wanted to do it at the right 

pace that didn’t disrupt the busi-

ness, didn’t disrupt the people, and 

there were things we did to try not 

to choke the system.”

Seymour is a fan of the technology.

“The old paper-based log system is 

ludicrous,” he said. “And for those we’ll 

be introducing to our business in years 

to come, to teach them a system like 

that would frankly likely be enough to 

turn people away from our industry.”

He encouraged carriers that 

haven’t yet made the transition to 

give themselves ample time and to 

implement them methodically. 

“To wait and rush is just a recipe 

for disaster,” he said. 

Because Kriska was an early 

adopter, it lost some drivers who 

resisted the change. 

“We had some contraction of the 

fleet size through that period of time, 

with individuals who had the oppor-

tunity to go work somewhere else 

under the old paper-based system,” 

Seymour admitted. “In many cases, 

when the (U.S.) mandate hit, places 

they went to weren’t ready, were dis-

organized, and in many cases they 

came back.”

Kriska offered drivers who vol-

unteered to switch to e-logs pay 

increases. Seymour also admitted 

there were some operational changes 

required when the company con-

verted to electronic logs. The com-

pany educated its shippers on the 

implications of ELDs and pushed 

harder against shippers to allow driv-

ers to park at their facilities. 

“Operationally, we said let the 

driver sleep in your yard for morn-

ing appointments or they get there 

when they get there,” he said. “Our 

drivers need a safe, convenient 

place to sleep and the best place to 

do that is in your yard if you want 

them there at eight in the morning. 

Operationally there had to be lots of 

consideration given to the rules by 

which the drivers then had to oper-

ate within in a very rigid manner.”

Barry Somerville, safety proj-

ect manager at FedEx Ground, 

was also an early adopter of ELDs. 

The biggest mistake FedEx made, 

said Somerville, was allowing 

contractors to choose from a list 

of approved devices. That caused 

inconsistencies the company is 

still trying to clean up by mov-

ing to a single vendor. It also pre-

sented complications when drivers 

switched trucks and had to famil-

iarized themselves with another 

platform. However, he said the ben-

efits of moving to e-logs were unde-

niable.

“We were manually collecting log-

books and we would manually key 

it into the transportation manage-

ment system,” he said. “It’s archaic.”

Moving to e-logs also puts more 

pressure on shippers to do their part 

to make good use of a driver’s time, 

Seymour said. 

“It’s the appreciation and respect 

of the number of hours per day 

that a truck driver has to work and 

frankly, to make a living,” he said. 

“It imposes upon the shipper and 

receiver the impact they have on 

that workday on things like dwell 

time, things like allowing drivers to 

sleep in the yard. Maybe providing 

that option of switching trailers as 

opposed to live unload. What piece 

of that day do you own and what can 

you do to improve upon your own-

ership of that piece?” TN

Canada can learn from prior  
mistakes when mandating ELDs

CTA sounds alarm about ELD manipulation
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BLOOMINGTON, INDIANA

Trucking conditions in the U.S. 

are at among their strongest lev-

els since early 2004, according 

to the FTR Trucking Conditions 

Index (TCI).

The July reading of 14.04 

reflected the second strongest 

month the industry has seen 

since early 2004, and the current 

growth cycle is stronger in duration 

than in 2004, FTR reported. It predicts 

the index has peaked and will moderate 

modestly through the rest of the year.

However, the industry forecaster 

said key indicators – manufacturing, 

construction, and retail sales – remain 

strong and retains a positive outlook for 

the coming months.

“Carriers might not see stronger con-

ditions in the current cycle, but they 

shouldn’t lose too much sleep over 

it,” said Avery Vise, vice-president of 

trucking for FTR. “We expect the TCI 

to remain in double-digit territory into 

2019. With manufacturing and construc-

tion hot and the labor market tight, it 

would be very difficult for capacity 

growth to outstrip freight demand for 

quite some time.” TN

Business

Trucking conditions among the best since 2004
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By James Menzies

INDIANAPOLIS, INDIANA

Truck orders have been strong all 

year, but just how strong have they 

been? “Four of the top five order 

months ever have occurred this year,” 

said Don Ake, FTR vice-president of 

commercial vehicles, in an update 

on the commercial vehicle market 

presented at the FTR Transporta-

tion Conference. “It’s a very dynamic 

time, a very interesting time.”

Class 8 truck orders this year have 

consistently been above the 2011-

2017 average, and are even signifi-

cantly higher than 2015, which was a 

strong year for orders. But retail sales 

have lagged, not due to lack of inter-

est, but because suppliers to truck 

OEMs have struggled to keep up.

“We’ve had a clog in the sup-

ply chain, where we couldn’t build 

trucks fast enough,” Ake explained. 

“That’s been alleviated some in the 

last two months.”

He’s expecting retail sales to soon 

spike, as those trucks make their way 

to dealers and end users. 

“The whole system is kind of 

clogged up,” Ake said. “Hopefully 

we’ve seen the worst (of the supply 

chain problems). What we can say at 

this point is, it was severe, and now it’s 

improved to just very bad. But they are 

still shipping more trucks out.”

That’s the good news. The better 

news is that it appears the strong 

orderboards enjoyed by most truck 

manufacturers are solid, with real 

orders and not just dealers buying 

stock and fleets staking out their 

spots, just in case.

Susan Alt, vice-president of pol-

icy for Volvo Trucks, said “This cycle 

seems different.”

She admitted during the last 

strong order year, many orders were 

being placed that were for dealer 

stock or were not real. 

“We learned from that,” she said. 

“There’s real freight out there. We 

have a very long orderboard. If you 

need a truck, it’s going to be a while. 

The orderboard is solid and that’s 

what seems to be different. We dis-

ciplined dealers not to put in false 

orders or stock orders they’re not 

sure they have a customer for.”

This should eliminate any mass 

cancellations or a sudden correction. 

“We’ve seen, not only are orders 

strong, prices are staying up, used 

truck prices are staying up, trucks 

are better built – it’s just a really 

good time in the industry right now,” 

said Alt. 

But that doesn’t mean there aren’t 

risks. For Alt, those risks include bad 

government policies related to tariffs 

and trade, which are already having 

a small impact on prices. 

“How much impact will it have? 

Right now, it’s not that big, but trade 

policies and import tariffs could 

start increasing prices of other 

things. We don’t know yet,” she said. 

Class 8 truck backlogs are at a 

record high since a new counting 

system was put into place in 2000. 

Ake said capacity utilization is at 

97%, which traditionally leads to 

more orders. But he said supplier 

issues may keep a lid on things.

“The near-term outlook is 

restrained by component availability,” 

he said. But FTR is projecting a strong 

finish to this year’s Class 8 truck pro-

duction, and a “tremendous” 2019.

This year’s Class 8 production is 

expected to be 315,000 units, climb-

ing to 340,000 units next year.

“In order to get there, suppliers 

have to supply,” Ake noted. If they 

can, he said next year’s 340,000-unit 

forecast could be exceeded. Produc-

tion will then fall to 280,000 units in 

2020, 250,000 in 2021, and 245,000 

units in 2022.

A recession in 2022 could reduce 

that number down to 167,000 units, 

reflecting a reduction in demand of 

about 78,000 trucks.

The trailer outlook is equally good. 

This year, FTR is projecting trailer 

build of 310,500 units – an 85,000 

unit increase from its own projec-

tions in 2016. This is because of 

higher than expected GDP growth, 

industrial production, and truck 

loadings. There have been 13.5 mil-

lion more loads this year than FTR 

expected.

Other trends are also contribut-

ing to the strong trailer demand, 

including a greater emphasis on 

drop-and-hook operations to keep 

drivers moving. As on the truck side, 

supplier issues have held back pro-

duction. 

“The supplier problem hit the 

trailer industry quicker, but not 

quite as hard,” Ake said, noting prob-

lems showed up around February 

but were largely ironed out by July. 

The main problem for trailer maker 

suppliers was finding workers in a 

low-unemployment environment, 

in which all sectors of the economy 

are booming.

In the trailer industry, steel and 

aluminum tariffs could have an 

effect on pricing. 

“Tariffs on Chinese goods will 

impact shipments of wheel-ends and 

forged metal parts,” Ake said, add-

ing manufacturers are also worried 

about tire availability.

But despite the challenges, trailers 

are flying off the shelf. Trailer build 

per day set a new all-time record in 

June. And trailer backlogs and orders 

are expected to set a new all-time 

high within the next few months. 

If FTR’s projection of 310,500 units 

built this year comes to fruition, it 

will be the best year ever, surpass-

ing 1999.

Its projections for subsequent 

years are: 305,000 trailers in 2019; 

285,000 in 2020; 270,000 in 2021; 

and 260,000 in 2022. Canada should 

see 20,300 trailer orders in 2019 and 

19,900 in 2018. 

What if there’s a recession in 

2022? Ake said that could knock the 

260,000 number down to 175,000, 

reflecting an 85,000-unit decrease 

in demand. And watch those order 

numbers carefully, he added.

“You should watch the trailer mar-

ket for signs that the economy is 

slowing,” he said. “It’s a leading indi-

cator. The trailer market will see this 

almost before anyone else will.” TN

Truck orders: They’re spectacular 
and they’re real
Hot truck market ‘feels different’ than past cycles

Don Ake
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In Europe, they may be lorries, but Mark Lee has embraced the North 

American term truck.

By Mark Lee

A little over 10 years ago, I left behind 

all I knew in the United Kingdom 

and started my Canadian adventure. 

It’s been a learning curve ever since. 

I was lucky enough to speak the 

language, mostly. I still struggle with 

“aluminum” and a hat will never be 

a toque. But a lorry is now a truck, 

and petrol is now gas. And I have to 

give you guys credit for trunk; it is 

a trunk, how it came to be called a 

boot, I don’t know. 

On the whole, it was pretty simple 

to communicate. I had to slow down 

my speech a little as we speak very 

fast back in London Town, but other 

than that, it wasn’t a problem. I had 

already spent a lot of my working life 

in other countries – none of them 

spoke English in any of its forms – 

so I had to learn the basics at least, 

in order to do my job. 

In the days before GPS, knowing 

the difference between left and right 

could make life a whole lot easier 

and before I started to pick up some 

languages, eating was a big gamble. I 

don’t even want to think about some 

of the stuff I’ve eaten over the years.

This is a problem the majority of 

newcomers to Canada face. Europe-

ans learn English at school to some 

degree, as it is still the international 

business language. But those from 

further afield do not have that lux-

ury, and it is paramount that they 

learn. As English speakers, we need 

to be patient with them and try to 

help them.

 Imagine how frustrating it is when 

you are, because of the language you 

learned as a child, unable to commu-

nicate when you need help. I believe 

that directing this to English speak-

ers rather than those that struggle 

is a better way to help newcomers 

than telling them to take an English 

course. Remember, nobody chooses 

where they’re born.

I’d like to share some of my own 

experiences and observations as a 

newcomer to the Canadian truck-

ing industry. Firstly, this is Canada, 

it’s not England, France, Germany, 

India, Russia, etc. Here, they do 

things the Canadian way; trying to 

change that is a waste of your time 

and energy. 

I have seen many people who 

cannot get their head around this, 

and it usually ends with them pack-

ing up and returning to where they 

came from. In my case, it was mostly 

Brits who couldn’t grasp the fact that 

because of the vast distances we 

travel here, it’s not a 40-hour Mon-

day to Friday workweek. 

There were also those who had 

many years of experience who didn’t 

like the fact they had to start from the 

bottom. I titled one of my monthly 

columns The rookie with 20 years’ 

experience, and that is an absolute 

truth. No matter what you’ve done 

and where you have done it, in Can-

ada it will all be different.

Personally, that is why I came here 

– for the challenge and to fulfill my 

dream of driving a big rig down the 

interstate. I think the same applies to 

most European imports here, but for 

many that isn’t the case; some move 

here to live the dream life that we in 

the western world take for granted. 

Many newcomers to Canada come 

from countries that don’t have the 

transport infrastructure that we 

have here. But they had enough 

savings to move across the world, 

pay for a place to live, buy a car, pay 

for their driver training to get their 

licence, etc. 

When you first arrive in Canada, 

it is very easy to behave as if you 

are on holiday. Everything is new, 

and very similar to what you have 

seen in movies and on TV. Outside 

of the cities, land is relatively cheap 

and you can buy a 5,000 sq.-ft. 

house on 20 acres for the price of 

a one-bedroom apartment back  

in England.

That is like a lottery win, until you 

have to shovel snow from a 200-ft. 

driveway and then drive through 

snow drifts for five miles just to buy 

a loaf of bread or take the kids to 

school. It’s not so much a problem 

for us, as we’re out trucking, but the 

wife and kids have to deal with this 

every day in winter. To the best of 

my knowledge, nowhere in the world 

– apart from Canada and some of 

the less populated U.S. states – has 

properties such as this, unless you’re 

extremely wealthy.

Vehicles are another area that can 

catch you out. It’s very easy to get 

financing, even when you first arrive 

in Canada and have yet to gain per-

manent residency or citizenship. I 

have seen many newcomers who 

buy a house in the country and a big 

pick-up truck to park in the garage, 

then ATVs and sleds, and a ride-on 

mower for the vast expanse of grass 

outside their windows. They then 

struggle to make the payments. For 

some, that has been catastrophic 

and has led to all kinds of personal 

problems, divorces, bankruptcies, 

and more.

Another thing that I have seen 

cause problems is friendships; just 

because someone was born in the 

same country as you, does not mean 

you will like each other. 

At first the sound of familiar 

accents and the shared experi-

ences of moving to another coun-
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Truckers better educated than ever
Knowledge of Punjabi language steadily increasing

TORONTO, ONTARIO

Canadian truck drivers are better educated than they’ve 

ever been.

Roughly three quarters of truck drivers in Canada 

and Ontario now have a 

degree, diploma, or certifi-

cate. That’s up from about 

40% in 1991. Each census 

year since then saw the per-

centage of truck drivers with 

a degree, diploma, or certif-

icate, rise from the previous 

one, reflecting a trend from 

the broader overall Canadian 

population.

Because the South Asian 

driver population is explod-

ing, it should come as no sur-

prise that a growing num-

ber of drivers now claim an 

understanding of the Punjabi 

language. More than 100 mil-

lion people worldwide speak 

Punjabi, which is the native 

language of the Punjabi peo-

ple from the region of Pun-

jab, extending from north-

west India through eastern 

Pakistan.

In Canada, 27,475 truck 

drivers said they had a 

knowledge of Punjabi in the 

2016 census. In Ontario, the 

number 13,295. Going back to the 1991 census, fewer 

than 1,000 Canadian truck drivers claimed to have a 

knowledge of Punjabi. 

In Canada, 1.7% of residents of South Asian descent 

were truck drivers, according to 

the 2016 census, up from 0.4% 

in 1996, showing members of 

this community are increas-

ingly seeking opportunities in 

the trucking industry.

Most visible minorities in the 

trucking industry are of South 

Asian descent. In Ontario, 

according to 2016 census 

data, there were 22,885 visible 

minority truck drivers, 16,580 

of whom were of South Asian 

background. In Canada, the 

number of truckers who identi-

fied as a visible minority surged 

856% from 1996 to 2016, and in 

Ontario, that number climbed by 1,019% over 

the same time frame.  TN  

try bring you together and give 

you a comforting feeling. But 

that doesn’t mean it will last. I 

came from England and there 

are around 60 million people 

crammed onto the tiny island. I 

met lots of them in the 40 years I 

was there, but I was close to fewer 

than 20 of them. 

Living in a ghetto, reminiscing 

about the old country, is going to 

have an impact on how you assimi-

late and it will not be a positive one. 

There is no need to lose your iden-

tity – I will always be from England 

– but now I see myself as an English 

Canadian.

If you don’t adopt that attitude, 

you will always be a ‘foreigner’ 

and as such, will miss out on a 

lot of what this great country has  

to offer. 

If I had only a few pieces of 

advice to offer anyone new to 

Canada, it would be this, and in 

this order: Think of yourself as a 

Canadian born in another country; 

learn the language and the Cana-

dian way of doing things; remem-

ber you are here to live and work, 

you’re not on holiday; and finally, 

keep a close eye on your spending 

until you fully settle. TN  

I have seen many 
newcomers who 
buy a house in the 
country and a big 
pick-up truck to 
park in the garage, 
then ATVs and 
sleds, and a ride-
on mower for the 
vast expanse of 
grass outside their 
windows. They then 
struggle to make 
the payments.

Further coverage 
in the latest edition of 

www.todaystrucking.com
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By Derek Clouthier

LAS VEGAS, NEVADA

Kenworth Trucks unveiled its new 

W990 Sept. 27 at the Las Vegas 

Motor Speedway. It was touted as 

“a driver’s truck,” adding to the com-

pany’s longest running model in its 

portfolio.

“The replacement of the W900, 

that’s a special place,” said Mike 

Dozier, Kenworth general manager 

and Paccar vice-president, during 

the launch. “A lot of passion, a lot of 

pride has gone into what we think 

is a very special product.”

Available in a day cab, 40-inch 

f lat top, as wel l as 52- and 

76-inch mid-roof sleeper config-

urations, the W990 is designed 

for linehaul, pickup-and-deliv-

ery, regional haul, and heav y-

haul operations.

The truck comes standard with 

the proprietary Paccar power-

train, including the MX-13 engine 

with a rating of up to 510 hp and  

1,850 lb.-ft. of torque. With a 

12-speed Paccar automated trans-

mission and 40K tandem rear axles, 

the W990 is built on the 2.1-meter 

cab platform, previously seen on 

the T680 and T880 models.

Driver comfort was a focal point 

when designing the W990. Special 

features include the limited-edi-

tion cab and sleeper interior and the 

driver’s studio package of premium 

options that creates a “home on the 

road” for the driver.

“Anything we can do to help 

them feel more comfortable, feel a 

sense of pride – that’s what we’re 

doing today,” said Dozier. “We are 

passionate about our products, our 

customers that depend on them, 

and the drivers that operate them. 

We know that there are many cus-

tomers and drivers out there who 

share our passion. The Kenworth 

W990 represents the pride, image 

and freedom of trucking, and cap-

tures the spirit of what trucking is 

all about.”

