
H eiko Lichtenberger wears his heart on his 
sleeve, in the form of a tattoo. The 2015 Truck 
News Owner/Operator of the Year revealed 
during a dinner in his honour that he has 

booked an appointment with his tattoo artist and was 
scheduled to have ‘Keep on Trucking’ permanently in-
scribed on the inside of his right forearm in mid-Decem-
ber. A portion of his $6,000 cash prize was set aside for the 
new ink.

Lichtenberger also took home a diamond ring, a plaque 
and a variety of prizes from the award’s sponsors, Castrol 
and Goodyear, including a year’s supply of heavy-duty en-
gine oil. He and a guest were also f lown to Toronto from 
his home in Calgary, Alta. to receive the award.

Lichtenberger, who drives for Emerald Park, Sask.-
based D.J. Knoll Transport, may have travelled further – 
geographically, at least – than any previous Owner/Opera-
tor of the Year to win the prestigious honour. He was born 
and raised in northwestern Germany, where from an early 
age he dreamed of becoming a truck driver, though his fa-

ther had different plans for his future.
“Since I was a little boy, I wanted to drive a big truck just 

like my brother did,” Lichtenberger explained. “My dad, 
on the other hand, wanted me to follow in his footsteps 
and be a bricklayer. In fact, I did actually train for three 
years to become a bricklayer but I failed the certification 
exam three times and was not allowed to take it again. On 
the bright side, this gave me the opportunity to pursue my 
dream – employment insurance would pay for me to be-
come a truck driver!”

In Germany, Lichtenberger hauled everything from 
wood chips in walking f loor trailers to chemical tankers. 
His trucking career took him through the Netherlands, 
France, Spain, Denmark, Belgium, Sweden, Portugal, Aus-
tria, the Czech Republic and Russia. But it was a chance 
meeting with a recruiter while vacationing in Canada that 
brought Lichtenberger and his wife permanently to North 
America.

Making the most of a second chance
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Owner/Operator of the Year Heiko Lichtenberger 

overcomes adversity to ‘Keep on trucking’

By James MenziesContinued on page 20

Continued on page 19

P
M

4
0
0
6

3
1

7
0

By Sonia Straface

TORONTO, ONTARIO

Electronic logging devices, Phase 2 
of the greenhouse gas regulations for 
heavy trucks and the driver shortage 
will be the three main issues facing 
the trucking industry in 2016.

That was the assessment of Ontar-
io Trucking Association and Cana-
dian Trucking Alliance CEO David 
Bradley, when speaking recently at 
the PeopleNet Canada Transportation 
Symposium in downtown Toronto.

Bradley said that ELDs, GHG17 
and the driver shortage are the three 
“game-changer” issues affecting 
the trucking industry and that they 
should be the focus for the indus-
try going forward if it is to prosper. 
Though claiming to be upbeat and 
hopeful for the sector’s future, Brad-
ley warned that if government and in-
dustry don’t take these issues serious-
ly, it could be in some hot water.

ISSUE #1: Mandating ELDs

In March 2015, the federal Transport 
Minister at the time, Lisa Raitt, an-
nounced that she was personally sup-
porting the use of electronic logging 
devices in order to improve safety for 
everyone on the road.
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Three ‘game-changer’ 
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A bright idea
Robert Transport has been 
adding solar panels to its 
trucks to power electrical 
devices and save fuel.

Don’t go AWOL
Why more Canadian fleets 
are turning to military 
veterans to fill seats and add 
talent to their workforce.

Trailer trends
Trailer demand remains 
high and fleets are spec’ing 
options that reduce fuel use 
and extend equipment life.
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A wife’s perspective
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Heiko 

Lichtenberger 

has been named the 

2015 Owner/Operator 

of the Year. Photo by 

Derek Clouthier.
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WHAT DRIVES YOU?

Join the conversation today using #TellBisonWhatDrivesYou

We’re always asking our Drivers what drives them and why they chose Bison. 
These are the five most common reasons:

∙Industry Leading Safety Record and Standards

∙Friendly and Caring Environment

∙Excellent Training

∙Flexible Work Options

∙Top Equipment Standards



“My grandkids are waiting 
for me to get home safe.”

—Gary, Professional Driver

Need one more reason to join North America’s Safest Fleet?

...We’ve increased our base rate!

1.800.462.4766 | drive@bisontransport.com | bisondriving.com

Contact us today to find out how our new base rate  
improves your total compensation with Bison.

mailto:drive@bisontransport.com
http://bisondriving.com


*SAE J1321 Fuel Consumption Tests. Actual results will vary depending upon vehicle type, load and other driving conditions.

New Delo® 400 XLE Synblend SAE 10W-30 helps minimize operating costs by improving 
fuel economy up to 3.6% with short haul trucks (Class 6) and 1% with long haul trucks 

(Class 8) compared to SAE 15W-40 oil.* Plus, Delo products with ISOSYN® Technology 
help provide extended service protection, maximize engine durability and minimize 
operating costs. Learn how much your business could save on fuel costs with the new  
Delo Fuel Economy Calculator at ChevronDelo.com

Now Available!
Delo®

 400 XLE Synblend 10W-30
Let’s minimize operating costs  
with improved fuel economy.

© 2015 Chevron Canada Limited. All rights reserved. All trademarks are the property of Chevron Intellectual Property LLC or their respective owners.

FAST FORWARD
As Canadian shippers, who cut back on their freight volumes this 

year, look ahead to 2016, they see a similar year, interim results from 

our annual Transportation Buying Trends Survey indicate. Just a 

little over 40% expect to grow their freight volumes in 2016 – a 

similar amount to those who grew their shipments this year. On the 

good news side, 47% expect their freight volumes to remain even, 

compared to 29% who thought likewise last year.

Mode expected to have greatest pricing power

Direction of shipment levels in 2015

Shipper perceptions of capacity by mode 
 (10 = tight capacity; 1 = excess capacity; 5 balanced capacity)
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A couple weeks ago, I spent 12 hours in 
a truck making an LCV rounder from 
Moncton to Edmunston, N.B. Going 
out with a professional driver on a real-
world run is something I do as often as 
I can, but still not often enough.

A ride-along is something everyone 
in the industry who is one step removed 
from the steering wheel should do on 
occasion. I learned or re-affirmed a few 
things on my drive. For starters, if you’re 
spec’ing trucks the same way you were 
10 or 12 years ago, you’re doing it wrong. 
The spec’ing process has evolved drasti-
cally in recent years. A heavy-duty en-
gine today can be configured 1,000 dif-
ferent ways and dialed in to optimize 
performance and fuel economy in the 
specific route and application you run for 
the specific payload you haul.

Also, never before have the various 
powertrain components been as well in-
tegrated and interconnected as they are 
today. It’s really a good time to revis-
it how you spec’ new equipment and to 
work closely with your engine and OEM 
representatives to ensure you’re getting 

Three lessons 
learned in 12 hours

the most out of your vehicles, as Armour 
Transport did with the vehicle I rode 
along in on our trip to Edmunston.

My second takeaway was that auto-
mation truly is king. I’ve driven enough 
trucks with automated transmissions 
and interviewed enough drivers – in-
cluding old-school professionals who’ve 
worked a stick for decades – to conclude 
that automated transmissions are well-
suited for the vast majority of applica-
tions out there. I can’t remember the last 
time I spoke to a driver who experienced 
one of today’s current-generation auto-
mated manual transmissions (AMTs) 
and pined for his old stickshift back.

I defy you to convince me otherwise. 
I don’t want to hear about the time you 
drove one of the original three-pedal Au-
toShifts or Freedomline transmissions 
and then swore off AMTs for good; I’m 
talking about current generation prod-
uct such as the I-Shift, mDrive, DT12 or 
UltraShift Plus. There’s not much these 
transmissions can’t do and even long-
time drivers who approach them with an 
open mind usually concur. AMTs have 

truly come of age.
Lastly, my ride reaffirmed 

something I already knew 
– that trucking is a damned 
tough job. The driver I rode 
along with, Dwayne Schur-
man of Armour Transport, 
put in a 12-hour day pulling 
double-53s, stopping at the 
switch yard to do the LCV 
shuffle: Drop the trailing 
trailer, disconnect the con-
verter dolly, park the lead 
trailer, connect to a new 
lead trailer, reconnect the 
dolly and then slide it under 
a new ‘tail.’ All this in about 30 minutes on 
a frigid November night.

I was exhausted when we returned 
back to Armour’s yard around 2 a.m. – 
and not only because I haven’t seen 2 
a.m. in several years. It wears a guy out – 
and I was just riding. And I got to go back 
to my comfy Marriott bed while Dwayne 
climbed into the bunk for his sleep, ready 
to repeat the entire process the next three 
nights. I couldn’t do what you guys (and 

gals) do. I want to thank Dwayne, the 
consummate professional for having me 
along for the ride. A 12-hour stint in the 
truck can be exhausting,  but as I told 
Dwayne, it still beats a day in the office. 

Under one roof and 
ready to expand

The view 
with Lou
LOU SMYRLIS

James Menzies can be reached by phone at 
(416) 510-6896 or by e-mail at  
james@newcom.ca. You can also follow him 
on Twitter at Twitter.com/JamesMenzies.

Editorial 
Comment
JAMES MENZIES

Every year at this time I take this space 
to comment on the developments and 
trends I believe will shape our industry 
in the years ahead.

This year I need to take a more inward-
focused approach and share with you 
the changes that will reshape the pub-
lications I head as publisher and edito-
rial director, Truck News, Truck West and 
Motortruck Fleet Executive. You see, 2015 
proved to be a momentous year for us. 
After almost 30 years of intense compe-
tition with our rivals Today’s Trucking, 
Transport Routier and Truck and Trailer, 
owned by Newcom Business Media, we 
all came under one roof at the start of this 
year. Newcom purchased about a third 
of the assets of our former owners, Busi-
ness Information Group, with my truck-
ing group being the largest part. The 
bold move created the Newcom Truck-
ing Group, the largest and most diverse 

publishing group dedicated to Canada’s 
trucking industry and the largest and 
most experienced editorial team.

Since the announcement we’ve devot-
ed most of our time to fine-tuning back-
office operations. With the coming of the 
new year, however, expect to see more 
visible, more exciting changes. 

Truck News and Truck West will con-
tinue as the newspapers to the indus-
try but we’ve added a full-time editor 
to Truck West as we build our presence 
in the West. Those of you interested in 
used trucks and trailers must check out 
our new Marketplace section, which is 
now linked with the TruckandTrailer.ca 
Web site and search engine. 

One of the most significant changes 
will be our focus on a segment of the Ca-
nadian trucking market we felt has tra-
ditionally been underserved: truck fleet 
maintenance. Maintenance managers 

and service professionals are the back-
bone of every successful fleet. They play 
an integral part in vehicle and equip-
ment decisions because no one knows 
more about vehicle and equipment spec’s 
and capabilities and how to keep vehicles 
on the road and generating revenue.

We believe they deserve a magazine  
of their own. And that’s what we will  
give them next spring as we launch 
Motortruck Fleet Maintenance, the only 
Canadian trucking magazine exclusively 
serving the information needs of main-
tenance managers and service profes-
sionals. 

But we’re not stopping there. 
We are also introducing a premier ed-

ucational and networking event dedicat-
ed exclusively to truck fleet maintenance. 
In conjunction with PIT Group, we are 
bringing together the ATSSA, CTEA, OTA 
and TMTA to produce the Canadian 

Fleet Maintenance Summit. The Sum-
mit will bring all industry stakeholders 
– service professionals, manufacturers, 
researchers and enforcement officials – 
under one roof to discuss the most press-
ing maintenance issues and point the 
way forward. The event takes place April 
13, 2016 at the International Centre in To-
ronto.  And there’s more…the Canadian 
Fleet Maintenance Summit is being held 
one day before, and at the same place, as 
the crown jewel of the Newcom Trucking 
Group: Truck World, the trucking indus-
try’s largest show. Your pass to CFMS gets 
you into Truck World too. 

I simply don’t have room on this page 
to speak to all the new touchpoints we 
are building into this industry and the 
investments in new staff and technolo-
gies we are making in the process. But let 
me say this: Next year will mark my 30th 
in journalism yet I find myself bursting 
with the enthusiasm of a rookie when I 
think of the positive changes ahead. 

Lou Smyrlis can be reached by phone at (416) 
510-6881 or by e-mail at lou@newcom.ca. 
You can also follow him on Twitter at Twitter.
com/LouSmyrlis.
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Please plan on joining the Country’s Top  
Transportation & Shipping Executives for a day 

of Education & Networking

SURFACE
ummit

TRANSPORTATION
2016

PLEASE PLAN ON JOINING 
THE COUNTRY’S TOP

EDUCATION & NETWORKING

   TRANSPORTATION &
SHIPPING EXECUTIVES

          FOR A DAY OF

New Location – International Centre
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TORONTO 
2332 DREW RD., 

MISSISSAUGA, ONT. L5S 1B8

Call: Murphy Barton, Vince Cutrara, 

Rob Moorehouse, Todd Warren,  

John Gwynne, Zak Ray

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, 

LACHINE, QUEBEC H8T 3P5

Call: Mario Perrino, Michel Pouliot

Raymond Lanthier, Sean Ireland, 

Hugh Davis, Danick Bilodeau 

514-633-5377
Fax (514) 633-6488

DROP DECKS
( )( )

Over 200 Used Reefers In Our Yard . . . Ready To Roll!!

TANDEMS/TRIDEMS 
• AIR RIDE

ACTION
TRAILER SALES INC.

53' x 102" HIGH CUBE REEFERS, 

1071⁄2" I.H. FRONT, 1091⁄2" I.H. 

REAR, 981⁄2" I.W. RECESSED  

“E” TRACK, H.D. DUCT FLOOR, 

STAINLESS FRONT & REAR, 

VENTS, LED LITES –  

WEIGHT 12.155 LBS.  

(STANDARD MODEL)  

H.D. INTRAAX AIR RIDE SUSP. 

ALUM. WHEELS.

UTILITY 3000R

(21) 2006-07-09 UTILITY 53' 

TRIDEM REEFERS

CARRIER DUAL TEMP UNITS, HEN-

DRICKSON AIR RIDE SUSPENSION ON 

5' AND 5' SPREADS, HD FLAT ALUMI-

NUM FLOOR, 24" ALUMINUM SCUFF 

LINER, INTERIOR LIGHTS 2 ROWS OF 

RECESSED “E” TRACK, OVERHEAD 

REAR DOOR, CLEAN,  

WELL MAINTAINED UNITS.
(N.A.P.)

2011 VANGUARD 36' x 102" REEFER
Carrier dual temp units. Set up for Randall center seal  

insulated 2100A unit with 4200 engine hours, stainless 
front panels, Radius corners, rear door case and bumper, 

24" aluminum scuff liner, 1 row recessed “E” track, HD flat 
aluminum floor, overhead rear door, Hendrickson air ride 

susp., aluminum wheels, new brakes, very clean.

48' AND 53' REEFER TRAILERS
Equipped with all electric refrigeration units,  

both overhead and swing rear doors available.

“REFRIGERATED STORAGE VANS  
– SALE OR RENT”

2004 WABASH 48' FLAT DECK 
10' spread, aluminum wheels,  

winches & straps.

2016 STOUGHTON 36' DRY FREIGHT VAN
Swing rear doors, logistic side posts, Holland air ride 

suspension, 295/75 x 22.5 tires, 7405KM.
“AS NEW” condition.

2016 CHEETAH EXTENDABLE CONTAINER CHASSIS
Tridem spring suspension,  

as new condition.

(12) NEW 53' x 102" UTILITY DRY FREIGHT VANS
Pre-painted Black side panels, stainless front panels,  

radius corners, wing plates and rear doors, vents,  
skylights, extra light pkg., Hendrickson air ride suspension, 

aluminum wheels.

2008 UTILITY 36' x 102" DRY FREIGHT VAN
Overhead rear door, translucent roof, Hendrickson air ride 

suspension, aluminum wheels,  
excellent overall condition.

(2) 2008 STRICK

53' x 102" DROP FRAME 

VANS

AUTOMOTIVE PROTECTION PKG. 

245/70R 17.5 TIRES, TIRE  

INFLATION SYSTEM, MILWAUKEE 

LIFT, EXTERIOR RUB RAIL,  

VERY CLEAN.

UTILITY 53' x 102" x 13' 6"  

DRY FREIGHT VANS 

13,180 Lbs.
110" Door Opening

HENDRICKSON AIR RIDE 

SUSPENSION, LOGISTIC SIDE 

POSTS – ALUM. OR TRANSLUCENT 

ROOF AVAILABLE, STAINLESS REAR 

DOOR CASE, 12" CORRUGATED 

STEEL SCUFF LINER,  

24" STEEL THRESHOLD PLATE.  

PRICED RIGHT!

ALUMINUM  
COMBO FLATS

FALL CLEAN UP 
SALE:

6 – walk ramp carriers
3 – new magliner solid ramps 26½" x 164"
Complete with lift assists

Aluminum Trailer tool / storage boxes:
4 – double door 48" x 27" x 41"
5 – single door 16" x 19" x 123"
2 – single door 28" x 38" x 24" 

Contact: Alan Davidson
Parts Department Supervisor 
Parts Phone: 905-364-3003 

New And Used Sales

Rentals 

Long Term Finance Lease

Full Service Trailer & Reefer Shops 
Providing Maintenance And Parts

Season’s Greetings



8 CANADA

Trucking industry officials in Ontario 
and Alberta said the industry will do its 
part to help both provinces meet their 
carbon emissions-reduction targets, 
but some costs may have to be passed 
on to shippers.

Ontario Premier Kathleen Wyn-
ne and the Minister of the Environ-
ment and Climate Change, Glen Mur-
ray, recently revealed highlights of 
the province’s climate change strate-
gy, which aims to reduce greenhouse 
gases (GHG) by 80% below 1990 levels 
by 2050.

As announced earlier, the province 
will adopt a cap and trade system to 
reduce GHGs. The system will directly 
affect major stationary GHG sources 
such as fuel producers. Indirectly, this 
will likely mean higher prices for con-
sumers of traditional fossil fuels. Now, 
the province is also planning to re-
invest the proceeds from the cap and 
trade system into projects and tech-

nologies that will help consumers and 
businesses transition to a lower car-
bon economy.

Of particular interest to the trucking 
community is the statement that On-
tario’s “strategy will focus on measures 
that support the use of natural gas and 
low carbon fuels in goods movement, 
and the electrification of goods move-
ment where possible.”

Although specifics weren’t outlined, 
the plan goes on to say: “short-term re-
ductions will occur by reducing carbon 
intensity of transportation fuels sold in 
Ontario. Low–carbon fuels will also al-
low modes of transportation like long 
and heavy haul trucking and marine 
transport that are not easily electri-
fied to be part of Ontario’s sustainable 
transportation future.”

The Ontario Trucking Association 
(OTA) says a delegation of members 
will be meeting with the Environment 
Minister to discuss the potential for al-

ternative fuel vehicles in the trucking 
industry and the action needed to ac-
celerate the penetration of these vehi-
cles into the marketplace.

“The trucking industry recogniz-
es that it’s being called upon to do its 
part to reduce its carbon footprint,” 
says OTA president David Bradley. 
“Trucking is the only freight mode 
whose vehicles are subject to regulat-
ed GHG standards, but there is more 
that could be done to improve the eco-
nomic equation and to reduce some of 
the practical and operational barriers 
that impede investment in GHG re-
duction technologies.”

In Alberta, the NDP government 
there has announced its own climate 
change strategy. One of the biggest ef-
fects on carriers will be a 7.5 cent-per-
litre increase in diesel prices beginning 
in 2017. Though it acknowledges there 
will be added costs with regard to the 
plan, the Alberta Motor Transport As-

sociation (AMTA) believes the cost of 
not implementing a strategy moving 
forward could prove much greater.

Alberta’s sweeping proposed piece 
of legislation would introduce a carbon 
tax on every Alberta resident, individ-
uals and businesses alike, phase out 
coal plants and place a cap on green-
house gas emissions on production in 
the province’s oilsands, all aiming to 
reduce Alberta’s carbon footprint by 
around 20 megatonnes by 2020 and 50 
megatonnes by 2030, compared to if no 
action was taken at all.

AMTA board chairman Dan Duck-
ering recognized the fact that all levels 
of government are currently faced with 
tough decisions when it comes to bal-
ancing environmental priorities with 
economic drivers.

“Carbon taxes will drive behavioural 
changes in all industries impacted by 
them,” he said in an e-mail to Truck 
News. “Some will have positive and 
negative outcomes in terms of econom-
ic growth and capital investment. The 
AMTA will continue in its mandate to 
understand how industry will be im-
pacted as the ramifications of the new 
climate change plan becomes more ap-
parent.”

Duckering said the AMTA would 
continue in its efforts to educate indus-
try leaders, and in other cases, lobby for 
better policies on industry’s behalf.

He also said that it was important to 
remember that the trucking industry 
was a ‘lean business’ where all cost in-
creases must be passed through.

Alberta’s climate change plan will 
mean Albertans will be paying more at 
the pumps – diesel will go up 5.5 cents 
per litre starting in 2017.

“The industry standard of attach-
ing fuel surcharges is a strong indica-
tor of the commitment industry has to 
keeping costs as low as possible, while 
providing safety for carriers when vola-
tile fuel prices climb,” Duckering said. 
“Once the industry gets a more com-
plete picture of how the climate change 
plan will work, it will work to find the 
most equitable way of passing those 
costs forward.”

The government’s plan calls for a $30 
per tonne charge on carbon emissions, 
which would be fully implemented by 
2018 and is at par with neighbouring 
British Columbia’s carbon tax. A $20 per 
tonne tax will commence January 2017 
and will have an effect not just on busi-
nesses but also individuals, increasing 
the cost of gas, natural gas and electricity.

Low and middle income Albertans 
will be eligible for government rebates 
to offset these new costs.

Duckering said that although it 
would be irresponsible for any organi-
zation to discourage positive steps to 
protect the environment long term, it 
was incumbent upon the AMTA to con-
tinue to provide needed information to 
ensure regulators can make informed 
decisions.

“Often, an idealistic approach to 
these issues can do more harm than 
good as industry gets put between a 
rock and a hard place,” Duckering said, 
adding that government also needs to 
continue to engage industry and con-
sider the impact of new legislation, like 
the climate change plan.

“Thankfully, to date, our experience 
has been that this government is more 
than willing to have good dialogue on 
their policy positions,” Duckering said. 
“We hope to continue this dialogue 
within Alberta and across provinces to 
facilitate better regulatory compliance 
by industry.” 

Ontario, Alberta trucking industries unfazed by climate change strategies
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WASHINGTON, D.C. 

The US Department of Transporta-
tion’s Federal Motor Carrier Safety 
Administration (FMCSA) announced 
recently the publication of a final 
rule that prohibits coercion and helps 
to safeguard commercial truck driv-
ers from being compelled to violate 
federal safety regulations.

The rule gives FMCSA the au-
thority to take enforcement action 
not only against motor carriers, but 
also against shippers, receivers, and 
transportation intermediaries.

“Our nation relies on millions of 
commercial vehicle drivers to move 
people and freight, and we must do 
everything we can to ensure that they 
are able to operate safely,” said US 
Transportation Secretary Anthony 
Foxx.  “This rule enables us to take 
enforcement action against anyone in 
the transportation chain who know-
ingly and recklessly jeopardizes the 
safety of the driver and of the motor-
ing public.”

According to FMCSA, the rule ad-
dresses the three key areas around 
driver coercion: procedures for com-
mercial truck and bus drivers to report 
incidents of coercion to the FMCSA, 

steps the agency could take when re-
sponding to such allegations and pen-
alties that may be imposed on entities 
found to have coerced drivers.

“Any time a motor carrier, shipper, 
receiver, freight-forwarder, or broker 
demands that a schedule be met, one 
that the driver says would be impos-
sible without violating hours-of-ser-
vice restrictions or other safety regu-
lations, that is coercion,” said FMCSA 
acting administrator Scott Darling.  
“No commercial driver should ever 
feel compelled to bypass important 
federal safety regulations and poten-
tially endanger the lives of all travel-
lers on the road.”

While formulating the rule, FMCSA 
heard from drivers who reported be-
ing pressured to violate federal safety 
regulations with threats of job termi-
nation, denial of subsequent trips or 
loads, reduced pay, forfeiture of fa-
vourable work hours or transporta-
tion jobs.

The final rule takes effect 60 days 
following its publication in the Fed-
eral Register. For more information 
on what constitutes coercion and 
how to submit a complaint to FMC-
SA, visit: www.fmcsa.dot.gov/safety/
coercion. 

US truck tonnage rises
ARLINGTON, VIRGINIA

The American Trucking Associations’ For-Hire Truck Tonnage Index went up 1.9% in Octo-

ber. According to the ATA, in October, the index equaled 135.7 (2000=100), up from 133.1 in 

September, and just below the all-time high of 135.8 reached in January 2015.

Year-over-year the index went up 2%, which was above the year-over-year increase of 

1.6% in September. 

“It was good to see tonnage increase nicely in October after contracting a total of 1.6% 

in August and September,” said ATA chief economist Bob Costello. “However, tonnage has 

been overall pretty flat this year, as October’s reading is just shy of January’s level. Like 

I’ve said over the last couple of months, I remain concerned about the high level of inven-

tories throughout the supply chain. We recently learned that inventories throughout the 

supply chain and relative to sales rose in September, which is not a good sign. This will 

have a negative impact on truck freight volumes over the next few months.” 

FMCSA takes steps to 
outlaw driver coercion
Carriers, shippers and receivers to be more 

accountable for driver safety under new rule

ARLINGTON, VIRGINIA 

The American Transportation Research 
Institute (ATRI) released the latest find-
ings of its annual list of the top truck 
freight congestion locations.

The 2015 Congestion Impact Analysis of 
Freight-Significant Highway Locations as-
sesses the level of truck-oriented conges-
tion at 250 locations on the national high-
way system and uses several customized 
software applications and analysis meth-
ods and data to produce a congestion im-
pact ranking for each location.

This year, the most congested location 
is the Tom Moreland Interchange in At-
lanta, Ga. 

The location is known to commuters 

as “Spaghetti Junction” and is a a five-lev-
el stack interchange at the intersection of 
I-285 and I-85.

ATRI said it should be noted that four 
out of the top 10 worst locations are in 
Houston, Texas.

