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leader of the pack: Don Poll earned the lead position at this year’s 
World’s Largest Truck Convoy for Special Olympics in Paris, Ont. The  
Ontario leg of the event raised $54,000 while a similar event in Manitoba raised  
another $45,000 for Special Olympics. Photo by Adam Ledlow

By Adam Ledlow
PARIS, Ont. – The delighted 
laughs of the athletes, the roar of 
engine after engine filing down 
the highway, and the hooting and 
cheering from family, friends and 
industry folk lining the driveway 
filled the air near the Paris Fair-
grounds on Sept. 17, signalling 
the start of the seventh annual 
World’s Largest Truck Convoy.

The event was once again rais-
ing money in support of the Spe-
cial Olympics, with organizers 
setting a goal to beat last year’s 
tally of $40,000. And beat it they 
did, with total donations reach-
ing $54,000 by day’s end with the 
aid of 57 participating drivers.

“From a meagre beginning of 
17 registered drivers (in the week 
leading up to the event), we are 
thrilled to have the 57 trucks turn 
out, and are once again astounded 
by the drivers’ determination to 
collect pledges for Special Olym-
pics,” said Tammy Blackwell, 
event coordinator for the south-
ern Ontario convoy. “While they 
enjoy the friendly competition for 
lead truck, they genuinely applaud 
each others’ efforts for the best 

Continued on page 20

Convoy is 
a record 
Breaker! 
Breaker!

By Jim Bray
CALGARY, Alta. – Everyone 
makes rookie mistakes, but when 
push came to shove at the 2011 Na-
tional Professional Truck Driving 
Championships, it was a rookie 
who made the fewest errors – and 
ended up driving off with the title 
of Grand Champion.

The rookie in question was 
Claude Tessier who, while he may 
have been a “Roadeo rookie,” has 
actually been driving trucks for the 
best part of 30 years – 22 of them 
with Groupe Robert out of Mon-
treal, Que. 

Tessier hauls a bit of everything 
to the Midwest and east coast of 
the US – including hospital and 
bathroom products – and he told 
Truck News via an interpreter 
that what finally got him to en-
ter the championships in his home 
province was pretty much a dare 
from a friend. 

“It started when (a previous 
champion) and I arrived from a 
trip and it took him two or three 
times to back the load into the dock 
straight,” Tessier says. “I teased 
him that for a champion he had 
problems and that he should watch 

Best of 
the best
National Driving 
Championships 
showcase elite 
driver skill

Continued on page 30
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THE ROAD TO SUCCESS 
IS NEVER DOWNHILL.

It’s a long way to the top. That’s why we build trucks ready to haul your business to the front of the pack. 
With 5%* better fuel economy, exceptional driver comfort and nationwide customer support, Freightliner 
keeps your drivers happy and your vehicles on the road and earning. To learn more about how we can help 
you take your fl eet to the top, visit FreightlinerTrucks.com/FleetSpotlight.
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THE ROAD TO SUCCESS 
IS NEVER DOWNHILL.

It’s a long way to the top. That’s why we build trucks ready to haul your business to the front of the pack. 
With 5%* better fuel economy, exceptional driver comfort and nationwide customer support, Freightliner 
keeps your drivers happy and your vehicles on the road and earning. To learn more about how we can help 
you take your fl eet to the top, visit FreightlinerTrucks.com/FleetSpotlight.
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OEM This Month Last Year
Freightliner 550 369

International 520 314

Kenworth 595 327

Mack 110 99

Peterbilt 260 167

Sterling 0 0

Volvo 193 172

Western Star 197 88

TOTALS 2425 1536

OEM BC ALTA SASK MAN ONT QUE NB NS PEI NF CDA
Freightliner 236 406 105 228 2,179 647 197 72 11 24 4,105

Kenworth 295 1,202 226 99 573 715 88 0 0 0 3,198

Mack 46 150 76 54 501 156 30 23 0 11 1,047

International 226 505 60 204 1,090 730 182 93 9 48 3,147

Peterbilt 200 533 146 125 353 234 91 19 0 0 1,701

Volvo 97 105 40 185 644 304 85 38 0 4 1,502

Western Star 213 333 52 26 172 184 43 48 1 8 1,080

TOTALS 1,313 3,234 705 921 5,512 2,970 716 293 21 95 15,780

This was one of the best Augusts the  
Canadian Class 8 market has ex-
perienced over the past decade. 
The 2,425 Class 8 trucks sold in  
August far surpassed the monthly totals 
from last year as well as 2007 to 2009 
and from 2000 to 2003. The month’s sales  
tally also surpassed the five-year average 
for the month by more than 600 units, the 
third straight month this has happened.

Monthly Class 8 Sales – Aug 11 Historical Comparison – Aug 11 Sales

Historical Comparison – YTD Aug 11Class 8 Sales (YTD Aug 11) by Province and OEM

So far, the YTD sales totals are significantly better than the sales figures posted in both 2009 and 2010 and also better than the results after the first half of 2001, 2002 and 2003. 
The YTD totals are also now less than 300 units off the five-year average and showing continuing improvement with the last three months running above the five-year average. The 
improvement in truck sales may be an indication that the economy is doing better than the public perceives, however with trucks ordered months in advance one has to wonder what 
the impact will be on future sales from the current spate of bad news stirred up by nervous stock markets.

Freightliner jumped out to an early lead at the start of the year with 28% market share 
and continues to hang on to that lead, although its share has declined. International, 
a former market leader who has adopted different engine emissions technology than 
the rest of the OEs, is battling it out with Kenworth for second place. Peterbilt and  
Volvo are the only other two manufacturers enjoying a 10% or greater share of the  
Canadian Class 8 market. 

The 2,425 trucks sold in August made it the second strongest sales month of the past 
12-month period, just slightly behind June when sales climbed above 2,600 Class 8 trucks. 
So far, sales have climbed above the 2,000 mark for four of the first eight months of 2011 
and came within less than 60 of achieving that mark on two more months.

Market Share Class 8 – Aug 11 YTD12 - Month Sales Trend

Source: Canadian Motor Vehicle Manufacturers Association

YOU’LL BE SURPRISED BY SOME OF THE PARTS
THAT BENEFIT FROM DELO®.

© 2010 Chevron Lubricants Canada Inc. All rights reserved. All trademarks are 
the property of Chevron Intellectual Property LLC.

A company product DELO® DELIVERS CONFIDENCETM

When is a motor oil more than just a motor oil? When it does such 

a good job minimizing wear and friction that it can actually improve 

your mileage, extend service intervals and increase the life of your 

equipment. Some of the largest, most advanced fleets have saved 

millions of dollars using Delo. Even if you only have a fleet of one, 

using Delo products formulated with ISOSYN® Technology can save 

you money. Taking advantage of the full line of Delo products could 

increase your fuel economy even more. 

To learn more about The Delo®

Performance Advantage™ visit us 

at www.deloperformance.com.
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2012 GREAT DANE 53’ HIGH CUBE REEFERS
53’, Hendrickson Air Ride, 11 R 22.5 Tires on  
Aluminum Wheels, Stainless Front & Rear, Duct and 
Flat Aluminum Floors, Logistic Track, LED Lights, 
Single Temp, Dual Temps, Tridems & Full Stainless 
Models available. Thermo King or Carrier units.

NEW CAPACITY SHUNT TRUCKS
Moving Trailers?  Glasvan & Capacity Has The Truck 
To Meet Your Needs. Diesel Powered On & Off Road 
Models with Heavy Duty Single Or Tandem Drive  
Axles. 4 Wheel Drive And The New Phett Hybrid. 
Fully Loaded For Canadian Climates. 

NEW CHAPARRAL 53’ TRIDEM STEPDECK
53’, Tridem Air Ride, Aluminum Wheels, 35” Deck 
Height, Lightweight All Aluminum Design, Wide Load 
Lights, Chain Hooks, 14 Winches, Only 12,520 lbs!!!

NEW LANDOLL 55 TON TILT DECK
Tandem & Tridem Tilt Decks and Tilting Tails available. 
35 – 55 tons, aluminum wheels, 20,000 lb. winch,  
wireless remote control, Hot Dipped Galvanized with 
Black Paint overtop, Centralized Greasing Systems, 
Fully Loaded and In Stock!!!

2012 GREAT DANE 53’ ROLL UP DOOR REEFERS
53’, Tandem Hendrickson Air Ride, Bridgestone Tires, 
High Cube Interior, Roll Up Rear Door, Heavy Duty  
Flat Aluminum Floor, “PunctureGuard” Interior Lining, 
36” Scuff Liner, Logistic Track, LED Lights, Exterior 
Rub Rail.

NEW DOONAN 53’ BEAVER TAIL STEPS
53', Tridem Air Ride (72"/72" Axle Spreads), 22.5 Tires 
on Steel Wheels, Rear Beavertail with Ramps, Wood 
Deck, 40" Deck Height, (8) D Rings, (16) Chain Tie 
Downs, (14) Winches.

2012 GREAT DANE 53’ HIGH CUBE DRY VANS
53’, Hendrickson Air Ride, High Cube Interiors, We 
have the model to fit your needs. Choice of Interior 
Lining: Plywood, Damage Proof SSL, High Impact 
Polyethylene or Composite Plate Walls with Logistics 
Posts on 16”, 24” or 48” centres. Buy the trailer 
that’s right for you!!!

NEW ETNYRE “FALCON” LIVE BOTTOM TRAILERS
SPIF Tri-Axle and Quad-Axles Available, Extra wide 
42” Belt with Speed Control and Optional Reversing 
Feature,  Cross-Slat Free design with Heavy Duty 
100,000lb Chain System, Full Weather Proof Tarps, 
Steeper Bin Walls for less product bridging. Heavy 
Duty, Reliable Design.

2012 GREAT DANE 53’ COMBO FLATS
53’, Sliding Tandem Air Ride, Bridgestone Tires,  
Aluminum Deck with (2) nailing strips, (1) Polished 
Aluminum Toolbox,  (10) Winches and Straps, Coil 
Package, LED Lights. In Stock Now. Available with  
or without sliding tarp kit.

When you need more
than just a box, go for
the whole package.

2005 TRAILKING 55 TON FLOAT
53’ Tridem Air Ride with 54” axle spread, 22.5 Tires on Steel Disc Wheels, 
25’ x 102” Lower Deck, 20” Loaded Deck Height, Swing out riggers and 
D Rings, Long gooseneck with 2 King pin locations 92” & 114”, 13 HP 
Honda power pack, Prepped for 4th. flip axle, Lifting 3rd axle.

2008 GREAT DANE 53’ AIR RIDE REEFER
53’, Tandem Air Ride, Aluminum Wheels, Stainless Steel Front & 
Rear, Swing Doors, High Cube Interior, Logistic Track, Duct Floor, 
Thermo King SB-210 with 7,500 hours.

2002 GREAT DANE 53’ REEFERS
53’, Tandem Air Ride, 11 R 22.5 Tires, Red Aluminum Exterior 
(Can be painted), Swing Doors, Stainless Steel Rear Frame, 
Aluminum Duct Floor, Kemlite Lined, Carrier Ultima 53 Reefers 
with under 10,000 hours. Certified.

2011 GREAT DANE 48’ ROLL UP DOOR VAN
48’, Tandem Air Ride with Air Operated Slider Pins, 22.5 Tires,  
Steel Wheels, Roll Up Rear Door, Logistic Posts, 110” Inside 
Height,  Heavy Duty Scuff Liner, Aluminum Roof. Excellent Condition.

2005 CAPACITY TJ5000 SHUNT TRUCK
210 HP Cummins Engine, Allison Auto Transmission, Hydraulic 
5th Wheel, Auto Greasing Systems, Extended Rear Pick Up 
Plates, Dura Ride Suspension, New Paint, Just returned from a 
Full Maintenance Lease. Road Legal.

2001 GREAT DANE TRIDEM REEFERS & HEATERS
53’, Tridem Spring Ride, 11 R 22.5 Tires, Aluminum Sides,  
Swing Rear Doors, Damage Resistant Metal Interior Lining,  
Wood Floors, Carrier Reefers or Heater Units with Low Hours.

2003 UTILITY 48’ ROLL UP DOOR REEFERS
48’, Tandem Air Ride, 11 R 22.5 Tires, Steel Wheels, White 
Aluminum Sides with double rub rails, Insulated Roll Up Rear 
Door, Stainless Steel Rear Door Frame, Flat Aluminum Floor, 
Carrier Reefer Units with under 10,000 hours. Certified.

(15) 2005 GREAT DANE 53’ DRY VANS
53’, Tandem Air Ride, 11 R 22.5 Tires, Aluminum Wheels, Silver 
Aluminum Sides, Swing Doors with Stainless Steel Door Frame 
& Bumper, Plywood Lined Sides & Roof, Hardwood Scuff Liner, 
Certified & Excellent Condition. Selling Fast, Call Now!!

EQUIPMENT  905.625.8441  8am-5pm  MON-FRI PARTS  905.625.8812  7am-5pm  MON-FRI SERVICE  905.625.8441  7am-4pm  MON-FRI

MISSISSAUGA

Sales, Parts, Repair Centre 
1201 Aimco Blvd.  
Mississauga, Ontario 
L4W 1B3

T 905.625.8441   
F 905.625.9787

WHITBY

Parts & Repair Centre 
1025 Hopkins Street  
Whitby, Ontario 
L1N 2C2

T 905.430.1262   
F 905.430.0914

ALLISTON

Parts & Repair Centre 
4917 C.W. Leach Road 
Alliston, Ontario 
L9R 2B1

T 705.434.1423   
F 905.434.0125

PUTNAM

Parts & Repair Centre 
3378 Putnam Road 
RR #1 Putnam, Ontario 
N0L 1B0

T 519.269.9970  
F 519.269.3327

Truck Centre 
5285 Maingate Drive 
Mississauga, Ontario 
L4W 1G6

T 905.625.8441   
F 905.629.4911

USED EQUIPMENT SALES MIKE HIGNETT   T 905.625.5843 | mhignett@glasvangreatdane.com

NEW EQUIPMENT SALES TEAM:  Adam Stevens x2230  |  Tom Pepper x2314  |  Greg Pepper x2315  l  Jason Dutton x2223  l  Mike Hignett x2225

Take Advantage of the Strong Canadian 
Dollar on our US Made Products.

(7) 2008 OTTAWA SHUNT TRUCKS
Cummins 200hp Diesel Engine, Allison Automatic Transmis-
sion, 12/30 Axles, Traction Control, Hydraulic 5th Wheel, Auto-
matic Greasing System, Road Legal Model, Well Maintained.
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Did you know?

I wrote a blog for our Web site 
Trucknews.com that generated 
an interesting assortment of com-
ments. In my entry ‘Want to run nice 
trucks? Treat your people right, the 
nice trucks will follow,’ I opined that 
providing drivers with nice, well-
maintained equipment will lower 
driver turnover and result in a more 
content workforce that is easier on 
equipment.

I made the observation following a 
visit to J.F. Kitching & Son, an Ontar-
io aggregates hauler that replaces its 
trucks every five years, pays its driv-
ers a decent hourly wage and by the 
very nature of their business, has them 
home daily. As a result, Kitching has 
very little driver turnover and most of 
its drivers have been with the company 
long-term. They are given shiny new 
trucks to operate and they tend to keep 
them looking that way.

While my conclusion may have been 
overly simplistic, it’s just plain wrong, 
according to several respondents, who 
insist drivers are pigs who are bent on 
destroying any piece of equipment and 

Are drivers pigs? Or will they return your respect?

won’t lift a finger to take a paper towel 
and some Windex to their company-
owned trucks.

“We have high spec’ equipment 
washed weekly by hand in our own 
wash bay yet can’t get drivers to keep 
their interiors even close to respect-
able,” one manager said. “It gets very 
discouraging when a company spends 
a lot of money on spec’ing a truck out 
for driver comfort, pays him/her $60-
80k annually, make sure the exteri-
ors are shiny and clean…then have 
a driver who won’t lift a finger to do 
his/her part.”

Another commenter added: “For 
the first number of years of owning my 
own equipment, back in the 80s, I per-
sonally cleaned all five trucks inside 
and out, and provided each cab with 
a Windex bottle, paper towel, flash-

light, CB radio, basic tool set, wisk 
broom, 12-volt vacuum. I gave this up 
because, the trucks looked like a pigsty 
anyway. The Windex bottles and paper 
towels were nowhere to be found, the 
flashlights were under the driver’s air 
seat smashed to pieces, the CBs 
could not be kept working lon-
ger than a week at a time. Tools 
were missing, (the) wisk broom 
couldn’t be found and the vacu-
um was broken.”

Some drivers also weighed in, 
noting they do indeed take pride 
in running premium equipment 
and do their part to keep it look-
ing decent, even when it requires 
them to do some polishing while 
waiting to be loaded or unloaded. 

It’s unfair to generalize an en-
tire segment of the workforce, 
as professional drivers are as di-
verse a bunch as the population 
at large. I still believe in most 
cases, providing drivers with 
clean, well-maintained equip-
ment will deliver tangible ben-
efits to the company owner. 

Clearly, not everyone agrees. What are 
your thoughts? Check out the blog at  
Trucknews.com and weigh in. n

Editorial 
Comment
James menzies

We’ve done something great, some-
thing groundbreaking, with the help 
of one of the most respected organiza-
tions in this industry. And I can’t wait 
to tell you about it.

But first I need to give you a little 
background so you can understand 
why I’m as excited as I am. You see, 
for the past decade every opportuni-
ty I got – whether it was when invited 
to speak to industry groups, or when 
sharing data with companies wanting 
to market their equipment to the Ca-
nadian trucking market, or in simple 
conversations with the many industry 
friends I have made over the past 20 
years – I have made a point to stress 
the importance of private trucking.

Why? Well, first, being as involved 
with industry stats as I am, how could I 
not? Private trucking is the quiet giant 
of Canadian transportation. It’s at least 
as large as the for-hire sector, if not 
larger, accounting for about $35 billion 
in annual activity. There are close to 
12,000 private truck fleets, according 
to our records.

But the main reason I have always 

stressed the importance of private 
trucking is that I have long felt it 
does not get the attention or respect 
it deserves – not from the media, 
not from marketers and certainly 
not from the government agencies 
tasked with understanding the indus-
tries they regulate.

It has been more than a decade since 
Statistics Canada or Transport Cana-
da has done any substantial research 
on private trucking. How can this be 
justified when private fleet transporta-
tion is estimated to account for 2.5% 
of Canadian GDP? As a result, I be-
lieve too many supply chain decisions 
are being made and too many opinions 
held in the absence of recent and reli-
able market data.

Okay, enough complaining. Let me 
now tell you what I’m so excited about.

We have collaborated with the Pri-
vate Motor Truck Council to finally 
get private fleet managers the kind of 
specific market data they require to 
make informed decisions about their 
operations. The first project from this 
initiative, the 2011 Canadian Private 
Fleet Practices Benchmark Study, is 
now available. Our goal was to provide 
private fleet managers with bench-
mark information that will allow them 
to compare their practices and results 
with similar operations and with the 
fleets employing “best practices.” 

We gathered data on more than 100 
questions across 13 categories, ranging 
from key challenges and composition 
of private fleets to operational costs, 
operating policies and hiring practices. 

Let’s look at idling policies, for ex-
ample, to see the kind of information 
you can glean from the Benchmark 
Study. 

Not only can you use the Bench-
mark Study to find out the percent-
age of private fleets that have an idling 
policy, but you can also compare how 
many do so by size of fleet and also 
compare that to fleets judged to be 
employing industry best practices. But 
that’s not all. You can use the Bench-

mark Study to find out which idling 
time limits are most used by private 
fleets – 0 minutes; 1-3 minutes; 4-5 
minutes; 6-10 minutes; over 10 min-
utes. Need more information, such as 
whether policies like automatic shut 
off or different rules for summer vs. 
winter are being used? No problem, 
we have that too. And, of course, you 
can compare those as well by fleet size 
and against the industry leaders.

Oh, but we didn’t stop there. We 
really wanted this information to be 
comprehensive; we really wanted pri-
vate fleets to be able to compare ap-
ples to apples. So you can use our data 
to benchmark by geographic scope of 
operation and by region too.

We believe our research provides 
valuable input for private fleet man-
agers looking to plan for the future. 
The report is available for purchase 
on www.trucknews.com. It’s a quick 
download. Have a read and let me 
know what you think. n

Private fleets: Benchmark yourselves

The view 
with Lou
Lou smyrLis

– James Menzies can be reached 
by phone at (416) 510-6896 or by  
e-mail at jmenzies@trucknews.com. 
You can also follow him on Twitter 
at Twitter.com/JamesMenzies.

– Lou Smyrlis can be reached by 
phone at (416) 510-6881 or by  
e-mail at lou@TransportationMed-
ia.ca. You can also follow him on  
Twitter at Twitter.com/LouSmyrlis.

A large part of the reason compa-
nies choose to run their own pri-
vate fleets is to have direct control 
of the transportation function and 
all that entails, including human 
resources. Private fleets, which 
tend to be more focused towards 
city and regional hauls, can provide 
more steady and easy scheduling 
than their for-hire counterparts in-
volved in longer over-the-road oper-
ations. The large private fleets also 
have very competitive pay packag-
es. However, private fleets are not 
immune to human resource issues, 
as indicated by our newly published 
2011 Canadian Private Fleet Prac-
tices Benchmark Study, conduct-
ed in partnership with the Private  

The key challenges 
facing our private 
carriers 

Motor Truck Council. In fact, hu-
man resource issues represent the 
top four challenges identified by 
private fleet managers across Can-
ada as having the greatest impact 
on their operations. These critical 
issues can be summarized as: talent 
attraction, retention, training and 
health and wellness. Other issues 
that are identified as top tier con-
cerns include: service, maintenance 
and life expectancy of the new die-
sel engines and trucking regula-
tions. Interestingly, environmental 
and corporate social responsibility 
concerns rank well down the lad-
der of concerns. The 2011 Canadi-
an Private Fleet Practices Bench-
mark Study has collected data 
from fleet managers on a variety 
of topics, ranging from human 
resource and financial to opera-
tional and sustainability practic-
es. The study is available for sale 
on www.trucknews.com n

Key challenges facing private fleets

Attracting qualified employees – 76%

Driver retention – 74%

Training employees – 72%

Driver health & wellness issues – 71%

New engine service/maintenance issues– 69%

Trucking regulations – 67%

Reducing carbon footprint – 45%

Group insurance costs for aging workforce – 44%

Border crossing issues – 29%

0 20% 40% 60% 80% 100%
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“By 2020, it will be crazy. Don’t expect to 
get anywhere near a city,” expert warns
REXDALE, Ont. – North American shippers have enjoyed a 30-year 
run of declining logistics costs but that is about to change, according to 
George Stalk, senior advisor with Boston Consulting Group, and linger-
ing unwillingness to deal with a crumbling infrastructure is to blame.

While higher oil prices is a clearly visible factor creating upward pres-
sure on logistics costs, less obvious, but critically important nonetheless, 
is the effect of congestion on extended supply chains, Stalk told the re-
cent 25th annual Transportation Conference, held at the Woodbine Race-
track in Rexdale, Ont.

“It will bring into question supply chain models that have essentially 
been handed down from the 60s and 70s. Change is happening under-
neath the eyes of our clients,” Stalk warned.

He painted a future scenario where gridlock rules everywhere. North 
American ports, many of which flirted with capacity prior to the reces-
sion, will once again be pushing the limits of their capabilities. And they 
will have a tough time growing beyond their current footprint due to pub-
lic opposition to further industrial growth on waterfronts. Yet container 
lines such as Maersk are placing 15,000 and even 18,000 TEU ships into 
their rotations, which could actually result in greater congestion.

“One could argue, the bigger the ship, the greater the congestion,” Stalk 
said. “There could be a flotilla of ships waiting to be unloaded. It could 
become the second Wall of China.”

Containers coming off the dock need an efficient infrastructure to 
quickly move them inland but Stalk pointed out there is little appetite to 
grow rail lines. And demand for trucking capacity is growing four times 
faster than it is being created.

Don’t count on air freight either, according to Stalk. He believes air-
port capacity in the US will be gridlocked by 2015 unless planned im-
provements are actually made. Over the past 40 years only three major 
airports have been built in North America – two were replacements and 
one was a failure (Mirabel). 

Since 1975 there have been 16 runway projects cancelled. Key airports 
such as Boston have been working for three decades to add capacity due 
to public opposition.

“By 2020, it will be crazy…Don’t expect to get anywhere near a city,” 
Stalk said, adding that to fight back new relationships are required among 
transportation stakeholders. He advised that the focus should be on faster 
and better service that is appropriately compensated. n

Free webinar on 
automating HoS 
now available
TORONTO, Ont. – Hours-of-ser-
vice, and how each fleet handles 
this critical issue, will be one of 
the most important differentia-
tors in the Canadian marketplace 
in the years to come. 

As the economy improves and 
demand for trucking services 
grows, drivers will once again be-
come a limited resource that can 
have a negative effect on fleet 
growth plans.

How can we deal with this lim-
ited resource in a more efficient, 
more effective and perhaps less 
costly manner?

Join us for an informative we-
binar as we explore how three 
Canadian fleets have automated 
their hours-of-service using Shaw 
Tracking’s solution. 

The folks you will be hearing 
from were directly involved in 
the implementation with their 
companies and will share valu-
able insights on both the chal-
lenges and benefits. The webi-
nar is now available on demand at   
Trucknews.com.  Simply  visit-
Trucknews.com/videos or go to  
our Web site and cl ick the  
‘Videos’ item on the menu bar.

The Webinar is entitled Auto-
mating your HoS: Understand-
ing the reasons, challenges and 
rewards. 

You will hear the first-hand  
experiences of three fleets.n

Trucking insurance

Trucking insurance specialisTs

FleeT & owner-operaTor programs

compeTiTive pricing

made-To-measure coverages

personalized  service

for hard-working
professionals like you

1-888-657-3329         

www.burrowes.ca
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border

By Ingrid Phaneuf
WASHINGTON, D.C. – Truck-
ing industry insiders are meet-
ing the latest report on how 
US Homeland Security and US 
Customs and Border Protection 
(CBP) can beef up security on the 
Canadian border with a resound-
ing “meh.”

In the words of David Bradley, 
president and CEO of the Cana-
dian Trucking Alliance: “It’s their 
country so they can do what they 
want, but a fence at the US-Can-
ada border is just a goofy idea; 
more optics, more theatre of se-
curity. 

“With the US government debt 
spiraling out of control you’d 
think they might have other 
things to worry about than build-
ing fences. Guess they’ll have to 
cut a hole through it to allow the 
oil pipeline through.”

The draft report, which among 
other things considered the fea-
sibility of constructing a fence 
along the US-Canada border, 
was released for public comment 
Sept. 29. 

(You can view the report at  
www.northernborderpeis.com). 

Specifically, it examines the 
possible environmental impact 
of various security enhancing op-
tions over the next five to seven 
years and invites comments on its 

proposals to use “fencing and oth-
er barriers” on the 49th parallel 
to manage “trouble spots where 
passage of cross-border violators 
is difficult to control.” 

Options include increased use 
of radar, sensors, cameras, drone 
planes and vehicle scanners. 

More pertinent to cross-bor-
der carriers are the proposed im-
provements or expansion of Cus-
toms facilities at ports of entry. 

CBP has already considered but 
ruled out the hiring of “signifi-
cantly more” border patrol agents 
to increase the rate of inspections, 
stating staffing has already risen 
in recent years (700% since 9/11).  

Trucking insiders, meanwhile, 
are more interested in the soon-
to-be announced results of ongo-
ing negotiations between Canada 
and the US, which purportedly 
aim to strike a deal to increase 
cross-border trade efficiencies.

The real deal

Negotiations for a deal to in-
crease border efficiencies and 
reduce congestion were official-
ly kicked off back in February, 
when Canadian Prime Minister 
Stephen Harper and US Presi-
dent Barack Obama issued a 
joint declaration entitled Beyond 
the Border: Shared Vision for Pe-
rimeter Security and Economic 

Competitiveness.
“We intend to pursue a perim-

eter approach to security, working 
together within, at and away from 
the borders of our two countries 
in a way that supports econom-
ic competitiveness, job creation 
and prosperity, and in a partner-
ship to enhance our security and 
accelerate the legitimate flow of 
people and goods between our 
two countries,” said a draft ver-
sion of the deal released to the 
Globe & Mail. 

According to the draft, other 
aspects of the deal will include:

• An integrated cargo security 
strategy that ensures compatible 
screening methods for goods and 
cargo before they depart foreign 
ports for the US or Canada;  

• A joint approaching to screen-
ing people seeking to enter the 
United States or Canada, includ-
ing new security investment in 
the top 10 publicly owned ports 
of entry; 

• Cross-border sharing of in-
formation on serious offenders, 
criminals and suspects; 

• A joint approach to port and 
border security; 

• A closer working relationship 
between Canadian and US mil-
itaries in emergencies, building 
on a 2008 agreement that sets out 
rules for how each country can 

call for the other’s assistance.

Report is a “yawner”

With such negotiations currently 
underway, the recently released 
environmental report is of little or 
no consequence, explains Marga-
ret Irwin, American Trucking As-
sociations’ director of Customs, 
immigration and cross-border op-
erations.

“At this stage, and after every-
thing that happened after 9/11 
with the C-TPAT and more in-
spections, this is a real yawner,” 
says Irwin. 

“Besides, we’re not interest-
ed in what seems to be the fo-
cus of this latest report, which is 
more about immigration and the 
area between the border cross-
ing. What we’re concerned with 
is just-in-time delivery. We’ve 
been asking the governments to 
move the border away from the 
border (by creating off-site com-
mercial inspection and security 
infrastructure). But it’s going to 
take some time to work out how 
we’re going to do that.

“The negotiations (announced 
in February) are high-level. As for 
this latest report – it’s really in the 
weeds. What we care about is us-
ing the C-TPAT and FAST pro-
grams to make the ports of entry 
operate better and to help inspec-
tors focus more on the bad guys.” 

Irwin believes that the “wise” 
use of more technology for the 
purposes of border security could 
actually increase traffic efficiency 
through ports of entry. 

Her hope is shared by Yanke 
vice-president of road services 
Bryan Richards.  

“The silver lining may be that 
increasing security between bor-
der crossings could create more 
comfort and ease concerns at the 
ports of entry,” says Richards. 
“But I don’t think this particular 
set of proposals is going to have 
much of a direct impact on truck-
ing.”

Richards’ greatest fear is that 
borders could shut down com-
pletely if another incident like 
9/11 occurs. “I got worried re-
cently on the tenth anniversary 
of 9/11, when the security levels 
were elevated to yellow and or-
ange,” Richards admits. “I would 
say my biggest concern would be  
if there was another incident – if 
there was a knee-jerk reaction 
and they closed the border down 
– I would be out of business in 
three days. Let’s hope that if they 
actually go ahead with beefing 
up security at the border, cooler 
heads will prevail if and when a 
crisis occurs.”

The v.p. is also a proponent of 
“moving the border away from the 
border” to increase the efficiency 
of truck inspections: “There was 
an indication in the report that 
they are still proposing modern-
ization of land ports of entry – and 
there seems to be a lot of support 
on both sides for the perimeter 
security agreement. I doubt very 
much that an environmental re-
port will override that.”  n

Talk of fence along Canadian border doesn’t rattle trucking reps
Trucking officials on both sides of the border say a border fence is unlikely

detroit 
Power

2008 Volvo VNL780
D16 535hp, 13 Spd,  Fully serviced and  

ready for work with 6 months powertrain  
warranty included.
$59,900 each

009 Fl M2-112 Day Cabs
MBE 450Hp, 10 Spd.  Low mileage day cabs 

ready for work with powertrain and remainder 
of factory warranty.  175km’s.

$59,950

2009 VNL780
D13, I-Shift.  Painted, polished, serviced,  
warranty – A MUST SEE AND DRIVE! 

760km’s. Stock #177200
$74,900

TRUST THE BEST 
61 YEARS EXPERIENCE

17 LOCATIONS
OVER 2,000 POWER UNITS

1-800-875-9017
1285 Shawson Drive, Mississauga Ontario L4W 1C4 

Fax: 905-564-3419
OPEN

SATURDAYS

9 AM - 1 PM
www.arrowtruck.com
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Dixie Rd.
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TRUCK SALES

 401

Rob Nusca
Assistant Branch Mgr

Jerry Jarosz Pav Thandi
Wholesale & Export

Val Gordon Ray Burley Pat Lumsden Roger PuriJacobson HodohVik Gupta

Your Customers Depend On You
You Can Rely On Arrow to Start Off Right

3
ASK US ABOUT OUR INDUSTRY LEADING Comprehensive Powertrain Warranties

Go for 'Peace of Mind' with our 30-day Powertrain warranty!*
Get a certified truck with Safety and emissions included!

enjoy 6-month or 80,000-km warranty/Arrow Certified!*
take advantage of our Quick, Hassle-Free, in-House Finance!

Count on Professional experts who really care about you!

*Conditions Apply depending on Kilometers and Year of Vehicle

T R U C K  S A L E S

2009 KW T370 Cab & Chassis
PX8 315hp 10 Spd. 252” WB.  

Only 225km’s. 
Stock #178146 

Matching
Down Payment

Selected 
’07 & ’08 Volvo VNL 780s!

Not available with any other offers. Ask for details. 
With approved credit.

Low
KM’S

2007 VNL670
VED12 465hp 10 Spd.  Safety & warranty 

780km’s.

$49,950 each

2009 VNL670
D13, 13 Speed.  

Fully serviced with warranty 643km’s. 
Stock # 177563

$69,950
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TORONTO 
2332 DREW RD., 

MISSISSAUGA, ONT. L5S 1B8
Call: Murphy Barton, Vince Cutrara, 

Bruce Gair, Rob Moorehouse, 
Todd Warren, John Gwynne

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, 

LACHINE, QUEBEC H8T 3P5

Call: Yvon Fortin, Bruce MacDonald, 
Mario Perrino, Michel Pouliot, 

514-633-5377
        Fax (514) 633-6488

QUEBEC CITY
Bruno Poirier 

Cell 418-948-9555

ACTION
TRAILER SALES

www.actiontrailersales.com

ALUMINUM COMBO FLATS

TANDEMS/TRIDEMS • AIR RIDE

DROP DECKS

New And Used Sales

Rentals 

Long Term Finance Lease

Full Maintenance Lease

Full Service Trailer & Reefer Shops 
Providing Maintenance And Parts

Over 200 Used Reefers In Our Yard . . . Ready To Roll!!

STAINLESS STEEL FRONT AND REAR, 
VENTS, “E” TRACK, H.D. ALUM. FLAT 

FLOOR, 46K HENDRICKSON SUSPENSION, 
CARRIER XTC  STEALTH UNITS.

(40) 2006/07 UTILITY 
53' REEFERS

“LATE MODEL 
TRADES”

HENDRICKSON AIR RIDE 
SUSPENSION ON  

10' SPREAD, 48" ALUMINUM 
HEADBOARD, 12 WINCHES 
AND STRAPS IN SLIDING 

TRACK.
 PRICED TO MOVE.

“NEW” UTILITY 48' ALUMINUM 
COMBO FLAT BEDS

Thermo King units, heavy duty top & bottom rails, side 
panels, and extra crossmembers, Hendrickson air ride 

suspension , 1124.5 tires on aluminum wheels. 
Priced to move.

(4) 2003 UTILITY 
53' TRIDEM REEFERS

Thermo King SB210 unit, air ride suspension, stainless 
front panels, radius corners, and rear doors, vents front 
and rear,  2 rows of "E" track, exceptionally clean.

(1)  2009 WABASH 36' REEFER

Stainless  front panels, radius corners, wing plates, 
and rear doors, front and rear vents, Hendrickson air 
ride suspension, Durabright  aluminum wheels, 16" 

aluminum scuff liner, 1 row recessed "E" track, extra 
light pkg. heavy duty duct floor......loaded!!!

(6) “NEW” 53' UTILITY REEFER BOXES
PRE-PAINTED BLACK SIDE PANELS

Extra light pkg., stainless wing plates, Hendrickson 46K 
air ride suspension, aluminum wheels, Michelin XT1 tires, 

duct floor, 1 row of recessed “E” track, loaded.

(3) NEW FULL STAINLESS 53' REEFER BOXES

Carrier Gensis units, 2 remote evaporator units, 2 curb side 
and 2 road side doors, overhead rear door, 2 rows of recessed 
“F” track, 22" aluminum scuff liner, Hendrickson 46K air ride 
suspension, aluminum wheels, interior lights, stainless front 

panels and wing plates, very clean.