On the exterior, the two biggest 

visuals on the W990 are the hood 

and grille designs, with a “long 

hood” and a cab measuring 131.5 

inches from bumper to the back of 

cab (BBC).

“The grille is really the face of the 

new W990,” said Jonathan Duncan, 

Kenworth’s design director. “Incor-

porating stainless steel was import-

ant. It had to be pure Kenworth and 

it needed to be instantly recog-

nizable as the top-of-the-line. We 

maintained the traditional cathe-

dral shape to the grille and the inset 

surfaces at the top to give it a refined 

tailored look. That powerful center 

spear signifies this is part of the new 

generation of Kenworth trucks and 

the tapered grille spears are there 

for a classic touch. It’s elegant, beau-

tiful, and full of brawn.”

Duncan said the inside of the 

truck boasts as much attitude as 

its exterior.

“Behind the wheel, the driver’s 

view over the hood is a huge part of 

the appeal of the W990,” he said. “It’s 

really one of the keys to the success of 

this design. The powerful wind-split 

Equipment
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(the raised center section on the hood 

top) is designed to accentuate the 

length of the hood and the dynamic 

shape reflects the powerful engine 

underneath. The side air intakes wrap 

over the top of the hood so that they 

are visible from the driver’s seat. All 

of this creates a strong visual impact 

from behind the wheel.”

During the unveiling, Duncan 

said the W990’s dynamic shape 

helps the driver connect with  

the road.

“We wanted to reward the driv-

ers with the sharpest truck and the 

view of the road,” said Duncan. “The 

world’s best drivers deserve and expect 

no less, and we had to give it to them.”

Oculus Transport, a Calgary, 

Alta.-based carrier, started pur-

chasing Kenworth trucks in 2011, 

and has stuck with the brand  

ever since.

“We stand out with our long 

hoods and bright orange paint 

scheme,” said Cory Heck, vice-pres-

ident of assets and equipment for 

Oculus. “We stick to our roots, and 

have pride in ownership. Image is so 

important to us and the Kenworth 

W900L, and now W990, support that 

image perfectly. When drivers are 

required to dwell in their truck, it is 

important that they feel rested and 

comfortable. I know that our equip-

ment helps with driver retention, 

and we’ve seen our drivers turn up 

their nose at offers from other com-

panies with lesser equipment. That 

really tells you something.”

Oculus got the keys to its new 

W990 during the Las Vegas unveil-

ing, along with only a handful of 

other Kenworth customers. Pur-

chasing its trucks through Inland 

Kenworth in Fort St. John, B.C., Ocu-

lus’ W990 is spec’d with the Paccar 

MX-13 engine with 510 

hp and an Eaton Ultra-

Shift, 18-speed trans-

mission.

“Everyone loves the 

Paccar MX engine 

around here,” said Heck. 

“They’ve proven very 

reliable in our other 

trucks, plus they ’re 

giving us better fuel 

economy numbers. 

The W990 with Paccar MX-13 

engines is a great combination 

for us.”

The truck comes standard with 

Kenworth’s TruckTech+ remote 

diagnostics system, and a Nav+HD 

seven-inch display provides access 

to various additional features, such 

as navigation, roadside assistance, 

vehicle data, hands-free calling, and 

internet. Duncan said the W990 

took about three years to develop, 

and the company employed a driver 

council for feedback on its design 

and features. Kenworth will show 

off the W990 on its upcoming North 

American road tour, which began 

Oct. 10 in Atlanta.

“Kenworth’s long hood conven-

tional is the enduring symbol of 

North American trucking for pro-

fessional drivers, owner-operators 

and fleets. The new Kenworth W990 

builds upon that strong legacy by 

delivering the significant, next-step 

evolution wrapped in traditional 

styling, craftsmanship, luxury and 

power,” said Kevin Baney, Kenworth 

assistant general manager for sales 

and marketing. “During the two 

Kenworth road tours, we’re bring-

ing four Kenworth W990s out on the 

road for the world of trucking to see 

and experience.”

In November, the tour will make 

three Canadian stops, the first in 

Montreal Nov. 2, then Grande Prai-

rie, Alta., Nov. 8, and Leduc, Alta., 

the following day.

The W990 is currently in pre-pro-

duction, with full production to 

start this coming January and rolled 

out to customers in 2019. Dozier said 

Kenworth is very methodical when 

it comes to its production, but does 

have the ability to increase produc-

tion if need be. TN
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BROCKVILLE 888 657-3329
HAMILTON 888 690-0010

PUT US
TO THE TEST!

TRUCKING INSURANCE

A quiet and smooth, easy ride. That’s 

the best way to describe how Ken-

worth’s W990 handles.

From the moment you hop into the 

cab, the W990 boasts a beefy feel with 

its long hood design. Though it blocks 

a little bit of the driver’s view of the 

road, overall, there is a wide vantage 

point from the cab, and Kenworth 

is banking on the long hood being a 

design feature experienced highway 

drivers will look for in a truck.

The first model I rode in was the 

W990 76-inch mid-roof with a Cum-

mins X15 engine that offers 605 hp 

and 2,050 lb.-ft. of torque, as well as 

an 18-speed manual Eaton Fuller 

transmission.

This model is not available in 

Canada due to its 300-inch wheel-

base, but all other models on dis-

play during the test drive are 

offered north of the border. The 

second truck I got a ride in was 

also a W990 76-inch mid-roof, 

which with its 251-inch wheelbase 

is available in Canada.

It had a Paccar MX-13 engine with 

485 hp and 1,650 lb.-ft. of torque. 

This engine is typically quieter than 

the larger Cummins engine, but 

based on this most recent experi-

ence, I can say both were smooth 

and quiet at all speeds.

With a Paccar 12-speed auto-

mated transmission, Brian Bowe, 

development engineer with Ken-

worth, said only time will tell how 

many W990s will have automated 

transmissions compared to manu-

als. Bowe said the previous model, 

the W900, was about 50/50 when 

it came to automated and man-

ual transmissions, but they would 

have to wait and see whether carri-

ers would opt for automated in an 

effort to entice new drivers.

My second test ride was with 

my colleague from Transport Rout-

ier, Steve Bouchard, who was driv-

ing, and one thing we noticed was 

how difficult it was to estimate our 

speed. Rolling down the interstate 

at 65 mph seemed like we were 

crawling, which we guessed was due 

to the long hood design and slightly 

more boxy shape than Kenworth’s 

T680 and T880 models.

Speaking of boxy, like the W900, 

the W990 has more of a square look 

than the company’s other highway 

models, but has increased its aero-

dynamics by 7%, according to Jon-

athan Duncan, Kenworth’s design 

director.

The added aerodynamics, Duncan 

estimated, would equate to around 

a 2-3% fuel savings, but he did admit 

that this was not the primary con-

cern when designing the W990.

Because Kenworth is hyping the 

W990 as a driver’s truck – and one 

that carriers can reward long-time 

drivers with as a retention tool – 

it’s not surprising it maintained the 

beefier look, but added some slight 

aerodynamic enhancements for 

some added fuel efficiency.

As with any truck, whether you 

are attracted to it visually is a matter 

of personal taste. Some people like 

Kenworths, some Macks, and others 

Peterbilts…it’s subjective.

One driver who saw the W990 we 

were test driving stopped to take a 

picture, saying it was “so purdy,” so 

obviously he was a fan of the truck’s 

appearance – but that won’t be the 

case for everyone.

What should not be subjective is 

how it performs on the road.

If you’re looking for something 

that mixes today’s technologies with 

smooth, easy driving performance, 

Kenworth’s W990 may be the truck 

for you. TN
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Test Drive: Chasing 10 mpg
Extended run with new Mack Anthem yields excellent fuel economy – even in the hands of a novice

By James Menzies

NEW ORLEANS, LOUISIANA

With Hurricane Florence out of the 

way, I flew to Asheville, N.C. Sept. 17 

with questions on my mind. A hand-

ful of editors were about to embark 

on a nearly 1,000-mile test drive in 

the new Mack Anthem, with a focus 

on fuel economy.

I wondered, can I hit 10 mpg? Does 

turbocompounding work as adver-

tised to deliver fuel savings? And 

how would my fuel economy stack 

up against more experienced driv-

ers, and my editor peers? It was an 

insightful three-day trek that fea-

tured stops in Nashville and Mem-

phis, Tenn., Jackson, Miss., and which 

wrapped up in New Orleans, La.

The trucks, the route, 
the food

Who ever said a test drive can’t 

include a little fun? Our route with 

six Mack Anthems covered 940 

miles over three days, and we took 

in some sights along the way. We 

also enjoyed some good grub – in 

fact, the tour was dubbed by Mack 

as the “Gears, Guitars and Grub” 

tour. It’s true, the barbecue in Mem-

phis is tough to beat. 

The fleet consisted of six Mack 

Anthems with some key differences. 

Two red tractors had the MP8-445C 

Maxi-Cruise engine (445 hp/1,860 

lb.-ft. torque) with full aero pack-

age, but without turbocompound-

ing – or what Mack is now calling 

Energy Recovery Technology (ERT). 

More on that in a bit.

Two white tractors featured the 

MP8-HE-415SE (415 hp/1,760 lb.-ft. 

torque) engines with ERT, and 

Mack’s HE+ aero package for max-

imum fuel economy. These also fea-

tured a 6x2 axle configuration with 

liftable pusher axle.

The two blue tractors had the 

MP8-HE-445SE (445 hp/1,860 lb.-ft. 

torque) engines with ERT and the 

HE+ aero package. All trucks were 

loaded to about 67,000 lbs – a pretty 

typical payload.

The HE+ package features: predic-

tive cruise, and a full aerodynam-

ics package including a roof fairing 

with adjustable trim tab, an under-

bumper spoiler, and chassis fairings 

with ground effects. 

So, from those spec’s alone, you’d 

expect the white tractors to deliver 

the best fuel economy performance 

with the blue trucks hot on their 

heels and the red tractors slightly 

behind.

What’s turbocompound…er, 
ERT?

Initially introduced on the MP8 

engine as turbocompounding, Mack 

has elected to adopt the more mar-

keting-friendly term Energy Recov-

ery Technology (ERT) to describe 

this feature. It did so to avoid con-

fusion with past applications of tur-

bocompounding, which differed 

completely by converting previously 

wasted exhaust heat and turning it 

into additional horsepower to pro-

vide a performance benefit.

Mack flipped this model upside 

down and instead uses the 50 or so 

additional horsepower generated 

from previously wasted heat, and 

uses it to take a load off the engine, 

improving fuel economy. It’s an effi-

ciency-based concept, rather than 

performance-based.

“Mack Energy Recovery Tech-

nology is an advanced feature of 

Mack’s MP8-HE engine that cap-

tures engine heat that would oth-

erwise be lost, converting it to 

mechanical energy and delivering it 

back to the crankshaft in the form of 

torque. The additional energy allows 

the engine to operate at 1,000-1,100 

rpm, improving fuel efficiency and 

life expectancy without sacrificing 

performance,” Phil Cary, south-

east regional fleet service manager 

with Mack Trucks, explained to me 

during our drive.

“Mack ERT is not applying tur-

bocompounding in the traditional 

manner, which has been used to 

add more power to the engine’s out-

put, rather than to relax the engine 

to improve fuel efficiency and life 

expectancy without sacrificing per-

formance.”

Mack touts about a 5% fuel econ-

omy improvement in trucks spec’d 

with ERT. But would the trucks with 

ERT live up to this claim on our 

nearly 1,000-mile route?

Achieving fuel 
economy parity

It’s often said that the driver can 

have up to a 30% impact on fuel 

economy, all other things being 

equal. I don’t believe that to be the 

case anymore, when driving new-

er-generation trucks with all the lat-

est technologies such as automated 

manual transmissions and adap-

tive cruise control. These technolo-

gies are the great equalizers, which 

allow even a novice driver to rival 

the fuel economy of a veteran.

I was curious to prove my theory 

during this drive.

Jim Park, an editor with Heavy-

Duty Trucking and Today’s Trucking, 

has two million miles over the road 

to his name. He knows how to coax 

great fuel economy out of whatever 

powertrain you want to put in front 

of him. The rest of us editors lack 

that over-the-road pedigree. You’d 

expect Park to blow our fuel econ-

omy out of the water. But that didn’t 

happen.

Taking the non-ERT Macks out of 

the picture, there was an 11% spread 

in fuel economy between Park – who 

achieved the best overall mileage at 

9.5 mpg – and the rest of us. But Park 

had a slight advantage. The non-ERT 

truck he was driving on the final leg 

had to be taken out of service due to 

a mechanical gremlin, so his mpg 

reflected only his time in the two 

ERT-equipped models. So, for fun, 

let’s take the 9.5 mpg driver out of 

the picture, as well as the driver of 

the other non-ERT Mack. Now we 

get a 5.6% gap between the best and 

worst drivers in the convoy.

As I suspected, the technol-

ogy available from this powertrain 

brought parity to our small pool of 

drivers, while the veteran was still able 

to squeeze a little better fuel mileage 

out of the equipment than the rest 

of us. For a more direct comparison, 

Park got 10.5 mpg out of the same 

white Anthem in which I achieved 10 

mpg on the nose. A 0.5 mpg improve-

ment cannot be overlooked.

Put the technology 
to work for you

My goal all along was to hit 10 mpg, 

something I haven’t been able to 

achieve before. I achieved that on 

the final leg with truck #4, a white 

Anthem that consistently obtained 

the best fuel economy. Here are some 

tips that I followed to get there: I 

used cruise control religiously – as 

much as 85% of the time. 

I upped the engine brake setting 

while in cruise by a few miles per 

hour in order take full advantage of 

the truck’s momentum on downhill 

The #4 Mack with ERT consistently achieved the best fuel economy.
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grades and rolling terrain. I kept my 

speed at the speed limit, or against 

the top cruise setting of 68 mph in 

70 mph zones. And I tried to mini-

mize the number of times the active 

braking feature of Bendix Wingman 

Fusion brought a stop to my momen-

tum, by dialing back the cruise speed 

when approaching traffic. 

Getting comfortable with 
the technology

The Mack Anthems we drove were 

loaded with technology, including 

the Bendix Wingman Fusion colli-

sion mitigation system with active 

cruise control. It can take some time 

to get used to active safety systems, 

such as those that monitor pre-set 

following distances and apply the 

brakes when necessary to maintain 

them. But I clearly became more 

comfortable with the technology 

in short order, as evidenced by my 

increased use of cruise control on 

each leg of the drive – from 74% on 

the first leg to 78% on the next, and 

finally into the mid-80%s by the end 

of the drive, when I achieved my best 

fuel economy.

The key to the getting comfort-

able with the technology is to trust 

it, but not to expect it to do your job 

for you. Of course, ideally you can 

avoid brake applications altogether 

by dialing down your cruise speed 

when approaching slower-mov-

ing vehicles. It also seemed to pay 

at times, following a brake appli-

cation, to deactivate cruise and 

feather the accelerator to return 

to the set cruise speed rather than 

letting the truck do so in a hard-

er-charging manner. 

One mild annoyance is that any-

time the adaptive cruise applied the 

brakes, I had to manually re-engage 

cruise control. This is going to be 

addressed with the next version of 

Wingman Fusion that Bendix will 

release next year. While adaptive 

cruise control isn’t meant to replace 

the driver, it was an aid that helped 

me achieve better fuel economy 

while also providing peace of mind 

that I had some assistance with me 

in the cab in the event a sudden stop 

was required.  These active safety 

systems are proven to react faster 

than a human can.

By contrast, Park admitted to 

spending more time out of cruise 

control, and his driving experience 

enabled him to achieve better fuel 

economy than I did while spending 

almost my entire drive in cruise. It 

goes to show an experienced driver 

can still outperform the machine 

at times. 

It should be noted the Anthems 

on our drive should get better fuel 

economy once they are fully broken 

in, and when the predictive cruise 

feature “learns” the route we were 

traveling, committing the terrain 

to memory and then taking further 

advantage of the truck’s momentum 

when cresting and descending hills.

What we learned

For those of us who write about 

trucks for a living, it’s a rare treat 

to get to spend three days and 

nearly 1,000 miles behind the wheel. 

I learned a few things during this 

opportunity from watching our 

fuel economy so attentively. One is 

that small decisions have big con-

sequences. It can take hours to gain 

0.2 mpg, only to see it all vanish 

within a couple minutes if pulling 

out to pass a truck going uphill or 

increasing your speed by just a few 

miles per hour.

We also confirmed that today’s 

technology can bring relative 

parity to the f leet, allowing even 

novice drivers to compete with 

veterans – provided they take 

advantage of the technology that’s 

available to them. 

On the truck side, we learned that 

Mack’s ERT really works as 

advertised. The blue trucks 

with ERT were on average 

4% better in fuel econ-

omy than the non-ERT red 

trucks, and the white trac-

tors came in at a super-impressive 

14% advantage. Mack took a risk 

and showed tremendous faith 

in the technology by allowing 

us to put it to the test in this 

manner, and I’m sure they’re 

pleased with the result.

I also learned that the 

10-mpg truck is here today 

in the form of the latest 

model highway tractors, 

even for someone who has 

never put in time as a professional 

driver. It took the better part of the 

final leg of my drive to get it up 

there, and it happened on the last 

few miles before arriving in New 

Orleans, where I quickly slammed 

the truck into park and shut down 

the engine before even the slight-

est time spent idling had the 

opportunity to push me back into 

the nines. (Who’d have thought 9+ 

mpg could be a disappointment?)

Finally, I learned that a truck can 

boast traditional styling, some hard 

edges, and still deliver tremendous 

double-digit fuel economy. And oh 

yeah, I learned that Memphis really 

does have the best barbecue. TN
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INDIANAPOLIS, INDIANA

In studying the viability of electric 

trucks, Rick Mihelic has learned one 

thing for certain.

“Electric trucks are polarizing,” 

the director of future technol-

ogy studies for the North Amer-

ican Council of Freight Efficiency 

(NACFE) said during the FTR Trans-

portation Conference. “On one end 

of the spectrum, you have zealots 

telling you it’s the end of diesel as we 

know it today.  On the other end, you 

have equally rabid opponents telling 

you electric trucks are not viable.”

