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King of the 
hills 
We pull some 
heavy-duty 
loads behind 
the GMC Sierra 
and Chevy 
Silverado HD.

Young 
leaders
Next-generation 
freight brokers 
gather to 
discuss where 
they think 
the industry’s 
headed.

Focus on 
wellness 
Speedy 
Transport has 
hired a wellness 
advisor. Will this 
role become 
a trucking 
mainstay?

D
rivers, start your engines!  The start to the Ontar-
io Truck Driving Championships (OTDC) is just 
about a month away and though it’s not all about 
speed, a great deal of skill and discipline are 
needed to walk away with the big trophy at the 

end of the weekend. 
For the uninitiated, the Truck Driving Championships is 

equivalent to the Olympics in the trucking world. The best driv-
ers from the best fleets go head-to-head in a series of events at a 
regional and then (if they qualify) provincial level – ultimately 
going to the national championships to go up against the best in 
the country.   

Competitors face off in three separate events at these cham-
pionships: A written test consisting of 50 questions regarding 
the rules of the road; a pre-trip vehicle inspection where in eight 
minutes, while being watched by an MTO officer, they need to 
identify five planted defects; and negotiating a series of driv-
ing obstacles, such as backing into an alley dock with only a set 
number of inches of clearance. 

The events are completely run by volunteers who participate 
out of their passion for the event. And who wouldn’t want to vol-
unteer during a (hopefully) hot and sunny July weekend where 
a little friendly competition is in the air?

Like all major sports or discipline-based competition, the 

Truck Driving Championships have a specific set of rules all 
participants must adhere to in order to compete.  All competi-
tors in the championships must be full-time drivers and must 
be accident-free for the 12 months preceding the date of the 
competition. No competitor is allowed to use his or her own 
truck. Instead, the trucks used at the event are donated to en-
sure each participant is on an even playing ground. 

“It could be said that maybe the person driving their own 
vehicle, or a vehicle identical to what they drive would have 
a slight advantage,” said Donald R. Danbrook, treasurer and 
events co-ordinator for the central Ontario regional event. “The 
advantage could be as simple as steering. Everybody’s got the 
same opportunity; they’ve never driven (these) tractors before.”

Michele Joslin, chair of the Toronto regional champion-
ships, agrees that these trucks create fairness, but she also 
added, “It’s a tight course. So the course needs to be set up 
according to the truck.”

The championships divide the vehicles up into five classes: 
straight truck, single-axle tractor with a single-axle trailer (sin-
gle-single), single-axle tractor with a tandem trailer (single-tan-
dem), tandem-tandem, and B-trains to ensure the biggest cross-
section of professional truck drivers can compete. All events are 

Game on

Canada’s Trucking Newspaper Since 1981 Delivering daily news at trucknews.com

Some of Ontario’s best truck drivers prepare to 
compete in regional and provincial championships

Judges 
evaluate the 
performance 
of a driver 
competing in the 
driving championships. 
Regional, provincial and 
national competitions 
will be held this summer 
and fall.

By Sonia Straface with files from Carolyn Gruske

Continued on page 18

Continued on page 40

Focusing on 
the trailer
If the industry 
wants to 
realize further 
aerodynamic 
enhancements, 
it must turn its 
attention to the 
trailer.
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Oshawa, Ont. • When Adam Lowry 
pulled back the curtains of his bunk 
on the morning of April 18, there was 
nothing to indicate this would be the 
day everything changed. It was Good 
Friday, a cool but pleasant spring day 
and considering the winter Ontario had 
just endured, no one would complain. 

Lowry awoke in his truck at the Fifth 
Wheel Truck Stop in Bowmanville, 
having delivered a load in Pickering the 
night before. 

He did his pre-trip and headed to 
the village of Havelock, about 90 ki-
lometres east, where he picked up a 
load destined for Alabama. Lowry was 
about to embark on one of his longer 
runs, which would keep him out on the 
road for four to six weeks. Coming back 
through Bowmanville, Lowry noticed 
the westbound scales were unstaffed, 
so he took advantage of the opportu-
nity to check his axle weights. The CAT 
scales now cost about $15, so he uses 
the government-funded weigh scales 
whenever possible.

Lowry returned to the Fifth Wheel in 
Bowmanville, faxed in his paperwork 
and had lunch.

He would later wonder if all these 
small decisions he made throughout 
the day had somehow conspired to put 
him in the worst place at the worst pos-
sible time.

Leaving Bowmanville around 5 p.m., 
the Easter Weekend traffic thickened 
with travellers merging on and off the 
401. Lowry stuck to the centre lane to 
avoid interactions with the car traffic. 
As he approached the Ritson St. exit he 

Picking up 
the pieces
Adam Lowry saw his truck 
as an opportunity to build a 
life. Another man saw it as 
an opportunity to end his.

By James Menzies
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Purchasing the Freightliner Cascadia® Evolution is a strategic move. This truck model is a high-performing 
asset with a strong return on investment. In fact, it achieves up to a 7% increase in fuel economy over 
our EPA 2010-compliant model. With the newly designed Detroit™ DD15® engine and optional DT12™ 
transmission, powertrain ef� ciency is further enhanced. And its ease-of-maintenance and long-term reliability 
help maximize uptime, which lowers your total cost of ownership. Sound like a plan? See real-world examples 
of successful � eets running the Cascadia Evolution at FreightlinerTrucks.com/FleetSpotlight.
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OEM This 
Month

Last
Year

Freightliner 581 630

International 287 344

Kenworth 380 553

Mack 169 183

Peterbilt 330 308

Volvo 331 239

Western Star 166 185

TOTALS 2244 2442

OEM BC ALTA SASK MAN ONT QUE NB NS PEI NF CDA

Freightliner 115 176 53 71 620 253 58 28 1 8 1,383

Kenworth 141 434 90 1 161 149 12 0 0 0 988

Mack 34 63 36 24 209 52 4 7 0 3 432

International 33 148 21 28 383 167 36 9 4 12 841

Peterbilt 146 279 77 35 200 114 34 4 0 0 889

Volvo 97 106 20 60 340 115 35 12 0 1 786

Western Star 88 228 19 20 69 69 7 10 3 2 515

TOTALS 654 1,434 316 239 1,982 919 186 70 8 26 5,834

Class 8 truck sales, after starting the year on a 
mildly positive note with January surpassing last 
year’s totals, dipped below the previous year’s totals 
in February and have done the same in March. The 
month’s sales totals, although surpassing the 2,000 
mark, fell about 200 short of last year’s total. Last 
year’s market leaders Freightliner, Kenworth and 
International all suffered setbacks in March, falling 
behind last year’s totals.

Monthly Class 8 Sales – Mar 14 Historical Comparison – Mar 14 Sales

Historical Comparison – YTD Mar 14

Class 8 Sales (YTD Mar 14) by Province and OEM

There was optimism for an improvement in Class 8 truck sales in 2014 after 2013 proved a disappointing year. But the first numbers are showing worrisome results. Not only were 
the first quarter numbers nowhere close to those of 2012, the best year since the recession for Class 8 sales, but they are trailing last year’s results. As we have noted in our research 
talks across the country, although large and medium-sized carriers are in a buying mood, small carriers are not and that may be contributing to the lackluster Class 8 sales results.

After 10 straight months of sales coming in above the 2,000 mark, reminiscent of the industry’s 
capacity boom years of 2005 to 2007, they dropped slightly below 2,000 in January and con-
siderably further in February. Good news is that they bounced back in March, topping the 2,000 
mark again. Also, with the US economy regaining its stride and the value of the Canadian dollar 
dropping against the US dollar, economic forecasters anticipate exports will lead the Canadian 
economy in 2014. That may spark increased truck sales as trucking will be the main beneficiary.

Market Share Class 8 – Mar 14 YTD12-Month Sales Trends
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Freightliner, last year’s Canadian market leader, controls slightly more than 
one quarter of Class 8 truck sales at the close of the first quarter. Kenworth 
finished 2013 in the number two spot for market share, enjoying the fact 
that its strong western network is able to tap into the stronger western 
economy. But the company has faltered in the first quarter and currently  
sits with 17% market share, followed by fellow Paccar manufacturer, 
Peterbilt, at 15% of the market.

April May June July August September October November December January February March

2,669 2,721 2,346 2.239 2,252 2,347 2,618 2,361 2,168 1,941 1,641 2,244
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glasvangreatdane.com   
info@glasvangreatdane.com
1∙888∙GLASVAN (452∙7826)
Five southern Ontario locations.   

New and Used, Full Maintenance, Financing and Leasing.

Glasvan is your full service trailer dealership offering top quality heavy haul, 
tilt bed and specialty deck equipment. In stock and ready to roll loaded with 
working specs for your immediate needs.

 MEET OUR PRODUCT EXPERTS:  Adam Stevens   |   Tom Pepper   |   Greg Pepper   |   Mike Hignett

glasvangreatdane.com   
info@glasvangreatdane.com

1∙888∙GLASVAN (452∙7826)
Five southern Ontario locations.   

USED EQUIPMENT SALES.
Glasvan offers a wide variety of used equipment for all operations. Everything from Vans, Reefers and Flats to Live Bottoms 
and Shunt Trucks. Our extensive inventory is always changing, so call us for your Used equipment requirements.
Contact MIKE HIGNETT at 905∙625∙5843 or mhignett@glasvangreatdane.com

SitAtum cON et,  
corpratepratempullam sinum quam ver que et 
libusam, nes quibus rum pratepratempullam sinum 
quam ver que et libusam, nes quibus

2004 GReAt DANe 53’ HeAteR VANS  
53’, tandem Axle Air Ride, 11 R 22.5 tires, White 
Aluminum Sides, Swing Rear Doors, metal Lined 
Logistic Post interior, thermo King HK-iii Diesel 
Heaters, certified.

2006 ALutRec 48’ tRiDem 
ALumiNum StePDecK  
48’, tridem Axle Air Ride, 17.5 tires on Aluminum 
Wheels, Light Weight All Aluminum Design with 
extra Low Deck Height, Front Headboard, Broker 
Light Package.

2006-2009 cAPAcitY SHuNt tRucKS  
Off-Road and Road Legal models available, 
cummins Diesel engines, Allison Automatic 
transmission, Heavy Duty Hydraulic 5th Wheels, 
Automatic Greasing System, many just off Full-
maintenance Leases, excellent condition

2008 OttAWA Yt-30 SHuNt tRucKS  
200hp cummins engines, Allison Automatic 
transmissions, Fully Licensed for Road Operation, 
70,000lb. Hydraulic 5th Wheel, Automatic Greaser, 
Very Good Shape.

Dry Vans, Reefers & Flatdecks.

All Makes, Models & Quantities Wanted

Call Mike Hignett at 905∙625∙5843 to  
turn your equipment into cash!!

EQUIPMENT SALES  905∙625∙8441  8am-5pm  mON-FRi PARTS  905∙625∙8812  7am-5pm  mON-FRi SERVICE  905∙625∙8448  7am-4pm  mON-FRi

MISSISSAUGA

Sales, Parts, Repair Centre 
1201 Aimco Blvd.  
mississauga, Ontario 
L4W 1B3

T 905∙625∙8441

WHITBY

Parts & Repair Centre 
1025 Hopkins Street  
Whitby, Ontario 
L1N 2c2

T 905∙430∙1262 

ALLISTON

Parts & Repair Centre 
4917 c.W. Leach Road 
Alliston, Ontario 
L9R 2B1

T 705∙434∙1423 

PUTNAM

Parts & Repair Centre 
3378 Putnam Road 
RR #1 Putnam, Ontario 
N0L 1B0

T 519∙269∙9970 

Truck Centre 
5151 everest Dr. unit 7&8
mississauga, Ontario
L4W 2Z3

T 905∙625∙8441

SERIOUS 
WORKHORSES.

USED TRAILERS 
WANTED!!!

chaparral All Aluminum, 35” deck 
height, deep drop 53’ tridem Stepdecks

etnyre Paver Special Hydraulic Detachable, 
tapered Beams, 4th axle ready

Doonan 53’ All Steel tridem  
Dovetail Stepdecks with Flip Ramps

Landoll Galvanized tridem 
Hydraulic Full Deck tilt

etnyre HD 55/60 ton 2+3+spreader+1Drop 
Side Breakaway Rear Bridge

Doonan mRG extendable Double Drop 
48’-69’ optional 3rd flip axle

Great Dane 53’ 
tridem combo Flats

2002 GREAT DANE 53' 
INSULATED HEATER VANS
Tandem Air Ride, 11 R 22.5 Tires, Swing Rear 
Doors, Stainless Steel Rear Frame, Metal Lined  
Interior, Insulated Sides and Roof, 100" Inside 
Width, Thermo King HK-III Diesel Heaters.

(2) 2008 OTTAWA SHUNT TRUCKS
Cummins 200hp Diesel Engine, Allison Automatic 
Transmission, Hydraulic 5th Wheel, DOT Road 
Legal Model, Automatic Greasing System,  
Average 11,000 Hours, Well Maintained. 
2007-11 Capacity Shunts Also Available

2004 GREAT DANE 53' 
ROLL UP DOOR REEFERS
Tandem Air Ride, 11 R 22.5 Tires, Aluminum 
Outer Wheels, Roll Up Rear Door, Heavy Duty Flat 
Aluminum Floor, Puncture Resistant Interior Lining, 
Logistic Track, Thermo King Reefers.

2014 LODE KING 
SUPER “B” TRAIN FLATDECKS
32' + 28', Tridem Lead, Tandem Pup, A/R, Michelins, 
Alum. Wheels, Wood Deck w/Chain Pull Ups, 
Winches and Straps, (2) Tool Boxes, Dunnage Box. 
ONLY 2 MONTHS OLD. SAVE $$$ OVER NEW.

2006 GREAT DANE 53' 
HIGH CUBE REEFER
Tandem Air Ride, 11 R 22.5 Tires, Aluminum Rims,  
High Cube Interior, Stainless Steel Front & Rear,  
Aluminum Duct Floor, Extra High 16" Scuff Liner,  
Interior Logistic Track, Thermo King SB-210  
Reefer Unit, Safety Certified and Reefer Serviced.
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You knew it would happen eventually. 
Since the federal government okayed 
the use of medicinal marijuana in 2001, 
many Canadians have resorted to the 
treatment to ease the suffering from 
conditions such as chronic pain. It 
stands to reason some of those Canadi-
ans would be truck drivers.

I spoke to one such truck driver in 
early May. Patti Satok was seriously in-
jured on the job in 2005, when a  
1,500-lb skid fell on top of her. You can 
read her story on pg. 20 of this issue. 
But in short, her life since the accident 
has been extremely difficult.

She said seeking a prescription for 
medical marijuana was her last resort. 
She says she’s medically and legally 
disabled, suffering from post-traumatic 
arthritis, fibromyalgia and is in need of 
several major surgeries.

Conventional prescriptions caused 
her physical and mental side-effects, 
she claims. She even considered sui-
cide.

Satok told me she uses medical mari-
juana in honey form at night, while off-
duty, to ease the pain and allow her to 

The implications of 
medical marijuana

sleep. But the pre-employment drug 
test she recently failed doesn’t discrim-
inate between legal and illegal forms of 
the drug.

Now the company that offered her 
the job – and had already put her 
through orientation – is scrambling. 
Its own policy handbook says the use 
of prescription drugs is permitted, but 
illegal drugs, naturally, are not. Satok 
rightly claims the marijuana she in-
gests while off-duty is legal.

The American rules on this are less 
murky. The US DoT has clearly stated 
that a failed drug test is a failed drug 
test – it doesn’t matter if it results from 
smoking doobs on the weekend or in-
gesting prescribed marijuana for pain 
relief.

Don’t even go near the border with 
marijuana, medicinal or otherwise. But 
Satok’s job was domestic – no crossing 
the border required – and aside from 
the pre-employment drug test, it’s un-
likely she’d have to pee in a cup again. 
She already did a stint with a driver 
services agency and didn’t run into the 
problem there.

One thing’s for certain: 
Many carriers will need to 
update their policy hand-
books to reflect this new 
reality. But would it even 
matter? 

Satok argues that dis-
crimination against me-
dicinal marijuana users 
is just that – discrimina-
tion, and a violation of 
her rights as a Canadian. 
She’s not breaking any 
laws, she contends, as 
long as the effects of her 
funny honey sandwich-
es have worn off before 
she gets behind the wheel. And she’s 
probably right.

This story emerged just as Truck 
News was going to press, but we’ll have 
follow-up articles online and in print in 
the weeks ahead. 

Some of them will include expert 
analysis and legal insight. Some will 
also explore what exactly medical mar-
ijuana is and how it differs from the 
stuff you may – or may not – have ex-

perimented with in your college days.
The industry needs to be aware of this 

issue and to understand its implications. 
Satok said she’s willing to be the face of 
this issue in the trucking industry. I bet 
no carrier is quite so eager. 

OTDC: Expect louder, 
bolder coverage

The view 
with Lou
LOU SMYRLIS

James Menzies can be reached by phone at 
(416) 510-6896 or by e-mail at jmenzies@
trucknews.com. You can also follow him on 
Twitter at Twitter.com/JamesMenzies.

Editorial 
Comment
JAMES MENZIES

The Ontario Truck Driving Champi-
onships (OTDC) have been an inte-
gral part of our industry since 1947. 

We are proud to announce that Truck 
News is now going to be an integral part 
of OTDC, as official media sponsor.

Industry is no different than sport; 
top performers are always keen to see 
just how good they are and at the OTDC 
they get the opportunity to do so. 

For almost seven decades the On-
tario Truck Driving Championships 
have been providing a forum for pro-
fessional truck drivers to display their 
skill and encourage drivers and their 
employers to take an active interest in 
the safety, skill and courtesy needed 
to conduct a responsible business on 
our streets and highways. 

They are designed to create greater 

public awareness that truck driving is 
an important and necessary profes-
sion.  

They also provide a forum for the 
industry’s best to rub shoulders in 
a family setting and celebrate their 
profession.

Through a series of difficult, com-
petitive tests that measure the level 
of driver expertise, the contestant’s 
knowledge of rules of the road, safe-
ty, courtesy and efficiency in vehicle 
handling are evaluated. Classes are 
divided into straight truck, single-
single, single-tandem, tandem-tan-
dem and trains. 

The courses are overseen by volun-
teer marshals, as well as several MTO 
officers, helping out with the pre-
trips. The spirit of volunteerism is ro-

bust at the OTDC. 
No one gets paid, but as our on-

road editor Harry Rudolfs who partic-
ipated in the OTDC last year quickly 
noticed, the volunteers as well as the 
committee members work tirelessly 
and return year after year. 

Regional, private and company 
championships are held annually 
throughout Ontario leading to the On-
tario Truck Driving Championships.  
We at Truck News believe that the 
OTDC sends a positive message about 
our industry and the people who, liter-
ally, drive it that needs to be told loud-
er, bolder and more frequently. 

As the official media sponsor we 
have committed to providing exciting 
coverage of the final championships 
and the competitions leading up to it 

like you’ve never seen before. 
We will do what we are best at to 

bring out the best of the OTDC: We will 
engage all our media platforms – print, 
online, social media, WebTV – to high-
light the skills, knowledge and person-
alities behind this year’s contestants. 

We begin with a major feature on 
the OTDC in this issue of Truck News.

Regional qualifiers are running 
June 14. Driver registrations opened 
May 1. Hundreds are expected for the 
final event in Barrie and Transporta-
tion Media will be there with its cam-
era crew to record the exciting com-
petition. 

Stay tuned to www.trucknews.com, 
Truck News magazine and our Twitter 
feeds over the coming weeks for cov-
erage of the OTDC like you’ve never 
seen before.  

Lou Smyrlis can be reached by phone at 
(416) 510-6881 or by e-mail at lou@Trans-
portationMedia.ca. You can also follow him 
on Twitter at Twitter.com/LouSmyrlis.

June 2014TRUCK 
NEWSEDITORIAL6

CONGRATULATIONS!

To the Transportation Media editorial team

Proud winners of 9 Truck Writers of North America (TWNA) Awards

Finalists in 5 categories at the upcoming Kenneth R Wilson (KRW) Awards

TransporTaTionMedia
Truck News . Truck West . Fleet Executive . Canadian Shipper . TMTV . Surface Transportation Summit
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TORONTO 
2332 DREW RD., 
MISSISSAUGA, ONT. L5S 1B8
Call: Murphy Barton, Vince Cutrara, 
Rob Moorehouse, Todd Warren,  
John Gwynne

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, 
LACHINE, QUEBEC H8T 3P5
Call: Mario Perrino, Michel Pouliot
Raymond Lanthier, Sean Ireland, 
Hugh Davis, Richard Martin 

514-633-5377
Fax (514) 633-6488

ACTION
TRAILER SALES INC.

ALUMINUM  
COMBO FLATS

DROP DECKS

TANDEMS/TRIDEMS • AIR RIDE

Over 200 Used Reefers In Our Yard . . . Ready To Roll!!

UTILITY 53' x 102" x 13'6"  
DRY FREIGHT VANS 

13,180 Lbs.
110" Door Opening

hendrickson Air ride 
suspension, Logistic side 

posts – ALum. or trAnsLucent 
roof AvAiLABLe, stAinLess reAr 

door cAse, 12" corrugAted 
steeL scuff Liner,  

24" steeL threshoLd pLAte. 
PRICEd RIghT!

53' x 102" high cuBe reefers, 
1071⁄2" i.h. front, 1091⁄2" i.h. reAr, 

981⁄2" i.W. recessed  
“e” trAck, h.d. duct fLoor, 

stAinLess front & reAr, 
vents, Led Lites –  
Weight 12.155 LBs.  
(stAndArd modeL)  

h.d. intrAAx Air ride susp. 
ALum. WheeLs.

UTILITY 3000R

eQuipped With ALL eLectric 
refrigerAtion units,  

Both overheAd And sWing reAr 
doors AvAiLABLe.

SEVERAL 48' AND 53' 
REEFER TRAILERS

“REFRIGERATED STORAGE VANS”
– SALE OR RENT

2012 Wabash 52'6" x 102" ReefeR
Carrier Vector 6500 unit with diesel/electric, 1768 hours,  

2 rows “E” track, interior lights, flat aluminum floor, swing rear 
doors, Hendrickson air ride suspension, aluminum wheels, 

Maxon 4000lb tuck-away lift gate. Clean.

2012 stRick 35' dRy fReight van
Logistic side posts on 16" C/L, 18" steel scuff liner,  

Neway air ride suspension, new brake linings & drums, 
translucent roof. Like new condition!!

(6) 2008 UtiLity 36' x 102" ReefeR vans
Carrier reefer units with low hours, overhead rear doors,  
2 rows recessed “E” track, interior lights, Hendrickson  

air ride suspension, Maxon 5500lb rail gates. 
Clean well maintained units.

(55) 2005/06/07 gReat dane 53' ReefeRs
Thermo King SB210 units, 100 gal fuel tank, Neway  

6' spread air ride suspension, aluminum wheels, HD flat 
aluminum floor, 18" scuff liner, overhead rear door. 

Clean and well maintained fleet.

2008 - $23,500.
2009 - $27,000.

SPECIAL PRICING

(150) 2008/09 UTILITY AND GREAT 
DANE REEFER

trAdes from WeLL-mAintAined fLeet,
 cArrier 2100A reefer units, stAinLess 

front pAneLs, reAr doors, Wing 
pLAtes, vents, heAvY dutY fLAt  

ALuminum fLoors, 1 roW
recessed “e” trAck, hendrickson  

Air ride,  46k suspension, ALuminum 
WheeLs, pLus.....

New And Used Sales

Rentals 

Long Term Finance Lease

Full Service Trailer & Reefer Shops 
Providing Maintenance And Parts

2010 gReat dane 53' fULL stainLess ReefeR
Thermo King SB210+ unit with 4975 engine hours, 

Hendrickson air ride suspension, aluminum wheels, disc 
brakes, duct floor, 2 rows “E” track, interior lights, front & 

rear vents, extra light pkg.  Priced To Move!!

(35) 2006/07/08  UtiLity 53' x 102" 
dX modeL dRy fReight vans

Swing rear doors, Hendrickson air ride suspension.  
Clean, certified, well maintained vans.

2007 UtiLity ReefeR “b-tRain” 31'tRaiLeRs
Carrier Ultra units, 100 gal. tanks, curb side doors, anti-tip 
legs, lead trailer 6' spread, pup trailer 4' spread, aluminum 

wheels, Hendrickson air ride suspension, overhead rear 
doors, HD flat aluminum floor, interior lights, 24" aluminum 
scuff liner, 1 row recessed “E” track. Will Sell Separate.

(3) neW 53' x 102" UtiLity steP decks
Aluminum combo, front axle slide, winches

and straps.

AVAILABLE NOW!!Lease teRminations
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SALES - SERVICE - PARTS  for REMTEC, TREMCAR, J&L TANK inc.

Tankmart International

canada’s largest tank trailer dealer

www.tankmart.com

2014 TROXELL 4000 cu. ft. mobile storage silo, in time for the  
cement season, avail. for sale or lease. Call

NEW 2014 REMTEC 57,000L 6 comp’t TC-406 petroleum 
quad, disc brakes. Call

UNIT 9743 – REMTEC 54,000L, 5 comp’t DOT-406 petro 
quad, Que/Ont spread, air internals, A/R, alum. wheels, new 
safety & B 620. Call
 

UNIT 9317 – 2000  BEDARD 1200 cu. ft  alum pneumatic 
tandem, in cement service, very good overall condition, new 
safety & pressure test. Call

UNIT 9260 – BEDARD 1900 cu. ft. pneumatic super B train, 
alum. barrels, air ride, presently in cement service, new safety.
 Call

UNIT 9626 – 1997 HEIL 35,000L 4 comp't DOT-406 petro-
leum tandem, has individual outlets, 1 dbl. bulkhead, alum. 
discs, mechanical internals, S/R, new B-620 & safety, very 
good overall condition.  Call

UNIT 9604 – 2001 BEDARD 1600 cu.ft alum. A/R, pneumatic, 
always flour service, vibrators, alum wheels, catwalks, new 
safety, ready to go! Call

UNIT 9206 – REMTEC 46,000 L insulated alum. hot product 
quad, coils, pump off line, A/R, available now. Call

UNIT 9666 – TREMCAR 7200 usg DOT-407 3 comp’t  S/S 
chemical tandem, A/R, alum. wheels, intransit heat, new B-620 
& safety, extremely scarce.  Call

TANKCON 6600 I.G. MC-312 air ride tridem, 72”72” spread, 
new B620 & safety. Hurry.  Call

UNIT 9326 – 2000 TREMCAR 1600 cu. ft. pneumatic quad, in 
cement service, overhauled in our shop, A/R, new safety & paint 
(light grey), ready to work ( 3 units avail).  Call

1995 ALMAC 54,000L 1 compartment sludge tank, 6” knife 
valve at rear, bafflers, air ride, new safety. Hurry. Call

UNITS 9591-2-3 – 2005 LAZER 6500 usg insulated s/s  
tandems, CIP system, heat pad, A/R, alum. wheels, always 
food grade service. Call

OAKVILLE BRANCH
Call Kevin Brown, Mario Sosic
1-800-268-1456 • (905) 465-1355
Fax: 905-465-3780

MONTREAL BRANCH
Call Ron Laberge, Bob Kavanagh,
Camille Pettinato, Sylvain Lavoie
1-800-363-2262 • (514) 323-5510
Rental Units and Service 
at both Branches

OVER 200 NEW & USED
TANK TRAILERS FOR

SALE  • LEASE  • RENT
Feature Unit of the Month

IN STOCKIN STOCK

JUST IN

(2) NEW 2014 REMTEC 49,000L alum. insulated TC-406 
convertible hot prod. quad axle units, fully loaded. Call

IN STOCK

pg 8 tn june v3.indd   8 14-05-12   2:49 PM

http://issuu.com/action/page?page=86
http://issuu.com/action/page?page=84


June 2014TRUCK 
NEWS 9CROSS-BORDER

By Ron Stang
WINDSOR, ONTARIO 

A new automated toll system for 
trucks is targeted at reducing con-
gestion entering Canada from the 
United States at the Ambassador 
Bridge. Meanwhile 100 kilometres 
north at the Blue Water Bridge in 
Sarnia, there are calls to kick-start a 
long dormant project to build a new 
Customs plaza.

The Ambassador’s new RFID-read-
ing overhead truss system opened 
April 2 and now truckers don’t have 
to stop after leaving the duty-free 
plaza on the US side of the bridge. 
Even truckers who aren’t members 
of the bridge’s A-PASS can continue 
rolling through what used to be toll-
booth lanes because overhead cam-
eras take pictures of their trucks and 
licence plates, billing automatically.

“It’s like what you would see on the 
407 in Toronto,” said Stan Korosec, 
the bridge’s director of security and 
government relations. 

The technology isn’t new to the 
Ambassador. For almost two years 
the bridge has had the same truss-
es in place for trucks entering the US 

from Canada on the bridge’s Detroit 
plaza.

Korosec attributed the delay of 
technology for trucks entering Can-
ada to getting bugs out of the sys-
tem and making sure the software 
worked properly.

Some 80% of truckers now have  
A-PASS RFID tags. Now “everything 
is free flowing both ways on and off 
the bridge as far as toll collection is 
concerned,” Korosec said.

Along with the new toll collec-
tion method, bridge management 
has tried to make navigation through 
the plaza easier. Orange signs direct 
trucks to the right as they’re inbound 
from interstates. Similar signs direct 
motorists to the left around the other 
side of the expansive duty-free store. 

Previously, trucks and cars used 
both sides even though the diesel 
duty-free plaza is to the right. This 
co-mingling resulted in bottlenecks 
particularly on heavily travelled (for 
commercial traffic) weekdays.

“That was an issue,” Korosec said. 
“That’s a side benefit to this thing. 
It’s much safer and more efficient.”

As well, management has set up 
traffic pylons after clearing the truss 

and widened the turn radius for 
trucks to make their way up the right 
curved bridge ramp.

“We’ve coned it off so the trucks 
can make the nice wide turn,” Koro-
sec said. He said his staff have since 
gotten “compliments from our regu-
lar commuters that, ‘Thank God, you 
don’t have to mix and peek out in be-
tween the trucks as we try to maneu-
ver to a toll booth.”

Meanwhile, US Congresswoman 
Candice Miller, whose district in-
cludes Port Huron and the Blue Wa-
ter Bridge – third in North Ameri-
ca in terms of value of commercial 
products crossing it – last month also 
called on legislators to kick-start 
construction of the much delayed 
new US Customs plaza by using in-
novative financing, a public-private 
partnership, familiar to Canadians 
but largely untried in the US.

The $145-million project has been 
held up due to lack of funds but Mill-
er thinks a P3 might be the solution.

“This is a critical time for us to in-
clude things that are very creative,” 
she said. 

Miller was also recently named to 
the House Committee on Transpor-
tation and Infrastructure’s Public-
Private Partnerships Special Pan-
el, which is holding hearings on P3s 
with an eye to incorporating them 
into transportation projects nation-
wide.

The plaza was originally an-
nounced a dozen years ago and 
125 homes, 30 businesses and one 
church, were demolished to make 
way for the $500-million footprint. 

Those 56 acres were scaled back 

in 2010 to 16 acres with a focus on 
trucks’ secondary inspection. But 
last year the US Customs and Border 
Protection agency said the plaza was 
not part of its five-year plan.

The bridge, unlike the Ambassa-
dor, is authorized to permit ship-
ments of hazardous goods. 

Another Michigan politician, De-
troit-area Congressman Gary Peters, 
said legislation should target fund-
ing to plazas at the busiest border 
crossings.

Tim Lozen, chairman of the Blue 
Water Area Chamber of Commerce 
and a lawyer who often represents 
Canadian truckers on traffic viola-
tions, said the plaza’s delay has been 
“devastating” for the city as those 
many businesses and homes “were 
all taken off the tax rolls, and now 
the project’s not going forward.”

One of the few consolations has 
been a new bridge over the Black Riv-
er immediately west of the Blue Wa-
ter along the I-96/I-94 corridor but 
it was hardly enough. “We’re disap-
pointed,” he said.

The Blue Water funding is not iso-
lated. The hold-up for completing the 
new border crossing between Wind-
sor and Detroit remains an unfund-
ed $250-million US plaza.

And the Ambassador Bridge’s Ko-
rosec said his company, as a member 
of the Public Border Operators As-
sociation, supports plaza upgrades 
at as many as five Canada-US cross-
ings.

“Because it’s not only Blue Wa-
ter, it’s us, it’s other border crossings, 
that could use the funding now,” he 
said. £

Automated tolling for the Ambassador, 
while officials at another border bridge 
consider a new Customs plaza

Better bridges

THIS MONTH’S CROSSWORD PUZZLE
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ers on page 81
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  8

9
10
11
12
14
18
20
22
23
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  1
  2
 3
4

5
6
7

13
15
16
17
18
19
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Protective devices behind cabs (8,5)
Engine-power booster, briefly
Cabbie's common query (5,2)
International Class 8 tractor
Drivetrain-components brand
CB radio, slangily (3,3)
Prince Edward or Cape Breton
Lidar's speed-detection beam
Retread a tire
"Bud the Spud" singer Tom
Restaurateur in Arlo Guthrie song
Drivers' monthly obligations, perhaps 
(5,8)

Wi-Fi truck stop (3,4)
Cab-top noisemaker (3,4)
Anti-litter ___-a-Highway program
Highway-lodgings chain, ____ 
Johnson
Frozen-fries trailers
Highway hill's top
Greasy ____, slangy diner
Gladhands-connected line (3,4)
Highest-bidder truck sale
Mack motors
Prescott, ON-based carrier
Cartage company's delivery range
December 24th teamster, briefly
Post-crash insurance action

PUZZLED?
DIESEL PARTICULATE FILTER
 Cleaning Service and Repairs

CLEAN
ASH 

LOADED

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKET REPLACEMENT FILTERS NOW AVAILABLE

www.texisexhaust.com

         has
the solution.

905.795.2838
fax 905.678.3030

1.800.267.4740
Canada & U.S. hotline

Try it online at www.trucknews.com

SEE OUR AD PAGE 80
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WASHINGTON, D.C. 

he US is moderniz-
ing its food safety 
regulations, intro-
ducing sweeping 
changes that will in-
clude new require-
ments for trucking 

companies. The aptly named Food 
Safety Modernization Act (FSMA) rep-
resents the first major overhaul of US 
food safety regulations since the cur-
rent rules were written in 1938.

The Act includes seven major pro-
posed rules and the most recent of 
them to be introduced, covering 
the Sanitary Transportation of Hu-
man and Animal Food, will have the 
greatest impact on carriers. The rule 
concerning transportation was an-
nounced Jan. 31 and is open for public 
comment through May 31.

“This proposed rule will help reduce 
the likelihood of conditions during 
transportation that can lead to human 
or animal illness or injury,” Michael 
Taylor, the US Food and Drug Admin-

istration’s deputy commissioner for 
foods and veterinary medicine said 
when the rule was announced. “We 
are now one step closer to fully imple-
menting the comprehensive regulato-
ry framework for prevention that will 
strengthen the FDA’s inspection and 
compliance tools, modernize over-
sight of the nation’s food safety system 
and prevent foodborne illnesses be-
fore they happen.”

In an interview with Truck News, 
Mike Kashtock, consumer safety of-
ficer with the FDA’s Center for Food 
Safety and Applied Nutrition, said car-
riers that already apply Hazard Analy-
sis Critical Control Point (HACCP)-
type principles to their operations 
won’t have trouble complying with the 
new requirements. However, truck-
ing companies that are sloppy when it 
comes to cleaning, loading and main-
taining their equipment will have to 
improve. The new rules will also place 
the onus on carriers and food compa-
nies to prove to FDA that they are safe-
ly handling food products throughout 
the supply chain. 

10 CROSS-BORDER

T

US food safety regulations 
will impact carriers

By James Menzies

Food Safety Modernization Act represents first 
overhaul of US food safety rules since 1938

“The 1938 law basically says you 
can’t produce foods, store foods or 
transport foods under unsanitary 
conditions and then puts the burden 
on FDA to go out and do inspections 
and find violations and take actions,” 
Kashtock explained. “The FSMA 
changes the paradigm and requires 
the broader industry to go through the 
preliminary step of analyzing poten-
tial things that could go wrong and 
then put measures in place to make 
sure those things are monitored and 
controlled so they don’t go wrong, or if 
they do go wrong, they’re spotted very 
quickly and the food is taken out of the 
channels of sale. All the traditional 
requirements of the 1938 law remain 
but the preventive elements that were 
never as a matter of law the industry’s 
responsibilities, are now the industry’s 
responsibilities.”

The proposed rule establishes re-
quirements for vehicles and transpor-
tation equipment, transportation op-
erations, training and record-keeping. 
As one example, shippers will be re-
quired to inspect a vehicle for cleanli-
ness or contamination prior to loading 
food that is not completely enclosed by 
its container. Carriers will be required 
to establish written procedures, sub-
ject to record-keeping requirements, 
for cleaning their vehicles and equip-
ment. The rules will apply equally to 
US carriers and Canadian fleets that 
operate there, as well as shippers, re-
ceivers and importers.