The top 10 locations on the ATRI list 
this year are:

1. Atlanta, Ga.: I-285 at I-85 (North)
2. Chicago, Ill.: I-290 at I-90/I-94
3. For Lee, N.J.: I-95 at SR 4
4. Louisville, Ky.: I-65 at I-64/I-71
5. Houston, Texas: I-610 at US 290
6. Houston, Texas : I-10 at I-45
7. Cincinnati, Ohio: I-71 at I-75
8. Houston, Texas: I-45 at US 59
9. Los Angeles, Cali.: SR 60 at SR 57
10. Houston, Texas: I-10 at US 59 

Top trucking chokepoints revealed
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By James Menzies

MONCTON, NEW BRUNSWICK

“The times of the old, run-down truck-
ing terminals are coming to an end.”

That was the declaration made by 
Doug Munro, president and owner of 
Maritime-Ontario Freight Lines, just 
moments before cutting the ribbon to 
officially open the company’s state-of-
the-art new $20-million terminal and 
cross-dock facility in Berry Mills, N.B., 
on the outer edge of Moncton.

“We have to get the industry in line 
with better equipment, higher quality, 
and doing it efficiently,” Munro said 
to an audience including customers, 
business partners and local politicians 
on Nov. 26.

That palatial new Atlantic Canada 
hub sits on 46 acres of land, about 18 of 
which have been developed to house 
the facility’s 20,000 sq.-ft. of office 
space and 70,000 sq.-ft. of warehous-
ing. The plan, Munro said, is to further 
develop the property as demand dic-
tates.

“We’ve developed about half of it 
here with this first phase with the 
hope that we can add on to the build-
ing as demand increases,” Munro ex-
plained.

It took about three years to choose 
the location, Munro said, before the 
company selected its new site, which 
is just off the Trans-Canada Hwy. and 
also near CN’s rail facilities. The idea 
is to get into the long combination ve-
hicle (LCV) business and to run dou-
ble-53s from Ontario right through 
to Atlantic Canada, once twinning is 
completed on a short stretch of the 
Trans-Canada in Quebec. Maritime-
Ontario doesn’t yet run LCVs in Ontar-
io or in Atlantic Canada, but it’s plan-
ning to add the service and will be 
spec’ing new equipment accordingly.

Munro said Maritime-Ontario’s 
strength is in moving freight efficient-
ly, and it does this by employing logis-
tics loading in containers and trail-
ers to ensure all available capacity is 
utilized. It also works closely with the 
railways, with intermodal represent-
ing 50-60% of its overall business in 
Atlantic Canada.

“What we do that’s different, is we 
take freight and stack it so that we can 
optimize the cubic utilization of each 
trailer or container and send it by CN 
or CP or by truck,” Munro said. “For 
every two trucks our competition is 
moving, we’re moving one and that is 
the benefit of shipping logistically as 
we’re doing.”

The cross-dock facility was inten-
tionally built much wider than most, 
so that freight can be staged in the 
centre section and more strategically 
loaded to cube out trailers and con-
tainers, Munro explained.

Another unique feature of the new 
terminals is a roller compacted con-
crete yard, which is stronger than as-
phalt, so that trailers can be parked 
anywhere without concerns the land-
ing gear legs will break through the 
asphalt. Munro said it’s a costly new 
technology, but Lafarge is one of Mar-
itime-Ontario’s biggest customers and 
they were able to work out a deal. The 
concrete is also in place at the compa-
ny’s Brampton yard.

Freight moved through the new hub 
will come from all over Canada. The 
plan is to sort freight in the new facil-
ity and then re-load it for further dis-
tribution on to other points in Atlantic 
Canada. 

“This will be our main operating 
hub,” Munro said.

Maritime-Ontario currently oper-
ates more than 23 terminals across 
Canada. Its Moncton location was pre-
viously located in the Caledonia Busi-
ness Park and offered just 10,000 sq.-ft. 
The new location, on a well-travelled 
route on the outskirts of Moncton, at-
tracts more attention, according to 
Steve Snow, vice-president of sales and 
marketing with Maritime-Ontario.

“We’re already getting unsolicited 
calls from people who are driving up 
the highway, have watched this build-
ing go up and some of them are saying 
they’re looking for solutions but they 
never thought of calling us because we 
were tucked away,” Snow said. 

Roger Melanson, Minister of Fi-
nance, Transportation and Infrastruc-
ture in New Brunswick, congratulated 
the company and thanked it for bring-
ing jobs to the province. He project-

ed the New Brunswick economy will 
grow 1.3% in 2016.

“Maritime-Ontario will help us 

achieve those goals and we will see 
more jobs created and more people 
working,” Melanson said. 

Maritime-Ontario opens new $20-million Moncton hub

Maritime-Ontario has moved into a new $20-million Moncton hub, built on 

46 acres of land with room to expand.
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By Carroll McCormick

BOUCHERVILLE, QUEBEC

Keen eyes have noticed that many of 
Quebec-based Groupe Robert’s liquid 
natural gas (LNG) trucks have solar 
panels mounted atop their hoods and 
cab deflectors. They are charging bat-
teries that deliver power to the cab’s 
air conditioning (AC) and electrical 
devices when the rigs are parked and 
the engines turned off.  It is a sim-
ple, yet remarkably successful home-
cooked idea. The 300-watt, four-bat-
tery system that Robert has devised 
provides enough electricity to last 
from dusk to dawn, and eliminates the 
need for an on-board diesel-powered 
generator. 

The LNG fleet is being retrofitted 
with the system, so the return on in-
vestment is earned by not having to 
run the trucks’ diesel generators any-
more. For new trucks destined for 
long-haul work, however, Robert is 
using the money not spent on Ther-
mo King TriPacs to purchase the solar 
hardware and have its dealers install 
the systems. (Robert is investigating 
the possibility of using a Webasto elec-
trical heater to replace the Webasto di-
rect-fire cab heaters).

Since the outlay for a solar system – 
about $14,000– is the same as for the 
diesel-powered system that trucks 
would otherwise require, Robert is 
not out of pocket any extra money for 

new tractor orders. Robert goes into 
the black on the first overnight trip, to 
the tune of the cost of a litre of diesel 
saved every hour the solar system runs 
the in-cab equipment. This is a rare 
and enviable affair for a fuel-saving 
technology.

The solar project began in 2013 
when Robert bought a 2x4-foot, 100-W 
rigid solar panel, originally developed 
for recreational vehicles. Robert’s 
dealer in St-Julie, Excellence Peter-
bilt, cut a hole in the cab deflector and 
installed the solar panel. Excellence 
also installed a controller to prevent 
overcharging of four deep discharge 
batteries mounted behind the cab in a 
steel box; these batteries are used only 
to power the in-cab equipment. The 
system, which includes a Bergstrom 
NITE Phoenix AC system, is complete-
ly separate from the rest of the trac-
tor’s electrical system.

Since AC is stock equipment on all 
tractors, they run when the tractors 
are running. 

The NITE Phoenix units take over 
when the engines are shut off. 

The 100-W system was not quite 
enough, Robert learned. 

“It gave us five to six hours of auton-
omy, with AC, in very warm weather in 
the southern US in the summer,” says 
Yves Maurais, technical director, asset 
management, purchasing and confor-
mity, Groupe Robert.

After learning about the availabili-
ty of 50-W flexible panels, about 1x2-ft 

apiece, Robert added four – two on the 
hood and two up on the cab deflector, 
to boost the system to 300 watts. 

The more powerful system was able 
to power the cab equipment all night. 
Robert is roughly halfway through the 
process of retrofitting its fleet of 115 
LNG tractors with the 300-W systems. 

Robert is also installing them on 
new tractors as they come into service 
– a total so far of 50 Macks and Vol-
vos. (The Mack trucks have 250-W sys-
tems).

“For all of the new trucks in which 
drivers use bunks – long- and medi-
um-haul work – the solar panels will 
be installed. We buy the parts and 
send the trucks to Excellence Peterbilt, 
or the Centre du Camion Ste-Marie in 
Saint-Hyacinthe,” Maurais says. “The 
adoption rate is only limited by the 
fleet renewal rate.”

Robert prefers the flexible panels, 
which are simply riveted to the hood 
and cab deflector. “I don’t think we 
will use the rigid panels anymore, be-
cause they are more susceptible to 
damage,” Maurais says. The rigid pan-
els are more difficult and costly to in-
stall and in any case, cannot be in-
stalled on high-cab tractors. 

Too, Maurais notes, “If there is any 
issue with a flexible panel, they are 
easy to change. As well, when a tractor 
outfitted with the flexible solar pan-
els is retired from long-haul duty, the 
entire system can be removed. As the 
trucks age and are moved to more lo-
cal applications, we can move the sys-
tem to a new long-haul truck. My ROI 
is even better.”

Since the boost to 300-W systems, 
there have been no performance or 
maintenance issues. On the topic of 

winter duty, Maurais says, “People ask 
us whether there is an issue with snow 
and ice. With the engine heat and the 
warming of the black panels there 
is no problem. And there is so much 
wind up on the deflector, snow does 
not stay there.”

As for this solar system catching on 
in the broader trucking industry, Mau-
rais suggests that, “Maybe OEMs will 
look into that and incorporate them 
into their whole electrical systems. 
It could reduce problems with cold 
weather starting, because the batter-
ies would always be charged.” 

Groupe Robert harnesses solar 
energy to power electric devices

Another Groupe Robert innovation: 

300 watts of solar power to run in-

cab equipment. (Photo by Carroll 

McCormick)
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Trucking 
industry 
gives back
By Sonia Straface

ETOBICOKE, ONTARIO
 

Trucks for Change hosted its fourth an-
nual partner reception Nov. 18, where 
its sponsors, charity partners and media 
partners all gathered to toast the organi-
zation for its giving spirit at the Master-
Card Centre in Etobicoke.

President and founder Pete Dalmazzi 
said the day is one he looks forward to 
each year.

“It’s frankly my most exciting day of 
the year to share the room with people 
who ‘get it’ from our industry,” he said. 
“And what they ‘get’ is when people in-
vest in communities, we invest in our-
selves and invest in our businesses. And 
we don’t just do good for others, but 
we’re doing the right thing for ourselves 
and our industry, as well.”

Trucks for Change began in 2011 with 
the vision of simply moving freight for 
charities across the country.

“We can make a real difference 
by helping charities do what they do 
best, which is change lives and make 
a difference in our communities 
while fighting hunger, homelessness, 
disease and disaster,” he added. “We 
didn’t invent trucking philanthro-
py, but we like to think we changed 
the way that it happens by working 
collaboratively and efficiently. The 
premise is whenever there is a chari-
table load out there, whether it be a 
truckload of mannequins for Good-
will, or if it’s a load of potatoes for 
Food Banks Canada, or it’s a load of 
books…we somewhere can find the 
trucker with space on the truck to 
move it, and a heart big enough to do-
nate or discount that service which 
may make the difference of accepting 
that donation or not.”

Dalmazzi said the organization has 
70 trucking partners than span across 
Canada’s 10 provinces. These partners 
have helped moved more than 12 mil-
lion pounds of donated goods to date. 
The companies have also donated more 
than $200,000 of in-kind donations.

The event also saw a wide variety of 
speakers including Angela Splinter of 
Trucking HR Canada who discussed 
how being involved in networks like 
Trucks For Change will help to attract 
younger people into your business since 
giving back is a big priority for millen-
nials when it comes to choosing an em-
ployer.

Also speaking about the good that 
Trucks for Change does, was Kriska’s 
Mark Seymour, and Mark Napier, re-
tired NHL player and current leader of 
the NHL Alumni Association.

After the reception, seven teams 
of 10 from the trucking industry fol-
lowed Dalmazzi to the Daily Bread 
Food Bank where competition heat-
ed up and Trucks for Change showed 
just how easy it was to mix trucking 
and charity through the Food Sort 
Challenge.

The Daily Bread Food Bank oper-
ates within the boundaries of Toronto 
and provides food hampers to those in 
need.

“We deliver food in five trucks with 
five drivers all in the Toronto core,” 
explained Gail Nyberg, executive di-
rector of the food bank. “So it gets 

TORONTO, ONTARIO

In early November, at its Annual Exec-
utive Conference, the Ontario Truck-
ing Association (OTA) gave out a slew 
of awards to some noteworthy people 
within the trucking industry. 

Driver of the Year

Jack Fielding of Bison Transport was 
named Driver of the Year by Volvo 
Trucks Canada during the conference 
in downtown Toronto.

“Jack is a modest guy. But it’s his ac-
tions – both on and off the road – that 
speaks volumes,” said Peter Currie, 
Ontario district manager for Vol-
vo Trucks Canada. “He’s passionate 
about safety and leads by example. 
We couldn’t be more proud to recog-
nize outstanding truck drivers like 
Jack who make this industry great. It is 
with pleasure to present him with this 
prestigious award.”

During his career, Fielding has tal-
lied approximately three million kilo-
metres…collision-free.

“Jack is the kind of driver we’d like 
to clone,” said Norm Sneyd, Bison’s 
vice-president of business develop-
ment. “He’s our go-to guy. When we 
have a special situation that requires 
immediate attention – something 
that requires the Fielding touch – we 
bring Jack in and he gets it done every 
time.”

Fielding’s influence came from his 
father, who would take him out on the 
road during weekends when he was 
only 17 years old. Before long, Fielding 
bought his own truck and signed with 
Bison Transport.

“Safety is the number one priori-
ty for me,” Fielding said. “I take pride 
in my safety record and I’m going to 
try to everything I can to keep it that 
way.”

In addition to being safe on the 
road, Fielding, who also received the 
Driver of the Year award in 2013 by 
the US-based Truckload Carriers As-
sociation, enjoys mentoring new driv-
ers, and says they need to have pa-
tience, always think about what they 
are doing and get a good night’s rest.

Fielding was also a member of the 

2011-12 OTA Road Knights team, 
which visits schools province-wide to 
help promote safe driving, environ-
mental awareness and enhance the 
image of the trucking industry.

“It’s drivers like Jack who are back-
bone of our industry and help make 
Ontario roads the safest in North 
America,” said OTA president David 
Bradley. “I want to thank him for his 
overwhelming support of the truck-
ing industry and specifically the OTA 
Road Knights program. Whatever the 
role he’s taking on, he always does it 
with professionalism and class.”

Bridgestone-OTA Truck Hero

The OTA also recognized Lindsay 
Findlay, a truck driver who lost his life 
near Whitby, Ont. on Hwy. 401 earlier 
in 2015. 

“We are very proud for what he did,” 
said Findlay’s wife, Sandy, during the 
award presentation. “We are proud he 
saved the other driver and possibly 
more drivers on the road that night. 
That was just his instinct to put people 
before himself.”

Lindsay’s truck crashed into a 
guardrail the night of Feb. 3 when he 
was cut off by an impaired driver. In-
stead of slamming into the driver’s 
car, Lindsay was able to limit the im-
pact by maneuvering and braking be-
fore eventually losing control and hit-
ting the guardrail.

He died on the scene.
“A more inexperienced driver would 

have done something different and 
perhaps more people would have been 
killed or seriously hurt,” said Derek 
Crosby, Lindsay’s employer with D&J 
Transportation. “He was definite-
ly a hero. Even without this, he was a 
hero.”

“Lindsay’s story is certainly tragic 
and shows us the catastrophic results 
of impaired driving,” added Brad-
ley. “But it’s also a story about a resil-
ient, loving family and the incredible 
truck drivers who rallied around one 
of their own. It’s stories like this that 
show how trucking is made up of pas-
sionate communities and is a digni-
fied way of life only a truck driver can 
truly understand.”

Service to Industry award

Finally, at the conference, Mark Sey-
mour, a man well-known in the truck-
ing community, was honoured with 
the 2015 Shaw Tracking/OTA Service 
to Industry award.

“Some people are destined to lead, 
and Mark is one of those people,” said 
Bradley. “I have had the distinct plea-
sure of watching and learning from 
Mark as he evolved from a rather shy 
new guy on the OTA board to one of 
the greatest leaders the industry has 
ever had.”

Seymour, a Kemptville, Ont. native, 
who at the age of 17 left home to pur-
sue a career in hockey, only to return in 
1983 to join the family fleet business, 
is the CEO of Kriska Transportation, a 
Prescott, Ont.-based trucking business 
that delivers dry and temperature-con-
trolled truckload commodities.

Seymour has a full resume in the 
transportation sector, including be-
ing a two-time chairman of the OTA, 
current chairman of the Canadian 
Transportation Association (CTA) 
and board member for the Trucks for 
Change Network. He was the archi-
tect behind the OTA’s speed limiter 
proposal, the CTA’s Blue Ribbon Task 
Force on the driver shortage and for 
putting driver issues at the forefront, 
demanding respect for the job they do 
each day.

“Mark doesn’t ask to lead, people 
look to him to lead, and he’s selfless 
in his willingness to put all his ener-
gy into causes that affect the indus-
try in a positive way,” said Seymour’s 
friend Scott Smith, president of JD 
Smith & Sons and last year’s recipi-
ent of the same award. “Mark deserves 
this award because of the enormous 
amount of passion and time he’s put 
in, and how he’s answered the call 
time and again.”

Kate Rahn, Shaw Tracking’s na-
tional director of sales and marketing, 
presented Seymour with the award, 
and added, “Mark exemplifies what 
this prestigious award is all about. His 
commitment and tireless support have 
inspired many others to take leading 
roles in the issues that are vital to ad-
vancing the industry.” 

OTA honours top driver, a hero and an industry veteran

http://yetisnowandiceremover.com
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complicated. Our drivers are busy 
doing the work, so when we have a 
really special event, we have to call 
Pete. We have to call on you to help us 
because we only have five trucks and 
five drivers. Once we had to do 700 
pick-ups in three days. We can’t do 
that with five trucks. But you helped 
us do that. And so I want to thank 
you. You are helping the most unfor-
tunate in this city and we count on 
you to help us. 

“(The Food Sort Challenge) is in my 
opinion, the best event that was ever 
conceived by a charity. We get you to 
come compete with each other, do our 
work in sorting the food and you pay 
for the honour,” she joked. “And it is a 
lot of fun, too.”

Teams from the trucking industry 
were pitted against each other in the 
Food Sort Challenge and had to sort 
and pack thousands of pounds of food 
for the food bank. Food donations were 
checked for expiry dates and sorted in 
appropriate boxes to help those in need 
and teams were definitely hustling in 
the process.

According to organizers, the Food 
Sort Challenges help them sort through 
as much food in 90 minutes as volun-
teers do in close to 50 weeks. 

Teams also donated money to the 
food bank to participate.

The object of the competition was to 
sort through as much food by weight as 
fast as possible. 

Rankings were calculated by the time 
taken and total weight sorted.

In the end – yours truly – team New-
com, came out above the rest. All seven 
teams helped to sort more than 22,000 
lbs of food in just 90 minutes, while 
raising more than $18,000 for the Daily 
Bread Food Bank.

“This event was the kickoff for Rolling 
Over Hunger, a holiday campaign in-
volving food collection drives happen-
ing across the trucking industry,” said 
Dalmazzi.

Carriers and industry supporters who 
are either already planning food collec-
tion drives for their local food bank agen-
cies, or who would like to do so should 
contact Trucks for Change at 905-844-
8658 or pete@trucksforchange.org.

The official ranking of the competi-
tion was as follows:

1. Newcom Business Media – 47.97 
lbs/minute

2. Midland Transport – 47.62 lbs/
minute

3. Trailer Wizards – 44.25 lbs/minute
4. Midland Courier – 44.24 lbs/minute
5. Navistar – 43.91 lbs/minute
6. Manitoulin – 38.92 lbs/minute
7. Bison – 37.34 lbs/minute 

Team Newcom came in first place 

at Daily Bread Food Bank’s Food 

Sort Challenge on Nov. 18 in  

Etobicoke, Ont. 
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By James Menzies
ETOBICOKE, ONTARIO

There was really never any doubt 
Elias Demangos would get into truck-
ing. His father Angelo arrived in Can-
ada from Greece in 1969 and bought 
a truck. From that one truck, he es-
tablished Fairway Canadian Express, 
which in 2004 merged with Watkins 
Motor Lines. 

The combined entity was generating 
$1.4 billion in revenue when it was ac-
quired in 2006 by FedEx.

Some of the younger Demangos’ 
earliest memories involve exploring 

his father’s warehouses.
“I used to see all the different prod-

ucts sitting there – all the different co-
loured freight, and I was enamored by 
it,” Demangos recalls. “It was always 
exciting. It’s not an easy business. My 
father used to say trucking is like own-
ing a restaurant in New York City on 
Saturday night. It’s crazy all the time 
and you’ve got to get every dish out of 
the kitchen perfect. You can’t send out 
one bad dish and say, ‘Well, I had 1,000 
people here today – only one dish 
came out bad.’ To that one individu-
al, that’s the only dish they had. So to 
them, you’re 100% off.”

Demangos attended York Univer-
sity’s Schulich School of Business and 

earned his BBA, with an eye towards 
starting his own trucking business. He 
had identified the dedicated fleet seg-
ment as one that was growing and rich 
with opportunity.

“My father had dedicated fleet cus-
tomers and he just found that he had 
more consistency in the relationship, 
in the partnership and in the rev-
enue stream,” Demangos explains. 
“You could find better drivers and you 
could marry a good driver with a nice 
contract and he’s home every night, 
because it’s final mile.”

The trade-off for that is generally 
lower margins than in truckload or 
LTL, Demangos acknowledges, and 
sales cycles that can run three to five 

years, making it difficult to generate 
cash flow early on.

When he launched Fortigo Freight 
Services in 2006, at the age of 22, De-
mangos started out much like his fa-
ther – with a single truck. He even de-
livered its first load himself.

“I remember the first delivery; it 
was a delivery from Aurora to Bolton 
and it was across King Side Road and 
it was a tailgate delivery. I went out 
and rented a truck. I had pallets to 
pick up and I remember being the 
driver and dispatcher and I had to bill 
it later on,” Demangos recalls. “When 
I first started my mindset was, I’m go-
ing to start it the way my father start-
ed his business, which was very boot-
straps.”

Soon, Demangos was able to add 
trucks and hone in on his goal of be-
coming a dedicated fleet provider. 

In 2006, when it came time to hire 
his first full-time office employee, De-
mangos called Marie Deveau, who 
had been his father’s first employee in 
1975. He asked her to join the compa-
ny in a customer service role, the same 
capacity in which she helped his fa-
ther grow his business decades earlier. 
She accepted. The plan was coming 
together. Soon after, the bottom fell 
out from under the global economy.

• 
Demangos remembers exactly where 
he was when it dawned on him the 
global economy was about to tank, 
threatening to derail the momentum 
he had worked so hard to develop with 
Fortigo.

“The revenues dropped 50% month-
over-month,” he said. “I was at a busi-
ness meeting down in Florida and I 
remember watching CNN. It was Octo-
ber. I remember watching CNN and it 
was like the world had just collapsed.”

At that time Fortigo had about a 
dozen trucks on the road and better-
established trucking companies were 
meeting their demise.

“I would equate it to being in the 
Atlantic Ocean, in one of the worst 
storms, and you’re in a rowboat go-
ing up and down and you look to your 
right and to your left and you see these 
big ships – and they can barely handle 
the waves,” Demangos recalls. “Some 
of them are breaking and sinking and 
you’re thinking, how the heck am I go-
ing to do this?”

During the tumultuous months of 
the Great Recession, Demangos’ father 
Angelo was a calming influence.

“He kept telling me, ‘Son, I’ve been 
through three or four of these ups 
and downs over my 50-year career. 
Don’t focus on the negative. Even if 
the economy has shrunk by 10%, you 
can still grow. There’s still business 
out there. It’s not like there’s no busi-
ness out there, you just won’t grow as 
quickly.’ He always said there’s no ex-
cuse – you can still grow,” Demangos 
says.

In hindsight, he now feels he may 
have been better positioned to survive 
the recession than better established 
competitors. 

“I wouldn’t say it was easier, but it 
was certainly a different challenge,” 
Demangos says. “To start a business at 
that time, everything (from there) was 
up. You didn’t go down. It maybe took 
a bit longer to grow, versus the guys 
who were losing business and having 
to really restructure things. For me, it 
was a growth story. I grew at a bit of a 
slower rate, but it was still growth all 
throughout those years. It was actually 
not a bad time to grow. We didn’t have 
legacy costs. It really taught me how 
to manage with little resources and to 
this day, we still manage a tight ship. It 

Meet 
Elias
The entrepreneur 
who founded a 
trucking company, 
survived the Great 
Recession and 
carved out a niche – 
all before turning 30

Elias Demangos founded Fortigo Freight just before the Great Recession, 

through which he was able not only to survive, but to achieve growth.
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was good training.”
•

Many trucking companies would not 
survive the recession, but Fortigo 
emerged larger and stronger. By now 
it was pursuing its initial mandate of 
providing dedicated fleet services to 
shippers wanting to shed their own 
private fleets. Many manufacturers, 
Demangos realized, had developed 
trucking divisions almost by accident, 
and were becoming increasingly con-
cerned with the growing risks and li-
abilities their trucking fleets were ex-
posing their core businesses to.

“Most companies just fell into 
trucking,” he says. “They were deliver-
ing some stuff and they rented a truck 
to do some deliveries. Then, they had 
enough deliveries that they went out 
and leased a truck and the shipper’s 
name was on the truck. Then it grew 
enough where they needed another 
truck and hired a driver – so they just 
sort of fell into it.”

Many of those manufacturers were 
eager to return their focus to their core 
competencies and let a pure truck-
er worry about things like recruiting 
drivers and complying with the truck-
ing industry’s increasingly complex 
regulatory environment. Outsourcing 
transportation also allowed them to 
redirect capital to projects that sup-
port their manufacturing activities. 
However, relinquishing control of a 
crucial element of their supply chain 
is not an easy decision to make for any 
manufacturer with a private fleet – 
and it’s one that, if not executed prop-
erly, could lead to their downfall.

Because of this, mistakes during the 
transition simply can’t occur. Deman-
gos refers to the on-boarding process 
as “open heart surgery.”

“A customer who makes widgets 
sources the widget, prices the wid-
get, warehouses the widget and finally 
sells its widget. If you’re not there to 
deliver the widget, the entire process 
they went through is all gone. They’ve 
lost it and it’s hinging on you,” De-
mangos explains. “In the LTL world 
you can try one pallet and if you do 
well, you’ll get a second one the next 
day. If you don’t do well, you’ll just 
never see a pallet again. In the dedi-
cated world, you’re either in the water 
or you’re not in the water. You get all 
the trucks in the fleet or you don’t get 
any of the trucks in the fleet.”

On-boarding a new customer can 
take weeks or months, depending 
on the complexity of the operation. 
This also means when Fortigo lands a 
new customer, it can find itself hav-
ing to hire dozens of drivers – and fast. 
Sometimes the company will hire the 
private fleet’s drivers but other times 
it deploys its own, meaning a steady 
pipeline of driving talent is required.

