
WASHINGTON, D.C. 

Mandatory electronic logging of driver hours-of-service is one 
step closer to being a requirement in the US.

The US Department of Transportation’s Federal Motor Car-
rier Safety Administration (FMCSA) has put forward a propos-
al mandating the use of electronic logging devices (ELDs) – or 
electronic on-board recorders (EOBRs) – for interstate commer-
cial trucks and bus companies.

Technically the FMCSA issued a Supplement Notice of Pro-
posed Rulemaking and submitted it to the Federal Register for 
publication. (This proposal supersedes an earlier 2011 Notice of 
Proposed Rulemaking). Before any agency can enact a new rule, 
the agency’s plan must be published in the Federal Register 
in order to notify the public and give people an opportunity to 
submit comments. Comment periods typically range between 
30 and 60 days, although some can run as long as 180 days.

According to the Department of Transportation, the Supple-
mental Notice includes provisions to:

• “Respect driver privacy by ensuring that ELD records con-
tinue to reside with the motor carriers and drivers. Electronic 
logs will continue to only be made available to FMCSA person-
nel or law enforcement during roadside inspections, compli-
ance reviews and post-crash investigations.”

• “Protect drivers from harassment through an explicit 
prohibition on harassment by a motor carrier owner towards 
a driver using information from an ELD. It will also establish 
a procedure for filing a harassment complaint and creates a 
maximum civil penalty of up to $11,000 for a motor carrier 
that engages in harassment of a driver that leads to an hours-
of-service violation or the driver operating a vehicle when 
they are so fatigued or ill it compromises safety. The pro-
posal will also ensure that drivers continue to have access to 
their own records and require ELDs to include a mute func-

One step closer

Canada’s Trucking Newspaper Since 1981 Delivering daily news at trucknews.com

A long-awaited regulation that will mandate the use of 
electronic on-board recorders edges closer in the US

By Carolyn Gruske

Continued on page 14

Continued on page 8PM
4

0
0

6
9

2
4

0

Or go to List  
of Advertisers at  
trucknews.com

VANCOUVER, B.C.

The month of March was a difficult one 
for B.C. truckers who, fed up with opera-
tions at Port Metro Vancouver, walked 
off the job in hopes to gain the attention 
of government officials. 

The entire strike lasted a lengthy 28 
days and gained national attention after 
it suspended activity at Canada’s larg-
est port – an action that left hundreds 
of millions of dollars worth of cargo 
grounded at Vancouver container ter-
minals.

Starting in late February, members of 
the non-unionized United Truckers As-
sociation (UTA) parked their rigs and 
began protesting at Port Metro Van-
couver because of excessively long wait 
times. The UTA also demanded to see 
pay-rate enforcement as a way to elimi-
nate under-cutting of prices.

After seeing the UTA action, president 
of Unifor-Vancouver Container Truck-
ers’ Association (VCTA) Paul Johal, said, 
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the highlights from the Mid-
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one comprehensive report.
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The US has 
introduced 
legislation 
that will require 
electronic logging 
devices for interstate 
drivers, including 
Canadians. Canada is 
expected to follow.
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 ONE DRIVE WILL 
 AUTOMATICALLY 
 SHIFT YOUR 
THINKING.

Pulling a full load between two white lines can be exhausting—unless the truck does most of the work. 
Introducing the revolutionary Mack® mDRIVE™—the impeccably smooth-shifting automated transmission
that makes hauling a big load easier, safer, and more fuel-efficient. Handle any situation with confidence,
even the unexpected. And never think about switching gears again. 

Experience the mDRIVE at your local Mack dealer.  

TM

MackTrucks.com
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The last few weeks have been a whirl-
wind of activity in the trucking in-
dustry. In March, I attended the Work 
Truck Show, Technology & Mainte-
nance Council meetings and the Mid-
America Trucking Show. The mood at 
each of these events was universally 
upbeat, with OEMs talking about in-
creased demand for new equipment, 
the likes of which hasn’t been seen 
since record-setting 2006.

When I attend truck shows, I’m al-
ways drawn to the equipment. While 
there were no new model introductions 
this year, I did notice several equip-
ment-related trends we could be hear-
ing more about in the future.

The 6x2s are coming...but when?: 
We’ve been hearing a lot over the past 
year about the advantages of 6x2 axle 
configurations, where power is sup-
plied to only one drive axle, provid-
ing about 400 lbs of weight savings or 
fuel economy improvements of 2-3%. 
But in Canada, several provinces still 
do not allow the technology. I sat down 
with Joe ElBehairy, v.p., engineering 
and quality with Meritor for an exclu-

Three trends noticed 
at Mid-America

sive interview and he told me Meritor 
and other companies have been ac-
tively lobbying all the provinces to al-
low 6x2s. Ontario and Quebec, it turns 
out, have dug in their heels and pro-
vided the most resistance. The concern 
they have, it seems, is that in situations 
where the non-driven axle is liftable, 
that drivers could lift that axle while 
under load and potentially cause road 
damage. This is new news, by the way, 
from within the past couple weeks.

The dangers of downspeeding: The 
other trend we’ve been hearing a lot 
about is engine downspeeding - run-
ning at lower rpms with faster rear axle 
ratios to improve fuel economy. The 
idea is that for every 100 rpm slower the 
engine runs at 65 mph, fuel savings of 
1.5% can be achieved. However, engine 
downspeeding also increases torque 
loads on the axles and driveshaft, 
meaning truck buyers should spec’ ax-
les and driveshafts designed to handle 
the extra torque.

Speaking at a press conference at 
Mid-America, Steve Slesinksi, direc-
tor of product planning at Dana, noted 

that moving from a 3.55 
to a 2.26 rear axle ratio in-
creases the torque load on 
the driveshaft and axle by 
57%. Even going from a 
2.64 to a 2.26 ratio increas-
es torque by 14%.

Meritor’s Joe ElBehairy 
told me in our interview, 
fleets need to be mindful 
of this when spec’ing new 
vehicles. “In order to have 
acceptable level of start-
ability, the engine torque 
and drivetrain torque in-
creases,” he said. “It’s real-
ly critical to make sure that 
as (rear axle ratios) get faster, you’re not 
overloading the rest of the system.”

The shift towards automation: It’s 
no secret that more fleets are buy-
ing trucks with automated transmis-
sions, but for the first time at MATS I 
saw some hard numbers that attest to 
this trend. Eaton announced during its 
press conference that presently, 20% of 
the North American Class 8 truck build 
features automated transmissions. The 

company expects that to expand to 
30% within three to five years. Also an-
nounced at the show, in just one year of 
production, Daimler has taken orders 
for 17,000 of its DT12 automated man-
ual transmissions.  Yes, automation is 
here to stay.  

What does the future 
hold for natural gas?

The view 
with Lou
LOU SMYRLIS

James Menzies can be reached by phone at 
(416) 510-6896 or by e-mail at jmenzies@
trucknews.com. You can also follow him on 
Twitter at Twitter.com/JamesMenzies.

Editorial 
Comment
JAMES MENZIES

How will natural gas shape the long-
haul trucking industry of the future? 
The answer to that question is less 
clear following the recent Mid-Ameri-
ca Trucking Show.

Natural gas has been riding a wave 
for the past two years as the leading 
alternative to diesel for several good 
reasons: It’s a mature technology; the 
engine shares 80% of its componen-
try with its diesel counterpart; there’s 
a proven return on investment on 
high-mileage applications; and vast 
shale formations in North America are 
keeping price well below that of diesel. 

At the Green Truck Summit last 
month fuel experts were forecast-
ing that natural gas trucks could soon 
comprise 10% of the Class 8 truck 
market. The only point of contention 
was just how long it would take to get 
there, with some suggesting it could 

be as quickly as three years.
The waste and refuse sector has 

been the quickest to adopt natural gas 
vehicles in Canada. 

There are now more than 300 such 
trucks in use compared to just a hand-
ful a few years ago. The highway trac-
tor segment is the second fastest grow-
ing in the country with more than 200 
highway tractors operating in four 
provinces.

But the head of Daimler’s global 
truck and bus business poured some 
cold water on that optimistic thinking 
with his comments to business leaders 
gathered for the annual Heavy Duty 
Manufacturers Association breakfast 
at the Mid-America Trucking Show. 

“My alternative fuel is diesel and we 
will continue to perfect that technol-
ogy,” Dr. Wolfgang Bernhard, head 
of the market share leader in North 

America, told the HDMA, adding that 
the hype surrounding natural gas as 
a fuel alternative for trucking is gone 
and realism is setting in. (See story, 
pg. 67)

The day before Bernhard addressed 
the HDMA, Martin Daum, president 
and CEO of Daimler North America, 
said natural gas seems a more viable 
option for local delivery applications. 
Yet medium-duty truck operators may 
not run enough miles to deliver a suf-
ficient return on the investment when 
one considers the initial cost of mov-
ing to a natural gas engine.

Is there then a future for natural gas 
in trucking? 

Dr. Bernhard himself acknowledged 
that although “the buzz was bigger last 
year,” natural gas is not going away. 
Canada’s heavy-duty natural gas pio-
neers such as Groupe Robert and Ved-

der Transportation Group are continu-
ing on despite the disappointing news 
about the lack of a 15L natural gas en-
gine. 

What may also determine how natu-
ral gas will shape the trucking indus-
try is the commitment from Ottawa 
(and more importantly Washington) 
to continue to reduce greenhouse gas 
emissions. 

Natural gas tractors on a well-to-
wheel basis, compared to diesel pow-
ered trucks, generate 15-25% less 
emissions. 

A natural gas highway tractor that 
operates 200,000 km per year will pro-
duce 65 tonnes less carbon with natu-
ral gas than it does with diesel.

A natural gas fleet could make it 
easier for carriers working with large 
environmentally conscious shippers 
to secure their business. And that too 
will colour the way carriers consider 
the natural gas option. 

Lou Smyrlis can be reached by phone at 
(416) 510-6881 or by e-mail at lou@Trans-
portationMedia.ca. You can also follow him 
on Twitter at Twitter.com/LouSmyrlis.

October 15, 2014 
MISSISSAUGA CONVENTION CENTRE
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OEM This 
Month

Last
Year

Freightliner 347 458

International 159 250

Kenworth 316 360

Mack 146 120

Peterbilt 301 256

Volvo 231 219

Western Star 141 145

TOTALS 1641 1808

OEM BC ALTA SASK MAN ONT QUE NB NS PEI NF CDA

Freightliner 70 135 28 30 335 165 31 8 0 0 802

Kenworth 97 287 44 1 89 83 7 0 0 0 608

Mack 26 41 21 18 118 28 3 6 0 2 263

International 17 97 13 19 244 120 28 6 3 7 554

Peterbilt 87 185 48 18 109 79 22 3 0 0 551

Volvo 63 79 14 27 183 66 17 6 0 0 455

Western Star 64 171 14 6 42 38 4 9 0 1 349

TOTALS 424 995 182 119 1,120 579 112 38 3 10 3,582

Class 8 truck sales started the year on a mildly 
positive note, surpassing last year’s January totals, 
but February’s numbers are disappointing. Not only 
does February represent the second consecutive 
month with sales below the 2,000 mark, after 10 
straight months of being above it, but the month’s 
total is short of last year’s mark. Last year’s market 
leaders Freightliner, Kenworth and International all 
suffered setbacks in February, falling behind last 
year’s totals. 

Monthly Class 8 Sales – Feb 14 Historical Comparison – Feb 14 Sales

Historical Comparison – YTD Feb 14

Class 8 Sales (YTD Feb 14) by Province and OEM

This was the eighth best February total since 1999. Monthly sales were about 400 units above the five-year average. There is optimism for an improvement in Class 8 truck sales 
in 2014 after 2013 proved a disappointing year but so far the Canadian market is not reflecting that optimism. The big question is whether Canada’s many small fleets are ready to 
buy new again. Our research shows large and medium-sized carriers are in a buying mood but small carriers are not. 

After 10 straight months of sales coming in above the 2,000 mark, reminiscent of the industry’s 
capacity boom years of 2005 to 2007, they dropped slightly below 2,000 in January and con-
siderably further in February. Yet with the US economy regaining its stride and the value of the  
Canadian dollar dropping against the US dollar, economic forecasters  anticipate exports will lead 
the Canadian economy in 2014. That may spark increased truck sales as trucking will be the 
main beneficiary of improved business volumes with the US.

Market Share Class 8 – Feb 14 YTD12-Month Sales Trends
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Freightliner, last year’s Canadian market leader, has started off with a bit 
of a drop in market share but remains strong enough to have a controllling 
lead. Kenworth finished 2013 in the number two spot for market share, 
enjoying the fact that its strong western network is able to tap into the 
stronger western economy. But the company has also faltered in January 
and February and currently sits with 17% market share, followed by 
International and Petebilt, both at 15% of the market after two months.

March April May June July August September October November December January February

2,442 2,669 2,721 2,346 2.239 2,252 2,347 2,618 2,361 2,168 1,941 1,641
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ISSN 0712-2683 (Print)   ISSN 1923-3523 (Online)
Truck News, USPS 016-248 is published monthly  
by BIG Magazines LP., a div. of Glacier BIG Holdings  

Company Ltd. U.S. office of publication: 
2424 Niagara Falls Blvd, Niagara Falls, NY 14304-5709.

Periodicals Postage Paid at Niagara Falls, NY. U.S.  
Postmaster send address corrections to: 

Truck News, P.O. Box 1118, Niagara Falls, NY 14304.
Truck News is published 12 times a year by BIG Magazines  

LP, a leading Canadian information company with  
interests in daily and community newspapers and  

business-to-business information services.

Production: Carolyn Brimer, Beverley Richards
Circulation Manager: Mary Garufi

V.P. Publishing: Alex Papanou
President: Bruce Creighton

Advertising Sales

Lou Smyrlis
PUBLISHER, EDITORIAL DIRECTOR

(416) 510-6881
lou@TransportationMedia.ca

Kathy Penner
ASSOCIATE PUBLISHER
(416) 510-6892

kpenner@trucknews.com

Brenda Grant
NATIONAL ACCOUNT

SALES
(416) 494-3333

brendacgrant@bell.net

Don Besler
NATIONAL ACCOUNT

SALES MANAGER
(416) 699-6966

donbesleris@rogers.com

Doug Copeland
REGIONAL ACCOUNT MANAGER

(905) 715-9511
dcopeland@trucknews.com

Laura Moffatt
RESEARCH
DIRECTOR

Editorial
Inquiries: James Menzies (416) 510-6896

Carolyn Gruske
CONTRIBUTING EDITOR
(416) 510-6809

cgruske@TransportationMedia.ca

James Menzies
EXECUTIVE EDITOR

(416) 510-6896
jmenzies@trucknews.com

Julia Kuzeljevich
CONTRIBUTING EDITOR
(416) 510-6880

julia@TransportationMedia.ca

John G. Smith
TECHNICAL CORRESPONDENT

wordsmithmedia@rogers.com

Brad Ling
VIDEO

PRODUCTION MANAGER

Subscription inquiries
Anita Singh (416) 442-5600 (Ext. 3553)

From time to time, we make our subscription list  
available to select companies and organizations whose 

product or services may interest you.
If you do not wish your contact information  

to be made available, please contact our privacy  
officer via one of the following methods:

Phone: 1-800-668-2374   
Fax: (416) 442-2191

E-mail: jhunter@bizinfogroup.ca
Mail: Privacy Officer. Business Information Group,  

80 Valleybrook Drive, Toronto, ON M3B 2S9

RETURN UNDELIVERABLE CANADIAN ADDRESSES 
TO: CIRCULATION DEPARTMENT, TRUCK NEWS,  

80 VALLEYBROOK DRIVE, TORONTO, ON M3B 2S9

PUBLICATIONS MAIL AGREEMENT NO. 40069240

On the Road

We acknowledge the financial support of the  
Government of Canada through the Canada Periodical Fund 

of the Department of Canadian Heritage.

TRUCK NEWS
May 2014  Volume 34, Issue 5

Inquiries: Kathy Penner (416) 510-6892

Sonia Straface
ASSISTANT EDITOR

(416) 510-6890
sstraface@

TransportationMedia.ca

glasvangreatdane.com   
info@glasvangreatdane.com

1∙888∙GLASVAN (452∙7826)
Five southern Ontario locations.   

Rentals, Full Maintenance, Leasing, New and Used, 
Diesel and Natural Gas Powered Options.

Glasvan packs our Autocar Off-Road, DOT, Tandem and heavy-duty drive axle shunt tractors with 
over 25 upgraded, non-standard features. These distinct specs make for the most durable, reliable, 
ergonomic and efficient yard tractors available; ideal for Canadian operations. Our full mobile 
support in the GTA and one-hour online factory tech-support response system work to ensure 
that your equipment is ready to perform. We offer better equipment and better service. You’ll be 
surprised by our competitive pricing. See the Autocar video at glasvangreatdane.com.

 MEET OUR PRODUCT EXPERTS:  Adam Stevens   |   Tom Pepper   |   Greg Pepper   |    Mike Hignett

glasvangreatdane.com   
info@glasvangreatdane.com

1∙888∙GLASVAN (452∙7826)
Five southern Ontario locations.   

USED EQUIPMENT SALES.
Glasvan offers a wide variety of used equipment for all operations. Everything from Vans, Reefers and Flats to Live Bottoms 
and Shunt Trucks. Our extensive inventory is always changing, so call us for your Used equipment requirements.
Contact MIKE HIGNETT at 905∙625∙5843 or mhignett@glasvangreatdane.com

2007 UTILITY 53' HIGH CUBE REEFER  
53', Tandem Air Ride, 11 R 22.5 Tires, Aluminum 
Wheels, Stainless Steel Front & Rear, High Cube 
Interior, Duct Floor, Logistic Track, Thermo King 
SB-210 Unit. Serviced & Safety Certified.

2004 GREAT DANE 53’ HEATER VANS  
53’, Tandem Axle Air Ride, 11 R 22.5 Tires, White 
Aluminum Sides, Swing Rear Doors, Metal Lined 
Logistic Post Interior, Thermo King HK-III Diesel 
Heaters, Certified.

2006 ALUTREC 48’ TRIDEM 
ALUMINUM STEPDECK  
48’, Tridem Axle Air Ride, 17.5 Tires on Aluminum 
Wheels, Light Weight All Aluminum Design with 
Extra Low Deck Height, Front Headboard, Broker 
Light Package.

2006-2009 CAPACITY SHUNT TRUCKS  
Off-Road and Road Legal Models available, 
Cummins Diesel Engines, Allison Automatic 
Transmission, Heavy Duty Hydraulic 5th Wheels, 
Automatic Greasing System, Many just off Full-
Maintenance Leases, Excellent Condition

2008 OTTAWA YT-30 SHUNT TRUCKS  
200hp Cummins Engines, Allison Automatic 
Transmissions, Fully Licensed for Road Operation, 
70,000lb. Hydraulic 5th Wheel, Automatic Greaser, 
Very Good Shape.

Dry Vans, Reefers & Flatdecks.

All Makes, Models & Quantities Wanted

Call Mike Hignett at 905∙625∙5843 to  
turn your equipment into cash!!

EQUIPMENT SALES  905∙625∙8441  8am-5pm  MON-FRI PARTS  905∙625∙8812  7am-5pm  MON-FRI SERVICE  905∙625∙8448  7am-4pm  MON-FRI

MISSISSAUGA

Sales, Parts, Repair Centre 
1201 Aimco Blvd.  
Mississauga, Ontario 
L4W 1B3

T 905∙625∙8441

WHITBY

Parts & Repair Centre 
1025 Hopkins Street  
Whitby, Ontario 
L1N 2C2

T 905∙430∙1262 

ALLISTON

Parts & Repair Centre 
4917 C.W. Leach Road 
Alliston, Ontario 
L9R 2B1

T 705∙434∙1423 

PUTNAM

Parts & Repair Centre 
3378 Putnam Road 
RR #1 Putnam, Ontario 
N0L 1B0

T 519∙269∙9970 

Truck Centre 
5151 Everest Dr. Unit 7&8
Mississauga, Ontario
L4W 2Z3

T 905∙625∙8441

MOST TRUCKS START 
WITH A KEY. THIS ONE 
STARTS WITH A MOVIE.

USED TRAILERS 
WANTED!!!

Heavy duty 100,000lb 
machined 5th wheel. More 
durable and lasts longer.

13 stage e-coated steel, full cab 
immersion rust prevention coating 
process and hot dip galvanized 
safety grip platforms

See the video at  
glasvangreatdane.com

Full 6’ tall sliding rear door; 
new lightweight aluminum 
construction for ease of slide.

Mobile service and online  
one-hour factory tech support.

SHUNT TRUCKS

GVT-SL-054-00 [GLASVAN] MultiVehicle-Truck&Trailer Ad 02-2014 [060214].indd   1 2014-02-06   1:06 PM

2002 GREAT DANE 53' 
INSULATED HEATER VANS
Tandem Air Ride, 11 R 22.5 Tires, Swing Rear 
Doors, Stainless Steel Rear Frame, Metal Lined  
Interior, Insulated Sides and Roof, 100" Inside 
Width, Thermo King HK-III Diesel Heaters.

(2) 2008 OTTAWA SHUNT TRUCKS
Cummins 200hp Diesel Engine, Allison Automatic 
Transmission, Hydraulic 5th Wheel, DOT Road 
Legal Model, Automatic Greasing System,  
Average 11,000 Hours, Well Maintained.

2004 GREAT DANE 53' 
ROLL UP DOOR REEFERS
Tandem Air Ride, 11 R 22.5 Tires, Aluminum 
Outer Wheels, Roll Up Rear Door, Heavy Duty Flat 
Aluminum Floor, Puncture Resistant Interior Lining, 
Logistic Track, Thermo King Reefers.

2006 ALUTREC 48' TRIDEM 
ALUMINUM STEPDECK
Tridem Air Ride, 17.5 Tires on Aluminum Wheels, 
Extra Low Deck Height, Light-weight All Aluminum, 
Broker Light Package, Front Headboard,  
Safety Certified.

(2) 2006 GREAT DANE 53' 
HIGH CUBE REEFERS
Tandem Air Ride, 11 R 22.5 Tires, Aluminum Rims,  
High Cube Interior, Stainless Steel Front & Rear,  
Aluminum Duct Floor, Extra High 16" Scuff Liner,  
Interior Logistic Track, Thermo King SB-210  
Reefer Unit, Safety Certified and Reefer Serviced.
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tion to protect against disruptions dur-
ing sleeper berth periods.”

• “Increase efficiency for law enforce-
ment personnel and inspectors who re-
view driver logbooks by making it more 
difficult for a driver to cheat when sub-
mitting their records of duty status and 
ensuring the electronic logs can be 
displayed and reviewed electronical-
ly, or printed, with potential violations 
flagged.”

US Transportation Secretary Anthony 
Foxx proclaimed both the political merits 
of the announcement as well as the busi-
ness benefits.

“Today’s proposal will improve safe-
ty while helping businesses by cut-
ting unnecessary paperwork – exactly 
the type of government streamlining 
President Obama called for in his State 
of the Union address,” he said. “By le-
veraging innovative technology with 
electronic logging devices, we have the 
opportunity to save lives and boost effi-
ciency for both motor carriers and safe-
ty inspectors.”

FMCSA administrator Anne S. Ferro, 
spoke about how the devices will help 
get fatigued drivers off the road. FMSCA 
statistics show ELDs/EOBRs help reduce 
crashes by fatigued drivers, and prevent 
approximately 20 fatalities and 434 inju-
ries per year.

“By implementing electronic logging 

devices, we will advance our mission to 
increase safety and prevent fatigued driv-
ers from getting behind the wheel,” said 
Ferro. In response to the announcement 
about the Supplemental Notice, Ameri-
can Trucking Associations executives is-
sued statements welcoming the proposal.

“ATA supports FMCSA’s efforts to 
mandate these devices in commercial 
vehicles as a way to improve safety and 
compliance in the trucking industry and 
to level the playing field with thousands 
of fleets that have already voluntari-
ly moved to this technology,” said ATA 
president and CEO Bill Graves.

“It is past time to replace pencil and 
paper with 21st Century technology,” 
said ATA chair Phil Byrd.

“We’re pleased that we’re now see-
ing a proposal from FMCSA,” said ATA 
executive vice-president Dave Osiecki. 
“After carefully considering stakehold-
er input on this proposal, we urge the 
agency to move quickly to craft a final 
rule that ensures deployment of tam-
per-proof equipment, while still ensur-
ing the regulatory flexibility needed 
to accommodate the diversity of the 
trucking industry and the ELD vendor 
community.

“We especially appreciate FMCSA 
proposing that paper print-outs of ELD 
data be an acceptable means of dem-
onstrating hours of service compliance, 
but not requiring all ELDs to be printer-
equipped,” he added. 

By James Menzies

LOUISVILLE, KENTUCKY 

The trucking industry can expect more 
regulations requiring the adoption of 
active safety systems, Fred Andersky, 
who handles government affairs for 
Bendix, announced at the Mid-Ameri-
ca Trucking Show.

Andersky gave an update on the Na-
tional Highway Traffic Safety Admin-
istration’s (NHTSA) long-awaited sta-
bility system mandate, which has once 
again been delayed –  this time until Oc-
tober 2014. “We do expect a final rule to 
be published this year, however I think 
it will be more of a Christmas gift as op-
posed to a Halloween treat,” he said.

Andersky said Bendix expects the 
rule will call for the use of electronic 
stability control (ESC) systems, with 
implementation slated for 2017 model 
year trucks.

Even without a government man-
date, Andersky said fleets continue to 
adopt stability systems on their own. 
He said Bendix ESP (electronic stabil-
ity program) is now ordered on 18% of 
heavy-duty vehicles, up from 17% last 
year. Overall stability system penetra-
tion – including roll-only stability sys-
tems and other competitors’ offerings - 
has grown to cover 34% of new vehicles.

“One third of air brake-equipped 

Class 6-8 trucks came equipped with 
some kind of stability system,” Ander-
sky noted, adding most of those sys-
tems were ESC. Bendix has 300,000 ESP 
systems on the road today.

Looking beyond stability, Andersky 
said he expects the feds to also man-
date forward collision avoidance and 
mitigation technologies (F-CAM). Cur-
rent generation systems, with station-
ary object alert, have the potential to 
reduce fatal crashes by 31%, injury 
crashes by 27% and properly damage 
crashes by 11%. Andersky said next-
generation systems, which not only 
warn drivers of stationary objects in 
their path but also take steps to avoid 
hitting them, will be twice as effective 
at preventing crashes.

Andersky expects to see a final rule 
requiring the use of these systems pub-
lished by 2017, with implementation in 
2019 at the earliest.  

FTR index 
shows 
tightest 
ever 
capacity
BLOOMINGTON, INDIANA

The latest Trucking Conditions Index com-
piled by FTR shows “unprecedented ca-
pacity constraints” which could help boost 
rates. The TCI reading of 7.54 for February 
should serve as a warning to shippers and 
good news to truckers, FTR reports.

When adjusted to account for weath-
er, the reading would actually exceed 10, 
FTR says, reflecting the tightest capac-
ity market on record. FTR says it expects 
the reading to remain this way throughout 
2014 as “regulatory drag” reduces truck 
productivity.

“The most recent weekly spot market 
data shows that the spring thaw has come 
to truck demand with spot market capacity 
up and load activity down slightly – a pla-
teau versus the last couple of months when 
both demand and pricing spiked while ca-
pacity was severely constrained,” said 
Jonathan Starks, director of transportation 
analysis with FTR. 

“Both carriers and shippers have to be 
on the lookout for a potential tipping point 
when freight demand is able to keep the 
current high level of truck use well into 
the summer months. Such an environ-
ment would necessitate shippers bidding 
up rates to maintain secure capacity dur-
ing the fall shipping season. FTR contin-
ues to evaluate the freight environment and 
currently sees enough moderation in truck 
demand to get through the year without a 
crisis – but, it would only take a relatively 
modest and short uptick in the industrial 
sector for capacity to tighten significantly 
further. We advise everyone to stay tuned 
to the manufacturing data to see if the 
thaw continues.” 

US to require electronic 
logging devices
Continued from page 1

Bendix rep says US likely 
to mandate more collision 
mitigation systems

Over 75 resellers 
in Canada to 

better serve you
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By John G. Smith

NASHVILLE, TENNESSEE 

Cleaner air has traditionally come at a 
cost. Tighter emission standards have led 
to pricey equipment, increased down-
time, added maintenance, and maybe 
even trucks with lower residual values, 
says Paul Menig of Tech I-M, a consult-
ing service which specializes in truck-re-
lated technology.  But the latest focus on 
reducing greenhouse gases offers a new 
benefit in the form of equipment that 
burns less fuel. January marked the first 
phase in new fuel economy regulations 
for the trucking industry, and in this 
year’s State of the Union address US Pres-
ident Barack Obama repeated the com-
mitment and encouraged the wider use 
of alternative fuels. Still-tougher GHG 
limits will be in place by March 2016. 

“Where do we go from here?” Menig 
asked a crowd of maintenance managers 
during this year’s annual meeting of the 
Technology & Maintenance Council. 

Of course, the trucking industry has 
hardly been standing idly by and wait-
ing for regulators to demand better fuel 
economy. About 3,000 companies are 
already participating in the US Environ-
mental Protection Agency’s (EPA) de-
cade-old SmartWay program which iden-
tifies fuel-saving devices and quantifies 

Burning desires
New emission standards, SmartWay offer 
ways to improve fuel economy

the benefits they deliver.
“We have been a SmartWay partner 

for a long time,” said Dwayne Haug, as-
sociate vice-president of equipment pur-
chasing at Werner Enterprises, which has 
7,300 trucks and 23,380 trailers operating 
in jurisdictions such as the US and Cana-
da. “We’ve been green for a long time,” he 
added. “We used to call it conservation. 
We used to call it survival. We used to call 
it profitability.”

The fleet has adopted fuel-saving 
changes including bunk heaters, aux-
iliary power units, optimized speeds, 
trailer skirts, low-rpm engines, and fewer 
out-of-route or empty kilometres. “It isn’t 
necessarily low-hanging fruit. This has 
been a battle,” Haug said. “The next steps 
are going to be very hard. They’re going 
to be very miniscule.”

As hard as these steps may be, many 
fleets are already meeting the tougher 
greenhouse gas limits set by California, 
said Stephan Lemieux, manager of the 
on-road heavy-duty diesel section at the 
California Air Resources Board. His state 
actually mandates elements of the other-
wise voluntary SmartWay program, such 
as low rolling resistance (LRR) tires and 
better aerodynamics for 53-foot dry vans 
and reefers. The number of available 
fuel-saving products has increased dra-
matically in recent years, driving down 
prices in the process. SmartWay, for ex-

ample, has verified 366 new fuel-sav-
ing tires and 38 retreads, many of which 
match the price of their traditional coun-
terparts or cost less than $50 extra per 
tire, he said. And where five companies 
made 11 different aerodynamic devices 
for trailers in 2008, there were 33 com-
panies with 76 such products last year. 
The average prices of these components 
plunged from $2,800 to $1,000 during the 
same time period; the average return on 
investment dropped from 30 months to 
fewer than 11 months. 

Regulators are also evaluating aerody-
namic improvements for flatbed trailers, 
boosting their fuel economy by as much 
as 5%, Lemieux added. As important as 
the new hardware may be, Scott Webb 
of Mesilla Valley Transport draws atten-
tion to the “human factors” that can help 
to burn less fuel as well. The orientation 
programs for drivers in his fleet have fo-
cused on fuel economy since 1981, en-
couraging employees to be easy on the 
throttle, shift into the top gear as quickly 
as possible, and not to tailgate. 

The company began to measure driver 
performance as early as 1986. 

“We also turned it into a game with 
them,” he said, noting how every driver’s 
fuel economy is compared to that of their 
peers. “People don’t want to be at the bot-
tom.” 

There are some undeniable benefits 
to being at the top of the list, too. The 
most fuel-efficient driver of the year wins 
$25,000. Quarterly prizes have includ-
ed Harley-Davidson motorcycles, Jeeps 
and cars. By 2009 the fleet had several 
drivers reaching an average 12 mpg (19.5 
L/100 km), until exhaust gas recircula-
tion systems made numbers like those 
impossible.  Mesilla Valley has embraced 
technology to improve fuel economy. 