The answer, Mihelic said, lays 

somewhere in between those two 

extreme views. In a Confidence 

Report on electric trucks released 

earlier this year, NACFE laid out 

10 significant arguments for and 

against the technology. They fit 

into four buckets: weight, technol-

ogy, cost, and charging.

Weight

While there’s a widely held belief that 

electric trucks will be heavy, Mihelic 

said this isn’t necessarily so. About 

7,847 lbs of components are taken 

out of a diesel truck, including the 

engine, transmission, fuel tank, 

driveshaft parts, and DEF tank. 

“On the other side of that, what 

are you carrying in terms of freight 

loads?” Mihelic asked, noting 

only 30% of trucks operate at full  

80,000-lb or above loads. “That 

means 70% of the loads are below 

that weight.”

Combining those two points 

means a truck can take on a lot of 

battery weight before total vehicle 

weight is a concern. 

“So, it’s very feasible to build a 

weight-neutral electric truck that 

operates for the majority of the mar-

ket,” Mihelic pointed out.

Technology

Electric truck skeptics argue that 

the technology just isn’t ready for 

prime time. However, NACFE has 

identified more than 30 electric 

commercial vehicle platforms in 

various stages of development. 

“That’s a lot of companies doing a 

lot of work,” Mihelic said, noting this 

applies also to companies develop-

ing charging infrastructure. 

“Our conclusion is yes, the technol-

ogy is ready,” he said, but he added a 

caveat. “Electric trucks are right at the 

start of the innovation S-curve. They 

need a lot more vehicles on the road, a 

lot more miles and field history.”

Gasoline and diesel engines have 

100-plus years of real-world use 

behind them and because of that, 

future efficiency gains will be small, 

Mihelic noted. 

“Over the course of the near 

future you’re going to see significant 

improvements on the electric side, 

and not so much on the diesel side.”

Cost

The argument against electric trucks 

is that their acquisition cost will be 

much higher than that of a traditional 

diesel truck. Not so fast, said Mihelic.

“There are a couple manufactur-

ers out there developing trucks from 

a clean sheet approach and they are 

looking at coming up with a cost-neu-

tral truck,” he said, citing a partner-

ship between UPS and Workhorse 

aimed at producing a cost-neutral 

medium-duty electric delivery truck. 

When it comes to cost of operation, 

electric trucks could eventually come 

out ahead, once the early kinks are 

worked out. 

“NACFE’s conclusion is reliability 

and maintenance is probably about 

equal to, or a little bit worse, than die-

sel trucks right now,” Mihelic said. “But 

because these electric vehicles are sig-

nificantly less wear-intensive, they 

have the hope of being significantly 

less costly to maintain and operate.”

This is proving to be true in the 

more mature bus market, where elec-

tric buses are less expensive to main-

tain and operate than the diesels they 

replaced. 

Charging

Diesel advocates argue that the 

charging infrastructure is not yet 

developed and that there are too many 

unknowns. But, said Mihelic, “Road-

blocks to some are business opportu-

nities for others.”

For example, he said fleets may be 

able to partner with electric truck 

manufacturers to have charging infra-

structure subsidized, in an attempt 

to get more electric trucks deployed. 

Also, installing charging infrastructure 

on-site gives fleets more flexibility in 

how it’s used. 

Mihelic pointed out most fleets 

already use a combination of tech-

nologies, so integrating some electric 

trucks is not daunting. 

To conclude, Mihelic said electric 

trucks will succeed or fail under the 

intense spotlight of the marketplace. 

While he acknowledged they are not for 

every market, they are viable in some, 

“and that list is going to grow in time.”

He also said innovation in the space 

will be rapid, not only for electric trucks 

themselves, but also for the charging 

infrastructure and the business models 

surrounding the system. TN

Equipment

The arguments for and against electric trucks

Thank you to our attendees, exhibitors,  

and sponsors for attending on September 15, 2018.

  

Kathy Koras
kathy@newcom.ca

416.510.6892

Manan Gupta
manan@newcom.ca

416.614.5829

See you on
Saturday April 6 and September 14, 2019

International Centre, Mississauga, Ontario, Canada
www.rttnexpo.com

Booth Space & Sponsorship Inquiries:
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Enclosed Car Carrier
Toronto Based

Requires 
OWNER/OPERATORS
(2) Single O/O Drivers (based out of Toronto)

(1) Single O/O Driver (based out of Halifax)

(1) Team O/O Drivers (based out of Toronto)

(1) Regional Company Driver (based out of Toronto)

Fleet average/mile $1.91 (Single driver O/O)
(includes fuel surcharge + auxillary charges)

WE SUPPLY
Paid base plate
Paid heavy use taxes
Paid insurance
Practical paid miles loaded  
  or empty
Paid tolls + bridge crossings
Floating fuel surcharge weekly
Weekly pay
Well maintained trailers
Paid layovers
Paid on/offs for vehicles
Paid surcharge for paint
Paid company apparel
Coveralls + cleaning
90% Canadian/10% U.S. runs
Bonus programs

O/O SUPPLIES
Late model tractor w/PTO

Proof of Disability Insurance

Buy down insurance cost

Fast card or application capable

Clean abstract & criminal search

Min. 5 years driving exp.

Min. 3 years border crossing exp.

Car hauling experience preferred

Pleasant attitude & good  

  work ethics

Contact:    Andy Thorndyke, Vice-President
318 Rexdale Blvd., Toronto, Ontario

416-742-0854 https://www.facebook.com/SnowbirdsAutoConnection

• All Teams Welcome!

•  Clean New Equipment

• Above Average Pay

•  Stable Year Round Work

•  Fuel Cards

• Mix of Short and Long Haul

• Willing to Train

• Percentage Paid

• Bi-Weekly Direct Deposit

• Company Paid Benefits

SNOWBIRDS AUTO CONNECTION LTD. 
IS A GROWING VEHICLE RELOCATION SERVICE 
PROVIDER ACROSS NORTH AMERICA

E 

HIRING 

COMPANY
DRIVERS

Take Your Career to the Next Level

Please email your resume to: 
ashley@snowbirdsautoconnection.com 

or contact Ron or Ashley at 416-638-0001
Fax: 416-638-9986

Request more info or send resume to 
drivers@dwforwarders.com 416-570-3906

AZ DRIVERS AND 
OWNER OPERATORS 
WANTED
$3000.00 SIGNING BONUS

New Dedicated Van Lanes

Company Driver $0.50 per mile  

  + Safety Bonus, Benefits and RRSP

Contract Driver $0.60 per mile  

   + Safety Bonus, WSIB and HST
 

Inquire for Local and Highway flatbed positions

 
www.dwforwarders.com

Fleets rushed to secure truck avail-

ability in September, with prelimi-

nary data showing orders for 42,300 

units, according to FTR.

That set an all-time high for the 

third quarter, with 146,800 orders, 

and September was the 10th best 

month ever. FTR says steady freight 

growth continues to strain capacity 

and fleets are placing orders a year 

in advance to secure trucks through 

2019. Class 8 orders through the last 

12 months now total 497,000 units.

“The pressure is on fleets to add 

capacity to keep up with a robust 

freight market,” said Don Ake, FTR’s 

vice-president of commercial vehicles. 

“The economy is surging right now, put-

ting stress on shippers to find trucks to 

deliver goods on time. Fleets don’t want 

to be stuck in the same situation next 

year, so they are placing huge orders for 

trucks well ahead of time.”

Ake said the focus is now on the 

supply chain.

“Parts and component suppliers 

have struggled to keep pace with 

the growing OEM builds this year. 

Demand, as indicated by the surge 

in orders, will be even stronger next 

year. It is uncertain if suppliers can 

meet this challenge, as they compete 

for workers and materials in a vibrant 

economy,” Ake said.

ACT Research reported prelimi-

nary numbers of 42,800 units.

“Preliminary data indicate that 

in September, North American 

Class 8 orders were down 19% from 

August, but up 90% compared to 

year-ago September,” said Kenny 

Vieth, ACT’s president and senior 

analyst. “Through year-to-date 

September, Class 8 orders have 

totaled 397,200 units, an average 

monthly order intake of 44,100 

units per month. On a season-

ally adjusted basis, the past three 

months’ orders represent the three 

strongest order months in his-

tory, with the past three months’ 

Class 8 orders climbing to 711,000 

units SAAR. Reaching back to June, 

on a seasonally adjusted basis the 

past four months are four of the five 

strongest in history.”

ACT reported that medium-duty 

orders hit a four-month high in Sep-

tember at 24,800 units.

Meanwhile, trailer orders 

exceeded the best August in history, 

according to preliminary data from 

FTR and ACT Research.

FTR reported orders of 35,300 

units, exceeding expectations at 

27% higher than July and up 141% 

year-over-year. Fleets are placing 

2019 orders a few months ahead of 

schedule, FTR reports, with large 

fleets ordering substantial numbers 

of dry and refrigerated van trailers 

to reserve production slots for net 

year. Parts and component avail-

ability remain tight. TN

Third quarter best ever for Class 8 orders



WE PROVIDE

• All Base Plates

• All Border Crossings

• Heavy Users Tax (HUT)

• U.S. Border Crossing Decal

• All U.S. Tolls

• All U.S. Licensing

• Wetline installation

• Safety & Seniority Bonus

Loads paid on per ton basis

PLUS Fuel Surcharge

per mile loaded & empty

ADDITIONAL BENEFITS 

•  Competitive Truck Insurance rates

•  Driver Care Insurance – includes buy 

down, down time, towing  

and medical insurance plus  

optional truck payment insurance

•  Excellent fuel prices with company fuel 

& credit cards

•  Clean and well maintained equipment

• Steady year round volumes

• Dedicated Trailers

• Pre-dispatched Daily

• Optional Weekend Work

WE PRESENTLY HAVE 

THE FOLLOWING 

POSITIONS AVAILABLE 

VALID CANADIAN PASSPORT A MUST

FAST CARD AN ASSET

4  Owner Operators 
CANADA/U.S. B-TRAINS

2  Owner Operators 
ON / PQ / NY ALUMINUM 4 AXLES 

ALSO HIRING
COMPANY DRIVERS

We Pay Your 1st Month
Truck Payment & Wages

MAKE YOUR SWITCH TO OUR FAMILY WITH NO START-UP COSTS

CALL VERN at 1-888-209-3867 or 519-536-1192 

 CANADA – US RUNS 
STEADY LANES

PAID 24% OF THE TRUCK
REVENUE & BENEFITS
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GREENSBORO, NORTH CAROLINA

Volvo Trucks has announced it will 

introduce all-electric trucks to the 

North American market in 2020.

The launch will come through a 

partnership between Volvo Group, 

California’s South Coast Air Quality 

Management District (SCAQMD), 

and other industry leaders, the com-

pany announced. The California Air 

Resources Board (CARB) contrib-

uted US$44.8 million to the Volvo 

LIGHTS (Low Impact Green Heavy 

Transport Solutions) project, which 

will involve 16 partners, including 

two fleets. 

“This is yet another important 

step towards our vision zero emis-

sions. We are convinced that elec-

trified truck transport will be a key 

driver of sustainable transports, 

and we’re proud to contribute the 

Volvo Group’s expertise to this inno-

vative public-private partnership,” 

said Claes Nilsson, president of 

Volvo Trucks. 

The technology will be based on 

the Volvo FE Electric which will 

be commercialized in Europe next 

year. 

“This is an excellent opportunity 

to show the end-to-end potential of 

electrification,” said Peter Voorho-

eve, president of Volvo Trucks North 

America. “From solar energy har-

vesting at our customer locations, to 

electric vehicle uptime services, to 

potential second uses for batteries, 

this project will provide invaluable 

experience and data for the whole 

value chain.” TN

MANHASSET, NEW YORK

Aftermarket parts sales are 

expected to gain momentum in the 

coming months, according to the 

CMVC (Commercial Motor Vehi-

cle Consulting) Parts Aftermarket 

Leading Retail Sales Indicator (PLI).

It increased 0.6% in August from 

July, and was 7.3% higher year-over-

year, according to CMVC. The indi-

cator rose for the 14th consecutive 

month and the growth rate from a 

year ago is increasing.

“PLI is signaling the growth rate 

of parts aftermarket sales will 

strengthen in the coming months 

as the truck population is operat-

ing at high utilization rates, imply-

ing trucks are depreciating at nor-

mal rates and new truck sales are 

above replacement demand vol-

umes, resulting in an expansion of 

truck population,” said Chris Brady, 

president of CMVC. “Accelerating 

parts aftermarket retail sales will 

strengthen output from parts man-

ufacturers, as parts orders from 

the channels of distribution reflect 

expanding sales and a building of 

parts inventory levels in response 

to higher parts sales.” TN 

Equipment

Volvo’s electric trucks 
coming to North America  
in 2020

Aftermarket 
parts sales 
expected to 
grow

1.800.462.4766 

BisonTransport.com

Bison Transport is committed to Employment Equity & Diversity

∙Canada Only and Canada/U.S. opportunities available

HIRING AZ/DZ DRIVERS
GTA Store Deliveries

  Day & Night shift options
  Full-time, permanent position
  Company-paid Health,  

  Safety shoe allowance

Visit petvalu.com
Send resume to hr@petvalu.com

Or call Rob Mandley at 416-990-0234

Join our Team!

   WE OFFER:

  Comprehensive wages  

 
automatic transmissions

  Electronic logs



Lifestyle

Hiring Professional Drivers!
 We’re hiring AZ / Class 1 Drivers. Also seeking Owner Operators. Contact us today!

| | 1 800 334 5142

drivers have a life outside of work, and through our different divisions,    

driver lounges. You can take your dog with you on the road, and tune into your favourite SiriusXM Satellite radio channel. We 

PAY • SAFETY • SUPPORT • EQUIPMENT                                             LIFESTYLE • TRAINING • THE COMPANY

FIRST CLASS

DRIVING EXPERIENCE
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***TOP MILEAGE RATES***

***SIGN ON BONUS***

***DRIVER FRIENDLY WORK***

***PAID TRAVEL EXPENSES***

***PAID EXTRAS***

***REWARDS***

***NO START UP & OPERATING COSTS  
+ NO HIDDEN FEES & DEDUCTIONS***OWNER OPERATORS

$1.60 per mile +                                                                                                   
$0.05 per mile Safety Bonus, 
   paid from day 1

PC Miler Practical Miles Paid                                                                            
Full benefits package available

All miles paid, empty or loaded

COMPANY DRIVERS

SINGLE $0.50 per mile

TEAM $0.66 per mile

Full benefits package available

New equipment

$5,000 TEAM OWNER OPERATOR
HIRE ON INCENTIVE

Drop & Hook Trailer at Main Terminal  
   in Cambridge, ON 
No Touch or Driver Assist Freight
No Forced Dispatch
New and reliable equipment

Scales • Tolls • Parking fees 
Faxes • Lumpers

Initial Orientation & Training
Extra Picks/Drops
Border Crossings
Waiting Time  •  Layovers

Driver Referral Bonus: receive $500.00 
for every successful candidate you bring 
on board

Receive $50.00-$100.00 Reward  
for every Clean Inspection earned by  
MOT or US DOT

COVERED BY ITI:
Truck Insurance
Truck Decals & IRP Plates
On Board E-log system
Pre-Employment D&A Testing
Fully secured and monitored Parking

OWNER OPERATORS TEAMS & COMPANY DRIVERS TEAMS & SINGLE!

$5$5

DRIVERS WANTED FOR
  DEDICATED, STEADY LANES
  TO/FROM: CALIFORNIA, 
NEVADA, ARIZONA, TEXAS.

g

Contact us @ 
1-519-219-8000 or Toll Free 1-877-310-8673 ext.113

Visit us in person @ 
670 Industrial Road, Cambridge, ON. N3H 4V9

www.ititrucking.com

• Must be 25 years or older with a clean abstract

• Likely 3 to 4 nights sleeping in the truck

•  Applicant needs to be neat and be a person who likes  

 to keep their truck clean

• We have an excellent health benefits package

• $20 - $21/hour to start

PROFESSIONAL DRIVER WANTED
to drive Kenworth and 6 axle walking floor trailer

Loads picked up in Sarnia, Alymer, London, and Michigan

Please send resumes to 

noel@blfarm.com or bob@blfarm.com 

PH: 1-800-269-2561  •  FAX: 519-363-2613

HANNOVER, GERMANY

ZF has announced it’s building a 

fully integrated platooning sys-

tem, including sensor sets, the ZF 

ProAI supercomputer, ReAx electro-

hydraulic steering, and the TraXon 

transmission.

The complete system is in pre-pro-

duction, and it will be used to sup-

port multi-brand platooning in 

Europe. The company hopes to 

launch multi-brand platooning in 

Europe by 2021.

“Driving functions like platoon-

ing are enabled by innovative ZF 

technology,” said Fredrik Staedtler, 

head of the Commercial Vehicle 

Technology Division at ZF. “We are 

already providing truck manufac-

turers with networking support that 

is making transport more efficient 

and positively impacting the total 

cost of ownership.”

ZF said it plans to bring its pla-

tooning technology to North Amer-

ica in the coming years. TN

Equipment

ZF developing platooning system

Canadian Forces 
take delivery  
of Mack trucks

PETAWAWA, ONTARIO

The Canadian Department of 

National Defence recently took 

delivery of its first Medium Sup-

port Vehicle System (MSVS) Stan-

dard Military Pattern (SMP) trucks 

from Mack Defense.

The trucks were handed over 

during a special ceremony at the 

Canadian Forces base in Petawawa, 

Ont.

Canadian Minister of Defence 

Harjit Sajjan and other senior 

departmental officials were on-hand 

for the event.

Mack Defense will deliver more 

than 1,500 8×8 trucks and will sup-

port the trucks once delivered. The 

trucks’ features include cargo areas, 

material handling cranes, load han-

dling systems, and mobile repair 

capabilities. TN



Lest we forget
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Earn up to 4 cents more per mile with our new performance pay program

DRIVE

Schneider is an equal opportunity employer.

Family owned and operated, Sharp Bus Lines Limited  
is the premier student transportation provider  
servicing Ontario for over 50 years.

LOCATIONS:
Brantford & Brant County
Norfolk & Haldimand Counties
Waterloo Region
Niagara Region
London
Windsor & Essex
Simcoe County
Hamilton
Toronto
York Region
Guelph & Wellington County

Contact us at careers@sharpbus.com 
or 519-751-3434 ext.1035 

or visit our website www.sharpbus.com

310T Truck and Coach  
Technicians and 

Apprentices wanted: 
Monday-Friday,  
Day Shift Only!

