
COLORADO SPRINGS, COLORADO 

F reightliner has completely redesigned its top-selling 
truck with the introduction of the 2018 Cascadia.

The company showed the new Cascadia – as it 
has officially been dubbed – for the first time to 

customers, dealers and truck press at a special event here 
this Aug. 30-Sept.1. Twelve carriers, including Bison Trans-
port, that have collectively spent US$9 billion on some 
60,000 Freightliner Cascadias over the last six years were 
the first to receive the new model.

“You don’t spend $9 billion on a good vibe,” said Martin 
Daum, president and CEO of Daimler Trucks North Amer-
ica. “What sells a truck is to have the absolute best product 
in the market.”

Freightliner wasn’t content to have the top-selling Class 8 
truck in its stable; it set out to improve fuel economy by 5% 
compared to the Cascadia Evolution. A real-world coast-to-
coast trip from Detroit to Portland yielded an 8% fuel econ-
omy advantage for the new Cascadia, exceeding the compa-
ny’s own expectations.

Gains came from improved aerodynamics, enhance-
ments to the DT12 automated transmission, elliptical-
shaped mirrors, a new upper door seal and integrated an-
tennas.

Freightliner will continue to offer the current Casca-
dia and the Cascadia Evolution, giving customers a choice 
from a range of on-highway trucks that span a fuel econo-
my breadth of 19%. This marks the most expansive line of 

on-highway tractors in Freightliner’s history, noted Rich-
ard Howard, vice-president of sales and marketing. He ac-
knowledged the Cascadia helped DTNA grow its Class 8 
market share from 34.5% in 2007 when it was launched, to 
42.6% through July of this year.

“Starting with the best truck is the best place to start,” he 
said of the redesigned Cascadia, noting nearly everything 
inside and outside the truck has been changed. The rede-
sign was comprehensive enough to justify a name change, 
but officials said they didn’t want to lose the brand equity 
they’ve built with the existing Cascadia.

The engine has been lowered thanks to a splayed frame 
rail, which also offers better access to underhood compo-
nents. The lower seating of the engine allows for a rounder, 
more engine-hugging front end of the truck, which differ-
entiates the new Cascadia, giving it a more modern – but 
not radically so – look. The new Cascadia is available in 
Professional and Elite trim and with optional Aero and 
AeroX aerodynamic packages. Every truck will come loaded 
with Detroit Connect telematics and will be constantly con-
nected, Howard explained.

“The biggest mobile device on the road will be the new 
Freightliner Cascadia,” he said. Detroit is upgrading its 
telematics with the launch of a new portal that will allow 
customers to manage Virtual Technician remote diag-
nostics and monitor key data points. For example, they’ll 
be able to easily identify performance outliers within the 
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Volkswagen has bought its way into 
the North American truck market, tak-
ing a 16.6% stake in Navistar and will 
deliver an integrated powertrain in In-
ternational trucks by 2019.

The strategic alliance was an-
nounced Sept. 6. Volkswagen Truck 
and Bus will invest US$256 million 
in Navistar and will appoint two di-
rectors to its board. Navistar board 
members James Keyes and Michael 
Hammes have resigned from the 
board to make room.

“We are very pleased to partner with 
a global leader who shares our view of 
the world, in an alliance that will de-
liver multiple benefits and is consis-
tent with our open-integration strat-
egy,” said Troy Clarke, president and 
CEO, Navistar. “Starting in the near 
term, this alliance will benefit our 
purchasing operations through global 
scope and scale. Over the longer term, 
it is intended to expand the technolo-
gy options we are able to offer our cus-
tomers by leveraging the best of both 
companies and enabling Navistar to 
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takes stake 
in Navistar
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With the US-Canada Free Trade Agreement being called into question during the US election, 

it’s important to understand the importance of the FTA to the Canadian economy and in 

particular to trucking. The value of truck traffic between Canada and the US is worth more than  

$370 billion, according to government data gathered by Canada Cartage for an infographic, part of 

which is reproduced here. Two-way border crossings by trucks total almost 11 million.
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As I write this, Canada just wrapped up 
National Trucking Week. Did you notice? 
I hope so. We received word of driver ap-
preciation barbecues, driver events at the 
scales and saw some positive coverage 
about the trucking industry in the main-
stream media.

But is one week enough to express our 
support and appreciation for Canada’s 
professional drivers? Not in my opin-
ion. We should be thanking drivers every 
time we show up at the grocery store and 
find fresh produce on the shelves. Or ev-
ery time we go to a restaurant for a night 
out with our families and choose from a 
broad menu of possible meals. Or every 
time we jump on Amazon and order the 
latest gadget.

I could go on. And I know, I’m preach-
ing to the choir. But it bears repeating. All 
those everyday activities we enjoy and 
have come to take for granted – getting 
groceries, going out for dinner, buying 
stuff online – is only possible because of 
the men and women who literally drive 
this industry and keep the wheels of 
commerce moving. You, dear drivers, are 
the Sherpas of commerce.

How about year-
round appreciation?
These aren’t easy times for profession-

al drivers. The costs of doing business 
in trucking have risen much faster than 
rates, which are stagnant at best. That 
said, I’m encouraged by some workplace 
trends I’ve been hearing about. And 
there are a couple of very good programs 
that have brought these programs to the 
forefront. 

The Best Fleets to Drive For program, 
born in Canada out of the minds of Jane 
Jazrawy and Mark Murrell at Carri-
ersEdge and advanced by the US-based 
Truckload Carriers Association, has 
highlighted the best practices of trucking 
companies for the better part of a decade 
now and continues to do so. The pro-
gram was established not only to reward 
the fleets that provide the best workplace 
experiences for drivers, but also to raise 
awareness of those programs, effectively 
creating a blueprint others can follow to 
become a desirable, driver-focused com-
pany.

That program just opened the 2016 
nomination process and is calling on 
drivers who like where they work to nom-
inate their employer for consideration. 

You can find out more at 
www.BestFleetsToDrive-
For.com.

Also, Trucking HR Can-
ada’s Top Fleet Employers 
program has seen con-
siderable growth during 
its short existence. It’s not 
a competition, but like 
the Best Fleets program, 
it aims to acknowledge 
trucking companies that 
provide excellent work 
environments for driv-
ers. A record 39 fleets were 
recognized this year and 
Trucking HR Canada, on 
Oct. 12, will host its first-
ever Top Fleet Employ-
ers Gala Dinner in Toronto. I hope to see 
some drivers invited to the event to share 
in the success of the companies they 
work for.

Both these programs have done what 
they set out to do. They’ve proven there 
are good companies to work for in the 
trucking industry. These businesses re-
alize that driver appreciation is a year-

round endeavor and not just something 
to celebrate one week out of the year. 
Let’s hope the positive trends identified 
by Best Fleets and Top Fleets continue. 

Small carriers: How well
do you know your operation?

The view 
with Lou
LOU SMYRLIS

James Menzies can be reached by phone at 
(416) 510-6896 or by e-mail at james@new-
com.ca You can also follow him on Twitter 
at Twitter.com/JamesMenzies.

Editorial 
Comment
JAMES MENZIES

Know what one of the biggest differ-
ences is between large carriers and 
small carriers? 

It’s not equipment; I’ve seen small 
carriers invest in equipment that’s 
just as good as that of their bigger 
competitors.

 It’s not people; although large car-
riers likely pay better on the aver-
age there are many reasons beyond 
pay that make some of the industry’s 
sharpest minds choose to work for 
smaller carriers. 

And it’s certainly not service; our 
annual Shippers Choice Survey, con-
ducted by our sister publication Ca-
nadian Shipper for over a decade, af-
firms that small carriers can wow 
their customers with service deliv-
ery just like their larger counterparts 
can.

If you want to know one of the big-
gest differences between large carri-
ers and their smaller competitors you 
have to get more granular than that. 
It’s data: Large carriers are better at 
generating it, accessing it, and us-
ing it to make meaningful decisions.  
That’s an important advantage when 
you consider how important under-
standing your essential performance 
indicators (EPIs) are to improving 
profit, particularly during challeng-
ing, slow-growth economic periods 
like the one we are stuck in now.

I’m talking about EPIs such as your 
revenue per truck per week, your 
maintenance cost per mile and your 
variable equipment operating ex-
pense per mile. Last year I introduced 
you to the folks from inGauge, who 
are making it easier and more afford-

able for small carriers to gather, un-
derstand and keep a close eye on such 
EPIs.  You would be amazed at the 
difference among the poor, average 
and top performers and the resulting 
impact on profitability.

Now I want to introduce you to an 
important new development geared 
towards helping the industry’s small 
carriers – the heart of our indus-
try – make the intelligent business 
decisions possible when leveraging 
benchmarking performance metrics 
on a monthly basis. I’m proud to say 
I’ve played a role in bringing together 
inGauge and its treasure trove of per-
formance indicator data with Castrol, 
a well known industry lubricant sup-
plier looking to help small carriers 
reach a higher level of decision mak-
ing.  Every month till the end of the 

year in the pages of Truck News and 
Truck West Castrol and inGauge are 
bringing you a new EPI, explaining 
how it’s calculated and outlining the 
poor, average and top performance 
metrics. It’s definitely worth follow-
ing.