“Many companies practice those 
elements voluntarily,” Kashtock ac-
knowledged. “What the FSMA really 
has done is taken the current practices 
that have evolved since the 1938 law 
and made them not voluntary. A lot of 
what this new food safety law would 
require when the regulations get final-
ized, proactive firms have been doing 
for quite some time.”

The three primary areas identi-
fied under the rules as the most likely 
causes of contamination during trans-
port include: temperature control, 
the transportation of bulk product in 
tankers; and cleanliness of cargo bays. 
Rather than rewrite the rulebook, 
Kashtock said FDA opted to encourage 
the use of best practices that already 
exist within the food industry.

“Best practices exist and they are 
quite stratified,” he said. “The juice 
industry has its unique best practic-
es it has developed, the grain and feed 
industry has its own. There are best 
practices and model codes that have 
been around for quite some time and 
are actually in use, probably in the 
vast majority of situations right now.”

Kashtock said incidences of food 
contamination during interstate 
transport are actually quite rare. It’s 
more of a problem on the local level. 

“One area where there have been 
some of these types of reports (of con-
tamination) are deliveries to ethnic 
food restaurants where there have 
been some reports of deliveries tak-
ing place of perishables in non-refrig-
erated vehicles or stacking of loads in 
such a way that raw meat and produce 
were stacked in close proximity to one 
another,” Kashtock said. “This is very 
sporadic but it’s indicative of the chal-
lenge of trying to gain acceptance of 
these best practices, really at all levels 
of industry, down to the levels where 
there obviously needs to be more of an 
appreciation of proper handling and 
maintenance than there is right now.”

Asked if the rules will eventually re-
quire the use of telematics solutions 
that remotely monitor the temperature 
of refrigerated food while in transit, 
Kashtock said the FDA doesn’t plan to 

 

NEW 1997 HOLLAND 6635  
4WD, 12 spd., 5200 hours, loader.

2005 VOLVO VN
Volvo 465, 13 spd., 12 & 40’s.

For Parts.

1999 STERLING
Tandem/Tandem, C12 engine, 8 spd., 

46 rears, cab and chassis. 

2009 KENWORTH
ISX 13 spd., 12 & 40’s.

For Parts.

WE BUY TRUCKS
Ask for JAMES  or RON

E-Mail: james@morgan-diesel.com

Monday to Friday 8 a.M.-5 p.M.
Closed saturday & sunday

CASH OR
BANK DRAFT

Fax: (613) 546-4206 CREDIT CARD PURCHASES ARE SUBJECT TO A 
3% PRICE INCREASE

(613) 546-0431

www.morgan-diesel.com
Check out our Online Inventory!

1248 McAdoo’s Lane
R.R.1 Glenburnie (Kingston) ON  K0H 1S0

kingston, ontario

2009 KENWORTH
ISX 525, 13 spd., 12 & 40’s.

For Parts.

2008 CAT C7 
40,000 kms., 300 hp.

2013 MACK MP7
In service 1 week.

2012 MAXXFORCE 13
485 hp.

1999 MACK RB 
350 Mack, Mack 8 spd., 18 F.A./20 Pusher/46 R.A.

$13,500.

1997 WESTERN STAR 4800 
Cat 3406E, 550 hp, 18 spd., 16 & 46’s.

For Parts

1998 MACK RD  
400 Mack, 8LL trans., 20 F.A./20 Pusher/46 R.A.

$15,500.

2007 IH 9900i
ISX Cummins, 13 spd., 12 & 40’s.

For Parts.

1987 JOHN DEERE 750B 
Nice working machine, 9900 hours

$18,000.

2005 FREIGHTLINER COLUMBIA
MBE 4000, 10 spd., 12 & 40’s.

Whole or Parts.

2007 IH 9900i
ISX, 13 spd., 12 & 40’s.

For Parts.
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mandate any specific technologies. 
“We haven’t proposed any specific 

type of technology to be used for tem-
perature monitoring, nor have we pro-
posed to require continuous, ongoing 
monitoring during shipments,” he said. 

The rules continue to be subject to 
public comment until the end of May, 
at which time the FDA will review the 
feedback that was provided and make 
any necessary changes to the regula-
tions. The court-ordered deadline for 

the final rule to be published is March 
31, 2016. Once published, it will be at 
least another year before it’s imple-
mented, meaning carriers won’t have 
to comply with the new rules until 
2017 (for large businesses, defined as 

having more than US$25.5 million in 
annual revenue) and 2018 for small 
businesses.

You can view the full rule as well as 
details on how to submit a comment at: 
http://tinyurl.com/TNfoodsafety. £
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Call our Watts Line from anywhere in Canada

1-800-268-0871
DON STEWART

905-453-6724

MANUFACTURER OF ALUMINUM , STEEL & STAINLESS STEEL TANKS
We provide true “One Stop Service” for our customers: Manufacturing, Service, Parts & Support from our facility

www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  

www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  www.dependable.ca  

S-721
•  Single Axle Fuel Truck

•  2000 Sterling

•  13,000 L/4 Compartment

•  Bottom Load

• Dual Pumps

T-739
•  2006 Sterling

•  Tandem Axle

•  20,000 L/4 Compartment

•  Dual pumps

T-678
•  Tandem Fuel Truck

•  2003 Sterling

•  20,000 L/4 Compartment

•  Dual Pumps

•  “Blanked” Bottom Loading

Tandem axle
5500 uSwg barrelS

In STOCK! mOre COmIng!

SIngle and Tandem axle
PeTrOleum barrelS

In STOCK!

HELPING YOU FUEL YOUR FUTURE . . .

DEPENDABLE
Truck & Tank

LIMITED
BRAMPTON, ONTARIOwww.dependable.ca

“DEPENDABLE” USED TANK TRUCKS

DEPENDABLE QUALITY FOR OVER 38 YEARS!  PRODUCTS * SERVICE * PARTS

S-633
•  Single Axle Fuel Truck

•  2000 Sterling

•  13,000 L/4 Compartment 

Aluminum

•  Dual Equipment
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MONTREAL, QUEBEC

 
t was pure coincidence that 

on April 30, just two days after a cy-
clist died in an accident with a truck, 
police put on a demonstration of how 
difficult it is for bus and truck drivers 
to see pedestrians and cyclists.

The cyclist died on April 28 while 
negotiating a St-Denis street under-
pass. There is a sidewalk, but no dedi-
cated bike path. Two days later, the 
Service de police de la Ville de Mon-
treal (SPVM) and Control Routier Que-
bec (CRQ) held a “chauffeurs d’un 
jour” (driver for a day) event in Mon-
treal’s Parc Emilie-Gamelin.

“The April 30 event had been 
planned since last October or Novem-
ber,” says Andre Durocher, inspec-
tor with the Highway Safety Division, 
SPVM. “We had such an event three or 
four years ago, but there was no media 
coverage. There was a lot of interest for 
this.”

Chauffeurs d’un jour is part of a pro-
gram called 100% vigilant, a campaign 

that speaks to the need for pedestri-
ans, cyclists and drivers on the Island 
of Montreal to be vigilant, avoid dis-
tractions when crossing the street, 
keep a safe distance from vehicles, 
share the road, respect the highway 
code and more. It is funded by the So-
ciete de l’assurance automobile du 
Quebec (SAAQ).

One of the admonitions the 100% 
vigilant campaign delivers to pedes-
trians and cyclists is “be sure that I see 
and that I am seen.” Truckers know 
they have blind spots, but pedestrians 
and cyclists seem only dimly aware of 
them. The goal at the chauffeur d’un 
jour event was to bridge this knowl-
edge gap. “The idea was to show how 
vulnerable cyclists and pedestrians 
can be,” Durocher says. 

People who came by the event were 
invited to climb aboard a bus and 
dump truck to see how invisible they 
are to drivers. “If I can sum up the 
whole thing, everyone who sat in the 
truck said, ‘I had no idea how vulnera-
ble we were’,” Durocher comments. 

This effort is reminiscent of a 2000 
campaign, called Angles Mort that 
Transports Quebec and the SAAQ 
launched to sensitize car drivers to 
truck blind spots. (The French term, 
which translates literally as “dead an-

gels,” is a more apt description of the 
problem). Around that time, a study 
conducted by Professor Michel Gou, 
of the Ecole polytechnique at the Uni-
versity of Montreal, determined that 
about 30 deaths and 530 serious and 
slight injuries a year involving colli-
sions between light and heavy vehicles 
can be attributed to driving in blind 
spots.

In 2013, according to the SPVM Web 
site, there were 12 fatal collisions be-
tween cyclists and vehicles, six fewer 
than in 2012. But the number of non-
fatal collisions reveals the extent of the 
mayhem, since a cyclist who is injured 
and not killed in a tussle with a vehi-
cle has only a roll of the cosmic dice to 
thank for his life. In 2013 1,189 cyclists 
were injured, down a few smacks from 
1,244 in 2012. 

In 2013 98 pedestrians were serious-
ly injured and 1,079 received minor in-
juries in altercations with vehicles. So 
far this year, five pedestrians, plus the 

Montrealers get a sad 
lesson in road safety

poor cyclist who died on April 28, have 
clocked out. Six cyclists died in 2012.

There are certainly structural is-
sues in Montreal that must be dealt 
with in looking for a solution to this 
deadly problem. Blame is also swirl-
ing around because the city put bars 
in front of the sidewalk in that St-De-
nis underpass. Cyclists report that the 
bars give the impression they are for-
bidden from taking it. The supposed 
intention was merely to get cyclists to 
hop off and walk along the sidewalk, 
for the safety of pedestrians.

On the other hand, says Patrick Van-
dal, carrier enforcement officer, CRQ, 
“We know that pedestrians and cy-
clists are more at risk.” 

Many cyclists careen around Mon-
treal with a breathtaking sense of 
immortality and pedaling in traffic 
seems vaguely suicidal.

“That overpass is indeed a death 
trap,” says Montreal resident and cy-
clist Jasmine Lacoste-McCormick. “I 
don’t even like walking through it, as 
there is not a railing the whole way 
along the sidewalk. I always get off my 
bike and walk through dangerous ar-
eas. I never try to just cycle through 
when I see a risk. Some people are 
blaming cars, others the city, but cy-
clists really need to learn that it’s okay 
to get off their bikes and walk for five 
minutes.”

Durocher says, “We’re saying that 
sharing the road is everyone’s respon-
sibility. We can’t be throwing blame.”

Police and CRQ officers are working 
to spread this gospel, with more edu-
cational events and visits to schools. 
“My partners and myself are meeting 
people at the driving schools. We say, 
‘Understand that you are driving big 
vehicles and that there are a lot of small 
people around you’,” Vandal says. 

Durocher adds, “Some of our po-
lice officers are going to schools. You 
change behaviour through education.”

If a single campaign were 100% ef-
fective, the Angles Mort campaign 
would have ended the problem. The 
fact that it didn’t suggests that truck-
ing companies might want to become 
more active in educating the rest of us. 

Since the chauffeur d’un jour event, 
Durocher and Marc Cadieux, the di-
rector general of the Quebec Truck-
ing Association, have begun discuss-
ing the possibility of staging an event 
later this year similar to the chauffeur 
d’un jour. 

One caller to a talk show said his 
company used to bring in the Scouts 
every year to check out the view from 
their trucks. When asked about the 
trucking community helping, Vandal 
said, “We encourage trucking com-
panies to do their part, as we do on 
our side. It is such a good idea, having 
trucks invite citizens up into the cab. 
If there are trucking companies that 
want to do something like a preven-
tion program, why not?” £

A vigil is held for a cyclist who was killed after colliding with a truck.

By Carroll McCormick
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a solid return on your investment.
Dependable, durable, and designed 
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are stronger and stiffer than
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Available with CorroGuard for maximum lifespan.
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CP
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Progressive Waste Solutions envisions fuelling 
its Canadian fleet with natural gas derived from 
the residential waste the company collects.

MONTREAL, QUEBEC

Imagine being able to turn the product 
you haul, into fuel for your fleet. That’s 
exactly what Progressive Waste Solu-
tions will be doing by this summer, at its 
Lachenaie Landfill north of Montreal.

Speaking at the Natural Gas Vehicle 
Infrastructure Conference last fall, Dan 
Pio, vice-president and COO with Pro-
gressive, outlined plans to convert meth-
ane gas produced at the landfill, into 
natural gas that will be fed into a pipeline 
for distribution, creating a new revenue 
stream for the company.

“The very materials we collect today, 
will fuel our trucks as early as next year,” 
Pio said. “That’s a profound statement, 
and a far cry from where this industry 
was 30-40 years ago.”

The project, Pio added, will generate 
enough natural gas to power Progres-
sive’s entire Canadian fleet. Progressive 
Waste Solutions claims to have the larg-
est fleet of compressed natural gas (CNG) 
trucks in its industry. In 2012, it deployed 
70 CNG refuse trucks to serve the Co-
quitlam, B.C. area and last April, it took 
delivery of 61 nat-gas trucks for its Barrie, 
Ont. operations. 

“We are committed to continuing that 
conversion,” Pio said, adding natural gas 
trucks account for about 13% of Progres-
sive’s Canadian fleet. That was expected 
to grow to 16% by the end of 2013.

“In a typical year, we buy 350-400 vehi-
cles from a replacement standpoint, and 
in 2014, we anticipate 50-55% of those 
units will be CNG-fuelled,” Pio said.

Natural gas provides the best of both 
worlds to Progressive. While the trucks 
are more expensive, a return-to-base ap-
plication such as refuse collection is well 
suited for the fuel, providing an attractive 
return on investment. 

 Municipalities appreciate that the 
conversion helps lower greenhouse gas 
emissions, and residents like the quiet-
ness of the engines. Though, that last at-
tribute has necessitated some communi-
ty outreach.

“Public education is important,” Pio 
said, noting the trucks can be so quiet 
that residents may not be aware of their 
presence when walking or driving.

Progressive Waste Solutions has built 
its own CNG fuelling stations in B.C. and 
Ontario, but would like to see some more 
third-party stations come online, so that 
it can deploy natural gas-fuelled trucks at 
its smaller locations. 

“We do have small fleets with 10-15 
trucks, so the emergence of some of these 
pay-as-you-go stations is something I 
support and would like to see more of,” 
said Pio. “Typically, in these smaller mar-
ket areas it would not make sense from 
an economic perspective to invest in fu-
elling stations and the various facility 
upgrades for, say, 10 trucks. But with the 
emergence of those third-party stations, 
clearly those investments take on a new 
light.”

When constructing a fuelling station, 
Pio advised to work closely with your gas 
supplier and to build redundancy into 
the system, so that trucks can still be fu-
elled if one pump or section of line is tak-

en out of service. Deploying natural gas 
trucks means working closely with gas, 
vehicle and body providers. Driver and 
technician training is also required, Pio 
said. 

Still, despite all the work that goes into 
planning and executing the deployment 
of natural gas trucks, Pio remains unde-
terred.

“We’re all-in with natural gas,” he said. 
“For us, natural gas is clearly a differenti-
ator in our space.” 

Quebec refuse company to fuel 
trucks via trash it collects

By James Menzies
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TIMMINS, ONTARIO

he first group of stu-
dents taking College 
Boreal’s new driver 
training course has 
just graduated. 

Begun in Janu-
ary, the 12-week 

program was designed to give stu-
dents both in-class and practical ex-
perience driving and to allow them 
to qualify for their A/Z licences. But 
what makes College Boreal’s program 
a little different from courses offered 
by other schools is the focus on turn-
ing out drivers capable of handling 
themselves and their equipment while 
working in the lumber industry. 

“We’ve had constant discussions 
with industry, particularly with the 
forestry sector,” said Denis Belanger, 
training consultant with College Bo-
real. “They always come back to us 
and say driving conditions in the for-
est up north are completely different 
than those experienced in highway 
trucking. We reviewed that and it’s 

clear in our mind the types of skills 
the learners require to do trucking in 
the forestry industry are completely 
different.” 

Jean-Pierre Nadon, campus director 
of College Boreal, got a first-hand look 
at the types of conditions the students 
would be exposed to, and saw it as a 
learning opportunity. 

“It’s a big difference. They brought 
me into the bush so I could experi-
ence it. It was an eye-opener. It’s a re-
ally different set of skills because the 
conditions are totally different from 
the highway. You could get into the 
bush in the morning and everything is 
frozen solid. And a few hours later ev-
erything is mushy and muddy and you 
have hills to climb and you have a load 
behind you, and the environment is 
totally different. The sector needs ex-
perienced drivers, and this is the only 
way the students could get experience 
before they get a full-time position.” 

The course is divided into two parts 
each lasting six weeks. The first part 
is teaching them the basics about 
trucking and Class 8 highway work. 

College 
Boreal takes 
truck 
driving 
students 
off the road 
and into the 
bush

The second six weeks are devoted to 
the lumber side and include specific 
health and safety training geared to 
the wood products industry. 

College Boreal has partnered with 
two local businesses: Northern Envi-
ronmental Services (NES) and Mill-
son Forestry Services, to deliver the 
course. NES allows students to use 
its facility to practice their docking 
skills. For the logging portion of the 
course, the students use Milson truck 
to get experience hauling into and out 
of remote, off-road, wooded areas. Al-
though the school is happy to work 
with industry, the course curriculum 
was set by the college, and the train-
ers are employed the college to ensure 
standards are maintained. 

Although College Boreal is a Fran-
cophone school, the course can be de-
livered in either official language, and 
the first class was composed of Eng-
lish-speaking students, so the lessons 
were delivered in English. 

The first graduating class is a small 
one, with just three students, but Be-
langer said the college doesn’t need 
large numbers to make the program 
worth running. The students in the 
first class were all mature students 
who received financial assistance 
from the Ontario government as part 
of its Second Career job retraining 
program. 

According to Belanger, at the time 
of the interview all three students 
were expected to start working short-
ly, as they all have “possible employ-
ment lined up” but he added that they 
hadn’t completed the final paperwork 
to make their jobs official yet. 

Recruiting is currently underway for 
the next course which begins in June. 
For further information about the pro-
gram, contact Denis Belanger at 705-
267-5850 ext. 5512.  

By Carolyn Gruske
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OTA applauds 
budget move to 
close loophole
TORONTO, ONTARIO

The Ontario Trucking Association (OTA) is 
commending a part in the provincial bud-
get that would close a long-time loop-
hole which exempted certain heavy trucks 
from having to be plated and subjected to 
commercial vehicle registration fees, pro-
vincial fuel taxes and even 407ETR tolls.  
For years, certain heavy trucks (like mo-
bile cranes, vacuum trucks, and concrete 
pumper trucks) were labeled as “road-
building machines” under the Highway 
Traffic Act, sparing owners from being 
charged fees and taxes other commercial 
truck operators are forced to pay.

 “A truck is a truck is a truck,” said Da-
vid Bradley, president of the OTA. “It should 
not matter what commercial enterprise a 
truck is in. They are all road users and their 
owners should pay their fair share of the 
costs of building, maintaining and safety of 
the infrastructure.”

 OTA estimates the revenue leakage from 
the gap to be nearly $50 million a year.

 “It’s not like we’re talking about con-
struction vehicles which are clearly road-
building machines,” said Bradley. “We’re 
talking about trucks, many of which are in-
volved in a broad range of commercial ac-
tivities deployed by profit-driven entities like 
any other commercial road user. We com-
mend the provincial government for having 
the courage to close the loophole.” 

1-800-254-2859
905-632-0300

Fax: 905-632-4557

Large inventory
of vn tractors

Accredited Test Facility
*  An official mark of the Province

of Ontario used under licence
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BUrLington, ontario
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with Volvo SCR engine
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Come in and drive the difference with these great offers.  
Only available until July 31, 2014.

YOUR TRUCK IS WAITING.
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stayed in the centre lane, two hands 
on the wheel, listening to the radio 
for traffic updates. He moved with the 
flow of traffic, slightly below the posted 
speed limit of 100 km/h.

Ahead, Lowry noticed a man stand-
ing on the shoulder of the highway. He 
found it odd, but not alarming. Had 
he been in the right-hand lane, Lowry 
would have slowed down and moved 
into the centre lane. But since he was 
already there, he continued on. As 
he got closer, the man suddenly put 
his head down and charged into traf-
fic, taking a beeline towards Lowry’s 
grille. Lowry immediately slammed the 
brakes but the impact was unavoidable. 

Looking through a flesh- and blood-
speckled windshield, Lowry some-
how got the truck safely to the side of 
the road. Two thumps as he brought 
the truck to a stop indicated to him his 
truck had run over the body it had been 
dragging along the road. He would later 
be commended by police for his pro-
fessional driving; had he swerved into 
the busy long weekend traffic, the end 
result could’ve been far more tragic. 
Parked, Lowry tried to call 911, but his 
fingers would not cooperate and they 
instead poked random digits. It mat-
tered little, as an ambulance followed 
not far behind and first responders 
were quickly on the scene. 

Lowry’s first instinct was to inspect 
the truck for damage but witnesses and 
paramedics kept him from exiting the 
cab. It was now a crime scene after all, 
so police told him to stay put.

So Lowry sent a satellite message to 
his carrier Celadon, who immediate-
ly booked him a nearby hotel room so 
he’d have someplace to go. They would 
later send an employee from Kitchen-
er to Lowry’s Welland home, to bring 
him his gear, as well as supplies and 
most importantly, some support. When 
the accident scene was secured, police 
guided Lowry from his truck, doing 
their best to shield him from the gore. 
Lowry sat at the side of the road sob-
bing and became upset when he no-
ticed a crowd of onlookers had gath-
ered on a nearby hill and were taking 
photos and video of the scene with 
their cell phones.

The police referred Lowry to Victim 
Services, which gave him a teddy bear. 
This small gesture moved him im-
mensely.

“They were very nice to talk to,” Low-
ry told Truck News when recalling the 
events. “They even gave me a teddy 
bear and that made me cry because it 
showed people cared. Someone cared 
enough to donate these to Victim Ser-
vices and someone cared enough to 
give one to me.”

That same night, Lowry vowed he’d 
never drive again.

•
What prompted an anonymous man to 
throw himself into the path of a semi 
remains a mystery, as does the man’s 
identity. Police appealed to the pub-
lic for help in identifying the victim, 
but days later, they still had not con-
firmed his identity. He carried no iden-
tification and no one had reported him 
missing.

One thing that’s known for certain 
is there was more than one victim that 
Good Friday afternoon. 

A week after the incident, Lowry was 
at home with his family, trying his best 
to come to terms with the events that 
happened a week earlier. He wanted to 
talk to Truck News because he has since 
learned that suicide by truck isn’t all 
that uncommon, and he wants others 
who have experienced it from behind 
the wheel to know they’re not alone. He 
also hopes people considering ending 
their life in such a manner may recon-
sider if they read about the effect their 
actions will have on the driver whose 
vehicle has been used as an instrument 
of suicide.

Lowry hasn’t driven a vehicle – not 
even his car – since the incident oc-
curred. He loves trucking and doesn’t 
want it to end this way. But he admits 
he has a long way to go on the road to 
recovery. He takes consolation in the 
fact that paramedics and police told 
him the accident could’ve been much 
worse if he’d veered into the heavy Eas-
ter weekend traffic.

“The police told me by not freaking 
out, swerving or jackknifing, I didn’t 
take out any cars and I didn’t wipe 
out the whole highway. I kept control 
of my vehicle and got it safely off the 
road. They commended me for that and 
made me feel like I wasn’t a failure,” the 
soft-spoken Lowry said. “It wasn’t until 
Monday that I accepted that the gentle-
man killed himself and I couldn’t do 
anything about it.”

Still, Lowry can’t help but question 
his own abilities. Throughout his 12-
year driving career he took comfort in 

the thought that by doing everything 
safely and in accordance with the rules, 
that he could keep tragedy at bay. He’d 
done a thorough pre-trip – checked all 
his lights and tires – weighed his load 
to ensure he was in compliance, drove 
at or below the speed limit with two 
hands on the wheel and yet still, this 
happened. The idea he could do every-
thing right and still have tragedy visit-
ed upon him shook him to his core.

“I was doing everything right and I 
couldn’t stop this man from dying. I 
thought that if I did everything by the 
book, as I did for 12 years, every day…” 
he said, his voice trailing off. “I no lon-
ger have that confidence. My best is 
not good enough to stop people from 
dying. He destroyed that view that my 
best would be enough.”

Asked if he’s angry with the man who 
caused all of this, Lowry admitted he 
was at first, but with the support of his 
family and church, learned forgiveness 
was the best reaction.

“I did have some anger,” Lowry said. 
“Yeah, I had anger. But I got over that 
quickly. I’ve forgiven him. I let the an-
ger go.”

Instead, Lowry worries about the 
lasting impact this will have on his 
family and the other witnesses, includ-
ing a mother and daughter who were 
among the first to arrive on the scene 
and had a front row view of the en-
tire incident. He even heard that some 
of the first responders who attended 
the scene required counselling to help 
them deal with what they’d seen.

Lowry said he still harbours some 
resentment, but it’s directed at society, 
for allowing this man to slip through 
the cracks.

“I’m mad it got to the point he was on 
the highway. If he somehow could’ve 
been held in some institution, maybe 
he’d still be alive today,” Lowry said. 
“Maybe he needed diagnosis and treat-
ment.”

But while Lowry chooses forgive-
ness over resentment, and determina-
tion over self-pity, he is grimly aware 
that his entire livelihood and his fam-

ily’s wellbeing are threatened because 
of the events of April 18. 

He has been diagnosed with an acute 
lower lumbar sprain resulting from the 
accident, and realizes he’ll need plenty 
of counselling and therapy – both men-
tal and physical. He’ll be off the job for 
a while and will rely on Employment 
Insurance and WSIB to get him by. 

He’s grateful his employment ben-
efits include several visits with a psy-
chologist and his wife’s will cover on-
going counselling. 

He knows recovery will be a long 
road. He’d suffered three flashbacks 
the day he spoke to Truck News and it 
was only mid-afternoon.

“I don’t feel sorry for myself but what 
this man did has set me and my fam-
ily back (financially) by a number of 
months,” Lowry said.

Nonetheless, he’s determined to 
bounce back.

“Each day that passes, I cry less 
and choke up less when I tell the sto-
ry or have a f lashback,” Lowry said. 
“Family is so important. Friends have 
come over for coffee. The ladies at 
the church have brought over meals. 
I feel like I’m getting lots of support 
and I think that’s making a really big 
difference.”

Just one week after the incident, 
Lowry had decided he would, in fact, 
resume his driving career. 

“Yes, I do think I will drive again,” 
he told Truck News. “The first night, I 
didn’t think I could. By Sunday, I didn’t 
want to. But I know that it has always 
been my dream. It’s a good enough job 
to pay the bills and I also love doing it 
and I thought, I can’t let this man take 
my life too.”

Lowry has set a personal goal. His 
daughter’s birthday is on the Victoria 
Day weekend, which this year falls on 
May 17-19. Lowry would like to return 
to work that weekend, after her birth-
day – at least to chat with the dispatch-
ers, see the new truck Celadon has 
promised him and to load up his gear. 
If it feels right, he’ll head back out on 
the road. If he’s not yet ready, he’ll wait. 
Celadon has told him to take as long as 
he needs.

“A lot of it will depend on how it goes 
with the psychologist,” he said. “I want 
to make sure I’m good to go. But if I 
don’t set a goal, it won’t happen.”

Lowry hopes his life will once again 
return to normal and that he’ll be able 
to resume the career he loves. 

He hopes that talking about the inci-
dent will bring closure and raise aware-
ness about the impact suicide by truck 
has on others. But he’s also painfully 
aware the events of April 18 will stay 
with him forever. 

Suicide machine
Continued from page 1

I was doing 
everything right 
and I couldn’t stop 
this man from 
dying,”
Adam Lowry
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By James Menzies

COOKSTOWN, ONTARIO

Patti Satok wasn’t surprised when she 
failed her pre-employment drug test. 
She was more surprised when the truck-
ing company that had offered her a driv-
ing job suddenly reconsidered the posi-
tion it had proffered.

Satok is one of a growing number of 
Canadians who have been issued a pre-
scription for medical marijuana. As a 
professional driver, she was injured on 
the job in 2005 and since then has dealt 
with debilitating pain. She recent-
ly applied for a domestic trucking job, 
passed the road test and went through 
orientation. She was prepared to hit the 
road for her new employer in early May 
when the positive drug test threw her 
future into question.

The company that offered her the job 
told her it needed some time to figure 
out how the positive drug test affects her 
employability. With the company’s own 
policy manual in hand, Satok said she’s 
pretty sure it doesn’t.

“They have a policy and I have it right 
here with me,” she said in an exclusive 
interview with Truck News. “It says the 
legal use of prescription drugs is permit-
ted on the job, if it doesn’t impair an in-
dividual’s ability to effectively perform 

essential job functions or endanger the 
safety of others.”

That same policy indicates drivers 
may not “possess, distribute, sell or be 
under the influence of alcohol or illegal 
drugs,” but in Satok’s case, marijuana 
is not considered by Health Canada to 
be an illegal substance and she doesn’t 
take it while on the job. She said she in-
gests cannabis in the form of honey at 
night, while off-duty, when chronic pain 
prevents her from sleeping. She figures a 

well-rested driver who consumed medi-
cal marijuana long before a driving shift 
begins is safer than one who is sleep-de-
prived and in pain while on the job. She 
has 13 years of experience as a profes-
sional driver and feels her ability to do 
the job isn’t compromised by her con-
sumption of marijuana for pain-relief.

And even though her prospective 
new employer hasn’t implicitly retract-
ed its job offer, its stalling has prompt-

ed her to speak out on behalf of other 
truck drivers who hold prescriptions for 
medical marijuana.

“This is an issue I know has come up 
with other drivers,” she said. “I know 
other drivers are in the same position as 
me and they don’t know what to do.”

Satok’s problems began in 2005 when 
a 1,500-lb skid fell on top of her, caus-
ing significant injuries. She finished her 
shift and later had trouble getting sup-
port from WSIB since she didn’t imme-
diately file a claim.

“It was the trucking industry that 
crippled me up,” Satok, who is a two-
time national women’s boxing champ 
said. “I’ve been beaten up worse in the 

trucking industry than I ever was beaten 
up in the ring. I don’t know what to do.”

When Satok was issued the prescrip-
tion, she said her doctor told her she’d be 
able to continue driving.

“I’m legal in the eyes of the police,” 
she said. She also pointed out many pro-
fessional drivers travel the roads while 
taking prescription painkillers such as 
morphine and oxycontin without reper-
cussions.

Asked if she would ever consider tak-
ing medical marijuana during a driv-
ing shift, Satok said “God, no. I use it at 
nighttime, after I’m off-duty. If I have 
pain that’s keeping me awake, then I 
would. I use it in honey form. I have 
medical marijuana honey. I don’t sit 
around puffing doobies and that’s the 
misconception.”

Still, Satok’s funny honey sandwiches 
have her prospective new employer feel-
ing more than a little squeamish.

Even though the carrier that offered 
Satok a job is still considering its op-
tions – and likely feverishly consult-
ing with its lawyers – Satok said she 
wants this issue addressed by industry, 
whether or not she is turned away. She 
contended clarity will benefit carriers 
and drivers alike.

“I don’t want to be ashamed of this,” 
she said. “I feel like I’m doing something 
bad, and I’m not. I need to get the mes-
sage out and if I have to be the face of it, 
I’m willing to at this point.”

If Satok is denied the job she was 
originally offered, she thinks it will be-
come a human rights discrimination is-
sue. She’s prepared to pursue it as such, 
though she admitted she doesn’t have 
the resources to employ a lawyer. For 
now, she’s hoping the company she was 
eager to join will still bring her on. But 
even then, she wants to see a dialogue 
about the implications of Canada’s med-
ical marijuana policy started and for 
trucking companies to update their pol-
icies to reflect this new reality.

Truck News will be following this case 
and will have legal opinions and expert 
analysis to follow on Trucknews.com. 
Stay tuned. 

Medical marijuana: A legal minefield for carriers

OTA meets 
with Sikh 
truckers
TORONTO, ONTARIO

The Ontario Trucking Association (OTA) 
and members of the Sikh trucking com-
munity have come together to address 
common concerns.

The two groups met in April at the 
OTA’s offices. More than 40 representa-
tives from the OTA and the Canadian Sikh 
Association (CSA) participated. The Sikh 
drivers expressed concerns about their 
rights to wear their turbans, however 
much of the discussion focused on is-
sues that are universal across the indus-
try, the OTA reports.

“Trucking is trucking, in the end. Most 
of the issues raised are the same every-
where, regardless of carrier size or the 
ethnic origin of carriers and owner-oper-
ators,” said OTA president David Brad-
ley. “While this was the first meeting of 
its kind, everyone who attended agreed it 
was very constructive.”

“Going into the meeting we were not 
sure what to expect, but we were received 
very well by OTA and its board members 
who were in attendance,” said Simran Kaur 
Chattha, chair of the Canadian Sikh Asso-
ciation. “Through dialogue we hope to pro-
mote a better understanding between Sikh 
truckers and the membership of OTA which 
is a very effective voice for the industry.” 

Prescriptions for medical marijuana are being 
issued for the relief of chronic pain. Does your 
company policy reflect this new reality?

I have medical marijuana honey. I don’t 
sit around puffing doobies and that’s the 
misconception.”
Patti Satok
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Trucking companies sue port, government
By Carolyn Gruske

VANCOUVER, BRITISH COLUMBIA 

A group of trucking companies is taking 
the federal government and Port Metro 
Vancouver to court.

The 33 businesses have filed a no-
tice of civil claim in the Supreme Court 
of British Columbia. According to 
the lawyer representing them, Isra-
el Chafetz of the Vancouver-based law 
firm Taylor Jordan Chafetz, the legal 
action is a direct result of the federal 
government’s involvement in settling 
the strike and work stoppage at the port 
earlier this year.

“The government went ahead and 
made a deal with (Unifor and the Unit-
ed Truckers’ Association) at the exclu-
sion of the people who pay the bills. And 
then they all declared some great com-
promise,” said Chafetz explaining that 
the federal and provincial governments 
only negotiated with the representatives 
of the drivers and not with the truck-
ing companies while developing the 
14-point Action Plan that resulted in 
drivers returning to work.

“When one party to the trucking con-
tract is excluded from the room, it’s pret-
ty easy to make a deal. The people pay-
ing the bill weren’t there.”

Not only do the 33 trucking compa-
nies object to being excluded from the 
negotiations, they feel the government 
didn’t have jurisdiction to be involved in 
the first place.

“What the federal government is do-
ing is imposing rates on a provincially 
regulated trucking business,” Chafetz 
said. He noted the fact that the provin-
cial government was involved in the ne-
gotiations “doesn’t change a thing” with 
regards to the claims of the suit.

As for the port, Chafetz said Port Met-
ro Vancouver is also wrong in its actions.

“They used that deal that the govern-
ment has and they are now in the pro-
cess of imposing those terms as a condi-
tion of licensing. So in effect, cutting out 
the people who have to be responsible 
for paying for these things.”

In the 22-page claim filed with the 
court, the trucking companies cite a 
number of legal reasons for their belief 
the government and the port acted in-
correctly. In particular they mention 
Sections 91 and 92 of the 1867 Constitu-
tion Act and Section 52 of the 1982 Con-
stitution Act. 

They argue that “the legislative juris-
diction on Parliament does not extend 
to regulating the labour relations of the 
Plaintiffs as provincially regulated en-
tities, nor may Parliament prescribe 
minimum remuneration that the Plain-
tiff must pay the owner/operator with 
whom they directly contracted with or 
the provincially regulated owner/opera-
tor bargaining units represented by Uni-
for-Vancouver, including the MOA Load 
Rates and the terms set out in the Op-
erations Regulation as amended from 
time to time.”

They also feel a certain section of the 
Operations Regulation was ultra vires 
(outside of legal jurisdiction) and as a 
result Port Metro Vancouver “had no 
authority to impose upon the Plaintiffs 
the requirement to pay owner/operators 
they contracted with or the provincial-
ly regulated owner/operator bargaining 
units represented by Unifor-Vancouver 

the MOA Load Rates as a condition to 
obtain licences to access the ports.”

In addition to damages and interest, 
Chafetz said his clients are hoping the 
court sets aside the per-container fee in-
creases as a condition of licensing. The 
suit also asks the court to declare the 
government’s actions outside of the le-
gal jurisdiction granted to it under the 
Constitution.

Chafetz said that rather than negoti-
ate with the federal and provincial gov-
ernments, Unifor and the UTA should 
have dealt directly with the trucking 
companies.

On the union side, Gavin McGarri-
gle, B.C. area director for Unifor, said the 
fact the trucking companies wouldn’t 
negotiate – the union was without a col-

lective agreement for nearly two years 
– meant the only people left to deal with 
were the government representatives. 
He also expressed his feelings about the 
civil suit.