•
Professional School 
Bus Drivers wanted, 

all training for B licence 
upgrade is free! 

Competitive 
Pay Packages.

Be Sharp, Go Sharp! 

We don’t talk a lot about climate 

change or climate science in our busi-

ness, which is at odds with the fact 

the transportation industry is a mas-

sive consumer of fossil fuels. What 

we do talk a lot about is reducing our 

fuel costs and becoming increasingly 

more efficient and profitable.

We also talk a lot about how we 

can attract young people into the 

trucking industry and how difficult 

that is in this day and age. What we 

don’t talk a lot about is how climate 

change is the existential issue of our 

times to the same young people we 

are trying to attract.

Why would a young person today 

want to be part of an industry that 

is seen to be contributing to climate 

change without taking responsibil-

ity for it?

As an industry insider, I know that 

this is not the case. There are many 

trucking companies adopting tech-

nologies to reduce emissions and fuel 

costs out of a sense of social respon-

sibility as much as out of a need to 

be fiscally responsible. 

We also know that young people 

want to be the change they want to 

see in the world and that need to 

change is becoming increasingly 

urgent because the effects of cli-

mate change are going to impact 

their lives directly.

It’s time to stop thinking of attract-

ing young people to our industry just 

to drive trucks. We need to be able 

to show that it’s possible to make a 

positive change in the world from the 

inside of a truck cab.

At times, we can be our own worst 

enemy. As we have adopted technol-

ogy that is more fuel-efficient, we 

have also presented it as something 

that is superior in performance to 

that of an experienced driver.

It is not enough to say to us (driv-

ers), “Come and sit in the midst of 

our fancy technology and see how 

wonderful it is – enjoy the ride.” We 

need to be able to interact with tech-

nology, to make it more than what 

it is, to be able to enhance our lives 

and the lives of others, to feel that we 

are making the world a better place 

through what we do every day.

All of that may sound idealistic, 

even utopian, but we all want to 

make something of ourselves and 

contribute to the world around us.

When it comes to the issues of cli-

mate change action and improved 

fuel efficiency, I believe the driver is 

the key. This is also where the solution 

to the driver shortage can be found.

For this to happen we need to first 

realize that driver training goes far 

beyond skills training and imple-

menting rules and systems that gov-

ern individual actions.

Over the years I’ve learned that in 

order to enhance my performance, 

I need to have autonomy and be 

empowered with the responsibility 

to make decisions out here on the 

road. When treated with trust and 

respect, most of us respond with 

commitment and loyalty. That has 

been my experience. I have been for-

tunate in that respect.

Somehow we need to pull all of 

these things together. We need to 

take a leading role in reducing car-

bon emissions and sing that from 

the rooftops. We need to open up our 

industry to new blood by letting peo-

ple know that they can be the change 

they want to see in the future, that 

their personal contributions in the 

trucking industry can have signifi-

cant and immediate impacts. We 

need to treat people well. We need 

national training programs that are 

universally available to drivers and 

carriers that support the full truck-

ing experience.

That’s not asking for much, is it? 

But it’s where we need to go. Settling 

for less at this point in time is not  

an option. TN

Trucking industry needs to  
acknowledge role in climate change

Over The Road

Al Goodhall has been a profes-

sional longhaul driver since 1998. 

He shares his experiences via his 

blog at www.truckingacross 

canada.blogspot.com. You can  

follow him on Twitter at  

@Al_Goodhall.

Insights

We need to take 
a leading role in 
reducing carbon 
emissions and  
sing that from  
the rooftops.
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Lighting

Lights on
LEDs and 

incandescent lamps 

have pros and cons, 

but maintenance and 

product quality  

are key

By Eric Berard

Being blinded by upcoming traffic 

headlights that are too strong can 

be as dangerous for a truck driver as 

it is for a motorist following a truck 

not being able to see the taillights at 

the rear of a trailer. Too much light 

can be as bad as too little; it’s a mat-

ter of balance and choices.

A choice that fleets encounter 

when it comes to lighting is opting 

for regular incandescent bulbs or 

light-emitting diode (LED) lamps. 

The latter have become increas-

ingly popular in spite of their 

higher cost, because of the numer-

ous benefits they provide: they draw 

less current, last longer, are gener-

ally brighter, and less vulnerable 

to vibrations. Incandescent bulbs 

also have advantages, including a 

major one in a country that can be 

snowy almost six months a year: 

they generate heat that can melt 

snow and ice so visibility isn’t com-

promised.

According to Mark Russell, profes-

sor and program coordinator, truck 

and coach technician apprentice at 

Fanshawe College in London, Ont., 

fleet managers shouldn’t be in a 

one-size-fits-all state of mind when 

it comes to lighting purchases. It 

depends on where lights are located 

on the truck. For instance, he prefers 

high-intensity discharge (HID) hal-

ogen incandescent lamps for head-

lights in most applications. They 

tend to have a longer range than 

LEDs and won’t get blocked by snow, 

thanks to the heat they generate.

Stephane Ferland, major account 

manager at Centre du Camion Ste-Ma-

rie, an Uptime Certified Volvo and 

Mack dealer in Boucherville, Que., is 

of a similar opinion. Though he admits 

the popularity of LED headlights is 

ever growing among fleets and own-

er-operators, Ferland says they pro-

vide “more luminosity, but on a shorter 

distance, with a wider beam,” which 

allows better visibility around the 

front area of the truck.

LEDs also consume less power than 

incandescent bulbs, which means 

that smaller gauge wiring can be used, 

as well as a smaller alternator.

At the back of a truck or of a trailer, 

the LED’s brightness may be preferred 

to incandescent, but the absence of 

heat remains a problem in the win-

ter. That’s the reason why many car-

riers, according to Ferland, will opt 

for a “hybrid” approach consisting 

of installing LEDs side by side with 

Winter is coming!  
Time to think about  

heading South.

WARM WEATHER, FLAT LAND,  
LOW FUEL PRICES AND STEADY MILES 

ARE A WIN-WIN COMBINATION. 

We also have opportunities for  
Independents with their  

own insurance and authorities.

KEYPOINT IS LOOKING FOR 
OWNER OPERATORS (teams and singles)  

TO RUN ONTARIO & PQ to TX.  

Contact Us Today

1-866-569-7964
recruiting@keypointcarriers.com

1018 Parkinson Rd., Woodstock, Ontario

Visit our website
keypointcarriers.com

We are committed to employment equity and diversity.

Be part of a friendly, family oriented 
company with schedules to meet your 

lifestyle day or night. 

JOIN THE I.T.S TEAM TODAY!

Contact the Recruiting Team at I.T.S
For the GTA and South Central Ontario 

Call Harsimran Dhillon or Adi Varma at 905-212-9898
For Belleville and Central Ontario Call Monty Chrysler x123 
or Sandra Hannah x159 at 800-267-1888 or 613-961-5144

For Eastern Ontario and the Ottawa Valley 
Call Denis Labossiere at 877-665-8167 x222

$5000 SIGN ON BONUS 
 U.S. O/O’S!.

recruiting@itsinc.on.ca    www.itstruck.ca

NEW MENTORSHIP PROGRAM! Call and 
inquire, you could make $40,000+ in your first 
year as a new ITS Driver! Get your AZ training 
from an approved school and receive tuition 
reimbursement of up to $8,000.00!
■ New domestic dedicated lane!  
 Belleville-Toronto return
■ Late model, well maintained cabs
■ Van and Roll Tite Division
■ Pick-ups and Drops paid
■ Live Load/Live Unload paid
■ Hourly Rate if running local and where applicable
■ Mileage Rate where applicable
■ Layover $75.00 all divisions
■ Company Single Bonus .04 per mile after 2500 miles 
   per week (2300 miles for roll tite) paid weekly
■ Benefits available
■ Paid orientation

Continued on page 40
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• Dedicated late model Peterbilts
• Excellent Mileage Rate
•  All Drops & Picks Paid Hourly 
NO 2 hrs free

• Border Crossings Paid
• Bi-weekly cell compensation
• Prepass
• Paid Orientation & Training

• No Start-up costs
• New Mileage Rate and FSC
•  All Drops & Picks Paid Hourly 
NO 2 hrs free

• Border Crossings Paid
• Bi-weekly cell compensation
• Prepass
• Paid Orientation & Training

                  Looking for
Company Drivers and Owner Operators

    Hiring across the 401 corridor
    and into Greater Montreal area

BRAND NEW 

O/O PAY PACKAGE 

IN PLACE

Company Drivers Owner Operators

•   RATES JUST INCREASED  •

If you have no tank experience, we have 
a paid training program for qualified 

Drivers and Owner Operators.

We require 2 years cross border experience, clean current abstracts  
and FAST or TWIC card or ability to obtain.

CONTACT RECRUITING 

1-888-280-8406 ext 225 or
recruiting@premierbulk.com

www.premierbulk.com

incandescent lamps to get the best 

of both worlds: LED luminosity and 

incandescent snow-melting ability.

Resistance is futile

Mixing LEDs and incandescent 

might seem a great solution from 

a safety perspective, but it can also 

lead to maintenance challenges as 

the two kinds of lamps draw differ-

ent amounts of current and offer dif-

ferent resistance levels – both being 

higher with the incandescent – on a 

single circuit, which can require the 

addition of a resistance on the LED 

side to balance the circuit.

The LED’s lower current draw and 

resistance is the reason why some tech-

nicians will often install them on other-

wise all-incandescent lighted vehicles. 

Even if the electrical system is in bad 

shape, the LED offers so little resistance 

that it will still light, whereas an incan-

descent bulb wouldn’t and the problem 

seems to be fixed. 

“Shops are doing that now, because 

if they can’t find the high resistance 

connection to stop those lights from 

blinking or pulsing, then they put 

an LED lamp. It allows the lights to 

function again but the problem with 

that is when the issue shows back up 

again, you can’t mask it again for the 

second time; otherwise you’re just 

creating more problems in the elec-

trical system,” Russell says.

Besides, a quick LED installation 

will not always be a solution. If resis-

tance is too high in a circuit, an LED 

might simply not light at all, con-

trary to an incandescent. “They’ll 

dim, you can barely see them but 

they still flash. They might flash 

erratic, but you’re still gonna have 

illumination,” the Fanshawe profes-

sor says of incandescent lamps.

Rust never sleeps

One way to eliminate unwanted 

resistance in a circuit is to keep the 

connectors clean and free of corro-

sion. “A regular inspection and lubri-

cation of the connectors with sprays 

such as dielectric grease is the key,” 

says Ferland, adding that such lubri-

cants should never be used on elec-

tronic module connectors, which are 

more sensitive to chemicals. Russell 

suggests using only electrical clean-

Lighting

Continued from page 39

Bright ideas
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EXPERIENCED
AZ OWNER-  
OPERATORS

•  We Pay High Rates per mile loaded &  
empty miles (based on destination)

•  We Pay 100% Base Plates
•  We Pay 100% Tolls & Permits
• We Offer Sign-Up Bonus
• We Offer Safety Bonus & Incentives

WE ARE ALSO LOOKING FOR   
DZ OWNER-OPERATORS  
FOR CANADA & THE USA  

(must have Sleeper)

Display Transportation is Canada’s
leading special products carrier

since 1996.
99% of loads are full loads.

We are looking for  
AZ Owner-Operators  

for runs in Canada & the USA

Please Call
1-800-717-3781  
Apply online at 

https://displaytrans.truckright.ca/careers

WE’RE HIRING!

TO APPLY:
Phone: 1-800-463-5862 ext. 35207
Online: www.linamar.com/careers
Fax: 519-837-1506
Email: driver.recruiting@linamar.com
In person: 700 Woodlawn Rd West, Guelph ON

There are many advantages of working  
for the largest employer in Guelph:
• Ongoing training and development opportunities
• Competitive pay package

• Late model dedicated equipment.
• Exceptional safety rating – most of the time waved through at the scales.
• DOT reset at home. Always.
• Bonus programs.
• Round trip itineraries – no sitting and waiting for reload.
• Company paid uniform and safety shoes.
• Recognized as a Trucking HR Canada Top Fleet Employer  
 4 consecutive years

Linamar 
Transportation is 

currently hiring AZ 
drivers for short-

medium haul work 
from Guelph into 
MI, OH, IN, IL, WI, 

MN, NC, SC, TN  
(no ESB)

New graduate training program available

DEDICATED HIGHWAY LANES

ers and lubes that are recommended 

by your OEM. Using a wire brush to 

clean corrosion off connectors is not 

necessarily a good idea, he adds, as 

you might be taking off some of the 

conductive metal at the same time 

as rust, creating more resistance 

in the circuit, which is what you 

wanted to correct in the first place.

“The best thing is to plainly replace 

bad connectors, there’s nothing else 

to do once they’re attacked by corro-

sion. No matter how hard you clean 

them, some resistance will always 

remain,” Ferland says.

Just ignoring the corrosion on 

terminals is not an option either, 

according to Enrico Fontaine, ser-

vice manager at Centre du Camion 

Ste-Marie. “Rust will eventually rot 

the terminal and prevent it to feed 

current to the lights,” he says.

Road debris and calcium can also 

accelerate corrosion and be a source 

of unwanted electrical resistance. 

Wire harnesses should be washed 

on a regular basis, using water only, 

Ferland advises. And when using a 

pressure washer, never aim the water 

jet directly at connectors. There are 

grommets and other types of insula-

tion materials to protect them, but 

there are limits to what they can take.

A damaged wire could also explain 

why a light does go on but stays dim. 

“If you only have a couple of filaments 

left, your amps don’t have a path to go 

through anymore,” Ferland explains.

When replacing a damaged wire 

portion, always connect both ends 

with quality heat shrink butt connec-

tors, advises Russell. Forget about 

marettes – humidity traps, he says – 

or manual splicing with tape on top. 

A bad connection or small wire gauge 

will only add resistance and poten-

tial problems to an electrical circuit.

When troubleshooting an inter-

mittent electrical problem, an amp 

clamp will give better results than 

poking a wire with a multimeter 

spike, which will only open the door 

to water, corrosion and unwanted 

resistance. Another good way to cir-

cumscribe and locate the problem 

zone would be to examine the OEM’s 

electrical diagram and then proceed 

by elimination, Fontaine suggests.

Russell estimates that “probably 

85% of chassis-related problems – 

lighting and other – are related to 

chassis grounds.” So, ensure that all 

grounds you create have a perfect 

bare metal-to-metal connection. No 

form of rust, grease, or paint allowed. 

Once a good clean ground is in place, 

then it’s okay to protect it with a 

sealant. Enamel paint can be a good 

option as it completely seals out oxy-

gen, which eliminates the likelihood 

of corrosion, Russel underlines.

One thing that Ferland, Fontaine 

and Russell all agree on is that, in 

the lighting industry just like in 

any other, you get what you pay for. 

Often, the debate is not so much 

about LED vs. incandescent but 

poor-quality material vs. good com-

ponents that will keep your truck on 

the road, generating revenue. TN

Heating LEDs
LED lamps last longer, light brighter 

and withstand vibration better. Their 

only weakness is that they don’t gen-

erate heat, which allows snow and 

ice to accumulate on them. 

A New York State company called 

Maxxima says it has solved the prob-

lem by incorporating heated lenses 

to its commercial vehicle LED prod-

ucts (headlights, taillights, etc.) to 

provide the best of both worlds. 

When the temperature drops 

below 10 C, a heating element goes 

on and heats the LED lens up to a 

temperature of roughly 30 C to melt 

any snow or ice on the surface. The 

heating system automatically shuts 

down when the outside temperature 

rises, claims the manufacturer. TN
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It seems like every trucking associ-

ation meeting or industry conven-

tion has a panel or guest speaker on 

how to attract the next generation of 

Canadian workers. Everyone listens 

intently for solutions: we need to get 

into the high schools; we need to 

better connect with guidance coun-

sellors; drivers need higher wages; 

we need to recognize the skills of 

the occupation; we need to appeal 

to women, Indigenous people, and 

immigrants.

The list goes on, but there’s no one 

clear answer.

Recruiting and retention have 

been issues in trucking for decades 

but today the sense of urgency 

has never been greater. For many 

employers, building a strong work-

force feels like an absolute necessity 

if they’re going to survive, let alone 

succeed. Fleets are turning away 

loads, striving to maintain current 

contractual obligations, and leaving 

no stone unturned in the recruit-

ment of drivers.

At Trucking HR Canada, we have 

tools that can help. We can provide 

strategies and practical tips for 

everything from building a respect-

ful workplace culture to supporting 

an increasingly diverse workforce.

For example, if you’re commit-

ted to hiring more women, partic-

ularly as drivers, I want to highlight 

a program called Women Building 

Futures (WBF). Those who have 

attended our Women with Drive 

Leadership summits are likely 

familiar with WBF, but for those 

who have not, let’s take a closer look.

Established in 1998, WBF is a 

social purpose organization and 

registered charity that provides 

women who are unemployed and/

or underemployed with the skills 

they need for a prosperous career. 

Its vision is to help women out of 

poverty by training them for careers 

that lead to economic freedom, per-

sonal confidence, and growth.

