
MONCTON, NEW BRUNSWICK

B eing named Canadian Fleet Maintenance Man-
ager of the Year is always special, but it was 
made even more so this year as Mike Gaudet be-
came the first winner to have his name etched 

into the same trophy that bears that of his father.
Mike, vice-president, f leet maintenance and equipment 

purchasing with Armour Transportation Systems, won the 
award 19 years after his father Alban was named Canada’s 
top f leet maintenance manager. Gaudet said it’s especially 
meaningful since both represented Armour Transporta-
tion when they won the prestigious national award.

“To have one award, one winner per year and to get it 
the same as my dad, especially with the same company, 
was very special,” Gaudet said in an interview with Truck 
News. “To win it within the same company makes it even 
more meaningful.”

Alban Gaudet still works at Armour Transportation, 
serving as vice-president, building maintenance and ac-
cident control. Son Mike joined the company six years ago 
with an eye towards filling his father’s shoes as f leet main-
tenance manager when he moved on. While Mike Gaudet 
would, as planned, take over from his father as f leet main-
tenance manager in 2015, the two took different paths in 
getting there.

Alban’s career took a more traditional trajectory, start-
ing in the shop as a mechanic. Mike Gaudet, however, 
studied business in university, cut his teeth in the indus-
try selling parts and then managed several branches be-
fore taking control of maintenance. He isn’t, and has never 
been, a technician. This has allowed him to bring a differ-
ent perspective to the shop, but was it difficult to establish 
credibility with the mechanics on the shop f loor?

“At first it was,” Gaudet admitted. “I can’t go and say to 
a technician, ‘You should do it like this, do it like that.’ I’m 
not a mechanic and I never pretended to be a mechanic. I 
have a different style than my dad, who was a mechanic. 
But you gain peoples’ trust.”

Gaining the trust of his staff meant respecting them, 
first and foremost, Gaudet added.

“It all comes down to respect,” he explained. “We have 
young people who start at 17, 18, 19 years old out of college 
and I treat them as well as someone who has been here 
30 years. I think that’s what has helped me as I’ve been 
through this job.”

At Armour, Gaudet oversees more than 100 techni-
cians and apprentices and about 4,000 pieces of equip-
ment across an expansive, 25-terminal network. The key 
to managing such a diverse, scattered f leet is to lean heav-

It’s all about respect
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Like his father before him, Mike Gaudet has been named 
Canada’s top fleet maintenance manager. But he took a 
decidedly different path in getting there.

By James Menzies

Continued on page 25PM
4

0
0

6
3

1
7

0

FORT MCMURRAY, ALBERTA

The people of Fort McMurray, Alta. who 
have been displaced, lost homes and 
much more at the hands of a destruc-
tive wildfire have been in the hearts and 
minds of Canadians since the Northern 
Alberta inferno put its crosshairs on the 
city in early May. Around 2,400 struc-
tures were lost due to the fire.

Tragic occurrences like the Fort Mac 
wildfire more often than not bring out 
the best in people, and that’s certainly no 
different when it comes to the trucking 
industry. Members of the trucking indus-
try from as far away as the East Coast lent 
their support in Fort McMurray’s time of 
need.

A-OK Trucking
Based out of Woodstock, N.B., A-OK 
Trucking driver Dana Crisp spoke with 
Truck News about the effort his compa-
ny, along with that of Sheila Kelley, of-
fice manager Sheila Sparks and owner 
Jeff McMullen, have made to get supplies 
from the East Coast all the way out to Al-
berta. Kelley, who Crisp said has been 
employed in Fort Mac in the past, worked 
to fill a trailer with donations in Wood-
stock and needed a truck and a driver to 

Under 
siege
Trucking industry from 
coast to coast rallies to 
help Ft. Mac fire victims
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Keeping it cool 
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refrigeration units.
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NEITHER RAIN, NOR SNOW 

NOR 23 HOURS OF DARKNESS

NOR THE FAILED MISSIONS OF TRUCKERS’ PAST 

NOR ACTS OF GOD. . .

SHALL STAY ME AND THESE CHAINED-UP 

WHEELS FROM REACHING THE FINAL OUTPOSTS

OF THIS VAST FRONTIER
Lisa Kelly on History® Network’s Ice Road Truckers®

Delo® user since 2005

UNCOMMON JOBS REQUIRE UNCOMMON TOUGHNESS
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SHIPPER SAVVY:  
HOW WELL DO YOU KNOW

YOUR CUSTOMERS?

The face of the Canadian transportation services buyer is changing. Our annual 

Survey of the Canadian Logistics Professional provides a nation-wide snapshot 

of Canadian shippers. The latest survey shows that most of your customers work for 

small companies with less than $50M in annual revenues. Most transportation service 

purchasers currently fall in the 46 to 55 age group but there is a sizeable contingent 

– almost one fifth of our sample – who are under 35 and, increasingly, more women 

are joining the ranks. Education levels are also rising with 42% having a university 

degree or MBA.
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There was a new addition this year, to 
what was already one of the busiest 
weeks in the Canadian trucking industry. 
I’m referring, of course, to Truck World, 
and for the first time ever the addition of 
the Canadian Fleet Maintenance Sum-
mit to the front end of that show.

CFMS has been around for decades, 
but not in the form it took this year. The 
event was hosted by this company, New-
com Business Media, along with several 
partners, and was supported by a va-
riety of organizations involved in fleet 
maintenance. The turnout was great, 
the speakers excellent and the informa-
tion presented was relevant and thought 
provoking.

One of the themes that kept resurfac-
ing was big data, which, we learned, is 
not the same as “lots of data.” Big data is 
actionable and allows an organization to 
make changes that drive results. Lots of 
data, on the other hand, is just noise, if it’s 
not effectively analyzed and acted upon.

Analyzing big data and using it to im-
prove efficiencies is increasingly falling 
under the domain of the fleet mainte-
nance manager. And it’s changing the 
nature of the job entirely.

It was appropriate, in that sense, that 

The evolution of the 
maintenance manager

the Canadian Fleet Maintenance Man-
ager of the Year, Mike Gaudet of Armour 
Transportation, came to the position via 
an untraditional path. 

Gaudet isn’t a technician – never has 
been. Instead, he brings to the posi-
tion a business background and a num-
bers-driven focus, though, in his inter-
view with me for the cover story of this 
issue, he cautioned against getting too 
wrapped up in reports.

Bill Dawson, vice-president of mainte-
nance operations and engineering with 
Ryder System, noted during his keynote 
address that the top performers during 
Ryder’s technician skills challenges often 
break the mould of what was traditional-
ly thought to be the best mechanic. 

“The folks that are competing at an 
elite level now and getting to the top 
are not what we’d consider historically 
to be our most sound mechanical tech-
nicians,” Dawson said. “They are the 
best by far at managing information. 
They tend to be on the younger side. 
They come up using technology and 
they’re open and accepting of technol-
ogy and they’ve mastered it. That, in 
the future, is what’s going to separate 
the quality of technicians from the ex-

cellent to the average.”
Effectively analyzing big data al-

lows fleet maintenance profession-
als to better develop preventive 
maintenance schedules, predict 
parts failures and optimize their 
spec’ for the application. These all 
drive bottom line results. Is there 
a job description within trucking 
that is evolving more rapidly with 
the advent of big data than the 
fleet maintenance manager?

Dawson went further, suggest-
ing that carriers will need to re-
evaluate the types of people they 
select for this important position. 

“These maintenance managers 
now need to be data-driven, they 
need to be analytical, they need to 
be able to (wade) through the noise and 
make key business decisions and that’s 
different than walking through making 
sure the shop is clean,” he said. “It’s go-
ing to change the nature of the people 
we promote into these jobs, the recruit-
ing we undergo to find them and how 
we performance-manage the people we 
have. Those who’ve done the job a long 
time and have one set of skills may not 
have the skills they need to carry us and 

you into the future.”
Today’s fleet maintenance managers 

and the companies that employ them 
will need to embrace data and learn 
how to effectively use it, or risk being left 
behind. 

Step up and break 
the stereotype

The view 
with Lou
LOU SMYRLIS

James Menzies can be reached by phone at 
(416) 510-6896 or by e-mail at  
james@newcom.ca. You can also follow him 
on Twitter at Twitter.com/JamesMenzies.

Editorial 
Comment
JAMES MENZIES

You know the stereotype: Truckers eat 
too much, don’t exercise enough and 
die too young. 

A quick look around your business 
and you likely see how the stereotype 
came about. 

Nearly 40% of the people on this 
continent do no spare-time physical 
activity at all and no doubt that figure 
is probably higher within the truck-
ing industry. 

You’ve heard all the excuses, per-
haps you’ve uttered them yourself: 
Trucking requires long hours behind 
the wheel or behind a desk, there is 
no time left for exercise. 

The stress from the job leads to un-
healthy eating habits and there are 
no healthy food options at truck stops 

anyway. You can’t exercise while on 
the road. And so on.

Over the past few years we’ve spent 
a lot of time talking about the un-
healthy lifestyle in our industry and 
how it’s leading to illness and prema-
ture death for too many of our indus-
try friends and associates. 

But you know what? I’m tired of fo-
cusing on the failures. I don’t want 
to talk about the victims anymore. I 
want to focus instead on the success-
es; on the people in our industry who 
have the courage and determination 
to change their lives and on the com-
panies who support them. I want to 
focus on the people who decide one 
day: screw the stereotype, we are go-
ing to forge a new, healthier path.

Like the hundreds of people cur-
rently participating in the Healthy 
Fleet Challenge, pushing themselves 
literally one step at a time to work 
physical activity into their daily lives. 
NAL Insurance has orchestrated this 
challenge for years now and my hat 
goes off to them and the dozens of 
participating f leets and industry sup-
pliers. 

The latest Challenge started in May 
and goes on all summer. Join us.

 Sign up your company to partici-
pate. It’s free. 

Just e-mail info@healthyfleet.com 
and they will get your team set up.

Looking for something more chal-
lenging? Try an obstacle course race 
like Delon and Nickisha Rashid from 

our sales team and I did during the 
first weekend in May. The Horseshoe 
Valley XMAN race – 7.2 kms straight 
up and down Horseshoe Valley 
Mountain with 40 military style ob-
stacles – was sponsored by Tremcar. 
It was challenging, tiring and inspi-
rational. What a novel way for Trem-
car to support a new image for our in-
dustry. 

There are races like these all over 
the country, at all levels so anyone 
can participate. 

We’re signing up for the Spartan 
Race in July at the Ganaraska Forest. 
Would love to see people from the in-
dustry join us.

It really doesn’t matter what physi-
cal activity you choose. Just choose 
something. Break the stereotype. 

Lou Smyrlis can be reached by phone at (416) 
510-6881 or by e-mail at lou@newcom.ca. 
You can also follow him on Twitter at Twitter.
com/LouSmyrlis.
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BUSINESS8

GANDER, NEWFOUNDLAND

The newly revealed Newfoundland and 
Labrador budget has left many trucking 
companies on the island scrambling for 
solutions. 

The new budget, announced in late 
April, was introduced to help solve the 
province’s nearly $2-billion deficit and 
includes significant tax increases and fee 
hikes that will impact trucking compa-
nies directly. 

Specifically, the province introduced 
a five cents per litre diesel tax increase, 
a 15% sales tax on insurance premiums 
and a fee increase on various licences 
and permits, as well as a 2% HST hike. 

The trucking community in the prov-
ince says it was shocked by the news of 
the budget and for most, that it will erase 
their bottom lines as a business.

“We were shocked,” Barry Warren, 
president of Dooley’s Trucking in Gan-
der, Nfld., said to Truck News when asked 
about his initial reaction to the budget 
announcement. “We knew it was going to 
be tough, but I didn’t realize it was going 
to be this tough.”

Warren said the budget forced him 
to crunch the numbers over the week-
end after it was revealed and initially he 
thought he was looking at an increase of 
about $98,000 per year in operating costs. 

“Since then, there were some things 

we’ve missed, and that number is now 
closer to $129,000,” he said. “My biggest 
concern is that is a moving target, this 
number. It continues to grow. My initial 
numbers were tied to the 15% tax on the 
insurance but I didn’t factor in my cargo 
insurance, the insurance on my build-
ing, etc.”

Gord Peddle, partner and COO of At-
lantica Diversified Transportation Sys-
tems, which has two locations in New-
foundland, said the taxes announced in 
the budget target trucking companies 
directly. 

“I can’t say I was surprised somewhat 
of a tax collection moving forward in (the 
government’s) new budget, but to this ex-
tent, yes we were very surprised,” he said. 
“They’ve attacked pretty much every part 
of our business from fuel to insurance to 
the HST, they’ve hit every portion of our 
list of expenditures.”

Peddle told Truck News he estimates 
that the new budget will cost his business 
$200,000 a year more just because of the 
fuel tax increases. 

“With the 15% on insurance, that 
could correlate to as much as another 
$50,000 per year,” he added. 

Jean-Marc Picard, executive director 
of the Atlantic Provinces Trucking As-
sociation, said the budget puts trucking 
companies in the province at a com-
petitive disadvantage and it will be es-

pecially hard on the consumer at the 
end of the day. 

“We understand the province is in a 
very difficult financial situation but a five 
cents per litre increase on diesel tax is very 
steep,” he said. “It puts Newfoundland 
and Labrador at the highest in the country 
along with New Brunswick at 21.5 cents 
per litre for diesel tax. This is not the ideal 
scenario since residents of Newfoundland 
and Labrador traditionally pay more for 
their goods because of the ferry services 
that bring goods to the island.” 

Peddle agreed, saying that when it 
comes to the budget, the consumer will 
be hit the hardest, especially because of 
the HST hike going from 13% to 15%. 

“These tax increases will be added to 
the increased cost of trucking, so at the 
end of the day, the end consumer will 
likely pay more for everything we buy 
– from groceries to building supplies,” 
he said.

He added though his business hasn’t 
yet made immediate decisions on 
where and if it will be cutting costs, he 
will have to make some key decisions 
in the coming months in terms of stay-

ing in the province. 
“In a business where margins are al-

ready so thin, those kinds of costs cannot 
be burdened on the company,” he said. 
“We understand smaller companies will 
crumble, but even larger businesses…it 
makes you second guess whether doing 
business in Newfoundland is worth it.” 

Warren, whose business is small with 
only 68 pieces of equipment, said he has 
no choice but to cut costs in the coming 
months. Unfortunately, he said, this in-
cludes looking at layoffs. 

“We’re looking at our fleet and we’re 
looking to downsize,” he said. “We’re 
looking at all of our costs right now and if 
we see any areas where we can cut some 
costs, we’ll do that. I’m trying to avoid 
layoffs…because my employees day in 
and day out they work very hard, but I do 
have to make some difficult decisions in 
the next few months. You invest time and 
money into people and you don’t want to 
lose them. It’s just left everyone in shock, 
and it seems like there’s no end in sight or 
no light at the end of the tunnel, and my 
fear is the real ramifications haven’t been 
felt yet and the reason for that is that 
these announcements just came down. I 
think there will be major protests soon.”

But despite the discouraging news, 
Peddle and Warren seem confident that 
both of their businesses can survive the 
budget storm. 

“At the end of the day we’ll approach 
it with the same positive attitude that 
we’ve approached everything in trucking 
and we’ll try to recover these costs over 
the coming months and make decisions 
from there,” Peddle said.

“We’ve survived on this island for a 
long time, so I believe, though it’ll be 
hard, we will survive this, too,” Warren 
added.  

Newfoundland fleets scramble to adapt as 
provincial budget cuts trucking industry deep

Not in the budget

It makes you 
second guess 
whether doing 
business in 
Newfoundland is 
worth it.”
Gord Peddle, ADTS

“

www.    tankmart.com

UNIT S007 – 2016 TROXELL 4000 cu. ft. mobile storage silo, 
in time for the cement season, avail. for sale or lease. Call

NEW 2016 REMTEC 57,000L 6 comp’t TC-406 petroleum 
quads, well spec’d with disc brakes or drums. Call
Long term lease option avail.

UNIT 9050 – 2003 REMTEC 54,000L, aluminum, one compt 
non-code sludge/waste water tank, 72’’ x 72’’ x 99’’ spreads, 
recently refurbished, super clean unit. Safetied.

UNIT 10155 – 2008 POLAR 6800 USG DOT-407 stainless 
one compt. double conical, air ride, super clean unit, includes 
all tests.

2016 NEW REMTEC 49,000L TC-406 convertible aluminum 
hot product quad, pump-off line, heat coils. Michelin’s.  Call

UNIT 9914 – TREMCAR 5000 i.g. MC-307 insulated s/s dbl 
conical tanker, very good barrel and jacket, in shop for new 
subframe and frame paint, w/safety & B-620. Call

UNIT 9830 SELECTION OF (3) Non-RTAC, aluminum, multi 
compt B-trains, Spring ride, alum. wheels. Well priced. Call
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UNIT 9882 – 2002 BEDARD 1600 cu.ft. aluminum pneumatic  
cement quad, 72’’ x 72’’ 99’’ spreads, sold as is or safetied.

UNIT 9836 – 1995 ADVANCE (RTAC) aluminum B-Train, 
60,000L, 5 comp’ts, TC-306 spring ride, clean solid unit, 
safetied.

SELECTION OF (2) TREMCAR 8500 I.G. insulated s/s DOT 
407 quads, recent trades, all have been thru the shop, new  
safeties & B 620’s, located in Oakville & Laval. Call

UNIT 10160 – 1990 HUTCH 27,000L, aluminum single 
compt, non-code pup, 72’’ spring ride, O.A length 27’. 
Safetied.

UNIT S300 – NEW 2016 TREMCAR 1850 cu.ft. aluminum 
pneumatic quad, 6’’ valves, 5’’ alum. discharge line, alum. 
wheels, Michelin tires.

BURLINGTON BRANCH
4420 South Service Rd.

Call Kevin Brown, Mario Sosic
1-800-268-1456 • (905) 465-1355

OVER 200 NEW & USED TANK TRAILERS FOR  SALE • LEASE • RENT

SELECTION OF 1997-97 TREMCAR 6400 I.G. DOT-407 in-
sulated one compt quads with stainless frames and new  
inspections. Clean solid units. Call

MONTREAL BRANCH
Call Ron Laberge, Bob Kavanagh,  
Camille Pettinato, Sylvain Lavoie

1-800-363-2262 • (514) 323-5510

SALES - SERVICE - PARTS 
for REMTEC, TREMCAR, 

J&L TANK inc.

Canada’s Largest
Tank Trailer DealerTankmart International

Rental Units and Service at both Branches

Feature Unit of the Month

WE HAVE 

MOVED

pg 8 tn june v3.indd   8 16-05-17   5:01 PM

http://www.tankmart.com


9June 2016TRUCK 
NEWS

transport the items out west.
“I reached out to my boss at 9 a.m.,” 

Crisp said, as Kelley had approached him 
May 5 about the effort, “and at 9:30 a.m. 
he had committed a truck and a driver to 
haul this stuff out.”

Crisp said that at first, it looked like 
Kelley’s idea would not be possible, as he 
estimated the cost of bringing the trailer 
of donations out west would run close to 
$5,000. “I knew my boss would absolute-
ly do something,” he said. “But his offer 
blew me away.”

Cam-Scott International
Whitby, Ont.-based Cam-Scott Interna-
tional said people flocked to its location 
to donate relief supplies after the com-
pany used social media to offer to deliver 
items to those displaced by the fire.

“Alberta has been good to us over 
many, many years,” said fleet president 
Glenn Weddel. “It’s a great opportunity to 
help and give something back to them in 
their time of need.”

The company sent its first load to a 
warehouse in Edmonton May 6, adding 
to the fleet’s regular weekly Alberta ship-
ments, and Weddel said the effort has 
been amazing.

“(It’s) something we never predicted,” 
he said. “But we’ll support it as long as 
people bring us stuff and (Fort McMurray 
has) the need.”

Trucks for Change
Pete Dalmazzi, president of Trucks for 
Change Network, indicated his organi-

zation was doing all it could to facilitate 
the industry’s response, including work-
ing closely with the Canadian Trucking 
Alliance (CTA), Ontario Trucking Asso-
ciation (OTA) and Red Cross.

“Currently, we have received our first 
request for a truckload shipment by 
Red Cross out of Ontario to Edmonton,” 
Dalmazzi said in an e-mail update. “We 
expect additional requests as Red Cross 
identifies needs. Red Cross will also have 
additional needs to reposition and back-
fill supplies within the province as they 
are sent west.”

Trucking associations
The Alberta Motor Transport Associa-
tion (AMTA) said May 10 that it had re-
ceived clarification from the Alberta 
Provincial Operations Centre as to how 
its members could assist the Fort Mc-
Murray relief effort.

“If people can help, please advise how 
you can help,” said AMTA president Lor-
raine Card. “Just an offer to help isn’t go-
ing to be enough. Provide specific infor-
mation as to what would that help look 
like…if you’re offering trucks, how many, 
what size, other availability…that kind of 
thing.”

Card said the information will be up-
loaded into a database and people would 
be contacted as they are needed for the 
specific aid they could provide. Compa-
nies must also provide a 24-hour contact 
number where they can be reached. Card 
said that during the first few days of the 
wildfire evacuation, several AMTA mem-
bers were jumping in to do what they 
could to help, but as the situation pro-

gressed, a more consolidated approach to 
the assistance effort would be required.

During those initial days, Card said 
several AMTA members were active 
taking fuel up to stranded motorists on 
highways, helping them re-fuel and get 
out of the area, in addition to bringing 
water for emergency services personnel 
and food to various warehouses for those 
forced from their homes. Card said the 
AMTA received a call from the provin-
cial government over the May 7-8 week-
end requesting 10 trucks, and that the as-
sociation called its carriers to fulfill the 
request, as well as provide pallet jacks 
and shrink-wrap to secure the load.

“Whatever they are asking for, we are 
stepping up and offering,” Card said.

The association echoed the Red Cross’ 
request that financial donations, which 
are being matched by the federal and 
provincial governments, was what was 
needed at this time.

The British Columbia Trucking Associ-
ation has donated $5,000 to the Red Cross 
to help the relief efforts and the Mani-
toba Trucking Association (MTA) said it 
has received numerous phone calls from 
individuals wanting to know how they 
can go about shipping supplies to Fort 
McMurray. The CTA, along with the pro-
vincial trucking associations, said it has 
raised $21,500 for Fort McMurray relief 
efforts. On May 10, AMTA president Card 
said that number was closer to $25,000.

“That is going to be matched by the 
Government of Alberta as well as the 
Government of Canada,” Card said, “so 
that is going to be substantial by the time 
all is said and done.”

This comes on the heels of the CTA 
calling on all its 4,500 members to help 
those affected by making a donation to 
the Red Cross, and setting an example by 

contributing $12,000.
“We appreciate the effort from every-

one across Canada,” said CTA and AMTA 
chairman Gene Orlick, who runs Orlicks 
Inc. “It is a dire event and any help we 
can get is appreciated greatly.”

The Private Motor Truck Council of 
Canada chipped in $2,000 and urged its 
members to contribute as well.

So many pitching in
The sheer number of trucking compa-
nies that have put in their time, mon-
ey and effort to help those displaced 
by the Fort Mac wildfire is difficult to 
give justice to.

Westcan Bulk Transport and the West-
can Driver Advisory Board are match-
ing employee donations; Manitoulin 
Transport set up a relief fund; the Mackie 
Group is sending three trucks from On-
tario each week destined for Edmonton 
with donations to evacuees; Rosenau 
Transport, in addition to matching em-
ployee financial donations, bestowed 
equipment at various locations for people 
to drop off items, such as toiletries, wa-
ter, diapers and non-perishable food, all 
to be hauled to Alberta; Tremcar, which 
is headquartered in St.-Jean-sur-Riche-
lieu, Que., but also has locations in Sas-
katchewan and Edmonton, Alta., do-
nated $1,000 to the Canadian Red Cross, 
and company president Jacques Trem-
blay encouraged other companies in the 
industry to do the same and help those 
in a region he said helped the business 
grow and develop throughout the last de-
cade; Atlas Van Lines Canada is accept-
ing donations at many of the company’s 
locations across the country, and will 
be transported to a designated location; 
UPS Foundation has donated $32,500 for 
the Fort Mac relief effort. 

Truckers quick to help
Continued from page 1
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Across
  1
  8

9
10

11
14
16
18
19
23
24
25

Driver hiring condition, often (5,8)
Castrol diesel engine oil
Road sign direction indicator
 Comm. Vehicle Safety Alliance, briefly 
(1,1,1,1)
Commercial truck cargo
Canadian nickel critter
Prescott, ON-based carrier
Truck or trailer type
’60s “Put a tiger in your tank” brand
Truck registration name
Junked truck repository, ____ yard
Cornwall, ON-based transport company 
(6,7)

  1
  2
 3
4
5
6
7

12
13
15
17
20
21
22

Down
Four door pickups (4,4)
Highway offramps
Unwanted tire tread item
Major truck tire retreader
Lode King products
Pneumatic suspension components
Wreckers’ assignments
Interstate relaxation station (4,4)
Rest intervals between trips
I-20, I-75, I-85 junction city
Big name in rental rigs
Roadside weigh station
Daily diaries, paper or electronic
Return trip, a.k.a. ____ flop
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US driver 
turnover 
exceeds 100%

BUSINESS 11

ARLINGTON, VIRGINIA

The American Trucking Association 
(ATA) has announced the annualized 
turnover rate for large truckload fleets 
increased by 2% to 102% during the 
fourth quarter of 2015.

“This elevated turnover rate shows 
that the driver market remains a 
challenge for truckload f leets,” said 
ATA chief economist Bob Costello. 
“Obviously, attracting and retaining 
drivers remains a top concern for the 
industry.”

The rise indicates the second 
straight quarter turnover was at least 
100%, the first such streak since 2012, 
and there was an average churn rate 
for the year of 93%.

Small truckload carriers saw a turn-
over rate increase of 21%, hitting 89% 
in the final quarter of 2015, but re-
mained six points lower than it was 
during the fourth quarter of 2014, and 
averaged 79%.

“The rising turnover rate, coupled 
with anecdotal reports from carriers, 
shows what a premium there is on ex-
perienced, safe drivers,” Costello said. 
“And those drivers have and will con-
tinue to benefit from rising wages and 
benefits.”

Less-than-truckload carriers turn-
over rose one point to 11% during the 
same quarter, averaging the same per-
centage for the full year. 

The cost of 
congestion 
revealed
ARLINGTION, VIRGINIA

Traffic congestion on US highways added 
nearly $50 billion in operational costs to 
the trucking industry in 2014, according to 
the American Transportation Research In-
stitute (ATRI).

Utilizing data sources covering the entire 
US National Highway System, ATRI’s results 
revealed calculated delay totalling more 
than 728 million hours of lost productivity, 
equating to 264,000 commercial truck driv-
ers sitting idle for a working year.