(6) 2005 UTILITY 53' MULTI-TEMP REEFERS 

Carrier reefer units, side posts on 12" C/L, Hendrickson 
6' and 10' air ride suspension with front axle lift mounted 
on a 12" I beam subframe with crossmembers on 8" C/L, 

heavy duty side rails, 34" aluminum scuff liner, heavy 
duty flat alum floor, verta-track, overhead rear door.

(3) 2004 UTILITY 48’ TRIAXLE REEFERS(1) 2005 WABASH 53' REEFER

Thermo King SB300 unit, air ride suspension, aluminum 
wheels, front & rear vents, stainless radius corners and 
rear doors, 1 row of recessed "E" track, clean trailer.

UTILITY 53' x 102" x 13'6" 
DRY FREIGHT VANS 

13,180 Lbs.
110" Door Opening

HENDRICKSON AIR RIDE 
SUSPENSION, LOGISTIC SIDE 

POSTS – ALUM. OR TRANSLUCENT 
ROOF AVAILABLE, STAINLESS REAR 

DOOR CASE, 12" CORRUGATED 
STEEL SCUFF LINER,  

24" STEEL THRESHOLD PLATE. 
PRICED RIghT!

UTILITY 3000R

53' x 102" HIGH CUBE REEFERS, 
1071⁄2" I.H. FRONT, 1091⁄2" I.H. REAR, 

981⁄2" I.W. RECESSED 
“E” TRACK, H.D. DUCT FLOOR, 

STAINLESS FRONT & REAR, 
VENTS, LED LITES –  
WEIGHT 12.155 LBS.  
(STANDARD MODEL)  

H.D. INTRAAX AIR RIDE SUSP. 
ALUM. WHEELS.

IN STOCK & 
ARRIVING DAILY

Stainless front panels, radius corners, and rear doors, 
front and rear vents, Hendrickson air ride suspension,  
8 aluminum wheels with Michelin XT1 tires.

(16) “NEW” 4000 DX COMPOSITE 
DRY FREIGHT VANS

ARRIVING NOW! 
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OTTAWA, Ont. – The Canada 
Border Services Agency (CBSA) 
has taken steps to clarify its posi-
tion on cabotage while bringing en-
forcement in line with that of the 
US, the Canadian Trucking Alli-
ance (CTA) has indicated.

CBSA issued a new Customs 
Notice on the point-to-point move-
ment of domestic freight in Canada 
by foreign-based motor carriers and 
tractor-trailers. 

While the notice does not signal 
a change in the rules, the CTA says 
it serves as a reminder of what the 
rules are and may signal that CBSA 
will be paying closer attention to the 
activities of foreign-based carriers 
in Canada. 

This will come as welcome news 
to Canadian fleets and drivers, 
many of whom have voiced con-
cerns about violations and lax en-
forcement. 

The CTA agrees it’s a widely held 
belief by Canadian carriers that the 
US is far more aggressive in enforc-
ing cabotage rules.

The CBSA has said it will con-

duct post-release compliance veri-
fications and issue sanctions against 
violators. 

“The rules are, quite frankly, very 
complicated – on both sides of the 
border – so whatever can be done 
to improve the level of understand-
ing about them is a step in the right 
direction,” said CTA chief David 
Bradley. “It is also extremely im-
portant that there be a level play-
ing field for carriers based in both 
the United States and Canada and 
that is only achievable if everyone 
plays by the rules.”

However, Bradley also noted the 
Alliance would like to see a joint 
approach towards modernizing the 
current rules in both countries.

“We’re not talking about wide-
open cabotage, but I think if anyone 
were to take a step back and look at 
the situation, and see different rules 
for trucks and the people who drive 
them, and restrictions on something 
as simple as repositioning an empty 
trailer, they would realize that this 
is an area that is crying out for re-
form,” he said. n

CBSA hints of possible cabotage crackdown

US truckload turnover rises to three-year high
ARLINGTON, Va. – The turnover rate for over-the-road truck driv-
ers in the US rose to 79% in the second quarter, according to American 
Trucking Associations’ latest Trucking Activity Report, marking the third 
quarter in a row of increased churn in the driver market.

The turnover rate for drivers at large truckload fleets rose four basis 
points from the first quarter’s rate of 75%, pushing the rate to its highest 
point since the second quarter of 2008.

“Even though the increase was small, we still believe the market for 
quality drivers is getting extremely tight and fleets are aggressively re-
cruiting to fill their openings,” said Bob Costello, ATA’s chief economist. 
“The slowdown of the economic recovery has affected the turnover rate, 
but if the economy continues to improve, we’ll see further tightening in 
the driver market and a renewed risk of a severe driver shortage.”

Turnover at small truckload companies and less-than-truckload fleets 
actually fell in the quarter, dropping to 47% from 50% for small TL firms 
and to 6% from 8% for LTL fleets. n

ARLINGTON, Va. – The Amer-
ican Transportation Research 
Institute (ATRI) and the Fed-
eral Highway Administration 
(FHWA) have released the find-
ings of their annual report on 
congestion at freight-significant 
highway locations. 

The research, which assesses the 
level of truck-oriented congestion 
at 250 locations on the US national 
highway system, uses ATRI-devel-
oped analysis methods, custom-
ized software tools and terabytes 
of data from trucking operations 
to produce a congestion severity 
ranking for each location. This 
ongoing research, which is part of 
the Freight Performance Measures 
(FPM) initiative, is sponsored by 
FHWA’s Office of Freight Man-
agement and Operations and op-
erated by ATRI.

“Strengthening the efficiency of 
supply chains is becoming a crit-
ical component of US economic 
growth. Challenge number one 
is identifying the freight bottle-
necks,” said Kevin Knight, chair-
man and CEO of Knight Trans-
portation. “Fortunately, ATRI’s 
report goes far in using real-world 
data to tell us where the impedi-
ments lie.”

The FPM congestion monitor-
ing effort combines anonymous 
truck GPS location information 
with sophisticated software appli-
cations and analysis techniques to 
assess the levels at which truck-
based freight was affected by traf-
fic congestion in 2010. The result 
is a clear documentation of sys-
tem chokepoints, especially dur-
ing peak travel times in urban lo-
cations.

“The impact of traffic congestion 
on truck travel is well known, but 
rarely in a fashion where we can 
pinpoint projects for resource al-
location and reconstruction,” said 
Keith Bucklew, manager of mul-
timodal planning for the Indiana 
DoT.  “The FPM program contin-
ues to provide real value to public 
sector transportation managers.”

ATRI and FHWA will be build-
ing upon the list of 250 locations 
for future analyses; if there are 
freight-critical transportation 
points that should be added, 
stakeholders can offer suggestions 
through the Web site highlighted 
in the report.

For access to the full report, in-
cluding detailed information on 
each of the 250 monitored loca-
tions, visit www.atri-online.org. n

New report identifies worst freight 
bottlenecks on US highways

      THIS MONTH’S CROSSWORD PUZZLE

Answ
ers on page 63

TN-101 Nov. ©
 2011 M

. Jackson 

Across
  1. Killed the engine unintentionally
  5. HaulTec’s aluminum dump trailer brand
  8. Diamond T’s 1967 merger partner
  9. Above-cab van-body portion
10. O/O component
11. Border crossing south of Montreal
12. Word on Hawaiian plates
13. Warehouse workhorse (8,5)
16. Anti-theft-system noisemaker
18. Wrecker assignments (3,4)
21. Turbo adjunct, ____ gauge
22. Tire insert perhaps, ____ tube
23.  Engine’s electronic control unit, briefly (1,1,1)
24. Roadside greasy spoon
25. Manitoba border-crossing town

Try it online at www.trucknews.com

Down
  1. Traffic tie-up
  2. Indiana maker of LCF vocational trucks
  3. Cartage company’s delivery range
  4. Big-rig safety issue (6,7)
  5. Radiator liquid
  6. Body-filler brand
  7.  Pneumatic-brake-system component 

(3,4)
13. Truck or trailer type
14. Speed ____, engine-control device
15. Driveshaft components, briefly (1,6)
17. Wheel-nut cover design
19. Truck brand bought by Volvo in 1981
20. Clear-the-road sound

866-927-8294

C.U.T.C.INC
• Canadian Licensing
• FMCSA (ICC Authority)
• DOT Registrations
• IFTA Registrations
• Fuel Tax Reporting
• Unified Carrier Registration
• PARS/PAPS/ACE
• Corporate Registrations
• Regulations
• IRP Registration
• Bonded Carrier Status

Trucking
    made Simple
Trucking
    made Simple

For more information call

Petra Voelker

Call Travis

416-679-0053 
1-866-817-0053
2115 Codlin Cres., Etobicoke, ON  M9W 5K7

Industrial Radiators
Heavy Truck Radiators
Charge Air Coolers
A/C Condensers

Diesel Fuel Tank Repair

100%
CANADIANPRODUCTS

(most 
models)

Same Day 
Service
Same Day 
Service

Same Day 
Service

4 Hour  Drive-in Service

MON-FRI 8-7 • SAT 8-2  
Sunday by appointment only

Pick-uP & 
Delivery
Pick-uP & 
Delivery croSS 

canaDa 
SHiPPing

croSS 
canaDa 
SHiPPing
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SAINT-LOUIS DE KENT, N.B. – 
The Saint-Louis de Kent Bridge has 
been closed to truck traffic, with a 
new maximum gross weight of five 
tonnes, the province of New Bruns-

wick has announced.
Previously, the bridge accepted 

vehicles weighing up to 12 tonnes. 
Now, only cars and pick-up trucks 
can cross the bridge. 

“We have been doing regular in-
spections and monitoring of the 
bridge, and the most recent reports 
indicate that we need to reduce 
the tonnage to maintain the bridge 
safely until a new one is built,” said 
Transportation and Infrastructure 
Minister Claude Williams. “I will 

not take any risks with the safety 
of the travelling public.”

Trucks will now have to take up 
to a 12-kilometre detour to avoid 
the bridge. 

The bridge, which spans the 
Kouchibouguac River, is slated for 
replacement. n 

N.B. bridge closed to truck traffic
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www.dependable.ca

Call our Watts Line from anywhere in Canada

1-800-268-0871

We are looking 
for trade ins on 

propane delivery 
trucks!

WE RENT TANKERS!
MANUFACTURERS OF ALUMINUM AND STEEL TANKS

Ask for Mike Trotter

905-453-6724

2011 WESTERN STAR, 20,000 litre 4 compartment aluminum 
tank, dual pumping, bottom load, finish to your specs.

1995 FORD c/w 3500 gallon aluminum tank, pump, hydrant fill, 
gravity bar, flusher nozzles. DOT Certified. Painted Ready to Go.

Stock #552

2000 STERLING LTS8000, c/w 19,000 litre four compartment alumi-
num tank, dual pumping and metering, Midcom, DOT Certified and  
Safetied, CSA-B620 Certified. Stock #592

2000 FREIGHTLINER, c/w 13,000 liter 4 compartment aluminum 
tank, dual pumping and metering., Midcom, DOT Certified, Tank 
fully tested and certified. Stock #S665

2006 STERLING c/w 13,000 aluminum 4 cpt. tank, dual pumping 
and metering equipment, Midcom, DOT certified, CSA-B620.
 Stock #S645

NEW 2012 FREIGHTLINER M2, AUTOMATIC c/w 3499 USWG 
Propane complete.

2002 STERLING c/w 20,000 litre 4 compartment aluminum tank, 
dual pumping, DOT, CSA-B620, B/L rough in. Stock #593

2002 INTERNATIONAL, c/w 20,000 litre four compartment alumi-
num tank, dual pumping, bottom loading, vapor recovery, Midcom, 
DOT certified, CSA-B620 certified. Stock #602

2002 STERLING, c/w gallon aluminum tank, pump hydrant fill, 
gravity bar, flusher, DOT Certified. Stock #T650

2000 INTERNATIONAL c/w aluminum 4 compartment tank, dual 
pumping, Midcom, DOT Certified, Tank fully inspected and certified.
 Stock #S502

2002 STERLING, c/w 20,000 litre 4 compartment aluminum tank, 
dual pumping and metering equipment, bottom loading, vapor  
recovery, DOT certified and CSA-B620.   Stock #T644

2002 STERLING c/w 13,000 litre, four compartment aluminum 
tank, c/w two sets of pumping and metering equipment, Midcom, 
DOT certified. Stock #S646

2000 STERLING L8000, c/w 13,000 litre four compartment aluminum 
tank, dual pumping and metering, Midcom, DOT Certified and Safe-
tied, CSA-B620 Certified. Stock #633

NEW 2011 WESTERN STAR c/w 5500 USWG propane complete.

NEW NEW

WATER
TRUCK

WATER
TRUCK

1999 INTERNATIONAL c/w 3500 gallon aluminum tank, pump 
hydrant fill, gravity bar, flusher, DOT Certified, Painted, Ready to go.   
 Stock #T637

NEW
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By Carroll McCormick
BLAINVILLE, Que. – The 
Transport Canada test track in 
Blainville, Que. looked like a 
truck stop this September, with 
at least 25 tractors and trailers 
in various stages of undress and 
readiness alongside the high-
speed track and several more 
hammering down the straight-
aways and hitting the highly 
banked curves at 100 km/h.

This is the eighth set of Ener-
gotest trials since FPInnovations 
launched its PIT program in 2007. 
It is the same game – testing fuel-
saving technologies – with repeat 
visits by some product developers 
and new players who have come 
forward with cash and hopes of get-
ting good fuel-saving scores that 
will help them market their prod-
ucts (see related story, pg. 13).

What had representatives from 
FPInnovations, semi-trailer man-
ufacturer Manac and paper giant 
Cascades on a high, though, was 
a modified “wedge” box trailer 
they and the University of Laval 
mechanical engineering depart-
ment modified this summer. 

Based on the results of wind 
tunnel tests at the University of 
Laval and the National Research 
Council, Manac rebuilt the top 
front edge of the roof to give it a 
high-radius curve and sloped the 
rear 10 feet of the roof, dropping 
its height over the rear doors by 
six inches. 

The wind tunnel tests recorded 
a 12% reduction in aerodynam-
ic drag. PIT’s job was to learn 
whether this translated into re-
duced fuel consumption on the 
road. 

The wedge trailer, which has a 
sloping floor and Michelin 255/70 
R22.5 duals, has the same ex-
treme height as a standard trail-
er and an internal volume equal 
to that of a standard 53-ft. trailer. 
If Manac puts the modified design 
into production, it will incorpo-
rate a lifting system into the sus-
pension to raise the trailer floor 
to dock height. 

FPInnovations writes in its 
press release that this trailer is a 
combination of European tech-
nology and Quebec engineering 
and manufacturing expertise. 
When questioned about this, 
FPInnovations clarified that the 
modifications were inspired by a 
fascinating trailer called the Tear-
drop, designed and built by trailer 
manufacturer Don-Bur in Stoke-
on-Trent, England; there was no 
collaboration with Don-Bur. 

Let’s check in with the Old 
Country: Don-Bur made its first 
Teardrop prototype in 2007 for 
London retail giant Marks & 
Spenser. The Teardrop caught on 
like wildfire – fuel savings aver-
age 11.26% – and Don-Bur has 
manufactured over 2,500 Tear-

Aero trailer 
takes to the 
track at 
Energotest

The Original Oil Change and Lubrication Specialists since 1986

Centerline truCk lube inC.

Receive one 
free complete tractor lubrication

and levels check coupon
with every oil change at Centerline. 

   VALID ANYTIME, NO EXPIRY. 

A $25 DOLLAR sAVINgs!

remember to grease your 
truck between oil changes!

Easy access for quick top ups.

bulk diesel exhaust fluids 

99¢/l

OPEN MONDAY-FRIDAY 7:00 AM-12:00 MIDNIGHT 
and SATURDAY  8:00 AM-4:00 PM 

Located on FIFTh WhEEL TRuck sTOP
 Exit 320, 401 West at hwy. 25 south – 40 chisholm Drive, Milton

(905) 876-3339

and receive a 
FREE jug 

OF OIL AND 
A TubE OF 

FIFTh WhEEL
gREAsE

Expires
Nov. 30, 2011

oil change special
use castrol tection extra

Use            400
15W40 LE 

and instantly receive an 

Expires 
Nov. 30, 2011

 Extra

your oil
change 

$15
  OFF 

Receive a 

$10 OFF COUPON 

with every oil change

to apply against your next 

oil change at Centerline.

No Expiry.

Delvac 1300 S 
15W40 CJ4

 SHELL         Rotella t
Triple

400 15W40 LE

use
mobile delvac

with your oil change
and you could win

nascar prizes

Includes both differentials
& transmission

(filters extra if required)
      Featuring Synthetic Oils

Synthetic Gear 
Oil chanGe
$399.99

Maintain 
your

warranty!

fleetGuard filterS
CAT, MACK, DETROIT, VOLVO, 

MERCEDES BENZ & HINO
Original Filters Also Available
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drops to date. 

The Teardrop’s key, patented design feature is 
a roof that rises from the front and then slopes 
downward toward the rear, resembling a flattened 
water droplet shape. 

“Our trailer patent specifies an upward slope to 
the front and downward slope to the rear,” explains 
Richard Owens, marketing director, Don-Bur. 

Although Owens notes that the high-radius curve 
on the front edge and the sloping roof of the mod-
ified Cascades trailer could win FPInnovations 
a “friendly Intellectual Property Rights Letter” 
from Don-Bur, had the trailer come out of a work-
shop in England, what FPInnovations, et al actu-
ally created, Owens explains, is a design called a 
fastback, not a drop shape.

Fastback? Another British trailer manufacturer, 
The Cartwright Group of Companies in Cheshire, 
handcuffed by the Don-Bur patent on the full 
curve profile, designed a trailer it calls the Chee-
tah Fastback: it has a sloping curve that extends 
for the rear 50% of the roof. 

This fastback shape, which car manufacturers 
have used at least as far back as the 1930s is, if not 
by intent, but certainly by design, what FPInnova-
tions is billing as a “state-of-the-art” and “cutting-
edge” semi-trailer. 

It is a wonderful thing that it has finally oc-
curred to us to soften our prehistoric shoebox 
trailer shape, but we are years behind the curve. 
Don-Bur and Cartwright have refined their aero-
dynamic trailer designs to high art: Their work 
displays a superb integration of trailer and tractor 
and the development of daring shapes and concepts 
foreign to our shores. 

By comparison, our efforts to make a silk purse 
out of a sow’s ear more resemble the experimen-
tal, early days of flight. n

What’s PIT, anyways?
PIT is a program of FPInnovations, an independent 
forestry research institute. Since 2007 PIT research-
ers have been running a yearly program, called En-
ergotest, of evaluations of transport truck fuel-sav-
ing technologies and equipment at the Transport 
Canada test track in Blainville, Que. In general, test 
results are only shared with PIT members, which 
currently number 29, including fleets and the Que-
bec and federal governments. n

By Carroll McCormick
BLAINVILLE, Que. – Since the 
first Energotest in 2007 the track tri-
als have evolved to serve, primarily, 
two masters: paying product develop-
ers and PIT members. 

Early on in the program, FPInno-
vations explained that Energotest re-
sults would be made public after 12 
months – after PIT members, who pay 
good money for exclusive access to 
the test results, had had the oppor-
tunity to use the results to give them 
a competitive edge. 

Reminded of this and asked why 
the 2010 Energotest results have yet 
to be made public, Yves Provench-
er, director, PIT cryptically answers, 
“Government and partners decided 
to hold onto the results longer. The 
12-month rule was a gentlemen’s 
agreement. There is a strategic rea-
son for withholding the results for 
some more time.”

Product developers appear not to 
be legally bound by any pledge of se-
crecy. Some Energotest results, posi-
tive ones, to be sure, can be found on 
company Web sites; ie., Saint-Hya-
cinthe, Que.-based mechanical tarp 
systems manufacturer ElCargo Fab-
rication reports that its Multi Flip, a 
retractable tarp system that covers ag-
gregate loads, obtained fuel savings of 
close to 9% at Energotest 2010.

Here are a few of the products on 
September’s Energotest agenda (their 
Web sites are well worth visiting and 
then revisiting in the months to come 
to see whether they have published 
any Energotest results):

Richardson, Texas-based Nitro9 
Products was there with its fuel ad-
ditives. Newmarket, Ont.-based In-
novative Hydrogen Solutions. (IHS)
was back to test its Hydrogen Gen-
erating Module, which generates and 
adds hydrogen and oxygen to the en-
gine. “Save 10% on fuel or your mon-
ey back,” is the IHS splash page guar-
antee. Denison, Texas-based Cerma 
Industries LLC was there with an en-
gine and transmission additive called 
Cerma. The company claims a 4.2-
21% increase in fuel economy.

Chattanooga, Tenn.-based Ander-
son Flaps Incorporated signed on to 
have its see-through mud flaps, called 
eco-flaps (or EcoFlaps) tested. Made 
of screen, they are only 25% solid ma-
terial. The idea is to cut spray without 
causing drag. Anderson claims fuel 
savings of around 3.5%. 

Greenville, S.C.-based SmartTruck 
brought its UT-6 Trailer UnderTray 
System, which the United States 
Environmental Protection Agency 
SmartWay Technology Program rates 
as reducing fuel consumption by 5%. 
SmartTruck bills this two-part prod-

uct – a big air foil mounted ahead of 
the trailer wheels and a blocky thing 
(yep, that’s exactly what it looks 
like) mounted behind the wheels – 
as a “clear alternative to side skirts.” 
The idea is to redirect air under the 
“dirty” axles and suspension to re-
duce drag.

Salem, Ore.-based Airman Inc., 
brought its Air Wedge. Conceptual-
ly it is like the UnderTray, except that 
this aluminum device is positioned 
much closer to the axles and extends 
the full width of the trailer. Airman 
promotes the Air Wedge as doing the 
same job as side skirts and boat tails, 
claiming fuel savings of 5-11%. 

In addition to running tests for 
paying product developers, PIT runs 
in-house tests that its members have 

requested. This fall’s big-ticket item 
was a comparison of four tractors 
equipped with EPA2010-compliant 
engines provided by PIT members: 
a Volvo powered by a D13 engine, a 
Paccar T700 powered by an MX en-
gine, a Freightliner Cascadia powered 
by a DD15 engine and an Internation-
al ProStar powered by a MaxxForce 
13 engine. The ProStar had 24,000 
kilometres on the odometer. The oth-
ers had from 148,000 kms to 310,000 
kms on them.

PIT also ran an in-house trial on 
a trailer with its entire underside 
sheathed with 1/16-inch thick gal-
vanized sheet metal. This presents a 
smooth underbelly instead of a slew 
of transverse ribs. PIT tested this idea 
with and without side skirts. n

Fleets, suppliers rely on Energotest for reliable results

cheetah fastback: The sloping rear roof of this British trailer forms part of a sophisticated aerodynamic 
package. 

don-bur’s teardrop: The tight integration of tractor and trailer roof curves are key to this 
registered and patented Teardrop trailer design.

manac’s canadian design: The high-radius leading edge and sloped rear of the roof of this 
modified trailer are a step in the right direction toward an aerodynamic trailer shape. 

put to the test: SmartTruck’s trailer undertray system was represented at 
this fall’s Energotest.
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TTA asking members to channel their 
inner Tom Selleck for charity
TORONTO, Ont. – Things are about to get a little hairy for the Toronto 
Trucking Association. This November, the group is inviting its members 
to take part in “Movember,” a month-long charity event that will see men 
across Canada growing moustaches to raise awareness and funds for men’s 
health issues – specifically prostate cancer.

“With their ‘Mo’s,’ these men raise vital funds and awareness for pros-
tate cancer,” the TTA said in a release. “Mo Bros effectively become a 
walking, talking billboard for the 30 days of November. Through their 
actions and words, they raise awareness by prompting private and public 
conversations around the often ignored issue of men’s health.”

TTA is challenging all member companies to create a Movember team. 
“It is really easy and there is no fundraising minimum,” TTA officials 
said. “All fundraising is done online and tax receipts are emailed auto-
matically to donors.”  

TTA’s executive director Connie Burbidge is asking participating mem-
bers to send the name of their captain and team to cburbidge@tta.on.ca.

“We feel this is a great way to build morale in the work place while cre-
ating awareness for prostate cancer,” Burbidge said. 

To take part, register at www.Movember.com. n

By Adam Ledlow
TORONTO, Ont. – While it 
would seem like common sense 
that goods donated to charities 
eventually find themselves in the 
hands of those in need, many 
charitable donations are, in fact, 
routinely rejected and end up in 
a place most would find unthink-
able: the dump.

It’s a cruel reality brought on 
by a simple lack of affordable 
transportation to bring the goods 
where they’re needed. 

The problem, it turns out, is that 
that whole process of requesting 
equipment from trucking companies 
is inefficient, says Pete Dalmazzi, 
president and founder of the Trucks 

For Change Network, a not-for-prof-
it group looking to bridge the gap 
between carriers and charities in 
need of their services. 

“Every month, trucking com-
panies receive dozens of requests 
from charities to do things like 
pick up donations and distribute 
them to where they are needed. 
(Charities) also do a lot of great 
community social events and fund-
raising events across the country, 
so they need equipment,” he says.

“It takes a lot of time for both 
parties, and the chances of the 
charities finding a trucking com-
pany who can help on any given 
day is fairly small. What we are 
trying to do is to bring some of 

Trucks For Change Network bridges gap between charities, trucking companies
the efficiencies to this process 
basically from the freight bro-
kerage industry, which is a very 
efficient system in matching ship-
pers’ needs with available capac-
ity from the trucking industry.”

Dalmazzi constructed the idea 
of Trucks For Change Network 
following a 28-year career at Ry-
der Logistics. “I was looking for 
something that would be meaning-
ful – an opportunity to give back…
What eventually struck me was 
that I was fairly well positioned 
with my experience and with the 
people that I knew in the industry 
to try to do something with that 
and make a difference by relying 
on my past career, and bringing it 
to the not-for-profit industry.”

So how does it work? The 
Trucks For Change Network con-
sists of two groups: client charities 
and its members (trucking com-
panies). The organization collects 
requests for service from its client 
charities and organizes them us-
ing a newly-launched technology 
called Movematrix, which allows 
charities and trucking companies 
to review open capacity and chari-
table requests, respectively.

“Offers will be made by our 
members to charity needs that 
they can accommodate, and if 
accepted, the work simply gets 
done, the products get moved 
and the transaction is complet-
ed,” Dalmazzi says.

Trucks For Change charges its 
members an annual membership 
fee to use the system, while chari-
ties incur a “modest cost” for us-
ing the service. 

In the future, Dalmazzi says the 
goal is to invite corporate sponsors 
from the transportation sector to 
become involved in the project. 
The benefits of using the Trucks 
For Change Network extend to 
both parties, says Dalmazzi. 

For charities, which typically 
have small staffs and no logistics 
departments, Trucks For Change 
takes a lot of the grunt work out 
of transportation planning. 

“That whole act of having to so-
licit trucking companies, they do 
not know where to start and it is a 
lot of work. What this allows them 
is sort of a one-stop shop for ap-
proaching trucking companies…

for donations.” 
The affiliation with Trucks For 

Change also allows them to have 
better donor reach (the ability 
to solicit donations from a wider 
area) as well as keeping charitable 
goods away from the dump. 

“By giving them an affordable 
transportation option, we basical-
ly allow them to say ‘yes’ more of-
ten,” Dalmazzi says.

For trucking companies, they’re 
able to make a contribution to 
their communities and do it in a 
cost-effective way.

“Forward-thinking compa-
nies…understand that in the fu-
ture, stakeholders, investors, cus-
tomers and employees are going 
to favour companies that give 
back and become involved in their 
communities and positive social 
initiatives,” Dalmazzi says. 

“I think there are going to be 
some important benefits for our 
members going forward by being 
involved in not only Trucks For 
Change, but similar initiatives.”

Currently, the network includes 
15 members that are among the 
largest trucking companies and 
for-hire motor carriers in Ontario. 

“We have received the endorse-
ment of the Ontario Trucking As-
sociation, so we are inviting all 
OTA members to join forces with 
us,” Dalmazzi says. 

The group has been working with 
Habitat for Humanity since the pilot 
project’s launch in late 2010, and, in 
addition to recent work with Food 
Banks Canada, Trucks For Change 
has garnered interest from child-
rens’ charities, community devel-
opment charities, health research 
charities and environmental and na-
ture conservancy charities. 

“There has been great interest, 
and we look forward to bringing 
a lot of them aboard in the near 
future,” Dalmazzi says.

While in the near term, Trucks 
For Change is looking to build 
its membership base, in the fu-
ture, the group may venture into 
asset donations, rental services, 
and driver and professional vol-
unteer services, to become a one-
stop shop for charities and the 
transportation industry.

For more information, visit  
www.trucksforchange.org. n

Not-for-profit group aims to see charitable 
donations get to where they’re needed
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‘Hoodlums’ 
hurl rocks at 
truckers
TORONTO, Ont. – The Ontario 
Trucking Association (OTA) is 
assisting police in their search for 
“hoodlums” accused of throwing 
rocks at passing vehicles, injuring 
a truck driver.

Three truck drivers had their 
trucks pelted with rocks as they 
travelled Hwy. 401 near Wood-
stock on Friday, Sept. 16. 

One driver was taken to hos-
pital after being struck by a rock 
that smashed through the wind-
shield.

The OTA is offering a $1,000 
reward for information leading to 
an arrest. The incident took place 
on Hwy. 401 at the east side of 
the City of Woodstock at about 
the 242-mile marker, the associa-
tion reports. 

An OPP canine unit searched 
the area but did not locate the 
perpetrators. Witnesses have re-
ported three males were seen on 
top of the overpass at the time of 
the incident.

The OTA urges anyone with 
information to contact Oxford 
County OPP at 519-688-6540 or 
Crime Stoppers at 800-222-TIPS 
(8477). n

CAMBRIDGE, Ont. – With the re-
cent closure of the highway rest ar-
eas both east and westbound near 
Cambridge, Quick Truck Lube is 
offering free parking at its nearby 
location.

“After hearing the news regarding 
the closures of both east and west 
truck stop locations, Quick Truck 
Lube would like to take the oppor-
tunity to offer assistance to drivers,” 
the company announced. “Drivers 
are welcome to park in our lot at 

any time to catch up on missed or 
needed rest.”

Quick Truck Lube, located on 
Hwy. 401 at Exit 268 has 10-15 spac-
es available for overnight parking.

“Also, during our business hours, 
drivers can use our facility, have a 
hot cup of coffee or tea free of cost 
before having to continue their daily 
routines,” said Quick Truck Lube’s 
Jaimie Shantz. “We hope that this 
offer will help to keep drivers happy 
and safe.” n

Quick Truck Lube offering free overnight 
parking as nearby rest areas close

TORONTO, Ont. – Toronto-area 
truck drivers looking to help out in 
their community can fill a need by 
volunteering to pick up and deliv-
er donations on behalf of the Daily 
Bread Food Bank.

The charity said it requires vol-
unteer truck drivers to pick up and 
deliver some 400,000 lbs of food on 
weekdays and weekends. 

Shifts are flexible, the organiza-
tion points out, and drivers can “do-
nate as little or as much time as you 
have.”

Driving shifts were slated to begin 
Sept. 21 and run straight through 
till spring. 

Drivers are welcome to bring 
along their kids.

The Daily Bread Food Bank last 
year provided help to area residents 
through 794,000 client visits. It says 
about 36% of recipients were chil-
dren. 

For more information or to volun-
teer, e-mail laurie@dailybread.ca or 
call 416-203-0050, ext. 255. n

Toronto food bank looking for volunteer 
truck drivers to deliver donations
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18 Wheels of 
Christmas kicks off
CALGARY, Alta. – The 18 
Wheels of Christmas campaign is 
set to roll for the 2011 season. The 
campaign, coordinated by Rosenau 
Transport, is asking for donations to 
help fill a 53-ft. trailer with non-per-
ishable food items. Donations will 
be delivered to the Calgary Food 
Bank Dec. 21.

Organizers say interested compa-
nies can have food donation boxes 
dropped off at their business.

To arrange a pick-up, 
call Dale, Colleen or Shir-
ley at 403-279-4204 or e-mail  
18wheels_xmas@rosenau.org. n

By James Menzies
VERNON, B.C. – After years of sta-
bility testing and hundreds of thou-
sands of dollars in research and devel-
opment, Wolf Trailer Company has 
convinced B.C.’s Commercial Vehi-
cle Safety and Enforcement Branch 
to increase the maximum allowable 
weights for tridem pony trailers.

B.C. now allows full weights of 24 
tonnes, provided the pony trailer is 
connected to the towing vehicle by 
a roll-coupling hitch system. That’s 
a three-tonne increase over previous 
weights, says Eric Amlin, a former re-
searcher with the Forest Engineering 
Research Institute of Canada (FER-
IC) and now a technical consultant 

with Wolf Trailer Company.
The increased weight allowance will 

benefit truckers in the forestry, con-
struction and oilfield sectors, he not-
ed. And better yet, the combination, 
when used with a roll-coupling hitch 
system – is actually more stable than 
the same configuration connected via 
pintle hook, even at the lower weights.

“Roll-coupling the trailer to the 
truck at the higher weights is a more 
stable vehicle than the truck without 
roll-coupling at the lower weights,” 
Amlin told Truck News. 

And there has been ample testing 
done to support that theory. FERIC 
began examining the stability of ve-
hicle combinations using roll-coupling 

B.C. approves higher payloads for pony trailers with roll-coupling hitch connection
Using a roll-coupling hitch to connect a 
tridem pony trailer to the towing vehicle 
now allows three extra tonnes of payload

safer and more productive: A roll-coupling hitch design like this one 
(inset) allows for three extra tonnes of payload on tridem pony trailers in B.C.

hitch systems several years ago and at 
the same time, Wolf Trailer Company 
was doing its own research and devel-

opment on just such a device.
“Individually of each other, we both 

came to the conclusion that roll-cou-
pling would be the best way to improve 
the stability of pony trailers,” Amlin 
recalled. “So, we brought our strengths 
together. FERIC did the testing and 
the vehicle dynamics modeling and 
(Wolf Trailer’s) Larry Wulff was do-
ing the actual hitch design.”

There are currently four Wolf 
Trailer roll-coupling hitch devices in 
the B.C. market and Amlin said now 
that the higher weights have been ap-
proved, the next batch of 12 is already 
spoken for. Interest is also picking up 
in Alberta and Saskatchewan, where 
work is underway to prove the benefits 
of the systems in those provinces as 
well. The hitches are manufactured lo-
cally in the Okanagan and pony trailer 
manufacturer LangFab has worked 
out a deal to supply the hitches.

“With this technology in place, car-
riers will realize a three-tonne increase 
in trailer productivity and be taking 
a significant step forward in terms of 
heavy truck safety through improved 
trailer stability,” Amlin said.

Wolf Trailer itself has spent four 
years and more than $300,000 devel-
oping its roll-coupling hitch design and 
Amlin guesses FERIC has spent a 
comparable amount of time and mon-
ey testing the concept. The stability im-
provements, Amlin estimates, are as 
great as 12-20% for a fully-loaded tri-
dem pony trailer when compared to the 
same combinations connected by pin-
tle hitches. For more information, visit  
www.wolftrailer.com. Or for techni-
cal expertise, contact Amlin at 250-
540-9410. n

pg 16 tn nov v3.indd   16 11-10-11   9:05 AM

mailto:18wheels_xmas@rosenau.org
http://www.wolftrailer.com
http://www.espar.com


Shell Canada.indd   1 07/10/11   11:38 AM

http://www.shell.ca/rotella


Page 18 TRUCK NEWS November 2011

west

By Jim Bray
EDMONTON, Alta. – Truck driv-
ers perform a vital service, often 
under difficult circumstances, but 
there’s a group that performs what 
many consider an even more impor-
tant service under even worse condi-
tions. And there’s a trucking compa-
ny that’s doing its best to make sure 
no one forgets about them.

The group in question, of course, is 
the Canadian Armed Forces, a col-
lection of folks who put their lives on 
the line so the rest of us don’t have to. 

Carl Rosenau, head of Rosenau 
Transport, an Edmonton-based car-
rier with terminals in all four western 
provinces, not only proclaims proudly 
his unqualified support for the Cana-
dian Armed Forces, he’s putting his 
money where his mouth is by deploy-
ing a specially-designed trailer to hon-
our the troops.

