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By James Menzies
MISSISSAUGA, Ont. – Insurance 
companies love data. They really do. 
And they’re very good at analyzing 
and interpreting data. So, it should 
come as little surprise that insur-
ance providers are looking for ways 
to tap into the telematics data being 
generated by their fleet customers.

The term telematics is loosely de-
fined as driver behaviour or vehicle 
performance data that’s transmitted 
from a vehicle to a Web site or other 
device for analysis. The term insur-
ance telematics is just now entering 
the Canadian trucking industry’s di-
alect, though in other parts of the 
world such as Europe, it’s practically 
mainstream.

Scott Cober, vice-president, na-
tional leader with Marsh Canada’s 
trucking practice, told the Toronto 
chapter of the Fleet Safety Council 
recently that by 2017, there will be 
89 million users of usage-based in-
surance around the world. Usage-
based insurance, or UBI, can be 
broken down into two categories: 
Pay As You Drive (where premiums 
are set based on mileage driven) or 
Pay How You Drive (where premi-
ums reflect driving behaviour, as 
measured by on-board telematics).

Insurance companies are particu-
Continued on page 14
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Tail Blazers

By Carroll McCormick
MONTREAL, Que. – Taking yet another 
step to reduce fuel consumption, Montre-
al-based Groupe Trans-West has installed 

trailer tails on the 120 trailers it uses for 
US-bound trips. The carrier values 
the monthly fuel savings at $54,000.

“You cannot really calculate 
the savings in percentages, be-
cause different tractors have 
different fuel consumption. 
In our tests, the best calcula-
tion was that for every 1,000 

miles running you will save six 
to eight US gallons of fuel,” says 
Pierre Savard, director of train-
ing, Trans-West.

The carrier logs 90% of its 
miles in the US, where trailer 
tails are permitted. If Canadi-
an regulations change to per-
mit their use north of the bor-
der, fuel savings for Trans-West 
could increase another 10%.

This Quebec fleet 
says it’s saving 
10,000 gallons of  
diesel a month with 
trailer tails. So, why 
are they illegal in 
Canada?

Trucking 
telematics
You’ve got data. 
Now, your
insurer wants it.

Continued on page 11

Delivering daily news to Canada’s trucking industry at www.trucknews.com

quIck payback: Trans-West fleet director Michel Morin opens a fuel-
saving TrailerTail. The devices must be folded in while in Canada, but even 
so, they’re paying big dividends on US miles. Photo by Carroll McCormick

The Mercedes-Benz Sprinter may be 
among the smallest of commercial  
vehicles. Can it perform in the harshest 
of conditions? Page 40
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The advent of the Compliance, Safe-
ty, Accountability (CSA) program in 
the US has had a significant impact 
not only on how carriers manage their 
equipment and drivers, but also on 
how they sell their services.

Never before has the safety perfor-
mance of motor carriers operating in 
the US, including those from Canada, 
been so readily available to the public 
and the shipper community. Carriers 
that have managed their CSA scores 
effectively and stand out as top-per-
formers among their peer groups are 
using that to their advantage when so-
liciting new business and negotiating 
rates. And who can blame them?

When several carriers are being con-
sidered for a piece of business, with 
rates being equal or close to it, CSA 
scores are undoubtedly entering the 
discussion. A carrier sales rep may 
even do the legwork and present its 
own scores along with those of its com-
petitors for comparison. Others may 
subtly point their customer in the right 
direction and encourage them to do 
their own research. This tactic is usu-
ally accompanied with some degree 
of fear mongering and the lecturing of 
shippers on their societal obligations 
to choose the safest carrier available.

“I think CSA is a game-changer, 
and while it’s imperfect, it provides a 
more comprehensive view of each car-

The risk in making safety a competitive battleground

rier’s safety potential,” Robert Low, 
founder of Prime Inc. said during a 
fall Driving for Profit seminar. “And 
now, with the public nature of most of 
that information, shippers have at least 
some implicit obligation, if not more 
than that, to review that information 
and to make decisions not just based 
on the lowest price. CSA is going to 
be a watershed for safe truckers and 
truckers who can manage CSA and 
keep those scores good.”

At first, it would seem the truck-
ing industry would be well served by 
moving the discussion with shippers 
away from rates and towards on-road 
safety performance. Theoretically, this 
should motivate carriers to place extra 
emphasis on their safety programs and 
if a direct correlation can be made be-
tween a company’s CSA performance 
and its ability to win new business, 
getting buy-in for crucial safety pro-
grams from upper management should 
be that much easier. What could be 
wrong with that?

My concern is that, as a carrier’s 
safety performance, and its CSA scores 

specifically, become more heavily lev-
eraged in the freight-bidding environ-
ment, that carriers will be less likely to 
share their best safety practices, that 
they’ll hold those secrets more closely 
to their vests than they have in the past. 
I’ve always enjoyed covering the truck-
ing industry because carriers, though 
competitors, have traditionally been 
willing to share insight and expertise 
on what works – and what doesn’t – in 
managing their fleets. 

This is especially true when it 
comes to safety, as it should be. Keep-
ing our industry’s collective work-
force safe and sending them home 
to their families at the end of each 
trip should be a shared goal. It’s 
difficult to imagine it being any 
different.

However, when discussing CSA 
in general, and this issue more spe-
cifically, with a couple of fellow 
trucking journalists on a recent 
press trip, one of my American 
peers noted that carrier executives 
in the US are already more reti-
cent to speak openly about their 
safety programs, for fear of losing a 
competitive edge. It seems that an 
unintended consequence of CSA 
is that it has created a competitive 
environment in which CSA scores 
are so highly valued and heavily 
guarded, that motor carriers are 

less inclined to share information and 
best practices that could lead to a safer 
industry as a whole. 

There’s nothing wrong with viewing 
safety as a competitive advantage; safe 
carriers have earned that right. But in 
my opinion, carriers have a moral obli-
gation to share information that could 
help protect drivers and other work-
ers within the industry, no matter who 
they work for. n

Editorial 
Comment
James menzies

Large carriers are always in the 
spotlight – they drive trucking as-
sociation policy, are usually the first 
to test new technologies, and get a 
disproportionate share of the head-
lines. But the reality of the Canadi-
an trucking market is that it’s domi-
nated by small carriers.

Carriers possessing fewer than 
10 trucks and earning less than $1 
million in annual revenues make 
up more than 60% of the country’s 
for-hire carrier population. 

During the five-year economic 
growth spurt prior to the recession, 
their numbers increased consider-
ably, rising by about 20%. And 
they have hung on through the re-
cession and the subsequent slow re-
covery relatively well considering 
the challenges they faced.

As resilient as small carriers have 
proven to be through the greatest 

recession since the 1930s, however, 
there is good reason to worry about 
their future. 

Simply, the numbers I’m looking 
at look troublesome.

Our annual Transportation 
Buying Trends Survey of carri-
er executives across the country, 
conducted in December and Janu-
ary, found that while 38% of large 
carriers expect to grow their busi-
ness volumes in 2013, only 27% 
of small carriers expect the same. 
This divide in carrier projections 
is borne out by research conduct-
ed by the American Trucking As-

sociations stateside. While large 
carriers in the US are doing bet-
ter, small carriers actually expe-
rienced a 4.6% drop in freight 
volumes from September 2011 to 
August 2012.

The same divide is found when 
looking at rates. While three quar-
ters of large carriers expect to 
charge higher rates, only 39% of 
small carriers do. 

Our research, conducted in part-
nership with the Canadian Indus-
trial Transportation Association, 
Cormark Securities and CITT, is 
also finding a wide gap in purchas-
ing plans based on fleet size. 

While two thirds of large fleets 
(100 or more Class 8 vehicles) in-
tend to purchase new trucks in 
2013 only 17% of small fleets (5-9 
trucks) have similar plans. 

Considering these differences it’s 
no surprise that large carriers are 
considerably more upbeat about 
business prospects in 2013 than 

small carriers. Large carrier opti-
mism for 2013 averages 6.6 out of 
10, compared to just 5.6 for small 
carriers.

Seems our smaller carriers have 
some big challenges ahead of them. 
But I wouldn’t count them out be-
cause the other reality is that trans-
portation in Canada is a tough 
business. There are many lanes and 
many customers which simply don’t 
make economic sense for large car-
riers to take on. 

I believe there will always be a 
need for well-managed, niche-seek-
ing small carriers in the Canadian 
marketplace. They have some chal-
lenges to overcome, and their num-
bers may shrink some as a result, 
but they will not be going away. n

Small fleets; large worries
The view 
with Lou
Lou smyrLis

– James Menzies can be reached 
by phone at (416) 510-6896 or by  
e-mail at jmenzies@trucknews.com. 
You can also follow him on Twitter 
at Twitter.com/JamesMenzies.

– Lou Smyrlis can be reached by 
phone at (416) 510-6881 or by  
e-mail at lou@Transportation 
Media.ca. You can also follow him on  
Twitter at Twitter.com/LouSmyrlis.

Did you know?

More than half of Canada’s for-hire 
carriers have plans to purchase new 
trucks this year, our latest Transpor-
tation Buying Trends Survey of truck-
ing executives shows. The national 
survey, conducted in late December 
and early January and including re-
sponses from more than 100 carrier 
executives from across Canada, found 
53% ready to invest in new heavy-duty 
trucks in 2013. That represents a no-
table increase from the 47% who said 
likewise last year and certainly a size-
able increase from the 31% willing to 

invest in new trucks in the midst of the 
recession back in 2009.

Purchasing plans, however, differ 
considerably on both a regional ba-
sis and by fleet size. Carriers head-
quartered in Western Canada are 
much more likely to be purchasing 
Class 8 trucks this year with more 
than two thirds indicating they have 
such plans. In comparison, only 
44% of carriers from Central Can-
ada will be purchasing new trucks 
and 57% from  Eastern Canada. 
The differences in purchasing plans 
are even more differentiated when 
fleet size is taken into consideration. 
Whereas two thirds of large fleets have 
plans to purchase new iron, only 17% 
of small carriers indicate that they do.

For the purposes of the sur-
vey, small carriers have 5-9 Class 8  
vehicles; medium-sized carriers  
have 10-99 Class 8 vehi-
cles; and large carriers have 

Carrier plans  
to purchase 
new trucks

more than 100 Class 8 vehicles.  
The annual survey is conducted by 
our research division in partnership 

with the Canadian Industrial Trans-
portation Association, Cormark  
Securities and CITT.  n

Central  Canada carriers 44%

57%

53%

Intent to purchase new Class 8 trucks in 2013 – By Region

eastern  Canada carriers

Western  Canada carriers

overall

67%

medium  sized carriers 65%

66%

Intent to purchase new Class 8 trucks in 2013 – By Fleet Size

Large  carriers

small  carriers 17%

– Transportation Buying Trends Survey, Transportation Media Research
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OEM This Month Last Year

Freightliner 575 696

International 224 288

Kenworth 276 534

Mack 314 121

Peterbilt 317 308

Volvo 357 403

Western Star 263 161

TOTALS 2326 2511

OEM BC ALTA SASK MAN ONT QUE NB NS PEI NF CDA

Freightliner 608 822 222 622 3,583 1,271 343 143 29 29 7,672

Kenworth 648 2,432 392 212 997 1,045 125 0 0 0 5,851

Mack 103 415 200 111 951 391 82 42 0 32 2,327

International 154 764 81 300 1,888 861 191 81 26 62 4,408

Peterbilt 373 1,410 313 533 721 612 165 28 0 0 4,155

Volvo 232 305 110 247 1,839 786 111 78 0 9 3,717

Western Star 450 880 92 74 350 404 73 113 7 13 2,456

TOTALS 2,568 7,028 1,410 2,099 10,329 5,370 1,090 485 62 145 30,586

Class 8 truck sales in December, although above 2,000 
once again, continued their 3-month slide below last 
year’s totals. The top three market share leaders – 
Freightliner, International and Kenworth – all suffered 
setbacks compared to the previous year. Kenworth’s 
numbers in particular took a turn for the worse during 
the month. Still, this was the sixth best December 
total since 1999. Monthly sales were also about 500 
units above the 5-year average. Another positive note, 
both Mack and Western Star experienced gains from 
December last year.

Monthly Class 8 Sales – Dec 12
Historical Comparison – Dec 12 Sales

Historical Comparison – YTD Dec 12

Class 8 Sales (YTD Dec 12) by Province and OEM

Class 8 truck sales are in their third year of recovery following their crash in 2009. The 30,586 trucks sold make 2012 the fourth best sales year since 1999 and almost 9,000 above the 5-year 
average. It could have been the third best year but slumping sales over the final quarter nixed that opportunity. The 30,586 trucks sold were also well within our own forecasted estimated range 
of 30,319 to 31,227. Assuming an 8-year life cycle for Class 8 trucks (a truck could go through several owners), there are more than 35,000 trucks due for renewal. But many fleet owners are 
reluctant to purchase trucks that actually add to their fleet size due to concerns about the slow growing economy. We forecast sales in the range of 35,000 to 35,986 Class 8 trucks for 2013.

Truck sales came in above the 2,000 mark tor the 15th straight month, reminiscent of the  
industry’s capacity boom years of 2005 to 2007. A worrisome trend, however, is that sales have 
been declining each month since October and have also been in general decline since the year’s 
high mark of 3,166 back in May.

Market Share Class 8 – Dec 12 YTD12-Month Sales Trends
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The sales totals for 2012 now completed, it’s time to weed out the winners and 
losers. Freightliner, last year’s Canadian market leader, had a banner year in terms 
of sales volumes and market share, commanding a quarter of Class 8 sales. 
Kenworth is in the number two spot for marketshare and enjoying the fact that 
its strong western network is able to tap into the stronger western economy. 
But the company faltered in December and ends up with less than 20% market 
share. Troubled Navistar International finished the year with 14% market share.
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NEW GREAT DANE 53’ HIGH CUBE REEFERS
53’, Hendrickson Air Ride, 11 R 22.5 Tires on  
Aluminum Wheels, Stainless Front & Rear, Duct and 
Flat Aluminum Floors, Logistic Track, LED Lights, 
Single Temp, Dual Temps, Tridems & Full Stainless 
Models available. Thermo King or Carrier units.

NEW AUTOCAR “XSPOTTER” SHUNT TRUCKS
Off Road or Road Legal units, Cummins Engines,  
Allison RDS-3500 Auto Transmissions, Front Axle Shock 
Absorbers, Single Axle or Tandem 30,000 – 44,000 rear 
axles with traction lock, 100,000lb Fifthwheel, Extra Large 
78” High Cab with High Visibility Package, Full Driver 
Comfort & Safety Package and Harsh Climate Package.

NEW GREAT DANE TRIDEM REEFERS
53’, Tridem Air Ride with 72”/72” Axle Spreads,  
11 R 22.5 Tires, Steel Wheels, Stainless Steel Swing 
Rear Doors, HD Flat Aluminum Floor, PunctureGuard 
Interior Lining with Logistic Track, CorroGuard  
Anti-Corrosion Coating, Thermo King SB-230 Units

NEW CHAPARRAL 53’ TRIDEM DEEP DROP
53’, Tridem Air Ride, Aluminum Wheels, 35” Deck 
Height, Lightweight All Aluminum Design, Heavy Duty 
Drop Neck, Wide Load Lights, Chain Hooks,  
14 Winches, Only 12,520 lbs!!!

NEW LANDOLL 930/950 TILTING TAIL TRAILERS
51’, Tandem & Tridem Air Ride, 15’ Tilting Tail Section, 
35 & 50 Ton Capacity, 20,000 Lb. Winch, Wireless  
Remote Control, Air Operated Upper Deck Ramp, 
Fully Hot Dipped Galvanized, 38” Deck Height.  
Full Deck Tilt Models Also Available.

NEW GREAT DANE 53’ HIGH CUBE DRY VANS
53’, Hendrickson Air Ride, High Cube Interiors, We 
have the model to fit your needs. Choice of Interior 
Lining: Plywood, Damage Proof SSL, High Impact 
Polyethylene or Composite Plate Walls with Logistics 
Posts on 16”, 24” or 48” centres. Buy the trailer 
that’s right for you!!!

NEW ETNYRE “FALCON” LIVE BOTTOM TRAILERS
SPIF Tri-Axle and Quad-Axles Available, Extra wide 
42” Belt with Speed Control and Optional Reversing 
Feature,  Cross-Slat Free design with Heavy Duty 
100,000lb Chain System, Full Weather Proof Tarps, 
Steeper Bin Walls for less product bridging.  
Heavy Duty, Reliable Design.

NEW GREAT DANE STAINLESS STEEL REEFER
53’, Tandem Air Ride, 11 R 22.5 Tires on DuraBrite 
Aluminum Wheels, Full Stainless Steel Front, Sides 
& Rear, HD Duct Floor, PunctureGuard Interior with 
Logistic Track, CorroGuard Anti-Corrosion Coating. 
Thermo King SB-230 with Chrome Grills.

When you need more
than just a box, go for
the whole package.

2006 GREAT DANE 48’ DUAL TEMP REEFER
48’, Tandem Air Ride, 22.5 Tires on Aluminum Wheels, Fenders, 
Stainless Front & Rear, Swing Doors, Broker LED Light Package, 
Duct Floor, Interior Logistic Track, Thermo King Spectrum SB  
Dual Temp Reefer.  Mint Condition.

2009 GREAT DANE HIGH SPEC 53’ VAN
53’, Tandem Air Ride, 11 R 22.5 Tires, Aluminum Wheels, 
Stainless Steel Front & Rear, Broker Spec LED Light 
Package, ETR Roof, Logistic Posts, Interior Lights, 
Walkramp Holders. Excellent Condition.

2007 CAPACITY TJ5000 SHUNT TRUCKS
1- Off Road w/QSB Engine and 1 – Road Legal w/ISB-07 
Engine, Both Feature Automatic Trans., 100,000 lbs Hydraulic 
5th Wheel, Automatic Greasers, Dura-Ride Rear Susp., Harsh 
Climate and Driver Comfort Packages, Both just off Full  
Maintenance Leases. Low Hours, Excellent Condition

2008 GREAT DANE 48’ QUAD AXLE VANS
48’, SPIF Quad Axle Air Ride, 72”/72” spread with Steer axle 109” 
ahead, 11R 22.5 Tires, Aluminum Wheels, Swing Rear Doors, Alumi-
num Roof, Logistic Post Interior, Heavy Duty Scuff Liner. Heavy Duty 
Specs, Excellent Condition.

(2) 2004 TRAILMOBILE 53’ DRY VANS
53’, Tandem Air Ride, 22.5 Tires on Steel Wheels, White  
Aluminum Sides, Swing Rear Doors, Galvanized Rear Frame, 
Interior Logistic Posts on 24” Centres, Aluminum Roof.

(5) 2009 CAPACITY TJ5000 SHUNT TRUCKS
204hp Cummins QSB Engine (No Diesel Particulate Filters to 
deal with), Allison Automatic Transmission, 100,000 lb Hydraulic 
5th Wheel, Dura-Ride Air Ride Rear Suspension, Automatic 
Greasers, Just Off Lease, Excellent Condition, 2008 Capacity  
& Ottawa’s also available.

2011 GREAT DANE 53’ TRIDEM DRY VAN
53’, Tridem Air Ride, 72”/72” Axle Spreads, Composite Plate 
Side Walls, Swing Rear Doors, Stainless Steel Rear Frame  
and Bumper, Aluminum Roof, Heavy Duty 24” Scuff Liner,  
Side Sky Lights, Excellent Condition.

(2) 2005 UTILITY 53’ HIGH CUBE REEFERS
53’, Tandem Air Ride, 11 R 22.5 Tires on Steel Wheels, Stainless 
Steel front & rear, Aluminum Duct Floor, Armor-Tuff Interior Lining, 
1 with Logistic track, 107.5” Inside Height, Carrier Ultra Reefer 
Units.  Certified and Reefers Serviced.

NEW EQUIPMENT  905.625.8441 USED EQUIPMENT  905.625.5843 PARTS  905.625.8812 SERVICE  905.625.8448

MISSISSAUGA

Sales, Parts, Repair Centre 
1201 Aimco Blvd.  
Mississauga, Ontario 
L4W 1B3

T 905.625.8441   
F 905.625.9787

WHITBY

Parts & Repair Centre 
1025 Hopkins Street  
Whitby, Ontario 
L1N 2C2

T 905.430.1262   
F 905.430.0914

ALLISTON

Parts & Repair Centre 
4917 C.W. Leach Road 
Alliston, Ontario 
L9R 2B1

T 705.434.1423   
F 905.434.0125

PUTNAM

Parts & Repair Centre 
3378 Putnam Road 
RR #1 Putnam, Ontario 
N0L 1B0

T 519.269.9970  
F 519.269.3327

Truck Centre 
5151 Everest Dr. Unit 7 & 8 
Mississauga, Ontario 
L4W 2Z3

T 905.625.8441   
F 905.629.4911

USED EQUIPMENT SALES MIKE HIGNETT   T 905.625.5843 | mhignett@glasvangreatdane.com

NEW EQUIPMENT SALES TEAM:   Adam Stevens   |   Tom Pepper   |   Greg Pepper   l   Jason Dutton   l   Mike Hignett 

(6) 2006 CAPACITY TJ5000 SHUNT TRUCKS
Cummins Diesel Engines (Pre-DPF), Automatic Transmissions, 
Dura Ride Rear Suspension, Automatic Greasers, 100,000 lb. 
hydraulic 5th Wheel, Air Conditioning, Full Maintenance  
Records available.  Good Shape.

NEW LANDOLL 455 TILT DECK TRAILERS
53’, Tridem Air Ride, 17.5 Tires on Aluminum Outer 
Wheels, 55 Ton Capacity, 20,000-30,000 lbs winches 
available, Wireless Remote Control, Side Mounted 
D-Rings, Container Package Available, Galvanized 
and Powder Coated finishes In Stock.
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Truck News golf tourney to tee off June 4
UXBRIDGE, Ont. – The eighth annual Truck News/Chevron charity golf 
tournament will held on June 4 at Wooden Sticks Golf Club in Uxbridge, Ont.

“We are happy to be working with Trucking for Wishes again to send 
one or two children with life-threatening conditions on their dream va-
cation,” said Kathy Penner, associate publisher of Truck News. “We will 
have a full field of 144 golfers. The entry fee includes all competitions, 
prize draws, lunch, dinner. Don’t miss this great event.”

For more information or to register, visit www.golfingforwishes.com. n

TORONTO, Ont. – Sales of Class 8 
trucks hit 30,586 in 2012, according to 
data released by the Canadian Motor 
Vehicle Manufacturers Association. 
That made 2012 the fourth best year 
since 1999 in Class 8 truck sales. The 
year’s totals were on track to make 
2012 the third best year since 1999 but 
a slowdown in the final quarter nixed 
that opportunity.

The 30,586 trucks sold in Canada 
were well within our own forecasted 
estimated range of 30,319 to 31,227.

How do Class 8 sales look for 2013? 
This year is particularly difficult to 
forecast because the industry appears 
to be on a holding pattern in terms of 
adding capacity. Assuming an eight-
year life cycle for Class 8 trucks (a 
truck could go through several own-
ers), there are more than 35,000 trucks 
due for renewal. But many fleet own-
ers are reluctant to purchase trucks 
that actually add to their fleet size due 
to concerns about the slow-growing 
economy.

Our research is also finding a wide 

gap in purchasing plans based on fleet 
size. While two thirds of large fleets 
(100 or more Class 8 vehicles) intend 
to purchase new trucks in 2013 only 
17% of small fleets (five to nine trucks) 
have similar plans. Also important is 
that while 38% of large carriers ex-
pect to grow their business volumes 
in 2013 only 27% of small carriers ex-
pect the same. And while three quar-
ters of large carriers expect to charge 
higher rates, only 39% of small carri-
ers do. As a result, large carriers are 
considerably more upbeat about busi-
ness prospects in 2013 than small car-
riers. Large carrier optimism for 2013 
averages out at 6.6 out of 10, compared 
to just 5.6 for small carriers.

Balancing the reality that small car-
riers (which make up three quarters 
of Canada’s for-hire fleets) won’t be a 
factor in truck sales along with the fact 
there are many trucks up for replace-
ment, we are being cautious with this 
year’s projections. We forecast sales 
in the range of 35,000-35,986 Class 8 
trucks for 2013. n

Canadian Class 8 truck sales reached 
fourth best year ever in 2012

              

SALES - SERVICE - PARTS  for REMTEC, TREMCAR, J&L TANK inc.