Wide-base single tires were adopted, 
complete with brackets to carry the larg-
er spares. Aluminum wheel covers were 
added to improve aerodynamics, but 
also answered driver complaints about 
the look of the steel wheels. The fleet was 
even stamping its own trailer skirts as 
early as 2008, eventually buying the de-
vices from suppliers. There are now roof 
cap extenders, solar panels to recharge 
batteries, and trailer boat tails.

“High miles per gallon (are) attain-
able,” Webb said. “You can do it. You can 
make money on this.”

The latest emission rules are ensuring 
that available technology is embraced 
more quickly, said Arvon Mitcham of the 
US Environmental Protection Agency, 
noting that the required technology will 
pay for itself within one to two years. 

“There may be more advances and 
more innovative technologies coming 
along,” Mitcham said. Energy from fu-
ture turbochargers might be stored to 
power accessories or be fed back into 
the drivetrain. Predictive cruise con-
trols could ensure the best following dis-
tances.  No matter what form it takes, the 
equipment is likely to be similar on both 
sides of the border as greenhouse gas 
emissions continue to tighten. The EPA 
is also looking to encourage “global har-
monization” through work with Trans-
port Canada and Environment Canada, 
Mitcham said. Meanwhile, SmartWay is 
updating its list of available technologies 
and criteria, said Sam Waltzer an envi-
ronmental engineer in the EPA’s technol-
ogy assessment centre. A new SmartWay 
Elite rating will identify trailers that have 
used aerodynamics to improve fuel econ-
omy by 9%, with another 1.5% to come 
from low rolling resistance tires. Ratings 
for pup trailers are also on the way. 
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Former ON home of Navistar plant
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Rush-hour snarls (3,3)
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Aluminum-wheel brand
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Western Canada truck show
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DIEPPE, N.B.  
Truckers on the east coast have had to 
pay more for ferry service to Newfound-
land and Labrador as of April 1, despite 

months of sub-par service.  Marine At-
lantic increased its rates 3% and Crown 
Corp. fees have spiked 11% since 2012.  

“Marine Atlantic is holding New-

foundland and Labrador hostage with 
this latest increase above the inflation 
rate,” said Jean-Marc Picard, executive 
director, Atlantic Provinces Trucking As-
sociation. “There is no alternative when 
shipping goods. Coupled with higher 
costs for fuel and equipment, truckers 

will need to pass these higher prices on to 
their customers. This will be reflected in 
the cost of every product that Newfound-
land and Labrador residents buy. We are 
calling on Marine Atlantic to revisit these 
rate increases and consult with its users 
to reach a reasonable solution.”  £

Atlantic truckers pay more for worse service
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Call our Watts Line from anywhere in Canada

1-800-268-0871
DON STEWART

905-453-6724
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We provide true “One Stop Service” for our customers: Manufacturing, Service, Parts & Support from our facility
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S-721
•  Single Axle Fuel Truck

•  2000 Sterling

•  13,000 L/4 Compartment

•  Bottom Load

• Dual Pumps

T-734
•  Tandem Axle WATER TRUCK

•  1996 Western Star

•  “Bumper-pull” hitch

•  Loaded with sprayer  

options

T-678
•  Tandem Fuel Truck

•  2003 Sterling

•  20,000 L/4 Compartment

•  Dual Pumps

•  “Blanked” Bottom Loading

Tandem axle
5500 uSwg barrelS

In STOCK! mOre COmIng!

SIngle and Tandem axle
PeTrOleum barrelS

In STOCK!

HELPING YOU FUEL YOUR FUTURE . . .

DEPENDABLE
Truck & Tank

LIMITED
BRAMPTON, ONTARIOwww.dependable.ca

“DEPENDABLE” USED TANK TRUCKS

DEPENDABLE QUALITY FOR OVER 38 YEARS!  PRODUCTS * SERVICE * PARTS

S-633
•  Single Axle Fuel Truck

•  2000 Sterling

•  13,000 L/4 Compartment 

Aluminum

•  Dual Equipment
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By Carroll McCormick
MONTREAL, QUEBEC 
Transports Quebec has $28.3 million 
dollars burning a hole in its pocket. 
It wants trucking industry players to 
spend it on approved equipment and 
on demonstration and approval proj-
ects for newer technologies that re-
duce fuel consumption and green-
house gas emissions. 

The program is called Ecocami-
onnage (Ecotrucking). Hundreds of 
trucking companies will correctly re-
call that it closely resembles a $27-mil-
lion dollar program, called PEETM, 
launched in 2009 to get fuel- and 
greenhouse gas-reducing technologies 
into the province’s transport trucks. 

Ecotrucking is a considerably ex-
panded program, however. It has a 
longer list of approved equipment, and 
money for companies that want to test 
and certify newer products for use. 
Ecotrucking even has money for im-
proving company logistics.

Announced Feb. 25, Ecotrucking 
will subsidize trucking companies to 
the tune of 30% and more for a variety 
of purchases and activities.

The program runs until March 31, 
2017, unless the $28.3 million is spent 
before then. Applications for subsi-
dies must be sent no later than Feb. 1, 
2017. It is open to owners and opera-
tors as described in the Act respect-
ing owners, operators and drivers and 
heavy vehicles. It is also open to Que-
bec-based businesses, institutions and 
people, such as the manufacturers and 
distributors of equipment that reduc-
es fuel consumption and greenhouse 
gases.

Ecotrucking offers financial aid in 
four target areas: the acquisition of 
technologies that have been evaluated 
and is on the list of approved equip-
ment; the certification of technolo-
gies so they can be added to the list of 
technologies approved for financing; 
technologies under development or 
that require demonstration or testing; 
improving transport logistics, with the 
goal of reducing greenhouse gas emis-
sions. 

The expanded list of approved 
equipment includes more manufac-
turers and models. Ecotrucking also 
includes funding for electric and hy-
brid vehicles and natural gas engines.

There are seven categories of ap-
proved technologies. For each, the 
maximum subsidy is per unit or vehi-
cle. However, a truck owner can apply 
for more than one subsidy per truck; 
ie., side skirts and an on-board com-
puter. Applicants must have already 
purchased and installed the equip-
ment before applying for a subsidy. A 
single applicant may only request a 
maximum of $1 million in aid per year. 

The first category is anti-idling 
technologies, offering a 30% subsidy, 
up to $3,000. They include cab heaters, 
engine heaters, battery-operated air-
conditioners and combined heating/
AC systems. Around 30 manufacturers 
are represented.

The second category includes aux-
iliary systems that operate truck 
equipment such as hoist buckets, 
sign panels and cold storage sys-
tems. The government will kick in 
30% of the purchase and installation 

cost, up to $15,000.
Category three covers on-board 

computers. The list of eligible manu-
facturers has been increased from 19 
in the PEETM program to 25 in Eco-
trucking. The subsidy in this catego-
ry is 30%, and tops out at $900 per on-
board computer. 

Category four is for aerodynamic 
equipment. Again, the list is much lon-
ger than the PEETM list. In addition 
to side skirts, from 10 manufactur-
ers now, and dump truck box covers, a 
variety of tractor-mounted gear is eli-
gible. A purchase subsidy of 30%, up to 
$3,000, is on offer.

Category five is described as a grab 
bag of things that are not in catego-

ries one to four. That said, there is just 
one technology listed right now – the 
E-Codriver, which is manufactured by 
RM2J in Boucherville, Que. Said to re-
duce fuel consumption by as much as 
10.9% (it was tested according to SAE 
J1321), it adjusts the engine power ac-
cording to the engine load. Subsidies 
in this category are worth 30%, up to a 
cool $15,000.

Category six is for hybrid or electric 
vehicles. The subsidy for this category 
is 50%, up to a whopping $75,000 per 
purchase. 

The seventh and last category is for 
fuel replacement technologies, name-
ly, engines that burn compressed 
and liquefied natural gas. The listed 
engines are the Cummins Westport 
8.9-litre ISL G and the Westport 15-li-
tre engine (Westport stopped taking 
orders for the 15L engine last Novem-
ber). The subsidy in this category is 

30%, up to $15,000.
Transports Quebec has a summa-

ry of the program at www.mtq.gouv.
qc.ca. This page has links to all the 
necessary forms, such as the request 
for purchase of a technology, doing a 
demonstration project, and guides for 
each type of aid.  £

Quebec doling out money for green technologies
Now is the time for Quebec carriers 
to buy fuel-saving technologies

Hybrids in Quebec now qualify for 
funding covering up to $75,000.

 

NEW 1997 HOLLAND 6635  
4WD, 12 spd., 5200 hours, loader.

2005 VOLVO VN
Volvo 465, 13 spd., 12 & 40’s.

For Parts.

1999 STERLING
Tandem/Tandem, C12 engine, 8 spd., 

46 rears, cab and chassis. 

2003 IH 9900i
ISX Cummins, 13 spd., 12 & 40’s.

For Parts.

WE BUY TRUCKS
Ask for JAMES  or RON

E-Mail: james@morgan-diesel.com

Monday to Friday 8 a.M.-5 p.M.
Closed saturday & sunday

CASH OR
BANK DRAFT

Fax: (613) 546-4206 CREDIT CARD PURCHASES ARE SUBJECT TO A 
3% PRICE INCREASE

(613) 546-0431

www.morgan-diesel.com
Check out our Online Inventory!

1248 McAdoo’s Lane
R.R.1 Glenburnie (Kingston) ON  K0H 1S0

kingston, ontario

2003 KW T2000
C15, 18 spd., 12 & 40’s.

For Parts.

2008 CAT C7 
40,000 kms., 300 hp.

2013 MACK MP7
In service 1 week.

2012 MAXXFORCE 13
485 hp.

1999 MACK RB 
350 Mack, Mack 8 spd., 18 F.A./20 Pusher/46 R.A.

$13,500.

1997 WESTERN STAR 4800 
Cat 3406E, 550 hp, 18 spd., 16 & 46’s.

For Parts

1998 MACK RD  
400 Mack, 8LL trans., 20 F.A./20 Pusher/46 R.A.

$15,500.

2007 IH 9900i
ISX Cummins, 13 spd., 12 & 40’s.

For Parts.

1987 JOHN DEERE 750B 
Nice working machine, 9900 hours

$18,000.

2005 FREIGHTLINER COLUMBIA
MBE 4000, 10 spd., 12 & 40’s.

Whole or Parts.

1987 THIBAULT
100' ladder pumper, rebuilt Mack 

engine.
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CAMBRIDGE, ONTARIO
 

On March 29, drivers who collec-
tively have 230 years of collision-free 
years behind the wheel were hon-
oured for their perfect records.

The Kitchener & District Driver 
Awards Banquet, held in Cambridge, 
Ont., was held to celebrate the ac-
complishments of drivers who work 
for three companies: Erb Trans-
port, Home Hardware Stores and the 
Rothsay division of Darling Interna-
tional.

Donald R. Danbrook, driver 
awards committee member, hosted 
the evening’s ceremony, and dur-
ing his opening remarks, he spoke 
about the changing nature of the job, 
and about the professionalism of the 
drivers.

“Ontario remains the safest ju-
risdiction with regards to collisions 
and fatalities per 100,000 people and 
that’s because of folks like you out 
there that make the roads safer,” he 
said.

“We all know the workplace has 
changed significantly over the years. 
It seems that the attitude was that in-
juries and collisions were just part 
of doing business. I come from an 
era where that seemed to be the at-
titude. That has changed. We all 
know that governments and enforce-
ment agencies, the insurance indus-
try, your employers, your peers and 
even the general public, are saying 

that roadway and workplace injuries 
and fatalities are not acceptable. Not 
even one. Greater steps are continu-
ally being taken by everyone to reach 
that goal of injury-free, fatality-free 
and collision-free. That’s what every 
employer wants and certainly every 
worker wants: zero injuries, zero col-
lisions and zero fatalities.

“The question is: is it an impos-
sible goal? I would say if you asked 
that question even ten years ago, a lot 
of people would have said, ‘that will 
never happen.’ But you know what, 
over the years – and I’ve worked in 
the industry for a lot of years, includ-
ing in the injury-prevention side as 

well – and every year you’re seeing 
more and more companies and or-
ganizations, and not just in Ontario, 
but across the countryside, that are 
achieving some of these very lofty 
goals, in all modes of industry, so the 
goal can be achieved. It doesn’t just 
happen by chance. It’s planned and 
it’s organized and it happens as a re-
sult of much time and effort from ev-
eryone. Better new work orientation, 
better specialized training, better 
equipment and most of all, a great-
er commitment towards creating a 
safer work environment by everyone. 
No one wants to be a statistic. Every-
one wants to be a winner, and every-

one wants to work for a winner. So to 
be a winner and work on a winning 
team, it takes effort and commitment 
from all of us, because we all have a 
part to play on that road to zero.”

In total, a dozen drivers were 
named as recipients of special 
awards for 2014 for reaching mile-
stones in the number of years they 
have been driving without a crash. 
The award winners were:

10 years
Barry McBeth, Rothsay
Henry Maier, Erb
Gregory Storey, Home Hardware (not 
present)

15 years
Robert Poole, Home Hardware
Chris Kauth, Rothsay
Jeff Lambkin, Erb
Dale Haves, Erb

20 years
Mike Wirth, Erb

25 years
Carl Jantzi, Erb (not present)
Roger Zehr, Erb

30 years
Jeff Snider, Home Hardware (not 
present)

35 years
Wayne Jantzi, Home Hardware £

Ontario drivers honoured for commitment to safety

At the Kitchener & District Driver Awards Banquet, drivers for Erb Trans-
port, Home Hardware Stores and the Rothsay division of Darling Interna-
tional, were celebrated for their years of collision-free driving. Awards 
were presented to drivers who reached 10, 15, 20, 25, 30 and 35 years 
without having an accident.

Trison relocates 
BRANTFORD, ONTARIO

After nearly a year of construction, Tri-
son Tarps Inc.’s new building expan-
sion is finally complete. Located in 
Brantford, Ontario (33 Kippax Court) 
the new building is 48,000 square feet, 
has seven drive-through bays, and a 
2500 square foot showroom. 

The company had been working 
out of an 18,000 square foot facil-
ity until recently.  Since the busi-
ness was flourishing, Paul Vanden-
berg began looking for a new place 
to operate out of to better serve his 
large customer base. The new build-
ing was purchased in May 2012 with 
construction starting a year later.

Suppliers and customers alike will 
be able to tour the new building on 
May 21, 2014, when Trison Tarps will 
host an open house. £

Longer B-trains
TORONTO, ONTARIO

Ontario has introduced legislation 
that would extend B-train length 
from 25 metres to 27.5 metres.

The change would help accom-
modate new technologies needed to 
meet air quality standards and to re-
duce greenhouse gas emissions, the 
province announced. It was pack-
aged within the Keeping Ontario’s 
Roads Safe Act, along with other 
amendments to the Highway Traf-
fic Act.  Among the changes, fines for 
distracted driving would climb from 
a range of $60-$500 to a range of 
$300-$1,000, as well as three demerit 
points. £

Canada’s Truck Exhaust Shop1#
EXHAUST SYSTEM

INSTALLATIONS FOR

ALL MAKES
and MODELS

Providing Heavy Duty Exhaust Solutions Since 1982
THE TRUCK EXHAUST PLACE

(905) 670-0100   1-800-385-8801
1365 BONHILL RD., MISSISSAUGA  L5T 1M1

COOLANT PIPES
For Most Makes

TRUCK MUFFLERS
Built to Last

FREIGHTLINER PIPES

• Y-Pipes
• Turbo Pipes

• Intermediate Pipes

Celebrating 

 32 Years!

THE 
TRUCK
EXHAUST
PLACE

www.totalexhaust.com

Turbo

Intermediate

Inlet
Y-Pipe

DPF Cleaning Available
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“ GOODYEAR FLEET HQ GETS OUR TRUCKS ROLLING IN 2 HOURS, 16 MINUTES!”
STEVE GRAHAM – SCHNEIDER NATIONAL 

From call time to roll time, Goodyear’s 24/7 emergency roadside service is dedicated to getting you back on the road in as little as 
two hours. And that’s just the beginning of how Goodyear® can help improve your fleet’s profitability. When you sign up at no cost for 
Goodyear’s Fleet HQ program, you also benefit from a national network of more than 2,200 dealers, tire tracking & reporting, national 
pricing program and more. 

To learn more, call 1-866-Fleet-HQ or go to goodyeartrucktires.com.
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“This morning’s protest is just the be-
ginning. Truckers are prepared to esca-
late job action if the port and both levels 
of government don’t take our concerns 
seriously.”

Frustrated by the lack of progress on 
negotiations, members of the VCTA au-
thorized a strike shortly thereafter. 

Days later, members of both the UTA 
and VCTA voted to reject a deal where 
the UTA would go back to work, VCTA 
would abstain from striking and Vince 
Ready, the appointed mediator, would 
prepare and submit a report about work-
ing conditions at the port and submit it 
to governments by May 30. Both asso-
ciations voted overwhelmingly against 
the deal. UTA reported 100% of its mem-
bers voted against the deal, and the 
VCTA reported 98% of its members re-
jected.  The dispute picked up speed on 
March 10 when the 250 unionized truck 
drivers of the VCTA, stuck to their word 
and joined the non-unionized drivers in 
the protest. 

In response, the federal government 
issued a Joint Action Plan (joint because 
it was “collectively agreed to” by both 
the federal and provincial governments 
and Port Metro Vancouver) on March 
13 in an attempt to end the protest. The 
plan had 14 points that promised driv-
ers (among other things) that if they re-
turned to work, there would be changes 
to the port’s licensing system, regulated 
trip rates would increase by 10% by the 
end of the month and drivers would be 
paid for the fuel surcharge.  The 14-point 
plan did not bode well with the truck-
ers – they rejected it saying the proposal 
didn’t address the right issues at hand. 

“Truck drivers have been raising 
concerns that long line-ups and wait 
times at the Port of Vancouver are cost-
ing truck drivers money and that rates 
agreed to in previous contract nego-
tiations were not being honoured due 
to under-cutting,” read a statement re-
leased by the VCTA shortly after. 

After the 14-point plan rejection, the 
province started to prepare a back-to-
work legislation, with the aim to pres-
sure the striking truckers to resume nor-
mal port activity.  The bill threatened 
hefty fines and contained a provision for 
a 90-day cooling off period. Yet again, 
the legislation didn’t faze the truck driv-
ers and their respective unions. Uni-
for said the bill is not doing anything to 
resolve the drivers’ concerns, which of 
course was the root of the problem, and 
reason for the strike in the first place. 

“B.C. transportation minister Todd 
Stone’s refusal to negotiate with con-
tainer truck drivers and the introduc-
tion of forced-work legislation will only 
make matters worse in the port dispute,” 
said a Unifor statement. Unifor’s nation-
al president, Jerry Dias, added, “Strip-
ping workers of their right to negotiate 
fair working conditions is not leader-
ship. We’re actively seeking a resolution 
that works for everyone, but that can’t be 
done if the minister doesn’t take work-
ers’ rights seriously.”

After no significant reaction from the 
drivers, Federal Transport Minister, Lisa 
Raitt released a statement stating, “I 
stand by our commitment to implement 
the 14-point action plan.” In addition, 
Port Metro Vancouver released a state-
ment outlining 10 reasons the 14-point 
plan was “good for truckers.” 

A deal was reached on the afternoon 
of Wednesday March 26, just two days 
after the back-to-work legislation was in-
troduced. Officials with Unifor, and the 
UTA, spent hours deliberating with B.C. 
and federal government staff, to eventu-
ally reach a conclusion. 

“This agreement means our port is 
open for business starting tomorrow 
morning,” said B.C. Premier Christy 
Clark on March 26. “We had to sit down 
and look at each other in the eyes and 
realize we weren’t that far apart.”

The conclusion included a revision 

B.C. port strike ends
Continued on page 15

Saskatchewan gets road funding
REGINA, SASKATCHEWAN 

After a nearly $90-million increase from last year’s total, it was announced yesterday that 
Saskatchewan’s highways budget is a whopping $664.5 million for this fiscal year – one of 
the highest budgets in the history of the Ministry. 

This is good news for the trucking industry (which contributes 70% of all provincial ex-
ports) as they can expect many highway upgrades soon, including improvements to bridg-
es and culverts. The province is also planning to twin Highway 39 and Highway 7 from 
Saskatoon to Delisle. As well, plans are being made to change some highways from Thin 
Membrane Surface (TMS) roads to Supergrid roads, which would allow them to support 
primary weights.

“It’s great to see spending on highways and infrastructure projects now considered an 
investment, rather than an expense,” said Nicole Sinclair, a spokesperson for the Sas-
katchewan Trucking Association. The Ministry and transportation companies alike are 
hoping for a longer construction season with warm weather to ensure all repairs and proj-
ects in the budget can be attended to.   

of the Joint Action Plan, which now ad-
dresses the concerns voiced by truckers. 

Dias criticized the federal govern-
ment for fighting with truckers initially 
instead of listening to them. 

This is the most 
complicated set of 
negotiations I’ve ever 
been involved on.”
Jerry Dias, Unifor

“

“This is by far the most complicated 
set of negotiations I’ve ever been involved 
on,” said Dias. “What changed today was 
the willingness to listen. The key thing 
was the desire to find resolve.” 
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“We used to haul a  

lot of construction  

materials to the 

States,” says Mr. 

Fillmore. “We had 

one customer who 

went from shipping  

8 to 12 loads a day  

to three loads in  

three years.” 

       Nobody knows 

trucking and logistics,  

or appreciates the 

unique challenges 

facing transportation 

companies, more than we do  

at Northbridge Insurance®*. 

With over 60 years of  

 

experience in the transportation  

industry, quite simply, we get 

trucking. With a culture of 

customer service, 

we understand  

that market  

forces can have  
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suddenly putting 

your insurance  
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with your revenue. 

       “Because 

Northbridge are 

trucking specialists, 

they got it when  

my business changed  

dramatically,” says Mr. Fillmore. 

       Most insurance companies 

aren’t interested in re-evaluating 

your insurance contract in the  

middle of a term. They insist  

on reconciling at the end of  

the year, after your premiums 

have been paid in full—which, 

for some trucking companies, 

is too late. At Northbridge®,  

our flexible approach means 

that we’re open to making 

adjustments if your business 

needs change significantly 
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is changing and offer up  
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business, whether you’re a 

“meat and potatoes” operator 

or a 1,000 truck fleet. 

       “I have the potential to go 

to market every year for price,” 

says Mr. Fillmore. “I don’t  

because I get the best value 

from Northbridge.” 

       Talk to your insurance  

broker. Learn how Northbridge 

Insurance empowers you  

with tools and resources  

so you can focus on what’s  

important—your customers 

and your profits. 

       “Working with Northbridge 

is more like a partnership,”  

says Mr. Fillmore. “They’re  

very helpful and they’re  

always there for us.”

 

 

 

                nbins.com/trucking

  Donnie Fillmore Jr., President, Atlantic Pacific Transport Ltd., Clairville, New Brunswick

“Our mileage was 75% to the 
United States in 2008.  

Then Wall Street collapsed.”

*Policies are underwritten by Northbridge Commercial Insurance Corporation. ®Registered trademark of Northbridge Financial Corporation (“Northbridge”). Used under license from Northbridge.
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By Jim Bray

CALGARY, ALBERTA 

A bombshell personnel change at the 
Alberta Motor Transport Association 

(AMTA) has installed a new face in the 
organization’s centre seat and kicked 
off some serious soul searching about 
the group’s direction going forward.

The move, which came at the end 
of February, saw the association part 
ways with executive director Don Wil-
son, replacing him – at least tempo-
rarily – with trucking industry veteran 
Richard Warnock. Warnock told Truck 
News about a week after assuming his 
new duties that he’s planning to oc-
cupy the corner office for a short time 
only and that, in the meantime, the 
status quo reigns supreme. 

“Business as usual, and that’s the 
truth,” Warnock said, “and I’m not just 
saying that to make everyone happy. The 
AMTA is strong, the AMTA plans on get-
ting even better and the AMTA will be 
looking for new leadership in the future.”

Warnock said it was the AM-
TA’s board that decided to make the 
change at the top and the reason he 
was brought in was to ensure the 
group’s profiles and programs con-
tinue as usual while he evaluates the 

situation, meets and consults with the 
staff and then “makes an alignment to 
move the association forward.” 

In other words, he’s tasked with re-
viewing the status quo and deciding 
what, if anything, needs fixing and 
where, if anywhere, the board should 
change direction. The move means 
Warnock had to take a leave of ab-
sence from his position on the AMTA 
board and, while he said he has a 
timeline in mind for easing himself 
out again, he’s keeping it close to his 
chest for now. 

“Technically, I’m the acting ex-
ecutive director until the position 
is filled,” he said. Warnock said he 
doesn’t intend to throw his own hat 
into the ring, but admitted that any-
thing is possible. 

In Warnock, the board chose a per-
son with wide-ranging experience in 
many – if not all – aspects of the truck-
ing industry in Alberta, including 
many years with the association itself. 

The hunt for a new head – which 
may or may not include the use of 

professional head hunters – will look 
both inside and outside the AMTA, but 
Warnock said that whoever the board 
chooses, it wants someone who can 
guide the AMTA on a “different path, 
a stronger path. Responsibility to the 
board is important in the AMTA be-
cause (it’s) our members who drive 
this organization. Members want to be 
heard and timely action taken on their 
concerns,” he said.

Warnock noted that a lot has 
changed in the industry, and people 
involved in the trucking world today 
look at it differently than folks did 30 
years ago. He also noted that “because 
of my expertise and my knowledge 
and my past positions…I’m hoping to 
drive the AMTA profile and set up a 
path so that the new executive direc-
tor can come in and go to work and 
not have to build an organization or a 
management team.” 

Warnock said he’s already received 
calls from people prepared to pursue 
the position, but advises them to hold 
off a bit. 

“I’m not going to stop anyone from 
sending a resume or a letter to the 
AMTA, but because what’s on your re-
sume today may not be what’s on it 
four months from now – you’re early,” 
he said. The position will be posted 
internally first, so current AMTA em-
ployees have a chance to apply. 

Outgoing executive director Wil-
son, who was in the position for about 
three years, drew praise from Warnock 
for the great things he did for the asso-
ciation. “I’m sure he’ll be recognized 
for that,” he said, adding “we’re not 
badmouthing Don at all. We’re just go-
ing in a different direction and there-
fore (the change) was necessary.”

Warnock is a native Calgarian, who 
has been involved in the industry for 
the better part of 50 years. “I started 
very young,” he joked, noting that “I 
only worked for two employers before 
technically being (in the current job).” 

He spent about 25 years with the 
original Orlick Transport before the 
company was closed and “everyone 
was looking for a job,” and then he 
went over to WestFreight – which he 
said was very small at the time – and 
spent 22 years building it into “a fairly 
good company.” 

After WestFreight’s owner retired 
and sold the business in 2007, War-
nock was named president and “stayed 
there till I technically retired,” he said. 

When his current gig runs its 
course, Warnock would like to con-
tinue as a spokesman for the industry 
– something he said he was planning 
to do anyway before the AMTA board 
came calling. 

“I have done a lot in 48 years,” he 
said. “When I was a young man, I 
was in dispatch and back in that time 
frame, a 50-year-old truck driver 
would not take any orders or direction 
from a 21-year-old kid.” 

The situation made him decide that, 
if he was going to earn their respect, 
he had to be their peer – so he went on 
the road and drove a truck. And his 
strategy seemed to work. 

“When I went back into the office I 
was much more versed and of course it 
was a lot easier to get their respect be-
cause I stayed with the same company, 
worked with those same people, and 
never looked back after that.”

As for his new focus of looking for-
ward on behalf of the AMTA, War-
nock said “technically, if there’s a fo-
cus, it’s to look at the operations of the 
AMTA and give guidance to the board 
if change is necessary. It may not be. 
I may get in and say we’re good to go, 
let’s just build and move on.”  

AMTA 
shuffles 
deck
Richard Warnock 
steps in as interim 
executive director
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  Donnie Fillmore Jr., President, Atlantic Pacific Transport Ltd., Clairville, New Brunswick
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United States in 2008.  

Then Wall Street collapsed.”
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TORONTO, ONTARIO

n an attempt to put a stop 
to cargo theft crime nation-
wide, the Insurance Bureau of 
Canada (IBC) and Canadian 
Trucking Alliance (CTA) have 

teamed up and expanded their joint 
IBC-CTA reporting form into a na-
tional reporting program. 

The Cargo Theft Reporting pilot 
program was launched in 2011 by IBC 
and CTA jointly as a response to CTA’s 
2009-2010 Report On Cargo Crime in 
Canada. 

The pilot program started in Ontar-
io and Quebec and was successful in 
recovering stolen goods by collecting, 
analyzing, and sharing cargo infor-
mation with law enforcement.

“The cargo theft problem is not go-
ing away,” said Garry Robertson, na-
tional director of IBC’s investigative 
services. “We decided to expand this 
pilot project into a national report-
ing program making it available to all 
insurers across the country as well as 
all trucking associations across the 
country.” 

It has been estimated that cargo 
crime is a $5-billion-a-year problem 
that affects insurance companies, 

trucking companies, and consumers 
alike. 

This new program allows insur-
ers and trucking companies to re-
port cargo theft directly to the IBC 
through an online submission form. 
From there, cargo theft informa-
tion will be maintained in a nation-
al database where it will be analyzed 
regularly to help develop a preven-
tion strategy going forward. Law en-
forcement can now also ask the IBC to 
search the database to help speed up 
the recovery of stolen goods. 

“In the trucking industry this (car-
go theft) is a real challenge for us,” 
said David Bradley, CEO, Canadian 
Trucking Alliance. “We’re encourag-
ing all trucking companies to partici-
pate.”

Since so many cargo theft crimes 
go unreported because of the fear of 
a damaged reputation, Bradley says 
trucking companies can fill out a 
form anonymously, “so the stigma 
that might be attached to becoming a 
victim to this crime isn’t there.”

“The only way to stop organized 
criminal activity such as cargo theft 
is to work together,” said Robertson. 
“This program allows us to do just 
that.”  

Cargo theft reporting tool 
rolled out nationally
By Sonia Straface

I

Entry-level training standards examined
OTTAWA, ONTARIO

In an effort to address the trucking industry’s shortage of qualified workers, Trucking 
HR Canada, the Canadian Trucking Alliance, and provincial trucking associations have 
collaborated on a project that will soon establish the benchmarks for mandatory en-
try-level driver training across Canada. Driving the Future is a three-year project led by 
Trucking HR Canada with support and funding from Employment and Social Development 
Canada’s Sectoral Initiatives Program. Its aim is to distinguish the steps an entry-lev-
el driver needs to take in order to be certified, as well as clearly defining the skills that 
carriers expect out of their introductory drivers. 

Angela Splinter, CEO of Trucking HR Canada, says the program will “make graduating 
drivers more employable, and better meet the trucking industry’s needs.” 

CarriersEdge has announced the 
schedule for its popular 2014 Best Fleets 
to Drive For seminar series. The online 
training company developed and ad-
ministers the Best Fleets to Drive For 
program for the Truckload Carriers  
Association. 

During the evaluation process, orga-
nizers collect thousands of driver sur-
veys and examine programs offered by 
leading fleets in the US and Canada that 
provide the best workplaces for profes-
sional drivers. During the seminar series, 
Mark Murrell, president of CarriersEdge, 
shares some of those best practices.

Admission to the half-day seminars is 
free of charge and attendees leave with 
an armful of tips and information they 
can easily and immediately apply to their 
own operations.

“The fleets that participated in the 
2014 edition of Best Fleets to Drive For 

have really stepped up their game in 
terms of programs for their drivers,” said 
Murrell. “With increasing focus on per-
formance management, driver efficiency, 
and work/life balance, this year’s fleets 
provided us plenty of exciting things to 
share in the seminar series.”

Topics covered will include: how tech-
nology is changing the work experience 
for drivers; what drivers want to see in a 
bonus program; the connection between 
public image and driver retention; and 
the new standard for wellness. 