“Even if we don’t have an opportu-
nity, we’re constantly cultivating our 
relationships and cultivating drivers 
that we know in our network, so that 
when a customer comes on-board we 
can draw from the best of that list of 
people that we have,” says Demangos.

For drivers, working for a dedicated 
fleet can mean more than just driving. 

“We’ve got drivers that will stock 
shelves at a customer site,” says De-
mangos. “We’ve got drivers who will 
do things for customers that their 
shipping and receiving staff should 
do or that their customer service staff 
should do.”

Despite the variety of work involved, 
or maybe because of it, driver turnover 
at Fortigo is extremely low.

Demangos’ approach to finding and 
keeping talent is simple. 

“Compensate them fairly,” he rea-

sons. “Help them realize they’re part 
of a family. The fact that it’s a dedicat-
ed contract certainly helps. The fact 
it’s last mile certainly helps, because 
they’re home every day in most cas-
es – they’ve got some consistency to 
their life.”

Fortigo’s treatment of its drivers is 
another value that was instilled in De-
mangos by his father.

“My father started off as a driver and 
I remember as a kid in the ’80s going 
to driver meetings on Saturday morn-
ings,” he recalls. “I remember driv-

ers always coming up to him after the 
meetings and sharing their concerns 
and then on the way home, my father 
would talk to my brother and I and 
share with us how important the driv-
ers were – that without the drivers, 
you wouldn’t be able to move anything 
come Monday morning.”

While Angelo Demangos isn’t in-
volved in the day-to-day operations of 
Fortigo Freight, he still serves as an in-
valuable mentor to his son. They share 
ideas about business development 
strategies and business in general. 

“We talk every day and I share with 
him my challenges,” Demangos says. 
“He’s a mentor and a cheerleader and 
he keeps me motivated and keeps me 
grounded.”

One of the biggest differences today, 
from when Angelo was running Fair-
way, is the role of technology. While 
Fairway was considered a progressive 
company in its day, early to automate 
certain processes, Elias has a different 
philosophy about technology. 

“In my father’s time, technology 
wasn’t as customer-facing as it is to-
day,” he says. In fact, the younger De-
mangos has a unique approach to 
technology adoption: If it doesn’t di-
rectly benefit the customer, he won’t 
invest in it. And rather than forcing its 

technologies and systems on a cus-
tomer, Fortigo ensures its own tech-
nologies can be integrated with those 
its customers are already using.

“Our technology platform has to be 
one that we can adjust regularly. Not 
just adjust, but integrate with (custom-
ers’),” he says.

Today, Fortigo Freight continues its 
growth and is closing in on 500 trucks 
across its network, which is centered 
in Ontario and has a strong presence 
in neighbouring provinces. Deman-
gos’ vision has been validated by the 
fact all of the company’s customers 
have renewed their contracts – none 
have returned to operating their own 
trucks.

“We haven’t lost a customer since 

day one,” he says, adding that main-
taining that record is one of his high-
est-priority goals.

He is also turning his attention to 
succession planning – though at age 
31, he’s not planning on going any-
where himself. 

“As our senior executives begin to 
retire, one of my responsibilities to 
our customers and to our organization 
and to our drivers is to have the right 
management team in place and bring-
ing the right people on-board and 
training them,” Demangos says. “It’s 
a challenge and it’s something that 
we’re spending a lot of time on.”

Given the success Fortigo has 
achieved and its enviable growth tra-
jectory, clearly, if he wished to, De-
mangos could sell the company, cash 
in, and spend the rest of his days sip-
ping ouzo on some Mediterranean 
beach. But that’s not in the cards, nor 
is it something he aspires to. Deman-
gos says he’s in love with the minutia 
of the business and doesn’t see a time 
where he’d relinquish control of the 
day-to-day operations.

“I enjoy the hustle and bustle of the 
business,” he says. “I enjoy the chal-
lenges of it. I enjoy the ups and downs. 
I don’t like weekends, because there’s 
not a lot of hustle and bustle.”

Sundays are just the worst, he says.
But during those quiet days, on 

Sundays and on holidays, Deman-
gos can still relive his youth, walking 
through the warehouse and marvel-
ing at the different-coloured freight 
stacked high, bound for all kinds of 
different places. The only difference 
between then and now is that it’s his 
warehouse.  

In the dedicated world, you’re either in the 
water or you’re not in the water. You get all 
the trucks in the fleet or you don’t get any. ”
Elias Demangos, CEO, Fortigo Freight
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It seems like the trucking industry 
has tapped every possible underrep-
resented demographic of late to deal 
with the driver shortage. The indus-
try is desperately trying to recruit the 
younger generation because it knows 
it could benefit from replacing the old 
hands that are turning in their keys. 
And it’s also trying to recruit women 
because it knows it needs to change 
the stigma of being an old boys’ club. 

But there’s another pool of job-seek-
ers who are qualified and trained to be 
safe and loyal employees and are used 
to being away from home for a long 
time: Canada’s military veterans. 

Canada’s military veterans haven’t 
really been looked at as a resource 
before, mainly because most of them 
have been serving actively, but with a 
new Liberal government, and chang-
es in Canada’s military direction, 
thousands of military people will be 
looking for new careers and be transi-
tioning back into civilian life. 

Fortunately, Canada Company 
has been ahead of the curve and has 
created a program where veterans 
and those looking to get out of their 
military positions can connect with 
military-friendly employers. Cana-
da Company is a charitable, non-par-
tisan organization and its goal is to 
ensure that the men and women in 
the Canadian Armed Forces receive 
the support and recognition they de-
serve. 

To further prove its mandate, in the 
fall of 2013, it introduced the Mili-
tary Employment Transition (MET) 
program, now known as the Canada 
Company MET Employer Coalition, 
which was designed to assist Canadi-
an Armed Forces members, reservists 
and veterans who are looking to find 
jobs in the civilian workforce. 

According to Canada Company 
its goal is to help the workforce hire 
10,000 veterans by 2023 with help 
from its more the 100 military-friend-
ly employer partners. Employer part-
ners work with Canada Company to 
hire skilled, disciplined veterans and 
help them transition into civilian life 
and work as easily as possible. 

Among more than 100 employer 
partners are a handful of transporta-
tion companies who see the oppor-
tunity with Canada Company to not 
only solve the driver shortage, but to 
give back to the men and women who 
serve our country. 

Canada Company recently hosted 
a National Transition Symposium at 
the Fairmont Royal York in downtown 
Toronto, where approximately 70 of 
its employer partners were on hand to 
provide military attendees with infor-
mation about the positions available 
within their organizations. 

Recruiters from Kriska were there 
and said the event provided the op-
portunity to add even more veter-
ans to their company. To date, Jona-
than Wahba, chief operating officer 
at Kriska, said the company has hired 
approximately 50 veterans. It has 
been an employer partner with Cana-
da Company for two years.

“The vast majority of vets that 

work for Kriska today are behind the 
wheel,” he said. “Part of the reason 
we’re here today (at the symposium) is 
to connect more with folks who want 
to join us in the office environment 
because that’s an area where we see 
a lot of potential but we haven’t really 
gotten into. We’re looking for people 
who want to join us in operations, in 
IT, and in planning and strategy.”

Wahba said Kriska is eager to hire 
more veterans because, in its experi-
ence, veterans make excellent drivers 
and employees because of the simi-
larities between the transportation 
and military ways of life.  

“We are anxious and eager to grow 
that population because we find vet-
erans to be some of our hardest-work-
ing and most dedicated associates,” 
said Wahba. “They’re used to work-
ing under difficult operating condi-
tions, they’re used to being away from 
home, many have been around heavy 
equipment in adverse conditions…
so they turn out to be outstanding 
associates in transportation. And I 
think they do well because in many 
ways (the transportation environ-
ment) is similar to the environment 
they’re coming out of. An over-the-
road driver is away from home often, 
they don’t sleep in the same bed ev-
ery night, they operate large pieces 
of equipment, they have to deal with 
situational problems in the field, so 
if they have a breakdown, or a prob-
lem with Customs while crossing the 
border, these are all issues they have 
to figure out in real time, largely on 
the road. And with their background, 
many of these (veterans) have done 
this for many years. So the transition 
for many seems fairly easy.” 

One of Kriska’s biggest military suc-
cess stories has been JJ Mercer – a for-
mer major with the Canadian Air Force 
who began driving for Kriska in June of 

2014. Mercer had a full career with the 
military that lasted 35 years, but when 
he got out, he decided he wanted to 
continue working to save up some ex-
tra cash for retirement. He did some re-
search and found that the transporta-
tion industry would be one he could get 
into without a number of years back in 
the classroom. So far, Mercer said the 
driving gig is great and he especially 
likes the Kriska environment. 

“I love driving,” he said. “I’m on 
the road seven days and I’m home for 
three. This is one of the great things 
about Kriska. Essentially if you’re 
willing to work, and you can work 
unsupervised – without them hav-
ing to babysit you – as long as you can 
do that, they pretty much leave you 
alone and allow you to do your own 
thing. Which is really great. It allows 
you to set your life up the way that is 
most convenient for you.”

He agreed with Wahba that his 

skills from the military were transfer-
rable to his current job as a driver. 

“I was a combat operations officer. I 
led thousands of troops in the field so 
I bring a lot of organizational skills to 
the job,” he said. “And I certainly like 
working independently and I work 
in isolation very well.  I’m also a very 
skilled planner and I’m very articu-
late. I like being alone in my truck. I 
wasn’t really prepared, as a new civil-
ian, to go into a large office setting. I 
couldn’t take that.”

He added that he appreciates Kris-
ka and how they bend over backwards 
for veterans to ensure they have a 
position waiting for them during the 
time that they get their licence. 

“Kriska tries to make trucking a 
very structured environment when 

there isn’t really structure,” he said. 
“And that’s something that military 
people like, we want you to make a 
rule so we can stick to it.”

On why he thinks Kriska consid-
ers him to be one of their military to 
civilian transition success stories, he 
said: “I think I’m very focused. And 
I’m here with a focus. I know what the 
industry is about and what Kriska is 
trying to achieve and I’m not here try-
ing to fight the system.“

Bison Transport and Challenger 
Motor Freight are also partnered up 
with Canada Company.  

Stephanie Fensom, manager of 
safety and compliance with Bison 
said the company is excited and ea-
ger to hire more veterans through the 
program because it knows what kind 
of employees the military produces. 

“It really it comes down to the fact 
that we recognize the skill set that 
those in the military have learned 

Why fleets shouldn’t go
AWOL when hiring veterans

and it can be transferable to what we 
have to offer in driving and non-driv-
ing applications,” she said. “We also 
recognize the fact that the military 
really develops leaders and strate-
gic thinkers. We can look further and 
say they also really care about safe-
ty, which is something Bison is very 
proud of and invests a lot of time in. 
We look at veterans as a talent pool 
that can bring a lot to our organiza-
tion, whether its non-driving or driv-
ing, because they have that strategic 
thinking ability. We know they can 
also be useful outside of the driver’s 
seat as a mentor or driver-trainer.”

To date Bison has hired only a 
handful of veterans but is actively 
working with Canada Company to ex-
pand that number. 

Fensom added that hiring veterans, 
and putting those respected people in 
the seats of trucks will not only bene-
fit Bison from a profit perspective, but 
it will help to improve the image of 
the truck driver among the public. 

Challenger Motor Freight is a recent 
partner with Canada Company, only 
joining earlier this year. 

So far, it hasn’t hired any veterans 
through the MET program, but is anx-
ious to grow its veteran population said 
Geoff Topping, its director of recruiting 
and retention. 

“We have hired some veterans that 
came in through the normal chan-
nels,” he said, adding that most of 
them have been drivers. 

He echoed Fensom and Wahba’s ob-
servations that veterans make great 
employees because of their training 
and safety focused skills, but said the 
main drive to hire veterans is to give 
back and thank them for their service. 

“I think it’s very important to sup-
port those people who are looking for 
their second career,” he said. “One of 
our recruiters is an ex-military per-
son and he has a lot of background in 
training and safety. And so we really 
are trying to work to expand the num-
ber of military hires in our company 
and we want to do that out of all of our 
offices in Ontario, Quebec and B.C.”  

JJ Mercer (above) was a major with the Canadian Air Force for 35 years 

before he started driving for Kriska in June 2014. 

By Sonia Straface
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We find veterans to be some of our 
hardest-working and most dedicated 
associates.”
Jonathan Wahba, Kriska Transportation Group
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“We were here in 2000 doing an RV-
ing tour around Canada when we met 
a consultant out of Edmonton who 
made everything possible,” Lichten-
berger said. “He gave me his card and 
two years later we signed the paper-
work and five years later, we were 
here.”

For Lichtenberger, it was a dream 
come true. He was always enamored 
with the North American-style con-
ventional trucks driven here. 

“They’re much fancier, much nic-
er,” he said.

Driver pay in Canada is better than 
in Europe and traffic in Saskatche-
wan a lot easier to deal with than in 
congested European cities. Lichten-
berger also said professional drivers 
are generally more highly regarded in 
Canada than in Europe. 

His first Canadian gig was with D.J. 
Knoll, who he has remained with for 
the 11 years he has been here. 

He began as a company driver with 
an eye towards buying his own truck. 
But first he had to master the English 
language – no easy feat since there 
was no dictionary for industry lingo.

“I didn’t know what the word 
wrench, or slack adjuster meant,” he 
recalled. “I knew what they were and 
how they worked, but not the English 
names for them. The biggest barrier 
was definitely the English language 
because there’s no translation for me-
chanical terms, so I had to re-learn 
everything about trucks.”

Lichtenberger’s dream of becom-
ing an owner/operator arrived when 
his friend decided to sell a well cared 

for Kenworth T660. It wasn’t the long-
nose W900 he had envisioned when 
first arriving here but it was an effi-
cient and economical truck to operate 
and so he jumped at the opportunity, 
lured by the promise of more freedom 
and more money.

“You’ve got to work hard for the mon-
ey,” he acknowledged. “But it’s definite-
ly a difference (versus being a company 
driver). You’re your own boss, it’s your 
own truck – it’s just everybody’s dream 
as a company driver.”

Lichtenberger soon realized, how-
ever, that the dream of becoming an 
owner/operator could just as quick-
ly become a nightmare. Repair and 
maintenance costs began to pile up 
more quickly than he expected, in-
cluding a $14,000 head gasket re-
placement that was required just in 
time for Christmas of 2012.

“I worked harder than ever, missing 
out on even more, but I had to pro-
vide for my family and the continuing 
repairs,” Lichtenberger, who by this 
time was the father to three young 

Canada-born children, recalled. 
Soon after getting that truck back 

on the road – and more heavily in-
vested in it than ever – it met its final, 
fiery demise on the side of Hwy. 11 
near Findlater, Sask. 

“My cab started to fill with smoke 
quickly. I opened the driver and pas-
senger windows in order to be able to 
see when I realized that my brake line 
had burst, meaning I had to get down 
quickly and pull over onto the shoul-
der,” Lichtenberger recounted.

He got the truck pulled over, burn-

ing his hand on the shifter in the pro-
cess, and then tried hopelessly to ex-
tinguish the fire, but the truck burnt 
to the ground.

“I was unscathed except a few blis-
ters, a slightly broken heart and wor-
ries about the future,” Lichtenberger 
said.

It took only a few weeks for Lichten-
berger to find a new ride – a brand new 
Volvo VN630 he appropriately named 
‘Second Chance.’ He likened the pur-

Work hard, stay open-minded: Lichtenberger
Continued from page 1

After his first truck met a fiery demise on the side of a Saskatchewan 

highway, Lichtenberger got back on the horse and bought a second truck 

appropriately dubbed Second Chance.

chase to getting back on a horse that 
has just bucked you off, something he 
speaks of from experience since his 
wife and children are riders.

“When you fall off a horse, you just 
get back on,” he reasoned.

This time around, he has the peace 
of mind afforded by a full warranty 
on a new truck. “I didn’t want to go 
through that hassle again of having to 
pay for all the repairs,” he said.

Lichtenberger hauls Super-B trail-
ers loaded with grain in the Prairies, 
but has seen most of Canada and the 
US and says he’s happy going any-
where and hauling anything, “as long 
as I have something in the trailer.”

This past year, he took each of his 
three young children along with him 
for a week-long ride, an experience 
they all enjoyed. 

He also participated in his first 
truck driving competition (he won, 
setting a new category record) and 
show’n’shine, supporting the Moose 
Jaw, Sask.-based Jobransa Foundation 
for Children.

As for the key to his future success 
as an owner/operator, Lichtenberger 
says it all comes down to hard work – 
a price he’s willing to pay. 

“I think the key is just to stay open-
minded and work hard. Then, you 
can basically make it anywhere,” he 
said. 

This custom tattoo was chosen by 

O/O of the Year Heiko Lichtenberg-

er to commemorate his achieve-

ment and his passion for trucking.

Heiko Lichtenberger (second from 

left) is congratulated by (L-R) 

Hasan Zobairi, Castrol, Aleks  

Uzelac, Goodyear and Greg Doyle, 

Canada Cartage (parent company 

of D.J. Knoll).

Lichtenberger’s first truck went up 

in flames on the side of the road.

I think the key 
is just to stay 
open-minded 
and work hard. 
Then, you can 
basically make it 
anywhere.”
Heiko Lichtenberger
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However, there’s a new Transport 
Minister in town, (former astronaut 
Marc Garneau was named Transport 
Minister after the Liberals won a ma-
jority government) and Bradley said 
he’s hopeful that despite this change, 
Canada will move forward and man-
date ELDs in the near future.

“I’m always optimistic – I have to in 
my business or I’d go out of my mind –
and the fact that we have a spaceman 
as our new Minister of Transport sug-
gests to me that he knows a little bit 
about transportation, logistics, and 
the need for communication and the 
need to monitor things,” he said.

Bradley expressed his disdain 
for the fact that Canada has taken a 
back seat when it comes to leading 
the way in mandating ELDs in North 
America, since it was initially ahead 

of the curve.
“Canada was ahead…at least Can-

ada’s trucking industry was ahead,” 
Bradley said. “We were the first as-
sociation in North America a decade 
ago to take the position that any truck 
where currently the driver was re-
quired to use a paper logbook should 
be replaced with an ELD of some sort. 
That was 10 years ago and I think 
that we had hoped at that time that 
Canada would lead North America. 
We were ahead of the US at the time, 
however our governments chose 
not to pursue the issue. But, I have 
some hope that things are starting to 
change.”

He said that old arguments for why 
ELDs should be voluntary, like cost 
and productivity, no longer hold wa-
ter, and added that ELDs could actu-
ally help the relationship between the 
driver and enforcement.

“The relationship between the 
driver, the carrier and the enforce-
ment officer is going to change,” he 
said. “Right now so much of it is fo-
cused on, ‘Is the driver lying to me? Is 
he/she trying to cover something up?’ 
But once you’ve got an ELD, all of a 
sudden you’re talking about facts.”

ISSUE #2: GHG Phase 2 

regulations

“In no time in our industry’s histo-
ry has our carriers’ economic goals 
been as aligned with society’s goals 
in terms of the environment, specifi-
cally GHG emissions, than they are 
now,” said Bradley when discuss-
ing the issue of GHG Phase 2 regula-
tions. “It’s a good thing because it ap-
pears the new government is going to 
be taking a more proactive approach 
to GHG reductions than the previous 
federal government.”

The Greenhouse Gas Emissions and 
Fuel Efficiency Standards for Medium- 
and Heavy-Duty Engines and Vehicles 
– Phase 2, from the US Environmen-
tal Protection Agency (EPA) and the 
US National Highway Traffic Safety 
Administration (NHTSA) is set to ap-
ply further fuel efficiency standards 
to trucks and engines beginning with 
model year 2021 vehicles.

Now, it’s up to Environment Can-
ada and Transport Canada to devel-
op a similar rule. But Bradley said he 
doesn’t want Canada to simply mirror 
the US regulations.

“We have to go about it intelligent-
ly. Canada is way behind in terms 
of developing the policy and frame-
work and I, for one, don’t like Canadi-
an laws being developed by US Con-
gress,” he said, adding that Phase 2 
regs are a whole new kettle of fish in 
comparison to Phase 1 regs, because 
Phase 2 involves trailers as well.

ISSUE #3: The driver shortage

In order to attack the driver shortage 
issue – which according to the Con-
ference Board of Canada will reach 
33,000 for-hire drivers and cause a 
major crisis – the industry has to look 
at compensation and training, said 
Bradley.

“It’s a very complex issue and there 
are issues with compensation as 
there always are when you’re talk-
ing about a shortage of anything,” he 
said. “Compensation hasn’t gone up 
though, as it should in our industry. 
We have to be competitive in order to 
attract people from other sectors, or 
those who are looking for work.”

He added that the industry cannot 
be complacent and should alter driv-
er pay because “nobody else can solve 
this issue, except the industry itself” 
and that the role for government in 
helping solve the driver shortage is-
sue is to make driving a skilled trade.

“Trucking should be a skilled trade. 
Not to disparage hairdressers, but 
that is a skilled occupation, where-
as truck driving isn’t,” he said. “It 
doesn’t make a whole lot of sense. 
What we’ve been pushing for is man-
datory entry-level training and have 
the occupation deemed to be skilled. 
How can it be designated a skilled 
trade when there’s no training?”

He added that the industry needs to 
step up and recognize drivers’ skills 
too and said that decals on trucks 
placed by companies who are looking 
for drivers who need “no education” 
to apply, pushes the industry back-
wards.

“Notwithstanding the issues I men-
tioned, for the most part and for the 
foreseeable future…the future of 
trucking is bright and it will contin-
ue to dominate and I look forward to 
watching that happen,” he said. 

Regulations, driver shortage key issues in 2016
Continued from page 1

‘Not to disparage 
hairdressers, but 
that is a skilled 
occupation, 
whereas truck 
driving isn’t’: OTA’s 
David Bradley
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H.R. issues to be on the front burner in Eastern Canada
By Sonia Straface

MONTREAL, QUEBEC

The Quebec Trucking Association 
(QTA) says going forward in 2016 its fo-
cus will turn to addressing the driver 
shortage problem that is affecting its 
member carriers. 

“Our main issues for the coming 
year is our human resources issues,” 
said Marc Cadieux, CEO of the QTA. 
“The shortage of drivers is great con-
cern for our industry. And it’s not only 
the shortage of drivers, but the short-
age of employees in the transportation 
industry as a whole. Whether it’s dis-
patch, mechanics, logistics – there’s a 
great shortage and we need to fix it.”

To help combat the issue head on, 
the association put together a special 
HR committee that looks at strategies 
for attracting younger people into the 
industry that severely needs then. 

Normand Bourque, engineer and 

technical advisor for the QTA and GM 
of the committee, said: “The main 
project that we’re working on with the 
government is to try and get younger 
people into the industry. In Quebec, 
you can’t drive a truck until you’re 19 
so we’re losing a lot of young people’s 
interest and they’re going into other 
trades. So we are going to be working 
with them there to help lower the age.”

Bourque added that ads for jobs in 
the trucking industry will be going up 
in places younger people will be ex-
posed to more frequently, like Face-
book, Snapchat, Instagram and at 
bus shelters in the coming year. The 
QTA also said it is working with high 
schools and guidance councillors to 
help promote jobs within the industry. 

“We’re distributing pamphlets to 
them to give to high school students,” 
said Bourque, adding that informing 
high school students about the opportu-
nities in trucking is important because 
they should know about the industry 

when they haven’t made a commitment 
to college or university yet.  

Cadieux went on to say that 2015 
was a tough year for carriers in north-
ern Quebec in terms of the economy. 

“Certain sectors are doing fairly well, 
but others are having a harder time,” he 
said. “In the northern part of Quebec 
where the mining and forestry is located, 
they are having tough time. In southern 
Quebec, things are a little easier.” 

Frederick Francois, the association’s 
economic advisor, predicted that the 
country won’t see much of a change in 
the economy in 2016.

“I think 2016 will be equal to 2015 
– nothing more and nothing less in 
terms of the economy,” he said, adding 
this is good news to carriers who pros-
pered in 2015.

Further east into the Maritimes, 
Jean-Marc Picard of the Atlantic Prov-
inces Trucking Association (APTA), 
echoed the views expressed by the 
QTA in terms of the economy. 

“I don’t see the economy picking 
up a whole lot of steam next year,” 
he said, adding that business in the 
Maritimes is steady, and that they are 
holding their own. “In terms of ca-
pacity as well, it’s not tight, it’s well 
balanced right now, but the rates I 
mean, anybody should be taking their 
rates up based on that because there’s 
not an overflow of capacity, it’s man-
ageable, but any good carrier should 
keep that in mind and take that into 

consideration.”
Picard said that 2015 was “an okay 

year” for Atlantic Canada because of 
the slow growth experienced by mem-
ber carriers in the year. 

As far as regulatory issues go, Picard 
said his association is looking forward 
to the government helping with estab-
lishing mandatory entry-level training 
across Canada. 

“E-logs are also a priority for us right 
now,” he added. “And single wide-base 
tires have been in discussion as well, 
though we’re not moving as quickly as 
we’d like on that.”

“We’re also hoping that the provin-
cial government is not going to raise 
the price of diesel taxes anymore, es-
pecially here in New Brunswick,” he 
added. “We are at 21.5 cents/litre and 
that is one of the highest in Canada, 
not including carbon taxes.”

Despite the busy year ahead, Picard 
said he is optimistic for the trucking 
industry in 2016.  

“Here in Moncton, we’ve got a good 
hub,” he said. “There’s buildings go-
ing up and that’s all good because it 
means it’s busy. We’re holding our 
own, so we’re happy as well and hope-
fully 2016 will bring lots of growth and 
good things for us. It doesn’t seem like 
it’s going to slow down and everyone 
here in Atlantic Canada both large and 
small carriers seem to be doing well, 
despite the economic conditions we 
dealt with in 2015.”  

TORONTO, ONTARIO

The Ontario Trucking Association (OTA) 

revealed the results of its fourth quarter 

2015 business conditions survey, which 

revealed responding carriers are still gen-

erally optimistic – but increasingly con-

cerned – about the economy and overall 

business conditions.

The OTA said that results showed 

that for the most part, carriers remain 

optimistic the Canadian freight market 

can withstand current economic condi-

tions. Though, things like the weakness 

of the Canadian economy and unprec-

edented rising prices for new equip-

ment appear to have affected carriers’ 

moods, shifting their current and future 

outlook more significantly than in the 

recent past.