Tankmart International

canada’s largest tank trailer dealer

www.tankmart.com

Unit 6276 – 2002 FrUehaUF 7000 usg DOT-407 insulated 
s/s  tandem, near mint jacket, very good overall condition, new 
safety & B-620. Call

new tremCar 8400 usg insulated s/s DOT-407 tridem, for 
sale or lease. In stock Oakville. Call

Unit 9255 – 1997 Bedard 1800 cu. ft. pneumatic tridem, alum. 
barrel, 72”x72” A/R susp., excellent lime tank, new safety. Call

Unit 9204 – 2002 advanCe 48,000L, alum. insulated 
TC-306 convertible petro quad, has new safety, ready for  
the winter.  Call

Unit 8821 – 2011 tremCar 1625 cu. ft. pneumatic quad, 
Que/Ont spread, just out of cement service, very good overall 
condition, new safety & tires.  Call

Unit 9099 – 1999 advanCe 57,000L DOT-406 petro 5  compt. 
quad , A/R, vapour recovery, B/L, manifold, pump off line,  
new B-620 & safety.  Call

new troxell 4000 cu. ft. storage silo, lease or buy. Call

Unit 9260-Bedard 1900 cu. ft. pneumatic super B train, alum. 
barrels, A/R, presently in cement service, new safety. Call

availaBle For sale or lease 2 used 6600 i.g. Tankcon 
MC-312 FRP tridems, air ride, all tests current.  Call

Unit 9220 – 2004 remteC 50,000L 6 comp’t DOT-406 petro 
quad, just out of shop, new B-620 & safety, b/l, vapour, A/R, 
auto-steer, alum. wheels, only hauled lubes from new.

Unit 9235 – 2013 heil 1200 cu. ft. tridem pneumatic, A/R, 
alum. wheels, Michelin tires, excellent sand tank, ready to work. 
In Oakville.  Call

Unit 9336 – heil 9200 usg 4 comp’t MC-306 petro tandem, 
very good overall condition, 4" mechanical internals, B/L, vapour 
recovery, new B-620 & safety (file photo). Call

Unit 9236 – 2002 Polar 51,000L 1 comp’t DOT-406 petro-
leum quad, A/R, B/L, vapour recovery, alum. wheels, new frame 
paint, new B-620 & safety, excellent methanol/ethanol tank.

1982 international Co5030 aircraft refueller, Cummins 
power, Allison auto,18,000L MC-306 tank, 3 stage filter, over & 
underwing refueling, extremely rare, available now. Call

OAKVILLE BRANCH
Call Kevin Brown, Tony Jelicic
1-800-268-1456 • (905) 465-1355
Fax: 905-465-3780

MONTREAL BRANCH
Call Ron Laberge, Bob Kavanagh,
Camille Pettinato, Sylvain Lavoie
1-800-363-2262 • (514) 323-5510
Rental Units and Service 
at both Branches

OVER 200 NEw & USEd
TANK TRAILERS fOR

SALE  • LEASE  • RENT
Feature Unit of the Month

1 ONLy
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border

By Ron Stang
WINDSOR, Ont. – The company 
that owns the Ambassador Bridge 
is applying for permission to allow a 
wider number of hazardous materi-
als substances to be trucked across 
the more than one-mile link be-
tween Windsor and Detroit.

Up to now, more dangerous 
HazMat shipments have been re-
stricted to the Detroit-Windsor 
Truck Ferry, which has several dai-
ly crossings. The Blue Water Bridge 
between Sarnia and Port Huron, 
90 kms north, also allows those 
HazMat transfers with restrictions 
such as hours and escort vehicles.

Ambassador Bridge management 
did not respond to requests for an 
interview. But a spokesman for the 
Michigan Department of Transpor-
tation (MDOT) suggested the appli-
cation might have to do with the fact 
the new $260-million Gateway Proj-
ect – which links the bridge seam-
lessly to a series of freeways and 
which has a designated truck road 
and ramp – was completed last year.

“I’m going to assume (it’s) be-
cause of the changes that the Gate-
way Project brought about, mean-
ing direct freeway access,” MDOT’s 
Rob Morosi said.

With Gateway “there had been 
some changes primarily with the 
routing of trucks not going through 
the neighbourhood anymore, having 
their own designated ramp, which 
obviously played into the factor of 
reviewing (the bridge’s) applica-
tion,” he said.

The plan, which is being endorsed 
by MDOT, would allow flammable 
and combustible liquids, as well as 
corrosives, to be carried across the 
structure, with some provisions 
such as escort requirements. Cur-
rently flammable and non-flamma-
ble, non-poisonous, non-toxic com-
pressed gas and poisonous gases 
(toxic by inhalation) are allowed, as 
are flammable solids, and oxidizers 
and organic peroxides. Explosives, 
restricted now, would continue to 
be restricted.

But a chorus of opposition has de-
layed the timeline for public com-
ment, which was to have concluded 
Jan. 31, and which now has been ex-
tended indefinitely.

Morosi cited specific concerns 
of Detroit bridge area residents in 
the city’s Mexicantown or Hispan-
ic community. “We haven’t decided 
when the public meeting will be,” he 
said, which likely will require trans-
lating documents.

But it could be as long as 18 
months after the public comment 
period ends before a decision is 
made. Canadian officials are also 
concerned they were kept out of 
the loop. Windsor Fire Chief Bruce 
Montone said his department is 
tasked with leading the Canadi-
an response to any bridge HazMat 
emergency, and “my first concern is 
we need to be consulted.”

Montone said he wasn’t “telling 
them what to do, I’m just saying 
where’s the discussion? We have 
certain expertise that we can bring 
to the table and offer in terms of 
thoughts and ideas.”

Windsor West MP Brian Masse, 
co-chair of a federal all-party com-
mittee on border issues, said the 
bridge lacks proper infrastructure 

to carry dangerous hazardous mate-
rials. He said that at the Blue Water 
Bridge, there are specific spill con-
tainment areas. 

“Right now if we have an acci-
dent on the Ambassador Bridge, 
even our general spills from our 
cars, they’re running into the riv-
er,” he said.

The connecting roads leading 

to the Ambassador Bridge from 
Hwy. 401 – Talbot Rd. and Hu-
ron Church Rd. – are designated 
HazMat routes. Under the Michi-
gan proposal, the Windsor-Detroit 
tunnel, which currently is allowed to 
handle some hazardous materials, 
would ban all hazardous materials.

“The tunnel is inherently most 
vulnerable to hazardous materials 

due to the limited ability of vehicle 
occupants to avoid toxic fumes,” the 
MDOT report says.

Currently trucks carrying all 
forms of HazMat between Wind-
sor and Detroit can use the Detroit-
Windsor Truck Ferry. Ferry vice-
president Gregg Ward said the ferry 
carries 40-50 trucks a day, the “two 
main categories” being flammables 
and corrosives.

But Ward said his concern is 
that because the bridge is privately 
owned, it means “the state doesn’t 
inspect it, so they can’t even make 
the assumption that nothing will 
happen when they don’t even know 
what the condition of the bridge is.”

The new Detroit River Interna-
tional Crossing (DRIC), a bridge 
that will link Windsor’s new bor-
der highway to Michigan inter-
states, still years away from open-
ing, would be designed to carry all 
forms of HazMat. n

Ambassador Bridge seeks approval to carry more hazardous materials

bring it on: The Ambassador Bridge could allow more HazMat loads if it 
gets its way.

7,5” x 10,25” (Black + PANTONE 1795) 

Sales Offices
Montreal: 800 361 7900
New England: 877 653 7091

Ontario: 800 956 2622
Western Canada: 877 626 2622

www.manac.ca
facebook.com/manacinc

CANADA’S #1
TRAILER MANUFACTURER
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By James Menzies
TORONTO, Ont. – The Canadian 
Fleet Maintenance Seminar will see 
its 50th birthday after all.

The storied event, which brings 
together fleet maintenance manag-
ers from across Canada, was can-
celled last year, casting its future in 
doubt.

This year, however, the 50th ren-
dition of the event will proceed, 
albeit in a downsized format. The 
downsizing applies not only to the 
event itself, but importantly, to the 
cost of attending as well. That was 
one of the objectives when new or-
ganizers, the Toronto, Belleville and 
Ottawa branches of the Automotive 
Transportation Service Superinten-
dents Association (ATSSA), took 
over management of the conference.

“We needed the time off last year 
to see if we could do it a little dif-
ferently, a little bit cheaper,” Dan 
Cushing, president of the Toronto 
chapter of ATSSA told Truck News. 
“We wanted to make it more attrac-
tive price-wise.”

The other challenge was that, 
under the previous format, main-
tenance managers struggled with 
the commitment of spending two 
or more days away from the shop to 
attend the conference, Cushing said.

The new CFMS will take place 
Apr. 24 at Paradise Banquet hall in 
Concord, Ont. The cost to attend 
has been ratcheted down to $135 per 
person, including lunch and dinner. 
The fee also covers the seminars, 

which this year will include: Are 
fault lights keeping you up at night?; 
Annual safety inspection – Compli-
ant with the NSC; and New prod-
ucts, trends and technician train-
ing. The Volvo Fleet Maintenance 
Manager of the Year award will be 
presented at the event as well.

And as before, a trade show will 
be held, but Cushing said costs to 
exhibit at, and to sponsor the event 
have been decreased to make it 
more accessible. The changes, said 
Cushing, have been well received.

“So far it has been pretty posi-
tive,” he said of early feedback re-
ceived by ATSSA. “There were a 
lot of rumours on the street, people 
thinking we weren’t coming back. 
The more we talk to them, the more 
they’re getting involved.”

More information on the event can 
be found at www.cfms-atssa.ca. n

Inaugural TMTC conference set to roll
KING CITY, Ont. – Plans are well underway for the very first Transpor-
tation Maintenance and Technology Council event, to be held May 6-8 at 
the Kingbridge Conference Centre.

Organizers say the new maintenance event has “something for everyone” 
and will feature informative seminars, workshops and panel discussions 
focused on current issues affecting transportation businesses.

The event will also include a trade fair, which will be unique in that it 
will be set up along a 1/8th of a mile indoor walking track. Organizers say 
this eliminates concerns about preferential booth locations and also makes 
set-up and tear-down simpler, since all exhibits will consist of small pop-
up displays and literature (the format won’t fit 10x10 or 20x20 booths).

Exhibitors and attendees are urged to register before March 29 to ensure 
an on-site guest room. There are only 124 rooms available, organizers say. 

A draft program and registration forms are available online at  
www.tmtconline.ca. n

By Lou Smyrlis
TORONTO, Ont. – Canada’s Less-
than-truckload sector is ripe for con-
solidation, Cormark transportation 
market analyst David Newman told 
transportation industry professionals 
during a webinar on industry trends.

“I think it’s going to be a case of who 
is going to be the first to blink and then 
we will finally see consolidation. The 
truckload business is scaleable and 
they’ve already right-sized. LTL isn’t 
scaleable. If you have a case of hav-
ing to do something about your fixed 
costs, then that’s a case for consolida-
tion,” Newman said.

Newman cited TransForce’s recent 
stake in Vitran as indication large play-
ers may be getting ready for more than 
the small, bolt-on type acquisitions 
that have dominated transportation 

M&A activity the past couple of years.
Newman, fresh from cross-country 

visits with Canada’s leading carriers, 
said several large players, such as Con-
trans and Trimac, are doing extremely 
well and are in a good position to con-
solidate the industry.

“Canadian government is certainly 
trying to prod business to use the dead 
money in their balance sheets. Compa-
nies are well armed with cash, they’ve 
gone through the recession, and are a 
bit older now and certainly valuations 
look good so if you are going to sell 
your business, certainly this would be 
an opportune time.  We have a few cat-
alysts for consolidation to happen,” he 
reiterated. In addition to LTL, New-
man believes carriers on the tank side 
of the business may be targets for ac-
quisition. n

CFMS to return for 50th conference

its’ back: CFMS is returning this 
year with a condensed format, so  
attendees can get back to the shop.

Canada’s LTL sector ripe for consolidation

Canadian transportation sector 
to stay strong in 2013: Report
MONTREAL, Que. – Canada’s railway, airline and trucking sector 
earnings should stay strong this year despite forecasts of modest eco-
nomic growth on both sides of the Canada-US border, according to a 
report from the Canadian Press. Sluggish economic growth wasn’t able 
to slow Canadian transportation stocks last year, which outperformed 
the TSX benchmark with a return of 21%.

Further gains are expected in 2013 even though real GDP growth 
is forecast at 2% in the US and 1.7% in Canada, according to CIBC 
World Markets.

“Despite the share price move among the transportation equities in 
2012, we still see more upside this year, reflecting the industry’s earn-
ings resiliency and cash flow generation,” Jacob Bout wrote in a report.

CIBC analysts have upgraded price targets for a string of companies, 
including Canadian National Railway, Canadian Pacific Railway, West-
Jet Airlines and TransForce.

It expects Montreal-based CN to focus on capturing “a disproportion-
ate share of freight volume growth” instead of realizing any material 
improvements to its industry-leading operating efficiency.

Two intermodal customers have already switched to CN while rival 
CP simplifies its intermodal train design and trims the number of des-
tinations. CN is also well-positioned to double its carloads in crude and 
export coal and to reap the benefits of a US housing recovery, said Bout.

Meanwhile, industry observers expect the airline industry will im-
prove as it continues to constrain capacity growth and increase prices. 

The International Air Transportation Association recently raised 
its forecast for global airline profits to US$8.4 billion this year. That 
would represent a 25% increase from what it expects to have been 
earned in 2012. 

Meanwhile, trucking capacity is expected to get tighter, in part due to 
a driver shortage that is forecast to widen in the second half of the year.

“We believe this will support freight rates despite the weak economy 
and any pickup in volumes will result in significant upward pressure 
on pricing,” Bout said.

But Walter Spracklin of RBC Capital Markets said weak economic 
activity in the fourth quarter resulted in soft prices and volumes for 
freight carriers. His estimates for 2013 and 2014 remain unchanged 
but he has tempered his fourth-quarter revenue forecasts for several 
trucking firms.

Several analysts say industry leader TransForce should continue to 
expand its profits due to synergies and efficiencies from the integration 
of Loomis Express and other acquisitions. n

Shawson Drive

Highway 401

FOR SALE 5850 Shawson Drive, Mississauga, Ontario

DETAILS:
 23,544 sq.ft. Total on 7.10 Acres

 Fenced with Electronic Gate Entry

 Built in July 2000

 125’ Wide Shop 

 Includes Fully Functioning Wash Bay, Truck 
   Washing Equipment & Much More

SALE PRICE $10,995,000

Modern, Fully Equipped Truck & Trailer Repair Facility 

MARK CASCAGNETTE*
Senior Vice President, Industrial
905-501-6426
800-870-5862
mark.cascagnette@ca.cushwake.com

*Sales Representative

TRANSPORTATION & 
LOGISTICS REAL ESTATE
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TORONTO 
2332 DREW RD., 
MISSISSAUGA, ONT. L5S 1B8
Call: Murphy Barton, Vince Cutrara, 
Bruce Gair, Rob Moorehouse, 
Todd Warren, John Gwynne

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, 
LACHINE, QUEBEC H8T 3P5
Call: Mario Perrino, Michel Pouliot
Raymond Lanthier, Sean Ireland, 
Hugh Davis 

514-633-5377
Fax (514) 633-6488

ACTION
TRAILER SALES

www.actiontrailersales.com

UTILITY 53' x 102" x 13'6" 
DRY FREIGHT VANS 

13,180 Lbs.
110" Door Opening

hendrickson Air ride 
suspension, Logistic side 

posts – ALum. or trAnsLucent 
roof AvAiLABLe, stAinLess reAr 

door cAse, 12" corrugAted 
steeL scuff Liner,  

24" steeL threshoLd pLAte. 
PRIcEd RIghT!

53' x 102" high cuBe reefers, 
1071⁄2" i.h. front, 1091⁄2" i.h. reAr, 

981⁄2" i.W. recessed 
“e” trAck, h.d. duct fLoor, 

stAinLess front & reAr, 
vents, Led Lites –  
Weight 12.155 LBs.  
(stAndArd modeL)  

h.d. intrAAx Air ride susp. 
ALum. WheeLs.

UTILITY 3000R

trAdes from WeLL-mAintAined fLeet,
 cArrier 2100A reefer units, stAinLess 

front pAneLs, reAr doors, Wing 
pLAtes, vents, heAvY dutY fLAt 

ALuminum fLoors, 1 roW recessed 
“e” trAck, hendrickson Air ride, 46k 

suspension, ALuminum WheeLs, pLus.....

(150) 2008/09 UTILITY AND 
GREAT DANE REEFER

ARRIVINg NOW! “REFRIGERATED STORAGE VANS”
– SALE OR RENT

eQuipped With ALL eLectric 
refrigerAtion units,  

Both overheAd And sWing reAr 
doors AvAiLABLe.

SEVERAL 48' AND  
53' REEFER TRAILERS

ALUMINUM  COMBO FLATS

DROP DECKS

New And Used Sales

Rentals 

Long Term Finance Lease

Full Maintenance Lease

Full Service Trailer & Reefer Shops 
Providing Maintenance And Parts

TANDEMS/TRIDEMS • AIR RIDE

Over 200 Used Reefers In Our Yard . . . Ready To Roll!!

2008 UTILITY 53' x 102" REEFER
Thermo King Spectrum dual temp unit 10,000 engine hours, 
stainless front panels, rear doors, door case and wing plates, 
10' spread Hendrickson air ride suspension with front axle 
lift, aluminum wheels front and rear vents, extra light pkg.,  
1 row recessed “E” track, interior lights, excellent condition.

(20) NEW 53' x 102" UTILITY   
DRY FREIGHT VANS

Pre painted black side panels, black side skirts, front & 
rear vents, stainless front panels, rear doors, door case & 
Bumpers, Hendrickson air ride suspension on aluminum 

wheels with Michelin tires.

REITNOUER ALL ALUMINUM FLAT
Rack kit, 10' spread Neway air ride  

suspension, aluminum wheels. 
Excellent Condition.

53' PLATE TRAILER
2007 VANGUARD VAN

Air ride suspension.
Excellent Overall Condition.

48' TRANSCRAFT ALUMINUM COMBO
FLAT DECK

10' Spread Hendrickson air ride suspension, 
12 winches in sliding track, chain tie downs. 

Clean.

TITAN 6 AXLE FLAT BED
With rack & tarp kit, needs tires.

 As is Special.

(1) 2008 UTILITY 53' x 102" REEFER
Thermo King SB210 unit 10,330 hrs.,  

Hendrickson air ride suspension, aluminum wheels,  
stainless front and rear.  

Clean, well maintained unit.

(14) 2004 UTILITY REEFERS
Carrier units, low hours, 100 gal. tanks, 6' spread  
Hendrickson air ride suspension, roll up rear door,  

H.D. flat aluminum floor.
 Priced to sell!

IN STOCK 
AND 

ARRIVING  
DAILY

NEW TIRE SPECIAL
…OEM COST!!

BRIDGESTONE 255/70R 22.5 R195F

 (96 Available)
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OTTAWA, Ont. – Low rolling re-
sistance (LRR) tires not only im-
prove fuel economy by 4-11%, but 
they also last as long and perform as 
well on packed snow as truck tires 
that are not marketed for low roll-
ing resistance.

Those were the findings of a study 
from the National Research Coun-
cils and Transport Canada, con-
ducted in light of increased market 
penetration of low rolling resistance 
tires and complaints from some op-
erators of such tires that they don’t 
perform well on packed snow. Low 
rolling resistance tires have made 
considerable inroads into the truck-
ing industry and that trend is likely 
to continue, thanks to impending 
EPA and NHTSA rules which will 
create minimum fuel economy stan-
dards beginning in 2014. Canada is 
set to mirror the US rules with its 
own requirements, which will en-
courage the use of low rolling re-
sistance tires on trucks.

“To comply with the proposed 
Canadian regulations, it is expect-
ed that truck manufacturers and 
importers will increase the pen-
etration of fuel saving technolo-
gies, including LRR tires, to equip 
on vehicles for sale in Canada,” 
Transport Canada announced 
when releasing the results of its 
study. “While some manufactur-
ers, importers and truck owner/
operators already equip selected 
vehicles with LRR tires in Cana-
da, some members within the Ca-
nadian trucking industry have ex-
pressed concerns that LRR tires 
may have reduced winter road 
traction performance compared 
to non-LRR tires, particularly in 
snow covered road conditions.”

To investigate those concerns, 
the NRC and Transport Canada 
engaged Smithers-Rapra to test a 
variety of LRR and non-LRR tires 
in a series of tests including: dyna-
mometer testing; durability testing 
to FMVSS 119 test procedures; and 
performance on snow-covered roads 
on a test track in Kapuskasing, Ont.

Loaded and unloaded trailers 
were used in straight-line braking 
tests using five different configu-
rations of SmartWay-verified LRR 
tires and one configuration using 
non-LRR tires. Track conditions 
featured medium- and medium-
hard pack snow.

The trial found that: LRR tires 
provided 29% less rolling resistance 
than traditional tires; that all LRR 
and non-LRR tires passed mini-
mum durability requirements, with 
no discernable difference between 
the two tire types; and that LRR 
tires demonstrated comparable lev-
els of snow traction compared to tra-
ditional tires.

“With the exception of the tires 
that are specifically marketed by 
their respective manufacturers as a 
high-traction tire, the results of this 
preliminary study indicates that the 
current generation of LRR tires can 
offer a similar level of snow traction 
performance as conventional tires, 
while reducing fuel consumption 
and emissions,” Transport Canada 
announced. 

“Put in the context of Canadian 
trucking, there are many factors 
that must be considered when pur-
chasing tires for a tractor and trailer 
combination. The advent of low roll-
ing resistance tires has given owners 
and operators one more tire charac-
teristic to consider.” n

Low rolling resistance tires perform equally 
well on packed snow, study suggests

is there anything they can’t do?: We knew low rolling resistance 
tires were good for fuel economy (4-11%), but do they offer good grip in winter  
conditions? A new study for Transport Canada indicates there’s no trade-off 
when using low rolling resistance tires in winter.
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Trans-West began trials in May 2011 
with 10 units it purchased from Hay-
ward, Calif.-based ATDynamics, 
under the product name TrailerTail. 
It added 50 more units in 2012 and 
then went into installation overdrive 
to equip all of its US-bound trailers 
with TrailerTails. 

The units cost $2,000 each. Trans-
West trucked the TrailerTails home, 
then shuttled its trailers a few me-
tres down the street to American 
Road Service, which installed them 
at a cost of $400 apiece. Assembly 
and installation takes about five 
hours, a straightforward process, 
according to Savard.

The only special consideration 
is locating the correct installation 
points for different trailer types. 
This depends on the location of the 
hinges on the trailer doors and the 
lock rods. Trans-West owns trail-
ers manufactured by Great Dane, 
Wabash and Utility, for which AT-
Dynamics supplied detailed instal-
lation instructions.

Opening and closing a TrailerTail 
is very easy. A little tug on two short 
cords unlatches the two sides of the 
TrailerTail. Gravity pulls the panels 
down and out into the open position. 
This takes perhaps eight seconds. 
Closing a TrailerTail takes perhaps 
10 to 12 seconds.  It requires just a 
light upward push with both hands 

to buckle the two lower panels on 
their hinges, then watch the Trail-
erTail close and check that the fold-
ed unit is latched.

Trans-West tested the regulatory 
waters in Canada by running with 
the TrailerTails open, but stopped 
after enforcement officers chal-
lenged the practice. “We are ask-
ing our drivers now to close the tails 
in Canada,” Savard says.

The first hurdle to overcome in 
allowing their use in Canada was 
safety concerns in the case of rear 
impacts. 

“ATDynamics made some chang-
es to the angle of the tail and sub-
mitted it to Transport Canada, say-
ing it would not be as dangerous. 
Now Transport Canada says there 

is no problem with rear impact,” Sa-
vard says.

The second hurdle concerns the 
definition of the rear extremity of a 
transport truck. “When the tail was 
accepted in the US, rear impact was 
the only concern. Length was not 
an issue because it was an aerody-
namic device added on. It was not 
considered a part of the bumper-to-
bumper truck configuration,” Sa-
vard explains.

This is not yet the case in Canada. 
Here, a boat tail (or trailer tail) is 
considered to be part of the truck, 
so therefore a 4-ft. boat tail is not 
permitted. On Oct. 6 2012, however, 
Transport Canada published a pro-
posed amendment in the Canada 
Gazette to the Motor Vehicle Safe-

ty Regulations that would change 
the definition of the “rear extrem-
ity” of trailers in Canada found in 
the Canadian Motor Vehicle Safety 
Standard 223. 

Once this amendment comes into 
force, boat tails meeting certain di-
mensional requirements will be an 
acceptable “non-structural protru-
sion” in the language of the pro-
posed amendment. “Transport Can-
ada accepted the 4-ft. length of the 
tails. We are waiting for the regula-
tion to be published in the Canada 
Gazette Part II,” Savard explains.

Unfortunately, however, the next 
hurdle more resembles the whole 
steeplechase. Savard thinks that all 
of the provinces will need to agree, 
one by one, to change their provin-
cial laws to declassify tails as a part 
of the truck proper.

Until that day, drivers will have to 
pull over once they cross into the US 
to unfurl their trailer tails, but this 
is not ideal, Savard explains. 