Dates include: May 13, Windsor, Ont.; 
May 14, Kitchener, Ont.; May 21, Saska-
toon, Sask.; May 22, Winnipeg, Man.; 
May 27, London, Ont.; May 29, Toronto, 
Ont.; June 3, Calgary, Alta.; June 4, Ed-
monton, Alta.; June 5, Vancouver, B.C.; 
and June 12, Moncton, N.B. To register, 
call Judi at 905-530-2430 or e-mail  
info@carriersedge.com.  

Best Fleets seminar series announced
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TORONTO, ONTARIO 
If you thought resorting online for ex-
ercise tips as a long-haul truck driver 
was a good idea – think again. 

A recent study published this past 
February in the International Jour-
nal of Workplace Health Management 
shows Web sites that offer physical ac-
tivity advice to long-haul truck driv-
ers may actually be doing more harm 
than good. 

Due to the exhaustive and often 
busy schedules of truck drivers, claims 
Dr. Paul Gorczynski, the correspond-

ing author of the study and post-doc-
toral fellow at the Centre for Addiction 
and Mental Health in Toronto, most 
don’t have the ability to see a health-
care provider (let alone get enough 
physical activity) on a regular basis. 
Thus, booting up a computer to search 
for workout pointers is a simple op-
tion for long-haul drivers because “it’s 
anonymous and it’s convenient.”

Though the Internet may be the eas-
iest way to get information, the study 
found that the quality of exercise in-
formation found in the 44 Web sites 

examined was very poor and didn’t 
adhere to any sort of recognized na-
tional guidelines. 

Where the Canadian Physical Activ-
ity Guideline recommends 150 min-
utes of moderate to vigorous intensity 
aerobic exercise per week for adults 
aged 18 to 64 (this includes activities 
like bike riding, jogging, and cross-
country skiing) only a fifth of the Web 
sites relayed this necessary informa-
tion to their readers. 

More startling is that none of the 
Web sites studied touched on the Ca-
nadian guidelines for resistance ex-
ercise, specifically. According to the 
national guidelines, adults should add 
bone and muscle strengthening exer-
cises to their workout regimen at least 
two days per week. This is especial-
ly important to truck drivers, claims 
Gorczynski, because of the unique age 
group most truck drivers fall under. 

As specified by Statistics Canada, 
nearly 48% of truck drivers in Can-
ada are between the ages of 45 and 
64, an age where trips and falls could 
mean more broken bones. Without 
strength training in multiple and ma-
jor muscle groups a couple of days a 
week, bone density decreases and the 
chances of bone fractures and breaks 
are more likely. 

“It’s very important to maintain 
muscle mass,” said Gorczynski. “That 
message is not getting out online and a 
lot of truck drivers are at risk.”

In addition, the study found that the 
sites examined mostly catered to male 
drivers. 

“Only two Web sites offered health 
advice to women,” said Gorczynski. 

While a small percentage of truck 
drivers in Canada are female (3.5% ac-
cording to Statistics Canada) research 
shows that more and more women are 
entering the trucking industry, and 
they would need exercise and health 
information too; another glaring hole 
found in the study. 

As if the information (or lack there-
of) being relayed on the sites wasn’t 
enough to scare off drivers seeking 
exercise advice online, the reading 
levels of the Web sites also proved to 
be worrisome. The Canadian Health 
Libraries Association recommends 
that health information be written be-
tween the reading grade levels of six 
and eight (the reading level of the av-
erage American sixth to eighth grad-
er). According to the research, 64% 
of the sites had a grade reading level 
higher than eight – some even re-
quired the reader to have advanced 
knowledge in behavioural psycholo-
gy in order for them to understand the 
content. 

“These Web sites should get their 
readability down,” said Gorczynski. By 
using language that is easy to read, it 
ensures the reader fully comprehends 
the instructions laid out for them – es-
pecially important when it comes to 
information concerning one’s health. 

“Posting pictures or having videos 
could also help,” added Gorczynski. 
“Because people learn in all different 
kinds of ways.” 

And when it came to a site’s layout, 
researchers found that keeping it sim-
ple is best.

“The architectures of the Web sites 
were very complicated,” said Gorc-
zynski. 

Many sites required multiple clicks 
and the knowledge of how the specif-
ic page worked in order to find the in-
tended subject matter. 

“Most people would give up at that 
point,” noted Gorczynski. “We be-
lieve that making information acces-
sible would benefit the health of these 
drivers.”

Gorczynski also claimed that the 
Web sites weren’t making use of the 
easy and obvious tools they have 
available to them – things like lan-
guage that is encouraging and inspir-
ing to truck drivers who may be us-
ing the Internet as their only source of 
health and exercise information. 

“There weren’t any strategies in 
place,” said Gorczynski. “There was no 
mention of setting goals. Or anything 
to help people build confidence and 
get motivated.”

A final takeaway from the study is 
a warning from Gorczynski to truck 
drivers thinking of going online for 
workout advice: “They should be very 
cautious of what’s out there.”  

Just because it’s on the Internet doesn’t make it true
New Ontario study finds online exercise 
advice for professional drivers is not 
reliable, often misleading

By Sonia Straface
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An oversized greasy cheeseburger, 
crispy French fries and an ice-cold 
soda – this is the typical meal a truck 
driver will find along the stretch of 
any highway.  

While pulling up to a fast food joint 
to order a meal may seem like the 
quickest (and cheapest) way to cure 
the hunger pangs that come with a 
lengthy drive, an unbalanced diet has 
affected truck drivers as a whole and 
the statistics are hard to ignore. 

A study published earlier this year 
from the National Institute for Occu-
pational Safety and Health (NIOSH) 
found that nearly three-quarters of 
truck drivers sampled in America 
were obese – making obesity twice as 
prevalent in the trucking industry as 
in the US working adult population. 

Research shows those who are 
obese are at a higher risk for serious 
health conditions such as Type 2 dia-
betes, heart disease, and sleep ap-
nea. Obesity has also been linked to 
increasing the chances of developing 
cancer and the likeliness of having a 
stroke.

In an effort to maintain a healthy 
lifestyle, drivers are finding it useful 
to skip the fast food joints altogether, 
and revamp their cab into a kitchen 
where the taste of home can travel 
with them. 

Appliances that can be hooked 
up simply to a cigarette lighter or 
through an inverter can help ensure 
meals are balanced and nutritious, 
and many truckers are taking note of 
this. 

Alfy R.E. Meyer, a truck driver for 
Erb Group of Companies for nearly 12 
years says his in-cab appliances have 
helped him eat better throughout the 
years. 

“I have the luxury of being an own-
er/operator,” said Meyer, who has 
been driving trucks professionally for 

Creating 
the ultimate 
in-cab kitchen

almost four decades. “My truck has a 
small fridge and mini-freezer, which 
means I get to do a lot of my meal 
prep at home before I leave.”

Even though on his days off Meyer 
says he enjoys swimming, he makes 
the effort to eat healthy on the job be-
cause his working conditions are so 
sedentary. 

“I have a blender in my truck,” said 
Meyer. “I have a microwave. I have a 
coffee maker. I have a toaster oven. 
And I have a Max Burton stove.”

Meyer says he uses his microwave 
the most during his long treks to 
nuke home-cooked meals like rotis-
serie chicken and vegetables that he 
pre-portions before his shifts. He also 
likes to bring fresh fruits on the road 
(ones that can cross the border since 
most of his driving requires him to go 
stateside) that he stores in his fridge. 

“I can never imagine myself going 
on the road without a microwave,” 
said Meyer. “My appliances have 

definitely helped me maintain my 
healthy lifestyle.”

If you drive a day cab like Jason 
Jannetta, a driver for The Beer Store 
who works mostly night shifts, hav-
ing a microwave or slow cooker isn’t 
possible without an inverter, making 
healthy eating more difficult. 

Jannetta, known on Twitter as #Fit-
Trucker (his handle is @UrbanHaul-
er), instead uses a hand-mixer that 
plugs into a cigarette lighter outlet to 
blend up protein shakes throughout 
his shifts.

In addition, Jannetta prepares 
meals at home and stores them in his 
6 Pack Bag, a cooler he swears by (no 
power required) so he can properly 
portion his food. He even makes time 
to work out seven days a week. 

“I really want to change the im-
age of the big fat trucker,” said Jan-
netta, who tweets encouraging advice 
and photos of clean meal ideas to his 
1,000 followers multiple times a day.

“People need to know it’s easy to 
obtain this lifestyle,” added Jannet-
ta. “I’m not only trying to reach out 
to other truckers on Twitter. I want 
to reach out to the executive of the 
trucking companies. They all need 
to get on the bandwagon to help get 
their drivers healthy.”

One such company that is already 
on the bandwagon to ensuring its em-
ployees are healthy is Erb Group. Erb 
claims most of its long-haul trucks 
have inverters to provide power to ap-
pliances that can be used to heat up 
or cook prepared meals. 

Erb Transport was also the winner 
of the second Truckload Carriers As-
sociation’s (TCA) Trucking’s Weight 
Loss Showdown in 2012. Erb’s 12-per-
son team lost a grand total of 315 
pounds, a 12% drop of their combined 
weight, over the 10-week challenge. 

In addition, Erb Group is planning 
to circulate cookbooks to its drivers 
filled with healthy meal options on 
the road. Submitted by its employees, 
the recipes were further analyzed by 
a group of Masters of Applied Nu-
trition students at the University of 
Guelph to gather the nutritional val-
ue (fat, fibre, protein content) of the 
meals.  

Carolyn Vokes Reibeling the co-or-
dinator for the corporate health and 
wellness program at Erb Group says 
there is a specific section dedicated 
to meals-on-the-go for drivers using 
simple appliances they already have 
in their trucks such as slow cookers 
and microwaves. 

“We truly do care about our em-
ployees,” said David Dietrich, vice-
president of human resources at Erb 

Group. “We want to be able to help 
our drivers make healthier choices.” 

The cookbook is currently being 
designed and Erb Group hopes that it 
will be ready for distribution this fall. 

If your truck doesn’t have the 
equipment necessary to power cook-
ing appliances, and protein shakes 
aren’t for you, Mark Perkin, a special 
products mover for Total Transporta-
tion Solutions, says he prefers to eat 
healthy while on the road – no appli-
ances necessary. 

“I go to Costco before I leave,” says 
Perkin. “I stack up on grapes, cherry 
tomatoes, and carrot sticks.”

A non-smoker who enjoys snack-
ing, Perkin is fortunate enough that 
his company pays for his meals while 
on the road. So while he doesn’t cook 
much of his own food in-cab, he opts 
for healthier choices on a menu when 
he eats out. 

“I try to stay away from red meat,” 
notes Perkin. “I eat a lot of grilled 
chicken and I almost completely cut 
out gluten and bread (from my diet) 
altogether.”

Whether you use in-cab appliances 
or not, Perkin says preparation is key 
in order to become a healthy driver

“Go get a case of water. Go get 
grapes. Before you leave, have your 
food with you.” 

Eating healthy 
on the road is 
possible, with 
some careful 
planning

By Sonia Straface

Packing a fridge full of healthy 
meals and snacks is the first step 
to eating healthy while on the road, 
drivers say. If you run long-haul, 
a power inverter and microwave 
can help with the preparation of 
healthy meals.
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Go get a case 
of water. Go get 
grapes. Before you 
leave, have your 
food with you.”
Mark Perkin
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ave you noticed your-
self holding books or 
reading material far-
ther away in order to 
see the print clearly? 
Have you noticed eye 

strain or headaches after reading or 
working on the computer? 

Watch 
out for 
this issue

Dr. Christopher H. Singh runs Trans  
Canada Chiropractic at the 230 Truck Stop 
in Woodstock, Ont. He can be reached at 
519-421-2024.
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If you said “yes” to either question, 
you may be experiencing presbyopia.

Presbyopia is defined as the gradual 
loss of the eye’s ability to focus actively 
on close objects. This is a completely 
natural process that usually begins to 
affect people in their 40s and contin-
ues to worsen as they age. 

The major cause of presbyopia is the 
hardening of the lens of your eye. As 
this process worsens and the flexibil-
ity of the lens decreases, it can no lon-
ger change shape to focus on nearby 
images. This causes the image to ap-
pear out of focus. 

Presbyopia forces the muscles 
around the lens to work harder to fo-
cus on close-up objects which in turn 
causes the muscles to fatigue. 

If you are experiencing the symp-
toms of presbyopia it is important to 
have your eyes checked. A basic eye 
exam performed by an optometrist 
or ophthalmologist is usually suffi-
cient to determine if you have pres-
byopia. During the examination, the 
doctor will perform a series of tests 
using various sophisticated instru-
ments and machines. These tests are 
used to evaluate different aspects of 
your vision. 

If you have been diagnosed with 
presbyopia, the treatment is usually 
quite simple. The goal of treatment is 
to compensate for your eye’s inabil-
ity to focus on close objects. If your 
presbyopia is mild, you may be able to 
use non-prescription reading glasses. 
These are the ones that you can buy at 
your local drug store. 

However, if you require a stronger 
prescription, custom-made glasses 
are really your only option. There are 
many different options and choices for 
lenses which include reading lenses, 
bifocals and trifocals. Consult with 
your eye care specialist as to which 
is best for you. Another form of treat-
ment is refractive surgery. Basically, 
this surgery changes the shape of your 
lens in order to improve your vision. 
An example of this type of procedure 
is called Lasik surgery. 

This type of surgery involves the use 
of a laser to perform the procedure. 
Another type of surgery involves the 
removal of your existing lens and re-
placement with a synthetic one. It is 
important to note that there are risks 
and benefits with all surgeries so it is 
imperative to consider all options. 

It is impossible to prevent presby-
opia, however you can take measures 
to help protect your eyes and keep 
them healthy. First of all, it is impor-
tant to have your eyes checked on a 
regular basis. This will allow for early 
detection of any problems. 

Protecting your eyes from the sun 
is also very important. Wearing sun-
glasses that block ultraviolet light is 
especially important for professional 
truck drivers due to the fact that your 
eyes are exposed to the sun for many 
hours during the day. 

Eating healthy foods such as leafy 
greens and other vegetables is a good 
practice. These foods contain high lev-
els of antioxidants and vitamins which 
help to maintain good vision. Finally, 
it is important to have good lighting 
when you are reading, which will re-
duce the amount of strain on the eyes. 

Keep these simple tips in mind and 
you will be well on your way to main-
taining your good vision. Until next 
month, drive safely!  
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hat can help you 
reduce body fat, 
increase lean 
muscle mass and 
burn more calo-
ries? Strengthen 

your core with core-strength training.
Your core is more than just your ab-

dominals. It also includes your pelvic, 
mid-back, lower-back and hip mus-
cles, which work together, forming a 
stabilizing muscular corset that sup-
ports your spine and skull. These core 
muscles form a bridge between your 
upper and lower body, allowing f luid-
ity of movement from head to toe. 

Strengthening your core will build 
more than just your muscles. It will 
also help develop strong bones. By 
stressing the bones, it increases bone 
density and reduces your risk of os-
teoporosis.

Strength training can also help you 
control your weight. Muscle burns 
calories more efficiently than fat. So, 
the more toned your muscles are, the 
more calories they burn.

Strength training can also boost 
your stamina by improving your bal-
ance and endurance level. People 
with weak core muscles are more 
prone to back injuries. Poor muscle 
support may allow the vertebrae or 
discs to more easily slip out of posi-
tion and pinch surrounding nerves. 

Strength training can also help you 

manage chronic health conditions, 
including: back pain, obesity, arthri-
tis, diabetes, heart disease and some 
breathing challenges.

Recent research suggests that reg-
ular strength training can improve 
your ability to focus mentally, espe-
cially as you age. 

Improving your core strength will 
also improve your performance in 
sports, including: running, kicking, 
throwing, swinging and/or jumping.

Even everyday tasks become eas-
ier and safer with increased core 
strength. Improved balance and mus-
cle controls makes you less prone to 
injury when trying to keep your bal-
ance on slippery surfaces, carrying 
packages, jumping in and out of your 
rig, walking up and down stairs, etc.

Building core strength is different 
than following other strength-train-
ing programs, which target a single 
muscle group. Core strength exercis-
es challenge a broad range of inter-
connected muscles at the same time 
to produce coordinated, integrated 
movements that engage the entire 
body from head to toe.

Effective strength training can be 
done with little or no special equip-
ment, making it very convenient 
for when you are on the road. Using 
nothing more than the resistance of 
your own body weight, you can build 
your strength doing push-ups, pull-

ups, abdominal crunches and/or leg 
squats. 

Isometric core exercises are also ef-
fective. For isometric exercises, you 
hold your body in a stationary posi-
tion for a period of time, rather than 
contracting your muscles through a 
range of movement as with most exer-
cise programs. 

Two common isometric exercises 
are a ‘plank’ and a ‘bridge’. To do a 
plank, you hold your body at the top 
of a push-up position for as long as 
you can while maintaining your back 
in a straight line. (Start with 60 sec-
onds). The next time you do a plank, 
try to hold it a little longer. 

To do a bridge, lie on your back 
with your knees bent and your feet 
f lat on the f loor. Hold your back in a 
neutral position – not arched and not 
pressed against the f loor. Slowly lift 
your hips off the f loor without tilting 
them, while tightening your abdomi-
nal muscles. 

Raise your hips until they are even 
with your knees and shoulders. Hold 
this position for as long as you can 
without breaking your form. (Start 
with 60 seconds).  As your strength 
increases, increase the duration of 
the exercise. 

As well, many Yoga and Pilates pro-
grams can be done with no equip-
ment. Take a look online or in the 
DVD section to find a suitable pro-

gram that matches your fitness level.  
For variety, you may consider pack-

ing some simple exercise equipment 
in your bag. Resistance tubing can 
be picked up in most sports depart-
ments. It is effective, yet inexpensive, 
lightweight, and very transportable. 
Free weights, such as small barbells 
also travel well.

When using weights or resistance 
equipment, choose a weight or re-
sistance level that is heavy enough 
to tire your muscles after 12 repeti-
tions. Gradually increase this level as 
your strength increases, but maintain 
a 12-repetition limit, so that you just 
have enough strength to complete the 
twelfth repetition. 

As an alternative, why not pack 
your bathing suit in case there is 
a pool where you are laying over? 
Swimming is a refreshingly different 
way to build core strength.

If you prefer exercising with others, 
public fitness centres and organiza-
tions offer drop-in programs with free 
weights, weight machines, and class-
es, such as: spinning, kick boxing, ka-
rate, etc. You don’t need to invest a lot 
of time to benefit from strength train-
ing. Two or three sessions a week that 
take between 20 and 30 minutes are 
all that most people need. 

After just a few weeks, your 
strength and stamina should notice-
ably improve and continue to im-
prove while you continue to train. 

Try it. You’ll look better, feel better 
and move better. 

What’s your core 
strength?BILL CAMERON

Karen Bowen is a professional health and 
nutrition consultant, and she can be reached 
at karen_bowen@yahoo.com.
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INDIANAPOLIS, INDIANA

Natural gas trucks could soon com-
prise 10% of the Class 8 market, OEM 
representatives speaking at this year’s 
Green Truck Summit agreed. The only 
point of contention was just how long 
it will take to get there. Brian Daniels, 
product manager, vocational and al-
ternative fuels with Daimler Trucks 
North America, predicted that natural 
gas trucks will account for 10% of in-
dustry-wide production by 2020. 

Andrew Douglas, national sales 
manager with Kenworth, was even 
more bullish, estimating natural gas 
trucks will make up 10% of the Class 8 
market within three years.

There’s been increasing confidence 
among truck buyers that natural gas 
is a viable alternative to diesel for 
heavy-duty trucks in each of the past 
few years, as the product line-up has 
broadened and fuel availability has 
improved. 

Douglas said 2013 represented a 
“tipping point” for the on-road seg-
ment, with about 2-3% of Class 8 
trucks ordered with natural gas power. 
Three forces came together to make 
natural gas an attractive option for 
buyers: the low cost of gas as vast shale 
formations have become accessible; 
the development of new engine tech-
nology; and expansion of the fuelling 
infrastructure.

Douglas said there’s a lot to like 
about natural gas. It’s a mature tech-
nology and the engine shares about 
80% of its componentry with its diesel 
counterpart, it’s robust and there’s a 
proven return on investment in high-
mileage applications.

Daniels said OEMs are taking a 
two-pronged approach to reducing 
emissions, by producing vehicles that 
consume less fuel and that consume 
cleaner fuel. Natural gas fits into the 
latter category, however Daniels said 
a wider array of natural gas engines is 
required for further gains to be made.

Daimler itself offers a range of die-
sel engines from 6.7- to 16-litre, with a 
power range from 200-600 hp.

“Right now, as an industry, we have 
an 8.9- and a 12-litre (natural gas) en-
gine,” he said. “The next step is round-
ing out that portfolio, looking at a true 
15-litre engine, so customers are not 
forced to compromise.”

Daniels also said it’s important that 
as the government brings forth further 
fuel economy standards for diesel-
powered heavy vehicles, that the tech-
nologies used to comply can be adapt-
ed to natural gas trucks as well.

“One frustration I have as an alter-
native fuels manager is, I don’t feel the 
GHG regulations give enough recogni-
tion to fuels like natural gas,” Daniels 
said. “The GHG regulations focus on 
diesels and a good deal of that (technol-
ogy) will carry over to the natural gas 
portfolio, but some will be challenging 
to make a business case to bring over. 
Natural gas will always be less fuel ef-
ficient than diesel and the more diesel 
improves in fuel efficiency, the bigger 
the gap becomes and the more chal-
lenging that payback period becomes.”

While natural gas commands most 
of the attention on the heavy-duty 
side, it’s not very attractive to me-
dium-duty operators who don’t run 
enough miles to deliver a return on 
investment, according to Glenn Ellis, 
vice-president, marketing and deal-
er operations with Hino Trucks. Ellis 

said electrification remains a more at-
tractive option for medium-duty truck 
operators.

“We feel hybrid technology is one 
way we can easily enter the (green 
truck) marketplace today,” he said. Hi-
no’s hybrid has a higher residual val-
ue than its diesels, it can run on B20 
biodiesel, it doesn’t require any addi-
tional fuelling infrastructure and it’s 
a proven technology with more than 
15,000 hybrid Hino trucks in the mar-
ketplace, Ellis said.

But the easiest way to reduce emis-
sions from the commercial vehicle 
population, according to Kenworth’s 
Douglas, is to remove the heavy-pol-
luting 1990-era trucks from the road. 
He pointed out a 1990 heavy truck pro-
duces as much tailpipe emissions as 
65 EPA10-generation vehicles.

“The single greatest impact custom-
ers can have is to get that old 1990 vin-
tage truck off the road and upgrade,” 
he said. 

There are many ways to go green
By James Menzies
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veryone involved with 
truck transportation 
should recognize the 
need to stay current with 
regulatory changes, with 
technology, and with new 

concepts in the world of trucking. My 
discussions with PMTC members indi-
cate to me that they are at the forefront 
when it comes to seeking out informa-
tion and in sharing what they know with 
other members. That’s why so many 

people take advantage of the best, most 
informative event of its kind for the pri-
vate carrier community – the PMTC’s 
annual conference.

Participants who return year after 
year will tell you that the PMTC confer-
ence consistently delivers expert speak-
ers on a wide variety of current topics 
along with the opportunity to meet and 
exchange knowledge and experience 
with fellow members. The conference is 
the highlight of the PMTC education cal-

endar and if you have not participated in 
the past you are very definitely missing 
a learning opportunity.  Mark your cal-
endar now: June 18-19, Kingbridge Con-
ference Centre, King City, Ont. No one 
can effectively operate a truck fleet in a 
knowledge vacuum – it is a critical part 
of the job to keep up to date with changes 
and learn about new products and ser-
vices.  Some people may honestly feel 
they lack the time to leave the office and 
attend events like the PMTC conference, 
but that mindset can leave you falling be-
hind very quickly. Industry professionals 
recognize the importance of continuous 
learning and have a commitment to be-
ing the best that includes participation in 
learning opportunities and, in particular, 
exchanging ideas with their colleagues. 

If you’re looking for reasons to take 
in your first PMTC conference, consid-
er that those who make the time return 
year after year – a testament to the val-
ue of the experience. Consider also that 
post-conference surveys of participants 
consistently provide very high ratings to 
the speakers, topics, Exhibitors’ Show-
case, and the venue.  This year we return 
once again to the Kingbridge Conference 
Centre, just north of the Toronto airport. 
The venue is outstanding and its ame-
nities and service are an important part 
of the success of our conferences – that’s 
why we’re going back.

Elsewhere in this issue of Truck News, 
you will find the full agenda for the con-

ference, which I’m sure you will agree, 
covers a wide variety of important sub-
jects. However, the educational seminars 
are but one of the learning opportunities 
the conference offers: this is the single 
best opportunity of the year to meet with 
industry colleagues and share experienc-
es and information that will make your 
operations even better.

The 2014 lineup includes no less than 
seven informative seminars on topics 
chosen by your conference committee 
for their impact on fleet operators.Day 
one begins with an important human re-
sources topic: Managing in a Multi-Gen-
erational Workplace. This program will 
be led by Trucking HR Canada, the go-to 
resource for information on all human 
resources issues in trucking. The topic is 
timely as we all face the challenge of ef-
fectively integrating a workforce that can 
include several generations, each with 
their own ideas and styles. 

Additional seminars on that first day 
include a look at how one major private 
fleet deals with the issue of driver fa-
tigue. Despite the regulation of hours-of-
service, fatigue is a safety concern that 
cannot be ignored, and this progressive 
fleet has found an effective way to com-
bat its effects. We’ll also take a look at a 
popular topic – truck technology. Want 
to see what’s available now and what the 
techies are thinking about that will im-
prove truck safety? This is always an in-
triguing session.

Next up we’ve engaged a panel of ex-
perts to describe a variety of ways that 
fleet managers can acquire the equip-
ment they need. You may have been do-
ing it the same way for years without 
considering some of the available alter-
natives, and this seminar will definite-
ly give you some alternatives to think 
about. Day one also includes network-
ing and receptions in the Conference Ex-
hibitors’ Showcase – another sell-out this 
year – and of course the inductions into 
the Hall of Fame for Professional Drivers 
and the Private Fleet Safety Awards. 

And this year we are excited to include 
a very special “Champagne Reception” 
that will precede the presentation of the 
private fleet safety awards during the 
Chairman’s Dinner Evening. This addi-
tion to the annual program will give ev-
eryone a chance to socialize.

Day two begins with a review of Can-
ada’s newly proposed EOBR standard. 
This standard, and the one being devel-
oped in the US, will lead us into a new era 
of compliance with, among other things, 
hours-of-service. This is your chance to 
learn what Canada will require and to 
ensure that your system, or the one you 
will acquire, meets the standard.

Another important session will reveal 
the results of Deloitte’s recently submit-
ted report on the effectiveness of On-
tario’s CVOR system. That report con-
tained a number of recommendations 
for changes and improvements, relying 
to a large extent on input from the truck-
ing community. We’ll review that report 
and hear from MTO about their planned 
responses.   We then conclude the semi-
nar series with a presentation that will 
explain exactly what goes on during a 
CVSA inspection.  And of course we will 
be distributing the PMTC annual vehicle 
graphics design awards – always a high-
light of the conference. 

You don’t even need to be a PMTC 
member to attend. Our aim is to educate 
and for that reason we open the confer-
ence to everyone with an interest. We’re 
in the education business – come on out 
and get some. 

Fleet managers and 
suppliers join forces

The Private Motor Truck Council is the only 
national association dedicated to the private 
trucking community. Direct comments and 
questions to trucks@pmtc.ca.
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here’s a song that’s been 
out a while in the Unit-
ed States by one Cledus 
T. Judd, called “Wait-
in’ on Obama.” It’s a la-
ment about high expecta-

tions and dashed hopes. I readily admit 
there are times I lament what I perceive 
to be our federal and provincial regula-
tors “Waitin’ on Obama” before taking 
positions or moving forward on certain 
transportation matters. 

I just think we have something more 
to offer to the debate on certain truck-
ing regulations by leading than by fol-
lowing. There are times when we can 
and we should punch above our weight. 
One project where Canada has punched 
above is weight is with regard to the new 
international bridge crossing at Windsor-
Detroit. I commend our federal govern-
ment for its leadership on this key infra-
structure project which is important not 
only for Canada’s economy, but equally 
so for the US economy. Yet, we still find 
ourselves “Waitin’ on Obama.” 

The Windsor-Detroit International 
Crossing is dubbed “the most impor-
tant international land crossing in North 
America” in the Government of Canada’s 
Economic Action Plan 2014 “in recogni-
tion that an efficient and secure corri-
dor is essential to the competitiveness of 
the manufacturing sector, and Canada’s 
economy more broadly.”

By now you know the story. After years 
of stops and starts, and because you can’t 
build half a bridge (unless you want a 
diving board over the Detroit River), the 
Government of Canada took the bold 
step of offering to pay Michigan’s share 
of the bridge construction and land ac-
quisition costs – estimated at around $2 
billion – thus removing a major political 
roadblock in the state legislature.  

In 2012, newly-elected Michigan Gov-
ernor, Rick Snyder, despite opposition 
from some in his own government and 
a campaign by the Ambassador Bridge 
owners, won a referendum in support 
of the new bridge. In June 2012 a gover-
nance agreement between the Govern-
ment of Canada and the State of Michi-
gan was signed and enacting legislation 
was passed in December that year. I was 
proud to be in attendance at the signing 
ceremony. I recall the federal US Secre-
tary of Transport, Ray LaHood, also par-
ticipated and spoke in glowing terms on 
behalf of the Obama Administration in 
support of the project. In April 2013, what 
many of us thought was the last major 
stumbling block – the Presidential permit 
– was issued for the project. 

Perhaps we should have known bet-
ter. There have been more red lights on 
this project than on Huron Church Road. 
Now, it seems, the administration can’t 
come up with the $250 million needed to 
construct the US Customs plaza on the 
US side of the new bridge. 

The President’s $4-trillion budget 
for 2015, which he sent to Congress in 
March, didn’t include a penny for the 
Customs plaza. So, here we are “Waitin’ 
on Obama” again. 

Waiting 
on Obama

David Bradley is president of the Ontario 
Trucking Association and chief executive 
officer of the Canadian Trucking Alliance.
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Undaunted, but no doubt frustrated, 
the Canadian government is providing 
$631 million over two years on a cash 
basis to advance the construction of the 
new crossing, of which Economic Ac-
tion Plan 2014 proposes to provide $470 
million over two years to support nec-
essary procurement and project deliv-
ery activities. It should also be noted that 
construction of the connecting highway 
– a joint project of the Ontario and fed-
eral governments – to the new bridge has 
been underway for a couple of years now. 
The Herb Gray Parkway is expected to be 
open to traffic in late 2014.

The “other” major infrastructure proj-
ect of joint interest to both Canada and 
the United States is the Keystone XL pipe-
line. As Mr. Judd’s song goes: ”There’s a 
long line waitin’ on Obama.” Let’s hope 
we don’t have to wait too much longer 
and that the answer on both of these  
essential projects is affirmative. 
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a stronger driver workforce. Learn more at BoseRide.com or 

call 1-800-757-2073.
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Montreal: 800 361 7900 Western Canada: 877 626 2622 
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MANAC’S ULTRAVAN
THE ULTRA VERSATILE COMPOSITE LINED TRAILER

Sheet & Post «Fastener-Free» Design 
Durable Composite Interior liner
Fast & Easy Panel replacement
Anti-Snag Finish

MADE IN CANADA, 
FOR CANADIANS 

Available on all Trailer Configurations

CANADA’ S #1 - - - - - - - - >
TRAILER MANUFACTURER
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n my brief absence from these 
pages, I have been quite busy. 
Not my usual kind of busy, but 
busy expanding my knowledge 
of our industry. I have been do-
ing it from the other side of the 

desk too, in a poacher-turned-game-
keeper kinda way. 

My goal was to find out as much as I 
could about how it all works so I could 
decide which way to go in the next stag-
es of my career.

Although I enjoyed my time in the of-
fice, the diesel fuel still pumps through 
my veins and it was only a matter of time 
before I got myself back where I belong, 
looking at the world through a wind-
shield. That time has now come and my 
view from the windshield will be some-
what different than what I am used to.

I’m the one who will be picking up 
the bills from now on, so my love for 
the classic long-nose large car has to 
take a back seat to economics. However, 
choosing a truck wasn’t the first thing 
on my list; my main priority was choos-
ing who was going to be paying me for 
my services. 