There’s more. To raise awareness 
and encourage participation Castrol 
is offering a grand prize to small car-
riers (35 trucks or less and registered 
in Canada) who submit their scores 
for all six EPIs. The winner gets three 
months of free oil changes and six 
months of LabCheck services. That’s 
a value of about $15,000 if you’ve got 
about 20 power units. On top of that is 
the bragging right to being named the 
2016 Castrol Small Fleet Efficiency 
Award winner. 

We will be announcing the win-
ner in January. To submit your EPI for 
each month go to www.castroldiesel.
com or call 1-888-CASTROL.

Lou Smyrlis can be reached by phone at 
(416) 510-6881 or by e-mail at lou@new-
com.ca You can also follow him on Twitter 
at Twitter.com/LouSmyrlis.
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deliver enhanced uptime. Volkswagen 
Truck and Bus’s equity investment will 
strengthen our liquidity position and 
expand our financial flexibility, while 
aligning us with a valuable strategic 
partner.”

“Closer collaboration among our 
existing brands was a top priority 
for our commercial vehicles busi-
ness and we are well on track in this 
context,” added Andreas Renschler, 
CEO of Volkswagen Truck and Bus 
and member of the Board of Manage-
ment of Volkswagen AG responsible 
for commercial vehicles. “We are now 
taking the next step on our way to 
becoming a global champion in the 
commercial vehicles industry. The 
strategic alliance with Navistar is an 
important milestone and will be very 
beneficial for both sides.” 

There was no immediate word on 
what the newly formed strategic alli-
ance will mean for Cummins, Navistar’s 
current third-party engine supplier.

“Cummins is a great partner for 
us and the Cummins engine in our 
product is an outstanding product,” 
said Troy Clarke, president and CEO 
of Navistar. “I anticipate we’ll con-
tinue to offer Cummins products for a 
period of time…we’re not speculating 
or making announcements in that re-
gard today.”

The two companies said adding 
global scale will deliver cost savings 
for both organizations. 

“We believe working collaboratively, 
the two companies can optimize the 

capital and engineering expenditures 
associated with next-generation truck 
and bus engine development, while 
providing both Navistar and Volkswa-
gen Truck and Bus with opportuni-
ties for substantial procurement sav-
ings. This alliance marks another step 
in Navistar’s journey to be a stronger, 
more profitable company,” said Wal-
ter Borst, executive vice-president and 
chief financial officer with Navistar.

The deal includes a procurement 
joint venture, which will allow the 
companies to source parts collectively.
The two truck makers will also share 
technologies and collaborate in the 
development of advanced driver as-
sistance systems, connected vehicle 
solutions, platooning and autonomous 
technologies, electric vehicles and cab 
and chassis components.

Renschler said the time was right 
to partner with Navistar, because of 
where Volkswagen is in the produc-
tion cycle of its next generation pow-
ertrain. Partnering now allows the 
companies to work together on devel-
opment of the powertrain and inte-
grating it into International trucks in 
North America. 

“For us, it was the right timing,” said 
Renschler. “Because we are at the mo-
ment designing new powertrain com-
ponents for the whole world…Now 
Navistar joins us at the right time so 
we can develop them together and 
start to see real economies of scale.”

For Navistar, the move should boost 
customer confidence, Clarke said, 
since the company is now on more 
solid financial footing and partnered 

with a major global OEM.
“This will relieve anxiety on the 

part of some of our customers,” he 
said. “I fully anticipate we’ll increase 
consideration of our products, which 
will drive market share…it gives us the 
opportunity to get on the balls of our 
feet again.”

While North American truck orders 
are currently soft, Clarke said Navi-
star has increased its order share for 
eight consecutive months. Bringing a 
vertically integrated powertrain to its 
products with the help of Volkswagen 
will benefit customers, Clarke said.

“There is a well established trend in 
the industry globally along vertical in-
tegration,” he said.

“We can deliver a captive pow-

9October 2016 TRUCK 
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Volkswagen makes much anticipated entry into North America
Continued from page 1

ertrain for Navistar,” Renschler added.
In the meantime, Navistar contin-

ues to update its complete product 
line. Clarke said the first vehicle to be 
launched as part of its Project Horizon 
initiative will be revealed later this 
month. Renschler predicted the part-
nership will make Volkswagen one of 
Navistar’s most important technology 
partners going forward. With the alli-
ance announced, the two companies 
will begin working together on prod-
uct development that will include not 
only the engine, but also axles, trans-
missions and aftertreatment systems, 
Renschler said.

The two truck makers now boast 
global truck and bus production of 
about 260,000 units per year.

Volkswagen, which operates the MAN and Scania truck brands in Europe, 

is entering North America through a strategic alliance with Navistar.
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KEYNOTE SPEAKER

Keynote sponsored by Navistar

New this Year!
FMA’s Centennial Celebration Reception
Freight Management Association of Canada turns 100! 
Surface Transportation Summit 
attendees are invited to celebrate 
with FMA immediately following the 
conference from 4:30 to 6:00pm.
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NEW YORK, NEW YORK

Seventeen fleets across North America 
that operate more than 62,000 tractors 
and 217,000 trailers saw a 3% jump in 
fuel economy according to the Annual 
Fleet Fuel Study released by the North 
American Council for Freight Efficien-
cy (NACFE).

In total, NACFE’s study shows that 
the 17 fleets studied saved an accumu-
lative $501 million on fuel when com-
pared to their 2015 national average 
fuel spend on 1.7 million over-the-road 
class 8 trucks by purchasing a number 
of fuel-efficient technologies. NACFE 
says the fleets studied adopted a com-
bination of nearly 70 technologies, 
and as a result of their investment, the 
fleet-wide mpg increased from 6.87 to 
7.06 in 2015 – the largest margin of im-
provement in eight years of consecu-
tive improvements.

On a conference call about the re-

sults, NACFE said that despite fuel 
prices dropping in 2015, the study 
found that fuel savings are still up. 
New technologies adopted by the 
fleets studied included electronically 
controled transmissions, low-viscosi-
ty engine oil, and tire pressure infla-
tion on trailers. NACFE said the in-
vestments the 17 fleets made in these 
technologies are showing an average 
payback of 2.5 years.

“Improvements in both the fuel 
economy and bottom lines of the lead-
ing fleets this year provide a compel-
ling call to action for the rest of the 
industry,” said Mike Roeth, executive 
director of NACFE. “Investing in effi-
ciency technologies is the new nor-
mal. And these fleets are continuing 
to make investments because they do 
not want to be caught short when fuel 
prices go up again.”

NACFE said the trade cycle for the 
fleets in the study is more than five 

years, therefore it estimated the trucks 
in the study were about 16% more ef-
ficient than the 2010 model year trucks 
they replaced.

Roeth added that f leets in the study 
were also increasing their adoption of 
technologies that would be required 
in the new GHG2 regulations that 
were finalized earlier this month (see 
pg. 15).

“There is clearly a need to increase 
the confidence in and/or payback of 
many of these technologies for wider-
scale use,” Roeth said. “Manufactur-
ers must improve the availability and 
payback of these technologies to prof-
itably meet the requirements of the fi-
nal GHG2 regulations.”

Fleets involved in the study includ-
ed: Bison Transport, CR England, Car-
dinal Logistics, Challenger Motor 
Freight, Con-way Truckload, Crete 
Carriers, Frito Lay, Maverick, NFI In-
dustries, Nussbaum, Paper Trans-

port, Prime, Ryder, Schneider Nation-
al, and United Parcel Service.

To read the full study, visit:  
www.truckingefficiency.org.

US looking 
to limit truck 
speeds
WASHINGTON, D.C. 

The US Department of Transporta-
tion’s National Highway Traffic Safety 
Administration (NHTSA) and the Fed-
eral Motor Carrier Safety Administra-
tion (FMCSA) have proposed mandat-
ing heavy-duty vehicles to set speed 
limiters on US roadways.

Both organizations say speed lim-
iters are a safety measure that could 
save lives and more than $1 billion in 
fuel costs each year.

“There are significant safety benefits 
to this proposed rulemaking,” said US 
transportation secretary Anthony Foxx. 
“In addition to saving lives, the pro-
jected fuel and emissions savings make 
this proposal a win for safety, energy 
conservation, and our environment.”

The proposal would establish safety 
standards requiring all newly manu-
factured US trucks, buses, and multi-
purpose passenger vehicles with a gross 
vehicle weight rating more than 26,000 
lbs to come equipped with speed limit-
ing devices. The proposal discusses the 
benefits of setting the maximum speed 
at 60, 65, and 68 miles per hour, but 
the agencies agreed to consider other 
speeds based on public input.

Basic physics

“This is basic physics,” said NHTSA ad-
ministrator Mark Rosekind. “Even small 
increases in speed have large effects on 
the force of impact. Setting the speed 
limit on heavy vehicles makes sense for 
safety and the environment.”

The proposal outlines that motor car-
riers operating commercial vehicles in 
interstate commerce would be respon-
sible for maintaining the speed limiting 
devices at or below the designated speed 
for the service life of the vehicle. While 
the maximum set travel speed will be 
determined in the final rule, estimates 
included in the proposal demonstrate 
that limiting heavy vehicles will save 
lives. The American Trucking Associa-
tions (ATA) hailed the proposal.