“Unfortunately, we’ve come to expect 
traffic congestion as a part of our daily 
lives but ATRI’s latest analysis illustrates 
what a significant productivity drain that 
congestion is on our industry and the econ-
omy at large,” said David Congdon, CEO of 
Old Dominion Freight Line.

Florida and Texas led the way, each with 
over $4 billion in increased costs due to 
congestion. Eighty-eight per cent of the 
congestion costs concentrated on 18% of 
the network mileage, and 95% occurred in 
metropolitan areas.

The impact of congestion costs on a per-
truck basis averaged $26,625 for those 
travelling 150,000 miles annually.

ATRI has created a database to provide 
granular cost information to transportation 
planning officials on the hours of delay and 
associated cost by major jurisdiction type 
and road level. 
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By Carroll McCormick

SALABERRY-DE-VALLEYFIELD, 
QUEBEC

A lot of trucks are rolling through the 
city of Salaberry-de-Valleyfield, just 
east of Montreal, to avoid the A30 ring 
road toll. Residents are feeling the 
squeeze.

“The increase in the volume of trucks 
on the boulevard Monseigneur-Lan-
glois is making the north-south traffic 
in our city more difficult…and some-
times dangerous,” says Denis Lapointe, 
the mayor of Salaberry-de-Valleyfield. 
“Some of the trucks have the habit of 
rolling alongside other trucks, and 
it becomes difficult for motorists to 
squeeze into a lane to their destination. 
Many cars find themselves cornered 
between trucks, which affects their vis-
ibility and safety.”

It seems that several more hundred 
truckers a day prefer to take Route 201, 
with its 10 traffic lights and languid 
speed zones, than cough up $1.85 an 
axle to take the fast and uncongested 
ring road. 

Eastbound, vehicles can take Exit 
14 to avoid the toll section of the A30, 
and re-enter the A30 downstream at 
Exit 12/13. Reverse the order for the 
westbound dodge. Unlike, say, the al-
ternative, and virtually empty, route 

through the Wentworth Valley that 
avoids Nova Scotia’s Cobequid Pass 
Toll Highway, the 201 through Sala-
berry-de-Valleyfield (called Boulevard 
Monseigneur-Langlois in town) can 
really hop.

As of 2014, 30,000 vehicles a day took 
the four-lane boulevard. This is 6,000 
less per day than in 2011 – just before 
the toll road opened. At the same time, 

however, truck traffic has increased 
from 2,600 to 2,900 a day. And the 
number of trucks over 41 feet long has 
jumped by somewhere between 45% 
and 60%, to around 700 a day.

These numbers contradict the no-
tion that it is mere urban legend that 
lots of rigs are dodging the tolls.

According to Lapointe, 40% of those 
rigs are just passing through, and not 
always with grace and élan, either. On 
boulevard Monseigneur-Langlois prop-

er, where there are eight lights, a lot of 
trucks, having built up a head of steam 
coming off a light, are running the 
next red, according to Lapointe. Some 
trucks may also be exceeding their 
weight limits. (Route 201 also neat-
ly avoids a weigh station on the A20.) 
“The truckers occupy the space and the 
control too often,” Lapointe says. 

Just how much water the weight 
worry holds is a good question. Ac-
cording to the Société de l’assurance 
d’automobile du Quebec (SAAQ), a 
Contrôle routier Quebec (responsible 
for enforcing truck regulations) team 
patrols this trouble sector every week. 
Also, Contrôle routier Quebec also 
stages a major inspection operation on 
the 201 every year. 

“It must be realized that trucks have 
the right to take this route into Val-

leyfield. Nothing is forbidden about it. 
Our role is to see that the transporters 
respect the rules, and this is the case,” 
says SAAQ media representative Eric 
Santerre. Transports Quebec also notes 
that the 201 is, after all, a legitimate, 
public, alternative road to the A30.

This notwithstanding, wheels are 
in motion to do something about this 
rumble. Transports Quebec is on the 
case, and while declining, despite re-
peated requests, to reveal possible so-

lutions, Mayor Lapointe is not so shy. 
“There is talk of synchronizing the 

lights…reconfiguring certain intersec-
tions to make the traffic more fluid, or 
building an interior route that would re-
duce the transfer of cars into the com-
mercial district via the boulevard Mon-
seigneur-Langlois. There is also talk of 
installing a weigh scale in the road…
and talk of photo radar at intersections 
to reduce the running of red lights by the 
trucks.”

Lapointe’s favourite solutions in-
clude reconfiguring the intersections 
to make it easier to get from the north 
to the south end of town, more truck 
discipline, a designated truck lane 
and, he emphasizes, “More control 
over the weight!”

It is to wonder whether taking 
the 201 to save $10 is really worth it. 
Granted, the alternative is 4.7 kms 
shorter than the 20/30 between Ex-
its 14 and 12/13, but at least six kms of 
that are herky-jerky 50 and 70 km/h 
zones peppered with those 10 traf-
fic lights. The back-of-envelope opin-
ion of one traffic engineer I consulted 
was that the average speed through a 
corridor like this, at 90% congestion, 
would be around 20 km/h. A little road 
test done by a friend in a similar town, 
in off-peak traffic, clocked an average 
of 24.5 km/h in his car.

Truckers can also expect a 25% in-
crease in fuel consumption through 
town, maybe worth an extra couple of 
bucks. A Google route calculator puts 
the 201 route time at three minutes 
slower than the toll road, but in rush 
hour it is surely more. 

But, like they say, the proof of the 
pudding is in the eating, and truckers 
are gobbling this town right up! 

Truckers are avoiding tolls on Montreal’s 
A30 ring road, but at what cost?

An elephant invasion

It must be realized that trucks have the 
right to take this route into Valleyfield. 
Nothing is forbidden about it.”
Eric Santerre, SAAQ
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Trimac receives privatization offer
CALGARY, ALBERTA

Trimac shares were up nearly 10% May 2 after the company announced it has received a 
proposal from its principal shareholder, Trimac Holdings, to privatize the company.

The deal would equate to $6.25 per share for shareholders. Trimac Holdings is indirect-
ly controlled by Jeffrey McCaig, chairman of Trimac. He and his family collectively control 
about 65% of outstanding Trimac shares.

The company advises that there’s no assurance its Board of Directors will recommend 
the proposed transaction proceed. 

NORTH BAY, ONTARIO

Titanium Transportation Group an-
nounced it has outsourced its on-site 
North Bay mechanic shop to Lewis 
Motor Sales. The shop was acquired as 
part of Titanium’s acquisition of Pro-
North Transportation.

Lewis Motor Sales is a third-party 
franchise truck dealer.

“The outsourcing of the North Bay 

Titanium outsources North Bay shop
mechanic shop will allow for cost sav-
ings and reduced overheads as we 
continue to extract further syner-
gies post the acquisition of ProNorth 
Transportation,” said Titanium CEO 
Ted Daniel. “We look forward to work-
ing with Brad Lewis and the Lewis 
Motors team.” 

Midland 
gives truck 
to food bank
MONCTON, NEW BRUNSWICK

Midland Transport recently donated a 2011 
five-tonne straight truck to Food Depot Al-
imentaire – an organization that collects, 
warehouses and supplies food to more 
than 20 food banks. Midland said that the 
truck will allow Food Depot Alimentaire 
to continue to provide support to people 
in need in southeastern New Brunswick, 
since the non-profit’s old truck had re-
cently broken down.

“Our old truck recently broke down and 
we weren’t sure how we were going to 
continue to collect food from suppliers, or 
deliver food to food banks and agencies 
in Greater Moncton and southeastern New 
Brunswick,” said Chantal Senecal, execu-
tive director of Food Depot Alimentaire. 
“We couldn’t afford to purchase a new 
truck. This wonderful donation allows us to 
continue to serve all the people in our com-
munity who need it.”

Food Depot Alimentaire’s services in-
clude food collection and distribution, fun-
draising and advocacy. Nearly 2.5 million 
pounds of donated food pass through the 
Food Depot Alimentaire warehouse every 
year – enough food to fill 85 tractor- 
trailers. 

(L-R) Wayne McDonald, v.p. corpo-
rate relations, J.D. Irving, Limited; 
Chantal Senecal, executive direc-
tor, Food Depot Alimentaire; Shane 
Esson, senior v.p. and general 
manager, Midland Transport.

pg 15 tn june v3.indd   15 16-05-12   1:17 PM

http://thermoking.ca
http://accutraccapital.com


®

Stay lit and stay on the road with the only harness and LED 
lighting system guaranteed* for 10 years against corrosion.  
With heavy-duty terminals, integrated moisture barrier, 
advanced silicone seals, modular design, and a patented 
hard-shell J560 connector — DEFENDER stops corrosion 
before it starts. 
     When you need to deliver, drive with DEFENDER.

*See dealer for details.

Exclusive advances in modular harness technology make 
DEFENDER® virtually impervious to moisture and corrosion.

Spec Your Trailer With the DEFENDER Harness and LED Lighting System.

816-765-2000  •  www.pmlights.com

Scan for 
DEFENDER®

Demo Video

2015 Defender TN/TW FP.indd   1 3/14/16   2:26 PMPeterson tab.indd   1 16-03-14   3:42 PM

http://www.pmlights.com


17June 2016TRUCK 
NEWSBUSINESS

AUSTIN, TEXAS 

Truck orders have experienced a steep 
drop over the past seven months but 
vocational orders are strengthening 
relative to on-highway. And that’s good 
news for Mack Trucks.

Dennis Slagle, group executive vice-
president and president, Mack Trucks, 
said Mack enjoyed a strong first quar-
ter. However, he also noted the entire 
industry is struggling to reduce inven-
tory levels and truck production is be-
ing curtailed.

“We’re talking about the hangover 
effect of inventory in North America. 
The over-exuberance, you might say, at 

the end of 2014 produced a lot of orders 
into the system for all the OEMs and 
then around September of last year we 
started getting a lot of inventory built 
up,” Slagle said during a business up-
date in Austin, Texas Apr. 22. 

“Things turned pretty quickly there. 
You could say since September all the 
OEMs have been into a correction 
mode, trying to drain excess inventory 
out. I’d say we’re making progress but 
we still have a ways to go. There are still 
too many trucks out there and produc-
tion levels from all the OEMs have been 
adjusted.”

Still, Slagle said the US economy is 
strong and growth of 2-2.5% will sup-
port a healthy truck market. 

Mack’s US retail sales were up 10% in 
the first quarter. Slagle expects over-
all North American Class 8 retail sales 
to total about 250,000 units this year. 

Mack benefiting from strengthening vocational truck market
Truck maker taking 
steps to reduce 
dealer inventory

Mack is seeing an increase in demand 
for its vehicles as vocational truck de-
mand grows relative to on-highway. 

“Most of the pain is in the on-high-
way – and particularly the long-haul 
truckload – side, where people are al-
most stopping ordering trucks to get 
their fleets right-sized,” Slagle ex-
plained. 

Last year through February, long-
haul truck orders represented 49% of 
total orders. This year through the 
same time period that has decreased to 
46.9%, while construction truck orders 
have grown from 17.5% of all orders in 
the first two months of 2015 to 20.5% of 
all orders during the same period this 
year.

Mack is also set to benefit from a cor-
porate restructuring at Volvo Group, 
which gives Slagle a seat on the Board 
of what is now a more brand-focused 

organization. 
Mack is implementing a new order 

management and customer relation-
ship management platform across its 
dealer networks, which will help them 
better manage inventories and predict 
delivery times.

“This will help everything, including 
predictability of deliveries, the amount 
of information available to dealers and 
customers and lead time accuracy,” 
Slagle said. 

Mack has recently pumped US$70 
million into its Lehigh Valley truck 
plant and another $38 million into its 
Hagerstown powertrain plant. It is also 
rolling out its Certified Uptime Cen-
ters program across its dealer network. 
The dealers that have become certified 
by implementing processes to improve 
uptime have seen a 17% improvement 
in throughput, Mack officials said. 

TORONTO, ONTARIO 

FlowBelow Aero, a maker of aerodynam-
ic wheel covers and fairings, recently an-
nounced its first major deal with a Cana-
dian fleet. After extensive testing, Groupe 
Trans-West announced it will be adding 
the devices to its entire fleet of 180 trac-
tors. The wheel covers and fairings direct 
air away from underneath the cab and 
towards the trailer side fairings. FlowBe-
low claims fuel savings of 2.25%. Groupe 
Trans-West had PIT test the device and 
the fuel savings were in the ballpark of 
what was promised.

The company then deployed the de-
vice on 20 tractors and ran them over the 
winter to ensure there’d be no reliability 
issues. Those trucks achieved fuel sav-
ings of more than 2%, enough to provide 
a one-year payback and to make the in-
vestment across the entire fleet, Andre 
Boisvert, vice-president of technology at 
Groupe Trans-West revealed during an 
interview at Truck World.

The kits take about an hour to install.
“For any fuel-saving technology that 

we consider, we first look to see if the de-
vice has been tested by the PIT Group,” 
said Boisvert. “Since the group had not 

tested the device before, we coordinat-
ed with them to run the test.  We were 
pleasantly surprised when the fuel sav-
ings results from the third-party testing 
we did were aligned with the fuel savings 
that FlowBelow claimed, which helped 
to make the decision to retrofit our entire 
fleet an easy one.”

FlowBelow currently has 15,000 units 
deployed in the US across 500 fleets. It re-
cently announced Daimler Trucks North 
America is now offering the kits as a fac-
tory-installed option

“Groupe Trans-West is an award win-
ning Canadian fleet and industry leader 
in fuel efficiency and technology adop-
tion,” said Josh Butler, president of Flow-
Below Aero. “We look forward to expand-
ing our presence in Canada and project 
that wide-spread adoption of the FlowBe-
low Tractor AeroKit would save the Ca-
nadian trucking industry over 100 mil-
lion gallons of fuel over the next decade, 
significantly decreasing transportation 
costs as well as the emissions impact of 
trucking on the environment.” 

Butler said he’s considering establish-
ing a Canadian distribution network. 
Currently, it ships its product direct to 
Canadian customers.  

Removing tractor aero can be costly
LONG BEACH, CALIFORNIA

Don’t mess with the OEM spec’. That’s the best advice for fleets looking to deploy fuel-effi-
cient aerodynamic tractors, according to a new report from the North American Council for 
Freight Efficiency (NACFE).

The organization concluded that removing aerodynamic features from the tractor spec’ 
can result in fuel economy degradation of 10%. Another 10% fuel economy penalty can 
be incurred when a tractor is mismatched with a trailer of a different height (ie. mid-roof 
tractors pulling a dry van). At today’s low US fuel prices, a 10% penalty can equate to 
about US$3,500 per year in additional costs, NACFE reports. The report also found classic-
styled tractors are about 30% less fuel-efficient than today’s aerodynamic tractor designs. 
NACFE concluded aerodynamic tractors provide an immediate benefit.

“Tractor aerodynamics pay for themselves. Don’t buy a tractor without them. If you do, 
you’ll regret it,” said Mike Roeth, operation lead, Trucking Efficiency. The latest NACFE re-
port was released at ACT Expo in Long Beach, Calif.

Truck manufacturers have improved tractor aerodynamics through changes to hood, 
fender, bumper, mirror and roof fairing designs. Fifth wheel settings, the relocation of cer-
tain parts such as horizontal exhausts, wheel covers, vented mud flaps, chassis fairings 
and cab and roof extenders are a few other examples of how OEMs have improved fuel 
economy. Challenges in implementing the technologies, identified in the NACFE Confidence 
Report, include: cost, uncertainty about payback periods, additional weight and the need 
for additional maintenance and repairs. Still, NACFE says the benefits are worth the trou-
ble. It advises spec’ing the most aerodynamic tractor models available.

The organization also warned against removing aerodynamic options from the spec’, 
to avoid a 10% fuel economy penalty. Fleets are also advised to discuss any changes to 
the spec’ with their OEM, to ensure non-aero changes don’t have an effect on the aerody-
namic performance of the vehicle. NACFE suggested matching roof heights of tractors and 
trailers to avoid another 10% fuel economy reduction. It also suggested day cab operators 
should look at aerodynamic options, noting it’s a myth that fuel-saving options only have 
an impact at highway speeds.

“Even day cabs operating in start-stop city driving will see savings from certain aerody-
namic technologies,” NACFE concluded. You can download the full report, and other NACFE 
Confidence Reports, from TruckingEfficiency.org. 

Groupe Trans-West equipping entire 
fleet with FlowBelow aero devices
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Blame technology for the collapse in 
oil prices and the devastation it has 
caused the Alberta economy.

That was the message from Murray 
Mullen, chairman and CEO of Mul-
len Group, when addressing a packed 
house at the Truck World opening 
breakfast Apr. 14. Mullen said the ad-
vent of horizontal fracturing allowed 
the US in particular to ramp up oil 
production. OPEC nations – partic-
ularly Saudi Arabia – responded by 
cranking out more oil themselves.

“It’s really technology that caused 
the price of crude oil to go down,” 
Mullen said. “There was a tremendous 
increase in supply, primarily driven by 
technology.”

The devastation this has caused Al-
berta is real, Mullen noted. His com-
pany alone has let go 1,400 employ-

ees. In Alberta, unemployment sits at 
7.9%, higher than the national average 
for the first time since 1988. More than 
100,000 people have lost their jobs due 
to the collapse in energy prices.

“I fear for my employees and for 
their communities,” Mullen said. “No 
CEO signs on to go in and let people go 
– we’re builders. Unfortunately, once 
in a while things like this happen. 
That’s the biggest human tragedy I see 
out of this whole thing, a lot of families 
that have been quite disrupted and it’s 
not their fault, they’re just wrapped up 
in it.”

Mullen said he feels oil is on its 
way back up to about $60 per barrel, 
which may be the “new normal.” That 
would allow oil companies to get by 
but would not be enough for them to 
resume capital spending. But he also 
said no one knows for sure where oil 
prices will go, since the “Saudis con-

trol the spigot.”
There are, however, some benefits 

to low oil prices, especially for con-
sumers. 

“Like everything else in life, there’s 
a winner and a loser,” Mullen said. 
“From a consumer perspective, as 
much as there are challenges in West-
ern Canada the biggest beneficiary is 
the consumer.”

He said individuals are saving about 
$800-$1,000 a year because of cheap-
er energy, which they in turn spend, 
boosting the economy. When oil prices 
recover, Mullen said it will put Alber-
tans back to work but he doesn’t see it 
ever returning to the point where em-
ployees are imported from across Can-
ada to meet demand. 

Demand for oil is still increasing by 
1.3 million barrels per day, but pro-
duction growth has outpaced that ris-
ing demand.

“There is excess capacity sitting 
in storage tanks and that’s depress-
ing the price and it has to rebalance,” 
Mullen said.

He added, “The corrective mecha-
nism to low oil prices, is low oil pric-
es,” noting sustained low prices will 
cause oil companies to rein in produc-
tion. And, Mullen said, the collapse in 
oil prices may be a good thing long-
term. If crude prices had sailed to $200 
a barrel as once predicted by Goldman 
Sachs, Mullen said the Saudis would 
have an even greater ability to control 
the market.

“That technology that came in the 
US has disrupted Saudi Arabia’s game 
plan,” said Mullen. “Even though it’s 
hurting, I think it’s best for all of us 
that it came in.”

The perfect storm that drove down 
oil prices has done the same for natu-
ral gas, Mullen noted. Fracking has 
allowed the US to meet its own natu-
ral gas needs and Canada must seek 
out new export opportunities. How-
ever, the Canadian public’s aversion to 
pipelines could prevent this from hap-
pening.

“As Canadians we’re landlocked,” he 
said. “The capital expenditures from 
the energy space represented nearly 
60% of all investment activity with-
in Canada. That dwindled to virtual-
ly zero and I don’t know if that comes 
back if we don’t get pipe to tidewater. 
That’s a really sensitive issue to a lot of 
people.” 

Murray Mullen gives Truck World visitors a view from Alberta

Murray Mullen gives the keynote 
address at Truck World.
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Joanne Mackenzie, a driver for High-
land Transport, was crowned the 2016 
Highway Star of the Year at Truck 
World on Apr. 16. 

The award, which began in 2004, 
recognizes drivers across the country 
who: embody the term ‘professional,’ 
give back to their communities and 
operate in the highest and safest re-
gard for other road users.

Mackenzie has been a profession-
al driver for more than 24 years, 14 of 
which have been for Highland Trans-
port. She is the first female to be 

named Highway Star of the Year.
“I’m so humbled. It’s a very hum-

bling experience and quite the honour 
to be alongside the previous Highway 
Star winners,” she told Truck News. 
“I’m really privileged to be able to be 
the first woman to win this. I hope 
now that we’ve got that one foot in the 
man’s club, more women will come 
forward and feel comfortable to par-
ticipate in stuff like this. Especially 
when it comes to stuff not only be-
hind the wheel but in the communi-
ty. Women need to know they can do 
whatever they want.”

Mackenzie is well known in the 
trucking industry for her work with 
Trucking for a Cure – a charity that 
raises money and awareness for breast 
cancer research through truck con-
voys and other trucking-related cam-
paigns.

What touched Mackenzie the most 
about the award was having her two 
brothers at Truck World to support her 
and watch her be celebrated among 
her peers in the industry.

“It’s the first time my family has 
come to an industry event with me,” 
she said. “And they’ve supported me 
back home, but they’ve never driven 
hours to come see me. I’m so excited 
my two brothers are here. My fam-
ily misses me on the road and I miss 
so many family events and they’re 
all so supportive and understanding. 
It’s great to have that family support 
because I don’t have to worry about 
what’s happening at home.”

As the winner, Mackenzie walked 
away with more than $15,000 in 
cash and prizes, including a $10,000 
cheque. Freightliner, Eberspaech-
er, Chevron and OBAC sponsor the 
award.

“I’m so grateful and thankful,” she 

said. “I want to thank everyone at 
Truck World, and Newcom for every-
thing they do for the industry. Having 
this recognition for the driver is won-
derful, it brings us to the forefront,  
and lets drivers know they do get rec-
ognition.” 

Joanne Mackenzie named 2016 Highway Star of the Year

Joanne Mackenzie was named Highway Star of the Year at Truck World. 
She is known for her tireless work supporting breast cancer research as 
the face of the Trucking for a Cure truck convoys and fundraisers.

Truck World 
crowds 
impress
TORONTO, ONTARIO

Truck World, the leading trade show for 
Canada’s trucking industry, attracted 
18,820 people this year – a record number 
of qualified buyers.

“We attracted more people on each of 
the first two days than we did during the 
opening days of any previous Truck World,” 
says Joe Glionna, vice-president of New-
com Business Media, which produces 
Truck World and its companion trade show 
Expocam. “The crowds of buyers and ex-
hibitors speak to the strength of Canada’s 
trucking industry and the event itself.” 

There were 14,862 visitors who walked 
through the halls of Toronto’s Internation-
al Centre from Apr. 14-16, interacting with 
3,958 exhibitor representatives in more 
than 400 booths. Saturday’s “family day” 
numbers dropped slightly, likely due to 
summer-like conditions in the area.

The show also saw a noticeable increase 
in attendees from Canada’s South Asian 
community, in a year when a new relation-
ship was forged with JGK Media, Glionna 
said. The company’s Desi Trucking maga-
zine was named the show’s official South 
Asian Media Partner.

International Truck and Engine Corpo-
ration was the event’s platinum sponsor, 
while Shell and Manac were the gold spon-
sors. Truck World is endorsed by the On-
tario Trucking Association (OTA) and the 
Canadian Trucking Alliance (CTA). 

In opening remarks, David Bradley, CEO 
of the Ontario Trucking Association, de-
scribed the ongoing relationship with New-
com Business Media and Truck World as 
one of the smartest business decisions his 
association ever made.

The show kicked off with a keynote ad-
dress by Murray K. Mullen, CEO of the Mul-
len Group, the largest provider of special-
ized transportation for Western Canada’s 
oil and gas industry (see story, opposite 
page). 

Other highlights included the awarding 
of 2016 Highway Star of the Year honours 
to Highland Transport’s Joanne Mackenzie 
(see story, above). 

That Newcom Business Media award 
was sponsored by Chevron, Eberspaech-
er, Freightliner, and the Owner-Operator’s 
Business Association of Canada.

An expanded Driver Recruitment Pavil-
ion brought together carriers and potential 
recruits who showed the promise of future 
highway stars. 
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In a rather colourful fashion at Truck 
World, the Ontario Truck Association 
(OTA) together with Prostate Cancer 
Canada, launched its Wear Plaid for 
Dad donation drive.

The Wear Plaid for Dad campaign 
was created to raise awareness and 
money to help protect men from pros-
tate cancer (by encouraging them to 
go to the doctor more frequently) and 
support families impacted by the dis-
ease. 

The campaign runs until Father’s 
Day on June 17, during which peo-
ple across Canada will wear plaid to 
show their support.

“The reason this is so important is, 
at the end of the day, when it comes to 
health, guys are idiots. We don’t want 
to talk about health. We don’t want 
to go to the doctor. And health below 
the waist? If we ain’t bragging about 
it, we ain’t talking about it,” said 
Rocco Rossi, CEO of Prostate Cancer 
Canada. “And because of that, way 
too many men die and suffer unnec-
essarily every year.”

Rossi said that prostate cancer 
needs more awareness because men 
don’t know the facts. He said prostate 
cancer is more prevalent in men than 
breast cancer is in women.

To show their support for the cause, 
OTA members Scott Tilley, presi-
dent of Tandet Logistics and James 
Steed of Steed Standard Transport 
each dressed up one of their trailers 

to sport graphics promoting the cam-
paign. The OTA supported the cam-
paign last year and its carrier mem-
bers raised the second largest total of 
any other organization participating, 
and this year, the OTA says it wants to 
come first.

“Carrier members like James Steed 
and Scott Tilley were the catalysts. 
They issued a challenge and the 
members responded and they had a 
lot of fun doing it,” said OTA presi-
dent David Bradley. 

“This year, let’s make sure we beat 
all those doctors and lawyers and 

Canadian 
women in 
trucking 
saluted
TORONTO, ONTARIO

For the first time in Canada, the Women 
in Trucking (WIT) a ssociation celebrat-
ed female truck drivers with a Salute to 
Women Behind the Wheel at Truck World 
on Apr. 16. WIT worked with Joanne 
Ritchie from the Owner-Operators’ Busi-
ness Association of Canada (OBAC) to 
gather 42 female commercial drivers 
from all over Canada and recognize them 
at Truck World for the hard work and 
dedication they give to the industry. 

In total, the 42 drivers had a combined 
475 years of experience, although five of 
the women were new to the industry with 
less than one year’s experience each.

“Women comprise less than 3% of the 
driver population here in Canada,” said El-
len Voie, WIT president and CEO. “These fe-
male professional drivers truly deserve to 
be honoured for their pioneering spirit and 
their fierce determination to succeed in a 
very challenging environment.”