“We try to support the troops as 
much as we can,” Rosenau says, not-
ing that his company has been donat-
ing football and hockey tickets to the 
troops as one way of thanking them. 
He wanted to do something more vis-
ible, however, so he commissioned the 
decorating of a brand new trailer that 
has become a huge, rolling tribute to 
Canada’s Army, Navy and Air Force.

It was all done without official sanc-
tion, though that wasn’t by design. 

“We’ve been trying to get this done 
for a year and a half, maybe two years,” 
he says, “and we could never get per-

mission from anybody. We never did 
get permission from anybody. We talk-
ed to Colonels, Staff Sergeants, and 
nobody could give me the answer that 
it’s okay to do it. I just got up one day 
and said ‘To hell with it,’ and we just 
did it. I don’t think anyone’s going to 
tell me to take (the decals) off.”

The trailer isn’t used to haul freight 
but, rather, it’s meant to be taken to 
various shows, parades and the like. 
The company had it on display at 
September’s National Truck Driving 
Championships in Calgary, for exam-
ple, which was one of its first appear-
ances. It has also been in Lloydminster, 
Cold Lake, Fort McMurray and Medi-
cine Hat in Alberta, as well as Swift 
Current, Sask. Rosenau’s “Force-ful” 
statement was also on-hand when art-
ist Dave Sopha’s Portraits of Honour 
mural made its way through southern 
Alberta in mid-September, participat-
ing in a bit of a parade from Lacombe, 
Alta. to Medicine Hat.

As with its appearance at the Na-
tionals, Rosenau’s ‘Support our 
Troops’ truck was driven in the Por-
traits of Honour procession by Carl 
Rosenau’s nephew, Michael ‘Motor’ 
Rosenau, owner/operator of MTR 
Transport. The younger Rosenau’s 
day job consists of doing pickup-and-
delivery in the Calgary area under con-
tract with Rosenau, but he’s happy to 
take time some off to drive his uncle’s 
tribute trailer. 

“Canadian and US soldiers are risk-

ing their lives for our freedom and ev-
eryone should remember that as they 
walk down the street,” Motor says. 
“Don’t take that for granted.”

Rosenau’s rolling remembrance is 
usually driven by staff out of the com-
pany’s Edmonton headquarters. 

“We get a lot of our guys volunteer-
ing to pull it around and they do it with 
pride,” Carl Rosenau says.

Rosenau isn’t a veteran him-
self, but supporting the troops and 
the reasons for which they fight is 
a cause that’s near and dear to his 
heart. He wants to do even more 
for Forces members as well. “We’re 
trying to find jobs at Rosenau for 
troops who are coming home,” he 
says. “There’s a bunch of them com-
ing home and they don’t have any 
jobs to come home to. We’ve already 
got our arm in the air and registered 
with the Forces base saying ‘Come 

on over to our place. We’re hiring’.”
At the least, Rosenau says, it’s some-

thing for returning members to think 
about. “If you’ve been driving over in 
Afghanistan, you might want to carry 
on doing it back here at home. Who 
knows?” Carl reasons.

Not surprisingly, reaction from 
public has been good so far. “We’ve 
gotten e-mails from people who’ve 
seen it and said it looks great and 
they appreciate that we’re doing it,” 
Rosenau says. “We got one from 
someone whose son was an amputee; 
you just about choke on tears when 
you read that letter. It’s phenomenal, 
the response we’re getting.”

Rosenau says he plans to keep the 
unit going as long as he can. There’s 
no charge for the truck to make an ap-
pearance. “You just call for it and if we 
can, we’ll show up with a truck and a 
driver,” Rosenau says. n

Trucking for troops

rolling tribute: Rosenau’s military tribute trailer is pictured here behind 
Michael Rosenau’s Freightliner FLD120.  Photo by Jim Bray
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results Ontario can achieve. Our 
sponsors ensure we have a founda-
tion to continue this event and with-
out their support as well we would 
be unable to have reached over 
$300,000 for Special Olympics in 
the past seven years.”

As in past years, the drivers 
raising money took part in that 
“friendly competition” to best 
each other by collecting the most 
pledges, with the victor being giv-
en the honour of ‘lead truck’ for 
the convoy. This year that privi-
lege belonged to Don Poll, hav-
ing raised $4,190 in support of the 
Special Olympics.

“This is what we fight for,” said 
Poll, a driver with Drumbo Trans-
port out of Ayr, Ont., when asked 
how it felt to be named lead truck. 
“I was quite happy. It’s for a good 
cause. I have three nieces that are 
in the Special Olympics, so that 

helps out.”
Rounding out the top three spots 

for most money raised were Brian 
Hilton of MacKinnon Transport 
($2,814) and Stephane Gauthi-

er of SG Detailing and Polishing 
($2,150).

Once underway, the convoy of 
trucks and its police escort wound 
itself west along Highways 403 and 

401 to Putnam, Ont. before heading 
back to the Paris Fairgrounds for 
lunch, prize draws, speeches and a 
game of bocce – replacing the usu-
al baseball game from past years 
– which pitted the top 12 truckers 
(based on pledges raised) against an 
eager group of Special Olympians.

Blackwell said the Special Olym-
pics folks have been pushing to in-
clude a game bocce – an up-and-
coming sport for the organization 
– at the event for the past couple of 
years. Event organizers channelled 
the game’s Italian heritage with a 
tongue-in-cheek tribute to the mob, 
which saw the participating truck-
ers donning bright orange jump-
suits from the Milton prison, plastic 
handcuffs and name tags reading 
Lucky Luciano, Tony Soprano and 
other real and fictional mobsters.

“(The drivers) like it. They like 
that interaction,” Blackwell said. 
“I have had phone calls in the 
past when it was baseball, and it 
was, ‘How much to get onto the 
team this year?’ They are asking 
if $1,200 or $1,500 will get them 
onto the team.” 

Rob Langille of Sharp Trans-
portation in Cambridge, Ont., 
has relished hearing the athletes’ 
speeches at the event since he 
started attending four years ago.  

“The first year I came here, 
I thought that if you left here 
and didn’t have a bit of a tear 
in your eye, then you’re not hu-
man. It’s that touching,” he told 
Truck News. “And they don’t give 
up; they have all the drive in the 
world. I wish I had half of it. I’d be 
a better person. That’s why I keep 
coming back; just to help out. If I 
didn’t drive then I’d come back as 
a volunteer.”

Having been at all seven south-
ern Ontario convoys since the 
event’s inception, Barry Vivian, 
an owner/operator with Connell 
Transport in Hamilton, Ont., en-
joys the camaraderie with his fel-
low truckers, but also the convoy 
itself, which sees Special Olympi-
ans filling the passenger seats in 
the trucks.

“It’s always nice to talk to them 
and meet them here. They are al-
ways so excited and bubbly…just 
to see them and their reactions, 
they’re so alive. It hits you right 
in the pit of the stomach and just 
makes you want to help out that 
much more,” he said.

And no one appreciates the 
truckers’ enthusiasm and willing-
ness to help more than the Special 
Olympics organization itself. 

“The interaction between the 
drivers and the athletes has always 
been amazing,” said Lynn Miller, 
manager of marketing and fund-
raising for Special Olympics On-
tario. “It is a feel-good opportu-
nity for the drivers to be engaged 
with athletes, not only from this 
community but athletes across On-
tario. They are very benevolent 
and enthusiastic, and they love to 
see what their funds can do for the 
athletes.”

“A lot of friendships have come 
out of this event and a lot of the 
athletes come back every year and 
request to be with certain truck 
drivers who they have formed 
those bonds with over the years,” 

Continued from page 1

Special Olympians ride along during World’s Largest Truck Convoys

poll on pole: Don Poll’s Kenworth was up front at this year’s southern On-
tario World’s Largest Truck Convoy, held in Paris, Ont. Photo by Adam Ledlow
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(604) 579-0200

Winnipeg Office
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THE FIRST TIME
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CALL TODAY 
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888-224-3834
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Online Training for Heavy Duty Truck Professionals.  
Trucks OnDemand is one of the simplest and most effective  
ways to train, whenever and wherever.
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added Cody Jansma, manager of 
Ontario Law Enforcement Torch 
Run, at his first convoy with the 
organization. 

“I think they’re very apprecia-
tive of what the truckers do and 
the amount of money that they 
raise for their program that let 
them go and play the sports that 

they want to play.”

Manitoba convoy breaks 
fundraising record

But the southern Ontario version 
of the World’s Largest Truck Con-
voy wasn’t the only one hitting the 
highways in support of the Special 
Olympics in September. Special 

Olympics Manitoba hosted its own 
convoy event Sept. 17, winding its 
way from Oak Bluff around High-
way 101 and back, raising a record-
breaking $45,000 in the process.

“Special Olympics Manitoba 
(SOM) was thrilled with the enthusias-
tic support of both the trucking indus-
try and the law enforcement communi-

ty that made this event so successful,” 
officials told Truck News. “SOM has 
over 2,100 athletes who benefit directly 
from funds raised at events through-
out the year, and to have raised over 
$45,000 at this event was an unex-
pected, yet wonderful, surprise. We’re 
looking forward to seeing all of our 
new friends again next year.” n

Save Fuel withSave Fuel with WebastoWebasto

• Engine Preheat
• Interior Cab Heat
• Reduced Engine Wear
• Reduced Maintainence Costs
• Reduced Emissions

Niagara Service & Supply Ltd.
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(888) 823-7611
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• 2-Year Limited Warranty• 2-Year Limited Warranty
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Webasto Heaters Provide:Webasto Heaters Provide:

Aarden Industries Inc.
26 Napier Court,
Utopia, ON
(705) 797-0041
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Mobile Service Available

Let us design a system for
your custom application!
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consumption, engine wear and
emissions then you want Webasto.

Green Solutions
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By Lou Smyrlis
MISSISSAUGA, Ont. – Expect 
slackening to flat freight volumes for 
the remainder of 2011, warned Cor-
mark Securities’ David Newman at 
the recent SCL-Nulogx breakfast 
conference aptly entitled Transpor-
tation Strategy: Planning for 2012 in 
Uncertain Times.

Cormark’s Freight Monitor, which 
is an average of four key North 
American transportation market in-
dices, declined to 3.6% in July after 
peaking at 12.4% in June 2010. It 
has been on a fairly steady decline 
since the start of the year. The mon-
itor includes the ATA Truck Ton-
nage Index, the Cass Freight Ship-
ment Index, the Big Three West 
Coast Port Volume Index and the 
US Trailers on Rail Car Index.

While pointing out the index is 
still in the positive territory, condi-
tions have become more difficult in 
the face of anemic demand versus 
a supply chain inventory build last 
year, said Newman, institutional eq-
uity research analyst, transportation 
and industrial products.

“It looks like the peak season will 
be somewhat muted…We are in a 
period of tepid growth but we are 
not going into a full-blown, ugly re-
cession,” Newman told the capacity 
crowd gathered at the Mississauga 
Convention Centre.

The Truck Tonnage Index pub-
lished by the American Trucking 
Associations is highly correlated 
to the inverse of the inventory-to-
sales ratio. A high inventory-to-
sales ratio implies sales need to 
recover and inventories decline be-
fore freight picks up. After reach-
ing an all-time high in January of 
2009, the Canadian inventory-to-
sales ratio declined substantially 
through January 2011. By June of 
this year, however, it had peaked 
again before dropping back down.

“Inventory levels edged down for 
the first time in July since Septem-
ber 2010, while sales increased after 
three consecutive monthly declines. 
We do not expect inventory restock-
ing practices to remain strong in the 
second half of 2011 and early 2012 
as a more modest peak season is ex-
pected this year,” Newman said.

The loss in momentum is reflect-
ed in the stock market. The TSX 
Transportation sub-index is down 
6.7% year-to-date (YTD) while the 
Dow Jones Transportation Index is 
down 17.4% YTD.

What’s causing the weakness? 
The Canadian economy is expect-
ed to be amongst the top performers 
of the G-7, which may not be saying 
a lot at this point. 

Newman points to the weakness 
in the US economy as the main cul-
prit. About 70% of the US economy 
is driven by the consumer but con-
tinuing high unemployment rates 
and weak housing prices are making 
the US consumer reluctant to spend. 

The unemployment rate in the 
US held steady at 9.1% in August 
as US employers created zero net 
jobs that month. Things do look bet-
ter on our side of the border with 
the Canadian unemployment rate 
at 7.3%. However, employment has 
been stagnant for two consecutive 
months.

On the positive side, employment 
in the Canadian transportation and 
warehousing industry posted the 

highest growth rate of all industries 
at 6.3% over the past 12 months, 
Newman noted.

US housing starts dropped to 
a three-month low in August at 
571,000 as foreclosures, declin-
ing prices and unemployment held 
back construction. Canadian hous-
ing starts declined to a bit less 

than 185,000 in August from about 
205,000 in July.

The various consumer confi-
dence indices are trending down-
ward. The Conference Board’s Con-
sumer Confidence Index declined 
to 44.5 in August, its lowest level 
since April 2009. OECD’s Consum-
er Confidence Index for Canada de-

clined to 76.9 in August, the low-
est level since July 2009. And the 
percentage of Canadian companies 
expecting better performance next 
year dropped to 61.7% in August 
from 68.3% in July.

Still, Newman figures we should 
be able to “spin out of this within a 
short period of time.” 

He figures the indicators will 
start looking positive again mid 
next year.

He reminded the transportation 
professionals in attendance that 
Asian trade is continuing to drive 
global demand for commodities, 
Canadian businesses have strong 
cash flows and the debt reduction 

they underwent through the reces-
sion has left them in a better posi-
tion to weather another storm. In 
addition, transportation companies 
have reduced their costs and reined 
in capacity.

In addition, the Bank of Can-
ada is keeping short-term inter-
est rates unchanged and signaling 
that rates will remain low for many 
more months while the US Feder-
al Reserve has pledged to keep the 
benchmark interest rate at a record 
low at least through mid-2013.

“Although we are witnessing ear-
ly signs of a slowdown, economists 
are forecasting growth for the third 
and fourth quarter,” Newman said.

The Wall Street Journal’s consen-
sus for US GDP growth is 2% for 
the third quarter and 2.1% for the 
fourth quarter. 

The Bloomberg consensus for 
Canadian GDP growth is 2% for 
the third quarter and 2.2% for the 
fourth quarter. n

Freight volume growth will be slack; peak season will be muted, analyst warns

‘We are in a period of tepid growth but we are 
not going into a full-blown, ugly recession,’ 

David Newman, Cormark Securities
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By Lou Smyrlis
TORONTO, Ont. – Canadians wor-
ried about the darkening clouds on the 
economic horizon will have to live with 
modest growth of just 2% for 2011 and 
2012 but we are not heading towards 
recession, Kenrick Jordan, senior 
economist with BMO Capital Mar-
kets, told the 25th annual Transpor-
tation Conference in mid-September.

“The global economy is still grow-
ing but much slower than anticipat-
ed even just a few months ago. The 
emerging markets are experiencing 
the most growth but in North Ameri-
ca the economy has lost momentum,” 
Jordan said.

Whereas the forecast is for 3.7% 
growth in global GDP in 2011 and 
3.9% in 2012, the forecast for North 
America is just 1.9% this year and 
2.6% next year.

The US remains the drag on the 
North American economy because 
what precipitated the recession – a 
slumping US housing market – is still 
recovering slowly. The high unemploy-
ment rate in the US is also hurting its 
recovery and consumer confidence 
has fallen with the deterioration of the 
global economic outlook. Jordan fore-
cast just 1.6% GDP growth for the US 
this year and 2.5% next year.

But for those looking to invest in 
their business, there are positives. Jor-
dan said the tepid recovery means the 
central banks on both sides of the bor-
der will not likely move to raise inter-
est rates. 

Jordan said the Bank of Canada will 
probably wait till mid next year to raise 

its rate while the central bank rate in 
the US may not be raised till 2013. 
There is also good news regarding in-
put costs with most industrial prices 
for key items such as metals and oil 
declining. Nor will there likely be the 
upward push on wages there has been 
during past economic recoveries.

“With so much slack in the econo-
my, it’s hard for inflation to take off 
and wages to grow,” he said.

Canada is also well positioned to 
ride out any economic turbulence. The 
country’s fiscal condition is strong, its 
banks are well positioned and highly 
regarded worldwide, corporate bal-
ance sheets are in good shape, our re-
source sectors benefit from growth in 
the emerging markets and our labour 
market remains relatively healthy.

The growing indebtedness of Ca-
nadian households (we have actually 
surpassed the high-spending Ameri-
cans who have moderated their habits 
over the past couple of years) is a bit of 
a concern. But with interest and mort-
gage rates as low as they are, that is 
not causing as huge an issue as it could 
if interest rates were higher. And the 
Canadian government is in a much 
better situation than most western 
nations. For example, Canada’s gov-
ernment debt amounts to about 30% 
of GDP compared to 67% for the US 
and 116% for Greece.

“Canadian economic fundamen-
tals are pretty solid but Canada is 
not an island unto itself,” Jordan 
said. “We are susceptible to the fal-
tering of US demand and a strong 
Canadian dollar.” n 

By Lou Smyrlis
MISSISSAUGA, Ont. – “General 
truck freight rates should grow at an 
average annual rate of 1-2% through 
2012,” Dr. Alan Saipe told transpor-
tation professionals attending a recent 
SCL-Nulogx breakfast conference en-
titled Transportation Strategy: Plan-
ning for 2012 in Uncertain Times.

Fuel surcharges should stay in the 
15-18% of the base rate range, unless 
crude costs rise sharply because of 
supply issues, Saipe added.

Saipe, president of Supply Chain 
Surveys, is the architect behind the Ca-
nadian General Freight Index (CGFI), 
published by Nulogx since September 
of 2009 with data going back to Jan-
uary 2008. The index tracks changes 
in over-the-road freight costs month 
by month and is derived from a large 
database of freight transactions. Costs 
include base freight charges, fuel sur-
charges and other accessorial charges. 
It includes domestic and cross border 
truckload and LTL transactions.

The index has shown generally de-
clining truck rates to June of this year. 
While domestic LTL rates have in-
creased 0.3% compared to 2010, do-
mestic TL rates are down 3.4%. Cross-
border LTL rates are down 1.3% and 
cross-border TL rates are down 1.7%. 
Overall truck rates are down 2.4% to 
June of this year compared to the pre-
vious year.

(It’s important to note the CGFI 
is restricted to general over-the-road 

freight and does not include liquid 
bulk, dry bulk, forest products or other 
specialized freight. It also does not sep-
arate contract vs spot market pricing).

Fuel surcharges meanwhile have 
averaged 16.5% of the freight rate 
YTD to June for domestic LTL and 
23.2% for domestic TL, according to 
the CGFI. The average fuel surcharge 
YTD to June for cross-border LTL has 
been 19.6% while cross-border TL has 
been 18.3%. Overall, the average fuel 
surcharge to June has been 18.7%.

Saipe noted that diesel fuel costs 
tend to mirror the price of West Tex-
as Crude, adding that while most in-
dustry observers think there will be 
a steady upward trend in crude costs 
over the long run, “no one is really 
good at predicting these things over 
the short-term.” His own prediction 
was for crude to come down to about 
$80 a barrel and to hover between $70 
and $90 for the near future. Barring 
any surprises, Saipe said, current eco-
nomic realities will keep both fuel and 
transportation costs in check.

“A second recession is still possi-
ble, and slow GDP growth is expect-
ed for the next two years in the US, 
Europe and Canada. European sov-
ereign debt problems have not been 
fully resolved and continue to threaten 
the global recovery…the consensus is 
that weak demand will affect pricing 
in the next six to 12 months. Eventu-
ally Asian growth will drive prices up-
wards,” Saipe concluded. n

Expect slower growth but no recession Anemic economy points to slow growth 
for freight rates: Dr. Alan Saipe

Over 200 New & Used 
TaNk Trailers fOr 
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sales - serviCe - ParTs   for reMTeC, TreMCar, J&l TaNk inc.canada’s largest tank trailer dealer

www.tankmart.com

Unit 8886 – 2003 AlmAc 18500L, 4 compt's, DOT-406, 
aluminum, provision for bottom loading and vapor recovery, 
dual LC meters, very clean unit.

OAKVILLE BRANCH
Call Kevin Brown, Tony Jelicic
1-800-268-1456 • (905) 465-1355
Fax: 905-465-3780

MONTREAL BRANCH
Call Ron Laberge, Bob Kavanagh,
Camille Pettinato
1-800-363-2262 • (514) 323-5510
Rental Units and Service 
at both Branches

Unit 8803 - 1991 tremcAr 7150 I.G., 2-compt’s, stainless 
insulated, rear cabinet,  Wash balls, excellent storage tank.

Unit 8925 – new 2011 tremcAr 8400 USG insulated s/s 
DOT-407 tridem, fully spec’d w/automatic lift on 1st axle,  
collapsible safety rail, side catwalk. Hurry, it won’t last long!

Unit 8498 – 1998 tremcAr 8500 I.G., s/s non-code, A/R quad, 
excellent for lube oils, tallow, waste water, new safety.  call

Unit 8759 – 2008 wAlker 6000 USG insulated s/s sani-
tary tandem,  Intraxx, alum. wheels, Michelins, enclosed rear 
cabinet, manhole covers, only 19,000 kms. Mint.  in Oakville

Unit 8796 – 1997 FOrd l-8000 5.9L Cummins, Allison auto, 
w/1996 Trans-Tech alum. 10,200L 1 compt, hose reel/meter, 
new paint, tires, safety, B-620, very clean, ready to work. 

Feature unit oF the Month

Unit 8932 - 1989 AdvAnce B-trAin 62,000L, 7-compt’s, 
spring ride (Non-R.T.A.C.).

Unit 8864 – 1999 tremcAr 7000 USG DOT 407 insulated s/s 
tandem, very good overall condition, new safety & B620. call

Unit 8950 – 1995 tremcAr 5200 I.G., 1-compt, MC-307, stainless 
steel, rear discharge, 72’’x72’’ Air ride tridem, new safety.

Units 8943 & 8944 – 1998 Heil 9200 usg 4 compt. DOT-
406 petro tandems, have B/L, vapour recovery, alum. wheels, 
new B-620 and safeties, very good overall condition.  call

Unit 8873 - AdvAnce 54,000L 1 compt. alum. sludge waste 
water quad axle tank, almost ready, just overhauled, only  
needs discharge valve installed.  call

Unit 8926 – 1999 tremcAr 8500 I.g. DOT-407 quad, has 
new safety & B-620, in Oakville. call

Unit 8771 – 1989 J&l 2500 cu. ft. alum. tandem pneumatic, 
always in plastic service, 9’ Reyco spring susp., 6” valves, 2  
rear fill lines, new safety. In Laval. call

Unit 8853 – 2002 AdvAnce 45,500L, aluminum insulated, 
TC-306 convertible, provision for pump off, heat coils, baffles, 
aluminum wheels. clean solid unit.

JUst in!
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By Lou Smyrlis
TORONTO, Ont. – Canada’s truck-
ing insurance industry, besieged 
by slumping underwriting margins 
and low investment yields while 
forced to cover the cost of rising car-
go theft, needs to evolve by look-
ing from the outside in, rather than 
from the inside out, Sylvie Wright, 
president and CEO of Northbridge 
Financial, told the 25th Annual 
Transportation Conference.

“The industry must evolve with 
its customers. Customers are better 
informed and have higher expecta-
tions of us. They want greater ac-
cess to information and want it fast-
er,” Wright told the well-attended  
conference.

She pointed to changing buying 
patterns as one strong indicator  
of the changes her industry must 
grapple with. 

Wright, recently risen to the helm 
of Northbridge, parent company of 
well-known Markel Insurance, said 
30% of insurance today is bought 
online. In the Quebec market it’s 
as high as 50%.

At the same time, the number of 
insurance brokers has declined sig-
nificantly. Whereas in the US there 
used to be 39,000 insurance brokers 
in 2000, there are only 19,000 today 

and it’s expected there will be just 
17,000 by 2015. Wright did not pro-
vide Canadian figures but said the 
trend is similar here.

Wright said the Canadian insur-
ance industry has about 100 compa-
nies vying for position but consoli-
dation is a trend that will continue. 
Back in 1995, the top 10 insurance 
groups controlled 51% of the mar-
ket. By 2005 it was 56% and today 
it’s 62%. She believes the four larg-
est insurance groups will eventually 
come to control 60% of the market.

Wright also laid out what she be-
lieves will be the keys to success in 
the future:

Invest in technology: Wright said 
the insurance industry is so far be-
hind the banking sector in invest-
ing in technology it is quite concern-
ing. “But consolidation is providing 
the scale and the capital to invest in 
technology and go beyond our legacy 
systems,” she said.

Concentrate on customer loyalty: 
If you are not easy to deal with and 
responsive to customer needs you 
will lose customers, Wright said. She  
added that research shows that com-
panies require an “excellent” cus-
tomer satisfaction rate to achieve 
customer retention. “Basically, good 
is not good enough,” she said. n

Insurance industry must do 
better, truck insurer admits

Fikes Truck Line CEO to share success 
story at next Driving for Profit
MISSISSAUGA, Ont. – David Bradley, president and CEO of the 
Ontario Trucking Association, and Chris Burruss, president of the  
Truckload Carriers Association (TCA), will serve as guest speakers at 
the next Driving for Profit seminar on Nov. 8, while Fikes Truck Line 
president and CEO Gary Salisbury will be featured in the popular ‘How 
We Did It’ segment.

The speaker sessions, to be held at the Capitol Banquet Centre in  
Mississauga, Ont., will focus on the future of the trucking industry in 
both Canada and the US. Truck News editorial director Lou Smyrlis will 
moderate the sessions. 

“The Driving for Profit team could not be more excited to have these two 
gentlemen attend and speak at our next event. Both (Bradley and Burruss) have 
a tremendous amount of knowledge about our industry and I am confi-
dent they will supply the audience with some great insight about the industry 
and what their associations are working on,” said Kim Richardson, president 
of KRTS Transportation Specialists, and partner of the seminar series.

The How We Did It segment will see Smyrlis interview Salisbury about 
his climb from owner/operator to president and CEO of one of America’s  
top flatdeck carriers, doing more than $70 million in annual business.

For more information, visit www.drivingforprofit.com. n
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In the age of unlimited competition, 
we can agree that having the right 
parts is the first step in providing 
quality services. Therefore, many 
owner-operators and fleet managers 
turn to well-recognized brands that 
provide high quality products with 
high price tags. In the tire industry, 
it is no different. Many companies 
purchase tires manufactured by the 
top three companies despite high 
prices without considering purchas-
ing other brands, simply because of  
the perception that the other brands 
are manufactured by overseas  
companies with low technology to 
make them cheap. Certainly, the 
perception is justifiable to some 
brands, but not to Hankook.  
Here is why: 

Fact : Hankook Tire is a global 
company, not an overseas company.

Maybe you did not know this, but 
Hankook Tire is one of  the largest  
tire manufacturers in the world. In 
fact, Hankook Tire is the 7th largest  
tire manufacturer in the world with 
one of  the fastest growth rates in the 
industry*.  With great success and 
satisfied customers all around the 
world, the company has grown and 
transformed itself  over the years. 
Hankook Tire now has more than 20 
offices globally, multiple state-of-the-
art manufacturing facilities and several 
technical centres on every major con-
tinent including in the U.S., Germany, 
Korea, Japan and China.  With a 
global network that stretches from 
Seoul to Toronto to Moscow, it is true 
that Hankook is a global company, not 
an off-shore tire company.  Hankook 
products are premium imports devel-
oped to exceed the expectations of  
consumers.
* Modern Tire Dealer, 2008

Fact : Hankook Tires are pro-
duced with innovative technology.

Grouped with energetic, smart and 
consumer-oriented engineers,  
Hankook Tire continuously re-invests 
approximately 5% of  its revenue  
into Research and Development. At 
the Akron Technical Center of  Ohio, 
energetic and dedicated engineers 
develop tires that reflect the weather, 
road and drivers of  North America. 
The dedication and effort in advanc-
ing tires has been noticed from several 
highly respected organizations.

First, Hankook Tire is the original 
equipment tire supplier to Interna-
tional Trucks and I.C.  School Buses 
on drive and steer positions. The tires 
meet and exceed the requirements 
of  the highly respected company and 
continue to satisfy drivers and fleets in 
North America.  Secondly,  Hankook 
Tire has been recognized by the U.S. 
Environmental Protection Agency  
and received EPA SmartWay  
certification on three truck and bus 
tires for reduced rolling resistance that 
creates a smaller carbon footprint. 
The recently launched AL07+ steer 
tire, top-seller Z35a drive tire and 
advanced TL01 trailer tire provide 
reduced rolling resistance of  3% or 
more to meet SmartWay standards. 
The certified Hankook tires provide 
improved fuel economy and reduced 
costs to drivers and fleet managers.  

Fact : Hankook medium truck tires 
are available at your local dealer.

With thousands of  dealers across 
Canada, Hankook truck and bus tires 
are available at your local dealer to 
help you earn more value for your 
purchase. From the ports of   
Vancouver to the lumber mills in the 
Maritimes, the dealers are proud to  
sell Hankook products and they are 
widely available. In addition, the new 
large distribution centre in Ontario 
can service Ontario fleets directly and 
help you to reduce costs, which will 
help your fleet in the current ecomonic 
downturn. For further information, 
please contact Hankook Tire Canada 
Corp., at 1 800 843 7709.

So, how do you spell tires with high 
value?   H-A-N-K-O-O-K

focuses on providing innovative  
products that are high in quality.  
And the company’s effort has been 
recognized and certified. But did  
you know the tires provide excellent 
value to consumers? Hankook tires  
are very cost effective in comparison 
with comparable quality products  
and have been well-recognized for 
their value. Call your local dealer  
today to find out how much you can 
save with Hankook products and  
how they can deliver better value.  
The news you hear about the price, 
quality and value of  Hankook Tires 
will be some of  the best news you  
will hear in 2009. 
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HOW DO YOU SPELL TIRES WITH HIGH VALUE?
H-A-N-K-O-O-K

In addition, Hankook focuses on 
improving fuel efficiency and lowering 
the rolling resistance of  current  
and future products with an annual 
investment of  $19 million on R&D to 
make more environmentally-friendly 
products that reduce the operating 
costs of  O-Os and fleets. Certainly,  
you will hear about additional  
Hankook products being certified  
for the SmartWay Program.

Fact : Hankook Tires provide 
tremendous value to the consumer.

You now know the Hankook products 
are made by a global company that  
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feature

By Julia Kuzeljevich
TORONTO, Ont. – When it comes to 
business-to-business Web marketing, 
knowing your audience well will put 
you ahead of the crowd. But a surpris-
ing number of businesses aren’t reach-
ing potential customers, or even prop-
erly servicing existing ones, because 
they have not paid attention to their 
Web presence.

Lee Palmer, president and cre-
ative director, Palmer Marketing, has 
launched over 25 transportation-relat-
ed Web sites over the last year, and said 
that Web development now makes up 
60% of his company’s business.

A speaker at the Transportation 
Workshop, an annual event put on by 
Motortruck Fleet Executive in part-
nership with Dan Goodwill & Asso-
ciates,  Palmer noted that some in the 
transport sector are a little behind the 
times on their Web marketing.

If you think you can’t drive your 
sales with your Web site, you are 
wrong, he stressed. 

“We focused 100% of our energies 
in branding and Web development 
starting in June 2009. We’ve gone from 
distributing to producing product. It’s a 
dramatic shift. The Web is now a very 
key part of our overall branding ef-
forts. We believe in an integrated ap-
proach to marketing, combining print 

with Web advertising. Some people 
still like to see things in print and to 
hang on to brochures,” said Palmer.

But if your site was designed more 
than four years ago, it is likely out of 
date and it’s time for an overhaul.

Sam Cockcroft, creative director 
and account manager with Palmer 
Marketing, offered pointers on figur-
ing out how successful your company’s 
Web marketing is.

“Is it moving you forward? Is it in-
stilling confidence in your brand? Or 
is it moving you backwards? Is it un-
derperforming, outdated, and creating 
a negative effect?” he asked.

Far from just holding real estate on-
line, a Web site should be created with 
a strategy behind it.

“Maybe there is also an opportu-
nity to do some cross-selling,” said 
Cockcroft.

A Web site can often draw in new 
prospects to your business, he said.

“These are the people you want to 
attract – you want to show off a bit. Do 
you have a concise message in which 
to present the brand, or a demonstra-
tion of the brand?” he asked.

Your well-crafted Web site may also 
offer a lot of opportunity for partner-
ships, or even for hiring.

“You really want to establish that 
you’re at the top of your game. With 

driver shortage a big issue, are you us-
ing your Web site to recruit?” asked 
Cockcroft.

Template sites may be cheaper to 
create but you’ve got to do the work of 
writing the content. Custom, one-lan-
guage sites tend to start in the $6,000-
$8,000 range, noted Palmer.

There are several steps to consider 
in your approach to Web site building.

Do you have a message you’d like 
to get across?

Palmer said there are “front door 
messages,” which demonstrate the 
main thing you’re about, and there are 
“side door messages,” which may list 
secondary areas of business.

Other messages may include initia-
tives your company has undertaken, 
or awards you’ve won.

But make sure your message is not 
too general.

“If people come to your site and 
don’t instantly get what they’re look-
ing for, you might lose an opportunity 
to educate a potential customer. What 
you do must be up front and clear,” 
said Palmer.

You want to do your due diligence 
when you select a developer. Ask for 
recommendations, advised Palmer.

You should get an e-mail signature 
with a link to your site, and you should 
engage proper SEO, or search engine 

optimization, so that your customers 
find you when they do a search for the 
type of business you run, and so that 
your name comes up among the top 
five or so. 

“Google analytics is the single most 
powerful tool in your arsenal,” said 
Palmer. “If you can imagine having a 
Web site with no SEO, you need 75% 
of all searches to go through Google. 
If you’re not being found there, there 
is a very good chance you won’t be 
found,” he said.

Once you’ve established a look for 
your Web site, you should carry your 
new look over to your sales division. 
Make sure the look is on any bro-
chures you create, for example.                                                                                                                                        

Remember that changing your mind 
always costs time and money, stressed 
Palmer.

There are some common mistakes 
that occur across many Web sites that 
you will want to avoid when and where 
possible.

Some Web sites are “IT-driven,” 
said Palmer. In other words, there’s no 
SEO, no contact, only a vague mes-
sage, and an outdated look.

“With IT-driven Web sites, it is more 
about function than form. Some IT-
driven sites can be robotic, not busi-
ness-driven. The (IT department) 
won’t necessarily design a look to sell 
your business, but they want to control 
the process and they are not good at 
going beyond what they are comfort-
able with. It takes a lot of people to 
build a house, and a lot of people to 
build a Web site too,” said Palmer.

He said that one of the most com-
mon problems in transportation com-
panies’ Web sites is an outdated look.

Part of being ‘outdated’ can be as 
simple as not doing the work to keep 
information current.

Surveying Web site functionality 
across several transportation compa-
ny sites, Palmer Marketing found some 
of the following issues: a 50th anniver-
sary logo still on a site from the year 
2000, continuous error messages when 
customers clicked on certain sections 
of a site, a ‘left-justified’ page look that 
was dated, a company name that was 
so faded into the background font as 
to become invisible, and a carrier Web 
site advertising itself as “new” but that 
was 10 years old.

Certain sites, noted Palmer, have de-
cided to focus their message on one 
area of business, for example owner/
operators. 

“But does that mean, to other mar-
kets, they don’t have a fleet to run the 
freight?”

Other sites neglect to speak to their 
existing customers, focusing in on driv-
er recruitment or selling used equip-
ment, and ignoring their other market 
segments.

Perhaps one of the most obvious as-
pects of a business, the contact infor-
mation, is too frequently ignored when 
it comes to the Web site.

Consider that the purpose of your 
site is to get in contact with your cus-
tomers, or vice-versa.

Without making the contact in-
formation visible “you’re turning 
your customers into bloodhounds, 
making them do work to talk to 
you. If you don’t make it easy to 
get into communication, you’re 
going to frustrate some people 
and lose business opportunities,” 
said Palmer. n

Spinning new business through your company Web site
Is your Web site moving your brand forward or backwards? Find out 
if you are committing some common online branding mistakes. 
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me do it.” 
Tessier says he’d been joking, 

but then he did back the load in 
on his first attempt, which prompt-
ed his friend to remark that he had 
a good eye for the task and maybe 
he should start entering competi-
tions himself.