Obviously rates were important, but 
not just a dollar amount, turnaround 
times and frequency of runs were also a 
priority. An extra few cents per mile can 
soon be swallowed up by a day sitting 
around waiting on the next dispatch.

I did a lot of research and finally set-
tled on a carrier from my hometown. 

Not only do they meet my criteria for 
good miles, minimal downtime, a de-
cent rate and a good reputation, I will 
also have zero bobtail miles as the yard 
is less than two kilometres from my 
house. I have spoken to many people 
who are leased on with them and they 
seem to offer a very good deal for the 
owner/operator, so I put pen to paper 
and signed on with them.

Next step was to buy a truck. Here, 
a little knowledge can be a dangerous 
thing. Regular readers of my past col-
umns will have no doubt about my feel-
ings towards the unreliability of the 
newer engines, or rather some of the 
stuff that is bolted on to them in the 
name of emissions control. 

Things have improved recently, so 
things are not as bad as they once were, 
but there is still a lot of stuff to go wrong 
and this all has to be taken into account 
when making the choice. The other con-
sideration is, would it better to go for an 
older pre-emission truck and have noth-
ing to worry about?

If only it were that simple. A pre-emis-
sion truck will have done a lot of miles, 
many parts will need replacing, in fact 
over time you could end up rebuilding 
the truck one part at a time. Going down 
this route does allow you start off cheap 
and you can also upgrade components 
as they need replacing and end up with 
a very efficient truck, but did I really 
want the hassle?

No, I didn’t, and my chosen carri-
er didn’t want that either. They have a 
‘five years old or newer’ policy, so I was 
faced with a choice between nearly new 
or new. Now my thought process on 
this was that if somebody has a decent, 
reliable truck less than five years old, 
why on earth would they be selling it? I 

didn’t want to take a chance on some-
one’s cast off, so my decision was to buy 
new. Again, I did a lot of research. I also 
looked at what the larger carriers were 
operating and I kept being pointed in 
the direction of one manufacturer in 
particular. 

My fellow trucking industry writ-
ers also pointed me in the same direc-
tion, as the vehicle in question has been 
awarded prizes by my colleagues. Deal-
er service was also a priority. 

The truck that doesn’t break down has 
yet to be invented, so that was high on 
my list too. Once again, my decision was 
reinforced by my local dealer being an 
award-winning service provider.

So I went to the dealer, cut them a 
cheque for the deposit and ordered my 
new truck. I’ve gone for a full warranty 
package that pretty much covers every-
thing from the bumper to the rear mud 
flaps. Hopefully I will not have to have 
reason to use it, but if I do, then every-
thing is taken care of. Obviously I won’t 
be earning money while this is hap-
pening, but I won’t be getting a big bill 
handed over on completion of any work 
that is done.

Reading through what I’ve just writ-
ten makes it all sound so easy – if only 
that were true. I have spent the past six 
months asking questions, doing re-
search and calculations. 

I wasn’t starting out from scratch ei-
ther. I ran my own small fleet before I 
came to Canada, so I had an idea of how 
it all works, but the main thing that I 
knew was that I needed to plan and not 
just jump in feet first. 

 This industry doesn’t take prisoners, 
so getting it right the first time is very 
important. There are no guarantees that 
I have gotten it right of course, but I’ve 
increased my odds of success by doing 
the research and making considered de-
cisions. Time will tell if those decisions 
turn out to be correct.  

Embarking on a new 
career as an O/O

A fourth generation trucker and trucking 
journalist, Mark Lee uses his 25 years 
of transcontinental trucking in Europe, 
Asia, North Africa and now North Amer-
ica to provide an alternative view of life 
on the road. 
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i’ve gone for a full 
warranty package 
that pretty much 
covers everything 
from the bumper 
to the rear mud 
flaps.

              

SALES - SERVICE - PARTS  for REMTEC, TREMCAR, J&L TANK inc.

Tankmart International

canada’s largest tank trailer dealer

www.tankmart.com

NEW 2014 TREMCAR 8500 i.g.  DOT-407 insulated S/S quad 
axle chemical tank, extremely well spec’d, in stock. Call

NEW 2014 REMTEC 57,000L 6 comp’t TC-406 petroleum 
quad, disc brakes. Call

UNIT K406 – 2010 REMTEC 49,000L TC-406 convertible  
insulated alum. quad, can haul coded products or asphalt, new 
safety & B620, excellent condition. Call
 

UNIT 9612 – 1999 RAGLAN steel insulated hot product tank, 
32,000L, 6 x 10 spring & air, steam coils, near mint jacket, 
new safety.  Call

UNIT 9603 – 2005 INTERNATIONAL 7600 TANK TRUCK  
Cummins 385-370 hp engine (pre emission), 10 spd, 16/40, 
air ride, 2005 Almac 18,500L alum. DOT-406 5 compt, dual 
equip, rebuilt motor, very good condition Call

UNIT 9626 – 1997 HEIL 35,000L 4 comp't DOT-406 petro-
leum tandem, has individual outlets, 1 dbl. bulkhead, alum. 
discs, mechanical internals, S/R, new B-620 & safety, very 
good overall condition.  Call

UNIT 9604 – 2001 BEDARD 1600 cu.ft alum. A/R, pneumatic, 
always flour service, vibrators, alum wheels, catwalks, new 
safety, ready to go! Call

UNIT 9205 – REMTEC 46,000 L insulated alum. hot product 
quad, coils, pump off line, A/R, available now. Call

UNIT 9666 – TREMCAR 7200 usg DOT-407 3 comp’t  S/S 
chemical tandem, A/R, alum. wheels, intransit heat, new B-620 
& safety, extremely scarce.  Call

UNIT 9235 – 2013 HEIL 1200 cu. ft. tridem pneumatic, A/R, 
alum. wheels, Michelin tires, excellent sand tank, ready to work. 
In Oakville.  Call

UNIT 9326 – 2000 TREMCAR 1600 cu. ft. pneumatic quad, in 
cement service, overhauled in our shop, A/R, new safety & paint 
(light grey), ready to work ( 3 units avail).  Call

UNIT 9421 – 2001 LBT 8500 I.G. DOT-407 insulated s/s quad, 
A/R, alum. wheels, good overall condition. Call

UNITS 9591-2-3 – 2005 LAZER 6500 usg insulated s/s  
tandems, CIP system, heat pad, A/R, alum. wheels, always 
food grade service. Call

OAKVILLE BRANCH
Call Kevin Brown, Mario Sosic
1-800-268-1456 • (905) 465-1355
Fax: 905-465-3780

MONTREAL BRANCH
Call Ron Laberge, Bob Kavanagh,
Camille Pettinato, Sylvain Lavoie
1-800-363-2262 • (514) 323-5510
Rental Units and Service 
at both Branches

OVER 200 NEW & USED
TANK TRAILERS FOR

SALE  • LEASE  • RENT
Feature Unit of the Month

IN STOCK

NEW

(2) NEW 2014 REMTEC 49,000L alum. insulated TC-406 
convertible hot prod. quad axle units, fully loaded. Call

IN STOCK
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FIGHT Increased Fuel costs, 
ENGINE wear and SLUGGISH Performance.
ARM YOURSELF WITH DURON.

DURON. Fight Soot. Save Money. 

DURONTM-E – the leading soot-� ghting formula in the industry. It seeks out soot 
particles and isolates them before they can join forces. And if they can’t cluster, 
your engine is defended from damage. 

Today’s operating conditions can produce and retain more soot than ever before. 
But DURON-E, formulated with 99.9% pure base oils is engineered to go above 
and beyond the call of duty. 

It’s proven to handle up to 2x more soot* while maintaining its viscosity; protecting 
engines from wear, extending drain intervals, maintaining peak fuel economy, 
and reducing maintenance costs for � eets – even in the heaviest soot conditions.

That keeps costs down over the long haul and extends the life of your engines. 
Get the most from your � eet. Learn more at � ghtsoot.com

*Based on MACK T-11 Enhanced Soot Control Test results. DURON-E Synthetic 10W-40 performed 2.2x better than CJ-4 requirement, while maintaining viscosity level.

Petro-Canada is a Suncor Energy business
TMTrademark of Suncor Energy Inc. Used under licence.

RM Oct 7, 2011 2 Y

JAN Kelley Marketing, its employees and agents (collectively referred to as “JKM”) shall not be held liable for any loss or damage 

su� ered by you, or by any third party, from the use of these marketing materials (the “Materials”) if they have been modi� ed, 

distorted, combined with third party content, or manipulated in whole or in part by any party other than JKM.  Further, once the 

proof of the Materials has been approved by you, JKM shall not be liable for any loss or damage su� ered by you or any third party 

arising from any alleged or actual defect in the Materials or in any way arising from their reproduction by a party other than JKM.

Production Artist: Date: Revision #: SC:
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here is a price to pay for 
risk management. Ev-
ery insurance premium 
or deductible will il-
lustrate that point. But 
many f leets and owner/

operators might be surprised to learn 
just how much the cost of risk extends 
beyond insurance claims alone.

Look no further than dented 
wheels, a barn door blown off a trail-
er’s hinge, or any of the other colli-
sion-related damage which can typi-
cally be repaired for less than the 
price of an insurance deductible. In-
dividually, they might be dismissed 
as minor problems and absorbed into 
overall maintenance budgets. Col-
lectively, they can be part of a more 

troubling story and an ever-escalat-
ing financial loss.

It supports the case for a closer look 
at the numbers. 

The cost of replacement compo-
nents and a mechanic’s time are just 
the beginning. 

Delays linked to these “little” col-
lisions might generate fines for late 
shipments or erode goodwill, poten-
tially convincing a shipper that they 
would be better served by anoth-
er carrier. At best, the f leet will lose 
the revenue that would otherwise be 
made by a moving truck.

Even purely cosmetic damage can 
exact a financial toll. A skilled driver 
who takes pride in their equipment 
might decide to look elsewhere for a 

job, adding to a f leet’s overall recruit-
ing and retention costs. 

To compound matters, the small-
er claims tend to be a sign of bigger 
problems to come. There is a saying 
in the insurance industry that “fre-
quency leads to severity.” 

Put another way, each minor colli-
sion increases the likelihood of a big-
ger one in the future. 

This time a poorly adjusted mirror 
might lead a driver into a barrier and 
cause $500 in damage; the next time, 
the same sequence of events could 
lead the driver into a bystander. The 
employees who make such mistakes 
are also more prone to costly sin-
gle-vehicle rollovers, jackknifes, and 
rear-end or intersection collisions. 

It is why the Total Cost of Risk 
(TCoR) is typically set at four to five 
times the known costs including in-
surance premiums, out-of-pocket 
expenses such as the minor repairs, 
internal administration costs of risk 
management teams, and third-party 
support from sources such as lawyers. 

With each of these costs paid di-
rectly from a company’s bottom line, 
this is hardly a comforting thought 
in a business where f leets typical-
ly make pennies on the dollar. Still, 
it is possible to control the losses by 
tracking even the smallest repair – 
and taking a broader look at the num-
bers rather than fixing and forgetting 
any damage.

Every figure can help to tell a story. 
It is a matter of finding the underly-
ing factors that the individual losses 
share in common. 

Crashes which always seem to in-
volve a particular customer’s freight, 
for example, can draw attention to 
exceedingly tight schedules or oth-
er unusual demands. These might 
be addressed by refining dispatch-
ing procedures or working with sales 
teams to revise the contracts. 

Meanwhile, a troubling increase in 
backing collisions could focus safety 
managers on the layout of a f leet yard 
or the tight route into a customer’s 
loading dock. 

These issues can often be solved 
by considering different routes into a 
property, switching to shorter trail-
er lengths, or offering drivers added 
training in backing techniques and 
mirror adjustments.

Common threads might also be 
connecting specific groups of drivers. 
After acquiring another business, for 
example, a f leet might discover that 
its newest drivers are more prone to 
certain types of collisions and need 
some type of remedial training. May-
be they are unfamiliar with the new 
routes or equipment they are using.

Quite simply, any emerging trend 
will give f leet managers the insight 
to refine policies and procedures; as-
sign training budgets where they will 
make the biggest difference; or make 
the business case for vehicle options 
such as larger mirrors, electronic 
blind spot detectors, and other pur-
pose-built technology.

The benefits which emerge are  
not limited to lower collision costs or 
controlled insurance premiums,  
either. 

Improved ratings through carrier 
profiles such as Ontario’s Commer-
cial Vehicle Operator’s Registration 
(CVOR) or the US-based Compliance, 
Safety, Accountability (CSA) score 
help to prove that trucks will face 
fewer delays, which will be positive 
news for customers and drivers alike. 
Administration teams who spend 
hours investigating or filing insur-
ance claims will also have the chance 
to turn their attention to other tasks.

Best of all, the f leet owners and 
managers who understand the true 
costs will be equipped to make in-
formed business decisions about risk-
related investments. That will lead to 
many lasting rewards. 

Track the cost of risk 
to uncover rewards

This month’s expert is Kevin Cole, risk ser-
vices specialist. Kevin has served the truck-
ing industry for more than 25 years pro-
viding loss control and risk management 
services to the trucking industry. North-
bridge Insurance is a leading Canadian com-
mercial insurer built on the strength of four 
companies with a long standing history in 
the marketplace and has been serving the 
trucking industry for more than 60 years. 
You can visit them at www.nbins.com.
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Questions? Call 905-827-0587 or email info@pmtc.ca

ROOM RESERVATIONS
Reservations can be made by calling the Kingbridge Centre directly at 1-800-827-7221. 
Be sure to mention you are with the Private Motor Truck Council Conference.
The room rate is $180.00 per night plus tax.
Rooms are allocated on a first-call, first-served basis, so reserve your room as soon as possible.
If you have any questions regarding room reservations, please contact Kingbridge directly.

wEdNESdAy, JUNE 18 PMTC 2014 ANNUAL CONFERENCE REGISTRATION FORM

3 wAyS TO REGISTER:   1.  EMAIL TO INFO@PMTC.CA 2.  ONLINE AT PMTC.CA 3.  FAX TO 905-827-8212 

REGISTRANT INFORMATION 

Name:  __________________________________________________________________________________________

Company:  ______________________________________________________________________________________

Phone: ______________________________ Email: _______________________________________________________

Additional registrants: 

    1. ____________________________________________  Email  ________________________________________

    2. ____________________________________________  Email  ________________________________________ 

Non-PMTC members please complete the following: 

Address:  _______________________________________________________________________________________

City: ______________________________ Province: _______________________ PC: ____________________________ 

INdICATE HOw MANy wILL ATTENd EACH EVENT

WEdNEsdAy

_______  seminar I: Managing in a Multi Generational Workplace

_______  seminar II: Equipment Acquisition – Tips for the Buyer

_______  The Conference Exhibitors’ showcase

_______  PMTC - Huron services driver Hall of Fame Luncheon

_______  seminar III: Pro-Actively Addressing driver Fatigue

_______   seminar IV: Truck Technology – What’s New and in the Works

_______  Networking and Reception in the Exhibitors’ showcase

_______   Chairman’s dinner Evening: PMTC – Zurich Private Fleet safety 

Awards

THuRsdAy

_______  seminar V: The Canadian EOBR standard – How It Affects you

_______  seminar VI: The CVOR – How Effective Is It?

_______  seminar VII: The CVsA Inspection Model

_______  Exhibitors’ showcase Reception

_______   PMTC - 3M Vehicle Graphics Awards Luncheon

Registration & Coffee
 
Seminar I: Managing in a Multi Generational workplace
Today’s workplaces now include multiple generations – more than ever before, and managers must understand 
how to get the best from each of their employees.  Learn strategies for handling the challenges of a multi 
generational workforce.
 
Seminar II: Equipment Acquisition – Tips for the Buyer
A panel of industry experts will explain the pros and cons of renting, leasing, purchasing and financing your 
equipment acquisitions – advice that will help you make the right choice.
 
The Conference Exhibitors’ Showcase
Visit with our conference exhibitors and network with fellow registrants.  Meet old friends, make some new ones, 
and see products and services that can make your fleet more effective.
 
PMTC – Huron Services driver Hall of Fame Luncheon 
Every year we induct up to four professional drivers who have compiled outstanding safety records over the 
course of their career.  Recognizing their individual achievements is always a conference highlight.
 
Seminar III: Pro-Actively Addressing driver Fatigue  
We’re all concerned with driver fatigue but one major fleet has taken a pro-active approach to studying the issue 
and addressing it with their drivers.  Learn how you can benefit from their experience to improve safety in your 
fleet operations.
 
Seminar IV: Truck Technology – what’s New and in the works 
Advancements in truck technology that improve safety and reduce operating expenses is always a popular topic 
at this conference.  Here’s where you discover the latest in truck technology.  
 
Networking and Reception in the Exhibitors’ Showcase
Another opportunity to network with your peers, continue conversations, and visit with exhibitors as we prepare 
for the Fleet safety Awards dinner.
 
The Chairman’s dinner Evening
Recognizing private fleets with exceptional safety records is an important part of the conference.  Join us for the 
presentation of the 2014 awards and dine with the private fleet community.

Registration and Coffee
 
Seminar V: The Canadian EOBR Standard – How It Affects you
Canada has developed a proposed standard for implementation of mandatory EOBR’s and you need to know 
what it means to you.  you can hear first-hand from the people who wrote the standard and get your questions 
answered. 
 
Seminar VI: The CVOR – How Effective Is It?
significant changes to Ontario’s CVOR program were implemented in 2008, and as a follow-up Ontario’s Ministry 
of Transportation commissioned an independent review of the program and its effectiveness. We will report on 
changes that were recommended and give you your say on the program.

Seminar VII: The CVSA Inspection Model
do you really know what happens when your trucks are pulled in for a CVsA inspection?  In this presentation you 
will learn from field officers how the inspection process works and what you and your drivers need to be aware of 
to help keep your fleet running with a minimum of delay.
 
Exhibitors’ Showcase Reception
Relax in our reception area, chat with friends, and inspect the products and services on display that can make 
your fleet even more effective.
 
Annual Meeting & Vehicle Graphics Awards Luncheon
Following the business session you’ll be treated to a video display of some of the best truck graphics to be found 
anywhere.  These fleets are proud of their image and so they should be.  Always a highlight of the conference, the 
fleet graphics awards luncheon wraps up the conference.
 
Conference Adjourns

CONFERENCE
JUNE 18 & 19, 2014

THURSdAy, JUNE 19

Note: Those cancelling prior to June 1, 2014, will 
be entitled to a refund less a $50.00 processing fee. 
No refunds will be offered after June 1, 2014.

Or make cheque payable to: Private Motor Truck Council of Canada
 1660 North service Road East, suite 115
 Oakville, ON  L6H 7G3

CONFERENCE FEES

PMTC Member
Full Registration¹
$445 + HsT = $502.85

One day Registration
$300 + HsT = $339.00

Non-PMTC Member
Full Registration¹
$495 + HsT = $559.35

Spousal Plan¹ 
$175 + HsT = $197.75
¹ Includes all events and meals.

AddITIONAL TICKETS

Hall of Fame Luncheon
$150 + HsT = $169.50

Fleet Safety dinner
$150 + HsT = $169.50

Graphics Luncheon
$150 + HsT = $169.50

PAyMENT INSTRUCTIONS        ❏  Visa      ❏  MasterCard       Card #: ___________________________________________

Expiry: ______________________________    Name on Card: _____________________________________________

Private Motor Truck Council of Canada
Association Canadienne du Camionnage d’Entreprise

RegisteR 

Online

www.pmtc.ca

technology I innovation I awards I networking I education I training
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Leading
Fuel Economy.

EveryTM Mile.

Cummins is the transportation industry’s first choice in engines, from the ISX15 

to the new ISV5.0. Industry-leading fuel economy, including 3-6% improvement 

with the ISX15 and the SmartAdvantage™ Powertrain, is the result of total system 
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ow would you prefer 
to be paid? Higher is 
a given; not quite the 
answer I was looking 
for. For typical over-
the-road drivers or 

owner/operators, the two most com-
mon methods are either mileage pay, 
or percentage pay. 

With either system, don’t forget 
the adage that never gets tired: know 
your cost of doing business. If you 
work by the mile, there isn’t much to 
explain. Some carriers may pay by the 
odometer reading, although when the 
term practical routing is applied, pay 
disputes are frequent, so other than 
for dedicated runs, this can be risky 
business.

Pay by the “programmed mile” is a 
little more of an exact science, but still 
open to argument. I once heard of a 
Southern Ontario carrier that man-
aged to shortchange its drivers 14 
miles between Windsor and Kitchener. 

Considering all but the last five 
miles were 401 driving, there was 
some real creativity involved. Even a 
carrier that plays fair with the mile-
age can have issues, usually relating 
to drivers who will drive extra dis-
tance due to routing preferences, even 
though company routing is over per-
fectly acceptable roads. Mileage pay is 
generally more popular with company 
drivers for most fleets, or owner/ops 
with large fleets.  

A company driver on percentage 
pay can be a dangerous combination: 
someone with no financial invest-
ment knowing the rates. Loose lips 
can turn today’s $4 per mile freight 
into your competitor’s $3.50 per mile 
freight next week. Owner/ops working 
for large fleets are not normally paid 
percentage because, honestly, few 
would work for that rate. To be fair, in 
any large fleet, periodically loads will 
be hauled which make little financial 
sense, but are necessary in order to 
keep a customer happy. You can’t ex-
pect someone to be paid percentage 
for a “charity” load.

Smaller carriers often pay percent-
age, for several reasons. One of the 
more obvious is avoiding the disputes 
over mileage differences. We just re-
ally don’t have the administrative staff 
to dedicate to resolving these issues. 
As well, percentage pay makes for a 
more transparent, fair pay system. 

When dealing with smaller customers, 
human nature dictates that drivers 
will respond more favourably to those 
who they know are paying fair rates. 
If the owner/op happens to be one of 
those who drive excessive extra dis-
tances to use their favourite roads, we 
don’t have to pay for these inefficien-
cies. As well, periodically, a load pay-
ing full freight won’t use up the whole 
trailer. A percentage paid driver is 
more likely to be agreeable to the time 
spent filling the trailer, because more 
of the additional revenue goes to him.

Many owner/ops are understand-
ably nervous about the percentage 
system. The common statement is 
“80% of nothing is nothing.” So true. 
So it becomes incumbent on the driver 
to practice due diligence. When job 
hunting, ask for copies of trip reports, 
with revenue. Study the revenue, in-
volved mileage, and dates. If ship-
ping/receiving conditions cause trips 
to take a day longer than they should, 
even a high revenue won’t add up to a 
good payday. 

Averaging $2.40 per mile may sound 
good, but if your weekly mileage is 
1,200, you haven’t found a very good 
job. Beware of trip reports showing 
too much mileage, a sign of a company 
that turns a blind eye to drivers run-
ning in gross excess of allowable hours 
of service, maybe even encouraging it. 

Also, take note of where the primary 
travel areas are. Pennsylvania, Virgin-
ia, West Virginia, etc., should be high-
er revenue than, for example, Minne-
sota, Indiana and Ohio, because your 
fuel consumption will be higher. 

With percentage pay, accessori-
al charges are sometimes included 
in the rate. Is your higher-paying job 
one where you are constantly tarp-
ing sharp, odd-shaped machinery, or 
hand-bombing a dry van? Are there a 
lot of overdimensional loads where re-
strictions limit your daily mileage? 

All of these scenarios should pay 
more. Don’t take the paper trail as the 
last step of your homework either. Ask 
for phone numbers for current driv-
ers and owner/ops; even better, try to 
catch up with one of them at a truck 
stop or rest area. 

If the potential employer won’t give 
you phone numbers, move on. Obvi-
ously, they don’t want you talking to 
any driving staff. On that note, don’t 
take the word of former employees as 

gospel. Some people will never under-
stand the financials. 

Often, I hear drivers basing their 
opinion of acceptable rates/wages on 
the highest rate they read in the re-
cruiting section. Sounds like a lazy 
way of doing business to me. Know 
what you’re worth as a driver. 

As an owner/operator, again, know 
your costs, including a fair paycheque 
to yourself. If you need to reduce your 

pay for the privilege of ownership, 
stop fooling yourself; change jobs or 
sell the truck. 

The more people that refuse to work 
for low wages, the quicker this prob-
lem will go away. Most of us have been 
in this industry long enough to have 
long ago “paid our dues.” Unless you’re 
one of the dying breed that loves the 
lifestyle, we are left with one reason to 
be here: money. And it will never ap-
pear until we start to realize how much 
we’re worth, and demand it. 

Comparing mileage 
vs percentage pay

Bill Cameron and his wife Nancy own and 
operate Parks Transportation, a four-truck 
flatdeck trucking company. Bill can be 
reached at williamcameron.bc@gmail.com.

H
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bill cameron

Small Fleet, 
Big Attitude

Wayne Noftle  •  1-800-401-9138  •  Fax: 1-888-795-2258 
  6705 Tomken Rd., Suite 219 Mississauga, ON L5T 2J6

www.statesideconsultants.com

we guarantee it!

business 
Days!

With over 40 years experience in the Transportation & Insurance Industry!

 Start
your own

trucking
company

We can put you in the
driver’s seat in as little as 

   21

Call for a

FREE
consultation
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Co-founding sponsors  

of this award...

In addition to a ring fit for a champion, 
2014’s honouree will also receive

$6,000 cash!
In addition to a ring fit for a champion, 

2012’s honouree will also receive $3,000 CASH
and a VACATION FOR TWO up to $2,500! 

Name:

Address:

Town/City:

Home phone:

Email:

Number of years in trucking/commodity hauled:

Primary truck and engine:

Number of vehicles:

Contracted to (if applicable):

How do you maximize fuel efficiency?:

My choice is based on:

Prov:

Bus. phone:

Postal code:

Safe driving record � Industry/community involvement � Heroism � Going "Green" Initiatives �

Explain:

Nominated by: Phone:

Mail completed forms to “AWARD” Truck News/Truck West, Attn: Kathy Penner
12 Concorde Place, Suite 800, Toronto, Ontario M3C 4J2

Nominations must be received by June 13, 2012

(Include additional information on separate paper if insufficient space)

The Owner/Operator of the Year should be…

FORM MUST BE FILLED IN COMPLETELY AND NOMINEE MUST HAVE CLEAN DRIVER'S ABSTRACT

80 Valleybook Drive, Toronto, Ontario M3B 2S9

 My choice is based on:

 n  Safe driving record   n  Industry/community involvement   n Heroism n Going “Green” Initiatives

We know Owner/Operators are at 
the heart of the trucking industry, 
investing both personally and 
financially in their businesses.  
We’re proud to take this opportunity 
to recognize the best among them. 

If you know an Owner/Operator who 
exemplifies professionalism while 
also demonstrating a clean driving 
record, a commitment to safety 
and a track record of community 
involvement, nominate them for this 
prestigious award by completing the 
application form.
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Truck News and Truck West 
are proud to honour Canada’s 
top Owner/Operator every year.

ST
AnnuAl Owner/OperATOr AwArd 

Owner/OperatOr award

Nominations must be received by June 13, 2014

the owner/operator of the Year should be...

You in 
 2014?
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ruck owners will do 
anything to save a buck 
on fuel. But before you 
leave the spare tire at 
home, you should plot 
your fuel stops and find 

out what you really pay for diesel. It 
might change your approach to where 
you fill up your tanks.

When you buy diesel fuel, part of 
the price is tax. Canada and the US 
both levy a federal tax that’s uniform 
across each respective country. In 
Canada, you pay GST or HST as well.

You also pay provincial or state fuel 
taxes. These really are fuel-use taxes, 
because what you owe is calculated 
based on where you burn the fuel, not 
where you buy it. If you travel 100,000 
miles in Manitoba but never buy a 
drop of fuel there, Manitoba still is 
owed fuel tax on those 100,000 miles.

In order to make sure each juris-
diction gets its due, 48 states and 10 
provinces are members of the In-
ternational Fuel Tax Agreement, or 
IFTA. Instead of filing fuel tax returns 
with each state or province, you file 
one quarterly report with your base 
jurisdiction that reflects your net tax 
or credit. It then apportions any tax 
you paid according to the number of 
miles travelled in each jurisdiction. 
If the net result is an overpayment, 
you will receive one refund from your 
base jurisdiction.

Even if you did not operate your 
vehicle in any IFTA-member juris-
diction or purchase any taxable fuel 
during the quarter, you still have to 
file quarterly fuel tax returns if it’s li-
censed under IFTA.

Where to buy fuel
If you’re like most owner/operators, 
the carrier you’re leased to is respon-
sible for fuel tax, licensing, and re-
porting for your vehicle. 

Who actually pays state or provin-
cial taxes is another question. De-
pending on your contract, the carrier 
may pay all fuel taxes. 

But if the carrier charges you when 
you owe fuel taxes or pays you when 
you’re due a refund, you should be 
concerned with where you buy your 
fuel so you can maximize your re-
fund.

The fact is, you don’t really know 
how much fuel costs until you take 
the taxes out. 

Say you’re passing through Idaho 
and Washington on your way to B.C. 
Why would you hang on and pay US$4 
a gallon in Washington when you can 
pay $3.90 in Idaho? One reason is dif-
ference in the states’ fuel tax rates. 
Idaho’s is 25 cents a gallon. Washing-
ton’s is 37.5 cents a gallon. Without 
state tax, fuel in Washington is 3.625 
cents, about 2.5 cents cheaper than in 
Idaho. It may pay to buy as much fuel 
as possible from states and provinces 
with the best net price. 

You can see our free and regularly 
updated fuel-price comparison chart 
at www.tfsgroup.com/tfs/whereto-
buyfuel.html.

Managing IFTA returns
If you’re required to file fuel tax re-
ports yourself, your home jurisdiction 
will have a manual that details what 

information it needs regarding mile-
age and fuel purchases. Accurate re-
cords are vital because more jurisdic-
tions are combining IFTA audits with 

audits for other types of taxes that are 
apportioned by mileage, like vehicle 
registration (IRP) and sales tax.

You should keep original docu-
ments to support miles travelled in 
each jurisdiction, as well as original 
fuel receipts, for at least four years – 
16 quarters. 

In most cases, if you can’t provide 
adequate fuel and mileage records, 
tax authorities will estimate the 
amount of tax you owe. The estimate 
can be based on your filing history 
or industry averages for distance and 
miles per gallon. The estimate will 
be the final determination, unless 
you can provide more information to 
show that it’s incorrect.

Reportable miles
Once you put an IFTA decal on the 

truck, each and every mile it trav-
els becomes reportable, whether 
it’s empty or loaded or stays in your 
home jurisdiction all the time. 

If you use GPS or some other vehi-
cle-tracking technology to record dis-
tance, you should review your jurisdic-
tion’s requirements for electronically 
generated records, including date and 
time stamping, latitude and longitude, 
printouts, and the system’s method for 
making distance calculations.

When IFTA auditors review your 
reports, the failure to account for all 
miles is one of the primary errors 
they look for. 

The more accurate your trip data is, 
the more accurate the IFTA report-
ing will be, which will help to reduce 
your audit risk. 

Why it pays to know 
the net fuel price

T
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Scott taylor

tax
talk

Scott Taylor is vice-president of TFS Group, 
providing accounting, bookkeeping, tax re-
turn preparation, and other business servic-
es for owner/operators. Learn more at www.
tfsgroup.com or call 800-461-5970.

keep original 
documents…as 
well as original 
fuel receipts, for at 
least four years.”

“
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westcan celebrates 50th birthday
edmonton, alberta

It’s a golden year for Westcan Bulk Transport, as 2014 is the 50th anniversary of the com-
pany’s creation. Currently a division of RTL-Westcan Group of Companies, WestCan Bulk 
Transport was founded as a 14-truck asphalt hauler in Moose Jaw, Sask. in 1964. Today, it 
has more than 500 trucks in its fleet (including 77 owner/operators) and 1,650 trailers. The 
liquid and dry bulk commodities hauler now operates out of 16 locations across Alberta, 
Saskatchewan, British Columbia, and the Northwest Territories, and it serves over 500 cli-
ents across the energy, mining, agriculture and construction industries.