Salutes to women in the industry have 
been held in the US, but have never seen a 
venue in Canada until Truck World.

“We are making history,” said Ritchie to 
the crowd of female drivers at the event. 
“This has been a long time coming since 
we’ve wanted to have a salute (in Cana-
da) and we’ve been thinking about it for a 
long time…so we’re really happy to see so 
many (people) out here.”

Andreea Crisan, COO and executive v.p. 
of Andy Transport, was invited to say a few 
words of encouragement to the drivers at 
the event and to thank them for “choosing 
transportation” as a career.

“I’m here today to thank you and thank 
the sponsors and those companies that 
encourage the employment of women, but 
most importantly the retention of women,” 
Crisan said. “Today is your day. Ladies, 
we’re here to celebrate you…so thank you 
for coming and letting us celebrate your 
courage, your work and your commitment 
to the industry.”

After taking a celebratory photo in red 
WIT t-shirts, the drivers were treated to 
refreshments, a variety of door prizes, in-
cluding Fitbits and Kobo e-readers. Ritchie 
and Voie said they expect many more sa-
lutes to Canadian female drivers at future 
industry events.

“The sea of red t-shirts and smiling fac-
es said it all,” Ritchie said after the event. 
“Saturday’s Salute to Women Behind the 
Wheel was just what we hoped it would 
be; a celebration of women truck drivers 
and an opportunity to thank them for their 
courage and commitment to the industry. 
It may have been the first Canadian Salute, 
but it certainly won’t be the last.”  

be number one in Canada because I 
know you are part of the most gener-
ous industry there is.”

To get the campaign rolling, the 
OTA is also launching a photo contest 
for those in the industry. Participants 
are encouraged to send their most 
creative plaid-clad photos to Twit-
ter. Upload your photo of you wear-
ing a plaid tie, plaid pajama bottoms 
or shirt, etc. to Twitter and be sure 
to mention @OnTruck and use the 
hashtag #plaidfordad. For more infor-
mation on how you can donate to the 
cause, visit www.ontruck.org. 

OTA rolls out Wear Plaid For Dad campaign

OTA president David Bradley with CEO of Prostate Cancer Canada, Rocco 
Rossi, at the Plaid for Dad campaign kick-off at Truck World. 

Canada’s first ever Salute to Wom-
en happened at Truck World 2016. 
Forty-two female professional driv-
ers participated in the event.
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Newcom Business Media has part-
nered with Hannover Fairs USA (HFU-
SA), a subsidiary of Deutsche Messe, 
to organize and manage the inaugu-
ral North American Commercial Ve-
hicle Show (NACV), which will debut 
Sept. 25-29, 2017 in Atlanta, Ga. The 
announcement was made at this year’s 
Truck World show in Toronto.

The show will focus on the commer-
cial fleet and heavy truck market, and 
will consist of more than 300,000 sq.-ft. 
of exhibition space, allowing suppliers, 
commercial vehicle OEMs and those in 
the supply chain to meet and address 
the needs of the North American com-
mercial vehicle industry market. 

The show will target fleet owners, 
owner/operators, commercial and 
light commercial vehicle dealers, dis-
tributors, repair shops, truck manu-
facturers and the commercial vehicle 
trade media.

“The new North American Com-
mercial Vehicle Show is a perfect fit 
with Deutsche Messe’s commercial 
vehicle events portfolio,” said presi-
dent and CEO of HFUSA, Larry Turn-
er. “HFUSA and Newcom are unique-
ly positioned to develop and organize 
this new event while working with the 
industry to guarantee the needs of all 
participants are met.”

The NACV show will be held on al-
ternating years from the Deutsche 
Messe hosted and Verband der Auto-

mobilindustrie e.V. (VDA)-owned IAA 
Commercial Vehicle trade show held 
in Hannover, Germany during even 
years.

“We look forward to working with 
HFUSA to leverage Deutsche Messe 
and Newcom’s commercial vehicle 
event expertise, experience and sales 
network to gain a strong position in 
the United States with major manufac-

turers and pertinent industry associa-
tions,” said vice-president and general 
manager of Newcom Business Media, 
Joe Glionna.

Newcom also organizes the Cana-
dian-based ExpoCam trade show, as 
well as Truck World.

Deutsche Messe also organizes 
China Commercial Vehicle in Wuhan, 
China, and has maintained a very suc-
cessful partnership with VDA for the 
IAA show in Germany since 1992.

For more information on the NACV 
2017, contact HFUSA sales director 
Ethan Carter at ecarter@hfusa.com or 
773-796-4250. 

Newcom, HFUSA to launch North 
American Commercial Vehicle Show

The show will 
focus on the 
commercial fleet 
and heavy truck 
market 

Are you the fleet manager who buys equipment or makes the trucks run? Perhaps you’re the one who ensures each driver and 
piece of equipment is safe, customs compliant or every load is secure. Are you in charge of hiring skilled people and knowing your 
responsibilities under current labour law? If you are tasked with any of these jobs, then make sure you know about OTA’s new 
councils and mark June 22 on your calendar! 

On that day OTA’s four pillar trucking councils come together under one roof in Toronto for one mega interactive education and 
networking summit dealing with vital industry issues of safety/freight policy, labour, customs and cargo security.

WHAT’S ON TAP: 
Compliance and Freight Policy Council Session:
• Upcoming ELD rule update
• Status of GHG Phase 2 
• Medical, driver compliance issues
• LCVs – Going forward 
• Spec’ing Multi-jurisdictional equipment 
• Collision prevention & mitigation
• Northern Ontario infrastructure   
  And much more! 

Cross-Border Council Session:
• Presentations by CBSA and CBP
• Streamlined trade and modernized approaches 
• Future of crossing the border into the US and Canada
• What’s impacting your cross-border business – 2020 and beyond

People, Planning and Development Council Session:
• Human resource recruitment & retention 
• Health & safety – on the job vs on the road 
• Evolving drug and alcohol policy (medical marijuana) 
• Compliance training for federal and provincial labour law 
• WSIB

Cargo Crime Council Session:
• Trends in cargo crime and enforcement 
• Identifying regional differences
• How to combat cargo crime and identifying security gaps
• Technology and ensuring secure operations

DON’T
WAIT!

REGISTER HERE: 
goo.gl/Y8HKoU

COUNCILSUMMIT

David Bradley, CEO of OTA • Keynote Lunch
eo

n 
Sp

ea
ke

r

 A complete, fully detailed agenda for each council session  will be made available closer to event day. 

JUNE 22  
          International 
              Plaza Hotel,     
                       Toronto

SUPPLIERS, this is a great opportunity 
to stand out!  For sponsorship information 
contact membership@ontruck.org 

ALL ATTENDEES from each council 
session will join up with other industry 
peers for an open networking lunch. 
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VAUGHAN, ONTARIO

It was a roller coaster of emotions for 
truck drivers pulling in to Canada’s 
Wonderland on Apr. 27-28 during On-
tario’s largest commercial motor vehi-
cle safety blitz of the season.

The large-scale unannounced safe-
ty blitz is an annual event that takes 
place over a two-day period.  York 
Regional Police and the Ministry of 
Transportation put the safety blitz to-
gether with officers from a number of 
partner agencies including the Minis-
try of Finance, the Ministry of Envi-
ronment, the Ontario Provincial Po-
lice and Vaughan By-Law.

MTO anticipated inspecting be-
tween 375-450 commercial vehicles 
during the two-day event.

Most of the inspections that were 
conducted during the blitz, according 
to Jeff Hudebine, director of regional 
operations for the Ministry of Trans-
portation, were full Level 1 inspec-
tions.  

“Really, this initiative is what we 
call a general commercial motor ve-
hicle, truck and driver safety initiative 
and it’s focused on all aspects of safety 
compliance under the Highway Traffic 
Act and other pieces of legislation,” he 
said during an interview at the blitz. 
“So what the officers are focused on 
today is driver qualifications, like are 
they licensed properly to be transport-
ing dangerous goods? Are they prop-
erly trained? With the vehicle, we’re 
looking at mechanical fitness, load se-
curity, dangerous goods compliance, 

things like that. We don’t want to hold 
people here too long who don’t need 
a full mechanical inspection. So a lot 
of that screening is happening when 
they’re being pulled over. So mostly 
we’re conducting Level 1 inspections 
and some Level 2 inspections.”

Officers were pulling vehicles off 
from Hwy. 400 and Rutherford Rd. 
in Vaughan, Ont. for the inspection. 
More than 45 officers from a number 
of agencies were present for each day 
of the event.

During the first day of the blitz, 
Hudebine shared with Truck News that 
officers conducted 180 inspections in 
which 46% of the vehicles inspected 
were declared out of service. Last year 
during the same large-scale inspec-
tion, the MTO and its partners in-
spected 470 vehicles with an OOS rate 
of 34%.

Though this percentage may seem 
high, Hudebine said this doesn’t nec-
essarily mean that nearly half of the 
trucks on Ontario’s roads are operat-
ing illegally or unsafely.

“This initiative is not your typical 
random inspection,” he said. “These 
initiatives are focused on trucks that 
we suspect may not be in compliance 
with the Highway Traffic Act. Those 
are the trucks we target. So that’s why 
we’re seeing a higher out-of-service 
rate than what we would normally see. 
That percentage is not reflective of 
how the typical carrier operates.”

Out of the 46% of those trucks 
placed out-of-service on day one, 
Hudebine said most were because of 

brake-related defects and bald tires.
One truck was placed out-of-service 

because it had loose wheel fasteners, 
something that enforcement officers 
are taking a special interest in as of 
late because of the recent wheel-off in-
cidents.

“We still have some heightened 
focus on wheel-related defects,” 
Hudebine said. “All mechanical in-
spections focus on wheels, but that 
said, we did have a focused initia-
tive recently between the months of 
December and March where we took 
a zero-tolerance approach to wheel-
related defects. Any wheel-related 
defects we forced them to repair and 
placed them out-of-service. We are 
continuing this. So any wheel-related 
defects we find today, we have them 

repaired immediately.”
Tire safety is the special focus on 

this year’s Commercial Vehicle Safety 
Alliance’s (CVSA) International Road-
check, set for June 7-9 – when approx-
imately 10,000 CVSA-certified local, 
state, provincial, territorial and fed-
eral inspectors in jurisdictions across 
North America perform large truck 
and bus safety inspections.

Hudebine said he was pleased with 
the Wonderland safety blitz and that 
drivers and carriers were profession-
al and courteous to officers, even 
though the inspection caused them 
some delay.

“On the most part it’s a very small 
percentage of drivers that show a level 
of frustration when it comes to partici-
pating in these initiatives,” he said. 

MTO conducts surprise safety blitz at Canada’s Wonderland

The MTO together with York Regional Police conducted a surprise safety 
blitz on Apr. 27-28 at Canada’s Wonderland in Vaughan, Ont. 
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TORONTO, ONTARIO

Thirty-one Fanshawe College students 
received a generous gift from Meri-
tor in April, as the commercial vehicle 
product supplier donated more than 
$18,000 in parts to the school in an ef-
fort to help those looking to enter the 
truck technician field.

Meritor bestowed two axles, a 
driveline and brakes for a 1985 Mack 
Midliner truck that is being built by 
the apprentice technicians at Fan-
shawe, which is located in London, 
Ont.

“We’re building a ground-up truck 
for events like this and for perfor-

mance racing,” said Mark Russell, 
Fanshawe program coordinator, refer-
ring to the Truck World event, where 
students were invited to visit the Meri-
tor booth and tour the show.

“In addition to learning about fab-
ricating and assembling different 
parts,” Russell continued, “building 
a truck is an opportunity to harness 
the workmanship of apprentices and 
channel their creativity so they can 
showcase their skills.”

The project began in July 2015, and 
thus far, students have assembled the 
chassis and the engine, and have re-
cently mounted the cab, hood and 
transmission.

“In terms of the truck’s visuals and 
performance, we’re working toward a 
neat, nostalgic look and sound,” Rus-
sell said. “We’re getting closer to the 
appearance and sound we’re looking 
for, and it’ll be exciting to see and hear 
engine run.”

Russell hopes his students would get 
some exposure to the trucking indus-
try during their Apr. 14 visit to Truck 
World, as each were currently in the 
first level of their truck and coach ap-
prenticeship.

“They are really impressed with this 
industry,” Russell said. “They want to 
learn as much as they possibly can. We 
haven’t had an opportunity like this in 
a very long time at Fanshawe College, 
so I took the initiative with Meritor 
when they offered to bring the class 

down here.”
James Taylor, general manager of 

North American field operations for 
Meritor, said he thought the Fan-
shawe program was a great opportu-
nity for the students and the com-
pany to create some exposure to the 
industry.

“We’re making sure that we’re gen-
erating people who want to come into 
the trucking industry, whether it’s 
driver or technicians,” he said. “It’s 
important to continue to make sure 
we’re reaching out to students.”

Taylor said Meritor wanted to show 
the students what kinds of new tech-
nology the company was developing 
for the future, and to help them under-
stand what the trucking industry has 
to offer. 

Meritor gives parts to tech students

Can pick up and drop off 20' boxes anywhere horizontally... no lifter required! 
Detachable and interchangeable gooseneck for pick up or tractor use.

SEE THE VIDEO AT: www.harriertrailer.com/video/

          HARRIER CHASSIS

CONTACT US TODAY FOR FURTHER DETAILS
416-818-5338 I sales@Zsource.ca I www.Zsource.ca

NEW ONE WAY 20' AND 40' BOXES 
AVAILABLE FOR SALE NOW!

USED 53’ HEATED STEEL CONTAINER

Jimmy
Zborowsky
President

YOUR SOURCE
FOR CONTAINERS

... AND MORE!

Cargo 
Worthy

USED 20' & 40' CONTAINERS

NEW

September 30, 2016 - 8:30am - 4:30pm
25th Annual Educational Conference

For more information, please visit fl eetsafetycouncil.com or follow us on Twitter@FleetSafetyConf or contact IHSA at  
1-800-263-5024  ext. 7944   Centre for Health & Safety Innovation (CHSI), Mississauga Ontario
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The 2016 Annual Educational Conference will consist of a one-day format along with another outstanding agenda of 
session topics of key interest to the Transportation industry.
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Registration cost: $150.00 (incl. HST)     Early Bird Draw (Register before July 31st for a chance to win $100 Gift Card)

For leasing enquiries please contact:  Matt Muir  •  mmuir@99years.ca  •  905-761-4273

• 205 & 101 Doney Crescent in Concord, Ontario

• Facility #1: 86,000 sf cross dock with 128 TL doors

• Facility #2: 31,000 sf cross dock with 75 TL doors

• Separate office space in each facility

• Separate maintenance garage in each facility

• 30 ac. allows additional parking and outside storage for lease

• Opportunity is for 2016 occupancy; can be subdivided

CROSS DOCKS – AVAILABLE FOR LEASE
30 acre site – PRIME HWY 407 & EAST OF HWY 400 VICINITY

www.tfsgroup.com
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ily on his team, Gaudet said.
“I rely a lot on my managers, my 

foremen,” he explained. “Being as big 
an organization as we are, with the 
number of locations that we have, you 
can’t be on the f loor as much as you’d 
like to be. I like to empower my peo-
ple to make decisions. If you don’t do 
that, people shut down and they don’t 
make good decisions. If they make a 
decision that’s the wrong one, that’s 
fine. We’ll sit down, we’ll look at why 
the decision wasn’t the right one and 
we’ll make sure it doesn’t happen 
again. I would never criticize some-
one for making a bad decision. I em-
power my managers and I empower 
my foremen.”

Bringing a business background to 
the position means Gaudet is natural-
ly a numbers guy. But he also said it’s 
important not to get bogged down in 
reports and statistics.

“I like reading reports, but I like 
simplified reports,” he said. “Some-
times, you go into someone’s office 
and there are charts everywhere – 
line charts and pie graphs – and you 
think all they do all day is print off 
and stick stuff to a wall. Yes, I look at 
reports every day. You can look at re-
ports all day long but at the end of the 
day, a lot of decisions come from ex-

perience. You could look at a report 
for two days to decide whether to sell 
a truck or not, but in this industry, 
you don’t have that time.”

One of the greatest challenges 
Gaudet faces on the job today is man-
aging costs, when the price of equip-
ment continues to rise sharply. 

“Parts have gone up in price sub-
stantially because of different fac-
tors,” he said, noting a turbo that 
used to cost $800 15 years ago will 
run $4,400 today. “That’s a big, big 
challenge. Fleets were accustomed 
to being able to overhaul an engine 
for $15,000, and now if you overhaul 
an engine, it’s probably $35,000. The 

higher costs are certainly a big, big  
issue, if not the biggest issue.”

Armour has opted to extend life-cy-
cles, which places more importance 
on the preventive maintenance pro-
gram Gaudet is charged with imple-
menting and overseeing.

“We keep our equipment,” he ex-
plained, noting Armour likes to keep 
trailers for 15 years and trucks for 
seven to eight years, or a million 
miles.

“Obviously, there are a lot of costs 
that are driven into that equipment at 
the end of its life,” he acknowledged. 
“That’s where we need to make de-
cisions. Preventive maintenance is 
very, very important to us. We try to 
minimize the issues we’ll see later 
on in life, because we know that after 
800,000 kms there’s no more warranty, 
then it’s our cost.”

Gaudet emphasized drivers also 
contribute to the success or failure of 
a PM program.

“Drivers play such an important 
role,” he admitted. “If they do their 
job correctly, it can cut maintenance 
by thousands of dollars a year.”

The other big challenge facing 
Gaudet and other maintenance man-
agers is keeping shops adequately 
staffed. The shortage of technicians 
and apprentices entering the trade 
is as acute in Atlantic Canada as it is 

elsewhere, but there’s a certain code 
among employers there that makes it 
somewhat more manageable, Gaudet 
added.

“We don’t steal technicians,” he 
said. “In Moncton, there’s almost an 
unwritten rule that’s, ‘Let’s not steal 
from each other.’ Everyone can play 
that game and it’s never healthy.”

Instead, Gaudet has developed a 
pipeline of talent that f lows from the 
local schools. “We’re the biggest em-
ployer of college students coming out 
of the truck and transport programs 
in New Brunswick,” he said proudly. 

Once they’ve been hired, techni-
cians are offered ongoing training. 

Gaudet said implementing a more 
structured training program at Ar-
mour is one of his achievements. 

“A couple years after I was here, I re-
ally saw the need for a corporate main-
tenance trainer that would train our 
technicians here in Moncton, where 
the bulk of our technicians are, but also 
at our other locations,” he said. The 
company can now follow the progress 
of its technicians as they add to their 
skills through formalized training. 

Managing a mix of old-school and 
fresh-from-school technicians is an-
other balancing act. Gaudet said de-
cades ago, it may have been deemed 
acceptable to yell at a mechanic and 
instill fear in order to get results. 
That’s no longer the case.

“Now if you yell at someone, they 
look at you funny and they leave,” 
he said. “There’s certainly an abso-
lutely different approach to how you 
hand millennials, Gen-X, Gen-Y and 
baby-boomers. You have to han-
dle everybody with different gloves. 
That’s even true in different regions. 

Managing costs in the era of rising costs
Continued from page 1

Top: Gaudet talks with technicians at Armour Transportation’s Moncton, 
N.B. shop. Bottom: Gaudet discusses a job with a technician.

We don’t steal technicians. In Moncton, 
there’s almost an unwritten rule…Everyone 
can play that game and it’s never healthy.”
Mike Gaudet, Armour Transportation System

“
How we deal with mechanics here in 
Moncton is not the same way we deal 
with mechanics in Newfoundland. 
There are regional differences and all 
of that plays a factor in how you man-
age people.”

Gaudet’s approach seems to be 
working. “Technicians are in very 
high demand and you’re always at 
the mercy of your technicians when 
it comes to them jumping from one 
place to another,” he said. “We are 
fortunate here at Armour. We have a 
lot of technicians with great tenure, 
some that have been with us for 35 
years. We treat our technicians well, 
pay them fairly and try to create a 
workplace that is a healthy workplace 
and an enjoyable place to work.”

Gaudet was the 27th winner of the 
Canadian Fleet Maintenance Man-
ager of the Year award, sponsored 
by Volvo Trucks. He was presented 
with the award at the Canadian Fleet 
Maintenance Summit Apr. 13. Volvo 
sponsors the award, but it is not in-
volved in the selection process. 
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lthough I have used 
the description my-
self, I’m tiring of truck 
driving being pro-
moted as a “lifestyle.” 
Trucking is a field of 

specialized training (profession) not 
a set of attitudes (lifestyle), in my 
opinion. Or is it both? For every truck 
driver you talk to and ask the ques-
tion, “Is truck driving a lifestyle, a 
profession, or both?” you will receive 
a different interpretation unique to 
the individual’s circumstances and 
personal values.

A huge problem that we face as pro-
fessional drivers is that we don’t have a 
broad set of standards under one um-
brella around which we can coalesce. 

Unlike the carriers we work for, we 
don’t have an organization that repre-
sents our profession. We are fragment-
ed and spend far too much energy fo-
cusing on our differences surrounding 
lifestyle issues rather than focusing on 
the skills we all share and the social 
issues we all face.

There are some great examples of 
drivers coming together on social me-
dia to address industry-wide issues. 
One of those issues is driver training 
and mentorship.

Shelley Uvenile-Hesch is a long-
haul driver for Sharp Transportation. 
Through her persistence and tenac-
ity she has brought to life a non-profit 
named the Women’s Trucking Federa-
tion of Canada. It started a few years 

ago with a will to expand the employ-
ment of women across the Canadian 
trucking industry. 

Through Shelley’s membership in 
Facebook groups and her dogged de-
termination, she built a following that 
led to the incorporation of WTFC in 
early March of this year. 

A group of six full-time drivers 
form the WTFC board. With a focus 
on co-operation, positive attitudes, 
and a desire to build relationships 
across all lines – drivers, carriers, 
government, training organizations, 
vocational schools, other social me-
dia groups, etc. – professional driv-
ers are coming together to share their 
knowledge with new recruits and re-
new the camaraderie that so many 

seasoned drivers have been pining for 
over the past few decades. 

This is a great example of how driv-
ers can come together to share our 
common skills and experiences. This 
organization is not designed to rep-
resent drivers but to empower them. 
WTFC challenges the authoritarian 
model that the trucking industry has 
developed over the years. In essence, 
it presents a new paradigm of prob-
lem solving from the bottom up rather 
than the top down.

WTFC is a great example of how all 
drivers can come together under the 
skills umbrella to better their profes-
sion, but what about working condi-
tions or as we have come to know it 
the lifestyle of trucking? Where have 
we been and where are we going? Alfy 
Meyer digs in to this topic on his Web 
site TheIntrepidTrucker.com with a 
post titled Caught Between a Para-
dox and a Paradigm: Why the Truck-
ing Industry is Doomed to Collapse in 
10 Years.

With almost four decades driving 
experience Alfy provides us with a 
wonderful snapshot of where we have 
come from. You should take a look.

It’s important to realize that the is-
sues we face surrounding driver pay, 
overtime, waiting time, compliance 
with regulations, and health issues 
are not unique to the trucking indus-
try. Movements such as Occupy high-
light the difficulties faced by the ma-
jority of citizens today. 

There is constant pressure around 
the issue of profit for large corpora-
tions versus equity for people. It re-
ally is the issue of our times. Coming 
together around this issue is far more 
difficult because of our individual  
political, religious, and cultural  
differences.

So I come back to my opening state-
ment about the so-called trucking 
lifestyle. It’s as if we wear the hard-
ships we face as drivers like a badge 
of honour. 

We are pushed to accept the long 
hours and often poor working con-
ditions as the status quo. How often 
have your complaints about an ongo-
ing issue like driver waiting time, lack 
of safe parking, or 60-plus hour work-
weeks without overtime compensa-
tion, been addressed with a comment 
such as, “Well, that’s just trucking?” 

Many drivers today will simply say 
if you don’t like it find another line of 
work. Sub-standard working condi-
tions have become the norm for many 
drivers in this industry because that 
is all they have ever known. 

As a result this poor treatment has 
become institutionalized. The truck-
ing lifestyle.

So we are seeing drivers becoming 
energized around skills issues and 
showing that we are the natural lead-
ers in the training process because 
of the incredible depth of our experi-
ence. That sharing of common knowl-
edge and skills leads to a strength-
ening of the camaraderie amongst 
drivers that combats the differences 
in our cultural, ethnic, and political 
differences. We need organizations 
like WTFC that empower us to come 
together and push the driver agenda 
forward. But we also need the vet-
erans like Alfy Meyer to remind us 
of where we came from and what we 
need to aspire to. 

Is trucking really 
a lifestyle?

A
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AL GOODHALL
Over the Road

Al Goodhall has been a professional long-haul 
driver since 1998. He shares his experiences 
via his ‘Over the Road’ blog at http://truck-
ingacrosscanada.blogspot.com. You can also 
follow him on Twitter at @Al_Goodhall.
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Seeking Drivers &
Owner Operators.
Drivers for flatbed & reefer, Trainees from accredited schools, Apprentices
& Licensed Mechanics & On-the-Road Driver Trainers. Available positions 
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Join the family. 
Drive the business.

rosedale.ca/drivers
T1.855.721.3962 | F1.844.314.5953

You don’t have to look like
us to fit in the family

OWNER 
OPERATORS 

WANTED
& COMPANY  

HIGHWAY DRIVERS

raining programs can 
accurately be described 
as an investment that 
can deliver real, measur-
able financial returns 
when those who crunch 

numbers for a living might see training 
as a “cost” of doing business. 

Fleet managers are often surprised 
by the size of the financial results that 
emerge once they begin to track all of 
the related figures. There is no question 
that the price of the related programs 
can be tracked in terms like trainer 
salaries, training material, and the fuel 
used for an in-cab demonstration. Ev-
ery one of these figures can be evalu-
ated in the cells of an accountant’s 
spreadsheet. 

Consider the savings that can be re-
alized by investing in qualified train-
ing.  It can be as basic as training 
drivers on how to properly complete 
a vehicle inspection or adjusting mir-
rors for maximum visibility to appre-
ciate the return on investment, with 
fewer maintenance costs or sideswipe 
collisions.

Even training employees who main-
tain shop space and clean the floor of 
a service bay can help to reduce the 
workers’ compensation costs that are 
linked to slips and falls.

The financial returns do not end 
there. These investments play a role 
in reducing recruiting and retention 
costs, especially when the training is 
seen as part of a long-term strategy 
rather than an example of short-term 
discipline. 

Each session in a classroom can help 
an employee to see they are worthy of 
the investment because they perform 
an important role in the future of the 
company. And let’s face it – everyone 
enjoys doing a job that they are good at 
and respected for.

There is an enormous price to be 
paid whenever a fleet needs to find, re-
place, and train an experienced driver.  