“We are pleased NHTSA and FMCSA 
have, almost 10 years after we first pe-
titioned them, released this proposal to 
mandate the electronic limiting of com-
mercial vehicle speeds,” said ATA presi-
dent and CEO Chris Spear. “Speed is a 
major contributor to truck accidents and 
by reducing speeds, we believe we can 
contribute to a reduction in accidents 
and fatalities on our highways.” 

Fleets investing in fuel-saving equipment saving big bucks

DOUBLE YOUR CONFIDENCE WITH THE TWINLOCK™ DESIGN!

FW35 Series–PROVEN PERFORMANCE 
for over 60 years

• Exclusive TwinLock™ design–forged steel, machined, 
and hardened into the most effi cient symmetrical 
lock on the market

• With durable cast steel construction, the FW35 Series 
offers the most features and options for any application

• Industry’s only Performance Guarantee of 
6 years/600,000 miles

RELIABILITY
UNMATCHED

© 2016 SAF-HOLLAND, Inc. All rights reserved.

www.safholland.ca  519-537-3494

Trust your fl eet to the industry’s proven 
and trusted leader for over 100 years. 

FW35

FW35 Series TwinLock™ design immediately 
captures the kingpin preventing impact bounce 
out for a quick and reliable couple.

visit  hollandfi fthwheels.com

See the 
TwinLock™ 
in Action!
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Titanium Transportation Group saw 
mixed results in the second quar-
ter, with logistics revenue declining 
while truck transportation earnings 
increased. Total revenue for the sec-
ond quarter was $30 million, an 8% 
decrease over Q2 2015. EBITDA came 
in at $3.2 million, a 6% decrease over 
the same period last year. Truck trans-
portation revenue was $21.4 million, a 
6% increase over the second quarter of 
2015 and EBITDA margins for the seg-
ment climbed to 16.3% from 13.1%.

However, logistics revenue saw a 
28% decline to $8.9 million and EBIT-
DA margins there fell from 13.1% 
to 4.8%, reflecting an oversupply of 
trucks in the market, according to the 
company.

Net income was negative at 
-$126,140 for the quarter and -$311,269 
for the first six months of the year.

“Progress in the integration of re-
cent acquisitions has resulted in re-
cord EBITDA levels and strong mar-
gins in the truck transportation 
division,” said CEO Ted Daniel. “The 
overall environment in logistics re-
mains challenging; however, with 
our move later this month to our new 
(Bolton) facility, we will be able to sig-

nificantly increase our sales team.”
Daniel pointed out in a conference 

call with analysts the balance sheet re-
mains strong and the company is well 
funded to execute its growth strategy, 
which remains to make two acqui-
sitions per year. Earlier this year the 
company purchased a Windsor termi-
nal and assets, which have since been 
fully integrated, Titanium reports.

It anticipates fully integrating Pro-
North by the third quarter of this year 
and Daniel said the company main-
tains a full pipeline of potential ac-
quisition targets. The company is also 
sitting on about $4.2 million in older 
equipment it plans to sell. 

“Margins continue to be significant-
ly affected by overcapacity in the truck 
transportation industry,” Daniel said 
of the logistics segment.

However, on the truck transporta-
tion side, Daniel said an overcapacity 
situation actually contributes to Tita-
nium’s success.

“There is overcapacity in the indus-
try right now and I think that’s actu-
ally a benefit to Titanium,” he said. “I 
find we tend to do very well in slightly 
tougher times…We have solid metrics, 
technologies and efficiencies…I love 
running this company to a large de-
gree based on a strong balance sheet. 
That gives you a strong foundation to 
be able to run the business rather than 
constantly having to fight with credi-
tors when you have a weak balance 
sheet. I think that is going to give us a 
competitive advantage over compa-
nies that are struggling with their bal-
ance sheets.”

The company also announced the 

Titanium grows trucking margins but 
logistics segment weighs on earnings

opening of its new Bolton terminal.
The 71,500 sq.-ft. leased facil-

ity accommodates the company’s 
head office operations, an integrated 
warehouse, yard and third-party me-
chanical shop. The new facility allows 
Titanium to: consolidate its Bolton, 
Burlington, Mississauga, Orillia and 
Woodbridge terminals and warehous-
es; enhance IT infrastructure to allow 
for future growth and improved pro-
ductivity; increase square footage by 
100%; expand driver amenities such as 
lounge, laundry and training facilities.

“The new Bolton terminal allows for 
consolidation of all five of our previ-
ous operating locations and for future 
acquisitions in the Greater Toronto 
Area. The new facility will also allow 
for significant expansion of our logis-
tics division,” said Daniel. 

Margins continue 
to be significantly 
affected by 
overcapacity.”
Ted Daniel, Titanium
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Unreserved public  
equipment auctions

2 of 6 – Unused – 2017 Western Star 4700SF w/Four Season Box
Montreal & Toronto

2015 & 1 of 2 – 2014 Volvo VNL670 | Toronto

2016 Peterbilt 348 | Montreal

2012 Kenworth T800 | Toronto

2 of 3 – 2012  Peterbilt 386 | Montreal

3 of 12 – 2007 Mack CT713 Granite | Toronto

2 – 2013 Kenworth T660 | Toronto

2014 Kenworth W900B | Montreal

Featuring top name trucks & trailers 
Freightliner, Kenworth, Peterbilt  
and more.

Bid in person or online
▸  No minimum bids or reserve prices
▸  Test and inspect on-site
▸  Open to the public, free registration

Financing & leasing available
Up to 100% financing, with no money 
down.

Montreal, QC
Sep 22–23 (Thu–Fri) 8 am
Location
1373 Rue Briere  
Mont-Saint-Hilaire, QC J3H 6E9

More items added daily
Call about selling: 450.464.2888

Toronto, ON
Sep 28–29 (Wed–Thu) 8 am
Location
3 Manchester Court 
Bolton, ON L7E 2Y1

More items added daily
Call about selling: 905.857.2422

     See complete listings at  rbauction.com   
MV Dealer No. 4585592, Dealer License #69767. OAC. Terms & Conditions apply. 
See rbauction.com/financing

Special limited-time financing offer! No payments for 120 days*
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for savings with the MICHELIN® X® LINETM EnergyTM tires, which are dedicated to  
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WASHINGTON, D.C.

The Environmental Protection Agen-
cy (EPA) and the US Department of 
Transportation’s National Highway 
Traffic Safety Administration (NHS-
TA) revealed the final Phase 2 green-
house gas rules for heavy-duty trucks 
and engines Aug. 16.   

The final rule is a whopping 1,650 
pages and aims to further reduce 
greenhouse gas emissions and fuel 
consumption by medium- and heavy-
duty vehicles and engines. The new 
rule outlines four separate standards 
for each of the regulatory categories 
of heavy-duty vehicles: combination 
tractors; trailers used in combination 
with those tractors; heavy-duty pickup 
trucks and vans; and vocational ve-
hicles. As well, the rule outlines sepa-
rate standards for engines that power 
combination tractors and vocational 
trucks. It also clarifies the classifica-
tion of natural gas engines.

The new rule will be applied to me-
dium- and heavy-duty vehicles manu-
factured for model years 2019 through 
2027. The EPA and NHSTA have esti-
mated that over the life of the Phase 2 
rules, more than a billion metric tons of 
CO2 and two million barrels of oil per 
day by 2027 will be saved. They added 
the new standard will save medium- 

and heavy-duty truck owners $170 bil-
lion over the life of the standards.

Both agencies say the final standards 
are cost-effective for consumers and 
businesses, adding the buyer of a new 
long-haul truck in 2027 will recoup the 
investment in fuel-efficient technolo-
gies in less than two years through fuel 
savings. Following the announcement, 
many US trucking companies and as-
sociations applauded the rules.

The Heavy Duty Fuel Efficiency 
Leadership Group –  comprised of six 
major American heavy-duty fleets 
– released a statement that outlined 
their praise for the final rule.

“The continued focus on improving 
fuel efficiency will unlock new inno-
vations that protect our environment 
and spur economic growth,” said In-
dra K. Nooyi, chairman and CEO of 
PepsiCo. “The steps we have taken to 
boost the efficiency of our fleet across 
PepsiCo have significantly reduced 
emissions while lowering our operat-
ing costs, and we are committed to do-
ing much more. We thank the Admin-
istration for its leadership on this issue 
and believe these new standards set 
the stage for continued progress.”

“We’ve long supported standards that 
reduce emissions and improve the en-
vironment, particularly in the commu-
nities where we operate. That’s why we 
support the new Phase 2 standards for 
medium and heavy-duty trucks. It’s a 
win-win for our industry, our customers 

and communities – reducing emissions 
and saving fuel and money,” added Da-
vid Steiner, CEO, Waste Management. 
“Having invested in approximately 
6,000 natural gas trucks so far, we’ve al-
ready seen the benefits of new advanced 
technologies and have eliminated the 
need for 8,000 gallons of diesel fuel per 
year, per vehicle. We’re fully committed 
to continuing the transition of our fleet 
to natural gas.”

