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By Lou Smyrlis
TORONTO, Ont. – The driver short-
age, which is expected to get much 
worse in the years ahead, could prove a 
vital aid in helping trucking companies 
improve their profitability and find a 
way to pay their drivers better, accord-
ing to Rick Gaetz, head of Vitran.

“As crass as it may sound, the driv-
er shortage is your friend,” Gaetz told 
OTA members gathered for the Les-
sons of the Recession session at the 
association’s 84th annual convention, 
held in Toronto in November. “Some-
how in 2005, things got so good we be-
came consumed with increasing the 
driver pool, which has one single ef-
fect: to drive down price.”

Gaetz led a panel of industry experts 
which included: Jeff Bryan, president, 
Jeff Bryan Transport; Greg Rumble, 
president and COO, Contrans Group; 
Rolly Uloth, president, Rosedale 
Group; Rosalyn Wilson, author of the 
Annual State of Logistics Report; and 
John Tittel, head of Hot Freight Inter-
national and past chair of the National 
Transportation Brokers Association. 

There were 143,000 drivers lost dur-
ing the recession in the US as carri-
ers downsized or went out of business. 
The new CSA legislation may remove 
another 10-15% of the current driver 
force, according to Wilson. As a re-
sult, by 2012 the US market could be 
in need of 400,000 drivers. In Cana-
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By James Menzies
WASHINGTON, D.C. – If all goes 
according to plan, and in govern-
ment that’s never guaranteed, the 
US Federal Carrier Safety Admin-
istration’s new carrier safety mea-
surement system CSA will be in 
place any day now. The program was 
supposed to be launched Dec. 6, but 
it was pushed back to “no earlier than 
Dec. 12” as Truck News was going to 
press after a lawsuit was launched by 
a coalition of small carrier groups in-
cluding the National Association of 
Small Trucking Companies. 

The gist of the lawsuit, Sloan  
Morris, director of client services 
with Vigillo said during a recent  
Webinar, was that publishing percen-
tile rankings would result in a public 
branding of carriers as unsafe, which 
is ultimately for the FMCSA – not 
the public – to decide.

Lawsuit aside, the FMCSA is still 
forging ahead with the new  safety 
measurement system (SMS). And 
when it finally goes live, five of the 
seven BASICs measured under CSA 
will be made public. The FMCSA re-
cently said it would withhold from the 
public scores related to the Crash Ex-
perience and Cargo-Related BASICs, 
which had both been of concern to in-
dustry stakeholders.

The decision not to publicize Cargo-
Related scores came just weeks ago, 
since it was decided certain types of 
trucking companies – such as flatdeck 
haulers – may be subjected to high-
er scrutiny due solely to the nature of 
their business and the fact their loads 
are more visible.

Continued on page 8

Why the driver shortage 
may be the trucking 
industry’s best friend
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The (new) socIal neTwork: No, not the recently-released movie about 
Facebook founder, Mark Zuckerberg, The Social Network, but rather the 
trucking industry’s somewhat unlikely infatuation with various forms of social 
media in recent years. Pictured above is Al Goodhall, trucker, Truck News 
columnist and social media junkie, doing his best Zuckerberg impression 
from the movie poster.

is CsA just 
days away?

By Adam Ledlow
TORONTO, Ont. – “Trucking driv-
ing: a great job for people who hate 
people.” While you probably won’t 
see this slogan included on the cover 
of a trucking company’s recruitment 

brochure any time soon, this was the 
argument made in a recent article on 
a US-based online careers site, which 
provided a collection of the “perfect 
careers for misanthropes, introverts, 

Continued on page 22
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After dropping for three consecutive months, Class 8 sales rebounded by ever so slight a margin in
August with sales for the month coming in just a handful of units above the sales posted in July.
September saw a much more robust increase and October has come in with a similarly sized increase.
Can the monthly increases continue to the end of this year? Sixty percent of fleet owners and 27% of
owner/operators responding to our annual Equipment Buying Trends Survey indicated they would be
purchasing new iron this year.

During the first nine months of 2010, there were 15,729 trucks sold in the Canadian market. That’s a considerable improvement over last year but that’s about it. In 2009, truck sales fell 44%
from the previous year. So far, sales are up 38% from that.As Daimler North America’s Martin Daum told the media during a briefing at the American Trucking Associations conference, “We would
not be smiling if we didn’t have 2009 to match against.” Sales figures now are more than 7,000 units below the 7-year average.

International, the only truck manufacturer not to adopt SCR engine technology, continues to
drop in market share as the year draws to a close, but it remains the market share leader.
Both Freightliner and Kenworth posted higher sales for August and September and
Freightliner did so for October as well. International captured the market share crown in the
Canadian Class 8 market in 2009, ending up with a commanding 29% share of the market.
It remains the market leader this year with a 25% share. Kenworth has been the story of the
year so far in 2010 and now enjoys a 20% market share, just behind second place
Freightliner.Source: Canadian Motor Vehicle Manufacturers Association

Monthly Class 8 Sales - Oct 10

Class 8 Sales (YTD Oct 10) by Province and OEM

12 - Month Sales Trends
Market Share Class 8 – Oct YTD

Historical Comparison - Oct 10 Sales

Historical Comparison - YTD Oct 10

OEM BC ALTA SASK MAN ONT QUE NB NS PEI NF CDA
Freightliner 204 302 163 159 1,617 509 263 137 9 17 3,300

Kenworth 301 925 141 173 623 811 100 0 0 0 3,074

Mack 53 62 81 49 458 147 44 19 0 1 914

International 184 449 65 174 1,744 939 162 103 10 86 3,916

Peterbilt 140 463 125 161 274 445 86 38 0 0 1,732

Sterling 28 55 24 3 17 70 0 0 0 0 197

Volvo 59 81 64 103 776 342 79 41 0 11 1,556

Western Star 142 260 40 26 187 157 54 79 0 15 960

TOTALS 1,111 2,597 703 848 5,696 3,420 788 417 19 130 15,729

OEM This Month Last Year

Freightliner 630 257

International 458 449

Kenworth 294 248

Mack 98 68

Peterbilt 193 161

Sterling 0 43

Volvo 220 104

Western Star 88 75

TOTALS 1981 1405
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Sales

The 1,981 Class 8 trucks sold in October this
year, continued the pattern of considerable
sales increases over the previous year and was
also higher than the October total back in
2001. Looking at Canadian truck sales over
the entire decade, however, it’s clear there is
little to be excited about. The sales numbers
are still far below the five-year average with
the North American economy slowing down.
It’s also interesting that Freightliner once again
posted higher sales than market leader
International although Kenworth’s monthly
sales suffered a significant setback.

November December January February March April May June July August September October
1,131 1,380 1,031 1,149 1,734 1,801 1,574 1,545 1,531 1,536 1,712 1,981

Page 4 TRUCK NEWS January 2011

YOU DEPEND ON YOUR PARTS.
YOUR PARTS DEPEND ON DELO.®

© 2010 Chevron Lubricants Canada Inc. All rights reserved. All trademarks are 
the property of Chevron Intellectual Property LLC.

A company product DELO® DELIVERS CONFIDENCETM

You put a lot into your truck – including trust. You trust that it won’t let 

you down; that its parts will keep you driving toward your goal. And 

they will – if you give them the advanced protection of Delo products. 

From our premium lubricants formulated with ISOSYN® Technology to 

our industry-leading extended life coolants and synthetics, Delo helps 

maximize uptime and gives you the confidence to succeed. Some 

of the world’s largest fleets and Original Equipment Manufacturers 

(OEMs) depend on our Delo family of 

products with ISOSYN Technology. 

To learn more about The Delo®

Performance Advantage™, visit us 

at www.deloperformance.com.
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2012 GREAT DANE HIGH CUBE REEFERS
53", Tandem Air Ride, 11 R 22.5 Tires, Aluminum 
Wheels, Stainless Steel Front & Rear, “PunctureGuard” 
Interior Lining with Logistic Track, High Cube Interior, 
Flat & Duct Aluminum Floors, LED Light Packages, 
“CorroGuard” available. Transtex MFS Side Skirts 
available. Dual Temp Tandem Reefers In Stock!!! 

NEW CAPACITY SHUNT TRUCKS
Moving Trailers?  Glasvan & Capacity Has The Truck 
To Meet Your Needs. Diesel Powered On & Off Road 
Models with Heavy Duty Single Or Tandem Drive Ax-
les. 4 Wheel Drive And The New Phett Hybrid. Fully 
Loaded For Canadian Climates. Buy Now To Beat 
The Expensive New 2010 Engine Deadline!!!!

2012 GREAT DANE 53' TRIDEM REEFERS
53', Tridem Air Ride, Stainless Steel Rear Swing 
Doors, Heavy Duty Flat Aluminum Floor, Puncture-
Guard Scuff Liner with Logistic Track, LED Lights, 
“CorroGuard” corrosion resistant undercarriage 
coating.

NEW LANDOLL 55 TON TILT & LOAD TRAILER
45' - 53' with 35 To 55 Ton Ratings. Full Deck Tilt, 
Tilting Tail & Detachable Gooseneck Models Available. 
Many Option Packages Available Including Wireless 
Remotes, Heavy Duty Winches, Centralized Greasing 
Systems And Full Hot Dipped Galvanizing. 

NEW GREAT DANE COMPOSITE PLATE VANS
53', Hendrickson Air Ride, 22.5 Tires, Swing Rear 
Doors, 110” Inside Height, 101” Inside Width, Alumi-
num Roof, Composite Plate Walls with Logistics,  
LED Lights. Tridem Axle Plates In Stock!!! 

NEW ETNYRE “FALCON” LIVE BOTTOM TRAILERS
Quad Axles & Tri-Axle Trailers In Stock and Ready to 
work!!!  Etnyre “Falcon” Live Bottoms Feature an Extra 
Wide 42" Belt with a Heavy Duty 100,000Lb. Rated 
Chain System, Standard Harsh Climate Side Wall 
Package, Steeper Side Walls For Less Product  
Bridging and Segregation.  Call Today For Details!!!

When you need more
than just a box, go for
the whole package.

2006 LODE KING 32’ FLATDECK
32’, Tandem Axle Air Ride, 22.5 Tires, Aluminum Wheels,  
Aluminum Floor with wood nailing strips, Aero-Kit Sliding Tarp 
Kit with Roll Up Rear Flap. Excellent Condition.

(10) 1999 GREAT DANE 53' TRIDEM REEFERS
53', Tridem Spring Ride, 11 R 22.5 Tires, Swing Rear Doors, 
Flat Aluminum Floors, High Cube Interior, Side can be painted. 
Carrier Ultra reefers with Low Hours. Arriving Soon!!!!

2003 GREAT DANE 53' HIGH CUBE REEFER
53', Tandem Air Ride, 22.5 Tires, Aluminum Wheels, Stainless 
Steel Front & Rear, Duct Floor, Vents, LED Lights, Thermo King 
SB-200 with 9,900 hours. Certified.

2002-2006 CAPACITY SINGLE AXLE SHUNT 
TRUCKS
Cummins 215 hp engines, Allison Auto transmissions, Heavy Duty 
Lifting 5th Wheel, Automatic Greasing Systems, Air Conditioning, 
Extended Pick Up Ramps, DOT Road Legal, New Paint.

(10) 2000 STOUGHTON 53’ DRY VANS
53’, Tandem Air Ride, 22.5 Tires, Swing Rear Doors, Silver 
Aluminum Sides, Logistic Post Interior, Aluminum Roof lined with 
plywood, Hardwood Scuff Liner, Certified or As Is.

(3) 2003 WABASH 50’ HIGH CUBE REEFERS
50', Tandem Air Ride, 22.5 Tires, Aluminum Wheels, Stainless 
Steel Front & Rear, Aluminum Duct Floor, Bullitex Interior Lining, 
High Cube Interior Height, Thermo King SB-200 units. Safetied 
and Certified.

2009 LANDOLL 50 TON TILT DECK TRAILER
53’, Tridem Air Ride, Aluminum outer wheels, 20,000lb. winch, 
dock level legs, 38” deck height, full deck tilt model, fully  
galvanized with black paint over top.

2005 EAST 48' ALUMINUM FLATDECK
48', Light weight all-aluminum, Tandem Axle Air Ride, 10'1" 
Spread, 22.5 Tires on Aluminum Wheels, Toolbox, Winches, 
Straps & Load Hooks, Ready to Work and in Great Condition.

2005 RAGLAN 5 AXLE LIVE BOTTOM
48’, 5 Axle Air Ride, (2) Lift Axles, Super Single Tires on  
Aluminum Wheels, 40” Belt, Newer sliding tarp, Extended bin 
height, Flip Up Rear Door.

1998 GREAT DANE 53’ TRIDEM REEFER
53’, Tridem Air Ride Suspension, 11 R 22.5 Tires, Stainless 
Steel Front & Rear, Black Sides, Newer Rear Doors, Aluminum 
Duct Floor, Thermo King SB-III reefer unit.

(3) 2009 WABASH 53’ DURAPLATE VANS
53’, Hendrickson Air Ride, 22.5 Michelin Tires, Quik-Draw Slider 
Pins, Swing Doors, Aluminum Roof, Side Skylights, Side Rub 
Rails, Vents, Automatic Greasing Systems, 101” Inside Width. 
Excellent Condition.

USED EQUIPMENT SALES

EQUIPMENT  905.625.8441  8am-5pm  MON-FRI PARTS  905.625.8812  7am-5pm  MON-FRI SERVICE  905.625.8441  7am-4pm  MON-FRI

MIKE HIGNETT   T 905.625.5843 | mhignett@glasvangreatdane.com

MISSISSAUGA

Sales, Parts, Repair Centre 
1201 Aimco Blvd.  
Mississauga, Ontario 
L4W 1B3

T 905.625.8441   
F 905.625.9787

WHITBY

Parts & Repair Centre 
1025 Hopkins Street  
Whitby, Ontario 
L1N 2C2

T 905.430.1262   
F 905.430.0914

ALLISTON

Parts & Repair Centre 
4917 C.W. Leach Road 
Alliston, Ontario 
L9R 2B1

T 705.434.1423   
F 905.434.0125

PUTNAM

Parts & Repair Centre 
3378 Putnam Road 
RR #1 Putnam, Ontario 
N0L 1B0

T 519.269.9970  
F 519.269.3327

Truck Centre 
5285 Maingate Drive 
Mississauga, Ontario 
L4W 1G6

T 905.625.8441   
F 905.629.4911

NEW EQUIPMENT SALES TEAM:  Adam Stevens  |  Tom Pepper  |  Greg Pepper  l  Jason Dutton  l  Mike Hignett  

(3) 2001 GREAT DANE 53' COMPOSITE VANS
53', Tandem Air Ride, 22.5 Tires, Swing Rear Doors, Smooth 
80,000psi steel lining, 110" Inside Height, 100" Inside Width. 
Aluminum Roof.

Take Advantage of the Strong Canadian 
Dollar on our US Made Products.
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Changes are coming and they won’t be in your favour

Remember, shippers are not the enemy

By putting off writing this column 
as long as I possibly could, I was 
hoping the US FMCSA would have 
by now published its proposed 
changes to the US hours-of-service 
rules. However, the Dec. 6 edition 
of the Federal Register contained 
no such information. Truck News 
has not missed a printing deadline 
in its 30-year history, and it’s not 
going to happen on my watch, so 
I’ll have to address the issue with-
out knowing exactly what the pro-
posed rules will be.

One thing is for certain: they 
will not be favourable to the US 
trucking industry, nor to Canadi-
an fleets that operate there. The 
breadth of the changes is the only 
thing that remains unknown, but 
it’s widely expected the proposals 
will call for a reduction in daily 
driving time by one or two hours 
and a lengthening of the manda-
tory 34-hour reset period. 

This is a big deal. At the Com-
mercial Vehicle Outlook Confer-
ence in August, American Truck-
ing Associations (ATA) chairman 
Tommy Hodges said “The hours-
of-service rewrite is a political 
football and it will have nothing 
to do with good science. It’s a po-
litical football that is going to get 
passed over our heads. There’s a 
good possibility we will lose one 
to two hours of driving time and 

there’s a strong possibility we’ll 
lose the 34-hour restart.”

He went on to say losing two 
hours of driving time per day 
would reduce truck productiv-
ity by 18-19%. What’s worse, it 
comes at a time when emissions-
driven changes to engine tech-
nology is driving up costs of new 
trucks by about $10,000.

As Jim O’Neal, president of 
O&S Trucking so eloquently said 
at the same conference, “When 
you see productivity decline and 
you see inflation rise, you can 
head for the hills.”

And there are other repercus-
sions as well. A reduction in dai-
ly driving time would redefine the 
term ‘day trip.’ The average length 
of haul is shortening, but a 600-
mile haul will no longer be feasi-
ble in one day if driving time is re-
duced. And what about long-haul? 
Will any fleet be able to afford hav-
ing its truck parked at the truck 
stop for more than 12 hours a day? 

In North America, professional 
drivers are the Sherpas of com-
merce. They do the heavy lifting 

while everyone else – trucking 
company owners, shippers and 
consumers – benefit.

And now we’re going to limit 
their productivity and the hours 
they can work beyond the exist-
ing framework, which incidentally 
was in place while the US truck-
ing industry reduced its crash-re-
lated injuries and fatalities to his-
toric lows?

Consider these stats, circulated 
by the American Trucking Asso-
ciations via a white 
paper on hours-of-
service that was 
written in advance 
of the release of the 
new proposal: “The 
industry’s safety 
performance while 
operating under 
the current HOS 
rules since January 
2004 is remarkable. 
Tr u c k- i n vo l ve d 
highway crash fa-
ta l it ies in 20 09 
were down 33% 
from the 2003 lev-
el and are at their 
lowest level since 
USD O T  b ega n 
keeping records in 
1975. Crash-related 
injuries have also 
dropped dramati-

cally since 2003, and the fatality, 
injury and property-damage-only 
crash rates for large trucks (crash-
es per 100 million miles travelled) 
are at their lowest point since the 
USDOT began keeping records 
three decades ago.”

So tell me again, why do the 
rules need to be changed in the 
first place? n

Is it me or are tempers becoming 
as frayed lately as profit margins? 
I’ve been to a number of events 
and hosted several others over the 
past couple of months and that’s 
the distinct impression I’m get-
ting. 

Whether it’s fleet executives 
discussing the outlook for next 
year at OTA’s annual convention 
or industry stakeholders com-
menting on their relationship with 
government or shippers at several 
of the panels I’ve moderated, it 
seems everyone is on edge and the 
discussion is considerably more 
raw than in years past.

Trucking has been in a freight 
recession for four long years now 
and, as Richard Gaetz, head of 
Vitran, and moderator for the 
OTA outlook session, pointed 
out people are tired.

Tired and rather grumpy it 
would seem.

As you read this, you will be 
just a couple of weeks away from 
closing out the year. True, 2010 
was a better year than the di-
saster of 2009 but nowhere near 
as good as we may have hoped. 
Had we not gone through 2009, 
I doubt 2010 would have looked 
like much.

Is there good reason to believe 
2011 will be better? 

Carriers are particularly in-
censed about the precipitous 
drop to what they’ve been able 
to charge for their services. One 
prominent TL carrier told me 
earlier this year he figured rates 
had dropped 18-25% over the 

recession. And carriers are not 
too shy to mention that shippers 
have abandoned long-term rela-
tionships based on quality service 
in favour of short-term deep rate 
cuts. But they also admit that, as 
Norm Sneyd of Bison Transport 
put it at our annual Shipper-Car-
rier Issues Roundtable, our indus-
try sometimes takes “great aim to 
shoot itself in the foot.” Carriers 
desperate to make payroll for one 
more week are a large part of the 
reason for the downward pressure 
we’ve seen on rates.

Lest you think otherwise, ship-
pers are not exactly a happy bunch 
these days either – despite the sig-
nificant price concessions they’ve 
been able to wring from carriers. 
Their own transportation bud-
gets and staff have been cut and 
they’re forced to do more with 
less. And as Eric Warren of LTL 
carrier Hercules Freight pointed 

out at the Roundtable, some ship-
pers trying to get the lowest pos-
sible price are ending up with 10 
carriers showing up in the yard 
all at once when the shipper only 
has five doors. 

The detention and other an-
cillary charges that result make 
the total rate not quite what they 
thought they had achieved. And 
there is also the reliability factor 
as desperate carriers wade into 
areas where they may have little 
expertise.

From all the economic data 
I’ve seen, I think we’ve got at 
least six more months of painful-
ly slow growth ahead of us. It’s 
going to require patience and a 
steady hand to ensure rash deci-
sions aren’t made. Shippers after 
all are not the enemy; they’re the 
customer. n

– Lou Smyrlis can be reached by 
phone at (416) 510-6881 or by e-
mail at lou@TransportationMed-
ia.ca. You can also follow him on  
Twitter at Twitter.com/LouSmyrlis.

– James Menzies can be reached 
by phone at (416) 510-6896 or by  
e-mail at jmenzies@trucknews.com. 
You can also follow him on Twitter 
at Twitter.com/JamesMenzies.

When the industry speaks of human 
resource issues, the talk is almost  
always centered around the 
need for drivers. Yet, truck-
ing is experiencing difficul-
ties recruiting and retaining 
many other key non-driv-
ing occupations as well. In 
its recent research initiative 
entitled Beyond the Wheel, 
the Canadian Trucking Hu-
man Resources Council has 

identified eight key occupations in de-
mand besides truck driver. The cur-
rent difficulties, when combined with 
the forecast demand for employees in 
these occupations in the next three 
to five years, will become that much 
more challenging.

In a recent survey of more than 
1,000 carriers conducted on behalf 
of the CTHRC, more than 650 re-

spondents indicated they expe-
rienced significant difficulties 
recruiting and retaining dis-
patchers, mechanics, truck and 
trailer technicians, supervisors 
and managers. The main rea-
sons reported for these difficul-
ties included: a lack of labour 
supply, the industry’s inability 
to pay competitive wages, and 
strong competition from in-

side and outside the 
trucking industry for a 
small number of employ-
ees. The CTHRC believes 
that by 2015, about 8,500 
additional employees will 
be needed for the four 
positions for which most 
challenges are reported.

CTHRC’s research also 

found that a shortage of training  
opportunities is an issue. Technology 
is a particularly sensitive area with 
approximately three-quarters of car-
riers who responded indicating their 
truck and transport mechanics and 
truck and trailer technicians need 
training on new types of equipment, 
parts and/or software. n 

Did you know?
The human resource
challenges extending
beyond the wheel

Future staffing needs for four key positions

Significant challenges recruiting and retaining

Editorial 
Comment
James menzies

The view 
with Lou
Lou smyrLis
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WINNIPEG, Man. – Ontario, and the 
Greater Toronto Area, are the sources 
of and destinations for most spot mar-
ket freight, according to groundbreak-
ing new research by the University of 
Manitoba Transport Institute and 
TransCore Link Logistics. The two 
organizations recently released pre-
liminary findings from a joint research 
project looking at Canadian trucking 
and logistics trends using TransCore’s 
Loadlink freight-matching data.

“Using this unique data set provides 
us a compelling view into the Canadian 
logistics market,” said Paul Larson, di-
rector of the Transport Institute at the 
University of Manitoba. “Observations 
that in the past might have been more 
intuitive in nature are now backed with 
qualitative and quantitative assessment, 
both confirming and expanding our un-
derstanding of the dynamics at play in 
the Canadian market.”

TransCore’s Loadlink service 
includes over 13 million loads and 

trucks every year.
“By identifying patterns of freight 

movement within Canada and across 
the US border, Canadian transporta-
tion companies can make valuable in-
sights to improve their operating ef-
ficiencies,” said Claudia Milicevic, 
TransCore’s Link Logistics general 
manager. “It can also assist carriers 
with better load planning by optimiz-
ing their trip scheduling and reducing 
empty miles.”

Other findings include: postings 
originating in the US bound for Can-
ada accounted to more than 61% of 
total freight volume and 39% of equip-
ment volume; outbound postings from 
Canada to the US accounted for 13% 
of load volumes and 31% of equipment 
volumes; and domestic loads within 
Canada accounted for 21.8% of freight 
and 30% of equipment.

The top seven sources of freight 
were: Ontario; Quebec; Ohio; Penn-
sylvania; Illinois; California; and Al-

berta. The top seven destinations were: 
Ontario; Quebec; Alberta; B.C.; Man-
itoba; Saskatchewan; and New Bruns-
wick. The top five source cities for 
freight were: the GTA; Montreal; Cal-
gary; Edmonton; and Chicago.

The top five destination cities were: 
the GTA; Montreal; Calgary; Edmon-
ton; and Winnipeg. Other findings in-
cluded: year-to-year load postings have 
recovered from 2009 between 30-50%; 
year-over-year equipment postings are 
down between 12-18%; year-over-year 
recovery in loads from July-Sept 09 
to July-Sept 2010 was greatest in the 
transborder market. The capacity re-
duction is greatest in the Canadian do-
mestic market.

Year-over-year load postings in the 
domestic Canadian market rose be-
tween 30-48% while domestic equip-
ment postings decreased between 10-
36%. Year-over-year load postings in 
the transborder market rose between 
29-55%. n

TransCore, Manitoba Transport Institute identify transport trends

• SALES  • LEASING
• SERVICE • PARTS  

Over 45 Years

In Business!

• DRY VANS  
• Z-PLATE VANS 

•  CONTAINER BOXES  
& CHASSIS

1-800-799-4425 or (519) 648-2273
Conny Weyers - Cell: (519) 654-7984
Donald Miller  - Cell: (519) 242-5537
Bruce McKie   - Cell: (519) 575-0545

PARTS 
Chris Pachereva or Rob Weyers 
1-800-799-4425
Cell: (519) 240-1615

 KITCHENER 
(Head Office)

TRAILERS
CANADA

(10) 2011 STOUGHTON AVW 53' x 102" TRIDEM AXLE VANS 
72" Hendrickson air ride, Aluminum roofs, Havco Composite 

floors, Dymondply III plastic lining, Logistic posts on 
16" centers and all LED lights.

NEW WILSON FLATS
IN STOCK!

100’s of 
Used Trailers

Available!

(98) 2011 STOUGHTON 53' x 102" Z PLATE VANS 
with Logistic slots, aluminum roofs, air ride (Hendrickson 

HKANT 40 and Holland CB4000) and all LED lights.

(20) 2011 AVW 53' x 102" HI-CUBE TANDEM 
VANS Air Ride, Logistic posts, Aluminum roofs, 
Dymondply III plastic lining, and all LED lights.

(2)  2011 WILSON 53' x 102" TRIDEM AXLE 
COMBO DROP DECK FLAT MODEL CFD 900 

Aluminum Wheels, Michelins, Tool Box, sliding winches, 
coil package and all LED lighting.

www.trailerscanada.com

New Trailers 
In Stock!

Box 188, 5185 Fountain St. N., 
Breslau, ON N0B 1M0 • Fax: (519) 648-3631
Email: sales@trailerscanada.com 

 MONTREAL Claus Kruse - (514) 943-1880
Fax: (514) 332-5837
Email: claus@trailconsales.com

Did 
You 

Know

Just 
The 

Facts

After five straight years of increases in the number 
of shippers reporting freight volume declines, the 
trend was bucked this year with 46% of Canadian 
shippers saying they increased shipment levels in 
2010 compared to the previous year.   

All the Best 
From Us For 
the holidAy 

seAson!!
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“There was a concern the BASIC 
(Cargo-Related) was over-represent-
ing certain industry segments,” Sloan 
explained. “Open deck haulers in par-
ticular were getting a lot more cargo 
violations, simply because if it’s easy 
to see, it’s easier to give violations as 
compared to a closed van situation…
What we’re currently seeing is that if 
you have a significant percentage of 
open deck vehicles, you’re going to be 
higher in Cargo than everyone else 
and that’s not the intent of the system.”

