
BALDWIN, WISCONSIN

T at-tat-tat-tat-tat.” That’s how Sidhil Kumar de-
scribed the sounds that first alerted him that 
something serious was happening. 

Kumar was driving a 2012 Peterbilt east along 
I-94 in Wisconsin. He had entered the US at the Pembina/
Emerson border crossing and had refuelled in St. Cloud, 
Minn. Friday, Aug. 1 was rapidly drawing to a close, as the 
clock was just about to come up on midnight. Until that 
point, the trip from Trappers Transport in Winnipeg had 
been uneventful. Kumar had done this run before – haul-
ing a 53-ft reefer full of frozen French fries from Manitoba 
to St. Johns, Mich. – so he thought he knew what to expect. 
He was planning on stopping for the night in either Meno-
monie (about 40 miles up the road) or Black River Falls, 
depending on where he could find space, but he didn’t get 
that far. 

At that point in the night, traffic along the busy highway 
was light. Kumar, whose truck is limited to 62 mph, was 
cruising in the right lane. Everything was perfectly nor-
mal. That’s when he first spotted the red or maroon car. 

“It was in front of me for a while – a few minutes,” said 
Kumar in an exclusive interview with Truck News. “There 
was a white car as well, but this maroon car slowed down. 
It looked like it was going to take an exit, so I moved to the 
left lane because I didn’t want to slow down. Exit 16 was 

very close to me. This car was in the right lane, but I didn’t 
see the car. I couldn’t see it. When I went to the left lane, I 
guess the car came up to the normal speed and was driv-
ing parallel to me. I didn’t pay much attention to it. It was 
quite normal. I just passed it when I had enough space to 
move over.”

Kumar, however, quickly found a reason to start paying 
closer attention, even though by then it was too late. 

“I heard something like hammering on my cab. Like 
somebody was beating on the cab with a hammer. It was 
several shots. I know about bullets. I have a gun licence. 
But I never expected this: that somebody was shooting 
at my truck without any reason. There was no expecta-
tion. There were a number of gunshots - I’d say 15 to 20. It 
was like tat-tat-tat-tat-tat. Then a stop. Then tat-tat-tat-tat. 
Then stop, then three, four or five shots again. Then stop, 
and again shots. It felt like non-stop for 10 or 15 seconds, 
like somebody hammering at me. It was a mixture of bul-
let shots and hits. I know they fired more than 15 bullets at 
me. Maybe 20. 

“I didn’t realize exactly what was happening to me. It 
was like somebody standing behind my cab beating on 
it. I thought maybe some crazy people got behind my 
truck when I stopped for fuelling and they’ve been stand-
ing there for one-and-a-half hours.  My truck has only 

Brush with death

Canada’s Trucking Newspaper Since 1981 Delivering daily news at trucknews.com

A Canadian truck driver’s rig is riddled with bullets while driving on I-94 
in Wisconsin. No motive is known and the shooters remain at large.

By Carolyn Gruske

Continued on page 40
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MONTREAL, QUEBEC

Canada’s largest trucking firm, Trans-
Force, on July 24 made a friendly, 
board-approved takeover bid for Con-
trans, another of Canada’s largest, 
publicly traded trucking firms.

The proposed deal was for $14.60 
per share, totaling an equity purchase 
price of about $495 million.

The deal has the support of Con-
trans’ Board of Directors.

“I have admired the progress of 
Contrans for some time,” said Trans-
Force chairman, president and CEO 
Alain Bedard. “Contrans has a cul-
ture similar to that of TransForce, 
strategically acquiring companies 
that add value for its sharehold-
ers. Contrans has a history of profit-
ability, is financially sound and has 
seen steady growth over the years.  
From transportation facilities locat-
ed mostly in Canada, Contrans offers 
customers a wide array of specialized 
services. This acquisition provides 
exciting potential for TransForce, 
adding strong resources, an excel-
lent client base, and importantly, very 
strong management.”

Stan Dunford, chairman and CEO 
of Contrans, added “TransForce has a 
significant market presence that will 
benefit our operations and possess-
es many of the same values that have 
allowed Contrans to operate suc-
cessfully. I believe the entrepreneur-
ial culture of Contrans will fit in well 

Summer 
blockbuster
TransForce makes bid to 
take over Contrans
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Keeping your cool
Leading refrigerated goods 
carriers are remotely tracking 
cargo temperatures.

Test Drive: Volvo VNX 
We put the new Volvo VNX 
heavy-hauler through its 
paces in southwestern 
Ontario.

The power of two
On-road editor Harry Rudolfs 
drives a dual-fuel International 
that uses both diesel and 
compressed natural gas.

A better cargo van
Ford has modernized its 
commercial van with the 
introduction of the European-
inspired Transit.
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Sidhil Kumar’s 
truck was struck 
by 10 bullets while 
driving along I-94 in 
Wisconsin. The bullet 
holes (inset) camefrom a 
10-mm handgun, police 
indicated.
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drive away with more

Everest TL reefers are built to out-tough the road…and make you money.
Constructed with a wide range of features to resist moisture and 
corrosion, these dependable trailers are light-weight, yet strong and

extremely durable. What’s more, we use the
industry’s most advanced modular foaming
process to deliver void-free insulation of
unmatched consistency and thermal 
efficiency. In the long run that means 
a low total cost of ownership and more 
profit in your pocket.

A lean, mean delivery machine
this rugged reefer was born to haul

Standard composite floor
sills and organic-coated 
fasteners fight corrosion 
and moisture build-up.

Available with ThermoGuard and CorroGuard 
technologies for maximum lifespan. www.greatdanetrailers.com

TL

GLASVAN GREAT DANE
Alliston, ON
Mississauga, ON
Putnam, ON
Whitby, ON

GREAT DANE OF MONTREAL
Montreal, QC

MAXIM TRUCK AND TRAILER
Brandon, MB
Winnipeg, MB
Prince Albert, SK
Regina, SK
Saskatoon, SK
Calgary, AB
Edmonton, AB

NOVA ENTERPRISES LTD.
Truro, NS

PACIFIC COAST 
HEAVY TRUCK GROUP
Surrey, BC
Delta, BC
Kamloops, BC

UNIVERSAL TRUCK AND TRAILER
Dieppe, NB

Great Dane.indd   5 14-08-12   11:24 AM

http://www.greatdanetrailers.com


It’s been a tough month for trucking in-
dustry advocates, as the industry has 
come under fire from numerous direc-
tions – in some cases deservingly so. 
Stateside, CNBC has run a series of ‘in-
vestigative reports’ that have presented 
an unfavourable portrayal of the truck-
ing industry and its safety record.

Unfavourable would be an understate-
ment. The series set out to create a public 
furor over the issue of truck safety, forc-
ing the American Trucking Associations 
to respond. The ATA noted the trucking 
industry in the US spends more than $7 
billion per year on safety. The sensational 
CNBC series is just the latest fallout from 
the crash earlier this summer involv-
ing a Walmart-owned tractor-trailer that 
plowed into a limousine carrying come-
dian Tracy Morgan. Morgan was injured 
and his friend killed in the wreck.

Closer to home, an allegedly drunk 
guy in a truck (I can’t even refer to him 
as a truck driver) ran into the Burlington 
Skyway Bridge with his bucket raised, 
taking it out of commission for several 

Celebrating the 
professional driver

days, including over the heavily-travelled 
Civic Holiday weekend.

This prompted widespread criticism 
of the trucking industry and moved the 
Ontario Trucking Association to point 
out truck drivers are the least likely of any 
motorists to drive while under the influ-
ence of drugs or alcohol. They pointed 
to the fact that no truck driver has been 
involved in a fatal crash in Ontario while 
impaired, according to the province’s lat-
est road safety statistics.

Still, the damage this individual 
brought upon the industry’s reputation 
can’t be undone. And then as if on cue, 
another Ontario truck driver was ar-
rested in Michigan and charged with im-
paired driving after being seen driving 
erratically.

It’s almost enough to make you lose 
faith in the industry. But it isn’t. Fortu-
nately, at Truck News, we prefer to focus 
on the accomplishments of the truly pro-
fessional drivers, such as Jake and Mary 
Siemens, a husband-wife team you can 
read about on pg. 70, who have together 

racked up four million miles 
of safe driving. Each month, 
we dedicate this page to cel-
ebrating someone special 
from within the industry and 
there is no shortage of people 
from whom to choose. We’ve 
also been delivering unprec-
edented coverage of the On-
tario Professional Truck Driv-
ing Championships and its 
competitors. And while all 
this was going on, we’ve been 
knee-deep in nominations for 
our annual Truck News Own-
er/Operator of the Year award. We’ve 
whittled the list of nominees into a short 
list of finalists and each of them are de-
serving of this, the most prestigious O/O 
award in the country. We’ll be announc-
ing the winner in the weeks ahead.

So, while the truly unprofessional driv-
ers are commanding a lot of attention in 
the mainstream media, we must remem-
ber the industry is still stacked with true 
professionals who every day go about 

their business without a lot of fanfare. 
Interest in their stories is limited to 

those of us with a connection to the 
trucking industry, but that doesn’t mean 
we shouldn’t continue to celebrate them. 
And we’ll continue to do just that.  

What will the future 
truck look like?

James Menzies can be reached by phone at 
(416) 510-6896 or by e-mail at jmenzies@
trucknews.com. You can also follow him on 
Twitter at Twitter.com/JamesMenzies.

Editorial 
Comment
JAMES MENZIES

Can truck design become a significant 
tool in attracting a new generation of 
drivers? We got a better glimpse into 
that future this year than we have in 
some time. Question is, are we headed 
in the right direction?

To me that future looks a lot dif-
ferent than the past. If the tradition-
al box-shaped, low-tech, big power 
and fuel efficiency be damned design 
is what you crave, then I don’t think 
you will like what the future holds. If 
streamlined, high-tech, ergonomic, 
slipstream design turns your crank 
then I think you will. The truck of the 
future will look and feel a lot less like a 
tank and a lot more like a high-perfor-
mance airplane.

Walmart stretched our imagina-
tion at the start of the year with the 
Walmart Advanced Vehicle Experi-
ence or WAVE vehicle, a collaboration 
between the retailer, Peterbilt, Great 

Dane Trailers, and Capstone Tur-
bine. The fact that Peterbilt, perhaps 
the brand most commonly associated 
with the traditional box-shaped design 
many drivers have come to love over 
the years, was involved perhaps is tell-
ing about where things are going. 

Much of the new design elements, 
such as the hybrid powertrain and con-
vex-nosed trailer constructed from car-
bon fibre, are aimed towards greatly 
improving fuel efficiency. 

But the inside of the cab complete-
ly reinvents the current driver work-
space with a centred driver’s seat, and 
an electronic dashboard with custom-
izable gauges and performance data. 
The driver becomes the focal point of 
a much more technically sophisticat-
ed vehicle. But it also requires a future 
driver who is comfortable with and 
willing to be the focal point of much 
more intelligent machinery.

And then this summer Daimler 
Trucks demonstrated a truck which 
truly resembles the piloting of a com-
mercial airliner. Daimler’s first auton-
omous truck drives itself much of the 
time. Many of the technologies that 
make up the truck are already com-
mercially available safety systems. 

The self-driving trucks can be oper-
ated on existing road infrastructure, 
provided lane markings are clearly vis-
ible. The truck is smart enough to re-
spond to disabled vehicles parked on 
the shoulder of the road, to navigate 
stop-and-go traffic without driver in-
tervention and to cruise at highway 
speeds of up to 85 km/h. 

Certain maneuvers require the driv-
er to take over, including overtaking 
other vehicles but it’s expected at least 
50% of the time an autonomous truck 
would operate without any driver in-
volvement at all. 

So if drivers of the future can be ex-
cused from a good half of the driving, 
what would they do with their time? 
They can use their seat time to perform 
other work duties that have traditional-
ly been handled by office staff, accord-
ing to Daimler, such as invoicing, plan-
ning deliveries and arranging future 
loads. Like the WAVE concept vehicle, 
it requires a driver who is attracted to a 
job that is much different than today’s 
driving job. 

In other words, technology already 
available today has the potential to 
radically change the driving profes-
sion. Is this the forward step the indus-
try has been struggling to take to make 
the driving profession more attractive? 
I would love to hear from you on that, 
particularly from younger drivers. You 
can e-mail me your thoughts at lou@
transportationmedia.ca. Also be sure 
to check out pg. 26 for a driver’s per-
spective on self-driving trucks. 

Lou Smyrlis can be reached by phone at 
(416) 510-6881 or by e-mail at lou@Trans-
portationMedia.ca. You can also follow him 
on Twitter at Twitter.com/LouSmyrlis.
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The view 
with Lou
LOU SMYRLIS

October 15, 2014 
MISSISSAUGA CONVENTION CENTRE
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OEM This 
Month

Last
Year

Freightliner 686 588

International 382 300

Kenworth 407 368

Mack 217 234

Peterbilt 304 337

Volvo 576 277

Western Star 228 242

TOTALS 2800 2346

OEM BC ALTA SASK MAN ONT QUE NB NS PEI NF CDA

Freightliner 307 505 115 162 1,425 526 147 63 1 21 3,272

Kenworth 303 936 215 1 363 397 42 0 0 0 2,257

Mack 77 193 86 67 583 140 14 23 5 13 1,201

International 72 292 38 74 932 332 78 29 5 21 1,873

Peterbilt 255 687 162 105 360 236 75 11 0 0 1,891

Volvo 276 297 59 171 1,013 331 105 53 0 1 2,306

Western Star 163 422 41 65 190 182 28 34 3 4 1,132

TOTALS 1,453 3,332 716 645 4,866 2,144 489 213 14 60 13,932

June was a breath of fresh air for Canadian Class 
8 truck sales. After dipping below the previous 
year’s pace for four straight months, June’s sales 
totals soared above last year’s. The month’s sales 
totals were the fifth best June totals dating back 
to 1999. Volvo in particular showed significant 
improvement to their numbers over the past year 
while Freightliner, International and Kenworth also 
surpassed their previous year’s numbers.

Monthly Class 8 Sales – June 14 Historical Comparison – June 14 Sales

Historical Comparison – YTD June 14
Class 8 Sales (YTD June 14) by Province and OEM

The optimism for an improvement in Class 8 truck sales in 2014 after 2013 proved a disappointing year was quickly fading, despite improving fortunes for trucking companies. Then 
the June sales figures came in, blowing past last year’s totals. YTD numbers are still nowhere close to those of 2012, the best year since the recession for Class 8 sales, but they 
are now ahead of last year’s results. With small carriers more willing to purchase new trucks than they have been in years, according to our latest research, and all carriers feeling 
more optimistic, could the second half of 2014 be a memorable one?

June has proved the best sales month of the past year. After 10 straight months of sales coming 
in above the 2,000 mark, reminiscent of the industry’s capacity boom years of 2005 to 2007, 
they dropped slightly below 2,000 in January and considerably further in February. Good news 
is that they bounced back in March and April, topping the 2,000 mark both months. May showed 
further improvement and June was a welcomed surprise and shows a steady improvement in 
sales numbers the last four months.

Market Share Class 8 – June 14 YTD
12-Month Sales Trends
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Volvo’s star continues to rise with Canadian Class 8 truck purchasers. 
Last month we reported that Volvo had surged to capture 16% of  
the Canadian market, leap frogging past Peterbilt, which was down to 
14% market share. This month Volvo has slipped past the other Paccar 
company, Kenworth, to grab the number two spot. Volvo now enjoys a 17% 
share of Canadian Class 8 truck sales. Freightliner remains the market 
leader with a 23% share.

July August September October November December January February March April May June

2.239 2,252 2,347 2,618 2,361 2,168 1,941 1,641 2,244 2587 2711 2,800

Western Star 8%

International 13%
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glasvangreatdane.com   
info@glasvangreatdane.com

1∙888∙GLASVAN (452∙7826)
Five southern Ontario locations.   

Rentals, Full Maintenance, Leasing, New and Used, 
Diesel and Natural Gas Powered Options.

Glasvan packs our Autocar Off-Road, DOT, Tandem and heavy-duty drive axle shunt tractors with 
over 25 upgraded, non-standard features. These distinct specs make for the most durable, reliable, 
ergonomic and efficient yard tractors available; ideal for Canadian operations. Our full mobile 
support in the GTA and one-hour online factory tech-support response system work to ensure 
that your equipment is ready to perform. We offer better equipment and better service. You’ll be 
surprised by our competitive pricing. See the Autocar video at glasvangreatdane.com.

 MEET OUR PRODUCT EXPERTS:  Adam Stevens   |   Tom Pepper   |   Greg Pepper  |   Mike Hignett

glasvangreatdane.com   
info@glasvangreatdane.com

1∙888∙GLASVAN (452∙7826)
Five southern Ontario locations.   

USED EQUIPMENT SALES.
Glasvan offers a wide variety of used equipment for all operations. Everything from Vans, Reefers and Flats to Live Bottoms 
and Shunt Trucks. Our extensive inventory is always changing, so call us for your Used equipment requirements.
Contact MIKE HIGNETT at 905∙625∙5843 or mhignett@glasvangreatdane.com

SitAtum cON et,  
corpratepratempullam sinum quam ver que et 
libusam, nes quibus rum pratepratempullam sinum 
quam ver que et libusam, nes quibus

2004 GReAt DANe 53’ HeAteR VANS  
53’, tandem Axle Air Ride, 11 R 22.5 tires, White 
Aluminum Sides, Swing Rear Doors, metal Lined 
Logistic Post interior, thermo King HK-iii Diesel 
Heaters, certified.

2006 ALutRec 48’ tRiDem 
ALumiNum StePDecK  
48’, tridem Axle Air Ride, 17.5 tires on Aluminum 
Wheels, Light Weight All Aluminum Design with 
extra Low Deck Height, Front Headboard, Broker 
Light Package.

2006-2009 cAPAcitY SHuNt tRucKS  
Off-Road and Road Legal models available, 
cummins Diesel engines, Allison Automatic 
transmission, Heavy Duty Hydraulic 5th Wheels, 
Automatic Greasing System, many just off Full-
maintenance Leases, excellent condition

2008 OttAWA Yt-30 SHuNt tRucKS  
200hp cummins engines, Allison Automatic 
transmissions, Fully Licensed for Road Operation, 
70,000lb. Hydraulic 5th Wheel, Automatic Greaser, 
Very Good Shape.

Dry Vans, Reefers & Flatdecks.

All Makes, Models & Quantities Wanted

Call Mike Hignett at 905∙625∙5843 to  
turn your equipment into cash!!

EQUIPMENT SALES  905∙625∙8441  8am-5pm  mON-FRi PARTS  905∙625∙8812  7am-5pm  mON-FRi SERVICE  905∙625∙8448  7am-4pm  mON-FRi

MISSISSAUGA

Sales, Parts, Repair Centre 
1201 Aimco Blvd.  
mississauga, Ontario 
L4W 1B3

T 905∙625∙8441

WHITBY

Parts & Repair Centre 
1025 Hopkins Street  
Whitby, Ontario 
L1N 2c2

T 905∙430∙1262 

ALLISTON

Parts & Repair Centre 
4917 c.W. Leach Road 
Alliston, Ontario 
L9R 2B1

T 705∙434∙1423 

PUTNAM

Parts & Repair Centre 
3378 Putnam Road 
RR #1 Putnam, Ontario 
N0L 1B0

T 519∙269∙9970 

Truck Centre 
5151 everest Dr. unit 7&8
mississauga, Ontario
L4W 2Z3

T 905∙625∙8441

USED TRAILERS 
WANTED!!!

Heavy duty 100,000lb 
machined 5th wheel. more 
durable and lasts longer.

Spacious cab for 
driver comfort and 
larger windshield for 
improved visibility

See the video at  
glasvangreatdane.com

Full 6’ tall sliding rear 
door; new lightweight 
aluminum construction 
for ease of slide.

mobile service and online  
one-hour factory tech support.

SHUNT TRUCKS

13 stage e-coated steel, full 
cab immersion rust prevention 
coating process and hot dip 
galvanized safety grip platforms

UPTIME 
STARTS HERE.

2011 cHAPARRAL 53’ tRiDem 
ALumiNum DeeP DROP
53’, tridem Air Ride, 60” Axle Spreads, 17.5 tires 
on Aluminum Wheels, 11’ upper Deck, 42’ Lower 
Deck, 35” Rear Deck Height, (3) Nailing Strips in 
Deck, Only Weighs 12,700 Lbs.

2011 cAPAcitY tJ5000 
ROAD SHuNt tRucK
Fully Road Legal truck, Brand New Navistar engine 
w/Full 2 Year manufacturer's Warranty, Allison Auto 
transmission, 100,000 Lb Hydraulic 5th Wheel, 
Auto Greaser, Dura-Ride Suspension, Fully Loaded 
and in excellent condition. SAVE THOUSANDS!!!

2005 WABASH 
53’ tANDem DRY VAN
tandem Air Ride, 22.5 tires, Aluminum Outer 
Wheels, Swing Doors, Logistic Post interior,  
Aluminum Roof, 110" inside Height,  
certified until end of August/14.

2009 LANDOLL
435 tiLt DecK tRAiLeR
53', tandem Air Ride, 17.5" tires, Steel Wheels,  
35 ton capacity, Full Deck tilt, Hydraulic Winch, 
Steel traction mesh On Deck. Good Shape.  
Safety certified.

2005 GReAt DANe 
49’6” muLti-temP ReeFeR
49'6", tandem Air Ride, independent Sliding Axles, 
24.5 tires, Aluminum Wheels, Stainless Front & Rear, 
Duct Floor, thermo King Spectrum SB multi-temp 
Reefer unit. (can Run Fresh & Frozen at the Same 
time). excellent condition.

2013 mANAc 48’-80’  
eXteNDABLe FLAtDecK
48' X 102", extends up to 80' Overall Length,  
tandem Axle Sliding Air Ride, continental HtL  
11 R 22.5 tires (95%), Steel Wheels, Wood Deck, 
16 Sliding Winches, 5 Straps. excellent condition, 
HARDLY USED!!!
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SALES - SERVICE - PARTS  for REMTEC, TREMCAR, J&L TANK inc.

Tankmart International

canada’s largest tank trailer dealer

www.tankmart.com

2014 TROXELL 4000 cu. ft. mobile storage silo, in time for the  
cement season, avail. for sale or lease. Call

NEW 2015 REMTEC 57,000L 6 comp’t TC-406 petroleum 
quad, available on disc or drum brakes. Call

UNIT 9743 – REMTEC 54,000L, 1 comp’t sludge quad,  
72” x 72” x 99” spread, A/R, alum. wheels, new safety. Call
 

UNIT 9317 – 2000  BEDARD 1200 cu. ft  alum pneumatic 
tandem, in cement service, very good overall condition, new 
safety & pressure test. Call

UNIT 368 – 2004 ROBICA 25,000L 4 compt TC-406 alum 
truck mount for 12 wheeler truck, has 2 LC meters, B/L, V/R, 
air internals & air manifold, 3 hose reels, ramps, both pumps 
and 1/4" barrel, no registers, very rare, ready to mount on 
your C & C. Call

UNIT 9626 – 1997 HEIL 35,000L 4 comp't DOT-406 petro-
leum tandem, has individual outlets, 1 dbl. bulkhead, alum. 
discs, mechanical internals, S/R, new B-620 & safety, very 
good overall condition.  Call

UNIT 9662 – 1996 TREMCAR 37,475L 4 compt’s, stain-
less, A/R tridem 72" x 72", Steel disc wheels, 22.5 rubber,  
new safety & B620. Call

UNIT 9785 – TPI 6600 i.g., non code ,air ride FRP tridem, 
new safety, excellent calcium chloride tank. Hurry! Call

UNIT C 871 – 2013 ADVANCE 48,000L alum. insulated non-
code  hot product quad, has S/S frame, disc brakes, coils, pump 
off line, alum discs, excellent overall condition. Call

2012 TREMCAR 49,000L TC-406 alum convertible insulated  
tank,  S/S frame, B/L, V/R, asphalt kit, SAF A/R susp., alum discs, 
low mileage tank in very good condition. Call

UNIT 9257 – 1995 RAGLAN 1300 cu. ft. steel pneumatic tridem, 
Reyco spring susp, steel discs, new safety, excellent sand tank. 
5 available.  Call

UNIT 9769 – 1999 RAGLAN 1600 cu.ft aluminum dry bulk 
quad, A/R, presently in cement service, just out of shop, new 
safety. Call

UNIT 9603 – 2005 INTERNATIONAL 7600 TANK TRUCK 
Cummins ISM 385, 370 hp (just rebuilt), 10 spd. 16/40 ax-
les, A/R, c/w 2005 Almac 18,500L 5 compt. DOT-406 alum. 
tank, B/L, dual equip, new B-620 & safety, very good paint, 
extremely clean. Call

OAKVILLE BRANCH
Call Kevin Brown, Mario Sosic
1-800-268-1456 • (905) 465-1355
Fax: 905-465-3780

MONTREAL BRANCH
Call Ron Laberge, Bob Kavanagh,
Camille Pettinato, Sylvain Lavoie
1-800-363-2262 • (514) 323-5510
Rental Units and Service 
at both Branches

OVER 200 NEW & USED
TANK TRAILERS FOR

SALE  • LEASE  • RENT
Feature Unit of the Month

IN STOCKIN STOCK

(2) NEW 2015 REMTEC 49,000L alum. insulated TC-406 
convertible hot prod. quad axle units, fully loaded. Call

JUST IN!

IN STOCK

JUST IN!
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TORONTO 
2332 DREW RD., 
MISSISSAUGA, ONT. L5S 1B8
Call: Murphy Barton, Vince Cutrara, 
Rob Moorehouse, Todd Warren,  
John Gwynne

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, 
LACHINE, QUEBEC H8T 3P5
Call: Mario Perrino, Michel Pouliot
Raymond Lanthier, Sean Ireland, 
Hugh Davis, Richard Martin 

514-633-5377
Fax (514) 633-6488

ACTION
TRAILER SALES INC.

ALUMINUM  
COMBO FLATS

DROP DECKS

Over 200 Used Reefers In Our Yard . . . Ready To Roll!!

UTILITY 53' x 102" x 13'6"  
DRY FREIGHT VANS 

13,180 Lbs.
110" Door Opening

hendrickson Air ride 
suspension, Logistic side 

posts – ALum. or trAnsLucent 
roof AvAiLABLe, stAinLess reAr 

door cAse, 12" corrugAted 
steeL scuff Liner,  

24" steeL threshoLd pLAte. 
PRICEd RIghT!

53' x 102" high cuBe reefers, 
1071⁄2" i.h. front, 1091⁄2" i.h. reAr, 

981⁄2" i.W. recessed  
“e” trAck, h.d. duct fLoor, 

stAinLess front & reAr, 
vents, Led Lites –  
Weight 12.155 LBs.  
(stAndArd modeL)  

h.d. intrAAx Air ride susp. 
ALum. WheeLs.

UTILITY 3000R

2012 Wabash 52'6" x 102" ReefeR
Carrier Vector 6500 unit with diesel/electric, 1768 hours,  

2 rows “E” track, interior lights, flat aluminum floor, swing rear 
doors, Hendrickson air ride suspension, aluminum wheels, 

Maxon 4000lb tuck-away lift gate. Clean.

48' aND 53' ReefeR TRaILeRs
Equipped with all electric refrigeration units, both overhead 

and swing rear doors available.

(6) 2008 UTILITY 36' x 102" ReefeR VaNs
Carrier reefer units with low hours, overhead rear doors,  
2 rows recessed “E” track, interior lights, Hendrickson  

air ride suspension, Maxon 5500lb rail gates. 
Clean well maintained units.

(55) 2005/06/07 GReaT DaNe 53' ReefeRs
Thermo King SB210 units, 100 gal fuel tank, Neway  

6' spread air ride suspension, aluminum wheels, HD flat 
aluminum floor, 18" scuff liner, overhead rear door. 

Clean and well maintained fleet.

TANDEMS/TRIDEMS • AIR RIDE

2008 - $23,500.
2009 - $27,000.

SPECIAL PRICING

(150) 2008/09 UTILITY AND  
GREAT DANE REEFER

trAdes from WeLL-mAintAined fLeet,
 cArrier 2100A reefer units, stAinLess 

front pAneLs, reAr doors, Wing 
pLAtes, vents, heAvY dutY fLAt  

ALuminum fLoors, 1 roW
recessed “e” trAck, hendrickson  

Air ride,  46k suspension, ALuminum 
WheeLs, pLus.....

New And Used Sales

Rentals 

Long Term Finance Lease

Full Service Trailer & Reefer Shops 
Providing Maintenance And Parts

2014 Wabash 53' x 102" PLaTe VaN
Hendrickson air ride suspension, front and rear vents, 

galvanized door case, sky lights.  
As New Condition

(35) 2006/07/08  UTILITY 53' x 102" 
DX moDeL DRY fReIGhT VaNs

Swing rear doors, Hendrickson air ride suspension.  
Clean, certified, well maintained vans.

2007 UTILITY ReefeR “b-TRaIN” 31'TRaILeRs
Carrier Ultra units, 100 gal. tanks, curb side doors, anti-tip 
legs, lead trailer 6' spread, pup trailer 4' spread, aluminum 

wheels, Hendrickson air ride suspension, overhead rear 
doors, HD flat aluminum floor, interior lights, 24" aluminum 
scuff liner, 1 row recessed “E” track. Will Sell Separate.

2012 GReaT DaNe 53' x 102" heaTeD VaN
Thermo King HK 400 HO, 1162 hours, Transtex side skirt, 

Hendrickson air ride, aluminum wheels, tire inflation 
system, Pintle hook, 2 rows of “E” track. Very Clean.

Lease TeRmINaTIoNs

12 – 2015 UTILITY 53' x 102" 
DRY VANS

pre pAinted BLAck side pAneLs, 
ALuminum WheeLs, hendrickson 
Air ride suspension, stAinLess 
front pAneLs And reAr doors, 
skY Lights, BLAck side skirts, 

LoAd scALe kit.

“RefRIGeRaTeD sToRaGe VaNs 
– saLe oR ReNT”

Action Trailer Sales.indd   1 14-08-11   2:25 PM



Volvo Trucks. Driving Progress

Learn more at volvotruckscanada.com.

“We now have 37 Volvos in our fleet and running them has substantially improved our 
 uptime.  That’s huge for us - if our trucks aren’t on the road they’re not making money for us.  

 Our dealer response has also been phenomenal - with two-hour diagnostic triage service 
 and Volvo Link for fuel economy and service.  

 We have a mix of – 670’s and 730’s all D13 500hp.  We chose Volvo engines because 
 we are dealing with one vendor and can get things resolved quickly, and the D13 power, 
 fuel efficiency and weight give us everything we want.

 We will definitely continue to grow the Volvo side of our fleet.”

 Darcy Hammond, President Muskoka Transport

“Uptime with our 
 Volvos is Incredible.”

Volvo.indd   1 14-08-07   10:28 AM

http://volvotruckscanada.com


Lots of blame to go around in 
Washington bridge collapse

September 2014TRUCK 
NEWS 9CROSS-BORDER

MOUNT VERNON, WASHINGTON

The National Transportation Safety 
Board (NTSB) has concluded its investi-
gation into a bridge collapse caused last 
year by an oversized load from Canada, 
and found there was plenty of blame to 
go around.