According to Trucking Human Re-
sources Canada, it can cost between 

$6,000 and $14,000 to find, train and re-
place an experienced driver. Imagine 
the amount of training that can be de-
livered for this amount of money. It can 
simply make more financial sense to 
enhance the skills of an existing driv-
er than to hire a new one. Companies 
with a skilled and trained driver work-
force are also in the best position to act 
on any opportunities that emerge in a 
competitive industry.  

Meanwhile, targeting the training to 
match the specific needs of individual 
employees can also maximize the re-
sults, and their needs can be identified 
in a number of ways. Carrier profiles 
and driver abstracts will offer informa-
tion about the nature of infractions that 
occur on the road.  

A truck’s electronic control module 
or telematics system can help to identify 
drivers who are more aggressive with a 
throttle than they should be. 

General feedback from customers 
and fellow employees alike will help 
to identify those who show the atti-
tudes that deliver a safer driving expe-
rience. This is all information that can 
be tracked as accurately as any dollar 
figure. Another step to enhance any 
returns will come with the choice of 
skilled trainers who can deliver lessons 
the most effectively. 

While fleets often focus on a po-
tential trainer’s experience behind 
the wheel, as well as the number of 
years without a collision, there are 
also training-related needs to consid-

Expect real returns on 
training investments 

T
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This month’s expert is Scott Creighton, direc-
tor, risk services, transportation and logistics. 
Scott has served the trucking industry for over 
25 years as a driver, safety manager, and in 
loss control and risk management services as 
well. Northbridge Insurance is a leading Cana-
dian commercial insurer built on the strength 
of four companies with a long-standing his-
tory in the marketplace and has been serving 
the trucking industry for more than 60 years. 
You can visit them at www.nbins.com.

er. The most effective people in these 
roles tend to demonstrate strong com-
munication skills and have a positive 
attitude that can influence and inspire 
their trainees.

 These are all steps that will con-
tribute to a healthy business strategy.  
When the targeted training initiatives 
match financial objectives, the results 
are tangible for all and can make all the 
difference for a company’s financial 
future.  These are the types of invest-
ments that will pay dividends for years 
to come. 

SCOTT CREIGHTON

Ask the
Expert

• Work less, Earn more
• More home time
• Best pay in the industry
•  Great, positive driver’s team – we are 

truly a family working together
• All benefits paid
• Safety bonus paid, every 90 days
• We provide training
• New equipment (automatic)
• Retirement plan offered as well
• Always empty one way

     1584412 Ontario Inc.

FULL TIME PERMANENT
POSITIONS AVAILABLE

S & S TRANSPORT, BRAMPTON, ONTARIO
LIVE HAUL DIVISION

FEEL LIKE YOUR HARD WORK ISN’T GETTING
NOTICED, STOP WAISTING YOUR TIME.

APPLY TODAY TO MAKE A DIFFERENCE…
Please forward your resume to Shannon at 

shannon@sstransport.ca.
I look forward to hearing from you.

162 Guelph St., Unit #247, Georgetown, Ontario, L7G 5X7
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Loads paid on per ton basis PLUS Fuel Surcharge
with a minimum per mile Guarantee.

WE PRESENTLY HAVE THE  
FOLLOWING POSITIONS AVAILABLE

8    Owner Operators for Canada/U.S. B-Trains 

    2   Owner Operators for ON / PQ / NY 
       on aluminum 4 axles 

C A R R I E R S  BULK  G P  I N C .

WE PAY YOUR 1ST MONTH 
TRUCK PAYMENT & WAGES

Multi-Axle
Dump Division

MAKE YOUR SWITCH TO OUR FAMILY
with No Start-Up Costs

VALID CANADIAN PASSPORT A MUST
FAST CARD AN ASSET

WE PROVIDE
• All Base Plates

• All Border Crossings

• Heavy Users Tax (HUT)

• U.S. Border Crossing Decal

• All U.S. Tolls

• All U.S. Licensing

• Wetline installation

• Safety & Seniority Bonus

ADDITIONAL BENEFITS 
•  Competitive Truck Insurance rates

•  Driver Care Insurance – includes  
buy down, down time, towing and  
medical insurance plus optional truck  
payment insurance

•  Excellent fuel prices with company  
fuel and credit cards

•  Clean and well maintained equipment

• Steady year round volumes

• Dedicated Trailers

• Pre-dispatched Daily

• Optional Weekend Work

Call Vern at 
1-888-209-3867 
or 519-536-1192 
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t never ceases to amaze me 
how long we’ve been talking 
about some of trucking’s most 
pressing issues. As far back as 
the 1920s, for example, there 
were concerns about the lack 

of competent, quality truck drivers, as 
I discovered in a 1928 magazine series 
titled “What About Your Driver?” which 
cautioned carriers that drivers are a “vi-
tal factor in the success or failure of your 
business.”

What’s even more amazing is that 
whatever the issue, be it the driver short-
age or its companion issue, driver turn-
over, we’re saying pretty much the same 
thing today as we were saying decades 
ago. Not surprisingly, there are a variety 
of opinions on the nature and severity of 
the problem – ranging from catastrophic 
to nothing-to-panic-about, normal busi-
ness cycle – but the analyses of causes 
and prescribed courses of action are re-
markably the same.  Driver turnover is 
the one that really gets me going. It hap-
pens every time the American Trucking 
Associations (ATA) releases its quarterly 
numbers on turnover rates. Sometimes 
they remain steady, or they can dip, drop 
sharply, spike or soar. But who cares? 

It was almost ho-hum when ATA an-
nounced last month that the annualized 
turnover rate for large truckload fleets 
was up to 102% during the fourth quarter 
of 2015. I guess that with turnover peak-
ing at 130% 10 years ago, a “plummet” to 
84% in the first quarter of 2015 is some-
thing to celebrate, and a rise to 102% is no 
big deal. 

Numbers are lower for small truckload 
carriers (a mere 89%) as are LTL rates. 
And turnover in Canadian fleets, both 
LTL and TL, is generally not as high as 
our American neighbours. “Obviously,” 
commented ATA chief economist Bob 
Costello, “attracting and retaining driv-
ers remains a top concern for the indus-
try.” Oh, really?

Granted, rising rates generate enough 
anxiety that articles are written and dis-
cussions are held on understanding 
driver turnover, and there are countless 
ideas, guides, strategies, tips, and pro-
grams put forth on how to manage it, 
mostly by consultants and HR and man-
agement experts. But to be fair, there are 
also those rare carriers with single-dig-
it turnover rates who generously share 
their own success stories and best prac-
tices for retaining safe and happy drivers. 

But what really gets me is how accept-
ing the industry seems to be that this is 
just one of those quirky things about the 
business of trucking. C’mon! These are 
numbers that would drive most other in-
dustry CEOs round the bend.

Notwithstanding the risk of oversim-
plifying a complex issue like employee 
turnover, it’s interesting to look at the 
Conference Board of Canada’s numbers 
on turnover rates across Canadian busi-
ness sectors in general. In 2013, voluntary 
or employee-initiated turnover was 7.3% 
and creeping up slowly, with the retail 
sector experiencing the greatest chal-
lenge with an average of 20.6%. Involun-
tary or employer-initiated turnover rates 
varied from 3.7% to a high of 6.4% in the 
scientific and technical services industry.  

For the life of me, I can’t imagine  
why trucking doesn’t hold people more 
accountable for driver turnover instead 
of just accepting it as a cost of doing 
business. 

It’s not as if trucking company exec-

utives don’t know all this. At the ATA’s 
Management Conference and Exhibition 
in Orlando a couple of years ago, a num-
ber of fleet executives exchanged ideas 
on recruiting and retention at an “All 
About the Driver” panel discussion.

It was generally accepted that turn-
over is at its worst within the first 90 
days of employment. Indeed, some car-
riers contended that getting a new hire 
“settled in” during those early days is 
probably the single most important way 
to impact turnover. With this in mind, 
maybe trucking should get with the pro-
gram and embrace onboarding, which 
is really just corporate jargon for the way 
new employees acquire the knowledge, 
skills, and behaviours to become effec-
tive members of the organization. In oth-

er words, consultant-speak for orienta-
tion, albeit a longer, more comprehensive 
process, but one that could certainly get 
a carrier past that precarious 90-day win-
dow and beyond. 

This is even more critical as fleets turn 
to hiring Class A licence-holders right 
out of school. It’s slowly sinking in that 
as experienced truck drivers are harder 
and harder to come by, the challenge be-
comes one not of hiring qualified drivers, 
but of creating them. 

The more savvy carriers are building 
relationships with driving schools, help-
ing them develop curriculum, and fa-
cilitating the graduates’ transition into a 
fleet. And along with that, they’re beef-
ing up their own finishing programs and 
embracing mentoring.

The school can teach a student to steer 
and gear the truck, but at the end of the 
day, it’s the carrier’s job to give them a 
solid orientation into the lifestyle and 
culture of trucking, to integrate them 
patiently into the company, and be pre-
pared for a lot of hand-holding and em-
pathy as they navigate the first miles and 
months on the road.

So important are those early days for 
a new hire that top employer brands 
like Google, Facebook, IBM, and Ernst 
& Young have transformed their ap-
proach to orientation and adopted bold 
new practices. Next month we’ll look at 
what some HR gurus are calling “ex-
treme onboarding.” You don’t have to be 
a Fortune 500 company to upgrade your 
current efforts. Any company facing in-
creased new hire turnover, motor carri-
ers included, can take a tip or two from 
the high flyers. 

Board or bolt?
The 90-day dilemma

I
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Small Fleet, 
Big Attitude
JOANNE RITCHIE

Voice 
of the O/O

Joanne Ritchie is executive director of OBAC. 
On-board or ready to bolt? E-mail her at 
jritchie@obac.ca or call toll free 888-794-9990.

Pick your freight and plan your tours

Up to $215,000 USD per year in revenue potential  |  Weekly settlements in U.S. dollars

$3,000 lease-on incentive — for a limited time!

Schneider Purchase Power Program®: Leverage Schneider’s buying power to save thousands in 
business costs such as fuel, tires, insurance and maintenance

Many loads are drop-and-hook

Access to no-cost in-cab communications device and Schneider facilities with a wide variety of 
amenities

PICK YOUR OWN FREIGHT 
SCHNEIDER’S “CHOICE” PROGRAM NOW OPEN  
TO CANADIAN OWNER-OPERATORS
Thousands of owner-operator truck drivers have already discovered the uniqueness of 
Schneider’s Percentage Lease (“Choice” program) in the United States. Now, the unparalleled 
opportunity to pick your freight and plan your tours is open to small business owner-operators 
north of the border. This is a game changer.

schneiderowneroperators.com
866-928-2125

“You really do 

     control your  
       own destiny.”                              

      -Christopher, owner-operator doing business with Schneider
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(800) 499-4997  |  DRIVEHYNDMAN.CA

At Hyndman, we reward hard work. In 
addition to our comprehensive pay, 
company paid benefits starting on Day 
1, and 2 pay days per week, Hyndman 
o�ers many outstanding bonus 
opportunities.  Join our success today 
and let us reward your hard work!

» CLEAN INSPECTION BONUS
» PRODUCTIVITY INCREASE BONUS
» DRIVER REFERRAL BONUS
» SAFETY BONUS
» QUARTERLY MILEAGE BONUS
» $2,000 TEAM SIGN-ON BONUS
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MONCTON, NEW BRUNSWICK

Terry Smith, a professional driver for SLH 
Transport, was named the 2016 Steve 
Bennett Memorial Professional Driver  
of the Year after completing five million 
accident-free miles. 

The Nova Scotia Trucking Safety As-
sociation (NSTSA) presented Smith with 
the award at its annual general meet-
ing and awards luncheon on Apr. 28. The 
award was named after Steve Bennett, a 
member of the NSTSA board of directors 
who passed away in 2002. Drivers recog-
nized by the award are nominated be-
cause of their outstanding safety proto-
cols, experience on the road, impeccable 
driving record, other awards they’ve re-
ceived in the past, community activities 
and their dedication to driver education. 

Smith, the 2016 award recipient, who 
has been driving for more than 45 years, 
is a decorated truck driver who has a 
number of awards under his belt, includ-
ing the 2006 Highway Star of the Year 
Award and the Truckload Carriers As-
sociation’s 2013 Owner/Operator of the 
Year Award. 

As well, just this year, Smith hit five 
million accident-free miles, an accom-
plishment both he and SLH are proud 
of. To Smith, the Steve Bennett Award is 
special because of how close it is to home 
for him. 

“Of course, I’m very excited to win the 
award,” Smith said after receiving the 
news. “When you enter these things, 
you don’t expect to win, you just take a 
chance and you have to understand there 
are a lot of people applying. But I’m very 
excited (for this award) because it’s a lo-

cal event…and it’s not very often people 
get recognition for what they do at work, 
so this is a nice thank you for my many 
years of driving.”

SLH executives said they were over-
whelmed by the recognition Smith re-
ceived on behalf of the NSTSA, adding 
the award doesn’t surprise them because 
of his reputation for being an ambassa-
dor both on and off the highway. 

“It’s a very proud moment for SLH, al-
though when it comes to Terry, we’re not 
surprised by the recognition,” said SLH’s 
vice-president, Brent Fowler. “Terry’s an 
ambassador, not only for SLH, but for the 
industry. Both he and his wife Roxanne 
live and breathe trucking and are very fo-
cused on giving back.” 

Ken Cross, senior manager, human re-
sources business partner for Sears Cana-
da and SLH Transport, added that Smith 
is all about safety. 

“Terry is a professional driver that we 
would hope that other drivers coming in 
can emulate exactly what he’s all about,” 
Cross said. “That pride of accident-free 
driving is something that Terry val-
ues but at the same token, that safety is 
number one with us at SLH. We are very 
proud of Terry and he should be very 
proud of himself.”

Smith said his commitment to safety is 
just another part of his job that he takes 
pride in. 

“There’s a lot to the word safety,” he 
said. “You have to work with a company 
that’s safety-conscious. That’s where it all 
starts. A lot of people say they are a safe 
company but they’re not. SLH is a com-
pany that lets me operate safely by giving 
me enough time to do my work.”  

Terry Smith wins driver award
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OWNER/OPERATORS

•  Paid empty and loaded  
PC miles

• Paid plates
• Paid loading and unloading
•  Paid tolls and customs 

transponder
• Paint code bonus

• Fuel Surcharge
• Company fuel accounts
• Direct deposit bi-weekley
• Safety Bonus paid monthly
• No Charge satellite
• Stable environment
• Year round work

Tank Truck Transport is growing again.

O/O’s based out of Sarnia, Toronto, Cornwall and Sudbury Ontario, 
REQUIRED IMMEDIATELY

Come Join the TEAM!!

U.S. OWNER OPERATORS REQUIRED ASAP

   NO DEDUCTIONS, 
 NO GIMMICKS

Contact: 

David  905-893-3447  ext. 240

 

Enclosed Car Carrier
Toronto Based

Requires 
OWNER/OPERATORS
2 Single O/O Drivers (based out of Toronto)

Fleet average/mile $1.85 (Single driver O/O)
(includes fuel surcharge + auxillary charges)

WE SUPPLY
Paid base plate
Paid heavy use taxes
Paid insurance
Practical paid miles loaded  
  or empty
Paid tolls + bridge crossings
Floating fuel surcharge weekly
Weekly pay
Well maintained trailers
Paid layovers
Paid on/offs for vehicles
Paid surcharge for paint
Paid company apparel
Coveralls + cleaning
90% Canadian/10% U.S. runs

O/O SUPPLIES
Late model tractor w/PTO
Proof of Disability Insurance
Buy down insurance cost
Fast card or application capable
Clean abstract & criminal search
Min. 5 years driving exp.
Min. 3 years border crossing exp.
Car hauling experience preferred
Pleasant attitude & good  
  work ethics

Contact:    Andy Thorndyke, Vice-President
318 Rexdale Blvd., Toronto, Ontario

416-742-0854

• Full time steady work
• 50 cents/mile off the hub
•  Paid border crossings 

and all drops and pickups
 
ALSO SEEKING
SALES/DISPATCHER
Highly motivated with
good communication
skills 

SEEKING DRIVERS
with AZ Licence for U.S.

Please call:  (905)  899-6453 or (289) 241-2871 or apply to bordercity4@gmail.com

New Castle, Delaware • St. Anns, Ontario

•  Clean & highly maintained equipment,
    most equipment includes tailgates
• Competitive wages
• Complete driver orientation

    MAJOR RESPONSIBILITIES: 
•  Hand bomb product off the truck using a handcart
•  Assist in checking and reporting safety hazards
•  Adhere to the Ministry of Transportation regulations
•   Commitment to providing excellent customer service  

and developing customer relationships
•  Commitment to protecting the company’s C.V.O.R. 
•   Adhere to all Summit’s policies, programs, rules,  

systems and procedures
•   Familiarity with and work in compliance with the  

Occupational Health and Safety Act and regulations
•  Other duties as assigned

    QUALIFICATIONS:
•  Valid AZ driver’s license 
•  At least 1 year experience 
•  Superior customer service skills
•  Excellent communication and interpersonal skills
•   Able to lift up to 50lbs on a continuous basis and  

enjoy being physically active
•   Geographical knowledge of the delivery area  

is an asset
•  Ability to work with minimal supervision

Send resume to drivers@summit.colabor.com or fax 905-795-2708

   PT Positions
• Flexibility

AZ Delivery Drivers
in our Mississauga branch

WHAT WE HAVE TO OFFER:
   FT Positions
• 4 working days per week
•  Evening shifts 

(Varying start times from 5pm-7pm)

• Benefits
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 can be critical of certain 
groups. No kidding. Most 
of my criticism is usually 
aimed at either large carri-
ers, or the provincial, state 
or national trucking asso-

ciations. Arguably, this is the same 
group, since large carriers and the 
prominent associations tend to be 
joined at the hip anyway.

I try to be fair, though. I believe 
no one has a right to criticize if they 
can’t offer alternative ideas. Blindly 
condemning the actions of others re-
quires no thought, and shouldn’t be 
taken seriously. 

I’ve tried to play fair, offering al-
ternative solutions to issues such as 
driver pay, new technologies, etc. I 
think far too much time is spent lob-
bying for things such as speed limit-
ers and electronic logs. 

If your f leet wants them, use them. 
Stop trying to make your personal 
business practices national law. 

With that in mind, I’d like to offer 
– from the small company perspec-
tive – some rarely discussed issues 
that lobbying efforts may help; that 
are easier to attain, and affect almost 
everybody favourably, regardless of 
company size.

Educating the general public about 
large trucks is often discussed. Excel-
lent idea. 

Now let’s extend that education to 
shippers and receivers – primarily 
large retailers. 

Have you noticed how many retail 
operations you deliver to – large re-
tailers being most guilty – seem  
poorly designed to handle the trucks 
that are required to service their 
business?  

In their efforts to make their facili-
ties undesirable to drivers wanting 
to utilize their huge parking area for 
overnight rest, they construct en-
tranceways that also make the job of 
their own several delivery trucks dif-
ficult, if not dangerous. 

Design continuity would also be a 
large help. We frequently deliver to 
Home Depot. Our f latbeds don’t de-
liver to the main loading docks; rath-
er we are handled in a corner of the 
front parking lot. 

Trailers of a longer wheelbase than 
B-trains can rarely enter the parking 
area without running over curbing. 

As for the actual dry van docks and 
receiving office, very few stores have 
the same f loor plan, so this area will 
almost certainly not be in the same 
area of the building as your last store 
delivery, usually requiring a walk 
halfway around the building just to 
check in.

I can only speak to the province of 
Ontario with this next issue. Hopefully 

Some tips
for the 
lobby 
groups

I
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BILL CAMERON

Small Fleet, 
Big Attitude

A great place to work
We are committed to employment equity and diversity.

Briway Carriers Inc. are looking for Professional AZ Company Drivers 
and Owner Operators with cross border experience for our 

EQUIPMENT and GLASS Divisions.

Contact recruiting at dave@briwaycarriers.com for pay package information

OWNER OPERATORS:
• Top rate, % of Gross Revenue paid
• 100% of Fuel Surcharge 
• Benefit Package
• Company fuel cards provided
• Paid weekly

WE REQUIRE:
• Minimum 2 years verifiable AZ experience
•  Clean current abstract and CVOR,  

Criminal Search 
• Passport or Fast Card for Border Clearance
• Positive Work Attitude

COMPANY PAY PACKAGE:
• Company drivers paid base rate of $0.45/mile, 
• $0.05/mile glass load premium  
• B-Train glass loads paid $0.20/mile premium 
• Oversized Equipment drivers paid $0.10 premium
• Picks and Drops Paid
• Border Crossing Paid
• Layovers Paid
• Excellent equipment
• Safety Bonus Program
• Benefit Package
• Paid weekly

Contact Rodney or Tracey today for details!   Email: drive@f1freightsystems.com   Phone: 877-557-6555

Now Hiring! Quality A/Z Owner/Operators & 
Company Highway Drivers For Cross Border

runs between Ontario & the U.S.

We are an Established Carrier based in Mississauga, Ontario  
hauling TL & LTL with 53' Van & Reefer Trailers across a variety of lanes as far 
as the West Coast, South West, Texas, Mid West, around the Great Lakes and 

South East areas (No Northeastern Seaboard). We also have a Second Terminal 
located in Belleville, Ontario and a network of terminals across the U.S.

Recently Updated Pay, Benefits  
  & Incentive Packages!
Fun, Friendly and Family Oriented Workplace 
Steady, Year-Round Work Available 
Flexible Short & Long Haul Runs Available 
Clean & Fuel Efficient Equipment 
Dedicated Trucks (No Slip Seating) 
No Touch Freight 
Free On-Site Parking 
Full City Operation to handle GTA P & D's
      All Paperwork prepared by dispatch for you 
      (Inbound PARS, Outbound PAPS & E-Manifests) 
               *Valid Fast Card is preferred 
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other provinces are more sensible. I’ve 
noticed a safety issue with provincial 
signage, which is inexcusable. 

Exit a secondary road (county or 
township, or small town street) onto 
a provincial highway, and what do 
you see? A signboard on the shoul-
der of the main highway strategical-
ly placed right in the line of vision 
you require for a safe entrance to the 
roadway. 

Either move it further back, or 
closer to the ditch. Considering the 
cab height of the truck the MTO crew 
used to get equipment on site is the 
same as a typical highway tractor, 
there’s no valid excuse for this. High-
way signage that’s more truck-friend-
ly would also be welcome. 

More than 30 years ago, the larg-
est town in my area wanted the signs 
around the perimeter of the city 
changed. 

At the time, they were labeled as 
the “bypass” around town. The city 
thought they were losing tourist 
money because of this (a ridiculous 
thought; everyone obviously knew 
the town was there if they wanted to 
enter it) so the signs were changed to 
read “alternate route.” 

Now, especially when many people 
don’t even own a map anymore, the 
main route through town is nearly al-
ways jammed from one end of town 
to the other. It includes unnecessary 
truck traffic that must descend an 
8% grade into town and climb an 8% 
grade leaving town with, you guessed 
it, a traffic light top and bottom. Nu-
merous expensive and ineffective 
traffic studies haven’t made this  
observation. 

We have a serious driver shortage, 
obviously. I’m not revisiting driver 
treatment and pay, because I’ve beat-
en that horse to death and nobody’s 
listening. 

Try eliminating one driver issue 
before it arises. How often does a 
large f leet hire a newly licensed driv-
er, only to have them quit in a matter 
of weeks or months, sometimes aban-
doning the truck? This driver usually 
leaves not just that employer, but the 
industry. 

Most large f leets must have at least 
a few drivers who are very person-
able, and eager for ‘in-cab’ company. 
Why not advocate “free ride” pro-
grams, or even better, charge for the 
experience? 

A potential driver, not yet licensed, 
could ride around for a week or two 
with a seasoned industry veteran and 
see what the real trucking world is 
like. Don’t candy-coat it, either, with 
some simple line-haul route like To-
ronto to Indianapolis. Throw in a trip 
to Chicago, and maybe Boston. 

If the potential driver is scared off, 
he was going to be scared away later 
anyway. You’ve saved him/her a huge 
expense of driver training and saved 
yourself a wasted orientation course, 
and possibly the expense of picking 
up that (possibly damaged) aban-
doned truck. As a side bonus, we have 
another member of the general public 
that has more respect for trucks and 
drivers.

Okay lobbyists, get to work! These 
are enough constructive, potentially 
beneficial ideas to keep you busy for 
a while and they weren’t even contro-
versial; just common sense. I’m obvi-
ously losing my edge.  

Bill Cameron and his wife Nancy own and 
operate Parks Transportation, a small flat-
deck trucking company. Bill can be reached 
at williamcameron.bc@gmail.com.

MAKE THE SWITCH TODAY!

CONSISTENT MILES
Run an average of  

10,000 Miles/month!

FLEXIBLE LANES
Don’t want to go to NYC?  

No problem!

REGULAR HOME TIME
Shorter runs means spending 
more time where it matters!

AWARD WINNING FLEET
Named the Best Fleet To Drive For  

& North America’s Safest Fleet

MAXIMIZE YOUR EARNINGS
Owner Operators: $16,600/month* 
Company Drivers: $6,000/month* 

*based on averages*

1.800.462.4766  |  drive@bisontransport.com  |  bisondriving.com
Bison Transport is committed to Employment Equity & Diversity

NOW  
HIRING
CANADA/U.S.  
SHORT HAUL

 DAILY & U.S. RUNS AVAILABLE
 HEALTH & WELFARE PACKAGE
 PAID HOURLY + LIVE LOADS / UNLOADS
 HOME EVERY FEW DAYS & WEEKENDS

 UP TO $0.45 PER MILE
 PAID IN-CAB TRAINING
 ASSIGNED EQUIPMENT
 REFERRAL BONUS PROGRAM

COONEY.CA
800.267.2197 EXT. 209 / RECRUITING@COONEY.CA
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DRIVERS ARE OUR GREATEST ASSET!
TRANS-FRT. McNAMARA 
IS SEEKING EXPERIENCED 
COMPANY DRIVERS & 
OWNER OPERATORS
Single or Team Drivers Needed
Long Haul or Regional Routes

Trans-Frt. McNamara 1126 Industrial Road, Waydom Industrial Park, R.R. #1 Ayr, Ontario,  NOB 1E0
Phone: 519.740.6500  |  Toll-Free: 1.800.265.7875  |  Fax: 519.740.6185  |  Online: www.transfrt.com

TERMINALS LOCATED IN: ONTARIO • ALBERTA • BRITISH COLUMBIA • CALIFORNIA

READY TO GET STARTED? Contact Janet Schmitz:
519.740.6500 Ext. 224  | Cell: 519.209.3230 | jschmitz@transfrt.com

OR YOU CAN APPLY ONLINE at www.transfrt.com

McNamara_HalfIsland_May2016.indd   1 2016-05-13   1:22 PM

ecently, Canada be-
came a signatory to 
the Paris Agreement 
on climate change. 
Signing the agreement 
is not the same as rati-

fication, but that is expected to occur 
this fall after the federal and provin-
cial governments reach their own ac-
cord on how to move forward on a 
joint, or at least coordinated basis. 