The American Trucking Associations 
added it was “cautiously optimistic” 
about the Phase 2 rules achieving the 
targets set out by the Administration.

“While today’s fuel prices are more 
than 50% lower than those we expe-
rienced in 2008, fuel is still one of the 
top two operating expenses for most 

trucking companies,” said ATA presi-
dent and CEO Chris Spear. “That’s 
why our industry has worked closely 
with both the Environmental Protec-
tion Agency and the National Highway 
Traffic Safety Administration over the 
past three-and-a-half years to ensure 
these fuel efficiency and greenhouse 
gas standards took into account the 
wide diversity of equipment and oper-
ations across the trucking sector.”

ATA vice-president Glen Kedzie add-
ed he is pleased the ATA’s concern with 
adequate lead-time for technology de-
velopment and flexibility have been 
heard and included in the final rule.

Truck maker Daimler Trucks North 
America (DTNA) also voiced its ap-
proval for the new standards. It stated 
the company is pleased the new stan-
dards allow the industry a decade to 
phase in technical changes.

“The US is facing significant chal-
lenges regarding GHG reduction as well 

as its continued dependence on foreign 
oil. DTNA will continue to work closely 
with the EPA, NHTSA, and our partners 
to develop new solutions that will have 
a positive environmental impact and 
fuel efficiency gains for our customers 
that are harmonious with the Phase 2 
standards,” said Martin Daum, presi-
dent and CEO, DTNA. 

Canada is adopting its own GHG 
rules, which are expected to widely 
mirror those implemented in the US. 
However, concerns remain that the 
Canadian rules will not adequately 
take into consideration the wider vari-
ety of configurations allowed here.

“We have to go about it intelligently,” 
Canadian Trucking Alliance CEO Da-
vid Bradley told an audience at a Peo-
pleNet conference late last year. “Cana-
da is way behind in terms of developing 
the policy and framework and I,  for 
one, don’t like Canadian laws being de-
veloped by US congress.” 

Green light for next round of greenhouse gas standards
Industry lauds next round of emissions  

standards, which will improve fuel economy

Canada is way 
behind in terms 
of developing 
the policy and 
framework.”
David Bradley, CTA
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GET HEALTHY
INCREASE ENERGY
BOOST MORALE
TEAM BUILDING

HEALTHY FLEET
STEP CHALLENGE

HERE IS WHAT OTHER COMPANIES ARE 
SAYING ABOUT THE CHALLENGE:

“I’ve lost 30 pounds in the
process and am currently in 
marathon training. Had it not
been for the Healthy Fleet 
Challenge I doubt any of this
would have happened.”
Les Rozander, Trimac

“The Healthy Fleet Challenge
allows for healthy competition
within the Transportation 
Industry with a common goal to 
promote wellness and being 
more active!”
Mario DaSilva, Challenger

THE CHALLENGE RUNS FROM SEPTEMBER 1st – SEPTEMBER 30th 2016
SEND US AN EMAIL IF YOU WOULD LIKE TO SET UP A TEAM FOR YOUR COMPANY

EMAIL: WEB: 
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KIRKLAND, WASHINGTON

“It’s good to be back in Seattle,” avowed 
Kenworth Truck Company’s recently-
appointed general manager Mike Dozier 
during a press event Aug. 12 from his 
new office in Kirkland, Wash.

Dozier, who is also vice-president of 
Paccar, returned to US soil in April fol-
lowing a three-year stint Down Under 
as the managing director of Paccar Aus-
tralia, where the 28-year Paccar veteran 
said he learned a great deal about the 
company and its customer base.

“Short from my first year, it was the 
first time in my career where essential-
ly everything was new,” Dozier said of 
when he initially arrived in Australia. “It 
was new customers, new dealers (and) 
from a supply base, it’s all new contacts, 

so that was an opportunity to really 
learn, so my approach was that I spent a 
lot of time on the road.”

Through his travels, Dozier said he 
came to realize just how large the coun-
try of Australia really is; essentially the 
same size as the continental US, but 
with a fraction on the population.

“That scale and population densi-
ty,” he said, “you begin to understand 
how the transport industry had evolved 
in Australia in comparison to North 
America.”

Though he said ‘road trains’ do exist 
in Australia, they are not the predomi-
nant mode of commercial vehicle trans-
portation in the country.

“Multi-combinations, doubles and 
triples are very prevalent,” Dozier ex-
plained, “and you begin to understand 

why, with the low population and mass 
distances to cover with a road infra-
structure that is good, but not as devel-
oped by any means as what we have in 
the US and lower portions of Canada.”

With the predominance of doubles 
and triples, Dozier said hiring practices 
in Australia are a bit different from back 
home, as drivers need to be more “high-
ly trained” to drive the common 65-90 
metric ton B-doubles.

From December 2004 to August 2008, 
Dozier was Kenworth’s chief engineer, 
and as an engineer, he said he is pas-
sionate about the product.

“I like trucks and I always have and 
so it’s an opportunity to really get in and 
understand how transport companies 
run their businesses a little bit different-
ly,” he said of his time in Australia.

While an engineer with Kenworth, 
and prior to his departure for Australia, 
Dozier worked on the project that result-
ed in the release of the company’s T680 
and T880 models, which have become 

such popular vehicles for Kenworth that 
it announced it would cease production 
of the admired T660 truck at the end of 
2016 (see pg. 21).

“It’s not often in a career in this indus-
try you get to see an entirely new prod-
uct platform come to life,” Dozier said. 
“The growth of those products to essen-
tially 80% of what we build today, being 
those 680 and 880 platforms…it’s some-
thing we are very proud of.”

Asked about the attitude Down Un-
der compared to North America when it 
comes to the acceptance and availabil-
ity of new technologies, Dozier said with 
16 heavy-duty manufacturers selling in 
the country, the vast majority not only 
provide similar technological options as 
in the US and Canada, despite not hav-
ing as dense a 
population, but 
offer a larger pool 
of choices.

“The ma-
jor players in 
all markets are 
there with their 
heavy-duty prod-
ucts,” Dozier 
said. “So what 
you see is more 
of a comparison 
and assessment of technologies…so it 
is arguably one of the most competitive 
markets in the world.”

Speaking about matters closer to 
home, Dozier said the outlook for the 
company looks stable.

“We came off of 2015, it was a big pro-
duction year for everybody…the fleet is 
as new as it’s been in a long, long time,” 
he said. “We had some softening of the 
economy and I don’t think we’ll see any 
radical changes there, but I think we’ll 
see 2017 being a continuation of 2016 
as we normalize those numbers of new 
versus used.”

With revenue so far of $8.7 billion, 
Dozier said he feels good about the first 
half of the year, which capped off 111 
years for Paccar of ‘very superior perfor-
mance’ and the 77th year of net profit.

“I think we’re certainly looking at 
2016 as a good year,” he said, “but re-
quiring more focus than perhaps last 
year did. With the year overall, we’re 
looking at a good year. Certainly things 
have come off slightly since last year, 
but from a standpoint when we look at 
the metrics, fundamentals, GDP growth 
through the second quarter, we do have 
growth…we have an economy that con-
tinues to grow.” 

Kenworth welcomes Dozier back to US soil
Three years with Paccar Australia was a 

learning experience for new Kenworth GM

Mike Dozier

US truck tonnage 
drops in July
ARLINGTON, VIRGINIA

The American Trucking Associations’ ad-

vanced seasonally adjusted For-Hire Truck 

Tonnage Index decreased 2.1% in July, fol-

lowing a revised 1.6% decline during June. 

Compared with July 2015, the index rose 

just 0.3%, the smallest year-over-year gain 

in 2016. In June, the year-over-year increase 

was 2.1%. Year-to-date, compared with the 

same period in 2015, tonnage was up 3.2%.

“On a monthly basis, tonnage has de-

creased in four of the last five months and 

stood at the lowest level since October dur-

ing July,” said ATA chief economist Bob 

Costello. “This prolonged softness is consis-

tent with a supply chain that is clearing out 

elevated inventories. Looking ahead, expect 

a softer and uneven truck freight environ-

ment until the inventory correction is com-

plete. With moderate economic growth ex-

pected, truck freight will improve the further 

along the inventory cycle we progress.” 

1 855 327 9757  |  trailerwizards.com

RENTAL   |   LEASING   |   SALES   |   STORAGE   |   PARTS   |   SERVICETRAILER

Safe, dependable  
& professional 

25+ locations 
across Canada

Giving you convenient, 
coast-to-coast coverage

25,000+ diverse 
rental & lease trailers

Delivering the trailer you need,  
when you need it

50+ years  
of expertise

Providing you award 
winning trailer solutions

Make Trailer Wizards 
your first call.
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Turnover at large 
truckload fleets 
hits five-year low
ARLINGTON, VIRGINIA

The American Trucking Associations 
(ATA) has revealed the turnover rate 
at truckload fleets fell six points to 
83% in the second quarter – the lowest 
point since the second quarter of 2011.