When CSA goes live, it’s not yet 
clear how long the current SafeStat 
system will continue to operate be-
fore being completely abolished. It’s 
expected SafeStat ratings will remain 
visible for some time, at least.

“Initially FMCSA had indicated 
SafeStat would be taken down the day 
the new SMS went up,” said Annette 
Sandberg, former FMCSA admin-
istrator and now CEO of TransSafe 
Consulting, who also spoke during 
Vigillo’s Webinar. “However, in the 
last two weeks I know a number of 
shippers and brokers have requested 
to have SafeStat run in parallel for at 
least 60-90 days to give shippers and 
brokers the same opportunity that 
carriers had to see how the scores 
compare to the old SafeStat system.”

While CSA will come with new 
carrier rating terminology (Unfit, 
Marginal and Continue to Operate), 
those safety fitness determinations 
will not take effect for some time, 
since they still need to be approved 
by Congress and put to the public for 
comment, Sloan said. Meanwhile, it’s 

likely the current definitions of Satis-
factory, Conditional and Unsatisfac-
tory will continue to be used in the 
immediate future.

There are other language details 
being worked out as well. In response 
to concerns raised by shippers and 
carriers, CSA will not label carriers 
as “Deficient” in certain BASICS, as 
originally planned, but will now use 

the more friendly term “Alert.”
Also new will be tiered speeding 

penalties. For instance, travelling one 
to 10 mph over the limit will net just 
one point whereas speeding by 15 mph 
or more will result in 10 points. Sloan 
said the number of tiered speeding 
points assigned to Vigillo’s customers 
doubled from September to October, 
so “I’d get ready for those.” 

This also means being cognizant of 
which states have the most aggressive 
speed enforcement, he pointed out, 
(read Ohio).

CSA will also come with a new for-
mula for determining which trucks to 
inspect. Dubbed ISS 2010, carriers 
will fall under one of three catego-
ries as they pass the scales: inspect; 
optional; or no inspection required. 
The goal is to identify carriers with a 
pattern of non-compliance or with se-

rious violations. It will also hone in on 
carriers that have not yet accrued suf-
ficient data to produce a CSA score, 
Sloan pointed out, so Canadian fleets 
with limited miles in the US may be 
near the top of the list to get waved in.

Records of “Serious Violations” 
will be assigned to carriers that have 
screwed up royally, and must be un-
covered during an investigation un-

der CSA. Serious violations include 
things like failing to implement a 
drug and alcohol program. The Seri-
ous Violation label will stick to a car-
rier for a year and there are 113 such 
violations. They are posted at Vigil-
lo’s Web site (www.vigillo.com) and 
Sloan suggests “I would strongly urge 
you to review that list.”

Keeping a low ISS 2010 number 
and staying off enforcement’s radar 
is extremely important under CSA in 
order to avoid what Sloan describes as 
the “vicious cycle.” He noted 60% of 
Vigillo customers receive at least one 
violation for every inspection, so nat-
urally fewer inspections should trans-
late to fewer violations and a more fa-
vourable CSA ranking.

“If you have an inspection, you are 
more likely than not to have a viola-
tion so you want to focus on reducing 

violations but even more so, you want 
to focus on reducing inspections. Be-
cause when you have an inspection, 
you’re playing against the house,” he 
said. “Once you’re sucked into a high 
ISS score, you’re going to continue to 
get more violations so you have to get 
out of that spiral.”

Both Sloan and Sandberg agreed 
that shippers and brokers are paying 
close attention to CSA and will use it 
as a valuable tool when choosing car-
riers to haul their freight. However, 
a poll of Webinar attendees showed 
45% said none of their customers 
have asked them about CSA to date 
and 47% said only a few have engaged 
them in discussions on the topic.

Sandberg, however, who works 
with carriers as well as shippers and 
brokers, says the latter group has ev-
ery reason to be interested in CSA. 
She pointed to the case of Schramm 
vs Foster in which a broker was suc-
cessfully sued for US$23.7 million for 
continuing to use a carrier that had 
high SafeStat scores.

“That got the attention of plaintiff 
attorneys and it also got the attention 
of the shipper and broker communi-
ty,” she said.

Now, more than ever, shippers and 
brokers must perform due diligence 
when choosing a carrier to pull their 
freight and with CSA scores easily-ac-
cessible, failure to do so is asking for 
trouble, Sandberg pointed out.

“What the courts have said, and 
there have been a number of cases 
that point to this, is they expect that 
in this information age where a lot of 

CSA roll-out pushed back to mid-December as lawsuit launched to keep scores hidden
Continued from page 1

Continued on page 10

‘Shippers and brokers have been paying 
attention (to CSA) and if you’re a motor  

carrier, you need   to engage in dialogue.’
Annette Sandberg, TransSafe Consulting

Over 200 New & Used 
TaNk Trailers fOr 

sale  • lease  • reNT

Tankmart International
sales - serviCe - ParTs   for reMTeC, TreMCar, J&l TaNk inc.canada’s largest tank trailer dealer

www.tankmart.com

New 2011 Remtec 61000L 6 compartment TC-406 
petroleum RTAC B Train. Fully loaded. Call 

New 2011 Remtec 49,000L TC-406, hot-product quad
. call

New 2011 Remtec 57,000L 6 compartment TC-406
petroleum quad, 6 compt, has all options. call Now

UNit 8500 – 1980 Heil Petoleum Tank, MC-306 9000 USG, 
4 compt., bottom loading, spring ride, New safety and B-620.

UNit 8409 – 1994 PaRoN 2800 cu. ft. Michigan spread 
alum. pneumatic, air ride, rear fill lines, very clean, new 
safety, excellent plastics or flour tank. call

OAKVILLE BRANCH
Call Kevin Brown, Tony Jelicic
1-800-268-1456 • (905) 465-1355
Fax: 905-465-3780

MONTREAL BRANCH
Call Ron Laberge, Bob Kavanagh,
Camille Pettinato
1-800-363-2262 • (514) 323-5510
Rental Units and Service 
at both Branches

UNit 8038 – 1978 Heil 9200 USG, MC-306 petroleum 
4-compt’s, Bottom loader, pump-off line, air ride tridem 
49"x49", Very good condition, safety & B-620 included.

UNit 7590 – 1997 J&l 2600 cu. ft. pneumatic, 96”x96”  
spread, Hendrickson air ride, has 2-6" rear fill lines, always 
in plastic pellet service, natural aluminum finish. Scarce

UNit K292 – 1997 tRemcaR 44,000L, 3-compt’s (16-12-
16000 Lts) Dot-407, insulated stainless Quad 72"x72"x99" 
aluminum wheels, includes all inspections. Hurry!

UNit 8680 – 1995 BedaRd 1600 cu. ft. aluminum pneu-
matic, presently in cement service, has Hendrickson air ride,  
72”x72” spread, Solimar aeration, very good tires, new safety 
and pressure test. call

UNit K346 – 1993 KRoHNeRt 6950 IG, stainless (R.T.A.C.) 
B-Train, MC-307, insulated, spring ride, Spoke wheels, includes 
all inspections.

UNit 8691-1995 BReNNeR 8500 I.G. DOT-407 5 axle, has 
air ride, disc wheels, very nice barrel & jacket, heat pad, new 
B-620 & safety, in Oakville.  call

UNit 8681 – 1987 weStaNK 36,500L, 5 compt. MC-306 
pet. tank, has bottom loading, vapour recovery, double bulk-
heads, mechanical internals, alum wheels, very good overall 
condition, new B-620 & safety, excellent ice road tank. call

UNit 8631 – 1995 tRemcaR 7,000 USG, MC-307, all stainless 
frame, air ride, alum. wheels, All inspections included. Hurry

Feature unit oF the Month

UNit 8426 – advaNce 54,000L, 5 compt. DOT-406 petro-
leum quad, individual outlets, vapor, bottom loading, air ride,   
new safety & B-620, just in time for winter. call
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TORONTO 
2332 DREW RD., 

MISSISSAUGA, ONT. L5S 1B8
Call: Murphy Barton, Vince Cutrara, 

Jon Drohan, Bruce Gair, 
Rob Moorehouse, Todd Warren

John Gwynne – Long Term Leasing

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, 

LACHINE, QUEBEC H8T 3P5

Call: Yvon Fortin, 
Bruce MacDonald, Mario Perrino,  

Michel Pouliot, 

514-633-5377
        Fax (514) 633-6488

ACTION
TRAILER SALES

www.actiontrailersales.com

ALUMINUM COMBO FLATS

TANDEMS/TRIDEMS • AIR RIDE

DROP DECKS

New And Used Sales

Rentals 

Long Term Finance Lease

Full Maintenance Lease

Full Service Trailer & Reefer Shops 
Providing Maintenance And Parts

Over 200 Used Reefers In Our Yard . . . Ready To Roll!!

Carrier reefer units, flat aluminum floors, Hendrickson  
6' spread suspensions, aluminum wheels, very clean  and 

PRICED TO MOVE. 

(4) 2000 GREAT DANE 48' 
THERMACUBE REEFERS

Thermo King Super II unit, Stainless front panels,  
rear doors and bumper, front & rear vents, Neway air ride 

suspension with 5' and 5' spreads, aluminum wheels, 
18" alum. scuff liner, quad door locks, HD duct floor,  

well spec’d trailer from well maintained fleet.

2003 WABASH 53' x 102" TRIDEM REEFER

Carrier Ultra unit, prepainted Black side panels, Stainless 
front, rear doors, bumper, wing plates, front & rear vents. 
Extra light pkg., interior lights, "E" track, Hendrickson air 
ride suspension, aluminum wheels... PRICED TO MOVE!

2003 UTILITY 53' REEFER

Pre-painted Black side panels, stainless front panels, 
diamond pattern rear doors, bumper and wing plates, 

translucent roof, extra lights, Hendrickson air ride  
suspension, aluminum wheels, loaded.

(3) “New” 53' UTILITY DX DRY FREIGHT VANS

20" drop, aluminum combo, 4 wood nailing strips,  
Hendrickson 10' spread air ride suspension, 

255/70 x 22.5 tires on aluminum wheels, aluminum 
storage box, 12 winches in sliding track.

“48'STEP DECK” 2005 TRANSCRAFT FLAT

UTILITY 3000R

Aluminum combo, Hendrickson air ride suspension, 
aluminum wheels, 12 winches and straps in sliding 

track, white curtains.

“New...Just arrived” 
53' x 102" UTILITY TAUTLINER

UTILITY 53' x 102" x 13'6" 
DRY FREIGHT VANS 

13,180 Lbs.
110" Door Opening

hendrickson Air ride 
suspension, Logistic side 

posts – ALum. or trAnsLucent 
roof AvAiLABLe, stAinLess reAr 

door cAse, 12" corrugAted 
steeL scuff Liner,  

24" steeL threshoLd pLAte. 
PRIcEd RIghT!

Insulated front, roof, and sides, hardwood floor, 8' x 10' 
storage compartment  in bay area, tires and brakes like 

new condition, logistic posts, plywood lined.
Extra clean.

(1) 2004 UTILITY 53' INSULATED VAN WITH 
CARRIER ULTRA REEFER UNIT

stAinLess steeL front And reAr, 
vents, “e” trAck, h.d. ALum. fLAt 

fLoor, 46k hendrickson suspension, 
cArrier Xtc  steALth units.

(40) 2006/07 UTILITY 
53' REEFERS

“LATE MOdEL TRAdES”...... 
ARRIVINg SOON!

Thermo King SBIII units, 100 gal. fuel tank, overhead rear door, 
heavy duty flat aluminum floor, 2 rows of recessed “E” track, 

6 interior lights, curb side and road side (62" width) doors, 16" 
scuff liner, heavy duty side posts on 12" C/L, stainless radius 
corners and rear door case, Hendrickson air ride suspension. 

(14) 2002 TRAILMOBILE 53' REEFERS 

Toronto and 

Montreal locations

Season's Greetings 
& Best Wishes 

for the Coming Year!

hendrickson Air 
ride suspension on 10' 
spreAd, 48" ALuminum 

heAdBoArd, 12 Winches 
And strAps in sLiding 

trAck.
 PRICED TO MOVE.

“NEW” UTILITY 48' ALUMINUM 
COMBO FLAT BEDS

IN STOCK & 
ARRIVING DAILY

53' x 102" high cuBe reefers, 
1071⁄2" i.h. front, 1091⁄2" i.h. reAr, 

981⁄2" i.W. recessed 
“e” trAck, h.d. duct fLoor, 

stAinLess front & reAr, 
vents, Led Lites –  
Weight 12.155 LBs.  
(stAndArd modeL)  

h.d. intrAAX Air ride susp. 
ALum. WheeLs.

Action Trailer Sales.indd   1 06/12/10   3:29 PM

http://www.actiontrailersales.com
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information is available on the Inter-
net, for shippers and brokers at mini-
mum to do a public records review,” 
said Sandberg.

Which begs the question, what 
can a carrier to do to ensure its CSA 

score works in its favour and not as 
a deal-breaker? Sandberg said the 
time to begin communicating with 
shippers is now.

“Shippers and brokers have been 
paying attention (to CSA) and if 
you’re a motor carrier, you need to 

engage in dialogue with your ship-
pers and brokers,” she said. “Ask 
them how they plan on using the new 
data. If you have good data, I rec-
ommend you offer that data up and 
let them see you’re operating safe-
ly and that you’re a good risk and a 
good carrier. A number of carriers 
are advertising that they have good 

SMS scores. If you don’t have good 
scores but have taken steps to correct 
those scores, such as removing bad 
drivers, you may want to have that 
initial dialogue with your shippers 
and brokers on the steps you’ve tak-
en to remediate some of the scores 
that may not look that good when 
the system goes live.” n

Start talking to customers about CSA, experts say
Continued from page 8

A

L

L

U

N

I

T

S

O 

N

O

U

R

L 

O 

T

N

O

W

!

DEPENDABLE
Truck & Tank

LIMITED
BRAMPTON, ONTARIO
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www.dependable.ca

Call our Watts Line from 
anywhere in Canada

1-800-268-0871

MANUFACTURERS OF ALUMINUM AND STEEL TANKS We are looking 
for trade ins on 

propane delivery 
trucks!

WE RENT TANKERS!

905-453-6724
Ask for Mike Trotter

2002 INTERNATIONAL c/w 20,000 litre 5 compartment tank, dual 
pumping, Midcom, Bottom Loading, CSA-B620, DOT. Stock #623

2011 INTERNATIONAL (2007 EMISSIONS) 7400 MAx FORcE  
ENgINE, c/w 20,000 litre 4 compartment aluminum tank, dual 
pump and meter, you choose temperature compensated meters, 
you choose colour.

1999 Sterling LT9513 c/w Cat C-13, 20,000 litre 4 compartment alu-
minum tank, dual pumping and metering equipment, bottom loading, 
Midcom, Tank CSA-B620 certified, DOT certified. Stock #T646

2000 STERLINg LTS8000, c/w 19,000 litre four compartment alumi-
num tank, dual pumping and metering, Midcom, DOT Certified and  
Safetied, CSA-B620 Certified. Stock #592

2002 FREIgHTLINER cABOVER, 18,500 litre 4 compartment alu-
minum tank, dual pumping and metering, safetied and certified.
 Stock #579

2005 STERLINg c/w 13,000 aluminum 4 cpt. tank, dual pumping 
and metering equipment, Midcom, DOT certified, CSA-B620.
 Stock #596

NEW 2011 INTERNATIONAL c/w 3499 USWG Propane complete.  
  

2002 STERLINg c/w 20,000 litre 4 compartment aluminum tank, 
dual pumping, DOT, CSA-B620, B/L rough in. Stock #593

2004 INTERNATIONAL, 20,000 litre 4 compartment aluminum tank, 
single pumping and metering, bottom load, CSA-B620, DOT.
 Stock #615

1997 FORD, 13,000 4 compartment tank, bottom load, vapour 
Midcom, DOT certified. Stock #603

1981 20,000 litre two compartment aluminum pup trailer, bottom 
load, vapor recovery, DOT certified, CSA-B620 certified. Stock #566

2002 STERLINg, c/w 20,000 litre 4 compartment aluminum tank, 
dual pumping and metering equipment, bottom loading, vapor re-
covery, DOT certified and CSA-B620.   Stock #T644 HUTcHINSON 62,000 litres 6 compartment B-Train, Bottom Load, 

Vapor Recovery, DOT certified and Safetied, Full V.I.P.K. Stock #627

2000 STERLINg L8000, c/w 13,000 litre four compartment aluminum 
tank, dual pumping and metering, Midcom, DOT Certified and Safe-
tied, CSA-B620 Certified. Stock #633

NEW 2011 WESTERN STAR c/w 5500 USWG propane complete. 

Season’s Greetings!
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SAINT JOHN, N.B. – Truckers us-
ing the Saint John Harbour Bridge 
will no longer have to reach into their 
pockets, after the feds downloaded 
ownership of the bridge to the prom-
ise and made them remove the tolls 
as a condition of the transfer.

The deal also provides funding 
for refurbishing while forgiving the 
bridge authority’s outstanding fed-
eral debt.

“This is a major step forward for 
Saint John and for the local and re-
gional economy,” said Prime Minis-
ter Stephen Harper, who visited the 
region recently. “It will strengthen 
trade and transport corridors within 
the province in support of the At-
lantic Gateway. It will benefit the 
transportation industry and other 
regional businesses. And it will help 
create jobs over the long term.”

“Today’s announcement is evi-
dence of our government’s com-

mitment to build and maintain a 
modern highway network for our 
residents,” agreed New Bruns-
wick Premier David Alward. “New 
Brunswick plays an essential role 
in the Atlantic Gateway, and by re-
moving the tolls on the Harbour 
Bridge, we will see a smoother flow 
of people and goods throughout 
our region.”

The Atlantic Provinces Truck-
ing Association (APTA) estimates 
about 1,000 trucks cross the bridge 
each day. Executive director Jean-
Marc Picard told the CBC “We have 
about 1,000 trucks a day on average 
going over so you can imagine the 
revenue generated from the truck-
ing industry for the bridge. Our 
costs are always going up with main-
tenance, fuel efficient equipment, 
so these tolls, when you get a break 
like that, it’s always a bit of a relief 
for the trucking industry.” n

Saint John Harbour Bridge goes toll-free

Feds continue funding Atlantic ferries
SAINT JOHN, N.B. – The federal government has announced it will pro-
vide funding to continue ferry services between Saint John, N.B. and Digby, 
N.S. and between Wood Islands, P.E.I. and Caribou, N.S. until 2014.

The ferry service is vital to some trucking companies in the region. In Oc-
tober, Truck News wrote about the importance of the ferry service to com-
mercial vehicle operators.

“The Government of Canada understands the importance of these fer-
ry services to the local communities and economy,” said federal Transport 
Minister Chuck Strahl. “In addition to providing safe and effective trans-
portation to remote communities, the investments announced today will go 
a long way in supporting the regional economy and transportation network 
in Eastern Canada.” 

Transport Canada owns four vessels and six ferry facilities that serve these 
routes. The original lease agreements were set to expire March 31, 2011. n

ferry funds: Many truckers, especially aggregate haulers, rely on the ferry 
services which, thanks to federal funding, will remain till 2014 at least.
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quebec

By Carroll McCormick 
QUEBEC CITY, Que. – The stars 
have come into perfect alignment 
for Canada’s first liquid natural gas 
(LNG) corridor for trucking: A gen-
erous tax incentive from Revenue 
Quebec, an order for 180 liquid nat-
ural gas (LNG) Peterbilt tractors by 
Robert Transport and a partnership 
between Robert, LNG distributor 
Gaz Metro and LNG engine manu-
facturer Westport Innovations.

Gaz Metro will break ground in 
spring 2011 for three LNG fueling 
stations: one each in the Greater 
Montreal area, the Greater Que-
bec City area and the Greater To-
ronto area. 

Gaz Metro has yet to name their 
exact locations, but confirms that 

they will be driver-operated, like 
cardlock fueling stations, and be 
big enough to accommodate B-
trains and long combination vehi-
cles (LCVs). 

“A certificate of competency is re-
quired for the use of tanks and LNG 
stations. The Ecole de Technologie 
Gaziere of Gaz Metro will provide 
training to clients that will ask for 
it. Drivers holding their competen-
cy cards will fuel their own trucks,” 
Gaz Metro explains.

Robert, which is reaching for the 
new Holy Grail of trucking: the in-
terprovincial operation of LCVs 
(two 53-foot trailers) which have 
huge fuel savings over single trucks, 
has high hopes for an LCV/LNG 
marriage; LNG fuel savings are said 

to be around 25-30% compared to 
diesel. 

“Think of the greenhouse gases 
we could save with an LNG/LCV 
combination. Normally we run two 

tractors and trailers between Mon-
treal and Toronto. We will do the 
trip with LCVs, hauled by trucks 
powered by LNG. This will allow 
us to reap important fuel savings 
and make a big reduction in green-
house gases. I dream of running 
LCVs with LNG tractors,” says 
Daniel St-Germain, vice-president 
asset management, Groupe Robert.

“The ‘Blue Road’ is the biggest 
LNG project for the transport sec-
tor in Canada,” says Gaz Metro. 
“The main driver for building it is 
to reduce the carbon footprint of the 
trucking industry using natural gas. 
For the moment, no other market-
ready technology can reduce the 
GHG emissions of this sector by 
25%. The Quebec City-Windsor 
corridor is the most polluting trans-
portation highway in the country. If 
something needs to be done to re-
duce freight movement GHG, this 
is where it should start.”

The Peterbilt tractors, models 
367 and 386, will be equipped with 
Westport’s 2010 GX 15l engines. 
Earlier in 2010 Robert reported that 
the tractors will include two engine 
ratings: 400 hp/1,450 lb.-ft. torque 
and 450 hp/1,650 lb.-ft., but these 
configurations have not been final-
ized, according to Westport.

Westport starts with Cummins 
engines, without the diesel compo-
nents, and adds its LNG systems. 

“It becomes, and is branded as a 
Westport engine. Then it is shipped 
to the truck plant with the LNG 
tanks and other systems,” explains 
Jonathan Burke, vice-president, 
global market development, West-
port.

The Quebec government provid-
ed critical impetus in its 2010-2011 
budget that tipped the balance in fa-
vour of Robert adopting LNG tech-
nology: Revenue Quebec raised the 
capital cost allowance (CCA) for 
new trucks or tractors designed for 
hauling freight to 60%, from the old 
40%. As well, Revenue Quebec is 
allowing an additional 85% deduc-
tion on top of the 60% CCA deduc-
tion, for LNG-fueled vehicles. 

“Without the added deprecia-
tion, I don’t think the project could 
work,” says St-Germain. “As it is, 
it will take about six years to break 
even on the project.” 

Maintenance costs will also be 
higher than with diesel engines. “In 
our opinion, it will cost 20% more 
to operate these trucks for eight to 
10 years,” St-Germain explains.

Robert is taking the long view 
with the adoption of LNG. 

Building the blue road
Gaz Metro to build liquid natural gas fueling 
stations between Quebec City and Toronto

breakthrough: Robert Transport is the first Canadian fleet to place a ma-
jor order for LNG-powered trucks similar to this one.
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“There is a big possibility that 
LNG prices will be more stable 
than diesel in North America. It 
also means less dependence on Or-
ganization of the Petroleum Export-
ing Countries and Middle East fuel 
sources,” St-Germain says.

For Gaz Metro, which distrib-
utes 97% of all natural gas prod-
ucts in Quebec, the Blue Road is 

its first foray into supplying LNG 
to the transportation sector. West-
port wants to sell engines. There are 
currently about seven LNG trucks 
operating in Canada, the majority 
of which are engineering technol-
ogy trucks in Vancouver. 

“The Robert order kicks off the 
emergence of LNG trucks in Cana-
da,” Burke says. Truck deliveries are 

expected to start after March 2011.
Keep your ears to the ground 

for news of more LNG corridors in 
Canada. 

“We are looking at other cor-
ridors; for example, in the Mar-
itimes and Western Canada. 
There are no problems running 
in the Rockies. We have done a 
lot of test work on the Coquihal-

la Highway in British Columbia, 
with weights from 80,000 lbs to 
140,000 lbs GVW,” Burke says. 
“We see the ideal cross-border 
LNG corridor running into Buf-
falo and Detroit. Given the begin-
nings of LNG trucks in Califor-
nia, we can see corridors running 
north into Alberta and British 
Columbia.” n
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da, research conducted on behalf of 
the Canadian Trucking Human Re-
sources Council during the previous 
economic expansion found that almost 
half the carriers surveyed had to idle 
trucks because of the shortage of per-
sonnel while 42% noted the shortage 
affected their ability to move freight.

Bryan concurred with Gaetz’s re-
marks, adding: “This driver shortage 
is going to present an excellent oppor-
tunity to grow our business organically 
with great customers and great rates.” 
And so did transportation specialist 
Walter Spracklin from Royal Bank 
of Canada, who spoke right after this 
session. 

“Don’t fix the driver shortage prob-
lem. It will allow you to fix your rates,” 
Spracklin told trucking executives.

What should also aid trucking com-
panies is that a great deal of capac-
ity has been removed from the mar-
ket place. There were 3,000 trucking 
company failures since 2009 in the US 
with 1,085 of them since the start of 
this year, according to Wilson. 

The American Trucking Associa-
tions estimates there has been a 12.5% 
loss of capacity as a result. In Canada, 
the bankruptcies have not been as pro-
nounced. 

There were 513 trucking company 
bankruptcies in 2008 and 352 in 2009, 
according to data provided by Statistics 
Canada. (In comparison, bankruptcies 
were higher back at the turn of the de-
cade when fuel prices skyrocketed and 
many carriers were caught without fuel 

surcharges in place).
“Looking ahead, as capacity tight-

ens, it will enable carriers to gain some 
pricing control by mid-2011, which will 
herald very significant rate hikes,” Wil-
son said. “If you are a shipper, you 
want to guarantee capacity. Right now 
(service) reliability is one of the biggest 
issues we face.”

But Gaetz reminded the audience 
how far trucking’s fortunes have fallen 
during a freight recession that started 
back in 2006 and did not lift till this 
year, and how long it may take to get 
things back to where they used to be. 

“We have a long, long way to go be-
fore we get prices to where they have 
to be,” Gaetz said.

Not that the audience needed much 
reminding. Wilson, who spoke first, 
said logistics costs as a share of US 
GDP dropped to 7.7% in 2009, which 
was the lowest over the past 30 years. 
This was caused by rapid declines in 
shipments combined with cut-throat 
rate pricing.

“Make no mistake about it. Our 
goal is to provide a product that is what 
shippers need or better, while provid-
ing for acceptable reinvestment and 
growth…public companies are fed up 
with their returns. This recession has 
probably been the most difficult since 
the Great Depression. It has been a 
long four years. There are a lot of tired 
people. It can’t take four years to re-
cover,” Gaetz said, adding that Vitran 
has already started to raise rates for its 
US service.

Spracklin said his own company re-
search shows that almost two out of 
three shippers are expecting rate in-
creases in the 1-6% range. Only about 
a quarter of shippers surveyed thought 
likewise the previous year.

Wilson, however, cautioned she 
does not see the economy perking up 
much till the mid-point of 2011 and 
even then she thought the recovery 
would be bumpy and slow. It may be 
2012 till truck freight rates show sig-
nificant recovery.

That fit in with Rumble’s outlook.
“I think it’s going to be slow prog-

ress. As the opportunities (to raise 
rates) present themselves, we have to 
take them,” he said, adding there are 
pockets already in the US economy 
where higher rates will stick. 

Rumble and several others also cau-
tioned against entering into any long-
term contracts because the market is 
about to change and carriers should 
not be tying themselves down under 
the wrong circumstances. 

Another trucking executive warned 
that long-term shipper contracts are 
dangerous because they may assign 
too many liabilities to carriers with 
very little increase in rates. Anoth-
er carrier pointed out that long-term 
shipper deals that commit carriers to 
high service and capacity levels often 
don’t include freight volume guaran-
tees.