“I think these trucking companies 
should be ashamed of themselves. It just 
proves once again, what we were saying 
during the dispute: these trucking com-
panies don’t have any accountability to 
anyone. They want their right to under-
cut and drive rates into the ground to 
take precedence over everyone else. It 
seems that the trucking companies pre-
fer chaos to stability.

“At the end of the day, we reached an 
agreement with both levels of govern-
ment, so I’m not even sure where they 
are trying to go with this. We reached 
agreement with both levels of govern-
ment precisely because of the failure 
of the trucking companies to come to-
gether as a cohesive group and sit down 

and bargain together an industry-wide 
agreement. Both levels of government 
ultimately stepped up and showed lead-
ership on the issue, and here you have 
the trucking companies saying they 
don’t want to play ball, they want to try 
to use legal maneuvers to get out of pay-
ing reasonable rates. It’s disgraceful. It’s 
absolutely shameful.”

Louise Yako, president and CEO of the 
B.C. Trucking Association (BCTA) said 
the organization doesn’t have an official 
position on the lawsuit, but understands 
how it resulted.

“Whenever you have this kind of situ-
ation that is resolved by parties who are 
not actual participants, it’s very difficult 
to come to a satisfactory ending. To the 
extent these trucking companies want 
to make known their dissatisfaction, 
this is a method they have chosen,” she 
said.

“In this case, there is no roadmap. 

Carriers say the federal government and port 
shouldn’t be able to set rates paid to drivers
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That’s the difficulty of the situation. 
There are questions about jurisdiction 
and there are multiple stakeholders. It’s 
not clear who really should be partici-
pating.

“The initial dissatisfaction that 
was expressed by the drivers was all 
based around wait-times and turn-
times at the terminals, and there is no 
direct relationship between the own-
er/operators and the terminals. There 
is no direct relationship between the 
trucking companies who contract 
the owner/operators and the termi-
nals. That’s what makes this whole 
situation so difficult. There is a great 
deal of empathy for the drivers’ situa-
tion – nobody thinks it’s fair that they 
be sitting around waiting – and the 
way in which they are compensated 
doesn’t address that wait-time issue 
for the most part. Although, there are 
some trucking companies that recog-
nize that and have set up compensa-
tion terms to address that, but no one 
talks to those trucking companies, 
because they don’t have a problem 
with their owner/operators.”

She said that although the port expe-
rienced a strike in 2005 – a strike which 
also caused the federal government to 
become involved – this year’s labour un-
rest is different because it affected more 
than just the truckers.

“There is a greater recognition of what 
is at stake and there is more at stake 
this time because export volumes have 
grown considerably since 2005, and 
they are projected to continue to grow. 
The federal government, the provincial 
governments and private industry have 
invested a great deal of money in im-
proving the infrastructure to facilitate 
the movement of cargo,” Yako said.

Yako said the industry needs to work 
together to ensure the “spirit of the Ac-
tion Plan” is met, and that “not all of the 
negative consequences of growth fall 
onto one group. We need to figure out 
a way to grow more gracefully than we 
have been.”

The odds, however, of that happen-
ing are fairly remote. Not only is the law-
suit by the truckers progressing, Unifor’s 
McGarrigle said there has been another 
one launched as well. 

By Carolyn Gruske

VANCOUVER, BRITISH COLUMBIA 

Port Metro Vancouver is expanding its 
GPS program. 

A total of $1.71 million has been com-
mitted by the port and the federal and 
provincial governments in order to out-
fit the remaining 50% of the container 
truck fleet with the geotracking technol-
ogy. Originally, GPS transponders were 
placed in about half of the fleet qualified 
to operate under Port Metro Vancouver’s 
Truck Licensing System (TLS) between 
2012 and 2013 as part of the port’s Smart 
Fleet Trucking Strategy. 

The move to finish the GPS instal-
lation is a result of the efforts to imple-
ment the Joint Action Plan that was de-
veloped by the federal and provincial 
governments to end the labour unrest 

at the port earlier this year. By having a 
better understanding of the location of 
all of the container truck fleet, the port 
hopes to reduce congestion and wait-
times. According to a statement issued 
on behalf of the port and the two levels 
of government, the GPS-generated data 
“is also essential for the full implemen-
tation of the Joint Action Plan, including 
for elements such as a common reserva-
tion system, and for determining wait 
time fees.”

Transport Canada is contributing 
the majority of the funding, by provid-
ing $855,000. Port Metro Vancouver’s 
share is $595,000, and the B.C. Ministry 
of Transportation and Infrastructure is 
responsible for $260,000. Once the sys-
tem is fully in place, Port Metro Van-
couver will be the only port in North 
America to have GPS-monitoring for its 
entire truck fleet. 

The program schedule calls for all of 
the eligible trucks to be outfitted with 
the technology by July. 

Along with progress on GPS deploy-
ment, Port Metro Vancouver has re-
leased an update on the other steps tak-
en in support of the Joint Action Plan. 

To date, the steering committee de-
veloped to oversee the plan has met five 
times. Members of the committee in-
clude representatives from Transport 
Canada, the B.C. Ministry of Transpor-
tation, Port Metro Vancouver, the ma-
rine terminals, the United Truckers As-
sociation, Unifor and the Teamsters. In 
addition the port has been holding con-
sultation meetings with parties interest-
ed in the future of the Truck Licensing 
System. So far 12 discussions have taken 
place and representatives from ship-
pers, carriers and trucking companies 
have all submitted proposals about how 
they would like to see the TLS evolve. 
Mediator Vincent Ready is scheduled to 
begin reviewing all of the work done on 
the plan beginning in mid-May, and he 
is expected to produce his findings by 
mid-June. 

Outside of talks, the port has also cre-
ated a staffed call centre to respond di-
rectly to questions from drivers and 
trucking companies about licensing and 
permit requirements. 

It has also decided to waive the “Ter-
minal Gate Compliance Fee paid by 
trucking companies to terminals for 
missed reservations… where terminal 
delays are excessive.”

Other changes are still in the works. 
The port said it “continues to develop 
the common reservation system. Termi-
nal operating companies have proposed 
leading this program, which is now be-
ing considered.” It also said “a whistle-
blower mechanism is expected by June 
15, 2014 to give truckers a way to make 
complaints about rates, intimidation 
and harassment.”

It seems, however, the port has hit at 
least one snag in its plans.

“A pilot project to extend gate hours 
by independent terminal operators has 
been delayed because it requires the co-
ordination of the three independent ter-
minal operating companies – DP World 
(Canada), TSI Terminal Systems, and 
Fraser Surrey Docks – many shippers and 
other stakeholders. Port Metro Vancou-
ver continues to work with all parties to 
coordinate the complicated effort.” 

The other major development to the 
Joint Action Plan is the federal govern-
ment, through Transport Canada, is-
sued a clarification explaining in detail 
the fuel surcharge and the trip rates.  

Port Metro Vancouver expands GPS 
program to improve efficiency
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for some trucking companies, 

is too late. At Northbridge®,  

our flexible approach means 

that we’re open to making 

adjustments if your business 

needs change significantly 

throughout the year.  

       “Northbridge are great 

people,” says Mr. Fillmore.  

“Everyone who touches my  

file understands the trucking  

business. They proactively 

probe to see how my business 

is changing and offer up  

solutions.” 

       At Northbridge, we take 

the time to understand your 

business, whether you’re a 

“meat and potatoes” operator 

or a 1,000 truck fleet. 

       “I have the potential to go 

to market every year for price,” 

says Mr. Fillmore. “I don’t  

because I get the best value 

from Northbridge.” 

       Talk to your insurance  

broker. Learn how Northbridge 

Insurance empowers you  

with tools and resources  

so you can focus on what’s  

important—your customers 

and your profits. 

       “Working with Northbridge 

is more like a partnership,”  

says Mr. Fillmore. “They’re  

very helpful and they’re  

always there for us.”

 

 

 

                nbins.com/trucking

  Donnie Fillmore Jr., President, Atlantic Pacific Transport Ltd., Clairville, New Brunswick

“Our mileage was 75% to the 
United States in 2008.  

Then Wall Street collapsed.”

*Policies are underwritten by Northbridge Commercial Insurance Corporation. ®Registered trademark of Northbridge Financial Corporation (“Northbridge”). Used under license from Northbridge.
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Joey Kveragas knows what it 
means to get a show on the road. 
The owner-operator has support-

ed touring performers since the 1970s, 
hauling all types of scenery, lights and 
costumes for concerts and Broadway 
musicals. It was work for Clark Trans-
fer that led him to the role of moving 
productions such as Annie, Cats, and 
Phantom of the Opera, as well as tours 
by bands such as the Grateful Dead. 
“We’re in and out of Toronto quite a 
bit,” he says, referring to his trailer 
stu� ed with lights and costumes for 
The Lion King, soon to be performed at 
the Princess of Wales Theatre.

But he likely won’t see any of the 
actors and costumes transformed into 
a show. Kveragas has actually seen 
very few live performances over his 
decades-long career, despite playing 
a key role in bringing them to life. 
Most of his loads arrive before a set 
is assembled; he returns after the 
audience heads home.

There are still favourite venues. The 
North York Centre for the Performing 
Arts in northern Toronto is near the 
top of the list. His opinion is simply 
formed by factors such as highway 
access and the layout of loading docks. 
“A lot of the theatres are in older parts 
of towns, and the streets are tighter,” 
Kveragas explains. “A lot of them have 
upgraded and not necessarily made it 
easier for the trucks to get in.” 

S P O N S O R E D  A R T I C L E

Truckers, fl eets and the teams behind 
them make live events a reality
By John G. Smith

Tight spaces are not the only chal-
lenges for the truckers who move live 
shows from town to town. While their 
observations about tight schedules 
and bad weather will sound familiar 
to every professional driver, there is 
little time to spare with this cargo.

The shows must always go on.

Time is critical
“I consider this to be specialized 
freight because it’s very time-critical,” 
says Ron Moore, who joined Clark 
Transfer in 1983. “We operate 110% 
by the clock. We cannot be late. Our 
lives are totally planned.”

“This is the most time-critical freight 
you will ever pull,” agrees fellow 
owner-operator Gary Gra� , who began 
working with Clark Transfer after 
transporting Disney’s ice shows. “It’s 
critical to a whole bunch of people’s 
livelihoods.” 

It seems appropriate that fl eet presi-
dent Norma Molitch-Deull can quote 
William Shakespeare when describing 
the secret to this type of work. “Better 
three hours too soon than a minute too 
late,” she says, echoing words of the 
famed Bard. 

Molitch-Deull actually credits her 
father, Louis “Whitey” Molitch, for the 
idea of using trucks to move traveling 
production companies between dif-
ferent cities. “Nobody in the trucking 
industry would be doing what they’re 

doing – moving sets, lights, electri-
cal, all of that stu�  – anywhere in the 
United States, across state lines, if my 
father hadn’t invented the industry,” 
she insists. Productions tradition-
ally limited themselves to moving by 
rail from one community to the next. 
When working for Clark Transfer, her 
father secured a licence in 1949 to 
move a production of Mister Roberts. 
It was the beginning of their family 
business at the very least.

There have been plenty of shows 
since then. The fl eet that Molitch 
eventually purchased has supported 
tours for bands including The Who 
and The Rolling Stones; a Metro-
politan Opera performance of Norma 
with Sir Rudolf Bing; and some of 
the largest Broadway productions 
in history.

The drivers who are made for this 
business all share one thing in com-
mon, she says. “You get people who 
are hard-wired to be on time.” Closed 
roads? No excuse. “Without these 
drivers these shows don’t go on.”

Of course, these projects involve 
more than truckers alone. Moving 
a live production involves a long list 
of freight specialists from brokers to 
tour managers. Every load needs to be 
tightly coordinated to ensure every-
thing arrives in the right sequence. 

“There’s no leeway in this,” says Ste-
ven Piper, president of the Entertain-
ment Transportation Network. Trucks 
often need to arrive as soon as 90 
minutes after a fi nal curtain call. “The 
larger the show, the more complex the 
setup, the larger the crew required to 
do everything.” 

And there are no patterns to this 
business; no pre-defi ned lanes that 
will be repeated time and again. To-
day, Moore is moving every piece 
of scenery and lighting used in a 
Washington Ballet production of 
Peter Pan. At other times he is part of 
a larger team.

“You always have a backup plan,” 
adds Justin Carbone, vice-president 
of Sound Moves, a freight-forwarder 
which has supported shows for 
Shakira, Madonna and U2. The plans 
can certainly be complex given the 
nature of these moves. When U2 was 
running its 360 Tour, complete with 
a 51-metre-high stage known as the 
“claw”, it required 252 intermodal 
containers. 

Not everything is bigger. Molitch-

Deull observes that traveling musicals 
are smaller than they once were. 
Back in the 1990s, when Canadian 
theatrical producer Garth Drabinsky 
was creating shows, performances 
like Phantom of the Opera needed 
30 trailers. Miss Saigon, another of 
his musicals, had scenery including a 
full-size helicopter. But in the past fi ve 
years, Molitch-Deull has seen the num-
ber of trailers per production dwindle. 
Phantom performances now move 
in 18 trailers. The size of an assigned 
fl eet can even shrink during a tour, as a 
performance runs its course.

Gra�  notes that the loading and 
unloading process is more sophisti-
cated than ever. Each piece of cargo is 
assigned to a specifi c trailer and the 
spaces inside are mapped electroni-
cally. He has moved a traveling ver-
sion of Wicked-Munchkinland every 
three weeks for fi ve years. Every piece 
of the set has always been loaded the 
same way, so it will arrive in just the 
right order.  

“Shipping is moving stu�  from 
Point A to Point B in its simplest 
form,” Carbone says. “Shipping 
for a live event is more project 
management.”

The weather
Few factors challenge this role more 
than the weather. “Mother Nature,” 
says Moore, “sometimes doesn’t con-
sider what we’re doing.” 

Kveragas has driven through Okla-
homa City in the wake of devastating 
tornados, and traveled eerily quiet Los 
Angeles streets after an earthquake. 
He was part of one crew which helped 
to load equipment onto a stage in Roa-
noke, VA when stage hands were still 
fogged in a Pittsburgh, PA airport.  

Molitch-Deull recalls the time Clark 
Transfer had to send in a helicopter to 
lift a trailer that had rolled in a snow 
storm, on the way to support a pro-
duction of Wild Cats with Lucille Ball. 
“Every single time a wheel turns, unex-
pected things happen – snow storms, 
fi re ants, fi re, hurricanes, fl oods, we’ve 
dealt with it all,” she says.

Despite the long hours and tight 
timelines, Kveragas suggests this work 
is ideal for a professional trucker. He 
certainly prefers it over general freight.

Moore remembers days when he 
hauled general freight, and how 
warehouse teams greeted him with 
complaints about arriving too early. 

G e t  t h i s  s h o w
ON THE ROAD

The moving production of The Lion King is now on its way to 
Toronto’s Princess of Wales Theatre.
Photo courtesy of Clark Transfer



S P O N S O R E D  A R T I C L E

“It used to be, ‘What are you doing 
here today?’” he says. Now it’s 
di� erent. “We are wanted every-
where we go.”

Bus stops
Of course, professional drivers need to 
move more than the equipment alone. 
Ron “Bear” Jones has been at the 
wheel of a tour bus since the 1970s, 
when he supported a traveling show 
for a gospel act known as the Hemp-
hills. The patriarch of that family had 
bought their fi rst bus from a group 
known as the Blackwood Brothers, and 
then began to lease it to other acts.

The idea of a converted bus with 
sleeping quarters was a novel idea at 
the time, but it served a purpose. The 
Hemphills performed in famed venues 
such as Toronto’s Massey Hall, but also 
in smaller venues such as high school 
auditoriums. The bus was their home 
on the road. 

The fi rst band Jones drove other 
than the Hemphills was Boston, and 
he admits that he wasn’t too familiar 
with their music at the time. “I grew 
up in gospel,” he says, taking a brief 
break while preparing to bring the 
Backstreet Boys to Moncton, NB. But 
Boston had a show to perform. That’s 
all he needed to know. 

The number of Hemphill buses 
began to grow, and so did the client 
list. The fl eet was soon supporting acts 
such as Wings, Linda Ronstadt and 
The Who. There were as many as eight 
buses at one time. When there were 
two 65 Eagles left, the family’s father 
sold the leasing business to his sons 
Trent and Joey.

And they knew fi rst-hand how 
important the buses were to traveling 
shows. “We were our own crew, and 
set up our own sound, so we would do 
the load in, and we would perform, 
and load out and sometimes drive 
the bus,” Trent says of the Hemphills’ 
days on the road. “We had a unique 
perspective of what our clients go 
through.”

Joining the family group at the age 
of 12, Joey estimates that he covered 
2 million miles in his 20 years on the 
road. “The road is hard no matter 
what,” he says. “You’re leaving family. 
You’re leaving home.” 

When their business began, a big 
tour might include a pair of buses. 
Even the Commodores only had three. 
Today, Hemphill Brothers Coach Com-
pany includes more than 90 custom-
ized coaches, with as many as 18 or 19 
supporting a tour like Lady Gaga’s at 
any given time. 

Hemphill’s drivers refer to chal-
lenges which echo those mentioned by 

drivers who move the equipment. “No 
two venues are the same,” Trent says. 

And there is always the weather.
The most di�  cult day in Jones’ 

career came in 1990 when his bus 
carrying Gloria Estefan came upon a 
jackknifed truck on a snow-covered 
highway. Another truck slammed into 
them from behind. Estefan herself was 
nearly paralyzed in the wreck.

He eventually returned to work 
behind the wheel, but it wasn’t easy. 
“I was worried that people wouldn’t 
want to ride with me,” he admits. 
Jones was wrong. Members of KISS, 
who had hired him for the fi rst trip 

after the collision, o� ered some 
important moral support when he 
approached the site of the collision 
for the fi rst time. “They all sat 
around me,” he says of the band. 
“There’s some beautiful people in 
the business.”

Over the years, he can now say 
he has supported tours for people 
and groups such as Janet Jackson, 
Aerosmith, Peter Frampton, Lynyrd 
Skynyrd and Oprah. “You become 
part of their lives,” Jones says of the 
lengthy tour schedules. “It doesn’t 
matter to me that they’re big stars … 
you become friends.” 

G e t  t h i s  s h o w
ON THE ROAD

Clark Transfer has supported 
shows since 1949, including 

Capitol Concert Memorial Day 
events in 2005 (top) and 

Mamma Mia! (middle right). 
Photo courtesy of Clark Transfer

 
Owner-operator Gary Graff 

(middle left) has moved a traveling 
version of Wicked-Munchkinland 
every three weeks for five years. 

Photo by Tina Thomason
 

Joey Kveragas (bottom) has 
travelled through the aftermath of 

everything from tornados to an 
earthquake along the way. 
Photo courtesy of Clark Transfer
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REGINA, SASKATCHEWAN

Truckers operating in Saskatche-
wan now have a few more options for 
where they can go and what they can 
pull.

The Government of Saskatchewan 
has approved new regulations that 
took effect on April 1. Although they 
have yet to be officially published in 
Hansard and made available to the 
public, Truck News has learned there 
are four major changes.

Tridem-drive trucks can now tow 
pony trailers. According to the gov-
ernment, this will help minimize the 
number of trips, drivers and vehi-
cles required to perform tasks such 
as moving office trailers, RVs and tool 
cribs.

Semi-trailers with tridem axle 
groups can operate at 24,000 kg on se-
lect highways where the axle spread 

is 3.0 to 3.6 metres. They will operate 
on the same routes as B-trains. This 
regulation was adopted under the New 
West Partnership initiative (designed 
to reduce barriers to trade flow among 
the western provinces) as British Co-
lumbia and Alberta already have this 
allowance. 

The gross vehicle weight for tridem 
drive B-trains has increased to 61,800 kg 
from 54,500 kg on secondary weight high-
ways. This change was promoted by the 
Saskatchewan Association of Rural Mu-
nicipalities (SARM).

The list of primary weight high-
ways where B-trains can operate at 
the maximum weight of 63,500 kg has 
been expanded. This is mainly due to 
construction and bridgework being 
completed which has created upgrad-
ed infrastructure capable of handling 
the increased weight loads.

“We are pleased to see the govern-

ment responding to a resolution put 
forward by our members,” Saskatch-
ewan Association of Rural Municipali-
ties president Dave Marit said.  “The 
increase in weight for tridem drive 
B-train combinations on secondary 
weight highways will help get product 
coming out of rural areas to market 
more efficiently.” 

According to the government, these 
new regulations are expected to be a 
benefit to the industry as a whole.

“These changes will enable industry 
to increase efficiency through reduced 
operating costs and reduced red tape,” 
Highways and Infrastructure Minister 
Don McMorris said. “The changes give 
industry more options for transport-
ing goods depending on the vehicle/
trailer combinations and internal di-
mensions.”

But Sandy Johnson, president of 
North Star Fleet Solutions, a Calgary-

based vehicle tax and license spe-
cialist, says there could be a catch for 
Alberta-based fleets looking to take 
advantage of the greater weights.

“To take advantage of these chang-
es, you may need to increase the al-
lowable weight on your prorate cab 
card for Saskatchewan,” she advises. 
“This involves submitting a request to 
the prorate office for a GVW increase. 
You pay the difference between your 
current weight and the new weight as 
well as a prorate administration fee 
($13) plus the registry service charge 
($9.45).” 

Saskatchewan gives truckers greater flexibility

CVSE cracking 
down on 
overweight B.C. 
log trucks
QUESNEL, BRITISH COLUMBIA 

B.C.’s Commercial Vehicle Safety and En-
forcement (CVSE) division is running a pilot 
project, in which it reviews all loads trans-
ported to participating mills in an effort to 
crack down on overweight loads.

Truckers running overweight will no lon-
ger have to be caught red-handed under 
the program. CVSE will review all the loads 
delivered and will intervene with the lo-
cal carrier safety inspector when overload 
trends are identified, according to a notice 
from the Central Interior Logging Associa-
tion (CILA).

Though it’s not yet clear what the follow-
ups from CVSE will entail, CILA warned 
members: “It could lead into costly fines 
or possible suspensions from hauling. This 
will be a significant change from CVSE 
monitoring weights of loads in the past as 
they will now see first-hand from the re-
ports ALL weights of loads in a database 
format. This is public information under the 
haul billing system.”

The pilot is being conducted in the Ques-
nel area, but CILA also reports CVSE is con-
sidering expanding the program to cover 
other hauling areas in the province.

“If you are hauling overloads to make 
competitive rates you need to keep this in 
mind when negotiating,” CILA advised log 
haulers. “At the end of the day the licens-
ees and contractors are all going to be ac-
countable for overweights. They will no 
longer be part of doing business. If you 
have an accident that results in third-party 
injuries and it can be proven that you were 
overweight with a record of hauling over-
weights the legal ramifications will start at 
the driver and resonate all the way back to 
the licensees. The lawyers are just waiting 
for the first case.” 

CVSE is using publicly available re-
cords to monitor log truck weights 
through a new pilot project. 
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MISSISSAUGA, ONTARIO

The show floor at the 2014 edition of 
Truck World saw parades of Hooters 
girls and more than one booth popu-
lated by spokesmodels in micro-skirts 
and child-sized T-shirts, but it was in 
the conference meeting room where 
the women who actually work in the 
industry met with the goal of advanc-
ing the role of women in Canadian 
trucking.

SWIFT meets to promote 
women in trucking

More than 20 women attended 
the inaugural meeting of Support-
ing Women in Freight Transportation, 
a new national advisory committee 
established by Trucking HR Canada. 
The goal of the committee is to edu-
cate women about careers in trucking, 
identify challenges and barriers to ca-
reer paths and to promote recruiting 
and retention practices that support 
women in the workforce.

To that end, members established 
the first steps for the committee’s ac-
tion plan, set timelines for its list of 
planned activities and named its first 
leaders: Vicki Stafford, vice-president 
of resource development at Cavalier 
Transportation Services, was named 
the chairperson and Linda Young, 
vice-president of HR/people develop-
ment at Bison Transport, was named 
vice-chairperson.

After the initial meeting, the com-
mittee hosted a reception, attended 
by a variety of industry representa-
tives. During a presentation at the re-
ception, David Bradley, president and 
CEO of the Canadian Trucking Alli-
ance (CTA) and Ontario Trucking As-
sociation (OTA) commented on the 
need for a women-centered organiza-
tion, and promised the CTA and OTA 
would be very supportive of the com-
mittee.

“I come from the generation where 
equality for all people became part 
of the consciousness,” he said. “I’ve 
always been surrounded by, worked 
with and worked for strong female 
role models, so I have questioned if 
we need this, but I don’t walk in your 
shoes. And the numbers don’t lie.”

The numbers he referred to include 
some of the employment statistics 
that show just how under-represented 
women are in the trucking industry.

As Angela Splinter, CEO of Truck-
ing HR Canada pointed out, “Only 3% 
of Canada’s truck drivers, mechan-
ics, technicians and cargo workers 
are women. Any solution to the truck-
ing industry’s intensifying shortage of 
personnel will clearly involve reach-
ing out to this largely underrepresent-
ed group. 

“Women also account for just 11% of 
managers, 13% of parts technicians, 
18% of dispatchers, and 25% of freight 
claims/safety and loss prevention spe-
cialists.”

In addressing the crowd, newly cho-
sen chair Stafford told the audience 
about her experience entering the in-
dustry from a non-related profession 
(teaching) and spoke about the range 
of skills women offer the trucking in-
dustry.

“As women, we don’t necessarily un-
derstand what we can bring to the ta-
ble,” she said.

As for the first meeting, she was 
pleased with what the committee had 
achieved.

“We have laid some great ground 
work for future success,” she said add-
ing that it will “definitely achieve great 
things.” 

By Carolyn Gruske

28 CANADA June 2014TRUCK 
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Only 3% of Canadian truck drivers, technicians and 
cargo workers are women. SWIFT wants to change 
that by promoting career opportunities to women.
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TORONTO, ONTARIO 

TransCore Link Logistics is offering 
$5,000 in scholarships for students 
of its clients. Dependants of Trans-
Core clients are allowed to apply for a 
$2,500 scholarship for academic excel-
lence and a $2,500 scholarship based 
on their demonstration of being a 
model student. 

The new scholarship program is 
called LinkScholar and was created to 
help students by assisting with tuition 
fees in any post-secondary level of ed-
ucation (university, community col-
lege, trade schools, etc.) 

“I see this program as an opportuni-
ty to give back to the communities in 
which we live and work. More impor-
tantly, it’s one more way we can give 
back to our customers,” said Claudia 

Milicevic, senior director and general 
manager of TransCore Link Logistics.

The scholarship is also available 
to any employee in a member orga-
nization, including company drivers, 
dispatchers and office coordinators. 
The deadline to apply is June 30, 2014. 
To find out more, or to apply for the 
scholarship visit www.transcore.ca.  

TransCore rolls out new scholarship 
program for clients’ children

GE Capital 
projects 
strong 
conditions 
for truckers
TORONTO, ONTARIO

Canadian trucking industry profitabil-
ity is strong, but demand for new Class 
8 trucks remains flat, according to a 
new report from GE Capital.

GE’s Industry Research Monitor: 
Canada Truck Transportation, re-
ported Canadian Class 8 truck orders 
were down 12% in 2013 compared to 
2012. However, medium-duty demand 
was up, with net orders for Classes 5-7 
trucks increasing 22% year-over-year 
in the fourth quarter of 2013.

GE cited a recent survey from Trans-
port Capital Partners that indicated 
66% of truckload carriers surveyed 
expect rates and volumes to increase 
over the next 12 months.

GE expects to see Canadian GDP 
growth rise to 2% in 2014, boosted in 
part by stronger European demand for 
exports thanks to Canada’s new free 
trade agreement. 

The company also noted the unem-
ployment rate is falling and the pur-
chasing manager’s index is increasing, 
which bodes well for freight haulers. 
In December, the leading indicator for 
trucking industry profitability reached 
its highest level in three years, accord-
ing to GE Capital. 

But one area of concern for truck-
ing companies is the rising cost of die-
sel. The monthly average retail diesel 
price of $135.5/litre in December was 
the highest since December 2011 and 
8% higher than a year ago.

The full report can be found at 
www.gecapital.ca. 

Sunny skies are ahead for Canadian 
trucking companies, according to 
an analysis by GE Capital.
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By James Menzies

MARKHAM, ONTARIO 

A long-running dispute between own-
er/operators at Highland Transport 
and its parent company TransForce, 
over who should receive approximate-
ly $2 million awarded by Revenue 
Canada in diesel excise tax rebates, 
has come to an end.

The owner/operators will get their 
money.

Truck News has learned the United 
Steelworkers Local 1976, representing 
former and current Highland Trans-
port owner/operators, has reached a 
settlement with TransForce, that will 
see about $1 million returned to  
O/Os who drove cross-border for High-
land between the years of 1991 and 
2002. The initial claim was for about $2 
million, but the lawyer and accountant 
who filed the original challenge against 
Revenue Canada received about 40% 
and then legal and administrative fees 
ate into the remainder.

Still, it’s being hailed as a victory by 
the union.

“It’s a positive news story,” Herb 
Daniher, USW staff representative, 
told Truck News. “Now it’s a matter 
of finding the people affected, or the 
people finding us. The money’s defi-
nitely going to get distributed, hope-
fully in May.”

As many as 1,600 owner/operators 
are affected by the settlement, with 
payments ranging from as little as 
$100 to as much as $10,000, depending 

on how much fuel was bought in Can-
ada and consumed in the US during 
the applicable period.

Highland Transport was one of 
about 35 Canadian trucking compa-
nies that, on the advice of their ac-
countant, filed a claim with the feder-
al government, contending that diesel 
fuel purchased in Canada but con-
sumed in the US was an export, mak-
ing it exempt from federal excise taxes. 
Larry Babins, who at the time was an 
accountant with Permicom Permit 
Services, discovered the loophole and 
partnered with Winnipeg-based law-
yer Israel Ludwig to challenge Rev-

enue Canada. Babins masterminded 
the scheme after reading about a rul-
ing in 1880, in which a ship left Britain 
with coal on-board to be used as fuel 
on its voyage. The shipping line ar-
gued successfully that the coal should 

be considered an export item, mak-
ing it exempt from federal excise tax. 
Could the same logic apply to trucking 
in Canada? Babins wondered.

“Under the Excise Tax Act, if you 
are paying excise tax on an item that 
is subsequently exported, you can get 
that money back,” Ludwig explained 
to Truck News in an earlier interview. 
“These trucks, after filling up with 
diesel, were driving into the US. So the 
question becomes: Is the fuel in the 
tank of your truck an exported item, 
such that you can claim a rebate on 
the tax?”

It was a David vs. Goliath court 
challenge that made it all the way to 
the Supreme Court of Canada before 
the tenacity of Babins and Ludwig was 
rewarded.

The claim was filed in 1998 and it 
was about 10 years before the Supreme 
Court made its ruling, ordering Rev-
enue Canada to issue refunds totaling 
about $15 million to the 117 carriers 
who’d joined the claim.

While Revenue Canada paid out the 
carriers, the money was intended to 
go to the owner/operators who paid 
for the diesel. Some carriers, such as 
Nolan Transport and Bison Transport, 
actively sought out previous and cur-
rent O/Os who drove for them during 
between 1991 and 2002 (the rules were 
changed in 2002 to prevent future 
claims).

Complicating matters for Highland 
Transport owner/operators, howev-
er, was the fact TransForce acquired 
the company after the ruling, creat-

ing confusion over whether or not it 
was required to pass on the funds it re-
ceived from Revenue Canada.

The United Steelworkers spent 
about a year arguing with TransForce 
over who was entitled to the money 
before launching litigation, which last-
ed another two years. Mediation was 
also attempted but Daniher said legal 
action was required to reach a settle-
ment.

“Certainly, the union bringing it to 
the litigation process assisted the par-
ties in arriving at a final settlement 
in this matter,” he said, acknowledg-
ing the proceedings also dragged out 
the process. “Once you get lawyers in-
volved and start filing grievances and 
these types of things, then you are in 
a formal process and part of the de-
lay was the process. The other part (of 
the delay) was likely because of some 
of the complexities pertaining to the 
whole aspect of TransForce taking 
over Highland. TransForce didn’t own 
the company during any of the time 
in which the applicable redress period 
was paid – they purchased the compa-
ny after the fact.”

While an agreement in principle be-
tween the USW and TransForce has 
been reached, the terms and conditions 
are still being finalized. Within weeks, 
Daniher expects the process of paying 
back the affected owner/operators will 
begin. In short, if you were an O/O for 
Highland between 1991 and 2002, pur-
chased fuel in Canada during this time 
and consumed it in the US, you could 
be entitled to a rebate.   

Highland O/Os win fuel tax rebate battle with TransForce

Now it’s a matter of 
finding the people 
affected, or the 
people finding 
us. The money’s 
definitely going to 
get distributed.”
Herb Daniher, USW
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ack in April I was in-
vited to address the 
inaugural meeting of 
a new organization 
launched by Truck-
ing HR Canada called 

Supporting Women in Freight Trans-
portation (SWIFT). 

While I support this initiative and 
can usually talk off-the-cuff about 
trucking issues until the cows come 

home, I admit to struggling a bit over 
what I would say that day.  

You see, I come from the generation 
where the idea of equality of all people, 
regardless of gender, race, or religion, 
began to become part of the public con-
sciousness. Throughout my life, includ-
ing both my academic and business ca-
reers, I have been surrounded by, worked 
with and for many strong female role 
models. I found myself asking whether 
we need an organization for women in 
trucking. 

But, as I told the attendees at the meet-
ing – and it was a big crowd – I have not, 
and I cannot, walk in their shoes. 

And, the numbers don’t lie. As far as 
things might have come, the struggle for 
equality for women continues in both 
business and politics.

In terms of the Canadian labour force, 
women continue to have lower partici-
pation rates than men. The participation 
rate for a particular group (in this case, 
women) is the total labour force in that 
group, expressed as a percentage of the 
total population in that group. Canada’s 
labour force participation rate for women 
ranks fourth amongst the countries be-
longing to the Organization for Economic 
Cooperation and Development (OECD). 
That’s not bad, but it could be a lot better. 

Moreover, the majority of women em-
ployed in Canada continue to work in 
occupations where they have been tra-
ditionally concentrated. About 67% of 
all employed women work in teaching, 
nursing and related health occupations, 
clerical or other administrative positions, 
or sales and service occupations. In the 
traditionally male sectors, 30.1% of work-
ers in manufacturing are women, as are 
19.5% in primary industries. 

In transportation, trades, and con-
struction work, women represent just 
6.4% of workers.

We all know trucking continues to be 
a male-dominated sector. At the same 
time, we need good people in all occu-
pations, at all levels of our organizations. 
The trucking workforce is amongst, if not 
the, oldest of all industries in the country. 
And, it is aging more rapidly than any oth-
er industry. Each year thousands of peo-
ple are retiring from the sector and need 
to be replaced. Why wouldn’t we look to 
fill more of those spots with women? 

We know about the shortage of drivers. 
Women represent only 3% of the driv-
ing force and a significant untapped po-
tential source of quality employees. But 
the same could be said of virtually every 
other category of worker in our indus-
try as well as supervisors, managers and 
senior executives. Even at the Canadian 
Trucking Alliance and Ontario Trucking 
Association, while there are more women 
directors on our boards than ever before, 
they are still very much in the minority.  

Things are changing, though slow-
ly. Perhaps the true measure of success 
would be for SWIFT to not have to exist 
at all. But the reality is we are far from 
achieving that level of success. Conse-
quently, I believe the organization is an 
important initiative and I commend An-
gela Splinter and Trucking HR Canada 
for launching it. Judging by the initial in-
terest demonstrated by the turnout at its 
inaugural meeting, it appears that many 
of the women of our industry agree.  

The organization represents a fresh 
new voice not only for the women of 
trucking; but for the industry as a whole. 
I wish it, its recently inducted chairper-
son Vicki Stafford of Cavalier Transpor-
tation and her team and fellow mem-
bers, we ll. 

David Bradley is president of the Ontario 
Trucking Association and chief executive 
officer of the Canadian Trucking Alliance.
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any carriers have 
incentive programs 
in place for their 
drivers and I’ve 
been wondering 
how effective these 

programs really are. 
Most programs are based on quar-

terly results that track percentage of 
idle-time, percentage of time on cruise 
control and keeping speed at or below 
a pre-determined maximum. The ob-
vious purpose is to reduce fuel usage, 
since these cost savings go straight to 
a carrier’s bottom line. 

There are many other factors that 
carriers may include in their fuel and 
safety incentive bonus programs.

What piqued my curiosity about 
these programs was a conversation I 
had with a senior manager of a mid-
sized carrier several months ago and 
it has been germinating in the back of 
my mind ever since.