“It is easiest for us if the driver opens 
the tail in the yard for the whole trip 
instead of asking the driver to stop af-
ter crossing the border. Asking drivers 
to go outside at -30 C at night is tough. 
Some will wait to reach a truck stop 
before opening them, or even not open 
them at all. We are looking at ways to 
monitor whether the tails are open. We 
are experimenting with using a spare 
reefer connection to tell us if the tail 
is open.” n

Quebec fleet realizing big savings with trailer tails

Fuel misers
MONTREAL, Que. – In the 
last six years Trans-West has de-
creased its fuel consumption by 
32%. All of the carrier’s tractors 
and trailers – even its intermo-
dal trailers – are kitted out with 
wide-base tires, trailer skirts and 
EcoFlaps, which are perforated 
mud flaps. Trucks also have cen-
tral tire inflation and tires are in-
flated with nitrogen. 

Trans-West collects tractor te-
lemetry that profiles in exquisite 
detail how drivers handle their rigs; 
ie., for example, it monitors nine 
variables of brake and Jake brake 
use and variables such as anticipa-
tion and coasting, changing gears, 
flat shifting and downshifting go-
ing up hills. Originally collected to 
ensure smooth driving and a good 
sleep for co-drivers, Trans-West 
has made best driving practices 
part of its fuel savings regimen. 

Fine-tuning the engines also 
wrings more mileage out of the 
tucks. This includes verifying fuel 
pressure and fuel restriction, veri-
fying the integrity of the air-to-
air systems to ensure that there 
are no leaks and verifying the 
good functioning of the turbos.

Trans-West has cut the main-
tenance interval for valve ad-
justments by half and mechan-
ics must be more precise in their 
use of feeler gauges. Fleet direc-
tor Michel Morin explains why: 
“We do a lot of mileage at cruis-
ing speed. More accurate valve 
adjustments add five hp and de-
creases fuel consumption. This 
easily adds 0.5 mpg.” n

Continued from page 1

tail blazers: Trailer tails are still not allowed in Canada, but fleets such 
as Trans-West can still save significant fuel if they run enough US miles to  
generate a payback.
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Quebec axes permit 
requirements for 
some configurations
QUEBEC CITY, Que. – Transports 
Quebec has announced that it will 
no longer be requiring special per-
mits for certain vehicle configura-
tions. Those configurations include:

• Vehicles equipped with wide 
single tires that operate up to 9,000 
kgs per axle;

• Quad-axle semi-trailer config-
urations that operate up to a max-
imum of 57,500 kgs gross weight 
(34,000 kgs on trailer axles);

• B-train configurations that op-
erate up to a maximum of 62,500 
kgs gross weight; 

• Retractable tarpaulins, with ex-
tra width of 100 mm on each side.

The changes were announced by 
Transports Quebec Jan. 30 and were 
to go into effect Feb. 14. Transports 
Quebec says carriers who have ap-
plied for permits since the Jan. 30 an-
nouncement will have been advised 
by the organization of the upcom-
ing changes and their permit appli-
cations would no longer be neces-
sary. Officials are advising carriers 
who have set up automatic payment 
renewals of their permits (wide sin-
gle tires and quad axles at 34,000 
kgs, because there are costs associ-
ated with these permits) with MTQ 
that they should cancel this option. 

Officials also noted that no re-
funds will be offered to carriers who 
paid for permits prior to Jan. 30.  n

New Champlain 
Bridge could be 
tolled: Report
MONTREAL, Que. – The city 
of Montreal is pushing to toll the 
new Champlain Bridge, accord-
ing to a report in the Montreal 
Gazette. 

The city has presented to 
Transport Canada its “wish list” 
for the new crossing, which would 
include, among other things, a 
toll booth.

Montreal Mayor Michael Ap-
plebaum wrote in a letter to 
Transport Canada that the cost of 
maintaining the crossing should 
be shared among users and gov-
ernments.

“It would be unfair, even in a 
user-pays model, for drivers to be 
the only ones paying the bill as 
the citizens of the metropolitan 
region (already) contribute to the 
public treasury through their tax-
es,” the city said a release.

According to the Gazette, city 
officials also have expressed that 
if the new bridge is tolled, then 
others connected to Montreal Is-
land will also need to be tolled 
to prevent traffic jams at other 
crossings. 

One idea being considered is 
a “standard toll” for crossing the 
St. Lawrence. n
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larly interested in PHYD insurance, 
which allows them to set premiums 
that are more indicative of future 
crash risks. The current norm is for 

insurers to set premiums that are 
based largely on past crash history, 
which says little of a fleet or driver’s 
likelihood of future crashes. 

Cober said driving behaviour is 

twice as predictive of future claims 
than any other factor, which is why 
insurance providers are eager to 
access the telematics data being 
generated by fleets. Nine of 10 US 

insurers offer some form of usage-
based insurance, but Cober said in 
Canada, only Industrial Alliance 
is actively selling insurance in this 
manner. Their program is aimed at 
young drivers, who can save signifi-
cantly on their auto insurance pre-

Insurance telematics could result in lower premiums
Continued from page 1
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miums by volunteering to install an 
on-board device that collects data 
on their driving behaviour and then 
shares that data with the insurer.

But Cober predicted that by the 
third or fourth quarter of this year, 
several more Canadian insurers 
will be offering some form of us-
age-based insurance.

Cober said trucking fleets that are 
actively using telematics to monitor 
and, when necessary, correct driv-
ing behaviour, often see a 5-15% 
reduction in their insurance pre-
miums. This is in addition to dou-
ble-digit savings in fuel economy. 
One of the greatest challenges for 
insurers is that there is no standard 
for what data is collected and how 
it’s transmitted, or what thresholds 
are used to define risky driving be-
haviour. There are hundreds of tele-
matics systems on the market and 
each one is different. Cober said he’s 
most impressed with the camera-
based systems that record what took 
place inside and outside the cab in 
the seconds before, during and im-
mediately after an accident. In many 
cases, he said, the truck driver is ex-
onerated by these systems and when 
the driver is at fault, “at least you 
know it right off the bat, so we can 
set up the reserve and settle it.”

Canada has the strictest priva-
cy regulations in the world, so in-
stalling the camera-based systems 
requires written permission from 
drivers. 

Other telematics systems col-
lect data on how a truck has been 
driven, analyze it and then create 
easy-to-interpret driver scorecards. 
These are great, but insurers are 
struggling with the inconsistencies 
between systems.

“The insurance industry needs 
a standardized scorecard,” Cober 
said.

Angelique Magi, vice-president of 
strategic initiatives with The Guar-
antee Company, agreed that stan-
dardization would make it easier 
for insurance companies to set fair 
premiums.

“We all have our own back-end 
systems. Data is great, as long as 
we have a place to put the data and 

more importantly, to analyze the 
data,” she said. “What we need in 
the marketplace, frankly, is a way 
to get your data to talk to our sys-
tems. That’s what we wrestle with. 
It doesn’t mean insurers are going 
to ignore telematics. We welcome 
fleets using telematics, it’s to the de-
gree that you use it. If you can dem-
onstrate that it’s part of your culture 
and show over time how you facili-
tate change in your organization or 
have benchmarks and have seen im-
provement, that’s where insurance 
companies really pay attention.”

Magi said that carriers that are 
using telemetics effectively to drive 
improvements in driving behaviour 
should make their insurance bro-
ker or provider aware of this, even 
in the absence of formal insurance 
telematics programs. 

“Keep asking your broker or in-
surance company, ‘When am I going 
to get credit for this’?” she urged. 

While the use of telematics data 
by insurance companies is still in 
its infancy in the Canadian mar-
ket, there’s no question the trend 
will continue to grow. Cober said 
the insurance industry has iden-
tified 2014 as the “tipping point” 
for insurance telematics. He also 
warned that as the movement gains 
steam, the safer, more progressive 
fleets will take advantage of tele-
matics to lower their insurance costs 
while those who shun the technol-
ogy will be left in an ever-shrinking 
pool of higher-risk carriers, and will 
ultimately pay higher premiums as 
a result. n

Fleets don’t know what to make of 2013
TORONTO, Ont. – Contrasting trajectories of truck freight volumes and freight 
pricing appears to be further muddying the trucking economic forecast for the 
next several months, suggests the most recent Ontario Trucking Association 
survey of business conditions. 

With another less-than-peak shipping season in the rearview mirror, the 
New Year brought more uncertainty for Ontario carriers. According to the 
Q1 2013 survey, the level of optimism about the industry’s prospects softened 
once again as less than half of carriers (44%) indicated they were confident 
about the next three months (down from 52% last quarter). 

However, outright pessimism also subsided as the rate of carriers who were 
not confident fell seven points to 9%. Consequently, the number of respondents 
who said they were “unsure” about the industry’s prospects jumped from 32% 
in last survey to 56% – more than doubling those who said the same thing a 
year ago in the Q1 2012 survey and the highest level of uncertainty the OTA 
survey has ever recorded.

This lack of clarity among carriers could be a reflection of an emerging gulf 
between rising freight volume expectations and a flattish pricing environment, 
the OTA surmised.

Volumes in all sectors experienced only modest fluctuations over the last three 
months, with a majority of carriers continuing to report unchanged volumes. 

Pricing, especially domestically, has not paced carriers’ high freight volume 
expectations but has remained dependably stable even throughout recent soft 
economic conditions. 

Capacity remains frozen as carriers continue to be disciplined in adding both 
equipment and drivers in the absence of the proper economic conditions to 
support growth. A large majority of carriers (64%) said that capacity in their 
segment remained the same compared to the previous quarter while those 
who say capacity increased dropped even further (20% from 23%). Those 
rates are virtually identical to the responses of carriers projecting capacity for 
the next six months.

Somewhat concerning, the rate of carriers who say it’s taking longer for cus-
tomers to pay their freight bills jumped from 20% last quarter to 30% – the 
second highest level in three years and double what was indicated in the 2Q12 
survey.  While receivables are being extended, there is no such deferment for 
carriers in terms of their own costs. The vast majority of carriers continue to 
report increases in operating cost, including equipment, maintenance, fuel 
and labour.

For more survey details, visit www.ontruck.org. n
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By James Menzies
MISSISSAUGA, Ont. – Imagine a 
prospective new hire showing up at 
your recruiting office with a USB 
drive in hand, containing his or her 
complete driving record over the 
previous six months. 

Every trip, every day, every mile. 
Every speed limit violation, every 
evasive manoeuvre, every panic 
stop. All of it presented right there 
in an easy-to-read scorecard format.

That could be a reality sooner 
than you’d think, thanks to the 
rapidly growing world of truck 
telematics, the machine-to-ma-
chine transfer of data that streams 
information on how a truck is be-
ing operated to a Web portal or 
device where it can be analyzed 
by a fleet owner, safety manager 
or insurance company. 

Speaking to the Fleet Safety 
Council’s Toronto chapter in mid-
January, Scott Cober, vice-presi-
dent, national leader with Marsh 
Canada’s trucking practice, said 
vehicle telematics is more acces-
sible than ever and can even be 
captured on the latest generation 
smartphones.

The latest iPhones come equipped 
with digital compasses and acceler-
ometers, and Cober predicted it will 
only be three to five years before 
smartphones are capable of provid-
ing quality, detailed data on how a 
vehicle has been operated. A driver 
will be able to plug his or her own 
phone into a portal in the vehicle 
and then collect their own driving 
performance data.

Angelique Magi, vice-president of 
strategic initiatives with The Guar-
antee Company, said the younger 
generation drivers are already com-
fortable with technology and will be 
likely to embrace telematics and un-
derstand the benefits of what it can 
do for them.

“That generation of driver will 
welcome technology and see it as 
an incentive to work with a particu-
lar company,” she said. “New driv-
ers could show up for an interview 
with a USB card that says ‘This is 
how I drive, this is my driving record 
for the past six months’.”

With many fleets reporting they 
now hire only 10% of the drivers 
they road test, this information 
would prove invaluable during the 
recruiting process and a way for 
safe professional drivers to ensure 
employment with their carrier of 
choice. 

Both Cober and Magi believe tele-
matics is reaching a tipping point. 

“The technology side is chang-
ing so fast,” Cober said. “It’s being 
pushed to smartphones and tablets. 
You don’t need hardware anymore.”

As for the future of telematics, 
Magi said it will continue to become 
more all-encompassing. She said the 
technology exists today for so-called 
“biometric telematics,” which mea-
sures much more than how a vehicle 
is being driven.

“The device sits in the cab of a 
truck and it encompasses the en-
tire atmosphere,” Magi explained. 
“It can smell, monitor the driver’s 

heart rate, it can detect a change in 
posture and it can immediately tell 
if something has gone wrong with 
your driver physically.”

This could help eliminate acci-
dents related to driver fatigue or 
health-related issues.

While that may seem extreme, 
Cober pointed out telematics tech-
nology could at least easily be 
adapted for the tracking of cargo. 
So many fleets employ trailer track-
ing, but the technology also exists to 
attach pill-sized tracking devices to 
cargo itself. 

Then, instead of retrieving emp-
ty trailers following a heist, fleets 
would improve their chances at re-
covering the actual goods that were 
stolen. n

The future potential of 
truck telematics

embracing telematics: Truck telematics could soon allow a driver to apply 
for a job with their complete six-month driving history uploaded to a USB drive.
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Industry lobbying 
keeps Alberta 
rest areas open
CALGARY, Alta. – Three of four 
Alberta-based rest stops originally 
targeted for closure will now re-
main open, according to the Al-
berta Motor Transport Associa-
tion (AMTA). The AMTA, which 
has been lobbying the province to 
keep turnouts open, received the 
news in a recent meeting with Al-
berta Transport.

“We are delighted that Alberta 
Transport has responded to AMTA 
to make available places where pro-
fessional drivers and other motor-
ists can pull over and rest,” says 
AMTA executive director Don Wil-
son. “Providing places for all driv-
ers – especially commercial trans-
port drivers – to pull over and rest 
is a vital component of any fatigue 
management program and compli-
ance with load security rules.”

The rest stops previously slated 
for closure that will – for now – re-
main open are at the following lo-
cations: south of Olds; southbound, 
just north of Hwy. 11; and north-
bound, just south of Red Deer. The 
two southbound rest stops will be 
reviewed by Alberta Transport to 
see if signage and pavement can be 
improved to enhance safety, while 
the northbound site may be relocat-
ed as Alberta Transport searches 
for a safer location. A fourth site 
(southbound, opposite the Sports 
Hall of Fame, Red Deer) is still slat-
ed for closure. 

Alberta Transport says it wanted 
to close these roadside rest stops be-
cause it has concerns over collisions 
taking place when vehicles merge on 
and off the highway.

“Providing all road users with 
places to pull over and take rest 
breaks when they feel fatigue com-
ing on, is the foundation of keeping 
the roads safe,” says Dan Ducker-
ing, president of Duckering’s Trans-
port, who attended the recent meet-
ing with Alberta Transport. 

“While we recognize that the 
best scenario for all Alberta mo-
torists is the commercial rest ar-
eas that allow people to get com-
pletely off the road, removing the 
existing rest areas in the inter-
im, as was proposed, will inevi-
tably increase the number of fa-
tigue related incidents. There are 
many professional drivers behind 
the wheel who have driven 25 or 
more years accident-free. Their 
safe driving record is due, in 
part, to knowing when they need 
to pull over and rest. Removing 
places for them to park their big 
rigs makes the roads less safe for 
transport drivers and those with 
whom they share the road.”

“Professional transport drivers 
are among the safest drivers on 
our roadways because they are in 
tune with their circadian rhythm,” 
adds Rocky Downton of Downton’s 
Transport, who was also in atten-
dance at the meeting. “What sets a 
commercial driver apart from oth-
er motorists is the fact that he or 
she knows when fatigue is setting in 
and takes steps to manage it by rest-
ing. Reducing rest stops is an enor-
mous step backwards for road safety 
in Alberta.” n
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social media

By Adam Ledlow
The stunning collapse in the value of 
many Internet companies near the turn 
of the century – known as the burst of 
the “dot-com bubble” – had far-reach-
ing consequences, with many still being 
felt to this day. The most obvious was 
the stock market crash and the reces-
sion that followed in the early 2000s, 
but another was a tendency to be wary, 
if not outright dismissive, of new Web-
based programs and platforms. Many 
companies were burned during the 
boom period, and were damned if they 
were going to let it happen again.  

Emerging in the years immediate-
ly following the dot-com burst was a 

enough for them to avoid the online 
party altogether.

“Most trucking company CEOs 
cannot see the value in social media 
except for some very specific purpos-
es (ie. driver recruitment),” says Dan 
Goodwill, president of Dan Goodwill 
& Associates.

Here in North America, research 
from Palmer Marketing indicates that 
Canadian trucking companies are 
even less enthused about social me-
dia than their American counterparts. 
Jerry Popowicz, director of Internet 
strategy at Palmer, says there are likely 
two major factors as to why US truck-
ing companies have a greater social 
media presence than those in Canada 
– and both boil down to size.

With US trucking companies mak-
ing up roughly 90% of the largest 
for-hire carriers in North America, 
many trucking companies don’t have 
the manpower necessary to put a for-
ward-thinking marketing department 
in place, says Popowicz.

“Bigger companies also have big-
ger marketing budgets and there are 
only two Canadian companies that 
crack the top 30 for-hire carrier list in 
North America,” he told Truck News. 
“TransForce, which is the largest Ca-
nadian company on the list, doesn’t 
have a social media strategy in place, 
and because it has many divisions un-
der its umbrella, suffers from market-
ing fragmentation. Many Canadian 
carriers just don’t spend enough on 
marketing because of budget, so even 
if they have a forward-thinking mar-
keting department, they just don’t have 
the money.”

But Popowicz says that the slug-
gish adoption of social media is far 
from limited to the trucking industry. 
“Companies that are focused on the 
consumer have adopted social media 
in much greater numbers than B2B-
focused organizations, so I don’t think 
that slow adoption is exclusive to the 
trucking industry,” he said.

Turning the tide

But the tide appears to be turning. 
The annual Best Fleets to Drive For 
competition, put on by the Truckload 
Carriers Association (TCA) and Car-
riersEdge, identifies for-hire trucking 
companies that provide the best work-
place experiences for their drivers. 

Continued on page 23

    Late for
 the party

new form of online interaction, which 
eventually came to be known as social 
media. Today, social media, via chan-
nels such as Facebook and Twitter, is 
still victim to that post-boom wariness, 
struggling to find universal acceptance 
as a business tool in a number of in-
dustries, including trucking. 

Though it’s been hailed by some as 
one of the most important trends in 
business over the last decade, social 
media is still at loggerheads with a 
number of detractors, who label it as 
fad at best and a complete waste of 
time at worst. And for many truck-
ing companies, the lack of perceived 
benefits of social media has been 

Canadian trucking companies have been slow 
to adopt social media. Will a changing industry 
convince fleets to finally ‘get social’? 
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social media

CarriersEdge president Mark Mur-
rell says there has been a marked shift 
in trucking company attitudes about 
social media since the program began. 

“In the 2009 edition of the program 
(the first year), the words ‘Facebook’ 
and ‘Twitter’ do not appear in any fleet 
report or driver survey at all – no one 
using, discussing, or even asking about 
them,” Murrell told Truck News. “In 
2013, close to two-thirds of the partici-
pating fleets were actively using some 
form of social media.”

One such fleet is Saskatoon, Sask.-
based Yanke Group of Companies, 
an avid social media user and – per-
haps not coincidentally – the only fleet 
in North America to make the Best 
Fleets to Drive For list in all five years 
since the program began.

Yanke first dipped its toe in the so-
cial media pool about two years ago, in 
an effort to – as social media manag-
er Carlene Deutscher puts it – present 
itself as a “leader in the industry and 
(stay) on top of technology.”

Deutscher admits that Yanke’s main 
goal at the outset was to harness social 
media’s recruitment possibilities, “but 
it didn’t take long for us to realize that 
it was an excellent way to communi-
cate and engage with our professional 
transport operators. We noticed that 
their family members enjoyed being 
able to keep up to date with that was 
going on, either on the road or in the 
office. We had operators comment-
ing that they liked being able to look 
at pictures and finally know what the 
voice at the end of the phone looked 
like. It’s almost like our social media 
platforms were being used to further 
bond and unite our employees.”

Despite having but two years of ex-
perience under its belt, Yanke’s social 
media reach is extensive, using some of 
best-known platforms like Facebook, 
Twitter, LinkedIn, and YouTube, in 
addition to Prezi (for dynamic presen-
tations), SurveyMonkey (for internal 
surveys), MailChimp (for newsletters), 
as well as a forthcoming corporate 
blog in 2013, which will include con-
tent from members across the Yanke 
universe including dispatchers, drivers, 
and multimodal and executive staff.

“We’re engaged into the world of 
social media and are always watch-
ing and anticipating the next trend,” 
Deutscher says.

Another trend-setting trucking com-
pany is Oakville, Ont.-based Caravan 
Logistics, which confirmed its need to 
integrate social media into the com-
pany’s business plan after reading a 
Truck News article two years ago (The 
new social network, cover story, Janu-
ary 2011, Truck News). 

“Social media was becoming a large 
part of daily life, and conversations 
were happening about the industry 
and us. Caravan Logistics was not lis-
tening or being heard,” said Sonia Me-
rena, marketing and public relations, 
Caravan Logistics. 

Not wanting to be left out of the 
conversation any longer, Caravan 
launched its social media initiative two 
years ago, hoping to create a source 
of two-way communication between 
the company, its drivers and the gen-
eral public.

“Facebook has helped to strengthen 
the bond between office staff and our 
professional drivers; creating a space 
for drivers, office staff, and the gen-

eral public to interact and ask ques-
tions, provide answers or share per-
sonal experiences while on the road,” 
Merena says. 

“Our Facebook fans share a lot of 
great and personal moments with us 
and we love it. Fans share their mem-
orable moments or special occasions, 
such as their wedding pictures with a 
Caravan Logistics truck or announce 
their engagements or baby news.”

Merena says even the owners are ac-
tively engaged in Caravan’s Facebook 
page, writing feedback or liking photos 
posted by others. “It’s all about sharing 
and contributing; one big social me-
dia family.”

An extension of its Facebook page, 
Caravan’s Twitter account has been 
an outlet to communicate with po-
tential customers and find sales leads, 
but mostly targets the general public, 
allowing them to write comments or 
questions directed at the company. 

“It is very important to know what 
is going on in the community and to 
let people know that you care about 
their opinions, especially with the en-
vironmental push and the size of your 
trucks,” Merena says.

Smaller fleets more ‘social’

While Palmer Marketing’s research 
revealed that Canadian trucking 
companies are less likely to engage 
in social media than US-based 
firms, it also found that bigger com-
panies lag behind smaller ones.

“Bigger fleets are run by commit-
tees, and this sometimes becomes 
a barrier to quickly putting a prop-
er marketing strategy in place,” says 
Palmer’s Popowicz. 

“If you’re an owner of a smaller fleet 
and are in tune with online marketing 
trends, you will be more likely to im-
plement them on your own, and much 
quicker within your organization, as 
the sole decision-maker.”

One company bucking this trend is 

Winnipeg’s Bison Transport, one of 
the largest for-hire carriers in Cana-
da. After being involved in social me-
dia on “a limited basis” for the past 
few years, Bison expanded its activities 
“in a strategic way” in 2012, creating 
“well-defined goals for all platforms” 
in the process, says corporate market-
ing manager, Lionel Johnston. 

Now active on Facebook, Twitter, 
LinkedIn and YouTube, Johnston says 
the company’s main objectives are to 
“communicate our brand, provide cus-
tomer service, share career opportu-
nities and to provide a forum for dis-
cussion.” 

With an increase in Facebook fans, 
more engagement on Twitter, and 
trackable conversion rates towards its 
Web site, Johnston says Bison has cer-
tainly seen successes since making its 
foray into social media, but cautions 
companies still on the fence to con-
sider their approach carefully before 
venturing forward.

“For the companies that dismiss so-
Continued on page 25

Continued from page 20

Social media attitudes shifting
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social media

cial media, they likely have either not 
tried it yet, or tried it without a proper 
strategy,” he says.

And the lack of a proper social me-
dia strategy seems to be something of 
an epidemic for Canadian trucking 
companies. According to an internal 
survey conducted by Palmer Market-
ing, of the top 30 largest Canadian car-
riers, 40% have a Facebook business 
page, but only 10% of those compa-
nies seem to have an actual Facebook 
strategy in place. 

“The amount of total ‘likes’ for all of 
those companies is well under 5,000, 
which is a very low number, and speaks 
to the opportunities available for Ca-
nadian transportation companies,” 
says Popowicz. 

“While most companies have a 
LinkedIn page, only a handful (33%) 
utilize it for recruiting, brand or com-
pany awareness, or communicating 
the company’s value proposition. 
Twitter seems to be the least active 
social media platform among this 
group, with the engagement level be-
ing at 30%.”

Goodwill says that in order for 
trucking companies to be successful, 
they must have a social media strat-
egy with a clear focus and objectives. 