“We are extremely proud of our successes over the past 50 years, through economic 
recessions and other challenges, and we know that we could not have done it without the 
loyalty of our customers and the tireless dedication and innovation of our employees”, said 
Grant Mitchell, president and CEO of RTL-Westcan. “The fact that we have so many long-
time employees who have been with us for 10 years or more is a testament to the contin-
ued strength of our team and our organization”. 

dallas, texas 

The awards are over and the results are 
in. Best Fleets to Drive For, an annual 
survey put together by the Truckload 
Carriers Association (TCA) and Carri-
ersEdge, named Bison Transport (Win-
nipeg, Man.) the best fleet for company 
drivers while Paramount Freight Sys-
tems (Fort Myers, Fla.) was selected as 
the best fleet for owner/operators.

“Bison and Paramount are at the fore-
front of an industry that recognizes our 
most important asset is our people,” said 
TCA’s president, Chris Burruss. “They 
have carefully studied what people need 
and want in a job, as well as what mo-

tivates them to stick with a career in 
trucking long-term. Congratulations to 
these companies for figuring out what 
works and then making it happen.”

Best Fleets to Drive For identi-
fies trucking companies across North 
America that provide exceptional 
workplace experiences for their drivers.

“We continue to be amazed by the 
terrific programs the Best Fleets win-
ners are coming up with,” said Mark 
Murrell, president of CarriersEdge. 
“The investment these companies 
are making in their people is clearly a 
success story for all parties involved 
– from support staff, to drivers, to the 
chief executive officer.”  

Bison Transport, Paramount 
named Best Fleets to Drive For

Canadians sweep tCA safety awards
dallas, texas

The grand prize winners of the 38th annual National Fleet Safety Awards present-
ed at the Truckload Carriers Association’s convention were announced in early 
March, and two Canadian companies came out on top.  MacKinnon Transport of 
Guelph, Ont. won the award in the small carrier category and Bison Transport (a 
big winner this year taking home a total of five awards) of Winnipeg, Man. won in 
the large carrier category. 

“These two carriers continually set the bar and demonstrate that they strive 
to achieve a high standard of excellence in the safety arena,” said TCA president, 
Chris Burruss.  “Awarding TCA’s Grand Prize for fleet safety to both MacKinnon 
and Bison validates exactly that.” Accepting the awards were Alex MacKinnon, vice-
president, finance and administration, MacKinnon Transport and Rob Penner, 
executive vice-president and COO of Bison.  

for ON - TX Lanes

OWNER OPERATORS
Currently Recruiting

1.   Lots of Long Haul Miles
2.   Dry Van Freight
3.   Competitive Rate Per Mile
4.   Fuel Surcharge Program
5.   Safety Bonus Program
6.    Paid Plates, Insurance, Fuel Tax, 

Bridge Tolls, Road Tolls, Scales 
& Faxes

7.    In-house Discounted Shop Rate
8.   Weekly Direct Deposit
9.    Access to Company Fuel   

Accounts
10.  Personal Communication with 

Dispatch (No Satellite) 

10 REASONS 

    we’re the Carrier for you:

Please call or drop by and speak to our 
recruiting department for more details. 

1018 Parkinson Rd., Woodstock, Ontario

TOLL FREE:  1-866-569-7964

Visit our website: 
www.keypointcarriers.com

OWNER  
OPERATORS 

REQUIRED

TANK
“Exclusively Food”

Our team has served the transportation 
industry for nearly 50 years

Please call

1-877-932-TANK (8265)
or Fax: 613-933-4598

We Pay

•  TANDEM STARTING @ $1.12 per mile 
•  Local work @ $50.00/hour
•  IRP plates/Fuel tax
 •  Insurance
•  All tolls, bridge crossing and decals
•  Fuel capped at .50/litre
•  In-house maintenance at $60.00/ hour
•  Family benefits available
•  Weekly settlements

• 41¢ per mile
• $25 for P/D
• $100 second trip bonus
• Annual increases
• Benefits

FAST CARD & 2 YEARS EXPERIENCE REQUIRED

Drivers neeDeD 
immeDiAtely for U.s.A.

Hiring
owner oPerAtors
for U.s.A.

COME
JOIN US!

Call 1-800-388-8947 x 270 HEAD OFFICE: Brampton, ON

• $1.467 per mile
• All tolls paid
• Hvt paid
• Paid P/D
•  $100 second 

trip bonus

Looking for a professional driver with:
• 5 Years Experience required
• Clean CVOR and Abstract

• AZ license

To haul Dry and Reefer loads – US/Canada Coast to Coast.

We offer competitive wages.
please send resume via email.

zwaagstra.dispatch@live.com

st. Catharines, on
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GREEN BAY, WiscoNsiN

Schneider has dropped the National 
from its new logo, which it says show-
cases a more contemporary design 
that better reflects the geographies the 
company serves.

The previous logo has been used 
since 1985, when Schneider’s focus 
was on over-the-road truck freight 
within the US. 

The new logo, the company says, 
better reflects Schneider’s role in mul-
tiple modes beyond the US, as well as 
the fact it’s more widely known as just 
Schneider.

“Although we are not changing the 
name of our legal entities,” said CEO 
and president Chris Lofgren, “to our 
associates, our customers and the 
communities we serve, we are, and 

Dicom lands 
US investor
moNtREAl, quEBEc

A Montreal-based LTL company has a 
new American backer.

Private equity investment firm 
Wind Point Partners announced it has 
made an investment in Dicom Trans-
portation Group. The amount of the 
investment was not disclosed, however 
it was significant enough to warrant 
changes to Dicom’s management.

Scott Dobak, who partnered with 
Wind Point on the investment, will be-
come CEO. Dobak has been working 
in the industry for nearly 30 years and 
was most recently president of Road-
Runner Transportation’s LTL and TMS 
divisions.

“I feel fortunate to have the oppor-
tunity to join and lead such a strong 
organization and I am very excited to 
once again manage a business in Que-
bec. I look forward to working with ev-
eryone on the Dicom team to execute 
the growth opportunities we’ve iden-
tified and to continue to provide Di-
com’s tens of thousands of customers 
with excellent service and value,” said 
Dobak.

Dicom’s co-founder and current 
CEO Peter Overing is retiring. In 
a statement, Wind Point, said oth-
er management members, includ-
ing president Pierre Poliquin, “will 
remain with the business and will 
continue to maintain a significant 
ownership stake in Dicom,” although 
Wind Point did arrange for a num-
ber of new people to be added to the 
board of directors. They are Rick Mc-
Clelland (former CEO of Dynamex) 
who will serve as chair of the board, 
Joe Lawler (former CEO of ModusLink 
Global Solutions) and Tom Schmitt 
(former CEO of Purolator).

Along with LTL services, Dicom of-
fers small parcel courier and truck-
load transportation services as well as 
logistics and transportation manage-
ment solutions. 

The company’s brands include  
Dicom Express, GoJiT and JiT24.7.  

Transpro 
expands
mississAuGA, oNtARio

Transpro Freight has increased its  
warehouse operations. Together 
with Go Smooth Transport and presi-
dent Gord Crowther, Transpro has 
acquired assets of Trigistix Ware-
house and Distribution and North 
American Distribution Logistics.

“We’re very excited about ac-
quiring these new assets,” said 
Transpro’s president, Frank Prosia. 
“This acquisition complements our 
existing fleet and assets, so we are 
in an excellent position to service all 
our customers’ requirements.”

The new assets are housed togeth-
er at Tomken Road, a combination 
cross-dock and warehouse in Missis-
sauga. Transpro’s warehousing ca-
pacity is almost 100,000 sq.-ft.  

have long been known as Schneider.”
The new logo will be adopted over 

time, including on the company’s 
10,000 trucks and 45,000 trailers and 
containers.

As for changing the company’s hall-
mark orange colour? “It wasn’t even 
on the radar,” Lofgren said. “We are 
Schneider and we are the Big Orange. 
And we couldn’t be more proud.”

Schneider adopts new logo 
to better reflect diversity

Schneider says its new logo better 
reflects its global capabilities.

Seeking Owner-Operators for:
300 miles radius to and from the U.S.

Running OHIO, PA, MI, average 2500 miles week

OAKVILLE BASED 3 PL/CARRIER REQUIRES
U.S. OWNER-OPERATORS NEEDED IMMEDIATELY!!!

DRY VAN OPERATION, FUEL REBATE PROGRAM

CO. PAYS INSURANCE AND PLATES NO COST TO BROKER

AVERAGE 2300-3000+ PER WEEK,

NO EASTERN SEABOARD!

EXTRA DROPS & PICKS PAID. SAFETY BONUS,

BENEFITS AFTER 3 MONTHS

MUST HAVE 2 YEARS EXPERIENCE,

AND A SAFE OPERATING TRACTOR.

WE ASL
HAS BEEN 

IN BUSINESS
FOR OVER

50+ YEARS

Immediately Requires

Fax Resume: 905-829-1522  Attn. Terry Allen
Or Call: 905-829-5141 Ext. 2241/2250

Email: terrya@asldistribution.com

ASL Distribution
Services
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Connect with us today or apply online!

T 1 800 334 5142 F 1 888 876 0870  E recruiting@challenger.com

WE ARE CURRENTLY SEEKING:

• Company Team & Owner Operator Teams 

• Single Company & Owner Operators
• Company Tri-axle and Quad Drivers Earn Premium Pay Rate, 

Weekday Runs with Weekends at Home
• LCV Drivers for Ontario, Quebec and Western Canada

The Grass is Greener at Challenger! Your Family Matters to Us.

$2000 Sign-On Bonus 
for Experienced Drivers!

Ages 12 &under

Draw on the trailer, what you
would like our truck to haul.
The winning entry will be featured
in the June Issue of Truck News.
(All entries will become the property of Challenger)

Cut out and mail to:
Challenger, Recruiting
300 Maple Grove Road
Cambridge On N3E 1B7
(Include your name & contact information)

Follow us on:
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By James Menzies

T he development of a new 
heavy-duty engine oil cat-
egory (HDEO) is an expen-
sive undertaking, the cost 

of which is generally reflected in the 
price tag and passed along to end us-
ers. The good news about Proposed 
Category 11 (PC-11), set to roll out in 
April 2016, is that customers will most 
likely see noticeable fuel savings as 
well as better performance out of the 
new oil.

PC-11 has been necessitated by the 
engine developments aimed at im-
proving fuel economy and reducing 
greenhouse gas regulations in accor-
dance with recent standards imposed 
by the US government.

Reflecting a slow-moving migra-
tion towards low-viscosity engine 
oils, PC-11 will be a split category: 
one will address traditional 15W-40 
engine oils and the other will apply 
to lower-viscosity engine oils, such as 
10W-30s. 

Fleets will still be able to choose 
their preferred grade of oil, but by 
2016, when the new category takes ef-
fect, most engine manufacturers will 
be recommending the lower-viscosity 
oils, predicts Dan Arcy, global OEM 
technical manager with Shell Lubri-
cants.

“Those will probably be the prima-
ry recommendation for all 2016 en-
gines when they come out,” Arcy said 
of low-viscosity engine oils. “Those 
oils will provide better fuel economy 
than what we get out of current 10W-
30s and much better than what we see 
out of current 15W-40s.”

But the new category may also 
present challenges. Fleets will likely 
have to stock two motor oils: PC-11 
for new engines built in 2016 and be-
yond, and today’s CJ-4 oils for exist-
ing equipment. Whatever the split, it’s 
likely 15W-40 engine oils will take up 
less shelf space as the industry warms 
to the idea of running lower-viscosity 
engine oils.

Even f leets that have already tran-
sitioned to lower-viscosity engine oils 
in the pursuit of fuel savings will see 
further benefits when the new cate-
gory is rolled out. This is because the 
PC-11 10W-30s will feature improved 
high-temperature high-shear proper-
ties – basically a thinner film – than 
seen in today’s 10W-30 oils.

“Most OEMs are already factory-
filling with 10W-30,” said Len Be-
dal, commercial sector manager with 
Chevron Lubricants. “Today, you 
have a traditional film thickness for 
10W-30 and we will give that 10W-30 
a little bit narrower film thickness, so 
it gives better fuel economy perfor-
mance, even above a traditional  
10W-30.”

Shell’s Arcy says f leets moving 
from a 15W-40 to a 10W-30 today can 
achieve fuel savings of about 1.6%; 
going from a 15W-40 to a PC-11 grade 
10W-30 will provide even greater fuel 
savings, though it’s too early to give 
specifics.

“What f leets and owner/operators 

should be excited about, is the poten-
tial for fuel economy savings,” add-
ed Barnaby Ngai, category portfolio 
manager, transportation oils, Petro-
Canada Lubricants. “That alone can 
offer quite a bit of benefits. It’s a fact 
that fuel makes up a good portion of 
the expenses as it relates to the truck-
ing industry, so any savings around 
that would be quite beneficial. But 

new PC-11 engine oil 
category looms
Oil companies say new category will bring fuel 
savings, performance benefits to end users

Continued on page 43

We could tell you all about our 50 year history, but we 
thought we’d let one of our drivers tell you instead.

Contact Michel for a no bull account of what  
it’s like to be a part of TransX.

MICHEL LAFRENIERE:
Eastern Based CDN / USA driver
Email: michelltransxdriver@gmail.com

A great place to work

Thinking about your future? 

We Offer:
New pay package
$5000 Sign on bonus for U.S. owner 
operators  
$1500 for domestic owner operators 
Paid lay overs
Safety bonus paid every 6 months
All tolls/bridges/scale/fax paid
EZ pass
Fuel cards supplied
24 Hour emergency road side  
assistance
Weekly pay direct deposit
Fuel surcharge program
Quality home time
No forced dispatch
24/7 Satellite and personal dispatch
Extra picks/drops paid
Consistent weekly mileage
Steady work year round
Paid practical miles by PC Miler
All miles paid: empty/loaded/bob tail
No paint code
Border crossing premium to select 
states
Lower insurance

Call Karen at 905-212-9898 English or Punjabi 
Call Monty at 800-267-1888 or 613-961-5144 x123  
recruiting@itsinc.on.ca   www.itstruck.ca 
Belleville Cornwall Brantford Mississauga 

We are committed to employment  
equity and diversity...

$5000 sign on bonus for  
U.S. Owner Operators!  

$1500 for Domestic Owner 
Operators!

We have openings for owner operators on  
transborder runs, singles and teams, domestic LCV’s.

AZ licence required, with 1 year experience.

See our Recruiters at the Road Today Truck Show  
May 24-25, 2014
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also, when you move towards a 
lower-viscosity, higher-performing 
product, you’re going to get addi-
tional performance benefits from 
protection, cold temperature prop-
erties and things along those lines.”

While OEMs are factory filling 
with lower-viscosity engine oils and 
some large f leets have made the 
switch, many operators still won-
der about the thinner oil’s ability to 
protect the engine and its internal 
components. But all oil manufactur-
ers claim their 10W-30s offer pro-
tection equal to their 15W-40 prod-
ucts. Chevron at the Mid-America 
Trucking Show took it a step further 
and performed an engine teardown 
on a Detroit Series 60 engine with 
412,000 miles on it, to highlight this 
point.

“People want tangible proof,” ex-
plained Chevron’s Jim Gambill. 

He said the fuel savings that can 
be achieved today by switching from 
a 15W-40 to a 10W-30 amounts to 
about $900 per year. 

While the lower-vis engine oils 
may cost slightly more, he added, 
“they’re not a lot more expensive 
relative to what you save.”

So, how do lighter-weight engine 
oils save fuel? Gambill explained it 
this way: “Fundamentally, it’s the 
thickness of the oil. If you think 
about pumping oil around that en-
gine 2,000 times per minute, that’s 
a parasitic load. If the oil is a little 
bit heavier, that parasitic load is a 
little more than if it was lighter. If 
you have a little less energy going 
to pump that oil around, you have 
a little more energy that can push 
through to the drivetrain or (pro-
vide) fuel savings.”

Or, as Ngai said, “It’s like swim-
ming in a pool filled with water ver-
sus molasses. You’re going to ex-
pend a lot less energy getting from 
Point A to B.”

With a new category and OEMs 
collectively ushering in the more 
widespread adoption of low-viscos-
ity engine oils, J.P. Soucie with Cas-
trol distributor Wakefield Canada, 
says it’s a great time for truck own-
ers and maintenance managers to 
re-evaluate their traditional deci-
sion-making processes. 

While he acknowledged adopt-
ing a 10W-30 oil today or in 2016 will 
bring some fuel economy benefits, 
that change alone just scratches the 
surface of an oil’s ability to drive 
fuel savings.

“As a f leet operator or owner/op-
erator, if you are looking for fuel 
economy, synthetics are designed to 
accomplish that specific goal,” Sou-
cie said. 

“If you’re looking for fuel econo-
my, you need to get a fuel economy 
synthetic or semi-synthetic.”

Most 10W-30s currently on the 
market provide some fuel savings 
because of their thinner composi-
tion, but weren’t designed to deliver 
this benefit, Soucie explained.

“I think if you’re going to make 

engine oil 43

Continued from page 41

low-viscosity 
oils closer to 
mainstream

Continued on page 45

1-800-465-8265
tankrecruiting@laidlaw.ca  

Call  Recruiting

or Email

Woodstock Ontario
Cardinal Ontario
Sudbury Ontario
Valleyfield QC

Our people and our equipment
             set us apart

Laidlaw Carriers is Looking for Quality
OWNER OPERATORS

To fill positions in our growing company

PEOPLE MAKE THE DIFFERENCE  AND TRUCKING IS NO EXCEPTION
Great mix of short and long  •  Company owned unloading equipment

PNEUMATIC TANKER POSITIONS AvAILAbLE 

  Big Company with  
small Company values

great lanes
Competitive pay 

Sudbury Ontario
 We Run Northern Ontario and Northern Quebec

AlsO seeking 
interline CArriers 

with their Own 
AuthOrities

Woodstock Ontario
We run around the great lakes, tandem, multi axle and B-trains. 

Mix of short and long lanes

Imagine  
a  
New Horizon 
as an  
Owner Operator   
 
 

OPPORTUNITIES FOR OWNER OPERATORS 
• Canada/U.S. singles 
• Canada/U.S. teams 
• Canada Only teams 

up to $5000 sign on bonus 

recruiting@arnoldbros.com    
www.arnoldbros.com 

1-855-JOIN ABT        1-800-565-1798 
 WINNIPEG MANITOBA  HEAD OFFICE                         MILTON ONTARIO TERMINAL                                             

564‐6228 
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$1.25/Mi
Max  Pay

+Paid Plates +Company-Paid Insurance
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+

+Fuel Capped at $.47/L

An INDUSTRY-LEADING PAY PACKAGE
U.S. REGIONAL BOARD OWNER OPERATORS RECEIVE:

* under our Safety and Performance Program

*

+Weekly At Home Time

KRISKA: ON THE ROAD, ONLINE!
Join us on Facebook to share ideas 
from a Driver’s point of view. Transportation / Logistics / Warehousing

YO
U

R

For additional information E-mail or Call Kriska Toll Free:

kriskajobs.com

We Respect Our Drivers!

Kriska is a premier provider of asset-based transportation services

recruiting@kriska.com / 800.461.8000 Ex 5252

KRISKA TRUCK NEWS comp9.1_Layout 1  14-04-04  2:06 PM  Page 1
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the change (to lower-viscosity oils) 
anyhow, if you’re going to make that 
paradigm shift in your head and in 
your f leet to go to a 10W-30, why not 
take advantage of the technology we 
as oil manufacturers need to (devel-
op) to keep up with the OEMs and 
go to the next step? Semi-synthetics 
lower your total cost of ownership 
and have a significant impact on 
your cost per mile.”

While OEMs increasingly have 
green-lighted the use of low-viscosi-
ty engine oils in their products, Lilo 
Hurtado, applications engineer for 
ExxonMobil, warned at the Technol-
ogy & Maintenance Council meet-
ings in March that a switch to light-
er-weight oils should only be made 
in consultation with OEMs.

Fleets should still check with en-
gine manufacturers to find if the 
low-viscosity oils are a fit, particu-
larly when working with older en-
gines and severe duty cycles, Hurta-
do said.  

“Be very specific,” Hurtado said of 
requests for low-viscosity oils.

While the new PC-11 category will 
undoubtedly push low-viscosity en-
gine oils closer to the mainstream, 
it won’t likely fully displace 15W-40 
oils anytime soon as the predomi-
nant formulation used in the truck-
ing industry – at least not by 2016.

“I still believe 15W-40 will be 
the bigger volume grade, however I 
think you’re going to see segments 
of the market – like the large- and 
mid-sized f leets – completely con-
verted over to 10W-30 or in the pro-
cess of doing it,” Chevron’s Badal 
said. “If you look at the smaller 
f leets and owner/operators, who 
sometimes run older equipment, it 
could take another 10 years or so be-
fore all of them come over.”

But when faced with the prospect 
of managing two different engine 
oil viscosities, Soucie said he an-
ticipates more f leets will make the 
wholesale switch to 10W-30 oil when 
2016 rolls around.

“Lots of f leets have challenges just 
managing one viscosity, and mak-
ing sure it’s not topped up with a 
different brand,” Soucie said. 

While it may be premature to 
speculate on the need for future 
HDEO categories beyond PC-11, the 
US government’s push for great-
er fuel economy from heavy-duty 
trucks is not likely to abate. 

US President Barack Obama has 
already announced further stan-
dards for model years 2018 trucks 
and beyond. 

Asked if the next set of fuel econ-
omy standards/GHG reductions will 
require the creation of another new 
engine oil category, Shell’s Arcy said 
it’s too soon to say.

“If you go back and look, histori-
cally every time we had a change in 
emissions standards with the excep-
tion of 2010, we always had a change 
in engine oil formulation in order to 
protect the new engines,” Arcy said. 
“What’s going to happen in 2018-
2020? We’re not sure yet.” 

ENGINE OIL 45

PC-11 oils 
will drive 
fuel savings
Continued from page 43

NEW BUSINESS OPPORTUNITIES FOR: 

Highway O/O’s (Ontario Runs)
GTA based City O/O’s

GTA based Company Drivers

•  Year Round Ontario Miles 
•  Minimum of 3 years Experience 
•  Late Model Tractor 
•  All Miles Paid – Top Rates
•  Wait Time Paid

•  All Stops Paid 
•  Set Weekly Schedule 
•  Premium Paid on Back Haul (loads over 400 km) 

•  Fuel Capped @ 43 cents/litre 
•  Company Paid Group Health Plan

If interested please fax your resume to the Safety Department along with
a Current Abstract, CVOR & Criminal Search and Tractor information.
Fax: 416-621-2416 or email us at: recruiting@wilsonstrucklines.com

Visit our website at www.wilsonstrucklines.com

Ryder is currently looking for quality . . . .

Please submit your resumes/abstracts to:

Ryder Logistics and Transportation  

Solutions Worldwide

Attention: Human Resources
Email: recruit32@ryder.com 

Ph:  1-800-339-2834 ext. 2
Fax: 519-681-9040

Ryder is an equal opportunity employer.

You provide:
•  Late model tractor
•  2 years operating experience
•  Clean CVOR and Abstract
•  F.A.S.T. card
•  Culture towards Safety   

& Customer Service

We offer:
•  Advance schedule provided
•  No open board dispatch
•  Dedicated routes
•  No touch automotive freight
•  Fuel surcharge program
•  Paid plates
•  Paid border crossing and road tolls
•  Paid Heavy Vehicle Use Tax
•  Paid loaded/empty miles
•  Weekly settlements paid by direct deposit
•  Company fuel accounts

Team Owner OperaTOrs (aZ)
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The CEO of Kriska Transportation, 
Mark Seymour, has been selected as 
the chairman of the Canadian Truck-
ing Alliance (CTA).  Seymour has been 
on the CTA board of directors and ex-
ecutive committee for several years, 
most recently as the vice-chairman. 
He will be chairman of the CTA for a 
two-year term. 

•
The winners of the prestigious Driv-
er of the Year award at the Truckload 
Carriers Association’s annual meeting 
were both Canadian. 

Jack Fielding of Bison Transport, 
Inc. won the Company Driver of the 
Year award, and Terrance Smith of 
SLH Transport, Inc. won the award 
for best owner/operator. The winners 
both received a brand new Ram 2500 
pickup truck. They were the only Ca-
nadians to make the Driver of the Year 
shortlist in both of their divisions.  

•
Lighting company Peterson Manu-
facturing has a new vice-president of 
product management.

In her new role, Kristen Good-
son will be responsible for develop-
ing product strategies and co-ordinat-
ing cross-functional team initiatives 
across the planning, engineering, 
tooling, manufacturing, packages and 
product launching operations. She 
will also serve on Peterson’s board of 
directors.

•
Hino Trucks has a new senior vice-
president of sales and customer sup-
port. George Daniels has taken over 
the role following the departure of 
Bob McDowell from the company. Be-
fore the appointment, Daniels served 
as vice-president of service opera-
tions. A 40-year veteran of the indus-
try, he has also worked at Mitsubishi 
Fuso Truck of American and at Iveco 
Trucks of North America.

•
Isuzu Commercial Truck of Canada 
Inc. has changed the way its Canadi-
an operations are managed. The com-
pany has hired a former General Mo-
tors of Canada executive, Andy Craig, 
to become director of Canada opera-
tions. The position is a new one, and 
Isuzu says its creation will allow the 
company to strengthen its commit-
ment to the Canadian market.

Craig’s GM background includes 
sales, service, commercial fleet, train-
ing and marketing. In addition, he 
also has direct experience with the 
majority of Isuzu’s dealers, thanks to 
GM’s investment in the company. Part 
of Craig’s responsibilities will be to 
develop the dealer network and com-
mercial truck operations.

•
Trailer Wizards has named John Slade 
its new dealership sales rep based out 
of the company’s Mississauga office.

Slade will be charged with develop-
ing new customer relationships, pro-
moting the Vanguard and Max-Atlas 
product lines and promoting Trailer 
Wizards’ rental, leasing, parts and ser-
vice offerings.

Slade has been promoted from the 
company’s parts department.  

CTA has a new chair; 
Canadian drivers 
sweep TCA awards; 
Peterson’s new v.p.; 
Hino and Isuzu name 
new executives and 
Trailer Wizards  
appoints new rep.

RECRUITING

WANT TO BECOME AN OWNER OPERATOR? 
BAD CREDIT? CAN'T GET APPROVED FOR FINANCE? 

DON'T HAVE A DOWNPAYMENT?
WE CAN HELP!!! WE APPROVE CANDIDATES BASED ON THEIR 

DRIVING EXPERIENCE NOT THEIR CREDIT SCORE.
18-36 MONTH LEASE WITH $1 BUYOUT  
NO MONEY DOWN!!! NO INTEREST!!! 

MANY TRUCKS TO CHOOSE FROM.

COMPANY AND OWNER OPERATOR DRIVERS

PLEASE CONTACT KAMILA MANCUSO
TEL.: 519-754-0100   FAX: 519-754-1916

TOLL FREE: 800-784-5774
kamila@btcexpress.ca

• We pay empty or loaded (practical miles)
• Guaranteed 11,000 to 12,000 miles for singles
• Insurance is paid 100%
• Plates are paid 100%
• Tolls and bridges are paid 100%
• Trailer repairs are paid 100%
• Group benefits, drug plan and much more
• All late model trailers owned by company

•  Long and short haul, to US, Western Canada, regional and local – ALL IN ONE COMPANY
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1. Toronto - Calgary - Vancouver - Return (5400+mi/wk)
2. Toronto - Edmonton - Vancouver - Return (5400+mi/wk)
3. Toronto - Winnipeg (2x/week) - Return (5100+mi/wk)

4. Toronto/CDN West/US Midwest/Toronto(Reverse Triangle)

• Team Rate 
       $0.5682/mile
• Dedicated 2013 T680 
   Kenworths 
• Health and Dental Beneets
• Pension Plan
• • Safety Bonus - $0.015/mile

• Team Rate 
        Tandem $1.07/mile-$1.12/mile (BC)
      Tridem $1.15/mile-$1.20/mile (BC)
• Guaranteed Fuel Subsidy 
• Plates and Insurance Covered
• Safety Bonus Program

Kindersley.indd   1 14-03-20   11:16 AM

http://www.kindersleytransport.com
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Please contact Dennis Black 
Office:519-323-2004  Canada Toll Free: 800-265-8781 

Cell: 519-323-7112  Email: dennis@tdsmithtransport.com  
Dispatch Fax: 519-323-3567   www.tdsmithtransport.com 

Family Owned company serving the 
Liquid & Dry Bulk Transportation 
industry for over 65 years.  

 

 

Yards Located in Levis, PQ and Downsview, ON

Committed To Excellence in Service

Email: cnichol@hyndman.ca • Fax: 519-335-4133
www.hyndman.ca

Company Drivers earn up to $0.51/mile
Owner Operators earn up to $1.50/mile
Company Drivers Paid within 3 Business Days 
on Completion of Trip

For more information call Curtis

1-800-265-3071 ext. 237

OwNEr OPEraTOrS & COmPaNY DrivErS
wanted immediately

Please call Jason O’Neil   
(519) 767-2772 x 312 

or email: joneil@contractexpress.on.ca 
 www.contractexpress.ca

Owner Operators
For Van or Stepdeck
With or without own stepdeck 
Paid Percentage or mileage

 1   Hwy Company 
Driver
To run Dry Van or Stepdeck
Paid Percentage or mileage

Looking For   Also Looking For   

Also Hiring  Local  O/O and 
Local Company Drivers

Please Call

(905) 669-1111 
Louie DeMatteo x233 • Tony Robertson x203 • Joe Raposo x318

Email: ldematteo@weldedtube.com

We Offer: 
 -  500 mile radius of Concord 
 -  Slider kits 
 -  All loads pre-loaded (outbound) 
 -  $2500 insurance, all perils, $1000 deductible 
 -  Fuel pegged at $.526 per litre 
 -  All loaded miles at $1.53 per mile 
 -  No paint code 
 -   All outbound freight generated in house.  

 First right of refusal 
 -  Paid border crossings and stickers 
 -  Company fuel cards 

Ontario Steel Haulers’ Elite Fleet  is looking for Owner Operators 

with steel hauling experience to start immediately.

WANTED: 

OWNER OPERATOR 

ONTARIO STEEL HAULERS’ 

North York, ON CANADA / Vaughan, ON, CANADA/ 
Markham, ON, CANADA / Toronto, ON CANADA 

Professional Experience: 
 - Clean abstract 
 - Fast card 
  - Late model tractor 
 -   Must have 5 years of verifiable 

steel and highway experience 

Other Considerations: 
 -  A winning attitude and  

a long term commitment 
 - Good physical shape

WANTED:

LOCAL DRIVERS

OUT OF WELLAND 

Local drivers out of Welland for Buffalo turns 

 - Company driver 
 - Must be Fast approved 
 - Wages and benefits commensurate upon experience

•  Teams for California, Texas,  
Washington, Oregon 

•  Singles for Florida and Mid-West 
• Bi-weekly direct deposit

• Fuel cards supplied
• Insurance paid
• Fuel Surcharge 
• Steady year round work

Now HiriNg owNer operators
aNd compaNy drivers

Apply on-line: www.bluelined.com
Call Clint (ext. 230) or Kim (ext.244) 

1-800-267-6144
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Loads paid on per ton basis PLUS Fuel Surcharge
with a minimum per mile Guarantee.

VALID CANADIAN PASSPORT A MUST
FAST CARD AN ASSET

WE PROVIDE
• All Base Plates

• All Border Crossings

• Heavy Users Tax (HUT)

• U.S. Border Crossing Decal

• All U.S. Tolls

• All U.S. Licensing

• Wetline installation

• Safety & Seniority Bonus

ADDITIONAL BENEFITS 
•  Competitive Truck Insurance rates

•  Driver Care Insurance – includes  
buy down, down time, towing and  
medical insurance plus optional truck  
payment insurance

•  Excellent fuel prices with company  
fuel and credit cards

•  Clean and well maintained equipment

• Steady year round volumes

• Dedicated Trailers

• Pre-dispatched Daily

• Optional Weekend Work

WE PRESENTLY HAVE THE 
FOLLOWING POSITIONS AVAILABLE

8   Owner Operators for Canada/U.S. B-Trains 

    2   Owner Operators for ON / PQ / NY 
       on aluminum 4 axles 

Call Vern at 
1-888-209-3867 
or 519-536-1192 

C A R R I E R S  BULK  G P  I N C .