Wilson disagreed with the opposi-
tion to long-term contracts, being in 
favour of a more collaborative relation-
ship with shippers.

“I think you have a good chance of 
getting where you want to be,” she told 
carriers. “If you are relying on tight ca-
pacity and the driver shortage to get 
rates up, you are running risks.”

But Rumble said there needs to be 
a compromise between long-term con-
tracts that favour shippers and short-
term deals that provide carriers with 

Shippers expecting rate increases
Continued from page 1
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the most flexibility.
“I’m not against long-term con-

tracts,” he clarified. “It’s the timing of 
it and if they are willing to put some 
guarantees in place in terms of freight 
volumes and price increases.” 

Uloth said it’s more an issue of grow-
ing with the right customers.

“We try to search out the better 
shipper. I’m not interested in just sales 
volumes,” Uloth said.

And Tittel, who acknowledged his 
company saw “some crazy rate re-
quests” during the recession from its 
shipper clients, added that carriers 
have to be extra careful with whom 
they do business, whether it be a ship-
per or an intermediary.

The panel also discussed the im-
pact of current debt levels, utilization 
of assets and whether carriers have 
stretched themselves too thin in try-
ing to secure new business during the 
downturn.

Rumble, whose company started 
out the downturn as an income trust, 
spoke about the importance of hav-
ing cash flow available during the re-
cession. 

He moved quickly to restructure his 
company’s debt load so that a sizeable 
amount of debt did not kick over into 
liabilities during the height of the re-
cession. Instead it will come due in a 
few years when the economy should 
be stronger. He said that had he wait-
ed to act, the company’s rates would 
probably have had to be 2-3% higher 
in the midst of a recession with cut-
throat pricing.

“In a recession, you better under-
stand the covenants you have in place. 
They can move very, very quickly and 
you can’t stop it. No matter what, con-
trol your destiny. Manage your cove-
nants. Start early,” Rumble advised.

Bryan’s contribution to surviving 
the recession was being creative when 
it came to better utilizing existing com-
pany assets. His company ended up 
renting unused space at its new termi-
nal to another carrier.

“It’s not something we would have 
thought of before,” Bryan acknowl-
edged.

Bryan also moved dispatch opera-
tions from the US to Canada to reduce 
costs and moved early to remove ex-
cess capacity from the fleet.

By Lou Smyrlis
TORONTO, Ont. – Can the global economy stay in drive? 
That’s the question concerning most as we head into 2011 
with an economy showing considerably less umph than it 
did at the start of the year, and what Dawn Desjardins, as-
sistant chief economist with Royal Bank of Canada, ad-
dressed at the recent Ontario Trucking Association annual 
convention. Although the economy has been in recovery 
for a full year now, Desjardins acknowledged in some in-
dustries (trucking would certainly be among them) it may 
not feel that way. 

“We have a lot of room to go to get to pre-recession lev-
els and it’s not going to be a straight line to prosperity,” 
she warned.

The need to start regrowing inventories, which had been 
significantly reduced during the recession, drove much of 
the growth of the final quarter of 2009 and first quarter of 

2010 but inventory growth has since slowed considerably, 
Desjardins said, adding “we don’t see it continuing at an 
aggressive pace.” 

The sluggish American economy has much to do with 
the muted economic outlook. Americans lost 25% of their 
wealth from 2007 and only about a third has been recovered 
to date. As a result, consumer spending in the US, although 
finally on an upward trajectory after two years of declines, 
is only expected to grow by 2% this year and next. Histori-
cally, consumer spending increases at double this pace. 

Home sales in the US are also considerably below peak 
levels since unemployment remains high and fiscal tax re-
bate programs have expired. 

The situation is not as dire on this side of the border. Ca-
nadian consumer spending accelerated this year and will 
account for about half the economic growth in 2010. The 

Outlook for 2011? Patience with no straight line to prosperity

Continued on page 16

“If you are not going to use (equip-
ment), you don’t need it. So get rid of 
it. We got a fairly good dollar for it and 
it helped with cash flow,” he said.

Uloth, however, pointed to the ben-
efit of staying the course during a re-
cession, which is the path that Rose-
dale Group took, spending $8 million 
towards equipment renewal and ex-
panding in Vancouver and Winnipeg 
with new facilities as well as beefing 
up its Montreal operation.

“We did this because we knew the 
recession would not last forever and 
we wanted to be ready. We also in-
vested heavily in people. We didn’t 
lay anybody off and we continued to 
train our people. We gave our driv-
ers an adjustment of 3% this March,” 
Uloth said.

Spracklin said the publically traded 
companies he tracks did an “excellent” 
job of weathering the economic storm, 
despite the hardships.

“Smart players turned away from 
bad business. A lot of these companies 
were quick in cutting costs and reduc-
ing capacity,” Spracklin said.

And there is a real silver lining to 
this cloud. Wilson said that for those 
who have survived the recession and 
who can manage through the slow and 
turbulent road to recovery, the future 
is really bright. 

“For those who have emerged much 
weaker, you have to find a way to dif-
ferentiate yourselves,” she added. n
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recession did take way about 400,000 
jobs but they were quickly recovered, 
Desjardins said. She expects the unem-
ployment rate to drop from the current 
7.9% down to 7% by 2012.

The trade sector, thanks to our high 

dollar, however, is acting as a weight 
on future growth and the rising debt 
levels among Canadian families also 
bears watching.

Canadian housing is in decline fol-
lowing the strong activity shown in 
2009 when interest rates became par-
ticularly attractive but Desjardins said 
“we are not in the camp that Canada’s 

housing market is headed the way of 
the US.”

And there are good reasons for 
hope for the US too, Desjardins said. 

“We are seeing the work week be-
ing extended. Overtime has peaked 
and there is a rise in temporary hir-
ing. We are sowing the seeds of future 
growth,” she said.

What will drive this growth? Busi-
ness spending for one, if the corporate 
sector on both sides of the border can 
overcome its nervousness. 

“It’s a glass half full scenario,” Des-
jardins said. “This is a story of patience 
and being accepting of the fact we are 
not going back to very strong growth 
any time soon.” n

Recovery timeline
Continued from page 15

Save Fuel withSave Fuel with WebastoWebasto

• Engine Preheat
• Interior Cab Heat
• Reduced Engine Wear
• Reduced Maintainence Costs
• Reduced Emissions

Niagara Service & Supply Ltd.
150 South Service Rd.
Stoney Creek, ON
(800) 268-5076
(905) 573-3101
sales@niagraservice.com

Wilson Instruments
43 Crowe Bay Heights,
Campbellford, ON
(877) 467-4440
(705) 653-2403
wilsoninstruments@sympatico.ca
www.wilsoninstruments .com

Manwin Enterprises
15 Wanless Court,
Ayr, ON
(888) 823-7611
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manwin@bellnet.ca
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• 2-Year Limited Warranty• 2-Year Limited Warranty
• FREE Consultation• FREE Consultation
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Webasto Heaters Provide:Webasto Heaters Provide:

Aarden Industries Inc.
26 Napier Court,
Utopia, ON
(705) 797-0041
aardenindustries@hotmail.com

Mobile Service Available

Let us design a system for
your custom application!

With a full line of heaters ranging from
7,000 – 45,000 Btu/h of heat output,
Webasto has the solution for your
vehicle. If you want to reduce fuel
consumption, engine wear and
emissions then you want Webasto.

Green Solutions
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Seasons Greetings!
Warmest Thoughts and Best Wishes for a 

Wonderful Holiday & A Very Happy New Year!
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ontario

www.truckingforwishes.com

helping dreams come true for children
with life threatening illnesses

www.greentrucker.com

saving our environment,
one mile at a time

www.drivingforprofit.com

expert information in an
affordable fashion

d  Season’s Greetings!   d

TORONTO, Ont. – The Ontario 
Trucking Association held its an-
nual convention Nov. 19, taking the 
opportunity to issue some of the 
industry’s most prestigious awards.

Driver of the Year

APPS Transport driver Guy Brod-
erick was named the 2010 OTA/Vol-
vo Trucks Canada Ontario Truck 
Driver of the Year during the con-
vention luncheon.

Just moments before being named 
Driver of the Year, Broderick ad-
dressed the association about the 
important and fulfilling role OTA 
Road Knights play in promoting the 
industry. 

Broderick is a member of the 
current Road Knights team and 
as such, visits schools and career 
events and provides media inter-
views all to promote the trucking 

industry and road safety.
Broderick has a clean driving re-

cord and takes safety seriously, or-
ganizers of the event said. Volvo’s 
Brent Weary presented the award.

“Safety is always my number one 
priority,” said Broderick. “I truly 
enjoy promoting safety initiatives 
and educating the public on how to-
gether, we can improve road safety.”

“Guy is an exemplary profes-
sional driver, both on and off the 
road,” added OTA president Da-
vid Bradley. “He should be proud 
of the numerous accomplishments 
that earned him this prestigious 
award.”

Broderick has nearly three mil-
lion accident-free kilometres to his 
credit. He has been trucking for 25 
years and is also active within his 
Cambridge community, where he’s 
a softball coach and fundraiser. 

Bridgestone Truck Hero

Aggregate hauler Jamie MacFar-
lane was named the 2010 Bridges-
tone Canadian Truck Hero during 
an emotional presentation at the 
convention’s kick-off breakfast.

MacFarlane, a driver for Top of 
the Hill Aggregates, came across an 
accident June 17 when a passenger 
train plowed into a dump truck that 
was travelling ahead of him. Mac-
Farlane jumped into action, tend-
ing to the dump truck driver’s inju-
ries, calling for help and continuing 
to offer support until help arrived.

Sadly, dump truck driver Rob 
Douglas succumbed to his injuries. 
However, the victim’s family was 
comforted to know their loved one 
was not alone during his final mo-
ments and they attended the pre-
sentation to personally thank Mac-

Farlane. The late driver’s wife, Kim 
Douglas, was on-hand as well as oth-
er members of her family including 
her cousin Karen Nancarrow, who 
said “Kim and I were thrilled Jamie 
is receiving this award because he is 
a hero. Nobody likes to be called a 
hero, because it is usually borne of 
a difficult situation. But Jamie, you 
are a hero.”

She went on to say “A hero does 
what is needed in the moment. You 
could have said it was too difficult 
and stepped aside, but you sat by 
Rob’s side and talked to him un-
til help arrived. For that, you are 
a hero.” Nobody should have to 
spend their final moments alone, 
she added. “We can only hope we 
don’t have to do it alone, we can 
only hope we have somebody at 
our side to hold our hand and tell 
us it’s going to be okay. If that per-
son can’t be our spouse, parent or 
loved one, we can only hope a hero 
comes around and that hero for Rob 
was you, Jamie.”

Paul Dalcourt, national fleet ac-
count executive with Bridgestone’s 
US and Canada Commercial Tire 
Sales division presented the award, 
along with a $3,000 cheque and a 
trophy. Bridgestone also donat-
ed $3,000 to the deceased driver’s 
family at MacFarlane’s request. For 
more info, see www.truckhero.ca.

Service to industry

George Ledson, founder and pres-
ident of Cavalier Transportation, 
was named the 2010 Shaw Track-
ing-OTA Service to Industry award 
winner at the convention.

Ledson has more than a half-
century of trucking experience un-
der his belt and, according to the  
OTA, usually begins or ends a con-
versation with the words “I love 
trucking.”

Ledson got into the trucking biz 
as a credit clerk with Intercity Truck 
Lines about 53 years ago and over 
the next 20 years filled various roles 
with the company, including traffic 
manager, costing manager, termi-
nal manager and vice-president of 
operations. 

He launched Cavalier Transpor-
tation in 1978, initially as a con-
sulting company out of his home.  
Cavalier soon grew to include a 
load brokerage operation that con-
tinues today.

In 1985, Cavalier became a for-
hire trucking company providing 
local cartage and regional service 
in the Greater Toronto Area and  
in 1990, Cavalier Logistics was cre-
ated, including a large warehouse 
operation.

Today, Cavalier runs 85 trucks, 
265 trailers and has 25,000 sq.-ft. of 
storage space.

Ledson has served on many as-
sociation boards and committees as 
well as local charities.

“George exemplifies commit-
ment, contribution, and dedication 
to the Ontario trucking industry 
and to OTA; he is a most deserv-
ing recipient,” said Shaw Tracking 
v.p. Mike Ham.

Added OTA chief Bradley: 
“George is passionate about the 
trucking industry and is one of  
the most respected people in the 
business.” n

Heroism, passion recognized during OTA awards presentations
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CONGRATULATIONS!

Transit Lubricants Ltd, a Chevron Signature Class Lubrication Marketer,  

and Associate Marketer Sarjeant CO. LTD welcome and congratulate 

Riglube on their new Barrie facility.

west

EDMONTON, Alta. – Alberta 
will ban the recreational use of the 
CB radio as part of what it calls 
the “most comprehensive distract-
ed driving legislation in Canada.”

Bill 16, the Traffic Safety (Dis-
tracted Driving) Amendment Act, 
2010, restricts the use of handheld 
cell phones as well as the use of 
other potentially distracting de-
vices, including the CB radio.

Under the rules, drivers will 
only be able to use CB radios if: 
they are operating pilot vehicles 
and must maintain contact with 
another vehicle; they are using the 
radio to contact their employer 

where the employee is required to 
maintain radio contact; to partici-
pate in a search, rescue or emer-
gency situation; or when the CB 
is operable in hands-free mode. 
How exactly police will enforce 
the rule remains to be seen.

“This is a great day for traf-
fic safety in our province,” said 
Minister of Transportation Luke 
Ouellette, who has been typi-
cally seen as a trucker-friendly 
politician. “This legislation is a 
bold approach and goes beyond 
restricting cell phones and deals 
with the broader issue of distract-
ed driving. Our message is clear: 

Keep your hands on the wheel 
and your eyes on the road.”

To confirm the rules will af-
fect commercial truck drivers 
and their time-honoured tradition 
of conversing via the CB radio, 
Truck News sought clarification 
from Tara Peters, a spokesperson 
with Alberta Transportation’s Office 
of Traffic Safety.

“Drivers, including commer-
cial truck drivers, who are re-
quired by their employer to 
maintain two-way radio commu-
nication, for example via a CB 
radio, may use a hand-held two-
way radio communication device 
for the purposes of contacting 
their employer while acting with-
in the scope of that individual’s 
employment,” she said. “Recre-
ational use of a hand-held two-
way radio communication device 
is not permitted under Bill 16.”

Maybe we were in denial when 

we asked again if a truck driv-
er will be in violation of the law 
when using the CB radio for con-
versational purposes? 

But alas, she confirmed: “Yes, 
the bill specifies that hand-held 
two-way radios can only be used 
by drivers who are required by 
their employer to maintain two-
way radio communication for  
the purposes of contacting their 
employer while acting within  
the scope of that individual’s  
employment.”

Violating the new rules, which 
could take effect by mid-2011 will 
net drivers a fine of $172 with no 
demerit points. 

The province says it will be 
launching a public education and 
awareness campaign to familiar-
ize drivers with the rules. 

For more information, visit 
www.transportation.alberta.ca. n

Truck-friendly 
Sask. gets more 
truck-friendly
REGINA, Sask. – Saskatche-
wan continues to remove bar-
riers for trucking companies, 
most recently amending its Ve-
hicle Weight and Dimensions 
Regulations to allow B-trains 
to operate at 63,500 kgs on 
more roadways.

The new weight limit match-
es that in Alberta and B.C. and 
adds about 1,000 kg of payload, 
the province announced. This 
will improve productivity by 
2.5%. 

“This is just one of many 
changes we’ve introduced to 
harmonize rules for commer-
cial carriers across Western 
Canada, keeping the goals of 
the New West Partnership very 
clearly in mind,” Highways and 
Infrastructure Minister Jim 
Reiter said. 

“These and other amend-
ments are aimed not only at 
harmonization but at increas-
ing the profitability of shippers 
and making Saskatchewan an 
even more competitive place to 
do business.” 

Highways that can now ac-
commodate 63,500 kg B-train 
loads include: Hwy. 6 from Re-
gina to Melfort; Hwy. 9 from 
Hwy. 1 to Yorkton; Hwy. 13 
from Manitoba to its junction 
with Hwy. 39; Hwy. 18 from 
Manitoba to its junction with 
Hwy. 39; Hwy. 39 from Hwy. 
6 to Hwy. 1; and Hwy. 40 from 
its junction with Hwy. 4 to its 
junction with Hwy. 29.

Saskatchewan also has ap-
proved the use of tridem-drive 
trucks and truck tractors, al-
lowing them to be used with-
out special single-trip or term 
permits. 

And it also amended the reg-
ulations to allow the wider use 
of aerodynamic evices, wide-
base tires, lift axles that auto-
matically deploy and other fea-
tures that lower emissions and 
reduce operating costs. 

For a complete list, visit 
www.highways.gov.sk.ca. n

Alberta to ban recreational use of CB radios
Canada’s ‘most comprehensive’ 
distracted driving legislation goes 
far beyond cell phones
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We are expanding
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Truck and Trailer

canada

By James Menzies
TORONTO, Ont. – Canadian truck-
ing companies and US carriers that 
operate here could save $2.2 billion 
in fuel over a 10-year period if Ca-
nadian regulators would ease restric-
tions on trailer tails. That was the 
message Andrew Smith, CEO of 
ATDynamics brought to the Council 
of Ministers Responsible for Trans-
portation and Highway Safety’s Task 
Force on Vehicle Weights and Di-
mensions Policy during a national 
meeting here recently.

In an interview with Truck News fol-
lowing the meeting, Smith said current 
Canadian regulations are ineffective, 
since they allow aerodynamic devic-
es to extend just two feet off the rear 
of the trailer. Canadian officials have 
expressed concern about the devic-
es, and particularly the carnage they 
could impose on a passenger vehicle in 
the event of a rear-end collision.

Those concerns prompted AT-
Dynamics to go back to the draw-
ing board and redesign the original 
aluminum honeycomb trailer tail it 
introduced in 2008. Just weeks ago, 
the company came out with its ‘next 
generation’ TrailerTail 2011 which is 
a “non-rigid” design that collapses on 
impact without damaging so much as 
a car windshield at highway speeds.

Smith said the new design actual-
ly improves highway safety, since it 
causes motorists to stay further be-
hind the steel rear frame of the trail-
er while travelling down the highway 
and as a bonus it reduces road spray, 
improving visibility.

“It’s a safety-enhancing piece of 
equipment,” Smith said. “We believe 
that over the next year, there’s the 
right momentum to get the regulations 
modified to allow non-rigid trailer tails 
in Canada.”

Some Canadian fleets aren’t will-
ing to wait, he told Truck News. With-
out dropping names, Smith said about 
six Canadian fleets have committed to 
deploying the new trailer tails by the 
first quarter of 2011 – they’ll simply 
have to close the tails while travelling 
in Canada. Collapsing the fairings is 
a one-man job that takes just four sec-
onds, Smith noted. So why the sudden 
interest in trailer tails?

Smith said independent SAE Type 
II tests have shown they can save fuel 
by 6.6% at 65 mph all on their own. 
When combined with trailer side 
fairings, a savings of 9-12% can be 
achieved.

“Any high-mileage fleet that wants 
to be highly-profitable should have 
both tails and skirts,” Smith said. 

While the trailer side skirt market is 
cluttered with providers, ATDynam-
ics is the furthest ahead (and the first 
to get DoT-approved, Smith noted) in 
developing and implementing trailer 
tails. It has partnered with Canadian 
side skirt provider Transtex Compos-
ites to offer a complete trailer fair-
ing solution. The trailer tails on their 
own cost about $2,000 and installa-
tion is about a two-hour job for two 
experienced installers, however a new 
record was recently set with installa-
tion taking two guys just 32 minutes, 
Smith said.

In the US, where trailer tails are al-
lowed without restriction, there are 
still less than 1,000 systems on the 
road but that’s about to change rapid-
ly, after US mega-fleet Mesilla Valley 
Transportation inked a deal to retro-

fit all 3,500 of its trailers with ATDy-
namics’ new TrailerTail 2011 system. 
Currently, Mesilla Valley is retrofitting 
10-14 trailers a day, Smith said.

“They’re trying to get them out 
there as fast as possible,” he said.

The hardware is constructed of 
stainless steel and able to hold up to 

harsh Canadian weather, Smith said. 
The panels are constructed of ther-
moplastic composite and the entire 
system weighs about 175 lbs. They’re 
compatible with all makes of van and 
reefer trailers (including drop decks) 
but they’re not yet available from the 
factory, something Smith said will 
soon change.

Having adequately addressed the 
safety concerns of Canadian rule-mak-
ers, Smith is optimistic the stage is set 
for the more widespread use of the fu-
el-saving device here in Canada. 

“Over the next year, I think a hand-
ful of provinces will take the lead to 
provide exemptions for the technology, 
eventually resulting in a national up-
grading of the regulatory framework,” 
Smith predicted, although he admitted 
overcoming government roadblocks in 
Canada is a challenge. “It took us eight 
months in the US (to get approved) and 
now we’re on to three years here, so I’m 
hoping we can turn the corner here.” n

ATDynamics asks Canadian regulators to ease trailer tail restrictions

CTHRC’s expertise sought in Europe
OTTAWA, Ont. – European professional drivers will be receiving some 
improved training, thanks in part to work done on this side of the pond 
by the Canadian Trucking Human Resources Council (CTHRC).

The CTHRC is sharing its expertise with training providers, research 
institutes and trade associations from Germany, Great Britain, Italy, the 
Netherlands, Austria, Spain and Hungary as the only North American 
group involved with the European Union’s ProfDRV initiative.

“The European partners looked around the world to identify best practices, 
and were impressed with what we have accomplished in Canada,” said 
CTHRC executive director Linda Gauthier. 

ProfDRV is aiming to define the knowledge, skills and competencies 
required of professional drivers and to improve the image of the career. 
The CTHRC has already developed National Occupational Standards 
that outline the skill sets required by professional drivers and has created  
training programs to meet those standards. The ProfDRV program is  
funded entirely by the European stakeholders, the CTHRC notes.  n
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social media

and curmudgeons.” Appearing on the 
list, nestled comfortably between Soft-
ware Analyst and Zookeeper, was 
none other than Trucker. “Spend your 
days – and even your nights – alone in 
your truck,” the article quips.

While a few of the occupations men-
tioned, and indeed the article itself, 
were obviously intended for laughs, 
(ie. Undertaker, because “dead people 
don’t give boring PowerPoint presenta-
tions or talk loudly on their cell phones 
all day”), truckers seemed oddly out 
of place. 

For a group that – allegedly – hates 
people, truckers can be a remarkably 
social bunch. Despite their longstand-
ing fondness for the CB, truckers of 
late have been immersing themselves 
in what is, perhaps, a more unlikely 
social network: social media.

For the novice, the term “social me-
dia” refers to the use of Web-based 
technologies for social interaction. 
Some of the more familiar (and popu-
lar) examples include Facebook, Twit-
ter, MySpace, and YouTube – though 
the list continues to grow and diversify 
by the day. 

On the surface, the use of social me-
dia may seem like an activity more 
suited for techno-geeks and 14-year-
olds, and truckers, for their part, may 
not seem likely followers of techno-
logical trends. But a quick search on 
Twitter provides ample evidence to the 
contrary. Trucking companies, manu-
facturers and truckers alike have all 
found their niche on the social net-

working site, which encourages its us-
ers to answer the question “What are 
you doing?” in 140 characters or less.

One such trucker is Allen Smith, a 
Dunnellon, Fla.-based driver and an 
avid proponent of Twitter and other 
social media sites.

“Social media is a tremendous tool 
for people who want to either maintain 
contact with friends and family, build 
friendships, network, create contacts 
or get a message or announcement 
out to a mass group about issues and 
topics which you’re passionate about,” 
Smith told Truck News. “One of the 
most important aspects of social media 
to me is the fact that it brings likemind-
ed people together, allowing them to 
share their thoughts and ideas, while 
informing each other of things that 
are going on that they may not have 
been aware of otherwise. It also cre-
ates transparency and accountabili-
ty in a public atmosphere. When you 
want your voice to be heard, there is no 
better way than using social media to 
get the word out virally, to thousands, 
possibly millions.”

Smith’s current exposure via social 
media is considerable, with two Twit-
ter accounts (@AskTheTrucker and 
@TruckerApp), four Facebook ac-
counts (including www.facebook.com/
askthetrucker, Truth About Trucking 
fan page, Truckers with iPhones, and 
the AskTheTrucker Blog), a YouTube 
page (www.youtube.com/truthabout-
trucking), a MySpace page, and even 
a LinkedIn account to his credit.

Such a far-reaching scope has af-

forded Smith thousands of fans and 
followers, and has provided opportu-
nities for him to give a voice to the in-
dustry. One such example saw Smith 
contacted by TV news program Dan 
Rather Reports to provide details on 
commercial driver’s licence training 
issues in the US. The show’s produc-
ers found Smith via his AskTheTruck-
er blog, and one phone call eventually 
led to a four-part series on the truck-
ing industry.

Smith was also contacted via Face-
book by a representative from the Fed-
eral Motor Carrier Safety Administra-
tion who requested Smith take part in 
a phone meeting with government of-
ficials concerning the CSA 2010 safety 
rating system.

“The communication lasted over a 
period of months, where we were able 
to express the needs and concerns for 
the drivers of this country,” Smith said. 
“I believe these conversations had a 
major impact in addressing many of 
the areas of CSA 2010 which would 
have unfairly and negatively affect-
ed drivers (and) FMCSA listened. It 
is these types of happenings, which 
many times go unnoticed, that mean 
the most: knowing you’ve made a dif-
ference and have possibly made life 
better for others. Again, exposure is 
a vital element and it’s led to so many 
people contacting me, both in the busi-
ness world and on a personal level. It 
has allowed us to get our messages 
out and be a voice for so many within 
trucking. This is the most important 
part for me, representing those who 

are not heard and giving them a voice 
and value in the world.”

Another trucker giving a voice to 
the voiceless in the industry is Desiree 
Wood, known in the Twittersphere 
as @TruckerDesiree. Wood came to 
Twitter to raise awareness of violence 
against women entering the truck-
ing industry and also to address poor 
driver training. Her efforts, much like 
Smith’s, have earned Wood a loyal fol-
lowing (at point of interview she had 
more than 6,600 followers on Twitter), 
and, also like Smith, she sees the value 
of using social media as a tool to fur-
ther her cause.

“I use Twitter as a tool; not to social-
ize, but being interactive is very impor-
tant to develop relationships and rep-
utation,” she says. “It’s more effective 
if you have a purpose than just setting 
up an account to use it as a CB like 
some do, but if you have something 
you are promoting and you can show 
that and interact also, this is effective. 
I discuss events I suppose that most 
people would not expect from the ste-
reotypical trucker. I talk about things 
that concern me as a human living on 
this planet trying to get along with one 
another without labelling it with politi-
cal affiliations or religious affiliations, 
because I think those things are often 
misused to conceal bad behaviour.”

Wood has also been featured on 
Dan Rather Reports and has been the 
subject of documentaries and articles 
related to social media. But despite her 
own success, Wood says the trucking 
industry itself, specifically recruiters, 
carriers, and even politicians, have not 
found a way to use social media effec-
tively – or honestly – just yet.

“I think Facebook and Twitter are 
very good social media platforms for 
trucking, but the problem with truck-
ing is that they are not used to being 
questioned, so they go silent. That 
is ‘unsocial media’ and this is why it 
has not been applied effectively in 
the trucking industry yet,” Wood told 
Truck News.

“Recruiters and carriers are not 
having an easy time because they are 
not changing their strategy and have 
not embraced transparency. Putting 
out misleading information and not 
responding to criticism…shows they 
do not care, they do not value the intel-
ligence of others and they are rigid to 
change. This is hurdle that the truck-
ing industry needs to decide how they 
will proceed.”