The results speak for themselves: 
Tessier copped not only the title of 
Grand Champion but was tops in 
the Single Tandem category and, 
not surprisingly, won the 2011  
National Truck Driving Champi-
onships Rookie of the Year award 
as well. 

Tessier says he loved the event, 
though he found it extremely chal-
lenging, with no one section much 
easier than another. 

The rookie champion was accom-
panied to Wild Rose country by his 
20-year-old son, Donald, and his 
girlfriend Marjolaine Allard, who 
he says adored the weekend as well, 
especially a side trip to Banff.

The Banff outing, along with 
a spouse’s program, was held the 
day before the actual Roadeo on 
Saturday, Sept. 10. It was a bonus 
trip set up by the Alberta Motor 
Transport Association, which host-
ed this year’s nationals. According 
to event organizer Bud Rice, “We 
let them loose (in Banff) for three 
hours and some went up in the gon-
dola, some hung around town, then 
we had a barbecue.” 

The championship itself actual-
ly got into gear that Friday morn-
ing, with the written test and the 
pre-trip inspection challenges. The 
written exam consisted of 25 ques-
tions culled from a list of about 120. 

“It’s all relative to what they do 
for a living,” Rice says. “For ex-
ample, how many pounds of tire 
pressure would there be in a bias 
or non-bias tire, or at what temper-
atures on the road would you need 
to start worrying about ice? There’s 
safety stuff, dangerous goods stuff, 
everyday regulations and the like.”

For the pre-trip inspection, 
trucks were set up before the event 
with five or six flaws and it was up 
to the driver to do a complete ve-
hicle inspection and find them all 
within a limited time. 

“For a straight truck you get eight 
minutes,” Rice says. “And for a B-
train you get 11 minutes to find all 
the problems.” The faults could be 
anything from a seat belt or fire ex-
tinguisher missing, a removed glad 
hand, etc. “They don’t do anything 
major,” Rice says, “but it’s things a 
driver should spot.”

The driving tests on Saturday 
were the main event and brought 
out a small but enthusiastic group 
of supporters. Organizers kicked 
off the hostilities with the smallest 
trucks, working their way up from 
there to the longer vehicles. 

Also on-hand at the competition 
were a number of displays, includ-
ing a miniature tractor-trailer that 
was used for photo-ops and simu-
lators (driving and rollover) from 
Bison Transport and the Sheriff’s 
department.

As it turned out, the competition 
ended up going a few hours longer 
than expected, which caused some 
angst among organizers and par-

ticipants. 
“Looking back on it we could 

have used a second truck,” Rice 
says. “We figured we’d be done 
by 2:30 but they didn’t finish until 
about 5:30.”

According to Don Wilson, exec-
utive director of the host AMTA, 
the late finish meant a bit of dis-
comfort for some of those involved. 

“I did hear from our judges – the 
enforcement guys – that it was a 
very, very long day out on the pave-
ment,” he says. “It wasn’t so much 
a complaint but that they wished 
they’d been told up front so could 
have brought in some relief and 
maybe worked in shifts. It was hot 
out there in their black uniforms.” 

The most pressure, of course, was 
on the people behind the steering 
wheels. Drivers had to start from 
a standing stop and navigate such 
challenges as an offset, an alley 
stop, a serpentine section that ba-
sically put them through a figure 
eight, a right angle turn, etc. Points 
were deducted for mistakes – for 
example, in the right angle turn, 
drivers had to stop within six inches 
of a fixed point, or else.

A total of 34 contestants vied for 
the various trophies, five from each 
province except for Atlantic Can-
ada, which brought four. Rice says 
the results (the top score of the day 
was 470 points out of a potential 
500) were comparable to those in 
other years, and a testament to the 
quality of drivers who get that far 
in the competition. 

“You have to have a pretty good 
day, especially at the nationals,” 
he says, “because the tendency is 
to make things even tighter than 
they were in the provincials, so you 
just about need a shoehorn to get 
through some of those events.”

It was an interesting cross-sec-
tion of drivers who found their way 
to the Stampede city as well, in-
cluding a female from Quebec and, 
from the Atlantic provinces, an 
81-year-old man who’s been driv-
ing for 63 years. And driving well, 
obviously.

Not everyone was happy with the 
turnout of spectators who populat-
ed the bleachers to encourage the 
drivers, but not for the reason one 
might expect. Lane Kranenburg, 
who emceed the Saturday driving 
event, said he was disappointed 
with the lack of trucking compa-
ny executives on-hand. “I’ve been 
involved with the truck Roadeos 

– provincial and national – since 
1972,” he says, “and the only execu-
tive I can remember who was con-
stantly there was Darshan Kailly 
with Canadian Freightways.” 

Kranenburg, a longtime advo-
cate of paying drivers the respect 
he says they’re due, says “We have 
the executive of this industry sit-
ting in their corner offices, driv-
ing the fancy cars and they’re not 
here supporting their drivers. The 
reason they drive those fancy cars 
and they’re in those offices is be-
cause of these drivers.” 

Kranenburg realizes the exec-
utives have busy schedules, but 
“What we need to do is put a higher 
emphasis on that highly skilled oc-
cupation of professional truck driv-
er and with the executive not here, 
I think it’s a stain.”

Wilson agrees, noting that it isn’t 
just a problem at the nationals. 
“That’s been a disappointment with 
the provincial championships, too,” 
he says. “And I think we would get 
some more interest in a number of 
areas if some of the big guys were 
showing up. The drivers are there 
and they know the value of it and 
we do too.”

Wilson would like to see more 
interest from the general public as 
well. “I want to get this out to more 
people so they come and see what 
this is all about,” he says. “What 
the trucks are about, what they 
can do, how professional the driv-
ers can be.” 

Wilson points out that the cham-
pionships are extremely positive for 
the industry and he doesn’t think 
enough is done to promote them. 
“It’s such a good news, a positive 
event and nobody comes except 
the ones who are participating and 
their families. People might think 
it’s a neat thing to go and see – and 
it’s free!”

As for Grand Champion Tessier, 
he’s understandably thrilled with 
how the 2011 National Truck Driv-
ing Championships worked out, in-
cluding the affair itself. 

“I liked how I was greeted,” 
he says. “I liked the courtesy of  
the people, how the event was  
organized.” 

Tessier says people were real-
ly friendly regardless of where 
they were from and described the 
whole experience as “A beautiful 
weekend, a dream vacation.”

And now that he’s cut his com-
petitive teeth with such success, 

he’ll be back to defend his title. 
“It’s a nice challenge,” he says. “It 
was a pleasure to do the provin-
cials and the nationals, to compete 
at that level.”

Tessier has a bit of advice for 
up and coming truckers, whether 
they’re planning to drive in com-
petitions or not. 

“The first thing is to never be im-
patient,” he says. “Be calm, and be 
courteous toward other people on 
the road. Those qualities give you 
a better chance to have less aggres-
sion against truck drivers and give 
people a better view of truck driv-
ers in general.” 

Though organizer Rice was 
happy with how the 2011 Nation-
al Truck Driving Championships 
turned out, he’d like to see more 
drivers participating in the provin-
cials that lead up to them. 

“Don’t be afraid to get into this 
thing,” the former contestant says. 
“The guys get a lot out of it, and 
they get to travel to wherever the 
competition is for the nationals 
– and it doesn’t cost the driver 
anything. The company and the 
trucking association pays for it 
all.”

Next year, it’s Moncton’s turn to 
host. n

Quebec ‘rookie’ takes nationals by storm
Continued from page 1

And the 
winners 
are…: 
Straight Truck: Stewart Jutzi, Erb 
Transport, Ontario

Single Single: Evan Hurst, Cana-
dian Freightways, B.C.

Single Tandem: Claude Tessier, 
Groupe Robert, Quebec

Tandem Tandem: Rod Harrison, 
Canadian Freightways, Alberta

B-train: Adam Besse, Canadian 
Freightways, B.C.

Grand Champion: Claude Tessier, 
Groupe Robert, Quebec

Rookie of the year: Claude Tessier, 
Groupe Robert, Quebec

Team Results:
1st: Team Ontario
2nd: Team B.C.
3rd: Team Alberta n

champ: Grand Champion Claude 
Tessier, pictured with girlfriend  
Marjolaine Allard.

no pressure: A competitor maneuvers his truck into position during the 
National Professional Truck Driving Championships in Calgary, as judges look on.

driving championships
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By Jim Bray
CALGARY, Alta. – Planning 
and pulling off the 2011 Nation-
al Truck Driving Championships 
appears to have been a bit like 
herding cats, according to those 
responsible. 

“It’s a huge logistical problem,” 
says Bud Rice of the host Alber-
ta Motor Transport Association. 
“We started officially back in Jan-
uary, but I’d been talking just after 
we got back from the nationals in 
Winnipeg last year and started try-
ing to find a location – the number 
one thing to do – and it’s a battle.”

The AMTA managed to get 
permission to use the City of 
Calgary Fire Training Academy 
in the Southeast quadrant of the 
city, a location that has a large 
paved area that proved to be ideal 
for the intricate driving challeng-
es. Once the location was set in, 
well, asphalt, the next challenge 
was to get the key people – such 
as judges – in place. “I chose to go 
with a lot of enforcement guys,” 
Rice says, noting that it was im-
portant to get judges who don’t 
have a bias going in.   

Getting sponsorship turned out 
to be a difficult challenge as well. 
“Companies are still struggling,” 
Rice notes, “so we didn’t get near-
ly as much as we were hoping to 
get, but that goes with how the 
economy is going.”

Other pieces of the puzzle in-
cluded accommodations, and 
transportation to and from events. 

Lethbridge hosted the last na-
tionals held in Alberta, but Rice 
says Calgary was chosen for this 
year’s extravaganza for reasons 
both financial and logistical. “To 
have everybody fly in from all 
over the country and then have 
to bus them to another city, rent 
space there, hotels, it would have 
been a huge expense,” he says. 

It didn’t hurt that Calgary has 
easy access to a major transpor-
tation hub, via its international 
airport. “It was easier to fly into 
Calgary,” Rice says, adding that 
the city’s proximity to the Rocky 
Mountains provided a nice bonus. 
“I had the idea right from the get-
go of taking them all to Banff,” he 
says, “and everyone I talked to here 
was in agreement because when 
people come out here for holidays, 
they want to go to Banff.”

The organizers were also sen-
sitive to the language issues in-
volved in mounting a national 
event. “Usually there’s a prob-
lem with Quebec at the nation-
als, because there aren’t enough 
people translating the language,” 
Rice says. “So one of the goals 
we had was to have translators ev-
erywhere they went, so they could 
talk to everyone.”

They also ensured the trophies 
were bilingual. “The only other 
time that has happened is when the 
nationals were in Quebec,” Rice 
claims. “Those guys (from Quebec) 
weren’t even in the banquet room 
for two minutes and they came over 
to their team rep and pointed it out. 
They were amazed.” 

AMTA executive director Don 
Wilson says the event proved to be 
quite the learning experience for 

the organization. “There were a 
lot of things done right and some 
other things we’ll learn from,” he 
says. 

Wilson says he’s happy with 
the positive feedback the Alber-
ta event garnered. “They thought 
the course was good, they liked 
that the fact that – unlike at the 
provincials – the drivers got se-
questered (during the driving 
event) so everyone’s on the same 
level playing field.” 

The event saw competitors and 
their families given an official wel-
come to Alberta by the AMTA’s 
directors, Calgary’s Deputy Mayor 
Jim Stevenson and provincial Min-
ister of Employment and Immigra-
tion Thomas Lukaszuk. Stevenson 
greeted visitors with Calgary’s tra-
ditional and legendary white hat 
ceremony, topping each guest’s lid 
with a white cowboy hat. n
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over the road

One of the things I enjoy most about 
trucking is the time you have to 
spend with yourself. 

That probably sounds a little 
strange, but that’s what I equate 
with the freedom of the open road. 
You’re free from interference, re-
strictions, and external authority. 
You’re independent. Many drivers 
would say that our freedom and in-
dependence is under threat from 
unnecessary rules and interference 
from government and special inter-
est groups. 

I wouldn’t say all rules are unnec-
essary and I’m not big on conspir-
acy theories, but I do think our in-
dependence has been compromised 
because of the universal controls 
placed on our time. By imposing 
change through legislation rather 
than through ongoing training and 
professional development, how can 
drivers not feel their independence 
is under threat? 

Each individual driver needs the 
flexibility to plan their own time 
in order to meet all the demands 
placed on them while obtaining 
the required rest to operate safely. 
Drivers wonder among themselves 
why this basic tenet of safety is so 
difficult to comprehend outside the 
driver pool?

So as I’ve been writing about the 

trucking lifestyle and driver health 
issues over the course of the past 
several months, I’ve been searching 
for the common denominator we all 
share. What is the key issue that af-
fects the well-being of all drivers? 

It’s been in front of me all along 
and that is the issue of ‘time’ it-
self. Within the industry, time has 
morphed into an economic factor 
over the past few decades to be 
managed by companies as a means 
of controlling costs. 

In fact, time is the lifestyle factor 
that affects every aspect of a driver’s 
health and well-being. Time is now 
the primary stressor that impedes 
a driver’s performance rather than 
the enabler it should be. Look at just 
a few examples and it becomes ob-
vious how time impacts driver life-
styles at every turn.

First, look at the issue of income. 
In the past, drivers have enjoyed an 
above average income for the work 
they have performed. This has al-
lowed a driver to step away from 
the truck for a period of time when 

the demands of family, fatigue, and 
the simple need for leisure time re-
quired it. But that is now a thing of 
the past. Income has not kept pace 
with the cost of living and now driv-
ers work continuously to maintain 
the standard of living they have en-
joyed in the past. Drivers now are 
required to work at their perfor-
mance peak continuously. The re-
sult is a constant state of burnout 
and low morale. It has become in-
creasingly more difficult to look af-
ter ourselves, to put ourselves before 
the demands of the job.

Second, look at the HoS (hours-
of-service) issue and the related is-
sue of EOBRs (electronic on-board 
recorders). Look at all the research 
that has been performed in the past 
and continues today in relation to 
sleep science and the effects of fa-
tigue on drivers. 

Drivers get it. This information 
goes to the core of coping with 
and managing fatigue as drivers go 
about their daily duties. But was this 
data presented as an enabler to im-
proving the lifestyle of the individ-
ual driver? No. It has been wrapped 
in a legislative blanket that stymies 
performance and in many instanc-
es leads to situations that incite fa-
tigue and push drivers beyond their 
comfort zone.

Third, look at the issue of driver 
training and retention. In the past, 
independent truckers made up the 
majority of the driver pool and the 
development and mentoring of driv-
ers was a part of daily life on the 
road. Now we have safety depart-
ments with a focus on compliance 

over training. 
The time that is needed to invest 

in driver training and mentoring has 
been cut in the name of cost reduc-
tion and the trucking industry has 
built itself a precarious house of 
cards. With an aging demograph-
ic and a lackluster attitude towards 
developing professional drivers over 
McTruckers, it is no wonder that 
many industry managers and own-
ers now share a genuine concern 
that the industry is facing a perfect 
storm when it comes to this issue.

What is the bottom line here? 
Our industry is all about service. 
Corporate profitability is depen-
dent on a driver’s performance and 
well-being. Drivers need to operate 
in an environment that feeds their 
sense of independence and freedom 
in order to enjoy their work and in 
order to attract new blood into the 
industry. Cutting into a driver’s time 
may have showed short-term gains 
on the bottom line of many corpo-
rate operating statements but we are 
now left with a lingering long-term 
malaise as a result. 

It’s time for the industry to rein-
vest in its driver pool by providing 
adequate rest time, taking a fresh 
approach to fatigue management, 
and providing ongoing and profes-
sional driver training. n

Time is of the essence

– Al Goodhall has been a profes-
sional long-haul driver since 1998. 
He shares his experiences via his 
'Over the Road' blog at http://truck-
ingacrosscanada.blogspot.com. You 
can also follow him on Twitter at 
Twitter.com/Al_Goodhall.

It’s time for the industry to invest in its 
driver pool by providing adequate rest time

Al GoodhAll

Over the Road
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opinion

I used to be a full-time trucking 
writer. Sometimes it would be a 
struggle to come up with some-
thing new to write about. 

After the news items and tech-
nical stuff had been taken care of, 
it was a challenge to come up with 
something original for opinion 
pieces. But there’s no such prob-
lem now; this column is writing 
itself. In fact I often have to self 
edit or I could fill the magazine 
from cover to cover.

As it says at the bottom of 
my column, I still make my liv-
ing from driving truck. I keep in 
touch with new developments, es-
pecially on the technical side of 
things. 

I’m still a kid at heart and big 
machines still excite me. I also 
stay abreast of other develop-
ments in the industry, but my little 
piece of the magazine is about the 
day-to-day stuff that affects us all. 

Driving around as I do, I’m per-
fectly located to talk about life in 
the trenches.

This month’s piece came about 
while I sat in a back-up on Hwy. 
401. I was stationary for some time, 
then we’d do a 200-yard shuffle and  
stop again. 

During the 15 minutes that I sat 
like this, I was alongside another big 
truck, but this was no ordinary big 
truck. It was one of those ‘Saving 
the Planet’ trucks – well, that was 
what it said on the side anyway.

It made the rest of my journey 
pass by in a jiffy. I was chuckling 
away to myself; here was a trac-
tor-trailer that announced itself to 
the world as the answer to all our 
problems. Quite a bold statement, 
especially when its only contribu-
tion to world peace and harmony 
were a set of big mud flaps nailed 
onto its side rails.

Now I come from the land of 
the $10 gallon of fuel; over there 
they have some really advanced 
ideas about fuel mileage and aero-
dynamic efficiency. 

Designs are tested in wind tun-
nels and they have many contours; 
some are for appearance, but 
even those have a positive effect 
on the aerodynamics. Over here, 
we have an extra thick mud flap 
masquerading as an aerodynamic 
side skirt.

There are no requirements for 
any performance levels on these 
skirts, they just have to be there. 
Buy a new trailer and as long as 
it has skirts, it qualifies for the 
SmartWay program. 

It’s a California thing again, 
isn’t it always?

Now, back to the 401. The 
tractor unit was an 06 model, its 
EGR valve was doing its thing as 
it sounded like a giant vacuum 
cleaner. I say doing its thing, it 
wasn’t doing what it was designed 
to do, which, according to the 
claim on its side was ‘saving the 
planet,’ as it was belching clouds 
of black smoke. 

It also had recapped tires 

and the trailer axles, at least, 
were way out of alignment if the  
condition of the treads were any 
indication. 

The fact that the trailer went 
down the zipper line while the 
tractor was a foot to the right re-
inforces that.

So the answer to all our prob-
lems was in fact no such thing. 
Let’s for a moment forget that a 
25-ft. strip of plastic is not aero-
dynamic alchemy, even if it were, 
the savings could be equaled by 
fitting tires with low rolling resis-
tance and aligning the truck and 
trailer. 

Those recaps were also likely 
to go bad long before a first life 
tire and the manufacture of a tire 
is not the most environmentally-
friendly process, so this again 
takes away any planet saving pro-
vided by the big mud flap.

The whole saving the planet 
thing is just plain old-fashioned 
smoke and mirrors; there are 
many more ways to do that on a 
big truck, things like using oil by-
pass systems and extending drain 
intervals by up to 10 times, us-
ing synthetic lubes, ensuring that 
your engine is performing at its 
optimum levels, spec’ing direct 
drive transmissions, the afore-
mentioned low rolling resistance 
tires…in fact, there are about 60 
things you can do to a big truck 
to reduce fuel consumption and 
‘save the planet’ in the process. 

Sure, aerodynamics play a big 
part in that, but look at motorsports 
and aircraft. 

Aerodynamics play a huge part 
in both, but not since the days of 
the Wright Brothers has a loose-
ly mounted flat surface been fea-
tured on any plane. 

The same applies to motors-
ports; the only flat surface on any 
race car is underneath.

However none of that actually 
matters. 

Let’s be honest, if you can re-
duce your fuel costs you’re not do-
ing it because you’re a tree hug-
ger, you’re doing it because you’ll 
earn more money. 

So even if you do follow all 60 
fuel saving ideas, you’ll still make 
me smile when I see your ‘Sav-
ing the Planet’ truck, because we 
both know the truth, it’s not about 
‘carbon footprints,’ it’s about the 
‘dollar bill.’ n

Saving the planet?
It takes more than a set of side skirts 
to be the saviour of Mother Earth 

– A fourth generation trucker and 
trucking journalist, Mark Lee uses 
his 25 years of transcontinental 
trucking in Europe, Asia, North 
Africa and now North America to 
provide an alternative view of life on 
the road. You can read his blog at 
www.brandttruck.com/blog.

mark lee
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safety

The realities of winter driving con-
ditions can appear quicker than 
some fleet managers might expect. 
The same driver who enjoys a warm 
fall day when picking up a load in 
Southern Ontario could face ice and 
blowing snow by the time the truck 
reaches a northern community like 
Wawa or Sault Ste Marie. 

Equipment obviously needs to be 
prepared for that cold blast of real-
ity before it arrives.

Seasonal preventive maintenance 
projects involve everything from flu-
ids to batteries and tire choices, but 
those who complete the work will 
be better prepared for the winter to 
come. Consider the difference that 
can be made with an added focus 
on the following:

Fluids

Even in the days of long-life cool-
ant formulas, maintenance teams 

might want to inspect the condition 
of existing fluids – especially if the 
truck’s cooling system was serviced 
during the summer months. Most 
Canadian fleets will want a formula 
that can withstand temperatures as 
low as -45 C.

It isn’t the only fluid that deserves 
attention. Those who plan to travel 
between Canada and the southern 
US, for example, will need to supply 
trucks with bottles of diesel condi-
tioner. Otherwise, the fuel bought 
in the warmer climate may begin to 
gel once exposed to colder weather.

Airline anti-freeze, meanwhile, 
may play a key role when trying to 

release any frozen brakes. Users 
simply need to be aware that there 
are differences in the formulas. A 
standard methyl hydrate will tend 
to dry out seals and attack the pis-
tons in brake valves, leading to big-
ger brake problems to come.

HVAC systems

HVAC systems will also require 
some attention as temperatures be-
gin to plunge, and the work is not 
limited to checking bunk heaters.

Air conditioners deliver the dry 
air needed to defrost windows, but 
the cables that control them have 
been known to stretch, stick and 
seize over time. A careful inspec-
tion will make sure the air can be 
controlled when it’s needed.

When it comes to heating systems, 
older equipment can also include a 
valve in the heater hose that keeps 
hot water out of the heater core in 

the summer months. These valves 
need to be re-opened every fall. 

Batteries

A close look at the batteries can 
help to ensure that a truck will start 
on the coldest mornings, but the in-
spection is not limited to the work 
of a battery tester. Disconnecting 
cables, cleaning terminals, adding a 
corrosion inhibitor and retightening 
every connection will help to ensure 
that any current is delivered when 
it’s needed. 

Tires and chains

When it comes to ensuring traction, 
tire choices obviously play a role in 
keeping trucks under control. The 
low treads that might be accept-
able on summer pavement could be-
come a safety hazard in slick condi-
tions, and any treads should be deep 
enough to handle the worst condi-
tions in a journey. 

Some areas present bigger chal-
lenges than others. Fleets in Thun-
der Bay, Ont., for example, have 
been known to install lug tires on 
every position, even though the soft-
er compounds might require new 
treads on the steer axle before the 
season comes to an end. It is an add-
ed cost, but that still pales in com-
parison to the price of a roadside 
service call. 

The chains that wrap around the 
tires deserve a close look of their 
own. A set of chains that has been 
sitting under a bunk since last win-
ter may actually have a broken link 
or bent clasp. If there is too much 
wear in the metal, drivers may spin 
their tires and break a link the first 
time they rely on the added traction. 

Winter supplies

Stranded drivers will certainly ap-
preciate a bag of sand that can offer 
some added traction on an icy sur-
face. The sand should just be stored 
somewhere other than a rear deck 
plate, where the bags have been 
prone to rip open and dump their 
contents on the highway. Some 
fleets are even storing a few four-li-
tre plastic jugs of ice-melter in their 
trucks.

Of course, the preparations are 
not limited to the equipment. A 
survival kit in the form of winter 
clothing, food and water can make 
a difference if a truck is stranded. 
Just ask the drivers who had to sit 
through a 36-hour closure of On-
tario’s Hwy. 402 last winter.

Collectively, they are all steps that 
can put any truck on a safer path, 
no matter what challenges the cold 
weather might offer. n

– This month’s expert is David Goruk. 
David is a senior advisor with Safe-
ty and Training Services for Markel 
Insurance Company of Canada and 
has more than 25 years experience in 
providing loss control and risk man-
agement services to the trucking in-
dustry. Markel Safety and Training 
Services, a division of Markel Insur-
ance Company of Canada, offers 
specialized courses, seminars and 
consulting to fleet owners, safety man-
agers, trainers and drivers. Markel is 
the country’s largest trucking insurer 
providing more than 50 years of con-
tinuous service to the transportation 
industry. To read about more industry 
hot topics, visit Markel’s Web site at  
www.markel.ca and click on the  
Articles & Essays section. 

Prepare your equipment long before the snow flies

david goruk

Ask the Expert
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maintenance

If there’s one thing you can do to 
get rolling faster on a cold morning, 
it’s to have your air conditioner in-
spected at the start of the heating 
season. Your truck’s defroster uses 
the air conditioner to pull excess 
moisture out of the cab. A prop-
erly functioning A/C system will 
help it clear the windshield faster 
and more efficiently.

While HVAC repairs demand 
special tools and training, routine 
inspections are within anyone’s 
grasp. That’s because your prima-
ry diagnostic tools are with you all 
the time: your hands.

Touch and feel are no replace-
ment for a qualified A/C technician 
and his service tools. But they can 
give you clues about your system’s 
performance and help speed up the 
troubleshooting process. Here are 
five things you can do any time of 
year to reduce the risk of a costly 
A/C repair:

Air flow

Turn on your blower motor and 
hold up your hand to a vent. Is the 
air flow as strong and steady as al-
ways? The first sign of a plugged 
fresh air intake filter is a feel-
ing that not enough air is com-
ing into the cab. When the filter 
has collected so much dirt, dust, 
hair, and other particles that the 
air can’t pass through freely, it’s 
time to replace it.

There are several types of filters 
available:

Paper: The most common type 
of fresh-air intake filter is made of 
pleated paper, like the air filter on 
your engine. Dirt and debris set-
tle into the folds and build up from 
there.

HEPA: HEPA (High-Efficien-
cy Particulate Air) filters are made 
of high-density pleated paper and 
capture extremely small particles 
that might be harmful to people 
with allergies or asthma.

Foam: Some filters are made 
of open-cell foam that’s charcoal-
impregnated to help trap particles 
from cigarette smoke and neutral-
ize odor. 

Your owner’s manual will tell you 
which is best for you and provide a 
recommended inspection interval. 
That probably means checking the 
filter at least twice a year and us-
ing a replacement that meets the 
original-equipment spec’.

Refrigerant flow

The receiver-drier on an air con-
ditioner contains desiccant to re-
move moisture from the refriger-
ant. When moisture and refrigerant 
combine, the result is corrosive hy-
drofluoric acid, so it’s important 
to make sure the receiver-drier is 
functioning properly. 

With the system on, the receiver-
drier should be warm to the touch. 
If the canister feels cold, or you see 
frost on it, there’s probably an in-
ternal restriction and it needs to be 
replaced. 

Some receiver-driers have a mois-
ture indicator that provides a quick 
visual cue about the refrigerant’s 
condition. A blue dot means the 
refrigerant is dry; pink, white, or 
gray indicates moisture in the sys-
tem. Check the sight glass any time 
your truck is in for an oil change or 
other routine service. 

The receiver-drier should be re-
placed every time the A/C system 
is opened or once a year (mark 
the installed date on the new dri-
er so it’s easy to see). Use a qual-
ity all-makes replacement – some 
cheaper driers lack sufficient des-
iccant.

Spongy heater hoses

Heater hoses degrade from the in-
side out, the result of an electro-
chemical reaction between the 
coolant (anti-freeze) and differ-
ent metals in the cooling system 
(steel clamps, copper heater core, 
cast-iron head, etc.) Tiny cracks de-
velop in the tubing, typically near 
the hose ends, which can allow the 
coolant to reach and degrade the 
reinforcement yam.

As the hose deteriorates, it sheds 
debris into the anti-freeze. Now not 
only is there a weak point in the 
hose, you have foreign material cir-
culating through the heater core.

With the system off, squeeze the 
heater hose near the ends, between 
your thumb and fingers, to gauge 
its firmness. A spongy hose is a 
sign that it’s weak and should be 
replaced.

Sticky heater water valve

It was a hot summer in Cana-
da. You probably didn’t run the 

heater much. Your truck’s heater  
water valve can stick after a sea-
son of disuse and affect your abil-
ity to control the temperature in 
the cab.

If you have a cable-actuated 
valve and feel resistance at the slid-
er control on the dash, don’t force 
it. You risk bending or damaging 
the cable. Instead, try actuating the 
valve manually to break it free. 

Cycling it several times by hand 
usually does the trick. 

You may need to momentarily 
disconnect the cable to manually 
actuate the valve. If it’s necessary 
to remove the cable, mark the cable 
position first before you remove it. 

For electric water valves, turn 
the dash control to full “hot” and 
note the valve position. Next, turn 
the dash control to the fully “cold”  
position and recheck the valve  
position. It should be different. If 
not, have the valve checked by a 
qualified technician.

Oily grime on the compressor

The compressor is the single most 
expensive replacement component 
on the A/C system. If it leaks oil, 
it can overheat and lead to a cata-
strophic failure. 

With the system off, feel for oil 
or dirt around the shaft seal and 
for glazing or cracking on the belts. 
At the same time, look for discol-
ouration on the face of the clutch  
hub. Any one of these is a sign of 
heat or potential failure and should 
be checked by a qualified A/C  
technician.

The key to feeling comfortable in 
your cab is to feel comfortable with 
the components on your A/C sys-
tem. You don’t need special tools or 
knowledge to perform inspections. 
You just have to get your hands a 
little dirty and be diligent about in-
corporating the A/C system into 
your PM routine. n

– Gary Hansen is vice-president of 
Red Dot Corp., which designs and 
manufactures HVAC systems, com-
ponents, and replacement parts for 
heavy trucks and equipment. Red 
Dot has aftermarket distributors 
across Canada.

A/C service? In November?
Five HVAC inspections anyone with a pair of hands can do

gAry HAnsen

Guest Column

check the sights: The sight 
glass on a heavy-duty receiver-drier 
can indicate moisture in an A/C sys-
tem. Whenever you change the engine 
oil or have a vehicle in for scheduled 
maintenance, check the sight glass. A 
blue dot means the refrigerant is dry; 
pink, white, or gray indicates acid or 
moisture in the system.
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health

Bed bugs are a small, parasitic 
insect that feeds on the blood of 
warm-blooded animals such as hu-
mans. The name bed bug was de-
rived from the fact that they like 
to live in areas where people sleep. 
Generally, bed bugs are reddish 
brown, oval and flat, and approxi-
mately the size of an apple seed. 

For the most part, bed bugs are 
nocturnal. During the daytime, they 
will hide in cracks and crevices of 
beds, headboards and bed frames. 
They can also be found under peel-
ing paint, loose wallpaper, under 
carpeting and near baseboards.

Fortunately, they have been 
eradicated from most developed 
countries since the 1940s. How-
ever, there has been an increase 
in their prevalence since the ear-
ly 1990s. The reason for this in-
crease is not completely under-
stood, however it is believed to 
be related to increased inter-
national travel, changes in pest  
control practices and insecticide 
resistance.  

The symptoms of bed bug bites 
can sometimes be difficult to dis-
tinguish from other common in-
sect bites. In most cases, bed bug 
bites appear as a red, itchy spot 
located on the face, neck, arms 
and/or hands. 

Often, the bites are arranged in 
a cluster or line. Some people may 
experience an allergic reaction, 
which can include severe itching, 
blisters or hives. 

The symptoms of bed bug bites 
usually subside on their own with-
in two weeks.  

Oral antihistamines and hy-
drocortisone creams may help to 
speed up recovery. It is important 
to seek medical attention if you 
experience an allergic reaction or 
if the symptoms persist.  

Many people believe bed bugs 
are attracted to dirty or unhygien-
ic environments, however this is 
not the case. It is important to 
note that the presence of bed bugs 
is not a reflection of the cleanli-
ness of their environment.   

All that is required for a bed 
bug infestation is a warm host and 
sufficient hiding places.

If you suspect the presence of 
bed bugs in your home or the 
bunk of your truck, carefully in-
spect your bed and surrounding 
area. Make sure to look in all the 
small nooks and crannies, as they 
like to hide. 

Also, look for dark specks along 
mattress seams, which may be bed 
bug excrement. 

Bed bug exoskeletons may also 
be present, as they molt a few 
times before becoming adults. 
These exoskeletons are light 
brown in colour.  

Once the presence of bed bugs 
has been confirmed, it is impor-
tant to take the necessary steps in 
order to eliminate them.  

This can be a difficult task be-
cause they are very good at hid-
ing. A good place to start is to 
do a thorough vacuuming of the 
infested area. Next, washing all 
of your clothing in hot water can 
kill bed bugs. Similarly, placing 
clothing in a clothes dryer under 

high heat for 20 minutes will kill 
bed bugs and their eggs. Finally, 
if all else fails, contact a profes-
sional exterminator. 

As you can see, bed bugs are 
more of a nuisance rather than a 
serious medical condition. How-
ever, left unchecked, they can lead 
to a significant problem. Until 
next month, drive safely and don’t 
let those bed bugs bite. n

Don’t let the bed bugs bite
How to keep your bed – and bunk – bug-free

  Dr. CHris singH

Back behind
the wheel

– Dr. Christopher H. Singh runs 
Trans Canada Chiropractic at the 
230 Truck Stop in Woodstock, Ont. 
He can be reached at 519-421-2024.

Lighter. Longer-lasting. Industry-leading.

Come see them for yourself at one of our 5 locations in Southern Ontario. 
You can also call us toll-free at 1.888.GLASVAN (1.888.452.7826), 

or visit us online at www.glasvangreatdane.com

When quality counts, count on Great Dane. With best-sellers like the Classic, 
Classic Truckload and Super Seal models, Great Dane delivers: 

•  the highest-cube, lightest-weight reefer on the market 
•  the highest-rated floors — up to 20,000 lbs capacity

•  CorroGuard protection — Great Dane’s exclusive thermoplastic
coating on suspension and landing gear for corrosion protection

•  ThermoGuard — an exclusive interior wall liner that significantly reduces the
out-gassing effect that robs reefer trailers of thermal capability over time

All of which adds up to the longest lifecycle trailer anywhere, with plenty of
customized options for your specific applications — like custom-built multi-temperature
and food service reefers with hydraulic tailgates, side doors, logistics options, and even

full stainless side walls for the operator who wants the highest level of fit and finish. 

BETTER EQUIPMENT.
BETTER SERVICE.™

www.glasvangreatdane.com 

1.888.GLASVAN (1.888.452.7826)

Glasvan is the 2010 Great Dane Dealer of the Year.

THE  SELLING USED-OIL 
FURNACE OF ALL TIME

NUMBER ONE

Escalating energy costs make your used-oil more 
valuable than ever before. On-site recycling can 
drastically reduce your energy costs while 
immediately increasing your cash flow. 

www.deonsupply.com 
1-800-824-4115

DSI Installation and After Sales Support
will ensure maximum savings for years to come

INSIDE THE RED BOX 
What you see makes it a Clean Burn. What you 
don’t see makes it “burn clean.” Our patented 
Clean Burn heat exchanger provides you with 
more heat from less oil. Only “The Red Box” 
includes  250 percent more surface area for greater 
heat transfer than any typical blast tube. The result: 
More heat per gallon of oil. 

The #1 Waste Oil Furnace 
In Customer SatisfactionTM
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fleet news

WINNIPEG, Man. – Bison Trans-
port has deployed a new trailer that 
raises awareness of the United Way 
and its ‘A Better Community Starts 
With You’ campaign.

The trailer was displayed for 
the first time at the annual United 
Way Kick-Off and Plane-Pull event 
at Red River College’s Stevenson 
Campus in September.

More than 1,000 people were on-
hand for the event. Bison said the 
new trailer is part of its fleet of roll-
ing billboards aimed at bringing at-
tention to worthy causes.