WBF is positioning traditionally 

male-dominated industry jobs such 

as construction workers, plumbers, 

• All New Model Equipment
• Dedicated Trucks
• Competitive Wage Packages
• All Miles Paid: loaded or empty 
• Full Benefits Packages
• Direct Deposit

•  24/7 Satellite &  
Personalized Dispatch

• Flexible Home Time
• Fuel Discount & Fuel Card
• Repair Shop & Fuel on-site
• Open Door Policy
• Safety Bonus & More

BRANTFORD ONTARIO

US LONG/SHORT-HAUL • LOCAL WORK  •  REGIONAL WORK
 ONTARIO ONLY  •  ONTARIO & QUEBEC

LEASE OPPORTUNITY 
AVAILABLE

OWNER OPERATORS
WANTED

• NEW DRIVERS WELCOME •

Contact Anthony Garkut 

800-784-5774  I  agarkut@btcexpress.ca

NEW CONTRACT 
AWARDED

Steady Runs to USA  

Mid-west & South

WE KEEP THINGS 

COOL
OR

FROZEN
THROUGHOUT NORTH AMERICA

Insights

Human Factors

Building 
your future 
workforce

Recruiting and 
retention have been 
issues in trucking 
for decades but 
today the sense of 
urgency has never 
been greater.
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$48.00/HR.
LOCAL

$1.40/MILE
HIGHWAY

HIRING FOR 
ONTARIO HWY / LOCAL HWY / CITY DAYCABS

Call 905-677-0111
or e-mail info to recruiting@tbmgroup.ca

• FUEL CAPPED AT $0.70/LITRE

• PAID  PICKS AND DROPS

• BENEFIT PLAN

• DIRECT DEPOSIT

• NO TOUCH FREIGHT

• STEADY YEAR ROUND WORK

• FUEL CARDS SUPPLIED

• QUALITY HOME TIME

OLDER
TRUCKS

ACCEPTED

All Equipment must pass
Company Inspection

Apply Online at www.drivergarde.com
or for more information call Ron at 905-614-1484 or 1-888-818-7771

> New Pay Package

> Hire On Incentive $2500.00

> Paid Waiting Time 

and Orientation

> Ontario Runs Only,

No Border Crossing

> Home Daily – Terminal 

to Terminal Runs

> On-Site Repair Facilities 

at Major Terminals

> Referral Program

> Benefits, Pension, 

Profit Sharing

JOIN THE MISSISSAUGA 
GARDEWINE TEAM
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COMPANY DRIVERS 
NEEDED. WE OFFER:

SAAFEE WWorrk k MManittobbaa CCerrtifified    |    SSmmarrrtWWayay Traannspoportt PParrtnerr

heavy equipment operators, and, 

as of 2017, truck driving as first-

choice career and lifestyle options 

for women. 

Their approach is working and 

more women are entering and stay-

ing in these occupations as a direct 

result.

Today, the organization is a leader 

at increasing the participation of 

women in male-dominated occu-

pations. With women representing 

48% of our labor force, WBF and its 

efforts are worth your attention.

The numbers don’t lie:

• WBF has extensive experience 

recruiting and ensuring career 

success for women within these 

industries at a consistent employ-

ment rate of 90%;

• Graduates see an average increase 

of 157% in earned income on their 

first day of employment;

• WBF boasts 116 industry partners 

and sponsors;

• 94% of WBF’s industry partners 

would recommend hiring a WBF 

graduate;

• There is a 95% likelihood that a 

WBF graduate would recommend 

the program she completed;

• 35% of WBF students identify as 

Indigenous, providing an effective 

connection to an important com-

munity.

In 2017, WBF’s Class 1 driver 

training program debuted with a 

100% graduation rate. Thirty women 

drivers have now gone through the 

program and are working with 

employer partners.

Caron Transport and Westcan 

Bulk Transport were the first two 

employers to take the chance on 

the program. Rosenau Transport, 

Trimac Transportation, and more 

are now joining in. I hope this list 

continues to grow because it means 

the industry isn’t just sitting back 

and listening to calls for more diver-

sity as we build a future workforce. 

We’re actually doing something 

about it.

With women playing a key role in 

meeting our future workforce needs, 

programs like Women Building 

Futures are vitally important. You 

can learn more by visiting women-

buildingfutures.com, and be sure to 

put March 7, 2019, in your calendar 

for our Women with Drive Leader-

ship Summit.TN

Angela Splinter leads Trucking 

HR Canada, a national not-for-

profit organization dedicated to 

addressing the human resources 

challenges and opportunities in the 

trucking and logistics sector. Learn 

more at www.TruckingHR.com or 

follow them @TruckingHR.
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WE OFFER:
•  Well established company 

with excellent opportunities
• Competitive pay structure
• Paid Picks, Drops, Tarping
• Excellent Bonus programs
• RRSP programs
• Health and Dental Benefits
• Cell phone allowance
• Clothing allowance

WE REQUIRE:
• Positive Attitude
• Professional Appearance
• Good driving record
• AZ or Class 1 license

KELSEY TRAIL TRUCKING
has an Immediate Need for Full Time and

Long Haul Company Drivers

NO U.S.A.

www.kelseytrail.com

1-888-564-8161
Fax: 705-436-9706 

email: recruiting@kelseytrail.com

Saskatoon, SK
Innisfil, ON

NOW HIRING 
AZ DRIVERS AND 
OWNER OPERATORS
USA-CORRIDOR

A CANADIAN CARRIER SINCE 1985

BRAMPTON • MIDLAND • WALLACEBURG • FERGUS • HAMILTON • PRESCOTT • BELLEVILLE • CARIGNAN PQ

1-800-265-8789 x 205

www.Travelers.ca

Newer Equipment.
Work/Home Balance. 

Work with staff that cares!
Passenger/Pet Programs.

N E i

Steady Lanes, and  
Busy Customers. 

Fleet News

Fleet Award went to Saskatche-

wan’s Q-Line Trucking, and round-

ing out the fleet awards was Bison 

Transport, which took the Top Large  

Fleet Award.

The Achievement of Excellence 

Awards are broken down into five 

categories to highlight leaders in 

specific HR areas. The recipient of 

the Workplace Culture Award was 

Canada Cartage. Ryder Canada Sup-

ply Chain Solutions took home the 

Award for Workplace Diversity. The 

recipient of HR Innovation Award 

was Arrow Transportation Systems. 

The Employee Engagement Award 

went to Sutco Transportation Spe-

cialists, and taking home the Award 

for Training and Skills Development 

was Caron Transportation Systems.

The night’s most anticipated 

award – the HR Leader of the Year 

Award – was presented to Challenger 

Motor Freight’s Geoff Topping. Top-

ping is an industry veteran, and cur-

rently the vice-president of human 

resources at Challenger. He started 

his career in the trucking industry 

as an owner-operator.

“I’m not usually speechless, but 

wow,” said Topping upon accepting 

the award. “Thank you to Trucking 

HR Canada, and all my team at Chal-

lenger. And thank you to our indus-

try. We always say it’s a people indus-

try and it really is. I’m sure there’s 

lots of equipment and things, but 

when you take it all away, it’s really 

about people. The trucking indus-

try has the best bunch of people you 

could possibly get. If you look around 

the room today, we’re all friends and 

competitors and we all share best 

practices with each other. We should 

all be proud of this industry. I love 

this industry, it’s been great to me, 

and thanks so much.”

Trucking HR Canada’s CEO Angela 

Splinter added: “We are honored to 

highlight organizations who work 

year-round to provide great work-

places for all their employees. And, 

with fleets under pressure to attract 

and recruit workers, being a Top 

Fleet Employer certainly helps these 

fleets stand out from the crowd.”

Applications for the Top Fleet 

Employers Program open Oct. 15, 

and any Canadian fleet is eligible  

to apply. TN

HR awards
Continued from page 1

Challenger’s Geoff Topping (left) 
was named HR Leader of the Year. 
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Lest we forget
remembrance day

We at JBT Transport are honouring those who 
gave and continue to give their everything for 

our country.

jbttransport.com

 

  Picks, drops, tarping paid (up to $100)
 Border crossing paid
 Layovers paid
 Newer equipment
 Safety bonus 
 Benefits 
 Paid weekly direct deposit
  Out of province coverage  
immediate upon hire

ARE HIRING EXPERIENCED 
PROFESSIONAL AZ DRIVERS
WITH CROSS BORDER EXPERIENCE

Also Hiring 
EXPERIENCED OWNER OPERATORS
WITH CROSS BORDER EXPERIENCE

• Base start rate of $0.55/mile
•  $0.64 -$0.78/mile  

(P&D Included) on Open Board
•  B-Train & oversized premiums  

paid 

PAY RATE
INCREASE

Contact recruiting:  
dave@briwaycarriers.com 

or 866-354-0034
for more information

NEW DRIVER
WEEKLY PAY
GUARANTEE

www.briwaycarriers.com

It seems it’s almost impossible to 

pick up a magazine (trucking indus-

try publications, included) or tune 

into the news without reading a story 

about the next great breakthrough 

in autonomous technologies – com-

plete with opinions on when the 

vehicles will be commonly roaming 

our highways with no driver in sight. 

So many predicted timelines have 

gone by without a mention – it’s like 

an Elon Musk prediction, no one 

really expects the predicted date to 

be delivered on.

I deplore the word ‘autonomous,’ 

hence my term driver assisted vehi-

cles. The mass media’s penchant for 

using the term autonomous – and 

too many of us in the trucking indus-

try following suit – is not helping 

us recruit tomorrow’s drivers into 

today’s trucking industry. 

In recent years, this has been a 

tough industry to get the youth 

excited about. However, helping 

portray the belief that we won’t need 

drivers in five years as these trucks 

will be driving themselves by then, 

isn’t exactly you’re A-list recruiting 

material. We, as an industry, are 

already suffering through a shortage 

of talent, and helping pull the trig-

ger of the gun that is shooting us in 

the foot. 

For this reason, we need to start, 

en-masse, promoting these vehicles 

for what they are: highly-advanced, 

finely-tuned, highly-technological 

vehicles, that when teamed up with 

a highly-skilled operator, can be the 

safest and most efficient trucks we 

have ever seen on the road. 

When equipped with systems such 

as adaptive cruise control, forward 

collision mitigation, lane depar-

ture warnings, blind spot detection, 

anti-rollover, amongst others, they 

have been proven to reduce acci-

dents, and reduce the severity of the 

ones they can’t eliminate. 

In North America, with our infra-

structure the way it is, “AVs” must rely 

on sensors, radar, GPS and lidar to 

operate their systems. At this point, 

these devices have proven extremely 

unreliable in adverse weather condi-

tions such as snow, ice, fog, and rain. 

Is this technology improving? Yes. But 

even according to the manufactur-

ers, these devices are a ways off from 

being able to operate in full autono-

mous mode via sensors and GPS. 

In order for a vehicle to be truly 

autonomous, it needs to be con-

nected to an advanced infrastruc-

ture through sensors and guides. AV 

infrastructure is being constructed in 

certain jurisdictions in small areas 

for testing purposes. If it proves fea-

sible, in time I can see more of these 

types of autonomous vehicle oper-

ation centers, however even then, I 

still see people being present for the 

foreseeable future, mainly for reasons 

of public perception and liability. 

For long-distance travel, is it realis-

tic at this point to develop a coast-to-

coast network constructed for autono-

mous or connected vehicle operations? 

I can’t see this any time soon.  We can’t 

even get a national standard for such 

things as highway construction or the 

paint and reflective material that is 

used for marking signs and roads. Have 

you ever driven on an Ontario highway 

in the rain and tried to figure out what 

lane you are in?

The lines literally disappear from 

view, and I personally have asked the 

province to review the paint they use 

and come up with a more reflective 

and visible option. In more than 

three years, even that hasn’t been 

accomplished .  

I don’t mean to sound dismissive 

when it comes to these vehicles. I just 

think we all need a shot of reality. Do 

my views mean I think we should forget 

about this technology? No. Quite the 

opposite. I believe we will see further 

adoption in controlled environments 

such as mining, forestry and oilfield. 

I believe we need to make systems 

such as adaptive cruise control, for-

ward collision mitigation, and others 

mentioned earlier, mandatory. These 

driver assistance technologies have 

proven their worth. 

These tools, coupled with a 

skilled driver, improve public safety 

immensely. We should ensure we 

have regulations that allow further 

testing of technologies, but also 

keep public safety in mind. Let’s all 

embrace technology, but be realis-

tic at the same time. If we use the 

current state of advancement in our 

vehicles properly, we can actually use 

this as a recruiting device for tomor-

row’s driver. The role of the driver is 

always going to be needed, the occu-

pation is just going to change going 

forward. The driver of the future may 

be more in line with that of an airline 

pilot today, but still needed. This type 

of technology is what excites today’s 

youth. Let’s market this properly and 

change the narrative. TN

Insights

Private Matters

Mike Millian is president of the 

Private Motor Truck Council 

of Canada, the only national 

association that represents the 

views and interests of the private 

fleet industry. He can be 

reached at trucks@pmtc.ca.

We need you, driver!
Driver assisted vehicles are here, but autonomous vehicles are a long way off
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In the driver’s seat, you retain con-

trol over many aspects of your day: 

your route, load, schedule, etc. How-

ever, sitting in the driver’s seat for 

extended periods may also bring 

unexpected outcomes, like a pain-

ful hip condition. More than 100 

million North Americans complain 

of chronic pain – most commonly 

lower back pain, which is often 

related to hip issues. 

All structures in your hips are 

essential for maintaining balanced 

movement and distributing weight 

evenly across your pelvis when 

standing, walking, and sitting. The 

rounded head of the femur rotates 

in the hip socket. Flexor muscles 

coordinate hip joint movement. 

Cartilage surrounds the joint, 

preventing bones from rubbing 

against each other. Lubricating 

synovial fluid maintains smooth 

movement. Tendons and ligaments 

stabilize the joint.  

Because hips are weight-bear-

ing joints, each of these structures 

is susceptible to injury, inflamma-

tion and pain. Common conditions 

impacting hips include: extended 

sitting, femoroacetabular impinge-

ment (FAI), arthritis, bursitis, tendi-

nitis, sciatica, and systemic lupus 

erythematosus (SLE). 

When you sit for a long time, espe-

cially with poor posture in non-ergo-

nomic seats, your hip flexor muscles 

can shorten, destabilizing the joint 

and increasing the chance of painful 

injury. As well, adjusting your seat 

too low can cause FAI, which occurs 

when the labrum (thick cartilage 

cushioning the head of the femur) 

wears thin, causing a popping or 

“catching” in the hip socket when 

you move your leg.

Arthritis can also cause hip 

pain. Osteoarthritis and rheuma-

toid arthritis, autoimmune disor-

ders which deteriorate the hip car-

tilage, may flare up sporadically and 

worsen over time, eventually allow-

ing painful bone to bone contact. 

Bursitis can trigger hip pain as 

well, especially if you are older or 

involved in repetitive motion activi-

ties (climbing in and out of your rig). 

When the bursa (synovial fluid-filled 

sacs that cushion the movement of 

the hip joint) become irritated and 

inflamed, they trigger symptoms 

similar to osteoarthritis – pain and 

tenderness on the outside of the hip 

which moves to the back of the hip 

and down the leg. 

Tendinitis, a less common cause 

of hip pain, is triggered by repetitive 

motion activities too. 

Over time, the tendons surround-

ing the joint may become irritated, 

inflamed and painful, especially 

when movement takes place after 

you’ve sat for few hours.

Sciatica, caused by piriformis syn-

drome, can also cause hip pain. The 

piriformis – a small band of muscle 

that attaches to the base of the spine 

and travels across the sciatic nerve 

– allows you to extend your legs and 

extend and flex your feet. When the 

piriformis becomes tight, strained 

or compromised, and contacts the 

sciatic nerve, it causes shooting 

pain whether sitting, standing, lying 

down or walking. 

As well, systemic lupus erythe-

matosus (SLE), the most common 

form of lupus, can cause your body 

to attack and damage its own hip 

joint. If you have SLE, you’ll likely 

experience sporadic painful epi-

sodes that increase in number and 

intensity over time.

To avoid minor hip pain, prac-

tice self-care. After driving for a 

few hours, stop and loosen your hips 

with a stretch – cross your legs and 

squeeze to gently stretch the outer 

hip muscles; or, pull the soles of your 

feet together in front of you and gen-

tly move your knees up and down. 

Take a short walk. Every day, com-

plete 20 front and side lunges to 

strengthen your hip muscles. 

To relieve minor hip pain, avoid: 

frequent bending at the hip; direct 

pressure on the hip; prolonged sit-

ting; and/or sleeping on the affected 

side. Use over-the-counter pain 

relievers such as acetaminophen 

(Tylenol, others), ibuprofen (Advil, 

Motrin IB, others) and naproxen 

sodium (Aleve). Treat the painful 

area with ice and/or heat, using ice 

cubes and/or a warm bath/shower. 

For chronic hip conditions or 

severe hip pain/injury, get medi-

cal help, especially if your hip sud-

denly swells or appears deformed; 

you can’t move your leg; you can’t 

bear weight on a leg; and/or you 

have fever, chills or redness. 

Maintaining your hips – it should 

sit well with you. TN

Health

Preventive Maintenance

Stay hip
Truck drivers need to take care of their hips due to long hours of sitting

TAKE ADVANTAGE OF INCREASED LINEHAUL REVENUE—NOW AT 62%
ORANGELEASE

schneiderowneroperators.com 800-856-9707

“You’re in control of what  
you do. To me it’s a perfect 
choice.”

-Jason, Canadian 
owner-operator 
leasing business 
on with Schneider

Up to $215,000 USD per year in revenue potential
$5,000 lease-on incentive

Weekly settlements in U.S. dollars

Pick the loads you want and drive when and where you want

24-hour business support  |  Complete access to Schneider’s freight network

NOW HIRING
COMPANY DRIVERS & OWNER OPERATORS

ACROSS ALL DIVISIONS
VAN • BULK • FLATBED 

Apply at www.drive4grace.com

Questions answered at recruiting@gracetransport.com

Call us at 226-289-9000 extension 900 or come in and see us today.

Karen Bowen is a professional 

health and nutrition consultant, 

and she can be reached at 

karen_bowen@yahoo.com.
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Back Behind the Wheel

Healing the heel
During the past few weeks, I have 

treated several truck drivers com-

plaining of heel pain. Heel pain is a 

fairly common occurrence in profes-

sional truck drivers. Although there 

are several causes of heel pain, for 

the purpose of this article, I will be 

concentrating on one specific condi-

tion called Achilles tendinitis.

In order to understand this injury, 

you must first understand the anat-

omy of the area. 

The Achilles tendon is a fibrous 

band of tissue that connects the calf 

muscles to the heel bone. 

This tendon is important for loco-

motion and is used in many activ-

ities such as walking, running and 

jumping. 

Due to the high-tensile forces that 

it must endure, the Achilles tendon 

is very strong and rigid. In fact, it is 

one of the strongest tendons in the 

human body. 

Achilles tendinitis is simply 

inflammation of the Achilles ten-

don. In most cases, this injury occurs 

when the tendon is strained from 

excessive force or overuse. 