Trucking industry OEMs, suppli-
ers and service providers are also get-
ting in on the social media game, like 
Brampton, Ont.-based Blower Tech 
Solutions, which has Amy Harrison 
frenetically working her thumbs be-
hind the scenes of the company’s Twit-
ter account (@Blower_Tech). 

“I am seeing more and more trans-
portation industry-involved compa-
nies making use of social media – via 
Twitter and Facebook primarily – and 
I am very impressed by it,” Harrison 
told Truck News. “I guess the rule of 
thumb is, if your competition is doing 
it, you better be too. With social media, 
the costs are minimal so there really 
isn’t a huge excuse to not get involved.”

Harrison says that the variety and 
scope of social media sites can be a 
bit daunting for new users, and admits 
to personally using Twitter, LinkedIn, 
and Facebook accounts, as well as hav-
ing a blog. She encourages clients to 

Twitter, Facebook allow drivers to stay connected
Continued from page 1

Continued on page 24

You can rely on our insurance brokers,  
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social media

think of social media and the Internet 
this way: “Your Web site is your home/
head office, Facebook is your perma-
nent trade show booth, and Twitter is 
your spokesperson who is literally ev-
erywhere in the company and can up-
date you instantly,” she says. “Does it 
get a bit confusing? Yes, sometimes, 
but this is what works for me.”

As for the value it brings to her busi-
ness, Harrison says social media’s role 
as the great equalizer has been benefi-
cial for Blower Tech.

“Anyone can do it and you are all 
equals. Volvo, Hino, Cummins, they 
are all on equal footing with me (@
Blower_Tech), or anyone else. The val-
ue of getting involved is that you can 
use social media to build relationships 
with your client base and post-reces-
sion this has become key in determin-
ing who gets your valued dollars. It is 
instantaneous, which again adds to the 

value. In a lot of cases, the big com-
panies don’t need to write a press re-
lease or time a press conference: they 
can put out a message on Twitter im-
mediately and address issues directly.”

Some truckers have seen the en-
tertainment potential of social me-
dia – and a least one driver has used 
it to great success. Canadian trucker 
Sean Sutherland, (aka @EskimoSean 
on Twitter), boasts one of the most 
popular trucking-related YouTube 
channels around, with more than 6.7 
million views to date, offering a com-
bination of comedy and information 
for his many fans.

The channel’s popularity soared 
once Sutherland’s homemade train-
ing videos went viral, and he has since 
used his status as a YouTube partner to 
promote his intentionally stereotypical 
– and funny – trucker alter-ego, Eski-
mo Sean, in a series of skits.

“I use the combination (of Twitter, 
YouTube and Facebook) to stay in 
touch with family and friends, both at 
home and on the road. My YouTube 
(channel) has been a structure for not 
only that reason, but to inform the gen-
eral public of the truth about trucking, 
(to) try to show them we are not the 
stereotype they all picture truckers to 
be, as well as answer questions entry-
level drivers may have about how to 
drive, and what to expect once starting 
a career in trucking,” he says.

“Sites like Twitter are bringing back 
some of the brotherhood that has dis-
appeared. I’m ‘following’ trucker 
friends all over the country, meeting 
up with them, and building friendships 
and a brotherhood with them I may 
not have had any other way. These sites 
are starting to give truckers a feeling of 
togetherness, and I’m finding we are 
starting to find a voice again. We can 
use these tools on the Web to further 
ourselves and the industry.” 

Though his status as a YouTube 
partner has helped him earn money 
every time one of his videos is viewed, 
Sutherland says the feedback he’s re-
ceived from fellow drivers has brought 
him the most value from using social 
media. 

“What I hold close is the countless 
e-mails I receive from entry-level driv-
ers. Knowing that I’ve helped them un-
derstand the industry, or how to drive 
better, and knowing that I’ve helped 
make them a professional driver, and 
not a steering wheel holder, is worth 
the time and effort put forth.”

That said, Sutherland warns users 
that while there is much good that 
can come from social media, reckless 
tweeting or blogging can often spell 
trouble – both personally and profes-
sionally. 

“Be careful of what you say and do. 
Giving too much information on what 
you do, where you’re going, and any-
thing else company-related can get 
you fired or worse. I’ve had my bat-
tles with companies over this issue and 
have seen their side. But companies 
don’t fully understand the good that 
can come of social media. Just remem-
ber, we all have bad days, and need to 
vent – just watch what you say.”

Another driver running the gamut 
of the social media scene is Al Good-
hall (@Al_Goodhall), a long-haul 
trucker since 1998 and a recent addi-
tion to Truck News’ team of colum-
nists. And how did the aptly named 
Goodhall come to Truck News’ atten-

Continued from page 22

Truckers’ use of social media on the rise

Continued on page 26
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tion? Through Twitter, of course.
“Before (writing for Truck News), 

my writing appeared regularly (and 
still does) in our company newsletter,” 
Goodhall said in an interview. “This is 
very cool for me as it has opened many 
discussions with my fellow drivers at 
my place of work about industry issues 
and attitudes. Social media helps me 
tap into what’s going on within the in-
dustry as well as my family and social 
circles when I am away for extended 
periods. It’s just nice to know what is 
going on outside of my cab. It’s a way 
of feeling connected that we have not 
had available to us in the past.”

But Goodhall admits that the use of 
social media is a supplementary source 
of information and has its limits. 

“You can never replace social in-
teraction that takes place in person; 
whether it be one-on-one or in a group 
situation. My preference is to have a 
conversation over coffee or a couple 

of beers. Face-to-face contact is, by 
far, the best way to communicate and 
share ideas. I don’t believe that social 
media will ever replace that.”

But the immediacy of social media, 
especially when one is on the road for 
days on end, coupled with the infor-
mation to be shared and contacts to be 
made at the click of a button is an un-
deniably valuable tool, Goodhall says.

“(Social media) needs to be recog-
nized by truck drivers as a very power-
ful tool for initiating change and ideas 
within our industry. You can commu-
nicate with everyone from family to 
politicians to industry lobby groups to 
enforcement personnel to fellow driv-
ers and your own company executive. 
You can do all of that in real-time,” 
Goodhall said. “In this day and age, 
we can’t use the excuse that nobody 
listens to us. We now have the ability to 
provide feedback via the various social 
networks. I can’t think of anything that 
is more valuable than that.” n

Facebook (feis-buk), noun:
1.  A popular social networking site 

that allows the exchange of pic-
tures, status updates, messages 
and links among “friends.” 

2.  The Web site where “friend” became 
a verb, ie. “I got a Facebook invite 
from Gus. Should I ‘friend’ him?”

3.  A place to poke someone without 
fear of lawsuits.

follower (fol-oh-er), noun:
1. A person or thing that follows.
2.  A user that subscribes to another 

user’s tweets on Twitter.
3.  How Twitter users measure their 

life’s worth. 
like (lahyk), verb:
1.  To regard with favour; have a 

kindly or friendly feeling for.
2.  To agree with a user’s comment 

on Facebook.
3.  To become a fan of a Facebook 

group, ie. Truck News has more 
than 250 likes on Facebook.

MySpace (mahy-speys), noun:

1.  A social networking site where users 
create profiles comprised of photos, 
videos and personal information. Un-
seated as the top social networking site 
in the US by Facebook in 2008. 

2. Not your space. Mine.
social media (soh-shuhl mee-dee-uh), 
noun:
1.  Web-based technologies that allow 

the user to interact socially. Popular 
examples include Facebook, Twit-
ter, MySpace and YouTube.

2.  God’s gift to procrastinators.
tweeps (tweeps), slang:
1.  A conjunction of the words Twitter 

and peeps (people). Used by Twitter 
users to refer to their group of follow-
ers, ie. “To all my tweeps in the Twit-
tersphere, I just ate an awesome bo-
logna sandwich. You guys jealous?”

2. A term a man should never use.
tweet (tweet), noun:
1. The sound a bird makes.
2. A user’s message on Twitter.
Twitter (twit-er), noun:
1. A state of tremulous excitement.
2.  A Web site that offers a social 

media service where users answer 
the question, “What are you do-
ing?” in 140 characters or less.

3.  A Web site that allows people to 
alert a group of friends and strang-
ers to their breakfast cereal prefer-
ences and bowel movement frequen-
cy, ie. “Hey tweeps. I just ate a huge 
bowl of raisin bran. About to blow 
the roof off the joint. TTYS!” 

YouTube (yoo-toob), noun:
1.  A video-sharing site where users 

upload, share and view videos.
2.  A popular vehicle used to be-

come famous regardless of actual  
talent. See Justin Bieber. n

social media

Staying connected Social media defined
Continued from page 24
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tax talk

Throughout the year, the Canada 
Revenue Agency posts summa-
ries of tax fraud cases on its Web 
site. The success of our tax sys-
tem depends on honest reporting, 
and these stories show in a highly 
publicized way that it doesn’t pay 
to cheat. And that if you cheat, 
you’re gonna pay. 

When individuals or corpora-
tions are convicted of tax evasion, 
they have to pay the full amount 
of tax owing, plus interest, and 
any penalties CRA assesses.

In cases of gross negligence, the 
Income Tax Act and Excise Tax 
Act allow CRA to assess a penalty 
of up to 50% of the unpaid tax or 
the improperly claimed benefit. In 
addition, the court may fine them 
50% to 200% of the tax evaded 
and sentence them to a jail term 
of up to two years. 

As you can read in these re-
cent case summaries, each of 
these people deliberately tried 
to cheat you, me, and every oth-
er honest taxpayer in Canada, 
and it’s darned near impossible 
to find anything redeeming about 
their behaviour. But there are a 
few practical lessons to remem-
ber as you prepare your own re-
turn this year:

Someone is documenting 
your income

Richard John Rafter of Kitch-
ener, Ont., pleaded guilty to two 
counts of tax evasion and was 
fined $15,865 for failure to re-
port taxable income of $109,332 
earned in 2006 and 2007. 

Auditors found that the busi-
ness income Rafter reported on 
his T1 income tax returns for 
2006 and 2007 was significant-
ly smaller than the amounts re-
ported on subcontractor annual 
income information slips (similar 
to employee T4 slips) that general 
contractors are required to sub-
mit to CRA. 

International income 
counts

Laurier Chabot of Saskatoon 
pleaded guilty to tax evasion 
for the 2003 year and was fined 
$68,000. 

Chabot owned a business that 
bought and resold used fur coats 
on eBay, and earned an estimated 
90% of his income from interna-
tional sources. The CRA inves-
tigation revealed that he deliber-
ately failed to report international 
income received from the United 
States, Europe, and Asia in the 
amount of $250,041.

Keep accurate records 
and legitimate receipts

Bea MacDonald of Halifax was 
fined $25,126 after pleading 
guilty to three charges of tax 
evasion after an investigation re-
vealed that she falsified business 
expenses totaling approximately 
$68,000 on tax returns for 2004 
and 2005. 

The Crown Attorney careful-
ly described the great lengths 
that MacDonald took to cover 
up her tracks after she was first 
approached by CRA auditors 
in 2006. She requested to have 

original invoices re-issued from 
a vendor, in her name only, even 
though she shared the expense 
amounts equally with her real es-
tate partner. She also cut off the 
top of over 100 receipts to conceal 
the locations and claimed person-
al expenses as business expenses.

Make sure your expenses 
are deductible

Arnold MacLean of Sydney, N.S., 
pleaded guilty to one count of 
tax evasion and one count of ob-
taining GST refunds to which he 
was not entitled and was fined 
$123,045. MacLean claimed 

fraudulent and non-deductible 
employment expenses totaling 
$263,669 on his 2000 to 2004 per-
sonal income tax returns. 

At the time the offences were 
committed, he was employed as a 
salesmen at a ventilation equip-
ment company. 

A CRA investigation revealed 
that, in support of his employ-
ment expense claims, MacLean 
prepared false Declaration of 
Conditions of Employment forms, 
which included the forged signa-
ture of his employer’s controller. 

It also revealed that MacLean 
was reimbursed by his employer for 
all employment expenses incurred 
in each of the tax years noted, and 
that he knew he was not entitled to 
claim employment expense deduc-
tions on his tax returns.

That kind of scheme takes work, 
and I wonder how many hours Ma-
cLean spent trying to pull it off. 
Imagine what he could have accom-
plished by putting that effort into 
making an honest living – and pre-

paring an honest tax return. 

January is a time to make sure 
your invoices, income slips, bank 
statements, and receipts are in 
hand so you can report all of your 
income and take advantage of any 
credits, deductions, and exemp-
tions to which you’re entitled. 

It’s also a good time to talk to 
your accountant about how to 
minimize your tax obligation. 
After all, you want to pay the 
right tax bill, not the wrong one. 
There’s a difference between be-
ing aggressive and being creative. 
“Aggressive” may get you re-as-
sessed while “creative” will get 
your name published by CRA. n

– Scott Taylor is vice-president 
of TFS Group, a Waterloo, Ont., 
company that provides accounting, 
fuel tax reporting, and other busi-
ness services for truck fleets and  
owner/operators. For information, 
visit www.tfsgroup.com or call  
800-461-5970.

Lessons from a tax cheat
Tax Talk
Scott taylor
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industry

I recently celebrated my 25th anni-
versary of joining the trucking in-
dustry. Over that time, I have had 
the opportunity to learn from some 
of the greatest entrepreneurs and 
business leaders this country has 
ever produced. 

I will be forever grateful to those 
industry leaders – some of whom 
like Doug Smith, George Hendrie 
and John Kennedy are no longer 
with us – who took a chance on a 
very young guy at the time to lead 
the association they had built. 

That is not to say that the job 
doesn’t come with its frustrations. 
Dealing with government and some-
times with the conflicts within our 
large and fragmented industry can 
be trying. Far and away though, it 
continues to be a terrific experi-
ence and I cannot imagine doing 
anything else.

The success of any organization 

is a reflection of its people. As the 
‘boss,’ I tend to be the most well-
known of the association staff and 
end up the recipient of a lot of the 
recognition that has come our way. 
However, one person does not an 
organization make.

Over the years, I have been 
blessed by an amazingly dedicat-
ed, hard-working and talented team 
of individuals who deserve a lot of 
credit. They have in equal measure 
supported me, put up with my idio-
syncrasies, inspired me, made me 
laugh, brought me up short when I 
needed it, and done a great job. 

Most of them have been with me, 

and therefore have been working on 
behalf of the industry, for years. My 
wingman is senior v.p., Stephen Las-
kowski. Steve is the number two in 
charge at both CTA and OTA. But, 
he is more than that. Steve has prov-
en himself over the past 16 years as 
a tireless fighter for the industry and 
a great leader in his own right. He is 
one of those rare finds and we are 
lucky to have him. 

The rest of the management team 
is also made up of exceptional indi-
viduals. After me, our longest serv-
ing employees are v.p. of finance 
and membership, Joanne Benac (24 
years) and my executive assistant, 
Jackie Dobrowolski (23 years). 

Joanne was my first hire. Her job 
was to operate our first PC, believe 
it or not. Today, Joanne is doing the 
job that at least three people used 
to do – managing the accounting for 
both CTA and OTA, overseeing our 
commercial products and services, 
managing our membership adminis-
tration and running our convention. 

Jackie, more than anyone in the 
office, puts up with my personal foi-
bles, is always watching my back, 
making sure I am where I am sup-
posed to be, and competently and 
professionally dealing with every-
one she comes into contact with.  

There is no-one better at the 
game of politics than Doug Switzer, 
v.p. public affairs (12 years). Doug 
has an uncanny ability to be able 
to work with all sides on an issue, 
regardless of political stripe and to 
communicate our concerns directly 
to politicians in a language they un-
derstand. That is no easy feat. 

Ron Lennox, vice-president who 
came over from Transport Canada 
a decade ago, and now holds down 
the fort at CTA’s office in Ottawa, 
is the quintessential “steady Eddie.” 
He’s methodical, unflappable and 
entirely dependable. He is CTA’s 
point man on security, tax and la-
bour issues.

A couple of relative newbies 
round out our policy team. Geof-
frey Wood, v.p. operations and safe-
ty (seven years), is a “truck wonk.” 
Whether its weights and dimen-
sions issues or safety regulations 
like hours-of-service or EOBRs, 
Geoff is our man. 

Jennifer Fox, v.p. Customs, (four 
years) is as her title suggests our res-
ident Customs expert. In this day 
and age, that is such an important 
area of interest for the industry, we 
are fortunate to have someone of 
Jennifer’s ability and background 
representing us on those issues. 

Our maintenance and techni-
cal advisor, Rolf Vanderzwaag (14 
years) brings a vast technical knowl-
edge to the mix. But, Rolf is also 
one of the most entrepreneurial 
people you will ever meet, which has 
enabled us to bring many new prod-
ucts and services to the industry.

Of course, keeping things run-
ning on a daily basis requires a dedi-
cated group of unsung heroes. Rod-
ney Fowler, v.p. information systems 
(12 years) maintains our computer 
and communications systems, which 
often means working off hours and 
dealing with multiple demands from 
us non-technical types. 

We have the best group of ad-
ministrative assistants you will find 
anywhere. Melanie Kowdrysh (16 
years), Yvonne McCauley (15 years) 
and Karen McDowell (12 years) 
backstop the entire workflow. Chris-
ta Joseph (16 years) does an extraor-
dinary job collecting our accounts 
receivables – one of the most impor-
tant jobs in any business. Esperenza 
Tome (16 years) handles our com-
mercial products sales, which has 
become an essential part of our fi-
nancial underpinning. Last but not 
least, our newest hire, Deanna Pag-
nan, is quickly blossoming as a com-
munications professional and brings 
a youthful presence to the staff, 
which includes developing, for ex-
ample, our social networking strat-
egy (something those of us of a cer-
tain age simply can’t understand).

I am greatly indebted to each of 
these fine people. Without them, I 
would not have survived and thrived 
for 25 years and the industry would 
I think be the worse for it. Thanks 
guys. n

My first 25 years in trucking

Industry Issues
DaviD BraDley

– David Bradley is president of 
the Ontario Trucking Association 
and chief executive officer of the  
Canadian Trucking Alliance.

The Truck News Staff would like to wish all our 
       valued customers, readers and friends... 
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...a Safe and Happy Holiday Season!
e
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Remember the old adage “May you 
live in interesting times?” It’s fre-
quently alleged to be Chinese in or-
igin, but there are those who dispute 
that source. The point is that at first 
blush it seems to be a form of well-
wishing, but in fact it is more often 
considered to be a curse. 

Consider the last couple of years 
in the trucking industry: if you like 
rapid change, you have surely been 
enjoying yourself, but if you are 
among those who prefer a more lei-
surely pace that allows the time to 
adjust, the last few years may have 
been a nightmare for you. Interest-
ing times indeed.

Recently, the pace of change was 
the topic of a discussion among a 
small group of industry people. We 
took turns contributing to the list 
of things in this industry that had 
changed dramatically over a short 
period of time, and as the list grew it 
became apparent that we had all be-
come almost oblivious to the speed 
of change, and had simply learned 
to adapt. 

The list that developed out of the 
conversation, although not all-en-
compassing, served as reminder of 
just how trucking has been impact-
ed over the past couple of years. At 
the risk of dredging up bad memo-
ries, let me point to just a few of the 
points that were raised.

The most significant impetus for 
change we agreed was the recession. 

As freight dried up, carriers were 

forced to park trucks, lay off driv-
ers, and begin to seriously consider 
ways of reducing costs, or controlling 
those that couldn’t be eliminated al-
together. In many fleets this drove 
a complete re-think of all aspects 
of the business. Private or for-hire, 
carriers began to examine ways to 
curtail costs and make difficult de-
cisions concerning what freight they 
wanted to haul and what they should 
step aside from. 

The tentacles from the recession 
reached out and touched every as-
pect of the trucking industry from 
OEMs, to carriers, to shippers, to 
employees. The title of a biogra-
phy of Jim Morrison of the late 
’60s rock band The Doors springs 
to mind – No One Here Gets Out 
Alive. A bit overstated perhaps, but 
there was, and to some extent still 
is that feeling.

Coupled with the economic woes, 
in the last few years we also dealt 
with the introduction of emissions-
friendly engine modifications – the 
first round in 2007 followed in 2010 
by the next. While OEMs tried hard 
to explain the impact to the industry 
(and many presented their case at 
PMTC conferences), there remained 

an air of mystery and rumour con-
cerning escalating engine costs and 
declining fuel efficiency. Fleet man-
agers and buyers had decisions to 
make and not a lot of information 
or history to consider. 

Continuing through the list, On-
tario has been busy introducing 
change. The long overdue pilot pro-
gram for LCVs was one of the more 
welcome initiatives, while the re-
testing of commercial drivers aged 
65+ caused turmoil and anger in the 
trucking community. Opinions on 
speed limiters wound up somewhere 
in between the two extremes, while 
a modernized facility audit has met 
with some acceptance.

The LCV pilot was almost univer-
sally applauded by the trucking com-
munity, not so much by the railroad 
groupies. A good deal of planning 
and thought went in to the devel-
opment of the pilot, and that effort 
should ensure its success. 

We are still dealing with the fallout 
from the 65+ re-testing policy. Some 
very good drivers voluntarily down-
grade their licence or retired from 
the industry rather than submit to 
the re-test. We’re still not convinced 
this was necessary and continue to 
work with the Ministry to modify the 
requirements.

The topic of speed limiters has 
been battered around enough that 
it doesn’t need further explanation. 
Prior to the legislation, many fleets 
already controlled speed as part of 
a safety program, others adapted af-
terward. No statistics have been pub-
lished that would indicate whether 
the legislation has actually improved 

safety. For the purpose of this col-
umn, let’s just say that it was a change 
that caused a lot of turmoil.

The hands-free communications 
bandwagon has been jumped on by 
almost every jurisdiction, despite 
studies that opine that it is not the 
holding on to a communications de-
vice that causes the distraction, but 
the conversation itself.  But, once 
again it was a change to which we 
needed to adapt.

Looking forward a little, CSA 2010 
and its impact on safety records is 
hovering over carriers that operate 
in the US. This new enforcement and 
compliance model should allow for 
early intervention by FMCSA and its 
state partners in order to address safe-
ty deficiencies before crashes occur. 

There is lots of detail available on 
CSA 2010, and for carriers that em-
phasize safety in their operations 
there may not be a great deal to be 
concerned about – but if yours is one 
of the other types of carriers, it may 
be a different story. Either way, it’s 
new and if you operate in the US you 
need to know about it.

And of course I haven’t begun to de-
tail all of the changes, implemented or 
under consideration, that have affected 
the trucking community (ie. manda-
tory EOBRs), but I’m almost out of 
space. It was just an innocent conver-
sation among a group of friends, but 
it was pretty revealing. n

The rapid pace of change

– The Private Motor Truck Council 
is the only national association ded-
icated to the private trucking com-
munity. Direct comments and ques-
tions to trucks@pmtc.ca.

Private Links
Bruce richards

The Truck News Staff would like to wish all our 
       valued customers, readers and friends... 

d

d

ef

e

e

d

...a Safe and Happy Holiday Season!
e
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T.D. SMITH REQUIRES
OWNER/OPERATORS

• 80% of Revenue
• Home Most Weekends
• Fuel Surcharges
• Pay Statements Twice Monthly
• Automatic Bank Deposit
• Fuel Accounts Available
• Safety Awards

•  Safety Oriented  
& Good Attitude

• CVOR & Driver Abstract
• Criminal Search
• Desire to Succeed
• Recent Model Equipment

We Require:

Office Fax:  519-323-3646
Dispatch Fax:  519-323-3567
www.tdsmithtransport.com

Canada Toll Free: 800-265-8781
US Toll Free: 800-463-0387
Local Tel:   519-323-2004/5

Have a Safe 
& Happy 
Holiday!

New
Contracts

Dedicated run from NJ to QC

• Owner OperatOrs must have minimum 3 years verifiable experience 
and equipment that is 2003 or newer. 

   • $1.23/mile
   • Fuel Subsidy
   • Paid Picks and Drops

Please submit abstracts and resume to 
recruiting@tbmgroup.ca or via fax to 905-677-5940

Local and Highway Runs Available
AZ OWNER OPERATORS

• With late model tractors
• Two years cross border experience
• Current clean abstract
• Clean criminal record search
• Previous reefer experience preferred

Teams Only 
to run Canada and Usa

 $1.60  per mile in Canada
$1.37  per mile in Usa

905-456-9416

Visit us at www.galaxytransport.ca

J O B S  F O R  T R U C K E R S • 1J U N E  2 0 1 0

Trimac is a one-stop transportation solution company
specializing in trucking bulk products across Canada, 
the United States and Mexico. We have 150 branches
and 50 maintenance shops plus thousands of trucks
& trailers throughout North America – and people.
Great people have kept our family run business 
growing for over 65 years.
Step into our cab. We’ll take you where you
want to go in your career.

Owner Operators

Drivers

Mechanics

Welders

Wash Rack Technicians

Truckloads of
Opportunity

Owner Operators

Drivers

Mechanics

Welders

Wash Rack Technicians

Wishing You and Your Family 
a Safe and Happy Holiday

Trimac is a one-stop transportation solution 
company specializing in trucking bulk products 
across Canada, the United States and Mexico. 
We have 150 branches and 50 maintenance 
shops plus thousands of trucks & trailers 
throughout North America – and people.  
Great people have kept our family run business 
growing for over 65 years.

Step into our cab. We’ll take you where you
want to go in your career.

Ryder is currently looking for quality...

Company and Owner Operator 
TEAMS Required (AZ)

Please submit your resumes/abstracts to:
Ryder Logistics and Transportation Solutions Worldwide 
Attention: Human Resources 
Fax: 519-681-9040 
Email: terri_backman@ryder.com

Ryder is an equal opportunity employer.

We offer: 
• Employer paid benefits 
• Dedicated Runs (Western Canada)
• RRSP Program 
• Weekly Payroll

We require:
• 2 years valid AZ Driving experience 
• 2 years accident free
• Clean CVOR and Drivers Abstract
• Clean Criminal Search
• FAST Approved
• Mountain experience is an asset

Company Team Drivers

Owner Operator Team Drivers
We offer:
• Competitive Renumeration package
• Regional dedicated routes
• Excellent Fuel Surcharge Program
• No touch Automotive freight
• Paid plates

You provide:
• Late model Tractor
• 2 years operating experience
• Clean CVOR and Abstract
• F.A.S.T. card
•  Culture towards Safety  

& Customer Service
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over the road

Less than a year after I started driv-
ing for a living, I recognized that 
my health was on a downward spi-
ral and picking up speed. 

I was sucking back two packs of 
smokes a day, there was always a 
munchie of some sort next to my 
seat and the meal of choice always 
seemed to be the all-you-can-eat 
buffet at the truck stop. 

Heavy smoker, obesity, little or 
no exercise, elevated blood pres-
sure, and a family history of car-
diac problems; I was a walking 
time bomb before I had reached 
my 40th birthday. 

There was a good possibili-
ty that if I stuck to this track I 
may not reach my 50th birthday, 
let alone retirement. I found the 
motivation to make some changes 
in my life. I quit the tobacco on 
my 40th birthday and by my 50th 
birthday, I’d dropped 75 pounds.

I’ve thought about writing 
about this a number of times but 
have always shied away from it. 

It’s not for me to say how any-
one should eat, exercise, or wheth-
er or not they should smoke. Our 
personal choices are just that – 
personal. 

I’m a truck driver, not a nutri-
tionist, dietician, doctor, personal 
trainer or life coach. 

As a truck driver I know that 
the cards are stacked against us 
when it comes to coping with 
these issues. It’s not impossible 
but it’s not easy.

For me, success did not come in 
the first week, the first month or 
the first year. 

There were numerous times in 
the first couple of years when I 
would slip back into old habits for 
a few months. 

I started by quitting smoking 
and decided for the first year I 
was not going to worry about eat-
ing or diet or exercise. 

Coping with not smoking was 
enough. One thing at a time. I 
ended up putting on some weight 
that first year but didn’t let it get 
to me. 