“United Way and their many 
partner agencies are doing ex-

traordinary work in our commu-
nities,” said Rob Penner, chief 
operating officer with Bison. “In 
Winnipeg alone, there are over 
100 agencies that receive critical 
funding from United Way and 
their work touches over 250,000 
people in our city. The employees 
of Bison Transport are thrilled to 
be able to use whatever tools we 
can to help bring more visibility 
to this wonderful organization, 
and this was a great fit.”

After the ceremony, the trail-
er was deployed into Bison’s fleet, 
operating throughout Canada and 
the US. n

raising awareness: Bison Transport’s unique United Way trailer will travel 
North American highways and raise awareness about the organization.

Bison Transport deploys United Way trailer

•  HOME MOST WEEKENDS
•  GROUP INSURANCE PLAN
•  INCENTIVES AND BONUSES
•  LATE MODEL TRUCKS AND TRAILERS
•  DEDICATED RUNS AVAILABLE
•  GREAT CVOR
•  PAID WEEKLY (DIRECT DEPOSIT) 

•   All interested parties must have a valid 
AZ drivers licence. 

•   You must provide a clean drivers abstract 
and CVOR. 

•   Two years verifiable experience required. 

NOW HIRING! COMPANY DRIVERS & OWNER OPERATORS 
ONTARIO - QUEBEC WORK ONLY

Eight to twelve owner operators 
required for new four axle  

van division
Paying competitive rates

      1-800-565-1084 x230

 or 613-968-7541

Contact Randy Scott by phone or fax
Fax- 613-968-2945

Contact: Tony Santos
Phone: 1-800-465-0199

Email: tonysantos@locomote.ca
• www.locomote.ca

Description:
•  Single Drivers to earn up to 

$.48 per mile
•  Excellent Pay Rate
•  Toronto – Montreal 
•  Flatbed, Slider or Rack & Tarp
• Unlimited Miles Available
• Dedicated Late Model Equipment
•  Steady Year Round Work

requirements:
•  Must have minimum 3 years of  

Long-Haul Experience
•  Must have knowledge of Canada 

Rules and Regulations
•  Must have Clean C.V.O.R., Abstract and 

Criminal Report
•  Pre-Employment Drug & Alcohol Test
•  Driver Performance Evaluation for 

Safety and Training

Give Us a Call Today!

1-800-263-1361

• Steady Miles
• Excellent Home Time
• Fuel Cap 58¢ or lower
• Referral Bonus
• In-house Maintenance

Owner Operators
Wanted

Owner Operators
Wanted

• Steady Miles
• Excellent Home Time
• Fuel Cap 58¢ or lower
• Referral Bonus
• In-house Maintenance

Shop Rate

$50/hr
No Mark Up

on Parts
or Admin Fees

Visit our New Website
to Apply Online

www.loadfti.com

Randy Tempeny
ext. 169

randyt@loadfti.com

Cody Harris
ext. 108

codyh@loadfti.com

Owner Operators
looking for a trusted partner?
Owner Operators at Kriska tell us they enjoy our good mix of miles, fair and 
friendly management, and excellent home work life balance.

• fuel cap $0.47 per litre
• earn up to $1.25 per mile plus fuel subsidy
• paid plates, tolls, bridges
• paid insurance through our safety & performance incentive program

Company Drivers also needed!

Contact us today at: 
6424B Danville Road, Mississauga • 300 Churchill Road, Prescott 

Meet us at our new Sarnia location!! 
Open House Tuesday, October 25, 2011, 10:00 a.m. – 2:00 p.m., 
524 MacGregor Sideroad, Sarnia

For more information
visit the career section of our website at www.kriska.com
800-461-8000 ext. 5222 • recruiting@kriska.com

The Difference is 
in Our People...
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Alberta heavy-hauler acquires two fleets
SPRUCE GROVE, Alta. – Heavy-hauler Entrec Transportation Services has 
announced it is acquiring Alberta trucking firms Trak Equipment Haulers 
and Jay Reid Trucking.

Trak is based in Edmonton and specializes in the transportation of oversized 
and overweight equipment for the oil and gas and construction industries. The 
fleet operates in Alberta, B.C. and Saskatchewan and will be integrated into 
Entrec’s existing Spruce Grove division, the company announced.

“Serving the heavy-haul transportation industry for over 25 years, this busi-
ness will complement the strong presence we are developing in Western Can-
ada,” said Rod Marlin, Entrec’s chairman and CEO. “We are experiencing 
a high demand for our services and this acquisition will help provide the ad-
ditional equipment and manpower resources we need to meet this demand.”

Jay Reid Trucking is based in Bonnyville, Alta., and is also a transporter of 
oversized and overweight equipment, operating in Alberta and Saskatchewan. 
Entrec will combine Jay Reid Trucking with its existing Bonnyville division.

“This acquisition will be a great fit with our existing service offerings and 
will build on our previous acquisition of Max Oilfield Services Inc., complet-
ed earlier this year,” said Marlin. “This growth is significantly expanding our 
heavy haul transportation capabilities and is allowing us to meet the growing 
demand for these services.”

The Trak acquisition is expected to close Nov. 1 while the Jay Reid deal will 
close Oct. 24, the company announced. The two acquisitions add two pilot 
trucks, 12 specialized tractor units, more than 40 specialized trailers and other 
equipment to Entrec’s fleet. n

BLUMENORT, Man. – Steve’s 
Livestock Transport has announced 
an acquisition of Funk’s Livestock 
Transport. Steve’s claims to be 
North America’s largest commercial 
livestock transporter, even before 
the acquisition. Funk will operate 
as part of Steve’s Livestock Trans-
port out of its Blumenort, Man. fa-
cility, Portage Online reported in 
early October.

“It’s been a challenging last few 

Manitoba livestock haulers merge
years for the livestock and transport 
industries, and certainly we haven’t 
been immune to that,” Bill Rempel,  
director of marketing and projects 
with Steve’s told Portage Online. 
“Both companies looked for oppor-
tunities and efficiencies but at the end 
of the day we found it necessary to 
merge the two companies together.”

The two companies collectively 
move the majority of the hogs pro-
duced in Manitoba. n

SURREY, B.C. – FortisBC has re-
ceived interim approval from the 
British Columbia Utilities Com-
mission (BCUC) to provide fuel-
ling services to Vedder Transport 
through a liquefied natural gas 
(LNG) fuelling station in Abbots-
ford, B.C. FortisBC and Vedder 
Transport worked together to con-
struct the fuelling station. 

“Vedder Transport will now be 
able to safely and economically re-
fuel their new fleet of 50 LNG-pow-
ered trucks on their own premises 
at rates regulated by the BCUC,” 
officials said in a release. 

Delivery of Vedder Transport’s 
first 10 LNG-powered trucks has al-
ready begun and all 50 are expected 
to arrive by early 2012.

“By using LNG from B.C., Ved-
der Transport’s trucks are not only 
helping to create a new market for 
an economical transportation fuel, 
but they are helping to ensure the 
province’s economy remains com-
petitive. B.C. businesses are able to 
reduce their costs, from the ship-
ping container straight to their cus-
tomers’ doorstep,” said Doug Stout, 
vice-president, energy solutions and 
external relations, FortisBC. 

“Vedder Transport’s trucks will 
also be emitting up to 27% less 
greenhouse gases (GHGs) than 
their diesel counterparts, so in ad-
dition to contributing to the econo-
my, using natural gas will help B.C. 
reach its climate action goals.”

“At Vedder, we are committed to 

protecting the environment for fu-
ture generations. Adding natural 
gas trucks to our fleet will help us 
reduce transportation-related emis-
sions, ultimately improving air qual-
ity while reducing fuel management 
expenses,” added Fred Zweep, pres-
ident of the Vedder Transportation 
Group. n

Vedder approved to fuel LNG fleet

PARKS
TRANSPORTATION

Owen Sound, ON

•  Primarily building materials within 
600 mile radius

•  Trailers provided, or your trailer  
welcome

•  Current months average o/o  
revenue $2.08 per traveled mile

•   No permit loads

OwNeR OPeRATORS

Call Nancy or Bill @

519-372-1625
email Parks@BMTS.com 

or fax resume to 519-372-2063

Required
Ontario to U.S. Flatbed

Hiring in Southwestern Ontario, prefer 
west of Bowmanville, south of Orillia.

•  Looking for motivated, customer 
oriented operators with clean, 
well maintained tractors
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As you bounce down the road, con-
nectors are holding your truck togeth-
er: bolts, screws, springs and welds. If 
one of these connectors breaks unno-
ticed, over time you may find yourself 
with a serious safety issue. 

Like your rig, your body is held to-
gether by connectors. If they break 
down unnoticed, life-changing health 
issues may result. Although you can’t 
lift your hood to take a look at what’s 
jostling loose inside, you can avoid fu-
ture issues by becoming more aware 
of potential problems and then taking 
some preventive steps. The two main 
types of connective tissues holding 
your body together are tendons and 
ligaments. Both are soft, collagenous, 
connective tissues, but they function 
differently. Tendons connect muscle 
to bone, transmitting force. 

Ligaments connect bone to bone, 
creating stability in joints; they also 
support internal organs, such as the 
bladder, uterus and diaphragm. 

These tough white bands of pro-
tein-based collagen have a limited 
range of motion and are just slightly 
elastic. 

Ligaments act as the shock absorb-
ers for your skeleton.

You can maintain healthy ligaments 
by doing gentle, gradual strength 
training and drinking enough water 
to keep the tissues pliable. 

Unfortunately, ligaments’ pliability 
can lead to injury. They can stretch 
in and out of position quickly. When 

they stretch enough to allow a joint to 
dislocate, that joint must be put back 
into place quickly. Since stretched lig-
aments return to their original length 
quickly, if they tighten back into an 
improper position you can end up 
with a serious chronic joint condition.

Ligaments need a constant sup-
ply of blood. So, when something 
interferes with this blood flow be-
cause of an injury, the healing pro-
cess becomes much longer. Even so, 
most minor ligament injuries can sim-
ply be treated with light movement 
and stretching, but consult a physical 
therapist for specific concerns. Minor  
issues can be treated at home; seri-
ous issues require professional medi-
cal help.

These two recommended protocols 
for treating ligament injuries, RICE 
and MEAT, are the most popular and 
are based on different viewpoints. 
RICE is a more traditional approach.

Rest: Since ligament injuries 
won’t respond to treatment if they 
are torn or stretched, cutting down 
on the physical activity that uses 
the affected areas will allow them 
to recover. Begin resting the joint 

Keeping connected
Ligaments are the nuts, bolts and screws of the body 

Karen Bowen

Preventive
Maintenance

Continued on page 42

_  Based out of Southern Ontario 
for runs into Quebec and the  
Maritimes

_  Based out of Ajax 
for Local, Highway and Longhaul work 

for the following locations:

Competitive Rates $1.23/mile
Fuel capped at $0.70 per litre

Must have minimum 2 years 
experience and clean abstract. 
Equipment must be 2005  
or newer. 

AZ O/O’s
WAntEd

IMMEdIAtELy

Contact Recruiting at
905-677-0111

•  Rates adjusted every 15 days to match 
fuel price fluctuations

•  Cost of living assistance
•  Paid every 15 days
•  Contracts available for the 2011-12 fall 

& winter haul
•  Long term contracts are available for 

qualified contractors

For more information contact: 
Darren Brownlie – Alberta-Pacific Forest Industries 

Mon. to Thurs. 7 AM to 5 PM 

1-800-661-5210 (ext. 8173) 
after hours: 780-689-7804 

e-mail  darren.brownlie@alpac.ca
www.alpac.ca

Hiring Log Trucks

Come see the  

Caravan difference.

NOW HIRING
OWNER OPERATORS

AND COMPANY DRIVERS
2 Years minimum experience

Must be US qualified
with valid passport or FAST card

Toll Free: 1-888-828-1727
or 905-338-5885 ext. 222

We Provide:
Paid Practical Miles
Paid picks & drops
Satellite dispatch
Company fuel cards
1 Year Anniversary Bonus
Referral bonus
Paid waiting time
Performance bonuses
Eastern Seaboard bonuses
Discounted fuel on-site (Owner Operators)
Paid fuel surcharges (Owner Operators)

headquarters:
2284 Wyecroft Road, Oakville ON L6L 6M1

quebec terminal:
500 Montée Labossière, Vaudreuil-Dorion QC J7V 8P2

www.caravanlogistics.ca

Call
Jayne Gunn

Do You 

Want More 

Than This?

Requires

•  Safety Oriented & 
Good Attitude

•  CVOR & Driver Abstract
•  Criminal Search
•  Desire to Succeed
• Recent Model Equipment

We Require:

Dedicated run from NJ to QC
•  80% of Revenue
•  Home most Weekends
•  Fuel Surcharges
•  Pay Statements twice monthly
•  Automatic Bank Deposit
•  Fuel Accounts available
•  Safety Awards

Office Fax:  519-323-3646
Dispatch Fax: 519-323-3567
www.tdsmithtransport.com

Canada Toll Free: 800-265-8781
US Toll Free:  519-323-3567
Local Tel:`  519-323-2004/5

T.D. SMITH

Owner/Operators

New 
Contracts!

Requires OWNER-OPERATORS to run the U.S.
WE REqUiRE
n Clean, reliable tractor

n 2 yrs. Experience
n Clean driving record
n Good work attitude

WE OFFER
n Steady work
n Highest rates in the industry
n Weekends off
n Great work environment

Call: 888-772-6542    Fax: (519) 827-9279
email: joe@doyletransportation.ca
Website: www.doyletransportation.ca

Some Dedicated Runs Available

Local 
& US 

Drivers

Also looking for local drivers
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We go the distance.

Call us today and put your career on the path of your choice:

T 1 800 334 5142 F 1 888 876 0870
E recruiting@challenger.com W www.challenger.com

Regional positions servicing Great Lakes area for drivers
who may be interested in fewer days on the road. 

Waste hauler with runs from Toronto to Michigan. Steady year-
round work with the comfort of being home on a daily basis.

Offers truckload or less than truckload service of temperature
controlled or dry freight to US and Canada.

Experienced in heavy-haul and looking for a 
challenge? Try our wind & energy division.

ANYWAY YOU CHOOSE,
IT’S THE RIGHT CHOICE!

CHALLENGER TEAM DRIVERS:
$1000

SIGN-ON BONUS

LONG-HAUL DIVISION: Drivers and owner operators welcome.
Regular home time with steady mileage and competitive pay.
FLATBED DIVISION: Excellent mileage and revenue. 80% of
moves with roll tight trailers.

Challenger.qxd  10/6/11  10:49 AM  Page 1
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immediately wherever the ligament 
injury happens.

Ice: Applying ice will reduce swell-
ing and also numb the pain. Apply ice 
immediately after the injury for the 
best results. Ice should be applied on 
a repetitive cycle of 20 minutes on, 40 

minutes off for the first 48 hours af-
ter the injury.

Compression: Wrapping the in-
jured joint with a tight bandage 
or tape will help prevent swell-
ing between ice applications. Be 
careful not to wrap so tightly that  
you cut off blood circulation or 

Continued from page 40

– Karen Bowen is a professional health 
and nutrition consultant, and can be 
reached at karen_bowen@yahoo.com.

prevent movement.
Elevation: Elevating the injured 

joint will limit swelling and fluid  
accumulation.

Although RICE has been recom-
mended for the longest period of time, 
currently the MEAT protocol is be-
ing recommended more often for lig-
ament and other soft-tissue injuries.

Movement: Movement creates 
heat and promotes circulation to the 

affected area, which increases the 
blood’s ability to deliver nutrients to 
the injured area and to remove dam-
aged cells. Be careful, though, be-
cause too much movement too soon 
could aggravate your injury and lead 
to chronic long-term joint problems.

Exercise: Gentle range-of-motion 
exercises also improve circulation, 
while maintaining mobility.

Analgesics: Natural analgesics 
break down proteins and reduce 
swelling by keeping the extracellular 
liquids thin enough to easily transport 
nutrients and waste in and out of the 
injured area.

Treatment: These may include 
physical therapy, massage, chiro-
practic, ultrasound, or electrical stim-
ulation. However, if your joint has  
not significantly improved in six 
weeks, you may need more aggres-
sive treatment. 

When choosing a treatment plan, 
consult your doctor. Occasionally 
surgery is necessary for a full recov-
ery. Whether you follow the RICE or 
MEAT protocol, your ligament will 
need time to heal. 

During this time, support your 
healing process through nutritious 
eating. Specific vitamins and miner-
als can help restore your ligament’s 
full strength and range of motion.

As usual, eat a well-balanced diet, 
including these specific nutrients: Vi-
tamin C; zinc; and protein. 

Treating your ligaments well will 
help keep you connected. n

Ligaments: Keeping it all together

 

Enclosed Car Carrier
Toronto Based

Requires 
OwneR/OpeRatORs
single O/O Drivers (based out of toronto terminal)  +  

Fleet average/mile $ 1.60 (single driver O/O)
(includes fuel surcharge + auxillary charges)

we sUppLY
paid heavy use taxes
paid insurance
practical paid miles loaded  
or empty
paid tolls + bridge crossings
Floating fuel surcharge weekly
weekly pay
well maintained trailers
paid layovers
paid on/offs for vehicles
paid surcharge for paint
paid company apparel
Coveralls + cleaning
90% Canadian/10% U.s. runs

O/O sUppLIes
Late model tractor w/ptO
Remaining base plate cost
(after first $ 500 paid by company)
proof of Disability Insurance
Buy down insurance cost
Fast card or application capable
Clean abstract & criminal search
Min. 5 years driving exp.
Min. 3 years border crossing exp.
Car hauling experience preferred
pleasant attitude & good  
work ethics

Contact:    Andy Thorndyke, Vice-President
318 Rexdale Blvd., Toronto, Ontario

416-742-0854

TANK/FREIGHT

Please call 1-877-932-TANK (8265)
or Fax: 613-933 - 4598

•  Competitive wages
•  100% Health benefits premium paid 

by the company
•  No slip seating
•  Well maintained equipment

US & CDN DRIVERS
•  Up to $1.24 / mile loaded or empty
•  Fuel capped at .50/ litre
•  Weekly settlements / Direct deposit 
•  In-house maintenance $45.00/hr
• Benefits available
• Sub leasing is available

US & CDN OWNER OPERATORS

Cornwall, ON

Big city wages – small city living on the shores of 
the St-Lawrence. Short hour drive to Ottawa and Montreal. 

Currently home to 46,000 people.

Awesome benefits available-Incredibly affordable. 
New Owner Operators coming to Villeneuve will receive $500.00 on their first settlement

Our team has served the 
transportation industry for 

nearly 50 years

 The Search is Over   

RequiRes
Hwy Van Owner/Operators

We need you to Partner With us!

 Blackberry dispatched/Home most weekends

Please call Sean O'Brien   (519) 767-2772 x 323  
or email: sobrien@contractexpress.on.ca 

 www.contractexpress.on.ca

Owner Operators are you 
 looking to find a home? 

We RequiRe 
3 experienced LTL percentage Owner  

Operators to run to the uSA and return

Guelph Based, Family run, LTL Van Operation to and from the uSA

is currently looking for: 

GTA based Highway O/O’s

GTA based City O/O’s

Belleville based O/O’s

GTA based Company Drivers

•  Year Round Ontario Miles 
•  Minimum of 3 years Experience 
•  2006 or Newer Tractor 
•  All Miles Paid – Top Rates
•  Wait Time Paid

•  All Stops Paid 
•  Premium Paid on Heavy Haul 
•  Premium Paid on Back Haul (loads over 400 km) 
•  Fuel Capped @ 43 cents/litre 
•  Company Paid Group Health Plan

If interested please fax your resume to the Safety Department along with
a Current Abstract, CVOR & Criminal Search and Tractor information.
Fax: 416-621-2416 or email us at: recruiting@wilsonstrucklines.com

Visit our website at www.wilsonstrucklines.com
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Is your job the right fit for you?  At Celadon Canada, we offer a variety of 
outstanding driving opportunities, within Canada or cross-border, to best fit 
your lifestyle and driving preferences.  With these career options, Company 
Drivers and Owner Operators enjoy reliable miles, driver friendly freight, 
guaranteed detention pay, and loads of extra advantages. 

Come to the carrier that fits YOU:  Celadon Canada.
International and Intra-Canada positions available. 

Put the international strength of Celadon Canada behind you today!
Call 1-800-499-4997 or visit www.celadoncanada.com

It’s only good if it fits.

Celadon.indd   1 02/08/11   9:18 AM

http://www.celadoncanada.com
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As tests go, this is one you might 
prefer to fail. 

Having read many articles and 
sat through a number of presen-
tations on a pervasive health is-
sue that affects commercial driv-
ers as well as the general public, 
I thought it was time for me to 
take the next step in my research. 

So last month I took the sleep 
apnea test – purely, as I say, in the 
interest of research. And also be-
cause my wife made me. 

I’m sure there are many readers 
who have taken this test, but I’m 
equally sure that many haven’t 
even taken the first step towards 
diagnosis, the one where you ask 
your family doctor for an opinion 
or a referral. 

This is one of those health con-
cerns that can seriously affect 
your everyday life, relationships, 
and even more importantly, your 
safety – particularly if you drive 
for a living. 

So, I thought that if I walked 
you through my experience, it just 
may encourage a few of you hold-
outs to get checked.

Getting tested is actually a pret-
ty straightforward process, at 
least in the clinic that I attend-
ed. On the appointed evening, 
five of us were scheduled to be 
tested and we all arrived at more 
or less the same time. 

The usual medical forms were 
filled out, and then we all watched 
a 15-minute video on the subject 
of sleep apnea that provided an 
explanation of the causes and po-
tential treatments.

As an aside, this test is nothing 
like some of those other ones; you 
know the ones, where you drink 
some foul tasting liquid and ulti-
mately end up exposed on a hos-
pital table while a series of nurses 
come and go and your doctor does 
some things that make you wince? 

The preparation for this one, 
except for the requirement to ab-
stain from alcohol on the day of 
the test, didn’t include any par-
ticular inconveniences.

So, after that short digression, 
back to the clinic: Once the ba-
sic paperwork was completed and 
the video screened, I was led off 
to my private bedroom and asked 
to change into my sleeping gear.

This room arrangement is not 
unlike a college dorm – just about 
enough room to swing a cat (my 
cat, Hooligan by name, hates that 
phrase), with a chair, blackout 
curtains and a bathroom down 
the hall. Comfortable enough for 
a one-night stay.

I sat on the bed and read my 
book (that’s another tip: be sure 
to bring something to do to occu-
py the waiting time involved) un-
til a knock on my door presaged 
the entry of my clinician. 

Together we ran through an 
extensive review of my family’s 
health history, ultimately narrow-
ing it down to my own. 

This only took a few minutes, 
but if, like me, you didn’t pay 
all that much attention to your 
grandparents’ health issues, there 
may be a little guesswork involved 
in your answers. 

Then it was on to the next step – 
getting wired up. For this we had 
to sit in the hallway (another good 
reason to bring your PJs along) 
with a couple of other folks who 
were also being prepped. During 
this step they attach monitoring 
wires to those being tested. 

This is quite a procedure in it-

This is one test you 
just may want to fail

Private Links
Bruce richards
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LAIDLAW
C A R R I E R S   B U L K   G P  I N C

PRESENTLY HAS THE FOLLOWING POSITIONS AVAILABLE
4 Owner Operators for Michigan B-Trains at $1.53 per mile minimum + F.S.C.
2 Owner Operators for Ont / Mi on aluminum 5 axles.
2 Owner Operators for Ont / Mi on steel 6 axles.
2  Owner Operators for Ont / PQ / NY on aluminum 4 axles.

Dump Trailer Division
 Based in Woodstock, Ont. and Beloeil, PQ.

INDEPENDENT OPERATORS
• With their own trailers and insurance welcome.

• We offer Ontario year round work.

WE PROVIDE
• All Base Plates
• All Border Crossings
• Heavy Users Tax (HUT)
• U.S. Border Crossing Decal
• All U.S. Tolls
• All U.S. Licensing
• Wetline installation

ADDITIONAL BENEFITS 
•  Competitive Truck Insurance rates
•  Fleet Insurance – includes buy down,  

down time, towing and medical insurance 
plus optional truck payment insurance

•  Excellent fuel prices with company fuel 
and credit cards

•  Clean and well maintained equipment
• Steady year round volumes
• Dedicated Trailers
• Pre-dispatched Daily
• Optional Weekend Work

All loads pay on per ton basis.
PLUS Fuel Surcharge with a 

minimum per mile guarantee.

Call Vern at 
1-888-209-3867 
or 519-536-1192 

NEW 

Higher R
ates!

Full and part time, singles and teams, vans and roll tites for transborder. Positions 
available in GTA and Eastern Ontario. We offer owner operators $1.18 loaded/empty.  

AZ licence required, with 1 year experience.

 • Company cards  • Weekly deposit  • 24/7 dispatch  • PeopleNet®
 

 • Benefits  • Safety bonuses • Great equipment • Maintenance 
 • Fuel premium  • No touch freight • On going training    facility in house

Call Karen at 905-790-6197 to speak English, Punjabi or Hindi 
Call 800-267-1888 or 613 961-5144 x123 or x114 
Email: recruiting@itsinc.on.ca           www.itstruck.ca  

We are committed to employment equity and diversity.

A great place to work

Immediate Openings  
for Owner Operators
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Your best option is behind the wheel  
with schneider national.

Home Run | Run two weeks, home for one  
oTR | experience the freedom of the open road 
TeAm | more miles, more money

Rugged and tough, hard-working and smart. 
Professional drivers like you deserve the respect 
you’ve earned. Get that respect at Schneider. 
And get a career that’s worthy of your talent.  

Schneider delivers more of the things that make  
a difference to drivers. Don’t settle for less. 

Search. Apply. Drive.
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self. Wires are attached to many 
parts of your body – the top and 
side of your head, your face, 
chin, neck, and legs – but thank-
fully bypassing anything private.  
These, it is explained, will moni-
tor everything that happens while 
you sleep (everything?), from in-
voluntary leg movement, to grind-
ing of teeth, to your brainwaves. 
No need to worry though, they 
say the machine can’t read your 
thoughts. (Remember the Dylan 
line ‘You’d need a dump truck 
momma to unload my head’)? 

I watched the guy across from 
me get fitted (only because he was 
watching me), and I thought we 
must both look like a couple of 
Cyborgs, or another alien from 
a Star Trek episode – wires ex-
tending from all sorts of places, 
ready to be plugged into the mas-
ter monitor.

Then I was led back to my bed-
room and instructed to lie down 
and get comfortable. Keep in 
mind that with all those wires at-
tached to your body, and straps 
across your chest and stomach – 
comfort is a remote concept.

My clinician plugged me in and 
we went through a few more tests 
to ensure that she had a baseline 
for reactions such as blinking, eye 
movement, etc. 

Finally we arrived at the stage 
of “Goodnight, and have a good 
sleep. We will wake you at 6 a.m.”

‘Not so fast, lady,’ I thought. 
You see, considering all the stuff 
attached to you, being in a strange 
room, and the sound of comput-
ers beeping (similar sound to the 
ones that tell the McDonalds guy 
that the fries are ready), it’s pretty 
tough to just go to sleep on cue. 

An hour later, I was still wide 
awake. 

A light knock on my door 
brought my clinician with a sleep-
ing pill. 

Apparently lying in bed awake 
wasn’t helping the testing pro-
cess, they actually want you to 
fall asleep.

I took the pill and eventually 
did go to sleep and as promised, 
at 6 a.m. the lights burst on and 
I was unplugged and told that I 
could go home.

That last part sounded great 
to me. 

I was looking forward to my 
own bed and to getting some 
sleep. In a few weeks or so, they 
say I’ll have the results.

So, you see, the test is simple 
and painless.

If you think or even suspect 
you may have a sleep disorder, do 
yourself a favour – take the test! 
If nothing else, you’ll have some 
stories for your friends. n 

– The Private Motor Truck Council 
is the only national association ded-
icated to the private trucking com-
munity. Direct comments and ques-
tions to trucks@pmtc.ca.

industry

Bring a book 
when you go 
for sleep test
Continued from page 44

Applicants must live 
within a 100 km. radius 

of our yard and must 
have flatbed experience

Our People are Our Success.

225 Huron Road, Sebringville, ON  N0K 1X0

1-800-565-5557 or 519-393-6194 ext. 242
Fax: 519-393-5147  •  E mail: dianneb@woodcockbrothers.com

www.woodcockbrothers.com

We Pay: 
Up to $1.33
Plus Fuel
surcharge,
Insurance,
Plates

  Owner
Operators

We hire the Best 
  to be the Best.

SIGN-ON 
BONUS

OWNER OPERATORS  
TORONTO - WPG - U.S RUNS 

Visit us online at www.arnoldbros.com or  
E-mail: recruiting@arnoldbros.com  

1-855-JOIN ABT 

TORONTO - U.S RUNS  

Also Hiring: COMPANY singles or teams for Canada/U.S. Long Haul 

singles 

teams 
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We have a problem. On top of all 
the other challenges our industry 
faces, we’re getting ripped off ev-
ery day – quite literally, in fact. 

I’m referring to truck cargo 
crime, a problem that costs $5 
billion in this country and half-a-
million dollars a day in the GTA 
alone according to various sources 
and highlighted in the CTA report 
on cargo crime in Canada released 
last spring. 

But that’s really just the tip of 
the iceberg. This type of crime is 
being perpetrated by large orga-
nized criminal enterprises that 
use the proceeds to fund drugs 
and weapons smuggling, fraud, hu-
man trafficking and other illegal 
activities detrimental to society, 

including misconduct that could 
be a threat to national security. 

Cargo that is stolen and sold in 
illegal markets shifts revenues from 
legitimate businesses to criminals 
and depletes tax revenues. And – 
most disturbingly – it is becoming 
increasingly violent, putting hard-
working truck drivers and other in-
dustry employees at grave risk. 

Police and insurance companies 
estimate that as much as 60% of 
cargo crime incidents go unreport-
ed. Carriers complain that even 

when the authorities are alerted, 
cargo crime doesn’t have a high 
enough profile to receive much of 
a response. That’s a conundrum.

There are a lot of reasons for 
this. Other than a few proactive 
police divisions scattered across 
Canada, too many people perceive 
cargo crime as being victimless. 

Its effect on the economy is also 
underappreciated. There is very 
little communication among re-
gional police forces and it also 
doesn’t help that truck and cargo 
thefts don’t get categorized inde-
pendently from most other prop-
erty crimes. 

They’re often handled as bur-
glaries and, as anyone who’s ever 
reported their kid’s bike stolen 
surely knows, recovering stolen 
goods isn’t usually a big priority 
for police. Historically, penalties 
for perpetrators do not seem to 

match the seriousness of the crime. 
Meanwhile, the problem contin-

ues to worsen. The rate of thefts is 
climbing with more types of cargo 
being targeted than ever before. 
Food shipments, including fresh 
food, now rival high-value, easy-
to-sell products like electronics as 
the most commonly stolen types 
of goods. 

So what can and should be done 
about it? For the first time, all of 
the major stakeholders – the po-
lice agencies, the insurance sector, 
government and the trucking in-
dustry – are working collaborative-
ly in an effort to more effectively 
combat the problem. The issue is 
finally getting some much-needed 
attention from the national media. 
Recently passed federal legislation 
aimed at curbing auto theft and 
the sale of stolen property by or-
ganized crime syndicates through 
stiffer sentences could also apply 
to tractors, trailers and cargo theft. 
(If this is so, it will still take the 
Crown Attorneys and the courts 
to seek and to hand out the stiffer 
sentences upon conviction). 

And then there’s us. The in-
dustry is its own best safeguard 
against cargo crime. Motor car-
riers are doing more to protect 
themselves, like: conducting more 
vigilant personnel security screen-
ing; route risk assessments; and in-
vesting in cargo security systems 
for equipment and facilities. 

But more needs to be done and 
everyone needs to get on-board. If 
we as carriers don’t take the lead, 
we can’t expect others to fight the 
problem for us. 

One major stumbling block is 
the lack of a nationwide cargo 
crime database. Information from 
the trucking community is neces-
sary to gain additional resources, 
understand the true extent of the 
problem and create countermea-
sures to better deal with it. There’s 
no central agency that currently 
collects such data. Therefore, it’s 
up to us.  

To address this, CTA recently 
teamed up with the Insurance Bu-
reau of Canada (IBC) to imple-
ment a new CTA Cargo Crime In-
cident Report form. 

The form is an essential first step 
towards establishing a nationwide 
database. Each time your company 
experiences a cargo crime such as 
theft, fraud or a hijacking, it is es-
sential that you go to our Web site 
( www.cantruck.ca) and fill out the 
online Incident Report form and 
click on the appropriate box to 
automatically e-mail it to us and 
print a copy for yourself. 

The information will be shared 
only with IBC (not individual in-
surers) and the law enforcement 
community. The carrier’s identi-
ty is kept completely confidential. 

Since we launched the form a 
few weeks ago, CTA has been pro-
cessing two or three reports a day. 
That’s a great start towards find-
ing solutions to this problem but 
we need to keep it up and everyone 
needs to get involved. I encourage 
all carriers to make use of this new 
tool as a simple step towards com-
batting cargo crime.  n 

The battle against cargo crime 
We need an all-in to win

Industry Issues
DaviD BraDley

– David Bradley is president of 
the Ontario Trucking Association 
and chief executive officer of the  
Canadian Trucking Alliance.

CHRIS ZABOROWSKI
Valued O/O Since March 2008

www.laidlaw.ca

If you have a professional attitude and desire 
to succeed call: Ken ellacott

E-mail: kellacott@laidlaw.ca • Fax: 519-766-0437
1.800.263.8267

•   Operating mainly within a 1200 mile 
radius of the Toronto area

• Home weekly
•  Consistent year round work
• Stable environment

Hiring
COMPANY DRIVERS 

40.5¢/Mile
New Prostars &
386 Peterbilts

EMPTY$1.20loadEd$1.22
$.421 PER MIlE 

SEPTEMBER FUEl SURCHaRGE

Quad axle

TaNdeM axle
PER loadEd MIlE 
U.S. EaSTERN SEaBoaRd

PER loadEd MIlE 
all oTHER aREaS

PER EMPTY MIlE 
all aREaS

PER MIlE 
SEPTEMBER FUEl SURCHaRGE

$1.20  
$1.16
$1.14
$.363

Hiring OWNeR OPeRaTORS

Positions Available for Experienced AZ DRIVERS
to drive our brand new 2012 PROSTARS & 386 PETERBILTS

We Are Expanding Our Company Fleet

Please contact: BETH TAYLOR for details
or fax your resume to: 506-633-4731

or email resume to: btaylor@laidlaw.ca

MARITIME OWNER OPERATORS
AND COMPANY DRIVERS

1-800-561-9040
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As I write this column, the stock 
markets are taking yet anoth-
er beating. The average Joe (or 
Joanne) who has been investing 
in the stock market has seen their 
retirement nest eggs become just 
a tad scrambled. 

It looks like Greece is going to 
default on its debt by the end of 
next year. It’s amazing to think 
that such a small country can have 
such a huge effect on the world’s 
economies. 

‘Freedom 55’ is quickly becom-
ing an unrealistic goal for most 
people. Financial investment pro-
grams aimed at achieving early re-
tirement should really update their 
programs to reflect the times. 

‘Fat Chance 55’ comes to mind. 
As some of you know, I’m just 

back to work after being off six 
weeks recovering from surgery. I 
had a sample of what life is like 
waking up every day without any-
thing constructive to do. 

Here’s a shock: It wasn’t fun. In 
fact, I was bored to tears. I think 
when (if) the time does come when 
I am ready financially and men-
tally to retire, there’s got to be a 
reason for me to get out of bed.

In case you were wondering 
what those reasons could be, here 
you are.

My retirement activity wish list 
goes something like this: 

• I get up each day and play as 
much golf as humanly possible 
without getting a divorce; 

• I take my lovely wife out on the 
town to “the Bingo” twice a week. 
There I master the fine art of play-
ing four cards at a time (without 
constantly asking the person next 
to me what the last number and 
letter was); 

• I win at said “the Bingo” and 
use the money to supplement my 
meager income; 

• I call my friend John at least 
once a week to talk about how my 
Leafs beat his Habs in the seventh 
game of the 2023 Stanley Cup 
playoffs; 

• And finally, I call my friend 
Rob to talk about how my Leafs 
beat his Bruins in the seventh 
game of the 2024 Stanley Cup 
playoffs. Sweet, now that’s living!  

I’m praying that the Canada 
Pension Plan and Old Age Secu-
rity programs we’re entitled to will 
still be available when it’s my turn 
to collect. 