“The continued decline in the turn-
over rate reflects the continued chop-
piness in the freight economy,” said 
ATA chief economist Bob Costello. 
“As we hopefully approach the end of 
this period of elevated inventories lat-
er this year, freight demand will pick 
back up leading to increased demand 
for drivers and higher turnover rates 
in the future.”

The turnover rate at smaller truck-
load fleets fell nine points to 79%, its 
lowest point since the third quarter of 
2015. Turnover at less-than-truckload 
carriers rose four points to 12%.

“Though the turnover rate contin-
ues to fall at truckload carriers, find-
ing enough qualified drivers remains 
a concern for many carriers,” Costello 
said. 

Class 8 truck, 
trailer orders 
continue to slump
FTR revealed the preliminary Class 8 
net orders for August came in at 14,000 
units – just above expectations and a 
36% jump from July numbers.

However, the Class 8 order activ-
ity for August was the weakest for that 
month since 2010 and down 35% year-
over-year. Class 8 orders for the last 12 
months have totaled 206,000 units.

“There is nothing unusual about the 
order numbers in August,” said Don 
Ake, vice-president of commercial ve-
hicles at FTR. “We expected orders 
to average around 12,000 per month 
in the July-August period and taken 
as a whole, they did. There were less 
cancellations in August, making the 
month look a little better than July. 
July will be the lowest order month of 
the year, which is typical. Market con-
ditions did not deteriorate nor improve 
in August. Fleets are now busy evalu-
ating their truck requirements for 2017 
in an uncertain freight environment.  
September orders should remain mod-
erate, with October orders giving the 
first indication of expected market 
conditions for next year.”

Meanwhile, trailer orders slumped in 
July to 10,147 units, according to the lat-
est data from ACT Research, marking 
the lowest total since January 2010.Or-
ders were down 25% month-over-month 
and 50% year-over-year, ACT reports.

“The second half of the year opened 
on a disappointing note; net orders of 
10,147 trailers were the lowest month-
ly volume since January 2010,” said 
Frank Maly, director, commercial ve-
hicle transportation analysis and re-
search at ACT. “Low freight rates along 
with slow demand appear to have 
brought contemplation of fleet overca-
pacity to the forefront, causing fleets 
to re-assess their equipment needs for 
the short and medium terms.”

He added the impact of that attitude 
shift was exacerbated by the usual 
mid-summer seasonal order trough. 
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By James Menzies
MOUNT VERNON, WASHINGTON 

The Peterbilt truck brand was born to 
meet the needs of northwestern US 
loggers, so it was only fitting that my 
opportunity to drive the 567 Heritage 
came to fruition at the Paccar Techni-
cal Center in Mount Vernon, Wash.

The 567 Heritage resurrects the 
classic styling drivers and owner-op-
erators fondly remember, in a package 
that’s also decked out with modern 
features that make the truck comfort-
able and efficient to operate compared 
to the good ol’ days. It’s the best of 
both worlds, really, and if drivers don’t 
mind sacrificing a little bit of on-high-
way fuel economy compared to the ul-
tra-aero 579, it’s a truck that’s fit to do 
a wide variety of jobs, while looking 
good doing it.

“Peterbilt’s Model 567 Heritage el-
evates the classic styling of Peterbilt 
with a package of unique features that 
will command attention on highways 
and jobsites,” said Darrin Siver, Peter-
bilt general manager, when the truck 
was introduced this June.

This is a custom truck for those who 
want to leave the customizations to 
professional designers and order style 
in one convenient package. It’s a set-
forward front axle (SFFA), which Pe-
terbilt claims makes it the industry’s 
most modern SFFA truck. Modern 
and classic are terms that can both be 
used freely when describing the 567 
Heritage.

The truck can be ordered as a day 
cab or with a 72- or 80-inch sleep-
er. My 567 Heritage (for the day, I 
can only wish it was permanent) had 
a spacious, well-appointed 80-inch 
sleeper. There was no mistaking this 
was no ordinary truck. Everything 
from the wood paneling on the dash 
was upgraded in this model. The high-
end leather seats served as a constant 
reminder that I was operating a luxu-
ry vehicle. Accent stitching could be 
found on the steering wheel and seats 
while the Heritage logo was embroi-
dered into the headrests and back of 
the bunk. Door pads with wood brown 
trim rounded out the interior design.

The exterior was painted in Peter-
bilt’s newest color: Legendary Red. 
This color has a certain glimmer-effect 
that other reds just don’t match. It was 
achieved by mixing tiny glass particles 
into the paint, giving it a bass boat-
type shimmer. It really sparkled under 
the bright sun.

The exterior of the 567 Heritage is 
sure to turn heads. It features subtle 
Heritage badging (the first 567 will be 
numbered) and not so subtle splash-
es of chrome, including the air intake 
bezel and metal hood latches. A bright 
bumper, grille bars, exhaust stacks, 
mirrors and sun visor add to the 
truck’s distinctive exterior. Every bit of 
this truck’s exterior shined. 

It also featured pod-style headlights, 
which allow for easy bulb replacement 

and give the truck a bold face. 
As for how the truck drove, no ques-

tion there, handling fell into the mod-
ern category. We sought out some of 
the roughest country roads near the 
Tech Center and the Peterbilt front air 
leaf suspension evened out the bumps 
as well as could be expected. We were 
pulling a loaded 48-ft. van trailer. 
On the highway, the truck offered a 
smooth, quiet ride. 

Power came from the Paccar MX-13 
engine rated at 500 hp and 1,850 lb.-
ft. of torque but Cummins engines are 
also offered. Disc brakes on the front 
and rear axles provided exceptional 
stopping ability but the brakes were 
rarely needed on this drive thanks to 
the excellent engine braking capabili-
ties of the MX.

The transmission was an Eaton 
Fuller MXP-series UltraShift Plus, de-
signed for heavy-duty performance. 
This transmission can handle any-
thing you throw at it, and has no pub-
lished maximum GVWR. The dash-
mounted shifter opened up plenty of 

room between the seats for a cooler or 
unimpeded access to the sleeper. The 
bunk is another area where modern 
trumps classic, with a flat panel TV 
mount and 1.8 cubic foot refrigerator. 

Visibility out of the expansive one-
piece curved windshield left no room 
for complaint. The brightness of the 
digital gauges – everything from en-
gine oil temperature to air suspension 
pressure – on the SmartNav screen 
popped out. But the driver can also 
use SmartNav for navigation or info-
tainment purposes. 

Peterbilt expects this truck to be 
popular in vocational applications 
where the majority of time is spent on-
highway. Think tanker, flatdeck or oil-
patch. You’ll surely see a few of these in 
Alberta when commodity prices recov-
er. It’s also an attractive reward truck 
that image-conscious fleets could hand 
over to their top-performing drivers. 
It’s hard to imagine a frowning face be-
hind the wheel of the 567 Heritage. Pe-
terbilt is now taking orders for and pro-
ducing the 567 Heritage. 

Driving the Peterbilt 567 Heritage truck
Old meets new with 
classic-styled throwback

Peterbilt’s 567 Heritage combines modern comforts with traditional styling. Inset, special 567 Heritage badging.
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fleet and investigate poor performing 
trucks.

Virtual Technician will be offered 
for five years on the new Cascadia 
with no subscription fees. Customers 
will also be able to receive remote en-
gine updates and will be able to select 
a new Detroit Analytics service that 
aims to convert data from the fleet 
into meaningful information.

The interior has been completely re-
designed. Kary Schaefer, general man-
ager, product marketing and strategy, 

said Freightliner worked closely with 
interior design firm Teague, which 
specializes in designing small spaces 
and has done such work with Boeing. 
LED lighting is standard on the inte-
rior and exterior of the new Cascadia 
and dimmer switches allow drivers to 
adjust the bunk lighting.

Two seats and a table provide a 
comfortable workspace or dining area 
but they fold away to allow a Murphy 
bed to be deployed in about six sec-
onds. In single bunk sleepers, driv-
ers enjoy a redesigned “loft” area with 
ample upper storage and larger areas 

Detroit Assurance 4.0 debuts in new Cascadia
By Derek Clouthier
COLORADO SPRINGS, COLORADO 

As part of the unveiling of its new Cascadia truck, Freightliner launched the lat-
est version of Detroit Assurance 4.0, a suite of active safety systems. Detroit As-
surance 4.0 offers customers several driver-assist controls, an interactive dash 
display, as well as safety features like active brake assist, adaptive cruise control 
and lane departure warning.

“We are driven to find and develop the right solutions that maximize truck, pow-
ertrain and driver performance,” said Kary Schaefer, general manager of marketing 
and strategy for Freightliner. “That dedication goes beyond fuel savings; it also centers 
on active safety systems like Detroit Assurance that protect everyone on the road.”

Assurance is integrated with the Detroit engine, transmission, braking system and 
dashboard to provide drivers with enhanced safety and collision mitigation technol-
ogy. There is also an optional video-capture feature that records safety-related events 
for 20-30 seconds before, during and after an incident, which is available through the 
Bendix SafetyDirect web portal, which the company said helps inform fleet managers 
of possible driver training opportunities.

“There are so many challenges that drivers face on the road today, including the 
performance of other drivers and road conditions,” said Schaefer. “We will continue to 
improve our safety offerings to help drivers return home accident-free.”