This particular carrier had been 
running a new incentive program for 
about a year and I knew the program 
was generous and simple in its struc-
ture, making the bonus attainable for 
any driver worth his or her salt. So I 
was a little taken aback when I was 
told yes, the company was pleased 
with the cost savings but disappointed 
to find that drivers were taking more 
time off as a result. A majority (not 
all) of this company’s drivers saw an 

opportunity to take the bonus in the 
form of more home time rather than 
more money in the bank. The bonus 
simply replaced the drivers’ regular 
earnings. So there was no net loss or 
gain to the drivers’ income. The carri-
er gained on the hard cost of fuel sav-
ings but lost on the productivity side. 
Interesting, eh?

Put a group of truckers together and 
you’ll be hard-pressed to get them to 
reach a consensus on many of the hot-
button issues we face in the industry 
today. But one thing I believe we can 
all agree on is that time is money and 
a driver’s time is often not as respect-
ed as it should be. No, I don’t believe 
there is an intention on the part of car-
riers to screw drivers over in respect to 
their time, whether it be their time on 
the clock or personal time. But the fact 
is, a driver’s stress level is affected by 
time conflicts more than any other is-
sue. Let’s take a look at a couple of ob-
vious examples that we see time and 
again across our industry.

Dock delays: We hate dock delays. 

Paying us for dock delays only dulls 
the pain, it doesn’t resolve anything. 
Even a delay of only a few hours can 
cost us a whole day due to the na-
ture of the hours-of-service require-
ments or the fact we may miss a pick-
up or drop later in the day and end up 
spending a night waiting for that ship-
per or receiver to open the following 

morning.
Equipment downtime: This has been 

a horrendous problem since the in-
troduction of the EPA07 and EPA10 
regulations. It’s getting better but it 
still sucks. It’s not so much the initial 
breakdown as the time it takes to get 
the truck back up and running again. 
Sure, most companies – the reputa-
ble ones at least – compensate us in 
the form of layovers and house us in 
a motel until the repair is done. But a 
breakdown always seems to happen 
when you planned to be home for lit-
tle Johnny’s birthday. Nobody wins in 
this situation.

You may look at the above two ex-
amples and say ‘Hey, wait a minute, 

that’s just trucking. Those are situa-
tions beyond a carrier’s control.’ Well, 
maybe they are. But I would bet that if 
drivers were paid by the hour for all of 
their on-duty time, then carrier lobby 
groups would be all over shippers, re-
ceivers, and OEMs like ugly on an ape 
in order to resolve the problem. 

If that type of pressure failed to 
work then I think we would see freight 
rates start to reflect the true cost of do-
ing business.

Then there are those unlucky driv-
ers out there that find themselves 
working for the fly-by-night operators 
or the all-around cheapskates. Many 
of us have been there, usually in our 
first year working in the trucking biz 
when we didn’t know any better. I 
could make a long list of time abuses 
these carriers typically pile on to driv-
ers but I don’t have the space. If you 
work for one of these outfits don’t look 
for a bonus incentive program in your 
future as long as you stick with them.

Drivers, like anyone else, have an 
expectation of an income in line with 
their skill level and performance. We 
recognize and embrace the commit-
ment we have to make in order to suc-
ceed in this business. Incentive bonus 
programs recognize our skill, perfor-
mance, and commitment. Those same 
programs are also allowing the driv-
ers that choose to do so improve their 
quality of life by taking additional 
time off without a loss of overall in-
come. That’s a good thing. 

Incentives and 
disincentives

Al Goodhall has been a professional long-haul 
driver since 1998. He shares his experiences 
via his ‘Over the Road’ blog at http://truck-
ingacrosscanada.blogspot.com. You can also 
follow him on Twitter at @Al_Goodhall. 
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ost optimists really 
don’t like me. I’m 
at the other pole 
compared to them. 
For the last couple 
decades I’ve been 

of the belief that a healthy dose of  
pessimism is usually really close to  
reality. 

With that in mind, I have a predic-
tion for a lot of small trucking com-
panies – my definition of ‘small’  is 10 
power units or fewer – that they may 
not like. 

I think, unless the North American 
economy improves – a lot – and the 
method of operation of a typical larger 
trucking company changes drastically, 
then most of us small operators will, 
within the next decade, go the way of 

the dodo bird. 
Since the mid-point of the recession, 

I’ve noticed an escalation in the num-
ber of small carriers losing longstand-
ing customers – sometimes the types 
of customers that used most of the car-
rier’s equipment. 

The reason is almost always rate-re-
lated. The longest economic slowdown 
in recent memory has driven even 
longstanding shippers and receivers to 
stray from loyal carriers to the cheap-
est trucks, sometimes even without 
comparable equipment. 

I’ve seen van carriers lose business 
over price, just to have the new car-
rier show up with reefers and require 
the load weight to be reduced. I’ve 
watched flatbed carriers lose freight 
over price, when the freight was previ-

ously delivered direct to job sites, only 
to find it was later showing up on site 
whenever the new carrier got around 
to it. 

Good service, sadly, seems not to 
matter anymore. I believe that truck-
ing companies are, in many cases, the 
final display of the manufacturer/dis-
tributor’s commitment of service to 
its customers. Is the damage to their 
reputation for customer service really 
worth the savings? 

Many small carriers have seen a 
large chunk of their business disap-
pear with little warning. How success-
ful do you think most are at replacing 
so much work in this economic cli-
mate, at rates that are comparable? 

Let’s not get into the utter ridicu-
lousness of carriers that still stay busy 

by cutting rates. That argument is get-
ting old, and still not changing. If you 
don’t have some sort of specialty – 
skills, equipment, or geographical lo-
cation – you are at risk of being shoved 
aside by another company with a 
sharper pencil. 

I get tired of the same trucking com-
pany owners, large and small, who 
complain about revenue and profits, 
then have their sales staff undercut ex-
isting rates to stay busy. The hypocrisy 
never seems to end.

Some of you who agree with what 
I’ve written so far, may think there’s 
a light at the end of the tunnel. In the 
last several months, this magazine has 
provided extensive coverage on merg-
ers and acquisitions; not only on the 
many trucking marriages, but how to 
prepare for the potential sale of your 
own business. 

I think it’s been exceptional and 
thorough coverage, and very educa-
tional. Unfortunately, for most small 
carriers, none of it applies to us. Blunt-
ly put, larger carriers will not buy you 
out, no matter the price, unless you 
have some sort of significant specialty 
with relatively new equipment. Why 
would they bother? They may have as 
many salespeople as you have drivers. 

If your workload is worth coveting 
(not likely, by their standards) you’ll 
likely just be underbid, or they can 
wait you out until you give up and then 
send their salespeople to your old  
customers. 

Think I’m over-reacting? In 2010, at 
the peak of the recession, with another 
significant trucking company closing 
almost monthly, I was hit by a mystery 
illness.

 We had several regular customers 
who collectively kept our trucks run-
ning both directions. We were very 
busy, and couldn’t hire enough good 
driving staff to keep me out of a truck. 

Since I couldn’t drive more than a 
couple hours at a time without severe 
pain, selling out seemed like a sensible 
option. I sent messages to the manag-
ers of several larger trucking compa-
nies, wrongly assuming that a prof-
itable, busy company with a clean 
CVOR would be in high demand. 

Of the lot, only one returned the 
call, eventually making me an offer – 
sort of. 

Although I had stressed the rea-
sons for selling were not financial, so 
this was no fire sale, they made an of-
fer that was to include authorities, 
customers, and all equipment for less 
than the value of the equipment itself. 

Luckily, the mystery illness left a 
couple months later. Honestly, only 
someone in financial duress would  
accept those conditions, leaving some-
one in my position with no sensible 
exit options. That experience rein-
forced my paranoia about the future. 

I think asking the questions we 
asked ourselves at that time are a good 
exercise for any small operator. Does 
too much of your revenue depend 
on too few customers? Is your debt 
load such that a complete liquidation 
would still leave you deep in the red? 
Would one misfortune (accident, inju-
ry, or even a big repair bill), be enough 
to sink you, or at least place you in dire 
financial straits?

 Decades ago, I was advised to not 
put too many eggs in one basket. Un-
like rate slashing, that advice never 
gets old. 

 

Why small carriers 
will become extinct

Bill Cameron and his wife Nancy own and 
operate Parks Transportation, a four-truck 
flatdeck trucking company. Bill can be 
reached at williamcameron.bc@gmail.com.
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recently had a most interest-
ing experience observing stu-
dents learning about impor-
tant aspects of road safety. It 
involved a high school, a group 
of volunteers, the Ministry of 

Transportation, local police, and more 
students than I could count.

But, I’m getting ahead of myself.
This story began with a desperation 

call from a lady that I didn’t know, on 
behalf of a group that I had not previ-
ously heard of.

The purpose behind this lady’s call 
was to tell me that the group needed a 
tractor-trailer and a driver on-site for a 
full day at a high school. Among other 
things, they wanted to teach young peo-
ple how to drive around trucks. 

The task was to find a fleet that would 
agree to pull a unit and a driver out of 
service for a full day – and we had two 
days’ notice to make it happen.

The lady on the telephone, who I lat-
er learned to be Ann Marie Hayes, ex-
plained that she heads up a group called 
Teens Learn to Drive, whose objective is 
teaching students in grades 10-11 about 
the risks associated with driving. The 
target group seemed about right to me 
since teens of that age will shortly begin 
going through the licensing process. It’s 
certainly better that they learn about the 
risks before they get behind the wheel.

Well, I found the idea intriguing so I 
made a telephone call to a prominent 

PMTC fleet member to see if they would 
pitch in. It took Tim Hortons no time at 
all to recognize the value of the Teens 
Learn to Drive program and to volun-
teer to support it with one of their trac-
tor-trailer units and a driver for the day.

With such short notice, it’s no small 
accomplishment to pull a unit and driv-
er out of any fleet and to rearrange all 
the schedules to cover the work that had 

been planned, but there were no com-
plaints from Tim Hortons. The answer 
to every request was ‘yes.’

So, now that we’re all caught up with 
the background, let me tell you what 
took place.

This was a very well organized event 
and it was readily apparent to me that 
a good deal of effort and planning had 
gone into the day. I saw learning sta-

tions outdoors (fortunately the weather 
co-operated) that were manned by lo-
cal police officers, and of course I saw 
the tractor-trailer in place with a police 
cruiser parked on its passenger side.

Students gathered in small groups 
near the truck and were greeted by Bar-
ry Pieta, the Tim Hortons driver. He ex-
plained the various knobs, pedals, lights 
and buttons in the cab and spoke about 
some of the things that a truck driver 
must be aware of while safely shepherd-
ing such a large vehicle down the road.

Now, up close, big trucks are an at-
traction to just about everyone and stu-
dents lined up for the opportunity to 
climb into the driver’s seat. The fun part 
for me came when Barry asked them 
what colour the cruiser was on the  
passenger side. 

The answer was not surprising: “What 
cruiser?”

It was a perfect demonstration of one 
of the blind spots around a truck, and 
one that I’m sure none of these students 
will forget. Barry went on to explain  
other blind spots and the stopping dis-
tances required for big trucks. 

Meanwhile, still outside, the police 
and MTO were running other hands-
on demonstrations, one of which rein-
forced Barry’s message concerning the 
stopping distances required for loaded 
and empty vehicles. Again, all practical, 
all hands-on.

Inside, more sessions were taking 
place. In one area small groups of stu-
dents were experiencing the effects of 
distracted driving. In a simple exer-
cise they were required to walk along a 
winding path while texting descriptions 
of pictures that were on the floor – and 
by the way, they had to stay on the path. 
I didn’t see anyone pass this test.

Other students were being taught the 
effects of drugs, alcohol, and medica-
tions on their ability to drive. Explana-
tions over, the students donned special 
lenses that distorted vision and left them 
disoriented, both of which replicated the 
effects of impaired driving. 

Yet another interesting discussion 
concerned how a passenger can avoid 
being a distraction for the driver, and 
how to politely extricate themselves 
from a vehicle with an unsafe driver. 
Again, practical coaching tips for keep-
ing clear of dangerous situations.

The laughter throughout the demon-
strations showed that the students were 
enjoying the entire experience, and I 
can’t think of a better way to learn.

I’ve only scratched the surface of the 
day’s events in this column, but I was 
very impressed with what I saw.

The program is driven by volunteers 
and financed with some grants and cor-
porate as well as individual funding. 
Schools volunteer to put aside studies 
for the day so that students can par-
ticipate. About 5,000 students will go 
through the program in the school year. 

I applaud the volunteers at Teens 
Learn to Drive, the police and Ministry 
of Transportation, the schools that get 
involved, and all the students that  
participate.

I’m happy that the trucking commu-
nity had this opportunity to participate 
in the program.

And of course, I thank Tim Hortons 
for stepping in to contribute to what I 
truly believe is a worthwhile endeavour 
that could very well save lives in the  
future. Take a moment and visit  
www.teenslearntodrive.com. You will 
be impressed.  

A timely learning 
experience

The Private Motor Truck Council is the only 
national association dedicated to the private 
trucking community. Direct comments and 
questions to trucks@pmtc.ca.
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Tim Hortons sent a driver and truck to Teens Learn to Drive – a group 
whose aim is to educate students on the importance of safe driving. 

Bruce richards 

Private 
Matters

YOUR ONLY AUTHORIZED  
CAPACITY PARTS DEALERS.

1-888-709-7757
INFO@CAPACITYTRUCK.COM

WWW.CAPACITYTRUCK.COM

. 

Sales • Parts • Service • Leasing • Rentals

Contact us today for more information on new and used shunt trucks, rentals, leasing, 
the latest innovations and parts and services maintenance programs.

Stay Connected:

Capacity shunt trucks are the number one industry leader in design and durability. 
Whether you're pulling cargo or hauling a commercial airliner, one thing is for certain, 

no two jobs are ever alike. No one understands this better than we do.

PROVEN TRUCKS.
PROVEN SERVICE.

GUARANTEED RESULTS.

Eight Locations to Serve You in Ontario and Manitoba
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open to owner/operators as well as com-
pany drivers who want to show off their 
skills to the trucking community. 

Jim Schaefer, a company driver for Tim 
Hortons for more than 32 years, has been 
competing in the championships since 
2009 and has been to all three events: re-
gional, provincial and national. He was 
the first place Ontario provincial winner 
in the B-train category last year. 

“I cannot think of one negative thing 
about (the championships), other than 
the fact that I didn’t win the nationals,” 
Schaefer joked. 

Schaefer said his favourite aspect of 
the championships is how family-friend-
ly it is. He said he and his wife made sev-
eral friends at the event over the years 
and looks forward to seeing them every 
summer. 

“I’ve met people from Ottawa that I 
only see at roadeos. It’s almost like a little 
gathering that everyone goes to,” he said. 
“It’s a family thing.”

This year’s competition marks the  
second year in a row for Fortigo Freight 
Services. 

Elias Demangos, president and CEO, 
says there is not enough publicity for the 
event and the benefits of the champion-
ships extends beyond a business stand-
point. It allows the public to see the 
trucking industry differently. 

“It’s an opportunity for us as an indus-
try to bring awareness about the drivers 
because there are humans behind these 
big rigs and these humans are profes-
sionals and they take great pride in what 
they do,” he said. “It’s not about just get-
ting behind the wheel, pushing the gas 
and running – these events showcase 
just how difficult it is to be a profession-
al truck driver. When I see some of these 
obstacle courses I think, ‘Heck, I couldn’t 
do that in a car, let alone a truck with a 
trailer!’”

One of the more talented drivers in the 
championships is Clary Ward of Con-way 
Freight who heard about the competition 
years ago from a co-worker. 

“He was involved in them and talked 
to me and said I should come as it’s a lot 
of fun,” he said. 

This will be Ward’s tenth year compet-
ing. Last year, he won first place at both 
the provincial and national levels in the 
single-single division and his employer 
rewarded his outstanding performance 
with a brand new Ford pickup truck. 

Ward said that through the years the 
event becomes easier because he learns 
from his mistakes. 

“I watch the other competitors,” Ward 
said. “That’s my way of getting better. You 
get a score sheet, so I try to work on those 
areas I didn’t do as well in.”

Ward also said Con-way allows him 
and other company drivers participating 
to practice when the championships are 
looming. 

“We come in on the weekends and 
practice,” he said. “We’ll set up some 
of the obstacles here in our yard and 
practice. We help each other out be-
cause we aren’t necessarily in the 
same class.” 

Though everyone I’ve spoken with 
about their experience at the competition 
agrees the event is filled with positivity 
and friendly competition complete with 
cheering and waving from the sidelines, 
the pre-trip inspection is the part of the 
competition most drivers worry about. 

“They have eight minutes to go around 
the vehicle, find five defect tags hidden 
and for full marks, they need to know 
whether or not the defect is major or mi-
nor,” said Joslin. “You’ve got the man or 
woman in the black uniform, with a bul-
letproof vest on and a clipboard watching 
you. No pressure.” 

Ward said the national pre-trip in-
spection was the most difficult, since the 
competitions get more challenging as 
you move up in the championships.  

“I found four out of five,” recalled Ward 
of the national championships. “It was 

very hard this year in Vancouver. I know 
there were a lot of competitors that only 
got two out of five.”

“The one that was tripping everyone 
up last year (at the Ontario provincials) 
was a fuel cap was loose on the passen-
ger side,” said Joslin. “So many guys were 
just looking at it and saying ‘Major de-
fect,’ and moving on. And in fact, it’s a 
minor defect.”

Ward said his favourite obstacle is the 
serpentine with three barrels. But more 
than anything, Ward says he likes the 
competition because he enjoys getting 
together with the other competitors he 
got to know over the years of being a par-
ticipant. With the good word about the 
championships, many representatives 
have said they usually get the same driv-

ers year after year. This is no doubt due 
to how enjoyable the games are, but also 
a reflection of how little the champion-
ships are publicized. 

“The central and Ontario events are al-
ways looking for more people,” said Doug 
Nicholson, service centre manager for 
Con-way based in Hamilton. 

Though Nicholson said Con-way 
doesn’t have a problem supplying drivers 
for these events, there is a shortage from 
other transport companies. 

“Possibly because the other compa-
nies don’t promote as well as we do,” he 
guessed. “You have to understand it’s 
an inconvenience because I lose drivers 
for a short period of time during those 
events…but we’ve managed over the 
years.” 

Ewen Steele, president of the Ontario 
Truck Driving Championships, speculat-
ed that the fees are sometimes to blame 
for the lack of registration. 

“A lot of fleets regard the cost of entry 
(it’s $50 for the central Ontario regionals, 
$200 for Toronto regionals and $299 for 
Ontario finals) and paying for hotels as 
an expense,” said Steele. “I would coun-
ter that by saying, ‘How much has your 
best driver saved you in the last year by 
being accident-free?’ It’s easy for peo-
ple who have to work with numbers to 
identify expenses because it’s difficult to 
measure the savings.”

Joslin, agreed with Steele adding, 
“When you think about the value that a 
truck driver holds in his hands and the 
impact that the driver has on the truck-

ing company, I think this is a small way 
to say to that person, ‘Thanks. I really ap-
preciate your good work.’”

Danbrook suggested that the compa-
nies not sending their drivers may not be 
the problem, but rather the drivers them-
selves who are hesitant to compete. 

“I don’t think we’re near as appeal-
ing to the drivers nowadays because 
they’re on the road for a week at a time, 
and when it comes to the weekends, they 
want their own time,” he said. “But that’s 
just my impression.”

For anyone hesitant about participat-
ing, former provincial winner Schaefer 
said that it’s important to remember it’s 
just a drive. 

“Some guys are embarrassed to per-
form in front of their peers and judg-
es. And I say to the guys, ‘Regardless of 
where you go, there’s always someone 
watching you. You just have to blank that 
out and remember you’re just going for a 
drive; that’s all it is.’” 

Joslin agrees and says that the compe-
tition is set up so “anybody can have a re-
ally good drive and anybody can have a 
really bad drive.”

“We’ve had national champions who 
go out on the course and crash and 
burn,” she continued. “And then last year 
we had a rookie – it was his first time 
competing – and he won the regionals, 
won the provincials, and went onto the 
nationals. And for a rookie to go onto the 
nationals – it’s fabulous.”

So, what would the president of the 
OTDC say to those competitors who are 
on the fence about joining?  

“Come and prove to us that you’re the 
best in Ontario,” said Steele. “You already 
know you’re the best, so come on out and 
get some credentials to go with it.”

The provincial championships are 
scheduled for July 11-12 this year where 
the top performers who qualify at the re-
gional events taking place in June will 
move on.   

championships a celebration of skill
Continued from page 1

i can’t think of one negative thing about 
(the championships) other than the fact 
that i didn’t win the nationals.”
Jim Schaefer

“

Transportation Media is the exclusive media sponsor 
of the Ontario Truck Driving Championships. Look  

for in-depth coverage on Trucknews.com.

DRIVERS WANTED
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TO LEARN MORE ABOUT TRUCK DRIVING CHAMPIONSHIPS IN ONTARIO 
AND TO REGISTER VISIT ONLINE: www.otdc.ca

JUNE 14th, 2014
TAKE THE CHALLENGE!

JOIN YOUR LOCAL 
REGIONAL COMPETITION
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CO-FOUNDING SPONSORS  

OF THIS AWARD...

In addition to a ring fit for a champion, 
2014’s honouree will also receive

$6,000 CASH!
In addition to a ring fit for a champion, 

2012’s honouree will also receive $3,000 CASH
and a VACATION FOR TWO up to $2,500! 

Name:

Address:

Town/City:

Home phone:

Email:

Number of years in trucking/commodity hauled:

Primary truck and engine:

Number of vehicles:

Contracted to (if applicable):

How do you maximize fuel efficiency?:

My choice is based on:
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Bus. phone:

Postal code:

Safe driving record � Industry/community involvement � Heroism � Going "Green" Initiatives �

Explain:

Nominated by: Phone:

Mail completed forms to “AWARD” Truck News/Truck West, Attn: Kathy Penner
12 Concorde Place, Suite 800, Toronto, Ontario M3C 4J2

Nominations must be received by June 13, 2012

(Include additional information on separate paper if insufficient space)

The Owner/Operator of the Year should be…
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80 Valleybook Drive, Toronto, Ontario M3B 2S9

 My choice is based on:

 n  Safe driving record   n  Industry/community involvement   n Heroism n Going “Green” Initiatives

We know Owner/Operators are at 
the heart of the trucking industry, 
investing both personally and 
financially in their businesses.  
We’re proud to take this opportunity 
to recognize the best among them. 

If you know an Owner/Operator who 
exemplifies professionalism while 
also demonstrating a clean driving 
record, a commitment to safety 
and a track record of community 
involvement, nominate them for this 
prestigious award by completing the 
application form.
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Truck News and Truck West 
are proud to honour Canada’s 
top Owner/Operator every year.

ST
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Speedy hires new wellness 
advisor and driver trainer

By Sonia Straface

42 WellneSS

T R U C K  S A L E S

2010 VOLVO VNL670
Volvo VED13 425 H.P. engine with Vovlo 

AT02612D 12-spd trans. 3.36 Ratio and 210 
W.B. Axles 12.5/40. Call for Price.

2010 VOLVO VNL780
Cummins ISX 450 H.P. engine with 13-spd. 

Fuller trans. 3.55 ratio with a 229 W.B. 
12.5/40 axles. Price $63,900.

2010 VOLVO VNL670 
Cummins ISX 500 H.P. engine with Fuller 13-spd. 

trans. 3.55 Ratio and 214 W.B. 12.5/40 axles.  
70” RaisedRoof Sleeper. Price $57,900.

2010 FREIGHTLINER CASCADIA
505 H.P. Detroit Diesel DD15 engine with  

Fuller 13-spd. trans. 3.73 Ratio with a 236 W.B.  
12/44 axles. Price $59,900.

1-800-875-9017
1285 Shawson Drive, 

Mississauga Ontario L4W 1C4 
Fax: 905-564-3419
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TRUST THE BEST 
63 YEARS EXPERIENCE

17 LOCATIONS
OVER 2,000 POWER UNITS

CONFIDENCE + 90 Days / 25,000 Mile 
Warranty / No  Deductible!*
Get a certified truck with Safety and Emissions included!
Take advantage of our Quick, Hassle-Free, In-House Finance!
Count on Professional Experts who really care about you!

*Conditions Apply Depending on Kilometers and Year of Vehicle

HIRING HEAVY TRUCK SALES CONSULTANTS

2012 VOLVO VNL780
Volvo VED13 475 H.P. engine with Volvo  
12-spd. trans. 3.36 Ratio and 231 W.B.  
72” RaisedRoof Sleeper. Price $84,750.

I-SHIFT

2009 VOLVO VNM64T
Volvo VED11 405 H.P. engine with 10-spd. Fuller 

trans. 3.90 ratio with 168 W.B. 12/40 axles. 
Price $42,900.

2012 VOLVO VNL670
Volvo VED13 475 H.P. engine with a 13-spd. 

Fuller transmission. 3.70 ratio with a 230 W.B. 
12/40 axles. Call for Price.

2012 VOLVO VNL630
Volvo VED13 500 H.P. engine with Fuller 18-spd. 

trans. 3.73 Ratio and 214 W.B. 14.6/46 axles. 61” 
MidRoof Sleeper. Price $79,900.

2009 VOLVO VNL630
Volvo VED16 500 H.P. engine with Fuller 13-spd. 

trans. 3.36 Ratio and 225 W.B. 12/40 axles.  
61” MidRoof Sleeper. Price $49,950.
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ormer truck driver, Jason 
Jannetta, says he landed 
his dream job using the 
one thing he never ex-
pected – Twitter.

Those in the indus-
try who have never heard 

of Jason Jannetta, may actually know 
him as #FitTrucker (or @UrbanHauler) 
on the social media site. 

He posts multiple times a day 
(more often than not, all day) to his 
1,100 followers about any and every-
thing related to truckers’ health and 
wellness, from things like the benefits 
of drinking green tea to the impor-
tance of eating clean both on and off 
the road.

 Among his favourite hashtags are 
#noexcuses and #changethegame; a 
modern-day mantra that needs no  
explanation. 

Luckily for Jannetta, Jared Martin, 
CEO of Speedy Transport, was one of 
those followers.  

“I really enjoyed a lot of his posts 
and what he was trying to do for 
the industry,” said Martin, who was 
thinking about how to help his com-
pany get on the track to wellness. “So 
we brought him in for a meeting.”

Jannetta was a driver for The Beer 
Store at the time and agreed to sit 
with Martin. Jannetta shared his phi-

losophy about why he believes health 
and fitness are crucial to the future of 
the transportation industry. 

The next day Martin called Jannet-
ta offering him a position at Speedy. 
Jannetta is currently Speedy Trans-
port’s driver trainer and wellness ad-

visor; a position that he says marries 
his two passions. 

“I love trucks and I love the trans-
portation industry,” said Jannetta. 
“But I love fitness and wellness. It’s 
something I believe in and it’s some-
thing that I live seven days a week, 24 
hours a day.” 

Martin says a lot of Jannetta’s job 
will include things like teaching driv-
ers about how they can improve their 
lifestyle, by preparing meals before 
they go out and deliver – as opposed 
to eating out during every shift. 

Jannetta’s position expands past 
the drivers at Speedy; he is also a 
wellness advisor to the internal staff, 
including management and those in 
administration. 

“If you look at your typical truck 
driver, or even your typical transpor-
tation person, this industry doesn’t 
take very good care of themselves,” 
said Martin. “And it’s an industry that 
demands a lot of hours. So it’s not 
necessarily hitting the gym every day. 
But a lot of it could just be the food 
you intake.”

Martin claims the new position’s 
purpose is two-fold: his employees 
become healthier and more knowl-
edgeable about their well-being 
(which, as Martin noted, could be the 
only source from which some could 
be getting this information) and the 
position shows his staff that manage-
ment cares for them. 

“It’s about taking care of our people,” 

said Martin. “This is an opportunity 
for our drivers and for our staff to talk 
to somebody at the company’s ex-
pense to just help them out with some 
of their lifestyle habits.”

What’s unique about Speedy, spe-
cifically, implementing this new po-
sition is that they have no company 
drivers. 

“We’re 100% owner/operator,” said 
Martin. 

Martin says this makes no differ-
ence despite the stigma in the indus-
try that owner/operators are easily  
replaceable. 

“They’re part of our family,” he 
said. “They’re very much a part of our 
company. They operate for Speedy 
Transport exclusively and they work 
under our insurance. It’s a little bit 
of a different set up than your typical 
owner/operator f leet.”

On his very first day on the job, 
Jannetta felt the impact his new job 
had on the company when a driver 
who was seriously worried about his 
health sought him out.

“I was leaving office around 6 p.m. 
and I had this driver come up to me 
and he said, ‘Are you the new driver 
trainer? What’s this wellness thing?’” 
Jannetta said. 

“He told me he was concerned 
about his health; about the way that 
he ate, the lack of exercise, his weight. 
He had some serious medical issues 
because of his weight and he almost 
had a tear in his eye when he talked 
to me. 

“He said, ‘Do you have some time 

Will the newly-created, health-focused role 
become more prevalant in the trucking world?

You can’t change everyone and I’m not there 
to change everyone. I don’t want to be the 
type of person knocking cans of Coke out of 
someone’s hand and saying don’t eat this and 
don’t eat that.”
Jason Jannetta, Speedy Transport

“

F

www.trisontarps.ca
1-866-948-2777

519-720-9464

Our new address: 
33 Kippax Court, 

Brantford, ON 
N3S 0E5

ROLLING SYSTEMS

CABLE SYSTEMS

CANADIAN 
MADE TARPS
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ALUMINIUM PRODUCTS
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33 Kippax Ct
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for me?’ and I said, ‘Most definitely, 
that’s what I’m here for.’”

Jannetta says that first encounter 
sent him over the top. 

“I phoned Jared right away after 
that happened,” Jannetta said. “And 
that’s what he wants to see. He’s very 
progressive. And he knows that (well-
ness) is a very key component for him 
having a successful business. And 
honest to God, he really truly does 
care about his employees.”

Jannetta is currently working with 
that driver and helping him on the 
path to wellness by showing him the 
right kinds of foods to eat, how to pre-
pare meals before a long-haul trip 
and even how to buy groceries. 

But not everyone is as willing to 
make the change from truck stop buf-
fets to protein shakes, vegetables and 
baked chicken. 

When dealing with those who 
aren’t so receptive to accepting a life-
style change, Jannetta says he isn’t 
going to push or pressure. 

“You can’t change everyone and 
I’m not there to change everyone,” he 
said. “I don’t want to be the type of 
person knocking cans of Coke out of 
someone’s hand and saying don’t eat 
this and don’t eat that.”

Alternatively, Jannetta says he 
wants to influence those who aren’t 
the most open-minded by making an 
example of those who are. 

“I’m hoping for one or two employ-
ees that I can really focus on and that 
I can make such a dramatic change, 
that it’s just going to be a wave,” he 
said. “As we know, in this industry, 
there’s a lot of hard-nosed veterans 
who are stuck in their ways.”

Martin says the ultimate goal is to 
have this position implemented at 
trucking companies across the board. 

“I want (this position) to fill the gap 
in the industry,” said Martin. “I want 
to make it a position that is not only 
suitable for Speedy but for all trans-
portation companies.” 

Martin says that being a younger 
CEO (he turned 35 this past April), 
he wants to stress the importance of 
health across his company because 
it’s something he’s grown up with, be-
ing part of a generation that is aware 
of the consequences of eating poorly 
and not exercising.

“Healthy lifestyle” and “truck driv-
ers” have never been in the same sen-
tence for obvious reasons. The job is 
sedentary and fast food restaurants 
are all over the highways and at truck 
stops. 

To boot, wellness was never really a 
concern in the past because the age of 
the drivers wasn’t a concern. 

Now, however, with almost half of 
drivers reaching or past the age of 50, 
health is a major concern for com-
panies who are looking to keep the 
drivers they have healthy and looking 
for younger drivers who aren’t afraid 
of living a life where they are on the 

road for days, sometimes weeks or 
months at a time. 

Martin says there are no concrete 
short-term goals yet – like a set  
number of pounds or waistline inch-
es he wants his company to lose  
collectively. 

Instead, he hopes for results of this 
new position will change the image 
of the industry in order to attract the 
younger generation to become profes-
sional drivers. 

“Nobody actually picks transporta-
tion to be their number one employ-
ment,” said Martin. “It’s usually a 
fallback plan. And I don’t want it to be 
a fallback plan for people. I want peo-
ple to go to school to work in  
logistics.” 

Jannetta emphasized that with-
out driver’s paying attention to their 
health, a domino effect would plague 
the industry.

 Without proper instruction, drivers 
fall ill. This, in turn, affects the com-
pany because they don’t have driv-
ers and therefore can’t run a smooth 
business. 

Lastly, the customers don’t get their 
goods delivered on time. 

“I just want to bring the aware-
ness in how easy it is to have a fit and 
healthy lifestyle to all employees at 
Speedy Transport. It’s not complicat-
ed; you don’t have to be on a diet and 
only eat lettuce and drink water. I 
want people to be healthy, successful, 
long-term employees. 

“I’m concerned about their futures. 
There’s moms, there’s dads, there’s 
aunts, there’s uncles, there’s grand-
parents (at Speedy). I want them to 
have full vibrant healthy lives.”

Jason Jannetta was recently hired as Speedy’s new wellness advisor and 
driver trainer. His new position allows him to mentor and help any willing 
Speedy employees who want advice about their lifestyles.

GRAND OPENING BBQ
JUNE 20, 2014  • 12-3pm • Food, Drinks and Much More!

1075 INDUSTRIAL RD. AYR, ON N0B 1E0

SOUSATRUCKTRAILER.COM

TOLL FREE:
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MISSISSAUGA, OntArIO 

Delta Nu Alpha Transpor-
tation Network, a non-
profit Mississauga, Ont.-
based association, held 
a seminar March 27 and 

called the night a “perspective from 
the next generation.” Set up as a pan-
el discussion with four young industry 
professionals (both carriers and freight 
brokers, all under the age of 40 were 
represented) its aim was to provide a 
deeper look into where the freight bro-
kerage industry is heading and what 
was shaping the trucking industry to-
day. Mike McCarron, a 30-year indus-
try veteran who sold the company 
he founded, MSM Transportation, to 
Wheels Group last fall, moderated the 
discussion. 

On the panel was: Joel MacKay, presi-
dent of Mactrans Logistics, a non-asset 
based 3PL; Shawn Roch, vice-president 
of sales and marketing at G. Roch Con-
sultant; Eric Carusi general manager 
of T.P.T Systems; and Elias Demangos, 
president and CEO of Fortigo Freight 
Services. 

On under-capacity and 
the driver shortage
The tight capacity in the Canadian 
trucking industry was a topic all panel-
ists wanted to discuss. As entrepreneurs 
who are looking to grow their busi-
nesses, all were eager to talk about the 
impact of tight capacity and a labour 
crunch. 

“Customers are asking for more than 
A-to-B,” Demangos said. “Filling the of-
fice seats is becoming more challeng-
ing. So not only do you have the driver 
shortage, but you can’t fill the seats in 
the office. You’re now thinking twice 
about growth: Is the margin there for 
me? Is it worth the headache? Most 
times it is, but you’ve really got to study 
a bit more.” 

Carusi agreed with Demangos on the 
challenges of the driver shortage and of-

fered suggestions on ways companies 
can attract more drivers, something he 
points out is necessary. 

“We need to understand who our 
targets are,” he said. “As a carrier, we’d 
look at wanting to bring on more driv-
ers. A lot of companies have the capital 
to invest in trucks but you need to at-
tract those drivers. Whatever drivers are 
looking for – as much as the pay raise is 
important, ergonomics and being home 
(at a certain time) is really important. 
Those intangibles are crucial.” 

On consolidation and mergers
Consolidation was a hot topic of the 
night, which was to be assumed given 
the young panel of experts who are well 
aware of the image of the industry from 
the outside. 

Carusi summed the panelists’ views 
best when he said: “I think consolida-
tion is really important. A lot of, for lack 
of a better term, bottom-feeder carriers 
kind of bring down the image of the in-
dustry. Their quality isn’t as prioritized 
and ultimately they’ll do the same job 
for a little less. It makes it tough for us 
in the industry to be well-rounded and 
create an image that people don’t look 
negatively on.”

When asked what to consider if buy-
ing or merging with another company, 
the panelists agreed that timing is  
everything. 

“If it doesn’t affect your current busi-
ness slowly integrate the merger, that’s 
fine,” said Roch. “But if you have to 
change your whole game, then it’s not 
worth it.”

Carusi added that mergers are a great 
way to grow your business. “But at the 
same time, don’t lose touch with your ex-
isting customers,” he said. “Because they 
rely on you to solve their current issues.”

The panelists also predicted that 
American companies would soon be 
expanding business into the Canadian 
market. 

“I definitely think there’s going to be 
more Americans coming to Canada to 

acquire brokers,” said MacKay. “There’s 
only so much business these guys can 
get in the US, they have to expand. They 
need to keep buying to grow.”

Demangos agreed saying simply, “More 
Americans will definitely come up.”

On the hybrid and 
specialty broker trend
McCarron kicked off the topic of hybrid 
and specialty brokers by reading out a 
statistic about LTL freight, where from 
2007 to 2012 the amount of freight un-
der blanket pricing programs by bro-
kers grew from $575 million to $2.5 bil-
lion. However, the overall size of the 
LTL market during the same period de-
creased by $3 billion. 