Despite this, the OTA says 69% of car-

riers in the survey say they are “gener-

ally optimistic” about the prospects for 

the trucking industry over the next three 

months – 16% lower than this time last 

year, but still a large percentage of re-

spondents overall.

FREIGHT VOLUMES:

The OTA claims that intra-Ontario and 

intra-provincial freight volumes showed 

early signs of cracking in the 2Q2015 sur-

vey and that trend is continuing.

The survey showed that 29% of carriers 

reported volume increases in the previous 

three months, just above the 25% who saw 

improvements in the previous survey but 

still well off the 44% average of carriers 

who expressed volume growth through-

out 2014. 

In addition, 56% report unchanged vol-

umes.

The survey also showed that only 16% 

of carriers reported improved volumes in 

Ontario which is 20% less than the last 

quarter and a 43% drop from mid-2014. 

While the overall majority (60%) still indi-

cate no volume change in this sector, 24% 

report shrunken volumes – the highest 

percentage since the midst of the reces-

sion in 2009.

Of those surveyed, only 35% of carriers 

foresee volumes improving over the next 

six months – down from the 54% who in-

dicated positive expectations in 2Q2015. 

The number of fleets who anticipate con-

tracted volumes are still in the single dig-

its, but previous optimism has shifted to-

wards an expectation of stagnancy as 69% 

predict no changes for at least the next six 

months.

RATES AND CAPACITY:

The OTA said in regards to pricing in 

Ontario, 20% expect improvements, down 

from 33% in the last survey. 

Only 10% of carriers expect rates to 

actually decrease – although that’s 10% 

more than in the last three surveys when 

no carriers suggested the industry should 

brace for softer rates.

Compressed capacity also continues 

to be an issue, the OTA found. A major-

ity (56%) of carriers report no change in 

capacity over the last three months, al-

though only 20% say capacity has tight-

ened, which is the lowest level since 

4Q2013. Looking ahead, 20% think capac-

ity will increase, another fifth of respon-

dents expect tightening and 60% don’t 

think there will be any fluctuation.

CARRIER COSTS:

The survey also should that fleets are 

struggling to keep costs in check. Nearly 

all respondents said that tractor and en-

gine prices have gone up by at least 10%, 

while 40% of carriers surveyed said that 

prices increased 20% or more. Until this 

year, OTA said that almost no respondents 

have ever reported engine/tractor costs 

rising more than 20%.

In addition, the survey found that 92% 

of respondents reported report wage in-

creases in the 2-5% range with nearly one 

in 10 carriers saying they have increased 

pay by 10%.

TOP CONCERNS:

The top concern facing Ontario carriers, 

according to those surveyed, is still the 

driver shortage with 40% (down from 50%) 

citing it as their biggest worry. The second 

top concern was the economy (27% said 

it was their top concern) and the third was 

capacity/rates (23%). 

Ontario carriers increasingly 
concerned about economy

The year that was
How did the trucking industry fare in 2015? Here’s 

a snapshot of how key indicators of the trucking 

industry’s health performed year-to-date 

through October compared to 2014:

Indicator Source YTD change

US for-hire truck 
tonnage

American Trucking 
Associations

+3%

Canadian spot market 
freight volumes

TransCore Link Logistics -24%

NAFTA Class 8 truck 
orders

FTR (FTRintel.com) -17.6%

Trailer orders FTR (FTRintel.com) -11.4%

Canada Classes 6-8 
truck orders

Daimler Trucks 
North America

+3.7%

Attracting youth into the trucking industry will be one of the priorities for 

the QTA in Quebec.



eorge Orwell didn’t 
describe Big Brother 
in a f lattering light. 
In his book 1984, the 
slogan “Big Brother is 
watching you” offers 

a recurring reminder that everyone is 
under constant surveillance.

It’s an image that many drivers 
tend to reference when they’re wor-
ried about the way their activities are 
monitored.

The days of a truck driver disap-
pearing from view between a f leet 
yard and a customer’s dock are long 
gone. Equipment locations can be 
plotted right down to the intersec-
tion, and that is just the beginning. 
Electronic logging devices track 

hours of service. 
Telematics can identify how light 

or heavy someone is on the throttle or 
brakes. 

Add cameras into the mix, and f leet 
managers now have a view that was 
once limited to people riding along in 
the passenger’s seat.

They are all valuable management 
tools, but the secret to driver accep-
tance involves clearly explaining how 
the technology will make a positive 
difference in their lives.

Long-time drivers, for example, of-
ten push back in discussions about 
electronic logs, usually insisting that 
they will no longer be able to perform 
their job, or have to drive when they 
need to rest. Many are surprised to 

learn how the systems can improve 
situations. Aside from eliminating a 
form of paperwork, one f leet found 
that drivers gained about 30 minutes 
of driving time per day after elimi-
nating common logbook errors. (They 
were often applying “on duty” time to 
“driving” time). 

The more forthcoming and detailed 
the related explanations can be, the 
better. It is always better to address 
questions and concerns in an open 
meeting than to leave room for the 
rumours and innuendo that come 
from “truck stop philosophers.”

The introduction of speed limit-
ers offer a perfect example of that. 
When Ontario and Quebec first in-
troduced the requirements, I actually 

came across drivers who insisted that 
setting speeds at or below 105 km/h 
would void an engine’s warranty. 

Of course, nothing could be further 
from the truth, but it is difficult to ad-
dress concerns until they are raised.

Some technologies are even being 
embraced by drivers before the f leets 
themselves. In recent years, many 
owner/operators have begun to in-
stall dash cams after viewing You-
Tube videos of close calls that showed 
other motorists at fault. 

Truck drivers, after all, are of-
ten not to blame for collisions. After 
studying more than 8,000 collisions, 
the University of Michigan Trans-
port Research Institute (UMTRI) 
found that trucks were at fault 26% of 
the time. With video evidence, driv-
ers can offer more than their word as 
proof of what happened.

The best way to introduce dash 
cams is to explain to drivers how the 
images can prove they were also in 
the right. Even the lenses that point 
into a cab can prove someone was not 
texting while driving.

The data generated through 
telematics can give f leets valuable 
insights to help improve everything 
from fuel economy to insurance 
claims. 

An unusually high number of hard-
braking events can identify a driver 
who tends to tailgate, making it pos-
sible to focus training in defensive 
driving. 

Data from the US-based CSA pro-
gram, meanwhile, suggests that a 
driver caught speeding by more than 
24 km/h is 67% more likely to be in-
volved in a crash. They won’t all get 
tickets for these speeds, but the en-
gine and GPS data will watch the rest 
of the time.

Drivers are even more likely to ac-
cept the idea of monitoring if the data 
is combined with incentive programs. 
The secret is to ensure that any re-
lated criteria is specific and manage-
able. The ultimate goals and targets 
need to be within reach as well. Some 
of the most successful rollouts involve 
installing the equipment to gather 
data to establish benchmarks before 
actually suggesting what drivers have 
to achieve.

A f leet-specific tracking system can 
also protect people from using the 
wrong types of technologies. 

Without an in-cab guidance sys-
tem, for example, someone could de-
cide to use the mapping software al-
ready on their smartphone. 

The problem is that many of the 
recommended routes may not take 
into account restrictions on vehicle 
heights and weights, or steer a truck 
onto an expensive toll route. 

And one of the best ways to intro-
duce any new technology is to involve 
champions within the f leet. Coaches, 
trainers and supervisors need to un-
derstand the reasons for these tools 
so they can convey the same details 
to those who are driving the equip-
ment. It is just another example of 
how powerful information can be. 

Don’t worry about 
‘Big Brother’

This month’s expert is Kevin Dutchak, risk 
services specialist with Northbridge Insur-
ance. Kevin has served the trucking indus-
try for more than 25 years as a driver, in 
operations, safety, training and risk man-
agement services. Northbridge Insurance 
is a leading Canadian commercial insurer 
built on the strength of four companies with 
a longstanding history in the marketplace 
and has been serving the trucking industry 
for more than 60 years. You can visit them 
at www.nbins.com.
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his is in response to 
Al Goodhall’s Over 
the Road column in 
the December issue of 
Truck News. 

I wanted to share 
the other side of the coin, so that other 
women and the men they love under-
stand it is difficult for both partners in 
this relationship.

In 2001 I met the man who will be-
come my husband in 2016. He is the 
most important man in my life, but 
my life with him over the last 14 years 
hasn’t always been easy. 

When Tom and I met, I never had 
any idea what being his girlfriend 
would mean. 

While my friends had their spous-
es home every night, I was never sure 
when Tom would be home. Some 
weeks he was home every night and 
other times he was gone for a week or 
two at a time. 

There were – and still are – times 
when our cell phones spend more 
time with us than we do with each 
other. I’m glad for the technology, it 
has helped, especially in those times 
when I missed him so much but hear-
ing his voice helped a little. 

When we first got together I would 
sometimes go on the road with him. It 
served two purposes. 

One, I got to spend time with him 

and two; I learned to appreciate his 
job and the challenges it presents. 

I didn’t simply sit in the truck when 
he arrived at his destination, I got out 
and helped. I have never been one 
to sit back and let others do manu-
al labour on their own, especially if 
I knew I could help and it brought us 
together as a couple. Needless to say, 
I impressed more than one trucker 
when I got out of the truck, put on a 
pair of work gloves and started undo-
ing straps and chains. 

When we went on long hauls to-
gether, I stayed up as long as I could. 
We didn’t always talk but I like to 
think that simply having the com-
pany helped to alleviate his feeling 
alone on the highway. 

The miles and days were long. At 
least I got sleep whenever I want-
ed but I did my best to keep up with 
Tom. It wasn’t always easy.

In addition to being involved with a 
trucker, I was also a step-parent to his 
two children. I have no children of my 
own so this was an additional chal-
lenge for me. I was lucky because his 
kids appreciated me from the start. 
We had our differences and thankful-
ly, Tom was only a phone call away to 
help us get through the rough spots. 
With their dad on the road, we had to 
learn to get along and are stronger as 
a family now because of it.

Being involved with a trucker also 
requires me to be a jack of all trades. 
Living alone part-time means tak-
ing charge if something goes wrong 
in the house. There were many times 
when I really wish he had been home 
but again, technology was a saving 
grace. A phone call to calm me down 
and then I did what I needed to fix 
whatever problem life threw at me. I 
have my own tool set for a reason and 
I wasn’t afraid to use it.

Our relationship has emotion-
al highs and lows. There were times 
when I didn’t like Tom’s job. I didn’t 
like the fact that his job took him 
away from me so much and I didn’t 
like that it took him away from his 
children. They love their dad but I 
knew his being away was hard on 
them as well. I used the guilt card on 
occasion. It wasn’t fair but I did it. 

Usually the guilt was dealt out over 
the phone and I should have appreci-
ated him when he was home but there 
were times when I wasn’t as nice as 
I should have been. It was my way of 
saying, ‘This is what you get for be-
ing away.’ I hurt and without think-
ing about it, I wanted to hurt him. It 
took a few years before I learned I was 
hurting us both. 

I can’t get that time back but now I 
appreciate my time when he is home 
that much more, even though I joke 

about wanting him to go back to work 
five minutes after he gets home. We 
truly have a special relationship. I 
still get frustrated sometimes but at 
least now I am honest and open about 
it. I keep myself busy and no longer 
give up my plans on the off chance 
he will be home. When you live with 
a trucker, you are both single and in 
a relationship – it all depends on the 
day as to which relationship I am in.

I used to worry back in the day 
when I heard of an accident involv-
ing a trucker and never knowing if 
he was the one involved. I learned 
early on that I couldn’t worry every 
time there was an accident. I had to 
trust in a power greater than both of 
us that he was okay. It was probably 
two years into the relationship that I 
stopped calling when I learned of an 
accident. I couldn’t live my life that 
way but I hoped he appreciated my 
concern. I called because I cared and 
always will.

It takes being with a trucker to ap-
preciate what they do and going on 
the road made me appreciate Tom 
and all the other truckers more. I re-
ally wish everyone understood the ef-
fort that all truckers put forth to keep 
themselves and those around them 
safe. 

I wouldn’t give my trucker up for 
the world, I love him and I know with-
out him and all the other hard work-
ing truckers I wouldn’t have any of 
the beautiful things I do. 

Trucking takes a 
toll on wives, too NATALIE MERRITT

Natalie Merritt lives in Melancthon, Ont. and 
writes about all the fascinating themes life 
has thrown her way. 
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Can pick up and drop off 20' boxes anywhere horizontally ... 
no lifter required! Detachable and interchangeable 

gooseneck for pick up or tractor use.
SEE THE VIDEO AT: www.harriertrailer.com/video/

   HARRIER CHASSIS  NEW

Optional heated box  
with front wall prepped 

for heater.

Optional heated box  
with interior 

plywood lining.

Optional heated box  
with interior 

Kemlite lining.

CONTACT US TODAY FOR FURTHER DETAILS
416-818-5338 I sales@Zsource.ca I www.Zsource.ca

• 100% MADE IN USA
• NO OFFSHORE COMPONENTS
• ALL MATERIAL FROM CANADA & USA
• F.O.B. BRAMPTON, ONTARIO

NEW ONE WAY 20' AND 40' BOXES

AVAILABLE FOR SALE NOW!
53' DRY DOMESTIC HIGH CUBE 

STEEL CORRUGATED BOXES

Jimmy
Zborowsky
President
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... AND MORE!

    Happy
Holidays!

4 HR. DRIVE-IN SERVICE 
FOR MOST TRUCKS!

Open 6 Days A Week!
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519-621-1209 
After hours: 
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#10 HALE ROAD, BRAMPTON, ON  L6W 3M1 
905-487-1209 • 1-877-950-0099 
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Season’s
Greetings  

& Best Wishes  
for the Coming 

Year!!

Wayne Noftle  •  1-800-401-9138  •  Fax: 1-888-795-2258 
  6705 Tomken Rd., Suite 219 Mississauga, ON L5T 2J6

www.statesideconsultants.com

WE GUARANTEE IT!

BUSINESS 
DAYS!

With over 40 years experience in the Transportation & Insurance Industry!

 START
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TRUCKING
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WOODBRIDGE, ONTARIO

Titanium Transportation Group an-
nounced that it has acquired ProNorth 
Transportation. Titanium acquired 
all of the stock of ProNorth for a total 
cash consideration of $5.8 million and 
1,750,000 common shares. 

ProNorth is an asset-based compa-
ny based in North Bay, Ont. with ter-
minals in Mississauga and Sudbury, 
Ont. and facilities in Timmins, Ont. 
It provides truckload van services to 
more than 250 customers with 110 
power units, 280 trailers and 150 em-
ployees and owner/operators.

Titanium says the acquisition in-
creases its fleet size by more than 30% 
to a total of more than 450 power units 
and 1,200 trailers.

Titanium will also be purchasing 
certain real estate used in the opera-
tion of ProNorth for the aggregate pur-
chase price of $2.5 million.

“Titanium has a proven track re-
cord of acquiring asset-based trans-
portation companies, extracting syn-

ergies, and implementing its leading 
edge technology,” said Ted Daniel, 
CEO of Titanium. “This acquisition 
expands Titanium’s geographic profile 
in Northern Ontario, allows for syn-
ergies with Titanium’s existing lanes 
and Bracebridge terminal, and creates 
a platform for growth in the region. In 
addition, ProNorth’s dry van business 
is highly complementary to Titanium’s 
existing flatbed business in Northern 
Ontario.”

Brian Glass, CEO of ProNorth add-
ed, “Titanium provides a unique and 
compelling opportunity to partici-
pate in the rapid growth of a new gen-
eration transportation company. We 
are excited to be joining the Titanium 
team.” 

Titanium continues buying 
spree with ProNorth acquisition

Trimac wins 
safety award
CALGARY, ALBERTA

Trimac Transportation has received Certifi-

cate of Recognition (COR) status from the 

B.C. SafetyDriven COR Program, winning 

two awards of excellence for Large Em-

ployer – General Trucking and Best Overall.

“Being recognized as a safety leader is 

very important to Trimac,” said Ross Driver, 

manager of safety, service and security 

for Trimac Canada’s dry bulk product line. 

“‘Service With Safety’ has been our com-

pany commitment and motto since day one. 

Receiving these COR achievement awards 

is validation of all the hard work and ef-

fort of every employee at Trimac to put our 

company in a position of safety, service, 

and performance leadership in the delivery 

of bulk transportation, logistics and related 

transportation services.”

Trimac has head offices in Houston,  

Texas and Calgary, Alta., where the com-

pany has been COR-certified for several 

years through the Alberta Motor Transport 

Association.

Now being recognized by COR in B.C. 

means Trimac qualifies for a 10% rebate on 

its WorkSafeBC premiums.

“Obviously the financial aspect is good 

from the business side of things, but hav-

ing the recognition of being one of the top 

carriers out there is definitely good for 

promoting the program internally with our 

staff and also with our branches and cus-

tomers,” said Driver. “Having that plaque 

in your office is definitely a morale booster 

for staff. It shows you’re being recognized 

for going above and beyond safety legal 

and regulatory requirements and achieving 

the highest standards.”

Prior to a company audit by COR, B.C.’s 

SafetyDriven Program offers a gap analy-

sis with a health and safety advisor free of 

charge, which provides employers with a 

list of deficiencies and corrective measures 

the company should rectify.

The audit process is to ensure an em-

ployer’s health and safety management 

system is working at a base level or better 

and continuing to improve. 
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or visit us at www.morricetransportation.com

O/O's
can earn over 

$1.45 /MILE

er 

LLLLLEEEEEEEEEEE
Single
Drivers

can earn over 

$.56 /MILE

For more details on how to become part of a well established family business 
either as a Driver or an Owner Operator, please call Brad at

1-800-567-3260 ext. 245

Open Board
Regional Lanes 

DRIVERS & O/O'S
PAY PACKAGE INCLUDES MILEAGE PAY PLUS:
• performance bonus paid monthly 
• paid drops and hooks
•  paid US border crossing
• paid loading / unloading
•  paid per hour for hourly work /detention
•  benefits available for both - call for details
•  late model DEDICATED units for  

Company drivers - NO SLIP SEATING
• 95% skid freight
• 97% outbound trailers pre-loaded

OWNER OPERATORS ALSO ENJOY:
• Company paid plates
• paid tolls and bridge crossings
•  the ability to participate in our Company  

fuel saving program
• yard fuel at a discounted rate - Windsor ON. yard only
•  free installation and use of our Qualcomm satellite 

system - complete with E-logs 
• Company pays for decals

Looking for drivers to work out of Milton, 
Windsor, Chatham and London yards

$1000SIGN ON BONUS

www.morricetransportation.com

 Happy
Holidays!

COMPANY BUNK DRIVERS /
OWNER OPERATORS NEEDED

FOR STEADY YEAR ROUND WORK!

•  All Tolls, Border Crossings  
and Empty Miles paid

• Paid Waiting Time

•  Some Dedicated Lanes  
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IMMEDIATELY
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FOR CANADIAN
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FUEL CAPPED AT 
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Wishing you  
a safe and 

happy holiday 
season!
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we pay for
performance

WE PAY FOR
PERFORMANCE

At Hyndman, we reward hard work. In addition to our 
comprehensive pay, company paid benefits starting 
on Day 1, and 2 pay days per week, Hyndman offers 

many outstanding bonus opportunities.  Join our 
success today and let us reward your hard work!
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» PRODUCTIVITY INCREASE BONUS
» DRIVER REFERRAL BONUS
» SAFETY BONUS
» QUARTERLY MILEAGE BONUS
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Wishing you and your family a safe and happy holiday!

(800) 499-4997  |  DRIVEHYNDMAN.CA

http://drivehyndman.ca


heel separations 
have made their 
way back into 
prominence in 
media coverage 
lately, bringing 

back not-so-fond memories of the wheel 
separation epidemic in Ontario in the 
mid- to late-90s, which resulted in nu-
merous crashes, leading to injuries, and 
in far too many cases, death. In those 
days it seemed a wheel separation was 
reported in the media almost daily. 

The recent media coverage has been, 
in part, a result of a tragic incident near 
London, Ont. that occurred on Nov. 6, in 
which a separated wheel went over the 
median, slammed into the driver’s side 
of a car and killed a driver heading in the 
other direction. 

Six days after this, in close to the same 
location, another wheel separated and 
went over the median, striking a van car-
rying two adults and four children. The 
van was destroyed, but luckily everyone 
survived. Both of these incidents were 
covered by the London Free Press. 

In 1997, 215 wheel-off incidents were 
reported to the Ministry of Transporta-
tion of Ontario (MTO). To help combat 
this problem, laws were changed drasti-
cally, with increased fines and an abso-
lute liability law put in place, meaning 
no defence could be offered if a wheel 
separation charge was laid. The change 
in laws, in part, played a role in reducing 
wheel separations and by 2010, reported 
wheel separations were reduced to 47. 

Since 2010, these numbers have in-
creased steadily, to 56 in 2011, 97 in 2012, 
147 in 2013, 148 in 2014, and 82 up to the 
end of October of 2015. These recent trag-
edies, and an increase in reported wheel 
separations, have led the Ontario Trans-
portation Minister Steven Del Duca to 
ask his Ministry to report back to him on 
suggestions to improve safety. 

Have wheel separations really in-
creased? When we look at the numbers, 
there is no denying the number of report-
ed wheel separations have increased, but 
do we really think the trucking industry 
has gone back to the days of the mid-90s 
when it comes to proper wheel installa-
tion, maintenance and inspection? 

Strides have been made in technol-
ogy, and our knowledge as a whole as to 
proper installation, maintenance and 
inspections has increased dramatically 
since the 90s. I also believe the major-
ity of the companies in the industry do a 
much better job of overseeing and ensur-
ing proper procedures and inspections 
are carried out.  

With this being said, you may be ask-
ing, what gives with the increase in num-
bers? One thing that may explain some 
of the increase in reports, is the way in 
which the wheel separations themselves 
are reported. In 2012, the MTO went to 
an electronic reporting procedure, tran-

Addressing 
and 
avoiding 
wheel-offs

BILL CAMERON

W
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sitioning from the previous paper re-
porting format. This made the reporting 
process much simpler for the OPP, who 
report the majority of the wheel-offs to 
the Ministry. It is likely more than coin-
cidence that the reported numbers in-
creased with the new reporting system. 
I believe the improvement in ease of re-
porting is a good thing, as in order to 
remedy our problems, we need to ensure 
we have as much accurate data as pos-
sible. Whether we believe wheel separa-
tions have increased or not, however, in 
reality does not change the fact that any 
wheel separation is a bad thing and any 
serious injury or death as a result is a ter-
rible tragedy. We as an industry must do 
everything we can to prevent this. 

We all need to do our part, especial-
ly in the winter months. Statistics have 
shown that the number of wheel sepa-
rations increases during the months of 
January and February. There are likely a 
number of reasons for this, ranging from 
materials becoming more brittle in cold 
weather, to roads becoming rougher with 
more potholes, cracks, snow build-up, 
etc., which increases the strain put on 
the wheels, as well as possible shortcuts 
being taken on trip inspections by some 
operators during bad weather. In order to 
ensure you, your company, and the trav-
elling public are all protected and as safe 
as possible, here a few simple steps to re-
duce the chances that you are involved in 
a wheel-off:

• Ensure you stress to your drivers 
that a thorough trip inspection needs to 
be completed daily – and perhaps even 
more so during the winter – as the harsh 
conditions increase the chance of de-
fects. Ensure drivers are fully trained on 
proper inspection procedures and know 
what they should be looking for and re-
porting. 

• Ensure you have a preventive main-
tenance program that has your equip-
ment going through a shop to be checked 
over by licensed technicians on a regu-
lar basis. No matter how thorough an in-
spection your drivers do, there are just 
some things they can’t see.

• Have a procedure in place to ensure 
your shops, whether internal or third-
party, communicate to your drivers and 
operations personnel when a wheel has 
been removed, and therefore must have 
the lugnuts re-torqued. (A best prac-
tice is to ensure lugnuts are re-torqued 
within 100 kms). Ensure you have a fol-
low-up system in place to make sure the 
re-torque was done as required. The pro-
cedure must be communicated to all 
parties involved to ensure compliance. 

• Ensure your technicians are ful-
ly trained and kept current on proper 
wheel installation procedures, and certi-
fied to do wheel installations. If you work 
with third-party facilities, make sure 
their technicians are certified to work on 
wheel installations. Never assume. 

This is just a short sample of a few sim-
ple things you can do, and is by no means 
exhaustive. Check with regulations to en-
sure all procedures are being followed.  

Mike Millian is president of the Private Mo-
tor Truck Council of Canada, the only national 
association that represents the views and in-
terests of the private fleet industry. He can be 
reached at trucks@pmtc.ca. 
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ithin the first 10 
days of Decem-
ber we had sev-
eral clients call 
to say they were 
almost scammed 

by someone claiming to be from Can-
ada Revenue Agency collections.

This “agent” was telling people 
they needed to pay their debt imme-
diately or face jail time. Our clients 
explained that if they owed money 
this was the first they’d heard of it. 
The caller was relentless with threats 
and trying to obtain payment. Thank 
goodness these folks had the confi-
dence to hang up the phone.

Tax agencies like CRA are perfect 
foils for scammers. Innocent peo-
ple will give up their social insurance 
number, credit card number, bank 
account number, passport number – 
whatever it takes to satisfy the taxman. 
At the same time, people are naturally 
attracted by the idea of paying less tax. 

Easy targets

Unfortunately, this combination 
makes them easy targets for thieves.

Christopher Houston and Steven 
Kendall were found guilty on fraud 
charges in relation to a complex RRSP 
scheme. Houston and Kendall offered 
the owners of self-directed RRSPs an 
opportunity to invest off-shore with-

out paying federal withholding tax. 
A significant number of investors 

lost their retirement savings: court 
documents show that Houston re-
ceived $2,466,028 and Kendall re-
ceived $833,593 from the various enti-
ties that were involved in the scheme.

Richard Stanchfield, an “educator” 
for an outfit called Paradigm Educa-
tion Group, “taught” students how to 
restructure their affairs to avoid paying 
income tax. He was compensated with 
a percentage of each student’s gross in-
come in exchange for his teachings. 

CRA said Stanchfield failed to re-
port $224,048 in taxable income for 
the 2003 to 2008 tax years, evading 
$31,012 in federal income tax. He was 
found guilty on one count of income 
tax evasion and one count of counsel-
ling others to commit fraud.

Anthony McPhail, a tax preparer 
and proprietor of Valet Vending Ser-
vices, created a scheme whereby he 
convinced 49 of his clients they could 
make money by buying and reselling 
chocolates to benefit charities. 