WE PAY YOUR 1ST MONTH 
TRUCK PAYMENT & WAGES
     MAKE YOUR SWITCH TO OUR FAMILY

with No Start-Up Costs

 Dump Trailer
Division

 Based in Woodstock, Ont. and Beloeil, PQ.

Laidlaw Dumps-Bulk.indd   1 14-04-01   1:39 PM
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LOUISVILLE, KENTUCKY 

Couldn’t make the Mid-Amer-
ica Trucking Show this year? 
That’s alright, we’ve got you 
covered. Our team of editors 

was on-hand, collecting information 
and checking out the new wares from 
all the OEMs and suppliers.

From industry forecasts, to what’s 
new in trucks, trailers, wheels, tires 
and axles – read on for all the high-
lights. And if that’s not enough MATS 
coverage for you, visit Trucknews.com 
where you can find all the news from 
the show. 

The outlook
In addition to serving as the venue 
from which to launch new and updat-
ed products, Mid-Am also provides a 
good place to catch up with supplier 
and manufacturer CEOs and to pick 
their brains on the general health of the 
industry. The mood at this year’s show 
was universally upbeat. Though it’s un-
likely the heads of various truck and 
equipment manufacturers compared 
notes prior to the show, they were re-
markably consistent when project-
ing Canada/US Class 8 volumes this 
year will total between 210,000-240,000 
units. If demand comes in at the higher 
end of the spectrum, 2014 could equate 
to one of the best years for Class 8 retail 
sales – ever.

Gary Moore, general manager of 
Kenworth and Paccar vice-president, 
noted 2013, at 212,000 Class 8 units sold 
in the US and Canada, turned out to be 
the fifth best year on record. He said 
there’s potential for 2014 to represent 
the third largest truck market in history 
if early activity holds up.

Martin Daum, president and CEO 
of Daimler Trucks North America 
(DTNA), projected Class 8 demand to 
increase slightly in Canada (+2%) and 
more noticeably in the US (+13%). 

“I’m very bullish that we should end 
with a higher market than in 2013,” 
Daum said.

The overall Class 8 NAFTA market 
(including Mexico) could be 11% stron-
ger than last year, Daum predicted, and 
when factoring in Classes 6/7 trucks, 
about 8% stronger. For its part, Daim-
ler has been “quietly” boosting produc-
tion, bringing on 1,200 employees since 
last year, Daum reported.

Joe McAleese, president and CEO of 
Bendix, says data he has reviewed in-
dicates the trucking industry is very 
healthy and on the brink of a “ramp-
up.”

“As I sift through the facts and fig-
ures, it is clear we are on the verge of 
a fairly robust industry ramp-up,” he 
said. “Class 8 production, in 2014, will 
be up 15% from 2013. And expect 2015 
production to be up another 5-15%. 
When we move on to look at the Class 8 
data, we see a pretty rosy picture. Truck 
tonnage is relatively robust. Truck ton-
nage is in good shape. Most important-
ly, the operating margins of the fleets 

who publish data is pretty good. Obvi-
ously we have the factor of the driver 
shortage out there, but fleets have kept 
capacity under control, to the point 
where they are getting their rate in-
creases and are making those stick, 
which has been good for profitability 
enabling them to afford new truck pur-

Fuel economy was a priority at this year’s Mid-America Trucking Show, 
with many OEMs touting improvements over previous versions of the 
same models. Kenworth announced its T680 is now 5% more fuel-efficient 
than the same truck was a year ago thanks to design improvements.

The BIG Mid-America 
Trucking Show report
A round-up of the biggest news from North 
America’s largest trucking show, including 
industry forecasts from chief executives

By James Menzies with reports from Carolyn Gruske and Lou Smyrlis

Continued on page 53

COMPANY FLATBED DRIVERS 

NEEDED
Peterbilts AVAilAble NOW!!

HERE’s tHE tRutH foR 2013
(AVERAgE) Company DRivER  
GRoss in 2012 - $69,500

WE aRE a famiLy oWnED anD opERatED Company LooKinG foR  
inDiviDuaLs to Join ouR GRoWinG tEam

2 years driving experience, Criminal search with Passport or FAst Card, Abstract and CVOr.
All POsitiONs AVAilAble Are CrOss-bOrDer.

FOr mOre iNFOrmAtiON AbOut beCOmiNg PArt OF Our teAm PleAse CAll, FAx, emAil Or stOP by:
1-866-767-9992, FAx 519-767-9092, ADmiN@tAsk-CArriers.COm

7076 WelliNgtON COuNty rD 124, guelPh, ON
lOCAteD ON hWy 24 betWeeN guelPh AND CAmbriDge

www.task-carriers.com

• To have a dedicaTed Truck
• regular home Time
• all picks and drops paid
• Weekly pay
• Full BeneFiT packages

• rrsp plan
• QuarTerly saFeTy Bonus
•  recruiTing Bonus For  

Bring on oTher drivers
•  cell alloWance

WOULD YOU LIKE?
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              CALL: 

     1-800-890-2558 x3100
                Email: dispatch@precisiongroupag.com

www.precisiongroupag.com

PRECISION SPECIALIZED DIVISION
Exceptional Service for Exceptional Freight

• NEW DEDICATED ROLL-TITE TRAILERS
• NEW DRIVER BONUS SYSTEM
• SCHEDULED HOME TIME
• PAID WEEKLY DIRECT DEPOSIT
• BENEFITS

PRECISION TRUCK LINES INC.
Exceptional Service • Guaranteed

   Our fleet is growing with 
new trucks this month and in May

Come join us at The Precision Group!

NEW  Salary based 
Over-The-Road package

for our Specialized and 
Heavyhaul positions 

Company Drivers 
• WE PAY $0.43 PER MILE 
• VERY DEPENDABLE MILES
• ALL EMPTY MILES PAID
• DIRECT DEPOSIT
• PAID WEEKLY
• STRUCTURED HOME TIME
• PAID PICKS AND DROPS
•  SAFETY & PERFORMANCE  

BONUS 
• FUEL BONUS

• PAID PLATES / INSURANCE / TOLLS
• FUEL CAP IN PLACE
• PAID PICKS & DROPS

• SATELLITE DISPATCHED
• ALL EMPTY MILES PAID
• WE PAY $1.45 PER MILE

Owner Operators

Winner of the 
SC&RA Hauling Job 
of the Year Award

We are looking for qualified drivers / owner operators
to be a part of our growing team.

Two great companies, same great atmosphere.

Precision Truck Lines Tab.indd   1 14-04-03   10:15 AM
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chases.”
The average age of the North Amer-

ican Class 8 truck fleet continues to 
rise (we heard figures discussed at the 
show ranging from six-and-a-half to 
eight years). Many truck and engine 
manufacturers have improved fuel 
economy since just last year, mean-
ing it’s a good time to replace ag-
ing equipment, contended Jeff Jones, 
vice-president, North American en-
gine business for Cummins, who 
claimed an ISX15 engine today is 7% 
more fuel-efficient than the same en-
gine ordered four years ago.

“If you’ve got a four-year-old truck 
and you’re contemplating trading it 
in, the new truck you’re putting into 
service will be at least 7% more fuel-
efficient,” Jones said. “That is a big 
deal.”

Jones cited industry studies that es-
timate the cost of running a Class 8 
truck in the US grossing 80,000 lbs is 
about $1.65 per mile. Fuel costs about 
60 cents per mile, making it the big-
gest single expense.

“A 7% improvement on what’s more 
than a third of the operating cost of 
a vehicle goes straight to the bot-
tom line,” Jones said, adding it could 
save a fleet about $4,000 per truck 
each year. “If you think about fleets 
that operate hundreds or thousands 
of trucks, the math is pretty easy to 
justify in terms of the ROI on a new 
truck,” he added.

The trucks
Moving on to product announce-
ments, specifically trucks, most of 
what we saw at the Mid-America 
Trucking Show involved subtle en-
hancements to existing models with 
the aim of improving fuel economy. 
Several OEMs were touting fuel sav-
ings achieved since GHG14-complying 
measures were imposed in January.

Goran Nyberg, president of Vol-
vo Trucks North American Sales and 
Marketing, said he was surprised at 
how much better the GHG14 equip-
ment is performing for fuel economy.

“I’m happy to announce today, that 
we have been able to exceed our ex-
pectations in fuel efficiency,” Nyberg 
announced at the show. “The new 
greenhouse gas (certified) 2014 en-
gines are delivering up to 3% extra 
fuel efficiency, bringing value, bring-
ing dollars to our customers.”

Mack Trucks president Stephen 
Roy echoed these findings, claiming 
GHG14-compliant Mack trucks are 
getting 2.4-2.5% better fuel economy 
than last year’s models. 

Fuel economy was the theme of this 
year’s show, with OEMs announcing 
new packages to improve upon the 
performance of their existing models. 
For example, Roy said Mack offers an 
aerodynamic fairing package that can 
improve fuel economy by 2-7%.

Kenworth introduced a fuel econ-
omy package for its T680, which the 
company says makes the truck 5% 
more fuel-efficient than the same 
model ordered last year. The savings 
came in the form of: powertrain op-
timization; the mating of the Paccar 
MX engine to the new Eaton Advan-
tage Series automated transmission; 
improved aerodynamics and more ef-
ficient drive axles.

Even Western Star, which is known 
for its long-and-tall, classic-styled 
truck designs, announced at Mid-
America that it will be introducing 

a fully aerodynamic new model, the 
5700, later this year. Those looking for 
a sneak peek of what a slippery West-
ern Star might look like were treated 

to an appearance by Optimus Prime, 
a Western Star-built truck that’ll play 
the lead role in the upcoming Trans-
formers movie.

Uptime was another theme that 
came up throughout the Mid-America 
Trucking Show. Volvo and Mack exec-
utives both spoke of an Uptime Cen-
ter being constructed in Greensboro, 
N.C., which will bring together under 
one roof all employees who have a 
role to play in reducing downtime.

“Uptime has become as impor-
tant as fuel efficiency,” Volvo’s Nyberg 
said. “I would say it isn’t a customer 
meeting if we don’t talk about the im-
portance of turnaround times and 
uptime and vehicle performance.”

Remote diagnostics – the ability to 
remotely monitor engine fault codes 
and advise the operator on the best 
course of action – is one way OEMs 
are looking to improve uptime. Navi-
star demonstrated at the show its 
new OnCommand Connection re-
mote diagnostics platform and Cum-
mins said it was getting into the game 

Fuel-efficiency, uptime the themes of this year’s MATS
Continued from page 51

Continued on page 54

Optimus Prime was the Star attraction at Western Star’s booth. Officials 
said a new aerodynamic Western Star will be released later this year.
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as well.  Cummins – which also an-
nounced a made-for-Canada 585 hp 
rating for its ISX15 – launched Cum-
mins Connected Diagnostics, which 
will go into full production next year. It 
will be integrated with the telematics 
programs fleets are already using, with 
no need for additional hardware.

Also talked about this year was the 
ongoing shift towards automation. 
Daimler announced its Detroit DT12 
automated mechanical transmission 
has sold 17,000 units since its introduc-
tion only a year ago. 

Eaton expanded availability of its 
newest, lighter-weight Fuller Advan-
tage Series automated transmission, 
announcing it can now be mated to 
Paccar MX engines and to Cummins 
engines in Volvo trucks. Eaton officials 
at Mid-America noted 20% of the North 
American Class 8 build currently runs 

automated transmissions, and the ex-
pectation is that’ll climb to 30% within 
three to five years.

In-cab driver coaching systems were 

also introduced at the show. Both Ken-
worth and Peterbilt announced sys-
tems integrated into the driver display 
that provide real-time feedback on a 

driver’s coasting and braking perfor-
mance.

The trailers
Great Dane attracted a crowd, show-
casing a trailer designed as part of 
Wal-Mart’s WAVE concept tractor-
trailer. The trailer was made of com-
posite fibre materials, reducing weight 
by 4,000 lbs compared to trailers on 
the market today. The trailer also fea-
tured a unique suspension, which 
raises one of the axles as the load on 
the trailer diminishes, further re-
ducing fuel consumption. The trail-
er, while futuristic in appearance, is 
DoT-legal, Great Dane’s Adam Hill told 
Truck News. However, he admitted it’s 
also cost-prohibitive at this time.

“One of the biggest disadvantages 
is just the extreme cost of it,” he ac-
knowledged.

Another interesting trailer intro-
duced at MATS, but not likely to haul 
much cargo, was Utility’s legacy trail-
er, a sort of rolling museum that pays 
tribute to its 100-year history. Util-
ity is marking its centennial this year, 
which the company says makes it the 
industry’s longest-running trailer 
manufacturer. The trailer will go on 
the road, appearing at various events 
throughout the year to showcase the 
company’s history.

Craig Bennett, senior vice-president 
of sales and marketing, said the ongo-
ing challenge for the trailer industry 
is to reduce weight and improve pro-
ductivity for carriers who are facing 
productivity headwinds in the form 
of government regulations (ie. short-
er hours-of-service for drivers and in-
creasingly expensive and heavier pow-
er units).

“Tractors have gotten heavier 
and the 80,000-lb gross load has not 
changed,” Bennett said. “Everyone is 
wanting the trailer guys to get lighter 
so they don’t have to sacrifice cargo. 
That’s our challenge. It has always been 
our challenge, but even more so the last 
10 years.”

New trailers introduced at the show 
included an all-aluminum centre 
frame step deck from Trail King, which 
the company says offers improved cor-
rosion resistance. The TK80AACS will 
enter production later this year.

And for you tanker-yankers, Heil 
Trailer announced it will once again 
begin building stainless steel tanker 
trailers.

The tires and wheels
It took 10 years for Michelin to sell its 
first million X One wide-base tires, and 
just three years to repeat the feat. The 
Michelin Man himself took the covers 
off the two millionth X One tire pro-
duced by the company.

Michelin estimates it has helped cus-
tomers save 150 million gallons of fuel 
with the introduction of the X One. It 
offers up to a 10% improvement in fuel 
efficiency and 740 lbs of weight sav-
ings per truck, according to Ted Becker, 
vice-president of marketing for Mi-
chelin Americas Truck Tires.

While announcing the milestone, 
Michelin also introduced a new wide-
base single tire: the X One Line Energy T 
trailer tire and its corresponding X One 
Line Energy T Pre-Mold Retread. Becker 
said a new compound maintains a con-
stant footprint regardless of the weight 
of the load, reducing irregular wear and 
improving removal mileage by 15%.

Goodyear had news at the show as 
well: the launch of a new tire program 
that gives small- and medium-sized 

Trailers on display offered a look at the past and the future
Continued from page 53

Mack and Volvo discussed construction of a new Uptime Center, which 
will bring together all the employees who contribute to vehicle uptime.

MARITIME OWNER OPERATORS 
AND COMPANY DRIVERS
Please call: BETH TAYLOR at 

1-800-561-9040
for details or fax your resume to: 

506-633-4731 
or email resume to: 

mtaylor@laidlawvan.ca

Fax: 519-766-0437    E-mail: kellacott@laidlawvan.cawww.laidlawvan.ca

If you have a professional attitude and desire to succeed CALL KEN ELLACOTT

1.800.263.8267

Positions AvAilAble
for exPerienced

AZ drivers

coMPAnY
drivers 

Tandem 43¢/mile
Quad axle 45¢/mile

Hiring owner oPerAtors

$1.20  

$1.16

PER LOADED MILE 
U.S. EASTERN SEABOARD

PER LOADED MILE 
ALL OTHER AREAS

Tandem axle

$1.14

$.454
PER MILE MARCH
FUEL SURCHARGE

PER EMPTY MILE 
ALL AREAS

$1.22 LOADED

$1.20 EMPTY

$.572 PER MILE MARCH
FUEL SURCHARGE

Quad axle

•   Operating mainly within a 1200  
mile radius of the Toronto area

• Home weekly

•  Consistent year round work

• Stable environment

•  Side skirted trailers for fuel efficiency 

• Trailer disc brakes 

• In-cab scanning 

•  Comprehensive benefit and vehicle protection plan
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fleets the same tools and treatment 
enjoyed by the big guys. Goodyear’s 
Smart Fleet program will come to Can-
ada later this year. It offers consistent, 
nationwide pricing for tires, retreads 
and other services.

“We conducted some research with 
the smaller guys and they told us they 
want a program from Goodyear. We 
asked them what they would like and 
they answered, ‘We would like, first 
and foremost, that there are no surpris-
es.’ So that became our slogan: No sur-
prises,” Jose Martinez, digital and solu-
tions manager for Goodyear, told Truck 
News at the show.

The program also eliminates for 
members, the $25 dispatch fee small 
fleets had to pay for service. 

“At the end of the day, what we do is 
we help them control the costs of their 
operations with a safety net. Every-
thing is published. There is nothing 
that will take them by surprise, even if 
it’s on the road,” Martinez said.

Smart Fleet will come to Canada 
when all the Canadian laws, taxes, reg-
ulations and languages have been sort-
ed out, likely later this year.

Continental Tire introduced some 
new tires at the show, including a Con-
ti-Hybrid HS3 tire that’s designed to 
work equally well on-highway and in 
urban environments. 

“It is specifically engineered to allow 
the fleets not to have to keep switching 
tires just because the truck is running 
regional today and running long-haul 
tomorrow. It is a tire that suits all ap-
plications,” announced Paul Williams, 
Continental’s executive vice-president.

Also unveiled at the show was the 
HS3 steer tire, which Continental says 
is its most fuel-efficient tire ever pro-
duced.

Yokohama showed at its booth a se-
lection of newly introduced tires, in-
cluding: the 902L and 709L ultra wide-
base drive tires.

“We’re seeing more of a demand for 
(wide-base tires) because of the weight 
savings, which is where fleets can find 
an immediate benefit,” said Rick Phil-
lips, Yokohama senior director, com-
mercial and OTR sales. “It’s something 
tangible – they can measure and calcu-
late savings.”

Some of the new tires introduced at 
the show will undoubtedly be mounted 
to Alcoa’s new Ultra One wheel, which 
it claims to be the lightest-weight alu-
minum wheel ever produced. The Ul-
tra One is 47% lighter than steel wheels 
and weighs five pounds less than the 
previously lightest-weight heavy-duty 
truck wheel, Alcoa announced. A new 
alloy was developed to generate the 
weight savings and as a bonus, it’s also 
17% stronger, Alcoa claims.

The other stuff
For you heavy metal fans comes a new 
heavy-duty steer axle suspension sys-
tem from Hendrickson. The Softek NXT 
combines Hendrickson’s Steertrek NXT 
axle with its Softride monoleaf spring 
technology, and is suited for applica-
tions rated from 12,000-12,500 lbs, the 
company reported.

“It captures the characteristics of a 
traditional mechanical suspension and 
significantly reduces weight and helps 
improve fuel economy and payload ca-
pacity,” said Matt Joy, vice-president 
and general manager, Hendrickson 
Truck Commercial Vehicle Systems.

Weight savings are achieved by 
eliminating the inner leaf (-72 lbs) and 
by using a lightweight clamp group 
(-46 lbs).

Hendrickson also introduced the 
Optimaax liftable tandem axle de-
signed for 6x2 applications, though 

there are provinces in Canada that 
won’t want to see this here quite yet. 
(Ontario and Quebec are leery of 6x2 
configurations for this very reason; 

they fear drivers will lift the axle while 
loaded to save fuel, potentially damag-
ing road surfaces. Still, the concept is 
a good one, with the elimination of the 

second drive axle saving up to 5% in 
fuel).

Hendrickson also came out with the 
Vantraax Ultraa-K slider system that 
uses the company’s zero-maintenance 
damping technology to pivot mudflap 
brackets and for suspension-damping 
air springs.

Dana was busy on the steer axle front 
as well. New additions to its Spicer E-
Series steer axle line reduce weight by 
about 35 lbs. They’ll be available in 
early 2015 and are rated from 10,000-
13,200 lbs.  Dana also showed off a new 
all-makes line of heavy-duty steer axle 
components, providing coverage for 
complete steer axle assemblies includ-
ing knuckles, steer arms, crosslink as-
semblies and other components.

And a new Spicer D-Series steer axle 
introduced by Dana allows fleets to 
run air disc brakes without having to 
incur additional weight, the compa-
ny announced. The new D-Series ax-
les feature an integrated air disc brake 
knuckle, reducing the weight of the as-
sembly by 76 lbs. 

A futuristic trailer designed by Great Dane for Wal-Mart was on display. 
The trailer is made of composite fibre material that shaved 4,000 lbs from 
its weight. It also features a smart suspension system that adjusts based 
on the weight of the load it’s carrying.

WE NEED:
Tractor not older than 2009
2 years of experience of AZ license
Sufficient English speaking
Clean recent abstract
Fast Card or Passport/Visa  
   to go to USA
Safe and professional 
   attitude

We have several opportunities for:
Single owner-operators cross border and

Team owner-operators for West and cross border (Triangle)

ToTal logisTics
 Trucking inc.

WE OFFER:
Plates paid
Insurance Paid
Tolls/Transponders/Bridges paid
Good pay package
Fuel surcharge adjusted every 2 weeks
No touch loads
Safety, Mileage and 
   Hazardous Material loads Bonus 
Fuel card supplied 
Direct deposit every 2 weeks 
Satellite and E-log systems

Contact our recruiter Réjean Bérubé at 1-888-827-8521 
or by email at rberube@totallogistics.com

BONUS
for Mid West 

and North 
East loads
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VANCOUVER, B.C. 

Catalys Lubricants has announced its 
launch into the B.C industrial lubricants 
market, where it will serve as the dis-
tributor for Chevron. Catalys is the new 
Western Canadian division of Groupe 
Crevier. It will be responsible for the sale 
and distribution of lubricants in the Low-
er Mainland, Fraser Valley and Vancou-
ver Island, the company announced.

“We are very excited for our launch 
into the Western Canadian marketplace 
with Catalys Lubricants,” says Pierre 
Crevier, president of Groupe Crevier and 
Catalys Lubricants. “We have enjoyed a 
long and lauded history in Eastern Can-
ada, where we remain very active, and 
are delighted to expand our operations to 
British Columbia.”

Groupe Crevier has been recognized 
as one of Chevron’s top marketers in 
North America.  “Chevron Canada has a 
long-standing relationship with Groupe 

Crevier,” says Deanna Eckford, area busi-
ness manager for Chevron. “We are look-
ing forward to continuing to work with 
Groupe Crevier and their new Western 
Canada subsidiary Catalys. We know 
that Chevron customers will be in great 
hands with Catalys.”

Groupe Crevier says its move into 
the B.C. market doubles its sales capac-
ity and increases the volume of Chevron 
products it distributes by 150%. The com-
pany already has a presence in Quebec, 
Ontario, Nova Scotia, New Brunswick, 
P.E.I. and Newfoundland.

“It’s an exciting time,” says Steve Mad-
elung, general manager of Catalys Lu-
bricants. “We have been working very 
closely with Chevron during this launch 
period and are utilizing existing Chev-
ron resources to ensure a seamless tran-
sition. We will continue to provide the 
complete Chevron product range and, of 
course, the great customer service that 
Chevron customers expect.”  

Groupe Crevier expands into B.C. 

By James Menzies
NASHVILLE, TENNESSEE

Eaton and Cummins have expanded 
their SmartAdvantage integrated pow-
ertrain offerings.

The companies have approved the 
ISX15 SmartAdvantage – consisting of 
the Cummins ISX15 engine coupled 
with the Fuller Advantage Series auto-
mated manual transmission – for ap-
plications of up to 110,000 lb GVWR. 
This should increase interest in the 
package in Canada. 

The companies also expanded the 
SmartAdvantage package to include 
the ISX12 engine, offering a lighter-
weight option to fleets. And Cummins 
announced Eaton’s UltraShift Plus is 
now approved for use with its ISX12 G 

natural gas engine.
“We are proud to be able to offer 

North American fleet customers the 
first automated transmission to be in-
tegrated with a spark-ignited natural 
gas engine, which shows the level of 
customer commitment our teams are 
focused on providing,” said John Beer-
ing, senior vice-president and general 
manager, commercial vehicle trans-
mission business, Eaton. “We are con-
fident that our customers will find this 
powertrain an excellent value com-
pared with other automatic transmis-
sion alternatives.”

Eaton and Cummins first an-
nounced their integrated powertrain 
offering at last year’s Technology & 
Maintenance Council meetings. Since 
then, 80 fleets have chosen the pack-
age and are seeing fuel savings of 
3-6%, the companies claim.

“The common feedback has been 
one of supreme satisfaction,” Beering 
said at a media update here at TMC 
in March. “The real world experience 
operators are seeing not only vali-
dates the expected fuel economy per-
formance we promised the industry 
a year ago, but in many cases exceeds 
our expectations.”

Fuel savings are achieved by opti-
mizing the programming of the en-
gine and transmission and by reduc-
ing weight. Eaton has taken about  
80 lbs out of the transmission by elim-
inating the oil cooler and using more 
aluminum parts.

The low-end torque of the ISX15 al-
lows it to spend more time running in 
the sweet spot, achieving fuel econ-
omy that in many cases exceeds that 
of smaller displacement engines, said 
Lori Thompson, Cummins vice-presi-
dent, truck and bus OEM business.

“People think that a 12- or 13-litre 
engine, because of its size, has better 
fuel efficiency (than a 15-litre) but that 
is far from the truth,” she said. “The 
Cummins 15-litre engine is the most 
fuel-efficient engine in the market.”

The higher low-end torque pro-
duced by the ISX15 allows for the en-
gine to cruise at about 1,150 rpm at 
highway speeds, contributing to its 
fuel economy performance.

The ISX12 SmartAdvantage Pow-
ertrain will be available in the sec-
ond half of 2014. The UltraShift Plus 
10- and 13-speed transmissions will 
be permitted with the ISX12 G natural 
gas engine beginning mid-year 2014.

“The latest SmartAdvantage Pow-
ertrain offerings are a natural exten-
sion of the initial product, and will 
provide customers with the fuel econ-
omy and productivity improvements 
they desire, along with a broad range 
of applications to meet their specific 
hauling needs,” Thompson said. 

Eaton, Cummins broaden 
powertrain collaboration

Cummins and Eaton are now offer-
ing a 12L engine/AMT SmartAdvan-
tage powertrain package.

Don’t miss this opportunity. Apply today.
drive@thegtigroup.com

T: 1.800-544.4188    F:514.639.9488
Attn: Danny or Michael

www.gtispecialized.com
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Ontario could soon allow trailer tails
NaShville, teNNeSSee

ATDynamics has announced it’s on pace to deploy 200,00 trailer tails by 2017, including 
some in Canada, where provinces could begin approving their use as early as this month.

Steven Rodger, director of marketing with ATDynamics, said at the Technology & Main-
tenance Council meetings in March that Ontario could be the first province to allow their 
use beginning this April. Other provinces will also be adjusting their laws to allow for the 
use of the full-sized fuel-saving device, which the company says is proven to deliver 5.1% 
fuel savings at highway speeds.

There are now some 350 trucking companies using trailer tails, including 65 that have 
deployed them across their entire fleet. ATDynamics said it will sell 50,000 tails this year 
alone. It has been able to reduce the cost of the system, due to increased economies of 
scale and manufacturing improvements. 

SmartTruck has announced its  
UT6Plus trailer undertray device is 
the only standalone product to meet 
SmartWay’s new Elite-level stan-
dard, providing a 9% fuel savings. 
The US EPA SmartWay program re-
cently announced a new Elite level 
to recognize devices that provide 
9% fuel savings.

“The new Elite level from Smart-
Way is a very aggressive performance 
level for a single product,” said Mike 
Henderson, chief scientist for Smart-
Truck. “While there are a wide variety 
of aerodynamic products out in the 
market from a host of companies that 
can be pieced together and added to 
a trailer to deliver SmartWay qualify-
ing savings, our SmartTruck UT6Plus 
product is a ‘one-stop-shop’ to attain 
SmartWay Elite status.”

SmartTruck has introduced a 15-

year warranty for its UnderTray prod-
ucts. According to the company, some 
f leets are looking to undertray devic-
es to replace other trailer fairings.

“Once we completed our fuel test-
ing of SmartTruck’s UT6Plus, we 
made the decision to remove our 
skirts and tails and replace them 
with SmartTruck’s product,” said 
Randolph Crowder, vice-president 
of maintenance for Carolina Cargo. 
“The overall fuel savings were great-
er, and it was clear to us that the 
maintenance and durability was far 
superior.”

SmartTruck also announced recent 
independent testing conducted by 
the University of Tennessee at Chat-
tanooga’s National Center for Compu-
tational Engineering, showed its base 
UT6 undertray system provided a 6% 
fuel savings.  

Undertray device meets SmartWay’s Elite status

 
Immediately Requires Owner Operators 

for Step Deck and RGN Double Drop 
Hauling Agriculture Equipment and others 

THUNDERSTRUCK
TRUCKING

is now hiring 

Wyoming, Ontario 

• With or Without own Trailer 
• Oversize Experience an asset 
• Clean CVOR 
• MUST be able to enter into USA 
• Percentage Rates

Contact us at: bristol@xcelco.on.ca 

Phone: 519-845-1287 • Fax: 519-845-0978

Also requires Company Drivers

BONDED CARRIER
Visit our web site: www.whiteoaktransport.com

e-mail: careers@whiteoaktransport.com
365 Lewis Rd. N., Stoney Creek ON  L8E 5N4

ContaCt Dave at: 1-888-257-3136 ext 226

Drivers
earn up to .73 cents per mile Heavy, 

up to .65 cents per mile tandem

owner operators
         percentage Contract 
         top pay package

Company & owner-operator 

opportunities

TransporT LimiTed

Us tanDem / miCHigan Heavy 
/ LoCaL ontario

Follow us

100% Fuel Surcharge paid to the Owner-Operator

steeL experienCe preferreD / training avaiLabLe

traiLer
meCHaniC
reQUireD

NOW HIRING 
Van & Flatbed Owner Operators

  Singles & Teams

“We drive the trucks our customers drive the business”

We Offer:
• PC Miler Practical Miles
• Weekly Direct Deposit
• Flexible Time Off Scheduling
• Mileage or Percentage Pay Packages
• In House Maintenance
• Group Benefits
• Fuel Cards
• Paid Fuel Surcharge

FLATBED DIVISION

VAN DIVISION

Suzanne ext. 223 or Mike ext. 254 
Fax: 519-623-2672  •  recruiting@millcreek.on.ca

www.millcreek.on.ca
MILL CREEK MOTOR FREIGHT LP is a Mullen Group Ltd. Limited Partnership

PLEASE CONTACT RECRUITING: 
IN PERSON • HWY 97 & 401 EXIT 268 CAMBRIDGE ON

1-800-265-7868

Also looking for 
Company Van Drivers 

for runs around 
the lakes
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Nashville, teNNessee

Volvo Trucks announced it has now  
deployed 25,000 trucks with its Remote 
Diagnostics service since it was first in-
troduced two years ago.

Remote Diagnostics allows Volvo’s 
24/7 customer call centre to monitor en-
gine fault codes and then determine their 
severity and advise the operator on the 
best course of action. 

As much as 70% of diagnostic time has 
been eliminated, Volvo says, and often 
the driver can continue on their trip and 
have the problem looked at during the 
truck’s next scheduled service interval.

Volvo says the service also has re-
duced repair time by about 20%, since 
the service centre is advised in advance 
of the work that needs to be performed. 
Even fleets that perform their own re-
pairs have seen downtime decrease by as 
much as a day, since they can better plan 
for the work that needs to be done and 
ensure parts are in stock, Conal Deedy, 
product marketing manager, electronics 
and communications, told Truck News at 
the Technology & Maintenance Council 
meetings.

“We continue to see efficiencies, main-
ly because we’re getting all that informa-
tion and getting instructions to the repair 
centre before the truck arrives, making 
sure parts are in stock when the truck 

Volvo reaches Remote 
Diagnostics milestone
By James Menzies

58 equipment

arrives and many times, they can skip 
many or all the diagnostic steps and go 
right to the repair,” Deedy said. 

Remote Diagnostics was announced 
in May 2012, and the first truck equipped 
with it was delivered to Purolator Courier 
in July 2012. 