“What it’s saying is that freight bro-
kers are taking a lot of business off car-
riers,” said McCarron. “So why are bro-
kers buying trucks?”

Demangos said customer pressure 
could be a factor, adding customers 
want to deal with asset-based brokers. 
Carusi agreed saying, “Nowadays an ed-
ucated shipper will most likely just end 
the conversation right away if you’re not 
asset-based.”

“I think you have to go where the 
business is,” added MacKay. “If the cus-
tomer asks for a specific thing and it 
makes money, do it. I started selling 
freight brokerage in 1999-2000 and it 
was a bad word back then. I’m seeing 
now customers are coming to us and 
saying they want to use a freight broker. 
They want to use a 3PL – and I’ve never 
heard that. It blows me away.”

Roch said that brokers shouldn’t buy 
trucks. “Do what you’re good at,” he 
said. “You don’t ask a carpenter to fix 
your car.”

Demangos added that speciality bro-
kers could potentially be the future of 
the industry. “Seeing a broker that’s 
3PL that specializes in something, you 
can tell that they’re serious,” he said. 
“They’ve done their homework.”

MacKay went on to say that specializ-
ing has many benefits when able to sat-

isfy customer needs, when they have no-
where else to go. 

“As pure freight brokers, a lot of us 
built our businesses on taking the 
freight that common carriers didn’t 
want,” he said. “And a lot of that would 
be inside deliveries, like bulky freight 
and hot tubs – things that don’t fit in 
well in LTL networks so we’ve had to de-
velop these networks. You build on what 
you’re good at and we get more custom-
ers and more referrals. They tell us what 
their problems are and we give them a 
solution.”

On the threat of technology
Like many industries, things are 
changing because of the advance of 
technology, and the trucking industry 
is no exception.  “If you don’t have scale 
and technology,” said McCarron, “you 
won’t survive.”

The panelists, however, didn’t seem 
fazed. 

“The only software or piece of tech-
nology that will put us out of business 
are those Star Trek teleporters,” joked 
MacKay. “When they start moving stuff, 
then we’re in trouble.” 

Roch added that people are hesi-
tant to use new technology to ship their 
goods and went on to say that most 
would prefer a verbal confirmation at 
the end of a transaction – something 
eBay or uShip simply can’t provide. 

“People are scared,” he said. “They 
want to deal with a human. They don’t 
want to just have technology to put it on 
the truck and ship it out for them.”

Carusi said the new software is not 
sustainable and won’t ever match ser-
vice provided by professionals. “There 
are too many moving parts. Especially 
with regulations increasing – they have 
a core business they need to take care of 
and that’s not something they’ll be able 
to focus on. They’ll fall apart.”

On the future of the industry
“The need for a lot more home deliver-
ies, residential deliveries,” said MacKay, 
when asked what will drive the future of 
the industry. “In the past the common 
carriers have typically stayed away from 
those, they don’t want to go to homes. But 
I do think there’s going to be a need for 
these providers to offer a full service for 
e-commerce. It’s not just going to be B2B 
business anymore it’s B2C and I think as 
an industry we need to change.”

Demangos agreed with MacKay that 
home deliveries would be a focus in the 
near future and added that he believes 
there will a change when it comes to 
long-haul driving because of the driver 
shortage that has taken a hold of the  
industry.

“I think you’re going to see a lot more 
rail and final mile deliveries,” he said. 
“It’s more a 9 to 5 if you will – as much as 
a 9 to 5 as you can get in the trucking in-
dustry. You’re going to find that supply 
chains are going to shift a bit because of 
the shortage of drivers. Rail is going to 
pay a bigger portion of it. And final-mile 
deliveries is going to become a lot more 
crucial.”

Carusi said he believes that educat-
ing shippers will be important in the 
future. “They need to understand their 
production schedules a little better and 
try and move ahead,” he said. “Booking 
trucks is happening farther and farther 
in advance these days, which is part of 
the capacity crunch and the more we 
understand production schedules the 
more we can predict what’s going to 
happen next week and the more we can 
move efficiently and on time.” 

“More live-loading,” added Roch. 
“The brokers that are just trying to 
move one load, it’s just not doable 
anymore.” 

Power brokers: the next generation
Young leaders in the freight brokerage industry discuss the future

By Sonia Straface
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Toolkit 
provides 
anti-idling 
resources

INDIANAPOLIS, INDIANA

The Clean Cities initiative in the US 
has developed an IdleBox tool f leets 
can use to develop or enhance their 
anti-idling programs.

Patricia Weikersheimer, a writer 
with the Argonne National Labora-
tory, described the electronic toolbox 
to f leet managers attending the Green 
Truck Summit. It includes PowerPoint 
presentations that explain the costs 
of idling, signage that can be printed 
and displayed at loading docks and in 
parking areas, Excel spreadsheets that 
calculate the costs of idling and stick-
ers, tip sheets and employee pledge 
cards that can be printed off. 

The tools are housed online at 
CleanCities.energy.gov/idlebox and 
are free to use.

Larry Humphries, formerly f leet 
service manager with the Village of 
Downers Grove, Ill., was scheduled to 
speak about his municipality’s idle-
reduction campaign. 

However, he recently took on a new 
job with a larger municipality, and so 
Linda Gaines of the Argonne National 
Laboratory presented on his behalf. Ar-
gonne is analyzing the before-and-af-
ter data collected from Downers Grove 
equipment as part of the program.

The town of 50,000 people just out-
side Chicago runs a diverse f leet of 
trucks, 80% of which are powered by 
alternative fuels including CNG, B-20 
biodiesel, E-85 ethanol, propane and 
hybrid-electric drive systems.

The community was looking to re-
duce its idling to save money, Gaines 
explained. It had noticed that snow-
plows and other heavy trucks spent a 
lot of time idling between runs. 

The town installed heat recov-
ery devices that took heat generated 
by the engine and then circulated it 
through the cab to keep the passen-
ger warm without the need for idling. 
The system was installed on 14 trucks 
in 2010, mostly Freightliner M2s and 
medium-duty Internationals. 

GPS data was used to calculate idle-
time. While Argonne National Labo-
ratory is still in the early stages of an-
alyzing the data, the system seems to 
have produced somewhat disappoint-
ing results. Idle-time on the first truck 
to be evaluated decreased from 50% 
to 42%, which was still higher than 
hoped for. 

By James Menzies

46 idle-reducTion 

Kits include 
PowerPoint 
presentations, 
spreadsheets 
and tip sheets for 
drivers.
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o you filed your income tax 
return. If you’re like most 
Canadians, you spent last 
month hoping against hope 
that the next letter you get 
from Canada Revenue Agen-

cy (CRA) isn’t a note that says you un-
derpaid. For an owner/operator or small 
fleet, taxes are a major business expense 
but they shouldn’t be a surprise. 

With planning and professional help, 
you can take the stress out of filing re-
turns and take control of the business 
side of your trucking business. Here’s 
where to start:

Review your NOA
A notice of assessment confirms that 
your tax return was accepted as filed or 
outlines any adjustments made by CRA. 

For your personal return, it will list 
your taxable income and any carry-for-
ward amounts you can apply for 2014, as 
well as the amount you can contribute to 
an RRSP or tax-free savings account this 
year. Check CRA’s assessment against 
your tax return. If there’s a discrepancy, 
or you disagree with CRA’s findings, con-
tact the tax centre that processed your 
return (better yet, call your accountant). 
You have one year from the filing dead-
line of the return in question to make an 
appeal.

Make corrections 
There are three ways to amend or correct 

your return once you’ve received your 
NOA: use the “change my return” option 
found in My Account at www.cra.gc.ca/
myaccount; send a completed Form T1-
ADJ, T1 Adjustment Request, to your tax 
centre; or send a signed letter to your tax 
centre asking for an adjustment to your 
return.

You’ll need supporting documents. 
For example, if you want to change the 
amount you claimed for charitable dona-
tions, you have to submit all your chari-
table donation receipts to back up your 
claim.

Get organized
Every year I’m asked what records to 
keep, where to keep them, and for how 
long. I’m always happy to answer.

When you’re running a business, 
you’re required by law to keep adequate 
records. They have to provide enough de-
tail to determine your tax obligations and 
entitlements, and be supported by origi-
nal documents.Knowing what records 
to keep and having a place to file them 
means you’re not going to miss out on de-
ductions you’re entitled to because of a 
missing slip of paper or logbook. A good 
accountant will help you create a filing 
system that’s designed just for you and 
your needs.

Quarterly reviews
Organizing receipts and statements is the 
first step toward really managing your 

business. Your accountant can help you 
further by providing statements each 
quarter, giving you a three-month snap-
shot of your finances. I can’t tell you how 
many times a client has found a major 
repair receipt under a truck seat months 
later, after a review of the last three 
months’ financial statements showed 
that a big expense item was missing. 

With financial statements provided 
quarterly, you can take advantage of de-

ductions and other tax-saving strategies 
before it’s too late.

Be on time
If you or your spouse or common-law 
partner is self-employed, you have until 
midnight on June 16, 2014, to file your re-
turn. Even if you can’t pay all of your bal-
ance owing right away, you should still 

file your return on time.
If you’re late and have a balance ow-

ing, you’ll be charged a late-filing penalty 
of 5% of your 2013 balance owing, plus 
1% of your balance owing for each full 
month that your return is late, to a maxi-
mum of 12 months. The penalties are 
compounded if you fail to file over mul-
tiple years. Filing your income tax return 
and paying what you owe on time helps 
you avoid interest and penalty charges, 
and ensures that your benefit and credit 
payments (for example, the Canada child 
tax benefit and the GST/HST tax credit) 
won’t be interrupted. A stoppage of child 
tax credit payments has caused many 
owner/operators to finally file their re-
turns because momma wasn’t getting 
her money.

Ask for help
A good accountant will pay for himself. 
While you’re out earning a living, it’s his 
job to help you reduce your tax bill, bud-
get for expenses, decide whether to in-
corporate, and plan for retirement. No 
accountant worth his salt is going to miss 
a deadline because he can’t figure out 
the paperwork or he got involved doing 
something else and forgot.

If you think you’re too far gone to be 
helped, that your “system” is beyond re-
pair, then think again. I guarantee you 
that I’ve seen (and fixed) far worse than 
anything you can throw at me. In fact, I 
invite you try. Consider it the first step in 
the planning process. 

You filed your taxes. 
Now what?

Scott Taylor is vice-president of TFS Group, 
providing accounting, bookkeeping, tax re-
turn preparation, and other business servic-
es for owner/operators. Learn more at 
www.tfsgroup.com or call 800-461-5970.
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Filing your income 
tax return and 
paying what you 
owe on time helps 
you avoid interest 
and penalty 
charges.
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ell that’s the 
first month 
done, only an-
other 59 to go 
and I can be-
come an own-

er/operator rather than just an  
operator!

My first week started in the class-
room, orientation, or a week of being 
told how to do the job I’ve been do-

ing for the past 28 years by a washed-
up old supertrucker. That’s what I 
thought until I started class. 

It actually turned out to be a very 
useful time, some of it refreshing my 
memory, other parts teaching me 
something new. 

Useful new stuff too and I’m actu-
ally glad I did it – to the point where I 
may volunteer to sit in for certain as-
pects on a regular basis so that I can 

keep on top of things in our constantly 
changing industry.

Then it was time to head out on my 
first trip.

 It was a bit of a mad rush to be hon-
est, lots of planning had gone into my 
new enterprise and I had picked up 
the truck the weekend before starting 
orientation so the company could ap-
ply the decals, license the truck and 
fit the satellite system. 

My plan was to move in a bit at 
a time during the week, however it 
spent a couple of days locked in the 
body shop having the decals put on 
and every other evening locked away 
in the shop as the satellite installa-
tion didn’t go as easily as it should 
have. They also did a re-torque for me 
as the truck had been driven up rath-
er than piggybacked so it had some 
miles on it.

The end result was that I got my 
truck back on Friday evening.

 I had to fit an inverter as it was too 
busy in the shop for them to do it, so I 
went and got some heavy-duty cables 
made, arriving at the auto-electrical 
shop just as the owner was turning the 
sign to closed. Lucky for me, he made 
up my cables – now to fit the thing. 
I wanted to tie into the shorepower 
system so that I could use the electri-
cal sockets located all around the cab, 
rather than using extension cords.

An easy job, right? You’d think so, 
but you would be wrong, especially 
as I had never wired a Canadian plug 
before so I had no idea which colour 
represented what. They’re differ-
ent back in England, but fortunately 
Google came to the rescue, the in-
verter was securely mounted, wired 
up and good to go. 

But now I wanted to move the fire 
extinguisher from beside the seat into 
the side locker. I’m obsessive about 
keeping a clean cab and dirty boots 
have no place on my f loor, so I kick 
them off before I get in and put them 
beside the seat. The fire extinguisher’s 
location made this impossible, so it 

had to be moved and mounted  
securely.

So now it was dark, my hands and 
arms were cut to ribbons and I had 
a car full of stuff to put away. I was 
scheduled to leave at 8 a.m. the next 
day, because I had wanted to hit the 
ground running and get out there 
making money as soon as possible. 
I had a deep and meaningful con-
versation in my head about putting 
my mouth into gear before my brain 
and decided that moving in would be 
postponed until the morning.

I awoke the next day in a cold sweat 
convinced I was about to be run over, 
but the incessant beeping was not a 
back-up alarm, it was my phone sug-
gesting now would be a good time to 
drag myself out of my nice comfy bed 
and start making some money.

 First things first, coffee, except the 
dog had other ideas, galloping around 
the house like it was possessed, final-
ly ending up at the back door. So I let 

her out, only for her to want to come 
back in again so she could tap on the 
door to be let out again – this contin-
ued for some time and I swear she 
was grinning at me all the while.

I eventually escaped the madness 
when my wife came to my rescue and 
set off the two kilometres to the yard, 
threw all my stuff in a big heap in the 
sleeper and kept my fingers crossed 
that I hadn’t forgotten anything. 

I reported into the office, got my 
paperwork, hooked onto my trail-
er, did a pre-trip and then the Check 
Engine light came on. I won’t repeat 
what I said, but you can be safe in the 
knowledge that you won’t hear those 
words in church.

 However after calling the dealer 
I was told it was probably caused by 
the satellite installation draining the 
batteries down and it should clear it-
self after a few ignition cycles, which 
thankfully it did. As I write this I’m 
three weeks in already. The truck has 
performed faultlessly so far, I’m sit-
ting at 8.89 mpg Imperial right now 
with 19,000 kms under the bumper, 
which is fantastic for a brand new 
engine. In fact, it’s the highest mpg 
I’ve ever recorded on any truck I’ve 
owned or driven.

 I’ve had a couple of heavy loads 
and done three-and-a-half trips over 
the rocks, so it’s even more remark-
able and I’m praying to the trucking 
gods that it continues. From my re-
search and the experience of friends 
running the same truck, it looks like 
it will, I just hope for once that I’m not 
the exception to the rule. 

 

Preparing for maiden 
voyage as an O/O

A fourth generation trucker and trucking 
journalist, Mark Lee uses his 25 years 
of transcontinental trucking in Europe, 
Asia, North Africa and now North Amer-
ica to provide an alternative view of life 
on the road. 
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Mark Lee

You say tomato
i say tomahto

The truck has 
performed 
faultlessly so far. 
i’m sitting at 8.89 
mpg right now 
with 19,000 kms 
under the bumper, 
which is fantastic.
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After working with women to build female-
friendly cab designs, Ryder and WIT found that 
the adjustable spec’s they were looking at 
actually benefitted both men and women

MiaMi, florida

Earlier this year, Ryder Systems an-
nounced it was collaborating with 
Women in Trucking (WIT) to create 
ergonomic cab designs that would 
help address the challenges women 
face while operating heavy-duty  
vehicles. 

But it turns out these expected  
“female-friendly” changes will really 
be helping out both men and women 
(hurray for equality)!

The brains behind the new proposed 
designs is Dr. Jeanette Kersten, assis-
tant professor of the operations and 
management department at the Uni-
versity of Wisconsin-Stout in Meno-
monie, Wisc. Along with the help from 
her students, Kersten indentified sever-
al shortcomings in current trucks that 
are not suitable or safe for drivers. 

Kersten and WIT, a non-profit orga-
nization that aims to encourage the 
employment of females in the trucking 
industry and diminish obstacles faced 
by women in the industry, teamed up 
with Ryder to help make trucks that 
would better suit the needs of female 
drivers, since most trucks are built with 
men in mind. 

“WIT and their research identified a 
gap in the industry,” said Scott Perry, 
vice-president of supply management 
for Ryder.  

The gap indentified though, wasn’t 
necessarily gender specific; instead, it 
just came about when females voiced 
their feedback on how they could be 
more comfortable on the job.  

What makes these trucks get the  
“female-friendly” label slapped on 
them, simply put, is the physical differ-
ences (height and weight) of the aver-
age man and woman which creates a 
problem of safety and comfort.  

“The whole point is adaptability,” Ellen 
Voie, CEO of WIT said of the project.  

Adaptability, meaning having trucks 
with adjustable foot pedals, the abil-
ity to modify the height of seat belts, 
(women, on average, are shorter than 
their male counterparts) and an elec-
tric or hydraulic hood-lifting mecha-
nism – all spec’s that Ryder is looking at 
and hopes to deploy in its fleets some-
time soon. 

“The workforce is aging,” added Perry. 
“This applies to them too.”

And he’s right. 
As challenging as it can be for a 

small-statured female driver to lift a 
heavy hood, it can be just as hard for an 
older male. Of course, males dominate 
the industry but almost half of them, in 
Canada anyway, are between the ages 
of 45 and 64, according to Statistics 
Canada. And with 48% of their drivers 
getting older, and consequently more 
susceptible to injury, Perry claims 
these new spec’s are good for everyone. 

“We want to support the greatest 
cross-section of drivers, ” Perry said of 
these new designs. 

He continued to say that during the 
research stage of the project, responses 
from most women came from those who 
were owner/operators and ran with  

their husbands. 
“They’d say, ‘I’m 5’4” and my hus-

band is 6’4”, but the truck has to work 
for both of us,’” he recalled, saying the 
new adjustable spec’s would solve this 
problem. 

Despite the fact the number of 
women entering the trucking indus-
try is climbing, Voie claims these new 
changes wouldn’t necessarily entice 
more female drivers (according to Sta-
tistics Canada less than 4% of profes-

sional truck drivers are female) but it 
does create a better work environment 
for those who are already in it. 

“I wouldn’t say that (these new de-
signs) would attract more women into 
the industry but it makes them more 
comfortable and it would help with re-
tention,” said Voie. “It makes the truck 
less physically challenging.” 

By simply looking at the exterior of 
the cab, one can see an example of how 
current trucks present a problem for 
everyone. 

For the most part, two steps are pro-
vided to enter and exit a truck, which 
Kersten notes, are too far apart from 
each other and creates a potential in-
jury risk. A solution Ryder and WIT are 
looking at is adding one more step to 
offer more stability and support to driv-
ers entering and exiting the cab. 

“Safety is very important,” said Perry 
who stressed the significance of having 
three points of contact (two feet, one 
hand or two hands and one foot) while 
exiting and entering a truck. “The point 
is to reduce injuries, since most injuries 

Ryder, WIT team up to build 
safer trucks for both sexes

By Sonia Straface
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happen when drivers are getting in and 
out of their cab.”

Perry says the biggest change Ryder 
wants to see implemented in the new 
truck designs is having adjustable  
foot pedals. 

“It’s a great area for improvement,” 
he said. “They’re available in more 
passenger cars, so they need to be  
in trucks.” 

Voie also stressed that WIT is not 
solely an organization with female 
voices, and said that men are part of 
WIT too. 

“So many men join our company be-
cause they see the benefits,” she said, 
referring to these new gender neutral 
spec’s. 

Perry says Ryder is currently getting 
ready for a side-by-side comparison of 
the new designs versus the old trucks, 
which he expects will happen in the 
next few months. 

He says the hope is that interested 
people can help provide further feed-
back to better enhance these new 
models. 
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to you …
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we don’t have to torque-manage and 
you’re getting all the available torque 
to the wheels, all the time.”

The difference is especially notice-
able in the lower gears – the range in 
which our comparison was conduct-
ed (we let our speed drop to about 80 

km/h before getting into the throttle 
and accelerating back up to the post-
ed limit of 100 km/h, up the steep-
est inclines we could find). But while 
the Sierra consistently pulled from 
the pack, all three trucks were more 
than capable of getting this hefty 
load up the hills without labouring. 
Even GM people admit there’s not 
a bad heavy-duty pickup to choose 
from, and when you’re spending up-
wards of $90,000 for a four- (or six)-
wheeler, that’s a good thing. (The HD 
models start at about $37,000 but can 
run more than twice that when fully 
equipped).

In addition to offering what they 
feel is the most impressive low-rpm 
torque-producer of the class, GM also 
has spent plenty of effort in build-
ing safety and comfort features into 
their heavy-duty vehicles. This in-
cludes StabliTrak with Trailer Sway 
Control, which comes standard on all 
new 2015 Sierra and Silverado HDs 
and an impressive exhaust brake 
that effectively holds your speed on 
down grades without burning up your 
brakes. A driver alert package is also 
available, including forward colli-
sion alert as well as a lane departure 
warning system that’s unique to the 
HD segment.

The lane departure warning sys-
tem produces haptic (vibrating) alerts 
on whichever side of the driver’s seat 
the vehicle is straying towards. It gets 
your attention and is less bothersome 
to passengers than audible alerts (as 
if a driver who strays from their lane 
or fails to signal isn’t bothersome 
enough).

Both the Sierra and Silverado HD 
can be loaded up as a luxury person-
al vehicle used for everyday driving 
and to tow RVs, boats or horse trail-
ers on the weekends, or they can be 
utilized as true revenue-producing 
work trucks. If you’re looking for the 
ultimate in luxury, then the Denali is 
your GMC Sierra. 

The two GMC Sierra Denali 2500s I 
drove were loaded to the max, were re-
markably quiet (especially for diesels) 
and incredibly comfortable. They were 
also functional, with an abundance of 
power outlets, sensibly placed controls 
and an eight-inch driver display that 
provided navigation and sound system 
info. About 25% of Sierra HD sales fea-
ture Denali trim.

On the Silverado HD side, the High 
Country trim will soon be offered, 
representing Chevrolet’s first premi-
um heavy-duty pickup. It will feature 
a chrome grille, unique wheels and 
an exclusive saddle brown interior 
with premium materials throughout. 
This truck will be right at home in Al-
berta, with its western-inspired co-
lour palette.

If you’re wondering which of the 

two trucks is the better fit for your 
image and/or lifestyle, consider that 
the powertrain is identical so it comes 
down to your styling preference. The 
entire front-end clip has a different 
look, as do the sides of the boxes. The 
Sierra and Silverado HD are priced 
comparably and sales are split fairly 
evenly between the two brands.

The fuel economy achieved on my 
drive seemed reasonable (generally 
about 12 litres per 100 kms), but fuel 
economy in heavy-duty applications 
is a difficult thing to predict – espe-
cially when navigating the undulat-
ing hills of Southern Alberta. Heavy-
duty pickups will perform such varied 
tasks, that fuel economy will differ 
significantly. So much so, that truck 
makers aren’t even required by envi-
ronmental regulators to publish their 
fuel economy numbers for anything 
approved for a gross combination 
weight rating (GCWR) of more than 
10,000 lbs.

The 2015 Sierra and Silverado HD 
trucks can be ordered with gaso-

line, compressed natural gas or die-
sel powertrains, though nearly 60% of 
customers choose diesel. The Dura-
max diesel 6.6L V8 engine produces 
397 hp and 765 lb.-ft. of torque, which 
as our drive attested, is easily man-

The Chevy Silverado HD (left) and GMC Sierra HD feature the same pow-
ertrain but their front ends and box sides are completely different.

The Sierra 
and Silverado 
HD are priced 
comparably and 
sales are split 
fairly evenly.

aged by the robust six-speed Allison 
transmission. The trucks can haul 
7,374 lbs or tow 19,600 lbs (by hitch) 
or 23,200 lbs (by fifth wheel). Look for 
the 2015 models of these trucks to hit 
dealer lots later this year. 
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52 trailers

By John G. Smith
NASHVILLE, TENNESSEE 

In the search for better fuel economy, 
a trailer can be a drag. Its tires add to 
rolling resistance, any uneven sur-
faces contribute unwanted friction, 
and traditional shapes hardly slice 
through the air with ease.

“Basically it’s a brick,” says Rod Eh-
rlich, senior vice-president and chief 
technology officer at Wabash Interna-
tional, and the holder of many trail-
er-related patents. The aerodynamic 
challenges are not limited to a box-
like form, either. The gap between 
a tractor and trailer alters air pres-
sures, while wheels and bogies create 
their own disturbances.

These are important challenges to 
overcome as the US Environmental 
Protection Agency (EPA) looks to  
limit greenhouse gas emissions – a 
target that can only be met by burn-
ing less fuel.

Trailer designs can make a differ-
ence, maintenance managers were 
told during the recent annual meet-

ing of the Technology & Maintenance 
Council of the American Trucking As-
sociations. The EPA’s SmartWay pro-
gram already offers its stamp of ap-
proval to units which improve typical 
fuel economy by 5% through the help 
of side skirts, weight savings, and gap 
reducers or boat tails. A new Smart-
Way Elite designation is being created 
to identify trailers that offer gains of 
9% or more. 

“We’re trying to come up with ways 
we can make the ideal streamlined 
vehicle,” Ehrlich says. 

There have been streamlined 
shapes before. He refers to mod-
els from decades ago which includ-
ed rounded noses and roof lines, but 
those were abandoned. “They were 
expensive to build when you take 
metals and try to make compound 
curves,” Ehrlich says. Then there was 
the matter of fitting square boxes and 
skids into curved spaces; the classic 
challenge of trying to fit a square peg 
in a round hole. “Anything that we do 
to interfere with that primary reason 
for it to exist is not a good compro-
mise,” he says.

Still, there are many gains to be 
had. 

Trailer side skirts, now fitted on 
about half the trailers produced by 
Wabash, promise fuel savings of 4-7%. 
Trailer-mounted gap reducers offer 
their own gains of 1-2%. At the rear 
of the trailers, aerodynamic wings 
known as boat tails can boost savings 
by 1-6%, while underbody systems 
promise improvements of 1-2%. 

About one in four 53-ft. van trail-

ers are fitted with at least one aerody-
namic device, says Mike Roeth, exec-
utive director of the North American 
Council for Freight Efficiencies. Side 
skirts are the most popular of all, and 
they present few maintenance costs.

Beyond aerodynamics
The potential improvements are not 
limited to aerodynamic gains alone. 
Low rolling resistance (LRR) tires can 
reduce diesel demands by 3%, and 
wide-base tires offer savings of 3-5%. 
By automatically maintaining tire 
pressures, tire inflation systems con-
tribute another 1%. 

Then there are the opportunities to 
shed wasteful weight. A 1-1/8” com-
posite f loor can be 265 lbs lighter 
than a traditional wood f loor, and 
another 100 lbs can be saved with a 
composite nose. “We can lower the 
weight of a trailer by 2,000 lbs pretty  
conveniently,” Ehrlich says. But 
there’s a catch: “It costs money to take 
weight out.”

As promising as any gains may 
sound, Ehrlich says f leets need to 
consider the total cost of owner-
ship behind any trailer changes. This 
means considering up-front costs, 
safety, service support, durability and 
warranties. 

“These are new devices,” he says. 
“How well are they going to be able to 
stand behind the product?”

Expected resale values and main-
tenance costs both need to be consid-
ered, agrees Roeth, whose group has 
studied changes made by “leadership 
f leets” including Canada’s Challenger 
Motor Freight and Bison Transport. 

Claims also need to be proven.  
The tools for that can include every-
thing from computational f luid dy-
namics (computer models showing 
how a trailer f lows through the air), 
to wind tunnels, test trucks and road 
tests. Universities offer a valuable re-
source when analyzing test results, 
Ehrlich adds. 

C.R. England, which has 4,300 trac-
tors and 6,800 trailers, now devotes 
a pair of its own Class 8 tractors and 
53-ft. trailers to nothing but tests of 
potential fuel-saving devices. Two 
full-time drivers are dedicated to 
the work, while one-third of anoth-
er employee’s time is used to coordi-
nate the tests and analyze the data. 
Even though it is running two tests 
per week, at a cost of $2,500 each, the 
queue to review new components is 
now six months long. 

“It does take commitment,” says 
Ron Hall, the f leet’s senior director of 
equipment and fuel.

But the results have led to prov-
en changes. C.R. England tractors 
and trailers are equipped with 44-
inch fifth wheel gaps, perforated mud 
f laps, wheel covers, single-piece com-
posite side skirts, boat tails, low roll-
ing resistance tires, and tire inflation 
systems.

Some fuel-saving tools were still re-
jected because of costs. Inventories 
of wide-base tires were thought to be 
too pricey to manage, and the f leet is 
“neutral” in its view of aerodynamic 
changes on the trailer’s surface, be-
hind the tandem, and under the ve-
hicle. Still, Hall stresses that the de-

Brick by brick
The next targets for fuel economy will 
require a close look at trailers

We want real-
world fuel savings. 
Not just data in a 
test cell.”
Dennis Johnson, EPA
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vices can still have a role to play in 
other f leets. “It may not be neutral for 
everyone,” he says. 

“The more data the better,” Roeth 
says. But he still believes that smaller 
f leets can conduct meaningful tests 
of their own. An operation with 15 
trucks travelling the same route, for 
example, could simply add devices on 
a few of the trailers and measure the 
differences. “None of these tests are 
perfect,” he says. “None of these tests 
are bad.” 

Hidden opportunities
Potential fuel savings may even be 
hiding inside the trailer. One op-
tion being explored by C.R. England, 
which specializes in temperature-
controlled freight, includes extra 
f loor insulation. 

“To us, fuel use on the trailer isn’t 
just what we save off the tractor. It’s 
also what we put into the reefer,” Hall 
says. This means tests also explore 
BTUs lost per hour, and use thermal 
imaging to identify where insulation 
might need to be improved.  

The focus on fuel economy contin-
ues when the f leet’s equipment is on 
the road, tracking fuel purchases by 
truck, cross-referencing the num-
bers to data from electronic control 
modules, and comparing fuel econ-
omy by specification. “If the tech-
nology requires some kind of behav-
ioural change by the driver, the fuel 
test is not going to measure the man-
agement of that behaviour,” Hall ex-
plains. Trailer boat tails, for example, 
still need to be opened.

And the ongoing costs of trailer 
enhancements are hardly limited to 
fuel. Hall adds between 25% and 50% 
to the cost of a new fuel-saving device 
to account for installation and main-
tenance. Even something that looks 
like it simply bolts into place can cre-
ate secondary issues. C.R. England 
found that it had to mount side skirts 
aft of the landing gear, to make it 
easier to reach fuel tanks. Tire carri-
ers also had to be remounted so they 
could still be reached. 

Targets for the second phase of the 
EPA’s limits on greenhouse gas emis-
sions will be published by March 31, 
2016, and will focus on vehicles, en-
gines and trailers alike. “We want 
real-world fuel savings,” says Den-
nis Johnson of the US Environmen-
tal Protection Agency’s technology 
assessment centre. “Not just data in a 
test cell.” 

Trailer side skirts (pictured above) can reduce fuel consumption by 4-7%. 
Trailer tails and reducing trailer gap can contribute further savings. A great place to work
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he International Fuel 
Tax Agreement (IFTA) 
is a reciprocity agree-
ment among the lower 
48 states and Canadi-
an provinces that’s de-

signed to make it simpler for motor car-
riers that operate outside of their home 
jurisdiction to report and pay fuel tax. 
Vehicles registered under IFTA receive 
credentials that allow them to go to any 
IFTA jurisdiction without the need for 
individual trip permits. 

A single quarterly report filed with 
your base jurisdiction covers all of your 
travel; your base jurisdiction is respon-
sible for processing your return and ap-
portioning funds to each jurisdiction or 
requesting net refunds owed to you.

As a carrier, there are two things to 
remember about IFTA.

First, this system of tax collection is 
entirely dependent on carriers accu-
rately reporting mileage travelled and 
fuel that was purchased, received, and 
consumed. For IFTA, you must be able 
to substantiate this information for 
a period of four years from the filing 
date or the due date of the tax return to 
which they pertain, whichever is later. 
Late filings, missing or inaccurate data, 
or a shoddy system for collecting and 
maintaining records are big red flags 
for auditors, who not only represent 
their own jurisdiction’s interests but 
also the interests of all other IFTA  
jurisdictions.

The second thing is that just because 
IFTA is an “agreement” doesn’t mean 
that every jurisdiction has the same set 
of policies or regulations when it comes 
to fuel tax.

It’s important to take a more sys-
tematic approach to IFTA compliance. 
Here are three things fleets can do to 
reduce the risk of penalties and fines.

Report all distance on returns
You are required to report all distance 
for each vehicle licensed under your 
IFTA credentials. “Report all distance” 
means all distance, even if you didn’t 
travel or did not owe tax in the quarter, 
or your vehicle travelled outside your 
base jurisdiction infrequently.

For example, say you have a vehicle 
that travels 150,000 miles in one year; 
149,000 of those miles are travelled in 
your home jurisdiction and 1,000 miles 
are travelled in a neighboring jurisdic-
tion. All 150,000 miles and all fuel pur-
chases are reportable. You still must 
file an IFTA quarterly tax return and 
schedule(s) in four quarters of the year, 
even if you left your home jurisdiction 
only once during a single quarter of the 
year.

Ways to 
better 
comply 
with IFTA 

sandy johnson

Guest 
Column
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for our Van, Flatbed and Tank Divisions

Please contact Mike Cota
mcota@cooney.ca   I   800-267-2815 ext. 208

FAMILY OWNED 
& OPERATED FOR 

70 YEARS 
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Without question, distance records are 
the most commonly cited issue during 
an IFTA audit. The fact is, once you put 
an IFTA decal on the truck, each and ev-
ery mile it travels becomes reportable.

Know where your GPS data is
Vehicle tracking systems that use GPS 
or similar technology make it easier to 
capture distance data and produce the 
summary reports your jurisdiction re-
quires. However, GPS in and of itself 
does not calculate distance. It only re-
cords, based on longitude and latitude, 
where a vehicle is at a given moment in 
time. Routing software and transporta-
tion management systems do the dis-
tance calculation.

In many cases you can use this trip 
data to support your IFTA returns in 
addition to or in lieu of paper docu-
ments. However, an auditor will exam-
ine the system to determine whether 
the records meet IFTA criteria for ac-
curacy, reliability, and completeness, 
including how often a “ping” is collect-
ed for each vehicle. He may also ask for 

Three 
steps to 
simplify 
IFTA

Sandy Johnson is the founder and manag-
ing director at North Star Fleet Solutions in 
Calgary. The company provides vehicle tax 
and licence compliance services for trucking 
operations ranging from single vehicles to 
large fleets. She can be reached at 877-860-
8025 or northstarfleet.com.

complIAnce June 2014TRUCK 
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your original GPS data. Where is that 
kept? And for how long? And what’s it 
going to take to get access to it?

Check your fuel receipts
In order to claim credit for tax paid on 
a retail fuel purchase, your fuel receipt 
must show that the tax was paid at the 
pump or directly to the taxing jurisdic-
tion. In addition, your base jurisdiction 
will have a list of requirements includ-
ing the date of purchase, the quantity 
purchased, and information to verify 
that the vehicle is IFTA-credentialed 
and belongs to your fleet. 

Note that the original fuel receipt is 
not required (a copy is fine). But a re-
ceipt that shows evidence of erasures or 
alteration will be disallowed unless you 
can demonstrate the receipt is valid. It’s 
a costly problem because you pay the 
tax twice: once at the pump and again 
on the IFTA return because you have to 
declare it as non-tax paid fuel.