A CRA investigation revealed that 
no charities benefited from these 
sales. McPhail then claimed more 
than $3.8 million in fictitious busi-
ness losses over a four-year period on 
his clients’ tax returns. As a result, 
$231,599 in income tax was evaded. 
McPhail was sentenced to 18 months 

in jail and fined $323,402.

Be vigilant

If something sounds too good to be 
true – even if it’s coming from your 
accountant – get another opinion. 

It’s especially so if someone tells 
you that Canadians do not have to 
pay tax on the income they earn. Ca-
nadian courts have repeatedly and 
consistently rejected all arguments 
made in these tax protester schemes, 
and people are paying big fines for 
failing to file tax returns.

Look, no one wants to pay more tax 
than they have to, and trying to re-
duce what you owe takes planning 
and discipline. By taking more con-
trol over your finances, you’ll have 
the confidence to question someone 
who promises something that sounds 

too good to be true.
If you receive something suspicious 

and want to make sure it’s from CRA, 
call the agency yourself at 800-959-
8281 for personal services or 800-959-
5525 for business services. Agents will 
be able to confirm whether any CRA 
department is looking to contact you.

CRA does not ask for personal in-
formation of any kind by email or text 
message (chances are, they have it 
already), including communications 
that direct you to a CRA Web site 
where you’re then asked to verify your 
identity by entering your SIN or pass-
port information. They don’t request 
payments by prepaid credit cards or 
ask for information you wouldn’t pro-
vide in your tax return.

While there is always a cost for do-
ing things the right way, doing things 
the wrong way almost always costs 
more. The cost of getting duped by 
someone you thought you could trust, 
however, can be devastating both 
personally and financially.

The best way to protect yourself 
from fraud is to understand what 
you’re signing and who you’re deal-
ing with. Don’t keep this warning 
to yourself. Make sure your spouse, 
kids, parents, and fiends all know.

If you have questions, ask. If your 
gut tells you to seek a second opinion, 
trust it. 

Scamming season 
is here again

Scott Taylor is vice-president of TFS Group, 
a Waterloo, Ont., company that provides ac-
counting, fuel tax reporting, and other busi-
ness services for truck fleets and owner/op-
erators. For information, visit www.tfsgroup.
com or call 800-461-5970.
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If something 
sounds too good to 
be true – even if it’s 
coming from your 
accountant – get 
another opinion.

           Please call Kara

877-790-1226 ext. 2242www.contransflatbedgroup.com

            LOOKING FOR 
     U.S. CAPABLE 
 OWNER OPERATORS
        COMPANY DRIVERS&

SIGN ON 
BONUS

US CAPABLE OWNER OPERATORS 
& COMPANY DRIVERS

NEW MILEAGE RATE
OUT OF NORTHERN ONTARIO FOR OO’s

      New

 2015
equipment

NEW ACCOUNTS & STEADY WORK

We would like to wish you  
and your family a wonderful 

holiday season!

http://www.tfsgroup.com
http://www.contransflatbedgroup.com


Loads paid on per ton basis PLUS Fuel Surcharge
with a minimum per mile Guarantee.

WE PRESENTLY HAVE THE  
FOLLOWING POSITIONS AVAILABLE

8    Owner Operators for Canada/U.S. B-Trains 

    2   Owner Operators for ON / PQ / NY 
       on aluminum 4 axles 

C A R R I E R S  BULK  G P  I N C .

WE PAY YOUR 1ST MONTH 
TRUCK PAYMENT & WAGES

Multi-Axle Dump 
Division

MAKE YOUR SWITCH TO OUR FAMILY
with No Start-Up Costs

Season’s Greetings & Best Wishes  
in the coming  year!

VALID CANADIAN PASSPORT A MUST

FAST CARD AN ASSET

WE PROVIDE
• All Base Plates

• All Border Crossings

• Heavy Users Tax (HUT)

• U.S. Border Crossing Decal

• All U.S. Tolls

• All U.S. Licensing

• Wetline installation

• Safety & Seniority Bonus

ADDITIONAL BENEFITS 
•  Competitive Truck Insurance rates

•  Driver Care Insurance – includes  

buy down, down time, towing and  

medical insurance plus optional truck  

payment insurance

•  Excellent fuel prices with company  

fuel and credit cards

•  Clean and well maintained equipment

• Steady year round volumes

• Dedicated Trailers

• Pre-dispatched Daily

• Optional Weekend Work

Call Vern at 
1-888-209-3867 
or 519-536-1192 



COTEAU-DU-LAC, QUEBEC 

GAIN Clean Fuel together with C.A.T. 
and Gaz Metro opened Quebec’s first 
GAIN Clean Fuel compressed natural 
gas public station in November.

The new station is located at 4 
Transport Street in the industrial park 
of Coteau-du-Lac and will provide 
North American carriers with alter-
native fuel to support C.A.T.’s growing 
fleet of CNG trucks. 

Many local dignitaries attended the 
grand opening.

 “The fight against climate change 
pushes us to innovate and rethink the 
way things were done in various sec-
tors, including the transportation sec-
tor which emits close to 45% of total 
greenhouse gas emissions in Quebec. 
The Government supports Quebec 
businesses in their transition into this 
carbon constrained world. The Eco-
camionnage program gives business-
es the necessary leverage to contrib-
ute, in their own way, to reducing their 
GHG emissions, and thus, take steps 
toward more sustainable practices,” 
said Robert Poeti, Quebec Minister of 
Transport.

Daniel Goyette, president of C.A.T. 
added, “We’re proud to be a leader in 
the industry in utilizing CNG to re-
duce emissions. We’ve made an in-
vestment in our future with the con-
version of more than 100 trucks to 
CNG. It’s been a very positive move by 
reducing our greenhouse gas emis-
sions and creating fuel price stability. 
We couldn’t be happier with our part-
nership to make this facility a reality.”

Goyette added that close to one 
third of C.A.T’s fleet operates on CNG.

The partnership involves US Ven-
ture Gain Fuel Canada – which owns 
the GAIN Clean Fuel brand and builds 
and operates the station, and Gaz Met-
ro – the supplier of natural gas to the 
facility.

“We’re excited for the opening of the 
first GAIN Clean Fuel station in Que-
bec,” said David Vincent, director, 
business development and renewable 
energies at Gaz Metro. “It’s great to see 
C.A.T. take a leadership role in helping 
to get this station built. They have def-
initely embraced alternative energy 
and we hope that other carriers follow 
C.A.T.’s lead and take advantage of the 
many benefits CNG offers.”

This is the second of five GAIN 
Clean Fuel station locations to open 
in North America in partnership with 
C.A.T. 

The first station opened in Missis-
sauga, Ont. in late October. The other 
three stations locations include Lar-
edo, Texas; Charlotte, North Caroli-
na and Scranton, Pennsylvania. These 
stations are finishing up on construc-
tion and will be opening soon.

“We’re thrilled to have our second 
location in Canada open for business,” 
said GAIN Clean Fuel’s Marc-Andre 
Paquin. “This is one of the most heav-
ily traveled trucking corridors in all 
of North America (A-20/H-401) and 
we look forward to serving not only 
C.A.T., but other carriers seeking to 
take advantage of the benefits. We 
hope this station will encourage other 
US based carriers to seek new oppor-
tunities in Canada.” 

New CNG fuel 
station opens 
in Quebec
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 1-866-569-7964

Visit our website: 
www.keypointcarriers.com

Wishing Everyone a Merry Christmas
and a Happy New Year

from Keypoint Carriers Limited

Join the family. 
Drive the business.

rosedale.ca/drivers
T1.855.721.3962 | F1.844.314.5953

“Rosedale is a diverse 
company of equals; a 
business that treats you  
like a brother. I feel so  
lucky I found Rosedale  
as my family.”
Arthur D., Rosedale Driver 8-years

Friendly drivers 
this is your home

Rosedale Transport 
is an equal opportunity 

employer.

Company Highway Drivers: $0.514/mile

Owner Operators:  
New higher mileage rates  

http://www.keypointcarriers.com
http://rosedale.ca/drivers


s you travel the 
roads, do you pass 
the time listening to 
talk radio? Sure, so-
cial issues are im-
portant, but why not 

tune your radio to a music station 
sometimes instead? 

Whether you prefer country, rock or 
classical, listening to the music you en-
joy is good for you. Music is therapeu-
tic; it’s an integral part of many dif-
ferent types of therapies. So, why not 
commit some time each day on the 
road to catch some tunes and enjoy 
music’s many benefits? 

Did you know that music can help 
you physically? Listening to music im-
proves heart rate and blood pressure. 
According to a study in Italy, listen-
ing to classical, Celtic, or Indian music 
while consciously breathing slowly for 
30 minutes a day dropped the listeners’ 
systolic blood pressure by four points, 
which is the same improvement you 
would get by cutting back your salt in-
take. Just 30 minutes of music every day 

could significantly reduce high blood 
pressure. 

Listening to joyful music also con-
tributes to healthy blood vessels and 
particularly improves your endothelial 
cells’ (the cells lining your circulatory 
system) ability to function properly, al-
lowing your blood vessels to dilate and 
constrict appropriately. 

In a recent study, joyful music was 
seen to increase the flow-mediated di-
lation (FMD) in the listener’s brachi-
al artery by 26% – a result usually only 
seen with aerobic exercise or statin 
therapy. 

Conversely, this same study showed 
that listening to anxiety-triggering mu-
sic negatively impacted blood vessels, 
decreasing the FMD by 6%.

If you have pain, listening to music 
may help lessen its severity. According 
to a study from the University of Utah, 
focusing on a melody can blunt even 
sharp pain.

 In this study where volunteers lis-
tened to music tapes while receiving 
brief electric shocks, people listening to 

music reported a much lower the level 
of pain when shocked than people not 
listening to music. 

Music is more than just a distraction. 
It changes how your brain responds to 
pain stimulus by reducing activity in 
the amygdale – an area of the brain that 
regulates negative emotions. 

At the same time, music triggers the 
neural systems that stimulate pleasure, 
releasing endorphins to counteract the 
feeling of pain. Music may even reduce 
your level chronic pain by up to 21% for 

a variety of painful conditions, includ-
ing osteoarthritis, rheumatoid arthri-
tis, and disc problems. 

As well, scientists have seen that lis-
tening to music that creates a positive 
and profound emotional experience 
can help your body maintain its level of 
good health. 

Music improves your immune func-
tion by triggering your body to secrete 
immune-boosting hormones to help 
fight sickness and disease.

Music can also improve your physi-
cal performance. 

Music that motivates you can take 
the drudgery out of any activity, mak-
ing it seem more like recreation and 
less like work. 

Because music releases muscle 
tension, it improves body coordina-
tion and movement, improves mental 
awareness, and enhances the ability to 
physiologically relax. 

Lively music can boost your energy 
level and effectively eliminate fatigue 
caused by monotonous work or exer-

cise-induced fatigue, improving pro-
ductivity. Listening to upbeat music 
can be a great way to find some extra 
energy to help you think clearly and 
perform better in high-pressure situa-
tions.

Music is good for your brain, too. Ac-
cording to a report in the journal Neu-
roscience of Behavior and Physiology, 
people are able to more quickly recog-
nize visual images, such as letters and 
numbers when either rock or classi-
cal music is playing in the background. 
Music has the power to enhance some 
types of higher brain function, such as 
reading and literacy skills, spatial-tem-
poral reasoning, math abilities, and 
emotional intelligence.

Music can be a great mood-boost-
er, too. Music is relaxing and has been 
found to be as effective as massage for 
reducing tension. 

According to Stanford University, 
music with a slow beat encourages the 
slow brainwaves that are associated 
with relaxed or meditative states. 

Slow music can also lower the stress 
hormone, cortisol – a hormone that is 
also responsible for weakening your 
immune system, increasing your risk 
of heart disease, interfering with your 
learning and memory, lowering your 
bone density, and increasing your 
blood pressure. 

For some people, music can also trig-
ger other biochemical stress effects 
which can help reduce the symptoms 
of migraines, PMS and/or depression. 
Just a half-hour of relaxing music each 
day could noticeably impact your mood 
and overall health.

Because it is relaxing, music is an ef-
fective, drug-free method for reducing 
sleep issues. Studies show that listen-
ing to 45 minutes of classical music be-
fore bed can help lull you to sleep and 
improve your general quality of sleep. 
It promotes better sleep patterns by re-
laxing muscles, reducing sympathetic 
nervous system activity, and decreas-
ing anxiety, blood pressure, heart and 
respiratory rate.

So, the next time you get into your 
rig, turn your radio on and enjoy some 
tunes – stay healthier for just a song. 

This will be music 
to your ears

Karen Bowen is a professional health and 
nutrition consultant, and she can be reached 
at karen_bowen@yahoo.com.
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KAREN BOWEN

Preventive
Maintenance

Just 30 minutes of 
music every day 
could significantly 
reduce high blood 
pressure.

    Requires 

U.S. Drivers
Owner Operators
& Local Drivers (F/T & P/T) 

WE REQUIRE
Clean, reliable tractor
2 yrs. Experience
Clean driving record
Good work attitude

WE OFFER
Steady work
Highest rates in the industry
Weekends off
Great work environment

5072 Whitelaw Road, Guelph, Ontario N1H 6J2 • 519-827-0431

((

Call: 888-772-6542
Fax: 519-827-9279

joe@doyletransportation.ca
www.doyletransportation.ca

Season’s Greetings

  

Company &  
Owner Op Singles  

for CDN/U.S.  
Schedules 

11,900 miles/month 
 

1. Depart Sunday morning from 

Home time is Thu PM - Sun AM 
2. Depart Monday morning from 

Home time is Fri PM - Mon AM 
3. Depart Tuesday morning from 

Home time is Sat PM - Tue AM  
4. Depart Wednesday morning 

Home time is Sun PM - Wed AM  

 

mailto:karen_bowen@yahoo.com
mailto:joe@doyletransportation.ca
http://www.doyletransportation.ca
http://www.arnoldbros.com
mailto:recruiting@arnoldbros.com


Dr. Christopher H. Singh runs Trans Can-
ada Chiropractic at the 230 Truck Stop in 
Woodstock, Ont. He can be reached at 519-
421-2024. 
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ail fungus, which is 
also referred to as tinea 
unguium, is a common 
condition that can af-
fect both toenails and 
finger nails. However, 
the majority of the time 

nail fungus tends to grow in toenails. 
In order to understand nail fungus, it 

is important to know exactly what fungus 
is. Fungi are microscopic organisms that 
do not require sunlight to survive. Fungi 
thrive in warm and moist places such as 
showers and swimming pools. For this 
reason, toenails are more often affected 
by fungi due to the fact that they are fre-
quently in a dark, moist and warm envi-
ronments such as shoes or work boots. 
In addition, toes usually have less blood 
flow, which decreases the immune sys-
tem’s ability to detect and stop infections. 

Although anyone can get a nail fungus 
infection, some populations are at great-
er risk. First of all, older people are at 
more risk of developing nail fungus due 
to reduced blood flow to the lower ex-
tremities as well as slower growing nails. 
People who perspire heavily such as ath-
letes or construction workers also are at 
a higher risk. Males seem to develop nail 
fungus more often than females. The 
reason for this is still unclear. Finally, in-
dividuals with a weakened immune sys-
tem or circulation problems are also at a 
higher risk.

A nail fungus infection usually starts 
as a white or yellow spot under the tip of 
the nail. As the infections progress, the 
fungus may cause the nail to discolour, 
thicken or become brittle. It can affect 
one or more nail at a time. In severe cases 
the nail may separate from the nail bed, 
causing pain. 

In mild cases, no treatment is usual-
ly required. However, if pain is present 
or there is significant thickening of the 
nails, medication may be needed. If self-
help and over-the-counter treatments are 
unsuccessful, it may be necessary to seek 
medical attention.  

A doctor will generally be able to di-
agnose nail fungus by simply examin-
ing the nails. However, your doctor may 
scrape off a sample of the nail and send 
it to a lab in order to identify the type of 
fungus causing the infection. Other mi-
cro-organisms such as bacteria and yeast 
also cause nail infections. Thus, it is im-
portant to identify exactly what the cause 
of the infections is in order to determine 
the best course of treatment. 

Oral antifungal medications such 
as Lamisil are often prescribed to pa-
tients with severe nail fungus infections. 
These drugs are usually taken for six to 
12 weeks, depending on the severity of 
the infection. The goal of these medica-
tions is to grow a new nail which is free of 
infection. 

Another form of treatment is medi-
cated nail polish. Studies have shown 
that using oral antifungal mediation in 

Nail 
fungus 
is no fun

N

conjunction with a medicated nail pol-
ish have the highest success rates. If all 
other forms of treatment fail, your doctor 
my recommend surgically removing the 
nail. A new nail will usually grow in its 
place however, this can take up to a year. 

As I always say, prevention is the best 
medicine. Washing your hands and feet 
often and keeping your nails short and 
dry is by far the best way to avoid getting 
a fungal infection. In addition, wear-
ing socks that wick away moisture is also 
good practice, especially if you wear work 
boots on a daily basis. To add to this, 
changing socks often, especially if your 
feet tend to sweat a lot, is also good prac-
tice. Finally, try to avoid going barefoot in 
public places such as showers and pools. 

Keep these simple tips in mind and 
you will be well on your way to fungus-
free nails. Until next time drive safely!  

DR. CHRIS SINGH

Back behind 
the wheel

Happy Holidays and Best Wishes

  for a Great 2016!

Kathy
“Q

U
A

LI
TY

 D
R

IV
EN

”

C A R R I E R S  V A N  L P
LAIDLAW

kellacott@laidlawvan.ca / fax: 519.766.0437 / www.laidlawvan.ca

1.800.263.8267
CALL TOLL FREE
If YOU have a Professional Attitude & a Desire to Succeed

Attention KEN ELLACOTT

Loaded with APUs & Satellite Radio
New 2016 Trucks are in!

Operating mainly within a 1200 mi radius of the Toronto area Home weekly  Satellite 
with In-Cab Scanning Stable environment 

SEEKING Open Board Company 
Drivers and Owner Operators!

COMPANY DRIVER
RATES GUARANTEED:

PER MILE
$.46
TANDEM AXLE

PER MILE$.48
QUAD AXLE

ASK ABOUT OUR PART TIME OPPORTUNITIES!

LIKE us on Facebook

$1.25
$1.16

$1.29

$
.237           

PER EMPTY MILE
ALL AREAS

PER MILE NOV 2015
FUEL SURCHARGE

PER LOADED MILE
ALL OTHER AREAS

PER LOADED MILE
U.S. EASTERN 
SEABOARD

TANDEM AXLE
OWNER OPERATORS:MARITIME

OWNER OPERATORS
& COMPANY DRIVERS

Call BETH TAYLOR
Toll Free: 1.800.561.9040

for details or fax your resume:
506.633.4731

or e-mail:
mtaylor@laidlawvan.ca

Wishing All

Our Drivers, Owner

Operators & Customers

the Very Best this

Holiday Season

and a Prosperous

2016!

Introducing
New Owner

Operator Rates
for 2016!

mailto:kellacott@laidlawvan.ca
http://www.laidlawvan.ca
mailto:mtaylor@laidlawvan.ca


here is an awful lot 
done in the name 
of safety within the 
trucking industry. 

The word safety is 
used to justify every-
thing from the hours-

of-service rules to the random drug 
testing of drivers in the trucking busi-
ness. 

The great irony is that truck driving 
remains one of the most dangerous 
professions. 

Based on the number of deaths per 
thousand, commercial truck driv-
ers usually come in behind forestry 
workers, fishers, farmers, construc-

A close 
call 
prompts
a safety
reflection

T

OVER THE ROAD

tion workers, and airplane pilots on 
this list.  

But safety is not about compliance 
with a set of rules, in my opinion. 
Rules are simply the checklist of ac-
tions that lead to a safe working envi-
ronment. 

Safety in our business is about 
awareness. 

It’s about focusing on the task at 
hand. It’s about being mindful of the 
present moment, always. 

That focus is incredibly hard to 
maintain over the course of an 11- to 
13-hour driving shift. 

We tend to think of safety revolving 
principally around the task of driving 
and take for granted the other tasks 
we perform in the course of a day. 
One of the dangers of working around 
heavy equipment by yourself is that 
experience can breed complacency, 
which can lead to injury.

I received a wake-up call this past 
November when I came close to trap-
ping myself between the bed of a 
trailer and the trailer tandems. 

I was in the process of sliding the 
tandems on the trailer and was strug-
gling with a locking pin that was 
sticking in place. 

This was a task I have performed 
countless times over the years. 

The short answer to the question, 
‘What were the circumstances lead-
ing up to this close call?’ is that I was 
not focused and being mindful of the 
task at hand.

It is very easy to get ahead of your-
self in this game of trucking. I had a 
full agenda on that day. 

There were four pick-ups waiting 
for me to do that were spread across 
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AL GOODHALL
Over the Road

TRUCK DRIVERS

Transport Inc.

Requires

•  Grade 12 or equivalent, Class A to Z.  
(Pertinent experience as a truck driver may be 
considered for candidates without Grade 12).

•  Pertinent knowledge of mechanics,  
availability, knowledge of custom  
regulations & hours of service.

•  Ability to prove preventive driving in order  
to reduce operational costs.

These positions are located in the  
Pickering, ON location.
• Min. of 2 yrs. experience on the road.

•  Main tasks: Corridor between Niagara 
Falls (NY) and the Montreal (Qc) area  
with tri-axles and quad loads.

Please call:
819-363-5804

Apply via Fax or Email: 819-363-5846
karen_le_gresley@cascades.com

Cascades Transport Inc. 
wishes all employees and their families  

Seasons Greetings  
and a very prosperous 2016!

Clean Abstract

3 Years Verified Experience

Late Model Equipment

Paid Border Crossings

Starting Rate at .47 CPM

 HIRING EXPERIENCED
     US DRIVERS

GREAT LAKES & NE US REGION (NO NY CITY)

BRANTFORD, ON

 

800-293-6175   RECRUITING

$5K
SIGNING 
BONUS

Congratulations to all of our drivers 
who have achieved their  

14, 15 and 16+ years of service.  
A. Eys , A. Potocki, D. Smith,  

J. Schrader, R. Teeple.

SEEKING DRIVERS  
WITH AZ LICENCE FOR U.S.

•  Fulltime Steady Work  
•  Dry Van Tandem Axle
•  We do multiple deliveries   
•  Miles available 2700 wkly
•  Paid Border

•   Paid each Pick up and 
Delivery

• Annual Increases
• Trip Bonus
• Disability Benefits

There is a 

 BIG Difference
working for

Call 1-800-388-8947 x 270 & 238
HEAD OFFICE: Brampton, ON

“You will have fun working for us”
16 years will pass before you know it!

Yearly Income

 $70K-$80K

 Holmes Family and Staff
would like to take this opportunity,

in wishing all of our drivers and  
their family a wonderful Christmas, 

filled with joy and happiness. 

mailto:karen_le_gresley@cascades.com
mailto:recruiting@wilsontrucklines.com
http://www.wilsontrucklines.com
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two states with a fairly narrow win-
dow of opportunity to get the job 
done. 

The American Thanksgiving holi-
day was looming and thoughts of 
planning my time to avoid the heavy 
traffic around Chicago the following 
day while meeting the delivery re-
quirements were on my mind. 

I also had to work in a fuel stop and 
look after the Customs paperwork for 
all four orders.

 All of this would have meant noth-
ing if I ended up with my arm pinned 
from shoulder to wrist between 
30,000 pounds of trailer and a set of 
duals.

 Needless to say, my life moving 
forward would have changed forever 
if luck had not intervened.

So I stood there in the parking lot 
that day gathering my thoughts, giv-
ing thanks to the fact that I used a 
4-ft. pry bar to knock that pin loose 
and had not opted to grab a hammer 
and reach under the trailer to knock it 
loose. I just wasn’t thinking. 

If I was, I would have grabbed the 
pry bar knowing what the potential 
dangers were, not just because it was 
the handiest tool.

I was lucky and the experience 
raised a lot of questions. Here are a 
few of them: Am I protecting myself 
in the appropriate manner when I’m 
performing all of the routine tasks in 
my day? 

Am I wearing my safety shoes, work 
gloves, and safety glasses every time I 
step into the trailer to load or unload 
freight? 

How many times have I dropped a 
load bar or freight on my feet over the 

years? How many nails have I pulled 
out of the f loor of trailers? How many 
times have I cut myself on sharp met-
al on bars or pulled large splinters out 
of my hands? 

How many times have I undecked 
freight above my head and dropped 
dust and other crap in my face and 
eyes? Have I always been fully con-
scious of how freight shifts when I re-
lease straps? How many times have 
I come close to trapping myself be-
tween pieces of freight or the sidewall 
of a trailer or have to jump out of the 
way of freight falling from above?

You get the point. Many of you, 
probably most of you, have suffered 
at least minor injuries being in one of 
these situations over the years.

So do you or does your company 
provide out-of-country medical cov-
erage? Do you have a long-term and 
short-term disability insurance plan 
to look after you if injured? 

How do these plans work if you are 
even aware of them? What would be 
the consequences to you and your 
loved ones be if you were injured and 
did not have coverage?

It’s January, a new year is at hand. 
If you’re looking to make some sim-
ple resolutions that can have a last-
ing impact on your career and per-
sonal life, this would be a great place 
to start. Safety first folks, nobody has 
our back out there. 

Al Goodhall has been a professional long-haul 
driver since 1998. He shares his experiences 
via his ‘Over the Road’ blog at http://truck-
ingacrosscanada.blogspot.com. You can also 
follow him on Twitter at @Al_Goodhall.

Call 905-677-0111
or e-mail info to nelsontavares@tbmgroup.ca

ALL EQUIPMENT MUST PASS COMPANY INSPECTION
MUST HAVE CURRENT ABSTRACTS IN GOOD CONDITION

Canadian
HIGHWAY WORK

OLDER TRUCK? CAN’T GET HIRED? 
WE NEED YOU!

Based out of Mississauga, Cambridge and Ajax

Now Hiring DAYCABS 
for Local Work

Wishing you  
a safe and happy 
holiday season!

NEW RATES

$1.27/mile – all miles paid 
Fuel Cap at $0.70/litre
All Picks & Drops paid at 
$25.00
Benefit Plan

Direct Deposit
No Touch Freight
Steady Year Round Work
Fuel Cards Supplied
Quality Home Time

start a new adventure 
this new year
Siemens Transportation Group Inc.