“The social media tools one uses 
should be matched up against the ob-
jectives. Is the objective to obtain sales 
leads? Then one needs to offer some 
sort of white paper that requires the 
completion of an online form. This 

can be done by writing a blog on cer-
tain topics and showing expertise in 
an area,” Goodwill says. “If the ob-
jective is to use the media for recruit-
ing, LinkedIn and Facebook can be 
very useful. Metrics can include qual-
ity sales leads, prospective candidates 
for jobs, Twitter followers, etc.”

“Companies need to look at social 
media as a marketing channel, just like 
they view the traditional channels of 
print, radio, TV, etc.,” adds Popowicz. 

He points to a driver recruiting cam-
paign using social media as an exam-
ple. “It would probably be a lot less 

expensive, but more effective than 
doing recruiting through a tradition-
al marketing channel. We have clients 
that have successfully recruited driv-
ers from a Facebook recruitment cam-
paign, by using targeted advertising.” 

CarriersEdge’s Murrell says multi-
ple fleets from the Best Fleets to Drive 
For program are reporting that they’ve 
hired appreciable numbers of drivers 
and owner/operators directly through 
Facebook – with some attracting up-
wards of 25% of their new hires via 
the platform.

Popowicz points to LinkedIn as 
another great networking platform 
that, in addition to helping compa-
nies build their business and pro-

mote their brand, is also good for 
management-level recruitment. 

Social media wariness is waning

While some Canadian fleets have 
been slow to join the social media 
party, dismissive attitudes towards 
social media in general are waning 
in the industry, with most carriers fo-
cusing less on if they should be get-
ting involved and more on how to get 
involved most effectively.

For Montreal, Que.-based carri-
er Trans-West, an ardent social me-
dia user across a variety of platforms, 
making social media part of company 
culture is “imperative” to the indus-
try’s future success. 

“The labour shortage in the trans-
port sector is alarming. To address this 
issue, it is imperative that we listen to 
the current generation of truck driv-
ers. Our long-haul drivers are using 
new technologies more and more in 
their professional and personal lives, 
both on the road and at home,” says 
Trans-West social media coordinator, 
Sophie Jacob. 

“Making optimal use of these tools 
and our presence on the Web allows 
us to communicate better with drivers, 
regardless of the platform used. Being 
attentive and accessible, and providing 
meaningful exchanges are indispens-
able if we want to maintain fruitful re-
lationships with the drivers of today 
and tomorrow.

“The high participation rates and 
the comments we receive from our 
long-haul drivers confirm to us that 
these new means of communication 
are here to stay.” n

Before we begin…
If you’re now ready to make social media part of your business plan  
going forward, consider these points from Dan Goodwill, president of 
Dan Goodwill & Associates before – and shortly after – you get started: 

• Before you jump in, take some time every day to read tweets from 
certain people whom you respect. 

• Find out what is being said about your company in social media. 
• Join a few LinkedIn groups that are directly related to particular  

areas of interest. 
• When someone asks a question that you can answer well, do so.  

Demonstrate expertise.
• Watch grammar and punctuation. Poorly written tweets, posts and 

blogs are a direct reflection on you and your company.
• Figure out a strategy to highlight where your company has a definite 

expertise. Reinforce that expertise by helping potential clients cover a 
load or move a truck. People and companies get noticed, not by sending 
out promotional e-mails, but by demonstrating expertise, by being posi-
tive and helpful.

• There is no point in setting up a Twitter or LinkedIn page and then 
waiting for people to come to you. They won’t. n

Continued from page 23

Social media strategy lacking
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industry

We seem to have general agree-
ment that there is a shortage of 
qualified truck drivers in Canada, 
and now the attention of the in-
dustry and the government needs 
to be turned towards remedies. 

There are a number of examples 
of important initiatives that have 
already been taken by the industry 
and a couple of important things yet 
for the government to do.

In the spring of 2012 the Ca-
nadian Trucking Alliance con-
vened a Blue Ribbon Task Force 
to broadly examine the driver 
shortage. 

They should be applauded for 
their much publicized report that 
was, in many ways, self critical of 
the industry’s own practices. That 
was an interesting and frank ap-
proach.

Around the same time the Pri-
vate Motor Truck Council of Can-
ada and Motortruck Fleet Ex-
ecutive magazine published the 
comprehensive Benchmark Study 
of Canadian Private Fleet prac-

tices (still available by contacting 
the PMTC office). 

Sections of that report delve in 
to the best practices of fleets in 
areas such as hiring, retention, 
rates of pay and benefits, as well 
as training and incentive pro-
grams. 

The report provides readers 
with insight into how other fleets 
function, along with some of the 
industry’s best practices in driv-
er hiring and retention. There’s 
a good deal of information that 
fleets can use to assess their own 
operations.

In its heyday the Canadi-
an Trucking Human Resources 
Council (CTHRC) developed 
a comprehensive driver train-
ing program that received both 
darts (too long and too expensive) 
and laurels (comprehensive and a 
good foothold on the career path). 
CTHRC went further by auditing 
schools to ensure that the curricu-
lum was being used properly. 

The industry continues to wear 
a poor image the way a beaver 
wears a pelt – hard to shake off. 
But, if we could change that im-
age it would lead to more interest 
in the industry from young people 
and that would surely bolster the 
dwindling cadre of professional 
drivers. Better entry-level train-
ing is part of upgrading the pro-
fession and would yield long-term 
benefits in the supply of new en-
trants.

Despite these efforts on the 
part of industry, success stories 
in solving the shortage of quali-
fied drivers are few in number. In 
fact, the recent economic down-
turn may have had more to do 
with alleviating the problem than 
anything else. 

A shortage of freight and con-
solidation of carriers equals less 
demand for drivers.

But the problem has not gone 
away, and it will be exacerbated 
as the economy rebounds and de-
mand for transportation services 
increases.

With that in mind, the indus-
try needs to continue its efforts to 
improve working conditions and 
make truck driving a job in which 
an individual can earn a good liv-
ing and have some pride. 

But there are other issues that 
need attention that affect the 
shortfall. For example, the clas-
sification for a truck driver in the 
National Occupation Classifica-
tion (NOC) is overdue for a re-
view and here’s why that matters.

NOC and FCR: Both are 
overdue for revision
Programs must be revamped if 
driver shortage is to be resolved

Private Links
Bruce richards
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Competitive Pricing
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Absent an influx of Canadian 
youth looking for jobs as truck 
drivers, it is natural for carriers to 
look outside of Canada for qual-
ified people that might want to 
immigrate. 

Those people are there and are 
willing to come to Canada, but 
the NOC presents some Olympi-
an-level hurdles.

The NOC has assigned truck 
driving as a ‘Skill Level C’ oc-
cupation, which means that truck 
drivers don’t rank high on the list 
of desirable immigrants. 

That makes it difficult for an 
overseas driver willing to immi-
grate to bring his or her skill set 
to the Canadian trucking indus-
try. Some of these drivers have a 
good deal of experience in Eu-
rope, for example, and could be 
a fit for the Canadian industry.

NOC levels run from a high of 
A to a low of D, so you can readi-
ly figure out what the government 
thinks of the skills required of to-
day’s truck driver. 

To quote the Web site of Hu-
man Resources and Skills De-
velopment Canada, Level C oc-
cupations “generally require 
completion of secondary school 
and some job-specific training or 
completion of courses directly re-
lated to the work.” 

In our view that is one big over-
simplification.

In part because of the NOC lev-
el, employers wishing to utilize 
immigration as a source of truck 
drivers are limited to various tem-
porary worker programs. 

While this is of some help in 
the short term, employers are 
less likely to invest in training 
and other traditional employee-
related programs for these driv-
ers, whom they will only have for 
a relatively short period of time. 

This, unfortunately, contributes 
further to the high levels of driv-
er turnover in the industry, and 
does nothing to address the long-
term issue of the industry’s need 
for skilled drivers.

PMTC and other industry 
groups would like to see the Na-
tional Occupation Classification 
upgraded to better recognize the 
skills required to drive trucks in 
Canada today. 

This would be an important 
step toward making immigration 
a realistic source of drivers that 
the industry requires. 

Clearly, an experienced individ-
ual who makes the choice to im-
migrate to Canada to drive a truck 
is a better long-term prospect as 
an employee than someone on a 
temporary work permit. These 
points were raised by PMTC in 
a recent meeting with Canada’s 
Minister of State (Transport), 
Steven Fletcher, and I believe we 
received a fair hearing.

Another impediment to consid-
ering immigration as a source of 
drivers for the Canadian trucking 
industry is the absence of Foreign 
Credential Recognition. 

The skills and experience that 
foreign drivers can bring to Can-
ada from parts of the world where 
they have been successful, are not 
recognized as part of the Cana-
dian licensing process. 

As a result, these potential driv-
ers must often undertake further 

expensive training in Canada pri-
or to applying for a licensing test. 

The CTHRC has submitted a 
proposal to the Foreign Creden-
tial Referral Office to consider 
reciprocity agreements with coun-
tries whose training is similar and 
to the same level as Canada’s. The 
goal is to streamline the integra-
tion of international drivers im-
migrating to Canada.

So, as much as there is a lot hap-
pening to address the shortage of 
qualified drivers, there is much 
yet to do. 

And two of the most important 
ways that government could help 
is to review and upgrade the Na-
tional Occupation Classification 
for truck drivers and consider for-
eign competency recognition. n

– The Private Motor Truck Council 
is the only national association ded-
icated to the private trucking com-
munity. Direct comments and ques-
tions to trucks@pmtc.ca.
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data management

Understanding the transportation 
and logistics industry, Canada Bor-
der Services Agency regulations 
and the Patriot Act as they relate 
to your data can mean the differ-
ence between keeping your trucks 
on the road or having them parked 
while you face steep fines and other 
penalties. 

What are the data backup and 
retention requirements for the lo-
gistics industry? In short: ACI and 
ACE e-manifests must be kept for 
three years plus one current; CBSA 
regulations require six years of data 
retentions to be available upon re-
quest; and the Patriot Act requires 
that your data be stored on Cana-
dian soil.

Is your company compliant? If 
you answer: “Yes, we’re backed up,” 
don’t be so sure.

The reason? Many companies 
mistakenly believe their data is 
safe and they are compliant because 
they are paying a third-party vendor 
to host their infrastructure in the 
cloud. This is a common mistake. 
Do not assume that you are in full 
compliance when your infrastruc-
ture is hosted by a third party.

Here’s a common scenario: A lo-
gistics company chooses a third-par-
ty vendor (such as Telus or Bell) to 
host their infrastructure and back 
up their data. They believe the ser-
vices offered will prevent any data 
loss and keep them CBSA compli-
ant. Warning: Nothing could be fur-
ther from the truth. 

Over 90% of cloud hosting com-
panies only provide seven days of 
retention. This includes the large 
cloud hosting companies like Telus 
and Bell.  

This means logistics companies 
who rely on them have only a week’s 
worth of retention – a clear violation 
of compliance rules. 

My advice? Check with the com-
pany hosting your infrastructure 
and managing your backups. Ask 
for the cost to keep seven years of 
your data. Expect it to be signifi-
cantly more than you are paying 
now. You have other options that 
will allow you to remain 100% com-
pliant during a CBSA audit.  

Thinking about doing nothing 
and crossing your fingers? Remem-
ber, without seven years of data re-

tention you run the risk of failing 
a CBSA audit and incurring steep 
fines. 

Studies reveal that 75% of com-
panies that experience a major data 
loss will not be in business two years 
later. Data is vital to business and 
data loss can be insurmountable. 
Critical data backups and timely re-
covery are both necessary for com-
pliance and the ongoing success of 
your business. 

In summary: Backing up your 
computer system is not enough. You 
are responsible for seven years of 
data retention. 

And proper data retention is not 
a given, as most cloud hosting com-
panies only offer seven days.

You require: a full backup ev-
ery night; the ability to go back 
30 days or more; 11 monthly back-
ups; a yearly backup archived for 
seven years; and compliance with 
CBSA.

How can you ensure that you 
are 100% CBSA-compliant at all 
times? Choose your service pro-
vider carefully. 

Look for: A company that is com-
pliant with The Patriot Act (data 
must be stored on Canadian soil); 
seven years of retention; data is  
encrypted at all times – at rest  
and in flight; a company that has a 
proven track record within the lo-
gistics community.

Once you have chosen a service 
provider that allows you to always 
remain compliant, you can greet the 
CBSA with a smile and keep your 
trucks on the road. n

– Stephen Pyott is sales manager for 
North America with Stage2Data, the 
data backup and recovery experts 
with over two decades of experience. 
Specializing in logistics, Stephen has 
worked with many companies to en-
sure their compliance and data se-
curity. He will be at the Stage2Data 
vendor table at ExpoCam April 11-13. 
Visit stage2data.com/compliance for 
further information.

Are your data backup procedures 
compliant with CBSA requirements?

Guest
Column
stephen pyott
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health

While on the road, you often find 
yourself miles away from the next 
rest area; so, it’s necessary to be 
able to hold your water. You al-
ready know that a healthy bladder is  
important.

Your bladder, a pear-shaped, hol-
low, muscular organ that sits on the 
pelvic floor, has two main functions: 
to collect the urine that has been 
filtered by the kidneys and to ex-
crete it. Since it has the ability to 
stretch and shrink, the bladder can 
hold changing quantities of liquid. 
Typically, an adult bladder can hold 
almost two cups of urine. 

The detruser muscle around the 
bladder squeezes the bladder to 
empty it. The sphincter muscles 
around the urethra keep the open-
ing closed until it is time to release 
the urine. A normal, healthy blad-
der should empty completely every 
time you urinate with no leakage 
in between. 

Because of the nature of your 
work, you may have developed 
some habits that affect your blad-
der’s health and/or effectiveness. 

Consider the following eight ques-
tions. Do you: drink less than six to 
eight cups of liquid a day?; get up 
more than once each night to uri-
nate?; urinate more than eight times 
during 24 hours?; consistently use 
the washroom ‘just in case’?; get a 
sudden urge to pass urine?; experi-
ence stress-incontinence when you 

laugh, cough, sneeze or exercise?; 
leak before you reach the bath-
room?; regularly strain and push 
to move your bowels?

If you answered yes to most of 
them, it’s time to review your habits. 

Drink enough fluid each day. If 
you don’t, your bladder will get used 
to holding smaller amounts of urine 
and may become sensitive. As well, 
your urine (and the toxins in it) will 
become concentrated and irritate 
your bladder. If you usually drink 
just a little, increase your consump-
tion until you reach the six to eight 
glasses per day range. 

Maintain your bladder capaci-
ty. You can actually decrease your 
bladder capacity by urinating be-
fore necessary, so it is best to hold 
your urine for as long as comfort-
ably possible. When urinating, let 
the urine drain naturally, without 
pushing or straining. Take the time 
to ensure your bladder empties com-
pletely; then, you won’t store bacte-
ria or toxins for an extended time, 
which will help prevent urinary tract 
infections. 

Keep your urine slightly acidic 
to reduce bladder infections since 

bacteria thrive in alkaline environ-
ments. Some signs of a urinary tract 
infection are any sudden: onset of 
incontinence or frequency and ur-
gency; burning and discomfort when 
urinating; blood in the urine; and 
strong smelling or cloudy urine. To 
avoid this painful condition, add Vi-
tamin C-rich foods, especially cran-
berry juice to your regular diet. Cer-
tainly, anyone taking medication, 
particularly anticoagulants, or with 
diabetes should check with a doctor 
first as some fruit juices affect how 
your body absorbs medications. 

Limit your intake of any foods 
or liquids that seem to irritate your 
bladder. Some common irritants are: 
chocolate, tomatoes, citrus, spicy 
foods, tea, coffee, colas, alcohol and 
diet drinks with artificial sweeten-
ers like Aspartame or Saccharine. If 
you notice taking a Vitamin C sup-
plement irritates your bowel, try an 
Ester C product. Please note that the 
acid in some fruit juices can irritate 
the bladder lining, so monitor what 
you eat and drink to identify if any 
foods cause discomfort. 

Maintain the strength in the mus-
cles in your pelvic floor to retain 
good bladder control. Kegel exer-
cises, where you start and stop your 
urine flow, will specifically strength-
en these muscles. Regular physical 
exercise will keep your abdominal 
muscles strong to properly support 
your bladder and other internal or-
gans which is vital for you because 
of all the bouncing you experience 
driving down the roads.

Avoid constipation to reduce the 
pressure on your bladder. Maintain 

a high fiber level in your diet by in-
cluding whole grains and plenty of 
fresh fruits and vegetables in your 
daily intake.

Eat vegetables and fruits that are 
loaded with nutrients that promote 
bladder health. They contain Vita-
min C, Vitamin E, magnesium, po-
tassium, fiber and powerful antioxi-
dants. The vegetables and fruits that 
especially enhance bladder health 
include cranberries, blueberries, 
bananas, blackberries, raspberries, 
mustard greens, turnips, cabbage, 
beans, yams, strawberries, carrots 
and sweet potatoes. 

Enjoy the Omega-3 fatty acids 
found in nuts, fish and certain oils. 
They can benefit bladder health 
because they reduce inflamma-
tion. Most bladder or urinary dis-
orders cause swelling and/or infec-
tion. Specific examples of omega-3 
rich-foods include lake trout, salm-
on, mackerel, tuna, herring, halibut, 
sardines, Brazil nuts, almonds, pea-
nuts, macadamia nuts, safflower oil, 
sunflower oil and canola oil.

Add yogurt to your diet; it ap-
pears to significantly reduce a per-
son’s chance of getting bladder 
cancer. In contrast, avoid smoking; 
smoking significantly increases your 
chances and has been implicated in 
almost 50% of bladder cancer di-
agnoses. Make these lifestyle ad-
justments to improve your bladder 
health now and down the road.  n

Hold your water

Karen Bowen

Preventive
Maintenance

– Karen Bowen is a profession-
al health and nutrit ion consul-
tant , and she can be reached at 
karen_ bowen @yahoo.com.
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The sacroiliac joints are located 
at the bottom of the spine where 
it joins to the pelvic bones. These 
joints play an important role in the 
movement of the lower limb. Just 
like most joints in our body, the sac-
roiliac joints can be injured. When 
injury occurs to these joints, a con-
dition called sacroiliitis may devel-
op. Sacroiliitis simply means inflam-
mation of the sacroiliac joints. 

The symptoms of sacroiliitis 
vary from person to person, how-
ever most patients complain of low-
er back or buttock pain which may 
extend down one or both legs and 
groins. These symptoms may be ag-
gravated by prolonged sitting and 
standing. This is especially impor-
tant for professional truck drivers, 
as they spend many hours sitting be-
hind the wheel. The prolonged sit-
ting as well as the constant bounc-
ing from the truck seem to increase 
or even cause sacroiliitis. 

Other factors such as stair climb-
ing, running or standing on one leg 
may also increase the intensity of 
the symptoms. There are many pos-
sible causes of sacroiliitis. The most 
common cause of this condition is 
a traumatic injury such as a car ac-
cident or a slip or fall. 

In this case, the joint and sur-
rounding soft tissues may be in-
jured. Arthritis or wear and tear can 
also occur in the sacroiliac joints, 
which may lead to inflammation. 
Other conditions such as pregnancy 
or infection may also lead to sacro-
iliac joint irritation and subsequent-
ly inflammation. The diagnosis of 
sacroiliitis is usually arrived at af-
ter conducting a detailed medical 
history and physical examination.  

During the examination, the 
doctor will perform several ortho-
pedic tests, which are designed to 
put stress on different structures in 
your lower back and pelvis. In ad-
dition, your doctor will palpate the 
soft tissues and bones in the sur-
rounding area in order to pinpoint 
the location of the pain. If neces-
sary, your doctor may request an 
X-ray or MRI to better visualize 
the injury site. 

The treatment of sacroiliitis re-
ally depends on the severity of the 
symptoms as well as the underly-
ing cause of the condition. Over-
the-counter pain relievers, muscle 
relaxants and anti-inflammatory 
medications are usually the first-
line treatment. 

If this is unsuccessful, physical 
therapy, chiropractic care and mas-
sage therapy may be recommended. 
A corticosteroid injection directly 
into the joint to reduce the inflam-
mation may also be suggested by 
your doctor. 

Finally, if all other forms of treat-
ment do not relieve the pain and  
inflammation, your doctor may rec-
ommend a joint fusion in which the 
two bones of the sacroiliac joint are 
surgically fused together. 

What I recommend to my patients 
who are suffering with sacroiliitis is 
to first of all rest the joints in order 
to give them a chance to heal. 

Next, a combination of ice appli-
cation and over-the-counter pain re-
lievers may be used as needed. It is 
important to consult with your doc-
tor or pharmacist before taking any 

new medications in order to avoid 
unwanted drug interactions. The 
good news is that in most cases, sac-
roiliitis will resolve with in three to 
six weeks. 

I also recommend that profession-
al truck drivers try to get out of their 
trucks and walk around as much as 
possible. This practice significantly re-
duces the changes of developing sac-
roiliitis. Until next time, drive safely. n

Coping with Sacroiliitis

  Dr. Chris singh

Back behind
the wheel

– Dr. Christopher H. Singh runs 
Trans Canada Chiropractic at the 
230 Truck Stop in Woodstock, Ont. 
He can be reached at 519-421-2024.
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By Harry Rudolfs
Used trucks with low kilometres 
are getting harder to find than hen’s 
teeth. Because of their dislike of 
2008 and newer EPA engines, many 
truck buyers have been reluctant to 
commit to diesel particulate filter 
(DPF) technology. Instead, truck 
owners have tended to hold onto 
their pre-2007 Class 8 trucks caus-
ing a disruption of trade-in cycles. 

“One of the trends I’ve seen is 
with guys who used to run three or 
four trucks who are now cannibaliz-
ing them to keep one running,” says 
James Morgan, part-owner of Mor-
gan’s Diesel Truck Parts of Kingston, 
Ont. “Lately I’ve even seen stuff I’ve 
never seen before, like a 1988 Inter-
national hauled out of the bush and 
put back on the road.”

Morgan thinks that the distrust 
around the newer EPA engines runs 
deeply through the owner/operator 
and small truck fleet community. 

“The most popular (used) trucks 
right now are between 2000-2007. 
Some guys get cold feet with any-
thing 2008 or newer,” he says. “For 
the highway, what they’re looking 
for is something like 475 hp or better 
with a 13-speed transmission. Used 
Petes and Kenworths tend to fetch a 
better price. For newer engines, I’m 
seeing a preference for Cummins 
or Volvo. In the glider kits, 60-se-
ries Detroits are popular as are Cat 
single turbos from 2001-2004.”

Morgan suggests that speed limit-
ers governing trucks to 105 km/h are 
also having an effect on the prefer-
ential spec’s. 

“A guy running multi-axle loads 
at 105 km/h on 336 rear-ends is go-
ing to be on the gear shift a lot of the 
time, which wasn’t a problem when 
they were running 110 km/h. Most of 
my customers run heavy and want no 
less than 1,850 lbs of torque to carry 
them over the hills.” 

Although many of Morgan’s cli-
ents are logging and speciality haul-

Used truck buyers forced 
to overcome DPF fears
Scarcity of low-mileage, late-model 
trucks is propelling buyers towards 
accepting newer engine technologies

ers, certain models are universally 
popular across the board. 

“If I had a 2005 Kenworth day cab 
or small bunk on my lot that was 
clean and half decent, it wouldn’t sit 
for more than a couple of weeks,” 
he says.

But the used truck market could 
be in transition now, according to Ja-
son Queenen, general manager for 
truck sales at Expressway Trucks in 
Ayr, Ont. 

“I’m seeing some guys right now 
with older equipment and their  
company has told them to upgrade,” 
he says.

Of course, Queenen still gets a 
lot of calls from prospective buyers 
looking for pre-DPF trucks from 
2006 and 2007, “but those trucks 
don’t exist anymore. And we didn’t 
sell a lot of new trucks in 2008-2009, 
so it’s getting very difficult to find 
good used trucks.” 

Queenen acknowledges that one 

exception might be a private carrier 
or local manufacturer that is up-cy-
cling its regional truck fleet, but those 
situations are also extremely rare.

Vic Gupta, sales manager at Ar-
row Truck Sales in Mississauga, Ont., 
thinks there has been a sea change in 
buyers’ attitudes towards EPA tech-
nology starting in 2012 that has con-
tinued into this year. 

“At the beginning of 2012, guys 
were still looking for trucks without 
a DPF,” he says. “But after the sec-
ond quarter, those trucks became 

hard to get. From the third quarter 
on, we started selling a lot of trucks 
with DPFs.” 

According to Gupta, 50% of the 
trucks his branch sold in 2012 were 
equipped with DPFs.

“People don’t want to come out 
of their comfort zone,” says Gupta. 
“But our customers who have gone 
over to DPF units have been gener-
ally pleased. We were convinced that 
educating the customer was the key 
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What are your main reasons for purchasing used trucks at this time?

– 2012 Equipment Buying Trends Survey, Transportation Media
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to selling those trucks.”
Queenen suggests that some of the 

negative feeling toward DPF equip-
ment is a myth. 