For truck drivers, there are a few 

common causes of Achilles tendi-

nitis, which include using improper 

technique when getting in and out of 

the truck and jumping off the back 

of the trailer. In addition, operating 

the accelerator for many hours may 

cause micro-trauma and irritation to 

the tendon over time. 

There are several risk factors that 

may increase the chances of devel-

oping this type of tendinitis. First of 

all, poor flexibility of the calf muscles 

and flat arches will decrease the abil-

ity of the Achilles tendon to absorb 

shock. To add to this, not warming 

up before physical activity and wear-

ing inappropriate footwear will also 

increase the likelihood of straining 

the tendon. As you can see, profes-

sional truck drivers are at a higher 

risk of developing this type of tendi-

nitis due to their job demands.  

The most common symptom of 

Achilles tendinitis is pain at the back 

of the heel bone that develops grad-

ually and worsens over time. Some 

people experience a dull ache in the 

back of the leg above the heel after 

participating in physical activity. 

On visual inspection, you may 

notice swelling or a lump on the 

Achilles tendon. Often, the affected 

tendon will be significantly larger 

than the other. 

It is important to address this 

injury at its onset in order to avoid 

developing a more serious condition. 

Most of the time, a health care pro-

fessional will be able to assess and 

diagnose this condition after tak-

ing a detailed history of the injury 

and performing a thorough physi-

cal examination.  Advanced diagnos-

tic testing such as ultrasounds and 

MRIs may be necessary to identify 

and confirm the diagnosis. 

The treatment of Achilles tendini-

tis is usually simple. The first line of 

treatment consists of rest and ice to 

reduce the inflammation. 

In addition, your doctor may rec-

ommend anti-inflammatory medica-

tions to further reduce inflammation 

and decrease pain. 

Gentle stretches may also pro-

mote healing of the tendon. 

As I always say, prevention is the 

best treatment. It is important for 

drivers to use proper footwear which 

provides adequate cushioning for 

the heel and support for the arch. 

Warming up before performing 

any physical activity will loosen 

up the muscles and tendons of the 

legs. I recommend that drivers walk 

around their truck five to 10 times as 

a good warm-up.  

Until next time, drive safely. TN

SHUNT 
Positions
Available
All Shifts

drive your career
Siemens Transportation Group Inc. 

8

Hiring Company Drivers and Independent Contractors for our Open Dispatch Fleet

Benefits beyond the paycheck include: Achievable Safety Bonus, $ 1,000 Referral 
Program, Upgraded Fleet and No Slip Seating

We work hard to be the best and so do our Drivers!

Contact us at driver.recruitment@hwtransport.com or 1.888.878.9585

Dr. Christopher H. Singh runs 

Trans Canada Chiropractic at the 

230 Truck Stop in Woodstock, Ont.  

He can be reached at 519-421-2024.
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Idle Reduction

By James Menzies

Some new light has been shed on 

how to enhance the performance 

of battery-powered auxiliary power 

units (APUs), and it was right there 

above us all along. Using solar pan-

els mounted to the roof fairing of a 

tractor can produce enough power 

to extend the operation of a bat-

tery-powered HVAC system and 

hotel load power for an additional 

three to four hours. A 300-watt roof 

fairing-mounted solar panel can also 

power the liftgate and maintain the 

charge in the truck’s primary bat-

teries, according to Jeff Kauffman 

of Tahoe Ventures, who was speak-

ing at the FTR Transportation Con-

ference in September.

Even a smaller, 65-watt panel 

(measuring just three feet by 1.5 

feet) can generate 250-400 watts 

per day, enough to reduce parasitic 

hotel loads and run telematics, at an 

acquisition cost of less than $600.

Kauffman said it’s time for fleets 

to begin thinking about new ways 

to incorporate solar power, and 

one of the greatest opportunities 

is to extend the capabilities of bat-

tery-powered APUs, which often 

don’t last the entire duration of a 

driver’s 10-hour rest period.

The North American Council for 

Freight Efficiency (NACFE) recently 

published a Confidence Report on 

solar power, concluding that “fleets 

should seriously consider investing 

in solar systems.”

It noted solar panels designed for 

the transportation industry are thin 

and flexible, and able to be installed 

against the curve of a roof fairing, 

for instance. 

“The roof fairing of the tractor has 

historically gone unused and has ideal 

access to sunlight,” the report read. 

But not all solar panels are cre-

ated equal. 

“The right technology and the 

right design make a world of differ-

ence,” said Paul Kroes, power solu-

tions business development man-

ager for Thermo King. “Customers 

go out there, go online or to Cana-

dian Tire and get a panel for $100 

that looks like it’s going to do the 

job. It comes down to the design for 

the environment. The solar indus-

try only ever designed for station-

ary applications, they never had to 

worry about going down the road, 

vibrating, 70 mph winds, rock debris, 

tree limbs, corrosion. All that stuff 

destroys your standard solar system 

very quickly and a lot of people don’t 

understand that.”

Kroes said Thermo King designs 

its solar panels to last the entire life 

of a trailer, or 15-20 years, and there 

have been continuous improve-

ments made to the design. 

Steve Carlson, director of sales 

and business development with 

power inverter supplier Xantrex, 

agreed that solar power, coupled 

with a lithium-ion battery, is a good 

option when running battery-pow-

ered APUs or inverters. Currently, 

diesel-powered APUs dominate the 

market because they can run indef-

initely without draining the truck’s 

batteries. However, diesel-fired APUs 

still produce noise, pollution, and 

consume costly fuel. They’re also 

restricted in some areas.

“Battery-powered APUs have his-

torically been at a disadvantage – 

especially when operating in the sum-

mer in southern states,” Carlson wrote 

in a recent white paper on the topic. 

“They simply can run out of juice, 

then the trucker will need to fire up 

the main engine to keep cool, while 

recharging the batteries. What’s more, 

it can take six to 12 hours to recharge 

the batteries for an all-electric APU, 

either by running the truck engine or 

plugging directly into an outlet.”

Thermo King offers both bat-

tery-powered and diesel-fired APUs, 

but in Eastern Canada the diesel 

variety accounts for the majority of 

sales. But the company says solar 

can provide a benefit in those appli-

cations as well. 

“It’s still a big advantage for die-

sel-powered APUs,” said Joe Rabak, 

national parts and procurement 

manager for Thermo King East-

ern Canada. “We offer a solar solu-

tion for customers operating die-

sel-fired APUs, but the benefits are 

different. For electric, it’s extend-

ing run time and if you have a die-

sel, you’re trying to minimize the 

amount of time that diesel APU has 

to run to do its job.”

Kroes went so far as to say “You 

don’t want to ever spec’ an electric 

APU without a solar panel.” He said 

a solar panel not only extends its 

run time, but also battery life. 

Carlson’s preference for lithium-ion 

batteries is derived from their abil-

ity to allow the system to use almost 

the entire charge, whereas traditional 

lead acid batteries should not be 

drained beyond 50%. They also pro-

vide about twice the cycles compared 

to lead acid batteries and are about 

60-80% lighter-weight. 

Regardless of the battery type, 

solar remains an option for power-

ing the truck without idling. 

“As an OEM for the trucking indus-

try, we’ve been promoting solar for 

years because it simply makes a lot of 

sense,” said Carlson, noting that sen-

sors and electronic devices contin-

uously draw power when the truck 

is turned off. “Adding a solar panel 

– even a small one that can trickle 

charge and offset parasitic load, 

helps to keep charge levels stable.”

And in addition to extending the 

idle-free run time of an APU, solar 

panels also reduce the load on the 

alternator the next morning, which 

results in fuel savings. 

Henry Albert, an owner-operator 

in the U.S., is a big believer. He runs 

eight batteries, four of which power 

his Parksmart electric HVAC system. 

“They cost me hundreds of dol-

lars each, so I’d like them to last,” 

he said of the batteries. He uses the 

eNow solar system to keep the bat-

teries topped off so they are never in 

a discharged state.

“I think this has already extended 

the battery life and should con-

tinue to extend it,” he said, add-

ing he expects all eight batteries to 

last three to four years. He’s count-

ing on an 18-month payback due to 

reduced battery issues. And he’s also 

pleased with his ability to extend the 

run time of his Parksmart.

“My truck is my home away from 

home and I have a lot of appliances, 

communications systems, and 

telematics,” he said. So far, he hasn’t 

encountered any mechanical issues 

with the solar system.

“Inclement weather, extreme tem-

peratures, truck washes – noth-

ing has reduced its performance,”  

he said. TN

Seeing the light
Solar panels can help power anti-idling systems, extend battery life
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1-855-717-0333
prestigepeterbilt.ca

1736 Atmec St., 
Gatineau, Québec

Sales, Parts, Service and Warranties
Jocelyn Romain 

VP, Sales
Sébastien Tanguay 

Parts Manager
Marcel Thibault 
Service Manager

Jonathan Benoit 
Warranty Manager

2019 PETERBILT  
DAYCAB TRACTOR

CUMMINS ENG; X 15, 525 HP,
EATON RTLO20918B 18 SPEED
TRANS; MERITOR MFS14 14,600
LBS FRONT AXLE, MERITOR
RT46-160 46,000 LB. REAR
AXLE(S), 3.91 REAR AXLE RATIO,
AIR TRAC / AIR LEAF SUSP;
BLACK IN COLOR, C.A. 136.2,
STK#N-613816 -1273405

2019 PETERBILT  
DAYCAB TRACTOR

PACCAR ENG; MX-13, 455 HP,
EATON FO16E3109ALL-VMX
ULTRASHIFT PLUS TRANS; MERI-
TOR MFS20 20,000 LBS FRONT
AXLE, MERITOR RT46-160 46,000
LB. REAR AXLE(S), 4.30 RATIO,
CHALMERS 872 - 46,000 LBS.
SUSP; WHITE IN COLOR, C.A.
213.8, STK#N-613184 -1273408

2018 PETERBILT  
DAYCAB TRACTOR

PACCAR ENG; MX-13, 455 HP,
EATON RTLO18918B 18-SPEED
TRANS; MERITOR MFS20 20,000
LBS FRONT AXLE, MERITOR
RT46-160 46,000 LB. REAR
AXLE(S), 3.91 RATIO, AIR TRAC /
AIR LEAF / WATSON-CHALIN
20,000 LBS. AUTO  SUSP; WHITE
IN COLOR, C.A. 246.8, STK#N-
488761 -1273407

2019 PETERBILT 579
HEAVY-HAUL TRACTOR

80" ULTRALOFT SLEEPER, PAC-
CAR ENG; MX-13, 455 HP, PACCAR
PO-16F112C12 - AUTOMATED 12
SPEED TRANS; 3.08 REAR AXLE
RATIO, PB LOW AIR LEAF, 40,000
LBS. 52" AS SUSP; WHITE IN
COLOR, C.A. 153.8, STK#N-
603978 -1273409

1-855-669-7227 

819-669-7227
1730 rue Atmec, 

Gatineau, QC

www.centreducamionrb.ca

2008 PETERBILT 367 
HEAVY-HAUL TRACTOR

CUMMINS ENG; ISX, 550 HP, 18 SPEED RTLO-
18918B TRANS; 20,000 LB. FRONT AND 52,000 LB.
REAR AXLE(S), NEWAY 52,000 LBS. SUSP -1273366

2013 KENWORTH T800 
HEAVY-HAUL TRACTOR

CUMMINS ENG; ISX, ULTRA SHIFT 18 SPD TRANS;
20,000 LB. FRONT AND 52,000 LB. REAR AXLE(S),

NEWAY 52,000 LBS. SUSP -1273367

2012 MACK CHU613 DUMP TRUCK
MACK ENG; MP7, MACK M-DRIVE TRANS; 

14,600 FRONT / 46,000 REAR AXLE(S) -1273368

2007 VOLVO VT HEAVY-HAUL TRACTOR
D16, 700 HP, RTLO22918B 2250 LBS/TORQUE

TRANS; 14,600 LBS. FRONT & 46,000 LBS. REAR
AXLE(S) -1273364

2013 VOLVO VNX 
HEAVY-HAUL TRACTOR

D16, 565 HP, I-SHIFT TRANS; 20,000 LB. FRONT AND
46,000 LB. REAR AXLE(S). -1273365

2010 SUNNYBROOK 
BIG DOG CUSTOM 

53’ TOY HAULER/FIFTH WHEEL TRAILER
MINT CONDITION, 3 TIP OUTS, 
COMPLETE AIR SUSPENSION 

AND 3 23000 LBS AXLES. -1273656



50 November 2018

2007 FREIGHTLINER
413,000 MILES. MERCEDES 450 HP ENGINE. 13-SPEED, 66,000 LB.
GVWR. 5,300 GALLON 4-COMP. DOT TANK.  DUAL PUMPS, METERS,
MIDOM REGISTERS.  AIR MANIFOLD WITH BOTTOM LOAD. VAPOR
RECOVERY. -1271710

NEW USEDEASTWAY TANKEASTWAY TANK
THE TANK EXPERTS

2019 WESTERN STAR 3499G BOBTAIL PROPANE
CUMMINS L9 330 HP, ALLISON AUTOMATIC TRANSMISSION,

16+23 AXLES,  SIDE LOAD, ENCLOSED REAR CANOPY WITH LCR II, PRINTER. -1273115

2008 HINO PROPANE TRUCK
95,000 MILES! 260 HP, 6-SPEED MANUAL, 3,499 USG (13,000 L)
STEEL LPG TANK, 100’ DELIVERY HOSE, LCR II REGISTER, SLIP
PRINTER IN CAB. RUNS WELL. -1266963

2006 INTERNATIONAL 7500 FUEL TRUCK, INTERNATIONAL ENG;
325 HP, 10 SPD TRANS; 350000 AXLE(S), AIR SUSP; WHITE IN
COLOR, 18,000 LB. FRONT AXLE, 40,000 LB. REAR AXLE, AIR
RIDEWELL EQUIPPED WITH:5,300 USG (20,000 LITER) 5-COMPART-
MENT ALUMINUM HEAVY DUTY "BUSH" TANKS. -1261220

2011 INTERNATIONAL 
370 HP ENGINE, 10-SPEED, VALID ROAD SAFETY, 20,000 L
ROBICA 4C TANK, DUAL EQUIPMENT, AIR MANIFOLD WITH
BOTTOM LOAD, VAPOUR RECOV. -1266427

2009 INTERNATIONAL
370 HP ENGINE, RUNS WELL, 10-SPEED.  20,000 L 4-C
TANK. AIR MANIFOLD WITH BOTTOM LOAD & GRAVITY,
DUAL PUMPS & METERS. -1264820

2006 STERLING
350 HP CAT ENGINE. RUNS WELL. 10-SPEED.  20,000 L 5-C TANK.
AIR MANIFOLD WITH BOTTOM LOAD. DUAL PUMPS & METERS.
LCR II REGISTERS. AIR RAILS. -1270980

1999 FREIGHTLINER - 125,000 KM’S! 
CAT ENGINE, 330 HP, 10-SPEED. EQUIPPED WITH:  21,000 L 4-C
TANK, MECH. MANIFOLD WITH BOTTOM LOAD, VAPOUR RECOVERY.
DUAL PUMPING SYSTEM, LCR-II REGISTERS. -1268869

2005 FREIGHTLINER M2
238,000 MILES. CAT ENGINE, 250 HP, 10-SPEED. EQUIPPED WITH:
3,000 GALLON PROPANE TANK.  LCR-II REGISTER.  REAR FILL AND
DELIVERY HOSE. -1266428

We Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • RefuelersWe Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • Refuelers

WE ARE LOOKING FOR TRADES • WE RENT FUEL TRUCKS
1995 Merivale Road, Ottawa ON K2G 1G1   Neil Greene: ngreene@eastwaytank.com

1-888-729-7817 ext 24 www.eastwaytank.com1-888-729-7817 ext 24 www.eastwaytank.comTrusted since 1968 Trusted since 1968

2009 KENWORTH:  
ONLY 165,000 KM’S! 

300 HP ENGINE, 
9-SPEED,

EQUIPPED WITH:
3,038 GALLON

(11,500L) 
ALUMINUM 4-

COMP. TANK, SINGLE
PUMP, LC METER AND

REEL, MIDCOM REGISTER, AIR MANI-
FOLD WITH BOTTOM LOAD. -1269375

2015 WESTERN STAR 
4700SB PROPANE TRUCK

103,000 MILES! 
HP CUMMINS, AUTO., 
3,499 USG (13,000 L) 

STEEL LPG TANK, 
’ DELIVERY HOSE, 
LCR II REGISTER, 

LAP-PAD, SLIP PRINTER 
IN CAB. -1266896

TMTV

500,000+ views

www.trucknews.com/videos/

New online
episode

every Thursday
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Western Canada’s Trailer Specialist. 

Rentals, Leasing, Sales, Service, and Parts
Delta

(800) 891-8858
Edmonton
(800) 610-1019

Calgary
(877) 720-7171

Winnipeg
(866) 397-5524

Nanaimo
(877) 878-5979

www.OCEANTRAILER.COM

Steel Flat Decks,
Step Decks, 

and Super B's

Steel Flat Decks,
Step Decks, 

and Super B's

53' Flat decks

Also offering other great purchase and leasing options. Conditions apply. 
Call us today for more information.

$45,700 CDN$45,700

In Stock at All Ocean Trailer Branches Now!In Stock at All Ocean Trailer Branches Now!

NEW
Canadian

Made

We're proud to have 
this high quality 

Canadian product 
for Sale, Lease, and
Rental in all Ocean

Locations now

We're proud to have 
this high quality 

Canadian product 
for Sale, Lease, and
Rental in all Ocean

Locations now

NEW
Canadian

Made
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We Drive
Traffic to You
... More for Your Money!

Canada’s #1 Source for Heavy Trucks and Trailers

NEED HELP?
1-

1-416-510-5237

or info@truckandtrailer.ca

905-795-2838
Fax (905) 678-3030

1-800-267-4740
Canada & U.S. Hotline

RAD 
COOLANT 

PIPES

Available in 
Aluminized or 
Stainless Steel

Pipes also available for Freightliner,
Peterbilt and Western Star

Built to Outlast OEM Pipes

We have been supplying Parts, Service and Technical Support
to Truck Shops, Dealers and Fleets since the early '80’s.