Currently Hiring Company Drivers and Owner Operators for our Domestic Fleet

Mountain Driving experience required

Inquire about our Lease to Own Program

Join a company with heritage, credibility and exceptional values

Contact us at: driver.recruitment@hwtransport.com or 1.888.878.9585

OUR TEAM HAS BEEN SERVING THE TRANSPORTATION INDUSTRY FOR NEARLY 50 YEARS!OUR TEAM HAS BEEN SERVING THE TRANSPORTATION INDU

TANK
“Exclusively Food”

      Please call

1-877-932-TANK (8265) 
or Fax: 613-933-4598

(All miles – Pro Mile Practical)

COMPANY DRIVERS
$.416/MILES

$19.00/HOUR LOCAL

BENEFITS PAID BY COMPANY

MILEAGE RATE
$1.20-$1.26

FUEL  
CAPPED @ $ .50/L

WE ALSO PAY
•  Local Rate $52/HR

•  Backhaul Rate @ $100 ea ($50 Load/Unload)

•  Waiting Time and Layovers

•  Tolls, HVUT, Bridge Crossings, Decals, IFTA

•  In House Maintenance @ $70/hr,  

Parts/Tires @ Cost

•  Cellular Phone Allowance

•   Family Benefits Available

•   Buy down insurance $5,000

•   Weekly Direct Deposit

•   Simple Settlements – No Grey Areas

$1,000  
SIGN ON BONUS  TO NEW BROKERS

Wishing You All a 

Happy and Prosperous 2016!

http://truck-ingacrosscanada.blogspot.com
http://truckingacrosscanada.blogspot.com
mailto:nelsontavares@tbmgroup.ca
mailto:driver.recruitment@hwtransport.com
http://www.xansystems.com


WE MAKE LEASE PURCHASE

LOOK GOOD.

800-499-4997  |  DriveHyndman.ca

Take advantage of all the benefits a leading international carrier can offer you. Choose 
from many fleet options to fit your lifestyle and enjoy our world-class leasing program.

FLEXIBLE PAY PER
MILE OPTIONS

$0 DOWN
PAYMENT
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Wishing you and your family a safe and happy holiday!

http://drivehyndman.ca


tarting now, you’ll notice a 
change in my attitude. I still 
intend to call attention to – 
and encourage change re-
garding – some of the fool-
ish habits that exist within 

this industry, particularly relating to 
large-small carrier relations, driver pay, 
and freight rates. I’ll just be a lot less 
militant and snarky about it. 

On Nov. 17, my priorities and at-
titudes were drastically changed. At 
6:50 p.m. that day, I had arrived at my 
next-day delivery point near Ann Arbor 
Mich., and hadn’t even shut the truck 
off yet when I received the phone call 
we all dread. 

Our 18-year-old son had been in-
volved in a devastating single-car acci-
dent. Since he’s stubborn, cocky, lead-
footed and invincible (like me at that 
age), he wasn’t wearing a seatbelt, and 
was ejected from the car as it rolled. 
They were preparing to airlift him to 
Victoria Hospital in London, Ont. when 
I got the call. Despite the severity of the 
situation, he suffered only somewhat 
minor skull fractures – not requiring 
surgery – and a major concussion, in-
cluding a minor brain bleed. His nurs-
es and neurologist have all told him 
how lucky he is; that any prior patients 
who’ve been through his experience 
either didn’t survive to see the trauma 
unit or were paralyzed. 

He’s the first patient any of them re-
call that will walk out of that facility 
with no permanent damage. The abra-
sions on his face and limbs are com-
monly referred to as “road rash.” I pre-
fer to think of them as chafing, caused 
by the rapid beating of his guardian an-
gel’s wings. I now have a different per-
ception of what really matters enough 
to justify my outrage.

I never delve into family issues in 
this column; I’m doing it now simply to 
explain the mood change you may no-
tice in future columns, but there’s still 
an industry connection here.

First, for those who still don’t wear a 
seatbelt, wake up. Enough of this crap 
about seatbelt use being an infringe-
ment of your personal rights. Your 
personal rights don’t include caus-
ing nightmares for rescue workers and 
family members who are left to deal 
with the serious ramifications of your 
actions.

Second, some of you with family 
should consider switching to shorter 
trips. I was less than 200 miles from the 
trauma unit. I can’t imagine how long-
haulers handle these situations.

My third point helps explain my 
mood swing. I complain a lot, mostly 
to myself, about my failure to grow our 
company as I initially planned. I now 
see what an advantage small size can 
be. Not yet thinking straight, obviously, 
my first plan was to leave the load un-
strapped and the truck parked in a cor-
ner of the property, somehow get to the 
hospital and retrieve the truck later. 

My first phone call was to John Bults, 
owner of Diamond Transport. Coinci-
dentally he would be passing by in two 
hours. The passenger seat was mine, 
right to the car rental desk at the Wind-
sor airport. John was also one of the 
many people making concerned calls 
and texts the following day. 

My next call was to Larry Calhoun, 
owner of Foghollow Express, who I 
knew had the phone number I needed. 

Less than five minutes later, I had it. 
That number belonged to Pat Camp-
bell, owner of Campbell Transporta-
tion, who, despite trying to load several 
of her own trucks home in the worst 
freight month any of us remember of 
late, immediately added our current-
ly undispatched owner/operator to the 
list, a gentleman who seemed less con-
cerned with the upheaval of his sched-
ule than of the condition of our son. 

By the time those arrangements 
were all in place, I was slightly more 
clear-headed. I found the supervisor of 
the skeleton night crew working at the 
lumber facility, who aren’t supposed to 
leave the confines of the building. Af-
ter hearing my story, within 10 min-
utes two huge Hyster lifts were beside 
me. Fifteen minutes later, my trains 

were empty. I experienced the same 
compassion from other customers who 
were later informed of the situation and 
who became more concerned with our 
son’s condition than the status of their 
delayed shipments.  

My point is, would any of this hap-
pen within large companies? Could I 
still reach people by phone at 8:30 p.m. 
who would willingly absorb my prob-
lems as their own, and even if I could, 
would they be more concerned with 
the well-being of a teenager some had 
never met than with the added burden 
on their operation? I seriously doubt it. 

I’ve learned, through nearly cata-
strophic circumstances, that despite 
the general degradation of society, I 
am fortunate to know – and do busi-
ness with – some very compassionate, 

terrific people.
There’s often a great deal of name-

calling in this industry, usually involv-
ing influential people frowning upon 
people like me. The phrase ‘competi-
tive advantage’ is used a lot, usually as 
it relates to the use of older equipment 
and lower overhead. Accusations of 
shoddy maintenance practices, hours-
of-service abuse, or of our refusal to 
join national associations are fre-
quent. Well, I have a competitive ad-
vantage, and I didn’t join any organi-
zation to get it. 

My competitive advantage is some-
thing as simple as the great people we 
do business with and associate with, 
all people that we know on a first-name 
basis. 

That’s a competitive advantage that 
nobody can legislate away from me and 
an advantage that I’m proud to have. 

Meet the softer, 
gentler me

S
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BILL CAMERON

Small Fleet, 
Big Attitude
Small Fleet, 
Big Attitude

Bill Cameron and his wife Nancy own and 
operate Parks Transportation, a small flat-
deck trucking company. Bill can be reached 
at williamcameron.bc@gmail.com.

READY TO GET STARTED? Contact Janet Schmitz:
519.740.6500 Ext. 224 | Cell: 519.209.3230 | jschmitz@transfrt.com

OR YOU CAN APPLY ONLINE at www.transfrt.com

Wishing all 
our Drivers, Staff 

and their Families a
Safe & Happy 

Holiday!

mailto:williamcameron.bc@gmail.com
mailto:jschmitz@transfrt.com
http://www.transfrt.com


By Truck News Staff

Over the past two years, the 
North American trailer mar-
ket has been on fire as car-
riers have rushed to replen-

ish aging equipment that has passed 
its best-before date. In the van and 
reefer segments especially, underbuy-
ing through the lean years of 2008-2010 
meant trailers were worked harder and 
longer than what was originally intend-
ed, which has driven the unprecedented 
demand seen this year and last.

Order backlogs in some segments 
have reached six months or more, 
meaning fleets have to be more for-
ward-thinking in terms of their renewal 
strategies. We spoke to Canadian trailer 
dealers about the trends they’re see-
ing in the marketplace and found seven 
themes that came up again and again.

Trailers, trailers…

Who’s got trailers?

Unprecedented demand for new trailers 
over the past couple years has extend-
ed lead times for new orders and sent 
many fleets looking to the used market 
to fill their immediate needs. As a result, 
well-spec’d used trailers in good condi-
tion are as difficult to obtain as Blue Jays 
playoff tickets and are currently priced 
at a premium.

“It’s easy to get used trailers if you’re 
willing to pay big money,” says George 
Cobham Jr., vice-president of sales and 
marketing with Glasvan Trailers. “Peo-
ple are hanging onto their trailers longer 
now because of the cost of new trailers 
and the exchange rate, so the supply of 
used trailers is less than it was four to 
five years ago. If you hunt around you 
may find what you’re looking for but def-
initely expect to pay a premium.”

Nick Lambevski, president of Trans-
port Trailer Sales, agrees. “Used trailer 
values are still high and good late- 
model equipment is still very difficult 
to get and there’s still a lot of stuff going 
down to the US.”

New trailers are more 

expensive, too

The strength of the US dollar relative 
to the Canadian loonie is driving up 
the cost of new trailers as well. Even 
Canadian-based manufacturers such 
as Manac are not completely insulated 
against the effect of the exchange rate.

“About 70% of the components we use 
to build the trailers – whether it be sus-
pensions, tires or some of the raw mate-
rials – are priced in US dollars, so we do 
have to pass that back on to the custom-
ers,” explains Tom Ramsden, vice- 
president of sales with Manac. 

However, since labour costs for trail-
ers built in Canadian facilities are not 
affected by the exchange rate, there is 
some advantage to buying Canadian, 
Ramsden adds.

“We’ve actually started moving more 
product back up into Canada to service 
the Canadian market, that we typical-
ly used to build in our US facilities over 
the years,” he says. “It has allowed us to 

offer additional savings to help custom-
ers not realize the full impact of the in-
crease in the exchange rate.”

All kinds of aero

In terms of spec’s, customers are in-
creasingly looking for accessories that 
will improve fuel economy. Options 
such as trailer side skirts have become 
mainstream in van applications.

“Fleets are looking at every detail of 
their spec’ as to how it will affect their 
operating costs,” Cobham says. “When 
it comes to aerodynamic devices, we’re 
definitely seeing heightened fleet atten-
tion on trailer tails. We’re seeing more 
fleets adopt the trailer tails and the one 
that they all seem to be paying attention 
to is the ATDynamics Trident model.”

Some fleets, Cobham says, are equip-
ping trailers with tails as a way to attract 
and retain owner/operators, since their 
earning potential is greater when pull-
ing aero trailers.

He also says trailer undertray devices 
are receiving some attention, especially 
in applications where side skirts can get 
hung up.

“The undertray is nice because it 
maintains a more traditional look to 
the trailer,” Cobham says. “Skirts can 
make it difficult to access things like 
toolboxes, chains hung underneath 
the trailer and the tire carrier where-
as the undertray is a simple device and 
gives you access to that bay area of 
the trailer. The other nice thing about 
the SmartTruck undertray is if you’re 
going to docks with a heavy slope to 
them, sometimes the skirts will catch 
the ground and can get damaged. The 
SmartTruck undertray is set far enough 
back and has a low enough profile that 
it’s highly unlikely it will catch the 
ground, even on severe slopes.”

Interest in aerodynamic devices is be-
ginning to catch on in segments beyond 
dry van and reefers, adds Lambevski.

“It’s not just the people running to 
California anymore, everybody seems 
to be asking about it,” Lambevski says 
of aerodynamic trailer devices, adding 
even flatdeck fleets are looking for ways 
to improve trailer efficiency. “We have 
never seen that before,” he says.

In the van segment, even nose cones 
are seeing some renewed interest, Lam-
bevski adds.

Worried about your weight?

Another way to save fuel, beyond aero-
dynamics, is to reduce trailer weight. 
This can be done by spec’ing wide-base 
single tires attached to aluminum rims.

“The weight savings are huge if you 
compare that to just a standard tandem 
steel rim trailer,” Ramsden says. “Going 
to super-singles and aluminum wheels, 
these guys can save upwards of 700 lbs.”

A trailer of all trades

Fleets are also looking for trailers that 
can offer additional versatility and per-
form multiple roles within the fleet, 
according to Kelly Knight, marketing 
manager for K-Line Trailers in Langley, 
B.C. 

“We have seen more examples of cus-
tomers moving away from single-so-
lution equipment and wanting trailers 
that can more readily adapt to multiple 
environments to help them keep their 
competitive edge,” Knight explains. 

Them’s the brakes

Another option receiving lots of atten-
tion is disc brakes, especially among 
manufacturers where the upcharge is a 
more palatable $1,000 per axle or so, ac-
cording to Lambevski. 

“The problem with disc brakes is that 
with some manufacturers the addition-
al charge is higher than with others,” 
he says, noting there seems to be more 
pushback when the premium reaches 
about $1,500 per axle.

Disc brakes provide greater stopping 
power, require less maintenance and 
even allow fleets to streamline inspec-
tions. “A lot of people are starting to see 
the benefits of spending the extra mon-
ey up-front to save in maintenance and 
downtime,” Lambevski says.

Manac’s Ramsden has noticed the 
same trend.

“Everybody wants to know, what are 
the cost benefits of disc brakes versus 
standard drum brakes,” he says, noting 
there are pros and cons to both options, 
which must be considered relative to the 

application in which the trailers will be 
deployed.

Feeling the pressure

Maintaining proper tire inflation pres-
sure has never been easier, thanks to 
automatic tire inflation systems, which 
more fleets are spec’ing straight from 
the factory. The use of inflation systems 
has been more prevalent in the US, may-
be because Canadian trailers must op-
erate in a harsher environment, but the 
systems available today have much-im-
proved durability, Cobham says.

“We are spec’ing tire inflation on 
more and more trailers every year,” he 
says. “It appears the new tire inflation 
systems are very reliable; they’re not like 
the systems of the past where people 
would try them once and say they’re not 
doing that again.”

Preventing just one roadside service 
call due to a tire blow-out can nearly pay 
for the system, Ramsden notes.

“Over the life of a trailer, most guys 
will run one or two flat repairs because 
of something that was a run flat,” he 
says. “For them, it’s a no-brainer to go to 
a tire inflation system.”

Tire inflation systems also correct 
changes in tire pressure resulting from 
ambient temperature fluctuations and 
can speed up circle checks since the 
tires will always be properly inflated. 
Running at the optimum psi has been 
proven to improve fuel economy and ex-
tend tire life. 

LONDON, ONTARIO

Trailer Wizards has acquired London, Ont.-

based Al’s Trailer Service, which adds to 

the company’s existing network and will 

bring support to its nearby London Total 

Customer Care Centre.

“Al’s Trailer Service is a well-respect-

ed, independent trailer solutions provider, 

recognized for its expertise and customer 

relationships,” said Anne McKee, Trailer 

Wizards’ executive vice-president. “This 

acquisition will enhance our ability to ser-

vice our rental fleet in the 401 corridor, as 

well as support our customers with ad-

ditional capacity for emergency response 

and maintenance.”

Al’s Trailer Service provides trailer repair 

and maintenance, in addition to road and 

emergency calls. The procurement brings 

service employees, mobile service vehicles 

and a strategically-located service facility 

to the Trailer Wizards’ organization.

“I am excited about being able to capi-

talize on Trailer Wizards’ expertise and 

resources to extend our services in the 

southwestern Ontario market.” said Al 

Down of Al’s Trailer Service. “We look for-

ward to joining the Trailer Wizards team 

and building on success together.” 

Trailer Wizards 
buys Al’s

Trailer orders remain robust
COLUMBUS, INDIANA

According to ACT Research, October wasn’t the best month for trailer orders. Despite ex-

ceeding 33,000 units, trailer orders were down 7% from September and 30% from October 

2014. However, according to the most recent State of the Industry: U.S. Trailers report pub-

lished by ACT Research, the solid order season continues for this segment of the commer-

cial vehicle industry.

“The solid order season continued for US trailers in October, although month-over-

month and year-over-year comparisons were both in the red,” said Frank Maly, director, 

CV transportation analysis and research at ACT. “As we noted last month, there was little 

chance of solid y-o-y comparisons, given last year’s all-time record order volumes. The 

key is that orders were sufficiently strong to grow backlog, and indications are that more 

strength remains in the order pipeline. October’s strength was provided by an all-time 

monthly record for reefers, along with a jump in flatbed volume. This is the season when 

we would expect order volumes to generate backlog growth, and that occurred in five of 

the 10 trailer categories in October.” 

Fleets are looking at trailer accessories such as side skirts to save fuel.

Trailer Trends 
That Influence 
Buying Decisions7
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• We specialize in rebuilding ALL makes of High Quality Differentials, 
Transmissions, Mid-Range and Steering Gears. 

• We offer competitive price on ALL our units sold. 
• We have ALL ratios and models in stock! 

• Fast, Honest and Reliable Service. 
• We pick up and deliver!

575 Keele St., Toronto, ON M6N 3E4
Tel.: 647-629-8035 Cell: 647-403-0612 Fax: 289-752-4565

Email: maximumpowertrain@gmail.com
www.maximumpowertrain.com

Follow us

Looking to buy 
a truck or

trailer online?

LOOK NO 
FURTHER 

Canada’s Largest
On-Line Source

for Heavy Trucks
and Trailers!

info@truckandtrailer.ca
www.truckandtrailer.ca

mailto:maximumpowertrain@gmail.com
http://www.maximumpowertrain.com
mailto:info@truckandtrailer.ca
http://www.truckandtrailer.ca
http://britanniafleet.ca
http://www.dieselspec.ca
mailto:info@dieselspec.ca


416-388-5647416-388-5647
Instagram: Kings_Chrome
www.facebook.com/kingschrome

- Bumpers
- Grills
- Sunvisors

- Stacks
- Polish
- LED Lights

 

info@truckandtrailer.ca
www.truckandtrailer.ca

Follow us

Search 
FAST
Online

Thousands 
of new & 

used trucks 
and trailers 

can be found
quickly online!

TMTV

New online episode
every Thursday

TMTMMTTVV

.trucknews.com/videos/www

y Thursdayever
New online episode

.trucknews.com/videos/

y Thursday
episod

500 000+ views

January 201642

http://www.facebook.com/kingschrome
mailto:info@truckandtrailer.ca
http://www.truckandtrailer.ca
http://www..trucknews.com/videos/
http://www.bensontire.com
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2010 INTERNATIONAL 7500 TANK TRUCK - C/W 20,000L,
4 COMPARTMENT, ALUMINUM TANK, DUAL PUMPING &
METERING EQUIPMENT, MIDCOM ETC, BOTTOM LOAD-
ING. -92564

2015 INTL- BRAND NEW UNIT IN STOCK- ORDERED
AT PAR DOLLAR- FULL FACTORY WARRANTY-
READY FOR NEW OR USED WATER, PROPANE OR
OIL TANK INSTALL -97533

RARE 2011 FL 7200 GAL BOBTAIL, DETROIT, 10 SP,
QT TANK, SIDE LOADER, DON’T DELAY. -98217

2011 PAYSTAR “PUP-READY”, 475 HP MAXFORCE 13 LITER, 1700 LB-FT TORQUE, JAKE, 18 SPEED FULLER,
20&46 AXLES, AIR RIDE, ALUM WHEELS, EAGLE TRIM, ALL NEW TIRES, REAR HITCH, GLAD HANDS, 19,000L
TANK, 4 COMPT, STAINLESS PIPING, DUAL PUMPING, 3RD FAST PUMP OFF REEL (800 LPM), AIR MANIFOLD.
LOADED.  ONLY 286KM. -100806

2016 FL PROPANE BOBTAIL, M2, 270 HP CUMMINS,
AUTO, ALUM WHEELS, NEW 3499 BARRELL, LCR II,
PRINTER. READY TO WORK. -100933

2002 CUSTOM PUMPER - TOP MOUNT, 1250 HALE
PUMP, 1,000 GAL TANK, HIGH SIDE CABINETS BOTH
SIDES, STAINLESS BODY, MANY OPTIONS. MINT. -

95114

TANKS, TANKS,  TANKS, NEW AND USED BAR-
RELS IN STOCK. CALL TO DISCUSS  YOUR
REQUIREMENTS. -100811

1999 STERLING, CAT, 9 SPEED, 3000 GALLON 4
COMPT ALUMINUM TANK, 306 CODED, RUNS
LIKE A TOP. -100800

2016 W. STAR- ONLY 2 LEFT- THESE WERE
ORDERED AT A BETTER FOREX RATE- WE HAVE ONE
AUTO AND ONE 10 SPEED LEFT- DON’T DELAY. -76395

2016 PROPANE BOBTAIL- W. STAR, CUMMINS,
AUTO, ALUM WHEELS, WHITE CAB, 3499 TANK,
SIDE LOAD, 5 FUNCTION BASE. -88569

2016 PROPANE BOBTAIL- W. STAR, CUMMINS,
AUTO, ALUM WHEELS, RED CAB, 3499 TANK, SIDE
LOAD, 5 FUNCTION BASE. -100799

NEW USEDEASTWAY TANKEASTWAY TANK
THE TANK EXPERTS

1995 FORD TANKER TRUCK, CUMMINS ENG;
N14, 370 HP, 13 SPD TRANS; 18 & 40 AXLE(S),
AIR RIDE SUSP; 20,000L ALUM. TANK, 1C, CAN
BE USED FOR FUEL, JET FUEL OR NON-POT
WATER. -101502

JET REFUELERS – 5000, 6500, 8000 & 10,000 GAL-
LON UNITS IN STOCK – SOME WITH LIFT DECKS -
CALL FOR INFO -98805

2010 INTERNATIONAL 20,000 LITER TANK TRUCK , 350 HP MAXFORCE, 10 SPEED, 20 AND 40 AXLES, AIR RIDE,
186 MILES, 5 COMPARTMENT ALUMINUM HUTCH TANK, DOUBLE BULKHEADS, 306 CODED, DUAL PUMPS,
METERS AND REELS, AIR MANIFOLD, AIR SAFETY RAILS, BOTTOM LOADING, VAPOUR RECOVERY, MIDCOM. -100805

OLD FOREX

RATE

We Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • RefuelersWe Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • Refuelers

WE ARE LOOKING FOR TRADES • WE RENT FUEL TRUCKS
1995 Merivale Road, Ottawa ON K2G 1G1   Neil Greene: ngreene@eastwaytank.com

1-888-729-7817 ext 24 www.eastwaytank.com1-888-729-7817 ext 24 www.eastwaytank.comTrusted since 1968 Trusted since 1968

$105K +
TANK

SUPPLIES FOR ALL YOUR FLATBED EQUIPMENT NEEDS www.trisontarps.ca

www.trisontarps.ca
1-866-948-2777
519-720-9464

33 Kippax Court, 
Brantford, ON 

N3S 0E5 99

CANADIAN MADE TARPS!

Trailers    Dump Trucks   Live Bottoms   
  Hoppers   Bins    Sheet Plastic

A Division of  
Trison Tarps
A Di i i f

Fully Stocked Showroom!

  RETARP ROLLING SYSTEMS

  CABLE SYSTEMS

ROLLING TARP SYSTEMS

ELECTRIC OR MANUAL  
SIDE ROLL SYSTEMS

ROLL OFF TARP SYSTEMS

Distributor for:

Heavy Duty (UHMW)
•  3-4 times more wear resistant than  

HMW liner
•  High impact strength (light rock, larger 

rock, heavier hauling, dirt, clay and farm  
commodities)

• Our best seller
•  Liner thickness ranges from 1/4" to 3/4"  

and up to 16' wide

TMTV

New online
episode

every Thursday

TTVTMMMTTV

500 000+ views

y Thursdayever
episode

New online

.trucknews.com/videos/www

y Thursday
episode

New online

.trucknews.com/videos/

http://www.trisontarps.ca
http://www.trisontarps.ca
http://www..trucknews.com/videos/
mailto:ngreene@eastwaytank.com
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New onlineEXHAUST SYSTEM INSTALLATIONS FOR

ALL MAKES and MODELS

THE TRUCK EXHAUST PLACE

(905) 670-0100   1-800-385-8801
1365 BONHILL RD., MISSISSAUGA  L5T 1M1

TRUCK MUFFLERS
BUILT TO LAST

• Y-PIPES  • TURBO PIPES
• INTERMEDIATE PIPES

Celebrating 
   32 Years!

COOLANT PIPES
FOR MOST MAKES

PROVIDING HEAVY DUTY EXHAUST SOLUTIONS SINCE 1982

FREIGHTLINER PIPES

INTERMEDIATE

TURBO

Y-PIPE

INLET

THE 
TRUCK
EXHAUST
PLACE

DPF
CLEANING 
AVAILABLE

www.totalexhaust.com

CANADA’S 
ST SOLUTI

1#TRUCK EXHAUST
 SHOP Season’s

Greetings
!

1248 McAdoo’s Lane, R.R. #1, Glenburnie
(Kingston), Ontario K0H 1S0

Service en francais aussi, demandez pour Darlene

EASTERN ONTARIO’S BIGGEST USED PARTS DEALER!