“There were some hiccups from all 
of the OEMs but overall, they pretty 
well have it worked out now,” he says. 
“We’re selling trucks second-hand 
and we aren’t seeing any issues.”

Queenen compares the opposition 
to the way drivers and owner/operators 
used to feel about automated trans-
missions. Many of the new trucks sold 
these days are equipped with automat-
ic transmissions, and they’re also hold-
ing up quite well, he says.

But the reluctance to upgrade to 
newer models in recent years has 
caused a constriction in the used 
truck market. 

“This is going to be the year that 
brokers are going to be buying new 
trucks,” says Queenen. “They’ve 
waited long enough. But the problem 
is that their (trade-in) equipment is 
going to be miled right out. The US 
used to take stuff that had a million 
kilometres on it, but not one million 
miles. We used to rely on the export 
market for that, but they won’t pay 
$20,000-25,000 for a truck.”

Queenen thinks that some pro-
spective buyers have an unrealis-
tic expectation of the value of their 
trade-in. 

“Maybe some of them are looking 
for a big discount. But it’s easy to do 
the research and, in most cases, their 
repair expenses are about the same 
as the previous trucks they owned,” 
he says.

Queenen suggests that truck own-
ers’ incomes have taken a hit the last 
few years and this may be part of the 
equation. “Back in 2004-2006, times 
were pretty good and guys got used 
to living on the income they made 
back then – so it’s easy to point a fin-
ger at the truck. But if a truck’s got 
250,000-plus kilometres on it for ev-
ery year that it’s on the road, that 
tells me it’s been working.” 

Fuel mileage is of course a major 
consideration and Queenen has no-
ticed that truck buyers are getting 
beyond the 475-500 hp, 13-speed 
manual shift cookie-cutter spec’. 
“We’re seeing fleets dropping their 
horsepower down to 425 hp,” he says. 

Rear-end axle ratios are also 
changing as trucks are running at 
lower rpms. Queenen has seen buy-
ers favouring 3.36 and 3.42 rear-end 

Ow ner /Oper at Or S

f l eet S

Are you planning to  
purchase a used truck(s) 

during 2013?
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Shopping for used iron

– 2012 Equipment Trends Buying Survey, Transportation Media
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Owner/Operator Fleets

Knowledge level of dealer sales representative 3.39 3.20

Brand 3.97 4.07

Age of truck/mileage 4.46 4.35

Gross vehicle weight/payload capacity 4.09 4.14

Horsepower 4.28 3.89

Axle ratio 4.26 3.92

Type of transmission 4.26 4.10

Fuel tank size 3.51 3.38

Quality of tires 3.84 3.37

Availability of APU 2.95 3.00

Availability of preferred engine brand 4.12 3.98

Length and quality of warranty 3.76 3.76

Degree of available financing 3.51 2.72

History of the truck 4.32 4.15

Estimated maintenance costs 4.13 3.88

Availability of parts 4.31 4.30

ratios in the automatics, and 3.55 and 
3.58s with the 13-speed transmissions. 

“You don’t see the 3.70 or 3.90 set-
ups like you used to,” says Queenen. 
“Truck buyers seem to be doing their 
homework.”

Arrow’s Gupta agrees that fuel 
economy is a most important con-
sideration: “Many of our custom-
ers are looking for a trucks three 
or four years old, with 425-450 hp. 
Small bunk sleeper tractors are 
very popular and can be used for ei-
ther regional, city or highway work. 
It’s a good time to buy,” he adds. 
“There are some very aggressive 

nO

When selecting a used truck, how important is 
each factor listed below on a scale of 1-5, with 
1 being the least important?

– 2012 Equipment Trends Buying Survey, Transportation Media

Company Team Drivers for sCheDuleD runs To WesTern CanaDa. neW DeDiCaTeD TruCks.
Also Hiring

interest rates available.”
Dennis Sheehan, co-owner of Shee-

han’s Truck Sales in Burlington, Ont., 
thinks that used truck buyers should 
look seriously at new trucks as well. 

“New truck pricing is as good as 
it’s ever been,” he says. “Everything 
including the exchange rate is favour-
able. We’re selling new trucks right 
now cheaper than we were in 2000.”

But if you’re not interested in ac-
quiring new iron, Sheehan mentions 
there are still decent used trucks 
available, including plenty of 08s and 
09s. “There’s something there for  
everyone out there,” he says. n

Test
ImmedIate OpenIngs
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www.wiersmatrucking.com
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industry

The heavy truck air quality reg-
ulations culminating in the 2010 
“smog-free” truck engines have 
been heralded by governments 
and industry alike as among the 
most important clean air initia-
tives in history. 

The regulations (which were in-
troduced in the US and Canada) 
have been credited with reducing 
the incidence of asthma and lung 
cancer. They are held out as an 
example of international cooper-
ation and harmonization. 

Getting there was no easy feat. 
In order to comply with the law, 
engine manufacturers invested 
billions of dollars in research and 
testing. Customers paid an “envi-
ronmental premium” on the pur-
chase price for the new equip-
ment. They also saw fuel economy 
decrease (a trade-off for cleaner 
air) and maintenance costs rise. 

These additional costs were and 
are painful. But, most people in 
the industry have taken the view 

that the emissions standards are 
the right thing to do – for the 
planet, for our children; and, ul-
timately for the industry which 
has for too long been a convenient 

whipping boy and easy target for 
environmentalists and politicians. 

The pain that individual compa-
nies felt was mitigated in part by the 
fact that everyone was supposed to 
be in the same boat; that your com-
petitor was going to have the same 
challenges as you in trying to get 
your customers to pay more to cover 
the increased costs. It was supposed 

to be a collective pain. 
However, there are always those 

who will seek to get a leg up on 
everyone else by trying to find a 
way around the rules. 

By now most people in the 
trucking industry have at least 
heard about the repair shops and 
garages that seem quite happy to 
dismantle or otherwise tamper 
with the new trucks’ air quality 
controls for a fee. Some of the 
people involved in this activity 
are doing so on the quiet, under 
the noses of the regulators. Oth-
ers are more brazen and are tak-
ing out advertisements or promot-
ing their “service” on the Web 
– in plain view of the regulators.

Surely, the regulators – es-
pecially Environment Canada, 
which introduced the regulations 
in the first place – don’t want to 
see people tampering with the en-
gines in a blatant attempt to get 
around the emissions standards. 
Surely, they have some mecha-
nism for actually enforcing their 
own law. You think?

When CTA brought this issue to 
Environment Canada’s attention, we 
thought they’d be all over it. Instead, 
we were told that the regulations do 
not apply to modifications to vehi-
cles after their first retail sale – even 
though it is acknowledged what these 
shops are doing affects emission per-
formance, it falls under provincial/
territorial jurisdiction. 

So, CTA’s next step was to contact 
the provincial departments and min-
istries of transportation and offer to 
work with them to develop a strategy 
to target those facilities that are cir-
cumventing the emissions standards. 
It took some time, but some of the 
provincial representatives eventually 
acknowledged they do have the au-
thority. Current provincial efforts are 
focused on perhaps tackling the issue 
through the periodic mandatory ve-
hicle inspection. We’ll see.

The incessant ping-pong be-
tween the feds and the provinces 
is commonplace. Look at our in-
dustry’s experience with the feder-
al hours-of-service regulations, for 
example. A disjointed approach 
to national standards and the en-
forcement of them is as Canadian 
as Hockey Night in Canada.  

But that doesn’t make it right. 
We hear a lot from governments 
these days about how they want 
to reduce red tape to make things 
better for the business communi-
ty. That’s a good thing. 

But, in the trucking industry as 
big or bigger concern than “red 
tape” is the lack of harmonization 
both in terms of regulations and 
their enforcement across the coun-
try and the resulting distortions vis-
ited upon the marketplace. A lack 
of enforcement of federal stan-
dards, in this case the emissions 
regulations, not only denigrates 
the credibility of those standards, 
it also tilts the playing field in fa-
vour of those who don’t comply.  

In part the problem is constitution-
al. Other times it’s administrative or 
just the way things have always been 
done. It doesn’t matter. It’s dumb and 
it’s costly and surely we should be ma-
ture enough as a nation to start dealing 
with these sorts of things in earnest. n

Clean air standards caught in Canadian jurisdictional limbo

Industry Issues
DaviD BraDley

– David Bradley is president of 
the Ontario Trucking Association 
and chief executive officer of the  
Canadian Trucking Alliance.

‘Surely, the regulators don’t want to see people 
tampering with the engines in a blatant attempt 

to get around the emissions standards,’ 
David Bradley, Canadian Trucking Alliance
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By James Menzies
CONCORD, Ont. – On Jan. 3, just 
days after the Christmas rush, all 33 
company drivers working for Muir’s 
Cartage were brought together 
and informed collectively that they 
would no longer work for the com-
pany with a 100-year-plus history.

Ted Brown, executive vice-pres-
ident with Muir’s, told Truck News 
the changes were necessitated by 
the “market forces experienced by 
the entire industry.” Going forward, 
Muir’s will rely on owner/operators 
and drivers provided by third-party 
agency Inter-Link Driver Services.

Brown told Truck News the move 
was necessary in response to “sig-
nificant changes specific to our ma-
jor customer relationships that re-
main strong, but simply require a 
change in our overall infrastruc-
ture and how we deploy our fleet 
and drivers.”

Some of these changes, Brown 
said, have been phased in over the 
past few years. As for the Jan. 3 an-
nouncement that it would no longer 
run company trucks, Brown said it 
“was a necessary component to fully 
meeting those demands going into 
2013 and remaining a competitive 
provider of excellent service well 
beyond.”

Prior to the Jan. 3 announcement, 
Muir’s operated three distinct driv-
er groups: a city and highway own-
er/operator fleet; a scaleable third-
party channel with agency partners; 
and a company driver fleet.

“After Jan. 3, our model will con-
sist of a mix of owner/operators and 
our agency strategy – the applica-
tion of either depending upon our 

existing and new customer require-
ments,” he said.

Customers, said Brown, stand to 
benefit from increased flexibility 
and efficiencies.

“Asset utilization will determine 
which driver solution we will de-
ploy and we’ll be better positioned 
to meet the cost challenges of our 
partners,” he said.

Asked if he expects other Canadi-
an trucking companies to rely more 
heavily on owner/operators, Brown 
said “We’re certainly seeing more 
emphasis on the need to flex and 
adapt to the challenges of our cus-
tomers. Each transportation compa-
ny will continue to assess its specific 

needs as it adapts to this constant 
change.”

As for the drivers affected by the 
reorganization, Brown said “These 
changes are never easy for anyone 
involved, be they the drivers or the 
people who they worked with – in 
some cases for many years. We com-
municate robustly here though, and 
our team understands the changing 
environment and have been resil-
ient throughout the many changes of 
the past four to five years. We were 
pleased that a significant number 
of the drivers affected chose to join 
our 3P provider and have been able 
to resume driving for Muir’s as part 
of their service.”

Asked if owner/operators may be 
concerned that the restructuring is 
indicative of underlying problems 
at Muir’s, Brown said “Muir’s has 
carried out these changes in order 

to increase its ability to compete 
within the conditions of which we’re 
all aware. We’ve seen continued 
improvement here over 2011 and 
2012 and anyone currently with us 
or considering joining us should be 
encouraged by our enhanced abil-
ity to succeed in the years to come.”

Muir’s Cartage is one of Ontar-
io’s longest-running trucking com-
panies. It has been in business for 
more than 100 years. In 2007, the 
company sold its cross-border truck-
load division to Kriska Transpor-
tation. Today, Muir’s operates as a 
core carrier to big box retailers, and 
offers regional LTL and truckload 
services as well as warehousing.

Last year, the fleet operated 145 
tractors, down from 211 in 2011, ac-
cording to the Top Tier report on Ca-
nadian trucking capacity, published 
by Motortruck Fleet Executive. n

Muir’s Cartage drops company drivers in organizational restructuring
Will rely on owner/operators and third-party 
driver services agency to meet demand

Mullen Group to 
spend $80M on new 
equipment in 2013
OKOTOKS, Alta. – Mullen 
Group will spend $80 million 
on new equipment in 2013, a 
decrease of $23 million com-
pared to 2012. Most of the $80 
million in approved capital 
spending will go towards buy-
ing new trucks, trailers and 
specialty equipment, the com-
pany announced. 

Of that, $25 million will be 
spent on equipment for the truck-
ing/logistics segment while the 
remainder will go to the oilfield 
services segment.

“I am pleased that the board 
of directors accepted the recom-
mendation of our senior execu-
tive team,” said Murray Mullen, 
chairman and CEO of Mullen 
Group. “This capital will ensure 
that our business units can re-
main competitive in what I can 
summarize as a very challeng-
ing market.”

Mullen also announced it would 
be increasing its annual dividend 
by 20 cents per share and paying it 
monthly, rather than quarterly.  n 
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road test

It’s about -38 C when the diesel-
powered auxiliary heater fires up 
automatically at 7 a.m. near Tok, 
Alaska.

An hour, and about 0.6 litres of 
diesel fuel later, we climb into the 
Mercedes-Benz Sprinter to see if it 
will start. It does, but it also doesn’t 
like it. The 3.0-litre turbodiesel 
sputters and coughs and needs a 
fair bit of throttle to get going, but 
it passes this, its most serious test of 
its winter ability on our drive from 
Edmonton to Anchorage.

This is the last of our five-day ad-
venture: It’s been an exhilarating, 
at times harrowing, journey along 
most of the Alaska Highway.

We’ve had a dip in the Liard Riv-
er hot springs in northern British 
Columbia –  changing in a dark, 

Sprint to the Arctic
Can one of the smallest commercial vehicles 
withstand the harshest of environments?

up to the challenge?: Mercedes-Benz allowed journalists to test its 
Sprinter cargo van in some of the toughest conditions Mother Nature could dish 
out. Photo by Kelly Taylor 

Kelly taylor
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unheated dressing room at -20 C 
and trudging barefoot through an-
kle-deep snow – eaten schnitzel at 
the beautiful, hospitable Northern 
Rockies Lodge in nearby Muncho 
Lake, B.C. and been blown away by 
the haute cuisine at Skky Hotel in 
Whitehorse.

Today, we’re leaving Tok, which 
is about halfway from the Alaska-
Canada border to the western end of 
the Alaska Highway at Delta Junc-
tion. The cabin of this particular 
short-wheelbase cargo van Sprint-
er variant isn’t exactly shirt-sleeves 
temperature, but it’s comfortable 
enough we can shed our toques and 
gloves. About 20 minutes of driv-
ing later, we’re shedding layer after 
layer as the cab heats up.

Others on this sprint to Alaska 
aren’t so lucky. The van we’re driv-
ing has a partition between the cab-
in and cargo area, and our small 
space heats up to near-sauna levels 
in a hurry. A few of the other vans 
are either cargo variants without a 
rear cabin wall or are passenger ver-
sions, also without partitions. An 
hour into this trip from Tok and the 
people in these vans are still cold.

There is also a crew van version 
that seats five and has ample cargo 
room, handy for taking work crews 
and gear to a job site. Partition op-
tions on all but passenger vans in-
clude a solid wall, a wall with a win-
dow and a sliding door.

Mercedes-Benz may seem like 
an odd supplier of cargo vans, giv-
en that until 2010, we in Canada 
knew it only as a luxury brand. But 
in Europe, Mercedes-Benz is a full-
line vehicle manufacturer, from tiny 
micro cars all the way up to large, 
heavy-duty cargo haulers. Its expe-
rience in building cargo vehicles 
stretches all the way back to 1896 
and Gottlieb Daimler’s Motor-Last-
wagen.

Will the hoity-toity image of Mer-
cedes hurt Sprinter sales? Time will 
tell, but they’re already at 7,000 
units sold in Canada, with countless 
others operating here after having 
been bought in the US by American 
parent companies.

After five days in the arctic hin-
terland, it’s easy to see why Sprinter 
is gaining in popularity. The auxil-
iary heater, which is standard but in 
our vans is operated by an option-
al programmable timer ($250), en-
sures a toasty cabin and an engine 
full of hot coolant. There are han-
dy touches that professional driv-
ers will appreciate, from a bounty 
of cargo bins and storage trays to a 
comfortable driving position with a 
host of adjustments, including seat 
height, tilt steering wheel and ad-
justable tilt on the seat cushion.

There are also bits about Sprint-
er to please the company accoun-
tant: high resale value, extended 
25,000-kilometre service intervals 
and excellent fuel efficiency. Our 
best average was 11.3 litres per 100 
kms, on the second day when we 
had temperatures around -10 C and 
we weren’t idling for extended peri-
ods. Mercedes pegs the fuel costs at 
13 cents per kilometre, six cents less 
than the nearest competitor. Resale 
value after five years is, according 
to Canadian Black Book, 32%, also 
best-in-class.

How did we like the Sprinter af-
ter 3,176 kilometres from Edmon-
ton to Anchorage? Well, it handled 

treacherous winter conditions admi-
rably, starting every day with nary 
a hitch and tracking easily on icy, 
hilly, twisty roads. The tires, Con-
tinental CrossContact winter skins, 
certainly helped. 

The stability control worked in all 
conditions, even on that -38 C day 
in Tok. What I appreciated about 
the stability control is that it was 
smart enough that if you caught a 
slide early and corrected appropri-
ately, it let you do the work. If you 
didn’t, it took its direction from you 
– based on where you were steering 
– to set the vehicle back on track.

It’s also adaptive, so it behaves 
differently when the van is empty, 
when it’s loaded, and when it’s load-
ed unevenly. It even saves you from 
loads that greatly increase the vehi-
cle’s centre of gravity.

There were a few opportuni-
ties for improvement: The driver’s 
seat, while adjustable in many ways, 

The Sprinter spec’s:
Engine: 3.0-litre turbodiesel with selective catalytic reduction and 
BlueTEC emissions-reduction technology, heated fuel filter and heated 
BlueTEC components.
Power: 188 hp.
Torque: 325 lb.-ft.
Transmission: five-speed automatic with AutoStick manual shift function.
Suspension: shock-absorber-strut independent with transverse-leaf 
parabolic springs and stabilizer bar (front); rigid rear axle with parabolic 
spring, shock absorber and stabilizer (rear).
Steering: power-assist rack-and-pinion.
Brakes: four-wheel disc brakes with brake assist, electronic brake force 
distribution, brake disc wipe (activates to dry brakes when wipers on) 
and electronic brake prefill.
Stability program: includes acceleration skid reduction, load adaptive 
control, enhanced understeering control and trailer stability assist.
Fuel economy: 9.4 L/100 kms highway, 13.8 L/100 kms city (based on 
144” cargo van and SAE J1082 and J1491 standards).
Cargo capacity: Cargo van, 9 to 17 cu.-m. (318 to 600 cu.-ft.).
Interior standing height: 194 cm (76.4 in).
Payload: cargo van, 1.55 to 2.54 t (3,426 to 5,415 lbs); chassis cab, 2,866 
kg (6,318 lbs).
Towing: up to 3,042 kg (7,500 lbs). n 

Continued on page 42
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road test

lacked lumbar support. As well, 
Bluetooth hands-free is available, 
but not standard. As distracted-
driving laws continue to increase, 
that might be an oversight. As men-
tioned, cabin heat was an issue on 
vans without a closed passenger 
compartment and the longer wheel-
base vans were tossed around pretty 
good by sidewinds.

Sprinter comes as a cargo van and 

traffic jam: The trek from Alberta to Alaska meant dealing with some rather 
unusual traffic. Photo by Kelly Taylor

a passenger van in two wheelbases, 
three lengths and three roof heights. 
There’s also a 2500-series chassis 
cab dually that can be upfitted to 
every thing from an ambulance to 
an RV to a to a mobile kitchen.n

– Kelly Taylor is a veteran automo-
bile journalist and a recipient of the 
Journalist of the Year award by the 
Automobile Journalists’ Associa-
tion of Canada. 

Continued from page 41
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tax talk

Usually, it’s easy coming up with 
topics for this column in March and 
April. I go to the Canada Revenue 
Agency Web site, read the “what’s 
new” bulletins, decide what’s useful 
or pertinent to Truck News readers, 
and then translate the CRA gobble-
degook into English. I call the col-
umn “Tax Talk” and away we go.

I’m still calling this column Tax 
Talk, but it wasn’t as easy to write 
this year. There’s less bad news (new 
taxes) and good news (new deduc-
tions) to discuss.

The biggest change on your 2012 
tax filing involves contributing to 
the Canada Pension Plan (CPP). As 
of Jan. 1, 2012, if you are between 
60 and 65 and receive CPP benefits 
while you keep working, you must 
continue making CPP contributions 
on your employment or self-employ-
ment income. These contributions 

go toward a new post-retirement 
benefit (PRB) created for working 
people who are between 60 and 70 
years old.

If you’re an employee, you should 
have reviewed these changes with 
your employer already. You self-
employed folks will experience this 
change when you file your tax re-
turn this year. I covered the PRB in 
the November 2012 Truck News, so 
I’ll refer you to that issue for details.

Instead, I want to concentrate on 
several personal-tax issues that gen-
erate questions every year:

Accrual vs. cash: As a self-em-

ployed individual, you report busi-
ness income by using the accrual 
method of accounting. You report 
income in the period you earn it, 
regardless of when you receive the 
money. For example, your broker 
settlement for the period ending 
Dec. 31 would be December income 
even though you weren’t paid until 
Jan. 15. Likewise, you deduct ex-
penses in the fiscal period you incur 
them: ie., your cell phone bill dated 
Dec. 28 is a December expense even 
though you paid it in January.

Pension income splitting: Pen-
sion income earners can save big by 
splitting their pension income be-
tween spouses/common-law part-
ners. With the right ratio, I’ve seen 
$2,000 to $3,000 refunds come out 
of this calculation that couples had 
no idea were there. If you’re too 
young to take a pension, what about 
your parents or in-laws? Make sure 
they get their returns done by some-
one who can calculate this split to 
their advantage. 

Medical expenses: These include 
premiums you or your spouse/com-
mon-law partner paid to an insur-
ance company (not a government 
body) for medical coverage, along 
with all your receipts for drugs, 
eyeglasses, dentistry, hearing aids, 
and other medical services. If you’re 
self-employed, there may be a tax 
advantage to listing the premiums 
as a business expense rather than 
a medical expense on your return. 
Check the CRA Web site to see 
what qualifies.

Meals: Meals are deductible at 
a rate of 50% of $17 per meal up 
to three meals per day. As of 2011, 
80% of expenses for meals by a 
long-haul truck driver during an 
“eligible travel period” are deduct-
ible. By definition, an eligible travel 
period covers at least 24 continu-
ous hours during which a driver is 
away from his or her home munici-
pality or metropolitan area, and is 
driving a long-haul truck that trans-
ports goods beyond a radius of at 
least 160 kilometres. Seek tax advice 
from someone who understands 
how the rules apply to you and the 
type of work you do.

Lodging and showers: You can 
deduct lodging and shower expens-
es, but keep your receipts to sup-
port the amount you deduct. De-
spite what you may hear, there is no 
logbook/“away-from-home” calcu-
lation for showers.

Cell phones: You can deduct 
the portion of the airtime expens-
es and long-distance charges for a 
cell phone that reasonably relates 
to earning income as long as your 
employer requires you to have a cell 
phone (your employer must sign 
CRA Form T2200-Declaration of 
Conditions of Employment). How-
ever, you can’t deduct amounts you 
paid to connect or license the cell 
phone or the cost of fees for Inter-
net service.

GST370: This calculation allows 
you to reclaim GST/HST paid with-
in your employment expenses. If 
you travel coast-to-coast in Cana-
da and the US, you need to prorate 
your meal claim so you claim GST 
out of the meals from GST provinc-
es, HST from HST provinces, and, 
of course, zero GST for meals paid 
for in the US. Your cell phone bills 
will also contain GST/HST and can 
be added into this calculation.

Children Fitness/Arts amount: 
You can claim up to $500 per child 
for fees paid in 2012 relating to the 
cost of registration or membership 
in a physical activity. Also, you can 
claim up to $500 per child for fees 
paid in 2012 relating to the cost of 
registration or membership in an 
“artistic, cultural, recreational, or 
developmental” activity. Hey, every 
little bit helps.

That’s the point. The best tax tip 
I can offer is that while taxes are 
one of the few sure things in life, 
you can reduce what you’re obli-
gated to pay. It takes sound advice, 
a little discipline, and good plan-
ning throughout the year, but it’s 
worth the effort. n

– Scott Taylor is vice-president of 
TFS Group, providing accounting, 
bookkeeping, tax return prepara-
tion, and other business services 
for owner/operators. Learn more 
at www.tfsgroup.com or call 800-
461-5970.

Tax tips: Every bit helps
Tax Talk
Scott taylor
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safety

You know cargo theft must be a 
problem in the trucking industry 
when stolen goods are described as 
something that “falls off a truck.” It 
might be more accurate to say some 
of the goods simply roll through the 
front gate. A 2011 study on behalf 
of the Canadian Trucking Alliance 
– and sponsored in part by North-
bridge Insurance – valued cargo 
theft as a $5-billion-a-year prob-
lem. And much of that cargo is on-
board trailers stolen directly from 
fleet yards.