Unfortunately, I doubt “the Bin-
go” is going to supplement much 
of my income. Not when you’re 
up against the experienced grand-
mothers I’d be playing against. n

– Rob Wilkins is the publisher of 
Truck News and can be reached at 
416-510-5123.

Retirement 
plans may 
have to wait

Rob Wilkins

Publisher’s 
Comment

Power lift-gates on entire fleet. Inside delivery service. Insulated climate control trailers. Unpack, assemble, debris removal.  
Air-ride, blanket wrap transportation. Servicing Canada and the USA. Load, unload & placement crews. 

Asset management/Inventory Control. Roll-outs & reclamations. Large system install specialists. 
Satellite tracking & tracing. EDI & Interactive web support. 

TOTAL Transportation Solutions inc.

Looking for
OWNER OPERATORS and COMPANY DRIVERS 

We are a specialty-products carrier, our core business is blanket wrap air-ride service and inside delivery.  

www.total-transportation.com

TOTAL TRANSPORTATION SOLuTIONS INC.

tired of hauling household, to work out of our Scarborough, Ontario location.

Contact us today to discuss our generous  
compensation schedule.

888-636-1444

We are seeking  dedicated, professional owner-operators and company-drivers who take pride in their 
trade and are committed to excellence to service both Canada and the USA for LTL and FTL. 
Our entire staff is 100% committed to providing the best possible service.  
It would be a pleasure to show you our abilities in the near future.
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Hiring Drivers and 
   Owner-Operators

TransporT LimiTed

Flatbed and US Experience Preferred

Clean Abstract and Criminal Search Required 

“We Deliver
Quality”

NEW CONTRACT ACQUIRED
Company Drivers Required/US Tandem up to .63cents/mile

Owner-Operators Required/US Tandem up to $1.90/mile

Contact Dave at: 1-888-257-3136 Ext 226

Visit our web site: www.whiteoaktransport.com
e-mail: careers@whiteoaktransport.com

365 Lewis Rd. N., Stoney Creek
Ontario L8E 5N4

J O B S  F O R  T R U C K E R S • 1J U N E  2 0 1 0

Trimac is a one-stop transportation solution company
specializing in trucking bulk products across Canada, 
the United States and Mexico. We have 150 branches
and 50 maintenance shops plus thousands of trucks
& trailers throughout North America – and people.
Great people have kept our family run business 
growing for over 65 years.
Step into our cab. We’ll take you where you
want to go in your career.

Owner Operators

Drivers

Mechanics

Welders

Wash Rack Technicians

Truckloads of
Opportunity

Owner Operators

Drivers

Mechanics

Welders

Wash Rack Technicians

Trimac is a one-stop transportation solution 
company specializing in trucking bulk products 
across Canada, the United States and Mexico. 
We have 150 branches and 50 maintenance 
shops plus thousands of trucks & trailers 
throughout North America – and people.  
Great people have kept our family run business 
growing for over 65 years.

Step into our cab. We’ll take you where you
want to go in your career.

BEST Fleets
TO DRIVE FOR11

20

     Business is
Growing!

Offering:

•  Competitive wages & benefits

•  Paid layovers & direct deposit

•  Well maintained equipment

•   Steady work & excellent 
working environment

requirementS:
• Clean AZ abstract

•  Clear criminal search

•  Experience in heavy haul

•  multi-axle(jeep/booster) 
experience is preferred

Company 

AZ Drivers
NeeDeD

Trucks Available...Immediate Start

New Pay 
Package!

 
FAX: 519-896-9805

EMAIL: bwadel@twoshoesspecialized.com

1-866-235-0050

Send resume to Stephanie@xwestcarriers.com 
Or fax 519-684-7169 Contact: Bart Brown

    Hiring DZ and AZ Drivers 
and Owner Operators  

We Require:
3 years verifiable experience, 2 years border cross
Clean abstract
FAST eligible 
 
Serving Michigan, Indiana, Ohio 
Benefits Available
Good Remuneration
Home Weekends
Office location New Dundee
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Check any list of trucking issues go-
ing back several decades and “driver 
shortage” will be there. What you 
won’t find though, is a shortage of 
opinions about how to define it, 
what’s causing it, and how to fix it. 
There’s even debate about whether 
it’s good or bad. 

Whether a blessing or curse, 
there’s no denying that trucking, 
like every other sector of the econ-
omy, is facing shortages of qualified 
workers as the population of the in-
dustrialized world grows older, and 
peoples’ attitudes and expectations 
towards jobs and work change. 

Shortages of qualified workers are 
already showing up in a variety of in-
dustries, including trucking. While 
we’ve come a long way in identify-
ing some of the challenges of attract-
ing people to a driving career, many 
companies just aren’t there yet with 
the kind of things that are going to get 
people excited about a job in truck-
ing: a safe workplace, a decent wage, 
a healthy lifestyle and good life/work 
balance.

Others, happily, are. When I need 
a dose of healthy optimism and a re-
minder that there are, in fact, excellent 
employment opportunities, with qual-
ity employers, for qualified drivers, I 
call up my friend Andy Roberts, own-
er and president of Castlegar, B.C.-
based Mountain Transport Institute. 
Andy has no shortage of interest from 
people considering a career in truck-
ing, nor does he have a shortage of in-
quiries from carriers looking for MTI 
graduates. So what’s the problem? It’s 
all about the money. 

Proper training that meets estab-
lished standards and results in skill 
sets that allow individuals to get jobs 
right out of school is critical, but good 
training from a school such as MTI is 
expensive. Andy is currently running 
classes of four students – in the past it 
was eight to 10 per class – not because 
people aren’t interested, but because 
they can’t access funding to take the 
program. That fact is that potential stu-
dents – including many unemployed or 
under-employed people who want to 
retrain for trucking jobs – simply can’t 
get enough money together to pay for 
tuition, books, transportation, and ac-
commodations, and they’ll find pre-
cious little if they go looking for help. 

Even MTI students who learn to 
drive the toughest, steepest mountain 
grades in the country on B.C.’s Hwy. 3 
would be intimidated trying to nego-
tiate CanLearn, the federal govern-
ment’s mind-boggling Web site that 
supposedly tells you everything you 
need to know about post-secondary 
education funding. But you can troll 
the site for hours (www.canlearn.ca) 
and still not get a straight answer to 
the question, does truck driver training 
qualify for any financial assistance? 

You have to look long and hard for 
a brief mention of Skills Development, 
the Employment Insurance-based 
program that is the primary source of 
funding for driver training – available 
only to people who have lost their job 
and are eligible for EI support.

But if you’re unemployed, or are 
working but want to change jobs, or 
perhaps interested in trucking as a sec-
ond career? It depends. The feds pro-
vide some funding to provinces un-

der a series of bilateral labour market 
agreements for programs and services 
for workers who are not eligible under 
EI, so if you happen to be in the right 
place, at the right time, and have the 
appropriate lack of skills, you might 
be eligible for a few bucks. But it won’t 
likely get you anywhere near a school 
that gives you the kind of training that 
will land a satisfying job with carriers 
like those, say, that come looking for 
MTI graduates. 

Then there’s the Canada Student 
Loan Program that provides loans 

and grants to students who demon-
strate financial need – if they’ve first 
applied for a provincial/territorial stu-
dent loan. The problem is that current 
student loan programs, both federal 
and provincial, are set up for relatively 
low-cost and long-term college or uni-
versity style programs and don’t allow 
for loans that fund shorter, more ex-
pensive programs such as professional 
driver training. Again, it’s hit or miss, 
depending where you go to school. 

My friend Andy is a strong believ-
er that a viable student loan program 
is a win-win situation for all involved: 
students could access training that al-
lows them to be employable, carriers 
could fill their empty seats with quali-
fied professional drivers, the govern-
ment would get the money back to re-
use for the next student, the schools 
would get motivated students, and we 
all win with safer roads.

That’s why he’s behind a “call to ac-
tion” for the B.C. government to create 
a new student loan program so any-
one who chooses to can access money 

for training to improve their person-
al situation and become a more effec-
tive and productive individual. The 
New Student Loan Program Web site  
(http://nslp.inthekoots.com) is worth 
a visit. It provides a wealth of back-
ground information on both the cur-
rent and proposed student loan fund-
ing regimes, which, although it’s 
B.C.-focused, could be a model for 
other Canadian provinces.

A higher level of professionalism, 
starting with excellent training, will 
justify the higher pay and lifestyle 
benefits that are needed to attract – 
and keep – first-rate drivers. It’s clear 
we need to explore different and cre-
ative funding arrangements, and a 
revamped, trucking-friendly student 
loan program might be a worthwhile 
investment. n

– Joanne Ritchie is executive di-
rector of OBAC. Do you get 
what you pay for? E-mail her at  
jritchie@obac.ca or call toll-
free 888-794-9990.

Show them the money
Why a funding fix for students is needed

Joanne Ritchie

Voice of 
the O/O

Family owned and operated since 1959.

FAMILY IS IMPORTANT TO YOU. 
IT IS IMPORTANT TO US TOO. 

GOOD PEOPLE. GOOD LIVING. 
1-800-665-COLD (2653)
Email: recruiting@erbgroup.com, www.erbgroup.com

Starting wage based on experience!

COMPANY DRIVERS & OWNER OPERATORS

Steady, refrigerated transportation company in 
the food industry offering a variety of positions.

The Erb Group of Companies is currently hiring:

Baden, Toronto, Thunder Bay, North Bay, Ottawa, Montreal, Trenton, Barrie, Winnipeg

Ÿ Long haul to local - all in one company!
Ÿ Transfers between terminals and positions with no lost seniority
Ÿ Quality miles and regular home time
Ÿ Excellent pay, bonuses and benefits

regional to 

LONG HAUL, REGIONAL, LOCAL

New 

Wage Rates!
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Smoking ban has gone too far
Dear Editor:

RE: Ontario trucker fined for smoking in his truck, October Truck News.
My understanding is, if you’re the only driver in the cab, it can be de-

clared a smoking area. In my opinion, I think the officer must have been 
looking to hand out a ticket. 

Now, the police officers are needed out there on the highways. But 
when they get nitpicking with the small stuff, that bugs the crap out of me. 

Why is it okay for the police officers to speed down the highway with no 
emergency lights on, talk on their cell phones and operate their on-board 
computers? It seems to be ‘Do what we say, not what we do.’ 

I have no problem with law enforcement officers doing their jobs. Just 
remember, practice what the law preaches. You may be watching us, but 
we are also watching you. 

If it is revenue the OPP is looking for, maybe try writing speeding tickets 
to cars the travelling 130-140 km/h. 

The Ontario and Quebec goverments have us restricted to 105 km/h, 
but just let the four-wheelers run wide open. And we get the finger from 
these high-speed four-wheelers, for passing someone too slow. That is why, 
when a truck driver gets stopped for smoking in his truck, it gets me a little 
PO’ed, and I’m a non-smoker. n

Bob Wallace
Via e-mail

Stop chasing older 
drivers from the 
industry
Dear Editor:

Every trucking magazine you pick 
up today has at least one article 
about the driver shortage. 

Since the ridiculous discrimina-
tory law about testing truck driv-
ers once they reach the age of 65 
was introduced, I dare say the in-
dustry has lost thousands of safe, 
competent professional drivers. 

These drivers have been driving 
safely and professionally for 30 
to 40 years and are being tested 
by incompetent contract employ-
ees that do not know what door to 
open on a truck to find the steer-
ing wheel. 

Do you know that an airline pi-
lot gets tested three or four times 
a year and if he or she makes a 
mistake on their test, the correct 
answer is pointed out to them and 
they go onto the simulator? 

Our government employees 
are failing these drivers if they 
so much as forget to turn on the 
defroster fan, and if they get past 
the pre-trip and get to the drive 
test, they will fail if they don’t 
hold the steering wheel the proper 
way while going around a corner 
or if they change gears in the turn. 

Of course, anybody with a brain 
cell knows that in some instances 
if you don’t change gears, you will 
be in the centre of an intersection 
on a solid red light. 

Even if you can make any sense 
out of all this, it appears to be 
nothing less than a make work 
project and the driver says ‘To 
hell with it,’ and another safe pro-
fessional driver goes home with-
out a Class A licence. 

Ontario is the only prov-
ince that discriminates against 
65-year-old drivers and this in-
sanity has got to stop. 

Otherwise, trucking companies 
will continue to have a hard time 
finding drivers.n

Lavern Fogal
Markdale, Ont.                           

O/O’s
Wanted ImmedIately

Must have minimum 2 years experience and clean abstract. 
Equipment must be 2006 or newer.  

•  Fuel Capped at $0.70 per litre
•  $1.33/mile (U.S. miles)

•  $1.23/mile (Cdn miles)

•  all tolls, Border Crossings and empty miles paid
•  Paid Waiting time
•  Some dedicated lanes still available

Contact Recruiting at 905-677-0111

For Canadian and U.S. Runs
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Why ban all 
cell phones?
Dear Editor:

In response to all the bans on cell 
phones, I guess it won’t be long 
until our politicians will have 
to get their Class 1 licences and 
deliver North America’s goods 
themselves. If they keep over-reg-
ulating our industry, there won’t 
be many professional drivers left 
out there.

Give us some credit for being 
skilled enough to manipulate a 
25-metre long unit through metro 
whatever city you are faced with. 
Just because some people can’t 
walk and chew gum at the same 
time doesn’t mean we all must be 
cast into one giant idiotic mould!

Possibly the general driving 
public should be forced to do an 
aptitude test. Those who fail must 
sport a giant red sign with a huge 
‘I’ in the center, to signify…well, 
you get my drift.

I am all for hands-free technology 
and mandatory use of it, but let’s be 
realistic here. 

When it comes time for our next 
multi-million dollar federal elec-
tion, where will the candidates 
put their advertising signs? Not 
on my street – that would distract 
my driving! n

Chris Schmidt
Via e-mail

Feeling sleepy? 
Go get checked for 
sleep apnea
Dear Editor:

I think that it is a good thing that 
sleep apnea is being talked about 
more and that people get educated 
as to what it really is about.  

My advice to anyone who thinks that 
they might have it, is to get checked. 
I, for one, have had it for 20 years and 
I remember hiding the CPAP even 
though I felt so much better in the 
morning after a night’s sleep. 

Before I got the CPAP, I would 
have to have a nap in the afternoon. 
Now I can run straight through the 
day and I see guys in the rest areas 
and think ‘There’s another sleep-
deprived person.’ 

Today, I don’t hide it. Instead, I 
try to get my fellow workers to  go 
and get checked. n

Dave Whiffen
Via e-mail 

Letters to 
the editor:
Please see pg. 55 for more letters 
to the editor. In the meantime, 
if you have something on your 
mind, we’d love to hear about it.

Please address letters to the ed-
itor to jmenzies@trucknews.com 
via e-mail, or mail to: Letter to the 
Editor, Truck News, Business In-
formation Group, 80 Valleybrook 
Drive, Toronto, Ont., M3B 2S9. n

AZ/1A Drivers Wanted
Join one of North America’s ‘Best Fleets to Drive For’
Yanke is looking for the following:
 Company or O/O Singles for AB-BC-WA Triangle
 AZ/1A Company & O/O Team* Schedules Available
 AZ/1A Singles for AB & BC

Yanke has a proven industry pay package, leading  
benefit and safety program. 

Apply today by contacting recruiting at  
1-800-373-6678 ext. 2 or visit us online at  
www.yanke.ca

* On average, Yanke teams last year earned $62,704 per operator

1-877-588-0057
recruiting@rosedale.ca 
www.rosedalegroup.ca

We Offer:
Sign On Bonus

Excellent Fuel Incentive Program

Consistent Mileage

Paid Referral Program

We Require:
2 Years Minimum AZ Experience

Equipment: Prefer 5 Years or Newer

FAST Card and/or CDN Passport

Clean Abstracts

Criminal Record Search

OWNER OPERATORS

$1,500
Sign-on Bonus

14 Locations Across North America

From All Terminal Locations

Hiring
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SAMUEL, SON & CO., LIMITED

Positions AvAilAble 
Company Drivers and owner operators

southern ontario & /Cross border

NO HOLD BACK
DEDICATED TRAILERS
STEADY WORK
BI-WEEKLY PAYROLL
BENEFIT PACKAGE AVAILABLE
CARDLOCK FUEL AVAILABLE
FREE PAINT AFTER 90 DAYS
CROSS BORDER
PAID INSURANCE

WE OFFER:

OWnER OpERatORs pROvidE:

STEEL ExPERIENCE
CURRENT ABSTRACT
WELL mAINTAINED EqUIPmENT
PROFESSIONAL ATTITUDE

dRivERs pROvidE:

STEEL ExPERIENCE
CURRENT ABSTRACT
PROFESSIONAL ATTITUDE

KIM-TAM
tRUCK LEasinG LiMitEd

Contact:  Jim Redden 
Local 905-573-9818

or 800-565-4826 (ext. 3558)
Fax (905) 335-9380

E-mail: jredden@samuel.com

Kim Tam-Samuel.indd   1 11-08-04   10:51 AM
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Dear Editor:

As drivers, we are at the front line of 
trucking, we are up front in the cab 
and we are up front at the custom-
er. When a carrier puts its best foot 
forward with a customer, we are the 
big toe. With all the emerging tech-
nology and regulations though, are 
we up front and left behind?

Over the last couple of decades 
so much has improved in our indus-
try and yet so much has stayed the 
same. Technology makes our lives 

and our jobs easier, regulations tend 
to have the opposite effect. 

I am not troubled by the regula-
tions or the regulators and I love the 
technology; what troubles me is that 
the drivers are seemingly left out of 
the equation. If you want to know 
if I’m tired, ask me, don’t tell me. 

If you want to know if I think 
we’re paid fairly, ask me. The only 
people asking me anything are oth-
er drivers. Case in point, my em-
ployer made the official switch to 
electronic logs back in July. Since 
then, I have been approached by 
quite a few who spot the “electron-
ic log” sticker on the driver’s door. 
They ask me “What’s that like?” 
kind of as one would ask a lion when 
he last ate. 

People fear the unknown. Carri-
ers need to be educating their driv-

ers well ahead of implementing 
these, in order to ease these fears. 
I tell all drivers the same thing: I 
love it and I love not having to fill 
out a paper log book. It saves a sur-
prising amount of time, although it 
does take a bit to get into the habit 
of entering duty changes immedi-
ately as they occur. 

The obvious disadvantage to 
these is it will not allow all the lit-
tle white lies that have become gen-
erally accepted over the years; it is 
essentially written in stone. Carriers 
will need to be quick to address this 
issue by improving trip planning 
and training drivers to plan more 
efficiently, for example, not hitting 
major cities at peak periods when 
possible and planning time saving 
alternative routes when not pos-
sible. I believe drivers should em-

brace these new technologies and 
work with their employers to find 
ways to use them to our advantage.

Most regulations will mean I have 
to work less or have less time to do 
my work in. I’m all for working less 
but where drivers have really been 
left behind is in how we are paid, 
that technology sadly hasn’t kept up. 
This is the final frontier of change 
in this industry and its exploration 
is overdue. If we want to remove the 
fear and ease the resistance of reg-
ulation and technology, all that is 
needed is a pay structure based on 
time and not on distance.

As the economic machine rebuilds 
itself and as those who have weath-
ered the storm reflect on the strug-
gle, remember the guys and gals who 
are on the front lines every day. Make 
sure they have the tools, the training 
and the means to move forward, don’t 
leave them behind. n

Elliott Wilson
Via e-mail

Age discrimination 
issue a concern
Dear Editor:

Re: Five reasons to turf the Liber-
als, October Truck News

Just finished reading your editorial. 
I couldn’t agree more on all of the is-
sues you addressed however, the one 
I am interested in the most at this 
point in time is the retest of 65-year-
old drivers. Just last month I had a vet-
eran O/O come and sit in on the two-
day air brake endorsement class that 
I teach at a local truck driving school. 
His reason for being there was to re-
view the air brake system because he 
had just failed his air brake retest and 
didn’t even get to drive the road test. 

Why did he fail? He said that the ex-
aminer told him he was all mixed up 
on the practical air brake test and was 
doing it in the wrong order. I am certi-
fied by OSL (Ontario Safety League) 
to teach and endorse air brakes and I 
know it makes sense to do the practi-
cal tests in a certain order, but as far 
as I know there is no penalty for doing 
them in a different order. 

Now I know there may have been 
more to his failure than what he re-
lated, but this kind of story concerns 
me. We all know that there is only one 
game in town when it comes to road 
tests and that is Drive Test. Here in 
Thunder Bay, that is compounded by 
the fact that there is only one examiner 
for A, B, C and D road tests. Can you 
imagine what could happen if he takes 
a dislike to a person for any reason?

Aside from all of that, I disagree 
with the road test for other reasons, 
besides the obvious age discrimina-
tion. What happens if a Class A driver 
fails? He is downgraded to a Class D, 
which means he can still drive a big 
gravel truck or cement truck. And by 
the same token, one who drives with 
a D does not have to retest until the 
age of 80.

I have written letters to my MPP, 
magazines, newspapers and even the 
Minister of Transportation and have 
rarely heard back from anyone and 
only from government secretaries 
when that happens. I recently contact-
ed the Ontario Trucking Association 
and they assured me that they are still 
pursuing this issue but there is nothing 
in the news and your article is the first 
that I’ve seen on this for some time. 

As you may have guessed, I am ap-
proaching that golden olden age and 
would like to see some government ac-
tion on this soon. n

Barry Woodbeck
Via e-mail

Up front and feeling left behind

Canada’s Largest Truck Delivery Company is Growing Again and Requires Independant Contractors

50 AZ and DZ Drivers Wanted
to Deliver New and Used Vehicles all across Canada and the USA

PIGGY BACK TRAINING AVAILABLE
TO THOSE QUALIFIED AZ DRIVERS

PLEASE APPLY AT
www.drive-star-jobs.com

or call
1-855-781-3787
Fax: 1-866-754-5718

We aim 
to exceed our 

customers needs

SINCE 1989

Requirements:
H Must be able to cross borders
H Must have a valid Passport
H Must provide a new clean Abstract and CVOR
H Must provide a new Criminal Police Check

Dedicated piggy back Employee’s 
positions available from TX and NC  
to various locations across Canada.

Starting rate .46 to .50 per mile 
plus benefits.

For a 
personal interview 

please call 
Frank Arrigo 

1-800-268-0367 or 
(416) 259-3785

WE OFFER:
• Dedicated late model equipment
• Paid waiting time after 2 hours
• Weekly direct deposit
• Paid layovers
• ComData cards
• Competitive pay package
• Benefits after 3 months
• Safety bonus
• All pick ups and drops paid
• Paid cross border

WE REQUIRE:
•  Valid AZ license

•  Minimum 2 years 

U.S.experience

•  Clean drivers abstract

COMPANY DRIVERS
WANTED

TRANSPORTATION INC.
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tax talk

My column last month about how 
to tax-plan when you buy or lease 
a truck triggered some great phone 
calls from owner/operators. 

A few had to do with Capital 
Cost Allowance, or CCA. That’s 
where you’re allowed to deduct a 
calculated portion of the truck’s 
expense over a period of years as 
the vehicle depreciates.

Canada Revenue Agency (CRA) 
recognizes various categories of 
depreciable property in your busi-
ness and has assigned rates for 
each class. There are rules about 
prorating CCA, recapturing CCA 
when you dispose of property, how 
much you can claim in the year you 
acquire the asset, etc. The infor-
mation is pretty easy to find and 
your accountant can help you with 
the details.

One owner/operator who does 

his own books called me to con-
firm that trucks can be depreciated 
at 20% for the first year and 40% 
after that. I darned near fell outta 
my chair. Yes, those are the CCA 
rates and have been since 1991. 

This guy’s been using 20-year-
old information to calculate his 
depreciation. And I bet he thinks 
he’s saving money by not having an 
accountant review his books and 
file his tax return.

Flexible claim amounts

Another guy who recently got back 
into the owner/operator game told 

me he was advised to lease his 
truck rather than buy it because 
it’s better for tax purposes. The 
rationale is that lease payments 
are expensed as you pay them and 
are consistent over the term of the 
lease.

Now, I agree that purchases can 
cause fluctuations among your 
actual payments and what you’re 
able to expense. But there’s a fix 
for this.

CCA rates are maximums. You 
don’t have to claim the full amount 
in any given year. You can claim 
any amount of CCA from zero to 
the maximum allowed for the year. 

If those rates create a CCA claim 
amount that, when added to your 
interest expense each year, pro-
duce a total expense that’s great-
er than your payments, all you 
have to do is roll back the CCA 

amount to make them equal. Any 
CCA delayed in one year just helps 
create a larger amount in the next 
year. You’ll avoid those swings in 
your income as you can basically 
match your expense deduction to 
your payments. 

This strategy gives you the best 
of both worlds: a consistent ex-
pense write-off during the life of 
your financing, and the flexibil-
ity to claim more or less expense 
than your payments. The calcu-
lations aren’t perfect but they’re 
pretty close.

If you have a really bad year and 
are showing a loss, you can’t re-
duce your lease payment expense 
but you can reduce your CCA 
claim to make your net income 
look better. 

Also, if you have extra income 
on your tax return (say, from an 
RRSP withdrawal), you can in-
crease your CCA claim to lower 
your business income to put you 
into a lower tax bracket.

There’s no one-size-fits-all an-
swer. In my almost 25 years in this 
business, time and time again pur-
chase financing typically gives an 
owner/operator more flexibility in 
good times and bad. Finance com-
panies that are more willing to re-
negotiate loan payments and early 
payout penalties seem to be less so 
when it comes to leases.

Shop for credit life 
and disability

One thing you’ll confront when 
you negotiate a purchase or lease 
is the push for credit life and credit 
disability insurance.

This type of insurance can help 
protect your family and heirs from 
your loan obligation in case you 
die or get sick or hurt. The amount 
of the premium is based on the 
size of the loan or lease, and the 
lender will bundle the premiums 
with your payment. 

Sounds convenient, but getting 
insurance through the dealer can 
cost thousands more compared to 
what another insurer may have of-
fered. 

The dealership makes a commis-
sion on selling you the insurance. 
It also charges the entire premium 
cost of the coverage to the front 
end of the finance contract, elevat-
ing the amount of interest you’ll 
pay. It’s a nice arrangement for 
the dealer, since he’s paid based 
on your interest charges.

We’ve been able to help clients 
shop around for this type of insur-
ance. One owner/operator in par-
ticular saved $126.40 a month on 
his overall payment – more than 
$6,000 on the term of his 48-month 
financing. That’s the total savings 
on the premium itself plus the sav-
ings on the interest charged in the 
financing.

It’s a great reminder that the 
price of the truck is just part of 
its overall cost. Whether you’re re-
viewing your payment or your de-
preciation, talk to your accountant 
about how to make sure that cost 
is one you can manage. n

– Scott Taylor is vice-president of 
TFS Group, providing accounting, 
bookkeeping, tax return prepara-
tion, and other business services 
for owner/operators. Learn more 
at www.tfsgroup.com or call 800-
461-5970. 

Make strategic use of your CCA
Tax Talk
Scott taylor

  The Precision GrouP of comPanies
      is hiring Company Drivers &

Owner Operators for our
Van & sPecialized diVisions

PRECISION SPECIALIZED DIVISION
Exceptional Service for Exceptional Freight

LTL CARRIER
DISTRIBUTION

HEAVY HAULING
INTERNATIONAL

Top Industry Rates  •  Well Maintained Equipment
Must be Qualified with 2 Years OTR Experience

   Call:

1-800-890-2558
          email: dispatch@precisiongroupag.com

www.precisiontrucklines.com

www.precisionspecializeddivision.com
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new products

Shaw Tracking has announced a 
partnership with ExpressLane 
Data, which the company says 
will provide fleet managers with 
a new way to send out and receive 
information. ExpressLane Data 
has developed a system for easi-
ly viewing and sending messages 
via mobile smartphones as well as 
through the Web or e-mail. The 
application allows fleet manag-
ers to work off-site while stay-
ing connected with their vehicle 
fleet. The system automatical-
ly takes data from Shaw’s sys-
tem, analyzes it and then sends 
it to the fleet manager’s smart-
phone in an easy to interpret for-
mat, Shaw Tracking announced. 
Managers can also send messages 
from their phone. For more, visit  
www.shawtracking.ca.

•
Paccar Parts has announced the 
availability of TruckerLink, a tele-
matics and fleet management ser-
vice that lets dispatchers and main-
tenance staff view the location of 
their trucks, driver logs and fuel 
consumption reports as well as ve-
hicle diagnostic data and inspec-
tion results. TruckerLink consists 
of: TruckerLink Fleet, a secure Web 
site where truck data is housed and 
accessed via any computer; Truck-
erLink Advanced Mobile Gateway, 
which is installed on the trucks; 
and TruckerLink Driver, which 
is a collection of applications that 
make it quick and easy for drivers 
to log their HoS and complete driv-
er inspection reports. Paccar Parts 
says the new offering provides a 
cost-effective real-time fleet track-
ing solution for fleets of all sizes. 
It is available from Kenworth and  
Peterbilt dealers. For more info, 
visit www.truckerlink.com or call  
855-258-7825.

•
ALK Technologies has launched 
PC*Miler Web Services 25, in-
cluding new time-based features 
and enhancements including real-

time, predictive and historical traf-
fic speed data, the company an-
nounced. The features provide a 
predictive calculation of route-spe-
cific time of day and time of week-
based transit times to improve load 
planning and hours-of-service com-
pliance, the company said. The new 
feature is available free of charge 
to PC*Miler 25 customers, until 
PC*Miler 26 is released next year. 
The system covers more than one 
million miles of roads in the US 
and Canada. For more info visit  
www.pcmiler.com/WebServices.

•
Rand McNally has announced it 
has integrated McLeod Software’s 
hours-of-service platform into its 
TruckPC and TND 760 Fleet Edi-
tion products. The in-vehicle mobile 
communications products will now 
allow customers to view the position 
of the vehicle and detailed hours-of-
service information for each driv-
er, as well as communicate between 
the cab and dispatch, thanks to inte-
gration with McLeod’s system. For 
more info, call 800-641-RAND. 

Grote Industries has come out with 
a new family of six LED side turn 
lamps. They come with a variety of 
mounting designs and connector 
options, making them suitable for 
a variety of applications including 
side skirts, on vehicles where there 
is limited space between the frame 
rails and locations where a sepa-
rate mounting flange is not practi-
cal. Grote also says the LEDs are 
designed with aerodynamic shaping 
and feature smart, hidden electron-
ic circuitry. For more details, visit 
www.grote.com.

Espar Heating Systems has come 
out with an E-Delivery Truck 
Kit, featuring the 17,000 BTU 
Hydronic 5 fuel-operated engine 
pre-heater, housed in an alumi-
num-covered box and boasting a 
set-and-forget programmable tim-
er and dash-mounted switch for 
on-demand heat. The system al-
lows drivers to keep the engine 
warm without idling the truck 
while making deliveries and is 
especially useful for those mak-
ing multiple daily deliveries to en-
vironmentally conscious custom-
ers, the company noted. The new 
heater is available through Ther-
mo King dealers and other Es-
par distributors. For more infor-
mation or to locate a dealer, visit  
www.espar.com.

•
Impco Technologies is looking 

to keep drivers cool and the air 
clean with its battery-powered air 
conditioning technology called 
ClearSky. ClearSky provides in-
cab air conditioning without en-
gine idling, which, in addition to 
its environmental benefits, should 
help drivers reap the benefits of 
decreased fuel and engine main-
tenance, the company says. Offi-
cials say ClearSky is both CARB 
and EPA compliant. To use Clear-
Sky, the driver selects the de-
sired temperature using a digital 
thermostat, and the technology 
“takes care of the rest,” accord-
ing to officials. While on the road, 
the tractor’s alternator recharges 
ClearSky’s four dedicated batter-
ies. ClearSky provides up to eight 
hours (at 6,150 BTU) of air condi-
tioning capacity, and offers both 
shore power and hotel power op-
tions. For more information, visit  
www.impcotechnologies.com. 
The system is available from 
Reefer Sa les and Serv ice, 
reachable at 905-795-0234 or  
www.reefersales.com. n

Service & Repair For All Truck & Industrial  
Radiators & Charge Air Coolers

Radiators Inc.

905-487-1209 • 1-877-950-0099
After hours call: 905-487-1209

#10 Hale Road, Brampton, ON L6W 3M1
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4 Hr. Drive-In Service For Most Trucks!
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Shade’s Mills
Conservation

Area
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Cambridge

Concession St.

Coronation Blvd.

519-621-1209 • 1-888-991-1209
After hours call: 519-621-1209

525 Clyde Rd., Cambridge ON N1R 5S7

Open 6 Days A Week!

New
Location

Mon.-Fri.: 
8 am-6 pm 

• 
Sat.: 

9 am-2 pm

We Ship 
Across
Ontario

fed up?

We also offer the folloWing:

Are
  you

  6705 Tomken Rd., Suite 219 Mississauga, ON L5T 2J6

Stateside is Canada’s Only “ONE STOP SHOP™” For Truckers!
Call for a

fRee
consultation

If the answer is yes to any of the above, then 
perhaps it’s time to take the next step, and 
start your own trucking company!!

Forget about keeping track of dates to renew permits as this is all kept on file in our data base. Over 800 companies 
use us to process IFTA Returns, IRP Plating, & every other conceivable transportation related compliance requirement.  

After you’re established, we can also register you company in the C-TPAT, PIP, & CSA Fast Programs!   
  DO WHAT YOU DO BEST – LET STATESIDE DO THE REST! LEAVE THE PAPERWORK TO US!

With over 30 years experience in the Transportation & Insurance Industry!

Wayne Noftle  •  1-800-401-9138  •  Fax: 1-888-795-2258 
www.statesidetransportationconsultants.com  •  wayne@statesideconsultants.com

1.  Company Incorporations (Government Disbursements Only)!
2. Access to our “Marketing Program”  Contact millions of shippers directly and eliminate the middle men!
3. ACE Setup (setup fee waived)
4.  Access to our Network of Professional Insurance, Accounting & Safety Consultants, providing you with all of 

the tools you’ll need to run a profitable and successful transportation company.
• Truck Insurance  
• Complete Health Benefits, Individual & Group 
• Prescription Drugs, Major Medical & Dental 

• Disability 24/7 on/off the job 
• Out of Province Travel Insurance
• Tax Returns 

We can put you in the driver’s seat in as little as 
17 busIness dAys, or in 

72 houRs with our eXpedITed pACKAGe!

We 

guarantee

it!

n WORKING FOR SOMEONE ELSE?
n NOT GETTING ENOUGH MILES?
n NOT GETTING PAID ENOUGH? 
n NOT GETTING PAID ON TIME?
n  TIRED OF PLAYING BY 
    SOMEONE ELSE’S RULES?
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By James Menzies
GREENSBORO, N.C. – Volvo 
Trucks has introduced a new con-
cept called ‘downspeeding,’ which 
takes the industry-wide shift to-
wards lower engine speeds to a new, 
well, low. Introduced as the XE13 
(exceptional energy) powertrain 
package, Volvo’s latest fuel-saving 
tactic allows the engine to cruise at 
just 1,150 rpm at 65 mph – about 200 
rpm lower than the average truck 
sold today.

Ed Saxman, Volvo’s powertrain 
product manager, said that trans-
lates to a 3% fuel savings compared 
to typical overdrive transmissions in 
a similar operation. 

“For every 100 rpm you reduce 
engine speed while travelling at 65 
mph, you are saving 1.5% fuel,” 
Saxman explained. “So lowering 
it 200 rpm means this is 3% better 
than an equal overdrive transmis-
sion and 1.5% better than a direct 
drive. These are numbers we stand 
behind.”

That means a truck averaging 7 
mpg can achieve 7.2 mpg with the 
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“Cash for Invoices IMMEDIATELY”
Credit Insurance • Equipment Financing

Professional Credit and A/R Management
Bad Debt Collections Service • Fuel Cards
Partner with the BEST to ensure 

your SUCCESS

1-877-653-9426
www.liquidcapitalmidwest.com
riacobelli@liquidcapitalcorp.com

TOLL FREE 1-877-743-5888
www.a-ztech.on.ca

299 Mill Rd., Unit 1510 Etobicoke, ON M9C 4V9
Wally Loucks (416) 626-1794  Fax: (416) 626-5512

Lease To Own
Commercial, Industrial and Residential,

Garages, Workshops, Equipment Storage,
Warehouses, Offices, Quonsets. 