While an initial meeting of first 
ministers held this past winter did 
not result in a federal-provincial 
agreement and there are many hur-
dles to cross before an agreement is 
reached, there is a recognition by vir-
tually all the governments that some-
thing needs to be done.

In particular, there is widespread 

agreement – not only amongst gov-
ernments, but also amongst many 
business groups and environmental 
advocates – that carbon pricing will 
be a key component of any GHG-re-
duction strategy.

Where does CTA stand on carbon 
pricing? Let’s start with some first 
principles. At no time in its history 
have the trucking industry’s econom-
ic goals been as closely aligned with 
society’s desire to reduce the emis-
sions from the burning of carbon fu-
els (GHG) in order to combat climate 
change. You want to reduce carbon/
GHG production; you become more 
fuel-efficient. 

While fuel prices have been lower 
over the last couple of years, fuel still 
represents the second largest compo-

nent of carrier operating costs.
It is also an inescapable fact that 

trucking, which relies on diesel fuel 
to power its f leet, has been a growing 
contributor to GHG emissions as it 
continued to increase its share of the 
freight market.

As indicated above, carbon pric-
ing is being promoted as an essential 
measure in the fight against climate 
change. 

There are two main forms of car-
bon pricing: a carbon tax; or a cap-
and-trade system. 

Put simply, the difference is that 
the amount of GHG reduction from a 
carbon tax is a function of the market 
based on the price of fuel, whereas a 
cap-and-trade system sets an actual 
cap on GHG emissions and a market 

of tradeable credits is created where 
those who reduce their carbon foot-
print can sell the credits they receive 
to those who are not meeting their 
targets. 

Both have their positive and nega-
tive features, depending on your 
point of view. 

The outcome of both is – either di-
rectly (carbon tax) or indirectly (cap-
and-trade) – an increase in fuel pric-
es. It is argued that by placing a price 
on carbon, consumers of fossil fuels 
will economize (use less) of those fu-
els and seek alternative, cleaner fuels. 
But, the devil is always in the details.

In Canada today, B.C. has a carbon 
tax, as does Quebec. Quebec also has 
a cap-and-trade system, which Ontar-
io is in the process of joining. Alberta 
has a hybrid system. 

All provinces are expected to in-
troduce some form of carbon pricing. 
The federal government also supports 
carbon pricing and there has been 
talk of a national carbon tax.

In a general sense, CTA supports 
the assertion that in a perfect world 
putting a price on something or some 
activity, by sending appropriate mar-
ket signals, is the best and most ef-
ficient way of encouraging change. 
That’s basic Economics 101. Conse-
quently, CTA is not opposed in a con-
ceptual sense to carbon pricing – as 
businesspeople it’s hard to argue 
against market-based solutions. 

But, given the choice between a 
carbon tax and a cap-and-trade sys-
tem CTA’s preference would be  
for a carbon tax. The mechanisms  
for collecting it (fuel tax) and passing 
it along (fuel surcharges) already  
exist both within the industry and 
government. 

However, I will repeat: the devil is 
always in the details.

From CTA’s perspective, the pric-
ing mechanism must be properly 
structured; in other words it must be 
revenue-neutral so as to isolate the 
carbon impacts. It must be easily un-
derstood, transparent and efficient to 
administer. Carbon pricing must be 
coordinated on a national and inter-
national (Canada-US) basis to avoid 
regional competitive disparities. 

And, it is essential that the reve-
nues raised be plowed back into in-
dustry to accelerate the investment in 
solutions and industry adoption.

Governments must also do their 
part by removing regulatory and oth-
er barriers that don’t support or stand 
in the way of the industry’s efforts to 
become more fuel-efficient. 

The reticence of the provincial gov-
ernments (except for Quebec, On-
tario and Manitoba) towards harmo-
nizing the allowable axle weights for 
vehicles using low-rolling resistance 
wide-base single tires rather than less 
fuel-efficient conventional dual tires 
is a glaring example.

Moreover, in introducing carbon 
pricing it must be recognized that 
Canada and the Canadian supply 
chain must still compete continental-
ly and globally. 

Recently, the federal environment 
minister has indicated that she un-
derstands this and that she does not 
want to have fighting climate change 
become a threat to national unity. 

A number of provincial govern-
ments have also indicated that eco-
nomic considerations are not lost on 
them. Time will tell. 

Carbon pricing key to 
fighting climate change

David Bradley is CEO of the Canadian Truck-
ing Alliance and the Ontario Trucking Asso-
ciation.
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ASK ABOUT OUR
PERFORMANCE BONUS!

JOIN THE FORBES-HEWLETT FAMILY WHERE WE 

OFFER PREMIUM EQUIPMENT, COMPETITIVE PAY WITH 

YEARLY INCREASES, EXCELLENT BENEFITS, HOME TIME 

AND JOB SECURITY!

PHONE: (905) 455-2211 TF: 1-800-387-5832
FORBESHEWLETT.COM

Email us in confi dence at drive@fhtp.com

hose of us who call this 
great country our home, 
always look forward to the 
arrival of spring and sum-
mer, for obvious weather-
related reasons. We at the 

Private Motor Truck Council of Canada 
(PMTC) look forward to this time of year 
for other reasons as well, this being our 
annual conference and AGM held in  
mid-June. 

This is one of the biggest events on the 
calendar each year for the private and 
dedicated trucking community. This 
year’s conference takes place June 16-17 
in King City, Ont., just north of Toron-
to off Hwy. 400. The event offers educa-
tional seminars, networking opportuni-
ties and our expanded awards program, 
which celebrates the best of the best in 
our industry. 

Although this conference is geared 
towards private fleets, the education 
and networking opportunities provide 
great value for everyone in the industry, 
whether private, for-hire, dedicated or 
suppliers to the industry. 

Last year, we set records for number 
of people in attendance and sponsors 
alike, and we are on pace to break those 
numbers again this year. This year’s con-
ference includes the following educa-
tional seminars and celebrations: A le-
gal update; PMTC Young Leaders Group 
RoundTable; GHG Standards; PMTC-Hu-
ron Services Drivers Hall of Fame Award 
Luncheon; Cargo Crime; Security Proto-
cols; and the Chairman’s Dinner, which 
includes more awards.  The day then 
wraps up with the Volvo Scotch and Trac-
tor Showcase reception. Mixed into these 
events are two networking receptions in 
our Exhibitor’s Showcase area. 

June 17 begins with an overview on 
trends and the outlook of private truck-
ing in the US, provided by the National 
Private Truck Council, who are the pri-
vate fleets representatives in the US. This 
is followed by an update on electronic 
logging devices in Canada by Transport 
Canada. The conference wraps up with 
our AGM and PMTC-3M Canada Vehicle 
Graphics Awards Luncheon. For full con-
ference details, e-mail info@pmtc.ca, or 
visit our Web site at www.pmtc.ca 

MELT in Ontario 
On Apr. 29 the Ontario Ministry of Trans-
portation posted its Proposed Manda-
tory Entry-Level Training Standard, and 
opened it up for comments from the in-
dustry. The PMTC has been heavily in-
volved in this standard from the begin-
ning, and I personally attended more 
than 20 face-to-face meetings with the 
MTO and industry stakeholders as the 
PMTC, and several other stakeholders, 
helped guide the Ministry through this 
process. Rest assured the views and in-
terests of private fleets have been well 
represented during this process, and I 
can assure you your voice was heard. I 
do believe that MELT for Class A/1 driv-
ers is needed to ensure the skill needed 
to operate a commercial motor vehicle 
is properly reflected. The majority of the 
industry supports the concept of MELT. 
The current set-up, which for the most 
part requires no mandatory training, no 
instructor qualifications, and has little 
to no oversight, poorly reflects on our 
industry and misrepresents the skill re-
quired to pilot a CMV. 

MELT is a great starting point, and On-
tario is to be congratulated for taking the 

lead on this. The MTO is also to be con-
gratulated on the engagement with the 
industry that was undertaken. The MTO 
did seek industry input, and were keenly 
interested in what we had to say. While I 
do think the proposed standard is a great 
step forward, I am not naïve enough to 
think it will solve everything, and that it 
won’t have its problems. 

The PMTC itself is not 100% satisfied 
with everything in the standard, and be-
lieves strongly that there are some key ar-
eas that need to be addressed prior to this 
standard going into effect. For example, 
the current proposal has no instructor 
qualifications included in it. While most 
reputable and quality schools have their 
own instructor qualifications in place 
internally, and the Ministry of Training 
Colleges and Universities (MTCU) also 

has its own, we believe some sort of min-
imum experience, training and a good 
driving record for an instructor should 
be required. 

The current standard has no require-
ment for training on a standard trans-
mission. All training could be done on 
an auto-shift. While several industry 
stakeholders did not believe the manu-
al requirement was needed, the PMTC 
believes that since more than 50% of the 
trucks on our highways are still stan-
dards, a driver should have some knowl-
edge on how to operate these. If not, we at 
least need some sort of restriction on the 
licence that does not allow a driver to op-
erate a standard until they have received 
training on it. 

While vehicle configurations are be-
ing worked on, and will be included in 

the training standard, we still need to 
address how we handle vehicles that re-
quire a full A licence, but fall below the 
minimum configurations that will be in 
the standard. We need to find a balanc-
ing act between ensuring a person can 
book a road test and be trained for the 
type of vehicle they will operate (hydro 
workers and natural gas companies as 
a few examples), and ensuring a loop-
hole is not left open that allows individu-
als to obtain their training and licence 
on a smaller configuration, and then be 
licensed to operate a set of B-Trains over 
the Rockies. 

Overall, the standard is a good one, 
and the MTO and industry stakehold-
ers are to be congratulated for how far we 
have come with this standard. We will 
never all agree on everything, but we can 
guarantee our voices are heard. 

PMTC’s initial 
thoughts on MELT

T
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Mike Millian is president of the Private Mo-
tor Truck Council of Canada, the only national 
association that represents the views and in-
terests of the private fleet industry. He can be 
reached at trucks@pmtc.ca. 

MIKE MILLIAN

Private
Matters
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The Ontario Trucking Association an-
nounced that Stephen Laskowski, a 
20-year veteran of the association and 
its current senior vice-president, will 
succeed David Bradley, who will be re-
tiring at the end of 2017.

 In the meantime, Laskowski will 
assume the role of president of OTA, 
while Bradley retains the CEO role.

Laskowski joined the OTA in 1994, 
and held progressively more senior 
jobs, becoming senior vice-president 
in 2004. He is also senior vice-presi-
dent of the Canadian Trucking Alli-
ance. He has a Bachelor of Arts degree 
from McMaster University and a Mas-
ters of Public Administration from the 
University of Western Ontario.

•
Scott Coyle has been named vice-

president of service operations for 
North America for Mitsubishi Fuso 
Truck of America. Starting with Mit-
subishi Fuso in 1997 as a field service 
manager, Coyle has also acted as the 
company’s national service manager 
and director of service operations.

•
Wabash National Corp.’s Tank Trailer 
welcomed Dave Hill as its vice-pres-
ident and general manager and Jay 
Morfitt as director of business devel-
opment and strategy.

Hill will lead the strategic growth 
for Wabash National’s Beall, Brenner, 
Bulk and Walker tank trailer brands. 
Morfitt will drive the integration of 
Wabash National’s Tank Trailer brands 
and the implementation of a global 
customer service team. 
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be part of an elite fleet
Siemens Transportation Group Inc.

Currently Hiring Company Drivers and Owner Operators for our Domestic Fleet

Mountain Driving experience required

Inquire about our Lease to Own Program

Join a company with heritage, credibility and exceptional values

Contact us at: driver.recruitment@hwtransport.com or 1.888.878.9585

      THERE IS A 

 BIG DIFFERENCE
     WORKING FOR

SEEKING DRIVERS  
WITH AZ LICENCE FOR U.S.

•  Fulltime Steady Work  
•  Dry Van Tandem Axle
•  We do multiple deliveries   
•  Miles available 2700 wkly
•  Paid Border
•   Paid each Pick up and Delivery
• Annual Increases
• Trip Bonus
• Disability Benefits

       

 BIG DIFFERENCE
     

CALL
1-800-388-8947 x270 & 238

HEAD OFFICE: BRAMPTON, ON

YEARLY INCOME

 $70K-$80K

SIGN ON
BONUS$500

OUR TEAM HAS BEEN SERVING THE TRANSPORTATION INDUSTRY FOR NEARLY 50 YEARS!

TANK
“Exclusively Food”

      Please call
1-877-932-TANK (8265) 

or Fax: 613-933-4598

(All miles – Pro Mile Practical)

COMPANY DRIVERS
$.416/MILES
$19.00/HOUR LOCAL
BENEFITS PAID BY COMPANY

MILEAGE RATE
$1.20-$1.26

FUEL  
CAPPED @ $ .50/L

WE ALSO PAY
•  Local Rate $52/HR
•  Backhaul Rate @ $100 ea ($50 Load/Unload)
•  Waiting Time and Layovers
•  Tolls, HVUT, Bridge Crossings, Decals, IFTA
•  In House Maintenance @ $70/hr,  

Parts/Tires @ Cost
•  Cellular Phone Allowance
•   Family Benefits Available
•   Buy down insurance $5,000
•   Weekly Direct Deposit
•   Simple Settlements – No Grey Areas

$1,000  
SIGN ON BONUS  

TO NEW BROKERS We offer a 
$500.00  

yearly safety 
bonus

For more information please call 519.896.3809 
or email recruiting@napotrans.com

NAPOTRANS 
IS LOOKING FOR EXPERIENCED
US HIGHWAY
AZ DRIVERS 
FOR RUNS INTO US 
WE OFFER: 
•  Dedicated equipment Volvo 670s 
• Home every weekend 
•  Full truck loads, dry van runs 

as south as MS, AL, GA and  
all points between 

•  Paid every week, paid  
dock to dock miles

• earn $55,000 + annually

YOU OFFER: 
• Crossborder experience 
• Accidents free

WE
ARE ALSO 

LOOKING FOR
PART TIME 

US HIGHWAY
DRIVERS. 

659 BISHOP ST. NORTH, CAMBRIDGE ON N3H 4V6

EQUIPMENT:

36 TRUCKS

VOLVO & 
PROSTAR 

B TRAINS AND 
53' QUAD AXLE
TRAILERS

DETAILS OF THE JOB:
SAFETY FOCUSED
• Uniform provided

• Position based out of Mississauga Ontario

•  Variable hours – day/afternoon shifts,  
weekend work

•  Deliveries across Ontario,  
short and long haul

• Shunt work available

• B Train training provided

T – 647-274-3776   E – stephanie.matthews@labatt.com

6 Bunk Trucks
30 Day Cabs

Eaton Automatic
18 speed transmission

Hauling up to 
90,000 lb
Payloads
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s we enjoy the warm-
er temperatures of 
spring, we also enjoy 
the fresh vegetables 
that come along with 
the season. One spring 

vegetable, the beet, offers colour, f la-
vour and health benefits in every bite, 
whether you are enjoying a serving of 
the deep purple root or of the green, 
leafy beet tops.  

The beet is believed to have origi-
nated in ancient times as a wild North 
African vegetable, which progressive-
ly spread along the Asian and Europe-
an seashores. Although in this period, 
people ate the beet greens only, when 
the ancient Romans began cultivat-
ing beets, they included the root in 
their diet. As beet cultivation spread 
throughout Europe, whole beets were 
first used as livestock fodder and later 
added to the human diet. 

By the 16th century, beets had be-
come a common staple across Eu-
rope. Over time, beet production was 
introduced to North America and 
now the world’s leading beet produc-
ers include the US, Russia, France, 
Poland and Germany. This worldwide 
cultivation ensures that high-quality, 
canned and pickled beets are avail-
able year-round. 

However, spring is the season to 
enjoy the peak nutritional benefits 
found in freshly pulled beet roots and 
leaves. The beet’s unique pigment 
antioxidants in the root and in the 
leaves protect against coronary artery 
disease and stroke, lower cholesterol 
levels within the body, and have anti-
aging effects. 

Beets are full of fibre, vitamins, 
minerals, and unique anti-oxidants. 
With no cholesterol and few calories 
– just 45 per 100 grams, one cup of 
beets supplies a good percentage of 
your daily requirements of these nu-
trients: 34% of folate; 28% of manga-
nese; 15% of potassium; 14% of fibre; 
14% of copper; 10% of magnesium; 9% 
of phosphorus; 8% of Vitamin C; 7% of 
iron; and 6% of Vitamin B6. 

Since beet root contains a phyto-
chemical compound, glycine betaine, 
it protects against heart disease by 
lowering homocysteine levels with-
in the blood. Elevated homocysteine 
levels cause inflammation that leads 
to heart disease, stroke and/or pe-
ripheral vascular diseases by promot-
ing the production of clots and the 
formation plaque on interior arterial 
walls. So, reducing homocysteine lev-
els maintains healthier blood vessels. 

The potassium contained in the 
beet root helps to lower your heart 
rate and to regulate the metabolism 
inside your cells by maintaining an 
appropriate sodium balance. Anoth-
er antioxidant in beets, alpha-liporic 
acid, benefits diabetics because it has 
been shown to increase insulin sen-
sitivity and to lower glucose levels. 
As a result, it decreases the damage 
caused by peripheral and/or auto-
nomic neuropathy in diabetics, low-
ering a diabetic’s risk of developing 
numb, and/or burning, painful nerve 
endings in the hands or feet.  

Beets are also an excellent source 
of the antioxidant Vitamin C. Howev-
er, this high concentration of Vitamin 
C is in the beet greens, not the root. 
The leaves also contain other anti-

oxidants, such as carotenoids, f lavo-
noids, and Vitamin A, which helps 
maintain healthy mucous mem-
branes, skin and vision. Flavonoids 
also offer protection from lung and 
oral cavity cancers. 

The high folate content in beets pro-
motes neurological health and main-
tains effective thought processes. Ni-
trates, another component of beets 
also support good cognitive and physi-
cal function by dilating blood vessels 
and improving blood flow. Increased 
blood flow to your brain improves 
mental activity and increased blood 
flow to your muscles increases physi-
cal endurance and stamina, while 
lowering your resting blood pressure. 

Beets also help with digestion. Their 

high fibre content supports the effec-
tive elimination of waste products, 
promoting a healthy digestive tract. 

There may be a downside to con-
suming too many beets, though. Some 
potential health risks are associated 
with beet root; over-indulging may im-
pact the effectiveness of prescription 
nitrate drugs, such as nitroglycerine, 
dildenafil citrate, tadalafil and/or var-
denafil. Another side effect you may 
notice is red urine or stool – a harm-
less result of the beet’s colouring. 

This spring, when selecting fresh 
beets to add to your balanced diet, 
choose bunches with small to medi-
um sized, firm roots – these will be 
tender and sweet. Larger, over-ma-
ture roots will be bitter and woody. 

Beet roots retain their quality and 
can be stored in the refrigerator for 
a few weeks. Add well-washed beets 
roots to salads, or boil them in a small 
amount of water for a side vegetable. 
(Once tender, skin easily slides off).

When top greens are attached, cut 
these leaves off quickly to eat as soon 
as possible. Otherwise, the leaves will 
draw moisture from the root, causing 
it to wither. Rinse beet leaves thor-
oughly under clean running water. 
Then, fully remove soil, dirt, sand 
and insecticide residue by soaking 
the leaves in fresh water for up to 30 
minutes. (This will also help crisp up 
the leaves and avoid wilting). Fresh 
beet tops may be used as a tasty ad-
dition to sandwiches, salads, or as a 
steamed side vegetable. As you enjoy 
all the fruits and vegetables spring of-
fers – don’t miss a beet. 

Make sure you 
don’t skip a beet 

A
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Small Fleet, 
Big Attitude
KAREN BOWEN

Preventive
Maintenance

Karen Bowen is a professional health and 
nutrition consultant, and she can be reached 
at karen_bowen@yahoo.com.
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ith personal in-
come tax-filing 
season over, it’s 
time to talk to 
your accountant 
or financial ad-

visor about tax planning.
This is where your accountant 

earns his keep. There’s no shortage of 
people who can prepare a tax return, 
but a good accountant should easily 
pay for himself through good advice.

Where do you start? Here are three 
things you and your tax advisor 
should consider when you talk about 
tax strategies.

Business structure 
Is this the year to incorporate? Ask 
your accountant to compare how 

much personal income tax you paid 
in 2015 versus how much tax you 
would have paid had you incorporat-
ed. An important distinction will be 
the treatment of meals, and how, as 
an employee of your corporation, you 
could use the meal allowance and 
TL2 to reduce your tax obligation.

CRA’s decision that sole proprietor 
owner/operators had to use actual 
receipts and not logbooks to support 
their meal claims prompted many  
to trade a more complex filing  
process for the tax advantages of  
incorporation. 

Some sole proprietors continue to 
use the simplified method to claim 
meals anyway and hope to not get 
caught. A meal claim of this size  
getting denied will surely lead to big 

reassessments.

Estimated income
People who don’t receive a regular 
paycheque with source deductions 
but still have income are required  
to pay income tax payments in  
installments.

If you’re a sole proprietor and your 
total taxes payable are more than 
$3,000 this year, or were more than 
$3,000 in either one of the two pre-
ceding tax years, your tax payments 
are due quarterly (on March 15, June 
15, Sept. 15, and Dec. 15). If you are a 
corporation owing more than $3,000, 
your installments are due quarterly 
as well but the three-month cycle of 
payments is based on your year-end. 

Sole proprietors must have paid 

enough tax by Dec. 31 to cover the 
amount they would otherwise have 
to pay on Apr. 30 of the following 
year. Corporations must have enough 
tax paid by their year-end. If you fall 
short, or instead send your taxes in 
at the end of the year in one lump 
sum, CRA will assess an interest pen-
alty calculated against what they say 
you should have paid. The interest 
charge on the outstanding amount is 
compounded daily at the CRA’s pre-
scribed interest rate. Furthermore, 
you can’t deduct it as you would inter-
est on any other business loan.

Any installment charges will be 
shown on your Notice of Assessment. 
You might have your 2015 Notice of 
Assessment already; review it to see 
just how much CRA has added to your 
tax bill. If you did not pay your taxes 
in full by April 30, then even more in-
terest will be charged as you pay the 
balance over the coming months.

We advise our clients to apply their 
quarterly GST/HST refunds to their 
income tax installment payments. 
CRA can direct-deposit your GST/
HST refunds into a separate account 
from your business operations to 
make sure the money doesn’t get used 
for everyday activities. In the long run 
it will help with budgeting and busi-
ness planning and save interest and 
penalty charges.

Changes in your life
Marriage, children, education ex-
penses, an injury or illness – changes 
in your personal life can (and should) 
affect your tax plan.

For example, the disability tax 
credit is intended to help people  
with “severe and prolonged” physical 
or mental impairment offset their  

medical expenses.
Eligibility depends on an assess-

ment of your condition by both a 
doctor and CRA.  They will consider 
whether you are “markedly restrict-
ed” in terms of speaking, hearing, 
walking, eliminating (bowel or blad-
der), feeding, dressing, or performing 
mental functions of daily life.

To apply you must have your doctor 
complete Form 2201. Mail the form 
into CRA at any time during the year; 
do not wait. The CRA will assess your 
application and issue a Notice of De-
termination either approving or deny 
your eligibility.

It is really that easy. Please do not 
hire a service to help with this pro-
cess.  Unfortunately there are compa-
nies out there claiming the applica-
tion process is complicated and will 
charge you a percentage of your re-
funds to assist you.

If you or a family member is coping 
with long-term illness or injury, talk 
to your accountant about DTC. Don’t 
rely on the word of someone who 
makes his living off your refund. 

Three things to include 
in your tax plan

Scott Taylor is vice-president of TFS Group, 
providing accounting, bookkeeping, tax re-
turn preparation, and other business ser-
vices for owner/operators. Learn more 
at www.tfsgroup.com or call 800-461-5970.

W

TAX TALK40

SCOTT TAYLOR

Tax
Talk

Changes in your 
personal life 
can (and should) 
affect your  
tax plan. 
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As new engine oil category draws 
near, uncertainty remains about 
backwards compatibility

No longer a proposal, the up-
coming PC-11 (Proposed Cat-
egory-11) engine oil category 
has been officially chris-

tened. The new API specification will 
come in two forms: CK-4, a straight re-
placement to today’s CJ-4 heavy-duty 
engine oils, which will be compatible 
with today’s engines; and FA-4, a fuel 
economy-oriented lower-viscosity en-
gine oil developed specifically for new 
engines. Fleets and owner/operators 
will be faced with an important decision 
when the new category engine oils come 
online this December.

Confusion remains about to which 
extent, if any, FA-4 engine oils will be 
backwards compatible with pre-2017 
model year engines. Engine OEMs have 
so far been mum when it comes to re-
leasing their 2017 engine oil require-
ments, keeping oil companies and their 
customers guessing.

“We don’t know for certain from any 
of the OEMs what their official positions 
are; if they’re going to recommend FA-4 
for new engines and to what extent they 
will allow those in older engines,” said 
Shawn Whitacre, senior staff engineer 
with Chevron. “Even if a truck OEM fac-
tory-fills with FA-4 and allows its use, 
what are they going to tell the end-us-

er who purchases the new vehicle? Will 
they require continuing to use FA-4? Is 
it going to be an option? Are they going 
to be able to use it in their existing older 
engines? That has not been reconciled 
and that, ultimately, is going to be the 
single biggest deciding factor for a fleet.”

Any uncertainty about backwards 
compatibility relates only to the FA-4 
category.

“CK-4 engine oils will be backwards 
compatible with the previous CJ-4 oils, 
with older engines and will still be 
available in both 15W-40 and 10W-30 
grades,” explained Jack Fasoli, national 
marketing manager with Total Lubri-
cants. 

Some oil suppliers feel even when it 
comes to FA-4, concerns about back-
wards compatibility may be overblown. 

“Everybody thinks nothing is go-
ing to be backwards compatible, that 
everybody is going to be carrying two 
sets of oil, which is not necessarily the 
case,” explained Hasan Zobairi, market-
ing controller with Castrol distributor 
Wakefield Canada. 

Extensive testing by oil companies 
has shown an ability for the FA-4 cate-
gory oil to not only improve fuel econ-

A new engine oil era
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Visit our website: 
www.keypointcarriers.com

CURRENTLY IN NEED OF
OWNER OPERATORS

Please call or drop by and speak to our  
RECRUITING DEPARTMENT for more details.