The second year when I start-
ed to focus on weight loss it was 
much easier to do because the 
whole smoking thing was behind 
me. I also had the confidence that 
if I could give up a 20-plus year 
two-pack-a-day smoking habit 
then I could get a handle on my 
diet and lose some weight.

There is no doubt about the 
fact that to drive a truck and lose 
weight is difficult. I chewed a lot 
of gum those first couple of years. 
The best motivator I came across 
was calorie counting. Sounds bor-
ing, anal maybe, I know. 

I don’t remember how long I 
did it for but it was at least four 
months and no more than six. 

I kept track of the caloric value 
of everything I ate and became an 
expert at reading food value la-
bels. I was amazed at how many 
calories are in some of the crap 
that we eat. 

I also learned I was eating por-

tion sizes that were far too large. 
I learned that all the stuff that is 
good for us has far fewer calories 
in it and you can eat a lot more of 
it. Think fruits and vegetables – 
this became my new snack food.

We know that we put on weight 
when we eat more calories in a 
day than we burn off. 

To lose weight we need to burn 
off more than we eat. So we can 

eat less, exercise more, or eat the 
same amount and exercise more. 
Weight loss isn’t any more com-
plicated than that. 

The problem is that it is easy 
to understand but not so easy to 
put into practice. It didn’t take me 
long to realize that I needed to 
add a daily walk to my regimen 
to burn off a few extra calories 
in addition to cutting down on my 
caloric intake. 

This is when I really noticed 
the weight coming off. I was 
now three or four years in to this 
program and had lost about 30 
pounds. 

I settled into walking every sec-
ond day for 40-60 minutes as a 
minimum and I was energized like 
I had not been for many years.

I still had times, especially in 
the winter, when I had difficulty 

sticking to my program. Often in 
the dead of winter I would end 
up putting on five or 10 pounds. 

This is where the trucking life-
style really can drag you down. 
It’s tough to find the motivation 
to go out for a walk when it’s -30 C 
in Winnipeg and the wind is blow-
ing and it’s dark to boot. Such is 
the life we lead.

So if your New Year’s resolu-
tion is to get healthy this year 
it’s well worth the effort. Keep 
your intention in mind and you’ll  
always move forward. n

– Al Goodhall has been a profes-
sional long-haul driver since 1998. 
He shares his experiences via his 
'Over the Road' blog at http://truck-
ingacrosscanada.blogspot.com. You 
can also follow him on Twitter at 
Twitter.com/AlGoodhall.

A new year provides opportunities for a fresh start

Al GoodhAll

Over the Road

Living a healthy lifestyle as a truck 
driver isn’t easy, but it is possible

Enjoy all the rewards
Challenger has to offer, including:

State-of-the-art maintenance facility     I Top of the line equipment

Excellent Renumeration – Great Benefits!

We Deliver Thanks to You!
Challenger Motor Freight 
is currently hiring: 
•Company Single  and Team Drivers
•Owner-Operators

Call today and put your career on
the path of your choice

We go the distance.

Call today and put your career on the path of your choice:  T 1 800 334 5142 F 1 888 876 0870 E recruiting@challenger.com W www.challenger.com

Other career opportunities:

TruckNews-ISLAND_Dec2010  12/3/10  9:55 AM  Page 1
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Continental Tire says its new HDR1 
Eco Plus is one of the few open 
shoulder drive tires to become EPA 
SmartWay-certified. The HDR1 is a 
heavy regional drive tire suited for 
local pick-up and delivery fleets that 
require an open shoulder design for 
optimal traction while also maxi-
mizing fuel economy, the company 
says. Also new to the tire is a lug an-
gle that resists irregular wear over 
the lifetime of the tire, the compa-
ny says. For more info, visit a Con-
tinental Tire dealer.

new products

Allison Transmission has introduced 
some new features on its automatic 
transmissions for 2011. All Allison au-
tomatics are now available with Econ-
omy Shift Schedules, which the com-
pany says improves fuel economy. The 
company is also offering 2nd Reverse 
on its Series 4700 which is aimed at 
oilfield applications. 2nd Reverse of-
fers a second “deep reverse” in addi-
tion to the standard reverse to provide 
greater maneuverability when oper-
ating in confined spaces, the compa-
ny says. Allison is also offering Vari-
able Modulated Main on its 3000/4000 
models, which modulates the pressure 
required in the internal lube system to 
increase transmission efficiency and 
improve fuel economy. And finally, the 
3000/4000 models are now available 
with Low Speed Grade Assist to im-
prove performance and generate less 
heat when climbing grades.

•
A newcomer to the commercial vehi-
cle brake industry, Elite Brake has an-
nounced it has introduced optimum 
anti-corrosive protection to its line of 
remanufactured brake shoes. Dubbed 
DiamondCote, the new protection 
comes in the form of a cathodic elec-
trostatic coating process that provides 
400% better rust protection, protect-
ing against rust-jacking, in which rust 
builds up underneath the brake lin-
ing on brake shoes, causing the brake 
lining to crack. For more info, go to 
www.elitebrake.com.

Western Star has published its first 
ever body builder book, which is 
available for download online. The 
online resource provides equipment 
manufacturers with comprehensive 
component information for all West-

A Carrier Who
Cares About Your 

Mississauga, ON

Looking for Professional Owner Operators

            (905) 670-0057 x 4612

1-877-588-0057
recruiting@rosedale.ca

Hiring for our Mississauga, 
   Montreal & Ottawa

Terminals 

Happy

Holidays

to All!

FAMILY and
HOME TIME

LAIDLAW
C A R R I E R S   B U L K   G P  I N C

PRESENTLY HAS THE FOLLOWING POSITIONS AVAILABLE
2 Owner Operators for Michigan B-Trains at $1.45 per mile minimum + F.S.C.
2 Owner Operators for Ont / Mi on aluminum 5 axles.
2 Owner Operators for Ont / Mi on steel 6 axles.
2  Owner Operators for Ont / PQ / NY on aluminum 4 axles.

Dump Trailer Division
 Based in Woodstock, Ont. and Beloeil, PQ.

INDEPENDENT OPERATORS
• With their own trailers and insurance welcome.

• We offer Ontario year round work.

WE PROVIDE
• All Base Plates
• All Border Crossings
• Heavy Users Tax (HUT)
• U.S. Border Crossing Decal
• All U.S. Tolls
• All U.S. Licensing
• Wetline installation

ADDITIONAL BENEFITS 
•  Competitive Truck Insurance rates
•  Fleet Insurance – includes buy down,  

down time, towing and medical insurance 
plus optional truck payment insurance

•  Excellent fuel prices with company fuel 
and credit cards

•  Clean and well maintained equipment
• Steady year round volumes
• Dedicated Trailers
• Pre-dispatched Daily
• Optional Weekend Work

All loads pay on per ton basis.
PLUS Fuel Surcharge with a 

minimum per mile guarantee.

Call Vern at 1-888-209-3867 or 
519-536-1192 

Season’s Greetings To All 
Our Professional Drivers 

And Your Families
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new products
ern Star truck models, the compa-
ny announced. It will prove helpful 
for anyone looking to build and in-
tegrate specialty bodies on Western 
Star chassis. The guide includes de-
tailed spec’ information on nine sec-
tions, including: air and electrical; 
exhaust; frame components; power-
train; suspension systems and others. 
You can download it free of charge at 
www.westernstar.com/bodybuilder.

•
The Ontario Trucking Association 
has launched a new apparel pro-
gram, including items such as cov-
eralls, safety attire, parkas, t-shirts 
and vests. It also includes non-cloth-
ing items such as key chains, USB 
memory sticks and magnets. OTA 
members will benefit from group 
buying power, the association says, 
and the products come from brand 
name lines such as Nike, Callaway, 
Adidas and Reebok. For more, go 
to www.ontruck.org and click the 
Apparel Program button.

•
Marsh Canada Limited and VerX 
Direct Corporation have teamed 
up to create a national driver’s li-
cence and class verification sys-
tem. Through VerX, Marsh Canada 
clients can obtain direct, real-time 
access to most provincial and ter-
ritorial driver’s licence databases 
(except Newfoundland and Labra-
dor), and determine, within a few 
seconds, whether a licence is valid, 
suspended, requires a driver inter-
lock device, or is fraudulent. For 
the commercial trucking industry, 
the system can also verify the class 
of licence. For more information, 
speak with your Marsh rep or visit 
www.verxdirect.com.

•
If you find yourself squeamish 
about sleeping in a truck used for 
a slipseat (or slipbunk) operation, 
you may be interested in the Bunk 
in a Bag, created by Ruth Minder-
lein and Jackie Stuart after years 
spent in the trucking industry. The 
Bunk in a Bag is a custom-fitted 
mattress cover that’s washable and 
portable, so drivers can go on the 
road in a company truck without 
worrying about who slept in it last. 
The Bunk in a Bag is custom-made, 
so the inventors require measure-
ments with your order. Prices range 
from $69.95 to $89.95, depending on 
size and choice of fabric. Matching 
pillows and bolsters are also avail-
able. For more, call 519-324-3123 or 
e-mail bunkinabag@yahoo.ca.

•
Valvoline has expanded its Fuel 
Proof Guarantee program to 
make it available to fleets using 
any form of telematics system. 
Previously, the program was only 
available to fleets using inthinc’s 
tiwi driver mentoring system. The 
program initially promised a 4% 
fuel savings to fleets that com-
bined Valvoline lubricants with 
inthinc’s real-time driver mentor-
ing system. Now, fleets are guar-
anteed at least a 1.6% fuel gain 
when using Valvoline’s heavy-
duty motor oil and gear lubri-
cant alone and the promise of a 
4% savings when combined with 
inthinc’s tiwiPro remains. If cus-
tomers don’t achieve the promised 
fuel savings, Valvoline refunds 
the incremental costs of the oil 
changes. For more information, 
visit www.valvolinehd.com or call 
800-825-8654.

•
Western Star enthusiasts may be in-
terested in ordering a limited edition 
2011 Western Star calendar, which 
includes 1930s-style illustrations by 
artist Jeff Foster. The calendars are 
20”x31” and are available at select 
Western Star dealers. To find a deal-
er, visit www.westernstar.com.

•
Truck drivers and passengers who 
suffer from back pain can purchase 
the Body Essentials Portable Shi-
atsu Massager, which converts any 
seat into a powerful massaging ther-
apy seat, its manufacturer claims. It 
retails for US$199.99. For info, visit 
www.bodyessentialsforyou.com.

Data mining company Vigillo is now 
offering CSA driver scorecards to 
truck drivers. The Roadside Resume 
service is free of charge and allows 

professional drivers to view their own 
rating under CSA, the new safety mea-
surement system being deployed in the 
US. Vigillo says Roadside Resume is 

the only service in the trucking indus-
try that makes CSA scores available 
directly to individual drivers. For more 
info, visit www.vigillo.com/drivers. n

“Mary, it lo
oks like I'm going to have  

to stay out another two weeks.”

”Why what's the problem this tim
e?”

Well the truck broke down again and 

I've been sittin
g at the truck stop all 

day, and the worst part is I
’ve spent 

most of my money playing the pinball 

machine. And no miles means 

no paycheque once again.”

“Larry I told you, you should have 

called KEE Human Resources.”

“I know Mary. I know. What’s their 

number again Mary? It’s 6
:00 pm right 

now. Do you think they have anyone 

answering their phones?”

Yes Larry, they are available 24 hours 

a day and 7 days a week.”

Tired of waiting around at Truck Stops
and not making enough money?

We are currently hiring for
AZ CDN ONLY • AZ CDN/US • AZ/DZ LOCAL

Also looking for OWNER/OPERATORS

  Call Us Today  1-800-661-0377
  Visit us at www.keetransport.com

 Join the Kee Team by Dec. 15 and get a paycheque before Santa comes to town.

“Your Goals Are Our Priority”

Call KEE – We can HELP!!!
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health

Your alarm has just gone off and it’s 
time to decide – hit the snooze but-
ton for a few more minutes of shut-
eye, or throw back the covers? Hit-
ting the snooze means you’ll have to 
skip breakfast, but what difference 
does that make? A big difference.

Simply speaking, ‘breakfast’ 
breaks your fast. Over the night 
while you haven’t been eating, your 
body has been slowing down your 
metabolism. So in the morning, your 
body begins your day set to burn 
fewer calories and conserve energy. 

By eating breakfast, you jump 
start your metabolism and put your 
engine into gear, ready to burn the 
calories you eat instead of storing 
them.

Your mother was right when she 
told you that breakfast is the most 
important meal of the day. It gives 
you energy and offers health bene-
fits, including: weight control, low-
er cholesterol, better concentra-
tion, higher physical endurance, 
increased strength, as well as bet-
ter mental focus, memory, mood, 
problem-solving skills and eye-hand 
co-ordination. 

However when I’m talking about 
breakfast, I’m talking about having 
a real breakfast, not eating a bowl of 
sugar cereal or grabbing a donut on 
your way through the drive-thru. In-
cluding the following foods as part 
of your healthy breakfast should 
satisfy your taste buds while keep-
ing your stomach feeling full until 

lunch: lean protein, whole grains, 
fiber and fruit.

Lean protein, including eggs, Ca-
nadian back bacon (not fried, high-
fat sliced bacon), and low-fat ham 
are all good choices. I realize that 
many people shy away from eggs 
because of cholesterol. However, 
according to the American Heart 
Association, healthy people can eat 
one egg a day without ill effects. Re-
cent studies have shown that eggs 
eaten within a low fat diet do not 
significantly increase blood choles-
terol or triglyceride levels. 

Yet, if you’ve been advised to 
avoid eggs, you could use an egg-
substitute or egg whites only instead 
of a whole egg.

When considering whole grains, 
certainly oatmeal comes to mind. 
Oatmeal is something you grow up 
with, but never get too old for. Now 
you can prepare it in a microwave 
in only one minute. You can also 
buy single-serving pouches that are 
excellent to pack for the road. (Be 
sure to read the label to see if sug-
ar has been added. Choose a non-
sweetened variety and add your own 
natural sweetener, like honey or ma-
ple syrup). 

Even though we’ve talked about 
this before, just as a reminder – oat-
meal is especially known to lower 
bad cholesterol. 

Along with oatmeal, various 
whole grains can be found in dry 
and cooked cereals. Just read the 
packaging labels to ensure you are 
getting the entire grain with no sug-
ar added for the best health benefit. 

Some cereals with minimal sug-
ar are: regular Cheerios (not honey 
nut or other sweetened kinds); corn 
flakes (not frosted flakes); shred-
ded wheat minis (not frosted); and 
Kashi (unsweetened). Add sugar to 
your own taste, which will usually 
be just a fraction of what the cere-
al manufacturer adds. Their sug-
ar servings are sometimes equiva-
lent to eight or nine teaspoons for 
each one-cup serving. Or, why not 
splurge on a whole grain pancake or 
French toast? Whole grains contain 
a wide variety of vitamins, folic acid, 
minerals, antioxidants and fiber. 

Another good source of break-
fast fiber (and vitamins, miner-
als and enzymes) is fruit. Remem-
ber – a whole fruit is better for you 
than just the fruit juice. Most juice 
bought at the grocery store is pas-
teurized (heated to a high tempera-
ture to kill any bacteria and increase 
the shelf life), but, many enzymes 
are destroyed. As well, many have 
added preservatives and sweeteners. 
Better to choose an orange, grape-
fruit, apple or banana; or, less tradi-

tionally: strawberries, cherries, kiwi, 
melon, or grapes, or any other that 
you like. 

If you have time to make a 
smoothie, they are a popular way 
to ‘drink in’ some fruit in the morn-
ing. To make one, you just need fruit 
and a blender. So, the combinations 
are endless. This concoction is par-
ticularly refreshing: six fresh straw-
berries, a third of a cantaloupe, half 
a cup of fresh pineapple; one kiwi 
(peeled) and one cup of orange 
juice. Just blend until smooth. You 
may want to add ice for a cooler 
drink. (As well, adding a tablespoon 
of ground flaxseed will make your 
smoothie thicker and healthier).

Add low- or non-fat dairy prod-
ucts to your smoothie for addition-
al protein. Low-fat yogurt, milk, or 
cottage cheese all work well. Try 
them out to see which one you like 
best. Pouring low-fat milk over your 
cereal is another way to add dairy 
protein to your breakfast.

Some mornings, you’ll have time 
to make a smoothie. Some morn-
ings you’ll just have time to grab 
something quickly and race through 
the door. If you stock up with eggs, 
whole grains and fresh fruit for your 
breakfast buffet, you’ll be ready 
whether it’s ‘for here’ or ‘to go.’ n

Wake up and smell the coffee, it’s breakfast time

– Karen Bowen is a profession-
al health and nutrit ion consul-
tant , and she can be reached at 
karen_ bowen @yahoo.com.

Karen Bowen

Preventive
Maintenance

Contact Dave at:
1-888-257-3136
    Ext 226

Visit our web site: www.whiteoaktransport.com
e-mail: careers@whiteoaktransport.com
365  Lewis Rd. N., Stoney Creek, Ontario L8E 5N4

Hiring Drivers and 
   Owner-Operators

TransporT LimiTed

Flatbed and US Experience Preferred

Clean Abstract and Criminal Search Required 

“We Deliver
Quality”

Best Wishes

to all for the

Holiday Season!
Best Wishes

to all for the

Holiday Season!

 
FAX: 519-896-9805

EMAIL: bwadel@twoshoesspecialized.com

1-866-235-0050

     Business is
Growing!

Offering:

•  Competitive wages & benefits

•  Paid layovers & direct deposit

•  Well maintained equipment

•   Steady work & excellent 
working environment

RequiRementS:
• Clean AZ abstract

•  Clear criminal search

•  Experience in heavy haul

•  multi-axle(jeep/booster) 
experience is preferred

Company 
AZ Drivers
NeeDeD

Trucks Available...Immediate Start
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I recently had a driver come into my 
clinic complaining of shortness of 
breath, rapid heart rate and chest pain. 

He reported that it started 
about an hour before, when he 
was driving in heavy traffic dur-
ing a snowstorm. Naturally, I re-
ferred him to the emergency room 
to be check out for a possible 
heart attack. As it turns out, his 
heart was fine and he had just ex-
perienced his first panic attack. 

A panic attack is simply a sud-
den feeling of intense fear that de-
velops for no apparent reason. Of-
ten, panic attacks trigger severe 
physical reactions. 

In the past, panic attacks were 
attributed to stress or overactive 
nerves, however they are now rec-
ognized as a legitimate medical 
condition. Fortunately, modern 
treatments are often very effec-
tive.

The symptoms of a panic attack 
can vary greatly from person to 
person. They can include: chest 
pain; rapid heart rate; shortness 
of breath; sweating; nausea; diz-
ziness; chills; headache; and hy-
perventilation.

As you can see, many of the 
symptoms can resemble life-
threatening conditions. Thus, it 
is vital to seek medical attention 
as soon as possible. 

In most cases, panic attacks 
begin suddenly without any real 
warning. They can occur at any-
time even when you are sleeping. 
However, many people experience 
panic attacks during stressful sit-
uations. The symptoms of a pan-
ic attack are usually short-lived, 
most only lasting between 30-60 
minutes. 

The exact cause of panic attacks 
is still unknown. However, re-
searchers think that genetics and 
stress are the two main contribut-
ing factors. Traumatic events such 
as the death or serious illness of 
a loved one or major life chang-
es are common initiating factors. 

Diagnosing panic attacks is not 
always an easy task. Your physi-
cian will first have to rule out oth-
er serious medical conditions. A 
physical examination is usually 
where your physician will start. 
From there, laboratory investiga-
tions such as blood tests and elec-
trocardiograms will help pinpoint 
a diagnosis. A physician or a men-
tal health worker may also per-
form a psychological evaluation. 

The good news about pan-
ic attacks is that treatments are 
very effective. In most cases, the 
goal of treatment is to reduce or 
eliminate all of your panic attack 
symptoms. The two main treat-
ment options for panic attacks are 
medications and psychotherapy. 
Many physicians recommend a 
combination of both treatments. 

Medications such as antide-
pressants are often the first to 
be prescribed. Popular drugs such 
as Prozac, Paxil and Zoloft are 
widely prescribed for panic at-
tacks. Other medications such as 

mild sedatives may also be recom-
mended by your physician. If one 
particular medication is not effec-
tive in treating your symptoms, 
your physician may recommend 
switching to another.  

In addition to medications, psy-
chotherapy has proven to be ef-
fective in treating panic attacks. 
The main type of psychothera-
py used to treat this condition is 

called cognitive behavioural ther-
apy. This type of therapy can help 
you identify patterns and triggers 
of your panic attacks. 

During these sessions, you will 
learn how to cope with the feel-
ings of anxiety and physical symp-
toms associated with panic at-
tacks. 

In recent years, researchers 
have explored several natural 
treatments for anxiety disorders. 
However, two alternative treat-
ments have shown significant 
potential. Relaxation techniques 
such as yoga, deep breathing and 
meditation may be an effective 
treatment for some people with 
panic disorders. 

Also, nutritional supplements 
that aid in the action of serotonin 
may reduce the frequency and se-
verity of panic attacks. It is im-

portant to note that these prod-
ucts may cause side effects and 
may interact with your other med-
ications. Talk to your physician 
before taking any natural supple-
ment. 

Panic attacks are not a life-
threatening condition. However, 
they can cause major disruptions 
in a person’s life. 

Although there is no known 
way of preventing panic attacks, 
seeking treatment as soon as pos-
sible will stop them from wors-
ening. So next time you are sit-
ting in a traffic jam, remember 
to take a few deep breaths! Until 
next month, drive safely. n

Winter driving conditions can increase risks of panic attacks

– Dr. Christopher H. Singh runs 
Trans Canada Chiropractic at the 
230 Truck Stop in Woodstock, Ont. 
He can be reached at 519-421-2024.

Panic attack symptoms can be  
mistaken for more serious conditions

  Dr. Chris singh

Back behind
the wheel

 
FAX: 519-896-9805

EMAIL: bwadel@twoshoesspecialized.com

1-866-235-0050

     Business is
Growing!

Offering:

•  Competitive wages & benefits

•  Paid layovers & direct deposit

•  Well maintained equipment

•   Steady work & excellent 
working environment

RequiRementS:
• Clean AZ abstract

•  Clear criminal search

•  Experience in heavy haul

•  multi-axle(jeep/booster) 
experience is preferred

Company 
AZ Drivers
NeeDeD

Trucks Available...Immediate Start
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safety

The holiday season always presents a 
great opportunity to relax, and I cer-
tainly hope everyone has the chance to 
recharge their batteries. After all, the 
trucking industry will need plenty of 
energy to face the issues of the coming 
year. To be specific, the Markel Safety 
and Training Services team believes 
that six issues will dominate the busi-
ness of trucking during 2011.

Cargo crime

Canada’s trucking industry has seen a 
recent explosion in cargo crime, and 
a growing number of these crimes 
are occurring right under the noses 
of fleet employees. Thieves are pull-
ing into loading docks with fraudulent 
documents such as a bills of lading or 
certificates of insurance, hooking up 
to the trailer and then hauling every-
thing into the sunset. Rather than tar-
geting valuable consumer goods such 
as electronics, these thieves are also 

seeing the value in food products that 
are hard to identify, easily disposed 
and quickly resold. 

But many of the threats could be 
addressed with a handful of updat-
ed procedures. Dock employees, for 
example, can begin to ask drivers 
for identification, contact a trucker’s 
employer, and confirm the certifi-
cates of insurance. They can even 
check the validity of an address by 
typing information into Google 
Street View, and making sure that 
the picture of a fleet yard emerges. 

The economy and rates

While freight volumes are beginning 

to rise once again, many shippers are 
unlikely to entertain rate increases in 
the early days of an economic recov-
ery. This requires fleets to find other 
ways to improve profitability.

Given that a fleet would need to 
raise $170,000 in revenue to offset a 
$5,000 insurance deductible, many 
operations have found the value in a 
renewed focus on reducing collision-
related losses.  One carrier recent-
ly discovered that almost 46% of its 
sideswipe and rear-end collisions hap-
pened within two miles of the termi-
nal – all because drivers were racing to 
secure loads under a first-in-first-out 
dispatch system. The threat of these 
losses and the related costs were re-
duced with a change in the dispatch-
ing philosophy.

CSA 2010

Most US-bound fleets will likely 
need to address shortcomings in at 

least one of the seven measured ar-
eas of the new safety measurement 
system known as CSA 2010. Regu-
lators have changed their rules ret-
roactively, and that means the first 
reports will be generated with in-
spection data that has been collect-
ed over the past two years.

The good news is that these de-
tailed reports – measuring unsafe 
driving, fatigued driving, driver fit-
ness, the use of controlled substanc-
es and alcohol, vehicle maintenance, 
cargo-related issues, and a crash in-
dicator – are already available for re-
view. This gives fleets unprecedented 
insight into safety-related challeng-
es before the issues have a chance to 
turn into collisions and losses.

The need for strong 
industry voices

Everyone from government agen-
cies to shippers, customers, insurers 
and financial institutions are placing 
carriers under added scrutiny. That 
will make membership in trusted in-
dustry associations more important 
than ever before.

The trucking industry’s voice needs 
to be heard, particularly as topics such 
as hours-of-service are discussed in 
the year to come. Regulators need to 
know that spikes in crashes actually 
occur in a driver’s first hour behind 
the wheel, rather than the hours which 
follow. And they need to understand 
the operational realities of trucking as 
the rules evolve into a new area of fa-
tigue management and tests for medi-
cal conditions such as sleep apnea.

Driver shortage

Discussions about the shortage of 
qualified drivers always come to the 
forefront as freight volumes begin to 
increase, but the underlying issue is of-
ten related to a struggle with retention. 

Even though drivers often leave 
their existing jobs in the search for 
more money, it is often the search 
for more respect and recognition 
that will lead them to look for an-
other job in the first place. Proac-
tive fleets are already enhancing the 
strategies to keep the drivers that 
will help them to take advantage of 
emerging business opportunities. 

Shipper contracts

When business does begin to in-
crease, fleets need to be aware that 
today’s shippers are looking to pro-
tect their own businesses in new 
ways, and one tactic involves using 
contracts to offload potential liabili-
ties. The fleet managers who review 
these documents can help to pro-
tect against related losses by con-
sulting with brokers or insurers to 
make sure that insurance policies 
cover any possible gaps. 

It is all about preparing for the 
opportunities that emerge, and be-
ing up to the challenges which exist. 

What issues will dominate your 
business in 2011? Markel wants to 
know. Please provide your feedback 
on this – or any other trucking topic 
– to letstalk@markel.ca. n

– This month’s expert is Rick Geller. 
Rick is the director of safety and sig-
nature services for Markel Insur-
ance Company of Canada and has 
more than 25 years experience pro-
viding loss control and risk manage-
ment services to the trucking indus-
try. Send your questions, feedback 
and comments about this column to 
info@markel.ca. 

Six issues that will dominate 2011

Rick GelleR

Ask the Expert

AZ Drivers
We offer clean local runs, dock to dock  
deliveries, grocery discounts and the ability  
to increase your earnings with activity  
based performance.
 
Must have minimum of 2 years tractor-trailer 
experience with some city driving. 

COME HOME EVERYDAY, NO MORE LONG TRIPS AWAY!

Home Sweet Home!

Wishing all our  

colleagues, suppliers 

and customers a 

Safe and H
appy

Holiday S
eason!

Our Ottawa and Cambridge Distribution Centres have openings for 
PART TIME & FULL TIME

Cambridge applications can be faxed
to 519.620.3421 or email 
distribution.resumes@loblaw.ca

Ottawa applications can be faxed 
to 613.741.6349 or email 
Jennie.Martin@loblaw.ca

225 Huron Road, Sebringville, ON  N0K 1X0

1-800-565-5557 or 519-393-6194 ext. 242
Fax: 519-393-5147  •  E mail: dianneb@woodcockbrothers.com

www.woodcockbrothers.com

Applicants must live within a 100 km. radius of our yard and must have flatbed experienceApplicants must live within a 100 km. radius of our yard and must have flatbed experience

Our PeOPle are Our SucceSS.
we hire the beSt tO be the beSt.