The threat hardly ends with 
high-value products like liquor, 
automotive parts, and video 
games. Thieves have recently 
been targeting everything from 
diapers to produce because the 
goods can be quickly divided, sold 
and consumed. 

The ill-gotten gains often move 
into the black market before any-
one receives a call about their 
abandoned, empty trailers sitting 
on a back road.

Still, it is possible to secure a 
fleet yard and send discouraged 
thieves searching for other targets. 
A well-maintained fence will be an 
important feature when protecting 
any site, but even that can be en-
hanced by limiting the number of 
entrances and exits, and including 
gates with electronic locks which 
open only with a key fob. Live se-
curity personnel or other fleet staff 
can check every driver in and out 
of the yard, and block any load that 
is not scheduled to leave. 

Landscaping will make a differ-
ence on its own. A few well-con-
structed earthen berms or stra-
tegically placed rocks can keep 
thieves from cutting through the 
fence in a secluded area of a yard, 
driving through the opening, and 
coupling up to their trailer of 
choice.

And a few extra lights and se-
curity cameras around the yard 
can serve as both a deterrent and 
a crime-fighting tool. Even if a 
load is still targeted, a well-aimed 
camera will offer a clear view of 
every vehicle plate and driver’s 
face, while a 30-day recording can 
be used to spot any unusual ac-
tivities that occurred before the 
cargo was actually stolen.

Trailers that must be parked 
on their own can be secured 
with products ranging from king-
pin locks to electronic tracking 
technologies. Some options will 
just offer a bigger deterrent than 
others. For example, a poorly 
constructed kingpin lock might 
shatter under the force of a fifth 
wheel; cone-shaped designs can 
keep jaws from actually aligning 
with the pin.

But cargo thefts tend to be 
more than crimes of opportuni-
ty. Thieves who are looking for 
specific freight need to steal in-
formation long before they hook 
up to a trailer.

The details about a load can be 
shared innocently enough. Driv-
ers have been known to brag 
about their cargo during lunches 
at a truck stop.  Inside a fleet of-
fice, the member of a contracted 
cleaning crew may thumb their 
way through the records dumped 

in a recycling bin rather than be-
ing carted away to a shredder. 

Another member of the staff 
might take the opportunity to 
peek at the bills of lading that 
were stacked on a counter rath-
er than being secured in a filing 
cabinet.

Once armed with the right in-
formation, thieves can focus their 
attention well beyond a fleet yard, 
whether the trailer is parked at 
a closed strip plaza or in the far 
reaches of a massive truck stop. 
Fleets can help to protect against 
these thefts by informing drivers 
about secure yards that are avail-

able along a planned route. Ori-
entation programs also offer a 
great chance to inform new driv-
ers about security protocols that 
should be followed at home and 
on the road.

Consider how something as 
simple as parking techniques can 
make a difference. 

Trailers that are parked back 
to back, with the barn doors fac-
ing each other, will be harder to 
unload in a hurry. And a trailer 
coupled to a tractor will always be 
harder to steal than a unit with an 
exposed kingpin. 

Dispatchers have their own 
role to play when protecting the 
freight. Rather than arranging for 
a high-value load to be picked up 
and stored in a fleet yard for sev-
eral days, they can try to schedule 
a pick-up when the cargo actually 
needs to move. 

Another option is to unload 
the contents of an unsealed trail-
er into a secure warehouse. Or 
maybe a consignee will accept 
the freight earlier than expected.

These may seem like small 
steps, but they can all play an im-
portant role in protecting the car-
go under your care and control. n

– This month’s expert is Evelyn 
Cartmill, risk services specialist, 
CHRP, CRM. Evelyn has served 
the trucking industry for over 15 
years in the areas of human re-
sources, safety and compliance. 
Northbridge Insurance is a lead-
ing Canadian commercial insurer 
built on the strength of four com-
panies with a long-standing history 
in the marketplace and has been 
serving the trucking industry for 
more than 60 years. You can visit 
them at www.nbins.com.

Focus on yard security will make sure nothing “falls off a truck”

evelyn cartmill

Ask the Expert
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over the road

I closed off my February column 
with a commitment to share some 
thoughts about how I keep myself 
motivated to exercise and eat right 
while dealing with the rigors of the 
trucking lifestyle. I started laugh-
ing at myself over this. 

After all, I’m a truck driver, not 
some sort of motivational guru. 
There is no sugarcoating the fact 
that it is as hard as hell to put in all 
the hours we put in as professional 
drivers and still find the time to ex-
ercise and prepare healthy meals. 
The availability of time, or lack of 
it, is most often cited by drivers 
as the reason we don’t take bet-
ter care of ourselves. I don’t dis-
agree with that statement at all. 

It’s a fact.
The irony is that successful pro-

fessional drivers possess the per-
sonal traits required to create the 
time in their lives to make that 
lifestyle change. Professional driv-
ers are self starters, they have the 
ability to plan and organize, they 
have the ability to solve problems 
as they arise, they are able to roll 
with the punches, they are patient, 
they are tenacious, and they pos-

sess a high level of commitment.
I can share three things with 

you that I have learned since I 
smoked my last cigarette in the fall 
of 2000 and kicked off my quest 
to improve the quality of my life. 
These are not mind-blowing ideas 
or practices. I haven’t developed 
some sort of revolutionary health 
plan. To me these three things are 
just common sense.

• I have maintained an aspira-
tion to make healthy choices and 
practices a priority in my life;

• I have an ongoing and flexible 
plan to adopt those healthy choic-
es and practices;

• And I have developed a sup-
port network to help me stay fo-
cused on those healthy choices and 
practices.

So, you see I don’t have any big 
motivational secret or quick fix 
solution to the health challenges 

we face every day as professional 
drivers. In effect, I don’t allow my 
personal health and well-being to 
be less important than the freight 
I handle every day. 

When I started, it didn’t look 
this simple or straightforward to 
me. It was a messy struggle that 
started with a deep desire for 
change.

I often say there is no point try-
ing to make a change in your life 
if you don’t want to change. It’s 
why I use the word ‘aspiration’ and 
not ‘goal’ or ‘objective.’ To aspire 
to change speaks to an emotion-
al need, a passion, an ambition, a 
deep desire. 

It’s often a significant emotional 
event you have experienced that 
triggers the deep desire to make a 
change in your life. For me it was 
a noticeable decline in my health 
between the ages of 38 and 40. I 
described myself at that time as a 
train wreck just waiting to happen. 

I possessed, and practiced, all 
the high-risk factors associated 
with heart disease. I believed then 
that if I didn’t make a change I’d 
be lucky to make it to retirement. 
It was a very emotional time for 
me. I think it was the first time I 
had come face to face with my own 
mortality. So this is where my as-
piration to make healthy choices 
and practices a priority in my life 
comes from. It is a very powerful 
source of motivation for me. It’s a 
place I have left behind and will 
never go back to.

So when it comes to your health 
and well-being, what is your great-
est aspiration? Forget about how 
you would accomplish it at the mo-
ment, forget about goal setting and 
planning. Don’t think about hav-
ing to exercise or quit smoking 
or change your eating habits. Put 
those thoughts aside for the mo-
ment. Just picture yourself five to 
10 years down the road. 

How do you picture yourself? 
What would you have to change 
in your daily life to meet that as-
piration? The answer is different 
for each one of us. It takes a lot 
of introspection, a lot of time be-
ing brutally honest with yourself 
to answer those questions. It’s not 
comfortable for most of us to do. 
It’s far easier to leave your life on 
cruise and wait until you run into 
something.

But having a lifelong aspiration 
is the ‘Big Idea’ and it won’t re-
solve all the issues you face in the 
daily grind of a driver’s life, or any 
life for that matter. 

That’s where devising a flexible 
plan and developing a support net-
work comes in. This is where you 
do all the hard work, especially at 
first. The trick I learned is not to 
try to do too much, not to set your 
sights too high. Slow and steady 
wins the race when it comes to 
forming new habits. More on this 
next month. n

Achieving a healthy lifestyle begins with an aspiration

Al GoodhAll

Over the Road

– Al Goodhall has been a profes-
sional long-haul driver since 1998. 
He shares his experiences via his 
'Over the Road' blog at http://truck-
ingacrosscanada.blogspot.com. You 
can also follow him on Twitter at 
Twitter.com/Al_Goodhall.

The three ingredients to a healthy lifestyle: 
an aspiration, a plan and a support network
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I would like to use this  column 
as a way of sharing some of the 
things I’ve learned over the years, 
mostly about improving fuel econ-
omy and lowering maintenance 
and operating costs. 

Coming from the UK, where die-
sel fuel is extremely expensive and 
rates are low, it’s a subject dear to 
my heart.

I’ve done extensive research, 
had many hours of training from 
industry experts and put a lot of 
what I’ve learned into practice, 
so it would be very simple to hit 
the keyboard and e-mail the re-
sults to the editor – money for old 
rope, really.

However, I just can’t. Some-
thing always comes up that chang-
es things and there seems to be 
a pattern to that something. Yes, 
you’ve guessed it, emissions. Or 
to be more accurate, the failure 
of the emission control systems 
on modern trucks.

A good friend of mine runs a 
trucking company with 20 trucks. 
His fleet is all under three years 
old, with the exception of a couple 
city trucks. If you knew nothing 
about modern trucks and listened 
to this guy talk, you would think 
he was jinxed or was paying the 
price for misdemeanors in a pre-
vious life. 

In the last six months there has 
not been a single week where he 
has had his whole fleet out on the 
road earning money. 

Some weeks a quarter of the 
fleet is in a shop somewhere in 
North America and every single 
problem is somehow related to 
EGR, the DPF or SCR.

As I write these words, he has 
three trucks off the road. These 
three trucks have been off the 
road for over a week. Two of them 
had spent a week in the shop be-
fore this visit too. 

One of them had a new SCR 
system fitted and was off the road 
for a week. It then went 1,200 
miles before shutting down, this 
time with a DPF fault. 

It needs a complete new DPF 
system fitted; the only problem is 
that there are only two available 
in North America, one in Chi-
cago, the other in Canada. The 
truck, meanwhile, sits in Texas.

The second truck also needs a 
new DPF system, despite having a 
new one fitted the previous week. 
It is currently on day seven in the 
shop and the light at the end of 
the tunnel is conspicuous by its 
absence. 

The third truck has SCR issues, 
so far three days in and the shop 
has gotten as far as diagnosing 
that it has SCR issues, but they 
do not know the specifics.

I’ve spoken to all three driv-
ers and they tell me they are not 
alone, there are other drivers in 
the same position at each of the 
dealerships. 

And to make matters even 
worse, each of the trucks has a 
different brand of engine. 

Two different truck manufac-
turers are involved too, so these 
problems are not isolated. In my 
opinion, the whole EGR, DPF, 
SCR thing is a disaster.

Worse still is the sad fact that 
not only are there big problems 
with the systems, when they do 
go wrong, nobody seems to know 
how to put them right. 

They keep throwing parts at 
the problem hoping that it will 
go away. 

And to add insult to injury, the 
parts are never in stock, in one 
case last year at this specific com-
pany a truck was waiting for parts 
for three weeks. 

Out of the 15 new trucks, not 
one of them has been trouble-
free. Two have needed engines 
rebuilt with less than 300,000 

miles on them, both caused by 
EGR cooler failure which led to 
excessive bearing wear caused by 
coolant in the oil. 

These two are part of a batch 
of three trucks that are pre-SCR. 
The third one is suffering from 
low oil pressure, a sure sign of 
bearing wear. 

The only good thing about any 
of this is that the work is all cov-
ered under warranty. The loss of 
earnings, layover pay and hotel 
bills are not, and this sorry saga 
is having a major effect on my 
friend’s business. 

He did have plans for expan-
sion, the work is there, but he 
doesn’t want any more headaches 
than he already has, so no more 
trucks will be added in the near 
future. 

Not until somebody, some-
where, can get a grip on these 

malfunctioning emissions control 
systems and he can send a truck 
down the road, confident it will be 
able to return without spending a 
week in the shop along the way.

Now to finish on a positive 
note, he has four trucks that are 
trouble-free, the two city trucks, 
which are old over-the-road trac-
tors with the bunks removed. 

They have pre-emission engines 
and he also has two gliders with 
pre-emission engines: no EGR, 
no DPF, no SCR, no breakdowns. 
A coincidence? I think not. n

It’s time to get a handle on emissions-related breakdowns

– A fourth generation trucker and 
trucking journalist, Mark Lee uses 
his 25 years of transcontinental 
trucking in Europe, Asia, North 
Africa and now North America to 
provide an alternative view of life on 
the road. You can read his blog at 
www.brandttruck.com/blog.

mark lee

You say tomato,
I say tomahto

HIRING 

1.800.263.8267
Fax: 519-766-0437    E-mail: kellacott@laidlaw.ca

If you have a professional attitude and 
desire to succeed CALL KEN ELLACOTT

PER LOADED MILE 
U.S. EASTERN SEABOARD

PER EMPTY MILE 
ALL AREAS

PER MILE JANUARY
FUEL SURCHARGE

$1.20  
$1.16
$1.14
$.398

PER LOADED MILE 
ALL OTHER AREAS

EMPTY

PER MILE JANUARY
FUEL SURCHARGE

LOADED

tandem axle

$1.22
$1.20
$.518

Recognized as one of North America’s

•   Operating mainly within a 1200 mile 
radius of the Toronto area

• Home weekly

•  Consistent year round work

• Stable environment

Positions Available for 
ExPEriEnCEd AZ driVErS 

2013 PROSTARS & 
386 PETERBILTS 

MARITIME OWNER OPERATORS
AND COMPANY DRIVERS
Please call: BETH TAYLOR at 

1-800-561-9040
for details or fax your resume to: 506-633-4731

or email resume to: btaylor@laidlaw.ca

Owner Operators Company Drivers

www.laidlaw.ca

tandem 43¢/MIlE
Quad axle 45¢/MIlE

Quad axle
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As small carriers, we often watch 
job applicants leave our offices 
confused as to why, despite seem-
ingly acceptable credentials, they 
were not hired as drivers. Maybe 
I can shed some light.

First, newly-licensed applicants 
need to gain at least two years’ ex-
perience with a large carrier be-
fore a small carrier can hire you. 
Our insurance providers will not 
allow us to hire anyone with less 
than two years’ experience, and 
even that often involves a premi-
um increase. 

Even if you prove yourself to be 
an exceptional talent, as some new 
licencees are, we can’t hire you. 
This has been the case for many 
years, so if a driving school tells 
you otherwise, they are not simply 
confused or mistaken, they lied. 

Small carriers are locked in to a 

very firm set of insurance provid-
er-dictated recruitment rules. In 
some cases, a driver we may not 
accept can apply at a large carrier 
and be accepted almost immedi-
ately, creating obvious confusion 
for newcomers to the industry. 

Large carriers may be able hire 
new trainees, recent immigrants, 
or those with shaky driving his-
tories. This is because the large 
carrier will often be self-insured, 
meaning the lion’s share of their 
insurance coverage is for liabili-
ties. Deductibles on vehicle dam-
age are so astronomically high, 

claims are rare. 
How did a driver I couldn’t hire 

become acceptable just because 
the truck has a different name on 
the door? This can be very frus-
trating for the small carrier, as well 
as the driver, as there are many 
drivers who are quite qualified, 
but lacking in experience. 

Imagine finding the ideal driv-
er for your empty truck, yet be-
ing unable to hire them due to in-
surance guidelines that only apply 
to small carriers. My equipment 
is an important asset, not just a 
unit number, and nobody operates 
it unless I have complete faith in 
their ability. 

Older, experienced drivers and 
owner/operators need to bear in 
mind the primary difference be-
tween dealing with small and large 
carriers.

At the large carrier, you will 
deal with someone whose title is 
recruiter. The recruiter’s duty is 
to recruit, not to retain. They are 
often under pressure to hire new 
drivers. As a result, if your ability 
or attitude is slightly lacking, but 
your abstract and resume look al-
right, you will likely be hired. 

Apply at the small carrier, and 
your recruiter likely wears the fol-
lowing hats: human resources, pay-
roll, safety, dispatch, maintenance, 
senior driver, and/or owner. As 
such, this person has a huge finan-
cial and personal stake in the com-
pany. If you are the most qualified, 
hardest worker to ever walk through 
the door, but your attitude is hor-
rible, you will remain unemployed. 

I once interviewed a man in his 
50s, who boasted a 35-year safety 
record, who arrived with a brief-
case because it was the only con-
tainer he had large enough to con-
tain all his awards. His impression 
was that I would obviously hire 
him immediately, and use him as 
the benchmark for all future hires. 

I’ve been on road tests that dis-
appointed me, but until that day I 
had never been on one that had me 
fearing for my own safety. It seems 
his clean driving record didn’t re-
flect his driving ability, just in-
credibly good luck, something he 
was painfully unaware of. 

An angry phone call from him a 
week later confirmed that no other 
small carrier would hire him either, 
but he didn’t remain unemployed. 
Some desperate fool hired him.

As a side note, you’ll notice that 
carriers of all sizes are guilty of 
certain recruiting sins. One ad that 
caught my eye before the recession 
was from an Ontario carrier that 
advertised flatbed company driver 
positions paying “up to” 73 cents 
per mile. A company insider ex-
plained this number to me. They 
took the highest grossing driver’s 
T4 earnings, and divided it by the 
miles he travelled. That number, 
unfortunately, included safety bo-
nus, uniform allowance, holiday 
pay, overdimensional bonuses, lay-
overs, tarp fees and LTL bonuses. 

That’s hardly a true mileage 
rate, is it? As usual, if it sounds 
too good to be true, it’s usually 
not true. The real base rate in this 
case was 42 cents per mile. The re-
cruiter obviously had exceptional 
math skills. This, unfortunately, is 
a common practice.

The biggest downfall to these 
issues, is the lasting impression it 
leaves with younger drivers. Af-
ter being rejected by small carri-
ers, they will gravitate to a large 
carrier. After gaining experience, 
they could try employment at both 
small and large carriers, weighing 
the merits of each. Unfortunately, 
we are all creatures of habit, and 
your first job in a new industry will 
likely set an unbreakable pattern. n

When hiring drivers, small fleets are at a major disadvantage

bill cameron

Small Fleet, 
Big Attitude

– Bill Cameron and his wife Nan-
cy currently own and operate Parks 
Transportation, a four-truck flatdeck 
trucking company. The company 
was founded in 1999 with a 20-year-
old truck, rented flatbed trailer and 
a big dream. Bill can be reached at  
williamcameron.bc@gmail.com.

Ryder is currently looking for quality...

 

Please submit your resumes/abstracts to:
Ryder Logistics and Transportation Solutions Worldwide 
Attention: Human Resources 

Ryder is an equal opportunity employer.

  

Email: recruit32@ryder.com
Ph: 1-800-339-2834 ext. 2
Fax: 519-681-9040 

TEAM Owner Operators (AZ)
and Company Drivers

We require:
•  2 years’ valid AZ Driving experience
•  2 years’ accident free
•  Clean CVOR and Driver’s Abstract
•  Clean Criminal Search
•  F.A.S.T. Approved or willing to obtain

We offer:
•  Day Cab and Sleeper Activity
•  Dedicated Runs
•  Weekly Payroll
•  Flexible Benefit Plan
•  RRSP Program
•  Stock Purchase Plan

Company Drivers

We offer:
•  Advanced schedule for next months activity
•  No open board dispatch
•  Attractive Remuneration package
•  Regional dedicated routes
•  Fuel Surcharge Program
•  No touch Automotive freight
•  Paid Plates

You provide:
•  Late model Tractor
•  2 years’ operating experience
•  Clean CVOR and Abstract
•  F.A.S.T. card
•  Culture towards Safety 

& Customer Service

TEAM Owner Operators (AZ)
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By James Menzies
FRANKFORT, Ky. – Meritor re-
cently celebrated production of its  
10 millionth trailer axle. The event 
was marked by a ceremony at the 
company’s Frankfort, Ky. plant, 
where all its trailer axles for the North 
American market are now produced.

The Frankfort plant has been home 
to Meritor’s trailer axle production 
since 2001. The 195,000 sq.-ft. plant 
sits on a 30-acre site that was origi-
nally opened in 1994. Currently, 181 
employees work there and the plant 
is running a shift and a half, produc-
ing trailer axles and brakes. The plant 
has received $2.2 million in upgrades 
over the past three years, increasing 
capacity and improving productivity.

“North America is the centre of 
our trailer business and what we do 
out of this facility serves as the cen-
tre for what we do globally,” Craig 
Frohock, general manager of Meri-
tor’s trailer and aftermarket busi-
nesses said during a special cer-
emony at the plant. “This facility 
services the US and Canada mar-
ket and this is where the core of our 
business is.”

Meritor also has an international 
presence, producing trailer under-
carriage products in South America 
and the Asia-Pacific regions as well.

The 10 millionth trailer axle was 
to be shipped to Wabash for instal-
lation in one of its trailers before 
being delivered to customer Werner 
Enterprises. Representatives from 
Werner were unable to attend the 
ceremony due to bad weather, but a 
wide variety of guests were on-hand, 
including media, political represen-
tatives, suppliers, customers and of 
course, the Frankfort plant employ-
ees who halted production to com-
memorate the milestone.

Meritor officials seemed upbeat 
about the pace of the recovery and 
their prospects for sales. 

“The market is recovering at a 
nice, steady pace,” said Pedro Fer-
ro, president of Meritor’s aftermar-
ket and trailer operations. 

“We don’t see a recovery like we 
saw back in 2006 when the market 
really exploded and we saw deal-
ers left with a lot of inventory and 
we were left with a lot of invento-
ry and there was this big cliff. This 
time, I’m encouraged by the pace 
of the recovery. I think some seg-
ments of the trailer market are 
weaker than others; flatbeds have 
softened, construction hasn’t gotten 
back to where we think it should be. 
But I’m encouraged by the pace (of 
the recovery) this time and I don’t 
think we’ll have a boom and bust. I 

think the recovery will continue in 
2013 and 2014. I’m very optimistic 
about it. As far as the whole truck-
ing industry is concerned, I don’t 

Meritor celebrates production of 10 millionth trailer axle
Milestone axle will go on Wabash trailer 
and be deployed by Werner Enterprises

think there’s going to be explosive 
growth this year, but it should grow 
at, I would say 3-4% between this 
year and next.” n

that’s a lot of axles!: Workers at Meritor’s Frankfort, Ky. axle plant pose 
with the 10 millionth trailer axle produced by the company.

Beaver Truck 
Centre now offers 
leasing, rentals
WINNIPEG, Man. – Beaver 
Truck Centre has launched a new 
leasing and rentals division. Bea-
ver Leasing and Rentals will car-
ry both Volvo and Hino trucks 
for daily rental or long-term, full-
maintenance lease.  

“We understand the custom-
er’s livelihood depends on their 
trucks being on the road with a 
minimum of downtime,” Beaver 
said in a release. “When you sign 
up for a full-service lease from 
Beaver Leasing and Rentals, we 
look after all your breakdown is-
sues including the repair costs, 
towing costs and replacement ve-
hicle, if required, to keep you on 
the road making money.”  

Angelo Macchia and Lisa Car-
riere will be heading the leasing 
and rentals areas of the new di-
vision, respectively.n

                Hiring
Owner OperatOrs

FOr all terminals

For more information contact Recruiting:

1-905-670-0057  •  1-877-588-0057   •   recruiting@rosedale.ca  •  www.rosedalegroup.ca
Head Office:  6845 Invader Cres., Mississauga, ON L5T 2B7

A professional & approachable
management team

Consistent weekly miles

A bonus structured mileage rate  
combined with an attractive  
fuel subsidy program

Rosedale Transport start-up help
for Owner Operators

No forced dispatch

No New York City

Rosedale Transport Limited  
is a family run business  
operating since 1969.

With 14 terminals across 
North America, we are 
dedicated to providing 
a higher standard of
Quality Transportation Services.

...We can make it happen.
Rosedale understands what Owners want ... 

Be sure to check out our new recruiting video on our website.
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Arrow’s Toronto 
branch recognized
MISSISSAUGA, Ont. – Jacobson 
Hodoh of Arrow Truck Sales To-
ronto has been named runner-up 
as Arrow’s Retail Salesperson Of 
The Year, as well as a 2012 Presi-
dent’s Club award winner. In ad-
dition, the Toronto Arrow Truck 
Sales office has been named run-
ner-up for the company’s Founder’s 
Award for Most Improved Branch 
during 2012.

“For our branch, and one of our 
own employees to receive national 
recognition such as this – especially 
among 16 Arrow Truck Sales loca-
tions throughout the US and Cana-
da – is truly gratifying,” said branch 
manager Vikas Gupta. “It’s good to 
know that our dedication to custom-
ers and focus on self-improvement 
and continuing education in the 
used truck industry is recognized 
by our peers.”