I was part of a test drive that demonstrated Detroit Assurance 4.0 in action in a 
Freightliner Cascadia in Colorado Springs, Colo., Sept. 1, and along with providing a 
smooth ride, the vehicle, while utilizing the adaptive cruise control feature, was able to 
maintain not only a steady speed on various road grades, but also a safe distance from 
other vehicles on the highway, all while in cruise control.

Even coming off the highway on an exit ramp, Assurance was able to continuously 
reduce the speed of the Cascadia, recognizing the slower-moving vehicles ahead.

The truck was able to maximize its fuel efficiency by lowering its rpm depending on 
the grade of the road, minimizing them while on a down or level slope and producing 
more power while traveling uphill to maintain the set cruising speed.

When the driver approached a vehicle from behind, Assurance was able to provide 
a notification when they were traveling too closely and reduce speed to back away and 
maintain a safe distance.

Fleets can set a following distance with the adaptive cruise control feature between 
2.6 and 3.4 seconds in set intervals, depending on various driving conditions.Assur-
ance 4.0 tracks up to 40 objects simultaneously, up to 825 feet in front of the truck.

Coming standard is the radar system, with active brake assist, full braking on sta-
tionary objects, moving pedestrian warning, adaptive cruise control and tailgate 
warning. The camera system is optional, which provides lane departure warning and 
video capture via Bendix SafetyDirect.

Detroit Assurance 4.0 integrates into Freightliner’s new Cascadia equipped with a 
Detroit engine with either a DT12 or manual transmission. 

for clothing, TV, microwave and refrig-
erator.

“Driver turnover and wages are a big 
part of fleet costs,” said Schaefer. “We 
wanted to develop a truck that drivers 
are proud to drive. We want to think of 
it as a tool for attracting and retaining 
new drivers for fleets.”

The sleeper is also configurable for 
team drivers. A new telescoping ladder 
allows safer and easier access to the 
top bunk and folds neatly away when 
not in use.

The new driver display is extremely 
vibrant, and uses bright colors to com-
municate important messages to the 
driver. Fault code information is pre-
sented in plain English (or French, or 
Spanish) instead of by code. Also new 
is a fully adjustable steering column.

“We spent a lot of time on the dash 
layout trying to understand where 
the placement of switches and gaug-
es need to be for different heights and 
sizes of drivers,” Schaefer noted.

A third door seal has been added to 
reduce noise and a redesigned sus-
pension offers a smoother ride. A new 
thinsultate insulation package is also 
now available. The AeroX package of-
fers a full set of low-to-the-ground 
fairings, which would appear at first 
glance to be impractical in a Cana-
dian winter. But officials said the low 
front air dam was tested extensively in 
a Minnesota winter and it was able to 
snap back into place undamaged af-
ter making contact with snow and ice. 
The truck can be ordered without the 
low air dam but it contributes up to a 
1% improvement in fuel economy.

The new Cascadia will be available 
with Detroit Assurance 4.0, an up-
dated collision mitigation system that 
will now be able to identify pedestri-
ans and apply partial braking. The 
radar range has been extended by 50 
meters.

The truck was also built for easi-

er serviceability. The input of techni-
cians was sought and applied to the 
design, according to Toby Faulkner, 
program leader for the new Casca-
dia. Some of the design attributes that 
were based on technician feedback 
include a two-piece, easy to remove 
front bumper that can be removed in 
two minutes. All electronic control 
units (ECUs) are now housed together 
in an electronics vault accessible from 
inside the cab. The HVAC is also easier 
to get at through a panel on the top of 
the dash.

The new Cascadia will enter pro-
duction in early 2017 with produc-
tion ramping up in the second quarter. 
It will cost approximately US$15,000 
more than today’s basic Cascadia 
model, depending, of course, on how it 
is spec’d. 

But even with the upcharge, a 19% 
fuel economy improvement from the 
original base Cascadia is something 
many fleets will find difficult to ig-
nore. And the gap could widen. 

Schaefer said the truck was built 
with the potential to add further fuel 
economy improvements every couple 
years. 

Continued from page 1

New Cascadia expands Freightliner’s on-highway product line

The new Cascadia boasts improvements in aerodynamics and powertrain 

integration, providing a significant fuel economy increase.

The new Cascadia.
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By Derek Clouthier
KIRKLAND, WASHINGTON 

Kenworth held a press event at its Kirk-
land, Wash. headquarters Aug. 12, where 
it highlighted several company initia-
tives, including the launch of a more 
fuel-efficient T680 Advantage day cab, 
bidding adieu to an old favorite and how 
the year has been shaping up so far. Mike 
Dozier, general manager of Kenworth 
and vice-president of Paccar, said the 
first half of the year has been profitable.

“We feel very good about the first half,” 
Dozier said of Kenworth and Paccar’s 
2016 numbers. 

Dozier said the company’s year-end 
sales numbers have been adjusted to bet-
ter reflect the current market, with initial 
overall sales estimates going into 2016 
between 260,000 to 280,000 units be-
ing downgraded to between 220,000 to 
240,000. Kenworth also made a number 
of adjustments on the manufacturing 
side to be ‘well positioned’ to fit produc-
tion with where the market sits.

Dozier said fleet profitability has con-
tinued to be positive, despite not be-
ing on the same level as 2015. Part of the 
growth seen this year, Dozier said, is 
thanks to positive performance in the 
construction sector. Freight tonnage also 
continues to climb, but rates can be a 
concern for some.

“We noted freight rates in yellow,” 
Dozier said. “That’s one thing we hear 
from customers, that the common theme 
is rate pressures. That highlights that it’s 
so important to be close to the custom-
er and understand their businesses and 
how we can help them be more success-
ful, because those rate pressures obvi-
ously translate into the overall success of 
their businesses.”

T680 Advantage day cab

Kenworth highlighted its new T680 Ad-
vantage day cab, which offers an opti-
mized powertrain with the 2016 Paccar 
MX-13 engine or Paccar MX-11 and the 
Eaton Fuller Advantage Series 10-speed 
automated transmission. 

It also features superior aerody-
namics to help the powertrain with 
improved fuel efficiency, which Kevin 
Baney, Kenworth chief engineer, said 

offers a 6% improvement, 5% com-
ing from the powertrain and 1% from 
aerodynamics.

“We’ve leveraged some of the key 
fuel-efficiency optimization specifica-
tions and special aerodynamic treat-
ments on the Kenworth T680 Advantage 
76-inch sleeper – our most fuel-efficient 
truck – and brought them to the day cab 
market,” added Kurt Swihart, Kenworth 
marketing manager. “Customers who 
purchase new T680 day cabs will receive 
real-world, fuel economy benefits from 
these specifications and key aerodynam-
ic features designed to help maximize 
operating efficiency.”

Baney said the company delivered an 
improvement of 15% when it comes to 
fuel efficiency since 2013 and has more 
planned for next year. Kenworth has also 
optimized the trailer gap on its new mod-
els, releasing flared fairings, and placed 
the fuel fill under the sleeper to allow 
more space around the frame rail.

“This year, we’ve done a lot for custom-
ers that needed flexibility,” Baney said. 
“One of the things we’ve heard loud and 
clear from customers is that they need 
the ability to package around things like 
chain anchors and APUs.”

Kenworth’s T880 day cab also features 
enhanced aerodynamic and powertrain 
features, and was launched Aug. 22.

TruckTech+

Kenworth has also improved its diagnos-
tics with TruckTech+.

“I think the key to TruckTech+ and 
the beauty of the system is in its simplic-
ity,” said Jason Skoog, Kenworth assistant 

general manager for sales and marketing.
The program offers diagnostics on the 

vehicle in real-time, allowing the driver 
to avoid serious damage to their truck as a 
result of driving the vehicle while there is 
a fault that needs addressing.

“Our customers tell us that a lot of times 
what happens before you get remote diag-
nostics is you get a driver who sees a light 
and they do one of two things – they take 
immediate action, which can potentially 
be an overreaction, or they do the oppo-
site and they ignore it, and they continue 
driving, which can cause a major problem 
down the road,” Skoog said.

He added that due to the simplicity of 
TruckTech+, drivers tend to take the right 
action, which leads to better uptime for 
the entire fleet because they don’t run into 
a major scenario that can sideline a truck. 
Kenworth now has 18,000 units with 

TruckTech+, and a vehicle lineup that has 
logged more than 600 million miles.

Farewell, old friend

Kenworth announced the end of one of 
the company’s biggest sellers – the T660.
After a decade in production, only 500 
more units of the T660 will be produced 
before the sun sets on the vehicle by the 
end of 2016.

“The Kenworth T660 has been a fantas-
tic truck for our customers with more than 
60,000 T660s sold since its introduction 
in 2007,” said Skoog. “Due to its popular-
ity, we continued to offer the T660 after 
introducing the award-winning T680 four 
years ago. Since that time, more and more 
T660 customers have converted to the 
T680.  We want to give our excellent cus-
tomers one last chance to own this indus-
try favorite.” 