Owner OperatorsOwner Operators
We pay: 

$1.20 to $1.33
plus Fuel Surcharge, 
Insurance, plates

We pay: 
$1.20 to $1.33
plus Fuel Surcharge, 
Insurance, plates

Wishing You All

a Safe and Happy 

Holiday Season!
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•   Operating mainly within a 1200 mile radius 
of the Toronto area

• Home weekly

•  Consistent year round work

• Stable environment

$1.20
$1.16
$1.14
25.1¢ 

  PAY INCREASE!NEW!

“Wishing All Our 
Owner Operators, Employees 
and Customers A Happy and 

Healthy Holiday Season 
 and Prosperous New Year!”

PER LOADED MILE 
U.S. EASTERN SEABOARD

PER LOADED MILE 
ALL OTHER AREAS

PER EMPTY MILE 
ALL AREAS

E-mail:
kellacott@laidlaw.ca or ccampagnaro@laidlaw.ca 

• Fax: 519-766-0437

If you have a professional attitude and desire to succeed call:
KEn Ellacott or charlIE campagnaro

www.laidlaw.ca

on January 1, 2011

PLEASE CONTACT: 
BETH TAYLOR FOR DETAILS

1-800-561-9040
or fax your resume to:

506-633-4731
or email resume to:

mtaylor@brookville.ca

BrooKVIllE contract 
IDEntIcal to thE 

laIDlaW contract

MARITIME 
OWNER OPERATORS

PER MILE 
NOVEMBER FUEL SURCHARGE29.7¢
LOADED$1.22

Quad axle

PER MILE 
NOVEMBER FUEL SURCHARGE

$1.20

TaNdeM axle

EMPTY
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A CLEAR SHOT AT A 
GREAT CAREER

With all the advantages of an international truckload carrier plus the benefits 
of a family-oriented team, Celadon Canada can set you up to score a great 
career with just one call. Outstanding driving opportunities are now open 
for Company Drivers and Owner Operators. Lease Program also available. 
So make your move and contact Celadon Canada today! 

Call 1-800-499-4997 or visit www.celadoncanada.com Call 1-800-499-4997 or visit www.celadoncanada.com

Wishing All 
Our Drivers, 

Customers & Staff A Safe & Happy Holiday Season!
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oem/dealer News

By Adam Ledlow
ETOBICOKE, Ont. – OK Tire is 
constructing an environmentally-
friendly facility that promises to 
be an “evolution in commercial 
tire service,” according to compa-
ny officials. The Etobicoke-based 
location will merge the company’s 
traditional tire service with rapid 
lube capabilities, in addition to a 
variety of other services.

“It has been a natural progres-
sion over time from our tradition-
al tire roots,” said Darryl Croft, 
part-owner of the OK Tire loca-
tion. “We gradually expanded our 
offerings to our clients; we first 
went into alignment, brakes and 
safeties.  The only thing we didn’t 
have was a modern rapid lube ca-
pability. That was the next step, 
and that is where we contacted 
Jerry.”

Jerry Steele is president of Cali-
fornia-based Integrated Lube Ser-

vices, the makers and distributors 
of the Envirolube: an all fibre-
glass, modular shield used with 
the tanks at the OK location. 

“What (Envirolube) does, is it 
does not let any fluids of any type 
to permeate through the fibre-

glass. It is all modular, so it can 
be applied in any length of build-
ing and in numerous configura-
tions,” Steele says. “It is environ-
mentally sound, and we did the 
research to get LEED approval 
(Leadership in Energy and Envi-

ronmental Design). It is approved 
for that, so if you are building an 
all-green building, then you will 
get points for using Envirolube to-
wards your LEED certification.” 

As for the facility itself, he said 
“It is fully equipped on the inte-
rior; all of the grease and the oil 
dispensing are all built into the 
interior of the facility, so when it 
goes into the ground, as we have 
it here today, all of the lube equip-
ment is in it. This one is equipped 
with rolling jacks and rolling 
drain carts, and all of those are 
included in our system. It is very 
bright and is all gel-coat white fi-
breglass on the interior. The light-
ing makes it very bright and easy 
for the technicians to work on.” 

The Etobicoke facility will be 
the first OK Tire location in the 
country to use the Envirolube 
technology, though the OK group 
recently approved Envirolube as 
its national supplier with 270 lo-
cations across Canada. 

Representing Envirolube in 
Canada is the Alemite Sales 
Group, who introduced Croft to the 
environmentally-friendly technol-
ogy to begin with. 

“We do full cradle-to-the-grave 
systems for truck shops and car 
shops including pumps – oil 
pumps, grease pumps, reel hos-
es, waste oil systems, and instal-
lation,” said Gene Lauber, district 
manager of Southern Ontario for 
Alemite.  “This is how we attract 
ourselves to new opening shops 
– we let them know what we have 
available. Jerry we met in Califor-
nia at one of the big truck shows 
down there, and that is how we 
started our relationship with him. 
We brought it to Canada think-
ing that this is a very good way to 
develop new Envirolube pits and 
service bays in Ontario.”

Croft says one of the main draws 
for customers to the new facility 
will be the convenience of a one-
stop shop for maintenance and re-
pair services.

“At this site, traditionally, the 
services that we offered were of-
fered in individual segments in 
the market – tires were done in 
one area, alignments were done at 
another shop, quick lube was done 
at another shop,” he said. “This 
project unites a spring shop, tires, 
alignment, and quick lube all un-
der one roof, which is pretty unique. 
There are not that many facilities 
that do it all very well. It is going 
to be very convenient for a client to 
come in and get all of his work and 
maintenance and repair needs met 
in one stop.”

In the quick lube area, Croft es-
timates a 40-60 truck per day ca-
pacity, while a total of 14 bays will 
be available for truck repair. OK 
Tire has also been in discussions 
with oil suppliers such as Shell, 
Delo and Mobil for service at the 
new location. 

“Our new facility was a long-
term investment, and we wanted 
to do what was right for tomor-
row as well as today. Even though 
there may be a more up-front cost, 
in the long-term we feel that it is 
cleaner, brighter, more efficient, 
and more attractive to consumers. 
It made sense for us,” Croft said.

The completion date for the 
site’s construction is set for 
March. n

New OK Tire location to combine tire, quick lube service

coming soon: A new, environmentally-friendly truck quick lube is going in at 
OK Tire’s Etobicoke location. Photo by Adam Ledlow
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To Join The Quik X Team of 

DeDicaTeD Professionals conTacT:

Bill scott  1 866 234-6167  bscott@quikx.com

We Offer “NO NONseNse”
Pay Packages for

Professional Owner Operators

Excellent Pay Package
Excellent Fuel Premium

Excellent Vehicle Insurance
Excellent Personal Insurance Package

Paid Layovers

Paid Motels for Teams
Paid Tolls

Paid Licensing/Permitting
Paid Extra Drops/Picks
Paid Border Wait Time

May the Warmth of this Christmas 

Holiday Season be enjoyed in the 

Comfort of Family and Friends

Based in Ajax, Ontario Fax Your Resume to
905-683-9492

or call 905-683-7111
Visit our web site:  

www.jandftrucking.com

OWNER-OPERATORS
• $1.26 per mile, loaded/empty 
• Stops, tarps, extra pu/drops, 

waiting time paid
• Company paid plates, permits, 

insurance, borders & tolls
• Fuel discount

Visit our web site:  

www.jandftrucking.com

Based in Ajax, Ontario Fax Your Resume to
905-683-3558

or call 905-683-7111

We’re Looking for a Few Good DriversWe’re Looking for a Few Good Drivers

CSA/FAST/ACE
Approved

Ho,ho,ho, Merry Christmas
to all our drivers, staff and customers 

and best wishes for the New Year!

DRIVERS
• Up to $0.44 per hub mile, based on 

experience
• Stops, tarps, extra pu/drops, waiting time paid
• Make your move today!

CSA/FAST/ACE
Approved

J_F Trucking  12/3/10  12:12 PM  Page 1

Now Hiring
HWY BROKERS

• Coast to Coast Domestic & US Runs
• Good Rates – Lots of Miles

Require
• Current ABS, CVOR 

& Criminal Search

With 3-5 Years Experience

TBM GROUP
905-594-1920
Fax - 289-649-1200

STEEL EXPERIENCE 
REQUIRED

Contact: Tony Santos
Phone: 1-800-465-0199

Email: tonysantos@locomote.ca
• www.locomote.ca

Description:
•  Excellent Pay Rate
•  Toronto – Montreal / 

Sault Ste Marie / City
•  Flatbed, Slider or Rack & Tarp
• Unlimited Miles Available
• Dedicated Late Model Equipment
•  Open Door Family Atmosphere
•  Steady Year Round Work

requirements:
•  Must have minimum 3 years of  

Long-Haul Experience
•  Must have knowledge of USA and 

Canada Rules and Regulations
•  Must have Clean C.V.O.R., Abstract and 

Criminal Report
•  Pre-Employment Drug & Alcohol Test
•  Driver Performance Evaluation for 

Safety and Training

Wishing All A 
Merry Christmas!

CALGARY
5300-55th Street S.E
403-235-5333

MILTON
8100 Lawson Road
905-693-1667

WINNIPEG
739 Lagimodiere Blvd.

204-253-3323

Give Us a Call Today!
Ask for Randy ext. 169 • randyt@loadfti.com

1-800-263-1361
www.loadfti.com

Wishing You A
Happy and Safe Holiday!

Lease Purchase 
Vehicles Available
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            Laidlaw Carriers is Looking for Quality
     OWNER OPERATORS
  & COMPANY DRIVERS
   Who Care to Fill Positions within Our Growing Company
  

            Pneumatic and Liquid Tanker positions available
 

Base plates, border crossings and all US tolls paid
Competitive Fuel Surcharge Program
FAST CARD and TWIC CARD an asset

PEOPLE MAKE THE DIFFERENCE AND 
      TRUCKING IS NO EXCEPTION

Must be able to cross the border • We run the Great Lakes
Big Company with small company values • Great lanes • Competitive Pay

1-800-465-8265  
Woodstock  

Ontario
Ask for 
Brent Pickard 

Wishing Everyone 
A Safe &  Happy 
Holiday Season!

oem/dealer News

By James Menzies
WOODSTOCK, Ont. – For medi-
um-duty truck buyers, the cost of 
EPA2010 emissions compliance is 
steep and unavoidable. But Hino 
has taken much of the sting out of 
the up-charge by loading its 2011 
models up with standard features 
that were previously optional or 
altogether unavailable.

Heated power mirrors, power 
locks, keyless entry, tilt steering, 
cruise control and air-condition-
ing are among the new standard 
features on Hino’s flagship Mod-
el 358, a 35,000-lb GVW offering 
that’s technically a ‘baby’ Class 8 
but geared more towards Class 7 

applications. It’s also a more com-
fortable truck to operate, thanks 
to wider seat bases designed to 
accommodate North America’s 
naturally larger drivers and a pre-
viously overlooked armrest, which 
customers had been asking for.

In addition to all that, 2011 
model year Hinos come with a 
standard Clarion in-dash stereo 
featuring GPS, a DVD player and 
Bluetooth functionality that can 
be easily upgraded to include a 
back-up camera. Combined, 
the new offerings may be near-
ly enough to make a truck buyer 
forget about the emissions-driven 
purchase price increase – an in-

crease that gets easier to swallow 
when you consider the EPA2010-
compliant models will ultimate-
ly get better fuel mileage thanks 
to their use of selective catalytic 
reduction (SCR) exhaust after-
treatment.

Fuel mileage may not be top 
of mind for a lot of medium-duty 
truck buyers, but with an antici-
pated improvement of 3-5%, the 
difference should be evident on 
the bottom line. Hino designed its 
own SCR system that comes with 
a standard 19-litre diesel exhaust 
fluid (DEF) tank that can get 
about 4,000 kilometres between 
refills, Norbert Felso, Hino’s 

technical field service manager 
said during a recent walk-around 
at the company’s Canadian as-
sembly plant in Woodstock, Ont. 
The entire SCR system has been 
neatly packaged underneath the 
passenger side steps in what is one 
of the cleanest SCR system instal-
lations we’ve seen. Body builders 
will be pleased to know it does 
not occupy a significant amount 
of frame rail space and a clean 
chassis is still available thanks 
to the clever relocation of several 
components.

The fuel tank, battery box and 
fuel filter have all found new 
homes and a new integrated Ben-
dix air dryer that doesn’t require 
a separate wet tank is now tucked 
between the frame rails to free 
up more frame space. All this 
means the operator will have no 
trouble finding a home for a chas-
sis-mounted toolbox or other spe-
cialty equipment. Hino has also 
made its 2011 models more body 
builder-friendly by adding more 
connectors and control functions 
for increased versatility.

All things considered, the SCR 
system is about as unobtrusive as 
it could be. And it shouldn’t pose 
much of a learning curve for driv-
ers. A new gauge on the dash – 
and another on the DEF tank it-
self – provide plenty of warning 
when the fluid needs to be re-
plenished. If the tank does run 
dry, the truck will suffer a pow-
er downgrade in accordance with 
EPA requirements.

DEF freezes at about -11 C but 
the EPA provides a 75-minute 
grace period before the system 
must be fully operational. Hino 
uses recirculated engine coolant 
to get the fluid flowing in just 25 
minutes when starting the engine 
at temperatures as low as -30 C, 
Felso noted.

EPA2010 emissions rules do 
not require a further reduction in 
particulate matter (PM), so little 
has changed with the diesel par-
ticulate filter that made its debut 
on Hino trucks in 2007. Howev-
er, Hino now has a burner unit 
at the front of the aftertreatment 
system that provides the heat re-
quired for DPF regeneration, tak-
ing the load off the engine.

The Hino 358 is powered by a 
260-hp Hino motor with 660 lb.-
ft. of torque and it rides on a beef-
ier 14,000-lb front axle. It can be 
spec’d with either a six-speed Al-
lison automatic or Eaton manual 
transmission. The Eaton manual 
comes with a new ‘Economy Run-
ning’ mode that Felso said lim-
its acceleration and requires the 
driver to shift at lower rpm to im-
prove fuel mileage. The Hino en-
gine has been optimized for im-

A bigger, bolder Hino for 2011
Hino’s answer to costly emissions-related up-charge 
was to load the truck up with features

scr: Hino designed its own SCR sys-
tem, which is packaged neatly under-
neath the passenger side step.
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We’re Looking to Increase Our Fleet of Qualified

Owner Operators and Company Drivers

If interested in finding out more Call Rob today at

1-800-567-3260 ext. 243
or visit us at www.morricetransportation.com

Merry Christmas 

from the Dedicated 

Drivers & Staff at 
Morrice 

Transportation!

MAKE SURE YOUR NEXT MOVE IS DONE WITH CONFIDENCE.
MORRICE offers the STABILITY, PAY and MILES 

you need to be successful in your career.

proved fuel economy with higher 
injection pressures. The extra 
heat this creates required a big-
ger radiator and the hood was 
raised about four inches to ac-
commodate that larger rad, giv-
ing the Model 358 a bigger, bold-
er appearance. The 358 comes 
with standard dual aluminum fuel 
tanks and a new cooler to control 
fuel temperatures.

The truck is backed by what 
Hino calls its 1-3-5 Custom-
er Care Program, including one 
year/50,000 kms of recommend-
ed maintenance, three years of 

roadside assistance and up to five 
years’ protection for the engine 
and transmission. It’s hard to find 
better coverage than that. 

What is likely to impress cus-
tomers the most about the new 
Hino offerings, however, are 
the driver-friendly amenities 
that have made this work truck  
more comfortable and enjoyable 
to operate. 

The slick new interior provides 
a passenger car driver environ-
ment that will be especially ap-
preciated in applications such as 
tow and recovery, where a lot of 

time can be spent waiting around. 
It’s tough to find fault with any as-
pect of the new Hino’s design, but 
one might wish for a more com-
mercial-grade interior door han-
dle. The handle on the 358 would 
look more at home on a Toyota 
Yaris than on a work truck driv-
en by someone who’s likely to be 
wearing gloves much of the time 
as he climbs in and out of the 
truck. 

It’s a minor complaint, and with 
all the extras Hino has given cus-
tomers in its 2011 models, one 
that’s easy to live with. n

By James Menzies
WOODSTOCK, Ont. – Just how 
soft is the Canadian medium-duty 
truck market? Consider that Hino 
controls about 20% of the Cana-
dian market and built just north 
of 1,100 units last year and you 
get the idea.

Still, the company is forging 
ahead with a new model and plenty 
of upgrades on its existing trucks 
in 2011. Hino held an open house 
at its Woodstock, Ont. assembly 
plant to show off its 2011 models, 
including the all-new light-duty 
Model 198. The 198 is aimed at 
landscaping, light construction, 
courier and service vehicle appli-
cations and is powered by a six-
cylinder, 220-hp Hino engine. 

“That new model will fit in well 
for us at the top end of the Class 5 
segment and give us the added pow-
er we were looking for,” said Eric 
Smith, national sales manager with 
Hino Motors Canada. 

In the Class 6 category, the 
Model 258LP (low profile) and 
Model 268 fit the bill for towing, 
beverage, landscaping and deliv-
ery applications. Class 7 needs 
are met with the Models 338 and 
358, the latter of which is tru-
ly a Class 8 at 35,000 lbs GVW 
but more suitable for demanding 
Class 7 applications, Smith noted. 
This year’s Model 338 was given 
a power boost (260 hp, 660 lb.-ft. 
torque) and comes with hydrau-
lic disc brakes while the Model 
358 boasts a 14,000-lb front axle  
and comes with air brakes, a 
stronger frame and an available 
air suspension. 

All the trucks sold into the Ca-
nadian market are assembled at 
Hino’s Woodstock plant and 53% 
of the parts are sourced from 
within North America. Hino of-
ficials said the goal is to grow that 
to 65% as soon as possible. The 
remaining components, including 
the cab and engine, are imported 
from Japan. Cab painting is done 
on-site at the Woodstock facility’s 
modification centre.

While the medium-duty market 
remains sluggish, Hino has been 
busy improving processes at its 
plant. The company retrofit all 
the lights at its plant to fluores-
cent bulbs, saving about $11,000 
a year in energy costs. It now re-
cycles 90% of the water it uses to 
‘shower test’ its cabs, saving an-
other $3,000 per year and it has 
reduced its garbage output by 12 
tonnes a year by recycling plas-
tic materials that were previously 
trashed.

Currently, about 32 Hino work-

ers are building six trucks a day 
at the Canadian plant. It has the 
capacity to build 2,000 trucks per 
year using one shift. Hino Mo-
tors Canada president Shin Naka-
mura, said the goal is to increase 
Canadian market share to 30% 
this year. 

But while medium-duty sales 
continue to be slow, don’t expect 
Hino to go jumping into the Class 
8 market anytime soon. Nakamu-
ra said while Hino offers Class 8 
trucks in Japan and elsewhere, it’s 
not suitable for North America 
because the engine is just 450 hp. 

He also said the EPA2010 emis-
sions rules are the most stringent 
in the world, so unless Hino sees 
demand for at least 30,000 Class 8 
units in North America, it’ll con-
tinue to focus solely on its core 
business serving the Classes 4-7 
segments. n

Ready for recovery: Hino chugs along as medium-duty market languishes

Hino 358: Hino’s flagship Model 358 
could pass as a Class 8 but is intended 
for rigorous Class 7 applications.

Merry ChristMas & happy holidays to all! KathyCelebrate!

Enjoy...

Laugh...

Sing... 

Love...
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opinion

Years ago, my predecessor Ted 
Light wrote his own version of ’Twas 
the Night Before Christmas. 

It was a touching account of a 
trucker trying to make it home to 
his family on Christmas Eve. 

It’s been 10 years and I still re-
member the phone calls and letters 
that his touching version garnered. 
This month, I thought I’d bring back 
that special Christmas poem:

’Twas the run before Christmas, in 
the cab of my truck, A hundred miles 
from home, I’m in need of some luck.

The kids hung their stockings, but 
are feeling quite sad, They must go to 
bed now, and they wonder, “Where’s 
Dad?”

With a kiss and a hug, all will be 
right, But alone in the kitchen, Mom 
grows more uptight.

Earlier that day, the children were 
grinning, As they speckled the tree, 
with bright balls and trimming.

Then sipping hot chocolate, and 
playing Christmas songs, And talk-
ing about Daddy, who’s been gone 
too long.

And now I can see her, her brow 
creased with fret, As the children start 
dreaming, there’s no presents yet.

Curled on the couch, running a 
hand through her hair, In the glow of 
the tree lights, hoping I’ll be there.

Then I imagine the morning, with 
my love at my side, In tumbling our 
children. I must finish this ride.

Howling winds, blowing snow, and 
ahead all is white, Doubts creeping in. 
Will I make it tonight?

Beside me in the cab, with the wind 
unforgiving, Pretty packages sit wait-
ing, for sweet Christmas giving.

I’ve a truckload of wishes, and I 
must deliver, But the storm keeps on 
roaring, as my old engine shivers.

It’s hardy and stubborn, and 
it’s taken me miles, And I’ll need it  
tonight, to see my kids’ smiles.

Rolling over the drifts, rubber grip-
ping the snow, My big rig keeps mov-
ing, but ever so slow.

I’m gripping the wheel, and grind-
ing her gears, And that fierce wind’s 
just whistling, and I can’t hardly steer.

And great gusts are blowing me, to 
the side of the road, And I’m fighting 
my fear, as I steady my load.

What was that I noticed, with a 
glance to the sky, Could the weather 
be clearing, did a star catch my eye?

And then, in a heartbeat, not a mo-
ment too soon, The night sky emerges, 
twinkling stars and bright moon.

With clear road ahead, I quickly  
arrive, The children peek from the win-
dow, as I pull in the drive.

I pat the door of my rig, as my feet 
touch the ground, For on this special 
night, it brought me home safe and 
sound.

With a heart full of joy, and a smile 
on my face, I open our door, to a lov-
ing embrace.

The gifts round the tree, make a 
beautiful sight, Happy Christmas to 
all, and to all a good night!  n

A Christmas poem
Publisher’s 
Comment
Rob Wilkins

– Rob Wilkins is the publisher of 
Truck News and can be reached at 
416-510-5123.
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 With other plans, every month that goes by that you don’t have a
claim means your hard-earned premium payments are gone forever!!!

Join the thousands of Owner Operators who have discovered the better way.

The “Personal Accident Compensation Plan”
underwritten by The Manufacturers Life Insurance Company

pays you a monthly income if you can’t work due to an injury or illness
and the Return of Premiums benefi t guarantees to return 100% of the

premiums you have paid, in claims or cash, tax-free!

You Can Have Your Cake and Eat It Too. Don’t Wait . . . Call Today!

 Toll-Free: 1-800-265-4275
www.innovativeinsurance.ca

CALL TODAY! – PAYCHEQUE PROTECTION FOR TRUCKERS
Coverage Based On Your Gross Income

 Are You Tired of Throwing Your
Disability Insurance Premiums Out The Windows?
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2000 GMC T6500
Nice clean truck.

1987 & 1989 MaCk DMM 8 x 6’s 
approx. 350,000 kms., E6 275 h.p., 

CRD 92, Mack 44 diffs.  
$9500 ea.

2004 MaNaC 48' STEP DECk
$4500.

 2005 NRC FLaTDECk WRECkER 
22' Deck. $12,000.

Diesel Truck ParTs inc.

BRaND NEW CUMMINS OIL PaNS 
ISX, L10, M11, ISM, N14, BC III & IV.

Call for prices.

CaT C-15 ENGINES
Low kms., 435-550 h.p.

GMC TOPkICk 
For Parts.

2007 VOLVO D16 
550 h.p., 117,000 kms.

 $15,000.

1987 CaT 3406B
Air to Air, 425 H.P., w/Jake.

$5000.

1070 CaSE TRaCTOR 12 spd. trans., 
3 spd. power shift, dual remotes, 

good tires, new injector pump. $8500

1998 REITNOUER aLUMINUM 
FLaTBED w/tarp kit.

FRED TOWN & SONS 
DRILL PRESS

$4500

2006 IH 9400i CaB
Wired for C15.

$8500.

(4) aLUMINUM MECHaNICS BOxES  
Fully enclosed w/slide-outs.

$2500 each.

DYNaPaC 900

1248 Mcadoo’s Lane
R.R.1 Glenburnie (kingston) ON  k0H 1S0 

WE BUY TRUCKS
Ask for JAMES 

or RON

Monday to Friday 8 a.M.-5 p.M.
Closed saturday & sunday

CaSH OR
BaNk DRaFT

Fax: (613) 546-4206

www.morgan-diesel.com

CREDIT CARD PURCHASES ARE SUBJECT TO A 3% PRICE INCREASE

E-Mail: james@morgan-diesel.com 

1999 MaCk TRIaxLE DUMP
E7-427, 8 spd. LL, 20 FA/20 Pusher, 
Turner Quik Lift, Minimal Damage, 

500 K. Call For Price.

3 LEFT

(613) 546-0431

& A Happy
New Year
To All!

Merry
Christmas!

Closing for Holidays Dec. 21st, 2010
Reopening Jan. 3rd, 2011

$8500

kingston, ontario

fleet news

Rosenau adds Fort 
Nelson terminal
FORT NELSON, B.C. – In its con-
tinuing efforts to expand service 
into the north, Rosenau Transport 
has announced it has recently com-
pleted construction of a 10,000 sq.-
ft. terminal here.

The new terminal is located on 
three acres of paved and fenced yard 
and will enhance the marshalling 
of freight destined for the many gas 
project sites in the area, the company 
announced. 

“This shows our commitment to 
the community and to the Horn Riv-
er project,” said Rosenau Transport 
president Carol Rosenau, adding Fort 
Nelson is serviced overnight from the 
company’s Calgary, Red Deer and 
Edmonton terminals. “This is an-
other piece to the puzzle of our ex-
pansion into the north.” n

Vitran sells off US truckload firm
TORONTO, Ont. – Vitran has 
announced it has sold its US own-
er/operator-based fleet Frontier 
Transport to Online Transport 
out of Indianapolis, Ind.

“For the last few years, Vitran 
has been focusing on its two core 
segments, LTL and Supply Chain 
Operations,” said Rick Gaetz, CEO of Vitran. 

“Frontier, our small owner/operator truckload operation, took a 
back seat. Therefore, we are extremely pleased with this transaction 
as the majority of our associates will continue to serve our many val-
ued truckload customers, and our sole focus will be on our two core 
operations.”

As part of the deal, Online Transport purchased 794 trailers while Vi-
tran will keep 174 of its newest trailers, which will be redeployed in its 
LTL operation, the company announced.

Steve Cook, president of Frontier, will stay on as the leader of Online.
“I am appreciative of my long-standing relationship with Vitran 

and am excited to be bringing Frontier into a pure truckload envi-
ronment so that we may aggressively develop the company into the 
future,” he said.  n

UPS Freight offers 
faster service to 
Calgary, Edmonton
DENVER, Col. – UPS Freight, the 
heavy freight arm of UPS, says it has 
improved transit times from several 
US cities to Calgary and Edmonton.

UPS’s LTL division says it is fo-
cusing on improving service from 
the southwest and western US to 
Western Canada. It now offers two-
day service from Denver and Las 
Vegas to the Calgary and Edmonton 
markets, the company announced.

UPS Freight is also offering 
three-day service to Calgary and 
Edmonton from the Dallas Metro-
plex and southern California.

“These lane enhancements 
further reinforce UPS Freight’s 
strong commitment to improving 
the overall value proposition for 
cross-border LTL shipments,” said 
UPS Freight president Jack Holm-
es. “These latest moves bring the 
total number of lane improvements 
across the Canadian/US border to 
more than 1,100 in just the last two 
years, all backed by our no-fee de-
livery guarantee for customers ship-
ping on our current 525 tariff.” n

Day & Ross buys 
Ottaway, Cross 
Dock Express
WOODSTOCK, Ont. – Day & Ross 
has acquired Ottaway Motor Express 
and Cross Dock Express in an ef-
fort to expand its dedicated services. 
Terms of the deal were not disclosed. 