The service is now standard on Volvo 
trucks with Volvo engines and is free for 
two years. After that, fleets have the op-
tion of extending the service on a sub-
scription basis. The first fleets that re-
ceived trucks equipped with Remote 
Diagnostics are now at the stage where 
they have to decide whether or not it’s 
worth paying for.

“We’ve already started selling years 
three, four and five,” Deedy said. “We 
started selling that last year and we’re 
already seeing a take rate on that. We’re 
hitting what we thought, maybe more.”

He said fleets enjoy being able to view 
their complete service history, to receive 
quotes and communicate via text or e-
mail using the ASIST service platform 
that supports Remote Diagnostics. 

The program targets the top 50 down-
time issues for any given engine. It 
doesn’t yet diagnose I-Shift transmission 
fault codes, but Deedy hinted that could 
be coming.

“We will be expanding the service,” he 
said. 

The 25,000th truck with Remote Diag-
nostics, a VNL 670, was delivered to Aver-
itt Express of Cookesville, Tenn. 

Here We
GrOW

AGAin!

SnowbirdS auto connection ltd. iS a growing 
vehicle relocation Service provider acroSS north america

• 2500 to 3500 per week mileage
•  Paid loading & unloading
•  Paid Border Crossing
• Paid orientation
•  Every Mile Paid
•  Benefits & company contributed  

Pension Plan (RRSPs)

Also Hiring 
Owner Operators 
Percentage Paid!

ALL Teams Welcome!!

HIRING DRIVERS 

Single Drivers earn up to $0.53/mile

https://twitter.com/SnowbirdsAC
https://www.facebook.com/SnowbirdsAutoConnection

Please email your resume to: ashley@snowbirdsautoconnection.com 
or contact Ron or Ashley at 416-638-0001 •  Fax: 416-638-9986

Company supplies Smart Phone, Float & Fuel Card

•  Direct Deposit
•  Maintained Fleet 
•  Minimum 3 year  

AZ License Required

•  Experience with loading and  
unloading a car carrier is necessary

• Training is provided

      Owner
   Operators
 Required

Flatbed Experience
    Clean Driving  Abstract
        Late Model Tractor
            Your own 48'-53' flat or stepdeck

  with chains, straps, tarps
(BPF can supply trailer)

we will provide:
Consistent loaded runs between USA and Ontario/Quebec
Bi-weekly pay @ 84% gross revenue
O/O pay in both Cdn. and U.S. currency
Fuel surcharge 100% paid to O/O
Very competitive insurance rate
Safe driving insurance rebate program
Transponder Custom Bridge Crossing at no cost to O/O
Fleet pricing on fuel cards for savings on O/O fuel purchases
Available/optional Insurance, Hospitalization, Drug, Dental  
  group benefit package
Toll free numbers
Weekends home with family
Membership in C-TPAT, Partners in Protection, FAST, Ace, Twic

You need to have:

880 Wright Street, Strathroy, Ontario  N7G 3H8

if You would like to join our team at Brian pite freight
Call, fax or email your resume to 

Brian pite 1-800-265-7559 email: bpf-1@ebtech.net
aimee friesen 1-800-290-3017 ext 803 email: afriesen@gracetransport.com

fax: 519-339-9852 or email: blakepite@bpf.ca

www.bpf.ca

Driving for Excellence

We Are Owner Operator Driven.
Come and Grow with Us!

Our O�er:
• Excellent pay package
• Attractive benefits
• Great mileage
• Direct deposit
• Subsidized fuel
• Fuel cards
• Paid pick-up & delivery

Our Requirements:
• Canada & USA teams
• USA singles
• LCV teams and singles
• Dedicated switches
• Qualified and professional Owner Operators
• Minimum two years of verifiable experience
• Clean abstract/CVOR
• Clean criminal search

1-855-872-7602
recruiting@dayandrossinc.ca
www.dayross.ca

Day & Ross is a an equal opportunity employer.

Driving for Excellence
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Production problems in China forced the tire 
maker’s temporary withdrawal from the market

NASHVILLE, TENNESSEE 

Cooper Tire has brought its Roadmas-
ter commercial truck tire line back to 
the market, after a labour stoppage in 
China last year disrupted production 
and forced a temporary absence.

The labour problems were caused 
when Cooper Tire had a fallout with a 
joint venture partner over an attempted 
merger. 

The merger – Cooper was to be pur-
chased by India-based Apollo Tyres 
– was terminated, and Cooper now 
has an agreement in place to ensure 
there’s no repeat of the production is-
sues that surfaced last year.

“What we have in place now is 
an agreement for consistent prod-
uct,” Michael Simon, vice-presi-
dent of marketing with Cooper Tire 
told Truck News at the Technology & 
Maintenance Council meetings. “We 
have a consistent product pipeline 
so that can’t happen again and we’re 
working to secure more operational 
footprint as well.”

Cooper Tire describes its Road-
master line as providing Tier 1 per-
formance at a Tier 3 price, delivering 
what it claims is the industry’s lowest 

Cooper Tire re-enters North 
American truck tire market

By James Menzies

May 2014
TRUCK 
NEWS 59

cost per mile. Its tires are produced in 
China, but Simon emphasized they’re 
designed in the US to North American 
requirements.

“A typical China-produced tire is a 
global tire,” he said. “Our product is 
truly a North American product.”

He said each model is designed in 
Cooper Tire’s Findlay, Ohio facility. 
The company produces a complete 
line of commercial truck and trailer 
tires, including several SmartWay-ver-
ified models. 

In Canada, Cooper Tire currently 
has four distributors and is looking to 
grow its business here.

“We are developing and growing 
that customer base,” Simon said of the 
Canadian market. “I think we have 
huge upside potential for growth in 
Canada.”

As for winning back customers  
who couldn’t get their hands on its 
products last year, Simon said that  
has been easier to accomplish than 
anticipated.

“It’s exceeding our expectations,” he 
said. “We have a great value proposi-
tion and that was reinforced when we 
were out of the marketplace. There 
was a gap, and that gap was not filled 
by the alternatives our customers went 
out to utilize.” 

Tired of being a Company driver?
WanT To beCome an 
oWner operaTor?

GET PAID whAT you DEsErvE
LEASE PURCHASE

PROGRAM:
New Arrivals Off Lease

Peterbilts, Freightliners, Volvos.

Choose any truck and become an 
owner operator. 
We approve Candidates based on their 
Driving Experience not their credit 
score.
18-30 Month Lease with $1 Buyout.

GET PAID PER MILE: $1.55
(FLATBEDS & STEP DECKS)

GET PAID PER MILE: $1.41
(VANS & REEFERS)

•  We pay Empty or Loaded (practical miles)
•  Guaranteed 11,500 Miles for Singles
•  No Pickups and Deliveries in Ontario
•  Loaded trailers ready for you in the yard
• Insurance is paid 100%
• Plates are paid 100%
• Tolls and bridges are paid 100%
•  Trailer and repairs are paid 100%
•  Weekly pay available
•  Group benefits, Dental, Drug and much more
•  All late model trailers owned by company  

2012-2014

•  We pay Empty or Loaded (practical miles)
•  Guaranteed 11,500 Miles for Singles
• Insurance is paid 100%
• Plates are paid 100%
• Tolls and bridges are paid 100%
• Flatbed and repairs are paid 100%
• Weekly pay available
•   Equipment is provided by company  

(Tarps, Straps, Chains, Coil bunks
•  Group benefits, Dental, Drug and much more

BAD CREDIT?  CAN’T GET APPROVED FOR FINANCE?   
DON’T HAVE A DOWNPAYMENT?

(I CAN HElP) Call me: Ronen 647-293-0101
Ronen@ettransport.ca     www.ettransport.ca

*** We will help you succeed!

Looking for Rolltite  
Company Driver
H Up to 46 cents per mile to start
H  All loading and unloading  

fees paid
H Benefits from day 1
H Fuel bonus
H Profit sharing
H Dedicated Rolltite

H  85% Gross
H  LTL’s available
H  Fuel cards
H  Dedicated Rolltite

Looking for 
Owner Operators

USA BOUND

1-800-565-5598
ext. 25

Call Jennifer

Average 5 to 7 days out
65 Years of Stability
Secure Customer Base Means Steady Freight
Excellent Pay Package
Company Benefits Plan

ExpEriEncEd A-Z cAnAdA/USA drivErS And  
OwnEr OpErAtOrS rEqUirEd
Minimum 1 Year Driving Experience
Cross Border Carrier Passport or Fast Card required
Good Abstract & Criminal Search
No age limit on Owner Operator tractor units

jobs@mckevitt-trucking.com  •  Toll Free: 855-755-6738 • cell #204-293-7914 • fax 888-905-7482

Eliminate the star burst

Eliminate the AZ licensed Ontario Owner Operators and Company drivers Apply Only.

Eliminate We Offer and You Offer

Eliminate Your not just a number your success is our success

Eliminate Norm Schultz Recruiter - 30 years experienced

Eliminate tired of 10-12 days out

Eliminate Earn Long Haul $$$$

Eliminate Our drivers average 5-6 days out then home with their families

Ok in the Purple arrow space under the tractor add the following in white:
Experienced Deck Drivers Needed for our New Division.

Above 65 years of stability put in:
Average 5 to 7 days out

Where company paid Benefit Plan put:

Company Benefits Plan

Where You Offer is put this:
Experienced A-Z Canada/USA Drivers and Owner Operators required

Replace Able to go US, replace with this:
Cross Border Carrier Passport or Fast Card required

Eliminate Your Not Just a number: “Your success is our success”

Eliminate Norm Schultz Recruiter - 30 years experience

Eliminate the McKevitt Trucking Ltd Logo from the top.
Replace with a simple McKevitt Trucking Limited above the truck/trailer

Eliminate Norm.schultz@mckevitt-trucking.com
Replace with:
jobs@mckevitt-trucking.com

In front of 855-755_6738 put Toll Free:
Add the following cell# 204-293-7914

McKEVITT TRUCKING LIMITED

ExpEriEncEd dEck drivErs nEEdEd for our nEw division

Requires Drivers and O/O  to run the U.S. US 
Drivers

Call: 888-772-6542
Fax: 519-827-9279

email: joe@doyletransportation.ca
Website: www.doyletransportation.ca

Dedicated Runs  
Now Available

Also looking for local drivers

We RequiRe
Clean, reliable tractor
2 yrs. experience
Clean driving record
Good work attitude

We OFFeR
Steady work
Highest rates in the industry
Weekends off
Great work environment

5072 Whitelaw Road, Guelph, Ontario N1H 6J2 • 519-827-0431
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Bose says study 
validates health 
benefits of Ride 
System seat
By James Menzies
A new study conducted with three 
f leets has proven the health benefits 
of the Bose Ride System vibration-
eliminating truck seat, the compa-
ny claims. Bose shared the results 
of the study with Truck News at the 
Mid-America Trucking Show. 

The nine-month study was com-
pleted by 73 drivers from three fleets: 
Bison Transport, Freymiller Truck-
ing, and Pottle’s Transportation. The 
idea was to find out how beneficial 
the Bose Ride System is to overall 
driver health.

“Those three fleets elected to join 
with us in a more careful study that 
started a little over a year ago,” said 
Michael Rosen, general manager, 
Bose Road Team. “We worked with 
the fleets to come up with a set of 
questions about things that were im-
portant to the fleet and for that mat-
ter, to Bose. Questions were adminis-
tered to drivers before they received 
any new equipment and when driv-
ers received the new equipment, they 
were polled periodically thereafter 
every several months.”

Data was analyzed in December 
and reviewed with the fleets in Janu-
ary before being released in March. 

“The results showed clearly dra-
matic improvements in end-of-day 
pain and fatigue,” Rosen said.

Before using the Bose Ride System, 
half the drivers reported that back 
pain interfered with their ability to 
do the job. That decreased to about 
1% after using the seat. 

Eighty-nine per cent of drivers re-
ported using the Bose Ride System 
would extend their driving career, 
often by two to three years or more. 
Sixty-seven per cent of drivers said 
they can see events inside and out-
side of the truck better and 71% said 
they were more confident in their 
ability to avoid a collision. One-third 
of drivers reported needing fewer 
driving breaks and 42% of drivers 
said they were more willing to rec-
ommend their carrier to other driv-
ers as a good place to work.

The survey also found overall end-
of-day back pain and discomfort lev-
els were decreased by 76% and end-
of-day fatigue reduced by 52%.

“We feel that the study, over-
all, confirmed that there’s a tool-
kit here for fleets to use to improve 
their business,” Rosen said, noting 
the participating fleets opted to pur-
chase the seats used in the study or 
to deploy additional units. “We cer-
tainly hope this will validate there’s a 
solid value proposition to the truck-
ing industry.”

Additionally, Rosen said in some 
provinces, workers compensation 
boards have approved funding of 
the seats as return-to-work interven-
tions, helping get previously injured 
drivers back on the job at no cost to 
the carrier. 

“Under certain circumstances, the 
Bose Ride System can be funded,” 
Rosen said.

Bose doesn’t discuss order num-
bers but Rosen said demand for 
the seat has increased. It is now of-
fered as a factory-installed option on 

We Hire tHe Best 
to Be tHe Best!

225 Huron Road, 
Sebringville, ON  N0K 1X0

1-800-565-5557 or 519-393-6194 ext. 242

Fax: 519-393-5147
E mail: dianneb@woodcockbrothers.com

www.woodcockbrothers.com

Our mileage rate is

$1.26 to $1.39 PLUS fuel surcharge.

We are hiring
Owner Operators

Sign-On Bonus
Applicants must live within a 

100 km. radius of our yard and must have 
flatbed experience

Automotive Dedicated Runs & Reefer FL, TX, CA 
Steady work year round 
Clean abstract, Driving records & Criminal 
search with minimum 2 years Experience a Must 
New contracts start end of April 
Many more incentives 

Please call Adrian:  (416) 677 – 2636

DRIVER 
Single 0.46 
Teams 0.58
Local $ 20 / hour 

O/O 
Single $1.23 + FSC 
Teams $1.28 + FSC 
Current FSC 0.33 

    AZ Drivers
  & Owner
Operators 
     REQUIRED 
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Volvo trucks. Single unit pricing is 
US$5,995, but Rosen pointed out vol-
ume discounts can bring it down to 
$3,695 or less. The company also of-
fers discounts at trade shows such as 
Mid-America.

Rosen said Bose remains commit-
ted to the trucking industry.

“We’ve seen the effects of remov-
ing whole body vibration from occu-
pational drivers,” Rosen said. And he 
added surveys conducted with driv-
ers’ families show the seats can im-

prove the lifestyle of drivers – not just 
when they’re on the road but also at 
home.

“We got some encouraging and re-
warding comments out of families,” 
Rosen said, adding drivers using the 
Bose Ride System often feel more en-
ergized when at home.

The seat absorbs road vibrations 
and prevents them from jostling the 
driver’s body. It’s a regenerative sys-
tem, requiring about the same power 
draw as a 60-watt lightbulb. £ 

Nashville, TeNNessee  

Beating five other finalists, the Mack 
Twin Y Air Suspension won the Truck 
Writers of North America’s (TWNA) 
Technical Achievement Award for 
2013. The Twin Y Air Suspension is 
the industry’s first to use a Y-shaped 
high-strength steel design. In addi-
tion to providing excellent handling 
and a stable ride – potentially ex-
tending drive tire life – it is also up to 
403 lbs lighter than other air suspen-
sions currently on the market.

James Menzies, Truck News edi-
tor and chair of the TWNA Techni-
cal Achievement Award Committee, 
explained one of the reasons why the 
committee liked the Mack Twin Y Air 
Suspension.

“At a time when so many fleets are 
looking to reduce weight, we found 
the simple design of Mack’s Twin Y 
Air Suspension to be a significant 
achievement that can be easily im-
plemented to increase payload and 
improve productivity,” he said.

Committee member Tom Berg, 
added, “When you cut weight and 
simplify a component at the same 
time, and it still works well, that’s a 
winner.”

The other five finalists were:
• Allison’s TC10 automatic trans-

mission
• Detroit DT12 automated me-

chanical transmission
• Eaton Fuller Advantage Series 

manual transmission
• Innovative Trailer Design’s su-

percube trailer

• Truck-Lite’s modular LED head-
lamp design.

According to TWNA, to be eligi-
ble for the Technical Achievement 
Award, a product or service has to 
clearly exhibit technical innova-
tion, have a wide applicability in the 
trucking industry, offer significant 
benefits, and be widely available. £

Mack wins truck writers’ tech award
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MIAMI, FlorIdA

Ryder System announced recently that 
it would be teaming up with Women 
in Trucking, a non-profit organization, 
in a response to the increasing num-
ber of women joining the trucking and 
transportation industries. 

The collaboration of Ryder with Wom-
en in Trucking is intended to improve 
the working and safety conditions for 
female truck drivers through ergonom-
ic truck cab designs that will help over-
come the challenges women face when 
operating heavy-duty vehicles. 

“There are close to 200,000 wom-
en truck drivers, and that number is 
steadily growing,” says Ellen Voie, 
chief executive officer of Women in 
Trucking. “Having Ryder’s support, 
particularly given their strong rela-
tionships with top vehicle manufac-
turers, represents a significant step 
forward to help the industry attract 
more female drivers and improve the 
work environment for the thousands 
of women who’ve already established 
careers as professional drivers.”

Ryder, with the help of research 
conducted by Women in Trucking in 
partnership with Dr. Jeanette Kersten, 
assistant professor of the Operations 
and Management Department for the 

College of Management at the Univer-
sity of Wisconsin-Stout in Menomonie, 
Wisc., has found custom vehicle de-
signs that could better meet the needs 
of female truck drivers. Ryder claims it 
will distribute these designs in its fleet 
and encourage others to consider ad-
ditional design changes to better suit 
their female drivers. 

The research showed that the aver-
age female driver weighs 50 lbs less 
and is six inches shorter than her male 
counterpart. This physical difference 
can create issues for female drivers 
who are operating vehicles designed 
for men. 

These issues include female driv-
ers having difficulty getting into their 
trucks because of the placement of 
steps and hand rails typically built 
with men in mind. This makes female 
drivers more prone to slips and falls 
on the job. 

Some other vehicle changes Ryder is 
reviewing include adjustable foot ped-
al height, the height of seat belts, vis-
ibility of dash gauges, and automated 
transmission shift lever placement. 

Scott Perry, vice-president, supply 
management for Ryder says these de-
sign changes will also help men who 
are smaller in stature as well as the 
large number of aged male drivers. £

Ryder working with Women in 
Trucking on truck ergonomics

By James Menzies
NASHVIllE, TENNESSEE 

Michelin introduced at the Technol-
ogy & Maintenance Council meetings 
a new program that provides sched-
uled maintenance and repair servic-
es to truck f leets across an integrated 
service network.

Michelin Truck Care extends be-
yond tires, providing mechanical re-
pairs and preventive maintenance to 
f leets that’ll receive consistent pric-
ing across the network, quality parts 
and work that’s backed by Michelin. 

The program has launched in the 
US with 50 locations across the net-
work and will expand to Canada in 
the next year or two. However, Cana-
dian f leets can use the service now 
and take advantage of US-based ser-
vice providers.

“Fleet customers today, their op-

erations are more complex than ever, 
their ability to control costs are more 
complex than ever and they need new 
solutions and new partners to supple-
ment some of their maintenance ac-
tivities,” Ted Becker, vice-president of 
marketing, Michelin Americas Truck 
Tires, told Truck News at TMC.

Michelin’s Truck Care comple-
ments its OnCall 2.0, which provides 
tire and non-tire related roadside 
emergency service. 

Truck Care is built upon a TMW 
Systems platform, which can feed 
into a f leet’s own asset maintenance 
management system. 

Smaller f leets that don’t have their 
own f leet maintenance software will 
be able to log in online and view their 
service history.

The idea, Becker explained, is to 
give f leets an option to get work done 
for the same price and at the same 
quality, no matter where their trucks are located across the US and Cana-

da. Every service provider will be able 
to supply tires and tire services as 
well as mechanical maintenance and 
repairs, and each will also have mo-
bile technicians available to supple-
ment a f leet’s own maintenance op-
erations or to service a truck out in 
the field.

Bruce Stockton, Michelin Truck 
Care program manager, spent 25 
years working for a f leet before help-
ing Michelin to develop the program.

“One of the challenges f leets have 
is, how can they, when their trucks 
aren’t at home base or when they’re 
where they don’t have service facili-
ties, do regularly scheduled routine 
maintenance items? How do they get 
that done? Today, they get that done 
by creating their own rolodex of ser-
vice providers, but typically they’re 
not networked or interfaced with data 
f lowing back to them and there are  

a lot of inconsistencies using numer-
ous service providers,” Stockton  
explained.

The Truck Care network currently 
consists of 50 locations, will reach 100 
by the end of this year and 300 by the 
end of 2016, Stockton said. There’s no 
subscription fee for f leets; anyone can 
tap into the network, Michelin cus-
tomer or not.

Some of the services that’ll be pro-
vided include: preventive mainte-
nance; oil changes; electrical repairs; 
DoT inspections; brake work; wheel-
ends; bearings, etc.

The program was piloted in Sep-
tember, with several large f leets par-
ticipating. Michelin is still in the 
process of rolling its Michelin Com-
mercial Service Network out across 
Canada. Once that’s completed, and 
OnCall 2.0 is introduced here, Truck 
Care will also be extended to Canada, 
Becker told Truck News.  £

new michelin service network extends beyond tires

Michelin is developing a service network that will offer scheduled mainte-
nance and repairs on trucks – and not just the tires.

ON-SITE KINGPIN REMANUFACTURING

Quebec and the Maritimes 1-888-939-1011
Ontario 1-888-221-7774
Western (Alberta & Saskatchewan) 1-877-912-1209
British Columbia 1-800-427-5865
In the U.S. 1-888-221-7774

MOBILE SERVICE
Visit our Website at: www.kingpinspecialists.com

E-mail: rkingpin69@aol.com
Call us Toll Free @

1-888-221-7774
For the Dealer Nearest You

Re-manufacturing a kingpin gives the fifth wheel the proper
bearing surface, extending the life of the fifth wheel and

decreasing the abuse to the bolster plate and kingpin.

KINGPIN GAUGES
Top Quality aluminum Kingpin gauges. Won’t stretch.

www.kingpinspecialists.com  •  rkingpin69@aol.com

Toll Free Numbers For Your NearesT Dealer

CWB CERTIFIED COMPANY • CWB CERTIFIED WELDERS

• Superior Equipment
• Exceeds SAE and DOT specifications/regulations
• Only Company to test SAE J133 & J400

• Patented in U.S.A. & Canada
• Guaranteed Workmanship
• Fully Insured
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ercy sakes alive, 
how trucking’s 
vocabulary has 
changed. Think 
back to the ’70s 
and ’80s when CB 

slang was all the rage. They even made 
movies based just on the lingo. “10-4 
good buddy, I’ve gotta get outta here, 
my comic book’s catching up to me. I’m 
on the back door, easing on down the 
boulevard doin’ the ole double-nickel. 
Watch that smokey in the rocking chair! 
Catch me later.” 

A few of you old generation truck-
ers will know what all that means. To-
day’s drivers would be more likely to 
say something like “My ELD’s pinging, 
I’ll have to get off the road and give up 
my downspeeding for the day. My DIC 
says I’m in the sweetspot, but my DPF 
wants a regen, so I guess I had better hit 
the remote diagnostic button. I’m pull-
ing into the travel centre. Facebook me 
later.” 

While the old lingo was cultural-
ly driven, promoting the image of the 
rough and tough independent trucker 
and the lifestyle that supposedly went 
with it, today’s truck jargon is mostly 
technology driven, and to a great ex-
tent, furthered by the product market-
ing people. I have yet to hear a driver 
utter the words downspeed or driver-
centric. 

During the various press conferences 

at the Mid-America Trucking Show re-
cently, one presenter after another 
spouted terms like downspeeding, 
driver-centric, uptime, information 
centres and performance assistants 
for drivers, or some variation on those 
themes. Packages was another popular 
word, usually related to aerodynamics 
or idle reduction, which were invari-
ably linked to another oft-heard buzz-
word: fuel efficiency.

The old CB slang was certainly more 
colourful, but it was apt to leave out-
siders scratching their heads. What do 
comic books and rocking chairs have to 
do with trucking? Indeed. But what the 
heck is downspeeding? Or a re-gen? Or 
uptime, for that matter? 

For the as yet uninitiated, 
downspeeding is a term used to de-
scribe lowering engine rpm at highway 
cruise speed in order to improve fuel 
economy. It’s an extension, of sorts, to 
the gear-fast, run-slow concept. OEMs 
promote downspeeding, which al-
lows 80,000-lb trucks to cruise down 
the highway at 65 mph at a fuel-sipping 
1,150 rpm. 

That just wasn’t possible back in the 
good old days when engines routinely 
ran at 2,100 rpm or higher at highway 
speed – with flames shooting out the 
stacks, along with tons of black smoke 
and all that other nasty stuff.

It’s truly remarkable what engi-
neers have been able to accomplish 

over three decades. They have rough-
ly halved the engine speed and nearly 
doubled fuel efficiency. For that, I can 
put up with a few funny new words.

But what’s with uptime? Just about 
every truck and engine maker at MATS 
was talking about uptime. Mack Trucks 
is even building an Uptime Center at 
its Greensboro, NC headquarters. Did 
we worry about uptime back in the old 
days? It used to be the downtime we 
looked forward to – before the 34- or 
36-hour-reset rules put an end to long 
weekends.   

Uptime – or the time the truck is run-
ning and making money – was some-
thing we took for granted not that long 
ago. Now it’s a selling feature? 

Trucks have seen an upsurge in on-
board technology in recent years and 
a corresponding increase in system 
faults that can sideline a truck. It’s 
troubling that an $18 sensor can pre-
cipitate a $1,000 tow bill to get the prob-
lem fixed. The truck would probably 
run just fine except that said sensor 
has breached – maybe – some emis-
sions parameter. I guess that’s part of 
the price we pay for nearly doubled fuel 
efficiency and exhaust that’s cleaner 
by several orders of magnitude. Still, it 
would be nice if the truck could be al-
lowed to find its way to a shop before 
throwing up the white flag.

Another term that has me puzzled 
is driver-centric. The marketing folks 

are usually talking about cab interiors 
in this instance. Maybe it’s just me, but 
I’d sort of expect a cab to be driver-cen-
tric, that is, designed and engineered 
for comfort, ease of use, and occupant 
safety. 

There are certain things about the 
driver compartment of my Volkswag-
on Jetta TDI wagon that are anything 
but driver-centric, like the fact that if 
something falls down under the seat 
it cannot be retrieved with anything 
less than a very long pair of the longest-
nose pliers on the planet. Or that noth-
ing will stay on my dashboard when I 
accelerate the car. 

I guess if I had a driver information 
centre in the car, some sensor would 
tell me where that dime went, or that 
I was accelerating too fast and there-
by wasting fuel. These info centres for 
drivers are a product of the digital age 
if ever there was one. Given that there’s 
little a driver can do to thwart the en-
gine computer’s wishes, I guess it’s 
useful to get feedback from that same 
computer that you’re doing everything 
right. It’s kind of a digital pat on the 
back, and a useful one at that, if it fur-
ther improves fuel efficiency. 

I suppose we had better get used to 
all this new terminology. Trucks are 
becoming more like airplanes every 
day, and we all know how much avia-
tion loves its buzzwords and acronyms. 
With GPS-controlled engines and 
transmissions, driverless trucks, and 
platooning just over the horizon, the 
term convoy has a whole new meaning 
in 2014. Yeah, Buddy.  

Sorry, what did 
you just say?

Joanne Ritchie is executive director of OBAC. 
Got your ears on? E-mail her at jritchie@
obac.ca or call toll free 888-794-9990.

M
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USED EASTWAY TANK NEW

NEW 2015 KENWORTH T300 c/w 300 hp, Auto-
matic Transmission c/w 3499 Propane Bobtail, stainless 
steel rear enclosure. 

2000 FREIGHTLINER FL80 c/w 18,000L 4 compart-
ment aluminum tank, dual pumping. Good construction 
refueller. Stock 2000 Fre

2007 STERLING MBE 450 hp, 20,000L 4 compartment 
aluminum tank, dual pumping and metering equipment, 
bottom loading, vapor recovery. Stock 2007 Ster 

1989 INTERNATIONAL S1900 c/w 2100 gallon 
tank c/w diesel engine 4" pump, 4 flusher nozzles, 
UNIT HAS BEEN CITY MAINTAINED AND IS IN LIKE NEW 
CONDITION. Stock 1989 INT

2015 WESTERN STAR 4700 c/w 20,000L four com-
partment aluminum tank, dual pumping and metering,  
bottom loading, vapor recovery.  Stock 2015 WS

2013 INTERNATIONAL 7500 c/w 20,000L four 
compartment aluminum tank, dual pumping and metering 
equipment, bottom loading, vapor recovery. Stock 2013 INT

2001 STERLING c/w 20,000L four comp’t aluminum 
tank, dual pumping/metering, B/L, V/R, Midcom, DOT 
safety, CSA-B620. Stock #7085

2010 FREIGHTLINER c/w 7250 USWG QT propane 
tank, automatic, 330 hp, only 260,000 km, 

2012 STAINLESS STEEL 2000 gallon tank w/manhole 
cover, sump sills w/plastic isolator. Stock #T0014

2012 INTERNATIONAL 7400 c/w 3300 gallon 
aluminum tank, 3 flusher nozzles, hydrant fill,  
rear gravity bar.  Similar unit shown. Stock 2012 INT

1994 20,000L tank, aluminum, convert to water,  
ADD Flusher Nozzles. 

3000 GALLON single comp’t aluminum tank,  
ready for your chassis.

WE ARE LOOKING FOR TRADES • WE RENT FUEL TANKS
We Manufacture and Sell Various Types of Tank Trucks ◆ Oil ◆ Propane ◆ Water ◆ Fire ◆ Refuelers

1995 Merivale Road, Ottawa ON K2G 1G1
Mike Trotter: mtrotter@eastwaytank.com • www.eastwaytank.com

1-888-729-7817
Trusted Since 1968 Trusted Since 1968

WATER TANKS FOR SPRING FLUSHERS
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By James Menzies
NASHVILLE, TENNESSEE 

Prime Transport Solutions (PTS) dem-
onstrated at the Technology & Mainte-
nance Council meetings, a pneumatic 
landing gear system that reduces the 
risk of driver injury and streamlines 
the coupling/uncoupling process.

The PTS50 pneumatic landing gear, 
already used in Europe and also in-
corporated into Daimler’s SuperTruck 
project, allows the driver to raise or 
lower the landing gear with the push 

of a button. What takes on average 
four minutes using traditional landing 
gear can be done in five seconds with 
the PTS50, according to Simon Bois, 
executive vice-president and gener-
al manager, North America, for Prime 
Transport Solutions.

Eliminating the crank handle also 
reduces weight by up to 40 lbs, and the 
screw and nut mechanisms that are 
the weakest components in a cranked 
leg are also done away with. The sys-
tem has been piloted by four North 
American fleets with favourable re-
sults, Bois said.

In addition to reducing the risk of 
injuries, Bois said the PTS50 also pro-
vides a recruiting edge for carriers, es-
pecially those looking to attract aging 
or female drivers. The system is de-
signed to last the life of the trailer and 
in the event of a hang-up, there’s an 
easy-to-use manual override option, 
Bois added. 

The system consists of fewer parts, 
which can be easily replaced if repairs 
are required.

“With the standard technology, 
more often than not if a leg is failing, 
you have to wait for your mobile tech-
nician to come,” he said. “With this 
technology, you can use manual over-
ride to simply raise or lower the legs 
within a couple of minutes.”

The system will only work when the 
trailer is coupled to a tractor with air 
lines connected, Bois noted. 

It draws its air supply from the trail-
er’s air system. 

The PTS50 also provides fuel sav-
ings by reducing the time spent idling 
while coupling and decoupling. Bois 
said engine idle time is reduced by 
97% during these activities. And he 
also noted carriers can pack more 

trailers into a yard, since they don’t 
need to leave as much space between 
units.

The PTS50 brings a consistent 
height to the trailer fleet, but Bois ad-
mitted that if the trailer legs sink into 
the ground and the tractor cannot 
slide underneath it by dumping its air 
suspension, then the trailer may have 
to be jacked up on occasion. Still, he 
said that’ll rarely be necessary.