HOURS: 
Monday to Friday  

8:00 a.m. - 5:00 p.m. 
Closed Saturday and Sunday

WE ACCEPT CASH & BANK DRAFT - NON CASH PURCHASE SUBJECT TO 3% INCREASE

Check Out Our Online Inventory
www.morgansdiesel.com

1983 CHAMPION 760 GRADER
DETROIT ENG; W/SNOW WING, STOCK
#220-01 -98976 $12,000 

1999 MACK CL700 
E9 V-8 MACK, 500 HP, T-2180 TRANS;
20F/110,000 PLANETARY REARS,
700,000 KMS.  STOCK #222-07 -100408

SERVICE BODIES 
DUAL & SINGLE WHEEL, 

GOOD CONDITION, STOCK #216-02
-98984

2012 KENWORTH T800 
PACCAR ENG; 13 SPD TRANS; 12/40
AXLE(S), FOR PARTS,  STOCK #215-02 -
93283

CAPACITY SHUNT TRUCK
INT 466 ENG; STK#218-16 -97359

$10,000 

2011 KENWORTH T800  
CUMMINS ENG; ISX, 18 SPD TRANS; 46
REARS AXLE(S), FOR PARTS, STK#
221-01 -97969

1990 MACK RD
E6 350 HP, 8LL, 20 FR, 46 REARS,
STOCK #207-20 -86043

2009 FREIGHTLINER M2-112 
MBE 4000, 350 HP, 10 SPD, 14.6 FA 40
MERITOR REARS, AIRLINER SUSP;
WHOLE OR ARTS, STOCK #212-02 -
92207

2004 INTERNATIONAL 4300
STRAIGHT TRUCK W/VAN

DT466, 7 SPD TRANS; 26' BOX WITH
HYDRAULIC LIFT GATE -93286

2008 PETERBILT 386 
C13, 13 SPD., 12 & 40'S, STOCK #222-05
-101116

2012 IH PROSTAR 
MAXXFORCE 15, RTLO18918B, 14 & 46
AXLES, BLOWING SYSTEM, MOOSE
BUMPER. STOCK #222-06 -101580

2005 MACK VISION CX613
MACK AC485, RTLO18918B; 463 EATON
REARS, HEND. A/R; 746,000 KMS.,
12R22.5, 4:11, RUNS GOOD NEEDS SOME
BODY TLC, STOCK #220-20 -101578

1993 HITACHI
LX200C, 8781 HRS., 28.5 X 25 TIRES,
WATER IN ENGINE OIL. STOCK #219-08 -
101579

2011 IH FUEL TRUCK
MAXXFORCE 10, AUTO TRANS; 

20 & 46 AXLES, STOCK #222-21 -101581

JAMES OR RON 800-267-0633
TEL: 613-546-0431 FAX: (613) 546-4206

E-Mail: james@morgansdiesel.com

Merry Christmas WE WILL BE CLOSED FOR THE HOLIDAYS  from DEC. 18th to JAN 4thMerry Christmas

1989 JOHN DEERE 644E
HIGH HOURS, RUNS AND WORKS
WELL. STOCK # 214-17 -98975

$16,000 

http://www.trucknews.com/videos/
http://www.totalexhaust.com
http://www.morgansdiesel.com
mailto:james@morgansdiesel.com
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ON-SITE KINGPIN REMANUFACTURING
• Superior Equipment • Patented in U.S.A. & Canada
• Exceeds SAE and DOT specifications/regulations • Guaranteed Workmanship
• Only Company to test SAE J133 & J400 • Fully Insured

CWB CERTIFIED COMPANY • CWB CERTIFIED WELDERS 
KINGPIN GAUGES

Top Quality aluminum Kingpin gauges. Won’t stretch.

Re-manufacturing a kingpin gives the fifth wheel the proper bearing 
surface, extending the life of the fifth wheel and decreasing the abuse 

to the bolster plate and kingpin.

MOBILE SERVICE
Visit our Website at: www.kingpinspecialists.com

E-mail: rkingpin69@aol.com

Call us Toll Free @ 1-888-221-7774 
For the Dealer Nearest You

TOLL FREE NUMBERS FOR YOUR NEAREST DEALER 
Quebec and the Maritimes 1-888-939-1011 
Ontario 1-888-221-7774
Western (Alberta & Saskatchewan) 1-877-912-1209 
British Columbia 1-800-427-5865
In the U.S. 1-888-221-7774

www.kingpinspecialists.com    rkingpin69@aol.com
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Many thanks to all our friends and customers for their overwhelming  
support again this year. We’ll do our best for you next year too!

HAPPY HOLIDAYS!

905-795-2838
Fax (905) 678-3030

1-800-267-4740
Canada & U.S. Hotline

RAD 
COOLANT 

PIPES

Available in 
Aluminized or 
Stainless Steel

Pipes also available for Freightliner,
Peterbilt and Western Star

Built to Outlast OEM Pipes

We have been supplying Parts, Service and Technical Support
to Truck Shops, Dealers and Fleets since the early '80’s.

OPEN SATURDAYS & WEEKNIGHTS

TEXIS

www.texisexhaust.com

DIESEL PARTICULATE FILTER

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKET REPLACEMENT FILTERS NOW AVAILABLE
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Canada & U.S. Hotline
1-800-267-4740

Fax (905) 678-3030
905-795-2838

.texisexhaust.cowwww.

 

Canada & U.S. Hotline
1-800-267-4740

.texisexhaust.com

 

1-800-267-4740
Your ad will appear simultaneously on three jobs websites: 

www.truckops.ca, www.transportplanet.com 
and www.hirelogistics.ca

Are you stuck in a job, and  
looking for something new?  
Well, you too can find a job  

in 2014 on www.truckops.ca,  
a job website for transportation 
and supply chain professionals.

Guess who found

a new job?

www.truckops.ca is brought to you by:

TRUCK NEWS
MOTORTRUCK

NOVEM
DECEM
2013

CANADA’S BUSINESS MAGAZINE FOR FLEET OWNERS

Getting a new job 
is life-affirming!

Job Postings 
Are Free!

• New & Rebuilt Radiators
• Air Charge Coolers
• New & Rebuilt Radiators
• Air Charge Coolers

• A/C Condensers
• Fuel Tanks
• A/C Condensers
• Fuel Tanks

1-888-603-1655
905-795-9009

1-888-603-1655
905-795-9009

• PICK-UP & DELIVERY • Shipping Across Ontario & Canada

(Most
Models)

TRUCK, BUS, INDUSTRIAL & CONSTRUCTION EQUIPMENT SERVICE

4 HOUR DRIVE-IN SERVICE4 HOUR DRIVE-IN SERVICE
1775 Shawson Drive, Unit #1, 

Mississauga, ON L4W 1N8
407

DI
XI

E 
RD

.

401AT
LA

NT
IC

 D
R.

SHAWSON DR.

N

BRITANNIA RD.

www.kingradiator.cawww.kingradiator.ca

http://www.texisexhaust.com
http://www.truckops.ca
http://www.truckops.ca
http://www.truckops.ca
http://www.transportplanet.com
http://www.hirelogistics.ca
http://www.verduyntarps.com
http://www.verduyntarps.com
http://www.kingradiator.com
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PRICING
1 Listing - $25/month
3 Listings - $65/month
5 Listings - $100/month

CONTACT
Contact your local
Truck and Trailer Advertising
Consultant for more information
and a personal walk through.

Show up first in a
truck application 

or trailer type 
(by year) 

... available now 
for as little as 

$25.00 per month.

TruckandTrailer.ca’s “Priority Listings” let your
specific inventory show first within their respec-

tive categories on TruckandTrailer.ca. 
Your “Priority Listings” are also highlighted 
in yellow to help you stand out even more.

Priority Listings

TRUCK & TANK
SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS,

PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES
SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS,

PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

2016 WESTERN STAR 4900
Automatic, 20,000 L, Polished Aluminum, 

4 compartment. -101715

REFURBISHED
1998 HUTCHINSON
PUP TRAILER
Single axle turning circle,
Tandem axle suspension,
25,000L, 3 Compartment,
Bottom Loading. -101719

2007 WESTERN STAR
4900
MBE400-450 hp, 10 spd.,
16/23 axles, 4 comp’t alu-
minum, dual pumps & meters,
CSAB620 DOT tank, bottom
loading, rear oil delivery, Dual
2  Neptune Meters, Dual 2.5
Blackmer Pumps, 4  Air Emer-
gency Valves, Remote PTO’s,
Auto Throttle. 101717

2009 
STERLING L8500
TANK TRUCK
17,000L, 4 Compartment
Dependable aluminum
tank, dual pumping &
metering equipment.
-101718

MANUFACTURER OF ALUMINUM , STEEL & STAINLESS STEEL TANKS
We provide true “One Stop Service”: Manufacturing, Service, Parts & Support from our facility

Contact one of our sales representatives today
don@dependable.ca or mike@dependable.ca

1-800-268-0871  905-453-6724
www.dependable.ca

2005 FREIGHTLINER
PROPANE BOBTAIL
Cat C7 230 hp, 6 spd., 
rear loading, neptune me-
ters, rebuilt isc valve, re-
mote pto’s, auto throttle, 
100% refurbished, new hose,
all new piping and valves. 
-101720

2016 WESTERN STAR 4700
Automatic, 5500 USWG, 
Propane Bobtail. -101716

Single and Tandem Axle Cab & Chassis and Stock Tanks available!

Merry Christmas fromMerry Christmas from

Atlantis Radiator
TRUCK AUTO SERVICE INC.

SPECIALISTS IN TRUCK
& INDUSTRIAL RADIATORS

YOUR COMPLETE COOLING SYSTEM SERVICE
• Rad • Air Charge Cooler • AC Condenser

• We  Ship Across Canada
• FREE Inspection & Estimate
• Certified Technicians
• All Work Warrantied

All Model Metal Tank Replacement for Plastic O.E.M.

5900 Dixie Rd., Unit 11, Mississauga, ON L4W 1E9
(905) 670-3696 • 1-800-716-3081

Fax: (905) 670-2283 

4 Hour
Drive-Thru Service

(Most Trucks) Open Monday to
Saturday

DI
XI

E 
RD

.

HWY 401

SHAWSON DR.

N

BRITANNIA RD.

Follow us

WE MOVE IRON

Over

Units for Sale

Canada’s Largest 
On-Line Source for 
Heavy Trucks and

Trailers! 

Selling some iron? 
You’ve got options! &

7,400

mailto:don@dependable.ca
mailto:mike@dependable.ca
http://www.dependable.ca
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By James Menzies

REDFORD, MICHIGAN

In a hockey-themed plant inaugura-
tion, Daimler Trucks’ Detroit brand 
celebrated the start of production of its 
DT12 automated manual transmission 
and announced the launch of its  
mid-range engine line here in mid-
November.

The hot-selling DT12 was previ-
ously built in Gagenau, Germany and 
shipped to North America for installa-
tion in Freightliner and Western Star 
trucks. Daimler pumped US$100 mil-
lion into its Redford, Mich. plant to 
bring production to these shores.

“More than 40% of our Freightliner 
Cascadia and Western Star trucks are 
sold with an automated transmission 
and the take rate is still climbing,” 
said Dr. Wolfgang Bernhard, head of 
Daimler trucks globally. “It is a huge 

success and it makes us really proud. 
It is now time to make the next step; 
it’s my pleasure today to announce the 
start of production of our DT12 right 
here in the US, right here in Detroit, 
right here in Redford.”

Production at the plant was momen-
tarily halted to celebrate the milestone 
and about 2,000 employees, media 
and dignitaries gathered to hear Ber-
nhard’s remarks. The plant inaugu-
ration was emceed by former Detroit 
Red Wing Micky Redmond. It was also 
attended by a beaming Roger Pen-
ske, who bought the company in 1988, 
saved it from potential bankruptcy, 
turned it around on the success of the 
Series 60 and then sold it to Daimler.

“I didn’t know what I was getting 
into but it was an opportunity,” Penske 
said, noting at the time the company 
had lost $600 million in three years, 
languished with 3% market share and 
was suffering strained relations with 

employees. “I’m proud to see what is 
taking place today.”

Martin Daum, CEO of Daimler 
Trucks North America, said the com-
pany has “completed the hat trick” by 
bringing DT12 production to Redford, 
where it also builds its heavy-duty en-
gines and axles. 

“We now manufacture the entire 
powertrain lineup – engines, axles and 
transmission – right here in Detroit 
and that means we can integrate, syn-
chronize, make it perfect,” said Bern-
hard. “We can offer the most powerful 
powertrain in the country and it gives 
our customers more reason to demand 
Detroit.”

Daimler also announced the launch 
of its medium-duty DD5 and DD8 en-
gines, which will also be built in Red-
ford, eventually. Configuring the plant 
for the mid-range engines represents 
another US$375-million investment 
into the facility.

“Today, we complete our lineup,” 
said Bernhard. “We launch our new 
medium-duty engines, the DD5 and 
DD8 into the US market and what’s 
more, we’re not only going to sell them 
in the US, but by 2018 we will also 
build them right here in Detroit, right 
here in Redford.”

With the new engine launch, Daim-
ler says it will bring the benefits of ver-
tical integration seen on the heavy-du-
ty side to the medium-duty market. 

“Detroit medium-duty engines 
will provide what no other manufac-
turer in North America can offer – a 
total vehicle solution that matches 
Daimler’s global engineering prow-
ess with the most complete lineup bar 
none in the industry,” said Daum. “I 
am pleased to announce that select 
Daimler Truck North America vehi-
cles will be available with medium-
duty power by the end of 2016, and 
full production will take place in De-
troit by the end of 2018.”

In a press conference following the 
plant inauguration, Daum said Daim-
ler will continue with its two-supplier 
strategy, offering Cummins engines as 
well in its medium-duty trucks.

“This won’t change our business 
with Cummins because we have in ev-
ery segment a two-supplier strategy. 
We want to give our customers choice 
and ultimately it’s the customers that 
are going to decide,” Daum said.

When medium-duty engine pro-
duction is brought to Michigan in 

Detroit ‘completes the hat trick’ with DT12 production brought to Michigan

Continued on page 51
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PLEASE ANSWER THE FOLLOWING QUESTIONS

1)   How many vehicles are based at or controlled from this location? Please indicate quantities by type: 
___ No. of Straight Trucks     ___ No. of Trailers     ___ No. of Buses     ___ No. of Truck-Tractors     ___ No. of Off-Road Vehicles

2)  Does this location operate, control or administer one or more vehicles in any of the following Gross Vehicle Weight (GVW) categories?  Please check YES or NO:
 14,969 kg. & over (33,001 lbs. & over)    YES    NO  
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 b)  Bus Transportation
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4,536-8,845 kg. (10,000-19,500 lbs.)    YES    NO

Send payment to: Truck News, 80 Valleybrook Drive, Toronto, Ontario M3B 2S9 Today

TRUCK NEWS
 Canada’s National Trucking Newspaper and Equipment Buyer’s Guide

MarTarp Inc.
Keep it dry, keep it profitable!
Lumber tarps/gravel truck tarps/trailer 
tarps/repairs
Contact us for a free quote!
Call (519) 923-3500 
Email info@martarp.com
www.martarp.com
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Classifieds

CA$H FOR INVOICE$
Same Day Funding • Immediate load  

approval for Load Link users • Flexible Funding 
Options • 24/7/365 Service

1-877-653-9426
www.liquidcapitalmidwest.com

riacobelli@liquidcapitalcorp.com

Bad Debt Collection Service
Equipment Financing Solutions

“Over 20 Years of Trucking Industry
and Finance Experience”

Contact Doug: doug@newcom.ca

Ad runs one month. 

PROFESSIONAL 
SECURITY GUARDS,  
SECURITY  
CAMERAS AND  
ACCESS CONTROL

Visit our website or email us for a
     FREE CONSULTATION

   www.security-company.ca
      Fortis.css@gmail.com

Fortis Canada. Securing your 
yards and facilities is our  

main business!

$140.00
w/Picture

Also On-Line at: www.trucknews.com

http://www.liquidcapitalmidwest.com
mailto:riacobelli@liquidcapitalcorp.com
http://www.security-company.ca
mailto:Fortis.css@gmail.com
mailto:info@martarp.com
http://www.martarp.com
mailto:doug@newcom.ca
http://www.trucknews.com


ANNOUNCEMENTS

Summit Transportation 2016 ...... 6

Trucks For Change .................. 51

BUSINESS CONSULTANTS

C.U.T.C. ................................. 49

IPS (Invoice Payment System) ...... 12     

Liquid Capital Midwest .............. 48

Stateside Transportation 

    Consultants ......................... 23

Transport Financial Services........ 53

CAREER OPPORTUNITIES

Truck News/Careers 2,3, 24,25,26,

.................. 27,28,29,30,31,32,33,

....................... 34,35,36,37,38,39

Truck News/Driver Link ........... 53

Truck News-TruckOps .................46

CLASSIFIED ........................... 48

CONTAINERS

Z source Equipment .................. 23

CROSSWORD ............................

Jan 16 Texis Crossword Puzzle ... 9

Jan 16 Texis Crossword Solution ..49

DRIVER EDUCATION/TRAINING

David Benjatschek: Authorenticity ... 53

EXHAUST

Texis Truck Exhaust .................. 46

The Truck Exhaust Place ............ 44

FINANCING

Accutrac Capital Solutions .......... 15

HEATERS

Thermo King Eastern Canada ...... 45

INSURANCE

Burrowes Insurance Brokers ....... 19

Nal Insurance .......................... 11

INVOICE PAYMENT

IPS (Invoice Payment System) ...... 12

LUBRICANTS

Chevron Global Lubricants ............ 4

Howes Lubricator ..................... 15

MEDICAL SERVICES

Ontario Drivers Medical ............. 15

RADIATORS

Atlantis Radiator Truck Auto 

    Service .............................. 47 

King Radiator HD ..................... 46

XL Radiators ........................... 23

 

SAFETY AND COMPLIANCE

Stateside Transportation 

    Consultants ......................... 23

SECURITY SERVICES

Fortis Canada ......................... 48

SNOW REMOVAL

Yeti ...................................... 23

SUBSCRIPTION TO TRUCK NEWS .. 48

SUSPENSIONS

SAF Holland ........................... 20

TANKER LEASING

Tankmart International............... 13

Transcourt Tank Leasing ............ 17

TANKER SALES (NEW & USED)

Dependable Truck & Tank ........... 47

Eastway Tank ......................... 43

Tankmart International............... 13

TARP SYSTEMS

Martarp Inc. ........................... 48

Trison Tarps ........................... 43

Verduyn Tarps ......................... 46

TIRES & TIRE SERVICE

BF Goodrich ........................... 54

Benson Tire ............................ 42

Michelin ............................ 50,51

Uniroyal Truck Tires .................. 52

TRAILER LEASING & RENTAL

Action Trailer Sales ..................... 7

Trailer Wizards .......................... 8

TRAILER  PARTS & SERVICE

Action Trailer Sales ..................... 7

Britannia Fleet Services ............. 41

Kingpin Specialists ................... 45

Thermo King Eastern Canada ...... 45

Trailer Wizards .......................... 8

Trison Tarps ........................... 43

Verduyn Tarps ......................... 46

TRAILER SALES (NEW) 

Action Trailers Sales ................... 7

Trailer Wizards .......................... 8

Volvo .................................... 56

Z Source Equipment .................. 23

TRAILER SALES (USED)

Action Trailers Sales  ................... 7

Dependable Truck & Tank ........... 47

Morgan's Diesel ....................... 44

Trailer Wizards .......................... 8

TRUCK PARTS & ACCESSORIES

Eco-flaps ............................... 22

King’s Chrome ......................... 42

Maximum Power Train ............... 41

Morgan's Diesel Truck Parts ........ 44

XL Radiators ........................... 23

TRUCK SALES (NEW)

Navistar International ................ 10

Volvo .................................... 56

TRUCK SALES (SHUNTS, YARD 

TRACTORS)

Capacity of Ontario ................... 16

TRUCK SALES (USED)

Morgan’s Diesel Truck Parts ........ 44

TRUCK SERVICE & REPAIR

Benson Truck Service ................ 42

Britannia Fleet Services ............. 41

Diesel Spec ............................ 41

Maximum Power Train ............... 41

XL Radiators ........................... 23

49January 2016TRUCK 
NEWSADVERTISERS’

 PRODUCT/SERVICE INDEX

Accutrac Capital Solutions ........... 15

Action Trailer Sales .....................7

Arnold Brothers Transport ........... 34

Benson Truck & Trailer ............... 42

B.F. Goodrich .......................... 54

Bison Transport ...................... 2,3

Britannia Fleet Services .............. 41

C.U.T.C. Inc. ............................ 49

Canada Cartage ....................... 29

Capacity of Ontario ................... 16

Career Opportunities ......2,3,24,25,

.................. 26,27,28,29,30,31,32,

................... 33,34,35,36,37,38,39

Cascades Transport Inc. ............. 36

Challenger Motor Freight ............. 24

Chevron Global Lubricants ...........4

Classified ............................. 48

Contrans Flatbed Group .............. 31

Crossword Puzzle & Solution ...9,49

David Benjatschek – Authorenticity .. 53

Diesel Spec ............................ 41

Doyle Transportation ................. 34

Eastway Tank ......................... 43

Eco-flaps............................... 22

Fortis Canada ......................... 48

Holmes Freight Lines ................. 36

Howes Lubricator ..................... 15

HWT .................................... 37

Hyndman/A Celadon Company .. 26,38

International Truckload Services .... 27

IPS Invoice Payment System ........ 12

Keypoint Carriers Limited ............ 33

Kingpin Specialists .................... 45

King Radiator HD ...................... 46

King's Chrome ........................ 42

Kriska Transportation ................ 30

Laidlaw Carriers (Bulk/Dumps) ...... 32

Laidlaw Carriers (Vans) .............. 35

Liquid Capital Midwest ............... 48

MarTarp Inc. ........................... 48

Michelin ............................ 50,51

Mill Creek Motor Freight ............. 29

Morgan’s Diesel Truck Parts ......... 44

Morrice Transportation ............... 25

Nal Insurance ......................... 11

Navistar International ................. 10

Ontario Drivers Medical .............. 15

Scotlynn Commodities ............... 28

Stateside Transportation

    Consultants ......................... 23

Summit Transportation 2016 ..........6

Tankmart International ............... 13

Texis Truck Exhaust .................. 46 

Transcourt Tank Leasing ............. 17

Transport Financial Services ........ 53

The Rosedale Group .................. 33

The Truck Exhaust Place ............. 44 

Trailer Wizards ..........................8

Trans-Frt. McNamara ................ 39

TransX Group of Companies ......... 27

Truck News Calendar of Events .. 55

Truck News–Driver Link ........... 53

Truck News–Subscription ......... 48

Trucks For Change .................. 51

UniRoyal ............................... 52

Verduyn Tarps ......................... 46

Villeneuve Tank Lines ................ 37

Volvo ................................... 56

Wag-Mar Transport ................... 36

Wilsons Truck Lines .................. 36

Xan Systems .......................... 37

XL Radiators ........................... 23

Yeti ..................................... 14

Young Transportation  

    – American Division ............... 25

Young Transportation

    – Canadian Division ............... 37

Z Source Equipment .................. 23

ALPHABETICAL LIST

See Puzzle

on page 9

and our ad  

on page 46

Call us at 905-795-2838

Atlantis Radiator Truck Auto Service ..47 

Benson Tire ............................ 42

Britannia Fleet Services .............. 41

Dependable Truck & Tank............ 47

Diesel Spec ............................ 41

Eastway Tank ......................... 43

King Radiator HD ...................... 46

Kingpin Specialists .................... 45

King’s Chrome ........................ 42

Maximum Power Train ............... 41

Morgan’s Diesel ....................... 44

Texis Truck Exhaust .................. 46

The Truck Exhaust Place ............. 44

Thermo King Eastern Canada ....... 45

Trison Tarps ........................... 43

Truck News–Truck Ops ............ 46

Truck & Trailer Priority Listings .. 47 

Verduyn Tarps ......................... 46

C.U.T.C.INC
• Canadian Licensing
• FMCSA (ICC Authority)
• DOT Registrations
• IFTA Registrations
• Fuel Tax Reporting
• Unified Carrier Registration
• PARS/PAPS/ACE
• Corporate Registrations
• Regulations
• IRP Registration
• Bonded Carrier Status

Trucking
    made Simple
Trucking
    made Simple

For more information call  866-927-8294
or visit our web site at www.cutcinc.ca

http://www.cutcinc.ca


By Edo van Belkom 

THE STORY SO FAR
Mark has some time to kill in Saskatchewan 
and comes across a local paper advertising a 
truck roadeo that weekend. Mark enters, but 
right away he’s labeled as a City driver and 
wonders if he’s even welcome here.

Mark does the written test and is surprised 
to learn he doesn’t know as much as he 
thought he did. Even more surprising is that 
the old man who looked to be struggling with 
the test the whole way got the top score.

Mark gets the third highest score on the 
pre-trip inspection part of the roadeo, miss-
ing some small, but important things along 
the way. He’s amazed that the old man fin-
ished first when he’d been hardly able to look 
under the truck…

•
The last part of the roadeo was the road test. 
It wasn’t actually a test of a driver’s ability 
to drive on the road, but rather, a test of a 
driver’s skill in negotiating the type of tight 
turns and obstacles that were faced every 
day on the job. 

They would all be driving a new Freight-
liner that had been donated for the day by 
one of the area farms. Like any other driver, 
Mark would have preferred to drive his own 
truck through the course but this seemed 
to be a fair way to level the playing field. Of 
course, if one of the competitors drove a 
similar model on a daily basis there might 
be an advantage, but he was satisfied the 
competition was as fair as they could make it. 

Mark’s turn would come in the middle of the pack, 
which gave him the chance to watch several other 
drivers go through the course and hopefully learn 
something that might help him drive better.

When Mitiuk took to the course, Mark watched 
every turn of his wheels closely and was amazed to 
see the man take out four cones on the “S” course, 
then take three tries before managing to wrestle his 
trailer into the parallel park. On the measured park, 
he touched a cone leaving it leaning backward with 
one end of the base up in the air. And in the back up 
to the loading dock, he actually hit the dock hard 
enough to make some people who weren’t watching 
jump. 

Well, thought Mark, at least I won’t have to worry 
about him.

But when Mitiuk exited the truck and walked 
across the lot, every one of the other drivers – except 
for Mark – were giving him a big round of applause. 
Then, when he reached the group, everyone stood in 
line to shake the man’s hand.

What the hell is going on here, thought Mark.
Several drivers later, it was Goldrick’s turn. The de-

fending champion swerved through the “S” course 
like an oiled eel and it was clear to Mark that this 
man was the defending champ for good reason. He 
was just so smooth and confident behind the wheel, 
it looked as if he had this competition all sewn up. 
But after the flawless run on the “S” course, Goldrick 
must have lost his mind because he knocked over a 
few cones on the parallel park, stopped short on the 
measured park, and took out a few more cones right 
at the end, seemingly for good measure.

A lot of the drivers were laughing at how Goldrick 
had screwed up so badly, but all Mark could think 
was that maybe he had a chance to win this thing.

• 
“Dalton, your turn!”

Mark got up from his seat and realized that his legs 
were weak and wobbly. He thought this would be 
easy, but his body probably had a better handle on 
the situation. This was a competition in which Mark 
really had no experience. He could drive with the 
best of them, but this was a test of his skill. 

It was like someone who’d been driving the fam-
ily car for years without incident suddenly having to 
take a driving course to keep their license. Most are 
doomed to fail simply because it’s a test that marks 
everything by the book.

Nevertheless, Mark was eager to give it a try. His 
first realization was that the Freightliner everyone 
was using was nothing like the Peterbilt he’d been ac-
customed to these past 15 or so years. Nothing was 
where it was supposed to be except for the steering 
wheel, shifter, brake and clutch pedal. 

This is gonna be real hard, he thought. 
After taking the truck for a short spin around the 

lot to familiarize himself with the cab set up and the 
view in the mirrors, Mark attacked the “S” course 
with a bit of speed and managed to avoid all but one 
of the cones. 