Ottaway and Cross Dock pro-
vide logistics services to the au-
tomotive aftermarket and gen-
eral freight industries. Ottaway 
provides dedicated truckload ser-
vices from parts manufacturers in 
Canada and the US to automotive 
manufacturers’ parts distribution 
centres and dealers while Cross 
Dock Express is a dedicated au-
tomotive parts delivery business 
and cross-docking service for new 
and returned auto parts.

“We are committed to strength-
ening and expanding the blend of 
customized and cost-efficient trans-
portation and distribution servic-
es we offer to our customers,” said 
John Doucet, president and CEO of 
Day & Ross. “In acquiring Ottaway 
and Cross-Dock we gain addition-
al capacity in the movement of au-
tomotive parts and general freight 
and we gain cross-docking capabil-
ity which positions Day & Ross to 
provide end to end services across 
all modes of transportation.” 

Doucet said the transition should 
be smooth, since Day & Ross is al-
ready familiar with the market.

“Ottaway and Cross Dock have 
earned an enviable reputation with 
their customers in the dedicated au-
tomotive parts segment,” he said.  
“It’s a market that we also know well 
so the combination of operational 
knowledge and expanded services 
will provide significant advantages 
to our collective customers. We look 
forward to welcoming the Ottaway 
and Cross Dock team to our family 
of businesses.” n
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Radiators Inc.
Service & Repair For All Truck & Industrial

Radiators & Charge Air Coolers

Open 6 Days
A Week!

905-487-1209 • 1-877-950-0099
Mon.-Fri.: 8 aM-6 pM • Sat.: 9 aM-2 pM

After hours call: 905-487-1209

#10 Hale Road, Brampton, ON L6W 3M1

We Ship AcroSSontArio

Kennedy Rd. S.

Heart Lake Rd.

Rutherford Rd. S.

Glid
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d.
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 E.
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.
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Season’s 
Greetings!

4 Hr. Drive-In 
Service For Most 

Trucks!

people

riding in style: Truck News advertisers have been asking for updates on 
Bill Gallagher, long-time sales rep who retired last year. He’s been working the 
Harley Davidson shown and shine circuit and has a lot of hardware to show for 
his efforts. He has won: Best Cruiser, Harley Owners Group Provincial Rally, 
Niagara-on-the-Lake; Best American Bike, Bikefest, Wellesley; Best Chrome, 
Blues & Jazz Festival, Orangeville; Best Stock Bike, Mt. Forest Summerfest, 
Mt. Forest; Best American Bike, Abate, The Last Frontier, Durham; Best Use 
of Chrome, Kinsman Cystic Fibrosis, Orangeville; and Best Cruiser, Iron Horse 
Festival, St. Thomas. Here’s a picture of Bill and his Harley. n

Canada Cartage has announced 
David Bacon has joined the company 
as senior vice-president, finance and 
chief financial officer.

Bacon boasts a varied back-
ground of more than 20 years’ busi-
ness experience with public and pri-
vate companies, focusing mostly on 
strategy, corporate finance, gover-
nance and financial management.

Most recently, he served as chief 
financial officer of SkyPower Corp., 
helping build the company from 
start-up to its place as one of Cana-
da’s largest renewable energy devel-
opers, Canada Cartage announced.

“David is a highly talented indi-
vidual who brings a wealth of fi-
nancial and strategic experience to 
Canada Cartage. We are extreme-
ly confident that he will reinforce 
Canada Cartage’s position as Can-
ada’s largest and most experienced 
provider of fully-outsourced, spe-
cialized transportation and ware-
housing services,” said Jeff Lind-
say, president and CEO of Canada 
Cartage. “We look forward to David 
joining our company and adding his 
experience and network to strengthen 
our executive team.” 

•
Kathy Kropf has been named vice-
president of supply chain for trans-
portation recruitment firm Reimer 
Associates. 

Reimer officials say Kropf has a 

wealth of transportation and sup-
ply chain experience, having worked  
in senior roles in both sales and  
operations for Roadway Express, 
FedEx and most recently as the 
managing director of global air sales 
for Schenker Logistics. 

“Kathy’s expertise within the in-
dustry combined with her business 
development skills and exceptional 
people skills make her an excellent fit 
with Reimer Associates,” said Ross 
Reimer, president of Reimer Associ-
ates. Kropf can be contacted at 905-
337-3550 or by visiting www.reimer.ca.

•
Trimac Transportation Services 
has named Edward Malysa its new 
president and chief operating offi-
cer. Malysa has worked for Trimac 
in various capacities for more than 
30 years, the company says, most 
recently serving as executive vice-
president and chief operating offi-
cer. Prior to that, he was vice-pres-
ident and chief financial officer.

Malysa replaces Maurice McCaig, 
who is stepping down as president 
but remaining on as director and a 
trustee of Trimac Income Fund.

“I would like to acknowledge the 
outstanding contributions of Maurice 
throughout his 56 years with Trimac 
and welcome his ongoing involvement 
as a continuing director and trustee,” 
announced Jeff McCaig, Trimac 
chairman and CEO. n

THE TRUCK STOPS HERE! ™

1-800-401-9138
Fax: 1-888-795-2258

info@statesideconsulting.com

Starting Your Own
Trucking Business?

Start with Stateside!
In only 17 business days we can 

turn your dream into reality.
WE GUARANTEE IT!

With over 30 years experience in the Transportation & Insurance Industry!

6705 Tomken Rd., Suite 219
Mississauga, ON L5T 2J6Wayne Noftle

Call for a FREE consultation

We will provide all the original documents that must be kept in your vehicle 
to guarantee full Legal Compliance with FMCSA, USDOT, & MTO.

Stateside is Canada’s Only “ONE STOP SHOPTM” For Truckers!

www.statesideconsulting.com

� U.S. & CANADIAN AUTHORITIES 
(Full Compliance throughout 
North America)

� ACE PROCESSING CENTRE
(24/7 & Lightning Fast)

� C-TPAT 
(If you don't join you’ll be left behind!!)

� INCORPORATIONS 
(No fees when applying for Full Authorities)

� IRP & IFTA REGISTRATION
(Usually within 1 day)

� FDA – FEDERAL DRUG ADMIN.
(Immediate registration)

� BONDED CARRIER STATUS 
(Canada, U.S. & Post Audit) 

� R-PERMITS – DIVISIBLE LOADS
(Gross 117,000 lbs.in New York State)

� FACTORING
(No Set Up Fees & No Recourse)

� FUEL TAX & LOG BOOK AUDITING
(Includes NY, KY, NM & OR Road Tax)

6198 Netherhart Rd., Unit 2, Mississauga ON

Phone 905-362-2112  •  Fax 905-362-2115

Service • Sales • Warranty
6 kw @ 120 volts aC

60 amps @ 12 volts DC
20,000 BTU’s a/C • 13,500 BTU’s heat
auto start/stop • Programmable timer

EnvironmEntally FriEndly SolutionS

Hybrid Climate Control Systems
CaliFornia ComPlianT all-SeaSon ComForT

1-877-889-8789

HEATERS    US!R

SolUTion: a 12 VolT DieSel 
FireD enGine heaTer

SolUTion: a 12 VolT 
DieSel FireD BUnK heaTer & 

ThermoSTaT (oPTional Timer)

Sales • Parts • Service For all Your heaters, GenSets and aPUs

imProVe FUel eConomY • reDUCe enGine mainTenanCe • aVoiD FineS
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DELO® DELIVERS CONFIDENCETM

A company product

A company product

A company product

A company product

Chevron Products are available from the following locations:

OAK POINT OIL DISTRIBUTORS 

33-A Oakpoint Hwy. 
Winnipeg MB  R2R 0T8 
Tel: (204) 694-9100

THE UNITED SUPPLY GROUP  
OF COMPANIES

2031 Riverside Dr.
Timmins ON  P4R 0A3 
Tel: (705) 360-4355

TRANSIT LUBRICANTS LTD

5 Hill St. 
Kitchener ON  N2G 3X4 
Tel: (519) 579-5330

R. P. OIL LTD

1111 Burns St. East 
Unit 3 
Whitby ON  L1N 6A6 
Tel: (905) 666-2313

LUBRIFIANTS SAINT-LAURENT

2310 rue de la Province 
Longueuil, QC  J4G 1G1 
Tel: (450) 679-8866

CHEVRON CANADA LTD

1500-1050 Pender St. West. 
Vancouver, BC  V6E 3T4 
Tel: (604) 668-5735

HUSKY ENERGY CORPORATION

707-8th Ave. S.W. 
Calgary AB  T2P 1H5 
Tel: (403) 298-6709

UNITED FARMERS OF ALBERTA

4838 Richard Road SW, Suite 700  
Calgary AB  T3E 6L1 
Tel: (403) 570-4306

CHRIS PAGE & ASSOCIATES

14435-124 Ave. 
Edmonton AB  T5L 3B2 
Tel: (780) 451-4373

RED-L DISTRIBUTORS LTD

9727-47 Ave. 
Edmonton AB  T6E 5M7 
Tel: (780) 437-2630

WHEN YOUR ENGINE PARTS
ARE PROTECTED WITH DELO® ELC,
EVERYTHING’S COOL.

© 2010 Chevron Lubricants Canada Inc. All rights reserved. CHEVRON and DELO are trademarks owned by 
Chevron Intellectual Property LLC. All other trademarks are the property of their respective owners.

Sometimes, all you need to hear is: 

everything’s cool. With Delo® Extended 

Life Coolants, not only do you get cool, 

but you get the technology leadership, 

protection and confidence you need 

to focus on your business. Delo ELC 

is formulated to reduce maintenance 

and inventory costs by delivering  

1.2 Million km of worry-free protection 

without the need for any additional 

additives. Whether you’re running 

newer EGR or ACERT™ technology

engines, or running engines using 

various fuel types, Delo ELC delivers 

complete cooling system protection.  

When you consider the value of using 

Delo ELC, you may find that the most 

important part of your engine isn’t  

a part at all, but the fluid that keeps 

it cool. Learn more about Delo ELC  

and The Delo® Performance Advantage 

online at www.deloperformance.com.

™
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ON-SITE KINGPIN REMANUFACTURING

Quebec and the Maritimes 1-888-939-1011
Ontario 1-888-221-7774
Western (Alberta & Saskatchewan) 1-877-912-1209
British Columbia 1-800-427-5865
In the U.S. 1-888-221-7774

MOBILE SERVICE
Visit our Website at: www.kingpinspecialists.com

E-mail: rkingpin69@aol.com
Call us Toll Free @

1-888-221-7774
For the Dealer Nearest You

Re-manufacturing a kingpin gives the fifth wheel the proper
bearing surface, extending the life of the fifth wheel and

decreasing the abuse to the bolster plate and kingpin.

KINGPIN GAUGES
Top Quality aluminum Kingpin gauges. Won’t stretch.

www.kingpinspecialists.com  •  rkingpin69@aol.com

Toll Free Numbers For Your NearesT Dealer

CWB CERTIFIED COMPANY • CWB CERTIFIED WELDERS

• Superior Equipment
• Exceeds SAE and DOT specifications/regulations
• Only Company to test SAE J133 & J400

• Patented in U.S.A. & Canada
• Guaranteed Workmanship
• Fully Insured

905-795-2838
Fax (905) 678-3030

1-800-267-4740
Canada & U.S. Hotline

RAD 
COOLANT 

PIPES

Available in 
Aluminized or 
Stainless Steel

Pipes also available for Freightliner,
Peterbilt and Western Star

Built to Outlast OEM Pipes

We have been supplying Parts, Service and Technical Support
to Truck Shops, Dealers and Fleets since the early '80’s.

Open SaturdayS & WeeknightS

1850 gage crt. miSSiSSauga

8 AM - 8 PM FRI
8:30 AM - 3 PM SAT

8 AM - MIDNIGHT
MON - THURS

teXiS

www.texisexhaust.com

dieSel particulate Filter
Cleaning Service and Repairs

CleAN ASH lOADeD

clean filters 

save $$$

now Offering
Battery Boxes

Stainless Steel

in-FrameSide Frame

powder coated Steelcombined

GENUINE

Many thanks to all our friends and customers for their overwhelming  
support again this year. We’ll do our best for you next year too!

HaPPy HOlidays!

	 2006	 2007	 2008	 2009	 2010	 Percent	
	 	 	 	 	 	 Change	
	 	 	 	 	 	 Y-O-Y

Jan	 204	 173	 214	 140	 171	 22%

Feb	 179	 174	 217	 117	 182	 56%

Mar	 211	 228	 264	 131	 249	 90%

Apr	 200	 212	 296	 142	 261	 84%

May	 275	 280	 316	 164	 283	 73%

Jun	 271	 288	 307	 185	 294	 59%

Jul	 197	 219	 264	 156	 238	 53%

Aug	 210	 235	 219	 160	 240	 50%

Sep	 190	 206	 203	 180	 234	 						30%

Oct	 188	 238	 186	 168	 211	 						26%

Nov	 182	 227	 143	 157

Dec	 159	 214	 139	 168

TransCore	Canadian	Spot	Market	Freight	Index	2006-2010

TransCore	Canadian	Spot	Market	Freight	Index	2006-2010

profitabilty dashboard

TransCore’s Canadian Freight Index showed a 
26% increase in year-over-year spot market 
load levels in October. This October also had 
the second highest freight volume compared 
to the same month over the last five years. 
However, the index also recorded a 23-point 
dip in spot freight availability compared to 
September, the third consecutive monthly de-
cline. Load volume levels continue to stay 
above 200 index points as they have for eight 
straight months. In September, there was a 
30% increase in spot market freight volume 
compared to September 2009. Like August, 
September 2010 enjoyed the highest volume 
of freight availability for the month in com-
parison to the same month over the last five 
years. As a result, third quarter loads were up 
44% over the third quarter of 2009.

The Canadian-based Loadlink freight-
matching database constitutes the largest 

Canadian network of carriers, owner/opera-
tors, freight brokers and intermediaries and 
has been available to Canadian subscribers 
since its inception in 1990. More than 13 mil-
lion full loads, LTL (less-than-truckload) ship-
ments and trucks are posted to the Loadlink 
network annually. As a result of this high vol-
ume, TransCore believes its Canadian Freight 
Index to be representative of the ups and 
downs in spot market freight movement and 
provides a historical account of the domestic 
and cross-border spot market freight move-
ment.  The first four columns in the chart in-
clude monthly index values for years 2006 
through 2009. The fifth indicates index values 
for current year 2010. The last column indi-
cates the percentage change from 2009 to 
2010. For the purpose of establishing a base-
line for the index, January 2002 (index value 
of 100) has been used. n

Spot market freight volumes slowing, but still strong
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tires

By James Menzies
TORONTO, Ont. – If you’ve got a 
stack of scrap tires taking up space 
in your yard, you just may be sitting 
on a goldmine of information that 
can help you make better decisions 
on choosing and using new tires.

Every one of those tires has a sto-
ry to tell; information that can be 
gleaned to make smarter tire choic-
es. And with the prices of new tires 
escalating, there’s good reason to 
take the time to determine what you 
can learn from your throwaways.

“A lot of fleets are now doing 
scrap tire analysis because it’s 
something we as the tire industry 
have been stressing as the price of 
tires increases,” says Doug Jones, 
customer engineer support man-
ager with Michelin Americas 
Truck Tires.

An effective scrap tire analysis 
begins the moment a tire is removed 
from the vehicle. 

“When a tire comes out of ser-
vice, you need to indicate on the tire 
what vehicle it came off of, identify 
the mileage that is on that tire and 
the wheel position,” Jones advises. 

“It would certainly help if you 
know what vehicle a tire was taken 
from and the axle position,” agrees 
Tim Miller, commercial tire mar-
keting communications manager 
with Goodyear. “Knowing the side 
of the tire that was outside and in-
side would be valuable, too,” he 
adds, noting very few fleets take 
the time to record this information 
at the time of removal.

Inspecting the tire immediately 
upon its removal provides a couple 
of advantages.

“If you inspect every tire that 
comes off the same day it comes 
off, you have two things,” explains 
Greg McDonald, engineering 
manager with Bridgestone Amer-
ica’s Tire Operations. “One, if it 
was a simple road hazard that 
caused the removal, you can re-
pair it right away so it doesn’t sit 
out in the weather and allow mois-
ture to destroy the tire. And two, 
if there’s a problem with the ve-
hicle you can get the vehicle fixed 
before you put it back on the road. 
If all you do is replace the tires, 
you’ve guaranteed you’re going to 
ruin another set of tires.”

Good record keeping is impera-
tive to any effective scrap tire analy-
sis program, says McDonald. 

“The main thing is to have re-
cords. To go do a scrap tire anal-
ysis may give you an idea of what 
was in that pile, but it may not 
be representative of what you see 
day in or day out, year-round. You 
have to keep records to be able to 
compare what goes on through-
out the year and get a full picture 
of what is causing tires to come 
off. And if a fleet changes main-
tenance procedures due to what 
they’ve seen in a scrap tire anal-
ysis, they have to be able to refer 
back to see if it made any differ-
ence,” he says.

Tire experts Truck News spoke 
to say a simple Excel spreadsheet 
is sufficient for record keeping and 
in some cases even a pad and pen-
cil will suffice. In most cases, costly 
tire tracking software programs are 
unnecessary, they agree.

If you neglected to record tire in-
formation at the time of removal, 
tire failures caused by vehicle-re-

lated issues may be harder to trace 
back to the source, Michelin’s Jones 
points out.

“You can still glean a lot of infor-
mation (from scrap tires), but not as 
much as if you do your pre-work up 
front,” he says.

When looking at tires that have 
been sitting around collecting cob-
webs, one of the first things to look 
for is a tire’s retread history. This 
is indicated by the DOT-mandat-
ed branding of the tire’s sidewall 
that indicates the retreader, retread 
date and other pertinent informa-
tion. The number of retread stamps 
alone is a good indicator of tire cas-
ing longevity.

“Every retreader has to put a 
stamp on the tire that tells you who 
he is and when he retreaded that 
tire,” Goodyear’s Miller explains. 
“If a tire has four retread brands on 
the sidewall, you know it’s been re-
treaded four times and that’s a good 
indication the casing did a good job 
for you. If you see a lot of tires in 
your scrap pile that are not getting 
a retread or having one retread, 
there’s something you need to look 
into there.”

This is especially true if you’ve 
switched tire suppliers to save on 
up-front costs. 

“If you save $20 on the front end 
and never get to the retread state, 
you’re losing more at the back end 
than you’re saving at the front end,” 
McDonald points out.

Every fleet has its own retread 
policy, but a decent casing should 
achieve at least three or four re-
treads.  

Another thing to look for is any 
obvious cause of a tire failure. If 
you find many tires with punctured 
treads, Miller suggests performing 
a cursory inspection of your yard 
to see if that’s the source of your 
problems. 

If your own yard is free of debris, 
then it may be worth having drivers 
keep an eye out at customers’ facili-
ties to see if some simple sweeping 
can solve some puncture-related tire 
woes originating from their sites.

If punctures are originating along 

the sidewall or if there is evidence of 
curbing, some driver training may 
be in order. 

Another driver-related issue that 
can be discovered when analyzing 
scrap tires is a lack of routine main-
tenance. If tires are failing with no 
signs of punctures, Miller said it 
could be due to improper inflation 
pressures. Miller suggests looking 
for the telltale sign of a bluish hue 
along the inside of the tire, which 
usually indicates there’s been exces-
sive heat buildup. 

Another indication of incorrect 
tire pressure is irregular wear. Ac-
cording to Michelin’s Jones, over-
inflation will usually result in rapid 
wear at the center of the tread while 
underinflated tires will cause irreg-
ular wear along the shoulders.

“The most damaging thing as far 
as the tire is concerned is overinfla-
tion,” Jones says. 

But just because signs of irreg-
ular wear are present, don’t go 
blaming the drivers without first 
investigating possible equipment-
related causes. A misaligned vehi-
cle is often a culprit when it comes 
to irregular wear, says McDonald. 
Different types of irregular wear 
are indicative of different align-
ment issues.

For instance, McDonald says “cup-
ping” suggests the beads may be im-
properly seated or the tire improp-
erly mounted. Other mechanical 
sources of irregular wear could in-
clude defective shocks and suspen-
sions or maladjusted wheel bearings. 
To connect the dots between cause 
and effect, most tire experts speak 
highly of the TMC’s Radial Tire 
Conditions Analysis Guide, which 
is available through the American 
Trucking Associations’ online store: 
www.atabusinessolutions.com. 

Colour photos allow you to easily 
identify your scrap tires’ symptoms 
and determine the likely causes of 
the problems. 

“Every fleet should have a copy 
of it,” Jones emphasizes.

If you find that there are wide-
spread issues among your scrap 
tires, it may be time to reevaluate 
whether you’re using the right tire 
for the application, Jones points out.

“For a lot of fleets, their core ap-
plication may change. Maybe they 
were primarily long-haul but they 
end up being regional or vice-versa,” 
he points out, noting many fleets fail 
to change their tire selection accord-
ingly.

The good news about all of this 
is that if you’re using tires from a 
reputable supplier, there’s expert 
help available. 

Most tire dealers and suppliers 
have professionals that get gen-
uinely excited about climbing 
around piles of scrap tires and 
looking for problems to solve. 
Before setting out on a scrap tire 
analysis program, however, Mill-
er has one final piece of advice: 
“Don’t find two tires and call it a 
trend,” he warns. 

“You need to find a lot of tires. 
If you’re a small fleet, it’s going to 
be hard to find something that’s 
statistically valid in just one view-
ing. It might take a couple of vis-
its to find something. For a large 
fleet that’s got a lot of scrap tires, 
looking at a couple hundred tires 
will probably give you a good idea 
about some trends.” n

Need help with scrap tire analysis?
If you’re looking for expert advice to help you set up a scrap tire analysis 
program, most reputable tire suppliers will be happy to provide it. You 
can also find a wealth of information online at the various manufactur-
ers’ Web sites:

Bandag: www.Bandag.com
Bridgestone: www.BridgestoneTruckTires.com
Firestone: www.FirestoneTruckTires.com
Goodyear: www.Goodyear.com
Hankook: www.HankookTire.ca
Michelin: www.MichelinTruck.com
Tire Retread Information Bureau: www.retread.org
Yokohama: www.YokohamaTire.com n

If tires could talk
What your used tires can tell you about 
how to better choose and use new tires

teamwork: Ideally, scrap tire analysis is a two-person job. One person can 
read out observations while the other records the information.

irregular wear: Extreme cases 
of irregular wear, such as this, are easy 
to identify. But do you know what the 
cause may be?
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executive view
By James Menzies

AYR, Ont. – Brian Taylor, founder 
and president of Liberty Linehaul, 
was elected chairman of the Ontario 
Trucking Association (OTA) in No-
vember – a lofty chair indeed, which 
has been traditionally occupied by an 
industry leader with far more licence 
plates under his watch. We caught up 
with Taylor recently to discuss what 
he hopes to bring to the position as 
well as some of the greatest challenges 
faced by his own company, which runs 
48 trucks hauling LTL and truckload 
shipments across Canada and the US.

•
TN: Congratulations on being elect-

ed chair of the OTA. Looking ahead, 
what do you see being the biggest is-
sues on the agenda?

Taylor: I think obviously EOBRs 
(electronic on-board recorders). The 
US is looking at using it as a deter-
rent for carriers that have excessive 
hours-of-service penalties and requir-
ing them to go with EOBRs. But our 
understanding is that the Obama Ad-
ministration would like to see that over 
a larger group of carriers and Canada 
is talking about the same thing. 

From the OTA perspective, our con-
cern is that, like photo radar, it’s sup-
posed to be a deterrent and we don’t 
want it to become a revenue genera-
tor. We want to see implementation 
of that type of legislation brought in 
fairly and equitably across all sizes of 
fleets – private or for-hire.

TN: Do you use EOBRs at Liberty 
Linehaul?

Taylor: No. We monitor hours-of-
service against satellite times, but we’ll 
be putting them on a few trucks in the 
next year or so and running a pilot on 
it to get drivers more used to it.

We’ve talked about it with drivers al-
ready and I think there’s a bit of reluc-
tance on their part, but I understand 
from other carriers that some drivers 
really like them. It’s a matter of get-
ting it out to some of our drivers, get-
ting them used to it and then using that 
positive experience to get it out to the 
rest of the fleet.

TN: As a small or mid-sized fleet, 
EOBRs add another cost at a time 
when additional costs are not easy to 
absorb. Do you see that as an issue?

Taylor: We want to make sure you 
can utilize any (existing) technology 
for EOBRs. We have Shaw Tracking 
and they have an add-on. The biggest 
issue I see is where there’s inconsisten-
cies in the timing of freight (availabil-
ity) that would affect hours-of-service.

A lot of it goes back to operations 
and customers. Given the present eco-
nomic environment, going to custom-
ers and talking to them about when 
freight needs to be ready is a really dif-
ficult thing to do. 

A lot of customers, at this time, are 
driven by price. We’ve been advocating 
safety and hours-of-service and talk-
ing to customers about time frames for 
years, and when push comes to shove, 
if somebody’s cheaper and they can 
load at 6 p.m. and have it to Chicago 
tomorrow, the customer’s expectation 
rises to that. And if there’s too much 
pushback from the carrier, they just 
use somebody else.

I think we’re getting where there’s 
more freight out there, capacity is used 
up, so there’s a bit more of a balanced 
market now which is going to make it 
easier to start implementing some of 
those things. The last year and a half, 
we were not looking to add expense 
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executive view

to anything, obviously. We were doing 
everything we could to cut expenses so 
from a practical point of view, it wasn’t 
the time for us to go out and imple-
ment EOBRs.

TN: Speaking of legislation, in 2008 
at the public hearings for speed limit-
ers at Queen’s Park, you were one of 
the presenters in favour of the legisla-
tion. How’d you find yourself at the 
forefront of that battle and do you 
think the law has been effective?

Taylor: I think it’s better than it was. 
I think the misconception with speed 
limiters was that there should’ve been 
better enforcement by the police. But 
every time we talked to law enforce-
ment, they said they don’t have the re-
sources to do that. So speed limiters 
were a way to effectively help them 
manage the speed of commercial vehi-
cles. I think a lot more trucks are run-
ning slower than they were, but to be 
honest, most fleets would’ve adopted 
a limiter of some type anyways given 
the price of fuel.

TN: You run beautiful trucks, many 
of which are the long-and-tall, classic-
styled variety. Is that a contradiction 
of sorts, as OTA chair, or will there al-
ways be a place for that type of truck?

Taylor: We’re transitioning (to more 
aerodynamic models) and we have 
been for a few years. The older trucks 
are easier to work on, they’re not as 
constrictive for space, but in our ap-
plication with vans for sure, you’re not 
going to see a whole lot of older style 
equipment.

Sometimes, depending on what the 
truck is pulling – double drops or some 
wide loads – I’m not sure the aerody-
namics of the tractor really affects 
overall fuel economy that much, or 
even for our regional trucks running 
back and forth to Toronto with the 
amount of time they spend in traffic. 

Nobody’s expecting the price of fuel 
to go down, so I don’t think anybody 
in our business can ignore that.

TN: You’ve been a driver and you 
still drive occasionally. How impor-
tant is that as the company president?

Taylor: I think it’s really important. 
It’s great for me to keep in touch with 
what goes on at the border. I got in a 
lot of crap the last time at the border. 
I pulled into the lane a bit too quick, I 
guess. I idled into the laneway but the 
officer felt I compromised his safety 
zone. He never left the booth but had 
he wanted to check the doors of the 
trailer ahead of me, he felt I compro-
mised his zone. 