Kenworth introduces new T680 Advantage day cab, to retire T660

Kenworth has brought improved aerodynamics to its T680 day cab.
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By Derek Clouthier

MOUNT VERNON, WASHINGTON 

During a press demonstration in the Se-
attle, Wash. area Aug. 11-13, Kenworth 
gave attendees the opportunity to hop in 
a truck equipped with Bendix Commer-
cial Vehicle Systems’ Wingman Fusion, 
a driver assistance product aimed at in-
creasing the safety and braking abilities 
of commercial vehicles.

We’ve all read about the move tech-
nology has been making toward a fully-
automated system, and the challenges 
that have accompanied the effort – one 
needs only look at the incident in Florida 
last May, when a person was killed after 
putting their Tesla vehicle into autopilot 
mode and the car failed to recognize a 
white tractor trailer against a bright sky. 
But the Wingman Fusion is not intended 
to operate a truck, it’s only meant to assist 
the driver when danger lies ahead.

“This system is designed to help driv-
ers keep their trips safe and uneventful, 
and do it with minimal interference,” 
said Jason Skoog, Kenworth assistant 
general manager for sales and market-
ing. “Bendix Wingman Fusion can help 
drivers maintain safe distances, miti-

gate collisions with other motorists who 
change lanes suddenly, and safely oper-
ate in rapidly changing and difficult-to-
see conditions like snow, rain, fog, dust, 
or smoke.”

I was able to experience the Wingman 
Fusion in action first-hand, and not just 
from a spot on the side of Paccar’s test 
track in Mount Vernon, Wash., but from 
inside the truck.

The first of many features of Wing-
man Fusion I was able to see, was what 
happens when a driver is following an-
other vehicle too closely.

Using radar, a camera, the vehicle’s 
braking system and Bendix’s Safety-
Direct system, Wingman Fusion quickly 
recognized the car in front by detecting 
the distance between the truck and oth-
er vehicle. Suitable following distances 
can be set to nine different distances to 
fit a fleet’s specific needs. It also chang-
es from city to highway mode once the 
truck reaches a traveling speed of 37 
mph (60 km/h).

When the alert was ignored, and the 
truck continued at the same speed ap-
proaching the slower-moving vehicle, 
it automatically braked to avoid a rear 
collision. 

Next was speed recognition. As we 
traveled around the 1.5-mile track at 37 
mph, we passed a speed sign that in-
dicated a 30 mph limit, which Wing-
man Fusion acknowledged, notifying 
the driver that he was driving too fast. 
Though Wingman Fusion does recog-
nize speed limit signs in Canada, the US 
and Mexico, it does not identify limits in 
construction or school zones.

Fusion also tells the driver if they 
make a lane change without signaling, 
which could indicate the move was un-
intentional. The most dramatic moment 
during the three-lap demo around the 
track was stationary vehicle braking to 
avoid a rear-end collision.

This was partially exhibited during 
the first and second loop – the first trav-
eling rather slowly and the other allow-
ing the driver to maneuver around the 
parked vehicle – but for the final demo, 
we were traveling around 37 mph and 
came to a hard stop to avoid a collision.

As Skoog mentioned, Wingman Fu-

Testing your faith 
in technology

Kenworth demonstrated the Bendix Wingman Fusion collision mitigation 

system at a recent press event in Washington State.
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sion can detect stationary items and is-
sue following distance alerts even in 
low-visibility situations by using the ra-
dar, but the camera sees what the driver 
would see, so caution is recommended 
when driving in fog, snow or smoke.

I asked whether Fusion, given the 
hard-braking nature of the track demo 
on dry pavement, would work well in 
Canada’s snowy conditions, where slick, 
icy, snow-covered roads are an issue for 
a good part of the year. I was told be-
cause the detection distances can be ad-
justed to assorted distances, Wingman 
Fusion can help initiate the braking sys-
tem much sooner on slippery roads. But, 
because the system is not intended to 
replace the driver, but rather help them 
drive safer, different road conditions 
tender varying results.

Wingman Fusion is an evolution 
of the previous Wingman Advanced. 
Though it is not standard in Kenworth’s 
Class 8 trucks, Fusion is in about 30% of 
T680 models.  

Riding in a Kenworth truck equipped with 
Bendix Wingman Fusion a jolting experience
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Michelin’s. Call

2017 NEW REMTEC 59,000 Lts, 6 compts, TC-306 petro-
leum, Michigan/ Ont. 5 axle.  Call

UNIT 10249 – 2000 TREMCAR 8500 I.G. DOT-407, stainless 
one compt. c/w food grade stainless rear cabinet hydraulic 
pump. Included all new tests and safety. Call

UNIT 9830 SELECTION OF (3) Non-RTAC, aluminum, multi 
compt B-trains, Spring ride, alum. wheels. Well priced. Call

UNIT 10260 – 2017 NEW REMTEC 49,000 Lts, TC-406, con-
vertible aluminum insulated with heat coils, pump-off line, 
Michelin’s. Call

NEW 2017 TREMCAR 8400 USG, DOT-407 stainless one 
compt. tridem with disc brakes, Michelins, well equipped 
unit.

NEW 2017 TREMCAR 8400 USG DOT 407 stainless one

UNIT 10266 – 2009 TREMCAR 26,500 Lts, 2-compt. 
Stainless sanitary non-code with  hyd. 3’’ pump in rear 
caninet.

SELECTION OF (2) TREMCAR 8500 I.G. insulated s/s DOT 
407 quads, recent trades, all have been thru the shop, new  
safeties & B 620’s, located in Oakville & Laval. Call

UNIT 10160 – 1990 HUTCH 27,000L, aluminum single 
compt, non-code pup, 72’’ spring ride, O.A length 27’. 
Safetied.

UNIT K345 – 2006 TREMCAR 8500 I.G. DOT-407 stainless 
one compt quad with self-steer axle, very clean unit. Call

BURLINGTON BRANCH
4420 South Service Rd.

Call Kevin Brown, Mario Sosic
1-800-268-1456 • (905) 465-1355

OVER 200 NEW & USED TANK TRAILERS FOR  SALE • LEASE • RENT

SELECTION OF 1997-97 TREMCAR 6400 I.G. DOT-407 in-
sulated one compt quads with stainless frames and new  

inspections. Clean solid units. Call

SELECTION OF 1997 97 TREMCAR 6400 I G DOT 407 in

MONTREAL BRANCH
Call Ron Laberge, Camille Pettinato, 

Sylvain Lavoie
1-800-363-2262 • (514) 323-5510

SALES - SERVICE - PARTS 
for REMTEC, TREMCAR, 

J&L TANK inc.

Canada’s Largest
Tank Trailer DealerTankmart International

Rental Units and Service at both Branches

Feature Unit of the Month
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Team of experts with over 9 years of experience 
in modification of 10 to 12 wheels (new & used).
Specialized welding.
Specialized straightening.
Transformation of sleeper into single tractor.
Frame modification (shorten/lengthen).
Transport Canada level 1, 2 and 3 certification.
Sales, parts & service on Brandon and Lanau truck bodies.
Sales, parts & service on Larochelle equipment (plow equipment, 
spreader bodies).
Bee line laser alignment for 10 and 12 wheelers & trailer.

Tel.: 819-643-6565  •  Fax: 819-643-9559  •  1730 Atmec Gatineau, QC, J8R 3Y4
    www.cconversion.com

2007 VOLVO VT
D16 ENGINE, 625 HP, 2050 TORQUE, 14.6/46 
AXLE(S), SUSPENSION PRIMAXX 46 000 LBS,
18 SPEED TRANSMISSION, NEW LUMBAR SEATS, 
HARDWOOD FLOOR, WOODGRAIN DASH AND 
STEERING WHEEL, ENGINE AND TRANY COM-
PLETELY REBUILT, 3.42 RATIO, UNIT IS MINT  
TRAILER: 53 FT, RB-SUNNYBROOK BRISTOL  
BAY MODEL, 3 TIP OUTS, 23000 LBS AXLES (3).

2013 VOLVO VN
D16 ENG., 550 HP, 20/46 
AXLE(S), I-SHIFT TRANS., 
3.58 RATIO, COMPLETE WET 
LINE KIT, MICMAC BUNK, 
EXTENDED WARRANTY 2019, 
205464 KM.

2015 VOLVO VHD
D13 ENG., 500 HP, 20/20/46 AXLE(S), SWB LINK 
TANDEM STEER, FULL STEER GROSS WEIGHT 
36000 KG, I-SHIFT TRANS., 3.58 RATIO,  
EXTENDED WARRANTY 2020, 116949 KM.

2013 VOLVO VHD (1 of 2)
D11 ENG., 435 HP, 20/20/46 AXLE(S), STEERING 
LIFT, I-SHIFT TRANS., 4.10 RATIO, EXTENDED 
WARRANTY 2018, 207456 KM..

2013 VOLVO VN
D16 ENG., 550 HP, 20/46 AXLE(S), I-SHIFT 
TRANS., 3.58 RATIO, COMPLETE WET LINE KIT, 
EXTENDED WARRANTY 2019, 194270 KM.

2015 VOLVO VHD
D13 ENG., 500 HP, 20/20/46 AXLE(S), 
STEERING LIFT, I-SHIFT TRANS., 3.73 RATIO, 
EXTENDED WARRANTY 2019, 126684 KM.