The NTSB issued its findings last 
month, noting a “series of deficiencies” 
resulted in the collapse of a Washington 
State bridge on May 23, 2013. The truck 
involved in the incident belonged to Al-
berta-based Mullen Trucking.

It had commissioned a US-based pilot 
truck firm to guide the oversized load to 
the Port of Vancouver, Wash. The load 
struck an overpass along I-5 crossing 
the Skagit River, causing the bridge to 
collapse and several vehicles to fall into 
the water below. No one was seriously 
injured.

The NTSB found the pilot/escort 
vehicle didn’t perform basic safety 
functions, Mullen failed to adequate-
ly plan its route and that Washington 
State’s permitting process was inade-
quate. It also noted there were too few 
low-clearance warning signs near the 
bridge.

The escort truck was equipped with 
a height pole, which one witness said 
struck several pieces of the bridge 
structure. The driver of the escort ve-
hicle, however, was on the phone when 
the accident occurred and had made 
five calls using a hands-free mobile 

phone in the 30 minutes leading up to 
the incident.

The NTSB concluded the phone 
calls “diminished her ability to recog-
nize whether the height pole struck the 
bridge.”

“Eliminating distraction in transpor-
tation is a top priority for the NTSB,” 
said acting chairman Christopher Hart. 
“As we can see from this accident, any 
element that reduces a driver’s attention 
can have harmful results. Drivers must 
always focus on the task at hand and be 
aware of their surroundings.”

Mullen obtained the appropriate per-
mit for the truck, but failed to check 
and plan accordingly for low clearanc-
es along the way, the NTSB found. The 
truck was travelling in the right-hand 
lane, where the clearance was lowest. It 
would have cleared the bridge if it were 
travelling in the left lane, investigators 
found.

The NTSB called for changes in the 
permitting process used by Washington 
State, which would make carriers more 
responsible for route planning.

“This costly accident was the result of 
a series of mistakes that could have been 
avoided,” said Hart. “The recommenda-
tions issued by the NTSB highlight the 
importance of driver awareness and the 
states’ responsibilities to provide ade-
quate resources about low clearances.”

The NTSB issued 18 safety recom-
mendations. A complete list is available 
at: http://go.usa.gov/Xugm £ 

US truck tonnage decreased in June
ARLINGTON, VIRGINIA

American Trucking Associations’ truck tonnage index went down by 0.8% in June. 
The index equaled 128.9 compared to 129.6 in May. 

The all-time high for the index was seen last November when it was 131. 
In comparison to June 2013, the index was up by 2.3% and year-to-date com-

pared to last year’s period tonnage went up by 2.8%. 
ATA chief economist Bob Costello said tonnage had gone up steadily for four con-

secutive months prior to June, totaling 4.4%. 
“Despite the small reprieve in June, the second quarter was much better than the 

first quarter,” he said. “Tonnage increased 2.3% from the first quarter, which was 
the largest quarter to quarter gain since the first quarter in 2013. Compared with the 
second quarter in 2013, tonnage increased 3.2%, a percentage point better than the 
first quarter year-over-year increase.”  £

US trucking firms invest $7.5 billion 
a year in safety, ATA tells Congress
WASHINGTON, D.C.  

The American Trucking Associations 
told Congress that the trucking industry 
invests more than $7.5 billion every year 
in preventing crashes on US highways. 

“The trucking industry places safety 
at the top of its priority list,” ATA execu-
tive vice-president Dave Osiecki told the 
Senate Commerce Committee’s subcom-
mittee on surface transportation and 
merchant marine infrastructure, safety 
and security. “Our industry spends more 
than $7.5 billion each year on safety, 
and that investment is making a differ-
ence. Over the past decade the number 
of large trucks involved in fatal crashes 
has dropped 17% – even with the indus-
try operating an additional 2.7 million 

trucks and driving an additional 54 bil-
lion miles.”

The investments go towards things 
like safety training and safety-related bo-
nuses and technologies. Osiecki said the 
investments are only part of the solution 
and called on the feds to do more to ad-
dress the causes of crashes. 

“Driver error causes most crashes. 
More specifically, driver mistakes and 
driver misbehaviours – by both profes-
sional drivers and passenger vehicle driv-
ers,” he said. “In fact, car drivers contrib-
ute significantly to truck crash numbers. 
If the regulatory, enforcement and safety 
program lens is focused properly on the 
most common mistakes and misbehav-
iours by all involved in the safety equa-
tion, big safety gains are possible.” £
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www.texisexhaust.com

         has
the solution.

905.795.2838
fax 905.678.3030

1.800.267.4740
canada & u.s. hotline

see our aD Page 64
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10 CROSS-BORDER

By Ron Stang

WINDSOR, ONTARIO 
Chrysler Group LLC, partly out of ne-

cessity, has created its own auto-hauler 
subdivision, now up and fully running 
into its first year.

The forming of the division is an in-

teresting story.
Back in March 2011 one of Chrysler’s 

principal auto haulers, Allied Systems, 
get embroiled in a rate war with Chrys-

ler, forcing a temporary stand-off where 
no vehicles were being shipped, after 
the long-time hauler demanded in-
creased compensation.

Chrysler was having none of it and 
quickly severed ties. Allied’s 27-acre 
yard along Provincial Rd. in south 

Out of necessity, Chrysler creates auto-haul division

Call our Watts Line from anywhere in Canada

1-800-268-0871
DON STEWART

905-453-6724

MANUFACTURER OF ALUMINUM , STEEL & STAINLESS STEEL TANKS
We provide true “One Stop Service” for our customers: Manufacturing, Service, Parts & Support from our facility

DEPENDABLE
Truck & Tank

LIMITED
BRAMPTON, ONTARIOwww.dependable.ca

Our business is fOcused On  
keeping yOu in business

Let Us HeLp YoU todaY!

WE PROVIDE:

DEPENDABLE QUALITY FOR OVER 38 YEARS!  PRODUCTS * SERVICE * PARTS

MANUFACTURING   We are custom manufacturers of petroleum, lube and water tanks fabricated 
from aluminum, stainless steel and steel. We also stock and install 3499 and 
5500 USWG propane barrels.

SERVICE  From repairs to remounts and roll-overs to replacements, we provide quick  
quality service at a fair price to get you back on the road serving your customers.

PARTS  As a manufacturer’s representative for most of our industry’s popular equipment, 
we stock a vast inventory of parts to supply our service department and also to 
supply immediate shipment to yours.

SUPPORT  After being in this business for over 38 years, we have the experts the “experts” 
call when they need help! We support our products with knowledgeable,  
competent and experienced staff.

USED TRUCK  From “tank only” to fully refurbished, ready to go to work trucks and tanks.  
If we don’t have what you need, we’ll try our best to find it for you.SALES

2000 Sterling 13,000 L, 4 comp’t, dual, bottom load, 
Mid:Com.  Stock # S-721

2006 Sterling 20,000 L 4 comp dual, bottom load, LCR. 
 Stock # T-739

1997 Ford 13,000 L, 4 comp dual, top load (bottom load 
“blanked in”) Mid:Com.  Stock # S-718

pg 10-11 tn sept v3.indd   10 14-08-12   11:25 AM
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Windsor soon became abandoned. 
Only recently was it purchased through 
a vesting order of the Ontario Court of 
Justice, at $3.7 million, by Connecticut-
based Black Diamond Capital Manage-
ment.

The investment firm didn’t return re-
quests for comment but it is known to 
specialize in buying distressed proper-
ties often below market prices and re-
structuring for sale.

But in the immediate aftermath of 
ending its arrangement with Allied, 
Chrysler scrambled to find replacement 
haulers. The union representing Allied 
workers also had an idea: how about 
Chrysler creating its own auto-hauler 
subdivision?

Unifor Local 444 president Dino Chi-
odo, who also represents hourly work-
ers at Chrysler’s vast minivan assem-
bly plant, said the union “sat down with 
Chrysler right away” and thought there 
were “opportunities that we can capital-
ize on.”

Not the least of these was to employ 
some of the former Allied drivers. Chi-
odo said the union made a “business 
case” to the corporation to create its 
own auto-hauling division.

“That’s just an example of the union 
working with the company to try to so-
lidify a good economic solution to main-
tain viability for the corporation,” he 
said.

The result was Chrysler Group Auto 
Transport, where Chrysler invested $15 
million and purchased 33 tractor-trail-
ers.

Chiodo said it took “almost a year to 
hammer” out the deal and another to 
get all the trucks in place. He said this 
was an entirely new business model for 
Chrysler and obviously was a learning 
curve.

“We had to re-engineer the trucks, 
what (they) looked like, how they could 
haul vehicles – (meet) all the rules and 
regulations,” he said. “Because Chrysler 
was never involved with it, they always 
hired other companies to do that work, 
so now they have to get into a different 
logistics profile.”

The company purchased 33 Volvo 
Class 8 tractors and as many Cottrell-
manufactured NextGen CX-09LS Quick-
loader open auto-haul trailers designed 
for short-haul and multiple daily loads. 

“Simply put, we were interested in 
creating something that was flexible 
and of course at the time there were ca-
pacity issues,” Marty DiFiore, Detroit-
based head of Chrysler Group Trans-
port and Chrysler Group Auto Transport 
said. “So from those two perspectives it 
was something that we were intrigued 
with and wanted to do.”

The operation is based in Windsor 
with trucks operating in and out of AWC 
Auto Warehousing with facilities off of 
E.C. Row Expressway. 

That’s different from where Chrys-
ler’s traditional trucking arm, Chrysler 
Group Transport, has operated – at the 
minivan plant yard.  Maintenance for 
the auto-haul division is contracted out.

Chrysler’s general transportation di-
vision carries parts and has 90 tractors 
and 284 trailers based in Windsor. 

“We are running an operation centric 
to Windsor but they are doing cross-bor-
der moves,” DiFiore said.

DiFiore said the auto transport divi-
sion hauls yard-to-yard or railhead-to-
railhead.

The trailers can carry as many as 
eight units. The cargo includes Wind-
sor-built Chrysler and Dodge minivans 
and Chrysler’s Brampton-manufac-
tured Dodge Chargers and Challengers. 
Inbound to Canada they’re picking up 
Dodge Rams, Jeep Cherokees and Jeep 
Grand Cherokees.

“This is all network-type deliveries,” 
DiFiore said. “At this point we are not 
doing dealer deliveries where you have a 
truck full of eight units and you’re basi-
cally doing a milk run and you’re drop-
ping units off at various dealerships.”

As for the tractors, they feature the 

Volvo I-Shift 12-speed automated me-
chanical transmission technology with 
gearshift operated by intelligent elec-
tronics.

DiFiore said the tractors have “gotten 
very favourable feedback from the driv-
ers who typically use a 10-speed manual 

and they have all that type of shifting 
you have to do.”

Three dozen former Allied drivers 
were hired for the auto division and Chi-
odo said other drivers were absorbed 
elsewhere within Chrysler operations, 
hired by Cassens Transport – which 
continues to haul for Chrysler – or were 
given severance packages. Chrysler 
product is also moved by rail.

DiFiore said the first tractor-trailers 
arrived in July 2012, and there was a full 
fleet complement by the end of last year. 

“This is our first full maturity of the 
operation through this year since the 
beginning of this year,” he said. “And 
we’ve basically delivered from various 
points about 100,000 units to date.”

Chiodo was dismayed that the former 
Allied yard had been sold.

“We wanted Chrysler to buy it so we 
could use it as an official yard but appar-
ently that’s not the case,” he said. 

Chrysler Canada spokeswoman 
LouAnn Gosselin said the sale and 
Chrysler’s interest in the yard is “not 
something we would comment on.” £

Chrysler has added a fleet of Volvo tractors to handle the delivery of vehi-
cles, after having a falling out with its former outside carrier.

 

NEW 1997 HOLLAND 6635  
4WD, 12 spd., 5200 hours, loader.

2005 VOLVO VN
Volvo 465, 13 spd., 12 & 40’s.

For Parts.

2010 VOLVO
D13, Volvo 12 spd., 12 & 40’s.

For Parts.

2009 VOLVO
D13, Volvo 12 spd., 12 & 40’s.

For Parts.

WE BUY TRUCKS
Ask for JAMES  or RON

E-Mail: james@morgan-diesel.com

Monday to Friday 8 a.M.-5 p.M.
Closed saturday & sunday

CASH OR
BANK DRAFT

Fax: (613) 546-4206 CREDIT CARD PURCHASES ARE SUBJECT TO A 
3% PRICE INCREASE

(613) 546-0431

www.morgan-diesel.com
Check out our Online Inventory!

1248 McAdoo’s Lane
R.R.1 Glenburnie (Kingston) ON  K0H 1S0

kingston, ontario

2012 FREIGHTLINER CASCADIA
DD15 engine, 13 spd., 12 & 40’s.

Whole or Parts.

2008 CAT C7 
40,000 kms., 300 hp.

2013 MACK MP7
In service 1 week.

2012 MAXXFORCE 13
485 hp.

1999 MACK RB 
350 Mack, Mack 8 spd., 18 F.A./20 Pusher/46 R.A.

2009 FREIGHTLINER M2-112
M-B 350 hp, 10 spd., 12 & 40’s,  

rear axle damage. Whole or Parts

1998 MACK RD  
400 Mack, 8LL trans., 20 F.A./20 Pusher/46 R.A.

2013 BRANDON
20' Steel dump box.

1987 JOHN DEERE 750B 
Nice working machine, 9900 hours

$18,000.

2012 IH PROSTAR
Maxxforce engine, 18 spd., 14 & 

Super 40’s. Whole or Parts.

2013 FREIGHTLINER CASCADIA
DD13, 445 hp, 10 spd., 12 & 40’s, disc 

brakes, 3.91 ratio. For Parts.
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ST-JEROME, QUEBEC

If all goes according to plan, even 
the weather will behave for the 
National Professional Truck 
Driving Championships this 

Sept. 4-7 in St-Jerome, Que. Well, that 
may be a bit much to ask for, but the 
event organizers do try and leave as 
little to caprice as possible.

The Quebec Trucking Association 
(QTA) is hosting this year’s national 
championships. The bulk of its prep-
arations have been ongoing for two 
years now, but some planning starts 
even earlier. Around 100 drivers, visi-
tors and provincial representatives are 
expected to attend, and the search for 
lodging cannot begin soon enough. 

“We started looking for a hotel three 
years ago,” says Michel Beaulac, chair 
of the organizing committee. Its ef-
forts were rewarded with a block of 
rooms in the Esterel Resort, perched 
on the edge of a lake in the Lauren-
tians north of Montreal.

The responsibility for organiz-
ing the annual national champion-
ships rotates through seven provin-

A checklist for champions

cial trucking associations (the Atlantic 
Provinces Trucking Association covers 
four provinces). 

“My role is to represent Quebec at 
the meetings of the national commit-
tee, liaise between it and the organiz-
ing committee of the event, ensure 
the manual is updated, that partici-
pants find volunteers and equipment 
for competitions, coordinate the golf 
competition, grant media interviews, 

By Carroll McCormick
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NEWS

etc.” says Beaulac, a veteran coordina-
tor of several national championships.

There are at least half a dozen meet-
ings a year with the QTA’s partner 
provincial trucking organizations to 
discuss those and other things, such 
as food and the budget. There is also 
a full week of preparation in the week 
leading up to the event.

A well-known list of Quebec orga-
nizations and companies are asked to 

put their shoulders into the champi-
onships. Take, for example, the venue: 
The winners in the five categories of 
competition in the provincial champi-
onships held earlier this summer will 
be put through the wringer at the Cen-
tre de formation en transport routier 
de St-Jerome (CFTR). CFTR is one of 
two public professional truck driver 
schools in Quebec. Pros from the other 
public school, the Centre de formation 
en transport Charlesbourg (CFTC), 
will also be there.

“We wanted to stay around Montre-
al, because it’s where most of the driv-
ers live. CFTR and CFTC are the only 
two public schools in Canada to offer 
a driving course with a highly recog-
nized diploma. We want to show the 
school to all the other province repre-
sentatives so they can improve their 
teaching programs around the coun-
try,” Beaulac says. 

As well, Beaulac adds, there are 
those fallible vehicles to think about. 
“As we have access to all the school fa-
cilities and equipment, we have a me-
chanic ready if a breakdown happens.”

The QTA planning committee re-
quires a considerable amount of out-
side help to run the event. Assisting 
agencies and businesses it contacts 
include Controle routier Quebec, 
Transports Quebec, the Societe de 
l’assurance automobile du Quebec, 
Sobey’s, Groupe Robert, Hector Lari-
vee, Transport Papineau International 
et VIA Prevention.

The QTA is responsible for lining up 
rigs, circle check inspectors, judges 
and sponsors. “We mostly use school 
trucks, but some trucking companies 
also provide us with trucks and trail-
ers. We also work on (locating a) na-
tional sponsor interested in investing 
in a good way to promote security in 
the trucking industries,” Beaulac ex-
plains.

The QTA also coordinates the activ-
ities of provincial representatives on 
the national committee who revise the 
Driver’s Kit and Rule Book each year. 
There are other documents to prepare, 
such as the Preliminary Program Reg-
istration. A quick scan of its 13 pages 
hints at many other mini-tasks that 
will want to go off without a hitch; ie., 
the welcome reception, gift exchange, 
transportation from airport to resort 
to CFTR, the banquet award ceremony 
and dance. 

The QTA also test-drives new ideas 
for future competitions, says Beaulac. 
“We use our provincial event to test 
new ideas of obstacles that we could 
use in future competition after nation-
al agreement.” 

Those tests and other business 
is discussed at national committee 
meetings over the course of the Na-
tional Championships. “We mostly 
present the agenda of the event (what, 
where, when…) on Thursday. On Sun-
day it’s the debriefing of the event plus 
a short briefing on the next year by the 
next hosting province,” Beaulac says.

The QTA’s representative to the na-
tional committee is its longest-stand-
ing member. This senior status, Beau-
lac notes, invites a lot of questions 
about the obstacle course. “We are 
asked all year long about technicali-
ties that could happen when they need 
to set up the track.”

Speaking of the track and the dread-
ed orange cones the drivers must 
avoid, Beaulac relates an anecdote 
that illustrates how a little luck never 
hurts. “We always try all the obsta-
cles when we put them up. Sometimes 
even the best can’t do them, but the 
rookie passes through with his eyes 
closed.” £ 

Hosting the National Professional Truck Driving Championships 
is a big deal. Organizers in Quebec have been working for more 
than two years to ensure everything goes as planned.

Provincial champs from across Canada will gather in Quebec to compete 
in the National Truck Driving Championships Sept. 4-7.

EXHAUST SYSTEM INSTALLATIONS FOR

ALL MAKES and MODELS

THE TRUCK EXHAUST PLACE

(905) 670-0100   1-800-385-8801
1365 BONHILL RD., MISSISSAUGA  L5T 1M1

TRUCK MUFFLERS
BUILT TO LAST

• Y-PIPES  • TURBO PIPES
• INTERMEDIATE PIPES

Celebrating 
   32 Years!

COOLANT PIPES
FOR MOST MAKES

PROVIDING HEAVY DUTY EXHAUST SOLUTIONS SINCE 1982

FREIGHTLINER PIPES

INTERMEDIATE

TURBO

Y-PIPE

INLET

THE 
TRUCK
EXHAUST
PLACE

DPF
CLEANING 
AVAILABLE

www.totalexhaust.com

CANADA’S 1#TRUCK EXHAUST
 SHOP
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“ GOODYEAR FLEET HQ GETS OUR TRUCKS ROLLING IN 2 HOURS, 16 MINUTES!”
STEVE GRAHAM – SCHNEIDER NATIONAL 

From call time to roll time, Goodyear’s 24/7 emergency roadside service is dedicated to getting you back on the road in as little as 
two hours. And that’s just the beginning of how Goodyear® can help improve your fleet’s profitability. When you sign up at no cost for 
Goodyear’s Fleet HQ program, you also benefit from a national network of more than 2,200 dealers, tire tracking & reporting, national 
pricing program and more. 

To learn more, call 1-866-Fleet-HQ or go to goodyeartrucktires.com.
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AYR, ONTARIO

 
f you were looking for bar-

becue, cheap oil changes and educa-
tion about lubricants, Ayr, Ont. was 
the place to be on July 18.

Quick Truck Lube hosted its ninth 
annual customer appreciation day at 
its Industrial Road facility, which is 
located at the intersection of Hwys. 
97 and the 401 (exit 268).

 It’s the second time this year the 
company has welcomed custom-
ers and suppliers out for the day, as 
Quick Truck Lube held its first Fort 
Erie, Ont. customer appreciation day 
in June.

Attendance at the event was strong.
“So far so good,” says Quick Truck 

Lube president Gurjinder Johal. “Ev-
ery year it’s growing, growing, grow-
ing. The weather helps, especially af-

ter a long winter, everybody is tired.”
He says that ever since the Quick 

Truck Lube was launched he has 
owed its success to its customers, so 

Quick Truck 
Lube hosts 
ninth 
annual 
barbecue to 
celebrate 
its loyal
customers the annual barbecue is a way of say-

ing thank you to them, but it’s also a 
little bit more than that. 

Johal also looks on it as an oppor-
tunity to provide a bit of service to the 
industry, first by offering discount-
ed oil changes (for $99) but mainly by 
giving people a chance to learn more 
about lubricants.

“I feel people really need educa-
tion. There is so much confusion 
about oils and filters, and there is no 
education for people in this indus-
try,” says Johal. “Everybody thinks 
oil changes are a simple and easy job, 
but that’s not the case. Without the 
right oil and filter, engine life can be 
shortened. If the appropriate filter 
and oil aren’t used, you aren’t maxi-
mizing your fuel economy.”

That’s why he invites representa-
tives from oil and filter companies 
to be on hand and set up displays, so 
they are available to answer ques-
tions directly from customers.

“Also, having everybody together 
allows them to say thank you to all 
our customers.” 

On July 18, Quick Truck Lube hosted its ninth annual customer apprecia-
tion day. There was a delicious barbecue for all hungry attendees. 

By Carolyn Gruske
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Pinecrest 
Restaurant 
and
Truck Stop
closes its 
doors 
VAUGHAN, ONTARIO

After 45 years as a family-run business, 
the Pinecrest Restaurant and Truck Stop 
located on Hwy. 7 between Jane and 
Keele has closed its doors for good.

Kay and Bill Nikolakakos took over the 
landmark truck stop in 1969 when they 
were just a couple of newlyweds. 

Since then, they worked together and 
built up a loyal clientele. 

The charming restaurant is covered 
in more than 500 decorative plates from 
returning customers who bring them as 
a souvenir to the couple.

Regulars of the beloved truck stop 
will miss the couple’s hospitality and 
home-cooked food.

Pinecrest’s doors officially closed in 
August. 
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City traffi c, mountain passes and arctic tundra — they all put stress on a 
truck’s engine. Mobil Delvac™ heavy-duty diesel engine oil is formulated 
for long life and helps protect against sludge and deposit buildup. 
To learn more, visit us online at mobildelvac.ca 

Out here
it’s survival of the
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CONCORD, ONTARIO

The Ontario College of Trades will be 
ramping up enforcement, to ensure 
that the province’s coach and truck 
technicians are properly trained and 
qualified.

That was the warning issued by the 
Ontario Trucking Association’s Rolf 
VanderZwaag, when speaking at the 
Canadian Fleet Maintenance Semi-
nar June 18.

Enforcement officers representing 
the College of Trades have done 7,084 
field inspections to date, but they’ve 
been focusing on education, Vander-
Zwaag said. 

That could soon change.
“Right now they’re coming in the 

front door. Soon they’ll be coming in 
the back door and they won’t be an-
nouncing themselves and they will 
be asking for qualifications from your 
people, to be working in your shops,” 
VanderZwaag warned.

Among the things they’ll be look-
ing for are technicians guilty of pro-
fessional misconduct, for doing 
things such as issuing PMVI stickers 
without conducting a proper inspec-
tion. 

“In the past, if an improper safety 

was done in your shop, you risked los-
ing your inspection station licence,” 
VanderZwaag said. 

“Today, the mechanic also risks 
losing his licence. It’s very important 
you come to an understanding with 
your mechanics what the require-
ments are of these annual safety in-
spections.”

As of June 1, there were 30,969 
truck and coach technicians regis-
tered by the College of Trades in On-
tario. 

The average age of technicians is 52 
years, while apprentices average 30 
years of age. 

There are currently 3,200 truck and 
coach apprentices in the province. 

College of Trades looking 
to step up enforcement, 
ensure proper training
By James Menzies
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Top Loblaw 
drivers
crowned
CAMBRIDGE, ONTARIO

Loblaw drivers working out of the Maple 
Grove Distribution Centre put their skills 
on display June 7, during the company’s 
third annual truck driving champion-
ship.

The championships followed the same 
formula as the regional and provincial 
championships. There were eight ob-
stacles on the course, which simulated 
some scenarios these drivers face while 
delivering to supermarkets. There was 
also a 50-question knowledge test as 
well as a tractor-trailer inspection test, 
in which drivers had eight minutes to lo-
cate five planted mechanical defects.

“These are for the most part things 
that these drivers do every day. How-
ever, today they had 25 judges watch-
ing very close and measuring the inch-
es to calculate the points,” said Mike 
Kroetsch, driver-trainer, Loblaw. “In 
addition to the judges there were about 
120 family, friends and co-workers 
out there enjoying the day and the en-
tertainment provided by this group of 
drivers.”

The competition was followed with a 
barbecue, with, of course, President’s 
Choice burgers and hot dogs served up. 

The winners of the competition were: 
Carmine Pagliaro, first place; Ron Fran-
cis, second place; and Imran Ughradar, 
third place.  

Raffle winner Al Davidson donated 
his winnings back to the organization 
and then CMB agreed to match the 
total funds raised.

On the course, drivers competed 
on a track that was set up to duplicate 
an actual job site and had to navigate 
their way through eight obstacles. 
Their truck inspection skills were 
also tested.

The first place winner was Tony 
Parkes of CBM Cambridge.

 Fred Shea of CBM Milton took sec-
ond place. 

Third place honours went to Dave 
McCreary of CBM Greater Toronto 
Area.

The three winners advanced to rep-
resent CBM at the RMCAO Concrete 
Truck Rodeo in Pickering Aug. 17 at 
Miller Waste Systems.

The Aug. 17 competition hosted up 
to 40 drivers who are active members 
in the Ready Mixed Concrete Associa-
tion of Ontario. 

BELLEVILLE, ONTARIO

Canada Building Materials hosted 
a truck rodeo June 8, which brought 
together 17 drivers who competed 
in front of 75 employees and family 
members.

The third annual event was held at 
CBM’s Belleville plant and was dedi-
cated to Mario Paniccia, a long-time 
employee who recently passed away. 

Paniccia’s family attended the 
event and his wife Patricia was pre-
sented with a diecast CBM mixer 
model.

Also invited to attend was the Ker-
ry’s Place Autism Services organiza-
tion, which provides services to chil-
dren with autism. 

The organization was the benefac-
tor of the day’s fundraising activities, 
which totaled $1,100.

 Donations were made by CMB 
employees and the local Teamsters 
chapters. 

CBM concrete drivers compete
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By Sonia Straface

KITCHENER, ONTARIO

DriverCheck, a company that pro-
vides workplace medical testing and 
assessments to thousands of busi-
nesses across the country has recently 
opened a new medical clinic in Kitch-
ener and it’s nothing like your average 
doctor’s office. 

The newly redesigned and rebuilt 
clinic has three big screen televi-
sions mounted to the walls, a slew of 
comfortable lounge chairs and even 
a full coffee bar. At first glance, you 
wouldn’t even be able to tell the space 

is a medical clinic. The retro Esso and 
Chevy signs give the illusion of a place 
you’d hang out and watch the game at 
with your buddies. 

“The whole motif of the clinic is it’s 
driver-friendly. It looks like a cross be-
tween a man cave and a clinic,” said 
Dr. Chris Page, the company’s presi-
dent, who designed the space himself. 
“It’s to make (drivers) more comfort-
able and to make it easier for them to 
get their medical done. So they have 
someplace where they can just pop 
in. There’s coffee and Internet access, 
and there’s a power bar to charge cell 
phones and laptops. This is really a 
thank you to drivers.”

DriverCheck currently does medical 
testing for more than 6,000 companies 
– 5,000 of which are trucking compa-
nies. 

“We do a test every 34 seconds,” said 
Page. 

But, the chic coffee bar and plasma 
TVs aren’t the only perks of the clinic. 
In a normal medical office you wait 
half an hour flipping through three-
year-old Chatelaine’s to see your doc-
tor for all of five minutes. This new 
man cave clinic, rebuilt from the origi-
nal clinic that went up 18 years ago, 
solves that problem. 

“There’s no wait here,” said Page. 
“The drivers have very busy lives and 
we have a doctor waiting for them in-
stead of the other way around.”

Page said that the clinic addresses 
the recent stresses on the health care 
system, like the amount of truck driv-
ers who don’t have a general practitio-
ner. 

“There’s no line-up like there is at a 
family doctor,” he said.  “And the clin-
ic services a large portion of drivers 
that just don’t have a family doctor.”

The clinic officially re-opened on 
July 14. It is the first of its kind in the 
country and Page says the hope is to 
have one of these man cave clinics in 
every major city in Canada in the near 
future.

“Our goal is to be able to replicate 
this clinic all across Canada so that 
drivers will know exactly where to go 
to get their medicals done,” he said. 
“We want that done in the next three 
to five years.” 

There are no more medical offices 
like this being built just yet as the clin-
ic is still brand new. 

“We’re going test this one out for 
now and get all the bugs out before we 
replicate it,” Page said. “There’s always 
bugs in it that want to sort out before 
we build another.”

As another thank you to the Canadi-
an drivers on the roads, Page is giving 
away a decked-out mystery Harley-Da-
vidson to a lucky trucker. 

Any driver who visits the clinic to 
have their medical completed will be 
entered into a draw to win the motor-
cycle.  

“We have 50,000 drivers that we look 
out for in Canada and I always want-
ed to sort of give them back something 
for the success of the company that we 
have,” he said.  

The winner will be selected at ran-
dom in May 2015. 

DriverCheck will also be hosting an 
open house on Sept. 5 to allow all in-
terested patrons to have a look at the 
new clinic. 

The open house runs from 11 a.m. 
until 3 p.m. at the clinic’s location, 31 
McBrine Drive in Kitchener, Ontar-
io. The new Harley-Davidson that is 
up for grabs will be on display at the 
event in order to encourage drivers to 
get their medical done there.   

DriverCheck opens ‘man cave’-inspired medical clinic

At DriverCheck’s newest clinic in Kitchener, Ont. you can sit back, relax, 
and watch some TV while you wait for your medical to be done. 

Drivers can now unwind in the Man 
Cave while they wait for the doctor.
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DRIVE WITH CONFIDENCE,  
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WITH THE MICHELIN® XDS® 2 TIRE.
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OTA defends industry in wake of P.R. disaster. If 
found guilty, driver may have to pay for repairs.

BURLINGTON, ONTARIO 

A truck driver is in hot water after 
slamming into the Burlington Skyway 
and keeping the Toronto-bound lanes 
out of commission for four days. 