1018 Parkinson Rd., Woodstock, Ontario

10 REASONS
   WE’RE THE CARRIER FOR YOU:
  1.   Lots of Long Haul Miles
  2.   Dry Van Freight
  3.    Competitive Rate Per Mile
  4.   Fuel Surcharge Program
  5.   Safety Bonus Program
  6.    Paid Plates, Insurance, Fuel Tax, Bridge Tolls,  

Road Tolls, Scales and Faxes
  7.    In-house Discounted Shop Rate
  8.   Weekly Direct Deposit
  9.    Access to Company Fuel Accounts
 10.  Personal Communication with Dispatch

TOLL FREE:

1-866-569-7964

Call 905-677-0111
or e-mail info to nelsontavares@tbmgroup.ca

ALL EQUIPMENT MUST PASS COMPANY INSPECTION
MUST HAVE CURRENT ABSTRACTS IN GOOD CONDITION

  Canadian
HIGHWAY WORK

OLDER TRUCK?
CAN’T GET HIRED?

NOW HIRING
DAYCABS
FOR LOCAL WORK

NEW RATES
$1.27/mile – all miles paid 
Fuel Cap at $0.70/litre
All Picks & Drops paid at $25.00
Benefit Plan
Direct Deposit
No Touch Freight
Steady Year Round Work
Fuel Cards Supplied
Quality Home Time ALSO HIRING FOR

CROSS BORDER RUNS

BASED OUT OF 
MISSISSAUGA, 
CAMBRIDGE

and AJAX

WE NEED YOU!
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omy, but to also provide adequate pro-
tection in older engines. Last year, Shell 
demonstrated the durability of an FA-4 
prototype oil by disassembling an en-
gine that had run 800,000 miles on the 
new oil. Internal parts showed no signs 
of premature wear or inadequate pro-
tection.

“You can run all the engine tests you 
want in the lab, but the real proof of per-
formance is how that oil is going to work 
in someone’s engine in their various op-
erating conditions and applications,” 
Matt Urbanak, primary formulator for 
Shell’s Rotella T product line, said dur-
ing the demonstration.

One Canadian fleet that’s been in-
volved in similar on-road testing is con-
vinced a single-oil strategy will work for 
new and existing equipment. Chris Ive-
son, maintenance director with Chal-
lenger Motor Freight, said his fleet has 

done extensive testing of PC-11 proto-
type oils and while specific results are 
proprietary, he said he’s not at all con-
cerned about backwards compatibility.

“I can tell you we’ve been testing mul-
tiple different oils that will comply with 
PC-11 and we are very comfortable that 
as a backwards compatible product it 
will be fine,” Iveson told Truck News. 
“We are going to a single oil strategy.”

Iveson said he remains somewhat 
concerned about FA-4’s ability to per-
form in Challenger’s heavy-haul fleet, 
with the higher engine temperatures it 
generates, but for the most part he’s ea-
ger to deploy FA-4 oils across the entire 
fleet. 

Fleets that are waiting on the engine 
OEMs to declare their requirements 
may have to be patient. Zobairi said it’s 
possible no formal announcements will 
be made until the 2017 engines are in-
troduced to the market. Len Badal, glob-
al Delo brand manager with Chevron, 

added engine OEMs may be taking a 
wait-and-see approach before declaring 
their specifications. However, this could 
have fleets running multiple brands 
having to comply with different sets of 
rules, adding unwanted complexity to 
their oil programs.

“Most fleets have mixed trucks and 
engines,” Badal said. “You could have 
one brand that decides earlier and al-
lows backwards compatibility and then 
all of a sudden, two others don’t. Are all 
going to allow it? Are some going to al-
low it? That’s where fleets get into this 
dilemma.”

There are good reasons to switch to 
FA-4 engine oil across the board, if per-
mitted to do so. The most compelling 
reason to make the switch is the prom-
ise of greater fuel economy, though oil 
suppliers are still not attaching specific 
claims to the new category.

“Directionally, there is a fuel economy 
benefit,” said Badal. “Whether the fleet 
actually sees it in the field, that’s the 
challenge. Even today, trying to mea-
sure fuel economy between a  

10W-30 and a 15W-40 is tough. There 
are a lot of external factors – everything 
from operator behaviour to how old the 
truck is, tires, transmissions – and those 
all have big impacts on fuel economy. 
It’s going to be a challenge for folks to 
see the difference but at the end of the 
day, if pricing is comparable and you 
still get the same protection and drain 
intervals, why not go to something that 
is potentially more fuel-efficient?”

In lab testing, Whitacre added, mov-
ing from a 15W-40 today to a 10W-30 
provides about 1% gain in fuel economy 
and moving to an FA-4 could provide 
another half a per cent or so. 

“Those benefits are real, but the abil-
ity to measure it and decouple it from all 
the other things that contribute to fuel 
economy is the challenge,” he said.

Both CK-4 and FA-4 will offer perfor-
mance benefits above today’s CJ-4 en-
gine oils. Operators should expect to see 
better piston deposit control and im-
proved oxidation stability and overall 
better wear protection.

“What that equals, to a lot of fleets, is 
the opportunity to better extend drain 
intervals,” Badal explained. “Or if it’s a 
fleet that tends to keep its trucks and en-
gines for longer periods of time, some 
extension on engine rebuild life.”

Castrol’s Zobair’s suggestion is to syn-
chronize FA-4 adoption with your as-
set acquisition cycle, since new vehicles 
may require, or come factory-filled, with 
the FA-4 category oil. He also said the 
changeover to CK-4 and FA-4 oils repre-
sents a great opportunity to revisit your 
entire oil program, something that too 
often is overlooked until a significant 
change in technology comes along.

“We think this is going to be an ideal 
opportunity for fleets to really re-evalu-
ate their entire maintenance practices,” 
Zobairi said. “Look at it as an opportu-
nity not just to lower your fuel costs, but 
your maintenance costs as well. Every 
time in the past when an API specifica-
tion changed it was for lower emissions, 
but higher costs to the fleet in terms of 
more expensive oils. This time around, 
the benefit is going to be very clear in 
terms of fuel economy and also lower 
maintenance costs in terms of longer 
drain intervals.”

That’s also the message from Petro-
Canada Lubricants’ OEM technical liai-
son, Brian Humphrey.

“We see this as not only an opportuni-
ty to improve the efficiency and reduce 
the carbon footprint of fleets, but also a 
chance to recognize the potential to cut 
costs and increase the profitability of 
fleet operations,” he noted. “As with all 
business decisions, clear understanding 
and early adoption could result in a gen-
uine competitive edge.”

Stephanie Jaworski, senior field tech-
nical advisor with Imperial Oil, empha-
sized that the fundamentals behind an 
effective oil program do not change with 
the switch to CK-4 and FA-4 products.

“The fundamentals and best prac-
tices of the industry won’t change with 
PC-11,” she said. “What’s working well 
to drive successful fleets today will be 
the same as after PC-11. A proactive ap-
proach to maintenance, using rigorous 
data-driven approaches if doing drain 
extension programs or other engine per-
formance work, those fundamentals 
that are helping successful fleets differ-
entiate themselves are going to be the 
same after PC-11.”

Whichever of the two categories you 
choose to use, there will be benefits, 
noted Martin Emond, marketing man-
ager with April Super Flo, which is de-
veloping both CK-4 and FA-4 engine oils 
here in Canada.

“The new lubricants will be simply 
better, helping protect trucks, (offer) lon-

PC-11 no longer a ‘proposed’ category
Continued from page 41
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ger life span, fuel economy and reduced 
emissions,” he said. “It will be important 
for customers to use the proper grade 
oils for their trucks and follow the truck 
manufacturer’s recommendations.” 

Why is a 
new oil 
needed?
It has been nearly a decade since the API 
CJ-4 heavy-duty engine oil category in use 
today was introduced, representing an ex-
traordinary amount of time between cat-
egory changes. This extended time frame 
is a testament to the quality of the CJ-4 
specification, which in some sense was 
over-engineered.

“The current CJ-4 standard has lasted 
well beyond the life of the typical engine 
category,” Dan Arcy, OEM technical manag-
er with Shell Lubricants wrote in a recent 
paper on the subject. “Some of the engine 
tests required to qualify an oil are no lon-
ger available or no longer relevant to next-
generation engines.”

The impending GHG17 emissions rules, 
which mandate improved fuel economy 
from new heavy-duty trucks and engines, 
will place new and additional strains on 
engine oil, mainly due to the increased op-
erating temperatures new engines are ex-
pected to produce.

“Engine changes place more stress on 
the oil, which has to lubricate, cool, clean 
and protect over long oil drain intervals,” 
Arcy noted. “The vehicle industry is start-
ing to recognize that oil can help to achieve 
an engine’s full potential for fuel economy 
without compromising hardware durability. 
As engine manufacturers create cleaner, 
more fuel-efficient diesel engines, they will 
need a new generation of higher-perform-
ing diesel engine oils to protect them.”

With the new API specification divided 
into two sub-categories, CK-4 and FA-4, 
each fleet should consult with its oil sup-
plier to develop an effective implementa-
tion strategy.

“It won’t affect every fleet the same 
way,” noted Stephanie Jaworski, senior 
field technical advisor with Imperial Oil. “In 
some cases there will be virtually no im-
pact. If you are an operator with an older 
fleet, with mixed types of engines, you will 
probably be able to migrate to CK-4 just as 
you migrated to CJ-4 in the past with very 
little impact on your operations.”

Fleets looking to take advantage of the 
fuel economy benefits expected from FA-4 
oils, however, will have to consult with 
their engine OEMs and oil suppliers to de-
termine the extent to which they can de-
ploy those oils across their fleets. 

Jack Fasoli of Total Lubricants, also 
urged fleets to consider their future needs 
when developing an oil program.

“Look at the needs of your current fleet 
but also take into account your future 
needs,” he advised. “For most fleets CK-4 
will meet the immediate needs, and that 
makes sense, but we need to keep sight 
of the fact that FA-4 will gradually take its 
place in the market with the ever-changing 
new truck technology and new regulations.”

Some good, and frequently updated on-
line resources are available for more back-
ground info and updates. Shell has pro-
duced WhatIsPC-11.com (also accessible 
from WhatIsCK-4.com and WhatIsFA-4.
com) while Chevron has published PC-11ex-
plained.com. Petro-Canada just announced 
a resource at HereComesPC11.com. All ma-
jor oil suppliers have representatives avail-
able to help with your decision-making.

We are looking for OWNER OPERATORS 
and COMPANY DRIVERS to pull containers 

If interested please contact Goldie Richmond
in our Safety and Compliance department at

905-629-9998 extn. 121
drivers@paulstransport.com
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If you’re hauling temperature-con-
trolled products, spec’ing the right 
trailer refrigeration unit (TRU) is 
an increasingly important decision. 
With regulations in the works that 
will require increasingly low-emis-
sions TRUs and the tracking of cargo 
temperatures throughout the sup-
ply chain, choosing a substandard or 
outdated refrigeration unit could be a 
costly mistake.

We talked to some Canadian experts 
to find out what types of questions 
fleets and owner/operators should be 
asking before plunking down their 
money for a new refrigerated trailer.

Single or multi-temp?
Single-temp TRUs still comprise the 
majority of the market, but there is 
growing demand for multi-temp reef-
ers, according to Don Bradd, vice-
president and general manager, Ther-
mo King Eastern Canada.

“They’re becoming more popular 
with the larger grocery chains and for 
distributing into remote areas,” he ex-
plained. “Sometimes it’s hard to get 
a load of one temperature-controlled 
product to a grocery store in Sutton. 
With a multi-temperature refrigera-
tion unit they can deliver both fro-
zen and fresh product to individual 
stores.”

Larger food service companies are 
increasingly moving to the multi-tem-
perature units to give their equipment 
some added versatility.

Spec’ enough capacity
When it comes to choosing a trailer 
refrigeration unit, Cettina Sciberras, 
sales operations manager at Reefer 
Sales and Service in Mississauga, Ont. 
says it’s important to know what type 
of freight you’re hauling before com-
mitting to one specific unit. 

“There’s pretty much only two differ-
ent types of Carrier Transicold models,” 
she said.  “There’s a universal reefer 
that Carrier offers that’s the 7300 mod-
el. And then there’s a deep frozen mod-
el reefer, called the 7500. So if you’re 
hauling something like ice cream on a 
regular basis, you’ll probably want to 
go with the 7500 unit. Everything else 
is doable with the 7300, like produce, 
fresh fruits and vegetables.”

If you deliver a wide range of prod-
ucts including a mix of produce, per-

ishables and frozen food, Sciberras 
always advises customers to purchase 
the unit with the larger capacity. 

“If you’re on the cusp and you’re 
in an ambient 100 degrees F and you 
don’t know if you should get the 7300 
or the 7500 always step up to the high-
er capacity unit,” she said. “Just for the 
fact that it’ll cool down faster, run less 
hours, and will reduce cost on main-
tenance and extend your warranty in 
some cases.” 

Plug it in
Most TRUs can now be ordered with 
optional shorepower, allowing fleets 
to plug in while loading and unload-
ing. Not only does this reduce the fuel 
consumed by the refrigeration unit, it 
also cuts down on emissions.

This is becoming a must-have at some 
distribution centres, which have strict 
anti-idling policies in place. A fleet won’t 
want to be caught without the shore-
power option when one of its customers 
begins slapping up no-idle signs.

Is it California-compliant?
California has the toughest emissions 
requirements in North America and 
those extend to trailer refrigeration 
units as well. Is the unit you’re buying 
lifetime-compliant in California? Some 
will only be permitted for seven years. 
Check with your supplier to ensure you 
will be able to get the usage that you re-
quire out of the TRU you’re buying.

Telematics for the future
Many of the more sophisticated tem-
perature-controlled fleets today are 
taking advantage of telematics to re-
motely monitor cargo temperatures. 

“It’s not standard yet, but it’s getting 
very close to that,” said Bradd. “A lot of 
the highly progressive fleets in North 
America are moving more and more 
towards telematics.”

John Fitzgerald, regional sales di-
rector with Thermo King Eastern 
Canada, added telematics will soon 
be required in the US as part of the 
Food Safety Modernization Act, which 
will require carriers and shippers to 
monitor product temperatures right 

through the supply chain, including 
while in-transit.

“Not many reefers out there will not 
have telematics on them in some form 
or another going forward,” predicted 
Bradd.

Automated inspections
Another capability fleets and drivers 
are enjoying is the automated pre-trip 
feature now available on many units. 
This will conduct a thorough inspec-
tion of the TRU, generating a health re-
port of sorts, before it leaves the yard. 
That way any problems can be ad-
dressed at the fleet’s or shipper’s facil-
ity rather than on the road where the 
risk of spoilage is higher. 

Thermo King’s pre-trip inspection 
system checks for more than 300 po-
tential issues, including refrigerant, 
cooling, heating, electrical pressure, 
fans, etc. This can be done in minutes 
while a driver performs the pre-trip 
inspection on the rest of the tractor 
and trailer.

However, Fitzgerald pointed out, it’s 
only effective when used. If the system 
is available, fleet managers should en-
sure drivers are taking the time to run 
the pre-trip inspection. 

Consider the airflow
When spec’ing TRUs, Sciberras noted 
that air chute is an important consid-
eration – since it will be circulating 
that cool air in the trailer.  

“The air chute that you choose is 
very important to your application,” 
she said. “We have two chutes that we 
recommend for the two applications.”

The first is a tube chute that gets the 
most airflow to the back door with one 
attachment point in the ceiling, mak-
ing it virtually damage free. The sec-
ond, which Sciberras said she recom-
mends to those running produce, is 
the split-finger transition chute. 

“It’s solid up front and then after 15 
feet it goes to a transition, where it dis-
tributes the air more evenly through 
the trailer. I recommend it to those 
running produce because there is al-
ways the risk of freezing the last few 
pallets if you have all the airflow to the 
back wall.” 

She also recommended that when 
spec’ing your trailer refrigeration unit 
you should be sure that it has a front 
wall bulk head. 

“It helps keep things off the front 
wall so you can get the return air all the 
way through the trailer,” she said.  

Cool 
runnings
What to 
consider 
when 
buying a 
refrigerated 
trailer

Make sure you spec’ enough capacity for what you’re going to haul when choosing a trailer refrigeration unit.

What about the trailer?
Pete McMahon, sales associate with Ocean Trailer in Calgary, Alta. urges customers to 
work with a full-service dealer that can provide service, financing, inspections and a full 
slate of CARB-compliant extras.

He also advises buying a trailer that will keep all that cold air generated by the TRU in-
side the box.

“Improved thermal efficiency in the floors, walls and ceilings will result in less cost per 
mile and lower run times for the reefer, for greater fuel efficiency, and less wear and tear 
over thousands of miles and hours,” McMahon said, adding “The highest-quality suspen-
sions, brakes and wheel end systems will lower costs mile after mile.”

For longer trailer life, McMahon said to spec’ durable floors. Don’t get caught up in the 
initial purchase price, he added.

“Initial purchase price is a very small component of the price of the trailer and reef-
er unit, especially when amortized over the life of the trailer,” he said. “Over time, trailers 
pick up moisture, gain weight and lose efficiency. It is inevitable, due to loading and un-
loading, bumps and scrapes and use. Customers must look at the track record of the man-
ufacturer and dealer so they can see what happens to five, seven and 10-year-old trailers 
so they can make informed decisions on purchasing new or used.” 
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EXHAUST SYSTEM INSTALLATIONS FOR

ALL MAKES and MODELS

THE TRUCK EXHAUST PLACE

(905) 670-0100   1-800-385-8801
1365 BONHILL RD., MISSISSAUGA  L5T 1M1

TRUCK MUFFLERS
BUILT TO LAST

• Y-PIPES  • TURBO PIPES
• INTERMEDIATE PIPES

Celebrating 
 34Years!

COOLANT PIPES
FOR MOST MAKES

PROVIDING HEAVY DUTY EXHAUST SOLUTIONS SINCE 1982
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CLEANING 
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www.totalexhaust.com

CANADA’S 
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1#TRUCK EXHAUST
 SHOP

1248 McAdoo’s Lane, R.R. #1, Glenburnie
(Kingston), Ontario K0H 1S0

Service en francais aussi, demandez pour Darlene

EASTERN ONTARIO’S BIGGEST USED PARTS DEALER!

HOURS: 
Monday to Friday  

8:00 a.m. - 5:00 p.m. 
Closed Saturday and Sunday

WE ACCEPT CASH & BANK DRAFT - NON CASH PURCHASE SUBJECT TO 3% INCREASE

Check Out Our Online Inventory
www.morgansdiesel.com

1983 CHAMPION 760 GRADER
DETROIT ENG; W/SNOW WING, STOCK
#220-01 -98976 $12,000 

2007 GMC C6500 ROLL-OFF TRUCK
20' NRC TILT AND LOAD, WORKS
GREAT, NO STINGER. -126587

$25,000.

SERVICE BODIES 
DUAL & SINGLE WHEEL, 

GOOD CONDITION, STOCK #216-02
-98984

2004 KENWORTH W900 
CAT C15, 13 SPD., 12 & 40’s, SINGLE

TURBO, WHOLE OR PARTS.
STOCK #225-06. -112674

CAPACITY SHUNT TRUCK
INT 466 ENG; STK#218-16 -97359

$10,000 

2009 INTERNATIONAL PROSTAR
CUMMINS ISX 485, AUTOSHIFT, 12/40’s,
BURNT IN CAB, FOR PARTS OR SALE.
STOCK #225-05.  -112675

2013 INTERNATIONAL WORKSTAR
MAXXFORCE 9, AUTOMATIC, 18/40's,
STOCK #217-01  -111793

2004 INTERNATIONAL 4300 
DT466, 7 SPD., 26' BOX W/HYDRAULIC
LIFT GATE, STOCK #215-13 -93286

2007 KENWORTH T800 
CUMMINS ISX 565 HP, RTLO20918B, 18 FA
W/DUAL STEERING BOX, 46 RA, HEND.
AD2 A/R SUSP., LEFT SIDE CAB DAMAGE,
NO BRAND. STOCK #225-11. -116268

CAT 240v 3 PHASE 100 AMP 
GENERATOR

STOCK #223-15. -111794

2002 MACK RD
MACK E7 460, 8LL, 20/20/46’s, MACK
REARS, NEEDS SUSP. WORK, EXCAV.
BOX W/CAB SHIELD DAMAGE, STOCK
#225-01. -112676

1993 HITACHI
LX200C, 8781 HRS., 28.5 X 25 TIRES,
WATER IN ENGINE OIL. STOCK #219-08 -
101579

2013 MACK CXU613
MACK MP8 500 HP, 18 SPD., 14/46
AXLES, 70" SLEEPER, 200,000 MILES,
STOCK #225-20. -115179               $79,900

JAMES OR RON 800-267-0633
TEL: 613-546-0431 FAX: (613) 546-4206

E-Mail: james@morgansdiesel.com

1989 JOHN DEERE 644E
HIGH HOURS, RUNS AND WORKS
WELL. STOCK # 214-17 -98975

$16,000 

2013 MACK CXU613
MACK MP8 500 HP, 18 SPD., 14/46
AXLES, 70" SLEEPER, 200,000 MILES,
STOCK #225-19. -115179               $79,900

ON SALEONE MONTHONLY!

ON SALE

ONE MONTH

ONLY!
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Looking to buy a truck 
or trailer online?

   

LOOK NO FURTHER 

   
    

Canada’s Largest On-Line Source
for Heavy Trucks and Trailers!

info@truckandtrailer.ca
www.truckandtrailer.ca

Follow us

)

� � � � � �
� � � � � �
� � � � �

� � � � � �
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TRUCK NEWS
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SOCTOBER 13, 2016

OCTOBER 13, 2016

OCTOBER
2016

13

OCTOBER
2016

13

Please plan on joining the Country’s Top  
Transportation & Shipping Executives for a day 

of Education & Networking

Please plan on joining the Country’s Top  

Transportation & Shipping Executives for a day 

of Education & Networking

SURFACE

SURFACE

ummit

ummit

TRANSPORTATION

TRANSPORTATION

2016

2016

International Centre

International Centre

NEW LOCATION

NEW LOCATION

December 201534

TN_marletplace_temp.indd   9 11/27/15   8:51 AM

Available for all Brands 

TMTV

TMTV

New online
episode

every Thursday

New online
episode

every Thursday

TVTVTMTMTMTVTVTVTVTMTMTMTVTV

500,000+ views

y Thursdayever
episode

New online

.trucknews.com/videos/www

y Thursday
episode

New online

.trucknews.com/videos/

TV

episode
New online

episode
New online

y Thursdayever
.trucknews.com/videos/www

y Thursday
.trucknews.com/videos/
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2015 INTL- BRAND NEW UNIT IN STOCK- ORDERED
AT PAR DOLLAR- FULL FACTORY WARRANTY-
READY FOR NEW OR USED WATER, PROPANE OR
OIL TANK INSTALL -97533

WATER TRUCK !!!  2006 W STAR, MERCEDES
DIESEL, AUTOMATIC, ALUMINUM TANK, SPRAY BAR
- CALL FOR DETAILS – WON’T LAST! -116738

2011 PAYSTAR, 475HP, 18 SP, PUP READY, EAGLE
PKG, 5,000 GAL, 4C, NEW RUBBER, LOADED, READY
TO WORK -100806

2003 PETERBILT, 315 HP CUMMINS, 10 SP, 18,500L
3 COMPT HUTCH TANK, PUMP, METER AND LC ELEC-
TRONICS, BOTT LOAD READY, AIR MANIFOLD,
CLEAN, 212 MILES. -112237

2016 FL PROPANE BOBTAIL, M2, 270 HP CUMMINS,
AUTO, ALUM WHEELS, NEW 3499 BARRELL, LCR II,
PRINTER. READY TO WORK. -100933

2002 CUSTOM PUMPER - TOP MOUNT, 1250 HALE
PUMP, 1,000 GAL TANK, HIGH SIDE CABINETS BOTH
SIDES, STAINLESS BODY, MANY OPTIONS. MINT. -

95114

TANKS, TANKS,  TANKS, NEW AND USED BAR-
RELS IN STOCK. CALL TO DISCUSS  YOUR
REQUIREMENTS. -100811

1999 STERLING, CAT, 9 SPEED, 3000 GALLON 4
COMPT ALUMINUM TANK, 306 CODED, RUNS
LIKE A TOP. -100800

2009 STERLING FUEL TRUCK, 20,000 L, 4-C,
DUAL  PUMPS, AIR MANI, 3 REELS. 205,000
MILES. -123447

2016 PROPANE BOBTAIL- W. STAR, CUMMINS,
AUTO, ALUM WHEELS, WHITE CAB, 3499 TANK,
SIDE LOAD, 5 FUNCTION BASE. -88569

2005 STERLING  FUEL TRUCK, CATERPIL-
LAR ENGINE; C10, 10 SPD TRANSMISSION;
20,000 L, DUAL PUMPS & GRAVITY METER.
-123448

NEW USEDEASTWAY TANKEASTWAY TANK
THE TANK EXPERTS

1995 FORD TANKER TRUCK, CUMMINS ENG;
N14, 370 HP, 13 SPD TRANS; 18 & 40 AXLE(S),
AIR RIDE SUSP; 20,000L ALUM. TANK, 1C, CAN
BE USED FOR FUEL, JET FUEL OR NON-POT
WATER. -101502

2001 WESTERN STAR  FUEL TRUCK, CATERPILLAR
ENG; 475 HP, 20,000L ADVANCE TANK, DUAL PUMP-
ING IN SIDE CABINETS, REAR HITCH. -115108

We Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • RefuelersWe Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • Refuelers

WE ARE LOOKING FOR TRADES • WE RENT FUEL TRUCKS
1995 Merivale Road, Ottawa ON K2G 1G1   Neil Greene: ngreene@eastwaytank.com

1-888-729-7817 ext 24 www.eastwaytank.com1-888-729-7817 ext 24 www.eastwaytank.comTrusted since 1968 Trusted since 1968

2011 INTL, 350HP, 10SP, 20+40 AXLES, AIR RIDE,
20,000L, 5C, GRAVITY METER, DUAL PUMPS, BOTT
LOAD, MIDCOM, 330KM. -102524

$105K
 +

TANK

2016 WESTERN STAR FUEL TRUCK, DETROIT
ENGINE; DD13, 20,000L 4-C TANK, DUAL EQUIP-
MENT. IN STOCK - READY TO WORK, FULL WAR-
RANTY. -123445

$3,999
/MO

O.A.C.

FFuullllyy SSttoocckkeedd SShhoowwrroooomm!!

HEAVY-DUTY (UHMW)
• 3-4 times more wear resistant than 
HMW liner

• High impact strength (light rock, larger rock,
heavier hauling, dirt, clay, and farm 
commodities)

• Our best seller
• Liner thickness ranges from 1/4” to 3/4”
and up to 16’ wide

� Trailers � Dump Trucks � Live Bottoms
� Hoppers � Bins � Sheet Plastic

Electric or Manual
Side Roll System

Cable Systems

Retarp Rolling Systems

Distributor for:

Rolling Tarp 
Systems

Roll-off Tarp Systems

SUPPLIES FOR ALL YOUR FLATBED EQUIPMENT NEEDS               www.trisontarps.ca

A Division of Trison Tarps

33 Kippax Court, 
Brantford, ON

N3S 0E5

www.trisontarps.ca
1-866-948-2777
519-720-9464

SURFACE

ummit
TRANSPORTATION

PLEASE PLAN  
ON JOINING THE 
COUNTRY’S TOP

EDUCATION & 
NETWORKING

TRANSPORTATION &
SHIPPING  

EXECUTIVES
FOR A DAY OF

New  
Location 

International  
Centre
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• We specialize in rebuilding ALL makes of High Quality Differentials, 
Transmissions, Mid-Range and Steering Gears. 