According to Gupta, Hodoh has 
been with the company for seven 
years and has been a President’s 
Club award winner the past six years. 
Hodoh has also received other top 
sales honours while at Arrow. n

CITY OF INDUSTRY, Calif. – 
Utility Trailer has reached a pro-
duction milestone, having manu-
factured more than 200,000 reefer 
trailers at the company’s Clearfield, 
Utah manufacturing facilities. 

Utility’s first Clearfield plant opened 
in 1965 and closed in 2001. A new larg-
er facility adjacent to the area opened 
in January 2000 and has recently 
reached the milestone of producing its 
100,000th reefer trailer. The 100,000th 
reefer trailer was produced for Utili-
ty’s longtime customer, Stevens Trans-
port from Dallas, Texas. Combining 
the production from both the old and 
new Clearfield manufacturing plants, 
Utility has exceeded the milestone of 
producing more than 200,000 reefer 
trailers in Utah.

“We opened the new facility in 
Utah specifically for our number-
one selling 3000R refrigerated trail-
er. The design and layout of the 
larger facility accommodated the 

advanced tooling specific to the 
3000R,” said Steve Smith, Utility’s 
Clearfield plant manager. “From 
178,000 sq.-ft. of space to the larg-
er facility which exceeds 500,000 

sq.-ft., we’ve increased production 
efficiencies with a continuous pro-
duction flow by expanding and add-
ing a second assembly line for high-
option trailers.” n

Utility Trailer manufactures 200,000th reefer trailer

marking a milestone: Utility Trailer recently marked the 100,000th reef-
er manufactured at its Clearfield, Utah plant, which, combined with a second, 
now-closed facility, brings the total reefers manufactured in the state to 200,000 
all-time. The historic trailer was made for longtime customer Stevens Transport. 

Volvo to reward 
safest fleets
GREENSBORO, N.C. – The 
search is on, once again, for the 
safest fleets in North America, 
with Volvo seeking recipients for 
its annual Volvo Trucks Safety 
Award. For the fifth consecu-
tive year, two fleets with the saf-
est driving records and top safety 
programs will receive $25,000 to 
be used toward their safety-relat-
ed activities. Michelin will once 
again be joining Volvo Trucks as 
sponsor, officials announced.

 “Improving highway safety re-
mains a top priority for Volvo 
Trucks and the trucking indus-
try,” said Göran Nyberg, president 
of Volvo Trucks North American 
sales and marketing. “We’re proud 
to again have an opportunity, along 
with Michelin, to celebrate the in-
dustry’s best and highlight the ar-
eas that help make them success-
ful. Safe trucking operations do 
not occur by chance. Fleets must 
be in tune with all aspects of their 
operations, from their safety cul-
tures and programs to equipment 
selection.” 

 The award is open to all Canadi-
an and US fleets operating at least 
five Class 8 units. Fleets must have 
at least one Volvo tractor in oper-
ation to be eligible for the award. 
Entrants will be ranked by their 
accident frequency rates. Partici-
pating fleets will also be judged on 
their accident prevention activities.

The deadline for entry is July 
31. The winners of the award will 
be announced during the Ameri-
can Trucking Associations’ Man-
agement Conference & Exhibi-
tion in October. 

The two grand prizes will be 
awarded to the fleets with the 
best records in two divisions 
based on annual vehicle miles 
travelled: less than 20 million 
miles and more than 20 million 
miles. n

Laidlaw Carriers is Looking for Quality

OWNER OPERATORS
To fill positions in our growing company

1-800-465-8265
tankrecruiting@laidlaw.ca  

Call  Recruiting

or Email

Woodstock Ontario
Cardinal Ontario
Sudbury Ontario
Valleyfield QC

PEOPLE MAKE THE DIFFERENCE  AND TRUCKING IS NO EXCEPTION
Great mix of short and long  •  Company owned unloading equipment

PNEUMATIC TANKER POSITIONS AvAILAbLE 

Also seeking 
interline CArriers 

with their own 
Authorities

our people and our equipment
             set us apart

Eastern Ontario Runs Available 
Hauling Bulk Cement Powders

 Regional Hauls, Great Lanes, Regular Home Time.

Sudbury Ontario
 We Run Northern Ontario 

and Northern Quebec

  Big Company with  
small Company values

great lanes
Competitive pay 
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Redhead Equipment 
named top Canadian 
Mack dealer
REGINA, Sask. – Mack Trucks has 
named Redhead Equipment of Re-
gina, Sask. its 2012 Distributor of 
the Year for Canada.

The annual award recognizes the 
top-performing distributors with-
in Mack’s North American dealer 
network based on sales, facilities, 
service, general management, cus-
tomer satisfaction, parts, personnel 
and community service.

Other regional Distributor of the 
Year awards were doled out to a 
number of Mack dealers across the 
US, including Tri-State Truck Cen-
tre of Memphis, Tenn., which was 
named top Distributor of the Year 
for all of North America.

“Our distributors are essential 
partners for Mack Trucks,” said 
Kevin Flaherty, president of Mack 
Trucks North American sales and 
marketing. “We appreciate the 
depth of product knowledge and 
the commitment to customer sat-
isfaction that these award winners 
display as they deliver exceptional 
service.” n

ELYRIA, Ohio – Bendix Spicer 
Foundation Brake is warning cus-
tomers against the use of non-OE 
friction material when replacing lin-
ings on Bendix brakes. The company 
says it has tested and analyzed stop-
ping distances on a variety of after-
market friction products and that in 
the new reduced stopping distance era, 
OE friction material is safest.

“We have invested millions of dol-
lars in R&D to develop new brake de-
signs that meet and exceed the govern-
ment mandate for reduced stopping 
distances on new vehicles. Since these 
vehicles will continue to share our 
roads after servicing, it’s vital that we 
help fleet operators make informed 
decisions to maintain that same high 
level of safety and performance,” said 
Eddie Wilkinson, president of Bendix 
Spicer Foundation Brake. 

In August 2011, the National High-
way Traffic Safety Administration 
(NHTSA) mandated a 30% reduc-
tion in stopping distance for new 
three-axle tractors with GVWRs up 
to 59,600 lbs. Phase two of the man-
date, aimed at tractors with two ax-
les, as well as severe service tractors 
with GVWRs above 59,600 lbs, takes 
effect Aug. 1, 2013.

“We spend a great deal of time talk-
ing to our fleet customers, and through 
that ongoing dialogue have come to re-
alize some general misunderstanding 
exists concerning maintenance of the 
new high-performance brakes,” said 
Gary Ganaway, director of market-
ing and global customer solutions for 
BSFB. “Bendix wants to make sure 
the industry understands the impact 
on stopping distance, so we conducted 
testing and analysis to demonstrate the 
potential trade-off in performance.”

Ganaway said the longtime standard 
test for certifying brake linings, FM-
VSS 121, is no longer adequate in a 
RSD environment. Most linings that 
pass the dynamometer requirements 
don’t meet today’s requirements, he 

said. In testing, Bendix said its own 
RSD-compliant vehicle using Bendix 
High Performance ES (extended ser-
vice) brakes stopped in 215 ft. at 60 
mph, well under the 250-ft. limit. How-
ever, it said none of the comparison 
friction used in the relining of RSD 
brakes met the new requirements. The 
worst of them had a stopping distance 
of 311 feet, 45% worse than the Ben-
dix OE lining, the company claims. 

“When our engineers develop brake 
systems, they also specify the friction 
material as an integral part of each de-
sign. Prior generation friction material 
formulations available throughout the 
industry are simply not engineered to 
this same performance standard,” Ga-
naway said. “To avoid confusion and 
potential risks to safety, we strongly 
encourage replacing friction like-for-
like when relining Bendix High Per-
formance ES Brakes.” n

Bendix warns many non-OE linings don’t 
meet stopping distance requirements

Michelin to expand Nova Scotia truck tire plant 
WATERVILLE, N.S. – Michelin announced last 
month that it’s investing $64.1 million into expand-
ing its Waterville, N.S. factory, where its X One 
wide-base tire is produced.

The province of Nova Scotia is adding up to $8.9 
million. The expansion is expected to add 50 new 
high-value jobs in the Annapolis Valley region.

“When a company is coming here, or expand-
ing here, I want it to be profitable enough to  
re-invest and keep hiring Nova Scotians,” said  
Premier Darrell Dexter. “Companies like Michelin 
can choose to grow anywhere. I’m happy that they 
have chosen to keep growing in Nova Scotia, meaning more good jobs, 
more families and more young people.”

Michelin will invest in the installation of new technologies to improve 
manufacturing processes, which will support the growth of its wide-base 
tire product line. As part of the expansion, a 3,000 square-metre addi-
tion will be built.

“Today’s announcement shows once again that Michelin believes in 
both the province of Nova Scotia and our highly skilled employees,” said 
Dana LeBlanc, president, Michelin North America (Canada). “The de-
mand is growing in North America for our wide-base tire products like 
the Michelin X One, and this manufacturing investment at Waterville 
will help us meet that demand.” n

Celadon Canada Inc.
Find Your Drive: “Laredo Fleet” Advertisement

Publication: Truck News — March 2013
7.875” wide x 10.75” deep (1/2 Page Island) / Colour

February 6, 2013 / Proof 1 2 3 4 5
Agency: McCorkindale Advertising & Design

Tel: 519.886.0636 • Fax: 519.886.0042 • info@mccorkindale.ca

1-800-499-4997  I  celadoncanada.com  I  

Celadon Canada has a fl eet to fi t you — Dedicated lanes for solos and teams; 
Lifestyle Fleet with weekends off; Intra-Canada lanes; International lanes, 
Owner Operator and lease opportunities available. Join our success and 
take advantage of all the benefi ts a leading international truckload carrier 
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opinion

In these days of low interest rates, it 
may be an excellent time to pull the 
trigger on a new truck. In the all-im-
portant world of cash flow, these rates 
can make such a major capital invest-
ment an affordable reality. If you are 
thinking of making the move, and 
if you’re financing the purchase, do 
yourself a favour and shop around 
for a finance program that fits your 
needs. You don’t have to accept the 
first number they throw at you. Shop 
around and make sure you’ve done 
your homework. 

While a welcome sign of the 
times for many, low interest rates 
are causing havoc for the retirees 
of the world. Since the days of the 
defined benefit retirement plans are 
few and far between, many people 
have moved their self-directed in-
vestment portfolios to the greener 
pastures of the stock market. 

More specifically, stocks that pay 
dividends are all the rage at the mo-
ment. Some of the larger blue chips 
will pay you handsomely to hold 
their shares. It’s not unusual for 
oil producers pay north of 5% – a 
healthy return, for sure. But buyer 
beware; do your homework before 
you jump in. If a company is paying 
out dividends that are higher than 
its cash flow per share, chances are 
that big fat juicy dividend won’t be 
sustainable. Eventually it will catch 
up to them and that will be reflected 
in the share price. 

At this point, if you’re still read-
ing this column, you have at least 
some interest in how your invest-
ments are being handled. There are 
some great financial advisors out 
there that can customize an invest-
ment plan that’s right for you. 

Again, do your homework. You 
need to be comfortable with that per-
son. Do they understand your risk tol-
erance? Do their investment recom-
mendations meet your goals? More 
importantly, can you sleep at night?

If you do decide to sign on with a fi-
nancial advisor, do yourself a favour. 
Take a proactive role in researching his 
or her recommendations. There have 
been some horror stories of people 
seeing their portfolios decimated by 
poor decisions, usually through invest-
ing in risky, unproven equities. 

There’s a great Web site that will 
help the average Joe or Joanne find 
out what the experts say about most 
TSX- or NYSE-listed stocks. Go to 
www.stockchase.com and you’ll see 
their opinions and top recommenda-
tions. Most of this information is sum-
marized and posted daily from inter-
views conducted on the BNN channel. 

Oh, and if you haven’t read The 
Wealthy Barber, go buy a copy or 
two. That may be the best invest-
ment advice you’ll ever get. n

– Rob Wilkins is the publisher of 
Truck News and can be reached at 
416-510-5123.

Investments: 
Always do your 
homework

Rob Wilkins

Publisher’s 
Comment

1-855-872-7602

recruiting@dayrossgroup.com

www.dayross.ca

For all opportunities available please visit www.dayross.ca

Day & Ross is an Equal Opportunity Employer

We Offer:

�Excellent pay package 

�Attractive benefits available

�Great Mileage

�Direct Deposit

�Subsidized Fuel

�Fuel Cards

�Paid Pick Up & Delivery

We Require:

�Canada & USA Teams

�USA Singles

�Qualified Owner Operators with a professional 

attitude

�Minimum 2 years verifiable experience

�Clean Abstract / CVOR

�Clean Criminal Search

Full Service. Full Coverage Throughout North America.

We are Owner Operator Driven!

Come Grow With Us

With a wide variety of business, we have a fit for you. 

Tandem and Multi Axle opportunities available.

Call Kara today at 877-790-1226 ext. 2242

Not everyone has what it 
takes to drive Flatbed. 

That’s why we’re 
talking to you.

   Accepting 
applications for 
   Owner Operators 
  and Company Drivers

www.contransflatbedgroup.com

Ask us about our 
Mentor Program for new drivers

Owner Operator Development Program 
available for qualified drivers
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world of concrete

LAS VEGAS, Nev. – Freightliner 
has brought to World of Concrete a 
114SD model concrete mixer pow-
ered by compressed natural gas 
(CNG).

The truck is equipped with the 
Cummins ISL G natural gas en-
gines. The 114SD CNG concrete 
mixer is available with a wide range 
of vocational rear suspensions and 

frame options. The truck features 
a heavy-duty frame and steel-rein-
forced aluminum cab.

“The combination of our severe-
duty concrete mixer with natural gas 

technology is the ideal blend of pow-
er, performance and efficiency,” said 
Robert Carrick, manager, natural gas 
sales, Freightliner Trucks. “We are 
providing the mixer market with an-
other solution for customers seeking 
an economical way to reduce emis-
sions and fuel costs.”  n

Freightliner offering CNG-powered concrete mixer

2013 WESTERN STAR, 20,000 litre four compartment aluminum 
tank, dual pumping, bottom load, finish to your specs.

1999 INTERNATIONAL, c/w 3499 USWG propane, DOT and B620.
 Stock #SP677

2002 STERLINg c/w 20,000 litre four compartment aluminum 
tank, dual pumping, DOT, CSA-B620, B/L rough in. Stock #593

1999 VOLVO, c/w 20,000 five compartment aluminum tank, DOT 
certified, Tank B620 certified, Midcom. Stock #T641

2002 INTERNATIONAL, c/w 20,000 litre five compartment alumi-
num tank, dual pumping and metering equipment, Midcom, DOT 
Certified and Safetied, CSA-B620, Inspected.   Stock #T623

2002 STERLINg c/w 13,000 litre, four compartment aluminum 
tank, c/w two sets of pumping and metering equipment, Midcom, 
DOT certified. Stock #S646

2000 STERLINg L8000, c/w 13,000 litre four compartment alumi-
num tank, dual pumping and metering, Midcom, DOT Certified and 
Safetied, CSA-B620 certified. Stock #633

1998 FREIgHTLINER 20,000 L four compartment, aluminum tank, 
DOT and B620 certified.    Stock #T677

NEW 2013 WESTERN STAR c/w 5500 USWG propane complete.
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www.dependable.ca

Call our Watts Line from anywhere in Canada

1-800-268-0871
DON STEWART

905-453-6724

1981 ADVANCE SINgLE – Single Pup trailer. Stock #P566

NEW

1999 STERLINg, 20,000 litre four compartment aluminum tank, 
DOT certified, Tank B620 certified, Midcom. Stock #T673

2000 INTERNATIONAL c/w aluminum four compartment tank, dual 
pumping, Midcom, DOT Certified, Tank fully inspected and certified.
 Stock #S502

2007 ACTERRA c/w 13,000 aluminum four compartment tank, 
dual pumping and metering equipment, Midcom, DOT certified, 
CSA-B620. Stock #S690

2004 STERLINg c/w 13,000 litre aluminum four comp’t tank, dual 
equipment, bottom load, DOT, B620. Stock #S705 

2001 INTERNATIONAL c/w 20,000 litre four compartment aluminum 
tank, dual pumping and metering equipment, Midcom, DOT Safetied 
and B620. Stock #T675

We are looking 
for trade ins on 

propane delivery 
trucks!

MANUFACTURERS OF 
ALUMINUM AND STEEL TANKS
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LAS VEGAS, Nev. – Mack has 
announced its 13-litre MP8 engine 
is now available for order in the 
TerraPro concrete pumper.

The company says the engine 
meets customer needs for high 
horsepower and torque in concrete 
pumper applications. It’s available 
in three ratings with special per-
formance calibrations unique to 
the concrete pumping industry.

Ratings range from 425-505 hp 
with 1,760 lb.-ft. of torque.

“The higher horsepower and 
torque available with the MP8 pro-
vide effective and efficient opera-
tion of the concrete pump under 
the demanding and variable engine 
loading conditions that are routine-
ly encountered during operation,” 
said Curtis Dorwart, Mack voca-
tional product marketing manager. 

“Concrete pumpers demand in-
credible power and performance, 
both of which are offered by the 
Mack MP8 and Mack TerraPro 
combination.” n

Navistar showcases updated WorkStar, 
integrated mixers at World of Concrete
LAS VEGAS, Nev. – Navistar International and its Continental Mixers 
subsidiary were at World of Concrete in early February, touting the breadth 
of the truck maker’s construction segment.

“Over the past several years, Navistar has maintained its focus on meet-
ing the needs of its construction customers by delivering industry-leading 
vocational trucks and integrated mixer offerings for a wide range of ap-
plications,” said Jack Allen, president North America truck and parts, 
Navistar. “With investment in great products, an extensive dealer network, 
and the best after-sales support in the industry, we’re well positioned to 
continue our support for this important segment of the business.”

The International WorkStar with SCR will be available in May. Other 
new features on the WorkStar include 96-inch break-away mirrors and stan-
dard LED lighting. The WorkStar vocational tractor is also available with 
the MaxxForce 13 engine with SCR. Meanwhile, Navistar showcased its  
integrated mixer line. Continental mixers save nearly 2,000 lbs in weight 
compared to comparable steel mixers, the company claims. 

“With this lightweight mixer, we are changing the weight game in the 
mixer business,” said Steve Guillaume, general manager, Continental 
Mixers. “We’ve developed a product that provides our customers with 
significant weight savings while maintaining all the benefits of a conven-
tional steel mixer.”  n

Cummins unveils 
2013 vocational 
engine lineup
LAS VEGAS, Nev. – Cummins has 
announced its 2013 engine line for the 
vocational market, claiming customers 
will see up to 2% better fuel economy 
than with 2012 models.

The fuel economy improvements 
are attributed to improvements in 
subsystem components, including the 
XPI fuel system, VGT turbo, Cum-
mins aftertreatment system with DPF 
and SCR, all powered by a single en-
gine control module resulting in im-
proved combustion efficiency, perfor-
mance and reliability, the company 
says. There are no major hardware 
changes in Cummins’ 2013 engine line.

The 2013 engines are certified to the 
impending GHG14 standard, which 
comes into effect next year.

“Cummins remains focused on 
delivering engines with better fuel 
economy, reliability and durability 
with lower operating costs,” said Jeff 
Jones, Cummins vice-president, North 
American engine business and market 
communications.

Cummins 2013 vocational engine 
line includes the ISX12, with 310-425 
hp, and SmartTorque ratings that de-
liver an extra 200 lb.-ft. of torque in the 
top two gears and vocational ratings 
that provide additional torque in the 
lower gears. Options include front- and 
rear-mounted power take-offs.

The ISL9, with ratings of 260-380 
hp, features replaceable wet liners, roll-
er followers, by-pass oil filtration and 
targeted piston cooling. Cummins says 
the engine is suitable for tough work 
environments and boasts the highest 
power density of any engine in its class.

Also available are natural gas ver-
sions of both engines, the ISL G and 
ISX12 G. They are equipped with 
Cummins Westport’s spark-ignited 
combustion technology with stoichio-
metric cooled EGR and maintenance-
free three-way catalyst. 

The ISL G is available with 250-
320 hp while the ISX12 G can be had 
with 320-400 hp. The ISX12 G can be 
ordered with an automatic or manu-
al transmission and engine braking, 
making it an ideal heavy-duty natural 
gas engine, Cummins announced. n

Mack offering new TerraPro engine 
option for concrete pumper applications

new option: Mack announced it’s 
now offering its 13L MP8 engine in its 
TerraPro concrete pumper.

 

BRAND NEW CUMMINS OIL PANS 
ISX, L10, M11, ISM, N14, BC III & IV.

Also IH DT466 Pans.

2004 PETERBILT 387
Cat C15 475 hp, single turbo,  
13 spd., 12 & 40’s. For Parts

2003 KENWORTH T2000
ISX engine, 13 spd., 12 & 40’s. 

For Parts

2005 FREIGHTLINER CENTURY
60 Series engine, 13 spd., 12 & 40’s.

For Parts

WE BUY TRUCKS
Ask for JAMES  or RON

E-Mail: james@morgan-diesel.com

Monday to Friday 8 a.M.-5 p.M.
Closed saturday & sunday

CASH OR
BANK DRAFT

Fax: (613) 546-4206 CREDIT CARD PURCHASES ARE SUBJECT TO A 
3% PRICE INCREASE

(613) 546-0431

www.morgan-diesel.com
Check out our Online Inventory!

1248 McAdoo’s Lane
R.R.1 Glenburnie (Kingston) ON  K0H 1S0

kingston, ontario

2007 VOLVO D16 
550 h.p., 117,000 kms.

2004 FREIGHTLINER 
Business Class M2, Cat C7, Allison 

Auto. For Parts

2003 VOLVO TRIAXLE DUMP
For Parts

2009 FREIGHTLINER COLUMBIA
Cat C13, auto trans. 12 & 40’s.

For Parts

2012 IH PROSTAR 
Maxforce engine, 13 spd., 12 & 40’s.

For Parts

2001 PETERBILT 379
Cat C15, 18 spd., 12 & 40’s.

For Parts

2012 PETERBILT 386  
ISX 15 425 hp, 18918B Trans., 12 & 40’s.

 For Parts

2006 IH CF 500 
V6 diesel, auto trans.

For Parts

LEGLACE 21' 6" 
DUMP BOX 

2007 PETERBILT 379
Wired for Cat C13, 12 & 40’s. 

For Parts

1987 & 1989 MACK DMM
Series 60, 10 spd., 12 & 40’s, 270K.

3 LEFT
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new products

TRP has introduced a new line of 
all-makes aluminum wheels for im-
proved fuel efficiency. The wheels 
are available in 22.5- and 24.5-inch 
sizes, with machined and high-pol-
ish finishes. They are forged from 
one piece of corrosion-resistant alu-
minum, for added strength and du-
rability, the company announced. 
The lightweight aluminum wheels 
can be found at TRP retailers, in-
cluding Kenworth and Peterbilt 
dealers.

Fontaine has come out with a new 
LWB lightweight slide bracket 
assembly, which the company says 
provides additional weight sav-
ings without sacrificing strength. 
The company says it used com-
puter-aided design to develop a 
bracket with a smaller footprint 
that uses steel reinforcement in 
key areas to improve durability 
and strength. The LWB accepts 
a variety of Fontaine No-Slack 
top plates. For more info, visit  
www.fifthwheel.com or call 800-
874-9780.

•
Meritor has announced it’s mak-
ing its PlatinumShield II coat-
ing available on lined aftermar-
ket brakes. The special coating, 
which prevents rustjacking, will 
be available on all new, lined 
brake shoes, except those with 
EG and EG2 friction materials, 
the company announced. “Our 
customers in the aftermarket 
kept insisting that we make this 
innovative breakthrough product 
available on new shoes, not just 
remanufactured shoes,” said Tim 
Bauer, director, undercarriage 
products, Meritor Aftermarket. 
Meritor says it will not provide 
unlined brakes shoes to the mar-
ket with PlatinumShield II. Un-
lined brake shoes will continue 
to be available with black e-coat 
paint only.

•
Meritor announced it is launch-
ing two new product series : an 
all-makes parts family dubbed 
AllFit and a line of remanufac-
tured products named Meritor 
Green. The AllFit series will in-
clude Meritor shock absorbers, 
suspension controls and all-makes 
drivetrain. 

•
TRP has announced the creation 
of a remanufactured brake pro-
gram, offering linings for 20,000- 
and 23,000-lb applications to help 
fleets comply with the latest stop-
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Motortruck
Fleet Executive

Guess who found
a new job?

www.truckops.ca is brought to you by:

Job Postings 
Are Free!

Are you stuck in a job, and  
looking for something new? 

Well, you too can find a job in 
2013 on www.truckops.ca, 

a job website for transportation 
and supply chain professionals.