On Thursday July 31 a dump truck 
driver, who has been charged with im-
paired driving and one count of blood 
alcohol level exceeding 80 milligrams, 
slammed into the bridge with a raised 
dump bucket causing hundreds of thou-
sands to millions of dollars in damage. 
The truck’s raised box smashed into the 
overhead truss that stands nearly five 
metres above the road. 

As a result, the bridge’s Toronto-
bound lanes were closed for the long 
weekend, causing traffic and forc-
ing detours. The incident also left the 
trucking industry with  yet another 
black eye as the media examined truck 
safety issues and the impairment of 
professional drivers. 

The Ontario Trucking Association 
(OTA), defended the industry formal-
ly in a statement. Stephen Laskowski, 
senior vice-president of the associa-
tion commented: “We want to ensure 
the motoring public that the actions 
this individual is accused of in no way 
reflect the professionalism of the hun-
dreds of thousands of men and women 
who operate their trucks in a safe and 
courteous manner every day. The fact 
that truck drivers are involved in 0% of 
fatal collisions where alcohol or drugs 
is a factor speaks volumes to the pro-
fessionalism of Ontario’s truck drivers 
and the companies that employ them.”

Over the August long weekend 
crews were hard at work repairing the 
damage – temporary steel beams were 

installed after debris was cleared from 
the affected area. 

The MTO’s communications co-
ordinator, Astrid Poei said that more 
permanent repairs are still required, 
and will happen in the nighttime over 
the next two months. Lane reductions 
during this period should be expected, 
but the bridge will remain open. 

As for the driver, if he is found guilty 
he will be expected to pay for the in-
evitably expensive and extensive dam-
ages. 

Impaired charges laid after 
raised dump box takes out 
Burlington Skyway bridge
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Registration 
open for OTA’s 
Big Wheels 
Bike & Car 
Rally 
TORONTO, ONTARIO 

Registration is open for the second annual 
OTA Big Wheels Bike & Car Rally. 

Patrons are invited to take their clas-
sic sports car, truck or motorcycle out for a 
ride across Ontario. 

The rally begins at your most convenient 
launching point, and ends at Horseshoe 
Valley Resort in Barrie, Ont. 

The convoy will also stop for lunch mid-
way through the journey to Barrie. 

At Horseshoe Valley there will be a Show 
‘n Shine contest, live rock music and a bar-
becue. To register or for more information, 
visit the official Web site at  
www.OTARally.ca. 
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KING CITY, ONTARIO 

Though no one in the audience was 
actually asleep, a statistic present-
ed at the driver fatigue seminar at 
the 2014 PMTC convention was a real 
eye-opener: more than 28% of truck 
drivers have sleep apnea, the sleep 
disorder that interrupts breathing 
while sleeping.  

Those who have sleep apnea may 
not even be aware they stop breathing 
sometimes hundreds of times dur-
ing the night and often, if a partner 
doesn’t realize this (loud snoring is 
often a sign), it goes undiagnosed. Be-
cause of the extended periods where 
one’s body stops breathing, it may 
mean the brain and rest of the body 
may not be getting enough oxygen, 
which can lead to high blood pres-
sure, and increased chance of heart 
attack and stroke.  

Those at risk for sleep apnea are 
males who are overweight and over 
the age of 40 – sounds familiar, 
doesn’t it? Truck drivers fit this de-
scription to a tee so it’s not that sur-
prising that almost one in three suffer 
from the disorder. 

David Marvin, director of trans-
portation at Praxair was the speaker 
of the seminar, and explained how 
sleep apnea testing is mandatory for 
Praxair drivers in the US. For those 
who think they may have sleep ap-
nea, they fill out a questionnaire, 
then Praxair will set up a consulta-
tion with a sleep doctor, followed by 
an overnight stay in a sleep lab. If an 
employee does indeed have sleep ap-
nea, the next step is to get them on a 
CPAP (Continuous Positive Airway 
Pressure) machine.   

“This testing will be voluntary for 
drivers in Canada starting in July,” 
added Marvin. 

For the other 72% who don’t suffer 
from sleep apnea, driver fatigue could 
still be a safety concern. 

During the seminar, Marvin out-
lined how Praxair is going above and 
beyond the industry standard to pro-
tect and educate its drivers on this of-
ten-ignored issue and explained why 
other fleets should be following suit.  

“We are often not good judges of 

Praxair shares secrets to 
getting good night’s sleep

how fatigued we are,” said Marvin. 
“This is because in the past we regu-
lated hours that we worked instead 
of hours we slept. The more a driv-
er could get completed in a day, the 
higher they were regarded.”

He asked the crowd if anyone in 
the audience had ever driven while 
they knew they were clearly tired and 
fatigued and almost every hand in 
the room went up – not surprising as 
a recent study shows that drivers in 
North America average less than five 
hours of sleep per night. 

If that isn’t scary enough, Marvin 
played several videos of the dangers 
of driving while fatigued. An in-cab, 
forward-facing camera showed a 
driver drifting into another lane be-
cause he didn’t know how tired he 
was. Luckily, the driver was okay and 
able to get back into his lane without 
incident because all Praxair trucks 
are equipped with the forward-facing 
cameras and lane departure warning 
systems.

To keep their drivers safe and make it 
known that fatigue is a serious issue that 
shouldn’t be ignored, Praxair has imple-
mented driver fatigue programs to help 
its employees become more educated 
on why they need to hit the hay. 

Drivers were given a training mod-
ule that included three 20-minute 
videos that educated drivers on quali-
ty of sleep, their body clock, sleep hy-
giene and nighttime versus daytime 
sleep and napping techniques. 

The fatigue workshop also taught 
night drivers about why they may not 
feel tired come morning time. 

“We had some locations where 
drivers would work a night shift and 
finish their shift at 7 to 10 a.m,” said 
Marvin. “At that time, sunlight’s hit-
ting their eyes and their body is tell-
ing them they’re awake.”

According to Marvin, night driv-
ers lose 2.5 hours of sleep compared to 
day drivers because sunlight provides 
a primary cue for a person’s circadian 
rhythm.  To solve this issue, Praxair 
altered the night drivers’ hours so they 
finish a shift before dawn allowing 
them to get adequate rest after work. 

Marvin provided the audience with 
some key takeaways from the fatigue 

By Sonia Straface
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program that everyone could use to 
educate their own f leets. Some of the 
more interesting points were:

• The average person spends one 
third of their life asleep. This is 
equivalent to 25 years. 

• People sleep in cycles of 1.5 hours. 
• Calculate your bedtime using the 

formula (wake up time – hours you 

need to spend asleep + 20 minutes to 
fall asleep) 

• Naps should be 20-30 minutes or 
1.5 hours in duration. 

• Rotating shifts from day to night 
should be avoided. 

“At the end of the workshops par-
ticipants know how to measure sleep 
in cycles, how and when to nap and 
how to manage sleep debt,” said Mar-
vin. “The drivers strongly agreed that 
their quality of sleep improved after 
the training.”

In addition to the workshop, 
Praxair enables its trucks with AS-
TiD (Advisory System for Tired Driv-
ers) that is a both knowledge-based 
and steering-based system. ASTiD 
is mounted inside of a cab and pre-
dicts hour-by-hour the likelihood of 
the driver falling asleep based on how 
long the driver has been on the road.  

In addition, the system can also de-
tect monotonous steering, which is 
often associated with fatigued driv-
ers. 

“It will alert the tired when he is 
fatigued and hopefully he will pull-
over,” said Marvin. “It’s not intrusive 
for the driver it’s essentially just an-
other warning light.”

If that isn’t enough, before shifts, 
Praxair drivers also take a Fit For 
Duty test that measures their alert-
ness before they go on the road. The 
test is made up of five questions and 
can be taken on the driver’s on-board 
computer system. Failure of the test 
means the drivers must report to 
their supervisor for further instruc-
tion. 

All these efforts haven’t gone un-
noticed as Marvin said that Praxair’s 
statistics show a major reduction in 
rollovers. In 2008, the company had 
23. And in 2012, the company cut that 
number in more than half with only 
10 rollovers reported. Numbers don’t 
lie which begs the question: will more 
f leets be implementing the same 
workshops for their own drivers? It’s 
something f leet managers should def-
initely sleep on.   

Canadian spot market 
sets all-time record
TORONTO, ONTARIO

The Canadian spot market remains strong, setting an all-time six-month record during the 
first half of 2014.

The TransCore Link Logistics Canadian Freight Index saw volumes swell 42% year-over-
year during the first half of 2014. The year’s first half also set a new high for any six-month 
period since TransCore began tracking the data.

June marked the sixth straight month of record-setting volumes, according to Trans-
Core, but month-over-month volumes were flat from May to June and Q2 volumes were 
down 4% compared to the first quarter. 

However, Q2 volumes were up a sharp 38% compared to Q2-2013.
TransCore’s Canadian Freight Index measures trends from about 5,000 Canadian truck-

ing firms and freight brokers. It found cross-border postings accounted for 72% of total 
load volumes in June. Cross-border loads originating in Canada increased 67% year-over-
year while cross-border loads originating in the US were up 30% y-o-y.

Equipment postings were down slightly in June and truck levels remain low compared 
to last year’s levels, down 12% year-over-year in June.  

We are often not good judges of how fatigued 
we are…In the past we regulated hours that we 
worked instead of hours we slept.”
David Marvin, Praxair

“
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On October 15th 2014, please plan on 
joining Canada’s top Transportation Executives 

for a day of education & networking.
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By James Menzies 

CONCORD, ONTARIO 

Trucking companies that could only 
dream of getting a 20 cent per mile in-
crease from their customers, may be able 
to achieve the equivalent in cost savings 
by harnessing the potential of telematics.

That was the message from Mike Ham, 
vice-president of Shaw Tracking, when 
speaking at the Canadian Fleet Mainte-
nance Seminar on June 18.

Ham said the figures were based on a 
100-truck fleet averaging 120,000 miles 
per year each truck at 7 mpg, paying 
$4.25 per gallon of fuel. The savings come 
in the form of greater safety and compli-
ance, fuel and driver performance en-
hancements and productivity gains, and 
assume that the company was using no 
telematics at all to begin with.

Telematics has evolved since its incep-
tion when it was focused solely on locat-
ing assets and facilitating communica-
tion between drivers and dispatch.

“Telematics, in my mind, has morphed 
into, how much information can we pro-
vide and how can we help customers look 
at it to make good decisions?” Ham said. 
“In the last four to five years, the world 
has changed drastically. We have a very 
high-powered piece of technology in the 
truck and now it’s all about the informa-

tion that flows back and forth.”
A fleet that wants to achieve the full 

potential of telematics can realize the fol-
lowing savings, according to Ham: 

Navigation to reduce out-of-route miles: 7 
cents/miles
Vehicle inspection reports to eliminate pa-
per and improve accuracy: 0.5 cents/mile
Automated fuel tax reporting: 0.3 cents/
mile
Vehicle maintenance management to save 
time: 1 cent/mile
Hours-of-service monitoring to reduce 
costs and improve compliance: 1.4 cents/
mile 
SpeedGuage to identify speeding drivers: 
0.5 cents/mile
Performance monitoring: 4.5 cents/mile
Driver scorecards: 1.2 cents/mile
In-Cab scanning to expedite billing pro-
cess, reduce errors: 1.2 cents/mile
Driver workflow, to increase efficiency 
and reduce manual data entry: 2.4 cents/
mile

There’s 20 cents a mile, which for the 
above-mentioned fleet would result 
in $2.4 million in savings per year. Of 
course, there are implementation costs to 
consider and these results are based on 
“best case scenarios,” in fleets not cur-
rently doing any of the above, Ham ac-
knowledged. Still, the potential savings 

are difficult to ignore.
Vince Tarantini of Carmen Trans-

portation, said he realized his company 
needed to leverage the power of telemat-
ics to improve its safety record after a 
couple “rough years.”

“I realized that if we were going to stay 
in this business and grow, we had to le-
verage technology, not just for visibil-
ity and clarity, but we want to make sure 
that if we’re going to play this game, we’re 
going to do so within the context of the 
rules – from road rules to moral rules,” 
Tarantini said.

He admitted carriers historically sub-
sidized 20-hour workdays and down-
loaded inefficiencies onto the drivers 
instead of turning away unprofitable 
business. 

“Today, I’m able to use the data that I 
get from the trucks to adjust. That may 
mean spec’ing my trucks differently or 
turning away business opportunities,” he 
said. “Just because a customer wants to 
give me freight doesn’t mean it’s going to 
fit my business model.”

Arming himself with the data gener-
ated by telematics has helped Tarantini 
show his salespeople why certain jobs 
are not worth accepting. It also allows 
him to remotely monitor the perfor-
mance of drivers and equipment and in-
tervene early with either when necessary. 

It has allowed him to reduce operat-

ing costs, which in this environment, is 
easier to do than to get a rate increase, he 
added. However, Tarantini cautioned it’s 
not enough to simply deploy a telemat-
ics system across the fleet; you also have 
to invest the time in training so that it’s 
properly utilized if you hope to see the 
benefits. 

Turning telematics into a rate increase
In today’s environment, leveraging telematics to reduce costs 
can be easier than passing on a rate increase

Tips for deploying 
telematics
CONCORD, ONTARIO 

Mike Ham, v.p. of Shaw Tracking, provided 
this list of 10 tips on how to effectively de-
ploy telematics in your fleet operation:

1. Get internally aligned
2. Train, train and support
3. Responsibility: Whose job is it to get 

the info?
4. Consistency of managing information
5. Commitment to take it to the next lev-

el: Once you’ve reached your KPIs, retool 
the program to achieve new targets.

6. Build your corporate reputation: Dem-
onstrate you run compliant

7. Focus on process: “Take that informa-
tion and build it into processes; make sure 
it feeds the engine.”

8. Share with your customers to create 
knowledge and relationships

9. Drivers want it, need it and expect it: 
“Drivers want this information; they want 
to improve their own productivity.”

10. Create a new culture: “It’s very re-
freshing to have conversations with own-
ers of trucking companies who know their 
metrics.”  
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For the month of November, 
men across the country will be 
growing their moustaches to 
become walking, talking bill-

boards for the benefit of men’s health 
in Canada. 

If you’ve never heard of Movem-
ber or haven’t noticed the abundance 
of hairy upper lips in the second last 
month of the year, it’s a charitable 
initiative in which for the 30 days in 
November men grow a mustache on 
their clean-shaven face to raise funds 
and promote awareness about men’s 
health across Canada. Twenty one 
countries worldwide currently support 
Movember and its goal is to make men 
more aware of the health risks they 
face and get them to take action to get 
well. Specifically, the charity recog-
nizes and provides financial support 
to efforts combating testicular can-
cer, prostate cancer, and men’s mental 
health. 

According to the Movember Web 
site, men on average have shorter 
life spans than women (the average 
life expectancy for males is 78, while 
women’s is 82), are less likely to speak 
up and seek medical attention when 
they are feeling mentally or physical-
ly ill and one in seven Canadian men 
will develop prostate cancer. 

It’s because of these statistics, said 
Jeff Lohnes, business engagement 
manager for Movember Canada, that 

Gentlemen, get growing!
canada

the charity essentially exists. 
It’s no surprise that the trucking in-

dustry in particular has been a huge 
supporter of the charity since the in-
dustry is male-dominated.  Not only 
that but males in the industry aren’t 
exactly poster boys for health and 
wellness because of their sedentary 
lifestyle, smoker status and increasing 
age. Despite this, Movember seems to 
attract truckers across the country be-
cause it’s easy to participate and the 
funds raised go to a good cause.

“The trucking community has been 
very supportive of Movember and 
men’s health awareness,” said Lohnes. 
“We’ve had various companies from 
across the country take part in the 
campaign. At the end of the day, being 
a trucker, they actually have a mus-
tache named after them and there 
aren’t many industries that can claim 
that. There’s been pretty big support 
(in the industry) because trucking  
and mustaches go hand-in-hand in a 
fun way.”

Lohnes said women are also en-
couraged to participate in the charity. 
Though they don’t grow a mustache, 
women (called Mo Sistas) still do  
everything a Mo Bro (a man who par-
ticipates in the Movember charity) 
does by raising money and awareness 
for men’s health. Lohnes says women 
are especially important for the chari-
ty because “women really are the gate-
keepers to men’s health and they look 
after so much family health.”  

This would be especially true for 
married truck drivers who don’t have 
time to make an appointment with 
their general practitioner themselves 
or brush off an ailment hoping it gets 
better while they’re on the road in-
stead of worrying their wives or seeing 
a doctor themselves. 

“We really encourage both men and 
women to register,” said Lohnes. 

Since it’s inception in 2003 in Mel-

bourne, the Movember Foundation has 
raised more than $572 million across 
21 countries. In 2012, Canadian Mo 
Bros and Mo Sistas raised $42.6 million 
for the charity. According to the Foun-
dation, the impact of the charity is tan-
gible, and they claim that 79% of par-
ticipants discussed their own health 
with family and friends, 69% of partici-
pants had seen their doctor for a check-
up and 43% became more aware of the 
health risks they face. 

You can sign up to participate in the 
Movember movement on Sept. 15 at 
www.movember.com when registra-
tion officially opens.   
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Police recover $1.4M in stolen cargo
AurorA, ontArio

A grand piano, baby products and barbecues are back where they belong after York Re-
gional Police recovered a large quantity of stolen goods, thanks to a little help from the In-
surance Bureau of Canada’s cargo theft reporting program.

In total the police force’s auto/cargo theft unit recovered more than $1.4 million of cargo 
that had been stolen in transit. The merchandise, which also included household applianc-
es, cleaning supplies, tools, musical instruments, forklifts and vehicle antifreeze, was part 
of 15 separate loads that had been diverted and re-routed while in transit to retail distribu-
tion centres and shipped to independently owned warehouses for storage until the items 
were illegally sold. After receiving information about the thefts, police obtained search 
warrants and conducted raids on warehouses in Vaughan, Ont. and Toronto.

According to York Regional Police, “the majority of the property recovered has been 
identified and returned to the owners.”

The Insurance Bureau of Canada’s national cargo theft reporting database was one of the 
tools police used to match the recovered goods with the retailers who had items stolen.

“This is an excellent example of the effectiveness of our process. With the help of IBC’s 
program, police were able to quickly identify the source of the stolen goods and return 
them to their rightful owners,” said Garry Robertson, IBC’s national director of investiga-
tive services. Although most of the goods have been returned, police are continuing their 
investigation and have asked for anybody with information to report it. 
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ith all the re-
ports out of Ger-
many in early 
July regarding 
Daimler’s self-
driving trucks, 

I can’t help but throw in my own 
two cents on this topic as a full-time 
driver.

We all know that the majority of 
collisions on our roads are caused by 
driver error. Automation can elimi-
nate fatigued driving, distracted driv-
ing, speeding, and other bad driving 
habits. 

If safety were the sole motivator of 
vehicle automation we would all be 
embracing the technology. 

But of course safety is only one fac-
tor, albeit an important one. When 

technology impacts our personal lives 
and changes how we live, work, and 
play – then the issue becomes murky.

So what about productivity gains? 
The first thing that comes to mind 
is improved fuel mileage. I was sur-
prised that Daimler stated this tech-
nology would mean an immediate 
gain of 5% in fuel mileage. Five per 
cent? Really? That’s it? 

I have no idea how Daimler calcu-
lated this, but research has shown 
that drivers can impact fuel economy 
by as much as 20% according to some 
of the Fleetsmart training material 
I’ve been exposed to. 

I’ll assume that Daimler’s numbers 
are gains above their current fuel 
mileage standards of vehicles driv-
en to specification, something that 

doesn’t happen all of the time in real-
world applications. So I think truck-
ing companies would realize much 
better gains in fuel economy with au-
tomated trucks. 

In this regard, is automation much 
different than imposing speed lim-
iters on the industry, since a driver 
would always be behind the wheel? 
Would it be accepted by current driv-
ers any differently than speed limit-
ers have been?

Consider this quote taken from the 
TruckNews.com article posted on  
July 3, Daimler demonstrates self-driv-
ing trucks.

“Autonomous driving will inevi-
tably also change the job profile of 
truck drivers,” said Dr. Ing. Klaus 
Ruff. “They will gain time for other 

activities than just driving the truck: 
office work, social interaction, relax-
ation periods. Autonomous driving 
will make the driver’s working time 
more varied and less stressful, and 
help to make long-distance driving 
more attractive as a profession.”

Okay, so first of all let’s look at the 
concept of office work while on the 
road. 

Are we to become driver/dispatch-
er/load planner? Perhaps we are. 
There are great efficiencies and costs 
to be gained here but it’s not what I 
signed up for, how about you?

Social interaction? I spend 120 
hours per week in my truck. I drive 
it, eat in it and sleep in it. In an auto-
mated truck I would still be doing the 
same. Social interaction would come 
through electronic media, which gets 
old in a hurry.

Relaxation periods? Those happen 
outside the normal working environ-
ment. Just because I don’t have to pay 
attention to the road does not neces-
sarily equate with relaxation time. 

The greatest stresses we face as 
drivers result from the amount of 
time we spend on the road – not from 
how we spend that time on the road.

For me, relaxation and social in-
teraction happen when I am at home 
away from the everyday responsi-
bilities of the job and not in care and 
control of my vehicle. That care and 
control happens whether or not I am 
on-duty. 

I’m not clear on exactly how my 
working time will become less stress-
ful if you were to turn over some of 
my driving responsibilities to an au-
tomated truck, replace them with 
some “office work” but still leave me 
with 100% of the responsibility for the 
operation of that truck while it’s roll-
ing down the road. 

After all, I would still be the driver 
of record in the seat, right?

How would all of this equate to our 
profession becoming more attrac-
tive? I’m not clear on that. Why would 
someone want to sit in a truck for all 
of those hours doing the work they 
could do at home on a tablet unless 
they were paid an above-average in-
come? They wouldn’t. 

If automation is about efficiency, 
how is this attractive in any way? It’s 
not. It’s just a stepping stone to auto-
mated driverless trucks. That’s where 
the real cost savings and improved 
safety lie. 

The driver is the weak link here and 
I don’t think we should lose sight of 
that fact.

This is a contentious opinion, I 
know, but where else does automa-
tion lead in regard to cost control? 
We only have to look around to see 
how labour-intensive positions are 
being made increasingly redundant 
through technology. This has been 
going on for decades now and it is  
not going to abate anytime in the near 
future.

There is no doubt in my mind that 
automated trucks that eventually lead 
to driverless trucks is a good thing for 
our society on many fronts.

 At the same time it leads to the re-
dundancy of millions of middle-class 
jobs from the marketplace across 
North America.

We certainly have no final word on 
this topic. 

Why self-driving 
trucks are redundant

Al Goodhall has been a professional long-haul 
driver since 1998. He shares his experiences 
via his ‘Over the Road’ blog at http://truck-
ingacrosscanada.blogspot.com. You can also 
follow him on Twitter at @Al_Goodhall. 

W
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Al GoodhAll
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egardless of wheth-
er yours is a carrier 
that participates in 
the Temporary For-
eign Worker Program 
(TFWP), or whether 

you agree with the program or not, 
recently introduced changes should 
be of concern to the entire Canadian 
trucking industry. 

In the grand scheme of things, 
a relatively small number of carri-
ers participate in the TFWP. But, for 
those that do, they will say that it is 
the last remaining way for them to get 
idled trucks moving for a period of 
time when all efforts to recruit Cana-
dians have been exhausted. 

The TFWP was already expensive 
and cumbersome before the recent 
changes. Now it is even it even more 
costly and restrictive to the point 
where some carriers will be forced to 
abandon the program altogether.

 This could have significant impli-
cations for those carriers and their 
customers.

But, the more universal problem 
underscored by the recent changes 
to the TFWP – and why everyone in 
the industry should be concerned – 
is that they reinforce the notion that 
truck driving, as an occupation, has 
about the same standing as a burger 
f lipper in the government’s eyes. 

For years, CTA has – given the level 
of skill, training, planning, adminis-
tration and legal compliance required 
to do the job – objected to the classi-
fication of truck drivers as unskilled 
under the National Occupational 
Classification (NOC), which is the 
underpinning for government policy 
on which occupations are eligible for 
training funds, immigration, and pro-
grams like the TFWP.

In 2009, a research report con-
ducted by Hiscott Consulting for the 
last review of the NOC by the feder-
al department now called Employ-
ment and Social Development Cana-
da (ESDC), recommended occupation 
7411(Truck Drivers) be re-classified 
from Skill Level C (low skilled) to Skill 
Level B. For reasons that were never 
fully explained, that recommendation 
was not adopted.

The implications of this misclassifi-
cation of truck drivers are significant. 
The trucking industry hauls 90% of 
all consumer products and foodstuffs 
and almost 60% by value of Canada’s 
trade with the US.

 It is facing a chronic shortage of 
drivers, which the Conference Board 
of Canada forecasts will reach as high 
as 33,000 (mostly of long-haul tractor-
trailer drivers) by 2020.

The industry has been put in an un-
tenable situation. Labelling the occu-
pation as low skill creates huge bar-
riers and disincentives to people who 
might otherwise consider driving in 
Canada for a living.

 On the one hand the federal gov-
ernment is telling employers in the 
trucking sector they should be hiring 
Canadians first to fill driver vacan-
cies (which everyone agrees with). 
But, on the other hand, by classify-
ing the occupation as low skill, Cana-
dians who might consider becoming 
truck drivers are excluded (through 
key programs like the Canada Jobs 
Grant) from funding for the training 

they will need to become employable. 
Low skilled occupations are also at 

the bottom of the priority list when it 
comes to immigration. 

Other than in a few provinces with 
receptive Provincial Nominee Pro-
grams (where the TFWP can be a 
stepping stone to permanent resi-
dence status and a path to citizen-
ship), qualified, experienced truck 
drivers who would love to work in 

Canada and become Canadians have 
no chance of doing so. 

The recent changes to the TFWP 
serve to exacerbate the situation. In 
one sense ESDC seems to acknowl-
edge the problems that are inherent 
in the current classification system 
for certain occupations by introduc-
ing the concept of high/low wage oc-
cupations as opposed to low/high 
skilled workers. 

The determination of whether an 
occupation is low or high wage is con-
ducted by comparing the median 

hourly wage for all occupations in a 
province to the median hourly wage 
for that occupation in the province.

 The result of this is that in all but 
two provinces (B.C. and Alberta) the 
occupation of truck driver is deemed 
to be low wage. (Quebec is exempt 
from all the changes to the TFWP).

This is not about whether truck 
drivers should be paid more. The CTA 
Blue Ribbon Task Force has already 

acknowledged that industry compen-
sation packages need to be as com-
petitive – or better – than that avail-
able in other occupations and sectors 
in order to attract and retain drivers.

 Part of the problem is that most 
tractor-trailer drivers at least are paid 
by the mile. In addition, all types of 
truck drivers are lumped together in 
the NOC. 

As usual trucking does not fit into 
the typical 9-to-5 office/factory world 
that most government analysis and 
data is based on. 

Trucking complicates things. CTA 
has proposed that tractor-trailer driv-
ers should have their own classifica-
tion distinct from drivers of other  
vehicles. 

While the tractor-trailer/straight 
truck comparison may not apply in all 
cases for the most part tractor-trailer 
drivers tend to earn higher wages, are 
far less likely to be paid by the hour, 
work longer hours, drive longer dis-
tances, require a different class of li-
cense, etc., than most straight truck 
drivers. 

There are certainly straight truck 
drivers in specialized sectors who 
would earn wages as high as or even 
higher than some tractor-trailer  
drivers. 

Nonetheless, separating the two 
is a superior methodology to the one 
currently in use.

Last year, CTA asked the Minister 
of ESDC, Jason Kenney, if he would 
consider moving up the timetable and 
accelerating a review of the NOC for 
truck drivers. (CTA and the provincial 
associations are also seeking manda-
tory entry-level training to a national 
occupational standard currently be-
ing developed by Trucking HR Cana-
da with assistance from ESDC). 

With the recently announced 
changes to the TFWP, a review of 
the NOC to ensure the occupation of 
truck driver, or the various types of 
truck drivers are properly classified, 
is even more critical today than it has 
ever been. 

TFWP changes boost 
low-skill image

R
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David Bradley is president of the Ontario 
Trucking Association and chief executive 
officer of the Canadian Trucking Alliance.

Labelling the occupation as low skill 
creates huge barriers and disincentives 
to people who might otherwise consider 
driving in Canada for a living. 

DaviD BraDley

Industry 
Issues

Over 75 resellers 
in Canada to 

better serve you
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e live and work in 
an increasingly 
connected world, 
where employees 
and customers 
alike can easily 

share a wealth of information. A recent 
survey by Media Technology Monitor 
found that 71% of Internet users are now 
active on social media, and the interest 
in platforms such as Facebook, Linke-
dIn and Twitter continues to grow. This 
is all a good thing – as long as the online 
conversations are managed against the 
backdrop of an effective social media 
strategy.

Any corporate strategy designed to 
manage such messages begins with a 
clear understanding of how different so-
cial media platforms are used. Linke-

dIn, for example, gives business profes-
sionals a place to share everything from 
contact details to virtual resumes and 
recommendations. Facebook, which ac-
cording to Media Technology Monitor 
reaches a whopping 93% of Canada’s so-
cial media users, tends to be a stronger 
platform for personal and lifestyle-relat-
ed posts. Twitter’s 140-character bites  
of information offer a quick way to  
share news and engage in related  
conversations.

Each can be used by a fleet in a dif-
ferent way. Sales teams may use Linke-
dIn to build business connections, while 
employees throughout the fleet can par-
ticipate in designed discussion groups. 
Facebook gives otherwise isolated 
drivers a chance to share pictures and 
updates with co-workers, family and 

friends. Twitter might be used to spread 
safety-related messages and the posi-
tive results from a roadside inspection 
blitz, all helping to reinforce the com-
pany’s commitment to a professional 
workplace.

There is no shortage of good news 
to share. These platforms offer a place 
to welcome new customers, acknowl-
edge drivers who reach milestones such 
as one million safe kilometres, or sim-
ply announce the newest members of 
a team. Recruiters have been known to 
ask drivers to share and like company 
posts about job openings. In fact, every 
positive message can be liked or shared, 
to help expand the audience.

Of course, the conversations are a 
two-way street. Not every posted com-
ment or bit of news will be positive. But 

a formal policy and strategy will turn 
these situations into a learning experi-
ence, and even enhance the company’s 
image in the process.

A formal social media policy serves 
to remind employees that they are rep-
resenting the company brand whenev-
er they post information about a fleet – 
even on a personal account.  It stresses 
an employee’s role as a business ambas-
sador and how every post can reach a 
wide audience, making it important to 
remain factual and respectful of others.

After all, a negative post about the 
fleet could affect everything from re-
cruiting efforts to sales. 

Simply encouraging workers to pause 
and think about the broader impact 
before posting any details can help to 
avoid many common pitfalls.

Formal policies also offer a chance to 
reinforce that some company informa-
tion is only meant for internal eyes. They 
can explore the kind of information 
people can be expected to share, and 
the details such as a trailer’s destination 
which should remain in house. And they 
define who is authorized to speak on be-
half of the company, or use branding el-
ements such as logos.

Those who are authorized to post 
information on a company account, 
meanwhile, can be provided with the 
information that will ensure posts align 
with corporate values. 

One way to draw the line between 
personal and corporate opinions is to 
ensure company email addresses and 
computers are not used to establish per-
sonal social media accounts. Bloggers 
can be encouraged to add disclaimers  
to their posts to stress that opinions  
are theirs alone, and not that of their 
employer.