• We offer competitive price on ALL our units sold. 
• We have ALL ratios and models in stock! 

• Fast, Honest and Reliable Service. 
• We pick up and deliver!

575 Keele St., Toronto, ON M6N 3E4
Tel.: 647-629-8035 Cell: 647-403-0612 Fax: 289-752-4565

Email: maximumpowertrain@gmail.com
www.maximumpowertrain.com

ON-SITE KINGPIN REMANUFACTURING
• Superior Equipment • Patented in U.S.A. & Canada
• Exceeds SAE and DOT specifications/regulations • Guaranteed Workmanship
• Only Company to test SAE J133 & J400 • Fully Insured

CCWWBB CCEERRTTIIFFIIEEDD CCOOMMPPAANNYY •• CCWWBB CCEERRTTIIFFIIEEDD WWEELLDDEERRSS 
KINGPIN GAUGES

Top Quality aluminum Kingpin gauges. Won’t stretch.

Re-manufacturing a kingpin gives the fifth wheel the proper bearing 
surface, extending the life of the fifth wheel and decreasing the abuse 

to the bolster plate and kingpin.

MOBILE SERVICE
VViissiitt oouurr WWeebbssiittee aatt:: www.kingpinspecialists.com

EE--mmaaiill:: rkingpin69@aol.com

CCaallll uuss TToollll FFrreeee @@ 1-888-221-7774 
For the Dealer Nearest You

TOLL FREE NUMBERS FOR YOUR NEAREST DEALER 
QQuueebbeecc aanndd tthhee MMaarriittiimmeess 1-888-939-1011 
OOnnttaarriioo 1-888-221-7774
WWeesstteerrnn ((AAllbbeerrttaa && SSaasskkaattcchheewwaann)) 1-877-912-1209 
BBrriittiisshh CCoolluummbbiiaa 1-800-427-5865
IInn tthhee UU..SS.. 1-888-221-7774

wwwwww..kkiinnggppiinnssppeecciiaalliissttss..ccoomm  �  rrkkiinnggppiinn6699@@aaooll..ccoomm

 
 
 
  

  
 

 
 

 
 

Join Us Today!
905.844.8658 • trucksforchange.org

We Deliver 
Change

industry sponsors 

Trucks For Change Network
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416-388-5647416-388-5647
Instagram: Kings_Chrome
www.facebook.com/kingschrome

� � � � �

   
- Bumpers
- Grills
- Sunvisors

- Stacks
- Polish
- LED Lights
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����������
TRUCK & TANK

SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS,
PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS,
PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

2007 
WESTERN STAR 4900
MBE 400-450, 10 Spd,
16/23’s, 4 Compt Alum.
CSAB620 DOT Tank,  2 2.5
Blackmer Pumps And 
2 Neptune Meters, 4 Air
Emerg’y Valves, Remote
PTO’S, Auto Throttle.  -101717

1995 
FORD LN8000
210 Horsepower, Automatic
Transmission; 11,000L One
Comp't Alum. Tank, Single
Set Pumping/Metering
Equipment, Midcom Etc
Meter. Great For Equipment
Fuelling. -116213

MANUFACTURER OF ALUMINUM , STEEL & STAINLESS STEEL TANKS
We provide true “One Stop Service”: Manufacturing, Service, Parts & Support from our facility

Contact one of our sales representatives today
don@dependable.ca or mike@dependable.ca

1-800-268-0871 � 905-453-6724
www.dependable.ca

2005 
FREIGHTLINER
Series 60 DD, 400 HP, 
Auto Shift, 20,000 Litre 
4 Compartment, Dual
Pumping, Bottom Loading,
DOT Safetied, B620
-102552

2003 
KENWORTH T300 
C7 Cat., 9 Spd, 
2950 USWG Propane Bobtail,
LCRII, DOT Safetied, 
B620 -102565

Single and Tandem Axle Cab & Chassis and Stock Tanks available!

2016 WESTERN STAR 4700
Propane/Cng/Lng, Allison Automatic, 5500 Uswg Propane Bobtail, 

Rear Delivery, Side Fill. -123458

2017 WESTERN STAR 4700 FUEL TRUCK
c/w Dependable 13,000 L/4 Cpt. Polished Aluminum, 

Dual Pumping, B/L, V/R -123457

2006 
STERLING L9500
Cat C11, Automatic, 20/40
Axles, Air Ride, 20,000l 
4 Compt Alum Tank, Dual
Pump/Meter Equipment, 
Bottom Loading, Midcom, 
Dot Cert. -115194

1995 
FREIGHTLINER FL80
3200 Gal. Alum. Flusher, 
4 Nozzles, Hose Reel, Spray
Bars, 4” Pump W/Separate
Diesel Engine. Mint Condition. 
City Owned And Serviced 
Regularly! -116214

• New & Rebuilt Radiators
• Air Charge Coolers
•• NNeeww && RReebbuuiilltt RRaaddiiaattoorrss
•• AAiirr CChhaarrggee CCoooolleerrss

• A/C Condensers
• Fuel Tanks
•• AA//CC CCoonnddeennsseerrss
•• FFuueell TTaannkkss

1-888-603-1655
905-795-9009

11--888888--660033--11665555
990055--779955--99000099

• PICK-UP & DELIVERY • Shipping Across Ontario & Canada

(Most
Models)

TRUCK, BUS, INDUSTRIAL & CONSTRUCTION EQUIPMENT SERVICE

4 HOUR DRIVE-IN SERVICE44 HHOOUURR DDRRIIVVEE--IINN SSEERRVVIICCEE
1775 Shawson Drive, Unit #1, 
Mississauga, ON L4W 1N8

407

DI
XI
E 
RD

.

401AT
LA

NT
IC
 D
R.

SHAWSON DR.

N

BRITANNIA RD.

www.kingradiator.cawwwwww..kkiinnggrraaddiiaattoorr..ccaa

 

 

 

 
   

  
  

  
 

� � � � �
� � � � � �
� � � � � �
� � � � � �
� � � � �

� � � � � �

iinnffoo@@ttrruucckkaannddttrraaiilleerr..ccaa
wwwwww..ttrruucckkaannddttrraaiilleerr..ccaa

&

FFoollllooww uuss

SSeeaarrcchh 
FFAASSTT
OOnnlliinnee

TThhoouussaannddss ooff nneeww 
&& uusseedd ttrruucckkss aanndd

ttrraaiilleerrss ccaann bbee ffoouunndd
qquuiicckkllyy oonnlliinnee!!

TMTVTMTV

TMTVTMTV

500,000+ views500,000+ views

500,000+ views500,000+ views

www.trucknews.com/videos/www.trucknews.com/videos/

www.trucknews.com/videos/www.trucknews.com/videos/

New online
episode

every Thursday

New online
episode

every Thursday

New online
episode

every Thursday

New online
episode

every Thursday

Marketplace fillers.indd   12 16-01-14   4:03 PM

TMTVTMTV

TMTVTMTV

500,000+ views500,000+ views

500,000+ views500,000+ views

www.trucknews.com/videos/www.trucknews.com/videos/

www.trucknews.com/videos/www.trucknews.com/videos/

New online
episode

every Thursday

New online
episode

every Thursday

New online
episode

every Thursday

New online
episode

every Thursday

Marketplace fillers.indd   12 16-01-14   4:03 PM
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ALL TRUCK AND INDUSTRIAL 

RADIATORS, CHARGE AIR COOLERS
& A/C CONDENSERS

������������	����������
����
����������

Monday-Friday: 8 am-6 pm  •  Saturday: 9 am-2 pm
Hwy. 410 & Steeles

#10 Hale Road, Brampton, ON  L6W 3M1
905-487-1209 • 1-877-950-0099 

After hours: 905-487-1209

K/W area
519-621-1209 

After hours: 
519-621-1209
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We Ship 
Across 
Ontario

We Ship 
Across 
Ontario

Atlantis Radiator
TRUCK AUTO SERVICE INC.

SSPPEECCIIAALLIISSTTSS IINN TTRRUUCCKK
&& IINNDDUUSSTTRRIIAALL RRAADDIIAATTOORRSS

YYOOUURR CCOOMMPPLLEETTEE CCOOOOLLIINNGG SSYYSSTTEEMM SSEERRVVIICCEE
•• RRaadd •• AAiirr CChhaarrggee CCoooolleerr •• AACC CCoonnddeennsseerr

•• WWee  SShhiipp AAccrroossss CCaannaaddaa
•• FFRREEEE IInnssppeeccttiioonn && EEssttiimmaattee
•• CCeerrttiiffiieedd TTeecchhnniicciiaannss
•• AAllll WWoorrkk WWaarrrraannttiieedd
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((MMoosstt TTrruucckkss)) Open Monday to
Saturday
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SAINT JOHN

�NEW GLASGOW

�WOODSTOCK

BATHURST�

for “THE WORLD’S 
BEST TRUCKS©”
for “THE WORLD’S 
BEST TRUCKS©”

ALL MODELS IN STOCK!
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www.bayviewtrucks.com
1-800-561-9911

� Rentals

� Full Service Leasing

� 5 Service Locations

�Body Shop

� New Trucks

� Used Trucks

Your Maritimes

Dealer
Moncton, NB 506-862-0953
Saint John, NB 506-633-1116
Woodstock, NB (Sales) 506-325-1420
New Glasgow, NS 902-752-5502
Bathurst, NB 506-548-9980
Fredericton, NB 506-451-2100
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WE MOVE IRON

Canada’s Largest 
On-Line Source for 

Heavy Trucks 
and Trailers! 

  

Check Ou
t

Our New
Website!
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Over 200 Used Reefers In Our Yard . . . Ready To Roll!!

TORONTO 
2332 DREW RD., 
MISSISSAUGA, ONT. L5S 1B8
Call: Murphy Barton, Vince Cutrara, 
Rob Moorehouse, Todd Warren, 
John Gwynne, Zak Ray

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, 
LACHINE, QUEBEC H8T 3P5
Call: Mario Perrino, Michel Pouliot
Raymond Lanthier, Sean Ireland, 
Hugh Davis, Danick Bilodeau

514-633-5377
Fax (514) 633-6488

NNeeww aanndd UUsseedd SSaalleess

RReennttaallss

LLoonngg TTeerrmm FFiinnaannccee LLeeaassee

FFuullll SSeerrvviiccee TTrraaiilleerr && RReeeeffeerr SShhooppss
PPrroovviiddiinngg MMaaiinntteennaannccee AAnndd PPaarrttss

ACTION
TRAILER SALES INC.

TANDEMS/TRIDEMS
• AIR RIDE

DROP DECKS
ALUMINUM

COMBO FLATS

JUST ARRIVED! 2014
GREAT DANE 53’ X 102”

HIGH CUBE REEFER
NEW UTILITY 3000R

53' x 102" HIGH CUBE REEFERS,
1071⁄2" I.H. FRONT, 1091⁄2" I.H.
REAR, 981⁄2" I.W. RECESSED  
“E” TRACK, H.D. DUCT FLOOR,
STAINLESS FRONT & REAR,
VENTS, LED LITES –  WEIGHT
12.155 LBS.  (STANDARD MODEL)
H.D. INTRAAX AIR RIDE SUSP.

ALUM. WHEELS. -35153

UTILITY 53' x 102" x 13' 6"
DRY FREIGHT VANS

HENDRICKSON AIR RIDE SUSPEN-
SION, LOGISTIC SIDE POSTS –
ALUM. OR TRANSLUCENT ROOF
AVAILABLE, STAINLESS REAR
DOOR CASE, 12" CORRUGATED
STEEL SCUFF LINER,  24" STEEL
THRESHOLD PLATE. -102537

PRICED RIGHT!

2014 GREAT DANE 53’ X 102” VAN
Vents front and rear, 6 sky lights, aluminum roof, 

air ride suspension, logistic posts, 
exterior rub rail. -112363

LIKE NEW CONDITION. 

2015 WABASH 36’ REEFER BOX
Overhead rear door, HD flat aluminum floor, 3 rows
Recessed “F” track, 24” scuff liner, Hendrickson air

ride suspension, disc brakes. -115101

2011 UTILITY 53’ X 102’ DRY FREIGHT VAN
aluminum roof, front & rear vents, new rear doors,

Hendrickson air ride suspension, recent tires &
brakes, overall condition excellent.  -116097

(12) NEW 53' x 102" UTILITY DRY FREIGHT VANS
Pre-painted Black side panels, stainless front panels,
radius corners, wing plates and rear doors, vents,  
skylights, extra light pkg., Hendrickson air ride 

suspension, aluminum wheels. -96433

AVAILABLE IMMEDIATELY - MONTREAL BRANCH 
(15) NEW UTILITY 53’ X 102” 
TRIDEM INSULATED VANS

Pintle hooks, disc brakes, prep’d for heaters, 
well spec’d units. -112362

ALSO 10 NEW TANDEMS SIMILAR SPECS
AVAILABLE SOON. 

2004 WABASH 48' FLAT DECK 
10' spread, aluminum wheels,  

winches & straps. -96434

(5) 2008 Wabash 53’ x 102” Reefers
Carrier XTC units, stainless front panels, 

radius corners, rear doors and bumpers, front & rear
vents, exterior scuff rail, side skirt, aluminum wheels,

1 row recessed “E” track,  duct floor,  
GOOD OVERALL CONDITION. -123449 

48' AND 53' REEFER TRAILERS 
Equipped with all electric refrigeration units, 

both overhead and swing rear doors available. -84096

13,180 Lbs.
110" Door Opening

“REFRIGERATED STORAGE VANS
- SALE OR RENT”

(100) 2011/2012 UTILITY 53'x102"REEFERS

CARRIER 2100 UNITS, DUCT
FLOOR, HENDRICKSON 
AIR RIDE SUSPENSION, 

445/50 22.5 MICHELIN SUPER
SINGLES, TIRE INFLATION 
, STAINLESS REAR DOORS,

DOOR CASE AND REAR BUMPER,
REAR  DOOR VENT, SIDE SKIRTS,

SPARE TIRE CARRIER, WELL 
MAINTAINED FLEET UNITS.

(N.A.P.) -102536

TRADES - 
ARRIVING SOON!

THERMO KING SB230 WITH 
LOW HOURS, STAINLESS FRONT 
PANELS / RADIUS CORNERS, 

SIDE SHIRT, EXTERIOR RUB RAIL, 
HENDRICKSON 6’ AND 6’ SPREAD 

AIR RIDE SUSPENSION, QUAD DOOR
LOCKS, HD DUCT FLOOR, 24”

ALUMINUM SCUFF LINER, 1 ROW 
RECESSED “E” TRACK, 

EXTRA CLEAN CONDITION. -116098
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905-795-2838
Fax (905) 678-3030

1-800-267-4740
Canada & U.S. Hotline

RAD 
COOLANT 

PIPES

Available in 
Aluminized or 
Stainless Steel

Pipes also available for Freightliner,
Peterbilt and Western Star

Built to Outlast OEM Pipes

We have been supplying Parts, Service and Technical Support
to Truck Shops, Dealers and Fleets since the early '80’s.

OPEN SATURDAYS & WEEKNIGHTS

1850 GAGE CRT. MISSISSAUGA

8 AM - 8 PM FRI
8:30 AM - 3 PM SAT

8 AM - MIDNIGHT
MON - THURS

TEXIS

www.texisexhaust.com

DIESEL PARTICULATE FILTER
Cleaning Service and Repairsp

CLEAN
ASH 

LOADED

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKET REPLACEMENT FILTERS NOW AVAILABLE

DDDDIESEL P ATEE FFFFFILTER

Complete Selection
of Aluminum Accessories

TMTV

New online episode
every Thursday

TVTMTMTMTVTVTV

.trucknews.com/videos/www

y Thursdayever
New online episode

.trucknews.com/videos/

y Thursday
New online episode 500,000+ views

 

     
 

   

   
    

Follow us

Looking to buy a truck or trailer online?

LOOK NO FURTHER 

Canada’s Largest On-Line Source for Heavy Trucks and Trailers!

)
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Buy, Sell, Prosper
Thousands of trucks, thousands of trailers. Whether you’re buying or

selling, you need to use Truck and Trailer. You don’t have to take our

word for it, ask our customers why they keep coming back.

Canada’s #1 Source for Heavy Trucks and Trailers

Canada’s #1 Source for Heavy Trucks and Trailers

Canada’s #1 Source for Heavy Trucks and Trailers

truckandtrailer.ca
1-877-682-7469
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Mack to significantly improve fuel economy in 
2017 engines, add Predictive Cruise to mDrive

AUSTIN, TEXAS 

Mack is updating its engines to pro-
vide fuel efficiency gains of up to 8.8% 
through the use of turbo-compound-
ing, a new common rail fuel injection 
system and other enhancements.

The upgrades will be offered on the 
2017 MP7 and MP8 engines; the MP8 
improvements will enter production 
this October and the MP7 updates will 
take effect in January 2017. Stu Russo-
li, highway and powertrain products 
marketing manager with Mack, out-
lined the updates during a press event 
Apr. 22, on what was Earth Day in the 
US. The company chose Austin for the 
launch because it is regularly pro-
claimed one of the greenest cities in 
the US, and the changes to Mack’s en-
gine line will reduce greenhouse gas 
emissions from its products.

The greatest of improvements will 
be seen in the 445-hp MP8 with turbo-
compounding. The system converts hot 
exhaust gas into 50 additional horse-
power but rather than offering more 
power, Mack is taking the opportunity 
to improve efficiency by reducing the 
horsepower generated by the engine. 
So the 445-horse MP8 will effectively 
be as fuel-efficient as a 395-hp engine.

“The second turbo runs gears and puts 
50 hp back into the crankshaft,” Russo-
li explained. “We can give you 50 more 
horsepower on the engine, which we’re 
not doing. We’re taking that 50 hp and 
letting the engine rest more, so we’re im-
proving your fuel economy because it’s 
not working as hard and the exhaust gas 
is putting 50 hp into that crank.”

Turbo-compounding also allows 
peak torque to be achieved at 900 rpm, 
enabling further downspeeding. 

Moving from an MP8 today with a 
non-SuperEconodyne engine and 3.08 
rear axle ratio to an MP8 SuperEcono-
dyne with turbo-compounding and 2.46 
rear axle ratio will net a fleet an 8.8% 
fuel economy improvement, Russoli 
said. And, he added, that’s being con-
servative, according to powertrain en-
gineers who are working on the project 
in Hagerstown, Md. The new MP8 with 
a 2.64 rear axle ratio and SuperEcono-
dyne powertrain package spec’d with-
out turbo-compounding will still deliver 
an 8.1% fuel economy gain, Russoli said.

Other improvements include a new 
common rail fuel injection system and 

a redesigned wave piston. 
“As fuel is injected, it has pockets 

that will improve the combustion of 
the fuel, eliminating soot buildup in 
the piston,” Russoli explained of the 
wave piston design. Also new is a two-
speed coolant pump and a lighter-
weight assembled camshaft. 

The MP8’s cylinder block will be  
44 lbs lighter and the MP7 gets sev-
eral features already built into its big-
ger brother, including shimless rock-
er arms and a two-piece valve cover. 
Those additions will improve service-
ability, Russoli noted.

Mack is also offering a new 425 hp 
rating on its MP7, which Russoli said 
effectively provides 13-litre power out 
of an 11-litre engine. MP7 custom-
ers who move from today’s offering in 
a non-SuperEconodyne spec’ with a 
3.08 rear axle ratio to the 2017 engine 
with SuperEconodyne and a 2.64 rear 
axle ratio will see fuel economy im-
provements of 5.1%, according to Mack. 
Moving to a non-SuperEconodyne and 
maintaining the same 3.08 rear axle ra-
tio will net a fuel economy gain of 2.1%.

Mack also announced the introduc-
tion of predictive cruise to its mDrive 
automated manual transmission, 
which has been well received by the 
market; it is now spec’d on 80% of axle 
back Mack Pinnacles.

Predictive cruise uses GPS to mem-
orize the specifics of up to 4,500 hills 
and then stores that information and 
in the future, optimizes fuel economy 
to maintain top gear and reduce fuel 
consumption. Russoli said the fea-
ture will offer a 1% fuel economy sav-
ings. The truck will accelerate as it ap-
proaches a hill but by no more than a 
couple miles per hour, Russoli said.

It will also maintain the highest avail-
able gear, reducing downshifts and will 
better control speed on the descent, 
avoiding harsh engine brake applications.

“It’s really good for regional haul 
and long-haul, anywhere you’re run-
ning repetitive routes,” Russoli said. 

Mack to boost fuel economy
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Our mufflers 
are stronger, 

last longer and 
save you $$$!

See Puzzle
on page 9
and our ad  
on page 54

Call us at 905-795-2838

C.U.T.C.INC
• Canadian Licensing
• FMCSA (ICC Authority)
• DOT Registrations
• IFTA Registrations
• Fuel Tax Reporting
• Unified Carrier Registration
• PARS/PAPS/ACE
• Corporate Registrations
• Regulations
• IRP Registration
• Bonded Carrier Status

Trucking
    made Simple
Trucking
    made Simple

For more information call  866-927-8294
or visit our web site at www.cutcinc.ca
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By Edo van Belkom 

THE STORY SO FAR
Bud convinces Mark to go undercover at a truck-
ing firm to see if he can help stop cargo thefts from 
the company. Mark is hired by Chenai Trucking and 
shows up to take on his first load for the company.

He makes it known he’s in need of money and is 
soon approached by a driver with instructions on 
how and where to leave his truck so it can be stolen. 
Mark leaves the truck unattended and when he re-
turns he finds Mother Load stolen and learns the 
trailer never had a load in it to begin with. A real 
inside job.

•
Mark had been driving a Chenai Trucking compa-
ny truck for four days when the call came. “Is this 
Mark Dalton?” the voice on the other end asked. 
Mark considered playing the Mark who? game with 
the caller but he couldn’t be sure just who was on 
the other end of the line. “Yes, I’m Mark Dalton.”

It was the police calling to say they’d located his 
truck abandoned in a truck yard in Vaughan just 
north of Toronto. After he was given the directions 
to the yard Mark asked if the police needed him for 
anything or wanted any information from him.   

“Not necessary,” the officer said. “But you will 
need the occurrence report for your insurance 
company.”

“What? Why?”
“For your claim.”
“Oh, yeah, right,” Mark said. Surely it was just a for-

mality in case there was some minor damage that 
needed to be repaired…like a broken door lock or 
smashed ignition switch. He wrote down the num-
ber on the same page as the directions to his truck and 
then bobtailed it to Vaughan straight away. But when 
he arrived, he wondered why he’d been in such a hurry. 
Obviously, Mother Load wasn’t going anywhere. The 
truck showed signs of being run hard and put away wet. 
There were all kinds of things that had been broken 
on her from mirrors and windows and countless items 
missing, both personal stuff from the sleeper and parts 
of her engine.

Of course, the thieves had to have known that the 
trailer he’d been hauling was empty and that made the 
real prize Mother Load. She’d been stripped of a half-
dozen or more valuable parts and everything that had 
made her unique and Mark Dalton’s truck. For a fleet-
ing moment Mark thought about trading what was left 
of her in on a new model, but that would be a terrible 
way for such a noble lady to go. She had given him ex-
cellent service over the years, done everything he’d ever 
asked of her and she deserved a much better fate than 
the scrap heap. Now he knew why the police had insist-
ed he take down the occurrence number. This would be 
a serious and costly insurance claim, but that’s what in-
surance was for, right? He would get Mother Load fixed, 
no expense spared. And if the insurance didn’t cover it 
all, he’d make up the difference in cash. He called and 
arranged for a tow. Then he called Chenai Trucking and 
asked for an appointment to see the boss.

•
“I heard the police found your truck,” said Sunny, the 
man who was running his father-in-law’s trucking 
company while the older man was undergoing can-
cer treatment. “That’s great news.”

“Not really,” Mark said. “There was a lot of damage.”
“I’m sorry to hear that. Of course, you can keep driv-

ing one of our trucks until you get yours back. We’ll give 
you a few loads, you know, to avoid suspicion before you 
are part of another sting operation.” 

You mean be the patsy of another sting, Mark 
thought.

“I was wondering,” Mark said, “if you might contrib-
ute to the cost of some of the repairs to my truck. After 
all, the only reason it was stolen and chopped was be-
cause I was working for you to deliberately put me in a 
position where my truck could be stolen.”

Sunny smiled, but it wasn’t a very friendly smile. 
“Trucks and trailers get stolen all the time,” he said. “If 
we helped with money to people who have their trucks 
stolen we’d be out of business in a week. Besides, you 
have insurance. That’s what it’s for. Make a claim.”

Mark just nodded, not liking what he was hearing 
one bit. Sure, he could make a claim, and in the mean-
time his rates would go up and so would the insurance 
rates of every other driver on the road. It’s bad enough 
these guys are having cargo stolen, they’re counting 
on insurance companies to underwrite their whole op-
eration. Something wasn’t right here. The only way the 
thieves knew the trailer was empty was if Sunny told 
them. The man had arranged for Mother Load to be sto-
len, then counted on Mark’s insurance to cover the loss. 
That made Mark wonder about how good a job Sunny 
was doing running the company for his cancer-fighting 
father-in-law. The next time Mark was in the yard, he 
decided to chat up some of the other drivers. After a few 
tries, he finally found a driver willing to talk.

“You like working for Sunny?” Mark asked a long-
time Chenai driver named Narinder. 

“No,” was all he said.
“Why not? He’s a smart guy.”

“Yes, smart. Very smart.”
“Is he honest?” Mark asked.
Narinder shook his head. “His father-in-law Pre-

mal is a good man. I liked working for him. Sun-
ny is smart…and has made a lot of money since he 
took over.”

“He must be doing something right,” Mark said.
Narinder looked at him for a while, then said, “He 

makes money from this company three ways.” Then 
a pause. “I have to go.”

Mark wanted to ask another question but Narind-
er was gone, leaving Mark with some questions. 
How do you make money three ways with a trucking 
company? Well, you run the company for one, then 
you steal the goods you’re carrying and sell them on 
the black market, and then you get insurance com-
panies to cover the losses. And to convince the po-
lice and insurers you were doing everything you 
could to stop the losses, you hire Mark Dalton, a for-
mer private investigator to go undercover and even 
he gets robbed.