You may be filing your IFTA returns 
and not hearing a peep from your base 
jurisdiction. However, the message I 
hear from auditors is that even carri-
ers who think they’re doing everything 
right, aren’t. Remember, the govern-
ment presumes that you know what 
you’re agreeing to when you apply for 
your IFTA license. Knowing the rules 
set out by IFTA – and your home juris-
diction – will help reduce the risks as-
sociated with an audit. 
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Continued from page 55

      Owner
   Operators
 Required

Flatbed Experience
    Clean Driving  Abstract
        Late Model Tractor
            Your own 48'-53' flat or stepdeck

  with chains, straps, tarps
(BPF can supply trailer)

we will provide:
Consistent loaded runs between USA and Ontario/Quebec
Bi-weekly pay @ 84% gross revenue
O/O pay in both Cdn. and U.S. currency
Fuel surcharge 100% paid to O/O
Very competitive insurance rate
Safe driving insurance rebate program
Transponder Custom Bridge Crossing at no cost to O/O
Fleet pricing on fuel cards for savings on O/O fuel purchases
Available/optional Insurance, Hospitalization, Drug, Dental  
  group benefit package
Toll free numbers
Weekends home with family
Membership in C-TPAT, Partners in Protection, FAST, Ace, Twic

You need to have:

880 Wright Street, Strathroy, Ontario  N7G 3H8

if You would like to join our team at Brian pite freight
Call, fax or email your resume to 

Brian pite 1-800-265-7559 email: bpf-1@ebtech.net
aimee friesen 1-800-290-3017 ext 803 email: afriesen@gracetransport.com

fax: 519-339-9852 or email: blakepite@bpf.ca

www.bpf.ca

*At Trans-Send Freight Systems Ltd we know  
that our drivers are our SUCCESS*

We Offer:
Sign On Bonus (owner operators)
Flexible Pay Package (owner operators)
Weekly Home Time 
TX, TN and Mid-West Runs
Fuel Cards
Competitive Wages (company drivers)

You want to join a winning team
You want to enjoy your job
Y ou take pride in driving quality equipment 
 You are a qualified professional  
AZ FAST/CDRP approved driver

Call If:

Please call Lisa for more information at:

1-800-265-7697
or stop by our terminal at:

1905 Shawson Drive, Mississauga, Ontario L4W 1T9
• www.trans-send.com 

Now Hiring

New Fleet of 2014 Volvo 670  
and always looking for Single  

or Team Owner Operators

QUALIFIED 
COMPANY TEAMS 

& SINGLE DRIVERS

TRANS-SEND FREIGHT SySTEmS lTD.

BETTER DRIVERS...BETTER SERVICE®

Great Pay
& Benefits!

Long Haul 
Trips!

New Trucks!

LOOKING FOR BIG SUCCESS ...
JOIN BIG FREIGHT!

Contact us or visit us today!

www.bigfreight.com

Winnipeg
10 Hutchings Street
Winnipeg, MB  R2X 2X1
TF: 1-866-352-8335
F: 1-888-400-6259

Steinbach
TF: 1-800-665-0415

$60,000+ per year

& 70 hrs per week 

is now enrolling drivers! 

• Minimum pay $0.45/mile up to $0.50/mile
•  Ontario to: PA, MD, OH, ME, NY, CT and  

Canadian provinces
•  Must have minimum 2 years AZ experience 

and be able to provide references
• We will train for live haul
• We use new equipment
• Benefits and retirement plan
• Safety and performance bonuses

This is a great job opportunity for the right 
responsible driver with a good CVOR and  
clean Abstract. Stop looking and retire with us! 
Resumes now being accepted.

  Please send your email with a subject line 
"Live Haul Driver Resume" to sstransport@live.ca

We are located in Brampton
and we are looking for 

FULL TIME, YEAR ROUND 
HIGHWAY DRIVERS FOR 

LIVE HAUL OF FOWL 
(always empty one way)
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By Jason Rhyno

When Alex Debogorski 
laughs, your first in-
stinct is to seek cov-
er. It’s the laugh of a 
tickled giant, a giddy 

Zeus. Thunderbolts, you’re sure, have 
dislodged boulders on a mountaintop 
somewhere and they are about to fall 
on you right now. Seek cover.

That laugh is one of the many De-
bogorski characteristics that make 
him exactly that: a character, one that 
makes him a fine fit for reality televi-
sion. A regular on History Channel’s 
reality show Ice Road Truckers, he’s 
managed to return for seven seasons 
and ride the wave of whatever lev-
el of celebrity a reality show star can 
reach. 

Dobogorski has other defining 
characteristics that make him a high-
ly entertaining character to watch: 
opinionated with a unique way of 
phrasing his words, funny and intel-
ligent, passionate and tender when 
needed, f lawed and human in a very 

relatable way. 
That’s your first lesson if you want 

to become a celebrity trucker. 
“If you wanna be on reality tele-

vision, you gotta be a character. You 
can’t be bland, you gotta have some-
thing,” he says point blank. “If you 
want to make a reality show, they 
don’t want to hear the story or the 
idea, they want to know who the 
characters are. It doesn’t matter if you 
are a poet or a musician, it’s about 
playing people; you gotta make them 
laugh, you gotta make them cry, you 
gotta make their emotions go up and 
down.”

Reality television has found a char-
acter goldmine in the land of blue 
collar professions (or the complete 
opposite of that: rich, bored house-
wives and Hollywood husbands). 
Thing is, your chances of becom-
ing a reality television star are slim 
to none. You’d need to be in the right 
place at the right time and own the 
right personality. 

But if there is an industry where a 
segment of workers are more prone 
to becoming celebrities, it’s trucking: 
provincial associations have their 
Driver of the Year awards, industry 
magazines collect cash and prizes so 
they can award a lucky trucker every 
year, and truck manufacturers recruit 
drivers to represent their products 
and brands at trade shows and deal-
er events. Carriers, too, will elevate 
their best drivers and trot them out at 

recruiting events. These drivers be-
come local celebrities for a time, of-
ten called upon by mainstream or lo-
cal media for stories on the industry. 

And while that level of celebrity is 
perhaps nowhere near the level of an 
Ice Road Trucker, it’s not that far off 
and it’s still a pretty swanky deal.

Last summer Freightliner invited trade 
media to the Rosewood Mansion on 

When truckers go Hollywood
When drivers become the star of the show, it 
means more than bright lights and big 
sunglasses. Think more downtime, training, 
expenses and responsibility.

Continued on page 61

Frasier Logistics inc.
Frasier Logistics Inc. is a family-run business operating since 1999. With 6 terminals across North America, 
we are dedicated to providing a higher standard of Transportation services to our customers.

•  Consistent weekly miles of 3000 plus with a  
bonus structure mileage rate

•  A fuel surcharge program monthly
•  Frasier pays for plates and ALL tolls/Bridges
•  NO EASTERN SEABOARD 
•  No force dispatch
•  VERY LIGHT LOADS/PRELOADED TRAILERS
•  Weekly pays available
•  Fuel cards provided
•  DRYVAN WORK
•  Direct deposit

Earn up to
$1.85/mile

LOTS OF LOADS TO 
FLORIDA/GEORGIA/ALABAMA/LOUISIANA

FULL TRUCK LOADS

FRASIER LOGISTICS UNDERSTANDS WHAT 
OWNER OPERATORS WANT AND NEED 

TO PROVIDE QUALITY SERVICE.
 

888-220-2131       fax: 905-689-8945       steve.frasier@bellnet.ca

oWner oPerators
 For Montreal and Ontario terminals

MontreaL DriVers anD trUcKs
coMPany DriVers also

Looking for

Must have:
transportation experience
Criminal search Record
Clean abstract & CvOR
valid usa visa

We OffeR:
$1.10 per mile empty and loaded
fuel is capped @ .60 per litre in 
Canada and usa
excellent Wages
steady Work

PROFESSIONAL
OWNER/ OPERATORS  
ANd dRIVERS
FOR USA 
500-2500 Miles Run

Contact: Paul or TJ
(905) 897-2181

Ext 222

Hiring

All tolls, scales, border crossing 
paid by company.

also hiring TRUCK MECHANIC

Based in Scarborough, Ontario L Hansen's Forwarding Ltd is the 
largest independently-owned vehicle automotive carrier in Canada.

We are looking for full time 
COMPANY DRIVERS

Experience in automobile transport preferred but not a must 
as we will train the successful candidate(s). We offer excellent 
earning capabilities on piece work and an extensive benefits 
package that others in the industry envy. Clean driving record, 
criminal search and current AZ license required. 
Signing bonus program currently in effect! 

(local and short haul) based in our Scarborough, ON office

Come and perform with us at a higher level!
Please call Carol 416-293-9135 

Forward your resume and CVOR along with drivers abstract to:

L. HANSEN'S FORWARDING LTD.
30 Dynamic Drive, Scarborough, Ontario  M1V 2W2 

Attn. Ms. C. Branje  or e-mail: cbranje@lhf.com

We also welcome 
OWNER-OPERATORS

applications

Requires Drivers and O/O  to run the U.S. US 
Drivers

Call: 888-772-6542
Fax: 519-827-9279

email: joe@doyletransportation.ca
Website: www.doyletransportation.ca

Also looking for local drivers

We RequiRe
Clean, reliable tractor
2 yrs. experience
Clean driving record
Good work attitude

We OFFeR
Steady work
Highest rates in the industry
Weekends off
Great work environment

5072 Whitelaw Road, Guelph, Ontario N1H 6J2 • 519-827-0431
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Loads paid on per ton basis PLUS Fuel Surcharge
with a minimum per mile Guarantee.

VALID CANADIAN PASSPORT A MUST
FAST CARD AN ASSET

WE PROVIDE
• All Base Plates

• All Border Crossings

• Heavy Users Tax (HUT)

• U.S. Border Crossing Decal

• All U.S. Tolls

• All U.S. Licensing

• Wetline installation

• Safety & Seniority Bonus

ADDITIONAL BENEFITS 
•  Competitive Truck Insurance rates

•  Driver Care Insurance – includes  
buy down, down time, towing and  
medical insurance plus optional truck  
payment insurance

•  Excellent fuel prices with company  
fuel and credit cards

•  Clean and well maintained equipment

• Steady year round volumes

• Dedicated Trailers

• Pre-dispatched Daily

• Optional Weekend Work

WE PRESENTLY HAVE THE 
FOLLOWING POSITIONS AVAILABLE

8   Owner Operators for Canada/U.S. B-Trains 

    2   Owner Operators for ON / PQ / NY 
       on aluminum 4 axles 

Call Vern at 
1-888-209-3867 
or 519-536-1192 

C A R R I E R S  BULK  G P  I N C .

WE PAY YOUR 1ST MONTH 
TRUCK PAYMENT & WAGES
     MAKE YOUR SWITCH TO OUR FAMILY

with No Start-Up Costs

 Dump Trailer
Division

 Based in Woodstock, Ont. and Beloeil, PQ.

Laidlaw Dumps-Bulk.indd   1 14-04-01   1:39 PM
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sion on Turtle Creek in Dallas, Texas 
during the Great American Truck-
ing Show. Fat shrimp, fancy cheeses, 
tasty meat, and some fine wine and 
beer greeted journalists, along with a 
small contingent of owner/operators. 

The O/Os were part of Freight-
liner’s Team Run Smart program, a 
group of hand-picked owner/opera-
tors whose job is to share tricks of the 
business with other truckers, attend 
trade shows and dealer events, and 
blog regularly. 

Before dinner was served, each 
driver got up and gave a small speech, 
not on Freightliner trucks, but rather 
on what they knew best: fuel econo-
my, fitness, business operations and 
so on. For the O/Os, this was a big 
deal. 

“These guys are kind of journalists 
now and they get to go to events that 
they normally do not get to attend be-
cause of their status,” explains Mike 
McHorse, marketing segment manag-
er, on-highway, Freightliner Trucks. 
“And to some of them, honestly, it’s a 
bit intimidating and I was impressed 
that they were able to get up in front 
of you people and talk. That was a big 
deal for them and they aren’t used to 
doing that. They love these things but 
they also fear them a little bit too.”

Team Run Smart member Lin-
da Caffee echoes McHorse: “Giving 
that talk at Dallas was so far out of 
my comfort zone it was unbelievable. 
We’re truckers and we’re not real so-

cial. It pushes us outside our comfort 
zone and it’s thrilling.” 

Companies want drivers. It’s good 
for business when Volvo picks up Ice 
Road Trucker Lisa Kelly to represent 
its brand, and good for Manitoulin 
Transport when Debogorski f lies its 
colours for an entire season. 

Take a quick look at the trucking 
community on Twitter and you’ll see 

numerous drivers vying to be picked 
up by a company, the proverbial 
“For Sale” sign hanging around their 
necks. 

“I’m not looking for people to talk 
about how they love their Freight-
liner,” explains McHorse when asked 
what characteristics he looks for in 
driver representatives. “I’m look-
ing for people that are successful at 
the business and are willing to share 
their success and how they achieved 

Celebrity truckers
Continued from page 59

Continued on page 63

(The pay) is better 
than working two 
months on the 
winter road here, 
but I can’t stop 
working,”
Alex Debogorski

“

Driving for Excellence

We Are Owner Operator Driven.
Come and Grow with Us!

Our O�er:
• Excellent pay package
• Attractive benefits
• Great mileage
• Direct deposit
• Subsidized fuel
• Fuel cards
• Paid pick-up & delivery

Our Requirements:
• Canada & USA teams
• USA singles
• LCV teams and singles
• Dedicated switches
• Qualified and professional Owner Operators
• Minimum two years of verifiable experience
• Clean abstract/CVOR
• Clean criminal search

1-855-872-7602
recruiting@dayandrossinc.ca
www.dayross.ca

Day & Ross is a an equal opportunity employer.

Driving for Excellence

Here We
GrOW

AGAin!

SnowbirdS auto connection ltd. iS a growing 
vehicle relocation Service provider acroSS north america

• 2500 to 3500 per week mileage
•  Paid loading & unloading
•  Paid Border Crossing
• Paid orientation
•  Every Mile Paid
•  Benefits & company contributed  

Pension Plan (RRSPs)

Also Hiring 
Owner Operators 
Percentage Paid!

ALL Teams Welcome!!

HIRING DRIVERS 

Single Drivers earn up to $0.53/mile

https://twitter.com/SnowbirdsAC
https://www.facebook.com/SnowbirdsAutoConnection

Please email your resume to: ashley@snowbirdsautoconnection.com 
or contact Ron or Ashley at 416-638-0001 •  Fax: 416-638-9986

Company supplies Smart Phone, Float & Fuel Card

•  Direct Deposit
•  Maintained Fleet 
•  Minimum 3 year  

AZ License Required

•  Experience with loading and  
unloading a car carrier is necessary

• Training is provided

Average 5 to 7 days out
65 Years of Stability
Secure Customer Base Means Steady Freight
Excellent Pay Package
Company Benefits Plan

ExpEriEncEd A-Z cAnAdA/USA drivErS And  
OwnEr OpErAtOrS rEqUirEd
Minimum 1 Year Driving Experience
Cross Border Carrier Passport or Fast Card required
Good Abstract & Criminal Search
No age limit on Owner Operator tractor units

jobs@mckevitt-trucking.com  •  Toll Free: 855-755-6738 • cell #204-293-7914 • fax 888-905-7482

Eliminate the star burst

Eliminate the AZ licensed Ontario Owner Operators and Company drivers Apply Only.

Eliminate We Offer and You Offer

Eliminate Your not just a number your success is our success

Eliminate Norm Schultz Recruiter - 30 years experienced

Eliminate tired of 10-12 days out

Eliminate Earn Long Haul $$$$

Eliminate Our drivers average 5-6 days out then home with their families

Ok in the Purple arrow space under the tractor add the following in white:
Experienced Deck Drivers Needed for our New Division.

Above 65 years of stability put in:
Average 5 to 7 days out

Where company paid Benefit Plan put:

Company Benefits Plan

Where You Offer is put this:
Experienced A-Z Canada/USA Drivers and Owner Operators required

Replace Able to go US, replace with this:
Cross Border Carrier Passport or Fast Card required

Eliminate Your Not Just a number: “Your success is our success”

Eliminate Norm Schultz Recruiter - 30 years experience

Eliminate the McKevitt Trucking Ltd Logo from the top.
Replace with a simple McKevitt Trucking Limited above the truck/trailer

Eliminate Norm.schultz@mckevitt-trucking.com
Replace with:
jobs@mckevitt-trucking.com

In front of 855-755_6738 put Toll Free:
Add the following cell# 204-293-7914

McKEVITT TRUCKING LIMITED

ExpEriEncEd dEck drivErs nEEdEd for our nEw division

Now HiriNg

owNEr oPErATorS
 to Haul to the U.S.A.

u 80% with Company Trailer  u 85% with own Trailer 
u Home weekends  u Paid weekly  u Company Fuel Cards 

u No Administration Fees  u No Hidden Costs
u Benefit Package Available
Flatbed Experience an Asset

Fleet average for 2013 was $2.58 per mile

MAITLAND 
TRANSPORTATION SYSTEMS LTD.

1-888-720-7237
Fax: 519-523-4763

BLYTH oN. CANADA
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KRISKA: ON THE ROAD, ONLINE!
Join us on Facebook to share ideas 
from a Driver’s point of view. Transportation / Logistics / Warehousing

Kriska is a premier provider of asset-based transportation services

For additional information E-mail or Call Kriska Toll Free:

recruiting@kriska.com / 800.461.8000 Ex 5252 kriskajobs.com

With a 
voluntary
turnover of just
10%, we have
one of the best
retention rates 
in the industry

We are 
a multiple 
award-winning
company with
recognition 
from both our
customers and
our drivers

We never cut 
corners on our
equipment. Every
truck comes with
an APU, fridge, and
we don’t slip seat.

We have 
an industry
leading pay
package 
with weekly 
home time

PROUDLY
CANADIAN
SINCE 1978

1

3 4 5

2

We hire both 
experienced 
and entry level
drivers as well 
as owner 
operators 

Kriska Recognizes that Experience Goes a Long Way

KRISKA TRUCK NEWS Ad11 5 Things_Layout 1  14-05-08  4:15 PM  Page 1

Kriska.indd   1 14-05-09   9:00 AM
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achieved it.” 
He wants to see passion for the in-

dustry, a willingness to share and be 
involved. 

So what do these gigs pay? Not 
enough to quit your day job. 

McHorse says they compensate 
Team Run Smart members for any 
downtime due to industry events, and 
they also get a Freightliner truck, but 
it’s a lease deal, not a free truck. 

“It sounds like you get a pot full of 
money but by the time you’re done 
with a couple of agents and Reve-
nue Canada, when you knock every-
thing off at the end, it’s not any re-
ally big deal,” Debogorski explains. 
“It’s better than working two months 
on the winter road here, but I can’t 
stop working – I live in Yellowknife! 
My costs are $15,000 a month here. 
If I was like Lisa or some of the other 
people with a mobile home down-
town, I’d be doing great, but I don’t: 
I’ve got equipment and payments on 
that equipment. If you’re not here all 
the time, then you lose your business. 
People aren’t going to wait for some 
celebrity truck driver to come back. 
Every time I come home I’m basically 
waiting to do a job.” 

(Still, he admits, it has improved 
his financial situation to a degree).

By all accounts, being a celebrity 
trucker is more like having two jobs. 

“Last year Lisa and I did five truck 
shows in the United Kingdom. I was 
in Louisville again this year. I did a 
six-week, 42-stop book tour with the 
longest tractor in the world. So that’s 
a lot of things people wouldn’t be do-
ing otherwise,” Debogorski explains. 

“It’s worth the investment to go 
to truck shows and learn about new 
products because it’s good for busi-
ness,” Caffee notes. “But yes, it is a 
time commitment and sometimes it 
is inconvenient to do some of these 
things but the payback in our own 
personal growth…it’s not a get rich 
program but it is an intangible asset. 
It brings excitement and diversity to 
what we do, it keeps our minds fo-
cused and active by talking to people 
and learning about our equipment.” 

No matter how big of a celebrity 
you are, there’s a responsibility,  
Debogorski says. 

“I’ve had the opportunity to touch 
people all around the world. There’s 
seven billion people in the world, 
that’s a book with seven billion pages 
and you have a page in this book. And 
if you make your page a better page, 
you make it a better world. And a lot 
of times we’re responsible for other 
pages, and if you can lift somebody 
else up, we make a couple of more 
pages better pages. 

“I was in Wisconsin a couple of 
years ago meeting 850 people a day 
for two days in a row: I’ve got 30 sec-
onds to make eye contact, a connec-
tion, give you some advice, tell you a 
joke, lift you up, say something to the 
kids and maybe take a picture and try 
to leave you better. Sometimes people 
say ‘You made my month,’ for what-
ever reason. Well that’s a big thing. 
I’ve improved the world for a few days 
for somebody.”  

Some drivers 
revel in the 
spotlight
Continued from page 61

We Hire tHe Best 
to Be tHe Best!

225 Huron Road, 
Sebringville, ON  N0K 1X0

1-800-565-5557 or 519-393-6194 ext. 242

Fax: 519-393-5147
E mail: dianneb@woodcockbrothers.com

www.woodcockbrothers.com

Our mileage rate is

$1.26 to $1.39 PLUS fuel surcharge.

We are hiring
Owner Operators

Sign-On Bonus Applicants must have 
flatbed experience

Automotive Dedicated Runs & Reefer FL, TX, CA 
Steady work year round 
Clean abstract, Driving records & Criminal 
search with minimum 2 years Experience a Must 
New contracts start end of April 
Many more incentives 

Please call Adrian:  (416) 677 – 2636

DRIVER 
Single 0.46 
Teams 0.58
Local $ 20 / hour 

O/O 
Single $1.23 + FSC 
Teams $1.28 + FSC 
Current FSC 0.33 

    AZ Drivers
  & Owner
Operators 
     REQUIRED 
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              Call: 

     1-800-890-2558 x3100
                Email: dispatch@precisiongroupag.com

www.precisiongroupag.com

PRECISION SPECIALIZED DIVISION
Exceptional Service for Exceptional Freight

• New DeDicateD Roll-tite tRaileRs
• New DRiveR BoNus system
• scheDuleD home time
• PaiD weekly DiRect DePosit
• BeNefits

PRECISION TRUCK LINES INC.
Exceptional Service • Guaranteed

   Our fleet is growing with  
new trucks arriving in June & July

our fleet is growing with new trucks  
arriving in June & July!

New  salary based 
over-the-Road package

for our specialized and 
heavyhaul positions 

company Drivers 
• we Pay $0.43 PeR mile 
• veRy DePeNDaBle miles
• all emPty miles PaiD
• DiRect DePosit
• PaiD weekly
• stRuctuReD home time
• PaiD Picks aND DRoPs
•  safety & PeRfoRmaNce  

BoNus 
• fuel BoNus

• satellite DisPatcheD
• all emPty miles PaiD
• we Pay $1.45 PeR mile

owner operators

Winner of the 
SC&RA Hauling Job 
of the Year Award

we are looking for qualified drivers / owner operators
to be a part of our growing team.

two great companies, same great atmosphere.

• PaiD Plates / iNsuRaNce / tolls
• fuel caP iN Place
• PaiD Picks & DRoPs

Precision Truck Lines Tab.indd   1 14-05-09   12:04 PM
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By James Menzies

NASHVILLE, TENNESSEE 

Hybrid commercial vehicles have 
lost some luster over the past couple 
years, as natural gas has stolen the 
headlines and established itself as 
the alternative fuel of choice among 
many f leets looking to reduce their 
fuel costs and environmental foot-
prints.  

However, a panel of medium-duty 
truck operators speaking at the Tech-
nology & Maintenance Council meet-
ings agreed that hybrids can still pro-
vide significant fuel savings, when 
deployed into the right duty cycles.

Ronald Kleintop, who manages the 
Miami Dade County f leet in Florida, 
said his municipality has been run-
ning hydraulic hybrid garbage trucks 
from Autocar. The hybrid powertrain 
was developed by Parker.

After running six trucks for three 
years, Kleintop said Miami saw a fuel 
savings of 20-25% initially, and as 
high as 56% on some routes. 

Worries about downtime turned 
out to be unwarranted, Kleintop said, 
even though Parker deployed a team 
of engineers to the area to help sup-
port the trucks.

“What we found was, uptime was 
much better than we had with our 
diesels and we also found fuel econ-
omy kept getting better and better,” 
Kleintop said.

The municipality was impressed 
enough with the fuel savings to order 
another 62 trucks with the Parker Hy-
brid Drive System. 

But even where the application is 
perfect for hydraulic hybrids and the 
trucks are surpassing the expect-
ed fuel savings, Kleintop said there’s 
pressure to move to compressed nat-
ural gas (CNG).

“We are under an order (from the 
city) where we can’t buy anything 
that’s not CNG and I have a real prob-
lem with that,” he said. “We have no 
facilities for maintenance or fuelling 
capability for CNG. I have a tough 
time with that because, when you 
find something that works, why do 
something else?”

When deploying hydraulic hybrid 
trucks, some driver training is re-
quired, Kleintop acknowledged.

“Until (drivers) learned how to op-
erate the truck, it took longer for them 
to make their routes. Once they had 
the training, they made their routes 
20-35 minutes faster (than with diesel 
trucks),” he said.

The hybrids, according to Kleintop, 
have been more reliable than their 
diesel counterparts and maintenance 
requirements were about the same. 
Some other benefits include quieter 
operation and quicker launches.

Tony Eiermann, f leet asset manag-
er with Coca-Cola Refreshments, also 
voiced satisfaction with the perfor-
mance of hybrid vehicles. 

Nine per cent of its delivery f leet 
– some 738 vehicles – are hybrids. 
Coca-Cola is on a mission to reduce 
its fuel consumption by 15% by 2020, 
and for good reason; every 1% in fuel 
savings reduces Coke’s fuel con-
sumption by 560,000 gallons per year. 
But while hybrids work well across 

many of Coca-Cola’s routes, Eirmann 
stressed there’s no single solution to 
greening the f leet. 

He preached a holistic approach to 
alternative fuels, including hybrids 
and other alternatives, such as plug-
in electric vehicles and natural gas.

He also pointed out hybrid vehicles 
don’t have to cost a lot more than die-
sels, if you take advantage of govern-
ment grants. 

Of Coca-Cola’s 738 hybrids, almost 
all were purchased through grant 
programs, which in many cases com-
pletely eliminated the cost premium 
associated with hybrid vehicles. Oth-
er technologies that are working well 
for Coke include natural gas and XL 

bolt-on hybrid systems.
The nice thing about hybridization, 

Eirmann noted, is that there’s no ad-
ditional fuelling infrastructure re-

quired. 
The first of Coca-Cola’s hybrids 

were put into service in 2007. They’re 
now out of warranty and Eirmann 

said the f leet is beginning to encoun-
ter some costly repairs. 

“Some of those price tags (for re-
pairs) are a bit expensive,” he said. 

The New York City experience, de-
livered by Rocco DiRico of the City 
of New York Sanitation Department, 
emphasized just how varied results 
with hybrid vehicles can be, depend-
ing on technology type and duty cy-
cle. New York deployed both hybrid-
electric vehicles as well as hydraulic 
hybrids. 

The hydraulic hybrids, which 
worked so well in Miami, delivered 
a disappointing 3.2% improvement 
in miles per gallon. The hybrid-elec-
trics, on the other hand, showed a 
22% improvement. DiRico agreed 
with Eirmann’s philosophy that 
there’s no single solution.

“None of them are a cure-all, fits-all,” 
he said. “You have to be diverse.” 

Hybrids still viable…in the right application
Natural gas has displaced hybrid-electric drive systems as the 
most talked-about ‘green’ powertrain solution. But experts say 
hybrids are still viable when deployed in the right applications.

Uptime was much 
better than we had 
with our diesels,”
Ronald Kleintop

“
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Kenworth offers 
$1,000 rebate to 
OBAC members
KIRKLAND, WASHINGTON 

Members of the Owner-Operator’s 
Business Association of Canada 
(OBAC) who purchase one of Ken-
worth’s qualifying trucks this year will 
get a US$1,000 rebate. 

Eligible trucks include new Ken-
worth T660, T700, T800, T880, W900 
and T680 in day cab or sleeper con-
figurations. Buyers must show their 
OBAC membership card. 

Contact your Kenworth dealer or 
OBAC for full details. 

Trailer Wizards 
expands in Delta
DELTA, BRITISH COLUMBIA

Trailer Wizards has opened a new ex-
panded branch in Delta, BC. The new 
branch is a 15-bay shop with a space for 
retail parts sales. 

“We’re very excited to be serving 
customers from our new home,” said 
Craig McConnell, vice-president of 
Trailer Wizards’ B.C. region.“Our new 
Delta facility has quick access to the 
South Fraser Perimeter Road connect-
ing Hwy. 1 and the ports. This new fa-
cility will really allow us to bring our 
trailer service to the next level with 
our additional bays and parts depart-
ment.This is a great opportunity for us 
to reintroduce ourselves to the com-
munity and our customers and really 
show them what working with Trailer 
Wizards is all about.” 

PacLease 
Edmonton 
Kenworth 
honoured
EDMONTON, ALBERTA

There were two winners of the Pa-
cLease’s Franchise of the Year award: 
PacLease Edmonton Kenworth and 
Rush Truck Leasing – Houston. 

The Franchise of the Year award is 
given to the best Peterbilt and Kenworth 
PacLease franchises for their success in 
sales and employee dedication. 

“Based on the PacLease Standards 
of Excellence program, both fran-
chises demonstrated their commit-
ment to outstanding performance and 
exceptional service,” said PacLease 
president Neil Vonnahme. “We’re very 
proud of what everyone has accom-
plished this year and their ability to 
exceed the needs of our customers.”

Canadian regional award winners 
included: Northwest Region, PacLease 
Edmonton Kenworth, Edmonton, Alta.;  
and Canada East Region: Peterbilt On-
tario PacLease, Mississauga, Ont.  

Don’t miss this opportunity. Apply today.
drive@thegtigroup.com

T: 1.800-544.4188    F:514.639.9488
Attn: Danny or Michael

www.gtispecialized.com
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CNG trucks 
working well for 
Giant Eagle
By James Menzies

INDIANAPOLIS, INDIANA 

Even with a markup of 40% compared to 
the cost of diesel-powered tractors, Giant 
Eagle’s compressed natural gas (CNG)-
powered Volvos are delivering a substan-
tial savings. Mike Lickert, fleet manager 
with Pittsburgh, Pa.-based Giant Eagle, 
discussed his company’s CNG trucking 
program at the Green Truck Summit. 

The company took delivery of its first 
CNG-powered tractors in 2011, which in-
cluded the first 10 CNG-powered Volvo 
trucks ever built. It also opened a $1-mil-
lion CNG fuelling station. 

Initially, the trucks came powered by 
the 8.9-litre Cummins Westport spark-
ignited engine, but in the fourth quarter 
of 2013 Giant Eagle added 40 trucks with 
the 11.9-litre ISX12 G. 

That brings the CNG fleet to 61 trucks, 
plus a yard tractor and natural gas-pow-
ered reefer.

Lickert said the fuel savings have met 
expectations, even though at 4.6 miles 
per gallon, the trucks achieve worse 
mileage than the diesels (5.7 mpg). The 
fuel costs per mile are 42 cents for the 
CNG trucks and 70 cents for the diesels, 
Lickert noted.

Among the lessons learned along the 
way are that the belief natural gas trucks 
will extend oil life is a myth, Lickert said. 

“Right now, we have to change the 
oil more often than with the diesels,” 
he said. “We’re working with a major oil 
manufacturer to extend that and make it 
diesel-like.”

But he also said the belief that mainte-
nance costs will be higher is also a myth. 
Lickert said the company budged for an 
extra penny per mile in maintenance-re-
lated expenses, but that hasn’t been nec-
essary.

“What you’re spending on spark plugs, 
you’re saving on emissions controls,” he 
said, noting these trucks are free of SCR 
and its associated problems. 

Lickert was charged with develop-
ing a natural gas trucking program 
after a company executive returned 
from a trip to India and noticed the 
trucks there were powered by natu-
ral gas. 

In addition to fuel savings, Lick-
ert said the trucks are quiet to operate 
and the newer vehicles with the ISX12 
G (400 hp/1,400 lb.-ft. torque) provide 
diesel-like performance. 

ENN’s LNG station 
achieves milestone
CHILLIWACK, BRITISH COLUMBIA

ENN Canada fuelled up its 1,000th 
customer at its new liquefied natural 
gas (LNG) station in Chilliwack after 
two months of operation. The station 
is full-service and is opened 24 hours 
a day, seven days a week. It is situated 
along Hwy. 1, one of the busiest truck-
ing corridors in B.C. 

“With 1,000 trucks filled in under 
two months, it is clear the BC trucking 
industry has embraced LNG as a safer, 
cleaner and cost competitive alterna-
tive to diesel,” said Henry Cai, CEO of 
ENN Canada.  

WE ARE CURRENTLY HIRING 

Owner-Operator Teams 
and Company Teams 

for Western Canada and Ontario.

Local Drivers (sign-on bonus applies) 
out of the Maritimes and Western Canada.

CALL OUR RECRUITING TEAM
TODAY AND FIND OUT MORE 

1-855-564-8029
 slhrecruiting@slh.ca

Join us on 
facebook www.slh.ca
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Class 8 orders cool in April, but 
remain stronger than last year
April’s preliminary truck order activity contained mixed news for manufactur-
ers. With about 24,000 Class 8 trucks ordered, and 42,200 Classes 5-8 units, April 
was only the sixth best order month of the past seven, but it was also the 10th 
best order month of the past eight years, according to ACT Research. 

“For Class 8, the 24,400 North American net orders that were booked in April 
represented the lowest intake since November. April’s orders were down 11% 
from March, and were up just 5% compared to a year ago. That single-digit year-
over-year gain was just the second in 14 months of strong double-digit gains,” 
said Kenny Vieth, president and senior analyst with ACT. “Classes 5-7 saw strong 
orders continue through April. For the month, net orders rose 5% from April 
2013, but fell to 2% from February to 17,800 units. Consistency continues to be a 
part of the MD vehicle order story.”

FTR reported preliminary figures showing Class 8 net orders of 24,115 units, 
11% below March figures but still 5% above a year ago, marking the fifteenth 
straight month of y-o-y improvements. Class 8 orders over the last six months 
have seen activity reach 334,000 units on an annualized rate. OEMs are expected 
to continue to raise build rates to meet the demand, FTR predicts.

Don Ake, FTR vice-president of commercial vehicles, said “April orders gener-
ally met our expectations and are in line with our forecast. Class 8 order activity 
was bound to fall back some from the velocity of the past four months. With or-
ders up almost 28% year to date, the industry is on track for a great year.” 

Navistar closes 
largest single 
order for 
LoneStar trucks
LISLE, ILLINOIS 

Navistar is celebrating its largest ever one-
time sale of International LoneStar trucks. 

 Announced June 8, Celadon Trucking 
Services, based in Indianapolis, purchased 
almost 500 International LoneStar on-high-
way tractors fitted with Cummins ISX15 
engines.  

“Celadon is a true partner and this is an-
other example of the confidence the mar-
ket has in our products,” said Bill Kozek, 
president, North America Truck and Parts. 
“In this industry, we are the best at manag-
ing relationships and putting our custom-
ers first. By providing great products and 
backing up our offerings with great ser-
vice, we’ll continue to win. Celadon is also 
one of the fleets using OnCommand Con-
nection, which provides a number of tools 
to help fleet managers further maximize 
vehicle uptime.”  

“Compelling relationships and great 
service support provided by our Interna-
tional dealers made all the difference in 
this deal,” added Dennis Huffmon, vice-
president and general manager, Midwest 
Region. “We need to stay focused and con-
tinue to deliver for each and every custom-
er because those efforts will keep us well 
positioned for the future.” 

Prestone publishes educational 
white paper on coolants
Are you having a hard time keeping your OATs, NOATs and HOATs straight? Prestone 
has just published a four-page white paper on heavy-duty engine coolants, that de-
scribes key differences between the various coolants on the market.

“Antifreeze/coolant is the lifeblood of a heavy duty vehicle’s cooling system. It is 
also a jack-of-all-trades that performs many specific duties during vehicle opera-
tion. Therefore, it is imperative that the driver and/or fleet owner be aware of the 
type of coolant that is in the engine and how it must be maintained, which is becom-
ing more and more important as additional coolant formulations and engine types 
are being developed,” Prestone outlines in the white paper.

The white paper provides definitions of commonly used terms and also highlights 
the performance advantages of the various types of coolant available for heavy-duty 
engines. You can download the white paper from www.Prestone.com.

KINGSTON, ONTARIO 

Tallman Truck Centre is now a Bobcat 

Equipment distributor in the Kingston 
market.

The company has launched Bobcat 
of Kingston as a division of Tallman 
Truck Centre.

It will operate out of Tallman’s ex-
isting Kingston location at 750 Dalton 
Ave., Kingston, Ont.

“We are excited about our new 
partnership with Bobcat. This new 
business venture is consistent with 
our strategy of partnering with in-
dustry-leading equipment brands, 
to bring our customers best in class 
products,” announced Kevin Tall-
man, president of Tallman Truck Cen-
tre. “In the skid steer and mini-exca-
vator business, Bobcat is by far the 
best and most well-known brand in 
the industry. We look forward to sell-
ing and servicing Bobcat equipment 
in our new market.”

Heading the new division will be 
Jamie Impola, who can be reached at 
jimpola@bobcatofkingston.ca. 

Tallman Truck Centre adds Bobcat 
Equipment line at Kingston location
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Kenworth 
parts and 
service 
centre 
opens in 
Quebec
MONT-LAURIER, QUEBEC

 A rural area northwest of Montreal 
has a new Kenworth parts and ser-
vice facility.  The 18,700 square-foot 
Kenworth Mont-Laurier dealership is 
situated on a 22-acre site with 600 feet 
of frontage along boulevard Albiny 
Paquette (Quebec Route 117) about a 
mile east of Quebec Route 309. Ac-
cording to general manager Luc Lefeb-
vre, it’s an easy spot to access.