Like every other company policy it 
has a home in a driver’s file, where a 
signed copy will demonstrate that  
the information was reviewed and  
understood.

Fleets that take the time to monitor 
posts about their business also have 
the chance to monitor employee and 
customer opinions which might other-
wise be hidden or be grumbled around 
a loading dock. Negative comments 
can be transformed into a learning  
experience.

Facing a customer who has vented 
about a late delivery or poor service, for 
example, a fleet can use the same social 
media platform to respond. People will 
often remove complaints when a com-
pany provides an apology about the neg-
ative experience, promises to correct the 
matter, and then offers to discuss the is-
sue offline.

Drivers can also be approached about 
online posts that complain about work-
ing conditions, to ensure that the under-
lying challenges are actually addressed. 
It is all about making connections, and 
acting on the lessons that are learned.

A smart social media 
strategy is key 

This month’s experts are Danielle 
Pitl and Heather Blackwell. Danielle 
is the director, corporate commu-
nications for Northbridge Financial 
Corporation and has been working 
as a communications professional 
for more than eight years. Heath-
er has seven years’ experience in 
trucking safety and compliance and 
now provides support to the North-
bridge Insurance risk services team. 
Northbridge Insurance is a leading 
Canadian commercial insurer built 
on the strength of four companies 
with a longstanding history in the 
marketplace and has been serv-
ing the trucking industry for more 
than 60 years. You can visit them at 
www.nbins.com.
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SHOP LOCATIONS
Trail, BC (888) 967-4367
Regina, SK (306) 721-1988
Saskatoon South, SK  (306) 975-9101
Prince George, BC (250) 561-1202
Yorkton, SK (306) 782-0555 
  x233
Dundas, ON  (905) 628-1877
Guelph, ON (888) 822-2777
Sarnia, ON (519) 344-8509
Edmonton East, AB (780) 449-3563
Mount Pearl, NF (888) 221-7776

SHOP & WASHRACK LOCATIONS 
Calgary, AB (403) 231-4561
Dawson Creek, BC (250) 782-7102
Edmonton, AB (780) 447-1190
Kamloops, BC (250) 374-6232 
  x238
Langley, BC (604) 888-2188
Mississauga, ON (800) 987-0923
Montreal, QC (888) 776-8627
Port Colborne, ON (800) 263-9717
Saskatoon North, SK  (306) 242-8880
Winnipeg, MB (204) 233-8945 
  x241

NEW
TRACTOR DIAGNOSTICS

TRACTOR PREVENTATIVE 
MAINTENANCE SERVICE
• Tri-Lube 
• Brakes 
• Suspension Work 
• Transmission & Clutch 

Replacement 
• Air Conditioning 
• Electrical

TRAILER PREVENTATIVE 
MAINTENANCE SERVICE
• Custom Maintenance 

Program 
• Road Service 
• B620 Inspections 
• Brakes 
• Electrical 
• Suspension 
• ASME Repairs 
• Welding & Fabrication

TANK & TRAILER CLEANING
• External & Internal Cleaning 
• Steam Clean 
• Hot Water Flush 
• Detergent Wash 
• Caustic Wash 
• Diesel Flush 
• Passivation 
• Kosher Certified 
• Latex Stripper Wash 
• Pump 
• Hoses Testing & Cleaning 
• Deodorize 
• Steam Heating

We strive to deliver:
• Timely diagnosis & fast turnaround times
• Prompt notification of work completion
• A time estimate consistent with your schedule expectations
• A cost estimate consistent with the final invoice
• Your equipment taken care of right the first time.
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ther than to regular 
readers of this col-
umn, my opinion re-
ally doesn’t matter. By 
owning only a small 
trucking company 

and not belonging to any group or 
organization – although regularly 
disagreeing with most of them – my 
opinion is never requested. 

Although my financial investment 
and involvement is higher, a company 
driver likely has as much inf luence 
as I do. 

Large carrier representatives are 
constantly interviewed and quoted, 
mostly due to easy access. 

There seems to be an “elder states-
man” attitude at large, where their 
opinions must surely be the ‘fit-all’ 
answer to industry issues, and the 
outlook that we all should adopt. 

At least on a personal level, I con-
sider my position to be sort of an  
advantage. 

As an outsider, I tend to think out-
side the traditional box, because I’m 
usually not pleased with what’s in-
side that box. 

I’d like to give some examples that 
show why those of us who are tradi-
tionally ignored shouldn’t be.

A lot of industries suffer from com-
munication problems, usually, a lack 
thereof. 

In our industry, I think we may 
have too much communication. In 
short, a lot of associations, lobby 

groups, and certain outspoken indi-
viduals need to, occasionally, do the 
rest of us a favour and shut up. 

The week following the New Jersey 
wreck involving a Walmart truck and 
a limo, comedian/radio host Mike 
Bullard devoted his one-hour show 
to calls from truck drivers and safety 
managers.

 He was already horrified that 
any line of work allowed 14-hour 
workdays (a point that I increas-
ingly agree with), but he wanted to 
hear more, straight from the horse’s 
mouth. 

Most of his callers were closer to 
another orifice on the animal, I  
believe. 

One fool or braggart after anoth-
er called with their horror stories of 
sitting all day at a shipper/receiv-
er, then starting the logbook so they 
could drive 500 miles. 

One driver claimed he was or-
dered, on a Friday afternoon, to leave 
Toronto and be in California Sunday 
evening. 

One caller blamed every industry 
shortcoming on deregulation. 

I didn’t call in; hoping someone 
with sensible industry knowledge 
would call. 

I thought it would sound unprofes-
sional for a company owner to call 
from a cell phone, but it seems this 
was the only time that my silence 
wasn’t a good thing. His huge listen-
ing audience was besieged with in-
dustry horror stories.

When the Ontario speed limiter 
issue arose, numerous high-profile 
industry members verbally attacked 
anyone not in favour. 

The end result was a lot of dam-
aging rhetoric which would lead the 
general public to believe that many 
of us were simply uncontrollable, 
lead-footed renegades, and mechani-
cal limitations were the only thing 
that would slow us down. 

For the record, I’m against the 
whole issue. 

My own cruise speed though, 
where legal, is 102 km/h.

Next issue: electronic logs, some-
thing else I’m firmly against. 

Our small company rarely travels 
more than 500 miles each way, with 
freight that loads/unloads relative-
ly quickly. An inaccurate logbook 
usually requires a conscientious ef-
fort, so I fail to see why this expense 
needs to be legislated across the 
board. 

I’ve spoken with drivers working 
for larger carriers endorsing elec-
tronic logs. 

Most trucks have been equipped 
with them, but often, the trucks as-
signed to the ‘hard runners’ haven’t 

been. Hmmm… 
The federal and provincial associ-

ations have been lobbying vigorously 
for electronic logs. 

The first argument claimed in-
creased productivity. 

If productivity increases with elec-
tronic logs, we’re not dealing with a 
safety issue, we’re dealing with driv-
ers whose training with paperwork is 
lacking. 

When that argument didn’t catch 
fire, accusations of rampant logbook 
tampering began, again, to the point 
of fear-mongering and foolishness. 

Seriously, if I hear the phrase 
“level the playing field” in relation 
to legislation once more, I’ll be in a 
padded cell. 

With these three examples in 
mind, imagine you have no connec-
tion to the trucking industry, and 
have listened to these stories as you 
drove your Prius to your factory job. 

Your impression of this industry 
would be that of a group of lawless, 
dangerous hooligans, carelessly pi-
loting 40-70 ton death machines. 

After all, when the associations 
who claim to represent the entire in-
dustry, joined by individual indus-
try members, describe conditions 

that make the actions of Wyatt Earp 
and Butch Cassidy look like a Euchre 
party at a retirement home, what are 
they supposed to think? 

In their urge to make their points 
publicly heard, which is in itself 
within their right, these groups and 
individuals have seriously damaged 
the reputation and image of the in-
dustry they claim to support. 

For every step forward with their 

intended actions, they’ve sent the in-
dustry’s reputation and morale two 
steps back. 

How exactly was this productive 
for anybody?  

Under the pretense of promoting 
safety, the industry has been made 
to look terribly unsafe, chasing away 
even more good drivers, because re-
ally, who wants to be painted with 
that particular brush? 

Maybe occasional silence would 
be nice. 

Sometimes silence
really is golden

Bill Cameron and his wife Nancy own and 
operate Parks Transportation, a four-truck 
flatdeck trucking company. Bill can be 
reached at williamcameron.bc@gmail.com.
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bill cameron

Small Fleet, 
Big Attitude

in our industry, i think we may have 
too much communication. in short, a 
lot of associations, lobby groups, and 
certain outspoken individuals need to, 
occasionally, do the rest of us a favour and 
shut up. 
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recently had a professional 
truck driver come to my clinic 
complaining of severe shoul-
der pain following a fall from 
his trailer. He reported that he 
had slipped on the wet deck of 
his flatbed trailer and fell to the 

ground below. As he fell, his shoulder 
struck the outside edge of the trailer.

Upon examination, I immediately 
noticed a bump at the top of his shoul-
der which is usually a telltale sign of a 
shoulder separation.

A separated shoulder is an injury to 
the ligaments that connect the collar-
bone to the shoulder blade. Shoulder 
separations can range in severity from 
mild to severe. In severe cases, the liga-
ments involved are completely torn or 
ruptured. 

The most common symptom of a 
shoulder separation is pain and swelling 
on the top part of the shoulder. Bruis-
ing and arm weakness may also be pres-
ent in moderate to severe cases. It is also 
very common for the patient to experi-
ence a limited range of motion of the in-
jured shoulder. 

A doctor can usually diagnose a sepa-
rated shoulder by performing a physical 
examination, however, an X-ray may be 
necessary to confirm the diagnosis. 

There are many different causes of 
this type of injury, however by far the 
most common cause is a direct blow to 
the point of the shoulder or a direct fall 
on the shoulder. People who participate 
in contact sports such as football and 
hockey are at a higher risk of sustaining 
a separated shoulder. 

The good news is that most people 
fully recovery from a separated shoulder 
with conservative treatment. A minor 
injury will usually heal on its own with-
in a few weeks. More severe separations 
may take months to fully heal. 

The treatment of shoulder separa-
tions usually begins with rest and over-
the-counter pain relievers such as ac-
etaminophen and ibuprofen. It may 
be necessary to place the shoulder in a 
sling to relieve pressure and promote 
healing. In addition, ice application can 
help reduce pain and swelling. In severe 
cases, physical therapy may be needed 
to help restore strength and motion to 
the shoulder. 

If conservative treatments fail or 
the separation is severe, surgery may 
be an option. The goal of surgery in 
to stabilize and reposition the injured 
bones by reconnecting the torn liga-
ments. The recovery from this type of 
surgery varies.

As I always say, prevention is the best 
treatment. It is important for profession-
al truck drivers to use extra caution in 
situations that may result in a slip or fall. 
Wearing proper footwear which pro-
vides adequate traction is vital.  

A painful 
separation

Dr. Christopher H. Singh runs Trans 
Canada Chiropractic at the 230 Truck 
Stop in Woodstock, Ont. He can be 
reached at 519-421-2024.
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Dr. Chris singh

Back behind 
the wheel

We have the specialists to help at 
Benson Truck & Trailer.

Complete mechanical services
Cornwall • Ottawa • Brockville • Kingston • Belleville

WE STOCK TIRES 
FOR ALL VEHICLES

Trucks, cars, pickups, fork lift, mining, 
graders, quarries, lawn & garden, 
ATV and off-road:

We strive to give you the greatest quality of service
and products, through our commitment to our

customers and never settling for good enough.

Barrie .............................................................................................705.737.1345
Belleville ...............................................................................613.966.7798
Bowmanville ...................................................................905.697.1470 
Brockville .............................................................................613.345.1419
Cambridge .........................................................................519.650.0788
Concord .................................................................................905.669.9460
Cornwall .................................................................................613.932.5800
Guelph ........................................................................................519.763.7630

Hamilton ..............................................................................905.544.9631 
Kingston ...............................................................................613.548.8488
Mississauga ...................................................................905.673.0248
Ottawa West ..................................................................613.224.0224
Ottawa East .....................................................................613.745.1991
Peterborough ...............................................................705.876.4646
Windsor ..................................................................................519.969.9880

bensontire.com

1-866-6BENSON

24hMOBILE
SERVICE

www.trisontarps.ca
1-866-948-2777

33 Kippax Court, 
Brantford, ON 

N3S 0E5

Manual & Electric
CABLE SYSTEMS

CANADIAN 

MADE TARPS
Many Sizes in Stock!

DC TARP SYSTEMS

ROLLING SYSTEMS

Paul 
Vandenberg

Manual & Electric
SIDEROLL SYSTEMS
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health32

By Sonia Straface

LONDON, ONtariO 

It only took 23 and a half days, but 
they did it.

Over 300 participants from more 
than 30 teams across the US and Can-
ada walked around the world in the 
month of July and they did it sooner 
than expected.

The competition, organized by 
Healthy Trucker (a division of NAL In-
surance) and Truck News, was to, as 
a group, walk a total of 25,000 miles 
(the equivalent of walking around the 
world) in the month of July and partic-
ipants managed to complete the chal-
lenge early with just under a week  
to spare.

“Although the initial goal of the 
challenge was to walk 25,000 miles 
as an industry, everyone we spoke to 
feels they have too much momentum 
going at their company to stop now 
and wants the challenge to continue,” 
Glenn Caldwell, v.p. of sales at NAL 
Insurance and Healthy Trucker rep-
resentative said when the goal was 
reached. “Even though the only prize 
offered was bragging rights, it’s in-
credible to see what a little competi-

tion has done for the morale at  
many of the companies that have  
participated.”

The challenge saw fierce competi-
tion as teams moved up and down the 
leaderboard, trying to earn the top 
spot. Each participant was equipped 
with a Fitbit device (a wearable pe-
dometer) or used the Moves app on 
their smartphone to track their daily 
steps. Teams were ranked by their av-
erage steps walked over the most cur-
rent seven-day period.

Originally, the challenge was creat-
ed to fight the stigma of the lazy, sed-
entary trucking industry.

“This challenge was set up to bring 
more awareness to getting up and 
walking more,” said Caldwell. “It’s 
no secret that our industry struggles 
with good health. The Healthy Fleet 
Challenge was a fun way to encour-
age trucking company executives, O/
Os, drivers and staff to do something 
about the sedentary lifestyle many of 
us live.”

Because of the success of the chal-
lenge, Healthy Trucker and Truck 
News are working on creating a new 
challenge for the month of September 
that promises bigger and better things. 
Even after the goal was reached, the 

leaderboard remained up for the re-
mainder of the month.

“There is far too much interest from 
all participants to quit now,” said Aar-
on Lindsay, marketing manager at 
Healthy Trucker.  “We will keep the 
site open and still invite other teams 
to sign up to hold their own internal 
step challenges.”

Caldwell said every fleet he spoke to 
about the challenge said the competi-
tion added value to its wellness goals.

“We continually look for ways to 
promote healthy choices for our C.A.T. 
team members and were very excited 
to be able to participate,” said Sheldon 
Hayes, manager, safety, compliance 

and recruiting. “The response we had 
to our communication about the chal-
lenge was tremendous, with a total of 
29 people having stepped up within 
a week. One of the many great things 
about the Challenge is how easy it  
was to join. The Web site has helped 
bring our people together by having 
fun monitoring each other’s steps,  
and engaging in lots of good-natured 
competition.”

Fleets and allied trades are invited 
to build their teams in the weeks be-
fore the September challenge begins. 
To sign up to be a part of the Healthy 
Fleet Challenge visit the official Web 
site, www.healthyfleet.com.  

Crossing the finish line early
The trucking industry walks 25,000 
miles in just 23 days

Visit TruckNews.com/videos to watch the “Let’s Get Healthy” series to  
learn some easy, effective fitness tips from experts at Healthy Trucker. 
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53', 40 TON AIR ASSIST DETACHABLE GOOSENECK, OUTRIGGERS, 29’ WELL, FLIP AXLE READY. 

BWS 53ET3X  
53’, WIDE LOAD LIGHTS, REAR STROBES, ALUM. LIFT UP FRONT RAMP, 

38" X 72" AIR REAR RAMP. 

BWS 25NTT TAG A-LONG
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here has been a good deal 
written about the chal-
lenges that the trucking 
industry faces in attract-
ing the next generation to 
its workforce.

 It is a sustainability issue of para-
mount importance.

Considering the situation with driv-
ers as an example, current industry re-
search states that 46 is the average age of 
a driver, 26% are over 55, and that only 
12% of that workforce is under the age 
of 30.

That important statistic was raised 
in the recent address by Angela Splin-
ter and Tamara Miller during the Private 
Motor Truck Council of Canada  
conference. 

It set the stage nicely for a discussion 
on managing generational difference, 
which is a different take on the issue the 
industry has grappled with for years.

In addition to looking for innovative 
ways to attract young people to the wide 
variety of jobs that the trucking indus-
try has to offer, we also need to pay more 
attention to how we retain, and get the 
most out of the younger generation that 
we already have in those seats, accord-
ing to the analysis by Trucking HR  
Canada.

In their presentation, Splinter and 
Miller proposed that taking an HR ap-
proach to the issue can help improve 
both recruitment and retention when it 

comes to the next generation. The first 
step is to recognize that different gen-
erations have distinct attitudes, behav-
iours, and expectations, and each is mo-
tivated in distinctly different ways.

Drawing on content from Your Guide 
to Human Resources, Trucking HR Can-
ada examined those differences as they 
present in four separate generations 
currently active in today’s workforce: 
they identify the four groups as veter-
ans, baby boomers, Gen-X, and Gen-Y, 

all defined by age groups.
The analysis of the personality traits 

and approaches to work within each 
group is an eye-opener. 

Things that many of us take for grant-
ed vis-a-vis our approach to work, what 
we expect out of the work environment, 
and what we are willing to contribute 
are shaped in large part by age, and the 
differences between the four genera-
tions are remarkable. 

It appears that understanding each 
generation’s needs and approaches to 

the workplace, and how to deal with 
them, is a critical component of any suc-
cessful HR recruitment and retention 
strategy.  

Those who choose to ignore these dif-
ferences and manage by imposing their 
own value system on the workforce are 
likely to struggle in their efforts to suc-
cessfully manage in a multi-generation-
al environment. And by the way, most 
workplaces include at least several gen-
erations of employees.

Trucking HR’s Splinter and Miller 
suggest that those who arm themselves 
with a clear understanding of the dif-
ferences that exist in the needs of the 
four generations, can apply that knowl-
edge in four key areas: recruitment and 
retention; workplace culture; commu-
nications; and mentoring (transfer of 
knowledge). 

Once again drawing on Your Guide 
to Human Resources,  recommenda-
tions include methodologies for dealing 
with each generation in each of these 

key subject areas, and they are marked-
ly different. There is no one size fits all 
solution. 

This approach to the functions of re-
cruitment and retention is fundamen-
tally different from the traditional meth-
od used in the trucking industry – ie., 
pay more money. It addresses the deep-
er needs of different generations that go 
well beyond cash. 

Not that money is unimportant, but 
more and more we are realizing that 
money is not the single most important 
determinant for a job seeker.

The trucking industry is not unlike 
many others in that, although it can pro-
vide good jobs, good pay, and a good 
lifestyle, generally speaking it still strug-
gles to attract new, younger workers.

The whys and wherefores of the prob-
lem have been endlessly debated and 
been the cause of much angst for years. 

I can’t count the number of forums 
that I have participated in where the 
question of how to attract young people 
to trucking simply reiterated the same 
points and complaints over and over 
again, without adding any new ideas to 
the discussion.

Trucking HR Canada has a suite of 
tools and resources available and they 
are certainly worth your consideration.

My suggestion? Reach out to Truck-
ing HR Canada and see what they have 
to offer. 

It’s time for a new approach. You can 
find them at www.truckinghr.com or 
613-244-4800.   

Generations needn’t
be divided

The Private Motor Truck Council is the only 
national association dedicated to the private 
trucking community. Direct comments and 
questions to trucks@pmtc.ca.
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not that money is unimportant, but 
more and more we are realizing that 
money is not the single most important 
determinant for a job seeker. 

Bruce richards 

Private 
Matters
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WHERE FARMERS MEETTM
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Keeping your truck polished has many important benefits. A clean and shiny truck shows pride of 
ownership and that the truck is cared for and well-maintained. You upgrade your image and increase the 

resale value of the truck. And for fleet owners, shiny equipment helps attract and retain drivers.
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FUTURE BRIGHT

20 years’ experience in the polishing business

Like us on Facebook for a chance to win a FREE TRUCK POLISH

one berth, so there was nothing to 
fall down from the upper berth. The 
luggage compartment was secured. 
There was nothing that could make 
that sound.”

Curious about the noise and want-
ing to stop and determine the cause, 
Kumar spied an exit. He didn’t take 
it, but he pulled over just past the 
off-ramp calculating there would be 
more room on the side of the road 
there than on the regular highway 
shoulder. 

“I didn’t shut down the engine. I 
just applied my parking brakes and 
went to the cabin. I saw my (sleeper) 
cab window was down. It looked like 
somebody shot it – glass everywhere. 
I realized it was not the safest place 
to park, so thought let’s go someplace 
else, like some rest area or a truck 
stop or take another exit. I thought 
let’s go. So I immediately started driv-
ing again. 

“I was picking up my speed. I was 
in the right lane and another truck 
driver, an American female truck 
driver, she put her cab lights on and 
was waving her hands at me like park, 
park. She was talking on the radio, 
‘You have a fuel leak.’ I put my back 
lights on and looked what was hap-
pening to my trailer and I saw the fuel 
going out like a fog because my fuel 
tanks were full. There were 50 gal-
lons of fuel there in my reefer tanks. I 
came to realize later these guys shot 
my fuel tank and made a hole, so fuel 
was coming out and spreading every-
where, covering the cars behind me.”

Including the white car Kumar no-
ticed before all the shooting. 

Even though she couldn’t be aware 
of exactly what happened to cause the 
fuel leak, the woman who f lagged Ku-
mar down pulled her rig over, parked 
it on the side of the road and got out. 
That gave Kumar the confidence to 
know the road was safe enough to 
pull over himself. 

“She ran at me and asked me what 
happened. I said I realized I was shot, 
but I didn’t realize the fuel leak. I 
gave my phone to her to call the cops: 
9-1-1. At the same time, I went to dis-

connect my tractor and trailer be-
cause there was a heavy fuel leak and 
I didn’t want, if it caught fire, to take 
my truck too.”

Kumar pulled his truck ahead,  
laid out his safety triangles and with-
in minutes, an assortment of offi-
cials had arrived, including high-
way troopers, firefighters and officers 
from the St. Croix County sheriff’s  
office. Kumar said the firefighters were 
able to plug the fuel leak, but there was 
still a flood of diesel on the road. 

By that point, Kumar and the other 
driver had become the centre of at-
tention. 

“The cops were very good. They 
came and asked me if  I was safe. 
They talked to me. They also had a 
very good witness, the female driver. 
They interviewed her as well. They 
asked for my licence. I’m a trusted 
traveller, so I have my FAST Card. 
They took my FAST Card, so they 
know I’m not a criminal. They took 
my ID and kept it for an hour. I stayed 
there for over two hours because 
there were lots of things to do. They 
took one statement from me,” he said. 
“Everybody was taking reports from 
me. They asked me for my truck in-
surance, my truck documents. Every-

thing was in order. After noting down 
everything, they gave it all back. They 
were good. They told me, ‘You were 
lucky.’”

One investigator even got on the 
phone with Kumar’s dispatcher and 
explained the situation to her, after 
Kumar has made the initial phone 
call, reporting what had happened. 
Kumar spoke with numerous people 
from Trappers including the company’s 
safety team. 

“Everybody was upset because it 
has never happened in their history. 
They’ve never had the experience of 
somebody shooting their truck.”

While Kumar spent more than two 
hours on the side of the road, the 
other trucker was allowed to go after 
about 30 minutes. Kumar said that 
in the confusion and chaos that hap-
pened, he didn’t get a chance to really 
talk to her. 

“I don’t know her name. I met her, 
but we didn’t get much time to talk 
or exchange numbers or that kind of 
thing because of the circumstanc-
es. She called the cops and was busy 
with the cops. 

“She had the courage to stop. Other-
wise she could have just told me, ‘You 
have a fuel leak’ and went away. Some-

body else would have done that, but 
she stopped with me.”

Around 3 a.m. Saturday, police of-
ficials informed Kumar they were go-
ing to tow his truck to the impound 
yard so they could continue their in-
vestigation. 

They also told him to grab his bags 
before having an officer drive him to 
a local hotel. 

Kumar wasn’t finished telling his 
story, though. He had to give another, 
more detailed statement from his ho-
tel room later that day. 

On Sunday morning, Kumar re-
ceived a call saying he could reclaim 
his truck, even if it wasn’t ready to 
drive. 

“I had a f lat tire. I had a leaked fuel 
tank, so my company sent mechan-
ics – a tire guy and a reefer mechan-
ic with a new tank. When the tire guy 
replaced the tire, they found a bullet 
inside the tire. The same thing with 
the reefer tank. When they replaced 
the reefer tank, they got a bullet.”

In total police in Wisconsin found 
nine bullet holes in Kumar’s truck. It 
wasn’t until he got to Canada when he 
realized they hadn’t found them all. 

“I was shot nine times – well actu-
ally 10 times. The cops counted nine, 
but when I stopped at the Canadian 
border, the Canadian Customs in-
spector found one more shot.  They 
f lattened my trailer tire. They shot 
my door of my cab – one shot that was 
actually supposed to hit me. They 
shot at the window at an angle that 
goes directly to the driver’s seat, but 
I was very fortunate. That bullet hit 
the window frame and the aluminum 
was so strong that even though it’s 
pierced, it stopped it. That was sup-
posed to really hit me. I was so lucky.

“One shot was high, I don’t know 
where they aimed, but it went into 
the cab cover – there was a hole. Two 
shots pierced the reefer. One shot in 
the landing gear and one shot made 
a hole in the fuel tank. There is one 
shot in the tire and one shot in the 
DEF tank. The DEF tank is on the 
right-hand side, so maybe they mis-
takenly thought it was the fuel tank 
they were shooting at. The last shot 
I found at the back of my trailer.  It 

cover story34

Driver lucky to be alive after truck filled with bullets
Continued from page 1 

A mechanic repairs the reefer fuel tank that was victim of a drive-by 
shooting.

pg 34-35, 40-41, 66 tn sept v3.indd   34 14-08-12   11:47 AM

http://www.premiumcustompolishing.com


mailto:INFO@CAPACITYTRUCK.COM
http://www.arrowtruck.com
http://www.capacitytruck.com


How to manage your 
multi-generational fleet
By Sonia Straface
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KING CITY, ONTarIO

Managing a fleet is hard enough work, 
but when you have employees from four 
different generations, things can get a lot 
tougher. 

Angela Splinter, CEO of Trucking 
HR Canada and her colleague, Tamara 
Miller, director, programs and servic-
es, spoke to the audience at the annu-
al PMTC conference on how to manage 
the four diverse generations that you will 
find in your company. 

A generation, as defined by the speak-
ers at the conference, is a group of people 
categorized by their certain age bound-
aries. There are veterans (born 1922-
1945), baby boomers (born 1946-1964), 
generation X-ers (born 1965-1980) and 
those in generation Y (born 1981-2000). 
Because there is such a vast time frame 
between each of these generations, each 
one has its own set of values, ideas and 
views.  

“This can create tension in your work-
place,” said Splinter. “And you want to 
have a positive work environment.”

Splinter told the audience at the con-
ference that this issue is something ev-
ery company should address because the 
driver shortage is the top HR issue in the 
industry. Retaining and attracting driv-
ers is of the utmost concern today be-
cause of high turnover rates, even though 

it is one of the largest occupations for 
males in Canada.

“Other industries are facing similar 
issues,” said Splinter, on why the topic 
matters. “Our competition is really other 
skilled trades. And we all know the image 
of the industry needs some work.”

After showing a rousing series of 
Cam Marston’s videos (a hilarious au-
thor, blogger,and expert on generational 
change in the workplace) Splinter out-
lined the characteristics of all four gen-
erations to explain why tension is created 
if everyone is treated and managed the 
same way. 

Veterans are hardworking, loyal, and 
compliant because they suffered hard 
economic times, like WWII. 

Baby boomers invented the term 
“workaholic” and are very competitive 
despite being politically savvy and loyal 
to a team.  

“They often have to compete because 
there are so many of them,” said Splinter. 
“They had to fight their way up.”

Generation X-ers are those who Mar-
ston jokes are the most cynical and un-
likeable people one will meet.  Though 
they bring a certain skepticism to the 
workplace, it is not without reason – this 
generation saw hard times as well. They 
witnessed the huge impact of divorce, the 
fall of the employer/employee contract 
when large amounts of people were laid 

off, and a cut in education. 
“This is the group that is looking for a 

work-life balance,” added Splinter. “They 
want to have friends in their workplace.”

And finally, Generation Y (who are 
sometimes called Millennials and who 
companies are most often looking to re-
cruit) are very tech-savvy because they 
have never known life without techno-
logical advances.  They have or are look-
ing for a casual relationship with their 
employers. 

“Many are surprised to learn they are 
the biggest group that have volunteer ex-
perience,” noted Splinter. 

There to offer up advice on how to 
handle the different generations in the 
workplace, Miller began outlining how to 
retain or recruit from each group. 

“Veterans and baby boomers have 
been in the workforce and paid their 
dues,” she said. “They are looking to take 
it easy and they are looking for part-time 
jobs.”

Miller also added that highlighting 
your workplace’s health initiatives will 
attract this generation because health 
and wellness is now a concern for them, 
because they are getting older. 

When looking to recruit or retain Gen-
eration X-ers, Miller said it is important 
to stress that with the career you’re offer-
ing they can still maintain the work-life 
balance they want. 

“This can be a very cynical genera-
tion,” Miller added. “But they welcome 
the opportunity to grow and develop.  
They want to advance in their careers 
and they want to better themselves.”

Since those from the Generation Y 
group are so into and keen on technolo-
gy, Miller suggested to reach out to them 
using different social media platforms 
like Facebook and Twitter when look-

ing to recruit. They also want to be part 
of a company that has fun, so Miller sug-
gested putting testimonials from younger 
employees on your Web site to attract this 
younger group. Generation Y also wants 
to work for a company that has some sort 
of corporate responsibility to tell their 
friends about – like ways the company is 
staying green. 

When working with these different 
generations, communication and work 
culture are important. 

Miller said that baby boomers really 
appreciate being involved in decision-
making and want the opportunity to 
mentor younger workers. When giving 
feedback, baby boomers tend to think no 
news is good news. If you don’t tell them 
they’re doing something wrong, they as-
sume they are doing it right. 

Generation X-ers put honesty first. 
They want to hear your feedback to better 
themselves – whether it’s positive or neg-
ative. Generation Y, on the other hand is 
very accustomed to receiving praise and 
Miller said, “It might be devastating” if 
you tell them they’re not doing well. 

When thinking about mentoring, Mill-
er said it was a great way to retain older 
employees while those in the Generation 
X and Y groups will enjoy the feedback 
and experience they gain. 