Obviously, Sunny needed a taste of his own medi-
cine and the police needed to be informed about 
what was going on. All that came together a few days 
later when Mark got a sweetheart load of electronics 
worth close to half a million dollars. He first contact-
ed Sunny and arranged a time and place to leave the 
truck for another sting, then he began making plans 
for a theft of his own. In his cell phone, Mark had a 
list of numbers for people he vowed never to speak 
to again. This was a time for reconnection. The man 
was listed in his contacts under the name “Butter” 

and that’s the only name Mark knew him by.
“I’ve got a deal for you,” Mark said when Butter an-

swered the phone.
“I’m listening.”
“Half a mill in electronics.”
“What do you want for it?”
Mark had thought about it and had decided that 

$5,000 would cover the extras needed to repair Mother 
Load just right. “Five thousand.”

“That’s a lot of money.”
“I’ll throw in the tractor too. Even leave it running 

with the cab unlocked.”
“Tell me where…”
And Mark told him.

•
The next night, after the truck and trailer had been 
stolen, and Mark was richer by $5,000 in cash, Mark 
called Sunny to give him the good news. “The truck’s 
been stolen,” he said. “But I didn’t see who did it.”

“That’s okay,” Sunny said. “We’re insured. Just don’t 
forget to call the cops.”

“Don’t worry,” Mark said. “I plan to tell them every-
thing.”

“Hold on,” said Sunny. “I have another call.”
Mark waited a couple minutes. When Sunny came 

back on the line, he was an angry man. “Where was the 
truck stolen?” 

Mark told him.
“That’s not where we arranged for it to go down.”
“You’re right,” Mark said. “It’s where I arranged for it 

to go down… And you right along with it.”
There was shouting on the line after that, but Mark 

didn’t listen to it. Instead he hung up and called the po-
lice. There were people he needed to talk to in the auto 
theft bureau, frauds…and then maybe a man in hospi-
tal who needed to know what was really going on. 

DISCOVER THE NEW  
MICHELIN® X® WORKSTM Z 

LESS DOWNTIME AND MORE MILEAGE
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BURLINGTON, ONTARIO

In March, the trucking industry lost 
a former truck driver, an outstanding 
salesman, and a true trucking  
ambassador. 

Pat Sheehan, who owned and oper-
ated Sheehan’s Truck Centre – a Volvo 
truck dealership – in Burlington, Ont. 
died on March 9 of cancer. He was 75 
years old. 

According to his family, trucking 
was in Pat’s veins. He emigrated to 
Canada in 1965 and starting working 
as a long-haul driver for several com-
panies until 1974 when he began sell-
ing trucks for different dealerships in 
Hamilton and Toronto. 

In 1989, he branched out with his 
wife, Gayle and opened a used truck 
shop in Aberfoyle, Ont. Two years 
later, they secured a Volvo franchise. 
Sheehan’s Truck Centre moved to Bur-
lington in 1996. 

Pat retired officially in 1999 and 
turned the reins of the business over 
to his daughter Kelly and son Dennis 
who are now the president and vice-
president of Sheehan’s, respectively. 

Most of all, Pat loved trucks, Kelly 
said. 

“He liked to drive and see the 
country,” she said. “Even after he re-
tired, he loved to drive around in the 
country with mom and go looking at 
trucks with Dennis so he could see 

his friends in the industry and play 
around with the trucks.” 

His son Dennis said he will never 
forget his father’s dedication to hard 
work. 

“He had the shop in Aberfoyle cus-
tom-built exactly the way he wanted 
it,” Dennis recalled. “He started off 
with only four or five trucks in inven-
tory and with hard work and dedica-
tion slowly built it up over the next 
year or so to 25-30, doing all the buy-
ing and selling himself.”

Both Kelly and Dennis said that 
their father was a fair-minded sales-
man who would bend over backwards 
for each and every customer that 
walked through his doors. 

“Dad was a kind man and often 
helped customers that were down 
on their luck to turn their situation 
around,” Kelly said. “He believed in 
having a large selection of well-recon-
ditioned used trucks in the yard at all 
times and promised to find you what-
ever you were looking for if he didn’t 
already have it.”

“If he told somebody something 
it was the truth and his word was as 
good as gold,” Dennis added. “He was 
very fair and wanted everyone that 
had dealt with him to leave a happy 
customer.”

Pat is survived by his wife, Gayle, 
daughter, Kelly and sons Dennis and 
Kevin.  

Pat Sheehan, former owner of Sheehan Truck Centre in Burlington, Ont. 
passed away in March 2016 from cancer. 

Truck dealer Pat Sheehan, known 
for his kindness, passes away

By Harry Rudolfs
ORILLIA, ONTARIO

A great man and a major figure in the 
Canadian trucking world has left us. 
Ken Hellawell, in his 85th year, passed 
away in Orillia on May 8. To say he will 
be missed would be an outrageous un-
derstatement. He was such a pillar in the 
trucking safety world, and involved in 
so many initiatives – a pioneer of truck 
safety in so many ways

Back in 1964 a small group of safe-
ty managers and stakeholders met at 
the Seaway Hotel on Lakeshore Blvd. 
in Etobicoke, Ont. Ken was there rep-
resenting OK Express along with Stan 
Bond from Smith Transport and a hand-
ful of others. This was the genesis of the 
Transportation Safety Association and 
the Fleet Safety Council that carries on 
to this day.

I met Ken when I started working at 
OK Express, where he was driver-train-
er-consultant, probably in the mid-
1970s. But before that time he’d already 
enjoyed a storied career driving for 
Smith Transport out of Commission-
ers Street in Toronto, running Montreal 
along old Hwy. 2. His son Darren tells 
me he was involved with the move to 
piggyback trailers via rail in the early 
1960s and I do recall him showing me 
some pictures of Smith Transport’s pigs 
getting chained down beside the Lake-
shore from those times.

Ken Hellawell taught me to double 
clutch, probably in 1976-77 or so, in an 
underpowered Hino diesel. Ken sat be-
side me showing me the ropes as we 
roller-coasted the hills on Hwy. 400. 
But the really interesting connection 
for me is that Ken used to write a col-
umn in Truck News, and probably in-
spired me to start writing about truck-

ing and its community.
Ken had a long career as owner of Pro-

Trans, his truck safety consulting busi-
ness, and worked with many carriers. 
But Ewen Steele, past president of the 
Ontario Truck Driver Championships 
remembers him fondly from the yearly 
competitions. 

“A fixture in truck driving cham-
pionships from being a competitor, a 
sponsor, a president of the champion-
ships and an ambassador. Driver, fleet 
owner, sponsor – he knew them all – 
and they knew him. Rarely was there a 
new person show up on the scene that 
Ken didn’t engage in conversation. The 
world is not likely to see another like 
Ken, that mold was broken long ago,” 
Steele reminisces.

As a journalist, I’d run into him over 
the years at various safety awards din-
ners, but I was shocked to hear about 
his passing. He had been suffering from 
bone cancer and we’d lost touch.

He is survived by six children: Karen, 
Doug, Robin, Darren, Brent and Jody, 
and was a loving grandpa to numerous 
grandkids. A celebration of his life is 
being held June 5 2-4 p.m. at the Lind-
say Legion, 12 York Street North, Lind-
say, Ont. 

Safety pioneer Ken Hellawell dies

Celadon founder Steve Russell dies
INDIANAPOLIS, INDIANA

Celadon Group founder Steve Russell died Apr. 15, the company announced. He was 75 
years old. Russell founded the company in 1985 and grew it into a major national carrier 
with a significant presence in Canada.

“We are deeply saddened by Steve’s passing,” said Paul Will, board chairman and chief 
executive officer. “Our thoughts and prayers are with Steve’s family and many friends at 
this time.” 

The company today generates more than US$1 billion in revenue and operates more 
than 5,000 tractors and 12,000 trailers. In Canada, Celadon operates Hyndman Transport 
based in Wroxeter, Ont.

Celadon’s Will said the company has a succession plan in place.
“We instituted a succession plan several years ago to begin to plan for this date,” he 

said. “Over the past year, we have promoted Eric Meek to president and COO and made 
other changes to our executive team as Steve stepped away from the business.” 

Ken Hellawell
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By Edo Van Belkom

    s Vic was trying to enter 
     Canada with a load of 
     fruit from the southern 
United States, he is stopped 
by officers of the Canadian 
Border Services Agency and 
escorted at gunpoint from his 
truck into a small interview 
room inside the border station.

     fter a short wait, Vic’s hand cuffs are removed and he is joined in 
      the interview room by two CBSA officers. They are all staring at 
      him and look as if they are ready to pounce. Vic can’t help but feel 
that they think he is a very dangerous man.

      m sorry sir. There’s been a mistake. It  
       seems your name -- your full name -- is 
       the same as a Canadian man known to  
be a member of Daesh.”

“Daesh, what’s that?”

“What used to be called ISIS.”

Vic shakes his head. “I’m not a terrorist.  
I love my new country.”

“No, eh? What’s your name?”

“Vic.”

“Your full name?”

For the second time in the past hour, Vic told 
a border guard his full name, including each of 
his three middle names.

“Right,” the man says. Ill
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“That’s not me,” Vic says.

“So you’ve never been to the Middle East?”

“No.”

“Never been part of an organization bent 
on civil unrest?”

Vic thinks for a moment about the 
question, then answers, “Yes!”

“When?”

“A couple of months ago I helped organize 
a strike by Ontario truckers who were 
trying to get fair wages for the job they 
do. You can look it up on Google.”

At first the officer seems unconvinced. 
But after a few seconds and a long sigh, 
he says, “I’ll be back.”

Vic says when another man wearing a suit and 
looking as if he’s in charge enters the room.

“Would you like a coffee? Something to eat?”  

“I would just like to know what’s going on.”

“All right, then,” the man in the suit says.  
“When was the last time you visited Syria?”

“What?” Vic is stunned by the question.  
“I’ve never been to Syria.”

      he officer returns a half- 
       hour later carrying in a 
       tray of Tim Hortons 
coffees and a box of Timbits.

“Can I ask what is going on?”

“Your name... 
your full name, 
just happens 
to be on this 
list of people 
suspected of 
terrorism.”

“I know. My apologies, sir. Welcome back to Canada!”
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TORONTO, ONTARIO

Michelin North America (Canada) intro-
duced its Michelin Commercial Service 
Network (MCSN) and Tire Care at Truck 
World Apr. 14, with COO Harold Phillips 
saying that offering the services in Cana-
da was part of the company’s global tech-
nology strategy.

“This is an innovative capability that 
isn’t in the market today and Michelin 
wants to provide it,” Phillips said. “We 
are leading the way here.”

MCSN is a franchise program of com-
mercial tire dealerships dedicated to 
providing quality, consistent service 
across Canada to local and national fleet 
accounts by offering a comprehensive 
package that includes preventive main-
tenance, after-hours emergency road ser-
vice and online fleet tire reporting and 
tracking.

“Michelin is proud to bring the inno-
vation of the Michelin Commercial Ser-
vice Network to Canada and to introduce 
it to the industry in person at this year’s 
Truck World show,” said Phillips. “The 
network arose in response to a clear need 
from fleets for consistency and high-
quality service throughout North Amer-
ica. The MCSN empowers Michelin-affil-
iated fleets to work efficiently by helping 
to maximize their uptime and control 
costs, ultimately positioning fleets to bet-
ter meet their customer needs.”

Michelin’s Tire Care program is a 
monitoring system overseen by trained 
technicians that gather truck tire data 
electronically, which fleet operators can 
use to maximize uptime and control tire-
related costs.

“This is much more than tire inspec-
tions or yard checks,” Phillips said. “Can-
ada’s fleet operations and maintenance 
managers are looking for consistent, de-
pendable tire monitoring and evalua-
tion. Michelin Tire Care gives them the 
additional information and technical in-
sights they need to help them get the best 
return on investment from their tires. 
Tire Care is a valuable new component of 
our existing service offers – all of which 

are aimed at improving a fleet’s perfor-
mance, and ultimately its bottom line.”

The Tire Care program will tender 
two options to customers: Fleet Ready, 
monitoring air pressure, tread depth, 
valve caps, irregular wear and a full  
visual inspection; and Fleet Fit, deliv-
ering the same services as Fleet Ready 
plus guidance on tire by wheel position 
and application, forecasting, budgeting 
and optimization.

Tire Care will also provide Canadian 
customers with access to Road Ready, 
a tire monitoring system that helps 
fleets protect vehicles while travelling 
through the US, which is exclusively 
available at Love’s Travel Stops in the 
TirePass fuel lanes.

In Canada, MCSN provides On-Call 
2.0, 24-hour emergency road service, 
which includes Livetrack event moni-
toring, FixPix pictures of the event, free 
dispatch for tires, roll-time targets of less 
than two hours, expanded North Ameri-
can coverage, service and tire pricing 
and a detailed event dashboard.

In addition to MCSN and Tire Care 
aiming to increase fleet efficiencies, Phil-
lips said the service would also help re-
duce customers’ carbon footprint.

As for pricing of the new Canadian 
offered services, Phillips said the Tire 
Care program would match the cost in 
the US, while MCSN, due to the current 
exchange rate, would ring in higher 
compared to the service south of the 
border. 

Michelin brings two new 
services to Canadian market
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Haldex brings 
value parts 
line to North 
America
KANSAS CITY, MISSOURI 

Haldex has launched its Midland label in 
North America, a value line brand that 
forms a new product line which includes 
air disc brakes, automatic slack adjusters 
and brake systems, as well as air treatment 
and suspension systems.

The launch is in response to Haldex’s 
new customer groups in the aftermarket, 
and adds to the company’s current prod-
ucts, such as actuators, air tanks, air coils 
and tubes, electric coils, clutches, fittings, 
gladhands and water pumps, as well as 
several remanufactured products, coined 
Like Nu.

Haldex says with growing demand in 
this segment, particularly for older ve-
hicles, it has offered a tailored range for 
its customers. 
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AZ DRIVER AVAILABLE
•  38 years experience, with my current  

employer for 21 years
•  Clean abstract
•  Would prefer a dedicated run to the south 

(Tennessee, Alabama, I-65 corridor)
•  Would consider dedicated Southwestern 

Ontario work or good paying shunt work
•  Preferably van freight
•  Will not go east
•  Looking to improve my position not just 

change companies
Please send job info to:
Randy Marco 
P.O. Box RPO King George Rd.
Brantford, ON. N3R 7X3
or e-mail
Tennesseetraveller@yahoo.com

pg 61 tn june v3.indd   61 16-05-17   11:05 AM

http://www.liquidcapitalmidwest.com
mailto:riacobelli@liquidcapitalcorp.com
mailto:Tennesseetraveller@yahoo.com
mailto:doug@newcom.ca
http://www.trucknews.com
http://driverlink.com


62

The secret behind Superior Propane’s 
superiority? Being a national company 
that acts like a local one. Sonia Straface 
caught up with Superior to discuss how it 
does this and what it means to the com-
pany’s employees and customers. 
 

ith a name like 
Superior Pro-
pane it’s al-
most necessary 
to deliver the 
best in the busi-

ness. Superior means better than the 
rest. Better service, better drivers, 
better product – and that’s what the 
company strives for – and feels it has 
achieved, in the Canadian market. 

Superior Propane is a household 
name in both the Canadian trucking 
and energy sector.  

It’s hard not to notice Superior on 
the road, since it is estimated to de-
liver 1.2 billion litres of propane each 
year. 

The company has been in business 
in 1951 and has hauled propane since 
day one. 

It says it’s the country’s only na-
tional provider of portable fuels, 
equipment and service that it delivers 
locally to its customers. 

But Craig Whittaker, operations 
manager for the Atlantic region, says 
though the company may be a nation-
al one, its key to success is acting like 
a local company. 

“The biggest thing that we try to 
get out there is that we are a nation-
ally branded company, we service all 
across Canada, but we work in the 
communities too,” he said. “So, we 
are a national company, we do run 
some things at a centralized level, 
but we are represented in every com-
munity we service, so we do consider 
ourselves a local company. And that’s 
one thing we do try to promote out 
there.”

Whittaker says nationally, Superi-
or Propane services more than 10,000 
communities and it makes an effort 
to participate in each and every one 
of them as best it can. 

“We have the pink truck program, 
for example,” he said. “So some of our 
trucks are coloured pink for the Ca-
nadian Breast Cancer Foundation. So 
we use those as part of our communi-
ty involvement. We obviously partici-
pate in a number of charitable events 
and activities in our community, too. 

THE LAST WORD Brought to you by BF GOODRICH

W

Superior Propane lives up to its name
We’ve done school barbecues and 
support golf tournaments, as well as 
events out on the road. We even got 
involved in the Canadian Hockey 
League sponsoring events there  
last year.”

The company created a draw for 
entrants to win season tickets to a 
junior hockey team of their choice, 
among other things. 

“So we try to get out in the com-
munity and show people what we’re 
about as much as we can,” he said. 
“It’s important to us that we do these 
events because it gives us a sense of 
community both for our customers 
and our employees. The employees 
enjoy getting out there and doing that 
kind of stuff because it makes them 
feel like they are a part of something – 
which they are – and we want to pro-
mote that. 

“As well, our customers are in the 
community so it gives us a chance to 
support them as they support us.” 

According to Whittaker, the com-
pany also promotes the “community” 
mindset in its day-to-day operations 
to make its staff and drivers feel less 
like they are one of the 1,400 employees 
of Superior.

“We have daily communication and 
safety huddles,” said Whittaker on 
how each facility manages to have a 
small-company feel. “So we actually 
plan out 15 minutes at the start of ev-
ery day and we get all the staff togeth-
er and have a conversation. Some-
times it’s over the phone, sometimes 
it’s in a meeting, but every day it gets 
done. Some guys will find that a lit-
tle tedious, but when they talk about 
it, it’s still their opportunity to hear 
what’s going on and talk about the 
challenges of the day.”

To date, the company’s Atlantic re-
gion has 16 facilities which operate 
roughly 60 trucks, with 70 drivers and 
technicians. 

The Atlantic headquarters are lo-
cated in Dartmouth, N.S., where 
Whittaker is based. The national 
headquarters are situated in Calgary, 
Alta. 

The success of the company can 
also be measured by its loyal employ-
ees, most of whom have stayed for 
more than 15 years, said Whittaker. 

“Our biggest strength is our peo-
ple,” he said. “We say that mainly be-
cause we’ve got some great industry 
experience here. Most of our employ-
ees have been here for over 15 years. 

We have numerous employees, in-
cluding drivers, who have been here 
for 25 and even 35-plus years. They’re 
very dedicated. They focus on key  
behaviours and values within our 
company.”

Whittaker says in the Atlantic re-
gion turnover rates are less than 10%, 
because of the way the company is 
run and how involved the drivers are. 

“We’re competitive in our wages, 
too,” he said. “We’ve got a very good 
benefits packages, but I think the key 
benefits, when I talk to my drivers, is 
home time. The guys are home every 
night.

“For the most part its local work 
– they’re not typical highway long-
haul drivers. And we’ve got good f lex-
ible work shifts. Typically our driv-
ers work 10 hours a day. So we’re not 
pushing them too hard and they don’t 
feel too stressed when they’re out 
there, and the shifts make it a better 
environment for them at home be-
cause they can be home when they 
need to be.”

New hires are welcomed if they 
have some prior driving experience, 
as the company has mostly Class 3 
driver positions, Whittaker added. 

“The key for us is the majority of 
the work our drivers do is actually de-
livery and handling of the product, so 
industry experience is helpful – even 
though it’s not really a requirement in 
the hiring process.”

Superior also puts a large emphasis 
on safety and has recently developed 
a new corporate training program 
that helps new hires as well as pro-
vides assistance to seasoned drivers 
already in the f leet. 

“We use it to assess our driving, 
too,” Whittaker said. “Our trainers 

are our eyes and ears out there. We 
spend a lot of time on safety so inci-
dent reporting, response, and how 
to manage your day if you do have a 
safety problem going on is all taught 
in the program. And of course com-
pliance – so we do a lot of training 
when it comes to pre-trips, post-trips 
and handling product.” 

To reward its drivers, the compa-
ny has developed multiple recogni-
tion programs, like years of service 
awards, as well as an annual payout 
for performance excellence. 

“The latest one we put in is a value 
and behaviour recognition program, 
so when drivers, techs or anyone in 
our organization goes above and be-
yond to deliver our core values, we 
give them a recognition. It’s a finan-
cial reward,” he said.

Though Whittaker claims the com-
pany’s biggest challenge is its compe-
tition, it has a solid strategy in place 
to come out on top of the rest when it 
comes to delivering propane. 

“Our biggest challenge is the com-
petition because the propane mar-
ket is a growing sector for the energy 
business,” he said. “To stay ahead of 
them, we are focusing on our key in-
dustry experiences. We want to make 
sure we service the customer to the 
best of our ability, and make sure that 
we are the best in the business. And 
we want to make sure that we are tak-
ing advantage of technology that is 
out there.”

Whittaker said the company has 
employed new technology into the 
business with “everything from the 
back office management systems to 
scheduling, inventory management. 
The latest ones are the customer-fac-
ing web portals.” 

Superior 
Propane

June 2016TRUCK 
NEWS

Go the distance with the   

BFGoodrich®  
DR444TM tire

Take control today at BFGoodrichTruckTires.com

pg 62 tn june v3.indd   62 16-05-18   4:03 PM

http://bfgoodrichtrucktires.com


Client: Mack
Project: GHG Engine Ad Campaign - Truck News Truck 
West (TNTW)
Designer: Alyssa Low
Date Modified: May 17, 2016 11:49 AM

MACK / GHG ENGINE AD CAMPAIGN — TRUCK NEWS TRUCK WEST (TNTW)
Bleed: W=11 by H=16.625 In
Trim: W=10.875 by H=16.5 In
Live: W=9 by H=14.75 In
Date Released: April 15, 2016

Project Manager
Designer
Copywriter

Design Director
Executive Design Director

The Office of Experience – 233 N. Michigan Avenue, Suite 1710 – Chicago, IL

THE BEST 
 NEVER REST.

More work, less fuel—introducing  
the next evolution in Mack® engines.
Mack® MP® engine advancements mean our trucks work harder, weigh 
less and burn up to 9% less fuel while meeting the new emissions 
standards for 2017. It’s another way for you to get more done and stay 
ahead of the competition. Never stop improving. MackTrucks.com

TWO-SPEED COOLANT PUMP

Optimized cooling for low-load 
situations.

INTAKE THROTTLE

Maintains exhaust heat for efficient 
aftertreatment and lower emissions.

COMMON RAIL FUEL SYSTEM

Ultra-precise control of fuel 
injection for more power and 
greater fuel efficiency.

TURBO COMPOUNDING

MP®8-TC extracts waste heat from 
the exhaust and turns it into power 
to reduce fuel consumption.

WAVE PISTON

Patented innovative design  
for more efficient combustion.

Full page.indd   1 5/17/16   11:49 AM
Mack.indd   63 16-05-17   4:23 PM

http://macktrucks.com


CLIENT: NYC BBDO New York ExxonMobil
PRODUCT:  CAN-CVL Fleets rely on it
JOB#: 717247-1
SPACE:  None
BLEED:  11.125” x 16.75”
TRIM:  10.875” x 16.5”
SAFETY:  9.75” x 15.5”
GUTTER:  None
PUBS:  Truck News
ISSUE:  June Issue MCD:5/16
TRAFFIC:  Darcey Lund
ART BUYER:  None
ACCOUNT:  None
RETOUCH:  None
PRODUCTION: None
ART DIRECTOR: None
COPYWRITER:  None

This advertisement was prepared by 
BBDO New York

Fonts
EMprint (Bold, Condensed Light, Regular, Semibold), Arial (Regular)
Graphic Name   Color Space Eff. Res.
1234_47_040_Canadian_300_DPI.tif (CMYK; 378 ppi), 
MDelvac_H_4C-TM.eps, 90_Years_Shield_Colour-uk_V2.eps

Filename: 717247-1_V3.indd
Proof #: 3  Path: Studio:Volumes:Studio:EGPlus_
Departments:Print:A‚ÄîF:BBDO:Exxon:717247-1:717247-1_
Mechanicals:717247-1_V3.indd 
Operators: Chong, Patricia / Chong, Patricia

Ink Names
 Cyan
 Magenta
 Yellow
 Black

Created: 5-9-2016 11:38 AM 
Saved: 5-10-2016 4:12 PM
Printed:   5-11-2016 1:57 PM
Print Scale: None 

Fleets rely on it.
Drivers depend on it.

Copyright ©
2016 Exxon M

obil Corporation. All rights reserved. All tradem
arks used herein are tradem

arks or registered tradem
arks of Exxon M

obil Corporation or one of its subsidiaries unless otherwise noted.

You need to keep costs down, maximize engine 
protection, and keep your truck on the road longer. 

That’s why we engineered a heavy-duty diesel engine 
oil that does just that. Ninety years strong, you can 

rely on it. Learn more at mobildelvac.ca 

Copyright ©2016 Exxon Mobil Corporation. All rights reserved. All trademarks used herein are trademarks or registered trademarks of Exxon Mobil Corporation or one of its subsidiaries unless otherwise noted.

Canada - CVL

S:9.75”
S:15.5”

T:10.875”
T:16.5”

B:11.125”
B:16.75”

Imperial Oil.indd   1 16-05-11   2:44 PM

http://mobiledelvac.ca

	pg 01 tn june
	pg 02 tn jun
	pg 03 tn jun
	pg 04 tn june
	pg 05 tn june
	pg 06 tn june
	pg 07 tn june
	pg 08 tn june
	pg 09 tn june
	pg 10 tn june
	pg 11 tn june
	pg 12 tn june
	pg 13 tn june
	pg 14 tn jun
	pg 15 tn june
	pg 16 tn june
	pg 17 tn june
	pg 18 tn june
	pg 19 tn june
	pg 20 tn june
	pg 21 tn june
	pg 22 tn june
	pg 23 tn june
	pg 24 tn june
	pg 25 tn jun
	pg 26 tn jun
	pg 27 tn june
	pg 28 tn june
	pg 29 tn jun
	pg 30 tn jun
	pg 31 tn jun
	pg 32 tn jun
	pg 33 tn jun
	pg 34 tn jun
	pg 35 tn jun
	pg 36 tn jun
	pg 37 tn jun
	pg 38 tn jun
	pg 39 tn jun
	pg 40 tn jun
	pg 41 tn june
	pg 42 tn june
	pg 43 tn june
	pg 44 tn june
	pg 45 tn june
	pg 46 tn june
	pg 47 tn june
	pg 48 tn june
	pg 49 tn june
	pg 50 tn june
	pg 51 tn june
	pg 52 tn june
	pg 53 tn june
	pg 54 tn june
	pg 55 tn june
	pg 56 tn jun
	pg 57 tn jun
	pg 58 tn jun
	pg 59 tn jun
	pg 60 tn jun rev
	pg 61 tn jun
	pg 62 tn jun rev
	pg 63 tn jun rev
	pg 64 tn jun