“This new location provides opera-
tors in the Hautes-Laurentides region 
a more convenient location to get ser-
vice for their trucks,” he said.  

“The property offers truck drivers 
room to maneuver and park their trucks 
and trailers as well as the space in the 
building to expand the truck dealership 
and add more service bays and parts 
warehouse space as our business grows. 
We will also expand our hours of opera-
tion as the business grows.”

Danny Poudier is Kenworth Mont-
Laurier’s service manager and Domi-
nique Taillon is the parts manager. 

Winnipeg Carrier 
Transicold dealer 
wins award
WINNIPEG, MANITOBA 

Carrier Transicold named its 2013 
North American and Latin American 
Dealers of the Year at its recent annual 
meeting.  

The big winners were CT Power of 
Commerce City, Colo., and Frio Servi-
cio de Monterrey S.A. de C.V. of Mon-
terrey, Nuevo Leon, Mexico, respec-
tively.

Canada was also a winner at the 
event. Central Transport Refrigeration 
of Winnipeg, Manitoba took home the 
“Extra Mile” award for its outstanding 
customer service. 

“Our Dealer of the Year recipients 
and Extra Mile winner epitomize the 
significant progress our dealer net-
work has made in enhancing train-
ing levels, increasing parts availability 
and improving processes that result in 
superior customer support,” said Tom 
Spencer, dealer network manager, 
Carrier Transicold.

Carrier Transicold also awarded in-
dividuals for their outstanding year. 
Mark Miller of Coast Truck Centers, 
Troutdale, Ore., was named Deal-
er Sales Manager of the Year; Doug 
Shaver of Carrier Transicold South, 
Lake City, Ga., was Dealer Parts Man-
ager of the Year; and Dave Lake of 
Carrier Transicold of Detroit, Lincoln 
Park, Mich., was named Dealer Ser-
vice Manager of the Year.

Imagine  
a  
New Horizon 
as an  
Owner Operator   
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• Canada/U.S. teams 
• Canada Only teams 

up to $5000 sign on bonus 

recruiting@arnoldbros.com    
www.arnoldbros.com 

1-855-JOIN ABT        1-800-565-1798 
 WINNIPEG MANITOBA  HEAD OFFICE                         MILTON ONTARIO TERMINAL                                             

564‐6228 

Fax: 519-766-0437    E-mail: kellacott@laidlawvan.cawww.laidlawvan.ca

If you have a 
professional attitude and 

desire to succeed

CALL KEN ELLACOTT 1.800.263.8267

  HIRING
Owner Operators
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By James Menzies

Are 6x2 axle configurations coming 
to Canada in any significant way? Is 
interest in air disc brakes cooling? 
How are the new reduced stopping 
distance (RSD)-compliant brakes 
performing in the field? And what 
other trends are driving component 
suppliers?

These were a few of the questions I 
had the opportunity to present to se-
nior executives with Meritor, during 

an exclusive interview with Jay Craig, 
senior vice-president and president, 
commercial truck and industrial, and 
Joe ElBehairy, the company’s vice-
president of engineering and quality.

•
TN: Jay, how is the market shaping 

up for Meritor this year and for the in-
dustry as a whole?

Craig: What we see for the rest of 
the year is very, very strong. What 
we’re hearing, even today from cus-
tomers walking around the (Mid-

America Trucking) show, is the mar-
ket seems strong.

The good thing about this upturn 
compared to previous ones – espe-
cially the last one – is there is no reg-
ulatory deadline looming, so we’re 
all hopeful production can be much 
more rational.

TN: Do you have any concerns 
about production capacity and being 
able to secure the raw materials you 
need?

Craig: No, I think we’ve planned 
for it and we feel very well prepared. 
Any time you get a spike like this, you 
tend to see some commodities that 
tend to run away a bit, but overall we 
feel very good about it.

TN: Joe, one of the themes at this 
year’s show has been fuel economy 

and one of the ways OEMs are im-
proving fuel economy is through en-
gine downspeeding. But this places 
some additional strain on down-
stream components, doesn’t it?

ElBehairy: There’s more torque 
that goes through the driveline be-
cause of the startability. In order to 
have an acceptable level of startabil-
ity, the engine torque and drivetrain 
torques are increased. What custom-
ers need to understand and look at is 
the drivetrain system, starting with 
the engine, what powertrain pro-
tection technologies are enabled in 
the engine is really critical to mak-
ing sure that as they go faster, they’re 
not overloading the rest of the sys-
tem. But then beyond that, they 
need to make sure the transmission, 
driveshaft and axle are all linked 
up in terms of those torques that go 
through the system.

TN: How does this impact the 
spec’ing process?

ElBehairy: Customers have to look 
at things a little bit differently. They 
have to understand the technologies 
and how things interact more than 
they used to; there’s just a lot more in-
teraction between the engine, trans-
mission and the axle than their used 
to be.

Where I think some f leets get into 
trouble is when they don’t coordinate 
the selection of those components 
or those systems properly, and they 
have a less than optimized system. So 
what you see OEMs trying to drive are 
unique configurations that are better 
tuned to drive f leets into more opti-
mal solutions.

TN: There continues to be a lot of 
talk about 6x2 axle configurations. 
Will this ever be a mainstream spec’ 
or will it always be a niche market?

ElBehairy: The technology is there 
that should enable them to become 
mainstream from a functional stand-
point. We’ve developed systems that 
are every bit as functional as a 6x4 
and we’ve demonstrated them to 
skeptical f leets. You have a roughly 
400-lb weight savings going to a 6x2, 
you have comparable traction and 
you have a 2-3% fuel economy advan-
tage just because of the loss reduc-
tion that you have by eliminating the 
gear sets.

I think all the technological en-
ablers are there, but it’s a matter of 
changing peoples’ mindsets and f leet 
buying habits. I think it will come 
– the question is how fast? Boldly, 
I’ll say yes, it will be mainstream in 
the next five years, but we’ve said 
that about a lot of technologies that 
haven’t made it yet. But the technol-
ogy is there.

TN: You mentioned skeptical f leets 
– that must be especially true in Can-
ada. Will we see the 6x2 trend spread 
up into Canada?

ElBehairy: There are several prov-
inces that don’t allow it today. We 
have been working with a mini-con-
sortium to try to address some of the 
challenges in Canada and the two 
(provinces) that are really resisting 
this right now are Quebec and On-
tario.

Specifically, it’s the load shift tech-
nology that is necessary to enable 
traction. They don’t allow it because 
their concern is, there’s nothing to 

Talking technology with Meritor’s top engineer
Is interest in disc brakes cooling? What 
component trends are emerging? And why 
are Ontario and Quebec reluctant to allow 
the latest 6x2 axle configurations?

Ryder is currently looking for quality . . . .
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•  Paid border crossing and road tolls
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control it from being done full-time 
and not just in a traction event.

TN: But why would a driver do that?
ElBehairy: In an extreme situation 

where you can lift the axle and turn it 
into a 4x2 – that’s the extreme of a 6x2 
with load shift – somebody could do 
that (raise the axle when loaded) for 
fuel economy reasons. 

That’s what we’re discussing with 
both Ontario and Quebec, but that’s 
really the limitation we have right 
now. 

The other provinces have agreed 
with us and are okay in accepting it; 
it’s those two that have stepped back. 
This is recent, within the last couple 
of weeks. We’re going to keep  
pushing.

TN: Moving to brakes, have there 
been any issues in the field with the 
reduced stopping distance (RSD) 
brakes?

ElBehairy: The brakes are per-
forming very well. The things we’re 
looking at for RSD is the aftermarket 
cycles, making sure people replace 
them with stopping distance-compli-
ant friction so they don’t reduce the 
safety that was the whole purpose of 
the brake.

One thing we’re seeing a little bit 
of, is there’s more braking force on 
the front end of the truck now. The 
OEMs and brake manufacturers are 
working through that to try to tune 
things to make sure that’s not an is-
sue, but by and large, it’s been very 
successful.

TN: I heard it said recently that you 
shouldn’t feather RSD brakes, that 
they are formulated to work. Would 
you agree?

ElBehairy: I wouldn’t disagree. 
When you baby a brake, you have a 
tendency to allow it to glaze and that 
could impact its performance when 
you need it. 

So the challenge is, though the 
brakes were designed in extreme 
braking situations to (stop shorter) – 
most of the OEMs drove about a  
225-ft. stopping distance, about a 10% 
margin to the regulation – the real-
ity is drivers are still stopping at the 
same braking speed they did before 
RSD, they just have a lot more brake 
force if they need it. 

As a percentage of absolute power 
available, what they’re using is proba-
bly a lower percentage than they used 
to, so I wouldn’t disagree. It’s not a 
cause for concern, but don’t be afraid 
to use the brakes that are there.

TN: Besides compromising stop-
ping distances, what other risks are 
involved in using non-RSD aftermar-
ket friction?

ElBehairy: If you put a friction in 
that wasn’t developed for that brake 
system, you have noise concerns, 
you can have friction swell, pad swell 
and other issues like that, that would 
be concerning. You might have pre-
mature wear on your drums. Those 
things are all certainly possible.

TN: Are you continuing to see in-
creased demand for air disc brakes or 
has it cooled off?

ElBehairy: The short answer is yes, 
we see continued adoption. It’s steady 
but it’s still slow, on an order of  
1-2% per year increase, which isn’t  
insignificant. 

We see more OEMs planning for 
standard position platforms with air 
disc brakes. Obviously there’s an up-

charge, it’s a premium technology.

TN: Drum brakes have gotten bet-
ter as a result of the reduced stop-
ping distance requirements. Has 
that slowed the adoption rate for disc 
brakes?

ElBehairy: No question about it. 
When the RSD regulations came out, 
I think the original view was the ma-
jority of the applications would be 
driven to disc brakes. The reality is 

drum brakes evolved. I think that 
has been a bit of a challenge for disc 
brake adoption and rightfully so.

At the end of the day, f leets have to 
make a purchase decision based on 
total economics: acquisition price, 
service, maintenance, ease of use, 

drivers, safety – all those parameters 
are part of the equation.

 
TN: Besides downspeeding, 6x2 ax-

les and disc brakes, what other trends 

are you seeing that affect – or can be 
affected by – Meritor?

ElBehairy: Lightweighting. There’s 
always a double-edged sword when 
it comes to lightweighting because 
there’s usually a cost impact that goes 
with it and the majority of vehicle 
platforms aren’t willing to pay a pre-
mium for lightweighting. As a result, 
we can’t apply those economies of 
scale and make further advances.

If 80% of the market was going af-
ter lightweighting, imagine the scale 
you’d have and the cost reduction 
you’d get from doing that. So that’s a 
big challenge. 

The other thing you’ll see is more 
focus on vehicle dynamics, specifi-
cally suspension integration. 

A Class 8 truck is not typically 
thought of in the context of handling, 
but one OEM is developing a rear sus-
pension that’s targeted at increasing 
roll stiffness. You wouldn’t inherently 
think about that, but we see that as a 
trend.  

The majority of vehicle platforms 
aren’t willing to pay a premium for 
lightweighting. As a result, we can’t apply 
those economies of scale  and make 
further advances.”
Joe ElBehairy, Meritor
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NIAGARA-ON-THE-LAKE, ONTARIO

Along with swapping ghost stories and 
tales of devotion to NHL teams both in 
and out of the playoffs, the presentations 
and discussions at the PeopleNet Trans-
portation Symposium shared best prac-
tices, industry information and compa-
ny news updates. The event began with 
a networking evening at the Olde Angel 
Inn, which describes itself as “Ontario’s 
oldest operating inn.” Originally built in 
Niagara-on-the-Lake in 1789 and rebuilt 
in 1815 after the War of 1812, the inn is 
said to be haunted by the ghost of Capt. 
Colin Swayze, killed during the Ameri-
can invasion of May, 1813.

While Capt. Swayze didn’t appear, 
presenters conjured up tales of spooks 
and magic while invoking the spectres 
of government regulation and technol-
ogy updates.

ELDs
PeopleNet president Brian McLaugh-
lin discussed the final US government 
ruling on its electronic logging device 
(ELD) mandate, calling it a “whopper” of 
a document. McLaughlin explained that 
currently the mandate is being subjected 
to the required 60-day comment period 
(which he thinks may be extended), and 
then told attendees “once the final rule 
hits the federal registry, which is prob-

ably the beginning of next year, those 
who use current EOBRs or e-driver logs, 
will remain in compliance for four years 
from that period of time. So if you are us-
ing a PeopleNet system, or another simi-
lar one, it will be compliant for four years 
from that time. If you aren’t using any-
thing, then you have two years from that 
date to become compliant.”

McLaughlin added, “in general we 
were pleased with the rulemaking, but 
there are a couple of things we are com-
menting on, and we are suggesting our 
customers comment on, and we will 
provide guidance if you are interested.”

He mentioned some specific, note-
worthy regulations, including the fact 
that drivers are now able to edit their 
logs, and that they must approve any 
changes to their logs made in the back 
office before that record becomes of-
ficial. The mandate also requires that 
drivers have direct access to the log in-
formation. McLaughlin said this will 
cause the company to “beef up” the 
driver centre information in PeopleNet 
displays.

“There is also a lot of discussion 
around interaction with law enforce-
ment. You will have to have multiple 
forms of interaction with law enforce-
ment. A printer is optional, it’s not re-
quired, but you will have to show some 
type of communication on screen law 
enforcement will get to see. You will also 
have to pass the data wirelessly at the 
roadside,” explained McLaughlin.

Wireless connectivity
As the Canadian wireless telecommu-
nications industry grows and evolves, 
it will force users to adapt to changing 
technologies.

“The good news is, all the networks 
up here – Telus and Bell are the ones we 
primarily use – are building out their 
4G and HSPA+ networks, as well as LTE 
networks, so (there’s) very rapid adop-
tion and rapid movement towards these. 
The other side of that is they are sunset-
ting the CDMA 1xRTT networks over 
the next 12-18 months. This is some-
thing we use today. 1xRTT DMA is really 
2.5/3G-classified, but certain geogra-
phies will phase out sooner than others. 
What we’re hearing – and these are the 
most important dates we are planning 
for – is July next year (telecom) carriers 
will begin to shift capacity off the 1xRTT 
in particular in British Columbia (except 
for Nelson), Alberta and parts of Que-
bec along the Gaspe Peninsula. And in 
early 2017 carriers will begin more of a 
universal shutdown. They won’t go any 
faster, whether they go slower will de-
pend on consumer response and mis-
sion critical systems response to this…
There is one caveat. In 2015 there may 
be some early changeover in Thunder 
Bay as well. What this means is in these 
areas, the systems you use will start to 
feel some network degradation.”

To put the new technology in context, 
he said the current speed range is from 
140-160 kbps and with 4G that jumps to 
4 Mbps. “So massive, massive amounts 
of data for the same low price.”

McLaughlin said in comparison, the 
US takes a slower approach to sunset-
ting, with Sprint/Verizon promising to 
continue 1xRTT for another 10 years.

To deal with the technology changes 
PeopleNet will be deploying a new on-
board computer, currently nicknamed 
“the puck.” McLaughlin promised it will 
be released “as soon as feasible” with it 
being in full commercial release by Q4 
this year. He said it will be plug-and-
play and quick to install (a maximum of 
30 minutes) and backwards compatible 
to all existing systems. It will be able to 
run on HSPA+ or, for an extra cost, LTE 
networks. In a related topic, McLaughlin 
announced PeopleNet is creating inter-
faces for Android-based devices, which 
means customers won’t be limited to us-
ing Windows-based smart phones and 
tablets to access their data.      

Managing telematics data
Fred Myatt, commercial auto segment 
director for Zurich North America, told 
attendees that it’s not enough to be col-
lecting telematics data. They need to 
manage the information as well. He 
admitted that it’s easy for people to be-
come overwhelmed by the number of 
variables on-board systems can record, 
so he suggests limiting the number of 
reports regularly reviewed.

When an incident occurs on the road, 
Myatt said there are a few basics that 
need to be checked, and in these cir-
cumstances, the telematics data must 
be paired with information gathered by 
other, less high-tech methods. First, he 
said if drivers are working as a team, it’s 
necessary to establish who was behind 
the wheel. Next, he said it’s crucial to 
understand the driving conditions, not-

talking technology at 
PeopleNet symposium
By Carolyn Gruske
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ing driving out of Toronto at rush hour 
is different than a highway in the mid-
dle of nowhere. “It’s not an excuse, but 
I have to understand what else is going 
on,” he said.

As for the telematics data, “I tend to 
look at a couple of really big things: hard 
braking, speed versus posted speed…
hard steering. These give me a really 
good idea of what is going on out there.” 
For hard braking, Myatt tends to use  
7 mph per second as a threshold.

While computerized information is 
valuable, Myatt reminded the audience 
not to neglect the human element when 
it comes to managing drivers. One busi-
ness Zurich dealt with even took a radi-
cal approach when it wanted to help 
drivers improve their skills and perfor-
mance: “They talked to drivers like they 
were human beings,” he said.

“How many people in the industry 
have you seen that frankly don’t talk to 
drivers? Whether it’s at customer sites or 
at their own company? They aren’t al-
ways the nicest to those drivers.”

Craig Whittaker, process improve-
ment manager for the Seaboard Trans-
port Group of Companies in Dartmouth, 
N.S., was able to tie measurable savings 
and improvements to his company’s use 
of PeopleNet over the past 10 years. Even 
though he didn’t know it, Seaboard had 
Permitax as part of its software services 
bundle. Once Whittaker began using that 
application to manage its fuel tax report-
ing, he was able to eliminate four full-
time positions.

“We had drivers filling out fuel tax re-
ports every day, handing them in. Then 
somebody had to make sure we got one 
from every truck, then they had to man-
ually input them into a spreadsheet. 
Then they had to create reports to pro-

cess,” he said, adding that after the sys-
tem was up and running, it only takes 
about three hours to manage the fuel 
tax reporting. On the road, the results 
were equally dramatic. In particular, by 
setting over-speed alarms and sending 
daily notifications to the drivers of their 
infractions, Seaboard changed its driv-
ers’ behaviour.

“Within a year we reduced (over-
speeding) by 88%. We did sudden stop 
alarms and had about a 65% reduction 
in sudden stops.”

When the company implemented 
e-logs, Whittaker said Seaboard com-
pletely eliminated a three-day process 
for five people, and reassigned the staff 
formerly responsible for filing and pro-
cessing driver logs to the task of educat-
ing drivers. “There is more value in that 
than processing paper,” he said.

When Seaboard originally started 
running speed-checks, it set the lim-
it at 5 km/h above the limit. After a few 
months, it reviewed the data. In total ap-
proximately 80,000 speed checks were 
run per day, which resulted in a speed 
exception being recorded once every 62 
miles. “Those were pretty scary num-
bers to be honest,” Whittaker said. Af-
ter engaging in driver education and 
awareness programs, the current fig-
ures show company drivers travel over 
500 miles before registering a speed ex-
ception. “That’s a huge improvement.”

Even though Seaboard has a decade 
of experience with the system, it is still 
finding new capabilities. Currently the 
company is in beta testing to close the 
loop on managing its DVIR work orders, 
and reduce the amount of paper used in 
managing repairs. After that fault code 
monitoring and management is top of 
Whittaker’s wish list.  
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the Guarantee company to offer 
accounts receivable insurance
TORONTO, ONTaRiO

The Guarantee Company has announced a partnership with Millennium CreditRisk 
Management, which allows its transportation clients to receive preferred pricing 
on accounts receivable insurance. Preferential policy conditions will also be  
extended to The Guarantee Company’s customers, according to the companies.

The Guarantee is offering with Millenium, a TransCred product that insures 
accounts receivable. Clients can insure their top 10 buyers, specific buyers or 
their entire buying portfolio, protecting them against financial loss resulting 
from non-collection of unpaid invoices.

“TransCred is a credit insurance product tailored to the logistics and trucking 
industry. This product has been developed to help companies grow their sales by 
targeting business opportunities with credit worthy customers,” explained John 
Middleton, president, Millennium CreditRisk Management. “Our transportation 
clients are able to obtain enhanced bank financing because lenders will make 
more credit available knowing their accounts receivable asset base is insured. 
This gives the insured company balance sheet and income statement protection 
since the bad debt expense and provision for bad debts can be reduced.”

“Our partnership with Millennium reinforces the dedication to be focused on 
our customer’s business needs and their bottom line concerns while providing 
innovative insurance solutions, competitive advantages and unique growth  
opportunities for all stakeholders,” added Angelique Magi, vice-president,  
transportation and strategic initiatives with The Guarantee. £

TORONTO, ONTaRiO 

TransCore Link Logistics is in-
troducing a new Truck-to-Load 
Ratio analytics tool, which will 
allow carriers and freight brokers 
to access real-time and histori-
cal data on total truck and load 
volumes.

They’ll also be able to view ra-
tios in specific areas. The new 
index was launched at Truck 
World. The new Posting Index 
can drill down by geographic 
area, equipment type, and truck-
load vs less-than-load shipments 
and trucks.

TransCore says its new service 
is built on its Loadlink freight 
matching system and the tool 
captures data from 14 million 
loads and trucks posted to the 

network each year.
“The explosion of load volumes, 

changes in capacity demands, and 
currency fluctuations observed since 
the end of last year have dramati-
cally impacted the buying and sell-
ing rates,” says Claudia Milicevic, se-
nior director and general manager of 
TransCore Link Logistics. “Posting 
Index gives our customers enhanced 
technology that’s easy to use and as-
sists in making sound business deci-
sions on where to grow their business, 
or change their lanes quickly to re-
spond to these fluctuations.”

The tool has already been demon-
strated to customers across Canada 
and TransCore says it has been well 
received. Carriers and brokers claim it 
allows them to more accurately quote 
rates based on truck and load avail-
ability in a given lane. £

TransCore offers industry new 
truck-to-load ratio analytics tool

Ryder, Decisiv 
offer maintenance 
to large fleets
MiaMi, FlORida

Ryder System and Decisiv have an-
nounced a partnership they say will 
provide large and for-hire truck fleets 
with the ability to better manage their 
maintenance activities across multi-
ple providers. Decisiv produces a ser-
vice relationship management (SRM) 
platform used to monitor every ser-
vice event in real-time. Ryder provides 
fleet maintenance capabilities that 
can help carriers manage and main-
tain their vehicles.

Through the partnership, Decisiv 
will combine its platform with Ryder’s 
Managed Maintenance Solutions, 
which covers a portfolio of mainte-
nance services offered through 700 
locations, via some 5,000 technicians. 
The companies say carriers will re-
ceive consistent, quality service, im-
proved uptime and significant cost 
savings by tapping into the combined 
resources of Decisiv and Ryder.

The offering will also include 24/7 
roadside assistance, extended repair 
hours, predictable pricing and avail-
able replacement vehicles.

“Ryder has the best technicians in the 
industry, and a national network of ser-
vice locations to ensure fleets are cov-
ered wherever they go,” said Dennis 
Cooke, president, global fleet manage-
ment solutions for Ryder. “Our partner-
ship with Decisiv enhances this world-
class maintenance offering by helping to 
seamlessly integrate maintenance tech-
nology systems into one user-friendly 
dashboard, making it easier than ever for 
large fleets to do business with Ryder.”

“The powerful combination of Deci-
siv’s web based platform with Ryder’s 
extensive network and fleet manage-
ment and maintenance expertise gives 
large private and for-hire fleets unpar-
alleled coverage, as well as anywhere, 
anytime and any device access to initiate 
and manage their maintenance require-
ments,” added Dick Hyatt, president and 
CEO of Decisiv.  “We are excited to be af-
filiated with such a well-respected brand 
in the transportation industry.” £
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Ingersoll 
debuts new 
self-steer 
axle
INGERSOLL, ONtaRIO

Ingersoll Axles has introduced a 
30-degree disc brake self-steering 
axle, for improved maneuverability in 
tight spaces.

The 30-degree design was intro-
duced to the Canadian market at 
Truck World. 

“Our customers face many instanc-
es where their trailers are in tight situ-
ations and getting the most turn angle 
out of their axles as possible is impera-
tive,” said Neil Haslam, head of design 
engineering at Ingersoll Axles.

The new self-steer axle has a for-
ward-facing tie-rod design that allows 
turn angles of up to 30 degrees for disc 
brake axles. It is offered with Haldex, 
Wabco and Bendix disc brake packages 
and is available in all track lengths, as 
well as an inverted drop-center version.

Ingersoll Axles also introduced a 
mid-mount disc brake suspension, a 
lubrication system and a load moni-
toring system. More info can be found 
at www.ingersollaxles.com. £

tORONtO, ONtaRIO

Goodyear had a pair of new tires on 
display at this year’s Truck World.

The G731 MSA and G751 MSA 
mixed-service tires will be launched 
in Canada this summer in several 
sizes, available with DuraSeal  
technology. 

DuraSeal features a gel-like rubber 
compound that’s built into the tire’s 
casing. When a tire’s tread is dam-

aged, the substance is released and 
can seal punctures of up to a quarter 
inch in diameter.

“Goodyear DuraSeal Technology 
helps keep trucks up and running, 
which helps prevent expensive down-
time, lowering f leets’ overall oper-
ating costs,” said Brian Buckham, 
marketing manager, Goodyear Com-
mercial Tire Systems. “Goodyear is 
the only tire company that offers this 
unique, money-saving technology.”

The G731 MSA is designed for ap-
plications that are about 20% on-road 
and 80% off-road. Goodyear says its 
removal mileage has been extended 
by about 5% compared to its prede-
cessor, the G288 MSA. 

It also features lower rolling resis-
tance for improved fuel economy and 
a wider footprint for extra traction 
and stability. 

The tire will be offered in the fol-
lowing sizes: 11R22.5 (with Du-
raSeal Technology); 12R22.5; 

11R22.5; 11R24.5; 275/70R22.5; and 
255/70R22.5.

The G751 MSA is designed for ap-
plications that are on-road 80% of the 
time and off-road 20% of the time.

It features a high-scrub tread com-
pound for cut, chip and tear resis-
tance and more wearable rubber. 

It boasts up to 50% more miles to 
removal than its predecessor, the 
G287 MSA, Goodyear claims. And the 
G751 also features a wider footprint 
and lower rolling resistance.

The G751 MSA will be available 
in the following sizes: 11R22.5 (with 
DuraSeal Technology); 315/80R22.5 
(with DuraSeal Technology); 12R22.5; 
12R24.5; 11R22.5; 11R24.5; and 
315/80R22.5.

“These premium tires are big on 
tread life, toughness and fuel econ-
omy, and Goodyear’s exclusive, self-
sealing DuraSeal Technology will 
help keep them up and running,” said 
Buckham. £

Goodyear introduces two new mixed-service tires Online IRP fee 
indicator
CaLGaRy, aLbERta

North Star Fleet Solutions has rolled 
out its new online tool for estimating 
vehicle registration fees under the 
International Registration Plan (IRP).

The new tool is called IRP FeeCalc 
and it amalgamates everything one 
needs to manage IRP and fees into 
one simple application. With the tool 
you can create fleets, enter actual 
or estimated data, generate reports 
and more. 

“IRP FeeCalc gives you a sys-
tem for estimating your IRP fees and 
keeping your vehicle and distance 
data organized and properly calculat-
ed,” said Sandy Johnson, president, 
North Star Fleet Solutions. “It’s easy 
to use whether you have one vehicle 
in your fleet or 10,000.”  The IRP Fee-
Calc is available as a monthly sub-
scription from NorthStarFleet.com. £

Oliver Rubber 
comes out with 
new retread
GREENVILLE, SOuth CaROLINa

Oliver Rubber has announced the 
launch of its Oliver Performance Drive 
– a drive position retread for both long-
haul and regional applications.

“The Performance Drive is the new-
est Oliver product. It is designed with 
unique properties to assist fleet op-
erations in controlling their overall 
tire expenditures,” said Oliver prod-
uct category manager, Philip Boarts. 
“This retread delivers high mileage 
and excellent traction throughout the 
life of the tread.”

Oliver claims its proprietary tread 
compounding delivers great wear re-
sistance, while the grooves help with 
rain and snow evacuation.They are 
designed for single and tandem axle 
tractors, the Performance Drive has 
26/32nds of tread depth and is available 
in sizes:  210, 220, 230, 240 and 250. £

SUBSCRIBE
NOW!READING SOMEONE

ELSE’S COPY?
Have your own!

MOVING?
REQUALIFY?

Call (416) 442 5600 ext. 3553

Company ______________________________________________________________________________________________

Name ______________________________________________

Address  _______________________________________________________________________________________________   

City ________________________________________  Province ________________________  Postal Code  ____________

Phone: (       ) ____________  Ext. ______   Fax: (       ) ____________  Email _____________________________________

Title ______________________________________________

CHANGE OF ADDRESS ONLY
Serial # from code line on mailing label

1     1    4

 Canada’s National Trucking Newspaper and Equipment Buyer’s Guide

 Canada USA Foreign � Charge Card � Cheque Enclosed

DO YOU WISH
TO RECEIVE 

OR CONTINUE 
TO RECEIVE

TRUCk NEWS

❏ YES     ❏ NO

Signature

Date

� Visa     � Mastercard     � Amex

No: _____________________________________________

Expiry Date: ______________________________________

Signature:_______________________  Date: ____________

PLEASE ANSWER THE FOLLOWING QUESTIONS

1)   How many vehicles are based at or controlled from this location? Please indicate quantities by type: 
___ No. of Straight Trucks     ___ No. of Trailers     ___ No. of Buses     ___ No. of Truck-Tractors     ___ No. of Off-Road Vehicles

2)  Does this location operate, control or administer one or more vehicles in any of the following Gross Vehicle Weight (GVW) categories?  Please check YES or NO:
 14,969 kg. & over (33,001 lbs. & over)   ❏ YES   ❏ NO  
 11,794-14,968 kg. (26,001-33,000 lbs.)  ❏ YES   ❏ NO  

3) This location operates, controls or administers:
 Diesel powered vehicles  ❏ YES   ❏ NO     Refrigerated vehicles  ❏ YES   ❏ NO     Pickups or Utility Vans  ❏ YES   ❏ NO     Propane powered vehicles  ❏ YES   ❏ NO

4) Do you operate maintenance facilities at this location?    ❏ YES   ❏ NO       IF YES, do you employ mechanics?........   ❏ YES   ❏ NO

5) Indicate your PRIMARY type of business by checking ONLY ONE of the following:
 a) ❏ For Hire/Contract Trucking (hauling for others)
 b) ❏ Lease/Rental
 c) ❏ Food Production / Distribution / Beverages
 d) ❏ Farming

6) Are you involved in the purchase of equipment or replacement parts? ❏ YES   ❏ NO

7) Are you responsible either directly or indirectly for equipment maintenance? ❏ YES   ❏ NO

 1 Year � $43.95 � $109.95 � $109.95
  (+ applicable taxes)

 2 Years � $66.95
  (+ applicable taxes)

 Single Copy � $8.00 � $10.00 � $10.00
  Quebec Residents Add 7.5% QST; AB, MB, PE, SK, QC & 
  Territories Add 5% GST; BC, NF, NB & ON Add 13% HST; NS 15%.

 e) ❏ Government (Fed., Prov., Local)
 f) ❏ Public Utility (electric, gas, telephone)
 g) ❏ Construction / Mining / Sand & Gravel
 h) ❏ Petroleum / Dry Bulk / Chemicals / Tank

 i) ❏ Manufacturing / Processing
 j i) ❏ Retail
 jii) ❏ Wholesale
 k) ❏ Logging / Lumber

 b) ❏ Bus Transportation
 m) ❏ Other (Please specify) 

Under 4,536 kg. (10,000 lbs.)  ❏ YES   ❏ NO8,846-11,793 kg. (19,501-26,000 lbs.)  ❏ YES   ❏ NO
4,536-8,845 kg. (10,000-19,500 lbs.)   ❏ YES   ❏ NO

Send payment to: Truck News, 80 Valleybrook Drive, Toronto, Ontario M3B 2S9 Today

PANTONE P185

TN LOGO 2014 p185c.indd   1 14-01-16   10:17 AM

pg 76-77 tn june v3.indd   77 14-05-12   4:46 PM



78 fleet news

B.J. Bear bought by Us firm
KITCHENER, ONTaRIO 

B.J. Bear Grain Co. has been purchased by Custom Ecology, a US-based waste 
hauler that was looking to expand its Canadian presence.

Terms of the deal were not disclosed.
Mableton, Ga.-based Custom Ecology is owned by private equity firm Kinder-

hook Industries. Prior to the recent purchase of B.J. Bear, Custom Ecology served 
the Greater Toronto Area with a 44-truck fleet based in Southeast Michigan.

B.J. Bear provides outsourced municipal solid waste hauling services to large 
commercial waste collection businesses and waste generators.

“We are excited to partner with Kyle Grundy, president of B.J. Bear, who brings 
20 years of industry experience to Custom Ecology,” announced Craig Stafford, 
president and founder of Custom Ecology. 

“The acquisition of B.J. Bear will allow us to grow our customer base in the 
Greater Toronto Area and also allow us to provide intra-Canadian waste hauling 
to our existing customers.”

Rob Michalik, managing director of Kinderhook, added “Craig and his team 
have demonstrated a strong ability to identify, execute and integrate strategic 
acquisitions, which have expanded the company’s geographic footprint and en-
hanced its service offerings. B.J. Bear offers significant strategic value for Cus-
tom Ecology with its expansive service territory, exceptional management 
team and superior customer service.” £ 

By Jim Bray

CaLGaRY, aLBERTa

It may not be “Back to the Future,” but 
Gene Orlick’s move to rebrand his fleet 
to honour his family is meant as a way to 
tip his corporate hat to those who came 
before him as he guides the business into 
the great unknown.

Orlick cut his trucking teeth working 
for his uncle Tom’s original Orlick Trans-
port, a company that began in 1948 and 
kept the young Gene employed through 
the 1970s and 80s, before being shut 
down in 1990 when Tom retired and sold 
the company’s assets. Gene Orlick set 
up his sequel company in 1995 with two 
trucks and four trailers, transporting pop 
bottles for Coca-Cola and since then, the 
company has grown to where it now em-
ploys about 55 people, with 30 trucks and 
150 trailers. The Orlicks, Gene and his 
wife Nancy, bought and sold real estate 
and saved their pennies to get the new 
company up and running. 

“We sold a big house and lived in a hol-
iday trailer for a year and invested in the 
trucking company,” Orlick said. As for 
using the family name, with its long but 
not necessarily strictly related history, “I 
actually asked (Tom) and got his bless-
ing. There’s goodwill attached to that but 
Tom and I had a famous relationship so 
that was never really an issue and now 
we are trying to give back and show we 
respect what they had.” 

He credited Nancy with the idea of go-
ing to red trucks when they purchase 
new tractors, saying “That’s our family 
colour from way back, so I got together 
with my brother and he designed our lo-
gos, same as for uncle Tom.”

Orlicks obviously has a lot of hardware 

to rebrand, but it’ll be done by attrition. 
“Rebranding is expensive, obviously, 

so we want to do it in an orderly fashion,” 
Orlick said. “We have trucks that have life 
for another year or two, so they will stay 
white. It’s probably a three-year program 
before you’ll see a red pipeline up and 
down Hwy. 2.” 

Orlick is partial to the Kenworth 
brand, and has a picture of a 1973 Orlicks 
Kenworth in his office. 

“It’s gorgeous,” he said. “It brought 
back some memories. And of course Ken-
worth is a quality tractor and we’re look-
ing forward to working with that sup-
plier. We think we have the bells and 
whistles sorted out and we’re looking for-
ward to running a really good fleet.”

Besides retro-branding the trucks, 
Orlicks is also going all a-Twitter, thanks 
to input from some young folks. 

“I started mentoring SAIT students,” 
Orlick said, “and they got us looking to-
ward social media, Twitter, Facebook 
and all that to attract drivers and differ-
ent staff. We’ve also got some new decals 
we’re putting on trailers to attract new 
people as well.”

As for the new, old look, Orlick said 
“The tribute is to the Orlick family and 
not just us. There’s a lot of them and we’re 
just trying to hold that pride and carry it 
on to the third generation: our daughters. 
So it’s kind of fun. I was incredibly proud 
of that fleet and although I wanted my 
own identity when I started Gene Orlick 
Transport, it has now come full circle and 
the red trucks are back to stay. And we 
hope the new trucks and colours will at-
tract more drivers to our company as well 
as retain them, a common goal with all 
carriers.”  The retro look kicked off pub-
licly at the beginning of April, with the 
delivery of six brand new Kenworths. £

Gene Orlick Transport is honouring the family’s heritage with its new 
paint scheme.

Calgary carrier revisits its 
roots as it moves forward

Contrans sells waste collection fleets
WOODSTOCK, ONTaRIO

Contrans Group has announced it is selling its waste collection businesses to 
GFL Environmental. Contrans subsidiaries Tri-Line Disposal and Deuce Dispos-
al, operating in Edmonton, Alta. and Slave Lake, Alta. respectively, are included 
in the deal.