Because this may seem to be all too cut 
and dry, Miller did add that it was impor-
tant to know your employees personally 
and not over-stereotype based on these 
groups. For example, some Generation 
Y-ers will enjoy getting constructive criti-
cism, some baby boomers may not make 
the greatest mentors and some Genera-
tion X-ers may be the most optimistic in 
your fleet. 

“Everybody is different,” said Miller. 
“This is really meant as a guide.”  

Our family serving yours for over 55 years!
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By James Menzies

When something goes awry with a 
shipment of temperature-sensitive 
product, blame is often first cast upon 
the carrier. This places the carrier in a 
precarious position. Do you dig in your 
heels and argue with the customer at 
the risk of losing future business? Or do 
you accept blame, even though you’re 
confident your company maintained 
the integrity of the product while it was 
within your care?

Many refrigerated carriers are now 
wisening up and taking advantage of 
the latest tracking technologies to en-
sure product is handled correctly while 
in-transit and to protect themselves – 
and their customers – from blame when 
others along the supply chain have 
made a mistake that compromised the 
product.

There are many systems on the mar-
ket today that allow for the real-time, re-
mote monitoring of cargo temperatures. 
Phil Langevin, president of P.A. Lan-
gevin Transport in Carleton Place, Ont., 
adopted Blue Tree Systems’ R:COM af-
ter learning the hard way how quickly a 
carrier can be wrongly accused.

Langevin recalled a time when the 
LTL carrier was blamed when one por-
tion of a 12,000-lb order went bad. Be-
cause the rest of the load was fine, Lan-
gevin knew the mishandling of the 
product didn’t occur while it was in-
transit, but he had little to offer in the 
way of proof.

“I said, ‘What are you saying? That we 
pulled over at the side of the road, un-
loaded 4,000 lbs, heated it up and put it 
back in the trailer’?” Langevin recalled.

Meanwhile, Langevin was notic-
ing that more shippers were sealing the 
trailer, making it trickier for the driv-
er to ensure cargo temperatures were 
properly maintained while in-transit. 
Enter the R:COM system, which now 
allows Langevin to track cargo tem-
peratures from his office and receive 
real-time alerts when something goes 
wrong. Previously, drivers had to visit a 
dealer and physically download reefer 
data, which was difficult to schedule 
while making LTL deliveries.

“By the time you get a guy over to 
Thermo King or Carrier to download the 
reefer, there’s so much time involved. 
And we do LTL, so we do a lot of deliv-
eries with appointments and you can’t 
skip appointments,” Langevin said. 
“Now, any time we need to know the 
temperature, it’s right there at our fin-
gertips and that makes it a lot quicker 
and easier.”

It also makes it easier for P.A. Lan-
gevin to help its customers identify 
when and how product may have been 
mishandled along the supply chain, 
or at least to absolve the carrier from 
blame.

“If there is an issue or a claim or if 
they are telling us the product was at the 
wrong temperature, we can just down-
load (a report) and fire it off to them to 
show them we had the reefer set at the 
proper temperatures,” Langevin said. 

Ram Berniker, owner of Bel Refrig-
erated Transport, which runs 18 trucks 
and 26 refrigerated trailers primarily 
serving the Ontario market, uses Orb-
comm’s StarTrak reefer monitoring sys-
tem for the same reasons. It protects his 
customers from being wrongly blamed 
for product spoilage and it also absolves 
his company, when the product was 
properly delivered.

In one instance, a customers’ custom-
er moved from one warehouse to anoth-
er and afterwards claimed that product 
was spoiled when it was delivered to the 
first warehouse. 

“They came back and claimed the 
product was delivered out of temper-
ature and the product was compro-
mised,” Berniker recalled. Even though 
the complaint was issued eight months 
after the delivery, “We provided proof of 
what the temperature was and what we 
delivered and the claim went away.”

Berniker can view six months’ worth 
of data on his computer and can ask 
StarTrak to go back as far as two years. 
The program is customizable, so Ber-
niker can determine when he’d like to 
receive alerts.

“You can have notifications for ev-
erything, but at that point the deluge of 
data is going to be overwhelming,” he 
said. Berniker receive alerts for things 

such as low oil levels and overheated 
reefer units.

Andy Ellison, logistics manager with 
Cold Star Freight Systems, which deliv-
ers food from the Lower Mainland in 
B.C. to Vancouver Island, said his com-
pany tracks product temperature while 
in-transit, including when the trucks are 
aboard the ferries.

“B.C. Ferries has its own internal pro-
cedures, which dictate that we have to 
turn our refrigeration units off while on 
the ferries,” he said. “It has always creat-
ed a few challenges, especially on highly 
temperature-sensitive product. We do a 
lot of conveyance testing, where we will 
seal up the conveyance – an empty unit 
– turn all the refrigeration units off and 
see how much the temperature drops 
in a very specific period of time, so we 
know how many degrees we lose over a 
period of time.”

It’s not uncommon for Cold Star driv-
ers to turn the reefers off as they roll 
onto the ferry and then power them 
back up as they’re rolling off, Ellison 
noted. Cold Star uses Thermo King’s 
Wintrac reefer tracking software and 

Telus’ Fleet Complete for tracking and 
monitoring of cargo temperatures. Also, 
each unit is equipped with temperature 
probes drivers are required to use when 
picking up a load to ensure the integrity 
of the product that’s being picked up for 
delivery.

“The most important thing to start 
with, at the time the product is picked 
up, is that it’s at the correct tempera-
ture,” Ellison explained. “We have a va-
riety of different procedures in place, 
starting at the dock level. At dock level, 
drivers are checking the temperatures 
to ensure they’re within the correct 
specifications.”

When food becomes spoiled due to 
being stored at the incorrect tempera-
ture, it’s usually because it was not prop-
erly stored by the receiver, Ellison not-
ed. To reduce these incidents, Cold Star 
drivers offer to deliver the product right 
to the appropriate cooler.

“Our drivers are instructed that just 
leaving it on the dock, that’s not the end 
of our job,” Ellison said. “When they get 

to the customer, the question is asked ‘Is 
there a cooler you’d like me to put this 
in?’ Some consignees will say ‘No, we’ll 
take it from here,’ but the question is still 
asked. It’s not just a matter of dropping it 
on the dock and walking away because 
as everybody knows, things get forgot-
ten. That skid could be sitting out there 
for a couple of hours.”

Cold Star is diligent about maintain-
ing its refrigeration units and has a re-
frigeration technician that’s constantly 
inspecting and maintaining equipment 
and is on-call 24/7. The refrigeration 
units are maintained every six months 
and new trailers are ordered regularly.

“We are constantly upgrading our 
equipment,” Ellison said. “We are con-
stantly bringing new trailers in. Every 
couple of years someone comes up with 
a better way of keeping a trailer cold. We 
like to keep on the cutting edge of that.”

A trailer’s ability to keep in cold air is 
as essential as a fleet’s ability to moni-
tor temperatures. Berniker said he pays 
as much as twice the amount for a new 
refrigerated trailer as some of his com-
petitors, even though it costs him inte-
rior space.

“I’m not able to put as many pallets on 
my trailer as my competition is,” he said. 
“Because I have so much insulation I 
don’t have the interior width to put 30 
pallets in, I can only put in 28. I tell my 
customers what I sell them is tempera-
ture control, not space, and on the hot-
test day of the year on the shortest trip, 
this is the only way I know to achieve it.”

P.A. Langevin is one of the last carri-
ers to haul hanging beef, which requires 
the refrigeration unit to be constant-
ly on, to maintain continuous airflow 
around the meat. Langevin said the 
ability to remotely monitor reefer fault 
codes gives him peace of mind that 
problems can be identified and fixed 
before they result in a downed unit or a 
lost load.

“Having this tool just allows us to 
make sure everything is going well with 
our trailer and to try to catch some of 
the fault codes, some of the warnings 
that are coming up, before the unit goes 
down,” Langevin said. 

For many transporters of temperature-
sensitive food products, the mission to 
deliver product not only on time, but also 
at the correct temperature, is personal.

“We’re feeding our families, so let’s 
make sure we do everything we can 
to make sure the product is getting to 
the end-customer at the right time and 
the right temperature,” Ellison said. “I 
enjoy the fact I can go into a grocery 
store and look at the display of chicken 
breasts and say, ‘I know who delivered 
that, I know when it was delivered and 
that it was at the correct temperature 
when it got here’.” 

Keeping your cool and 
avoiding the blame game
For years, when temperature-sensitive product 
went bad, carriers were a convenient scapegoat. 
But tracking technology that allows the remote 
monitoring of cargo temperatures is changing that.

our drivers are 
instructed that 
just leaving it on 
the dock, that’s not 
the end of our job.”
Andy Ellison, Cold Star Freight

“
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By James Menzies

AYR, OntARiO

When you spec’ a heav y-
haul tractor, some com-
promise is expected. 
Here in Canada, we’re 

allowed to pull some pretty hefty pay-
loads, often over mountainous terrain. 
To do this we need big noisy engines, 
stiff suspensions and nothing less 
than an 18-speed manual transmis-
sion. Or do we?

With its new VNX, Volvo delivers 
heavy-haul capabilities within a pack-
age that features all the comforts and 
amenities found in its VNL highway 
tractor. It has created a rugged truck 
with big-time power that drives as 
smoothly and quietly as any other VN.

I recently spent a couple hours driv-
ing a VNX around southwestern On-
tario, pulling a load of Challenger 
Bulk-supplied trash contained with-
in a seven-axle Titan trailer. The load 
grossed 124,278 lbs and stunk to high 
heavens. But this is heavy-haul – we 
weren’t looking for a load of flowers.

It’s true that southern Ontario offers 
few hills of any significance to truly test 
the D16 engine. But it does have its share 
of bumpy, two-lane roads and we spent 
about half of our drive navigating such 
roads before venturing through down-
town Woodstock and then joining the 
401 for some highway cruising.

The VNX is a bona-fide heavy-haul-
er, not an overspec’d highway tractor. 
The powertrain features the Volvo D16 
engine with 500, 550 or 600 hp and 
the I-Shift automated manual trans-
mission comes standard. An 18-speed 
manual is available as well but Jason 
Spence, marketing product manager, 
long-haul, said all buyers to date have 
taken the I-Shift. Not long ago, this 
would have come as a surprise; early 
generation AMTs being limited mostly 
to linehaul applications whether out of 
necessity or due to perception. 

However, the I-Shift has proven to 
be capable of some fairly robust haul-
ing and across the pond it’s routinely 
found in applications much more se-
vere than we can throw at it here. Con-
sider that Volvo produces a 750-hp en-
gine in Sweden, which can be mated 
only to the I-Shift, which is used in off-
road mining and logging applications. 
By comparison, our 125,000 lbs of gar-
bage hauled over southern Ontario’s 
flat roads was nothing to sweat.

“The I-Shift is fully capable of this 
application,” assured Spence as we 
headed out from Expressway Trucks. 
“It is set up for 200,000-lb GVW and 
will go even higher than that, but you 
need application approval.”

This particular VNX was a day cab 
powered by Volvo’s D16 engine, which 
produced 600 hp and 2,050 lb.-ft. of 
torque. The I-Shift was a 12-speed Per-
formance version, which allowed me 
to override its gear selection if so in-
clined, or shift into Performance mode 
for some extra oomph when climbing 
through the lower gears.

Even at 125,000 lbs, I was able to get 
up to speed quickly thanks to the  
I-Shift’s affinity for skip-shifting. This is 
important on rural roads as it deters im-
patient motorists from darting out into 
oncoming traffic to complete a pass. 

The VNX shares the same cab as its 
on-highway cousin but the truck it-
self is a true heavy-hauler. It is rec-
ommended for applications that will 
remain on-highway about 95% of the 
time, but that require the occasion-
al off-road foray, whether it be into 
a landfill site or the bush. The VNX 
marries aspects of the VNL with at-
tributes from Volvo’s VHD vocational 
product. For example, the VNX mir-
rors the 10-inch ride height found on 
the VHD and features a heavy-haul 
bumper with a single tow eye. The 
steer axle can accommodate wide 445 
tires but we were running 385 Mi-
chelins. The truck also features a dual 
steering gear for improved handling 
and a set-back axle that provides a 
tight turning radius. 

The steering on this truck is excep-
tional. Even over the bumpier roads 
we encountered, the harsh inputs 
from the road were barely felt through 
the steering wheel. The steering was 
responsive and comfortable, always.

The VNX also offers an extremely 
quiet ride, particularly for a day cab. 
This speaks to a well-designed cab 
that keeps engine noise and other am-
bient sounds from invading the driv-
er’s workspace. Noise is not only an ir-
ritant, it’s also fatiguing. 

The integration between the D16 
engine and the I-Shift allows for some 
special features that are fun and use-
ful. The engine brake is quiet enough 
you can ignore those municipal by-
laws prohibiting their use and effec-
tive enough to limit wear on the ser-
vice brakes.

The cruise control also benefits 
from the integration between engine 
and transmission. One of the nice fea-
tures was to set the highway cruise 
speed at 100 km/h and the top speed 
cruise to 108 km/h; this would activate 
the engine brake automatically when 
108 was reached when descending a 
grade, holding the vehicle within the 
specified speed window.

With your upper and lower speeds 
locked in, you can sit back, relax and 
enjoy the sights.

Visibility out of and around the VNX 
is excellent, thanks to a short sloped 
hood and well-placed hood-mount-
ed mirrors. Volvo recently extended 
the length of its windshield wipers to 
24 inches from 22, providing a larger 
clean view when they’re required. The 
windshield wiper motors were upgrad-
ed accordingly as well.

I didn’t need windshield wipers on 
this sunny late-July afternoon. I did, 
however, appreciate the exterior sun 
visor, which Volvo has chosen to re-
tain while many other OEMs are elim-
inating them due to interference with 
aerodynamics. Spence told me Volvo 
conducted extensive testing and found 
its exterior sun visor didn’t impact fuel 
economy, yet actually provided some 
efficiency benefits.

“The exterior sun visor is function-
al,” Spence explained. “It reduces the 
solar load into the truck itself, so the 
air-conditioning doesn’t have to work 
as hard to keep the cab cool.”

And of course, it also reduces the 
glare of the sun. Speaking of sun visors, 
the internal ones are cleverly designed 
as well. Two separate visors along the 
windshield overlap to provide complete 
coverage. And they don’t swing towards 
the driver – a potential safety hazard 
– as there are separate visors mount-
ed above the side windows. These are 
small things that exemplify the atten-
tion Volvo affords safety.

The VNX, with heavy load in tow, 
over rough country roads, drove as 
smoothly as any highway tractor and 
much more smoothly than you’d ex-
pect from a heavy-hauler. This is part-
ly due to the tandem drive axles: the 
46,000 lb-rated RT-46-164EH from 
Meritor, which was designed for the 
Canadian market, its rough roads and 
heavy payloads, and the 46,000-lb Ne-
way ADZ-246 rear suspension. The 
front axle was Volvo’s own VF20 rated 
at 16,000 lbs.

As in the VN, the driver display pro-
vides real-time driver performance 
and coaching info. Dollar signs indi-
cate how well the driver is remaining 
within the engine’s sweet spot. This 
can be set up to reward efficient driv-
ing, for example, by providing drivers 
with extra speed, which seems coun-
terproductive, like rewarding good 
behaviour in prison by giving the pris-
oner the keys to the bank. But none-
theless, if you want to do that, you can.

Volvo’s driver display is well de-
signed, providing the information you 
want and need but not so much that it 
becomes a distraction.

The Volvo VNX was designed to 
bring an on-highway driving experi-
ence to the heavy-haul segment and 
it has accomplished that mission. It 
makes heavy payloads less daunting 
for drivers with little or no heavy-haul 
experience. And it’s a nice looking 
truck, too.

Volvo began taking orders for the 
VNX late last year and so far, not sur-
prisingly, most of the interest in the 
truck has come from Canada. The truck 
I drove was one of several demon-
stration vehicles that are making the 
rounds among customers. There are 
many heavy-haul applications within 
Canada that are well suited to the VNX. 
In the oilpatch and the quarry, the 
landfill and the bush, the KWs and Pe-
tes may have to make some room for a 
new heavyweight contender. 

Volvo has introduced the VNX heavy-hauler, bringing an on-highway driving experience to the segment. 

volvo’s 
vNX: A 
smooth-
cruisin’ 
heavy-
hauler
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40 fleet news

with TransForce. I am proud of Con-
trans’ management’s accomplish-
ments over the past 25 years and look 
forward to seeing the team continue 
to flourish as part of the TransForce 
organization.”

The deal is expected to close some-
time in October. TransForce says it 
will nominate Dunford for election to 
its Board of Directors.

Reached July 24 for reaction, 
Mike McCarron, who heads Wheels 
Group’s M&A, had this to say about 
the deal:

“TFI’s purchase of Contrans is fur-
ther evidence that the race to con-
solidate the aging Canadian trucking 
industry by its biggest players is heat-
ing up. The smart operators under-
stand that the scale they will need to 
survive in the future can’t come from 
organic growth, but must be bought. 
I expect the recent Vitran and Con-
trans deals will trigger more deals in 
the slow-moving mid-market as more 
and more baby boomers will take ad-
vantage of their strong balance sheets 
and get out while they can. The land-
scape of the Canadian trucking in-
dustry is going to look a lot different 
five years from now.”

Doug Nix of Corporate Finance As-
sociates told Truck News his firm had 
heard rumblings of a deal and felt it 
was a strong strategic fit. This is how 
he broke down the deal:

“Contrans’ strategy was to build a 

specialty carrier operation, but with-
out looking south to the USA, it would 
be hard to grow beyond where they 
were. So unless Stan (Dunford) and 
Greg (Rumble) were going to change 
strategy, selling is the best option. We 
think it is a very good move on TFI’s 
part and it makes good sense for the 
Contrans shareholders, without the 
strategy change. I complement Alain 
(Bedard), Stan and Greg on putting 
this together. The consolidation of the 
two companies will create a vacuum 
in the large company space in the Ca-
nadian market which at some point 
will be filled by foreign competitors. 
It will also create space and demand 
for new Canadian publicly traded 
transportation companies. It will be 
interesting to see how this ripples 
through the industry and how it im-
pacts valuations.”

Mark Borkowski, president of Mer-
cantile Mergers and Acquisitions 
Corporation, noted the transaction is 
indicative of widespread consolida-
tion and suggested scale is needed to 
survive.

“The TFI bid for Contrans is proof 
of a major transportation consolida-
tion that is taking place in the North 
American market. The deals are get-
ting bigger. The market has become 
so competitive that only the big will 
thrive and survive.”

And RBC Capital Markets, in a re-
port issued by analyst Walter Sprack-
lin, also found the deal to be a good 
one for TransForce:

TransForce gets bigger, more 
diverse with acquisition of Contrans
Continued from page 1
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A-Z DRIVERS AND OWNER-OPERATORS
FOR DRY VAN OPERATIONS TO MID WEST USA

NOW HIRING
 BENEFITS FOR 
 OWNER OPERATORS:
✔  Friendly environment
✔  No startup costs
✔  Gross revenue $25000-$35000 

per month on 12000 miles

✔  Discounted prices with company 
fuel cards

✔  All customs paperwork done by dispatch
✔  Safety bonuses
✔  Steady year round work

✔  Sign up bonus of $1000

Head office located in Concord, ON
  REQUIREMENTS:
✔ A minimum of 2 years experience
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“In our view, this deal is compelling 
from a strategic perspective as we con-
sider (Contrans) to be a best-in-class 
truckload operator with a strong posi-
tion in niche markets. Accordingly, we 
believe TFI stands to gain a competi-
tive edge in TL markets across Cana-
da. From an operating point of view, 
this transaction offers density and 
scale in the North America truckload 
market when combining CSS with 
TFI’s existing business and Transport 
America. While integration synergies 
are not typical in TL acquisitions, we 
nevertheless expect upside from add-
ed scale and the powerful operating 
expertise of the combined entity.”

As of the latest Top Tier report on 
Canadian carrier capacity, published 
byMotortruck Fleet Executive earlier 
this year, Contrans companies col-
lectively operated: 39 straight trucks, 
1,493 tractors and 2,541 trailers. Im-
pressive, but still paling in compari-
son to TransForce’s: 3,288 straight 
trucks, 3,774 tractors, and 12,486 
trailers. 

Win-Mar 
acquires 
Sure Shot
WINNIPEG, MaNItoba

The Win-Mar Group of Companies an-
nounced it has acquired Sure Shot Ex-
press based in Winnipeg, Man. 

Win-Mar is thrilled to have Sure Shot 
as part of their group of companies be-
cause the acquisition means Win-Mar 
can strengthen its flatbed presence. 

“Win-Mar is committed to our em-
ployee, drivers, customer’s and carri-
ers and has always concentrated on fo-
cused growth, so when the Sure Shot 
Express opportunity presented itself, 
the shareholders were unanimous-
ly excited,” said the company in a re-
lease. “The core values and family at-
mosphere in which Sure Shot conducts 
its business are the same value’s that 
Win-Mar is built on.”

Sure Shot has been in business for 
more than two decades and has a fleet 
of 20 trucks. It specializes in open deck 
freight across Canada and the US.  

Jomac 
Transport 
bought 
WINNIPEG, MaNItoba 

Manitoulin Transport announced today that 
it has bought Jomac Transport of Winnipeg, 
Man. to build on its coverage throughout the 
province after purchasing Smooth Freight of 
Brandon, Man. in November last year. 

“Nothing says commitment to a region 
like providing complete coverage and by ac-
quiring Jomac we now have Manitoba cov-
ered,” said Don Goodwill, president, Mani-
toulin.  “Jomac was very appealing to us 
because of their strong customer relation-
ships, high quality of service, disciplined ap-
proach to operations, and because they have 
a company culture similar to our own.” 

DRIVEN to appreciate our Drivers!

1.800.462.4766
drive@bisontransport.com

bisondriving.com

Bison Transport is commited to Employment Equity and Diversity

As a professional Driver, you 
are driving Bison forward

“THANK YOU!”  

Your ad will appear simultaneously 
on three jobs websites: 

www.truckops.ca, www.transportplanet.com 
and www.hirelogistics.ca

Guess who found
a new job?

Job Postings 
Are Free!

Are you stuck in a job, and  
looking for something new? 

Well, you too can find a job in 
2014 on www.truckops.ca,  

a job website for transportation 
and supply chain professionals.

Getting a new job
is life-affirming! 

www.truckops.ca is brought to you by:

MOTORTRUCK

TRANSPORTATION
RESEARCH

TRANSPORTATIONMEDIA
Truck News, Truck West, Fleet Executive, Canadian Shipper,TMTV, Surface Transportation Summit.

TRUCK NEWS
MOTORTRUCK

NOVEMBER 
DECEMBER 
2013

CANADA’S BUSINESS MAGAZINE FOR FLEET OWNERS
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Connect with us today or apply online!

T 1.800.334.5142 F 1.888.876.0870  E recruiting@challenger.com

          

Follow us on:

JOB OPPORTUNITIES TO
SATISFY YOUR LIFESTYLE

We are currently seeking drivers
and owner operators for the following positions:

Van, Reefer, Flatbed, Oversize, Heavy Haul and Bulk

Also
Seeking:

Trainees from
Accredited Schools/

Apprentices &
Licensed

Mechanics

Proudly
Canadian!

Keep an eye out for the Mobile Recruiters!

MIKE HAHN began his career with Challenger 10 years ago as a driver in our van division.  He progressed to becoming a driver
trainer and is now a Challenger Mobile Driver Recruiter!  Mike has also proudly represented Challenger as an Ontario Trucking
Association Road Knight, a safety outreach program. Mike travels to schools and training centers to talk about opportunities and
what it’s like driving... for Challenger.  At Challenger, we want our employees to thrive and we support growth, education, and

advancement in our drivers’ careers.  Together, We go the Distance!

Our Business is Trucking, Our Strength is People!
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Could a dual fuel conversion be 
the right move for an aging fleet?
By Harry Rudolfs
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’m a big fan of alternative fu-
els, so I jumped at the chance to test 
drive a dual-fuelled tractor. My ride 
was to be 2007 International 8600 
model powered by an 11-litre Cum-
mins ISM engine that had been con-
verted to run on a 75/25% blend of die-
sel and CNG (compressed natural gas), 
respectively. It was waiting for me at 
the Woodstock, Ont. ONroute rest area 
on the 401 and I was late.

LNG (liquid natural gas) has been 
proclaimed to be the alternative fuel 
that’s going to knock diesel off its 
perch, but CNG has its proponents as 
well. I was struck by a curious juxtapo-
sition when I pulled into the rest area 
truck parking lot. While giant carriers 
like Bison and Robert have invested 
millions of dollars in decked-out LNG-
fuelled 386 Peterbilts, my ride was a 
seven-year-old Cornbinder day cab 
with half a million kilometres and a 
sagging seat that had been retrofitted 
in a local Kitchener garage. 

The 2007 International is a dem-
onstration unit provided to W.S. Bell 
Cartage by Alternative Fuels Alterna-
tive Solutions (AFAS) in partnership 
with Universal Truck Rentals, and 
was, at the time, undergoing a five-
week trial. The tractor was slotted into 
a dedicated auto parts run between 
Kitchener and Windsor, Ont., and the 
driver, George Lazenby, was waiting 
for me. The plan was for me to drive 
the truck into Kitchener and see how 
this CNG/diesel handled itself at high-
way speeds and under loaded condi-
tions.

About half the trucks I drive these 
days are automatics, but I’m always at 
home with an Eaton Fuller 10-speed, 
and happily skipped a gear or two 
coming out of the service centre. The 
truck creaked and groaned a bit (its 
odometer read 468,000 kms) but its 410 
Cummins’ horses got up to highway 
speed in no time and sailed along fine. 
A push-button indicator on the dash 
engages the CNG and four tiny LED 
bars indicate how full the tank is in 
quarterly increments. Otherwise the 
dash panel is exactly the same as any 
other 8600.

I wasn’t expecting anything dra-
matic and Steve Baty, director of AFAS, 
had told me so. “It’s going to drive ex-
actly like any other truck,” he warned.

But the real test of this blended fuel 
system is the driver George Lazen-
by, himself. This is the kind of driv-
er you want to hire – old school, and 
guys like him put “class” in a Class A 
licence. With a couple of million miles 
under his belt, he doesn’t waste much 
time on small talk. At 69 years of age 
he’s seemingly indefatigable, putting 
in close to 60 hours a week, and pretty 
well doing the work of two drivers. 

“We didn’t even tell him we were 
testing CNG,” according to Baty of 
AFAS. “We started out with him run-
ning on diesel alone. We wanted him 
to drive exactly the same way as he 
would any other truck.” 

Lazenby had given up his late model 

Mack sleeper cab for five weeks while 
piloting the demonstration model. 
He also had to make a stop every trip 

I
Continued on page 44

The CNG tank and gauge are incor-
porated into the passenger step.

Contact Recruiting at 905-677-0111
or e-mail info to kimpearce@tbmgroup.ca 

• All Tolls, Border Crossings and Empty Miles paid
• Paid Waiting Time

• Some Dedicated Lanes still available

AZ O/O’s
Wanted Immediately

Must have minimum 2 years experience and clean abstracts.

For Canadian and U.S. Runs
•  Fuel Capped at $0.70 per litre

•  $1.33/mile (U.S. Miles)

•  $1.23/mile (CDN Miles)

OWNER OPERATORS

YOU CHOOSE!
Dedicated  USA Runs

USA Short Runs
Single / Team

Insurance =
Plates =
Tolls =

Start up Costs

APPLY NOW AND START YOUR SUCCESS

www.transx.com     1.877.787.2679

G R O U P  O F  C O M P A N I E S
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in Chatham to fill up the CNG tank, 
sometimes having to wait in a line-up 
behind Chatham city buses that also 
run on CNG.  

“George was skeptical (of the CNG 
blend) at first,” says Dallas Bell, vice-
president of W.S. Bell Cartage, “but he 
seemed to get more comfortable and 
was happy to stick it out to the end.”

Cosmetically, the only visible dif-

ference from a factory 8600 is the ex-
tended CNG tank on the passenger 
side. The tank is 66 inches long, 23 
inches in diameter but fits within the 
frame. The tank holds the equivalent 
of 80 gallons of diesel, but even so, it’s 
not enough CNG to make the whole 
600-km journey, running out after 400 
kms. Baty suggests that another tank 
could be added behind the cab or even 
on top of it. 

Baty chose the 8600 because the 

Driver George Lazenby was initially skeptical about the dual fuel conver-
sion, but says it drives just like any diesel-powered truck. The fuel savings 
are benefiting his employer, W.S. Bell Cartage, which continues to evalu-
ate the system.

the power of two fuels
Continued from page 43

    Please call Kara
877-790-1226 ext. 2242

www.contransflatbedgroup.com

RUNS AVAILABLE:

• 401 Corridor
• Eastern & Mid-West US 
• Canada Only

  NEW
MILEAGE RATE
out of Northern Ontario
         for OO’s

     New

 2015
equipment

   OWNER OPERATOR AND
COMPANY POSITIONS AVAILABLE

NEWTRANSITION PROGRAM
FOR ONCOMING HIGHWAY DRIVERS AND OWNER OPERATORS

The program is designed to ‘help your family while you’re transitioning into our family’.  
This is a 6 week program that guarantees pays for our drivers.  

$3500.00 guaranteed/pay for OO’s, $2000.00 guaranteed/pay for 
company highway drivers.

Here We
GrOW

AGAin!

SnowbirdS auto connection ltd. iS a growing 
vehicle relocation Service provider acroSS north america

• 2500 to 3500 per week mileage
•  Paid loading & unloading
•  Paid Border Crossing
• Paid orientation
•  Every Mile Paid
•  Benefits & company contributed  

Pension Plan (RRSPs)

Also Hiring 
Owner Operators 
Percentage Paid!

ALL Teams Welcome!!

HIRING DRIVERS 

Single Drivers earn up to $0.53/mile

https://twitter.com/SnowbirdsAC
https://www.facebook.com/SnowbirdsAutoConnection

Please email your resume to: ashley@snowbirdsautoconnection.com 
or contact Ron or Ashley at 416-638-0001 •  Fax: 416-638-9986

Company supplies Smart Phone, Float & Fuel Card

•  Direct Deposit
•  Maintained Fleet 
•  Minimum 3 year  

AZ License Required

•  Experience with loading and  
unloading a car carrier is necessary

• Training is provided
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conversion is rather simple with most 
of the piping fitting neatly on the right 
side of the engine. But he insists a con-
version can be fitted to any truck. 

“Any truck, any engine, any year,” 
he says. But unlike the expensive LNG 
Peterbilts running up and down the 
401, the AFAS conversion can be done 
for a fraction of the cost, less than 
$25,000. The big difference says Baty, 
is that “it’s still a diesel with a dual-fu-
el CNG fuel management system en-
hancement.”

Besides the cheaper cost of running 
CNG, Baty also claims to have gotten 
better mileage by fine-tuning the en-
gine to run on the CNG/diesel mix-
ture, from 5.6 miles per US gallon to 
around 10. The truck starts and idles 
on diesel, while CNG is gradually add-
ed as the rpms increase and the turbo 
kicks in, until the optimum 75/25% ra-
tio is achieved. Baty thinks that that 
ratio can also be improved eventually 
to a 60/40% mixture cutting fuel costs 
further. 