OPEN SATURDAYS & WEEKNIGHTS

1850 GAGE CRT. MISSISSAUGA

8 AM - 8 PM FRI
8:30 AM - 3 PM SAT

8 AM - MIDNIGHT
MON - THURS

TEXIS

www.texisexhaust.com

DIESEL PARTICULATE FILTER
Cleaning Service and Repairsp

CLEAN
ASH 

LOADED

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKET REPLACEMENT FILTERS NOW AVAILABLE

DDDDIESEL P ATEE FFFFFILTER

Complete Selection
of Aluminum Accessories

ON-SITE KINGPIN REMANUFACTURING
• Superior Equipment • Patented in U.S.A. & Canada
• Exceeds SAE and DOT specifications/regulations • Guaranteed Workmanship
• Only Company to test SAE J133 & J400 • Fully Insured

CWB CCERTIFIED CCOMPANY •• CCWB CCERTIFIED WWELDERS 
KINGPIN GAUGES

Top Quality aluminum Kingpin gauges. Won’t stretch.

Re-manufacturing a kingpin gives the fifth wheel the proper bearing 
surface, extending the life of the fifth wheel and decreasing the abuse 

to the bolster plate and kingpin.

MOBILE SERVICE
Visit oour WWebsite aat: www.kingpinspecialists.com

E-mail: rkingpin69@aol.com

Call uus TToll FFree @@ 1-888-221-7774 
For the Dealer Nearest You

TOLL FREE NUMBERS FOR YOUR NEAREST DEALER 
Quebec aand tthe MMaritimes 1-888-939-1011 
Ontario 1-888-221-7774
Western ((Alberta && SSaskatchewan) 1-877-912-1209 
British CColumbia 1-800-427-5865
In tthe UU.S. 1-888-221-7774

www.kingpinspecialists.com    rrkingpin69@aol.com

®

Follow us on:
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MANUFACTURER OF ALUMINUM , STEEL & STAINLESS STEEL TANKS
We provide true “One Stop Service”: Manufacturing, Service, Parts & Support from our facility

Contact one of our sales representatives today - don@dependable.ca or mike@dependable.ca 
1-800-268-0871  905-453-6724   www.dependable.ca

1998 HUTCHINSON 3 AXLE FULL TRAILER
10,000L, 5000L and 10,000L compts, 
fully refurbished. STK#P751 1258413

2006 INTERNATIONAL FUEL TRUCK
DT-466 7.6 L, auto trans; c/w Hutchinson 13,000 L 2
comp't (8000/5000) single system, B/L, openable
APIs, Scully, air manifold, w/Gravity Drop capped,
front canopy, MidCom e-count, STK#T751 1265893

NEW 2018 PETERBILT 348
w/a Cummins 330. New 3499 USWG NQT tank, side
loading, rear delivery, In Production Now. Choice of
electronic register. 1265891

2005 DEPENDABLE ALUMINUM TANK
14,000L and 3000L compts., 
STK#T849 1258416

2013 INTERNATIONAL 4300 PROPANE BOBTAIL
2500 USWG, LCR, Full Refurb, New 5 yr/1 yr Inspect,
Weights/Measures Calibrated Meter, TSSA Inspect,
Paint Your Specs, Truck w/New DOT Inspect/Cert.
Stk#S825 502045

2006 STERLING L8500 FUEL TRUCK
Cat C9 8.8 L, 10 spd; Dependable 20,000 L, 4 comp, 
dual pumps, capped off B/L, V/R, oil reel & 2” reel in
canopy, gas in left box, MidCom 8000, STK#T778 

1265897

TRUCK & TTANK

Single and Tandem Axle Cab & Chassis and Stock Tanks available!Single and Tandem Axle Cab & Chassis and Stock Tanks available!

REFURBISHED 2003 FORD F550 SUPER DUTY
IH V-8 Turbo 205 HP, 6 Spd 4x4 Trans; 800 USWG
Propar QT Barrel, Driver Side Load. Rear Unload, 
Fully Enclosed In Weather Resistant Alum. Box.
STK#S-788 1261034

NEW 2017 WESTERN STAR 4700
w/ 5500 USWG Dependable propane tank. 
In Production Now. Choice of electronic register. 

1262758

SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS, 
PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS, 
PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

2013 KENWORTH W900
CUMMINS ISX 15 550 HP, 18 SPD., 

4.10 RATIO, SPICER 46 REARS. 
STK#244-14 -1266682

2007 IH 7400 SBA
DT 466 285 HP, ALLISON HD3560 6 SPD.,
40-145 REARS, 5.29 RATIO, 481,070 KMS.,

ENG. NEEDS INJECTORS. 
STK#244-05 -1265864

2016 INTERNATIONAL 7600 SNOW
PLOW/SANDER TRUCK

INTERNATIONAL ENG; AUTOMATIC TRANS;
20 AND 40 AXLES, BRANDED SALVAGE.

STK#241-11 -1260772

2018 KENWORTH W900L
CUMMINS X15 565, EATON FULLER 

18 SPD., RT46-160 REARS, 3.91 RATIO.
STK#243-12 -1266680

CALL JAMES OR RON 1-800-267-0633
613-546-0431 E-Mail: james@morgan-diesel.com

See Our Complete Inventory at 
www.morgan-diesel.com

Check Out Our New and Improved Website!!

1248 McAdoo’s Lane, R.R. #1, Glenburnie
(Kingston), Ontario K0H 1S0

DIESEL TRUCK PARTS INC.

Atlantis Radiator
TRUCK AUTO SERVICE INC.

SPECIALISTS IIN TTRUCK
& IINDUSTRIAL RRADIATORS

YOUR CCOMPLETE CCOOLING SSYSTEM SSERVICE
• RRad •• AAir CCharge CCooler •• AAC CCondenser

• WWe  SShip AAcross CCanada
• FREE Inspection && EEstimate
• CCertified TTechnicians
• AAll WWork WWarrantied

www.atlantisradiator.ca

5900 DDixie RRd., UUnit 111, MMississauga, OON LL4W 11E9
(905) 6670-3696 •• 11-800-716-3081

Fax: ((905) 6670-2283 

4 HHour
Drive-Thru SService

(Most TTrucks) Open Monday to
Saturday

DI
XI

E 
RD

.

HWY 401

SHAWSON DR.

N

BRITANNIA RD.
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29,550 lts, 2-compt stainless
non-code, top safety rails, air ride,

all stainless frame, safetied.

27,276 lts, 2 compt
equal split, non-code stainless.

For storage purposes only.

40,900 lts, 2 compt
equal split, non-code, stainless.

For storage purposes only

54,000 lts, aluminum non code sludge tank,
converted to one compt with baffles.

Safetied

18,900 USWG TC-331 propane quad
Available for Lease. 

Call  

2250 cu.ft. aluminum pneumatic
food grade, 60’’ x 60’’ air ride tridem.

Safetied.

Aluminum, Multi-Comp't, Non-RTAC
Can Be Sold As Is Or Fixed Up.

Call! 

9,000 I.G. DOT-407, stainless one
compt, Michigan quad. Safetied

Call

8800 I.G. sanitary stainless
b-train, 2 x 2500 I.G. and 1 x 3800 I.G., very clean

for storage purposes only.

38,600 Lts, DOT-407 stainless, 
one compt with rear stainless hydraulic pump.

Safetied.

38,600 lts, non-code stainless
one compt, non-insulated,

air ride tri axle.

Unit# TN3629
1992 Krohnert

Unit# TN10794
2002 Remtec

Unit# TN10480
2001 Tremcar 

Unit# TN10408
1989 Krohnert

Unit# TN9807
1979 Fruehauf

57,000 Lts, aluminum non-code sludge tank,
converted to one compt with baffles.

Safetied

6500 USG, DOT-407 stainless, 3 compt, 
air ride, alum. wheels,

Safetied.

8500 I..G., non-code, stainless, two compt,
equal split, storage tank only.

Call.

7000 USG, stainless
non-code, one compt, for storage

purposes only.

3 COMP’T

www.tankmart.com
Sales, Leasing, Parts, Service & Repairs

BURLINGTON
905-465-1355

Ask for Kevin or Mario 

MONTREAL
514-323-5510

Ask for Ron, Camille or Sylvain

Connect
with us on
Linkedin

Like us on
Facebook

CANADA’S LARGEST TANK TRAILER DEALER 
WITH OVER 200 NEW & USED TANK TRAILERS 

FOR SALE LEASE OR RENT

Unit# TN10615
1993 Krohnert

Unit# TN10406
1984 Krohnert 

Unit# TN10407
1985 Krohnert

Unit# TN10792
2000 Remtec

Unit# TN10795
New 2019 Maxfield

Unit# TN10538
2000 Bedard

Unit# TN9829
Selection Of Older "B" Trains

Unit# TN10803
2004 Tremcar

Unit# TN10571
1988 Krohnert

Unit# TNK554
2000 Tremcar

ALL TRUCK AND INDUSTRIAL 
RADIATORS, CHARGE AIR COOLERS

& A/C CONDENSERS

Monday-Friday: 8 am-6 pm  
•  Saturday: 9 am-2 pm

Hwy. 410 & Steeles, #10 Hale Road, 
Brampton, ON  L6W 3M1 

905-487-1209 • 1-877-950-0099 
After hours: 905-487-1209

K/W and Area: 519-217-0898

Open 6 
Days a Week!

Open 6 
Days a Week!

We Ship 
Across Ontario

We Ship 
Across Ontario

NEWCOM MEDIA                                                                                                                                                                                                   NOVEMBER 2017, VOL. 31 - NO.  11

BUY,

SELL,

TRADE

Page 69

Check out the LATEST ISSUE

We Drive
Traffic to You
... More for Your Money!

NEED HELP?
1-

1-416-510-5237

or info@truckandtrailer.ca

Canada’s #1 Source for Heavy Trucks and Trailers
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TORONTO 
2332 DREW RD., MISSISSAUGA, ONT. L5S 1B8

Call: Murphy Barton, Vince Cutrara, Rob Moorehouse, Todd Warren, 
John Gwynne, Zak Ray

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, LACHINE, QUEBEC H8T 3P5

Call: Mario Perrino, Michel Pouliot, Gabriel Verdoni, 
Danick Bilodeau

514-633-5377
Fax (514) 633-6488

• New and Used Sales • Rentals  • Long Term Finance Lease  
• Full Service Trailer & Reefer Shops Providing Maintenance And Parts

Over 200 Used Reefers In Our Yard . . . Ready To Roll!!

ACTION
TRAILER SALES INC.

NEW UTILITY 53'x102" 3000R HIGH CUBE REEFERS

2009 UTILITY 53’ ALUMINUM COMBO 
FLAT DECK

c/w “Quick Draw Tarp System”, 16 pair chain tie
downs, 12 winches & straps, Hendrickson air ride 

suspension, 8 aluminum wheels, 5’x2’x2’ 
aluminum tool / storage box. -1271448

2014 HYUNDAI 53’X 102” PRODUCE/GROCERY REEFER VAN
High cube, Thermo King Super II reefer unit, wood floor, Hendrickson

air ride suspension, aluminum wheels, tire inflation system, 
Versa tech interior lining, 2 rows “E” track, side skirt, 

galvanized rear door case & bumper, well spec’d, very clean. -1257076

6 (10) 2009 UTILITY 53’ TRIDEM REEFERS
Thermo King Sb310 Units, Hendrickson Air Ride With 6’ And
6’ Spreads, Hd Flat Aluminum Floor, 3 Rows Recessed “E”

Track, 24” Scuff Liner, Exterior Rub Rail. -1261785

2016 WABASH 53’ PLATE VAN
Exterior rub rail, front and rear vents, swing rear doors, 

Hendrickson air ride suspension,
new tires, galvanized door case. -1271447

2008 FLOAT KING 45 TON 
DOUBLE DROP LOWBOY

Hendrickson tridem 6’ and 6’ spreads 
air ride suspension, New flooring 

24’ main deck. -1271449

2016  STOUGHTON 53’ PLATE VAN
Swing rear doors, front and rear vents, 

Hendrickson air ride suspension, new tires,
VERY CLEAN. -1271450

2016 VANGUARD 53' PLATE VAN
Hendrickson Air Ride Susp; Sky Lights, Side Skirt, 

Exterior Rub Rail, HD 24” Side Panels/Slots, 
Vents Front & Rear, Galvanized Door Case & Bumper. 

-1264596

(6) 2009 GREAT DANE 53’ X 102” REEFERS
Thermo King Spectrum multi-temp units, 3 remote 
evaporators, 2 sets of ceiling mounted bulk heads, 

24” aluminum scuff liner, HD flat floor, 1 row recessed “E”
track, Overhead rear door, Stainless rear door case. -592016

1071⁄2" I.H. FRONT, 
1091⁄2" I.H. REAR, 981⁄2" I.W. 
RECESSED “E” TRACK, H.D.

DUCT FLOOR, STAINLESS
FRONT & REAR, VENTS, LED

LITES –  WEIGHT 12.155 LBS.
(STANDARD MODEL)  H.D.
INTRAAX AIR RIDE SUSP.
ALUM. WHEELS. - 35153

STAINLESS RADIUS
CORNERS, REAR DOORS &
DOOR CASE, HENDRICKSON 

AIR RIDE, 245/70R 17.5
TIRES, TIRE INFLATION SYSTEM,

MILWAUKEE LIFT SYSTEM,
INTERIOR PROTECTION SPEC, 

-1260715
CLEAN UNITS

TANDEMS/TRIDEMS ALUMINUM COMBO FLATS DROP DECKS

NEW UTILITY 53’ X 102” DRY FREIGHT VANS

2008 STOUGHTON 53’ AUTO DROP VAN 2008 UTILITY 48’ MULTI TEMP REEFER

AVAILABLE 

MONTREAL & TORONTO

CARRIER GENESIS UNIT
WITH 9383 ENGINE
HOURS, 2 CEILING

MOUNTED REMOTE EVAP.
UNITS, CENTER SEAL

DIVIDE, 2 ROWS 
RECESSED “E” TRACK, 

HD FLAT ALUMINUM
FLOOR, 16” ALUM SCUFF
LINER, CURB AND ROAD

DOORS.  -1267248

HENDRICKSON AIR RIDE 
SUSPENSION, LOGISTIC SIDE

POSTS – ALUM. OR TRANSLUCENT
ROOF AVAILABLE, STAINLESS

REAR DOOR CASE,
12" CORRUGATED STEEL SCUFF
LINER,  24" STEEL THRESHOLD

PLATE. -102537 
PRICED RIGHT!



Buy, Sell, Prosper
Thousands of trucks, thousands of trailers. Whether you’re buying or

selling, you need to use Truck and Trailer. You don’t have to take our

word for it, ask our customers why they keep coming back.

Canada’s #1 Source for Heavy Trucks and Trailers

truckandtrailer.ca

1-877-682-7469
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TFS GROUP

With over 400 years combined transportation experience, our 25+ staff members are ready to help you.

We Make Trucking 
LESS TAXING

Look for our
monthly column in

TRUCK NEWS: TAX TALK

SAVE TIME
SAVE MONEY
LESS HASSLES

105 Bauer Place, Waterloo, ON

Call Today
(800) 461-5970 Ext. 223 www.tfsgroup.com

SINCE ’74

Let us help.

  Owner Operator  
Accounting & Bookkeeping

  Tax Return Preparation (O/O’s and Drivers)

 Meal Claim Experts
 Incorporation Services
 Business Consulting
  New Business Setup & Registrations 
(US & CDN Authorities, IFTA/IRP, UCR, etc.)

  IFTA Fuel & Mileage Tax Reporting 
(Paper & Automated Paperless – GPS)

Our mufflers 
are stronger, 

last longer and 
save you $$$!

See Puzzle

on page 9

and our ad  

on page 52

Call us at 905-795-2838

Announcements Ad Index

The Canadian International Freight 

Forwarders Association (CIFFA) 

announced that executive director 

Ruth Snowden has notified the 

board of directors of her intention 

to  retire from the 

association by mid-

2019.

The Executive 

Committee of the 

board has already 

met and succession 

planning is well underway, a process 

in which Snowden is fully engaged.

•

Transcourt Tank Leasing announced 

that  Shawn Rogers has been 

named vice-president of business 

development for 

North America. Rog-

ers has been a senior 

sales rep leader for 

more than 20 years 

in the transporta-

tion industry. Most 

recently, he served as 

the commercial leader for Canada at 

Train Trailer.

In this new role, along with being 

a member of the senior executive 

team, Rogers will lead the busi-

ness development and marketing 

teams and their aggressive growth 

strategies across North America, 

the company said. He will be based  

at Transcourt’s head office in 

Oakville, Ont.

•

Trailcon has announced that 

Dave Ambrock, its Edmonton 

branch manager, will be retiring on  

Dec. 31. Ambrock will be replaced 

by Laine Hrechuk, who began 

work with Trailcon on Oct. 1, and 

will shadow Ambrock until the end 

of the year when he will assume the 

title of branch manager, Edmonton.

Hrechuk comes to Trailcon with 

many years of experience, previ-

ously serving as a transport division 

manager and transport sales man-

ager for Edmonton’s Thermo King 

Western Inc., and in sales with Pro-

West Refrigeration and Epoch West-

ern Canada. His tenure as branch 

manager, Edmonton begins on 

Jan. 1, 2019.

Trailcon also named Jerry 

Brown senior vice-president and 

general manager, effective Oct. 

1. Brown has more 

than 30 years of 

experience within 

the tra nspor t a-

tion sector and 

joins Trailcon from 

Ryder, where he 

served as vice-president and gen-

eral manager, responsible for the 

Canadian Fleet Management Solu-

tions (FMS) division. 

•

Timken has named Alber t  

Mammarella the national sales 

manager, automotive and commer-

cial vehicle aftermarket, in a role 

that will have him focusing on Can-

ada. Mammarella brings 30 years of 

industry experience to the role, said 

the supplier of bearings and power 

transmission products.

Much of his career was spent as 

the owner and operator of Magnum 

Automotive. Before that he was a 

sales manager for Motorcade Indus-

tries and Albatross Automotive.

•

FPInnovations announced that 

Yves Provencher, the industrial 

sector leader, emerging markets, is 

no longer with the company.