Before you build CALL or WRITE
26 Years in the Building Business 

299 Mill Rd., Unit # 1510, Etobicoke, ON M9C 4V9

Phone (416) 626-1794

classifieds CLASSIFIEDS classifieds classifieds clas-
sifieds classifieds CLASSIFIEDS classifieds classifieds 
classifieds CLASSIFIEDS classifieds CLASSIFIEDS clasClassifieds

Located in South Eastern Ontario 
Flatbed and Heavy Haul • Very Profitable
Well established since 1977 with good  
solid customer base with over $4,000,000 in 
sales (2010). Company noted for superior 
service, reliability and quality work. 
Serving Canada and USA. Owner retiring.

For more information, reply to: 
P.O. Box 296, 22 North St., 

Stirling, ON K0K 3E0
wendaclark@hotmail.com

TRUCKING COMPANY

FOR SALE

For Sale By Owner
2007 MACK

460 hp Mack engine, 13 spd o/d trans. 3.72 diffs, 
40,000 lb all 3 axle air ride, 10 alum. wheels 22.5   
tires, dual 150 US gal. fuel tanks, equipped with 
Blackrock Gen Set a/c heater for sleeper, drivers side 
36" side box, 3 door headache rack with lite bar and 
2 strobe lites mounted 18" above lite bar, all leather 
interior, sleeper and cab dual leather high back air ride 
seats, 763,662 kms, white.
Also: "1" 2010 tandem 48' XL rgn air ride trailer on 
22.5 alum. wheels, equipped with central tire inflation 
system, 2 side boxes, 1 enclosed box between frame 
rail in the neck.
Price: $40,000.00
For more information please call: 204-667-7339

E-mail: kpenner@trucknews.com
Ad runs one month

Also On-Line at: www.trucknews.com

CHANGE OF ADDRESS ONLY

Visa No
Mastercard No
Amex No
Expiry Date
Signature Date 

Serial # from code line on mailing label

1 1 4

DO YOU WISH
TO RECEIVE OR
(CONTINUE TO

RECEIVE)

� YES      � NO

Signature

Date

CLIP and MAIL

With

Payment to

12 Concorde Place,

Suite 800,

Toronto, Ontario

M3C 4J2

TODAY!

Company ___________________________________________________________________________________________

Name ________________________________________________Title___________________________________________

Address ____________________________________________________________________________________________

City ________________________________________________________________________________________________

Province ______________________________________Postal Code___________________________________________

Telephone: (      ) __________________________________Fax: (      )___________________________________________

E-Mail ______________________________________________________________________________________________

2) How many vehicles are based at or controlled from 
this location? Please indicate quantities by type:

— No. of Straight Trucks _____ No. of Trailers
_____ No. of Buses

— No. of Truck-Tractors _____ No. of Off-Road Vehicles

3) Does this location operate, control or administer one
or more vehicles in any of the following Gross Vehicle
Weight (GVW) categories? Please check YES or NO:

14,969 kg. & over (33,001 lbs. & over)... � YES � NO
11,794-14,968 kg. (26.001-33,000 lbs.). � YES � NO
8,846-11,793 kg. (19,501-26,000 lbs.)... � YES � NO
4,536-8,845 kg. (10,000-19,500 lbs.)..... � YES � NO
Under 4,536 kg. (10,000 lbs.)................ � YES � NO

4) This location operates, controls or administers:
Diesel powered vehicles.......................... � YES � NO
Refrigerated vehicles............................... � YES � NO
Pickups or Utility Vans............................. � YES � NO
Propane powered vehicles...................... � YES � NO

5) Do you operate maintenance facilities
at this location? .................................... � YES � NO
IF YES, do you employ mechanics?........ � YES � NO

6) Indicate your PRIMARY type of business by checking
ONLY ONE of the following:
a) � For Hire/Contract Trucking (hauling for others)
b) � Lease/Rental
c) � Food Production / Distribution / Beverages
d) � Farming
e) � Government (Fed., Prov., Local)
f) � Public Utility (electric, gas, telephone)
g) � Construction / Mining / Sand & Gravel
h) � Petroleum / Dry Bulk / Chemicals / Tank
i) � Manufacturing / Processing
ji) � Retail
jii) � Wholesale
k) � Logging / Lumber
b) � Bus Transportation
m) � Other (Please specify) _______________________

7) Are you involved in the purchase of equipment or
replacement parts? . . . . . . . . . . . .  � YES � NO

8) Are you responsible either directly or indirectly
for equipment maintenance? . . . .  � YES � NO

PLEASE ANSWER THE FOLLOWING QUESTIONS

Canada USA Foreign Charge Card Cheque Enclosed
$ $ $

1 Year 42.35 99.95 101.95
(39.95 + 2.40 GST)

2 Years 66.73
(62.95 + 3.78 GST)

NB, NS & NF Add 14% HST To Price / Quebec Residents Add QST (7.5%) To Total

SUBSCRIBE
NOW!

SUBSCRIBE
NOW!READING SOMEONE

ELSE’S COPY?
Have your own!

Canada’s National Trucking Newspaper and Equipment Buyer’s Guide

MOVING?
REQUALIFY!

Send us your new address
in writing on this form.

GET YOUR
PAPER

Driving Success.®

E-mail: 
sales@expresswayvolvo.com

Website: 
www.expresswayvolvo.com

*Plus Applicable Taxes

EXPRESSWAY TRUCKS 
WATERLOO

2943 Cedar Creek Road, 
Ayr, ON 

1-800-558-7364 
or (519) 632-9777
*In the Owen Sound/Palmerston areaJason Queenen Dave Linsemen Tony Cybulski Colin Murphy

(3) 2008 FREIGHTLINER CL120’s
Detroit w/Jake, 13 spd., 12 & 40’s,  

694-750K. $55,900-$59,900.*

(1) 2012 VHD84B
D13-435, Eaton 18, 22.8/46’s,  

Red, Cottrell Box.

(1) 2011
(16) 2012 VNL 670’s

D13-500 & ISX 485, I-Shift/13 spd., 
77" bunk, 13.2/40’s, Air 52.

(21) 2012 VNL 780’s
D13-485 and 500 H.P.,13 spd.,  
77" bunk, 13.2/40, 54 & Air 54.

Jeff Osborne*

(1) 2009 MACK GU813
 Red, 97K, Bank Repo. 

 Offers.

(2) 2012 VNL 730
D13-500, I-Shift, 13.2/40’s,  

Air 52.

(3) 2009 VNL670’s
ISX and D13 485 HP, Eaton 13, 575-753K. 

$65,900* to $69,900*. 

(2) 2009 FREIGHTLINER 11264S
MBE 4000/450, Eaton 10, w/138,214 kms. for 

$57,900* and w/240,761 for $59,900*.

Great Selection of 
New VOLVO Trucks!

(1) 2011 VNL 300
D13-425 and D11-365, I-Shift,  
10 & 13 spd., spring & Volvo  

12/40 R.A., Air 52.

(2) 2012 VNL630’s
D13-475, 13 & I-Shift, 12.5/40’s,

Air 52.
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XE13 package.
“It’s an easy two-tenths of a mile 

per gallon and that’s $2,000 per year 
per truck” in fuel savings, Saxman 
said. 

The XE13 powertrain package 
requires a very specific set of spec-
ifications, including: a Volvo D13 
engine with 425 hp and 1,750 lb.-ft. 
of torque; a Volvo I-Shift overdrive 
transmission with a 0.78:1 ratio; axle 
ratios of 2.64 to 2.69; and of course 
the proprietary software that makes 
it all work. One of the great enablers 
is the I-Shift’s 28% step, which falls 
precisely between the 38% step of 
10-speeds and the 18% step charac-
teristic of splitter transmissions. The 
real key, of course, is the high level 
of integration that exists between 
engine and transmission, which 
Volvo officials say makes their lat-
est feat of engineering something 
that’s very difficult for competitors 
to replicate.

“The 28% step is one of the 
needs, the high horsepower engine 
brake, 1,750 lb.-ft. torque is one of 
the needs and we’re alone there in 
the 13-litre market,” Saxman said.

The XE13 is aimed towards line-
haul fleets and approved for gross 
weights of up to 88,000 lbs. (Volvo’s 
marketing materials will tell you it’s 
limited to 80,000 lbs, but 40 tonnes 
is fine, Saxman told Truck News).

“This is for mainstream trucks,” 
he added. The effects of the XE13 
package will go unnoticed during 
stop-and-go city driving, but the 
software was programmed with US 
interstate driving in mind, as well as 
Canadian highways, Saxman has-
tened to add. It’s expected the new 
package will be particularly attrac-
tive to bulk haulers and other truck-
ers who are frequently lightly load-
ed or empty, since the benefits are 
enhanced at lower weights. 

Another piece of the puzzle is 
Volvo’s impressive engine brake, 
which achieves strong perfor-
mance because of an extra bump 
on the camshaft that allows air to 
flow back into the engine, produc-
ing more mass in the chamber and 
providing for better retardation. 

I recently had the chance to drive 

a Volvo VN670 with the XE13 pack-
age between Hagerstown, Md. and 
Greensboro, N.C.; a route that alter-
nated between flat terrain, rolling 
hills and some decent-sized grades. 
Volvo felt the route was indicative of 
the variety of terrain that its North 
American customers will encoun-
ter on a daily basis. Virginia is a 
70-mph state, and even at 70 the 
D13 engine cruised along at 1,240 
rpm. The same engine in a similarly 
spec’d VN with a 10-speed manual 
would be spinning at 1,512 rpm, ac-
cording to officials. At 65 mph, the 
XE package ran at about 1,150 rpm 
while a comparable 10-speed would 
run at 1,404. 

Engine speed remained low even 
while pulling some steep hills, and 
downshifts were rarely required. 
When they were, it was no big deal 
as the I-Shift took care of every-
thing. The VN670 with XE13 pack-
age basically runs in its sweet spot 
at any given speed. 

Driving a truck with the XE13 
package was precisely as Volvo reps 
said it would be. The rpms remained 
low under all operating conditions. 
A nice byproduct of the lower en-
gine speed was a quieter cab inte-
rior. Like, car quiet. It is easy to see 
how the new development will ben-
efit customers.  

It’s such a simple premise: lower 
engine speeds result in less fuel con-
sumption. The term downspeeding, 
coined by a Volvo employee, sim-
ply means the package produces 
less engine rpm for the same road 
speed. It’s verifiable from behind 
the wheel, although the fuel savings 
would need to be proven over time. 
There is little reason to doubt them, 
however, when it is just plain com-
mon sense that a slower running en-
gine will consume less fuel. Volvo’s 
Saxman admitted the entire indus-
try is chasing lower engine speeds 
but in Volvo’s case, it is using its ad-
vanced I-Shift automated transmis-

sion to essentially drive the engine. 
“You used to drive it up to 2,100 

rpm in every gear, because that’s 
just how you drove,” he said. “We’re 
seeing a paradigm shift.”

Because the I-Shift is an essen-
tial ingredient to the XE13 package, 
even drivers who are resistant to a 
fuel-efficient driving style will have 
no choice but to run the engine slow 
and improve their mpg.

Interestingly, Volvo is already suc-
ceeding in convincing its customers 
to spec’ a highly integrated vehicle. 
Eighty per cent of Volvo trucks sold 
today have Volvo power under the 
hood and about 40% of those have 
the I-Shift transmission.

Customers will be pleased to 
learn the new package is available 
for next to nothing; the upcharge 
will be no more than a couple hun-
dred bucks, Saxman said. 

“It will be very quickly recouped,” 
he added. 

Volvo’s engineers and designers 
have been busy. The XE13 pack-
age marks the latest in a string of 
fuel-saving developments from the 
company. Its adoption of selective 
catalytic reduction (SCR) to comply 
with EPA2010 emissions require-
ments was not unique, yet it provid-
ed a 5% fuel economy improvement 
over EPA07 models. 

A new aerodynamic package in-
troduced earlier this year provided 
a further 3% improvement in fuel 
mileage, the company noted. The 
truck I drove was outfitted with 
the latest aero package, including a 
shift to rectangular, hood-mounted 
mirrors that provide greater visibil-
ity than the previous round design 
while also improving airflow. The 
package also included full chas-
sis fairings, cab side fairing exten-
sions and an aerodynamic bumper 
with full airflow deflector. The XE 
package provides up to a 3% fur-
ther improvement above and be-
yond all that. The VN670 I drove 
was also decked out in one of Vol-
vo’s new interiors, also introduced 
earlier this year. The new interior 
design features a softer colour pal-
let and a greater selection of mate-
rials. The earthy tones take a cue 
from today’s contemporary interior 
design trends. 

All in all, the new Volvo VN670 
with aerodynamic package and 
homey interior is among the slickest 
looking trucks on the road. It’s also 
clearly one of the most efficient to 
operate, when spec’d with the new 
XE13 powertrain package.  n

Volvo introduces ‘downspeeding’ 
Requiring less engine rpm at the same road speed 
delivers 3% fuel savings, Volvo claims

on the road: The new Volvo VN670 with aerodynamic package and SCR 
achieves 8% better fuel economy than EPA07 versions, the company claims. 
It is now promising a further 3% improvement with its XE powertrain package.

quieter ride: Editor James 
Menzies also noticed a quieter  
interior, thanks to the 200 rpm reduc-
tion in engine speed.
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By James Menzies
PORTLAND, Ore. – In 2008, 
as the US and global economies 
plunged into recession, Daimler 
Trucks North America (DTNA) 
made the decision to eliminate 
the Sterling truck brand. We now 
know that Western Star was also 
scrutinized by its discerning par-
ent company at that time, yet it 
was decided the brand would not 
only be spared the guillotine, but 
would be given some autonomy 
and a cash infusion so it could 
carve its own path.

“DTNA, about three years 
ago was at a crossroads as we 
were going into the most recent 
downturn,” Western Star general 
manager Mike Jackson revealed 
during a recent visit to the compa-
ny’s Portland truck plant. “They 
looked at Western Star very care-

fully and it was quite obvious to 
senior management all the way to 
the (Daimler) board in Germa-
ny that Western Star was totally 
unlike anything else in the mar-
ket, as opposed to Sterling which 
would sometimes compete with 
Freightliner and Western Star.”

The higher-ups at Daimler de-
cided not only to maintain the 
Western Star brand, but to revi-
talize it with a healthy cash injec-
tion which would allow the com-
pany to develop its own team of 
engineers, marketers and the like, 
who would be free of Freightliner-
related obligations and could eat, 
sleep and breathe Western Star. 

“Up until 2009, Western Star, 
Freightliner and Sterling were 
managed by the same group of 
people,” Jackson noted. “It was 
really difficult to get all the prior-

ities you have when you get down 
to the one that is the least volume. 
We decided to have a dedicated 
organization that is only going 
to think about Western Star all 
day long. By splitting ourselves 
off, we’ve tried to create our own 
smaller culture within the bigger 
Daimler organization and I think 
we’ve been very successful.”

Another benefit to Western 
Star was the eventual inheritance 
of its own plant, as Freightliner 
production was moved elsewhere. 

“As we went through a ramp-
up in 2011 and fleets and large 
leasing companies started buying 
trucks, sharing line space with big 
brother would have been a little 
bit of a disadvantage,” Jackson 
said. “Having our own plant al-
lowed us to control our own world 
and keep up with the demand 
we’ve got.”

The new corporate structure is 
beginning to yield some results, 
most recently in the form of a 
new auto-hauler, a more aero-
dynamic Western Star 4900FE, 
a new cab interior and a slew of 
new options for off-road truck-
ers and body-builders (see pg. 61 
for more details). The company 
has also pulled its 109-inch BBC  
vehicles from within the 4900 se-
ries, giving them their own 4800 
designation.

But by far the biggest develop-
ment is the addition of the new 
4700, which was set to enter pre-
production at the company’s Port-
land truck plant on the week of 
our visit in mid-September. The 
truck is geared towards six core 
vocational segments, including: 
dump; mixer; crane; roll-off; snow 
plow; and sewer vac applications. 

Randy DeBortoli, director of 
engineering with Western Star, 
said the 4700 marks the compa-
ny’s first new model in about a 
decade.

“It was a big statement for us,” 
he said. “Western Star is here  
to stay and we’re committed  
to the brand and our dealer  
organization.”

Western Star officials feel the 
launch of the 4700 will help pave 

the way towards some significant 
market share gains.

Market share has never been 
Western Star’s forte. While it 
has maintained a respectable 
presence on Canadian roads, its 
market share has been dragged 
down in the US where the brand 
doesn’t enjoy the same prestige as 
it does north of the border with 
its strong Canadian history and a 
reputation for manhandling even 
the most rugged of applications.

Currently, Western Star’s US/
Canada Class 8 market share 
languishes at about 2%, however 
there is reason for optimism. Jack-
son pointed out Western Star saw 
its Class 8 retail sales surge 45% 
from 2009 to 2010, outpacing the 
industry-wide growth of 16%. Its 
production is up 300% from the 
fourth quarter of 2009 and as the 
4700 comes online, Jackson said 
he feels Western Star can double 
its market share to 4-5% by 2014. 
In the meantime, a healthy export 
business – particularly to Austra-
lia – helps bolster Western Star’s 
production levels.

A walk through the Western 
Star truck plant reveals this is 
still very much a handcrafted 
truck, as it was when it was be-
ing built in Kelowna, B.C. Com-
pared to other truck plants, the 
assembly line was a beehive of hu-
man activity with very few robots 
in sight. Jackson said human con-
tact is necessary, given the high 
level of customization required of 
every Western Star truck. A col-
lection of finished trucks await-
ing delivery showed just how 
unique each Western Star is; no 
two were alike. Many were fitted 
with ‘roo-bars’ (kangaroo-sized 
moose bumpers) for delivery to 
Australia. Others looked like they 
would find a home in the Cana-
dian oil patch.

Western Star is in the process of 
adding a second shift at the plant 
and it is sold out for the remain-
der of 2011 and even into 2012. 

Despite the addition of the 
more slippery-styled 4900FE, 
Jackson emphasized the West-
ern Star truck will retain its dis-

a more slippery star: Among other developments, Western Star has come 
out with a more aerodynamic truck that retains its traditional styling. The truck 
was photographed in DTNA’s wind tunnel. Photo by James Menzies

Rebirth of a Star
western star shines brighter as parent 
company commits to its revitalization

Check out Kijiji (Windsor area) for more pics and details, 
or call Trish at (519) 733-3268.

House, shop/office, big enough for a semi, and pole barn
near Kingsville and the Windsor border.

A Trucker’s Dream.
ProPerty For Sale

$350,000 firm.
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tinctive traditional styling. While 
its sister company Freightliner is 
geared to the suit-and-tie crowd, 
Jackson said Western Star rel-
ishes its “blue jeans and boots” 
identity. Sixty-four per cent of its 
sales go to owner/operators and 
small fleets consisting of less than  
three trucks. 

Part of Western Star’s rebirth 
includes assessing its dealer net-
work and cutting loose those that 
are not committed to the brand. 
The company has added 14 new 
dealers over the past couple years, 
but it has eliminated 38. It now 
has a network of about 240 deal-
ers in the US and Canada. Up 
here, about 22% of them sell 
nothing but Western Star trucks.

For more information on Western 
Star’s latest offerings, you can visit 
the company’s brand new Web site at 
www.westernstartrucks.com. n

 

PORTLAND, Ore. – In 2009, 
Western Star received a vote of 
confidence from parent company 
Daimler Trucks North America 
(DTNA) in the form of some au-
tonomy, including development of 
its own engineering division and an 
organization focused exclusively on 
the Western Star brand. 

The new arrangement is begin-
ning to yield results, including prod-
uct upgrades and enhancements re-
vealed during a recent press visit to 
the company’s Portland truck plant.

Fuel efficiency package

Western Star has introduced a fuel 
efficiency package for its 4900 set-
back truck model.

The new offering includes fuel-
efficient components and packaging 
while staying true to the truck’s tra-
ditional look and feel, the company 
announced. Offered as the 4900FE, 
the truck features: a 123-inch BBC; 
an aerodynamic, high-visibility 
hood; chrome wrap-around bum-
per; underhood air cleaners; and 
horizontal or back-of-sleeper ex-
haust. Other fuel-efficiency options 
are also available, Western Star an-
nounced. The truck can be spec’d 
with either the Detroit Diesel DD13 
or DD15 engine with BlueTec SCR.

“The new 4900FE helps heavy-
haul and bulk operators gain aero-
dynamic benefits without sacrificing 
many of the suspension and power-
train ratings they need for their ap-
plications,” said Guy Lemieux, mar-
keting segment manager, Western 

Star. “The new package not only en-
hances fuel efficiency, but provides 
options without being overly restric-
tive on component requirements.”

New auto hauler

Also available from Western Star is 
a new auto hauler package featur-
ing EPA2010 technology. The new 
auto hauler is available in 123- and 
132-inch BBC configurations. The 
truck features specialized front and 
rear suspensions combined with a 
lower cab mounting system, pro-
viding a 101.4-inch cab-to-ground 
height. The interior features full-
height headroom and convenient 
sleeper access.

“Our custom-built, specialized 
chassis components provide auto 
hauler customers with the exact-
ing specifications they require, and 
combined with the power and re-
liability of 2010 engine technolo-
gy, we’re providing our customers 
with the complete solution for the 
job,” said Ann Demitruk, director 
of marketing, Western Star. 

The auto hauler comes with the 
Cummins ISX engine with SCR and 
power ratings from 400 to 600 hp 
with up to 2,050 lb.-ft. of torque. It’s 
available for order as a day cab or 
with multiple sleeper sizes ranging 
from 40 to 68 inches.

Off-road engine options

On the off-highway side of the busi-
ness, Western Star announced two 
new options for the Detroit Diesel 
Series 60 Tier-3-equipped models 

4900 and 6900. 
The Allison 4700 with retarder 

option promises additional brak-
ing power while maximizing ser-
vice brake life. It features a hydrau-
lic brake release system to slow the 
truck or maintain speed on declines, 
allowing the driver to maintain con-
trol of heavy loads while reducing 
wear and tear on the braking sys-
tem.

Also available is a new 1480 Front 
Engine Power Take-Off for Series 
60 Tier 3-equipped 4900 set-back 
configured applications requiring 
front-mounted equipment. The new 
PTO provides higher torque, gener-
ating more power and efficient op-
eration, especially ideal for feedlots, 
the company announced.

Body-builder options

The entire Western Star product 
line has also received new body-
builder friendly options aimed 
at easing body upfit, providing a 
cleaner back of cab and increasing 
efficiency between the chassis and 
body. New options include: a 13-gal-
lon diesel exhaust fluid (DEF) tank 
for increased frame rail space and 
reduced truck weight; a single-man 
in-cab three-battery box seat with 
three absorbed glass mat batter-
ies mounted under the single pas-
senger seat, providing additional 
in-cab storage space and room for 
larger controls; and end-of-frame 
controls and wiring for Allison 4500 
and 4700 automatic oil field series 
(OFS) transmissions. n

Western Star announces significant product upgrades

roo-bar: Australia remains a pop-
ular export market for Western Star. 
Several trucks awaiting delivery were 
fitted with ‘roo-bars.’  
             Photo by James Menzies
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By Adam Ledlow
DANVILLE, Va. – Goodyear is 
thinking beyond its traditional tire 
products and meeting drivers where 
the rubber meets the road, literally, 
with its fleetHQ service. The com-
pany invited guests to its Danville, 
Va., commercial tire manufacturing 
plant to stage a live simulation of 
its fleetHQ and business solutions 
programs on Sept. 27. In addition 
to producing Goodyear and Dun-

lop tires, Goodyear’s fleetHQ pro-
vides 24/7 roadside assistance and 
a variety of other services and tools 
designed to address fleet needs.

The simulation took attendees, 
which included trade media from 
across Canada and the US, through 
the process of a fleetHQ road ser-
vice sequence. Bruce Woodruff, 
director of business solutions mar-
keting, Goodyear Commercial Tire 
Systems, acted as host during the 

simulation, with interjections from 
other Goodyear staff playing vari-
ous roles, including a trucker with 
a broken down rig, call centre staff, 
and a tow truck driver. 

But Woodruff pointed out it was 
more than just a step-by-step demon-
stration of the program.

“We wanted to demonstrate all of 
fleetHQ’s many components, which 
when fully leveraged and working 
together, can help fleets make better 
business decisions, improve truck 
uptime and drive down their cost 
of operation,” he said.

Woodruff said fleetHQ stands 
to benefit everyone from own-
er/operators all the way up to the 
largest fleets. Goodyear solutions 
highlighted during the simulation  
include:

• A preferred fleet program that 
includes nationwide pricing and bill-
ing available through the fleet or 
owner/operator’s hometown dealer. 
“Once you establish your tire and ser-
vice program with your local partici-
pating fleetHQ dealer, you will pay 
the same price for covered fleetHQ 
services, regardless of where you get 
service throughout the fleetHQ net-
work,” Woodruff said. “For preferred 
fleets, billing is handled through your 
hometown dealer, so you don’t need 
to carry cash.”

• The fleetHQ Solution Center, 
where trained tire professionals 
work around the clock to help 
get trucks back up and running 
by dispatching service technicians 
from one of more than 2,000 deal-
er locations to downed trucks’ lo-
cations. fleetHQ users can contact 
the Solution Center via a dedi-
cated phone number (866-fleet-
HQ), online at f leetHQ.com, 
or through a smartphone Web 
app. “Your smartphone’s built-
in GPS can pass your location 
to the fleetHQ Solution Center, 
where trained tire professionals 
will quickly dispatch road service 
technicians,” he said. “The ap-
plication is available for iPhone,  
Android and Blackberry users.”

• TV Track, an online tire man-
agement tool designed to help fleets 
and owner/operators monitor their 
tire performance. Officials say TV 
Track can also capture vehicle in-
formation and tire wear condi-
tions, and individual fleet reports 
are available online.

• Gold Medallion retreaded tires, 
available in six of the most popular 

medium truck tire sizes.
• TirePix, a service that provides 

photos of tires that were replaced 
during a road service call.

• The fleetHQ Truck Stop Net-
work, a network that includes more 
than 300 locations. Participants in-
clude Wingfoot Truck Care Centers, 
Travel Centers of America, Petro 
Truck Stops, PTP Truckstop Net-
work and Boss Truck Shops.

“Many benefits, such as the fleet-
HQ Solution Center, are offered at 
no cost to the fleet,” said Woodruff. 
“The fleetHQ program – including 
its diverse and powerful compo-
nents – demonstrates Goodyear’s 
ongoing commitment to help our 
customers save time and money.”

But fleetHQ is no rookie service. 
In fact, Goodyear has been oper-
ating fleetHQ in the US for about 
three years, having helped nearly 
500,000 trucks get back on the road 
– with about half that number com-
ing just in the last year.

“That just shows you how fast the 
adoption is happening with fleet 
HQ,” Woodruff told media follow-
ing the presentation. “We’ve im-
proved nearly 50% from 2009 to 
2010.”

Canadian drivers would be more 
familiar with fleetHQ as Good-
year’s Truckwise brand, but offi-
cials said the company was transi-
tioning to have the fleetHQ name 
used on both sides of the border to 
avoid confusion.

One satisfied Canadian carrier 
already making use of the fleetHQ 
service is Windsor, Ont.-based Wol-
verine Freight System, whose auto-
motive customers requiring Just-In-
Time (JIT) deliveries make up the 
largest portion of its business.

Fleet maintenance supervisor 
Mike Sills noted about 85% of the 
fleet’s business is just-in-time deliv-
eries to automotive customers, so 
uptime is crucial. 

The company has 125 company 
trucks and 85 owner/operators, and 
uses fleetHQ to get them back on 
the road in the event of a tire failure.

Previously, the company’s dis-
patchers would seek out assistance 
in the area of the problem or the 
fleet would use a service group that 
charged a fee to dispatch a service 
vehicle. 

Today, a call to fleetHQ is not 
only free, it gets the service call 
in motion fast, Wolverine officials 
claimed. n

Goodyear’s fleetHQ service helping drivers get rubber back on the road
Nearly 500,000 customers served 
in program’s first three years

back on track: A grateful driver receives roadside service for a tire failure.
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By James Menzies
PEORIA, Ill. – Before the smoke 
had cleared from the unveiling of 
Caterpillar’s CT660 at its Conexpo-
Con/Agg launch, trade press editors 
– including yours truly – were clam-
oring for an opportunity to put the 
new truck through its paces.

That opportunity finally arrived 
in late September, although Moth-
er Nature did its best to rain on our 
parade, washing out part of our 
planned route through Cat’s sprawl-
ing Edwards Demonstration and 
Learning Center in Peoria, Ill.

Driving the CT660, Cat’s first 
ever truck, on a shortened route at 
its proving grounds provided the op-
portunity to assess its maneuverabil-
ity, ride and creature comforts but 
it would not be fair to fully evalu-
ate the truck after roughly 20 min-
utes behind the wheel. That said, the 
CT660 did impress on several fronts. 
The first thing you’ll notice when 
taking in the exterior of the truck is 
its bold stance and stylish front end, 
which borrows from other Caterpil-
lar machinery, specifically its 980K 
wheel loader. Cat designed the truck 
to be both stylish and functional, and 
struck a fine balance with a look be-
fitting a premium vocational truck 
with easy-to-replace components 
that are frequently damaged. 

For instance, individual sections of 
the three-piece grille surround and 
bumper can be replaced, reducing 
inevitable repair costs. The fenders 
are constructed of a durable flexible 
rubber composite material, which is 
damage-resistant and bounces back 
into shape after contact.

Cat’s attention to detail extends 
right down to the halogen headlight 
bulbs, which are emblazoned with 
the Caterpillar logo. Indeed much 
of the challenge facing Cat’s design 
team was differentiating the CT660 
from its so-called “donor truck,” 
International’s PayStar. While the 
truck is produced at Navistar Inter-
national’s Garland, Texas assem-
bly plant, product manager Gary 
Blood noted pretty much everything 
above the frame rails has been rede-
signed. This becomes evident when 
you climb inside the CT660 and are 
greeted by an automotive-styled in-

terior. And by automotive, I’m talk-
ing Lexus, not Toyota.

The interior of the CT660 is rich 
by vocational truck standards. On 
the gray, overcast day of my drive, 
the backlit gauges shone bright and 
lit up the dash like a Christmas tree. 
Blood refers to the dash as a ‘com-
mand centre,’ complete with easy-
to-reach rocker switches and bright 
warning indicator lights. A unique 
attribute to the CT660’s dash is the 
marriage of the speedometer and ta-
chometer into a single gauge. This 
is a feature that may eventually be 
copied, as it places the two most im-
portant gauges in one location and 
allows the driver to assess both with 
a quick glance.

A lot of attention went into the 
placement of the gauges, ensuring 

they are not blocked from view when 
a driver is in typical driving posi-
tion. The heating and air condition-
ing vents are round, not rectangu-
lar, because Caterpillar has learned 
when developing equipment interi-
ors that round vents provide more 
efficient heating and cooling. Who 
knew? While some of the enhance-
ments are plain to the eye, others are 
not. For example, Cat added a sec-
ond window lift because it wanted 
to ensure the window travels up and 
down smoothly, as the window of a 
premium truck should.

Make no mistake; the interior of 
the CT660 is purely Caterpillar. It’s 
far from a redesigned International 
PayStar. Visibility over the sloped 
hood is superb and the truck can 
be spec’d with either a one- or two-

piece windshield. Cowl-mounted mir-
rors are designed to remain in posi-
tion and will not be bothered by the 
repeated slamming that vocational 
truck doors are typically subjected to.

Caterpillar is particularly proud of 
the quietness of the CT660’s interior, 
and for good reason. Outfitted as a 
dump truck, the CT660 I drove was 
indeed quiet for its application. Some 
of this can be attributed to a com-
pacted graphite iron (CGI) cylinder 
block, which lessens engine noise by 
about 30%, according to Blood. 

However, designers took it a step 
further and focused an inordinate 
amount of their attention towards 
identifying sources of ‘BSR’ – or 
buzzes, squeaks and rattles. In its 
pursuit of a quiet cab, designers 
weren’t afraid to deviate from indus-
try norms, like replacing the glove 
compartment with a removable bin. 
That eliminated two hinges and a 
latch, frequent sources of irritating 
noise. Another byproduct of their 
noise eradication efforts is a station-
ary cup holder (another swivel elimi-
nated) and if you look closely, you’ll 
find other examples as well.

“Sound suppression was one of 
the key areas we focused on,” Blood 
said. “We really wanted a quiet  
interior.”

The CT660 rode well, particular-
ly for a set-back axle configuration, 
with the steer axle located almost di-
rectly underneath the driver’s seat. 
Blood said Cat’s use of trunion-style 
cab mounts – which double as quar-
ter fender mounts – dampen cab vi-
bration and provide a smoother ride.

Turning radius, of course, is of par-
amount importance on a job site and 
the CT660 excelled when given the 
chance to make a tight turn on the 
course Cat provided. The company 
claims to offer “class-leading” curb-
to-curb turning radius and while dif-
ficult to measure, there’s no reason 
to doubt the claim. At the very least, 
it’s right there with the best of them. 
The truck is available in 116- and 
122-inch BBC (bumper to back of 
cab) configurations.

One of the more interesting spec’s 
available on the CT660 is the com-
pany’s own CX31 torque converter-
style automatic transmission. While 

Cat CT660
First impressions from behind the wheel of the 
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new to the trucking world, the CX31 
has been around the block, designed 
initially for use in Caterpillar’s artic-
ulated dump trucks. 

The transmission was smooth as 
silk on my short drive and it impres-
sively held the truck’s position on a 
steep grade while I clumsily moved 
my foot from brake to accelerator to 
resume from a complete standstill. 
Steve Rutherford, marketing man-
ager with Cat Powertrain, suggested 
the CX31 is 5-8% more fuel-efficient 
than the “other” torque converter  
automatic. 

That’s a bold claim, so I asked 
Rutherford what it is about the CX31 
that makes it that much more effi-
cient to operate than the Allison of-
ferings, which are highly regarded in 
their own right. He said it all boils 
down to integration: the efficiency of 
a fully integrated powertrain pack-
age simply cannot be matched by a 
third-party transmission that’s de-
signed to work with a wide variety 
of engine makes, he explained.

A 5% improvement in fuel mile-
age, by the way, can provide fuel sav-
ings of $3,000 per year.

About 40% of Caterpillar’s initial 
orders included the CX31 automat-
ic, which is being spec’d mostly for 
its contribution to good fuel mileage 
and also because it vastly broadens 
the pool of prospective drivers from 
which to hire. This mirrors the heavy 
machinery world, Rutherford not-
ed, where manual transmissions are 
practically unheard of. Automatic 
transmissions can also contribute to 
a safer work site, Rutherford added, 
allowing drivers to keep “two hands 
on the wheel, two feet on the floor 
and two eyes on the road.”

The CX31 is a pricey upgrade 
(pricing specifics weren’t shared), but 
Rutherford said the investment can 
be recouped by avoiding the costs as-
sociated with the maintenance and 

repair of manual transmissions, in-
cluding: clutch replacement ($3,000), 
driveline repair ($1,000), axle break-
age ($4,000), premature brake wear 
($1,500) and so on.

The CT660 is powered by either 
the CT11 or CT13 Cat engines, 
which admittedly are International 
MaxxForce designs programmed 
to excel in Caterpillar’s vocational  
applications. 

Horsepower ranges from 330 to 
475 with peak torque ranging from 
1,250 lb.-ft. to 1,700 lb.-ft. A 15-litre 
offering – which will be greeted with 
some enthusiasm in the Canadian 
market – is in the works and should 
be available in early 2012. 

Adopting Navistar Internation-
al’s in-cylinder EPA2010 emissions 
strategy means there’s no need for 
diesel exhaust fluid (DEF) or all the 
hardware associated with the selec-
tive catalytic reduction (SCR) system 
used by all other engine manufactur-
ers. That eliminates about 400 lbs of 
weight versus competitors employing 
SCR, Blood noted. The Cat engines 
have a dry weight of about 2,400 lbs. 
Blood said Caterpillar is confident in 
its emissions strategy, and boasts a 
B50 life of 1.2 million miles, meaning 
50% of its engines will still be run-
ning strong at the 1.2 million mile 
mark without significant repairs.

The Cat CT660 is a pleasure to op-
erate and boasts a stylish interior in 
which drivers will take a lot of pride. 

The theory is that drivers who are 
given nice equipment to operate will 
treat it with more care and lower re-
pair costs, providing a lower cost 
of ownership. That’s Caterpillar’s 
sales pitch for a product that will be 
at the upper end of the price range 
among vocational trucks. (Cat offi-
cials said they will be priced compet-
itively with other premium vocation-
al trucks – namely Paccar siblings 
Kenworth and Peterbilt).