When I asked Lazenby about the 
performance, he was unequivo-
cal. “No difference,” he said without 
blinking. And the same goes for me. 
The CNG blend worked as well as any 
Cummins-powered International I’d 
ever driven. After I’d backed the trailer 
into dock in Kitchener, Lazenby bob-
tailed us back to Bridgeport where 
W.S. Bell has its headquarters. 

Overall, the trip was relatively unre-
markable and that’s good – the blend-
ed fuel conversion was indistinguish-
able from full-on diesel. The bottom 
line is savings, of course. Based on 
George’s trial runs, Baty estimates that 
it would save over $16,000 in fuel in 
the course of a year, and over $20,000 
if it could carry enough fuel for the en-
tire round trip. 

Bell is generally pleased with the re-
sults. 

“Ideally we’d like to try it with a 
newer truck,” he says. “We’ll have to 
sit down and confer about our next 
step. With the limited number of fuel-
ling spots it would have to be the right 
run and the right truck.”

One option is to put in a “slow fill” 
fuelling station where individual 
trucks could be fuelled over the eight 
to 12 hours when they are off-duty. 
This can be done at any site with natu-
ral gas service. 

But like so many issues concern-
ing new technologies, it is expensive 
to put in a slow fill terminal, about 
$12,000 per unit. 

But on paper a dual-fuel CNG con-
version looks like an affordable option 
considering the cost of new LNG and 
CNG engines. 

Rather than a payback period of 
3.5 years for new LNG equipment, 
the AFAS dual-fuel system should 
pay for itself in 18 to 24 months, says 
Baty, based on the amount of daily 
travel and the cost of the fuel cylin-
ders chosen. 

“The fuel cylinders are the most ex-
pensive component of the dual fuel 
management system,” he adds. 

The CNG blend 
worked as well 
as any Cummins-
powered 
International I’d 
ever driven.

For a  
personal interview 

please call  
Frank Arrigo

1-800-268-0367 or  
(416) 259-3785 

WE OFFER:
• Up to .45 cents per mile
• Dedicated truck
• Paid waiting time after 2 hours
• Weekly direct deposit
• Paid layovers
• ComData cards
• Benefits after 3 months
• Safety bonus
• All pick ups and drops paid
• Paid cross border

WE REQUIRE:
•  1 year experience
•  Border crossing 

required
•  Valid AZ license
•  Clean drivers abstract
•  CVOR

COMPANY DRIVERS
WANTED

TRANSPORTATION INC.

 
 
 
 
 

For more information, please contact Aimee Friesen at  
 800-290-3017 x803 afriesen@gracetransport.com or fax 

resume to 519-246-1300  

 Multi Axle Bulk  
 Tandem Flatbed 
 Tandem Van  
 

Also hiring Flatbed Owner Operators for BPF  
a proud division of Grace Transport Inc. 

 

Drive the best equipment in Southwestern 
Ontario 

 Positions Available  
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• 41¢ per mile
• $25 for P/D
• $100 second trip bonus
• Annual increases
• Benefits

FAST CARD & 2 YEARS EXPERIENCE REQUIRED

Drivers neeDeD 
immeDiAtely for U.s.A.

Hiring
owner oPerAtors
for U.s.A.

COME
JOIN US!

Call 1-800-388-8947 x 270 HEAD OFFICE: Brampton, ON

• $1.467 per mile
• All tolls paid
• Hvt paid
• Paid P/D
•  $100 second 

trip bonus

*At Trans-Send Freight Systems Ltd we know  
that our drivers are our SUCCESS*

We Offer:
Sign On Bonus (owner operators)
Flexible Pay Package (owner operators)
Weekly Home Time 
TX, TN and Mid-West Runs
Fuel Cards
Competitive Wages (company drivers)

You want to join a winning team
You want to enjoy your job
Y ou take pride in driving quality equipment 
 You are a qualified professional  
AZ FAST/CDRP approved driver

Call If:

Please call Lisa for more information at:

1-800-265-7697
or stop by our terminal at:

1905 Shawson Drive, Mississauga, Ontario L4W 1T9
• www.trans-send.com 

Now Hiring

New Fleet of 2014 Volvo 670  
and always looking for Single  

or Team Owner Operators

QUALIFIED 
COMPANY TEAMS 

& SINGLE DRIVERS

TRANS-SEND FREIGHT SySTEmS lTD.

Based in Scarborough, Ontario L Hansen's Forwarding Ltd is the 
largest independently-owned vehicle automotive carrier in Canada.

We are looking for full time 
COMPANY DRIVERS

Experience in automobile transport preferred but not a must 
as we will train the successful candidate(s). We offer excellent 
earning capabilities on piece work and an extensive benefits 
package that others in the industry envy. Clean driving record, 
criminal search and current AZ license required. 
Signing bonus program currently in effect! 

(local and short haul) based in our Scarborough, ON office

Come and perform with us at a higher level!
Please call Carol 416-293-9135 

Forward your resume and CVOR along with drivers abstract to:

L. HANSEN'S FORWARDING LTD.
30 Dynamic Drive, Scarborough, Ontario  M1V 2W2 

Attn. Ms. C. Branje  or e-mail: cbranje@lhf.com

We also welcome 
OWNER-OPERATORS

applications

1-800-996-6097  •   www.mbtransport.ca

Competitive rates • New equipment
reefer experience required

    Now hiriNg
compaNy drivers & 
owNer operaTors
for runs between Canada and the United States

mB
 TransporT Inc

Requires Drivers and O/O  to run the U.S. US 
Drivers

Also looking for 
Local & City Drivers

We RequiRe
Clean, reliable tractor
2 yrs. experience
Clean driving record
Good work attitude

We OFFeR
Steady work
Highest rates in the industry
Weekends off
Great work environment

5072 Whitelaw Road, Guelph, Ontario N1H 6J2 • 519-827-0431

Based out of mississauga, CamBridge and ajax

$1.25/mile – all miles paid 
Fuel Cap at $0.70/litre
All Picks & Drops paid at $25.00
Benefit Plan
Direct Deposit
No Touch Freight
Steady Year Round Work
Fuel Cards Supplied
Quality Home Time

Call 905-677-0111
or e-mail info to kimpearce@tbmgroup.ca

All Equipment must pass  
Company Inspection

Must have Current Abstracts in 
Good Condition

CANADIAN HIGHWAY WORK

OLDER TRUCK? CAN’T GET HIRED? 

WE NEED YOU!
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European-inspired Transit comes to North 
America promising greater payload, efficiency

Ford modernizes the work 
van with new Transit

By James Menzies
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KANSAS CITY, MISSOURI 

F ord has brought its Transit 
van to North America, con-
solidating its global commer-
cial vehicle platform and ef-

fectively modernizing the work van. 
It also has created a worthy rival to 
the Mercedes-Benz Sprinter, with an 
interior that’s comfortable, well ap-
pointed and when ordered according-
ly, downright luxurious.

And whoever said work vans 
shouldn’t be nice to drive?

The Ford Transit will replace the 
E-Series, which has served Ford well 
during its run over the past half cen-
tury or so. The E-Series has been the 
best-selling van in the US for 35 years. 
But on the other side of the pond, in 
the United Kingdom, it was the Tran-
sit that dominated the van market. 
The Ford Transit is already sold in 118 
markets across six continents. Some 
seven million units have already been 
sold.

“The all-new Transit is one Ford, at 
its best,” said Kumar Galhotra, vice-
president of engineering, when un-
veiling the new van to the media. 

Like all global commercial vehi-
cle manufacturers, Ford is looking to 
consolidate its vehicle platform, to 
take advantage of greater economies 
of scale and to lower production costs 
while enhancing product quality. The 
Transit will be built in three plants 
around the world, including in Kan-
sas City, where Ford has injected $1.1 
billion into its facility.

While the Transit will now be a tru-
ly global vehicle, with what is likely 
to be a major presence in the US and 
Canada, the vehicle has been North 
Americanized for this market. 

“There are still several details that 
have to be unique for the market and 
we pay a lot of attention to those little 
details,” Galhotra said. 

If you’d like an example of the 
North Americanization of the Transit, 
look no further than the ample cup-
holders strategically located through-
out the cabin. But perhaps more im-
portantly, the engines have been 
calibrated for optimum efficiency 
over North American roads and duty 
cycles.

A versatile van
The new Ford Transit is as versatile a 
vehicle as you will find. It can be or-
dered with three roof heights (high 
roof, 110.1”; medium roof, 100.8”; and 
low roof, 83.6”) and in two wheelbas-
es (129.9” and 147.6”). It can be had as 
a van, wagon, chassis cab or cutaway.

Three engine options are available: 
the standard 3.7L V6 (275 hp/260 lb.-
ft); the 3.5L EcoBoost 310 hp/400 lb.-
ft.); and the 3.2L Power Stroke diesel 
(185 hp/350 lb.-ft). 

Jim Mazuchowski, manager of V6 
engine programs for Ford, said the 
3.5L EcoBoost, taken straight from 
the Ford F-150 where it’s the most 
popular engine available, provides 
46% better fuel economy than the  

E-Series with the 6.8L V10.
“It has a very nice, broad torque 

curve, so you get that torque and keep 
that torque, which is particularly 
good for towing,” Mazuchowski said. 

And the Transit can tow. Its towing 
capacity is 7,500 lbs and its maximum 
payload is 4,650 lbs, with up to 487.3 
cubic feet of cargo space available. 
Compared to comparable E-Series 

Continued on page 49  

Thinking about your future? 

We Offer:
New pay package
$5000 Sign on bonus for U.S. owner 
operators  
$1500 for domestic owner operators 
Paid lay overs
Safety bonus paid every 6 months
All tolls/bridges/scale/fax paid
EZ pass
Fuel cards supplied
24 Hour emergency road side  
assistance
Weekly pay direct deposit
Fuel surcharge program
Quality home time
No forced dispatch
24/7 Satellite and personal dispatch
Extra picks/drops paid
Consistent weekly mileage
Steady work year round
Paid practical miles by PC Miler
All miles paid: empty/loaded/bob tail
No paint code
Border crossing premium to select 
states
Lower insurance

Call Harsimran at 905-212-9898 English or Punjabi 
Call Monty at 800-267-1888 or 613-961-5144 x123  
recruiting@itsinc.on.ca  www.itstruck.ca 
We are committed to employment equity and diversity.

$5000 sign on bonus for  
U.S. Owner Operators!  

$1500 for Domestic Owner 
Operators!

We have openings for owner operators on  
transborder runs, singles and teams, domestic LCV’s.

AZ licence required, with 1 year experience.

A great place to work
Belleville  Cornwall  Mississauga   
Ajax  Brantford

ITS TN Dog 07 14.indd   1 2014-06-05   9:53 AM

WE PAY:
• Stops
• Wait Time
• Weekend Premium
• Border Crossings
• Tarping
• Excellent Quarterly Bonuses
• Comprehensive Benefits
• Weekly direct deposit
• Regular Home Time
• E-log & Satellite Communication
• Fast Approved Carrier
•  Terminals in Alliston 

and Chatham Ontario

WE ARE HIRING COMPANY 
DRIVERS FOR OUR DRYVAN 
AND FLATBED DIVISION

Contact our recruiting team at 1-800-461-4374 
Dave Mason ext 7254 • Charlie Benham ext 7252

Visit our website www.warrengibson.com
or email recruiting@warrengibson.com

US POSITIONS ALLISTON/CHATHAM

• $0.424 / Canadian Miles Travelled
• $0.451 / US Miles Travelled
• 2400  to 3000 Miles Per Week
• 80% Round Trip Lanes
• Home weekly
• Dedicated Tractor

LOCAL ALLISTON POSITIONS

• 99 % Round trips
• 85% Dedicated Runs
• Regular Start Times
• Dedicated Tractor

FLATBED POSITIONS

• $0.449 / Canadian Miles Travelled
• $0.476 / US Miles Travelled
• Dedicated Tractor

Apply with a company that has an excellent CVOR rating 
recognized by the Ministry of Transportation for such a 
significant safety record. Our top 50 driver's earnings
last year were over $80,261.00. We also have late model
equipment with an impeccable maintenance program.

ALSO HIRING OWNER OPERATORS

EST. 1946
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Kriska is a premier provider of asset-based transportation services

For additional information E-mail or Call Kriska Toll Free:

recruiting@kriska.com / 800.461.8000 Ex 5252 kriskajobs.com

“The Difference Is In Our People”

ATTENTION Owner Operators, We Offer:

• Fuel cap $.47 per litre • Paid: plates, decals,
satellite, tolls and bridges • Insurance paid

through Safety and Performance Program
• Earn $1.25/mile on our Regional Board

“After completing Kriska's training
program I knew this was the
company for me. I became an
owner operator and have never
looked back. I make a great 
living and have good home time.
My wife and I are big Kriska fans
and feel the company is part 
of our family. Everyone here
works as a team and I’m in for
the long haul!.”

–– Radoslav Krastev 

A PROUD
CANADIAN
CARRIER
SINCE 1978

Transportation / Logistics / Warehousing

KRISKA: 
ON THE ROAD, ONLINE!

NATIONAL
TRUCKING WEEK
September 7-13

Sincere Thanks to all
our hard-working

Drivers!
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vans, the Transit boasts an extra 600 
lbs of payload. 

On the road
I drove several Transit cargo vans dur-
ing a trip to Kansas City, sampling all 
three available engines (see spec’s be-
low). Each was loaded up with about 
2,000 lbs of cargo in the back – well 
below its capacity but a fairly typical 
payload for this segment. The weight 
was a non-issue. Weather was an issue 
for the morning portion of the drive, 
with heavy rains and thunderstorms. 
Nonetheless, visibility through the 
massive windshield was excellent; the 
defrost keeping the oversized glass 
clear and the wipers keeping up with 
the driving rain.

The Transit is available with rain-
sensing wipers, an option that would 
seem unthinkable in a work van. It 
speaks to the high attention to detail 
that went into the design of the driver 
environment. 

All three vans drove nicely. The in-
terior was quiet, aside from the rain 
driving down on the metal roof. Pow-
er and torque were abundant on all 
three vehicles. If anything, the 3.5L 
EcoBoost was probably overpowered 
for the application, but if you like 
power, you’ve got it.

The Ford Power Stroke I5 diesel was 
impressively quiet. All Transits come 
standard with a six-speed SelectShift 
automatic transmission.

The interior is well designed with 

Building a better cargo van
Continued from page 47

Continued on page 50

The new Ford Transit offers superb handling, additional carrying capacity 
and a more efficient powertrain than the E-Series.

vince@specialteams.ca
905-260-8568 

www.specialteams.ca

I N T E R N A T I O N A L

LOOKING FOR
OWNER OPERATORS 
& COMPANY DRIVER

TO PULL LATE MODEL RGN

WE OFFER
•  ASSIGNED DEDICATED TRAILERS
•  75% OF GROSS REVENUE TO OWNER OPERATORS
•  DIRECT DEPOSIT BI MONTHLY
•  FUEL CARDS SUPPLIED
•  STEADY GOOD PAYING FREIGHT
•  EXPECT 300,000 ANNUAL GROSS REVENUE MINIMUM

MUST HAVE
•  PASSPORT 
•  MUST BE ABLE TO ENTER USA
•  CLEAN, RELIABLE TRACTOR
•  VERIFIABLE OVERSIZE, HEAVY HAUL, SPECIALIZED EXPERIENCE
•  TEAM PLAYER ATTITUDE
•  DEVELOPED CLIENT RELATIONS SKILLS

Please contact Dennis Black 
Office:519-323-2004  Canada Toll Free: 800-265-8781 

Cell: 519-323-7112  Email: dennis@tdsmithtransport.com  
Dispatch Fax: 519-323-3567   www.tdsmithtransport.com 

Family Owned company serving the 
Liquid & Dry Bulk Transportation 
industry for over 65 years.  

 

JUNE 2014 	 JOBS	FOR	TRUCKERS		•		1	

Please contact Umberta Silva:
1-877-667-7703

usilva@tsttruckload.com 
www.earnwithtst.com

Join us at 5425 Dixie Rd  
Building B, Mississauga
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lots of power options for cell phones 
and other electronics as well as clev-
erly located storage spaces. Drivers 
stepping out of an old-school work 
van are going to have a hard time 
finding anything to complain about 
when upgrading to the Transit.

Fleet owners will be comforted to 
know the visibility is excellent, mak-
ing the Transit an ideal vehicle for ur-
ban deliveries.

Cargo accessibility is also sure to 
be appreciated. The rear doors swing 
open a full 270-degrees, providing 
easy access to goods. A wide rear step 
provides easy entry into the back of 
the van and a front step is even of-
fered on the front bumper to make 
the cleaning of the large windshield 
easier.

Upfitting and tracking
To prevent upfitters from having to 
create their own holes, Ford has built 
mounting points directly into the roof. 
This simplifies the installation of lad-
der racks and other equipment and 
reduces the risk of rust forming where 
holes have been drilled, penetrating 
the paint and primer.

Upfitters seem excited about the 
possibilities. We drove to Subtropo-
lis, a massive 5 million sq.-ft. under-
ground industrial park where lime-
stone was once – and continues to be, 
well below – mined. Several upfitters 
are located there. They like the con-
stant temperatures (70 F, 365 days a 
year) and the tax advantages of being 
located underground.

Knapheide welcomed us to their 
underground shop and showed off 
the new KVU (Knapheide Utility Ve-
hicle) built upon a Ford Transit cut-
away. The company also introduced 
a new Sortimo interior storage sys-
tem that allows contractors to better 
organize tools and supplies within 
the van.

Fleet managers can choose the 
Crew Chief telematics platform, pow-
ered by Telogis, to keep track of their 
vehicles. It does everything you’d ex-
pect of a telematics system, notify-
ing f leet owners of naughty drivers 
who’re guilty of speeding, hard brak-
ing, etc. It even works on naughty 
journalists, as we found out, when it 
was pointed out to us that one of the 
Transits on the test drive achieved 
70 mph in a 40 zone. Crew Chief ap-
pears to be very easy to manage, with 
colour-coded graphs and charts that 
score drivers on their behaviour and 
easily identify those who require 
some constructive criticism.

Crew Chief is available in Canada 
and costs about $800 to install and 
between $30-$40 per month, depend-
ing on the service level required.

Overall impressions
I like the Ford Transit. A lot. It’s a 
smart, well-configured vehicle that 
has a place in today’s goods-moving 
industry. Commercial drivers are hard 
to find, and those who want to de-
liver into major cities even more so. 

Visibility 
makes new 
Transit ideal 
for the city
Continued from page 49

Automotive Dedicated Runs & Reefer FL, TX, CA 
Steady work year round 
Clean abstract, Driving records & Criminal search 
with minimum 2 years Experience a Must 
Many more incentives 

Please call Adrian:  (416) 677 – 2636

DRIVER 
Single 0.46 
Teams 0.58
Local $ 20 / hour 

O/O 
Single $1.23 + FSC 
Teams $1.28 + FSC 
Current FSC 0.33 

    AZ Drivers
  & Owner
Operators 
     REQUIRED 

NEW 
ROUND TRIPS

AVAILABLE

1-800-465-8265
tankrecruiting@laidlaw.ca  

Call  Recruiting

or Email

Woodstock Ontario
Cardinal Ontario
Sudbury Ontario
Valleyfield QC

Our people and our equipment
             set us apart

Laidlaw Carriers is Looking for Quality
OWNER OPERATORS

To fill positions in our growing company

PEOPLE MAKE THE DIFFERENCE  AND TRUCKING IS NO EXCEPTION
Great mix of short and long  •  Company owned unloading equipment

PNEUMATIC TANKER POSITIONS AVAILABLE 

  BIG COMPANY WITH  
SMALL COMPANY VALUES

GREAT LANES
COMPETITIVE PAY 

Sudbury Ontario
 We Run Northern Ontario and Northern Quebec

ALSO SEEKING 
INTERLINE CARRIERS 

WITH THEIR OWN 
AUTHORITIES

Woodstock Ontario
We run around the great lakes, tandem, multi axle and B-trains. 

Mix of short and long lanes

$2500
      sign on

bonus
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And big cities such as Montreal and 
Toronto aren’t becoming any more 
truck-friendly. The European model 
of delivering freight – breaking down 
shipments outside the city and deliv-
ering them to their final destinations 
inside smaller, more efficient vehicles 
– is attainable here.

And the Transit is efficient. Its EPA 
fuel economy ratings for both the 
3.5L EcoBoost and 3.7L V6 are 14 mpg 
(16.8 L/100 km) in the city and 19 mpg  
(12.38L/100 kms) on-highway. That 
makes the EcoBoost 46% more fuel-
efficient than the E-Series with the 
6.8L V10 and the standard 3.7L up to 
19% more efficient than the E-Series’ 
standard 4.6L V8.

Combine all this with Ford’s exten-
sive dealer footprint and it’s hard to 
imagine the Transit not succeeding.

Spec’s and prices:
2015 Ford Transit 250 Medium 
Roof Van 

Wheelbase: 148”
Engine: 3.5L EcoBoost V6
Transmission: Six-speed Select-

Shift Automatic
Other features: 6.5x16 steel wheels 

(black); fixed rear door glass; leath-
er 10-way power driver seat; trailer 
tow package; cruise control; rear-
view camera; reverse park aid; trailer 
brake controller; six speaker package; 
cargo area load area protection pack-
age; power inverter; privacy glass.

MSRP as spec’d: US$38,685

2015 Ford Transit 350 High Roof 
DRW Van

Wheelbase: 148”
Engine: 3.2L I5 diesel
Transmission: Six-speed Select-

Shift Automatic
Other features: Fixed rear door 

glass; pewter cloth 10-way power 
driver seat; engine block heater; re-
verse park aid; trailer tow package; 
trailer brake controller; interior up-
grade package (AM/FM stereo/single 
CD/Sync; cruise control; dual illu-
minated visors); mirrors, long pow-
er; white DRW package; rear window 
defogger; rearview camera; Securi-
lock pats; six speakers; cargo area 
load area protection package; privacy 
glass.

MSRP as spec’d: US$50,185

2015 Ford Transit 250 Medium 
Roof Van

Wheelbase: 148”
Engine: 3.7L Ti-VCT V6 (Standard)
Transmission: Six-speed Select-

Shift Automatic
Other features: Fixed rear door 

glass; pewter cloth 10-way pow-
er driver seat; reverse park aid; rear 
window defogger; rearview camera; 

heavy-duty alternator; interior up-
grade package (AM/FM stereo/single 
CD/Sync; cruise control; dual illumi-
nated visors); six speakers; Securilock 
pats; runningboard – passenger door; 
cargo area load area protection pack-
age; privacy glass.

MSRP as spec’d: US$37,970 

The Transit’s interior is well-appointed, providing a comfortable driving 
experience as well as excellent visibility.

WE OFFER: 
•  Above average pay in a  

specialized industry,  
with high earning potential  
on piece work

• Steady work
• Unionized environment 
•  Excellent benefits package,  

including full medical and dental 
• Company RRSP program 
• Regular home time 
• Newer equipment 
• Paid weekly 
• Paid training

REQUIREMENTS:
• 2 years of AZ driving experience 
•  Fast card required or the  

ability to obtain one 
• Clean abstract and CVOR 
• Clean criminal search
•  Car hauling experience an asset  

but willing to train the right  
candidate

  HIRING
AZ DRIVERS

AUTO TRANS INC.

CCT

  29 King Street East

  Millbrook, Ontario  L0A 1G0

 

705. 932. 2064

CCT AUTO TRANS INC. - LOGO GRAPHIC ARTWORKOwner Operator
applications also accepted

Contact: Chad Doiron
905-433-4799 ext. 225
Cell: 905-424-0365 
Email: hr@cctautotrans.ca

Don’t miss this opportunity. Apply today.
drive@thegtigroup.com

T: 1.800-544.4188    F:514.639.9488
Attn: Danny or Michael

www.gtispecialized.com
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Cummins has shaken up its leader-
ship team to build upon the com-
pany’s performance. Rich Freeland, 
former engine business president for 
Cummins since 2010 will be assuming 
the role of president and chief operat-
ing officer for the company. He will be 
reporting directly to Tom Linebarger, 
the chairman and CEO.

“Rich has a deep understanding of 
Cummins’ business, people, custom-
ers, and markets, which will be invalu-
able in his new role,” said Linebarger. 
“As someone who has been with Cum-
mins since 1979 and has successful-
ly led three of our four business units 
over the years, Rich knows what it 
takes to be dependable every time for 
our customers across the globe.”

To fill Freeland’s previous position 
as engine business president is Dave 
Crompton, who prior to this position 
was head of heavy duty, medium duty 
and light duty business.

“During both good and challenging 
economic times, Dave has successful-
ly developed and led teams that con-
tinuously improved the products, pro-
cesses and services that our customers 
depend on for their success,” said 
Linebarger. “Dave has helped our en-
gine business expand global partner-
ships, improve quality and navigate 
through some of the most strategic 
and economic challenges out com-
pany has faced. Dave is an outstand-
ing choice to lead our largest business 
unit profitably and sustainably into 
the future.”

•
Groupe Morneau has added a new 
member to its senior management 
team. Francois-Nicolas Carrier has 
been named director of human re-
sources for the transportation and dis-
tribution company. A Laval University 
graduate, Carrier will be responsi-
ble for developing the organization’s 
HR structure, establishing HR func-
tion objectives and supporting Groupe 
Morneau’s transition and expansion 
into new markets.

Carrier began his career at Eskimo 
Express Inc., which is now owned by 
Groupe Morneau. He has also worked 
in mining and minerals-processing 
businesses. He will be based in the 
Quebec City office.

•
Navistar International Corporation 
will have a new senior vice-president 
and corporate controller who start-
ed in early August.  Samara Strycker 
joined the company on Aug. 4, replac-
ing Richard Tarachak who after 22 
years at Navistar is pursuing other ca-
reer opportunities. 

Before joining Navistar, Strycker 
was the Americas regional controller 
for GE Healthcare. 

“Rich has been a valuable asset to 
Navistar and the finance and account-
ing organization for more than 20 
years, and we wish him well in his fu-
ture endeavors,” said Walter Borst, ex-
ecutive vice-president and chief finan-
cial officer. “At the same time, we’re 
proud to add Samara to the team. She 
is a technically skilled, highly collab-
orative financial executive who will 
contribute a wealth of experience and 
knowledge to Navistar.” 

Cummins promotes 
leaders; Groupe  
Morneau adds to  
management team; 
and Navistar has a 
new controller 

OUR TEAM HAS BEEN SERVING THE TRANSPORTATION INDUSTRY FOR NEARLY 50 YEARS!

TANK
“Exclusively Food”

WE ALSO PAY
LOCAL RATE $52/HR
BACKHAUL RATE @ $100 EA ($50 LOAD/UNLOAD)
WAITING TIME AND LAYOVERS
TOLLS, HVUT, BRIDGE CROSSINGS, DECALS, IFTA
IN HOUSE MAINTENANCE @ $60/HR, 
  PARTS/TIRES @ COST
CELLULAR PHONE ALLOWANCE
FAMILY BENEFITS AVAILABLE
LOW COST INSURANCE AVAILABLE
WEEKLY DIRECT DEPOSIT
SIMPLE SETTLEMENTS – NO GREY AREAS

Please call

1-877-932-TANK (8265) 
or Fax: 613-933-4598

MILEAGE RATE
$1.20-1.26

FUEL  
CAPPED @ $ .50/L

(All miles – Pro Mile Practical)

COMPANY DRIVERS
$.416/MILES
$19.00/HOUR LOCAL
BENEFITS PAID BY COMPANY
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International 
vocational 
trucks being 
shipped with 
SCR engines
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LISLE, ILLINOIS

Navistar announced today it is now 
shipping its first International Dura-
Star and WorkStar vocational trucks 
with its 9- and 10-litre SCR engines.

The company says the engines pro-
vide up to an 8% fuel economy im-
provement over previous generations.

“Our field test customers are seeing 
positive results – with our new trucks 
registering significant fuel economy 
improvements,” said Bill Kozek, presi-
dent, North America Truck and Parts, 
Navistar. “Our vocational trucks with 
9- and 10-litre engines are also expe-
riencing fewer active regenerations 
while still delivering the durability 
and power that customers expect from 
International trucks.”

Navistar says it has conducted field-
testing with customers across a wide 
range of duty cycles in various parts 
of the country, including hot and cold 
climates.

“We’ve run our DuraStar with the 
9-litre for around 40,000 miles during 
the last two months,” said Robbie Eas-
ley, owner, Easley Trucking. “We haul 
mail and the 9-litre has performed 
well on the steep hills our trucks climb 
daily. This truck runs between Phoe-
nix and Yuma, Arizona, one of the hot-
test environments you can find, and it 
hasn’t missed a beat.”

The International DuraStar can be 
had with a 9-litre engine producing 275-
330 hp and 860-950 lb.-ft. of torque. The 
WorkStar can be ordered with 9- and 
10-litre Navistar engines producing 275-
350 hp and 860-1,160 lb.-ft.  

Trailer orders 
strong through 
first half of 2014
COLUMBUS, INDIANA

North American trailer orders were up 
45% through the first half of 2014 com-
pared to last year. Orders dropped 1% 
in June to 22,000 units, but were still 
42% ahead of last June. Year-to-date 
orders are 156,000 units, according 
to the latest data from ACT Research, 
published in its State of the Industry: 
US Trailers report.

“Strength in June came from spe-
cialty trailers, with platforms posting 
a 42% m/m gain while liquid and bulk 
tanks both surged over 75% from May 
levels, said Frank Maly, director, CV 
transportation analysis and research 
at ACT. “The industry is also enjoying 
low cancellations, driven by firm fleet 
investment commitments.”

Maly noted that inventory rose 6% 
month-over-month, as tight capacity 
at the fleets continues to interfere with 
pick-up of new equipment, although 
he added that some progress is expect-
ed in upcoming months.

Imagine  
a  
New Horizon 
as an  
Owner Operator   
 
 

recruiting@arnoldbros.com    
www.arnoldbros.com 

1-855-JOIN ABT        1-800-565-1798 
 WINNIPEG MANITOBA  HEAD OFFICE                         MILTON ONTARIO TERMINAL                                             

564-6228 

OPPORTUNITIES FOR OWNER OPERATORS 
Regional Team - London or Windsor based 

       Tecumseh-WI  5 trips/wk 
              weekends off 

Canada Only Team  ON-BC schedule 
Canada Only Team  ON–QC-AB schedule 
Cda/U.S. Team  ON or MB based schedule/open  
Cda/U.S. Single ON or MB based open board 

 
*Company drivers welcome to apply for above positions* 

kellacott@laidlawvan.ca / fax: 519.766.0437 / www.laidlawvan.ca

1.800.263.8267

BRAND NEW 2015 TRUCKS ARE IN!