“We’re trying to bring the trailer 
height to a consistent level,” he said. 
“There will be instances where it’ll 
sink in and under severe circumstanc-
es you’ll have to jack it up. We recog-
nize that, but only rarely. Most of the 
time you’ll be able to lower the tractor 
suspension enough to raise the trailer 
as you need.”

The company is now finalizing its 
plans to bring the system to market. 
It’s exploring both distributor and OE 
distribution channels. It is also work-
ing on finalizing pricing, though sin-
gle unit pricing is likely to be around 
US$1,200 per system. While pneumat-
ic landing gear has been explored in 
the past, Bois said previous systems 
were much more complex than the 
PTS50 design. 

For more info, visit www.
PrimeTransportSolutions.com. £ 

pneumatic landing gear demonstrated at tMc

By James Menzies

TORONTO, ONTARIO

A failure to provide fall protection equip-
ment and training has netted a supervi-
sor of an Ontario garbage removal com-
pany 45 days in jail, while the company 
itself has been slapped with a $75,000 
fine. The Ministry of Labour announced 
the penalties against J.R. Contracting 
Property Services and its supervisor in 
March, after a worker fell from a roof and 
landed on a walkway, resulting in paraly-
sis. A Ministry investigation found the 
injured workers was not provided with 
fall protection equipment and hadn’t re-
ceived training on its use. 

The court found the supervisor “failed 
as a supervisor to ensure that a worker 
wore protective devices as required by 

law, and failed as a supervisor to take the 
reasonable precaution of ensuring that 
an adequate form of fall protection was 
provided where a worker is exposed to a 
fall hazard of more than three metres.”

So, what does this have to do with 
trucking? Plenty, according to Johnathan 
Sousa, who launched the Eagle Hook 
fall prevention system for trailer tops 
at Truck World in April. Sousa says the 
heavy-handed fine and jail sentence is-
sued by the court shows the Ministry of 
Labour is cracking down on businesses 
that don’t provide fall protection equip-
ment and training on its use. While it’s 
illegal to require an employee to climb 
atop a trailer roof, Sousa said this is com-
monplace in the industry for snow re-
moval and repairs. He claims his Eagle 
Hook invention is the only fall prevention 
system designed for trailers, which al-
lows a technician or driver a full range of 
motion while keeping them safely away 
from the trailer roof’s edge.

“It strikes me in the transportation in-
dustry, we really don’t take falls very se-
riously,” Sousa said. “The Eagle Hook is 
coming at a perfect time for companies 
to be able to take action against work-
place injuries.”

The Eagle Hook was developed by 
Sousa’s father and has undergone several 
renditions over the past few years. The 
first units were placed into service at the 
family’s business, Sousa Truck Trailer 
Repair, where the younger Sousa said it 
was welcomed by mechanics.

Unlike fall protection systems already 
on the market, Sousa said the patent-
pending Eagle Hook is a fall ‘prevention’ 
system. It allows mechanics a full range 
of motion and keeps them from the edge 
of the trailer so they can’t possibly fall off. 
However, they can still reach the edge of 
the roof from their knees to conduct re-
pairs. The system retails for $2,350, and 
comes with an online training program 
so fleets can conduct and document op-
erator training. With the Eagle Hook, me-
chanics can safely climb atop the trailer 
roof to conduct repairs and drivers can 
go up to remove snow and ice, Sousa 
said.  More information is available at 
www.EagleHook.com. £

Eagle Hook system set to take off
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NASHVILLE, TENNESSEE 

Fuel Defend is bringing to market a full 
line of products that will defend against 
more than just fuel theft.

The company, which bills itself as 
the world’s leading fuel anti-siphon de-
vice company, has been scouring the 
world for new theft prevention devic-
es. Through amalgamations and joint 
ventures, the company is expanding its 
product line, which is sold via distribu-
tors in more than 100 countries, includ-
ing Canada.

Among the new products is the Vehicle 
Protector (VeePot), which uses sensors to 
determine when a diesel particulate fil-
ter (DPF) or catalytic converter is being 
removed from a truck. The DPF alarm 
can also be used to protect batteries, fuel 
tanks, light bars and bull bars, accord-
ing to Dave Rogers, general manager for 
North America. DPF theft is a growing 
problem, as the precious metals found 
in the catalyst are quite valuable. The 
VeePot retails for about $200-$500.

To protect the SCR system from con-
tamination, Fuel Defend has come out 
with locking DEF tank caps. DEF tank 
contamination often costs fleets $2,000-
$8,000 to fix, depending on the level of 
contamination. Sometimes, contami-
nation occurs accidentally while other 
times it’s a form of retribution from dis-
gruntled former drivers. Rental truck 
fleets are particularly interested in the 

Fuel Defend offers full 
suite of security products

locking cap, Rogers noted, since their 
customers aren’t always aware of the SCR 
system’s requirement for DEF and unwit-
tingly fill the tank with diesel. The Blu-
Caps retail for about $45.

Fuel Defend’s main line of anti-siphon 
devices, the NeckIt, features a short 
neck that can’t be levered out. It takes 
about two to three minutes to install 
and prevents fuel thieves from insert-
ing a hose into the fuel tank. It retails for 
about $45-$55.

Fuel Defend is also now offering the 
Canadian-made Safe-T-Loc wheel nut 
management system, which indicates 
and retains loose lug nuts. It costs about 
$15 per wheel. Fuel Defend plans to 
bring the Safe-T-Loc global through a 
joint venture.

Also new is a SideWarn! product de-
signed to warn cyclists and pedestrians 
when they’re at risk of being run over by 
the side of a commercial vehicle. The sys-
tem uses several sensors to detect pedes-
trians and cyclists and then alerts them 
to the impending danger using audible 
alerts and flashing lights. The SideWarn! 
system was first launched in Europe 
and will come to North America in a few 
months. Also coming later this year is a 
Tails self-powered locking system, which 
lasts three years on a single set of batter-
ies. It creates and displays a random digi-
tal security seal number on every activa-
tion. For more info on the company, visit 
www.fueldefendusa.com. 

By James Menzies
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Idle smart adds battery protection
NASHVILLE, TENNESSEE

Idle Smart, maker of an automatic engine start/stop system it says can reduce overnight 
idling by 70%, has added a Battery Protect feature.

The new feature monitors battery voltage and starts up the engine to charge the batter-
ies when their voltage reaches a pre-determined threshold. Idle Smart presented the up-
date at the Technology & Maintenance Council meetings.

“Battery drain is an issue for fleets, at parking facilities where drivers require hotel 
loads for comfort and convenience items, and especially during 34-hour rest periods re-
quired by new hours-of-service regulations,” said Ryan Bennett, v.p., product and mar-
keting at Idle Smart. “Battery Protect can intelligently monitor and help eliminate battery 
drain so trucks are ready to meet operational needs, and avoid the high cost of a service 
call and possible downtime.”

The Idle Smart System retails for about $2,500 for a single unit, and can deliver a pay-
back in well under a year, the company claims. It can be installed on any 2007 model year 
or newer truck. For more, visit www.idlesmart.com.

OTTAWA, ONTArIO

In an effort to comply with the strict 
fuel efficiency standards in North 
America, a new product called Driv-
eLogik aims to help fleets save on fuel 
costs and indentify how their drivers 
can be more efficient on the road.

DriveLogik is a hardware ($1,999) 
and software package ($59/month) 
that produces driver performance re-
ports to help decipher which drivers 
deserve recognition and which drivers 
need further coaching.

DriveLogik works by using a Driver 
Awareness Panel (DAP) – a display that 
mounts on the truck’s dashboard to 

coach drivers in real-time using visual 
and audible notifications.

“Equipped with DriveLogik, a 
long haul truck driving 180,000 kms 
(112,000 miles) per year can save an 
average of $5,500 in fuel costs,” said 
DriveLogik’s director of f leet applica-
tions, Dean Richardson. 

“Data analysis and reporting en-
courages drivers and f leet managers 
to work together on perfecting driv-
ing styles that also translate into less 
wear and increased vehicle longev-
ity. A local haul truck driving 65,000 
kms (40,000 miles) per year can save 
an average of $3,700 in fuel costs, plus 
additional maintenance savings.” 

DriveLogik coaching tool comes to canada
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2009 VOLVO VNL670
Volvo VED13 485 H.P. engine with 12-spd. 

I-Shift trans. Ratio 3.55 and 220 W.B., 
12.5/40 axles. Price $47,900.

I-SHIFT

2009 VOLVO VNM64T
Volvo VED11 405 H.P. engine with 10-spd. Fuller 

trans. 3.90 ratio with 168 W.B. 12/40 axles. 
Price $42,900.

2012 VOLVO VNL670
Volvo VED13 475 H.P. engine with a 13-spd. 

Fuller transmission. 3.70 ratio with a 230 W.B. 
12/40 axles. Price $77,900.

2009 INTERNATIONAL PROSTAR
Daycab with Cummins ISX 450 H.P. engine and 
13-spd. Fuller trans. 3.90 ratio with a 175 W.B. 

12/40 axles. Price $44,900.

2006 VOLVO VNL670
Volvo VED12 465 H.P. engine with 10-spd. 

Fuller trans. 3.55 ratio with 224 W.B. 
12.350/38,000 axles. Price $29,950.

3

CLEAN
UNIT

You Can Rely On Arrow 
to Start Off Right

2 UNITS

2 UNITS

DEF/SCR

DEF/SCR
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Daimler’s 
Bernhard 
gets “real” 
on viability of 
natural gas 
for long-haul
LOUISVILLE, KEntUcKy 

The hype surrounding natural gas as an 
alternative fuel for trucking is gone and 
realism is setting in, the head of Daim-
ler’s global truck and bus business told 
business leaders gathered for the annual 
Heavy Duty Manufacturers Association 
breakfast at the Mid-America Trucking 
Show. 

“The buzz was bigger last year…The 
enthusiasm is broken. We don’t see any 
long-haul applications so far. But it’s not 
going to go away,” Dr. Wolfgang Bern-
hard said to the sold-out breakfast event. 
“My alternative fuel is diesel and we will 
continue to perfect that technology.”

Bernhard cited several concerns with 
natural gas, including an immature infra-
structure.

“Before we can introduce this technol-
ogy further, the infrastructure has to be 
there. We still have 200 times more die-
sel stations than natural gas stations,” 
he pointed out. 

He added engine technology still needs 
work in adjusting to natural gas for long-
haul applications. 

The previous day, in a press briefing, 
Martin Daum, president and CEO of Daim-
ler Trucks North America, said natural 
gas seems a more viable option for lo-
cal delivery applications and agreed with 
Bernhard that long-haul applications for 
natural gas are not currently viable. 

“That might change if the price of nat-
ural gas continues to drop,” Daum added.

Bernhard also tackled the larger issue 
of greenhouse gas emissions by empha-
sizing that the full vehicle must be con-
sidered, as well as the infrastructure on 
which vehicles operate, in going forward 
with new legislation.

“The best (GHG reducing technology 
equipped) truck stuck in traffic is not do-
ing much good,” he pointed out. 

He also stressed that any GHG emis-
sions innovations have to make econom-
ic sense for truck buyers. An 18-month 
payback is what is acceptable to buyers, 
he said.

The US Environmental Protection 
Agency, in drafting future emissions 
regulations, has to concentrate “on the 
screw that makes the biggest difference” 
but be careful not to “tighten it until it 
breaks,” Bernhard cautioned during the 
previous day’s press briefing.

“When we have to force the customer 
to buy stuff he doesn’t want, that’s not 
good.”

Also during the press briefing, Daum 
emphasized the target should be more 
reductions in CO2 emissions and that 
any further emphasis on NOx reductions 
“would be disastrous.”

Bernhard also suggested that North 
American and European emissions regu-
lations are now so similar it would be 
worth accepting each other’s standards.

“If we agreed to that, we can put mon-
ey currently wasted (on meeting both 
standards) towards new innovation,” 
Bernhard said. 

www.trisontarps.ca
1-866-948-2777

519-720-9464

Hamilton

New location!
Woodstock

Garden Ave
HWY 403

New Location

Our new address: 
33 Kippax Court, 

Brantford, ON 
N3S 0E5

Henry Street
Kippax Court

ROLLING SYSTEMS

CABLE SYSTEMS
Paul Vandenberg - Owner

CANADIAN 
MADE TARPS

Join us for 
lunch at our 

OPEN HOUSE
Wed, May 21

from 11 AM - 3 PM

REACH OUT TO THE CHANGING FACE OF CANADA’S TRUCKING INDUSTRY

◆ INSIDE TRADE SHOW  ◆  OUTSIDE DISPLAY  ◆  JOB FAIR  
 ◆  ROAD SAFETY AWARENESS   ◆  KIDS & FAMILY ENTERTAINMENT   

◆  TRUCKING EXCELLENCE AWARDS & MORE.........

SHOW FEATURES

FREE ENTRY FREE PARKING

SOCCER CENTRE
   1495 SANDALWOOD PKWY E, BRAMPTON L6R 0K2

Everybody
Welcome

Road Today
Truck Show

MAY 24 – 25, 2014 
(Saturday & Sunday)

6
Annual

th

For more information
Call : 905 487 1320

Email : truckshow@roadtoday.com

www.roadtodaytruckshow.comwww.roadtodaytruckshow.comwww.roadtodaytruckshow.com

Inform  -  Educate  -  Entertain

Don’t Miss Canada’s  
Premier Multicultural Truck Show

TRUCK SALES
A Volvo Group Company

Immediate Openings  
for Owner Operators

Singles and teams, vans and roll tites for transborder. 
We offer $1.18 loaded/empty, company cards, fuel  

premium, benefits, weekly deposit, PeopleNet®,2005 
 or newer. Brampton or Belleville based. 

Phone: 800 267-1888 or 613 961-5144  
Contact Chris McMillan x123  

or Pam Haggarty x114 

Email: chrismcmillan@itsinc.on.ca. 
www.itstruck.ca

NEW 

Higher R
ates!

LA 
TRUCK 
LUBE

“ We Care About Our Customers”

SHOW SPONSORS

Pre-Register online for FREE & QUICK event access
www.roadtodaytruckshow.com

All Pre-Registered visitors will
qualify for a chance to 

WIN iPhone
42” LCD TV 5 Garmin GPS

Bring this ADVT and get a free GIFT
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By Edo Van Belkom

THE STORY SO FAR…
Mark comes down with a virus and is too sick to 
drive. Bud arranges for a replacement driver to take 
over for a week while Mark spends some time at his 
parent’s home getting better.

Mark spends time at his parent’s house and begins 
to feel better. However, that he needed his parent’s help 
and a young inexperienced driver replacing him has 
left Mark feeling a little insignificant. 

•
It only took four days for Mark to completely recov-
er, but it seemed like it had taken forever. His mother 
had hovered over him constantly during that time, 
taking his temperature and pumping him full of flu-
ids until it felt like all he was doing was sleeping and 
going to the bathroom. 

Now he was well enough to take a shower, get into 
his own clothes and watch television in the living 
room with his father. 

“Good to see you up and about,” his father said.
“Feels good too.”
His father leaned over in Mark’s direction. “You 

know,” he said, almost in a whisper, “if you want 
me to drive with you as a team for a while, I’m 
ready to go.”

“You’re not going anywhere,” his mother com-
manded as she came into the room with a cup of 
tea in each hand. She gave one to Mark and kept 
the other for herself. “Not even to go along for the 
ride.”

“Feh,” his father said, waving a hand in his 
mother’s direction. “The boy needs help.”

“You need help. He needs to get better.”
“I am better.”
“I’ll be the judge of that.” She put a hand on his 

forehead. “Two more days,” she proclaimed, then 
exited the room.

His father shook his head. “Your mother’s just 
impossible sometimes. I don’t know how I’ve lived 
with her for so long.”

Mark smiled. 
He knew exactly where his father was coming 

from because he didn’t know how he had lived 
with both of them for so long. 

Four days had been like an eternity and now that 
he was feeling better all he could think about was 
getting out of their house…either back on the road 
or into a place of his own. “Sometimes I feel that 
way about my truck.”

“What do you mean?”
“I’ve lived out of it for so long, I think it might be 

time to get a place...you know, to call home.”
His mother charged back into the room as if pro-

pelled by a slingshot. 
“Are you going to buy a house?”
“I’ve been thinking about it.”
“That’s wonderful,” she said as if he’d just told 

them he was getting married or having a baby. 
“Now don’t go buying anything for the inside of it. 
We’ve got all kinds of furniture in the basement 
and I can make whatever curtains or pillows you 
need.”

“That’s good to know mom, thanks.”
“Don’t get anything in the city,” his father said.
“Why not?”
“You’ll need a place to park your truck and if 

you’re buying a house it doesn’t make sense for 
you to rent a place for your truck. If you get some-
thing out in the country... say, outside Bradford or 

Stouffville, you’ll be able to park your truck in your 
driveway and claim a lot of your household ex-
penses on your tax returns.”

Mark nodded, thankful to know there were ker-
nels of wisdom amid all his father’s bluster.  

“Thanks, that’s good advice.”
“Just let us know when you want to start looking 

and we’ll help you find a place.”
Mark stared at his father for the longest time 

thinking that he’d like to take a look around by 
himself before he brought his parents into the mix. 
“Sure,” he said. “I’ll let you know.”  

•                                                          
That afternoon Mark called up Bud to find out 
where Mother Load was and when he could get 
back on the road.

“Hey Bud, it’s Mark.”
“Hi Mark. How are you?”
Mark was taken aback. No “Mark who?” or any-

thing like that. Just a proper greeting from a friend. 
Something had to be wrong. 

“What happened?” Mark said.
“What do you mean, what happened? Why do 

you think something happened?”
“C’mon, what is it?”
Bud sighed. “Your truck. Garth had a bit of an 

accident.”
“How bad?”
“Not too bad. It was a fender-bender in a yard in 

Sherbrooke. Your truck was the only one with any 

damage and it’s only a few grand to fix.”
Mark said nothing.
“You’re not sore are you?”
A smile broke over Mark’s face. “No. Why would 

I be angry?”
“Because I made you take on a replacement driv-

er and I found him for you and he ended up bang-
ing up your truck wiping out all the money he 
made for you while you were recovering from your 
illness. That’s why.”

That was a fair summation of the situation, but it 
only made Mark laugh.

“What’s so funny?”
“You don’t know what this means, do you?”
“Um, that I need to do a better job screening 

drivers?”
“No,” Mark said. “It means that I’m not just an-

other truck driver. It means that I, Mark Dalton 
cannot be replaced by just anybody with a licence. 
It means that I matter.”

“Oh, yeah, right,” Bud said. “That’s what I was 
going to say next.” 

Mark Dalton returns next month in another adventure.

BROUGHT TO YOU BY MICHELIN® XZA3®+ EVERTREADTM TIRE 
MICHELIN’S MOST DURABLE HIGHWAY STEER TIRE

Did you know there are two full-length novels featuring 
Mark Dalton?: Mark Dalton “SmartDriver” and Mark Dalton 
“Troubleload.” For your free copy register with eco ENERGY 
for Fleets (Fleet Smart) at fleetsmart.gc.ca. Ill
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Mark Dalton : owner/operator

Mark gets well soon

 PART 368 fiction
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Dear Editor:

Re: A defensive driver is a fuel-efficient 
driver, April Truck News.

I enjoyed and agreed fully with your 
editorial comment about fuel efficiency. 
I try to drive efficiently in both the 
commercial vehicle and our personal 
vehicle. 

It’s better for the equipment if you 
are easier on it. They say the winter 
cold and the summer heat are  
extremely hard on your engine  
components. 

If there is a weak spot, so to speak, 
the extreme cold or the summer heat 
will find it. 

Anyway, my point being, driving ec-

onomically is a win-win situation. Our 
personal vehicle is a Ram with a V8 
Hemi engine. 

We average this time of year 18 to 20 
miles per gallon. 

In summer that average is up to 26 
to 28 miles per gallon. We drive defen-
sively on our trips and are rewarded 
with pretty good fuel mileage in our 
pickup. 

Also, routine maintenance on our 
pickup is less expensive, as we take it 
easy. In short, just wanted to say that, 
yes, driving defensively does reward 
your pocketbook.  

Mark Murray
Via e-mail

in defense of defensive driving

Focus should be on trains, not trucks
Dear Editor:

I am furious that federal Transport Minister Lisa Raitt wants more regulations for danger-
ous goods road carriers because of the tragedy in Quebec. 

What a load of nonsense! Lisa Raitt, based on her statements, should immediately re-
sign. She has no clue what she is doing and is in way over her head. 

Trains have been flying off the rails in this country on a regular basis for several years 
now. The government did nothing. 

The media let every last incident fade from peoples’ memories. 
The railroads just cleaned up each wreck and right back to status quo. So it’s the truck-

ing industry that’s gonna pay? 
I live in Oshawa, Ont. In the last few years there have been several major derailments 

right here in Ontario alone. 
Lord only knows how many more in other provinces. 

Steve Delbrocco
Oshawa, Ont.

Dear Editor: 

In reply to your column in the March 
2014 Truck News ‘Beware the stupid 
scorpion,’ isn’t the frog the stupid one? 
The frog should have yielded to its in-
stincts when it thought the scorpion 
would bite instead of listening to the 

scorpion.
I mean, scorpions sting, it’s what 

they do. I think you should reconsid-
er your stance on who’s stupid in this 
situation. 

Cornelius Banman
Via e-mail

Who is really the stupid one?

Missing Since: June 7, 2007 

Date of Birth: Jan 29, 1993

Missing From: Prince George, British Columbia

Height: 5’8” 

Weight: Not Specified

Eye Colour: Brown 

Hair Colour: Brown

Lucas degerness

Or cOntact yOur LOcaL pOLice department. aLL caLLs cOnfidentiaL.

missingkids.ca

if yOu HaVe any infOrmatiOn aBOut tHis missing persOn,  

1-866-KID-TIPS
pLease Visit Our WeBsite Or caLL us tOLL-free

(1-866-543-8477)

missingkids.ca is a program of 
and trade-mark of

Child Find (Ontario) Inc. is an affiliate of the Canadian Centre for Child Protection Inc. 
Together, they provide missing children services in the Province of Ontario.

Age Progressed

CERTIFICATION / TRAINING:

Do you have a Commercial License? Yes No

License# TypeProv/State issued

Last Employer

Name Company City Prov/State

Tel Start/End Date

Job Description Reason for Leaving

Has your license ever been suspended? Yes NoTotal Truck Driving Experience /yrs

CURRENT DRIVERS LICENSE:

Exp Date

Doubles/Triples
Air Brake Adjustment

Air Brake (Drive)

Over-Size Loads
Hazmat

Tankers

Name of School

Name of Course Completed

Prov/State Start/End Date

Driverlink is proud to protect the privacy of your personal information as required under federal privacy laws. If you would like to see a 
copy of our privacy policy, please go to www.driverlink.com/privacy, or call us at 1-800-263-6149.

By �lling out and signing this application, I agree to abide by Driverlink’s terms and conditions and consent to the use of personal 
information according to the Driverlink privacy policy.

I am able to cross the Canada/U.S. border to haul international loads
I am willing to cross the border
I am FAST approved (for expedited border crossing)
Would you like to contacted by driver agencies?

Yes
Yes
Yes
Yes

No
No
No
No

CROSS BORDER
TRAVEL:

BEST WAY TO CONTACT ME: Home Tel Cell E-Mail Other

First Name Last Name

Prov/State Postal/Zip Email

CityAddress

Home Tel Cell

Signature: Date:

Can you lift 50lbs? Yes No

COMPLETE AND FAX TO 905-795-0539
We will enter your information in Driverlink where companies and recruiters search for drivers. 

(THIS WILL BE YOUR USERNAME ACCOUNT)

OWNER OPERATOR? Manufacturer Year/Model Engine/Size

Trailer Type Experience (check all that apply): 

Heavy Hauling/Specialized Moving Van Tanker Straight Truck Super B Reefer Van

Preferred Trailer Type (check all that apply): Other

Flatbed

Flatbed

Heavy Hauling/Specialized Moving Van Tanker Straight Truck Super B Reefer Van

Other

Owner Operator Local

Moving

Hwy Team

Driver TrainerLease Purchase

Hwy Single/Company Driver

Other

WORK PREFERENCES:

TO REGISTER

www.trucknews.com

North America’s best resource for trucking jobs.

www.driverlink.com       |       support@driverlink.com

-  Past Job Seeker successfully  
   hired through Driverlink

SIGN UP FOR FREE TODAY

“I have been using 
Driverlink for years, with 
great success! The site is 
updated constantly and it is 
a place that allows 
companies with a real need 
for drivers to contact me 
directly.”

CAREERS
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Together, they have 
driven more than 10 
million accident-free 
miles – an accom-
plishment that is  
truly remarkable for 
a trio whose mem-
bers haven’t even re-
tired yet.   

When asked how 
they got started in 
the trucking indus-
try, the brothers are 
quick to credit their 
father, who drove a 
pulp and gravel truck 
when the boys were 
growing up.

“Trucking was all he did all his life,” 
said Paul Emile, the eldest. “So I decided 
to do that too.”

Paul Emile was the first of the LeB-
lancs to join Armour Transport in Janu-
ary 1973 as a driver. Just three weeks later 
his younger brother, Guy, joined him by 
working in the company’s warehouse. 
After working behind the scenes for a 
year and a half, Guy was handed the keys 

There’s nothing unique about a family of 
truck drivers. Not unless they’ve com-
bined to amass 120 years of experience 
and more than 10 million accident-free 
miles, that is. And there are only three of 
them. Sonia Straface caught up with the 
LeBlanc brothers, an extraordinary truck-
ing family from New Brunswick.

couldn’t really see myself do-
ing anything else,” is a phrase 
one often hears after meeting 
someone who’s had the same 
career for his or her whole life. 

For the three LeBlanc 
brothers in New Brunswick, 

Paul Emile (in photo, front row, right), 
Guy (front row, left), and Gilles (back row, 
left) – who each said those exact words to 
me at some point during our interview – 
this familiar expression takes on a whole 
new meaning. Combined, the LeBlanc 
brothers have over 120 years of experi-
ence working for Armour Transporta-
tion Systems, headquartered in Moncton, 
N.B. as truck drivers making deliveries 
across the Maritimes and into Toronto. 

with that these days.”
The brothers began their careers at  

a time when features such as cruise  
control weren’t yet installed in a major-
ity of trucks – something they are glad to 
have seen change after decades in the  
industry.

“Well, the trucks sure are different 
now,” said Guy. “Back then they had no 
air-conditioning, no cruise control, no 
heat. Today we can drive with T-shirts in 
the wintertime.”

The brothers agree that traffic is a 
change in the industry that only got 
worse with time – a part of the job they 
say they dislike the most. 

“The roads are much busier today and 
other people on the road don’t have a lot 
of patience,” says Paul Emile who drives 
around the busy Maritimes for seven 
months out of the year.

“I can stay in line or in traffic for 
hours,” added Gilles. “I have all kinds of 
patience. However, I really like the Mon-
treal bypass – It should be the Eighth 
Wonder of the World!” he joked of the 
new section of Hwy. 30 introduced in De-
cember 2012 that allows east-west traffic 
to avoid the congested island of Montre-
al.  It’s hard to divorce the LeBlanc broth-
ers from trucking – since as Paul Emile 
says, it’s all he’s really known – but for the 
younger brothers, Guy and Gilles, if they 
weren’t driving truck, they say they’d 
probably still be involved in the trans-
portation industry one way or another. 

“I took a mechanics course before I 
worked at Armour,” said Guy. “So if I 
wasn’t driving I’d probably be a mechan-
ic. I really like cars.”

Guy says he wouldn’t call himself a 
collector, but he admits he has a particu-
lar passion for classic racecars. Over the 
years he’s fixed up a 1969 Chevrolet Ca-
maro (a favourite among classic car en-
thusiasts everywhere) and a 1977 Chev-
rolet Vega. He currently owns a 1972 
yellow Dodge Demon, although he says 
he is looking to sell it in the near future. 

Gilles on the other hand, has pon-
dered the idea of driving a different sort 
of truck. 

“Driving heavy equipment has always 
been on my mind,” he said. “It’s never too 
late, I guess. I could work part-time and 
drive heavy equipment (in the future).”

The LeBlanc brothers are modest 
about their accident-free track record. 
When asked what led to this extraor-
dinary achievement Guy quips, “Good 
luck!”

Luck might have something to do with 
it, but the brothers have decades of ex-
perience driving through terrible traffic 
jams and snow-covered roads that have 
undoubtedly contributed to their com-
bined success. 

“It’s such a natural thing for me now 
(to drive safely),” said Gilles. 

Despite having been at Armour for 
the shortest amount of time, Gilles has 
driven the most miles in comparison to 
his brothers – racking up more than four 
million in his 38-year career. At 56 years 
old, he is the only one of the three who 
still does long-haul runs, travelling from 
Moncton, N.B. to Toronto every week. 

Gilles says truck driving is something 
he’s always wanted to do and he’s stuck 
around because driving is something he 
truly loves – a refreshing take in com-
parison to those in the industry who carp 
about the long hours required. 

“There’s nothing better than driving, 
especially on a beautiful day,” he said. 
“But it’s tough – if you get into the busi-
ness and you don’t like it you won’t last.”

Though Gilles has been employed 
by Armour for close to four decades, he 
claims that he hasn’t really “worked” for 
this long. “You know what they say,” he 
chuckles. “If you love your job you never 
have to work a day in your life.” 

the last word

to a truck unexpectedly one day. 
“They were stuck,” said Guy. “They 

needed a driver to make a delivery.” 
So off he went, delivering the goods on 

time. He’s been driving professionally 
ever since.

The youngest, Gilles, started driv-
ing for Armour when he was only 17. “I 
didn’t even have my driver’s licence,” he 
says with a laugh. “No one could get away 

“I The 
LeBlanc 
Brothers

We have the specialists to help at 
Benson Truck & Trailer.

Complete mechanical services
Cornwall • Ottawa • Brockville • Kingston • Belleville

WE STOCK TIRES 
FOR ALL VEHICLES

Trucks, cars, pickups, fork lift, mining, 
graders, quarries, lawn & garden, 
ATV and off-road:

We strive to give you the greatest quality of service
and products, through our commitment to our

customers and never settling for good enough.

Barrie .............................................................................................705.737.1345
Belleville ...............................................................................613.966.7798
Bowmanville ...................................................................905.697.1470 
Brockville .............................................................................613.345.1419
Cambridge .........................................................................519.650.0788
Concord .................................................................................905.669.9460
Cornwall .................................................................................613.932.5800
Guelph ........................................................................................519.763.7630

Hamilton ..............................................................................905.544.9631 
Kingston ...............................................................................613.548.8488
Mississauga ...................................................................905.673.0248
Ottawa West ..................................................................613.224.0224
Ottawa East .....................................................................613.745.1991
Peterborough ...............................................................705.876.4646
Windsor ..................................................................................519.969.9880

bensontire.com

1-866-6BENSON

24hMOBILE
SERVICE
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TWO MILLION MICHELIN® X ONE® TIRES.
 HELPING THOUSANDS OF CUSTOMERS

IMPROVE THEIR BOTTOM LINE. 

In 2010, we surpassed one million MICHELIN® X One® tires purchased by fleet customers. And just  
four years later, demand is high with more than two million X One® tires working hard for customers  

across North America. In fact, MICHELIN® X One® tires have: 

• Saved more than 570 million liters of fuel* 
• Added several million tons of extra freight

As the pioneer in wide base single tire technology, Michelin has introduced tires and retreads to fit every 
application. Today, we continue to innovate with our new Advanced Casing Technology, designed to resist 

irregular wear. It’s now available on the new MICHELIN® X One® LineTM Energy T—our next generation line 
haul trailer tire for fuel efficiency, mileage and durability. More proof that we are committed to improving 

your bottom line. To learn more, visit michelintruck.com.

*Based on industry standard rolling resistance testing of comparable tires and retreads. Actual results may vary, and may be impacted by many factors, to include road conditions, weather and 
environment, driver performance, etc.

©2014 MNA(C)I. All Rights Reserved. The “Michelin Man” is a registered trademark licensed by Michelin North America, Inc. (C12399 - 04/14)

Scan to see how we’re 
helping customers across 

North America.
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