After 34 years at FPInnovations, 

Provencher decided to seek new 

challenges and has accepted the 

position of senior director, business 

development at La Compagnie Elec-

trique Lion, a manufacturer of elec-

tric heavy trucks.

FPI said: “We thank Yves for his 

significant contribution to FPIn-

novations as well as to PIT Group’s 

success that is in fact celebrating its 

10th anniversary this October. The 

organization is booming and will 

continue to expand its impact and 

its services in the industry across 

North America.” TN

Snowden retires from CIFFA; Provencher leaves PIT Group;  
Timken names Canadian rep; and Transcourt and Trailcon  
announce promotions.
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M
ark was heading east 

through Ontario, com-

ing to the end of a long-

haul run that had taken 

him from Vancouver, to Calgary, to 

Regina, and then Winnipeg. North-

ern Ontario had passed him by in 

what seemed like no time at all and 

now he was on his way to Toronto. 

Being so close to the end, Mark 

figured he’d be getting a call at any 

moment from his dispatcher, Bud. 

The man always had an uncanny 

ability to know when Mark was 

in need of a new load and always 

seemed to call on cue.

This time, it was no different.

Mark’s cellphone buzzed on the 

console next to him and a moment 

later the phone engaged the hands-

free system he’d recently had 

installed and all Mark had to do was 

touch a button on his steering wheel 

and he was on the phone. 

“Hello?” he said.

“Mark, it’s Bud.”

Mark couldn’t resist. “Bud who?”

“Your best Bud, that’s who.”

Mark was already suspicious. 

He was being a bit too friendly, and 

Mark figured something was up. 

“What do you want?” he asked.

“What do you mean, what do I 

want? Can’t I just call a friend to 

say hello?”

Now Mark was convinced Bud was 

calling because he wanted some-

thing. “Of course you can call just 

to talk, but you’re not very good at 

chit chat.”

“Yes, I am,” said Bud. “Just watch 

me.” A lengthy pause, and then. 

“How’s it going, Mark?”

“Great, Bud,” Mark said. “How 

about you?”

“I’m good,” Bud answered.

Then the phone connection 

between them was silent for a long 

and very awkward time. Mark 

could hear Bud breathing on the 

other end, like he was trying really, 

really hard to think of something 

to say.

Finally, Bud said, “Okay, okay, I 

suck at small talk, so I’m just going 

to come out and say it. I have a favor 

to ask you.”

“I knew it!”

“Okay...so you know me well 

enough to know when I want some-

thing from you,” Bud said. “So then 

you also know that I wouldn’t call 

you like this if I didn’t really need 

your help.”

Mark sighed. “What is it?” 

“There’s a friend of mine…”

“You have a friend?”

“As a matter of fact, I do. Anyway, 

he’s been getting a lot of calls for city 

stuff that all – you know – needed 

to be done in a hurry.”

“Yeah?” Mark could just imag-

ine. If there was one thing about 

city driving it’s that everyone wants 

their stuff delivered either yesterday 

or first thing in the morning.

“So, he’s thinking of designating 

one of his short trailers for just this 

kind of work.”

“You mean like a taxi truck?”

“That’s the idea.”

“So why me?”

“He wants to give this thing the 

best chance he can to succeed. So, 

he needs a good driver that can, how 

can I say this, smooth over the rough 

spots and make sure everything gets 

done.”

Mark shook his head, even though 

Bud wasn’t there to see it. “But I 

drive longhaul.”

“I know, I know. But you’re always 

talking about how you’d like to give 

city driving a try. You know, home 

every night and all that.”

Mark was confused. “I’ve never 

said anything like that in my life.”

“No?” Bud asked.

“No,” Mark said. “And, by the way, 

I live out of my truck, so I’m already 

home every night.”

“Okay, so maybe I’m confus-

ing you with someone else. Don’t I 

always say ‘Mark who?’ Anyway, the 

point is you’re the guy for the job.”

Bud might have been sure, but 

Mark wasn’t as certain. “Mother 

Load is not good for city driving.”

“He’s got a truck for you. It’s got 

the right gearing, fully automatic, 

practically drives itself.”

“Okay, but what about my long-

haul work? We both have regular 

customers that need to be taken 

care of.”

“Funny thing about that,” Bud 

said. “I’ve got no long hauls right 

now.”

“Really?” Mark said, trying to 

make himself sound as sarcastic as 

possible.

“Yeah, really. But I do have a Van-

couver run at the end of the week, 

which just happens to be when this 

taxi truck gig will be ending.”

“You don’t say?”

“I know, right?” Bud said. “It’s 

crazy how well this thing works 

out.”

Mark thought about it. He was 

always up for something new, and 

as they say, a change is as good as 

a switch...or something like that. 

Still, there was just one more thing 

he was worried about. 

“Okay, but if I agree to do this 

there’s one more thing...there’s a 

lot of loading and unloading with 

this kind of work and I’m not get-

ting any younger.”

“Oh, yeah, I forgot to tell you. You 

get a helper, big guy, strong as an ox. 

Does everything he’s told.”

Mark was silent.

“Please.”

“Alright, okay, I’ll do it...for you, 

as a favor.”

After all, thought Mark, it’s just 

for a few days. How much could go 

wrong in such a short amount of 

time? TN

Mark Dalton returns next month in 

part two of Dalton is hailed a cab.         

 SPILL
RESPONSE

 Develop a plan to  

prepare for the worst

Management 
Best Practices

VOLUME 3

20th

a n n i v e r s a r y

Brought to you by the editors of Newcom Trucking Group, 

in partnership with Transcourt Tank Leasing

Download your free copy in the  
Digital Editions Archive on
www.trucknews.com

Brought to you by the editors 
of Newcom Trucking Group, in  
partnership with Transcourt Tank Leasing

20th

a n n i v e r s a r y

SPILL RESPONSE

Fiction

Dalton is hailed a cab 
– Part 1 –

Ill
us

tr
at

io
n 

by
 G

le
nn

 M
cE

vo
y

Mark Dalton: Owner-Operator

By Edo van Belkom
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      ic has welcomed his cousin at the airport after the  
       man immigrated to Canada to start a new life as a
       Canadian. Because he had been a truck driver in Africa, 
and attended a driving school in Africa, Vic contacted Bud 
about getting him a job once he got his AZ licence in Ontario.

Vic took his cousin to the driver testing center for a test, 
but the whole test was over before he even got behind the 
wheel.

On the way home from the testing center, Vic asks his 
cousin what happened.

      ic thinks he knows what happened, but he needs to put his theory 
       to the test. On the way, Vic stops in the empty parking lot of a 
       warehouse and parks the truck in an isolated corner of the lot. 
    
     “Why are we stopping?” his cousin asks.
          “I want to see if you know anything about driving trucks.”
               “If I know anything?” he asks, his tone suggesting he’s offended. 
               “I’ve been driving for ten years.”
                    “I know you have,” Vic says. “But I want you to do a circle 
                    check to see how much you know?”

Vic asks, “What about the tires?”
     “They’re good.”
          “How do you know?”
               “Because I can see them! They are right there and they are good.”
                    “All right,” Vic says. “Let’s move on down the truck.”
                         Vic’s cousin kneels down points under the truck  
                         and says, “No leaks.”
                              Again Vic asks, “How do you know?”
                                   This time the man just looks at Vic.  
                                       Obviously, he doesn’t have an answer.
                                            “What did they teach you at this driving school?”
                                                 “How to get my licence.”

     e did fantastic!” Bud says. “If 
      you trained him, you should be 
      getting paid to train drivers. I’ve 
never seen a guy more knowledgeable 
and prepared.”

Vic wonders if maybe he should 
branch out as a trainer for when 
times are slow.

     t was just as Vic had thought, only worse. There were some truck driving schools out there teaching new drivers just enough to pass their tests,
      but not nearly enough to turn them into safe drivers. He’d heard people talk about such schools and about how new students often had only three
      questions about getting their truck-driving licence -- How much would it cost? How long would it take? And, when is the test? Apparently his cousin 
had gone to one of these schools, and while he probably would make an excellent driver once he got behind the wheel, he hadn’t learned nearly enough 
                                                              about trucks and truck driving to get his licence, regardless of what he’d learned in “school.”

                                                              It was the kind of training that led to accidents like the one that had turned the Humboldt Broncos  
                                                              hockey team into a Canadian tragedy.

     ’ll teach you,” Vic says.  
      “When I’m finished, you’ll 
      be ready for the road.”

“You must keep a safe 
stopping distance between 
yourself and vehicle in front 
of you so you will be able...

After several weeks of 
training, Vic’s cousin 
is ready for another 
test. Vic calls Bud and 
asks him to make an 
appointment.

“Lights. Tires. Mirrors.”

...to stop safely in  
an emergency.”

“How can he know if I’m 
a good driver or not if 
I didn’t even drive for 
him?”

ck News • November 2018
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Most people in Canada between the 

ages of 18 and 70 who earn more 

than $3,500 a year contribute to the 

Canada Pension Plan (CPP) – except 

in Quebec, where the Quebec Pen-

sion Plan provides benefits. Like an 

insurance plan, CPP is designed to 

provide a monthly retirement or dis-

ability benefit or, if you die, a survivor 

benefit to your spouse and children.

Unlike insurance, CPP isn’t 

optional. It is, in effect, a forced sav-

ings plan. I have clients who diligently 

set aside a portion of their wages for a 

rainy day or retirement, and to them 

CPP is a four-letter word.

But most Canadians are count-

ing on CPP to pay the bills once 

they stop working. A CIBC survey 

earlier this year said 19% of Canadi-

ans have saved less than $50,000 for 

retirement, and 30% have no retire-

ment savings at all. 

If CPP is part of your retirement 

plan, you’ll want to learn as much 

as you can about how the program 

works and what you can expect as 

a pension.

Do the math

How much you receive from CPP is 

based on your earnings, how many 

contributions you’ve made, and your 

age when you stop working.

The normal age for receiving a 

CPP retirement pension is  65. If 

you start your CPP retirement pen-

sion then, you’ll get the full pension 

amount you’re eligible to receive. 

For 2018, the maximum is $1,134.17 

per month. 

You can, however, start drawing 

a retirement pension as early as age 

60 (at a reduced rate) or wait until 

as late as 70 (and get a premium).

Taking your pension early will 

cost you 0.6% per month. If you start 

receiving your CPP pension at the 

age of 60, your total amount will be 

36% less than it would have been if 

you had taken it at 65.

Conversely, after age 65 your 

monthly CPP retirement pension 

amount will increase by 0.7% per 

month. If you start receiving your 

pension at the age of 70, your amount 

will be 42% more than it would have 

been if you had taken it at 65.

Taking CPP while you work

The age when you decide to start 

taking your CPP retirement pen-

sion depends on your savings, 

debt, job satisfaction, health, 

family, the lifestyle you lead, and 

other factors.

If you’re between 65 and 70 and 

work while drawing your CPP retire-

ment pension, you can choose to 

make CPP contributions if you 

want to. If you decide to do so, your 

employer will also have to as well.

If you decide to receive your 

pension before age 65 without any 

work interruption, you and your 

employer are required to make 

CPP contributions.

CPP for owner-operators

For sole proprietor owner-opera-

tors, the amount you pay into CPP 

is based on your net income after 

expenses. So low income equals low 

CPP contribution. You can’t choose 

to pay more into it; the contribu-

tion amount is a set percentage of 

your income.

I’m constantly reminding our 

incorporated owner-operator cli-

ents that CPP is only payable as part 

of any wages they are paid by their 

company. CPP is not payable on div-

idends. Although dividends can pro-

duce an overall smaller total tax bill, 

that’s mostly because there is no CPP 

being paid.

Look online

The simplest way to learn more 

about your eligibility and benefits 

is to visit www.servicecanada.gc.ca 

and review your CPP statement. It 

will show the total amount of your 

CPP contributions by year and your 

pensionable earnings on which they 

are based. It will also estimate what 

your pension or benefit would be if 

you were eligible to receive it now.

Ask your accountant or finan-

cial advisor for help, especially if 

you’re counting on tapping into 

your government pension before 

you turn 65.

A wise client once told me, “I 

have no money but I always pay my 

bills.” So, treat your retirement sav-

ings like a bill. Make it a routine to 

regularly stuff your mattress, RRSP, 

TFSA, or some other place to park 

your money until your working days 

are over.

CPP may force you to save, but 

you’ll probably need more than a 

government pension to fund your 

retirement. TN

Scott Taylor is vice-president of TFS 

Group, providing accounting, book-

keeping, tax return preparation, and other 

business services for owner-operators.  

Learn more at www.tfsgroup.com 

or call 800-461-5970.

Insights

Tax Talk

A trucker’s guide to CPP
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TIREthe right for you

GUELPH, ONTARIO

For some, the road to success is a 

winding one. For others, it’s one 

that’s straight and narrow. 

Flash Freight Systems’ road falls 

closer to the latter. 

The business was started in 1998 

as a part of Spruce Brook Farms – a 

supplier of agricultural commod-

ities and ingredients. In 2004, the 

Gerber family, who had been in the 

transportation industry for years, 

purchased Flash Freight. 

In 2004, Flash Freight had 13 

trucks and 18 trailers. Today, 

co-owners David, Geoff, and Tony, 

have 53 trucks and 120 trailers. 

“Not ridiculous, rapid growth,” 

Tony Gerber said of Flash Freight. 

“But consistent, sustainable growth, 

which has really become kind of our 

mantra here.”

Flash Freight, unsurprisingly, is 

still tied to its roots, and hauls agri-

cultural products across the conti-

nental U.S., as well as Canada. It also 

hauls pet food and pet supplies as 

well as office furniture. 

“It took us 10 years to tweak that 

mix, but we are happy with where 

we’ve landed,” Gerber said. “It’s a 

freight mix that has eliminated 

seasonality for us, which is good 

all around.” 

As far as drivers go, Gerber said all 

Flash Freight drivers are company 

drivers, and are paid as employees, 

not contractors. 

“We are not fans of the Driver Inc. 

model at all,” he adds. 

Most of Flash Freight’s drivers 

have been with the company for 

almost a decade and its turnover 

rate is lower than 20%. And this is 

for a variety of reasons, according 

to Gerber. 

“I think overall, why our drivers 

stay, is the same reason why our 

customer turnover is low as well,” 

he said. “It’s our focus on account-

ability, integrity and service. Our 

pay package is extremely compet-

itive. We offer a good mix of miles 

and home time, which is one of the 

holy grails in trucking. Our goal is to 

ensure our drivers utilize the maxi-

mum amount of hours available and 

can still have resets at home with 

their family. We are not a trucking 

company that expects our drivers 

to be out for three to four weeks at 

a time.”

The other thing Gerber hears 

often from drivers is that they 

appreciate the honesty that Flash 

Freight expresses throughout a driv-

er’s tenure with the company. 

“We always do what we say we’re 

going to do,” he said. “And there’s no 

change from recruitment to quali-

fication, to the first trip, to the 10th 

year. There’s not a lot of smoke and 

mirrors here. We are pretty realistic 

about the negative things that hap-

pen in the industry.”

The company also makes sure 

its drivers have a pain-free experi-

ence when crossing the U.S.-Can-

ada border. 

“We are on the national carriers 

list for a number of brokers, and we 

work hard to make sure we are pro-

active in making sure by the time 

the driver reaches the border, the 

shipment has already cleared,” he 

said. “We don’t ask the driver to han-

dle any clearances themselves.”

As for its success, the company 

wouldn’t be where it is today, Gerber 

says, if it wasn’t for Flash Freight’s 

people, and their “commitment to 

our vision of service excellence.”

“And it’s not just our drivers I’m 

talking about,” he said. “It’s our 

operations staff, administrative 

staff, and warehouse staff, too.”

He recalls one time when a cus-

tomer, a large food distributor, ran 

into some problems in 2008. The 

company was switching warehouse 

facilities and ran a few days behind 

schedule. 

“At this point, we were using 

almost 25 trucks per day for them,” 

he said. “And as soon as we heard 

about the problem, our operations 

staff left the office, moved their com-

puters and desks to the customer’s 

warehouse and spent the next week 

and a half making sure there were 

no barriers to communication or 

barriers to keep our drivers moving. 

Ultimately, our people knew there 

was a problem, jumped in and said 

‘We won’t leave until it’s fixed.’”

But its not all rosy at Flash 

Freight. It still has challenges, like 

every other carrier out there. For 

Flash Freight, Gerber says the big-

gest challenge it deals with today in 

the industry is low barriers to entry. 

“There’s far too many shortcuts 

for compliance,” he said. “And far 

too many shortcuts for building sus-

tainable business models – and pric-

ing can be impacted by companies 

that take those shortcuts.”

He also said that while the com-

pany isn’t feeling the full effect of the 

driver shortage yet, he is starting to 

see the impact. 

“With our low turnover rate, 

we don’t feel the shortage quite as 

acutely,” he said. “What we’re see-

ing now is a lower availability of 

higher quality drivers. We used to 

be fully seated and today we’re not. 

And of course, we’re not looking at 

a large number of trucks parked up 

against the fence, but we can tell 

there’s a shift. And I think it’s mainly 

to do with the demographic of typ-

ical drivers, who are all starting to 

retire now.”  

In the future, Gerber said his one 

hope, which normally raises a few 

eyebrows, is to “not be on the Top 

100 list.”

“Because truthfully, I believe 

one of the things that I think has 

helped us build our success is the 

fact that we are genuinely a small 

family business,” he explained. “So, 

my hope for the future is to have 

that same, consistent, solid growth, 

organically. And to get it more in a 

manner that enables us to deliver a 

higher quality of life for our employ-

ees, rather than growth for the sake 

of growth.” TN

Sonia Straface is the associate  

editor of Truck News. She has been 

covering the Canadian trucking  

industry since 2014.

Stayin’ small 
Why Flash Freight would rather remain a small trucking firm 

The Last Word

Tony Gerber, co-owner of Flash Freight Systems says its goal is slow, 

steady growth for years to come. 
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Uptime through Connectivity

Taking a vehicle out of rotation to perform software and parameter updates decreases 
productivity. Remote Programming changes the way those updates are performed. 
Connect to the Volvo Uptime Center from virtually anywhere in the US and Canada 
and the upgrade is done while the truck is parked in as little as 20 minutes. Now you 
can download before sun up.
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