COMPANY DRIVERS

POSITIONS AVAILABLE FOR
EXPERIENCED AZ DRIVERS

$1.18
$1.16

$1.22

$
.377           

PER MILE JULY
FUEL SURCHARGE

PER EMPTY MILE
ALL AREAS

PER LOADED MILE
ALL OTHER AREAS

PER LOADED MILE
U.S. EASTERN SEABOARD

TANDEM AXLE

PER MILE
$
.44

TANDEM AXLE

PER MILE
$
.46

QUAD AXLE

Operating mainly within a 1200 mile radius of the Toronto area
Home weekly
Consistant year round work
Stable environment
Side skirted trailers for fuel efficiency
Trailer disc brakes
In-cab scanning
Comprehensive benefit and vehicle protection plan

OUR

Loaded with APU’s and
Satellite Radio

If YOU have a Professional Attitude
and a Desire to Succeed, Call KEN ELLACOTT

TOLL FREE

MARITIME OWNER OPERATORS & COMPANY DRIVERS
Call BETH TAYLOR Toll Free at 1.800.561.9040
for details or fax your resume to 506.633.4731
or e-mail: mtaylor@laidlawvan.ca

 Introducing a

NEW
PAY

             PACKAGE

C

M

Y

CM

MY

CY

CMY

K
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Freightliner hitting targets in vocational truck segment
Five years into its plan to become the vocational 
truck leader, Freightliner for the first time 
occupies the top spot in all six sub-segments.

By James Menzies

NAPA VALLEY, CALIFORNIA

The medium-duty and vocational truck 
markets can no longer be thought of as 
side businesses to Freightliner, execu-
tives declared while providing an up-
date on their vocational strategy initi-
ated five years ago.

When Freightliner set out to become 
the vocational truck segment leader, it 
did so from second position, but well 
behind Navistar International. A well-
executed strategy by Freightliner, cou-
pled with Navistar’s emissions-related 
struggles, have enabled the company 
to achieve its goal ahead of schedule. 
Year-to-date, Freightliner now leads 
the market share race in all six sub-
segments that comprise the vocation-
al truck market (specialized hauling, 
utility, food and beverage, govern-
ment, construction and refuse), execu-
tives said, citing Polk data.

“When we pitched this (strategy) in-
ternally, Navistar had the lead position 
in every one of what we call the six 
sub-segments of vocational,” said Da-
vid Hames, general manager, market-
ing and strategy with Daimler Trucks 
North America. “Our goal was to even-
tually supplant Navistar, or whoever 
was in that lead position, by 2015. This 
is the first time we’ve been able to get 
to that lead position across the board.”

Freightliner’s goal is to control 32% 
of the vocational truck market this 
year and it presently sits about one 
point shy of that mark. The company 
now considers the vocational market 
part of its core business and not a sec-
ondary business unit, Hames said.

“We can’t look at medium-duty as a 
secondary business. We can’t look at 
vocational as a side business. Medi-
um-duty and vocational is not some-
thing that is a side business for us 
anymore,” he said. “That was a major 
accomplishment that came out of this 
five-year vocational strategy – to be-
come a more well-rounded, diversified 
truck manufacturer.”

To put into context how important 
this market is to Freightliner, Hames 
showed a chart that indicated Freight-
liner sells more M2 Business Class and 
SD vocational trucks than the total 
production of most other OEMs; nev-
er mind on-highway tractors where 
it’s also the current leader in market 
share.

Its US/Canada Class 6/7 vocational 
market share is 35.1% year-to-date, up 
from 14.6% when it launched its vo-
cational strategy in 2009. Including 
Class 8, Freightliner holds 30.8% of the 
market, up from 16.8% in 2009.

Richard Saward, general manager, 
vocational sales with Freightliner, ad-
mitted it hasn’t been easy. To become 
a vocational truck leader, the compa-
ny has had to step outside its comfort 
zone and take on special projects that 
in the past would have been easy to 
turn down.

“We looked to the top of the hill at 
the market share leader, who was 25 
points in market share ahead of us, 
and said, ‘We’ve got to do some things, 
get serious about it and commit to 
get that stuff done’,” Saward recalled. 
It took some courage, during a de-
pressed market in 2009, to go to senior 

management and ask for a significant 
investment in a market segment that 
then only represented about 20,000 
units (or 42,000 units today, now that 
the market has recovered).

“We asked for a boatload of money 
and said, ‘If you do this, we promise 
you we’ll get some rewards out there’,” 
Saward said.

Money in hand, the company con-
sulted with its dealer network to en-
sure they were on-board with the plan. 
There were some initial concerns that 
dealers might be complacent in being 
an on-highway leader and disinterest-
ed in pursuing what is a very different 

market. However, those concerns were 
quickly put to rest when the dealers 
that were consulted said they were all-
in on vocational.

The SD line of trucks brought 

Freightliner the solid, rugged, versa-
tile product platform it needed to pur-
sue the vocational market. Howev-

Continued on page 57

Freightliner has had to “learn to say yes” to some unorthodox builds, such 
as ‘twin-tris’ – a twin steer with three drive axles.
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Loads paid on per ton basis PLUS Fuel Surcharge
with a minimum per mile Guarantee.

VALID CANADIAN PASSPORT A MUST
FAST CARD AN ASSET

WE PROVIDE
• All Base Plates

• All Border Crossings

• Heavy Users Tax (HUT)

• U.S. Border Crossing Decal

• All U.S. Tolls

• All U.S. Licensing

• Wetline installation

• Safety & Seniority Bonus

ADDITIONAL BENEFITS 
•  Competitive Truck Insurance rates

•  Driver Care Insurance – includes  
buy down, down time, towing and  
medical insurance plus optional truck  
payment insurance

•  Excellent fuel prices with company  
fuel and credit cards

•  Clean and well maintained equipment

• Steady year round volumes

• Dedicated Trailers

• Pre-dispatched Daily

• Optional Weekend Work

WE PRESENTLY HAVE THE 
FOLLOWING POSITIONS AVAILABLE

8   Owner Operators for Canada/U.S. B-Trains 

    2   Owner Operators for ON / PQ / NY 
       on aluminum 4 axles 

Call Vern at 
1-888-209-3867 
or 519-536-1192 

C A R R I E R S  BULK  G P  I N C .

WE PAY YOUR 1ST MONTH 
TRUCK PAYMENT & WAGES
     MAKE YOUR SWITCH TO OUR FAMILY

with No Start-Up Costs

 Dump Trailer
Division

 Based in Woodstock, Ont. and Beloeil, PQ.

Laidlaw Dumps-Bulk.indd   1 14-04-01   1:39 PM
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er, Saward said it was daunting to say 
‘yes’ to customers who brought forth 
some unorthodox requests.

“We were challenging ourselves 
to do some uncomfortable builds,” 
he said. “When you have a 60-ton 
crane and a boom that’s 100 feet out 
in the air and it’s unloading materi-
als, there’s no guesswork involved. You 
better know, you better have tested it 
and you better know your partner is 
putting a body on it that the outrig-
ger is going to hold and it’s not going 
to tip over. That’s a $400,000 unit and 
the truck is maybe $120,000 of that. 
They’re mounting a piece of equip-
ment that’s two to three times the val-
ue of our chassis and before they do it 
they want to make sure they’re work-
ing with someone who knows what 
they’re doing.”

Another element of Freightliner’s 
new focus on the vocational mar-
ket was to change how its dealers 
viewed truck equipment manufac-
turers (TEMs). They began looking at 
TEMs as partners rather than cus-
tomers, and working with them more 
closely to design a chassis that’s easy 
to upfit. This included keeping a clean 
frame and back of cab and pre-drill-
ing holes so upfitters wouldn’t have 
to. Freightliner also developed a mul-
tiplex electrical system that allowed 
body builders to more easily install 
their equipment. It also incorporated 
new programmable features request-
ed by its customers, such as turning 
down the radio volume when the truck 
is put into reverse and displaying the 
side camera view in the driver display 
when the turn signal on that side of 
the truck is activated.

Equally important, Freightliner 
made progress in securing govern-
ment business. It now has a large pres-
ence among Departments of Trans-
portation in the northeastern states.

While it’s pleased with the progress 
it has made, Freightliner executives 
hastened to add they’re not yet sat-
isfied with their position. “We’re not 
spiking the ball yet,” said Hames. They 
promised another update next year, at 
which time they’re confident they’ll be 
able to discuss further market share 
gains.   

Continued from page 55 

taking on the 
vocational 
market

Freightliner looks to limit 
downtime to three days, max
NAPA VALLEY, CALiforNiA 

Freightliner has set an internal goal to 
limit the downtime of its vehicles to no 
more than three days, for even major 
repairs. Richard Howard, the compa-
ny’s newly appointed senior vice-pres-
ident of sales and marketing, revealed 
the plan during a press event.

“We have set a key aspiration for us,” 
he said. “The maximum time a truck 
should be in the shop is three days, as 
a maximum. We don’t want any of our 
customers’ trucks being in the shop 
longer than three days.”

The company is currently using 
telematics and its Uptime Pro manage-
ment program to better monitor the 
time its customers’ trucks spend in the 
shop. Daimler plans to use that data 
to become more involved in the repair 
process, ensuring the required parts 
are readily available and other mea-
sures, some of which will be best prac-
tices already employed by top dealers.

While it’s still too early in the pro-
cess to determine how long the aver-
age truck spends in the shop, it’s well 
under three days, Howard indicat-
ed. However, he also acknowledged 
there’s room for improvement.

Freightliner has introduced other 
measures to improve uptime, including 
launching Express Assessment, which 
provides a diagnosis, checks parts avail-
ability and produces an estimate within 
two hours of a service write-up. 

Freightliner offers new options
NAPA VALLEY, CALiforNiA

Freightliner, in its ongoing quest to control the vocational truck market, has added 
new options to its M2 and SD truck models.

“We are dedicated to providing our vocational customers with a breadth of  
options that contribute to durability and benefit on-the-job performance,” said Mary 
Aufdemberg, director of product marketing for Freightliner Trucks. 

New options on the M2 and SD include:
• Hood-mounted mirrors for the 108SD and 114SD
• A new rock guard for the 108SD and 114SD
• Remote start/stop for the M2 106, M2 112, 108SD and 114SD with manual  

transmissions
• Watson & Chalin lift axle suspensions on all SD models
• Hendrickson AeroClad 12-inch logger-style bumper on the 122 SD
Also, Freightliner announced availability of the Cummins Westport ISX12 G heavy-

duty natural gas engine as a factory-installed option on the Freightliner 114SD se-
vere-duty truck, beginning in 2015.

The company says the nat-gas engine will be a good fit for mixer, crane and  
sewer-vac applications. The engine can be had with up to 400 hp and 1,450 lb.-ft. of 
torque, and can be run on either compressed or liquefied natural gas.

“The 114SD, when paired with the Cummins Westport ISX12 G heavy-duty natu-
ral gas engine, will provide our vocational customers with another green option for 
their toughest jobs,” said Aufdemberg. “Our entire natural gas product line – from 
the 114SD to the M2 112 and Cascadia 113 – is not only environmentally-friendly, but 
durable, productive and powerful.” 

Fax: 519-393-5147
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Ryder is currently looking for quality . . . .

Please submit your resumes/abstracts to:

Ryder Logistics and Transportation  
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Same Day Funding • Immediate load approval for 
Load Link users • Same Day Funding • Flexible

Funding Options • 24/7/365 Service

1-877-653-9426
www.liquidcapitalmidwest.com

riacobelli@liquidcapitalcorp.com

Bad Debt Collection Service
Equipment Financing Solutions

Brokers • Ask How Our  
Quick Pay Program

Can Help Your Business!

By James Menzies

CONCORD, ONtaRiO

Vocational truck buyers who 
don’t develop and stick to a 
purchasing plan, are often left 

paying more than necessary for an 
overspec’d dealer stock truck.

Steve Bates, Mack sales manager, 
Mid-Ontario Truck Centre, said there 
is money to be saved with good plan-
ning. Vocational trucks make up about 
a quarter of the Class 8 truck popula-
tion, but the trucks are highly special-

ized by region.
“You can take a highway tractor 

and I can sell it in Ontario, Quebec, 
Vancouver, California – anywhere in 
North America, it’s pretty much the 
same truck,” Bates told an audience 
at the Canadian Fleet Maintenance 
Seminar. “The vocational trucks we 
sell in Ontario are unique to Ontario. 
If I have a vocational truck at my deal-
ership and I can’t sell it, I can’t sell it 
anywhere else.”

To avoid being stuck with invento-
ry they can’t move, dealers often spec’ 
trucks that are loaded with features 

that many vocational truck buyers re-
ally don’t need.

Bates gave the example of a munici-
pality such as the City of Toronto look-
ing for a tandem roll-off truck rated for 
27,000 kgs. 

“If you try to find one of these at any 
dealership, chances are it’s spec’d out 
with 500 hp,” Bates said. “Do you need 
500 hp? No, you probably need a maxi-
mum of 360-375 hp, that’s it. Why did 
the dealer put 500 hp in the truck? Be-
cause he’s going to go with what he 
can sell the easiest and not get stuck 
with, so he goes with the high horse-

power. If you buy that truck, think of 
the consequences. You just bought a 
truck that’s going to cost you an ad-
ditional $1,500 per year in fuel for the 
next 15 years. Let’s say that truck had 
diff-locks on it; most vocational trucks 
are spec’d with diff-locks. You do not 
need diff-locks to do what you’re going 
to do in the city of Toronto. Diff-locks 
are worth $1,000, so you just overpaid. 
You bought something you’ll never 
use. I can stand here and name an-
other 30 items on that truck that you’re 
overpaying for.”

The key to avoiding this, said Bates, 
is to develop a purchasing plan and 
spec’ to your own requirements in-
stead of buying hastily and settling for 
dealer stock units. 

“Having a purchasing plan will save 
you an awful lot of money,” he said.

Bates said customers should strive 
for standardization within their fleet 
so the trucks are easier to service and 
maintain.

“Standardization should be a goal. 
In a fleet, how many brands of trucks 
can your mechanics work on? How 
many different engines? Let alone 
types of transmissions, rear ends and 
so on,” he said.

Fleets should also plan for obsoles-
cence, noted Bates, and retire older ve-
hicles before they break down and re-
quire a replacement unit to be bought 
off the lot.

“If you wait for an engine failure, 
now it’s a panic buy situation and 
you’re looking for another truck on 
a dealer lot,” Bates said. “Try to plan 
ahead.”

This extends to the body as well; if 
possible, try to plan so that the truck 
and body will expire around the same 
time.

“I see people overbuy trucks and put 
a little body on it,” Bates said. “When 
you buy a truck with a body on it, you 
want to plan out so that the two are 
going to become obsolete at approxi-
mately the same time. There’s very 
little divorce that goes on with a truck 
and body – they usually stay together 
for life.”

Because some vocational trucks, 
such as cement mixers, are often  
kept in service for 18-24 years, a bad 
buying decision can have lingering  
repercussions.

“If you make a bad decision or pur-

Develop a plan and stick to it
Too many vocational truck buyers are overpaying for spec’s they don’t 
need – all because they don’t have a buying plan. Here’s how to fix that 
problem, according to an Ontario Mack sales manager.
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chase the wrong truck up front, that’s 
a long time to own that bad decision,” 
Bates said.

In Ontario, vocational truck op-
erators should also be aware that 
the Safe, Productive, Infrastructure-
Friendly (SPIF) regulations will be ful-
ly in place by Dec. 31, 2020, when the 
grandfather period for existing trucks 
comes to an end.

This means mixers built after 2002 
and other vocational truck types built 

after 2007 will have to comply with 
SPIF, or be saddled with weight pen-
alties of 5,100 kgs. Because of the long 
life-cycles of these types of trucks, 
Bates said fleets should be planning 
now for the conclusion of the grandfa-
ther period.

“It’s coming sooner than you think,” 
he warned. “These trucks will have 
to be modified or replaced. There are 
a lot of tri-axle roll-off trucks on the 
road that are going to be affected.” £

Speaking at the Canadian Fleet Mainte-
nance Seminar, Mack sales manager for 
Mid-Ontario Truck Centre, Steve Bates, 
shared some insight into trends affect-
ing the vocational truck market.  Here’s 
what he said buyers can expect to see in 
the coming years…

More automation: The mixer market 
has gone from 5-10% automatic trans-
missions to about 85% in the past four 
to five years, Bates said. He expects that 
trend to continue in other segments 
as well. “My prediction is almost every 
truck will be automated or automatic,” 
he said.

More twin steers: “I like the twin 
steer. It’s very stable, easy to drive and 
the maintenance costs are lower than 
a self-steering pusher axle,” Bates said. 
“Twin steer front axles will increase.”

More disc brakes: The upcharge of 
about $4,500 for a vocational truck re-
mains cost-prohibitive for many buy-
ers, Bates admitted, but he said disc 
brakes are coming. “Right now there’s a 
cost factor. People don’t want to spend 
the money. But costs are going to come 
down. It’s coming. In three to four years 
we’ll be almost fully disc.”

More stability: Stability systems are 
another option Bates expects to grow in 
popularity. They’ve been an option on 
Mack vocational trucks for four years, 
but Bates admitted there have been few 
takers since it’s difficult to configure the 
system for the specific body that’s on 
the truck, a process that includes some 
costly winter testing. “But if you’re going 

to order the same truck every year, it’s 
something that could be done,” he said.

More change: “Get used to constant 
change,” Bates said. “It will be continu-
ous.” He mentioned the latest green-
house gas rules as one example of how 
regulations are forcing truck manufac-
turers and buyers to evolve. £

Steve Bates’ five emerging 
vocational truck trends to watch:
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ON-SITE KINGPIN REMANUFACTURING

Quebec and the Maritimes 1-888-939-1011
Ontario 1-888-221-7774
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Call us Toll Free @

1-888-221-7774
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Re-manufacturing a kingpin gives the fifth wheel the proper
bearing surface, extending the life of the fifth wheel and

decreasing the abuse to the bolster plate and kingpin.
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Top Quality aluminum Kingpin gauges. Won’t stretch.

www.kingpinspecialists.com  •  rkingpin69@aol.com
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CWB CERTIFIED COMPANY • CWB CERTIFIED WELDERS

• Superior Equipment
• Exceeds SAE and DOT specifications/regulations
• Only Company to test SAE J133 & J400

• Patented in U.S.A. & Canada
• Guaranteed Workmanship
• Fully Insured

By James Menzies
JAMESTOWN, NEW yOrk 

C ummins in early August 
celebrated the 40th anni-
versary of its Jamestown 
Engine Plant, which pro-

duces heavy-duty truck engines for 
the North American market. 

The milestone stirred strong emo-
tions among those with ties to the 
plant, since just 10 years ago the fu-
ture of the facility was very much in 
doubt. Cummins was struggling with 
excess engine-building capacity in 
2002 and needed to consolidate pro-
duction in either Columbus, Ind. or 
in Jamestown. With Columbus serv-
ing as the corporate headquarters for 
Cummins as well as its founding loca-
tion, a betting man may have written 
off the Jamestown plant.

However the company decided to 
consolidate production in James-
town, N.Y., which during speeches 
Aug. 8, executives past and present 
said has turned out to be the correct 
decision.

“At the time, there were a few crit-
ics both inside Cummins and outside 
Cummins,” recalled Dana Vogt, who 
served as plant manager from 2003 
to 2007. “But we really nailed it and 
we blew those critics away and really 
have confirmed this was the right de-
cision for Cummins.”

(The Columbus plant now houses 
production of the ISV5.0 engine Cum-
mins introduced last year).

Among those who cast a vote for 
Jamestown was Jim Kelly, who was 
plant manager from 1989 to 1992 and 
the president of Cummins’ engine 
business from 2005-2010. When Kelly 
oversaw production in Jamestown, it 
was churning out about 65 engines a 
day, four days a week. Today, it pro-
duces 400 engines per day.

“There were many of us who didn’t 
think the plant would ever see its 
40th anniversary,” Kelly admitted. 
“I’m delighted to be here and be a 
part of that. We persevered.”

Kelly, now retired, said the attri-
bute that makes the Jamestown plant 
special is its “can-do” attitude.

Ignacio Garcia served as plant 
manager from 1998-2003, during the 
time when speculation of the plant’s 
closure was omnipresent.

“When I was here, there were a lot of 
times we were really concerned about 
the future of heavy-duty engines for 
the company,” he said. Garcia credit-
ed the introduction of the ISX engine 
platform and the company’s decision 
to move production to Jamestown as 
the key decisions that have resulted in 
the company’s turnaround.

Garcia said the move to Jamestown 
occurred over the Christmas holi-
days, with 90 trailers of equipment 
being relocated and many employees 
working through the holidays to en-
sure production was ready to ramp up 
in January 2003.

Dave Crompton, current president 
of Cummins engine business, not-
ed the move to Jamestown “wasn’t a 
vote against where we came from; it 
was vote for the future and where we 
could go.”

Crompton pointed out that since 
the plant’s opening in 1974, 8,500 
inches of snow has fallen on James-
town but the plant has not shut down 
for a single snow day. About 40 trail-
ers full of Cummins engines leave 
the plant each day, destined for truck 
plants across North America. 

The Jamestown plant produced its 
1.5 millionth engine in 2013 and to-
day employs about 1,500 people. 

“The Jamestown Engine Plant plays 
a critical role in our company’s abil-
ity to produce a broad range of diesel 
and natural gas engines for different 
customers around the world,” said 
Crompton. “This anniversary is a tes-
tament to our more than 1,500 em-
ployees at JEP who produce reliable, 
clean and fuel-efficient engines that 
enable our customers to be successful 
in all of the markets they operate.”

In addition to the ISX, the James-
town plant also builds the ISM, which 
is exported to Mexico, as well as the 
Cummins Westport ISX12 G natural 
gas engine. 

On Saturday, members of the com-
munity and employees’ families were 
invited to tour the pant, which is the 
region’s biggest private employer and 
the largest contributor to the local 
United Way. Employees there are al-
lowed to work at least four hours per 
year on public service projects while 
on the clock. 

“We take Cummins commitment 
to community service and improv-
ing the communities in which we live 
very seriously,” said Mike Abbate, 
JEP plant manager. “I’m tremendous-
ly proud of what our employees are 
doing inside and out of our plant to 
make western New York a better place 
to live. This anniversary is a great 
time to celebrate and salute their 
many contributions to our company 
and the community. We owe grati-
tude to our former and current em-
ployees, who have been and continue 
to be the reason why we are a suc-
cessful company.” £

From uncertainty to prosperity
Jamestown Cummins plant, where company consolidated 
heavy-duty engine production in 2003, turns 40

The Jamestown Engine Plant produces heavy-duty Cummins engines.

Class 8 
orders 
surge in July
BLOOMINGTON, INdIANA

Class 8 orders remained strong through 
July, with 29,516 net orders placed in the 
month, according to preliminary data from 
FTR.

This represents a 71% year-over-year 
increase and marks the second strongest 
July on record. Class 8 orders have posted 
year-over-year increases for 18 consecu-
tive months.

FTR says OEMs will continue to increase 
build rates and that this level of order in-
take will challenge capacity restraints by 
year end.

Through the last six months, orders are 
on pace to total an annualized 325,000 
units.

“July is typically the weakest month of 
the year for orders, but the market is ac-
tually gaining strength in the summer,” 
said Don Ake, vice-president of commer-
cial vehicles with FTR. “This is the third 
straight month of order increases. Orders 
for the last 12 months have been 312,000 
units, so production should catch up at 
some point.” £
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USED EASTWAY TANK NEW

2015 WESTERN STAR 4700 280 hp, Automatic 
3499 Propane Bobtail, Stainless steel rear enclosure.
 Stock WS20153499

2000 FREIGHTLINER FL80 c/w 18,000L 4 compart-
ment aluminum tank, dual pumping. Good construction 
refueller. Stock 2000 FRE

2007 STERLING MBE 450 hp, 20,000L 4 compartment 
aluminum tank, dual pumping and metering equipment, 
bottom loading, vapor recovery. Stock 2007 Ster 

2008 WESTERN STAR c/w 20,000 litre 5 compart-
ment aluminum tank, dual pumping and metering equip-
ment, Midcom, bottom loading, vapour recovery.
 Stock 2008 WS

2015 WESTERN STAR 4700 c/w 20,000L four com-
partment aluminum tank, dual pumping and metering,  
bottom loading, vapor recovery.  Stock 2015 WS

2007 FORD F550 4x4 c/w 5000 litre 2 compartment 
aluminum tank, single pumping and metering equipment. 

2001 STERLING c/w 20,000L four comp’t aluminum 
tank, dual pumping/metering, B/L, V/R, Midcom, DOT 
safety, CSA-B620. Stock #7085

2010 FREIGHTLINER c/w 7250 USWG QT propane 
tank, automatic, 330 hp, only 260,000 km, 

2012 STAINLESS STEEL 2000 gallon tank w/manhole 
cover, sump sills w/plastic isolator. Stock #T0014

2012 INTERNATIONAL 7400 c/w 3300 gallon 
aluminum tank, 3 flusher nozzles, hydrant fill,  
rear gravity bar.  Similar unit shown. Stock 2012 INT

1994 20,000L tank, aluminum, convert to water,  
ADD Flusher Nozzles. 

3000 GALLON single comp’t aluminum tank,  
ready for your chassis.
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We Manufacture and Sell Various Types of Tank Trucks ◆ Oil ◆ Propane ◆ Water ◆ Fire ◆ Refuelers

1995 Merivale Road, Ottawa ON K2G 1G1
Mike Trotter: mtrotter@eastwaytank.com • www.eastwaytank.com

1-888-729-7817
Trusted Since 1968 Trusted Since 1968

WATER TANKS FOR SPRING FLUSHERS

AURORA, OntARiO

A Canadian trucking company with Eu-
ropean roots has designed a versatile 
trailer that incorporates design elements 
from around the world.

Holten Transportation is an Aurora, 
Ont.-based trucking company that was 
first run in the Netherlands before its 
owners relocated to Canada in the 1980s. 
Here, owners Dave and Ton Holten were 
frustrated by the fact so many trucks 
weren’t loaded to their full capacity.

Hauling one-metre Ditra rolls stacked 
two high for Schluter left unused space 
in the trailer, and the trailer well below 
its weight limit. So the Holtens set out to 
design a trailer that would accommodate 
a third layer of product, while staying 
versatile enough to haul traditional van 
freight.  Schluter got on-board with the 
project, but requested a level floor, ruling 
out dropdeck designs. To be legal in the 
US, the trailer could not exceed 13’6” in 
height, or 162 inches. 

“This meant that taking the total 
height of three rolls, plus some packag-
ing materials, we needed a deck height at 
the highest spot of 42.8 inches,” the Hol-
tens explained. They turned to Manac to 
help with the design. The Holtens looked 
to Europe for a suitable tractor and found 
vehicles from Daf and Volvo with a low 
fifth wheel height, but they could not be 
imported into Canada. They then turned 
to Peterbilt of Ontario, which ordered 
a custom-built truck with a low-riding 
front and tandem axle.

“But we still weren’t low enough,” the 
Holtens discovered.

SAF-Holland got involved and brought 
to the table the lowest fifth-wheel design 
available. Next up was tires.

Again, the Holtens looked to Europe, 
where they noticed Continental had a 
tire for car carriers that met their require-
ments – but the tire was not available 
in Canada. The tires were imported, al-
lowing the Holtens to reach their target 
height of 38.8 inches.

The tractor exhaust was switched from 
vertical to horizontal to reduce drag and 
the ratios were adjusted to maximize fuel 
economy. The gap between the tractor 

and the trailer was reduced to improve 
aerodynamics. An auxiliary power unit 
was installed to provide comfortable cab 
temperatures without idling.

The Manac trailer came in and was 
completed by Durabody, which helped 
install a roof that can be manually raised 
18 inches. The removable posts are con-
nected with alu-planks and the sides can 
be closed by curtains. The trailer features 
a 60-inch spread tridem axle configura-
tion, which is California-legal. The roof 
can be lowered to 13’2” for return loads 
home. Lettering on the trailer was pro-

Ontario fleet with European roots designs innovative trailer

Holten Transportation designed this trailer to increase the amount of product it could haul for a key customer.

vided by Motive Media. The final product 
was dubbed the Megamax 300+.

The air-ride suspension is adjustable, 
so the trailer can be pulled by a regu-
lar tractor pulling conventional loads, 
and can be loaded at conventional dock 
heights. It can now accommodate most 
van and flatbed loads, the company says, 
and the cargo can be accessed on three 
sides.

“It took quite some time to bring this 
from the drawing table to finished prod-
uct, but we are proud to present it,” the 
company said. £
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 s I wrote last month, 
my truck was almost 
due for its first ser-
vice. I’m happy to say 
that it was a pleasant 
experience. It didn’t 

go according to plan at first and I was 
about to blow a gasket within a couple 
of minutes of arriving at the dealership 
in Winnipeg.

I made the booking to coincide with 
dropping a load off in the city, so it was 
mid-morning when I arrived. Not a 
problem as I had advised them a day 
or so earlier when I made the booking. 
So upon arrival I went around the back 
and dropped my trailer. I then walked 
down to the check-in desk and having 
taken photos of the VIN number and 
odometer I was fully prepared for all 

the questions I would be asked.
So far so good – the guy at the desk 

was polite and informative and I had a 
warm and fuzzy feeling. While this was 
happening a technician took my keys 
and my truck went into the shop, mak-
ing me feel warmer and fuzzier. Then 
it all started to go horribly wrong. I 
brought up my alignment issue and in-
stead of hearing positive words I heard 
only one, the word ‘no.’ This was not a 
word I wanted to hear, the technician 
told me that as the truck had done more 
than 50,000 kms, that it was not some-
thing that they dealt with.

He went on to explain the reasons 
why and they all made sense, but I 
didn’t care about sensible responses, 
I only wanted to hear that they would 
take care of it. I had, after all, just spent 
a lot of money buying a truck from 
them and I wanted everything to be 
100% how it should be. Now this tech-
nician must have taken a body lan-
guage course as he sensed I was about 
to go off and he asked if I had notified 

anyone of the problem before.
I told him that it wasn’t something 

I noticed when I collected the truck, 
it was a windy day with a northeast 
wind and as I was heading southeast 
it was blowing me around a bit. I did 
pick up on it when I set out on my first 
trip; I was heading west with a fairly 
stiff northerly wind and the truck was 
still pulling to the right, so I called the 
salesman who I did the deal with and 
he said that it would be put right.

Now those were the words that Steve 
was waiting to hear and he said that 
I should go see the salesman and he 
would take care of it. They don’t do 
alignments on site, so they would have 
it taken care of by a partner company 
and after visiting the salesman, that’s 
exactly what happened.

Because I was aware of the alignment 
issue, I had been closely monitoring my 
tire wear. Visually there were no signs 
of any abnormality and running my 
hand across the tire had confirmed that. 
Usually with an alignment issue there 
will be a feathered wear pattern on the 
front tire or tires. Running your hand 
back and forth across the tire will feel 
smooth in one direction and rough in 
the other. This is a very useful diagnos-
tic procedure and any alignment shop 
that doesn’t look at the tires to ascertain 
what is going on before making any ad-
justments is best avoided in my opinion.

So after the service was complet-
ed I set off to the alignment shop. The 

first thing the guy did was feel my steer 
tires and my warm and fuzzy feeling 
returned. He said there was no issue 
with the tire wear, so the misalignment 
hadn’t had much effect on the truck, 
which I was pleased to hear.

The truck went up on the ramps and 
some adjustments were made. The re-
sult was that I drove home in a dead 
straight line, so all’s well that ends well. 
Not quite. I went east on my next trip 
and parked for the night in Thunder 
Bay. The following morning I did my 
pre-trip and fired up the truck. Well, I 
tried to, except it didn’t want to start. It 
was cranking over fine, but would not 
catch. It did eventually start and I made 
the decision to carry on to Toronto and 
see how things developed.