I wasn’t any closer than 75 feet from 
the back of the trailer and I apologized 
no less than five times. He was irate. I 
said ‘Sir, you’re right, it won’t happen 
again,’ but he went on and on.

I thought, as I was apologizing, that 
it’s no wonder we have trouble with 
driver retention and attracting people 
to this industry when they’re so disre-
spected by the people they come into 
contact with. It can be customers, the 
general public, Customs. Those types 
of scenarios are great for me (to expe-
rience). I drove for eight years and I try 
to get out three or four times a year.

TN: You said in your first remarks 
as OTA chair, that you’d like to see 

relations improve between carriers, 
shippers and 3PLs. How does a car-
rier begin to redefine its relationship 
with its customers?

Taylor: I’m not sure. Part of it comes 
down to, the trucking landscape has 
changed. There are a lot of 3PLs – the 
Ryders and Penskes of the world that 
were into rental trucks are now manag-
ing freight for large corporations and 
many large corporations have gone 
that route, and it adds another dimen-
sion to the industry.

A percentage of the gross number 
is taken off the table between the cus-
tomer and the carrier. Sometimes – 
depending on who that third party is 
– there’s value in that and sometimes 
there’s not. What we’ve seen, given 
that’s gotten more popular and where 
the economy is, is there are some pretty 
distorted contracts out there. The 3PL 
has been able to limit their customers’ 
liability with a carrier and change the 
conditions of carriage and do a lot of 
things the carrier can’t live with.

I think some carriers have signed 
things where the company is not even 
aware of the liability they’ve accept-
ed. In some cases, they know very well 
what they accepted but they needed 
the volumes of freight and were backed 
into a corner. It was tough for guys to 
walk away from that business on those 
principles. I think we need some edu-
cation for carriers on what a uniform 
contract should look like. A little bit of 
education would go a long way.

TN: At the OTA convention, ev-
erybody was saying the right things 
about the impending driver shortage 
and how it could help the industry get 
its pricing fixed and to increase driver 
pay. Do you think this industry has the 
discipline to practice what it preaches 
when push comes to shove?

Taylor: I’m still of the mind set that 
we need to attract young people to our 
industry. A lot of people have the idea 
that more freight will be pushed to rail 
but I don’t believe that – for one, they 
don’t have the capacity and I don’t 
think they have the service levels.

I don’t think the industry in general 
has the discipline to control the capac-
ity we produce. Everybody is motivat-
ed to grow and it should be growing 
with good, profitable customers but 
that’s not necessarily how it happens. 
So, I think the shortage of drivers in 
our industry is what’s going to create 
the discipline.

We don’t always look at our cus-
tomer base close enough and at who’s 
paying us quickly enough. We’ve re-
ally been trying to do that and real-
ly determine where our profitability 
comes from. I think with this whole 
driver shortage, companies are going 
to have to pay drivers more. I tell my 
own guys, I would love to pay them 
more, right now it’s not available but 
going forward, I think we’re going to 
have that opportunity.

Part of the scenario in attracting 
drivers to the industry is money, but 
it’s not all about money. A lot of times 
money is fifth or sixth on the list. It’s 
about equipment, safety, they want to 
be respected and valued in the chain.

There are places we go to, places 
our customers ship to, where drivers 
are not allowed to use the washroom. 
That’s just despicable. For the most 
part, we don’t take loads into there un-
less we’re stuck, because I don’t want 
my drivers subjected to that.

TN: Liberty Linehaul seems to have 
a core of loyal drivers without a lot of 
turnover. Is that true and if so, what’s 
your secret to retaining drivers?

Taylor: To be honest with you 
James, this year we’ve had more turn-
over than in other years. I think a lot 
of carriers are seeing that. The econ-
omy is coming back slower than we’d 
like and they think it’s gotta be better 
at another place.

Owners are more dissatisfied with 
running the company because it’s not 
coming back quickly enough for them, 
drivers are feeling it, a lot of people 

are feeling it in different walks of life.
I think from our guys, most of our 

people that are in management have 
driven and I try to get each of those 
guys in a truck at least once a year. 
The other day, there were three of us 
from the office out in trucks deliver-
ing freight. I’m involved in every as-
pect of the company. The size of the 
company makes it easier for me to do 
that, I realize that, but it’s a people 
business and even in larger compa-
nies some guys are in tune and other 
guys are far more removed.  I have a 
great passion for trucking and I’m not 
the brightest star in the sky obviously, 
because it’s not where you migrate to 
if you want to make tonnes of money. 
I like the people and as tough as it is, 
I still love trucking.

I think it’s dynamic, exciting, it 
changes every day and there are 
great people in this industry. I think 
that managers and owners of truck-
ing companies that don’t get that and 
don’t embrace their people and under-
stand why they’re in it, I think that’s 
where complications come in, in terms 
of driver turnover. n

Brian Taylor, Liberty Linehaul
On bringing a small fleet perspective to OTA, shipper-carrier 
relations and lessons learned from a run-in with a border guard

brian taylor

pg 50-51 tn jan v3.indd   51 06/12/10   3:48 PM

http://www.nationaltruckleague.com
http://www.deonsupply.com
mailto:info@nationaltruckleague.com


A Merry Dalton Christmas
Mark Dalton: Owner/Operator

FICTION� Part��2

The story so far…
Feeling lonely at Christmas time and with-

out a long-haul load available, Mark de-
cides to put his skills to work for a good 
cause and volunteers to help deliver toys 
collected in a local toy drive. After a full 
day of collecting toys, he parks at a nearby 
hotel and treats himself to a nice dinner and 
a room for the night. When he wakes up 
the next morning, he realizes that someone 
has stolen the load of toys – and Mother 
Load as well…

•
Mark went back inside the hotel and called 
police. At first they treated it like just another 
report of a stolen vehicle, asking him to file 
a report at the nearest community station. 
But once they realized the trailer had con-
tained the season’s entire load of donated 
toys, they told him to stay where he was 
and they would come to him. Four cruisers 
showed up in minutes, including two detec-
tives from the Criminal Investigation Bureau 
and a duty inspector in a white shirt who 
looked pretty displeased that the toys had 
been stolen on her watch.

Mark showed the investigating officers 
where he’d parked the truck, which room 
he’d spent the night in and provided pic-
tures of Mother Load. Then, when they were 
done at the hotel, they brought him to a po-
lice station to ask him even more questions.   

 “How could a professional truck driver 
like yourself leave your truck unlocked over-
night?” the detective asked. Mark figured 
this guy was playing the bad cop role in a 
good cop/bad cop scenario, since he was 
a little more angry than the other cop in the 
room, but not by much.

 “I told you before…I was so worried 
about the trailer I must have forgotten to 
lock my truck.”

 “That,” said the officer, “or you arranged 
for someone to take the truck.”

 “First of all,” Mark said. “I’ve hauled 
loads worth hundreds of thousands of dol-
lars, if not millions... and second, my truck 
– which is my livelihood, my home, and 
just about everything in the world to me – 
was stolen too.”

“Yeah, along with all our toys.”
And that’s the way it went for two hours 

until they finally decided to let him go.
“Don’t go anywhere,” he was warned.
“No problem. My truck was stolen,  

remember?”
But the detectives ignored him, already 

busily talking amongst themselves.
“Why didn’t you leave the truck in our 

lot here?” said a voice. Mark was about to 
snap back at whoever had said that since 
he’d already answered the question a  
dozen times. But before he could say any-
thing he realized the voice belonged to Liz, 
who had been waiting for him to finish with 
the police.

“I didn’t want you to know I lived out of 
my truck,” he said softly, his head down.

“But I already knew that,” she said. 
“Bud’s niece told me.”

“Oh,” was all Mark could say as the 
Christmas spirit he’d been feeling had been 
replaced by embarrassment. He had a hard 
time looking Liz in the eye. “They think I had 
something to do with the theft.”

“They always think that way,” she said 

with a wave of her hand. “Now that they’re 
done with you they’ll be looking elsewhere.”

 “What do we do now?”
“Nothing,” Liz said. “CIB is investigating.”
“CIB?”
“Criminal Investigation Bureau.”
“But you’re a cop too.”
“I’d love to help investigate, but I’m not 

assigned to the case. I’ve got to see about 
replacing the stolen toys.”

“And me?”
She shrugged. “I’ll take you back to your 

hotel and you can wait until they find your 
truck.”

“You seem so confident.”
“It’ll turn up. Somebody will find it...In the 

meantime, try to relax.”
•

Back at the hotel, Mark realized why the 
police were so upset over the theft. News of 
the stolen toys was all over the news. Televi-
sion, radio, newspapers, even the Internet 
was abuzz of the ‘Real Life Grinches,’ as 
the robbers were now being called. In his 
room, Mark called his insurance company 
to see about filing a claim for Mother Load. 
He got a recording at first, then after 15 
minutes of waiting, a real-live person told 
him there would be no-one in the office to 
process his claim until Jan. 3.

“What do I do till then?” he asked.
“There’s not a lot you can do, except 

wait.”
“Right,” Mark said hanging up the phone. 

This was without a doubt, the worst Christ-
mas ever, but he’d be damned if he was 
going to sit back and do nothing about it. 
Mark headed out.

His first stop was the Tim Horton’s at  
Hurontario and Derry. He could use a cof-
fee and something to eat, but what he 
wanted even more was information, as in, 
where his truck was at and who stole it. 
He ordered a coffee and a breakfast sand-
wich and sat down next to a man reading 
the news. The paper was open to the story 
about the stolen toys and Mark used it to 
break the ice. “Isn’t that terrible?” he said.

“Eh?”
“The truck that was stolen,” he said, point-

ing to the paper.
“Crazy,” the man said. “What’s the world 

coming to?”
“I wonder where the police would start 

to look for something like that.”
The man just grumbled.
“You have any ideas where they should 

look?”
Mark was greeted by an icy stare. 

“What are you, a cop?”
“No, just a truck driver.”
“Well, if I were you I’d keep it down. 

People around here don’t like cops much.”
“Thanks,” Mark said, finishing his food 

and leaving without another word. He was 
on the right track, just going about it the 
wrong way. He walked up Kennedy Road 
until he came across another Tim’s and went 
inside. After a visit to the bathroom to mess 
up his hair and clothes a bit, he ordered a 
small coffee, paying with nickels and  pen-
nies. Then he sat down and tried to look...
sad.

A woman came by first and innocently 
said, “Hi, how are you?”

She’d opened the door and Mark 
stepped right through. “Lousy,” he said. 

“My truck was stolen, I’m out of work and 
I don’t know how I’m going to buy the kids 
presents this year.”

“Sorry to hear that,” she said, a look of 
concern on her face. “Can I get you some-
thing to eat? A muffin, maybe?”

Mark shook his head. “No thank-you. 
I need toys for my kids.” And so it went 
all day long. Mark nursed his coffee for 
hours telling his tale of woe to anyone who 
would listen.

“Little Amy just wants a doll,” he’d say. 
“Not much, just a doll and how can I tell 
her she can’t have one?”

By mid-afternoon people were coming 
to him without prompting and patting him 
on the shoulder telling him, “Merry Christ-
mas,” and “Things will turn around.” When 
an older couple gave him money for dinner 
he felt the spirit of Christmas warming in-
side him once more. And then it happened.

“You’re the guy looking for toys, right?” 
said a young man barely of his teens.

“Yeah.”
“Well, there’s a guy in the lot around the 

corner selling toys out of the back of his 
truck for five bucks a piece. Anything you 
want, five bucks.”

“Hey thanks, that sounds perfect.”
Mark left the Tim’s and nearly ran to the 

parking lot in an industrial area on the east 
side of Kennedy Road.

As he neared, he could see Mother Load 
hooked up to the short-bed trailer. The ban-
ner was gone and the truck looked a little 
ordinary sitting there in the empty lot. The 
man standing behind the rig wore a hood-
ed sweatshirt and sported a full beard. It 
was late in the day, but he still wore sun-
glasses to hide what little of his face was 
exposed. “What do you want?” he said as 
Mark approached.

“A guy at the Tim’s said I could get toys 
for my kids here.”

“That’s right,” he said with a slight clap 
of his hands. “What do you want?”

“My daughter wants a Downtown Barbie 
and my son is hoping for a Robot Assassin.”

The man stared at Mark, probably glar-
ing at him from behind his shades. “This 
look like a toy store to you, pal?”

Mark shrugged. “That’s what they want. 
I’ll pay extra if you got’em.”

The man thought about it, then opened 
up the rear of the trailer. “I’ll get you a doll 
and a robot, how ‘bout that?”

“My kids have their hearts set.”
With a sigh, he climbed up into the back 

of the trailer and began rummaging through 
the boxes of toys. Mark knew he’d be in 
there a while since he just made up the 
names of the toys. That’s why Mark took 
his time when he grabbed hold of the trail-
er door and swung it closed...then locked 
it tight.

“Hey, what are you doing?” came the 
muffled voice from inside. 

Mark laughed. “Finding out who’s been 
naughty or nice!”

“Hey, let me outta here! Lemme out!”
Mark ignored the cries coming from the 

back of the trailer and walked up beside 
Mother Load. The spare key he kept hid-
den under the gas tank was still there and 
he was inside the cab in minutes. A quick 
look around told him most everything was 
still in its place. Despite the job they’d done 
on the ignition, the key still turned over the 
engine and seconds later Mother Load’s 
big Cummins roared to life.

“Ho, ho, ho!” Mark laughed. “Merry 
freakin’ Christmas!”

He put his rig in gear, then took out his 
cell phone to call the police. When he had 
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Mark Dalton: Owner/Operator

Licence renewed
FICTION Part 2

right now, but his birthday’s coming up
in a month, and he’s scared to death of
losing his licence. That isn’t going to
happen is it?” 

“Not if he renews his licence.”
“This year?”
“And every year after 65.”
“That doesn’t seem fair. He hasn’t

had a problem in years…in fact he’s
never had an accident in his life.”

“That’s admirable sir, but research
has shown that older drivers are more
likely to develop medical conditions
that affect their ability to drive. After
65, drivers are one-and-a-half times
more likely to have an accident than
drivers between 45 and 64.”

She knew her stuff, that was for sure.
And Mark could concede the fact that
as drivers got older they had more
health issues. So an eye test and a
physical were probably a good idea,
but that didn’t explain the rest of it. “So
why do they have to be road-tested
too?”

She paused, as if thinking. “The li-
cence renewal process has been devel-
oped with the help and consultation of
the people in the industry to enhance
truck safety. That includes re-assess-
ment of a person’s driving ability.”

Mark sighed, knowing he probably
wasn’t going to get anywhere with this
woman. “You know, a lot of drivers
have to rent trucks and trailers to take
their tests, costing them money and a
day off work just to keep their licence.”

“That’s unfortunate.”
“And if a driver has been on the

road 40 years without a problem, why
should he have to prove he can still
drive? That seems like age discrimina-
tion to me.”

“The ministry regularly reviews the
renewal requirements. If you have con-
cerns – as you obviously do – then I
suggest writing to the Ontario
Transport Minister, or your member of
provincial parliament.”

“Write a letter?”
“Yes, sir.”
Mark hung up the phone. ‘So be it,’

thought Mark. If there’s a test, then it
was his job to make sure Charlie
passed it.

•

Mark met Charlie in the parking lot of
a truck yard out by the airport. Charlie
was sitting in his pick-up at the far end
of the yard and when Mark pulled in,
he wasted no time getting out of his
truck and hopping into Mother Load.
He scaled the cab so easily and
slipped in the open passenger side
door so effortlessly, Mark would have
never have guessed the man was a

The story so far…
Mark is looking for a load. Bud has a
sweet one to California that won’t be
ready for a few days. In the meantime,
Bud asks Mark to help an older driver,
Charlie Knowles, get his licence re-
newed. Charlie’s a real character and
Mark agrees to help out.

•

Mark had agreed to help prepare
Charlie Knowles for all the tests he
needed to complete in order to get his
commercial driver’s licence renewed,
but what that meant, Mark didn’t have
a clue. Other than a physical every
few years, Mark hadn’t been tested on
his driving ability since he’d first re-
ceived his licence and that had been
some 15 years ago. How could he pre-
pare someone for something he didn’t
know anything about?

So he logged onto the Internet and
checked out the Ontario Ministry of
Transportation’s Web site, but was un-
able to find anything about driver li-
cence renewals for commercial drivers
65 and over. Although Mark wasn’t a
computer genius, he’d used the Internet
before and could usually find what he
was looking for, so his results were
puzzling. There was a section for driv-
ers renewing their licences over 80,
and all kinds of help with renewing ex-
pired licences and booking appoint-
ments for new tests, but nothing about
what Mark wanted to know. Mark
wondered if he’d missed something on
the site, but to the best of his abilities
he couldn’t find anything about the
MTO’s licensing policy regarding old-
er commercial drivers.

Mark had hoped that the Web site
would help him understand the reason-
ing behind the policy, but the fact that
he couldn’t find anything – even using
the site’s own search engine – made
him think that perhaps the program
was too new, or the ministry wasn’t
very proud of it, or it was just another
tax-grab kind of program like Drive
Clean. There had to be some real rea-
sons drivers were required to jump
through all sorts of hoops just because
their most recent birthday was their
65th? Mark wanted to know what they
were, so he decided to call them up
and ask.

It took a while before he got con-
nected to a human being who could
answer his questions, but when the
right woman finally came on the line
she was both pleasant and profession-
al. 

“How can I help you?”
Mark decided to start slowly. “Yeah,

my dad is a truck driver and he’s 64

By Edo van Belkom

senior citizen.
“You Mark Dalton?” Charlie asked

in his thick Scottish accent.
“You don’t remember me?”
Charlie looked at him strangely.

“Should I?”
Mark smiled and related the story of

the early days of his truck driving ca-
reer when he’d been recently divorced
and he’d let his personal appearance
get out of hand. He’d looked like a
bum, but Charlie had called him a los-
er. “Do you remember that?”

Charlie’s eyes narrowed as he
looked Mark over. “Aye, I remember.
You were a loser then. You still could
be. I don’t know that much about you.”

Mark had considered thanking the
man for shaking him up enough to get
his life back on track, but it didn’t seem
the right time for it now.

“How much you gonna charge
me?”

“What?” Mark said. He hadn’t
thought to charge anything. As far as
he knew he was doing Bud a favour.
“Did Bud tell you you’d have to pay?”

“He didn’t, but I’ve called around to
the schools and some of them charge
$3,000... and that’s just for a refresher
course.”

“That’s a lot of money.”
“You bet it’s a lot of money, especial-

ly when I’ve been driving truck twice
as long as the snot-nosed boy who’ll
be teaching me has been on the plan-
et.”

Mark was aware of the insult, but he
couldn’t help but smile. Charlie was
such a character. Who else could insult
someone who was doing something
nice for them? “Bud asked me to do
this. I wasn’t going to charge you any-
thing.”

What passed for a smile appeared

on Charlie’s face. “Then the price is
right,” he said, continuing to stare at
Mark through narrowed eyes. “And
what about using your truck for the
test? You’ll be charging me for that, I
suppose?”

Again, Mark hadn’t thought about
what truck Charlie would use.
Obviously the man had no truck of his
own and would have to rent one to do
the test. Renting a truck was a costly
endeavour, especially when it would
be for just a few hours. “I guess I could
let you use my truck.”

“For free?”
Mark didn’t like the word free. He

was doing a favour for Bud and that
implied that Bud would return the
favour some day. But as far as Charlie
was concerned, the use of truck would
indeed be free. “Yes,” he said at last.
“Free.”

Charlie nodded. “Good. But you bet-
ter get a trailer. I can’t exactly drop a
trailer on the day of the test if there isn’t
one attached to the truck now, can I?”

Speaking of tests, Mark had been
interacting with Charlie for all of five
minutes and he felt like he was the one
who was being tested – most of all his
patience. “I’ll make sure,” he sighed at
last.

“Right then! Let’s get started.”  �

– Mark Dalton returns next
month in Part 3 of Licence
Renewed.

Did you know that there are two full-length
novels featuring Mark Dalton?: Mark Dalton

“SmartDriver” and Mark Dalton “Troubleload.”
For your free copy register with ecoENERGY for

Fleets (Fleet Smart) at fleetsmart.gc.ca

them on the line, he did his best to explain 
the situation, but his message just wasn’t 
getting through.

“I have the truck with the stolen toys,” he 
said. “It’s my truck. I’m bringing it back.”

The call-taker asked his location and he 
told her. Moments later he could hear the 
wail of police sirens in the distance, grow-
ing louder.

“A police escort,” he said, grinning. 
“How cool is that?”

But it wasn’t any police escort. There 
were police cars – marked and unmarked 
– in front and behind him, boxing him in 
and forcing him over to the side of the road. 
The street too was suddenly clear of traffic. 
Then a black van pulled up and two heavily 
armed officers exited with their guns drawn.

“Show us your hands,” said a voice over 
a loudspeaker.

“Oh,” Mark said under his breath. “They 
think I’m the thief…“ He opened the door 
and climbed out.

“Get down on the ground!” everyone 
shouted at once.

Mark looked up and could see a half-
dozen guns pointed at him. Then he looked 
down at his own body and saw three red 
dots shining on him, one squarely set right 
between his legs.

“Get. Down. On. The. Ground!” said the 
loudspeaker.

Mark got down on all fours, smiling. 
What a way to celebrate Christmas.

•
Mark entered the police station through the 
back door in handcuffs, but left through the 
front door a few hours later, a hero. Liz was 
there waiting for him.

“That was a crazy thing to do,” she said.
“Maybe a little, but everyone was so wor-

ried about the toys,” he said. “Someone had 
to get my truck back.”

She smiled and shook her head a bit and 
Mark figured she’d just realized that every-
thing Bud’s niece had told her about him 
was true. “They’ll probably need your truck 
for a day or two. You know, for evidence.”

“No problem.”
“So, where will you be staying?”
“My room’s still booked at the hotel.”
She hesitated, then said. “Why not stay 

at my place? I could use the company, and 
I’ve got a turkey in the freezer that’s big 
enough for two.”

Mark started laughing.
“What’s so funny?”
”It’s just that,” he said, thinking – there’d 

been no work, his truck had been stolen, 
guns were pointed at his head, he’d been 
thrown in jail, and still – “This has been the 
best Christmas, ever!” n
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Thank you, I found the job 
that I was looking for and it pays 
really well. Your company provides an  

excellent service! I was surprised 
when I started to receive calls in 

1 week, 6 calls!! Keep up 
the good work!

Quote from Sam
Actual 
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Cabotage concerns disconcerting
Dear Editor:

Re: Cabotage concerns, Truck News, December 2010
This article is upsetting. If we tried this in the US it would become a 

national incident. It appears that the rules of enforcement are not being 
monitored well by the very people that are asked to do so.

If carriers are having this issue, then it would be up to them to be part 
of the solution would it not? Being held hostage by shippers is ridiculous. 
Maybe they (shippers) need to be better educated but I believe the onus 
is on the CBSA to do its job.

Who is going to protect our jobs in Canada if we don’t ourselves? n

Brent Ellis - CLP
Wills Transfer Limited

Dear Editor: 

Re: Cabotage concerns, Truck 
News, December 2010 

Great article, however I have for 
years complained to Canada Cus-
toms about illegal activities and ac-
tually had a US competitor’s bill of 
lading showing pick-up in Halifax 
and delivery to my yard.  

The driver was American, the 
tractor and trailer were both plated 
out of Michigan. I called my Canada 
Customs port superintendent at the 
Dixie Road Sufferance warehouse 
in Mississauga, Ont.  He was nice 
enough to give me the name of the 
guys at the investigations unit.  

I called them and told them when 
and where this truck was arriving so 
that they could come over and nail 
this guy and guess what?   

At the last moment, the investigator 

got cold feet and told me his supervi-
sor would not let him follow up on this 
case because it was a “sensitive area.”  

Go figure. The guy unloaded and 
got away without incident, leaving me 
to believe that Canada Customs is too 
afraid to pinch the ass of the US ele-
phant. It is my solemn belief that Can-
ada Customs is not interested in up-
holding Canadian laws when it comes 
to US cabotage and that it simply pays 
lip service to the entire issue.  

Get hired to do a job only to find 
out you are restricted by your su-
periors from actually carrying out 
your responsibilities so you continue 
to take a paycheque and do noth-
ing in return. Typically Canadian, 
wouldn’t you agree?  n

 
Wally Horodnyk,
TFX International Specialized 
Vehicle Transport

Customs needs to act on cabotage violations
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will lose traction and you will do a 
jackknife on the road and crash your 
truck,” he told Truck News.

For car drivers, Vineueve says their 
poor driving habits around big trucks 
are not limited to just the winter sea-

son. “Sometimes they pass in front of 
me in my blind side on the right side 
of the truck and you can’t see them if 
they are too close. Just look and make 
sure you are seen by the driver. You 
have to see the driver, and the driver 
needs to see you.”

•
Vasu Moray, a 19-year veteran driving 
with Burnac Produce out of Vaughan, 
Ont., urges caution for truckers this 
winter.

“You have to have space because 
you cannot follow vehicles too closely, 
and other vehicles should also not fol-
low too closely to a big truck,” he says. 
“Always put your truck in a low gear in 
winter when you’re loaded heavy. We 

MILTON, Ont. – The holiday sea-
son is finally here and with it comes 
a group of uniquely Canadian tra-
ditions: sappy Tim Horton’s com-
mercials to tug at your heartstrings, 
Christmas music at the mall on Hal-
loween, moving weekend barbecues 
from the backyard to the garage, and, 
of course, the inevitable 10-car pile-up 
on the evening of the first snowfall. 

There’s nothing quite like a little of 
the white stuff in the air to make driv-
ers lose all sense of, well, good sense. 
With that in mind, we stopped by the 
Fifth Wheel Truck Stop in Milton, 
Ont. to ask drivers to give their top 
tips for safe winter driving.

• 
Vincent Vineuve, a driver with LFO 
Transport in Valley Junction, Que., 
has only been driving for about a year-
and-a-half, but has already learned 
something with his brief experience 
driving a truck in winter.

“When you drive on the snow, do 
not jerk the wheel. This is a risk to do 
a jackknife. Your wheels on the front 

have to be very cautious, otherwise, 
when it is icy, you can turn the wheel 
and put on the brakes, but the truck 
will keep going. New drivers, most-
ly, have to be cautious in winter when 
driving during bad weather. Take lots 
of time to reach your destination.”

•

William Jukes, a driver with 
McConnell Transport, Woodstock, 
N.B., says speed is the main factor 
truckers should consider when driv-
ing in snowy conditions.

“Just slow down. Do not let your 
RPMs get up too high because then 
you’d start spinning. As long as you 
are not in too high or too low a gear 
you’ll be fine,” he said.

As for car drivers, Jukes would like 
to see them lay off the handheld devic-
es during the holiday season. “I would 
like to see them not texting or using 
their cell phone while they’re driv-
ing. That is the biggest problem be-
cause they don’t pay attention to where 
they’re going or what they’re doing 
and they get into all kinds of trouble.”

•

Robert Barnes, a driver with Cela-
don Transport out of Detroit, Mich., 
warns that black ice can be deadly in 
the winter, so he has a trick he tries to 
use whenever possible. 

“It’s better to drive during the day 
than the night because at least in the 
daytime they don’t have the salt trucks 
out there and you can see what’s go-
ing on. That is what I normally do,” 
Barnes said. “I look at the weather re-
port. If I can beat the storm, that’s fine, 
but if you can’t beat the storm then 
you’ve got to slow down or you’ll wind 
up in the ditch.”

Barnes also reminds car drivers that 
4WD doesn’t make you invincible in 
stormy weather. 

“When it is snowing, with four-
wheel-drive it still doesn’t make a dif-
ference: you have to slow down and 
you have to give each other enough 
space that you can stop. If not, then 
you’re going to run into people.”

TSQ

?What are your top tips for 
safe winter driving?

Truck Stop
 Question

adam ledlow 

Vasu 
Moray

William 
Jukes

Vincent 
Vineuve

Robert 
Barnes
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