Getting a new job
is life-affirming! 
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new products

ping distance and CSA require-
ments. TRP’s remanufactured 
brakes are engineered to perform 
to “new brake” standards at a sig-
nificantly lower cost, according to 
the company. Applications cov-
ered by the new line include city 
delivery, heavy-haul and severe-
service. Single brake shoes and 
kits are available in 15x4-inch and 
16.5x7-inch sizes for both tractors 
and trailers. All products offered 
in the TRP program meet FMVSS 
121 standards. For more info, visit  
www.trpparts.com or see a TRP 
retailer, including any Kenworth 
or Peterbilt dealer.

Freight Wing has come out with 
a new AeroFlex Composite trail-
er side skirt that it says has been 
proven to improve fuel economy by 
7.45% using SAE/TMC test meth-
odology. The new skirts are EPA 
SmartWay-verified. Constructed 
of a pliable composite material, 
the skirts are braced with flexible 
mounting rods and provide a clean, 
smooth appearance while maintain-
ing a flat panel shape, the company 
announced. The new model weighs 
about 170 lbs and can handle typi-
cal impact situations, Freight Wing 
claims. For more information, visit 
www.freightwing.com.

Blue Tree Systems has introduced 
a portable in-cab device, which 
provides ‘plug-and-play’ func-
tionality for owner/operators and 
rental vehicles during periods of 
high cargo volume, the company 
announced. The R:COM in-cab 
portable unit offer all the same 
features as the existing R:COM 
in-cab communication system, but 
also features a one-piece plug-
and-play device that’s temporarily 
mounted on the dash of the vehi-
cle. The system offers hours-of-
service tracking, driver messaging, 
satellite navigation and job man-
agement features. For more info, 
visit www.bluetreesystems.com. n

Paycheck 
Protection

WORKING FOR YOU WHEN 
YOU CAN’T WORK

H H H

Toll-free

1 800.265.4275
www.innovativeinsurance.ca

Don’t risk your paycheck!
Make sure you get paid 
if you’re unable to work.

The Personal Accident Compensation Plan is your ticket to 
a monthly income if you’re too badly injured or sick to work. 

 n  Covers you worldwide 24 hours a day – 
not just at work

 n  Benefits available up to $6,000 per month, 
based on your gross income

 n Affordable rates

Thousands of Owner Operators and Drivers already have 
this valuable protection. Don’t risk another day without it. 
Call today!

Plans underwritten by The Manufacturers Life Insurance Company

www.glasvangreatdane.com 

At Glasvan, we understand the costly  
problems facing today’s fleets. That’s why we  

team up with manufacturers that are always  
innovating – to help your business reduce costs  
and raise equipment resale value. On our new  

Great Dane reefers we offer anti-corrosion  
and diesel fuel-saving options like our exclusive  

Corroguard bogie, landing gear coating  
and Thermoguard reefer wall liner. 

 
Models available for all long haul, food service, 

multi-temp and grocery applications.

We Innovate.  
You Save.

1.888.GLASVAN  
(1.888.452.7826)

glasvangreatdane.com
info@glasvangreatdane.com 

Five southern Ontario locations
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Dear Editor:

The first time I ran the New York 
State Thruway was in 1983 and 
I was in awe of the long combi-
nation vehicles (LCVs). I made 
the rookie mistake of flashing my 
lights after the first trailer passed 
me. Luckily, the driver was on top 
of his game. I also discovered 
quickly what a logbook was, as 
I believe they had not been man-
dated yet. As a 21-year-old in a 
straight truck, no one gave me the 
heads up on such things.

I gave up running long in 1995 
for a number of reasons that 
would likely have me go off on a 
tangent for another day, but still 
relish the memories of the inter-
state network model and how to 
get it right. 

There are some noticeable dif-
ferences between us and them. 
The subtle nuances of 55 mph 
within city limits and the more 
than adequate infrastructure are 
just some of the things that made 
it a pleasure to operate in the US. 
Then there’s the obvious differ-
ences in how they accommodate 
trucks. 

The availability of truck stops 
and places for trucks to park are 
some of the things that come to 
mind. The most glaring observa-
tion being the network of LCV 

interchanges on the New York 
State Thruway compared to our 
lack thereof in Ontario. What 
a meager investment this must 
have been. To grade an area of 
land and cover it with aggregate 
and asphalt is an inexpensive en-
deavor where the payback for 
commerce and the environment 
would most certainly be imme-
diate and real compared to some 
of the ‘green’ initiatives executed 
by Ontario.

There are more than just a few 
of us who have very strong opin-
ions about wind turbines and so-
lar farms. I found it very puzzling 
that we would dive headlong into 
these projects while Europe backs 
off from their own green initia-
tives. A billion dollars would have 
gone a long way towards infra-
structure, greening up trucking, 
reducing idle traffic, and to sim-
ply giving LCVs a place to exist. 
Not to mention in the case of a 
breakdown or for a driver to rest 
when the 401 gets closed down. 
The 401 corridor would only re-
quire about six of these inter-
changes to accommodate. This 
could be easily done since there is 
no shortage of barren interchanges 
along the corridor.  n

Angelo Diplacido
Via e-mail

Ontario should follow US model in 
creating LCV pull-off areas

905-795-2838
Fax (905) 678-3030

1-800-267-4740
Canada & U.S. Hotline

RAD 
COOLANT 

PIPES

Available in 
Aluminized or 
Stainless Steel

Pipes also available for Freightliner,
Peterbilt and Western Star

Built to Outlast OEM Pipes

We have been supplying Parts, Service and Technical Support
to Truck Shops, Dealers and Fleets since the early '80’s.

Open SaturdayS & WeeknightS

1850 gage crt. miSSiSSauga

8 AM - 8 PM FRI
8:30 AM - 3 PM SAT

8 AM - MIDNIGHT
MON - THURS

teXiS

www.texisexhaust.com

dieSel particulate Filter
Cleaning Service and Repairs

CleAN
ASH 

lOADeD

clean filters 

save $$$

DPf after-Market rePlaceMent filters now available

now Offering
Battery Boxes

Stainless Steel

in-FrameSide Frame

powder coated Steelcombined

GENUINE

www.statesideconsultants.com
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we
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Wayne Noftle  •  1-800-401-9138  •  Fax: 1-888-795-2258 
  6705 Tomken Rd., Suite 219 Mississauga, ON L5T 2J6
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With over 40 years experience in the Transportation & Insurance Industry!

Call for a

FREE
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• We Ship Across Canada       
• FREE Inspection & Estimate

• Certified Technicians
• All Work Warrantied
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Like a lamb 
to slaughter

Mark Dalton: Owner/Operator

FICTION� Part��1

Mark headed west, the collision in On-
tario well behind him. While it hadn’t 
been his fault, and he’d actually helped 
the insurance company route out an or-
ganized fraud ring that had obviously 
been operating with impunity for years, 
he’d still been victimized by the accident.

In exchange for all his efforts, Mark 
had hoped for some sort of break on 
his insurance bill, but there’d been none 
of that. Despite him personally saving 
the insurance company thousands – per-
haps even tens of thousands of dollars  
– his bill had still gone up because of 
other scams and frauds going on in the 
Greater Toronto Area.

Mark needed to get out of the city 
and a long drive across the country was 
just what he needed. And while the ac-
cident was thousands of kilometres ago, 
the sour taste of the city still wasn’t out 
of his system and he wouldn’t mind an-
other long-haul back east that would 
have him avoiding city driving for an-
other few days at least.

And so, after Mark delivered a con-
tainer of snowmobile parts to the docks 
in Vancouver, he decided to contact his 
dispatcher Bud, and see what the man 
could do for him.

Mark reached for his phone, made 
sure his hands-free device was working, 
then used the contacts list to find Bud.

It rang six times before there was an 
answer.

 “Hello?”
“Catch you at a bad time?”
“I was in the bathroom. What do you 

want?”
“It’s Mark.”
A second’s delay, then, “Mark who?”
Mark sighed and shook his head 

slightly. Didn’t this every get old?  
“Marxism.”

“What?”
“You know, the ideas and writings of 

Karl Marx that laid the foundation for 
the creation of communism.”

“Oh, that guy,” Bud said.
“Yeah, you know, ‘Workers of the 

world unite; you have nothing to lose 
but your chains’.”

“You feel chained, do you?”
“’If anything is certain, it is that I my-

self am not a Marxist.’ He said that too.”
“No kidding?”
“Yes, he did.”
“All right,” Bud sighed. “Besides giv-

ing me a history lesson, what do you 
want from me, Dalton?”

“A load would be nice.”
“You want to be one of those worker-

types, do you?”
“Yes,” Mark said. “It’s what I do, and I 

do enjoy eating my meals indoors.”
“What?”
“You know...regular meals, a roof over 

my head. Only in this case it’s a truck.”
“Okay,” Bud said. “You’re in British  

Columbia right now?”
“Just got out of port.”
“Then how about a load of livestock 

to Quebec?”
Mark didn’t answer right away. B.C. 

to Quebec was a sweet load, but to be 
honest he didn’t know anything about live-
stock other than he liked his bacon crispy 
and his steak medium-rare. 

“Don’t you need a licence or something 
to drive that stuff? I mean...the product is 
alive and I’ll just bet the receiver wants it 
that way on delivery.”

“Yeah, well, I asked the customer about 
that and apparently there’s a quality as-
surance program in Canada for hogs, but 
not for beef, chicken or sheep. There are 
courses you can take for those animals 
and they’ve been offering them for the 
last five or six years, but there is no offi-
cial requirement in order to drive them.”

Okay, Mark thought. Bud had done his 
homework. And while it would be a great 
adventure, it sounded like something for 
which you’d need some experience in 
order to know what you were doing.  
After all, it didn’t take much imagination 
to think of something that might go wrong. 

“I don’t know if it’s for me, Bud. Seems 
like an awful lot of responsibility. I like 
driving and being on my own because – 
outside of shippers and receivers – I don’t 
have anyone depending on me...which 
includes animals. I mean, it’s not like you 
can just pull off the road if it starts snow-
ing or the weather turns bad. And if you 
have a breakdown, there’s probably all 
sorts of pressure to ensure the animals are 
safe and comfortable.”

“You’re probably right on all counts,” 
Bud laughed under his breath. “But I’m 
disappointed in you, Dalton. Do you re-
ally think I would offer you a load that 
you couldn’t handle?”

Mark thought about it, then said, “Yes, 
I do. I think you would do exactly that. 
In fact, I imagine you giggling in delight 

over this load and all the trouble I could 
get into.”

Silence for a moment. “Okay,” Bud 
said. “You know me too well. All that’s 
probably been true in the past, but not 
this time around.”

“Oh, yeah. Why’s that?”
“You won’t be driving on your own.”
“Oh no?”
“No. You’ll be with two other drivers 

and they’ll have more than enough expe-
rience to go around.”

“Ah,” Mark said. This was an interest-
ing twist. By driving in a convoy with driv-
ers who knew what they were doing, he 
could learn from their experience instead 
by the seat of his pants. He didn’t have 
to think about it much longer. “Okay, I’ll 
do it.”

“Great,” Bud said. “But I have to tell 
you it’s just not a trip east. It also includes 
a return load back west after you reach 
Quebec.”

“More livestock?”
“Nope, regular goods,” Bud said. “Ap-

parently the trailers get cleaned out after 
every delivery of livestock. Steamed, dis-
infected, the whole nine yards. They’re 
probably cleaner than your average 
goods trailer on the road.”

Mark didn’t have any trouble believ-
ing that. While most drivers took pride in 
their work, he remembered once seeing a 
driver urinate inside his trailer because he 
didn’t have time to get to a bathroom be-
fore his turn to get loaded. That incident 
aside, he’d seen the inside of some trail-
ers that might as well have been used as 
a latrine. The animals, on the other hand, 
probably had it good. “So this isn’t just 
one long-haul, it’s two.”

By Edo van Belkom

“Exactly. The company will set up the 
load west. They just asked me to provide 
them with a driver.”

“So why am I so lucky?”
“I like you, Dalton.”
“But you don’t even know my name.”
Bud ignored Mark’s comment for 

the moment, then said. “I look at it this 
way, Mark: when someone calls with 
a load or asks me for a driver, they do 
it because I deliver...just like my drivers 
do. So, say something does go wrong 
with this load and the driver I sent these 
guys is a wet noodle and can’t handle 
a problem or cracks at the first sign of 
adversity.”

“It’s not good for you?” Mark guessed.
“No, it’s not good. It’s terrible. I need 

to send someone who can handle the 
job and not make me look bad.”

Mark took a deep breath, his chest 
swelling with pride. “I’m wondering how 
you were able to make this all about 
you...but I’m still touched.”

“Don’t flatter yourself, Dalton. The 
three guys ahead of you on the list all 
turned me down.”

Mark shook his head. “You’re a jerk!”
“Maybe, but I’m the jerk who gives 

you good loads. Now don’t let me 
down.” n

– Mark returns next month in Part 2 of 
Like a lamb to slaughter.

Did you know that there are two full-length  
novels featuring Mark Dalton?: Mark Dalton 

“SmartDriver” and Mark Dalton “Troubleload.”  
For your free copy, register with ecoENERGY for 

Fleets (Fleet Smart) at fleetsmart.gc.ca.
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Long-time Cummins Eastern 
Canada employee Rick Valentine 
passed away peacefully at Toronto 
General Hospital, with his family 
by his side on Dec. 23. He was 61.

His family said Valentine 
“fought a valiant battle with cour-
age and grace.” 

A 40-year Cummins veter-
an, Valentine began his career 
with Cummins Ontario in Janu-
ary 1972 as a warranty clerk. He 
worked in many different roles, 
spending the last 30 years as terri-
tory manager covering southwest-
ern Ontario.

“Rick felt right at home in his 
role as a territory manager and 
welcomed every opportunity to 
work directly with his custom-
ers, building strong, long-lasting 
business relationships,” Cum-
mins officials said in a statement. 
“Known for his positive attitude, 
breadth of product knowledge, 
tremendous loyalty and infectious 
laugh, Rick will be sorely missed 
by both industry and the Cum-
mins family alike.”

Valentine leaves behind his 
wife, Paula; his son, Matthew; his 
daughter, Sarah; his son-in-law, 
Mark; and his grandson, Ethan.

•
Zurich Canada Commercial has 
named Victoria Stirling nation-
al director of its transportation 
business.

“Victoria’s understanding and 
knowledge of the business will 

strengthen Zurich’s already deep 
commitment to meet and surpass 
the expectations of our transporta-
tion focused brokers and custom-
ers,” said Patrick Lundy, president 
and CEO of Zurich Canada.

Stirling’s experience includes 
transportation-focused roles with 
Canadian insurers, most recently 
with Intact Insurance. 

She is a graduate of Ryerson 
University and the Insurance In-
stitute of Canada.

•
Ancra Canada has appointed 
Frederic Pare as regional sales 
manager for Eastern Canada.

Pare has 
more than 
20 years of 
exper ience 
with sa les 
a n d  s e r -
vice in the 
heavy-duty 
and automo-
tive indus-
tries, work-
ing the past 
five years as district manager for 
Excide Technologies. He is based 
out of Quebec City, Que.

To contact Pare, call 418-930-
9941 or e-mail fpare@ancra.com.

•
Stemco has appointed Salvatore 
Miscio as the company’s director 
of aftermarket sales. 

He will be responsible for after-
market sales in both Canada and 
the US, working with a sales team 
of five regional sales managers and 
36 district sales managers. 

Miscio has more than 15 years 
of sales experience in the com-
mercial vehicle market, most  
recently serving as senior sales 
manager at Dana Holding  
Corporation. 

He has also worked as busi-
ness unit manager and director 
of sales for Donaldson Filtration 
Solutions. 

Originally from Canada, Miscio 
began his heavy-duty career at 
Federal Mogul as a sales repre-
sentative for both automotive and 
heavy-duty. n

Rick Valentine

fRedeRic paRe

Missing Since: October 1, 2003

Date of Birth: March 26, 1985

Missing From: Thompson, Manitoba, Canada

Build: Slim - 5’9”, 160lbs

Eye Colour: Brown

Hair Colour: Black

DWAYNE TYLER JACK ROSS

missingkids.ca

IF YOU HAVE ANY INFORMATION ABOUT THIS MISSING CHILD,  

1-866-KID-TIPS
OR CONTACT YOUR LOCAL POLICE DEPARTMENT. ALL CALLS CONFIDENTIAL

PLEASE VISIT OUR WEBSITE OR CALL US TOLL-FREE

(1-866-543-8477)

missingkids.ca is a program of 
and trade-mark of

Child Find (Ontario) Inc. is an affiliate of the Canadian Centre for Child Protection Inc. 
Together, they provide missing children services in the Province of Ontario.
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Prov/State Start/End Date

Driverlink is proud to protect the privacy of your personal information as required under federal privacy laws. If you would like to see a 
copy of our privacy policy, please go to www.driverlink.com/privacy, or call us at 1-800-263-6149.

By �lling out and signing this application, I agree to abide by Driverlink’s terms and conditions and consent to the use of personal 
information according to the Driverlink privacy policy.

I am able to cross the Canada/U.S. border to haul international loads
I am willing to cross the border
I am FAST approved (for expedited border crossing)
Would you like to contacted by driver agencies?

Yes
Yes
Yes
Yes

No
No
No
No

CROSS BORDER
TRAVEL:

BEST WAY TO CONTACT ME: Home Tel Cell E-Mail Other

First Name Last Name

Prov/State Postal/Zip Email

CityAddress

Home Tel Cell

Signature: Date:

Can you lift 50lbs? Yes No

COMPLETE AND FAX TO 905-795-0539
We will enter your information in Driverlink where companies and recruiters search for drivers. 

(THIS WILL BE YOUR USERNAME ACCOUNT)

OWNER OPERATOR? Manufacturer Year/Model Engine/Size

Trailer Type Experience (check all that apply): 

Heavy Hauling/Specialized Moving Van Tanker Straight Truck Super B Reefer Van

Preferred Trailer Type (check all that apply): Other

Flatbed

Flatbed

Heavy Hauling/Specialized Moving Van Tanker Straight Truck Super B Reefer Van

Other

Owner Operator Local

Moving

Hwy Team

Driver TrainerLease Purchase

Hwy Single/Company Driver

Other

WORK PREFERENCES:

Refer a friend to Driverlink and WIN!
If you are a registered driver on driverlink.com, you can enter 
to win a $100 gift card. Visit driverlink.com to �nd out how.

TO REGISTER

SIGN UP FOR FREE TODAY
North America’s best resource for trucking jobs.

www.driverlink.com  •  support@driverlink.com

www.trucknews.comTRUCK NEWS CAREERS
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Stop in Mississauga, Ont. to see 
whether they think company driv-
ers or O/Os have a brighter future 
in trucking. 

•
Kirk Hale, a company driver with 
Carpenter Liquid Transporters 
out of Rockdale, Ill., is pessimistic 
about the fortunes of either side, 
saying “I don’t think either one 
(has a bright future) to be honest 
with you. I can see pros and cons 
to both.”

Hale says that in the end, it will 
come down to the best way for 
companies to save a buck. “If they 
can get it so they don’t have to pay 
us and don’t have to pay the bene-
fits, they’re going to do it,” he said.

•

Though Chuck Walsh has opted 
to run his own Newfoundland-
based trucking company, Claren-
ville Movers, he still tips his hat 
to company drivers as having the 
advantage.

MISSISSAUGA, Ont. – Muir’s 
Cartage delivered a shocking blow 
to its company drivers to start the 
new year, as the carrier with over 
a century in business announced 
its company drivers would be re-
leased and it would operate solely 
with a mix of owner/operators and 
drivers from a third-party agency 
moving forward. Marcus Pryce-
Jones, CEO of Muir’s parent com-
pany Calyx Transportation Group, 
said the decision was made “based 
on customer demand and what the 
market would bear.”

(For the full story on Muir’s de-
cision, see pg. 39).

One would argue that, histori-
cally, working as a company driv-
er has been a safer bet than work-
ing as an owner/operator, given 
all the financial risk that equip-
ment ownership and maintenance 
entails. But might Muir’s move  
signal a shift towards more owner/
operators or a changing mindset in 
the industry? Truck News spoke 
with drivers at the Husky Truck 

“The cost is just too high for 
owner/operators. And the mon-
ey’s not there, people aren’t will-
ing to pay the money to keep us 
running,” he said. 

•

Inderjid Singh, an owner/opera-
tor with Fortigo in Toronto, agrees 
with Walsh. “Because of the prices 
for fuel and everything, they are 
really high, but the companies are 
not putting any money into their 
owner/operators. It’s much better 
(for company drivers since) they’re 
getting benefits and all that.”

Asked why he opted to take the 
owner/operator route, Singh said 
he was “just out of job. This com-
pany was hiring, so there was no 
other choice. (I took the job) so I 
can keep my house working.” 

•

Jeff Reeves, a company driver with 
Stevens Transport out of Dallas, 
Texas, says he thinks the debate 
can’t boil down to simply compa-
ny driver versus owner/operator.

“It’s based on the personal situa-
tions of each individual driver. I’ve 
been a company driver for my en-
tire seven-year career and I don’t 
have any intentions of being an 
owner/operator.”

He said a company would have 
to make it desirable for him to 
want to make the switch, includ-
ing lease-purchase options with 
minimal buy-out, fuel surcharge 
on loaded and empty miles, and 
tolls paid.

•

Davidson Matthew, a Toronto-
based owner/operator with his 
own company, Matthew Trans-
port, says that O/Os have always 
had a better future than company 
drivers.

“I was just talking to this guy, 
he’s been driving for 15 years and 
he can’t figure out how is it that 
I’m making better money and do-
ing it for a year? So owner/oper-
ators are always going to trump 
company drivers,” Matthew told 
Truck News. n
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?Do company drivers or 
owner/operators have a 

brighter future?
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We strive to give you the 
greatest quality of service
and products, through our 

commitment to our customers and 
never settling for good enough.
Barrie	 	 	 (705)	737-1345
Belleville	 	 (613)	966-7798
Bowmanville		 (905)	697-1470
Brockville	 	 (613)	345-1419
Cambridge	 	 (519)	650-0788
Concord	 	 (905)	669-9460
Cornwall	 	 (613)	932-5800
Flamborough	 (905)	525-9240
Guelph	 	 	 (519)	763-7630
Hamilton	 	 (905)	544-9631
Kingston	 	 (613)	548-8488
Mississauga	 (905)	673-0248
Ottawa	East	 (613)	745-1991
Ottawa	West	 (613)	224-0224
Peterborough	 (705)	876-4646
Windsor		 	 (519)	969-9880

24/7
service

1-866-6BENSON

We stock tires 
for all vehicles

trucks , cars, pick ups, fork lift, 
mining, graders, quarries, 

lawn & garden, atv and off-road
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UNRESERVED PUBLIC AUCTIONS

TORONTO, ON & MONTREAL, QC
TRANSPORTATION EQUIPMENT

Bid with confidence
▸ No minimum bids or reserve prices
▸ Financing available
▸ Inspect and bid in person or online

Sell your equipment & trucks
Call today – any number of items accepted.

33,355+ Items worldwide
Visit rbauction.com for complete and  
up-to-date listings.

1,358+ Items in these auctions
Truck tractors
Bucket trucks
Utility trucks
Pickup trucks
Van & reefer trucks
Dump trucks
Boom trucks
Flatbed trucks
 

Toronto, ON
March 4 (Mon)  |  8am
3 Manchester Court, Bolton L7E 2Y1
Phone 800.357.0659

Montreal, QC
March 20–21  
(Wed–Thu)  |  8am
1373 Rue Briere, Mont Saint Hilaire J3H 6E9
Phone 450.464.2888

7 OF 12– 2007 KENWORTH T2000 – MONTREAL, QC

2 OF 28– 2007 VOLVO VNL64T – MONTREAL, QC

10 OF 76– 2007 & 2006 FREIGHTLINER CL120 COLUMBIA – TORONTO, ON

3 OF 76– 2007 & 2006 FREIGHTLINER CL120 COLUMBIA – TORONTO, ON

rbauction.com 
Toronto: Motor Vehicle Dealer License #45855925

Montreal: Motor Vehicle Dealer License #69767

Inventory MS AD Truck News Eastern_Feb 19_10.8750x16.5 in_00525.indd   1 13-02-05   3:32 PM
Ritchie.indd   1 13-02-06   2:54 PM

http://rbauction.com


Castrol’s full line-up of Heavy Duty lubricants are field-tested
and fleet approved. Beyond providing your equipment with
extreme protection and extended drain intervals, you’re
decreasing maintenance costs and looking out for your bottom
line. Less fuel, fewer top-ups and more time on the road all
add up to lower operational costs and a more efficient fleet.

For more information on Castrol’s Heavy Duty line-up call
1-888-CASTROL or visit www.castrol.ca

Spend more time on the road and less
time worrying about the bottom line.

4 COLOUR
PROCESS

10.875"w x 16.5"h

BTA 01 01

WAKE1455

February 8, 2013

WAKE1455_HD_TradeAd_TruckNews_ENG_01.pdf

10.875"w x 16.5"h

Castrol Wakefield.indd   1 13-02-11   10:52 AM

http://www.castrol.ca
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