I had a 50,000-lb load so elected for 
Hwy. 11 as it’s easier on the truck and I 
made it as far as North Bay that night. I 
shut her down and grabbed some beau-
ty sleep. The next morning the same 
thing happened – it eventually fired 
up and then a warning came up on the 
dash display. Check fuel filter it said, so I 
did. I have one of those glass bowl filters 
and I drained the fuel from it, stripped it 
down and found nothing amiss, so I put 
it back together again, poured in the fuel 
I had drained and shut the hood.

I got behind the wheel, turned the 
key and it started as it should. I shut 
it down and tried again, it started just 
fine. So I set off and all was good until 
the first stoplight when the fuel filter 
warning came up on the dash again. 
The truck was running fine, so I carried 
on. It was Sunday so there was no point 
visiting the service agent in North Bay. 
I continued my journey, thinking that 
I was visit a dealer in Toronto and get it 
sorted, then my satellite beeped. It was 
a load offer. My outbound trailer was 
already going to our terminal and there 
would be a trailer waiting there to take 
me home.

With that in mind I revised my deci-
sion to get it fixed in Toronto to try to 
make it home. So far it hadn’t been any 
trouble once it was up and running and 
my load home was nice and light, so 
that’s what I did. Each morning I would 
purge the diesel from the filter, take it 
apart and refit it. The truck started fine 
once I had gone through that proce-
dure, so I was confident that it would 
get me home – and it did.

I was having some home time when 
I got back, so I called the dealer to book 
the truck in and was put through to 
the same technician who worked on it 
before. He told me to bring it in when-
ever it was convenient and they would 
take care of it and that is exactly what 
they did. It turned out that the gas-
ket that seals the filter bowl onto the 
housing was not uniform in size and it 
must’ve been allowing a bit of air in to 
the system, which under normal oper-
ating conditions wasn’t a problem. But 
when it was shut off for the night it in-
terfered with the capillary action of the 
fuel lines (like holding your thumb over 
the end of a drinking straw, when you 
release the pressure, the liquid comes 
out) and the fuel was running back 
from the injectors, making it difficult to 
start the engine.

I have no complaints about how I was 
looked after at the dealership. On the 
contrary, they were professional every 
step of the way and I’m both pleased 
and confident for the future. It wasn’t a 
perfect start to my truck ownership ex-
perience, but that’s trucking. £

My first service 
experience as an O/O

A fourth generation trucker and trucking 
journalist, Mark Lee uses his 25 years of 
transcontinental trucking in Europe, Asia, 
North Africa and now North America to pro-
vide an alternative view of life on the road. 

A
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Mark Lee

You say tomato,
I say tomahto

I have no 
complaints 
about how I was 
looked after at 
the dealership. It 
wasn’t a perfect 
start to my truck 
ownership 
experience, but 
that’s trucking.
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He added that ballistics evidence 
offers the best chance of catching 
whoever shot Kumar’s truck, as the 
bullets and shell casings recovered 
are 10 mm, which isn’t an exactly 
common size of ammunition. 

“Probably about 10 or 15 years ago 
there was an upsurge in that par-
ticular calibre for handguns. Actu-
ally, law enforcement began to use it 
for a bit, but that was short-lived. You 
don’t see too many of them anymore. 
In that sense it’s unique but there are 
plenty of them out there. It’s not to 
the point of being rare,” he said.

“Now it becomes a situation where 
we wait to see if we recover a unique 

weapon such as a 10 mm and may-
be we can match up any ammunition 
that is with it or see if we can find that 
particular weapon,” he said. 

According to Shilts, the shooting 
was out of the ordinary for this part of 
Wisconsin, and that there is no histo-
ry of truck hijackings in the county. 

“This is extremely unusual for us,” 
he said. “We are actually a suburb of 
Minneapolis-St. Paul. To that extent, 
it is not uncommon for you to see that 
in the more populated metropolitan 
areas. But for our area it is very un-
usual. The last (truck shooting) I can 
remember is probably 15 years ago. It 
ended up being bad blood between a 
couple of people who knew each oth-
er. This appears to be completely ran-
dom. Certainly the number of shots 
shows, at least in my opinion, an in-
tent to do harm. I wouldn’t catego-
rize it as a joy ride or a pot-shot. Nine 
rounds is a lot of rounds to shoot.” 

As to why it happened, Shilts said 
there really isn’t an obvious reason. 

“We thought: Is it something be-
cause of this particular company? Is 
it because it’s a Canadian truck? Is it 
something because of an ethnicity is-
sue with the driver? 

“But when you take into all those 
factors into account and the time of 
the day, and the fact there was real-
ly no exchange before hand, it really 
doesn’t seem like something that was 
thought out. It looks to be a reaction. 
I’m presuming this person perceived 
that this truck or driver somehow in-
fringed on their driving down the 
road. I don’t understand why anybody 
else would do something like this. 
Who knows?”

Kumar ran through a similar list of 
questions as to why it happened, and 
like Shilts, he can’t come up with an 
answer. 

“It’s something random that hap-
pened, but when they shot at me, they 
really wanted to kill me and blow the 
tractor for some reason. Maybe they 
don’t like Canadians because any-
body can see it’s a Canadian truck. 
Some trucks have Winnipeg, CA, but 
my truck has big bold letters say-
ing Winnipeg, Canada, so anybody 

can tell in an instant it’s a Canadian 
truck. That could be a reason. Even at 
night it’s also possible that they can 
see I’m originally East Indian. They 
can see the guy is not white because 
even at night you can see there is a 
different shade between a white driv-
er and a non-white driver. That could 
be a reason also. Who knows?”

While the Trappers mechanics re-
paired the tire and tank they didn’t 
repair the bullet holes and they 
weren’t able to fix the blown-out  
window. 

“When the cops impounded the 
truck, they put something to cover 
the window, so they taped it – evi-
dence was written on the tape – and 
I put some duct tape on it. A broken 

window was not anything related to 
my safety driving. It was only 800 or 
900 kms, so it was only one day driv-
ing. So I took permission from my 
company, I took permission from the 
cops, and they told me if anything 
happened, if DOT or anybody pulled 
me over because of the broken win-
dow, I could give them their card and 
have them call, so I was safe. I don’t 
think anything would happen with 
me at the border crossing because ev-
erybody knew and it was nothing re-
lated to the safety of my driving.”

Despite having his truck released 
on Sunday, Kumar didn’t cross back 
home into Canada until Wednesday. 
Arrangements had to be made for the 
load, and closures due to the August 
civic holiday slowed things down. 

When he got to the border, both US 
Customs and Canada Customs in-
sisted on doing thorough inspections 
and on documenting what happened. 
The Canadian inspector was the per-
son who found the 10th bullet hole. 
When Kumar told his story to the US 
Customs inspector, the inspector told 
him “‘You go and buy a lottery tick-
et. If you don’t buy one, give me your 
birthday and I’ll play the numbers.’”

Kumar’s immediate plans in-
volved taking the truck to the insur-
ance company and getting back on 
the road. He said he had no intentions 
of letting this incident stop him from 
driving. 

“I’m good. I told my company I am 
good to go there tomorrow, but in a 
different truck. It will take some time 
to fix it.  

“I don’t have any problems to go the 
same place again, because I know it’s 
not somebody targeting me personal-
ly. There is no reason for some Ameri-
can guys to be targeting me, or that 
they’ll shoot me again. We have more 
than 110 trucks. Most of them go to 
the same place.”

While he told his company he’s 
ready to be back on the road, there 
was (at the time of the interview) a 
message he hadn’t delivered. Kumar 
is married with a wife and a family. 

“They’re not in the country. I didn’t 
tell them,” he said quietly.  
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I don’t have any problems to go to the 
same place again, because I know it’s not 
somebody targeting me personally.”
Sidhil Kumar

“
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Isuzu announced the launch of its 
newest N-Series diesel truck, the 
NPR-XD. The new model bridges the 
gap between the NPR-HD (GVWR of 
14,500 lbs) and the NQR (GVWR of 
17,950 lbs). Rated at 16,000 lbs, the 
NPR-XD is available with wheelbases 
from 109-176 inches. A crew cab is also 
available. It is powered by the Isuzu 
4HK1-TC 5.2-litre diesel engine with a 
six-speed automatic transmission. The 
engine produces 215 hp.

•
Freightliner Custom Chassis has be-
gun production of a new propane au-
togas S2G medium-duty work truck. 
The truck is built on the S2 chassis and 
comes with a factory-installed pro-
pane engine. It’s powered by an 8L V8 
engine with a Clean Fuel USA liquid 
propane system that produces 339 hp 
and nearly 500 lb.-ft. of torque. For 
more info, visit the truck’s Web site at 
http://s2gtruck.com.

•
Kenworth’s T680 highway tractor 
can now be ordered with natural gas 
power. The truck is available as a day 
cab or with a 52- or 76-inch sleeper. 
It is powered by the Cummins West-
port ISX12 G natural gas engine rated 
at 400 hp and 1,450 lb.-ft. It can run on 
liquefied or compressed natural gas.

•

trucks

Peterbilt’s new medium-duty cabover, 
the Model 220 is now in full produc-
tion, the company announced. It is 
being built in Mexicali, Mexico and 

is available in a Class 6 or 7 configu-
ration. Peterbilt says the truck boasts 
improved maneuverability, with a 
curb-to-curb turning radius that has 
been shortened by 30%. Its bumper-to-
bumper length is 35 feet while payload 
has been increased by 45 inches. It can 
accommodate bodies ranging from 16-
28 feet in length. The truck is designed 
for applications including urban P&D, 
refuse, landscaping, street sweeping 
and striping. It comes with the Paccar 
PX-7 engine with up to 260 hp and 520 
lb.-ft. An Allison transmission is stan-
dard.

•
Ryder System has launched its “Keep 
It Cool” promotion though the US and 
Canada. The promotion begins in 
September, and offers a free one-year 
warranty on qualified refrigerated 
trucks. The warranty covers both the 
engine and the refrigeration unit. Ry-
der says the promotion was launched 
to give buyers added peace of mind 
when purchasing a used refriger-
ated vehicle. The promotion is good 
through September.  

tires & 
wheels

Peterbilt has announced Alcoa Ul-
tra aluminum wheels made from a 
MagnaForce alloy are now available 
as a factory-installed option on all its 
heavy-duty trucks. The MagnaForce 
allow reduces weight by five pounds 
without sacrificing strength, the com-
pany claims. They also feature a pol-
ished finish. The wheels are compat-
ible with air disc brakes, which are 
standard on the front axle of Peterbilt 
trucks. 

•
Webb Wheel OEM has redesigned its 
25,000-lb axle-rated TN trailer hub, 
making it 3.5 lbs lighter and easier to 
install. The new Webb 2023 TN trailer 
hub includes a scalloped flange, which 
reduces overall weight. Ten total drum 
pilots are incorporated, which are ra-
dially aligned with the studs, reduc-
ing the probability of non-concentric 

mounting by reducing frictional forces 
between the hub and drum during the 
assembly process, the company says. 
It also added a new oil plug pad, which 
has been relocated and angled to in-
crease accessibility.

components

Tramec Sloan has announced the 
launch of a new line of commercial 
vehicle suspension components. The 
new product group expands its heavy-
duty portfolio. It includes: u-bolts; cast 
iron products; and hot forged carbon 
alloy steel and carbon steel bolts. Also 
included are rubber and urethane 
products and end-threaded rods, de-
signed with a centerline mark for ac-
curate bends. The company says its 
suspension components are of OEM 
quality. The parts are warehoused and 
distributed out of Holland, Mich. For 
more info, visit www.tramec.com.

•
Kenworth has announced the avail-
ability of Dana Spicer’s AdvanTEX 
40 tandem axle on Class 8 trucks 
equipped with Kenworth’s AG380 or 
AG400L suspension. The axle’s gear-
ing improves fuel economy, reduc-
es vehicle weight and decreases cost 
of ownership, Kenworth announced. 
Axle ratios of 2.26, 2.39, 2.53, 2.64 and 
2.79 are available. For details, visit a 
Kenworth dealer.

• 

Fontaine Fifth Wheel is developing a 
new camera system that it says will 
simplify the coupling and uncoupling 
of trailers. The Dual Assist Camera Sys-
tem features two video cameras that 
work together to give the driver a clear 
picture of the fifth wheel and the trailer 
it’s approaching. The camera was pre-
viewed at the Spring TMC meetings 
and will be commercially launched this 
fall. The cameras are mounted back-to-
back behind the truck’s fifth wheel and 
are wired to display in the cab. They 
automatically turn on when the truck is 
shifted into reverse. Crosshairs are su-

perimposed on the screen to guide the 
driver into proper position. The cam-
eras are located on the truck’s frame to 
prevent damage from the kingpin. The 
cameras are heated for use in the win-
ter. For more details, visit www.Fifth-
Wheel.com or call 800-874-9780.

• 
Road Choice Truck Parts has an-
nounced it is launching five new prod-
uct categories and is expanding its dis-
tribution network in North America. 
The new products include alternators, 
brake drums, clutches, windshields, 
and wiper blades. The company also 
plans on expanding to more than 
100 authorized retail locations. Road 
Choice is a parts subsidiary of Mack 
Trucks. For more, visit its Web site at 
www.RoadChoiceTruckParts.com.

•

Lakefield, Ont.-based Northern Fridge 
has announced it’s now an autho-
rized dealer for Zamp Solar. Its line of 
hardwired and portable solar panel 
kits and inverters have been added to 
Northern Fridge’s line of truck fridges 
and freezers. The solar kits are com-
pact, lightweight, expandable and 
quick and easy to install, the company 
says. They come with a 25-year power 
output warranty. For more info, visit 
www.NorthernFridge.ca. 

Accessories

Eaton has announced it has been select-
ed by Navistar as its primary supplier of 
heavy-duty remanufactured transmis-
sions. The majority of remanufactured 
transmissions delivered to Navistar’s 
350 North American dealers will be Ea-
ton Flex Reman transmissions, available 
on the most popular Eaton transmission 
models, the company announced. Ea-
ton is now Navistar’s primary supplier 
of remanufactured transmissions. The 
transmissions will feature a customized 
design with shift bars in a forward con-
figuration on the housings. Eaton’s re-
manufactured transmissions are backed 
by a two-year standard warranty, with 
extended plans available.
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By Edo Van Belkom

The sTory so far…
Bud is off for a couple of days, so Mark gets a load 
from his replacement. It’s a sweet load of cowhide 
into California. Mark is concerned that the trailer 
he’s given to use is not compliant with the Smart-
Way program that is mandatory in California, but 
the shipper convinces Mark that the trailer is com-
pliant and everything will be alright.

As Mark crosses the border he is questioned about 
the trailer and SmartWay compliance. Mark is sure 
the trailer’s is alright because 75% of the fleet it is a 
part of is already compliant. However, the closer he 
gets to California, the more he’s worried that every-
thing is not as easy as he’s been told.

At his destination, the receiver refuses to accept 
the load because Mark has no paperwork proving 
the trailer is part of a SmartWay compliant fleet. 
He’s stranded in California until someone offers 
him a solution. He’s taken to a second warehouse 
where a group of hardscrabble men look as if they 
intend to rob him. 

•
“We understand you have a problem deliver-
ing your load,” one of the men said, obviously the 
leader.

“That’s right,” Mark said. “The receiver won’t  
accept it.”

The man nodded. “So, you’ve got a problem and 
we’ve got a solution.”

“Which is?”
“We’re willing to let you borrow our trailer for a few 

hours for just $500.”
Mark said nothing for a moment, considering the 

offer. “What about my return load? I won’t be able to 
pick anything up with my trailer.”

“No problem. For another $500, you can use our 
trailer to pick up your load. Then you bring it back 
here, we switch it up for you and you’re on your way.” 

Mark considered the offer further and shook his 
head in disgust. He had nothing against these men 
who had obviously recognized a need in the industry 
and stepped up to fill that need. 

No, his problem was with the shipper who sent 
him into California knowing that the trailer he was 
pulling was not SmartWay compliant. Sure, the ship-
per saved $7,000 or $8,000 by not retrofitting the trail-
er, but now he was going to be out $1,000 just to get a 
delivery made and a load picked up. 

Not only that, but what Mark was considering do-
ing was probably highly illegal and likely the sub-
ject of countless fines and suspensions. If the guy 
had just paid for the upgrades to his trailer, he would 
have earned his money back in fuel savings in just a 
couple of years. This way, he was simply going to be 
out the money while the owner/operator took a huge 
risk in terms of the ongoing operation of his business.

And it all came down to Mark.
Here he was in another country, thousands of 

miles from home with a load that was probably worth 
tens of thousands of dollars. Five hundred bucks to 
drop off, and another $500 to pick up was just a frac-
tion of the total value of the loads. So, even though 
it turned Mark’s stomach to do it, the deal actually 
made good business sense. 

“Okay,” Mark said, “But your trailer gets hooked up 
to my truck before we switch the load.”

The leader of the men nodded his head while the 

rest of them just smiled.
“And if anything goes wrong, or if you guys try to 

make off with my trailer...or my load, I won’t hesitate 
to call the police.”

The leader sneered at Mark, obviously not too  
happy to have the police mentioned as part of the 
deal. The other men looked at him with equally  
derisive glares. “If we cheat you, or screw you over, 
you do whatever you think you have to do to make it 
right, okay.”

The man’s answer disarmed Mark. It wasn’t the re-
sponse he was expecting. This offer seemed too good 
to be true. “And the paperwork’s got to be right,” he 
said.

Everyone in the warehouse except for Mark burst 
into laughter. 

“What is it?” Mark asked.
“We can give you any kind of paperwork you want. 

If you want good paperwork that says the load is be-
ing delivered by Mickey Mouse, we can do that for 
you.” More laughter. 

Mark suddenly felt small and out of his league.
“Do you think this is the first time we’ve ever done 

this?”
Mark knew the answer, but said nothing.
“Why would we spoil a sweet operation like this by 

stealing a trailer we can’t even use in this state?”
That was a good point, Mark had to admit.
“Now hurry up and make your delivery. We’ve got 

another trailer coming in here in an hour.” 
•

Before Mark made his delivery, he stopped at a 
bank machine and withdrew money from his ac-
count, then got an advance on his credit card. Then 

with $1,000 cash in his pocket, he continued on to 
the warehouse he’d attended just a few hours be-
fore. Loopy Ears recognized Mark and was happy 
to have the load delivered, but avoided any ques-
tions about how he’d managed to get his load onto a 
SmartWay certified trailer.  Without any small talk, 
Mark was on his way in minutes and was able to 
pick up his return load without delay. Less than an 
hour later he was back at the warehouse getting the 
return load placed into his trailer. Once the money 
changed hands, Mark was on his way.

•
He waited until he was out of California without in-
cident before making a phone call to the shipper in 
Calgary. The man sounded a bit surprised to hear 
that Mark had already dropped off his load and was 
on his way back with another, but he was absolute-
ly taken aback at the suggestion that he now owed 
Mark an additional $1,000 for the round-trip on top 
of his regular fees. 

“Why would I pay you that?” he asked. “I sent 
you down with a good trailer.”

Mark just shook his head. “You and I both know 
you haven’t got a clue about how the SmartWay 
program works. You sent me to California with a 
bum trailer hoping I’d get lucky. Things didn’t work 
out that way and now you’re going to pay.”

“If you couldn’t get that load delivered, that’s 
your problem. I’m not going to pay you a dime  
extra.”

Mark sighed, then said. “You are going to pay 
and I’ll tell you why. If you don’t, I’ll just pull over 
onto the shoulder somewhere in Washington State, 
unhook the trailer and bobtail it back to Canada.”

“I’ll sue you.”
“You can bring all the civil action you want 

against me, but we both know that it’ll take years and 
tens of thousands of dollars to get anything out of me. 
You could also make an insurance claim and recoup 
your losses that way, but I’ve got paperwork that says 
the load was picked up by Carlito Trucking and you’ll 
have a hard time convincing anyone that the load 
was ever in your possession.”

“Are you threatening me?”
“Yes, I am. You sent me to California thinking I was 

too stupid to know better about SmartWay certifica-
tions. Well, you were only partly right. I was stupid 
enough to make the delivery for you, but not stupid 
enough to let you get away with it. I’ll just say it one 
last time...wire $1,000 to my dispatcher or this trailer 
gets left on the side of the road.”

“You’re bluffing.”
The accusation brought a smile to Mark’s face. “If 

you think so, call around and ask anyone who knows 
me if I’m the kind of person who would bluff about 
something like this.” He paused a moment, gearing 
down. “Ah, here’s a good spot.”

He pulled onto the shoulder and hung up the 
phone. It took a few hours, but Mark’s phone eventu-
ally rang. It was Bud. “Hey Mark, why did we just get 
$1,000 credited to your account?”

Mark smiled, started up Mother Load and got back 
on his way.  
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he trucking industry is al-
ways under pressure to 
save money, and one way 
companies try to do it is 
through the use of self-
employed drivers or “driv-

er services.” By contracting a driver, the 
fleet can add or subtract capacity with-
out the obligations and costs of having 
an employee.

There are good and bad sides for both 
the carrier and the driver in this type of 
arrangement.

First, let’s state the obvious: Canada 
Revenue Agency hates the concept, and 
rarely does a driver-service relation-
ship stand up to a CRA review. CRA has 
a guidebook called Employee or Self-
employed (RC4110) that provides the 
framework for how the agency evalu-
ates whether a relationship is business-
to-business or employer-employee. Pri-
marily, they look for the level of control 
the payer has over the worker, including:

• Does the worker provide his own 
tools and equipment? 

• Can the worker subcontract the 
work or hire assistants?

• What is the worker’s degree of finan-
cial risk? 

• What is the degree of responsibility 
for investment and management?

• What is the worker’s opportunity for 
profit?

Whether a worker is an employee or 
a self-employed individual goes beyond 
who pays taxes. It affects how a worker is 
treated under the Canada Pension Plan, 
the Employment Insurance Act, Income 
Tax Act, Workers Compensation, and 
other labour rules. Another point that 
catches people off guard is that the self-
employed driver must charge GST/HST 
for his services if he exceeds the annual 
$30,000 gross limitation. 

Where a self-employed driver does 
not use his own truck and does not as-
sume liability for the supply of a freight 
transportation service, the driver is 
not supplying a freight transportation 
service for GST/HST purposes. He is 

The 
driver 
service 
dilemma

Scott Taylor is vice-president of TFS Group, 
providing accounting, bookkeeping, tax re-
turn preparation, and other business servic-
es for owner/operators. Learn more at www.
tfsgroup.com or call 800-461-5970.
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providing a driving service, which is 
taxable. Some may argue that if the self-
employed driver is taking a load from 
Canada to the US, the service is zero-
rated. However, CRA has deemed that 
the delivery of the “service” is consid-
ered delivered to the carrier’s office. As-
suming the carrier is Canadian, GST/
HST applies to driving a truck to the US 
and back.

I can’t tell you how many times I’ve 
run into small carriers paying self-em-
ployed drivers and refusing to pay GST/
HST to them on their gross earnings. I 
mean, they’re already taking a risk try-
ing to avoid the whole employee issue 
so why take another risk and not pay the 
GST/HST?  They’ll get it back on their 
returns anyway. The real crime here is 
that the driver is responsible for charg-
ing GST/HST on his services. 

If you’re a self-employed driver work-
ing for a carrier that refuses to pay GST/

HST, in an audit CRA is going to hand 
you the bill.

On the other hand, I recently had a 
client using driver services that was 
burned by some of his drivers. 

They all had GST/HST numbers but a 
few of them closed their accounts. Not 
knowing this, my client continued to 
pay them HST on their earnings, and 
when he was audited, he had to repay 
CRA all the HST he had paid these guys 
and had received as refunds. The driv-
ers? They didn’t get in trouble for receiv-
ing HST on cancelled accounts.

If a worker or payer is not sure of the 
worker’s employment status, either par-
ty can request a ruling to have the status 
determined. Use Form CPT1, Request for 
a Ruling as to the Status of a Worker un-
der the Canada Pension Plan and/or the 
Employment Insurance Act.

Whether you’re a driver or a fleet 
manager, a driver-service arrange-
ment can give you flexibility, tax ad-
vantages, and help keep certain costs 
in check. But only if all parties in-
volved are clear about their obliga-
tions and responsibilities. 
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Jake and Mary Siemens are couple 
of owner/operators from Manitoba 
who live, work and drive together.

 Combined they have a total of 41 
years’ experience behind the wheel 
and both started their driving career 
with Paul Brandt Trucking based out 
of Morris, Man.

Jake began driving truck profes-
sionally back in May 1989 and said 
he liked the job instantly. Back then, 
he started driving part-time hauling 
grain. 

When their son and daughter grew 
up, he urged his wife, who had been 
working on a potato farm, to join him 
on his long-distance hauls across the 
border to keep him company. 

“I said ‘no’ right away,” Mary re-
called. “I said if I’m coming out on the 
road with you, I want to drive too.”

So, she did. In July 1998, just nine 

Some couples are inseparable, but Jake 
and Mary Siemens, a truck driving team 
from Manitoba, honestly put others to 
shame. The pair live and work together 
– all while on the road. This past month, 
the Siemens hit four million miles with 
Paul Brandt Trucking, based out of Mor-
ris, Man. Sonia Straface spoke with the 
couple recently about their success. 

hen your chil-
dren grow up 
and leave the 
nest, it’s not 
uncommon to 
breathe a sigh 
of relief and re-

laxation – just you and your spouse, 
home alone at last. But for Jake and 
Mary Siemens, their empty nest was 
taken on the road.  

the truck and on the road while they 
approach retirement. 

After talking to the couple, Mary 
seemed to be the one who enjoyed 
driving the most. 

“I love trucking and I want to retire 
as a driver,” she told me enthusiasti-
cally. “I really enjoy seeing the world 
and seeing the big cities. I really like 
that part. If I had not been driving 
truck I would never have gone to  
Los Angeles, Florida, Miami and even 
Las Vegas.”

It was refreshing to hear a woman 
express her love for a job in which less 
than 5% of the population is female, 
though many companies are doing 
different things to attract women into 
the industry. 

Spending all day with her husband, 
for example, was a major selling point 
for Mary, who said she and Jake don’t 
fight as often as one would assume 
a couple spending every minute to-
gether would. 

“Sometimes we fight on the road,” 

she admitted. “But usually being to-
gether all the time is very good for 
us. I have heard of couples who drive 
truck together who fight a lot, but for 
us that’s not really a problem.”

Mary said the key to working and 
living together in such small quarters 
is that they both make an effort to 
work through an argument right away 
and that they never go to bed angry at 
each other. 

Great advice considering how un-
pleasant it would be driving for weeks 
in complete silence. 

The Siemens both agreed that 
trucking is the career they both love 
doing and one that works with their 
lifestyle, but with four granddaugh-
ters at home, they are looking forward 
to retiring when the time comes, even 
if that means not doubling their out-
standing record.

“The guys at Paul Brandt always 
ask us if we’ll hit another four million 
miles, and I don’t think we will,” Jake 
said with a laugh. “I think we’re going 
to retire before then.”

the last word

years after her husband decided to be 
a professional truck driver, Mary got 
her commercial driver’s licence and 
joined him on the road.

“We really like spending time to-
gether,” said Mary. “Just driving to-
gether in one truck and seeing the 
world. We have really enjoyed that.”

Jake and Mary mostly haul freight 
across the border with no specific, as-
signed route and have been to almost 
every major city in the US. 

Mary especially likes driving to 
Florida because of the sunny weath-
er while Jake despises driving to the 
city that never sleeps; understandably 
so, New York City isn’t exactly truck-
friendly. 

“We’ve only been there once but 
there are too many tight spaces and 
so much traffic,” said Jake. 

The Siemens have recently hit a 
milestone in their career this past 
July.  

Together they have travelled four 
million miles with Paul Brandt and 

are so humbled by all the recognition 
they have been given by the company, 
which has been in operation for  
43 years. 

“It feels really good to have 
achieved that,” said Mary about the 
recent mileage. “We always really try 
to be safe when we’re on the road.”

Jake says that his success behind 
the wheel can be credited to simply 
slowing down while driving, advice 
he claims every trucker could use. 

“We always do 65 mph,” he said. 
“So on top of being safe, it also helps 
us save fuel and helps us save our 
tires. We save a lot of money, just by 
slowing down a little bit.”

Though the couple call Manitoba 
home, they’ve only been in Canada 
for 36 years. 

After meeting and then getting 
married in 1978, the Siemens moved 
from Mexico, where they were raised, 
to Canada to start their new married 
lives together.

 Now, Jake and Mary, 60 and 57 re-
spectively, are enjoying their lives in 

W The 
Siemens

Jake and Mary siemens: a dynamic driving duo

Read more tips from industry
  experts in the newly released:
 
 STRAIGHT TALK,
SMART STRATEGIES
A guide to growth and profitability for construction 
fleets and fleets serving the Oil Patch

Look for extra protection 
in the casing, an extra 
belt package, extra wall 
thickness and a hard rubber 
compound that’s going 
to offer chip and cut
    resistance.

Need tires that 
can stand up 
to demanding 
applications?

Download your FREE copies
in the Knowledge Centres section of

www.trucknews.com

Brought to you by Transportation Media
in partnership with 

Michelin North America (Canada) Inc.

  GROWTH
RECRUITMENT
     SPEC’ING
  SAFETY
    MAINTENANCE
STATISTICS

sometimes we fight on the road. But 
usually being together all the time is very 
good for us. I have heard of couples who 
drive truck together who fight a lot, but for 
us that’s not really a problem.”
Mary Siemens

“

pg 70 tn sept v3.indd   70 14-08-12   10:22 AM

http://www.trucknews.com
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®/TM
 Trade-mark of Shell Brands International AG.  Used under license.

Sometimes your engine works hardest when you’re hardly moving. Make sure 
your engine is protected with Shell Rotella® heavy duty diesel engine oils. From 
the improved fuel economy of Shell Rotella® T5 Synthetic Blend Technology, to the 
excellent high/low temperature protection of Shell Rotella® T6 Full Synthetic, rest 
assured your engine can stand up to the most demanding conditions – even while 
standing still. www.shell.ca/rotella 

STOP. GO. STOP. GO.
HARD ON YOU.
HARDER ON
YOUR ENGINE.

THE SYNTHETIC ENGINE OIL
THAT WORKS AS HARD AS YOU.

Shell Canada Products Ltd.indd   1 14-07-30   3:30 PM

http://www.shell.ca/rotella


©2014 Cummins Inc., Box 3005, Columbus, IN 47202-3005 U.S.A.

If you own a 1998-2009 Cummins ISX engine, right now you can save $500 
on a Genuine Cummins ISX overhaul kit and cylinder head, and up to $1,000 
more on additional ISX parts that you purchase, for a total potential savings of 
$1,500.* Plus, with the performance and reliability of every Genuine Cummins 
part, you’ll continue to save money every mile down the road. For details about 
this ISX overhaul kit incentive program, visit quickserve.cummins.com or call 
1-800-DIESELS™ (1-800-343-7357) to � nd your nearest Cummins distributor or 
authorized dealer.

*Offer ends Dec. 31, 2014. Subject to certain rules and restrictions. Void where prohibited by law.

Accelerated 
Savings.

Cummins Inc.indd   1 14-05-08   9:27 AM

http://quickserve.cummins.com
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