Mark’s parallel park was near perfect, but his mea-
sured park was off by just over six inches. He was do-
ing well on the loading dock, but got too close to the 
truck parked at the next bay and wound up putting a 
scratch on his trailer’s trim, and taking out a cone on 
the other side when he was trying to straighten him-

self out before finally backing into the dock.
“Okay,” he said under his breath. “It’s a lot 

harder than it looks.”
After parking the truck and setting the 

brake, Mark slowly climbed out of the truck 
careful to keep three points of contact every 
step of the way. 

“Good to see you’re learning,” one of the 
judges said. 

“I’m not one to make the same mistake 
twice,” Mark said, after having been penal-
ized in the pre-trip inspection portion for 
jumping down from the cab. 

“But I still have to ding you for not wear-
ing your seatbelt.”

Mark shook his head.  Are these guys ever 
by the book, he thought. Well, second place 
won’t be too bad for my first time.

•
Later that afternoon at the awards presenta-
tion ceremony, Cyril Mitiuk was announced 
as the champion who would go on to com-
pete at the provincial championship in a 
couple of months time.

“What?” Mark said under his breath.
How in the world could that guy – mak-

ing so many mistakes – win the whole damn 
thing? Something was wrong. This thing 
had to be rigged. Mark moved up to the front 
of the crowd of drivers and was about to 
cup his hand around his mouth and shout, 
“Fixed!” when a strong hand grabbed his 
arm and pulled him back.

“Relax, city boy.”
Mark turned and saw that Goldrick had 

a firm hold of his arm and wasn’t about to let go for 
anything. 

Mark gestured to the stage where Mitiuk was slow-
ly climbing the steps to receive his trophy. “How did 
that happen?”

Goldrick yanked on Mark’s arm again and led him 
to the back of the crowd where no one would hear 
what he had to say. 

“Listen, you drove well and everything, but you 
were never going to win today.”

“Why not?”
“That’s Cyril Mitiuk up there. He’s competed in 

this roadeo for 20 years and never finished higher 
than third.”

“So?”
“So, he’s been diagnosed with colon cancer and 

probably won’t make it to next year.”
Mark suddenly understood what had been going 

on and felt like a complete and utter jackass.
Goldrick finally let go of Mark’s arm and together 

the two men applauded the the old man up on  
the stage.  

Mitiuk struggled to hold up the trophy for a mo-
ment, then said a few words. “First of all I want to 
thank all of you guys. I have a feeling a lot of you 
didn’t do as well as you could have because of me... 
But I don’t care.” Everyone cheered, Mark included. 
“Thanks for giving me something to live in the com-
ing months.”Mark couldn’t help but get teary-eyed, 
proud to be part of this group…not just of good truck-
ers, but of good, good people. 

- Mark Dalton returns next month in another exciting  
adventure. Ill
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MARK DALTON : OWNER/OPERATOR
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2018, it will add about 160 new jobs. 
Until then, they’ll be produced in 
Mannheim, Germany. The new en-
gines will be available for order in 2016 
in the Freightliner M2. Details regard-
ing engine ratings and other specific 
features of the new mid-range engines 
were not yet revealed. Daimler Trucks 
North America has in recent years be-
come a stronger player in the medi-
um-duty market, capturing about 40% 
of the US Classes 6/7 segments in each 

of the past few years.
Daimler also announced its en-

tire lineup will comply with impend-
ing 2017 greenhouse gas emissions re-
quirements early.

Daum said he expects the truck 
market to remain strong in 2016, 
though orders will likely land some-
where between an excellent 2015 and a 
very good 2014.

“We will finish the year strong and 
the start of the year will be strong 
through the first quarter,” Daum said. 
“We’ll see how the rest of the year un-

folds. We don’t have that security we 
had a year ago where we were sold out 
at the beginning of the year but this is 

not normal for business, you should 
every day worry for your business and 
fight for it.” 

Daimler launches medium-duty engines
Continued from page 48

LANGLEY, BRITISH COLUMBIA

Volvo Trucks has named Pacific Coast Heavy Truck Group of Langley, B.C. its 2015 Canadian 

Dealer of the Year.

Volvo Trucks also handed out Dealer of the Year honours to Michigan’s M&K Truck  

Centers for North America and to Tractoremolques del Noroeste for Mexico.

M&K was awarded for outstanding performance in several areas, including truck and 

parts sales, market share, customer satisfaction and operating standards, as well as  

doubling its sales objectives for the year.

In addition to its Langley location, Pacific Coast Heavy Truck Group is also located in 

New Westminster and Kamloops, B.C. 

Pacific Coast named top 
Canadian Volvo dealer

TORONTO, ONTARIO

Ryder System announced today that 
it has activated its online Winter Pre-
paredness Hub – where best practices 
are shared on how to keep fleets win-
ter-ready throughout the cold season.

Last year, Ryder said drivers and 
fleet managers relied on Ryder’s Win-
ter Preparedness Hub to remain in-
formed of best practices surrounding 
fleet maintenance proactive planning, 
proper fuelling, driver training, and 
driver safety. 

On the hub, visitors can find infor-
mative tip sheets and videos about the 
do’s and don’ts of prepping a fleet for 
winter, Ryder shop closure notifica-
tions, and a listing of other helpful on-
line resources.

“Last winter, we witnessed a great 
improvement in uptime and efficien-
cy, and received positive feedback 
from customers, who said they turned 
to Ryder’s Winter Prep site for con-
sistent, up-to-date information and 
maintenance/safety tips,” said Bill 
Dawson, vice-president, maintenance 
operations and engineering, Ryder.  
“We were the first – and remain the 
only – in the industry to provide this 
kind of rich content in one location, 
to f leets whose safety and businesses 
depend on it.  As many brace for cold 
temperatures, we aim to continue to 
be a trusted, reliable source that driv-
ers and f leet operators can count on.”

You can visit Ryder’s Winter Pre-
paredness Hub at campaigns.ryder.
com/winterdriving. 

Ryder System helps fleets prepare 
for winter driving conditions

 

HELP US 

Deliver Change 
In November and December 2015, we need your 

help to participate in a cross-country food collection 

and distribution initiative to help fight hunger in our 

communities. To learn more about the many ways to 

get involved, please visit our website today.

Trucks For Change Network 
is a non-profit association of leading highway 

carriers supporting communities. Together our 

members have helped charities across Canada 

deliver over 10 million pounds of donated food 

and materials to those in need. We thank the 

following industry partners for making our  

work possible:

www.trucksforchange.org

http://www.trucknews.com
http://www.trucksforchange.org
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By Edo Van Belkom

      uoyed by the support, Vic agrees to continue as the spokesperson for however long it take to get a  
       better deal for the drivers. Only after four days do any of the executives from the carriers ask to 
       meet. Vic hopes this is a sign that they are ready to agree to some changes but only two CEOs  
show up for the meeting.

fter the eighth day another meeting is scheduled with  
 the carriers and this time they all show up and are eager  
 to come to terms.

   n the end, the 
    drivers and the 
    carriers agree to new  
terms and to reduce 
wait times. While the 
details still have to 
be worked out, it’s a 
victory for Vic and the 
container drivers. 
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      he strike goes on for another four days. Some of the major 
       carriers have filed for court injunctions to stop the strike, but  
       the strikers are complying with all the wishes of the police 
on each of the strike lines and no one has done anything wrong. 
Support among the drivers and in the community continues 
to grow each day resulting in the choking off a vital pipeline of 
international goods through not only Ontario, but overseas as well.

      ut the next day Vic is alone and back 
       back behind the wheel, happy to have 
       done some good, but even happier to be 
out of the spotlight and on the road again.

 “Where is  
everyone 

else?”

B

“What can we do to end this thing?”

e

e

Vic is a hero!

http://uniroyaltrucktires.com
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recognized for philantrophy and Canadian 

Mitsubishi Fuso representative promoted
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Season’s Greetings
& Best Wishes for a  

Safe & Happy New Year!

Ross Mackie has been presented with a 
Lifetime Achievement Award by North 
American Van Lines. He received the 
honour at the North American Van 
Lines Convention in San Diego, Calif. 
on Oct. 21. Mackie is the first recipient 
of the award, which recognizes more 
than 60 years in the moving industry 
throughout North America.

Mackie the Mover was founded in 
1928 by Ross’s parents, Amanda and 
Merle, who operated out of their Oshawa 
home. Ross began working for the com-
pany at an early age, washing the trucks 
after school. 

At the age of 17 in 1951, Ross began 
his driving career by hauling household 
furniture belonging to a military em-
ployee to Whitehorse, Yukon.  In 1952, 
Ross’s parents started a North Ameri-
can Van Lines agency in Canada. To-
day, Mackie Moving and Storage is one 
of the largest privately-owned moving 
companies in Canada. It was also one of 
the founding North American Van Line 
agents in Canada.

Mackie says the company’s success is 
due to the hard work of his parents, his 
sister Marilyn, his sons Norman, Paul, 
Dean and Scott and their families, as 
well as all the company’s employees, 
suppliers and customers.

•
James Johnstone has joined ETA 
Transportation as vice-president of 
business development. With more 
than 10 years of progressive experi-
ence in North American transporta-
tion, a strong background in opera-

tions and building strategic customer 
solutions, the company says Johnstone 
will be a welcome addition to the 
team, which has plans to further de-
velop its corporate portfolio.

•
Doug Harvey, president and CEO of 
Maxim Truck and Trailer, was named 
Outstanding Philanthropist for 2015 
by the Association of Fundraising Pro-
fessionals of Manitoba (AFPM). The 
honour, which was awarded Nov. 13, 
recognizes Harvey’s generous support of 
the Cancer Care Manitoba Foundation 
(of which he is also the board chair), the 
Canadian Museum for Human Rights 
and the Assiniboine Park Conservatory, 
as well as the way the Winnipeg native 
has inspired the philanthropic spirit in 
his staff, encouraging them to volunteer 
and partake in fundraising initiatives.

Harvey’s company Maxim spon-
sors arts, culture, education, health 
and sports initiatives in several Cana-
dian cities and each year a percentage 
of the business’ revenues are donated 
to charity.

•
Brian Shantz has been appointed as 
the new director of dealer network de-
velopment and operations for Mitsubi-
shi Fuso Truck of America. In his add-
ed role, Shantz, who is also the general 
manager of Canadian operations, will 
be responsible for dealer network de-
velopment for all of Mitsubishi Fuso’s 
North American operations, includ-
ing Canada, the US, Puerto Rico and 
Guam. 
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When John T. Hall started a trucking com-
pany in the 1940s, it’s unlikely that he 
envisioned that it would become what it 
is today – one of Canada’s most success-
ful transport companies. Sonia Straface 
caught up with his grandchildren, who are 
now running the business, to talk about 
its sucess.   

t’s ironic that more than 
half a century ago, a man 
named Hall decided he 
would invest in the haul-
ing and trucking industry. 
Today, his company is still 
kicking and is a household 

name and respected carrier in the 
Canadian trucking industry. 

J&R Hall is known for its shiny 
black trucks that haul across West-
ern Canada. Recently, it was named 
one of Canada’s Top Fleet Employ-
ers by Trucking HR Canada and of 
late, business has been f lourishing 
according to its third-generation of 
owners. 

The history of the company dates 
back to 1949 when John T. Hall found-
ed a transportation company that 
hauled livestock and farm products 
around southwestern Ontario. The 
second generation joined the busi-
ness in 1959 and expanded the ven-
ture into the transportation of aggre-
gate products. In 1969, the business 
added dry vans, and by 1982, the 
third generation of Halls was on-
board. The name J&R Hall was in-
corporated in 1987 and in 1988 it was 
decided that the company would fo-
cus on hauling primarily to Western 
Canada. 

Today, the business is being led 
by president Jeff Hall, grandson of 
founder John T. Hall, and his siblings, 
Andy Hall, v.p. and Lynn D’Aguilar, 
v.p. It has 80 trucks, more than 180 
trailers and some 130 full-time driv-
ers on its payroll. It hauls general 
freight, or as Jeff puts it: “If it fits in a 
van, we’ll haul it.” 

Jeff’s eldest son Cody also joined 
the family business in operations, 
marking the entrance of the fourth 
generation in J&R Hall. Jeff’s other 
son Dylan works as a licensed me-
chanic in the company’s shop. 

So far, the Halls are hauling well 
and are turning heads in the indus-
try. The company has a loyal custom-
er base and has been nationally rec-
ognized for its integrity and human 
resources best practices, since it’s not 

THE LAST WORD Brought to you by BF GOODRICH
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How the Halls are hauling and hauling well 
losing drivers and is capitalizing de-
spite trucking’s tough times. In addi-
tion, J&R boasts an excellent CVOR 
rating and its damage claim ratio is 
close to 100% – all impressive when 
you consider it is in the LTL side of 
things.  

The company’s secret to success 
or biggest strength is a combination 
of the reputation the company has 
earned over the years, according to 
the senior staff. 

“Our reputation in the industry is 
our biggest strength,” said D’Aguilar. 
“Our drivers are very professional 
and exceed customer expectations 
on a regular basis. Communication is 
one of our strongest points with our 
customers, and we definitely think a 
lot of it has to do with the size of our 
company. We’re not too big, but we’re 
not too small. We have a group of dis-
patchers that are communicating 
and letting our customers know when 
their freight is arriving.”

Communication is so strong, ac-
cording to Cody Hall, because of the 
longstanding employees at J&R that 
become familiar faces for customers 
to deal with when a problem arises. 
This helps customers feel comfort-
able and allows them to express prob-
lems freely.  

The company’s communication 
also extends further to its senior staff 
and employees. 

“We always take the time to talk 
with the drivers and know each and 
every one of them by name,” said 
D’Aguilar, adding that if a driver ever 
has a problem, they have no issues 
discussing it with management. 

The company’s driver turnover rate 
is well below industry average and 
that is thanks to a combination of us-
ing only brand new equipment and 
the state-of-the-art terminals across 
the country. 

“Our terminals make a really big 
difference because our terminals in 
Western Canada and Ontario all have 
laundry facilities, a kitchen, show-
ers, a drivers’ lounge and a full gym 
available to our staff,” said D’Aguilar. 
“Drivers do appreciate those comforts 
of home that our facilities provide. I 
also think the fact that we offer satel-
lite TV and Internet in our terminals 
as well has to do with it...the drivers 
have said they really appreciate those 
things when they are on a reset.” 

According to Jeff Hall, the addi-
tion of a gym in the terminals was re-
cent because of how much health and 

wellness has been in the spotlight in 
the trucking industry. 

“We receive positive feedback 
about the gym facilities each and ev-
ery day,” he said. “All of us are under-
standing our personal health more 
and more these days and we are pay-
ing attention to those needs and right 
now focus on wellness is at the fore-
front for us.” 

At the end of the day, the company 
credits its low turnover rate to treat-
ing drivers like people.

“We build their work schedule 
around their personal needs,” said 
Andy. “We cater to them for their 
schedules and what they need for 
home time. When they can’t work, 
we work with them to see what they 
need.” 

Though the driver shortage isn’t ex-
actly affecting the business today, it 
is something that is on the company’s 
radar for the future. 

Cody Hall one of the two fourth 
generation-ers at J&R expressed the 
company’s concern with the lack of 
interest of trucking from millennials, 
like himself. 

“There aren’t too many up and 
comers coming into the industry,” he 
said. “And we’ve got an aging popula-
tion of drivers, and it’s definitely go-
ing to continue on. But it’s something 
we’re thinking about and something 
we need to address in the future.”

The third generation of Halls – the 
management team – all have different 
opinions on the company’s biggest 
concern.

Jeff thinks that the education sys-

tem has failed the industry as a whole 
because of how many teenagers are 
in the dark about the opportunities 
present in the trucking world. He 
thinks this is the company’s biggest 
struggle because in the future, when 
it comes time to replace his retired 
drivers, he’s not going to have many 
options. 

“People is our biggest struggle,” 
he said. “I feel our school system 
has failed our industry in the last 20 
years. We have chased kids into uni-
versity to learn how to be an IT pro-
fessional or a Google guru and we 
have not educated kids in the trades 
and I classify our industry as a trade.”

Andy argued that the company’s 
greatest challenge is the weak Ca-
nadian dollar that is making buying 
new equipment – which in turn keeps 
their drivers around – an expensive 
and difficult task.  

D’Aguilar agreed with Jeff that 
education is a problem for students, 
but is also an issue with shippers. 
She claims that some shippers aren’t 
aware of the hours-of-service rule 
and this causes tension on a daily  
basis. 

As far as the future is concerned 
with J&R Hall, the youngest of the 
company’s management team, Cody, 
said the future is looking good and 
that steady growth is the focus for 
now. The company is currently ex-
panding even further into the west, 
adding a terminal in Abbotsford, B.C.

“Everything you use comes by road, 
so there’s always gong to be the need 
for our industry,” he said.   

J&R Hall

HERE. AND HERE.

Take control today at BFGoodrichTruckTires.com

PROVEN HERE.

http://bfgoodrichtrucktires.com


 

Jan. 15 – Toronto Transportation Club Ski Day – Craigleith Ski 
Club, Blue Mountains, Ont. www.torontotransportationclub.com

Jan. 16-20 – National Private Truck Council’s Private Fleet 
Management Institute – Jacksonville, Fla. www.nptc.org

Jan. 20-22 – SAE’s Government/Industry Meeting – 
Washington, D.C. www.sae.org

Jan. 24-26 – Retail Industry Leaders Association’s 
Leadership Forum – The Ritz-Carlton Naples, Naples, Fla.  
www.rila.org

Jan. 25-28 – National Biodiesel Conference and Expo – 
Tampa Bay Convention Center, Tampa, Fla.  
www.biodieselconference.org

Jan. 25-28  – Heavy Duty Aftermarket Week – The Mirage 
Hotel, Las Vegas, Nev. www.hdaw.org

Jan. 25-29 – Commercial Vehicle Safety Alliance’s COHMED 
Conference – Hilton Palacio del Rio, San Antonio, Texas.  
www.cvsa.org

March 1-3 – Green Truck Summit – Indiana Convention Center, 
Indianapolis, Ind.  www.ntea.com

March 1-4 – The Work Truck Show – Indiana Convention 
Center, Indianapolis, Ind.  www.ntea.com

March 3 – Women with Drive Leadership Summit –Crowne 
Plaza Toronto Airport, Toronto, Ont. www.truckinghr.com

March 6-9 – Truckload Carriers Association’s Annual 
Convention – Wynn Las Vegas Resort, Las Vegas, Nev.  
www.truckload.org

March 13-15 – IWLA’s Convention and Expo – The Omni 
Orlando Resort at ChampionsGate, Orlando, Fla. www.iwla.com.

March 24 – Delta Nu Alpha’s Dinner and Seminar – Toronto 
Airport West Hotel, Mississauga, Ont. www.deltanualpha.ca

March 31-April 2 – Mid-America Trucking Show – Kentucky 
Expo Center, Louisville, Ken. www.truckingshow.com

April 8 – Manitoba Trucking Association’s Annual 
General Meeting  – RBC Convention Centre, Winnipeg, Man. 
www.trucking.mb.ca 

April 12-14 – SAE World Congress and Exhibition – Cobo 
Center, Detroit, Mich. www.sae.org

April 13 – Canadian Fleet Maintenance Summit – 
International Centre, Toronto, Ont. 

April 14-16 – Truck World – International Centre, Toronto, 
Ont. www.truckworld.ca

April 17-20 – Truck Renting and Leasing Association’s 
Annual Meeting – Fairmont Scottsdale Princess, Scottsdale, 
Ariz. www.trala.org

April 17-20 – Retail Asset Protection Conference – Gaylord 
Texan Resort, Dallas, Texas. www.rila.org

April 21 – Delta Nu Alpha’s Dinner and Seminar – Toronto 
Airport West Hotel, Mississauga, Ont. www.deltanualpha.ca

April 24-26 – NPTC Educational Management Conference 
& Exhibition – Cincinnati, Ohio www.nptc.org

April 24-27– NASSTRAC Shippers Conference and 
Transportation Expo – Rosen Shingle Creek, Orlando, Fla. 
www.nasstrac.org

April 24-28 – CVSA Workshop – Sheraton Chicago Hotel and 
Towers, Chicago, Ill. www.cvsa.org

April 29-30 – Alberta Motor Transport Association Annual 
Conference – Rimrock Hotel, Banff, Alta. www.amta.ca

April 30-May 4 – Material Handling Equipment 
Distributors Association’s Annual Convention – Gaylord 
National Resort & Convention Center Maryland, Washington, 
DC area. www.mheda.org

Feb. 6-13 – Toronto Trucking Association’s Convention –
Iberostar Grand Rose Hall, Montego Bay, Jamaica.  
www.torontotrucking.org 

Feb. 23-24 – TTSAO 2016 Annual Conference – Sandman 
Signature Mississauga Hotel, Mississauga, Ont. www.ttsao.com 

Feb. 25 – Delta Nu Alpha’s Dinner and Seminar – Toronto 
Airport West Hotel, Mississauga, Ont. www.deltanualpha.ca

Feb. 29-March 3 – Cold Chain GDP & Temperature 
Management Logistics Summit – Hyatt Regency Toronto, 
Toronto, Ont.  www.coldchainpharm.com

Feb. 29-March 3 – TMC Annual Meeting & Transportation 
Technology Exhibition – Music City Center, Nashville, Tenn. 
www.trucking.org

May 2-5 – Advanced Clean Transportation Expo – Long 
Beach Convention Center, Long Beach, Calif. www.actexpo.com

May 3-5 – IANA’s Intermodal Operations and 
Maintenance Business Meeting – The Westin Lombard 
Yorktown Center, Lombard, Ill. www.intermodal.org

May 13-14 – Truxpo – Tradex, Abbotsford, B.C.,  
www.masterpromotions.ca

May 15-18 – Warehousing Education and Research 
Council’s Annual Conference – Rhode Island Convention 
Center, Providence, RI. www.werc.org

June 4-8 – Heavy Duty Aftermarket Canada’s Annual 
Business Conference –Four Seasons, Whistler, B.C.  
www.hddc.ca

June 10-12 – BCTA’s Annual General Meeting and 
Management Conference – Delta Grand Okanagan Resort, 
Kelowna, B.C. www.bctrucking.com

June 15-17 – Supply Chain Management Association’s 
National Conference – Niagara Falls, Ont.  
www.supplychaincanada.com

June 16-17 –  2016 Private Motor Truck Council of 
Canada Annual Convention– Kingsbridge Conference 
Centre, King City, Ont. www.pmtc.ca

June 18 – Manitoba Provincial Truck Driving 
Championships – Peterbilt Manitoba, Winnipeg, Man.  
www.trucking.mb.ca 

June 19-22 – Canadian Council of Motor Transport 
Administrators’ Annual Meeting – Halifax Marriott 
Harbourfront Hotel, Halifax, N.S. www.ccmta.ca

Sept. 8-10  – North American Trailer Dealers 
Association Trade Show and Convention – Music 
City Center, Nashville, Tenn. www.natda.org

Sept 14-18 - National Truck Driving Championships 
– Brantford, Ont. 

Sept. 15-16 – National Private Truck Council’s 
National Safety Conference – Dulles, Virginia.  
www.nptc.org

Sept. 19-22 – TMC Fall Meeting & National 
Technician Skills Competition – Raleigh Convention 
Center, Raleigh, N.C. www.trucking.org 

Sept. 21-23 – North American International 
Powertrain Conference – Chicago, Ill. www.sae.org

Sept. 30 – Fleet Safety Council’s Annual Educational 
Conference – Centre for Health and Safety Innovation, 
Mississauga, Ont. www.fleetsafetycouncil.com

Oct. 1-4  – ATA Management Conference and 
Exhibition – Mandalay Bay Resort and Casino, Las 
Vegas, Nev. www.trucking.org

Oct. 12-14 – National Trailer Dealers Association’s 
26th Annual Convention  – JW Marriott Desert Ridge, 
Phoenix, Ariz. www.ntda.org

Oct. 13 – Surface Transportation Summit –
International Centre, Mississauga, Ont.  
www.surfacetransportationsummit.com

Oct. 18-20 – SAE Thermal Management Systems 
Symposium   – Mesa, Ariz. www.sae.org

Oct. 25-27 – APTA’s Transportation Summit– Delta 
Beausejour, Moncton, N.B. www.apta.ca

Oct. 26-28 – CITT’s Canada Logistics Conference 
2016 – Delta Brunswick, Saint John, N.B. www.citt.ca

Nov. 4 – MTA’s Annual Fall Awards Gala –  
The Metropolitan Theatre, Winnipeg, Man.  
www.trucking.mb.ca

Nov. 9-10– Ontario Trucking Association’s Annual 
Convention – Ritz-Carlton Hotel, Toronto, Ont.  
www.otaconvention.ca

Dec. 1 – Annual Toronto Transportation Club 
Dinner – Fairmont Royal York Hotel, Toronto, Ont.  
www.torontotransportationclub.com
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July 1-2 – Great Lakes Trucks Club’s Antique and Classic 
Truck Show – Clifford, Ont. www.greatlakestruckclub.com 

July 13 – TransCore’s 18th Annual Link Conference and 
Charity Golf Tournament  – The Country Club, Woodbridge, 
Ont. www.transcore.ca 

July 16 – Ontario Truck Driving Championships (Skills 
Competition) – Flying J Truck Stop, Napanee, Ont.  
www.otdc.ca 

July 22-24 – Fergus Truck Show – Fergus, Ont.  
www.fergustruckshow.com   

July

Aug. 8-12 – North American Inspectors Championship – 
Hyatt Regency Indianpolis Hotel, Indianapolis, Ind.  
www.cvsa.org

Aug. 13 – Quebec Truck Driving Championships  – Centre 
de formation du transport routier Saint-Jérôme, Saint-Jerome, 
Que. www.carrefour-acq.org

Aug. 24-25  – Commercial Vehicle Outlook Conference – 
Dallas, Texas www.cvoconline.com

Aug. 25-27 – Great American Trucking Show – Dallas, 
Texas www.gatsonline.com

August
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Volvo Trucks. Driving Progress

Uptime means road time. 
enjoy the view.

volvo trucks uptime services

Uptime saves you more than just money. It saves your trust, reputation, and 
business.  That’s why we created Volvo Trucks Uptime Services. We connect 
you to immediate live support from a Volvo agent whenever you need it with 
our 24/7 Volvo Action Service. Our Remote Diagnostics predicts, identifies, 
and reports a service event, reducing diagnosing time by as much as 70%. 
Our team locates and sends ahead the parts you need, reducing repair time 
by up to 22%. And our coast-to-coast Volvo Dealer Network connects it all. 
Know the road ahead.

Learn more: volvotrucks.ca/Uptime

http://volvotrucks.ca/uptime