Caterpillar CT660 now in production
PEORIA, Ill. – Caterpillar’s highly anticipated CT660 vocational truck 
is now approved for shipment to customers, the company has announced.

Cat’s first ever truck has passed the company’s new product introduc-
tion process and has been in limited production since June. Customer 
deliveries commenced this month.

“Caterpillar is extremely pleased with the response we have received 
from our vocational truck customers,” said George Taylor, director of 
the company’s Global On-Highway Truck Group. “A number of cus-
tomers, who saw the CT660 for the first time at Conexpo-Con/Agg, 
actually ordered trucks before having the opportunity to drive them. 
I think that speaks highly of their confidence in Cat products and the 
Cat dealer network.”

The company said it will continue ramping up production through the 
third quarter, with many dealers taking delivery of their first units in the 
coming weeks. Many dealers are planning to hold open house events to 
showcase the new truck.

“Most important for Caterpillar at this point is to focus on increas-
ing production and getting customers behind the wheel of the CT660,” 
Taylor said. “Once customers drive the CT660 and take note of how 
carefully it’s designed to meet the demands of vocational service, we 
think they’ll immediately recognize how the truck can benefit them. 
The CT660 is a significant new product for Caterpillar, and we’re ex-
cited about supplying a truck that will help with rebuilding our infra-
structure in a recovering economy.” n

Cat is hoping it can leverage ex-
isting relationships with vocational 
truck and equipment operators into 
some strong sales. George Taylor, 
director of Cat’s global on-highway 
truck group, said about 70% of vo-
cational truck buyers have an exist-
ing relationship with Caterpillar, 
whether from running Cat engines 
or operating other Cat machinery. 
The company has paid special at-
tention to how it can enhance the 
relationship between truck and ma-
chine. One such example is Product 
Link, which comes standard on the 
CT660 and provides a Web portal 
into how the truck and other equip-
ment (even non-Caterpillar trucks 
and machines) are performing in  
real-time. 

Mike Verheyen, connected work 
site product manager, likened the 
system to an around-the-clock work-
er whose sole function is to monitor 
how a company’s assets are perform-
ing and who works for free.

Truck owners and fleet managers 
can be alerted to suspicious activi-
ty such as poor fuel mileage, sudden 
fuel loss, equipment usage outside 

working hours and anything else that 
may be out of the ordinary. The Cat 
dealer is also informed, so if they no-
tice inefficiencies such as poor equip-
ment utilization, they can bring it to 
the attention of the customer and 
offer a solution.

It’s clear Caterpillar has the rela-
tionships – and now the truck – to 
succeed in the vocational truck mar-
ket. Initial interest is high, and Tay-
lor said order boards are full right 
through October – even before most 
dealers have taken delivery of any 
inventory.

“Most of those customers are 
looking at a pamphlet,” Taylor said. 
“The key thing is getting that truck 
out there and getting it visible.”

One thing became clear at Cater-
pillar’s trade press show-and-tell: the 
company is not content to be a fringe 
player in the vocational truck space. 

“We expect to be, in the next 
five years, the number one or  
number two player,” Taylor boldly 
proclaimed.

That’s an ambitious goal, but at 
first glance the truck itself appears 
up to the challenge.  n

a peek inside: The CT660 boasts a luxurious, well-designed interior.
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oem/dealer News

By Adam Ledlow
ETOBICOKE, Ont. – Toronto-area 
customers of OK Tire are lauding the 
grand opening of the chain’s newly re-
vamped Etobicoke location, a one-of-
a-kind facility that boasts quick lube, 
alignment, in-house parts, and a spring 
shop in addition to tire repair.

Key suppliers and customers for the 
franchise were invited to celebrate the 
completion of the year-long project at 
a barbecue event Sept. 23. 

“The reaction of the customers (has 
been) incredible,” said Dwayne Croft, 
co-owner of the OK Tire location, 
along with his brothers Darryl and 
Dale. “People are really happy now 
that there is a local place that they can 
bring their trucks and have all services 
done in the one location. They don’t 
have to go to the dealer for something 
and then somewhere else for tires; they 
can get it all done under one roof. The 
key part of this business is how conve-

nient it is for our customers.”
The new facility (at 61 Shorncliffe 

Rd.) includes 14 bays and 20,000 sq.-
ft. set on a 1.7-acre property, which the 
company says provides ample space for 
trucks and trailers to maneuver about 
the yard. One of the key features of the 
redesign and expansion of the facility 
was the inclusion of Envirolube: an all-
fibreglass, modular shield used with 
the tanks at the OK location.

“It’s a modular system which of-
fers a fiberglass shell that keeps oil 
from entering the soil or the concrete 
below,” said Darryl Croft. “It comes 
pre-made with lights, ventilation, 
gear lube, oil and grease so there are 
no openings that can contaminate 
the land. It is very bright – a gel fin-
ish, white coat – so it is easy to see 
any problems that may exist under a 
vehicle. It has two rolling jacks with 
rolling oil pans and a built-in sump 
pump that quickly evacuates any of 

the fluids that come off a truck. It is 
very easy for the techs to work in; it’s 
wide and comfortable. One of the 
drawbacks of the lube, historically, 
is the dark, dingy, smelly pit. This is 
much more pleasant.”

The Etobicoke facility is the first 
OK Tire location in the country to 
use Envirolube and it has also been 
granted LEED approval (Leadership 
in Energy and Environmental Design) 
for use of the technology.

Another unique feature at the new-
ly reopened facility is the inclusion of 
an in-house spring shop, which trans-
lates to quicker service for customers, 
according to Dwayne Croft, thanks, 
in part, to the shop’s drive-on Hunter 
alignment hoist. “If there is any spring 
damage, u-bolts or pins we have them 
ready to go and ready to repair.”

Also new to the Etobicoke facility 
is its truck parts business, with the as-
sistance of TruckPro. 

“We wholesale truck parts to local 
garages. For our own use, it’s good to 
have parts in-house so that we don’t 
have to run out and get them all the 
time from the suppliers,” said Dale 
Croft. “We stock the most common 
parts for trucks here in the building. 
That is also a fairly unique feature that 
most other shops don’t have.”

In addition to partnerships with En-
virolube, Hunter, and TruckPro, Delo 
and Mobil will be acting as the OK lo-
cation’s key oil brands, while tire sup-
pliers will include Bridgestone, Toyo, 
Continental and Kumho. Alan Light 
also provided much of the oil equip-
ment, according to the company.

“There are very few shops out 
there that offer a complete range of 
services under one roof. The result 
of that is convenience for the custom-
er and there is less downtime which,  
of course, is extremely costly,” said 
Darryl Croft. n

OK Tire opens new shop offering more than just tires
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Metro, Paling join forces at new shop
STONEY CREEK, Ont. – Metro Collision and Paling Collision have 
joined forces to become Metro Paling Collision. With a combined staff of 
more than 60 technicians, Metro Paling has set up shop at Metro Truck 
Centre in Stoney Creek. The 120,000 sq.-ft., full-service facility offers all 
repairs entirely in-house and features two 60-ft. trailer correction racks 
and two 80-ft. downdraft paint booths.

“We are proud to carry on the traditions of both Paling and Metro, now 
finally under one roof,” the company said.

The company also announced a new salvage operation, located on  
Seaman St. across from the Metro Truck Centre. 

For more information, visit www.metrotruck.ca. n

MISSISSAUGA, Ont. – Wajax 
Corporation announced a new 
branding initiative that will see its 
three key divisions renamed.

Wajax Power Systems, Wajax Indus-
trial Components and Wajax Equip-
ment will comprise the corporation, 
with trucking-related companies fall-
ing under the Wajax Power Systems 
banner.

Wajax Power Systems includes Wa-
terous Power Systems and Harper 
Power Products.

“The Wajax name has stood for su-
perior product, excellent service and 
competitive pricing for over a century 
and a half,” announced Neil Manning, 
Wajax Corporation president and 
CEO. “With personnel and branches 

in every province, the Wajax name is 
synonymous with quality. By bringing 
all three divisions under one common 
brand name, customers, suppliers and 
vendors will be able to appreciate the 
corporation’s size, strength and inte-
grated approach to business.”

The rebranding initiative is expected 
to conclude by the end of the year, the 
company announced.

Wajax Power Systems now boasts 28 
branches across Canada, selling and 
supporting Detroit Diesel and Mer-
cedes-Benz engines, Allison trans-
missions and other components used 
in the on- and off-highway trucking 
markets. More info can be found at 
www.wajaxpower.com or by calling 
888-717-7131. n

Wajax announces rebranding initiative

prizes galore: Customers at Arrow Truck Sales’ Mississauga location 
enjoyed prizes, sales deals and plenty of chow as part of the company’s  
nationwide open house event in September. Photo by Adam Ledlow

By Adam Ledlow
MISSISSAUGA, Ont. – Arrow 
Truck Sales’ Mississauga loca-
tion joined other dealer branches 
across Canada and the US in a si-
multaneous open house celebration 
Sept. 22-23. 

The event, which coincided 
with a number of local sales deals 
and prizes being offered at each 
of the participating dealerships, 
also served as the culmination of 
Arrow’s nationwide Hog Days of 
Summer sweepstakes. 

Why “Hog Days,” you ask? 
Well, in addition to draws for five 
$500 Pilot Flying J Travel Plaza 
fuel cards and three $1,000 Bass 
Pro Shop gift cards, Arrow was 
also drawing for the sweepstakes’ 
grand prize: a Harley-Davidson 

Super Glide motorcycle. 
Taking home the hog in ques-

tion was John Stine of Stine 
Trucking in Youngstown, Ohio.

The open house also saw a 
lunchtime celebration, prizes 
from suppliers, iPad giveaways, 
and sales deals that slashed truck 
prices and even offered matching 
down payments of up to $4,000 on 
used trucks.

“We have been around for 61 
years now and we aren’t going 
anywhere, so we just want to re-
mind people that we’ve got lots 
of good trucks and all makes and 
models,” said Rob Nusca, assis-
tant branch manager at Arrow’s 
Mississauga location. 

For more information, visit 
www.arrowtruck.com. n

Arrow Truck Sales gives away Harley
Open house events offer prizes, sales deals

DENTON, Texas – Peterbilt has rec-
ognized its top dealers of the year, in-
cluding a trio of Canadian locations, 
in its Best in Class, Platinum Oval 
Dealer, and the all-new Peterbilt TRP 
Dealers of the Year categories. 

Among the Best in Class award win-
ners was Stahl Peterbilt of Edmonton, 
Alta. Best in Class awards recognize 
top-performing dealerships that lead 
the way in parts and service perfor-
mance metrics, the adoption of new 
Paccar programs and utilization of 
technologies that enhance the cus-
tomer experience, according to com-
pany officials.

Peterbilt Manitoba of Winnipeg, 
Man. was listed among the Platinum 
Oval Award winners, which were 

Canadian Peterbilt dealers honoured
recognized as dealerships that excel 
in overall quality, performance, and 
customer satisfaction.

The all-new TRP Awards recog-
nized dealer excellence in the sales 
and marketing of the TRP brand of 
all-makes parts for trucks, trailers and 
buses. Taking the top prize as the TRP 
All-Makes Dealer of the Year was  
Peterbilt Ontario Truck Centre of  
Mississauga, Ont. n

Correction:
Last month’s article ‘Here come the 
middleweights,’ incorrectly indicated 
that only the Hino 155h hybrid will be 
offered in Canada. In reality, only the 
195h will be offered here. n
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The Good Shepherd
Mark Dalton: Owner/Operator

FICTION� Part��3

The story so far...
Mark is at a truck stop near Winnipeg 
and sees a woman talking to drivers, 
asking them for a ride. She’s attractive, 
and when Mark learns she’s heading 
to Vancouver, he offers her a ride hop-
ing them might get intimate along the 
way. She stops that train of thought 
cold.

Cindy seems like a nice girl with a 
good head on her shoulders. Mark 
can’t figure out why someone would 
leave her stranded. But as they talk, 
Mark discovers she’s a hard-core Chris-
tian woman and her constant talk of 
God can get annoying…

•
They had just crossed the border into 
Alberta when Mark let out a yawn. It 
was soon followed by another, and an-
other until it was obvious that he need-
ed some rest.

“Are you feeling up to driving for 
a while?” he asked Cindy, who had 
her nose buried deep into a book. It 
wasn’t the Bible – she’d probably read 
that a dozen times already – but an in-
spirational book of some kind written 
by a pastor.

“I was wondering when you were 
going to stop, or if a telephone pole 
was going to do it for you.”

Another yawn. “I’ve had enough.” A 
pause. “But to be honest, I’m not crazy 
about letting someone else – basically 
a stranger – drive my truck.”

“It’s understandable,” she said. “But, 
it won’t be just me driving.”

“Oh?”
“God will be with me every mile of 

the way.”
“Right.” The word came out long and 

drawn out. “Then if God’s gonna be 
your co-pilot, I’d prefer you not talk to 
him while you’re driving. You know, 
so all of your attention is on the road.”

She looked at him as if he were stu-
pid. “I don’t talk to God by speaking 
out loud.”

“Uh, of course not,” Mark said, slow-
ing down so he could pull over and let 
her take the driver’s seat.

Soon after, as they sat idling by the 
roadside, Mark checked Cindy out on 
Mother Load, pointing out all the sweet 
spots in terms of speed, gearing, tem-
perature, etc. A few minutes in, she 
turned to him and said, “I have driven 
trucks before, all kinds of them, includ-
ing three different 379s.”

“Alright, then,” Mark said, realizing it 
would probably be alright to let go of 
the steering wheel, at least for a little 

while. “Just don’t crash.”
“Good night,” she said, strapping 

herself in and checking out all the 
gauges on her own.

Minutes later, when she was sure 
of herself and the truck, she took her 
hands off the wheel and put them to-
gether in prayer. 

“Dear God above bless this truck 
I drive, and help me keep someone 
alive…” When she was finished pray-
ing, Cindy finally looked ready to 
drive. Without hesitation, she disen-
gaged the parking brake, shifted into 
first and let the clutch out ever so slowly.

Mother Load glided forward as if 
she were on rails.

Mark liked how careful she was with 
his truck, and the prayer was definite-
ly a nice touch. He didn’t believe God 
watched over individual trucks on the 
road, but if he did it was nice to have 
Him on your side. Mark closed his eyes 
and thought it was crazy to let a com-
plete stranger drive Mother Load, but 
he was infused with peace of mind and 
there was a feeling of serenity through-
out the truck that he’d never felt before. 
All of it put him at ease. He adjusted 
his head on his pillow and was sound 
asleep in minutes.

• 
Mark could feel Mother Load glide to 
a stop. His eyes fluttered open, but his 
mind and body were still full of sleep. 
He’d like another couple of hours if 
he could get it, but something inside 
told him that Cindy was stopping for 
a while. From what he could see out 
the front window, they weren’t in the 
parking lot of some truck stop, or on 
the highway shoulder.

‘Where the heck are we?’ he won-
dered. Then he watched Cindy set the 
parking brake and turn off Mother 
Load’s engine. “What are you do-
ing?” he asked.

“We’re here.”
“Where?”
“Here. We’re stopping for a while,” 

she said. That was news to him. As 
far as he knew, the purpose of having 
another driver on board was so you 
didn’t have to stop until you were low 
on fuel or reached your destination. 
This stop was definitely unscheduled. 
“For how long?”

“A few hours.”
“Hours?” Mark said, incredulously.
“Yeah, five or six.”
At that, Mark rose up from the sleep-

er and took a good look around. They 
were in a rural area, but there were 
residential developments around them 
that looked as if they’d be expanding 

outward in the next few years. Cars 
were parked up and down the side of 
the road and men and women were 
walking past them toward – he got 
up and looked out the passenger-side 
window – an old farmhouse. Piled up 
around the house were all kinds of lum-
ber, building material and equipment. 
If Mark didn’t know any better, the 
house looked like it was being restored.  

Mark turned to Cindy and said, 
“Where are we?” 

“Just outside of Calgary,” she said. 
“There’s a big Habitat for Humanity 
build scheduled here today. I wanted 
to help out and it’ll probably do you 
some good too.”

Mark smiled in disbelief. “You want 
me to work on this house today?”

“Yes.”
“With a bunch of people I don’t 

know?”
“That’s right.”
And if he remembered correctly 

about Habitat for Humanity, it was all 
made possible through donations…
including donations of people’s time. 
“And I’ll be working for free?”

“Of course.”
“For the people who are going to 

live in this house, who I don’t know 
and I’ll probably never see again 
after today?”

“I’m so relieved you understand.”
Mark was getting annoyed. “I un-

derstand it, but what makes you think 
I want to do this today?”

“From what I’ve gathered, you spend 
all of your time working. And from 
what you’ve told me, you help peo-
ple out when you can, but you don’t 
always see people at their best. It’ll 
do you good to spend some time with 
some good people and give your life 
some balance.”

By Edo van Belkom

The continuing adventures of Mark Dalton: Owner/Operator
brought to you by

MICHELIN NORTH AMERICA (CANADA) INC.

Mark Dalton: Owner/Operator

Licence renewed
FICTION Part 2

right now, but his birthday’s coming up
in a month, and he’s scared to death of
losing his licence. That isn’t going to
happen is it?” 

“Not if he renews his licence.”
“This year?”
“And every year after 65.”
“That doesn’t seem fair. He hasn’t

had a problem in years…in fact he’s
never had an accident in his life.”

“That’s admirable sir, but research
has shown that older drivers are more
likely to develop medical conditions
that affect their ability to drive. After
65, drivers are one-and-a-half times
more likely to have an accident than
drivers between 45 and 64.”

She knew her stuff, that was for sure.
And Mark could concede the fact that
as drivers got older they had more
health issues. So an eye test and a
physical were probably a good idea,
but that didn’t explain the rest of it. “So
why do they have to be road-tested
too?”

She paused, as if thinking. “The li-
cence renewal process has been devel-
oped with the help and consultation of
the people in the industry to enhance
truck safety. That includes re-assess-
ment of a person’s driving ability.”

Mark sighed, knowing he probably
wasn’t going to get anywhere with this
woman. “You know, a lot of drivers
have to rent trucks and trailers to take
their tests, costing them money and a
day off work just to keep their licence.”

“That’s unfortunate.”
“And if a driver has been on the

road 40 years without a problem, why
should he have to prove he can still
drive? That seems like age discrimina-
tion to me.”

“The ministry regularly reviews the
renewal requirements. If you have con-
cerns – as you obviously do – then I
suggest writing to the Ontario
Transport Minister, or your member of
provincial parliament.”

“Write a letter?”
“Yes, sir.”
Mark hung up the phone. ‘So be it,’

thought Mark. If there’s a test, then it
was his job to make sure Charlie
passed it.

•

Mark met Charlie in the parking lot of
a truck yard out by the airport. Charlie
was sitting in his pick-up at the far end
of the yard and when Mark pulled in,
he wasted no time getting out of his
truck and hopping into Mother Load.
He scaled the cab so easily and
slipped in the open passenger side
door so effortlessly, Mark would have
never have guessed the man was a

The story so far…
Mark is looking for a load. Bud has a
sweet one to California that won’t be
ready for a few days. In the meantime,
Bud asks Mark to help an older driver,
Charlie Knowles, get his licence re-
newed. Charlie’s a real character and
Mark agrees to help out.

•

Mark had agreed to help prepare
Charlie Knowles for all the tests he
needed to complete in order to get his
commercial driver’s licence renewed,
but what that meant, Mark didn’t have
a clue. Other than a physical every
few years, Mark hadn’t been tested on
his driving ability since he’d first re-
ceived his licence and that had been
some 15 years ago. How could he pre-
pare someone for something he didn’t
know anything about?

So he logged onto the Internet and
checked out the Ontario Ministry of
Transportation’s Web site, but was un-
able to find anything about driver li-
cence renewals for commercial drivers
65 and over. Although Mark wasn’t a
computer genius, he’d used the Internet
before and could usually find what he
was looking for, so his results were
puzzling. There was a section for driv-
ers renewing their licences over 80,
and all kinds of help with renewing ex-
pired licences and booking appoint-
ments for new tests, but nothing about
what Mark wanted to know. Mark
wondered if he’d missed something on
the site, but to the best of his abilities
he couldn’t find anything about the
MTO’s licensing policy regarding old-
er commercial drivers.

Mark had hoped that the Web site
would help him understand the reason-
ing behind the policy, but the fact that
he couldn’t find anything – even using
the site’s own search engine – made
him think that perhaps the program
was too new, or the ministry wasn’t
very proud of it, or it was just another
tax-grab kind of program like Drive
Clean. There had to be some real rea-
sons drivers were required to jump
through all sorts of hoops just because
their most recent birthday was their
65th? Mark wanted to know what they
were, so he decided to call them up
and ask.

It took a while before he got con-
nected to a human being who could
answer his questions, but when the
right woman finally came on the line
she was both pleasant and profession-
al. 

“How can I help you?”
Mark decided to start slowly. “Yeah,

my dad is a truck driver and he’s 64

By Edo van Belkom

senior citizen.
“You Mark Dalton?” Charlie asked

in his thick Scottish accent.
“You don’t remember me?”
Charlie looked at him strangely.

“Should I?”
Mark smiled and related the story of

the early days of his truck driving ca-
reer when he’d been recently divorced
and he’d let his personal appearance
get out of hand. He’d looked like a
bum, but Charlie had called him a los-
er. “Do you remember that?”

Charlie’s eyes narrowed as he
looked Mark over. “Aye, I remember.
You were a loser then. You still could
be. I don’t know that much about you.”

Mark had considered thanking the
man for shaking him up enough to get
his life back on track, but it didn’t seem
the right time for it now.

“How much you gonna charge
me?”

“What?” Mark said. He hadn’t
thought to charge anything. As far as
he knew he was doing Bud a favour.
“Did Bud tell you you’d have to pay?”

“He didn’t, but I’ve called around to
the schools and some of them charge
$3,000... and that’s just for a refresher
course.”

“That’s a lot of money.”
“You bet it’s a lot of money, especial-

ly when I’ve been driving truck twice
as long as the snot-nosed boy who’ll
be teaching me has been on the plan-
et.”

Mark was aware of the insult, but he
couldn’t help but smile. Charlie was
such a character. Who else could insult
someone who was doing something
nice for them? “Bud asked me to do
this. I wasn’t going to charge you any-
thing.”

What passed for a smile appeared

on Charlie’s face. “Then the price is
right,” he said, continuing to stare at
Mark through narrowed eyes. “And
what about using your truck for the
test? You’ll be charging me for that, I
suppose?”

Again, Mark hadn’t thought about
what truck Charlie would use.
Obviously the man had no truck of his
own and would have to rent one to do
the test. Renting a truck was a costly
endeavour, especially when it would
be for just a few hours. “I guess I could
let you use my truck.”

“For free?”
Mark didn’t like the word free. He

was doing a favour for Bud and that
implied that Bud would return the
favour some day. But as far as Charlie
was concerned, the use of truck would
indeed be free. “Yes,” he said at last.
“Free.”

Charlie nodded. “Good. But you bet-
ter get a trailer. I can’t exactly drop a
trailer on the day of the test if there isn’t
one attached to the truck now, can I?”

Speaking of tests, Mark had been
interacting with Charlie for all of five
minutes and he felt like he was the one
who was being tested – most of all his
patience. “I’ll make sure,” he sighed at
last.

“Right then! Let’s get started.”  �

– Mark Dalton returns next
month in Part 3 of Licence
Renewed.

Did you know that there are two full-length
novels featuring Mark Dalton?: Mark Dalton

“SmartDriver” and Mark Dalton “Troubleload.”
For your free copy register with ecoENERGY for

Fleets (Fleet Smart) at fleetsmart.gc.ca

Life balance. Mark thought about 
that. He was always working and 
rarely took time off, but even if that 
were true, this was work, not time off. 
It would leave him tired and sore by 
the end of the day and that didn’t seem 
like much fun, no matter how good a 
cause it was for. He shook his head. 

“I don’t think this is for me.”
“Don’t be silly, of course it is.”
“Don’t tell me,” he said. “God wants 

me to do it?”
“No, he wants you to want to do 

it. Just a bit of your time, to help give 
a less fortunate family a home to live 
in. It’s…”

He cut her off. “The Christian thing 
to do?”

“No, just the right thing. You make 
a good living, few expenses, with me 
driving you’ve got plenty of extra time, 
so why not?”

Mark looked out the window at the 
people heading toward the build. They 
looked to be from all walks of life, old 
and young, rich and poor. ‘Why not?’ 
he thought. “Okay,” he said at last. “I 
guess we’ve got a few hours to kill.”

She put a hand on his shoulder. “Re-
lax,” she said. “This’ll be fun. Trust me.”

Mark just shook his head. If it were 
fun, he thought, they wouldn’t call it 
work. n

– Mark Dalton returns next month in 
the conclusion of The Good Shepherd.

Did you know that there are two full-length  
novels featuring Mark Dalton?: Mark Dalton 

“SmartDriver” and Mark Dalton “Troubleload.”  
For your free copy register with ecoENERGY for 
Fleets (Fleet Smart) at fleetsmart.gc.ca. Both  

are also available in audio book format.

Illustration by Glenn McEvoy
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profitability dashboard

	 2007	 2008	 2009	 2010	 2011	 %	 %	
	 	 	 	 	 	 Change		 Change

	 	 	 	 	 	 Y-O-Y	 m-O-m

Jan	 173	 214	 140	 171	 222	 30%	 	-2%

Feb	 174	 217	 117	 182	 248	 36%	 12%

mar	 228	 264	 131	 249	 337	 35%	 36%

Apr	 212	 296	 142	 261	 300	 15%	 -11%

may	 280	 316	 164	 283	 307	 		8%	 			2%

Jun	 288	 307	 185	 294	 315	 		7%	 			3%

Jul	 219	 264	 156	 238	 245	 		3%	 -22%

Aug	 235	 219	 160	 240	 270	 12%	 10%

Sep	 206	 203	 180	 234	 	 	

Oct	 238	 186	 168	 211	 	 	

Nov	 227	 143	 157	 215	 	 	

Dec	 214	 139	 168	 225	 	 	

TransCore	Canadian	Spot	Market	Freight	Index	2007-2011

TransCore	Canadian	Spot	market	Freight	Index	2007-2011

TORONTO, Ont. –TransCore’s Ca-
nadian Freight Index for the nation’s 
spot market in August was up 10% 
from July and had a 12% increase 
year-over-year. August freight volumes 
were the highest for same month over 
the last five years.  

Equipment postings in August 
reached the highest levels for 2011, 
with capacity up over 11% from last 
month’s total. Capacity was 3% above 
recorded levels for August 2010.  The 
equipment-to-loads ratio remained 
virtually unchanged from the level 
established in July.

TransCore’s Loadlink freight 
matching database constitutes the 
largest Canadian network of carriers, 
owner/operators, freight brokers and 
intermediaries and has been available 
to Canadian subscribers since its in-

ception in 1990. More than 13 million 
full loads, LTL (less-than-truckload) 
shipments and trucks are posted to 
the Loadlink network annually. As a 
result of this high volume, TransCore 
believes its Canadian Freight Index is 
representative of the ups and downs 
in spot market freight movement and 
provides a historical account of the do-
mestic and cross-border spot market 
freight movement. 

The first five columns include 
monthly index values for years 2007 
through 2011. The fourth column indi-
cates the percentage change from 2010 
to 2011. The last column indicates the 
percentage change from the previous 
month to the current month. For the 
purpose of establishing a baseline for 
the index, January 2002 (index value 
of 100) has been used. n

TransCore’s Canadian Freight Index sees  
double-digit increase for August

TORONTO, Ont. – The cost of 
ground transportation for Canadian 
shippers increased 1.2% in July when 
compared to June, according to results 
published by the Canadian General 
Freight Index (CGFI).

The Base Rate Index, which ex-

cludes the impact of fuel surcharges 
assessed by carriers, has increased for 
four consecutive months, including a 
1.4% increase in July. However, base 
rates remain 3.6% below the same pe-
riod in July 2010.  

Average fuel surcharges assessed by 

carriers declined from 19.3% of base 
rates in June to 19.0% in July.

“It appears there is a trend toward 
marginal increases in base rates,” said 
Doug Payne, president and chief op-
erating officer of Nulogx. “If carriers 
continue to manage their capacity and 

price rationally we may see this trend 
continue, however that could be offset 
if there is a slowing economy.” 

The CGFI is sponsored by Nulogx, a 
transportation management solutions 
provider. 

For more info, visit www.cgfi.ca. n

Ground transport rates rise 1.2% in July: Canadian General Freight Index

US tonnage declines, but fleets are busy
ARLINGTON, Va. – US truck tonnage dropped 0.2% in August, follow-
ing a revised 0.8% decline in July, according to the most recent figures 
from the American Trucking Associations (ATA).

ATA had initially reported a 1.3% decline in July.
Compared to August 2010, seasonally-adjusted tonnage was up 5.2% 

in August and 4.5% year-over-year in July.
“Freight has been going sideways for much of this year, but it isn’t  

falling significantly either, which suggests the US economy just might skirt 
another recession,” said ATA chief economist Bob Costello.

He added US truck fleets have about as much freight as they can  
currently handle.   

“In part, this is due to less industry supply,” he added. “The number of 
trucks operated by the truckload industry is still down about 12% from 
the height in late 2006, yet tonnage levels are about the same as in late 
2006. Additionally, most carriers are finding it very difficult to hire new 
truck drivers, which mean they can’t add too many trucks.” n

TORONTO, Ont. – RBC’s Canadian 
Manufacturing Purchasing Managers 
Index provided a ray of hope in Sep-
tember to the otherwise gloomy eco-
nomic forecasts dominating the news 
and may point to a late-year rally for 
the country’s economy. The volume 
of new work received by Canadian 
manufacturers continued to increase 
in September, according to the month-
ly index, which offers a comprehensive 
and early indicator of trends in the Ca-
nadian manufacturing sector.

The RBC PMI found that business 
conditions in Canada’s manufactur-
ing sector improved further in Septem-
ber. Both output and new order growth 
quickened since August, with panel-
lists commenting on greater demand 
and new client wins. Meanwhile, the 
rate of job creation was strong and the 
fastest since March. However, supply-
side pressures continued to build dur-
ing the latest survey period, as firms 
reported further vendor delivery de-
lays and a strong (albeit slower) rate 

of input price inflation.
The headline RBC PMI – a com-

posite indicator designed to provide a 
single-figure snapshot of the health of 
the manufacturing sector – registered 
55.0 in September, up fractionally from 
54.9 in August, and signalled a solid 
improvement in Canadian manufac-
turing sector business conditions. The 
latest RBC PMI reading was the high-
est since April, and reflected further 
expansions of both output and new or-
ders. The index is produced in associa-
tion with Markit, a global financial in-
formation services company, and the 
Purchasing Management Association 
of Canada (PMAC).

“(September’s) RBC PMI figures 
bode well for a rebound in the Cana-
dian manufacturing sector in the third 
quarter, consistent with a rebound in 
the Canadian economy and in line 
with our latest forecast for real GDP 
growth in Canada of 2.4% this year,” 
said Craig Wright, senior vice-presi-
dent and chief economist, RBC. n

Purchasing index shows reason for optimism

CHASSIS AVAILABLE:
20-40 tandem and tridem chassis in stock
           40-53’ Tridem extendible in stock.

MAINTENANCE:
Call us today to see how we can lower 
your annual maintenance costs and 
provide you with quick reliable damage 
quotes and repairs.

SHUNT TRUCKS:
We have shunt trucks available for  
daily, weekly, monthly rentals or  
long term leases.

275 Carrier Drive
Toronto, On M9W 5Y8
416-679-9339 • Fax: 416-679-8338

www.westvaninc.com 
www.shunttrucks.com

TRAILERS:
Storage and 53’ road vans available.
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•
Josh Parsons, 32, is as green as they 
come, with just one month of truck 
driving under his belt at Stevens Trans-
port in Dallas, Texas. After a 12-year 
stint in the Navy, Parsons opted for a 
job behind the wheel, saying it always 
seemed like a cool job to him.

“I think a lot of people just don’t 
know what there is to offer. A lot of 
older drivers have been on the road a 
long time so they see what’s going on, 
but young people don’t know,” he told 
Truck News, adding that his military 
history gave him a window into what 
it’s like to be away from home for long 
periods of time.

•
Gilles Proulx, a driver with Penner 

International in Winnipeg, Man., 
has more than 25 years under his 
belt and says that trucking compa-
nies tend to err towards older driv-
ers with more experience when do-
ing their hiring – placing new and 
younger drivers at a disadvantage.

MILTON, Ont. – When posed with 
the question, “What do you want to be 
when you grow up?” most young chil-
dren tend to stick to a fairly conven-
tional list of occupations. Doctors, as-
tronauts, fire fighters and athletes tend 
to dominate, but trucker? Not likely. 

There was a time where the pro-
fession of truck driver was not only 
sought after by (mostly) young men, 
it was downright revered by all who 
shared the highways. Today, the in-
terest in the occupation is dwindling 
among younger careerists, and the sec-
tor is aging rapidly. 

Our own Transportation Media 
Research Group places the average 
age of truck drivers at 49, among the 
oldest of any sector, and with groups 
like the Canadian Trucking Human 
Resources Council predicting signif-
icant driver shortages in the months 
to come, some say the industry is 
nearing crisis mode. But why does 
the industry struggle to recruit and 
retain young talent? 

We asked drivers at the Fifth Wheel 
Truck Stop in Milton, Ont. to find out.

“They are looking for experienced 
drivers. The industry, for the last few 
years, has been that way,” he said. “A 
lot of young guys are going to school 
and have a hard time getting a job be-
cause they don’t have the training, but 
they have to start somewhere.”  

Proulx also says trucking is more 
dangerous than it’s given credit for 
– and not just because of the risk of 
crashes. “I was in New York a month 
ago…It was getting late and I thought 
if I slept overnight in the yard I could 
leave in the morning. A kid (at the 
yard) said, ‘You could do that, but you 
won’t be leaving in the morning.’ You 
know what I mean?”  

•

Chris Alexander of Dill’s Trucking 
in Mississauga, Ont., got his start 
driving a truck when he was just 18, 
and knew trucking was going to be 
his career from the get-go.

“I knew that this is what I wanted 
to do, even though my Mom and Dad 
said to stay in school and become a 
lawyer or something. I knew this was 
it,” he said.

But things have changed in the many 
years since Alexander got his start, he 
admits. From tight-belted insurance 
companies to over-zealous regulators 
to the anti-trucker public mentality, 
“the industry is in a slump,” he says.

“There is no love out here anymore. 
Everyone is out for themselves and 
no one helps anyone else. Why would 
anyone be attracted to it?” he pon-
ders. “And why be gone from home 
for the same money you can make in 
an office?”

•

Sam Clatterbuck, a driver with Bay-
lor Transport in southern Indiana, 
chalks up young peoples’ indiffer-
ence towards trucking to a simple 
lack of gumption.

“They don’t want to work because 
their Mommy and Daddy hand them 
everything. I know a lot of people that 
had the chance to get a job, but why 
should they when their parents take 
care of them?”

Clatterbuck also says most peo-
ple would rather stay home than 
court the romance of the open road 
– which is what drew in so many 
truckers decades ago.

“Some of them want to be home 
with their families and girlfriends. A 
lot of them have kids and want to be 
home with them, too. If they can get 
jobs (that let them go) home every day, 
it won’t be bad, but a lot of them can’t 
and family comes first.” n

TSQ

?Why is it so difficult to 
attract younger drivers 

to trucking?
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the best way to predict the future 
is to invent it.
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Thanks to enhanced tread life from the new, patent pending Dual Compound Tread, 
the MICHELIN® XZA3®+ EVERTREAD™ tire’s mileage is 30% better than the competition 

in long haul applications. The MICHELIN® XZA3®+ EVERTREAD™ tire pushes mileage  
to never-before-seen levels, while offering the same legendary fuel efficiency,  

handling and retreadability you’ve come to expect from a MICHELIN® steer tire.  
We’re so confident the new MICHELIN® XZA3®+ EVERTREAD™ tire will take your  

mileage to the next level, we’ll guarantee it.* 

Find out more about the new MICHELIN® XZA3®+ EVERTREAD™ tire, and discover all the 
ways The Right Tire Changes Everything™ at michelintruck.com. 

*See Guarantee Terms and Conditions for details.
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