“GFL approached us and informed us that they were very interested in acquir-
ing our waste collection business,” said Contrans chairman and CEO Stan Dun-
ford. “They are a growing company looking for an established and significant 
solid waste market presence in Alberta. After undertaking a strategic review, we 
decided that it would be in Contrans’ shareholders’ best interests to take this op-
portunity to unlock the equity that the company has established in its waste col-
lection segment and to focus on our core business of freight transportation. We 
are deeply grateful for the efforts and dedication of the employees at Tri-Line 
Disposal and Deuce and wish them all the best in their future endeavours.” £ 
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CALGARY, ALbeRtA

Bess Tank Lines has purchased High 
River, Alta.-based Cooney’s Farm Ser-
vices, significantly growing its chemi-
cal hauling capabilities.

Bess Tank Lines, a division of Que-
bec-based B&B Group, is a family-
owned bulk carrier based in Calgary, 
providing services across Canada and 
the US. Ben Rouillard, executive vice-
president of B&B Group/Bess Tank 
Lines, told Truck News the deal will al-
low the growing company to expand 

its chemical hauling business.
Cooney’s was founded in 1972 by 

Dayle Ann and Keith Coonfer. Keith 
has since passed away and Dayle Ann 
is now ready to retire. Their son, Doug 
Coonfer, will remain on as operations 
manager.

“This strategic acquisition is a per-
fect fit for Bess Tank Lines whose 
foundations are built on family values, 
safety and customer service,” Rouil-
lard said. “I would like to welcome the 
professional staff of Cooney’s, includ-
ing Doug Coonfer, who will remain the 

operations manager.”
Rouillard said Cooney’s was a good 

fit for Bess Tank Lines, because it’s a 
“well-managed and established fam-
ily-owned chemical hauling business 
with a solid reputation.”

Rouillard also wished Dayle Ann 
well in her retirement. “Dayle Ann has 
been a pioneer in the Alberta tank 
business and a mentor for a lot of us in 
the industry,” he said. Rouillard said 
Bess Tank Lines is looking to contin-
ue to grow and hinted further acquisi-
tions could be in store. £

Bess Tank Lines buys Cooney’s Farm Services RTL-Westcan 
buys oilfield 
services fleet
neiLbuRG, sAskAtChewAn

RTL-Westcan, itself acquired late 
last year by Kenan Advantage 
Group, has announced the pur-
chase of Silverman Oilfield  
Services.

The deal was closed April 15.
“This acquisition is part of our 

long-term growth strategy to ex-
pand current oilfield operations, 
our customer base and diversi-
fy our overall service offerings,” 
RTL-Westcan announced in a  
release.

Silverman Oilfield Services is a 
third-generation family business 
with six locations across Eastern 
Alberta and Western Saskatch-
ewan. It offers oilfield and fluid 
hauling services, including pro-
duced water and crude oil.

“We are excited to welcome the 
Wiens family and Silverman Oil-
field Services to the RTL-West-
can family and the opportunities 
and added value we will be able 
to provide our customers,” the 
release said. “Our two compa-
nies share many common values, 
including an emphasis on excep-
tional service, equipment, and 
safety, and we have the utmost 
respect for the entire Silverman 
Oilfield Services team.”  £

toRonto, ontARio

Manitoulin Group’s Expedite Plus has expanded its pres-
ence in Asia, opening a Hong Kong office and establishing 
a presence in Mainland China with new service centres in 
Shanghai and Beijing. The Hong Kong office will serve as a 
hub in Asia and strengthen the company’s ability to manage 
urgent shipments, the company announced.

“Continued economic growth in Asia, global competition, 
and the changing purchasing behaviour of the market, are 
all fuelling demand for our services and we expect the West 
to Asia and intra-Asian lanes will become exponentially busy 
in the years to come,” said Dwayne Hihn, president, Expedite 
Plus. “Our presence in China broadens our coverage in Asia 
which enables us to meet those demands. Speed and reliabil-
ity are essential in business today and we are one of only a 
handful of companies with the expertise and reach to man-
age shipments across the world at a moment’s notice.” 

Expedite Plus’ primary offering is its on-board courier de-

livery service, which provides emergency shipping capa-
bilities, enabling urgent package delivery anywhere in the 
world, the company says.

“At Expedite Plus we know the meaning of time-critical 
delivery,” said Devon Bovenlander, managing director, Ex-
pedite Plus Asia. “It can mean getting your automotive part 
on time, or losing hundreds of thousands of dollars in pro-
duction downtime. Whether shipping to or from Tianjin or 
Toronto, or anywhere else in the world, Expedite Plus has 
the reliable global network, intricate co-ordination capabil-
ities, and local knowledge and experience to get your pack-
age safely to its destination within a matter of hours.”

“As part of the Manitoulin Group of Companies, Expedite 
Plus now provides customers in Asia with the advantage of 
easy access to the Group’s full portfolio of best-in-class offer-
ings, superior customer service, and global reach,” added Gord 
Smith, chief executive officer, Manitoulin Group of Compa-
nies. “This provides them with a one-stop-shop for all their 
transportation needs and a true business partner.” £

Expedite Plus expands Asian presence
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3499 Propane Bobtail, Stainless steel rear enclosure.
 Stock WS20153499
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Cummins Eastern Canada has an-
nounced Bill Fields has returned to 
the company in the position of auto-
motive territory manager for the GTA 
and Central Eastern Ontario.

He assumed his new role Apr. 2. 
Fields previously worked for Cummins 
and has remained active in the truck-
ing industry since he left the company 
in 2001.

“With his ability to build relation-
ships, sell engines and manage teams 

we are sure he will be a great resource 
and partner for all of our dealers,” 
said Robert Verdurmen, regional vice-
president, Ontario for Cummins East-
ern Canada. “We are excited to have 
his knowledge, skills, reputation and 
passion for diesel engines behind the 
Cummins name.”  

•
The National Association of Profes-
sional Women (NAPW) has named 
Angelika Ringuette, owner and vice-

president of Ashton Transport, a 2014 
Professional Woman of the Year. 

She is recognized for this presti-
gious award for her leadership in mar-
keting. Formed almost 25 years ago, 
Ashton Transport has a fleet of more 
than 20 tractors and 70 trailers that 
provide service to Western Canada. 

Ringuette says she’s looking forward 
to providing transport to the Keystone 
pipeline project and is an active mem-
ber in her community, supporting or-
ganizations like Stars Air Ambulance 
and The Boys and Girls Club. 

•
Bridgestone Commercial Solutions has 
named John Boynton its new president. 
Boynton was previously vice-president 
of sales. As president, he’ll oversee the 
daily operation, profitability and long-
term strategic direction of the compa-
ny’s truck and bus tire sales as well as 
the Bandag retreading business.

“I have had the opportunity to work 
with John for a number of years, and 
his professionalism and sound leader-
ship have been instrumental in help-
ing us meet the challenges of today’s 
dynamic truck and bus tire and retread 
marketplace,” said Kurt Danielson, 
president, US and Canada Commercial 
Tire Sales, BATO, and senior vice-presi-
dent, Bridgestone Americas. “I know he 
is the right choice to lead the BCS orga-
nization to the next level.”

Boynton has been with Bridgestone 
since 1998, when he joined the orga-
nization as a fleet sales rep. Later that 
same year he was promoted to district 
sales manager.

•
Mullen Group has announced that 
its president and co-CEO Stephen H. 
Lockwood plans to resign as an officer 
on June 30. 

Lockwood held these positions 
since 2004, when he joined the com-
pany. He will continue as director of 
Mullen Group. 

Murray K. Mullen, chairman and 
CEO, will take over as president. 

“The past 10 years I have spent at 
Mullen Group have been very reward-
ing and fulfilling.  I am proud of our 
accomplishments over these 10 years 
and would like to thank the Mullen 
team for their dedication and efforts in 
creating a ‘best in class’ organization”, 
said Lockwood.

“It goes without saying that Steve 

has been an integral part of this orga-
nization for many years. On behalf of 
our Board of Directors, our employ-
ees and the senior executive of Mullen 
Group, I thank Steve for his 10 years 
of dedication and service. I am also 
delighted that Steve will remain as a 
member of our board of directors en-
suring that his experience, wisdom 
and professional guidance will remain 
with our organization,” said Mullen.

•
On Apr. 8, the trucking industry lost 
a well-known and highly respected 
truck salesman when Bernie Zardo 
died suddenly at his home. His career 
in the truck sales business included 
stints at: Elgin Motors; Belmont Chev-
Olds; Kenworth; Oshawa Truck Cen-
tre; McCleave International; Metro 
International; and most recently, Tall-
man Truck Centres. 

His career spanned 44 years. 
“He was highly respected in his in-

dustry from the customers to the own-
ers of the companies, to the girls in 
the office and licensing bureau and 
the guys in the parts department,” his 
family said. “All and many others were 
recipients of Bernie’s generous coffees, 
Timbits and chocolates, and a quick 
conversation. His great work ethic gar-
nered repeat customers that always 
asked for Bernie.”

•
The Manitoba Trucking Association 
(MTA) has announced Bob Dolyniuk’s 
retirement. He was the organization’s 
executive director for 17 years. 

 Dolyniuk spent 43 years working in 
the trucking industry.  He was elected 
to the MTA Board of Directors and be-
came the president in 1994.  In 1997 he 
joined the MTA as staff and eventually 
became executive director. 

 “The MTA of today has a strong 
Board of Directors and a knowledge-
able and experienced staff that are un-
afraid to challenge and question one 
another in order to achieve the best 
outcomes for our members.  The MTA 
executive and staff have been manag-
ing this transition plan for many years.  
After more than 43 years in this indus-
try I am confident that now is the right 
time to step down and allow a new 
leader to take the reins,” said Dolyni-
uk.  The new executive director will 
be the MTA’s current general manager 
Terry Shaw. 

•
The Alberta trucking community has 
lost one of its most prominent members 
with the death of William “Bill” Sokil. 
Sokil, 83, was president and CEO of 
Edmonton-based Sokil Transportation 
Group, a company that has 877 pieces 
of equipment and 270 employees.  Sokil 
also held the title of director-at-large 
with the Alberta Motor Transport As-
sociation (AMTA), a position that built 
upon Sokil’s two terms as president of 
the AMTA (formerly the Alberta Truck-
ing Association). He was president from 
1971-1972 and again for the 1979-1980 
term. Sokil also served as chair of the 
Canadian Trucking Alliance. 

“I always had the greatest respect 
for his dynamic approach and ability 
to move issues forward to solution,” 
said Richard Warnock, acting execu-
tive director, AMTA. “Our industry 
owes him a debt of gratitude for his 
leadership.”

According to the AMTA, Sokil was 
“actively involved in legislative and 
regulatory affairs at the municipal, 
provincial, federal and international 
levels. He was regarded by many as a 
major force in the industry who led in 
a quiet way, someone who was ahead 
of his time andmade things better for 
the entire industry.”  £

It was a month of goodbyes, with the passing of two 
prominent industry players and the retirements and 
resignations of others. Also, a Western Canadian 
fleet owner is recognized.
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ou may have heard that 
laughter is good for 
you, but do you know 
how good for you? Well, 
according to the Mayo 
Clinic, it’s no joke. Al-

though laughter is not a cure-all, it 
does trigger physiological changes in 
your body that bring both short- and 
long-term physical benefits. 

For the short-term, a good laugh 
stimulates many organs, carrying 
oxygen-rich air to your heart, lungs, 

and other muscles, while increasing 
the amount of endorphins released 
by your brain. Laughter triggers 
and then stops your stress response, 
which quickly increases and then 
decreases your heart rate and blood 
pressure – leaving you with a sense of 
relaxedness. 

While you’re laughing, you breathe 
faster, which draws in more oxygen 
to feed your tissues. Your stimulated 
circulation quickly carries away any 
oxygen-depleted blood. This allows 

your muscles to relax more thorough-
ly to reduce stress-related muscle 
stiffness, tension and/or spasm for up 
to 45 minutes. It can also reduce the 
severity of any physical pain because 
laughter triggers your pituitary gland 
to produce painkillers, which can 
break the pain-spasm cycle which  
occurs with some chronic muscle  
disorders.

Not just for the short run, laughter 
is also good for the long-haul. 

Negative reactions to circumstances 
trigger chemical reactions that in-
crease the stress response in your 
body, producing the stress hormones 
adrenaline and cortisol, which in-
crease free radicals and decrease 
your immune system’s efficiency.

 In contrast, laughter releases neu-
ropeptides which fight and help re-
verse stress’s effects.

Laughter builds your immune sys-
tem. It improves the response of your 
body’s tumor and disease fighting 
cells (T-cells and Gamma-interferon). 
It also stimulates the production of 
immunoglobulin in your saliva, help-
ing defend against respiratory infec-
tions and reducing the number and 
severity of colds you catch.

Laughter also protects your heart 
from developing heart disease and 
other cardiovascular conditions by 
lowering your blood pressure, im-
proving the function of your blood 
vessels and stimulating blood f low.

Researchers at the University of 
Maryland found that watching drama 
or comedy affected people’s blood 
vessels differently. Their study found 
that watching drama restricted view-
ers’ blood f low. However, watching 
comedy improved their blood f low.

Laughter can even affect blood sug-
ar levels. In a recent two-day study, a 
group of diabetics ate the same meal, 
attended a tedious lecture and then 
had their blood sugar levels recorded. 
The next day, the same group ate the 
same meal, attended a comedy per-
formance and then had their blood 
sugar levels recorded. The blood sug-
ar level comparisons showed that the 
levels were notably lower after view-
ing comedy.

Laughter can also increase your 
brain function. It improves your 
alertness, creativity, memory, and 
ability to learn.

 Humour has a quick effect on your 

body. Less than a half-second af-
ter being exposed to something you 
find funny, an electrical wave moves 
through your higher brain functions 
of the cerebral cortex. Your left hemi-
sphere then analyzes the words and 
the structures of the humour and 
your right hemisphere “gets” the joke. 
Your visual sensory area of the oc-
cipital lobe then creates correspond-
ing images. Your limbic, or emotional 
system makes you happier; and fi-
nally your motor sections make you 
smile or laugh.

In contrast, laughter can also help 
you relax. Laughter stimulates your 
pituitary gland to release its relax-
ation chemicals, so laughter right 
now can lead to a deeper sleep  
tonight. 

On a small scale, laughter can help 
you stay in shape. 

Recent studies show that sustained 
laughter can have the same effect on 
your body as a mild workout. When 
you laugh, you stretch your dia-
phragm, as well as abdominal, respi-
ratory, facial, leg and back muscles. 

William Fry, a pioneer in laughter 
research, said that it took 10 minutes 
on a rowing machine to get his heart 
rate elevated to the level it would 
reach after just one minute of hearty 
laughter.

 According to an American univer-
sity, 10-15 minutes of laughter can 
burn up to 50 calories. However, don’t 
throw out your fitness program; 12 
hours of continuous laughter would 
only burn off one pound.

More laughter could really benefit 
your health. Why not take advantage 
of it? It’s simple, portable, and  
it’s free. 

Invest in your ongoing well-being 
by identifying and/or creating more 
opportunities to laugh. 

On the road in between traffic re-
ports, occasionally escape the drama 
by turning your radio dial to a com-
edy station. When you turn on the TV 
on your next layover, choose a come-
dy show instead of a crime show. 

As you catch up on the news read-
ing the paper, take time to read the 
comics, too. 

Later, share the funny shows, stories 
or jokes that made you laugh so you 
can laugh at them again with someone 
else. Stay in touch with people that 
make you laugh.

Good health is no laughing matter. 
And many times – laughter really is 
the best medicine.

It’s no joke: laughter 
is good for you

Karen Bowen is a professional health and 
nutrition consultant, and she can be reached 
at karen_bowen@yahoo.com.

Y

health82

www.tfsgroup.com

Celebrating  40 Years of Excellence: 1974-2014

Karen Bowen

Preventive
Maintenance

• We Ship Across Canada       
• FREE Inspection & Estimate
• Certified Technicians
• All Work Warrantied

SpecialiStS in truck 
& induStrial radiatorS

Your Complete Cooling SYStem ServiCe
• Rad • Air Charge Cooler • AC Condenser

5900 dixie rd., unit 11, Mississauga, ont. l4W 1e9
(905) 670-3696 • 1-800-716-3081 

Fax: (905) 670-2283

Britannia Rd.

Shawson

Hwy 401

5900

Di
xi

e 
Ro

ad

n

➤

4 Hour
Drive-Thru Service

(Most Trucks)

All Model Metal Tank Replacement for Plastic O.E.M.

Open Monday to 
Saturday

Atlantis Radiator
TRuck AuTo SeRvice inc.

13 CANADIAN TRUCKS

pg 82-83 june v3.indd   82 14-05-09   3:14 PM

http://www.tfsgroup.com


ngrown toenails are a com-
mon condition which occurs 
when the corners or side of 
a toenail grows into the sur-
rounding skin. This may re-
sult in pain and swelling or 
even infection. Although in-

grown toenails can occur in any toe, 
it most often affects the big toes.  

There are several causes of in-
grown toenails which include cutting 
your toenails either too short or not 
straight across. Both of these cases 
increase the chances of the toenail 
growing into the surrounding skin of 
the toe.

 Injury to the toenail during sports 
for example may also increase the 
risk of ingrown toenails. 

Finally, wearing footwear that 
causes crowding of the toes may in-
crease the risk as well.  

The good news is that most cases 
of ingrown toenails can effectively 
be treated at home. Soaking your feet 
in warm water for 15 minutes a few 
times a day will help to reduce swell-
ing and tenderness. After each soak-
ing, place a small piece of cotton or 
waxed dental f loss under the ingrown 
toenail. This will help the nail grow 
above the skin’s edge. 

 If necessary, take medications 
such as acetaminophen or ibuprofen 
to relieve pain. 

Wearing sandals or open-toed 
shoes may help allow the toe to 
breathe and heal more quickly.  

It is important to note that if your 
pain is very severe and spreading or 
you notice pus around the toenail, it 
is advisable to seek medical attention 
as soon as possible.  

Individuals who have diabetes 
should also contact their doctor if 
they suspect an ingrown toenail. If 
severe cases are not treated promptly, 
they may cause a serious bone  
infection.

Usually, your doctor will be able to 
diagnose an ingrown toenail based 
on your symptoms and by physically 
examining the affected area. 

If home remedies have failed, your 
doctor may suggest partially remov-
ing the part of the toenail that is in-
grown.  

If this procedure fails or you re-
peatedly get an ingrown toenail on 
the same toe, your doctor may remove 
a portion of the nail and nail bed.  
This will prevent that part of the nail 
from growing back. 

 If infection is present, oral or topi-
cal antibiotics may be prescribed.     

Here are a few tips on how to pre-
vent an ingrown toenail. First of all, 
trim your toenails straight across and 
not curved. 

 To add to this, do not trim your 
toe nails too short. Keep them in line 
with the tips of your toes. Cutting 
the nails too short may cause them 

to grow in to the surrounding tissue.  
Lastly, wear proper fitting footwear.  
Shoes that cause the toes to crowed 
may also cause ingrown toenails.  

It is a good idea to inspect your feet 
on a regular basis, especially if you 
have diabetes or any other condition 
that causes poor blood f low.  Early  
detection is the key to effective  
treatment.  

As you can see, ingrown toenails 
are usually more of a nuisance than a 
serious medical condition.  

However, if left untreated or un-
detected for a long period of time, 
ingrown toenails can cause serious 
complications.

Keep these simple tips in mind 
and you will be well on your way to 
healthy, happy feet.

Until next month, drive safely! 

Put your 
best foot 
forward

Dr. Christopher H. Singh runs Trans Can-
ada Chiropractic at the 230 Truck Stop in 
Woodstock, Ont. He can be reached at 519-
421-2024.
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the wheel
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By Edo Van Belkom

Mark was on the last of three round-trips he’d 
made between Vancouver and Calgary, moving 
stock into a new warehouse that was opening up in 
Alberta to supply the ever-growing oil and gas in-
dustry. With a day’s drive to Calgary, followed by a 
layover, it was time to find out where he’d be head-
ed next. He grabbed his phone and called Bud. 

 “Hello?”
Mark checked the number. It was Bud’s number, 

but it didn’t sound much like Bud. “Is Bud there?”
“No he’s not,” the voice said. “Who’s this?”
“Mark.”
“Mark who?”
“Mark Dalton.”
“Oh,” the voice said in mixture of surprise and 

revelation. “So you’re Mark Dalton. I’ve heard a lot 
about you.”

“All good I hope,” Mark said. 
“Both good and bad, but I got to tell you...some 

of the bad stuff’s pretty cool.” He ended off with 
a laugh. “My name’s Bernie. My wife sometimes 
calls me Bernard, but never in a good way.”

“So you’re filling in for Bud?”
“Couple of days, yeah. He’ll be back next Mon-

day. What can I do for you?”
“How ’bout another load?”
“You’re on your way to Calgary?”
“That’s right.”
“And how old is your truck?”
Mark was taken aback. Asking Mother Load’s 

age was like asking a lady how old she was. He 
thought about saying, “None of your damn busi-
ness,” but decided on answering just to see where 
this was going. “Ten years old.” 

“Are you running on low rolling resistance tires, 
or the everyday kind?”

Back in 2010 when various states in the US be-
gan developing guidelines to help long-haul driv-
ers to become more fuel-efficient it only made 
sense to begin converting the tires on Mother Load to 
LRR tires. In the four years since, all 10 tires had been 
replaced, and the front tires had been changed twice. 
The cost per tire was only something like $10 or $30 
more, so it made sense in the long run with the num-
ber of miles Mark drove each year. In fact, the tires 
had done a lot to help Mark shave a few percentage 
points off his annual fuel bill. 

“LRR,” said Mark.
“That’s great,” Bernie said. “I’ve got a great load of 

cowhide to go to a fashion supply house outside San 
Francisco.”

Mark sighed. “They wear a lot of leather there, do 
they?”

“Apparently.”
Mark shook his head. “I’ve heard there’s all kinds 

of problems driving through California for Canadian 
carriers.”

“That’s got around, has it?”
“A lot of guys aren’t happy.”
“Yeah, well...if your tractor’s compliant, there 

shouldn’t be any problem. The California Air Re-
sources Board’s SmartWay requirements are in  
effect, but this shipper is on top of it.”

“He told you that, did he?”
“Yeah. See, this guy is operating a large fleet of 

trailers – California considers over 21 trailers a large 
fleet – so he only needs 75% of his trailers to be com-
pliant to be able to ship into California.”

“Why are you even telling me this? If he’s shipping 

to California then shouldn’t every one of his trailers 
be compliant?”

“Next year they’ll all have to meet the standards. 
If he’s got a few stragglers he can always sell them off 
next year and meet that 100%. Anyway, the bottom 
line is that his trailer fleet is good and you shouldn’t 
have any problems.”

Mark laughed under his breath. He’d heard as-
surances like that enough times before to know that 
whenever anyone said, “Don’t worry,” or “It’s all been 
taken care of,” that was the time to run away and 
never look back. Still, a long haul into California with 
a layover in between was pretty tempting. “Is there a 
return load into Canada?”

“Of course. Auto parts to Edmonton.”
“Alright,” Mark said, hoping it was the right choice.
“Great. I’ll get back to you with the details.

•  
Early the next morning, Mark pulled into a busy 
truck yard with all manner of trailers lined up 
against the back fence. In addition to the usual line-
up of box trailers there were two drop-frame trailers, 
a bunch of chassis trailers, a single curtain-side trail-
er, and three odd-shaped box-trailers all less than 
53 feet in length that carried light cargo like potato 
chips or foam padding. 

All those types of trailers were exempt from Cali-
fornia’s SmartWay regulations so Mark concentrated 
on the 53-foot or longer box trailers. If this guy’s fleet 
was 75% compliant, then three out of four  

trailers would have fairings and skirting, 
but a quick count put the number at less 
than half the box trailers in the yard. 

Mark parked Mother Load by the office 
door and went in. There was a man in his 
40s behind a desk looking fit and tanned...
like he made runs into California himself all 
the time.

“I’m Mark Dalton,” he said. “You’ve got a 
load for me going to San Francisco.”

The man jumped up and shook Mark’s 
hand. “Pleased to meet you. I’m so glad you 
can take the load. It’s not always easy find-
ing owner/operators who can drive into  
California on such short notice.”

“It sounds like a good run,” Mark said.
“It is, it is.” He lead Mark over to an open 

loading bay door and pointed to a trailer 
across the yard. “That’s the one there,” he 
said pointing. “With the red Calway writing 
on the side.”

Mark studied the trailer and guessed it 
to be about 10 years old. It had a fairing up 
front but no skirts under its belly. That was 
important since you didn’t have to look too 
hard at the trailer to know it wasn’t Smart-
Way compliant. 

And even though it didn’t have to meet 
the standard yet, it was never a good thing 
to draw unwanted attention. 

“So, this trailer’s not SmartWay  
approved.” 

They climbed down from the loading 
dock and began walking across the yard to 
the trailer. 

“That’s right,” he said, “it doesn’t meet the 
SmartWay requirements, but it doesn’t need 
to. Sure, it’s got no fairings on it, but it’s one 
of just three in my fleet of 46 trailers that 
doesn’t have them, so I’m still within their 
compliance schedule.”

It all made sense, especially when outfitting a fleet 
of 46 trailers would cost something in the neighbor-
hood of $300,000. You couldn’t blame someone for 
having a few trailers out of compliance. Still, “Can’t 
you just give me a trailer with the fairings on it?” 
Mark asked. “There are plenty in the yard.”

“They’re not all mine, and all the ones I do have 
are in use. This load is time-sensitive, so it’s got to go 
on this trailer.”

Mark said nothing.
The man must have sensed Mark’s apprehension 

because he said, “Don’t worry. This particular  
trailer has been down into California and back a  
dozen times since the SmartWay regulations came 
into effect.” 

As they reached the trailer, he pointed to a ‘Smart-
Way’ sticker at the front of the trailer and knocked  
on it twice with his knuckles. “See, it’s part of the  
program.”

Mark nodded, his concerns satisfied.
This was going to be one fantastic trip. 

Mark Dalton returns next month in Part 2 of Mark 
learns the SmartWay.

BROUGHT TO YOU BY MICHELIN® X® LINETM ENERGY T TIRE 
MICHELIN’S UNCOMPROMISING HIGHWAY TRAILER TIRE 

Did you know there are two full-length novels featuring 
Mark Dalton?: Mark Dalton “SmartDriver” and Mark Dalton 
“Troubleload.” For your free copy register with eco ENERGY 
for Fleets (Fleet Smart) at fleetsmart.gc.ca. Ill

us
tr

at
io

n 
by

 G
le

nn
 M

cE
vo

y

Mark Dalton : owner/operator

Mark learns 
the Smartway

 Part 184 fiction

pg 84 tn june v3.indd   84 14-05-09   3:16 PM



o you know any 
good carriers?” Of 
the dozens of calls 
and e-mails I get 
in a week, that’s 
one of the ques-

tions I get asked most often. It was 
such a frequent question eight years 
ago that it prompted a column, and I 
find it quite remarkable that despite 
significant changes in the industry in 
the intervening years, it still tops the 
list of FAQs.

For an industry so concerned about 
the shortage of qualified drivers that 
it has its own Web site (drivershort-
age.ca), the stories I hear from disil-
lusioned drivers demonstrates that 
many carriers still don’t see drivers 
as a valuable and non-renewable re-
source. 

But it works both ways: despite 
near-record demand, drivers are of-
ten all too eager to accept the next 
job offer they get, even if it’s no better 
than the job they are leaving. 

So on the one hand, you have all 
these good drivers looking for good 
carriers, and on the other, good carri-
ers are telling me they can’t find good 
drivers: what kind of magic is going to 
bring these folks together? 

You’re sinking a lot into a relation-
ship when you hire on with a carrier 
– your livelihood, your lifestyle, your 
health and safety – so of course you 
want that relationship to last. 

It’s not unlike getting married; you 
have to really know your partner be-
fore you get hitched. That’s more im-
perative today than ever before.  

The American Compliance, Safety 
and Accountability program, for ex-
ample, and the widespread use (and 
inevitable mandate) of electronic log-
ging devices has put more pressure 
than ever on f leets to “run compli-
ant,” and f leets that rely on drivers to 
make up for lost time and various in-
efficiencies won’t survive long in this 
new world. Nor will f leets that make 
unrealistic promises of available 
miles and earning potential. Avoid 
them like the plague! 

I’m not so sure you can define a 
good or bad carrier (or a good or bad 
driver for that matter) – beyond the 
obvious – in universal terms. It really 
comes down to finding the job that 
suits your needs – and maybe more 
importantly, your temperament and 
expectations. 

And today, I think most drivers 
would agree that it’s not all about the 
money. 

More than ever, a carrier’s man-
agement style, its attitude to driver 
health and wellness, its relationships 
with customers, the driving environ-
ment, and even the company’s ap-
proach to safety and compliance, 
are likely to factor into your carrier-
choice decision.  

Finding 
the right 
fit (Part 1)

Joanne Ritchie is executive director of OBAC. 
What’s good for you? E-mail her at jritchie@
obac.ca or call toll free 888-794-9990.

“D

oPinion June 2014TRUCK 
NEWS

I know two owner/ops working 
for the same carrier: one loves it; 
the other – as you guessed – hates it. 
One’s making money hand over fist, 
the other’s barely getting by. If I sug-
gested that particular carrier might 
be worth checking out, there’s a good 
chance you wouldn’t like it either. Or 
you might love it. And that’s just the 
point here.

Can I recommend a good carrier? 
No way. But I can offer a few tips on 
how to narrow down your choices. 

First, you need to identify what’s 
important in a job, and this requires 
you be honest and realistic. 

Your relationship with any carrier 
is a two-way street, so you have to be 
willing to give and take when making 
your wish list. And leave the money 
out of the question for this part of the 
exercise. 

Examine aspects like long or short 
runs; destinations or lanes; time 
away; minimum and maximum mile-
ages; LTL, straight loads, or pin-to-
pin; driver load/unload, sorting and 
stacking; border crossing; and so on. 
And think about the kind of carri-
er environment you want to work in: 
large or small; highly structured and 
corporate or a more laid-back, ‘take it 
as it comes’ company. 

Next, what kind of a worker are 
you? Do you want straight miles or 
are you willing to work a little for 
some extra money, like earning for 
picks and drops, pre-loading and un-
loading trailers? Are you a custom-
er service-oriented driver, or do you 
prefer to get in, get loaded, and get 
out? 

When you’ve sorted out what will 
make you happy, consider how much 
you expect to earn for the work you 
do. While what the carrier pays never 
seems quite enough, your expecta-
tions have to be realistic. 

Here’s where it pays to have done a 
thorough financial self-analysis. 

How much revenue do you need to 
cover all the business expenses (cost-
per-mile), your personal needs, and, 
if you’re an owner/operator, your 
profit? 

It all comes down to planning be-
fore you start calling carriers. Too 
often, I hear from drivers who’ve 
jumped out of the frying pan and 
right into the fire. 

They didn’t do their research before 
switching jobs, and the job they took 
to escape turns out to be just as bad – 
or worse – than the one they left. 

More than ever the relationship be-
tween the carrier and its drivers and 
owner/operators has to be based on 
openness and fairness. There isn’t a 
carrier in the country that isn’t hiring 
now, or at least taking applications. 
You can make a real difference in the 
hiring outcome if you go in with your 
ducks in a row and demand a fair 
shake from the carrier. 

Conversely, drivers and owner/op-
erators who have unrealistic expecta-
tions – financial or otherwise – could 
find themselves unhirable, which is 
why I say it’s so important today that 
drivers and f leets understand each 
other’s needs. 

Next month, I’ll share the secrets of 
conducting a thorough interview with 
a carrier. 

You should be asking just as many 
questions as you’re answering – and 
who knows? Maybe the magic will 
happen.   
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tation since 2007 and claims he is  
living his childhood dream; he’s want-
ed to be a pro driver since he rode 
around the yard in his John Deere 
pedal tractor as a kid. 

Though nearly 1,000 miles separates 
these two seemingly opposite truck 
drivers, together they made a spe-
cial delivery in Arkansas that, oddly 
enough, started with a scream. 

The first to hear the scream was  
Robatcek. It was nearly 5:30 a.m. on 
this past Nov. 30 and he was the only 
customer in a Texarkana Denny’s  
restaurant. 

This first scream got Robatcek to 
turn from the counter where he was 
sipping his coffee, and to fix his gaze 
on a woman by the entrance who was, 
as Robatcek put it, in obvious distress.

“Oh, don’t mind her,” said anoth-
er woman on the phone who had just 
rushed in from the parking lot. “She’s 
just having a baby.”

That was enough for Robatcek to 
get up off his stool and make his way 

eter Holland and Fred 
Robatcek have little in 
common besides be-
ing professional truck 
drivers. 

Holland speaks with 
a charming English 

accent, one that was acquired from 
living in the United Kingdom for the 
greater part of his life. 

He is incredibly kind, soft-spoken 
and succinct, careful not to ramble on 
about where he’s been and what he’s 
done. He moved to Waterdown, Ont. 
just over a year ago from across the 
pond because his wife has lots of fam-
ily scattered across North America. He 
drives for Challenger Motor Freight, 
and has been a professional driver for 
more than three decades. 

Robatcek of Sauk Rapids, Minn. is 
witty and nothing short of loquacious 
– a true foil to Holland. He has an ac-
cent and likes to swap the word “girl” 
for “gal.” 

He’s refreshingly polite and speaks 
openly about his life. He is divorced 
and says the trucking life suits him, 
since he likes and needs to keep busy. 
He’s been a driver with FTC Transpor-

his finger.
“That smell will always be with me,” 

said Holland sweetly. “That new baby 
smell.”

Robatcek got on the phone with the 
911 dispatcher since they needed di-
rection on how to cut the umbilical 
cord after little Andrew was cleaned 
off and safe. 

Because of their quick thinking and 
life-saving actions Robatcek and  
Holland were named Highway Angels 
by the Truckload Carriers Association – 
an award given to truckers who go above 
and beyond their duties as drivers. 

Robatcek told me he was the one 
who nominated Holland for the award. 

“It would not be fair for me to take 
all the credit when he was just as in-
volved,” said Robatcek. “We were both 
just in the right spot at the right time.”

Robatcek said he is humbled by the 
experience. He said he is glad that 
both baby and mom are okay and that 
the event shed some positive light over 
the trucking industry. 

“Some of us have had a pretty bad 
rap over the years because of this or 
that,” he said. “I never wanted that 
image. I try hard to represent this in-
dustry as positively as possible all the 
time.”

Both drivers are still in contact with 
Triana and baby Andrew. They are 
both anxiously waiting for some new 
photos of him. 

After telling me the whole story of 
that morning in Arkansas, Holland 
tells me, “It was quite emotional.” 

Of course, he and the baby share a 
special bond, since he told me with 
a smile I could feel on the other end 
of the phone that the baby’s middle 
name is Peter. 

Fred
Robatcek

the last word

over to Kaycee Triana, the sister of the 
woman on the phone, who had her 
pants halfway down in the middle of 
the near-empty restaurant as she let 
out another piercing scream. 

Triana was two weeks past her due 
date, according to reports and stopped 
at the Denny’s where her mother 
worked while on her way to the hos-
pital. Her mother had already left the 
restaurant and ended up making it to 
the hospital – Triana didn’t. 

Holland heard the first scream too, 
while he was in the restaurant’s wash-
room, but didn’t think much of it at first. 

He didn’t start running towards Ro-
batcek and Triana until after she let 
out a second scream (that Holland de-
scribed as “blood-curdling”) and Hol-
land realized what was going on. 

Both drivers tried to get Triana com-
fortable for delivery and encouraged 
her to push since they could already 
see the baby coming.  

“Then Peter noticed the baby wasn’t 
moving,” said Robatcek. 

The umbilical cord was wrapped 
around the baby’s neck, preventing it 
from breathing. Holland thought fast 
and fortunately knew what to do.  

Holland manipulated the cord, loos-
ening it from the baby’s neck. After a 
few beats, he delivered a 10-pound, 
four-ounce baby boy safely in his arms, 
something he credits to his experience 
in combat medicine in the UK. 

“Most people say a little knowledge 
is a dangerous thing,” said Holland. 
“But this time, a little knowledge went 
a long way.” 

Holland and the baby spent a little 
time together while the employees 
and drivers at the truck stop across the 
way (who had made their way over be-
cause of all the commotion and yell-
ing) got fresh towels for the newborn 
and mother. 

Holland recalls fondly that while  
in his arms the baby, Andrew, took  
his first breath and even held onto  

P Peter 
Holland
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Last November, two truck drivers from 
two different countries made an un-
expected delivery together. While they 
were both starting their morning off 
with some breakfast at a restaurant 
by a truck stop, they heard a woman 
screaming. Sonia Straface spoke with 
both of these Highway Angels to hear 
their account of that life-changing day 
during which together they delivered a 
10-pound, four-ounce baby boy. 
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