855-669-7227
1730 rue Atmec, Gatineau, QC 
www.centreducamionrb.ca

CALL FOR PRICING ON ALL TRUCKS 

2006 INTERNATIONAL 
9400 EAGLE
CUMMINS ISX ENGINE, 
450 HP, 12/40 AXLE(S),                                  
EATON 10 SPEED  
ULTRASHIFT RANSMISSION                                  
3.73 RATIO, 1,450,000 KM.

DIVISION OF 144778 CANADA INC.

CCO.indd   1 2016-09-13   4:29 PM



By Sonia Straface
ALLENTOWN, PENNSYLVANIA 

It was all fun and games for trucking 
journalists who were invited to Mack 
Trucks’ 2017 powertrain ride-and-drive 
on Sept. 1 in Allentown, Penn.  Mack 
welcomed trucking press to its Custom-
er Center, where journalists and editors 
were encouraged to get into the shiny 
new trucks and drive them along the fa-
cility’s multiple test tracks and cours-
es. Notably, journalists were invited to 
drive a Mack Granite dump truck along 
the center’s new off-road course and to 
drive around the test track that circles 
the main center in a Mack Pinnacle. All 
trucks were equipped with the compa-
ny’s new 2017 MP-series engines, which 
Mack unleashed earlier this year. Com-
pany representatives claim the new 2017 
engines boost fuel efficiency from 2.1% 
to 8.8% compared to its prior model year 
engines. The trucks driven at the event 
on Sept. 1 had the Mack MP8 engine in 
either 445 or 505 horsepower with 1,860 
lb.-ft. of torque.

“We took our already proven engine 
platform and improved that,” said Roy 
Horton, director of product strategy. “So 
we’ve simplified the maintenance on it 
and…we’ve improved the fuel efficiency 
from 2.5% to 5%. It’s available for order 
now and production starts in October.”

But the event wasn’t just your average 
ride-and-drive.

The Mack team set up a mock road-
eo for the editors to compete in, just 
like the professionals in the National 
Truck Driving Championships. Along 
the main test track, journalists had 
to attempt to successfully complete a 
maneuverability test, where they had 
to drive a fully loaded Mack Pinna-
cle through a set of diminishing cones 
without knocking any over. (I only hit 
one cone on my right hand side – not 
bad for someone who doesn’t drive 
trucks often or hold a CDL). Other tests 
including backing into a simulated dock 
with little clearance on each side and 
a stopping test. (I didn’t do so well on 
those).

Writers were scored on their perfor-
mance. You lost points if you knocked 
over any cones or got stuck in the mud 
and rocks on the off-road course.

But most of all the event really show-
cased all the new features of the trucks 
that Mack is excited about. Like the 

Grade Gripper and its popular mDrive 
and mDrive HD automated manual 
transmissions.

When we took the Mack Granite 
dump truck out for a spin on the center’s 
new off-road track, complete with a se-
ries of difficult and bumpy terrains that 
one could expect in a vocational setting, 
the ride was surprisingly smooth con-
sidering the truck was hauling 70,000 
lbs. When we descended a steep hill on 
the track, Tim Wrinkle, Mack’s con-
struction project manager instructed 
me to come to a complete stop once I 
reached the middle of the hill and re-
move my foot from the brake.

“This is the Grade Gripper at work,” 
he said once we didn’t roll forward and 
stayed in position. “This truck is fully 
loaded at 70,000 lbs and for three sec-
onds, this feature will allow the driver to 
have enough time to move his/her foot 
from the brake to the accelerator.”

On the rest of the test tracks, Mack 

Not your average 
Mack Trucks 
ride-and-drive

Mack executives let trucking journalists test a Granite dump truck on 

Mack’s new off-road course at its Customer Center in Allentown, Penn. 
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executives showed just how easy the 
mDrive was to use. This was a feature 
I especially enjoyed since I can count 
on one hand the number of times I’ve 
driven with a manual transmission. But 
as Stu Russoli, Mack’s highway prod-
uct manager put it, “This isn’t just a 
great product for drivers who have nev-
er driven a manual transmission. It’s 
great for all drivers because now they 
aren’t concentrating on switching gears, 
they’re concentrating on everything else 
around them.”

It worked just a like a car. Press R for 
reverse, D for drive. Or if you have some 
rough terrain or a steep hill to get up 
with a fully loaded trailer, you can push 
the PERF button (short for Performance) 
and let the transmission do the thinking 
and put it in the best gear for you. Or if 
you prefer, you can hit the M button for 
Manual.

“This lets the driver set it into which-
ever gear they want,” explained Wrin-
kle, adding it gives drivers in off-road 
applications a lot more control.

Mack also provided a brief update on 
its Certified Uptime Centers – some-
thing they’ve put a tremendous focus 
on this year. To date, the company now 
has 49 Certified Uptime Centers and 10 
are currently in the application and cer-
tification process. Start to finish, Mack 
says it takes nearly eight weeks for a cen-
ter to be certified because “it’s not just a 
rubber stamp of approval” according to 
John Walsh, Mack’s v.p. of global mar-
keting and brand management.

So far, the company is pleased with 
the certified shops’ results. To date the 
certified shops are increasing repair or-
ders closed by 21%, increasing shop ef-
ficiency by 8%, and cutting the average 
four-day repair time in half. 

 “We don’t offer jobs…We offer Careers”

One position available

WHOLE TRUCK SALES AND  

PURCHASING MANAGER

Looking for an individual to develop wholesale channels and  
source inventory for the retail division of the dealership. Thorough  
understanding of truck specifications, components and valuations is 
required. Prior Class 8 Truck Sales is Preferred.  

SelecTrucks Toronto offers a superior renumeration package including 
company benefits.

For more information please contact Martin Smith 

email martin.j.smith@daimler.com 

or Call 416 700 2025 or simply send your resume.

Can pick up and drop off 20' boxes anywhere horizontally... no lifter required! 
Detachable and interchangeable gooseneck for pick up or tractor use.

SEE THE VIDEO AT: www.harriertrailer.com/video/

CONTACT US TODAY FOR FURTHER DETAILS
416-818-5338 I sales@Zsource.ca I www.Zsource.ca

NEW ONE WAY 20' AND 40' BOXES 
AVAILABLE FOR SALE NOW!

Jimmy
Zborowsky
President

YOUR SOURCE
FOR CONTAINERS

... AND MORE!

Cargo 
Worthy

USED 20' & 40' CONTAINERS

          HARRIER CHASSISNEW

NEW 53' BOXES COMING SOON

Order Today!
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By James Menzies

DALLAS, TEXAS

Chevron revealed on Aug. 25 at the Great 
American Trucking Show its new line 
of CK-4 and FA-4 engine oils, which it 
claims to be the most “comprehensive 
and technologically advanced” oil line in 
its history. The new oils are the culmina-
tion of five years of development and will 
provide stronger performance than to-
day’s CJ-4 oils in key categories, includ-
ing oxidation stability, piston deposit 
control and wear. CK-4 oils in the lineup 
are a straight replacement to today’s CJ-4 
oils and can be used in new and exist-
ing engines. Chevron’s new Delo 400 ZFA 
10W-30 Synbend FA-4, the sole FA-4 oil 
to be offered initially, has been specially 
designed for even greater fuel efficien-
cy in 2017 and future engines. Chevron 
also has in the works a new Delo 400 ZFA 
5W-30 FA-4 oil that will be help engine 
manufacturers meet future emissions 
standards, announced Doug Hinzie, 
vice-president, Americas, with Chevron.

“Our next generation product is al-
ready developed for that future work,” 
Hinzie said during a press conference. 
“OEMs know they have got to meet 
those regulations coming up in the fu-
ture and we are already investing heav-
ily in our HDMO (heavy-duty motor oil) 
product line. As we get to these ultra-
thin, ultra-low-viscosity products, Chev-
ron is working continuously to be a lead-
er in that technology.”

But most customers, Chevron offi-
cials acknowledged, are likely to initial-
ly adopt a single oil strategy and will use 
CK-4 oil across their entire fleet. Chev-
ron has come out with a full line of CK-4 
products to meet these requirements. 
They include:

Delo 400 XSP 5W-30 synthetic: Chev-
ron claims this oil will offer excellent 
low-temperature performance and the 
longest oil drain intervals in the product 
line, as well as maximum fuel economy 
among CK-4 oils. “If you’re operating in 
Northern Canada or Alaska, this offers 
fantastic start-up capability, especial-
ly in the dead of winter,” said Len Badal, 
global Delo brand manager. He said the 
oil will offer up to a 2% fuel economy im-
provement over today’s CJ-4 oils. It can 
also be used in medium-duty vehicles 
and cargo vans with gasoline engines.

Delo 400 XSP 5W-40 synthetic: An oil 
that boasts 20% improved oil oxidation 
resistance and 50% reduction in wear 
compared to today’s CJ-4 equivalents, 
Badal said this oil has been compared to 
competitive 0W-40 viscosity oils and has 
shown equal pumpability at low tem-
peratures.

Delo 400 XLE 10W-30 Synblend: An 
update to its current CJ-4 product, Chev-
ron is claiming a 1% fuel economy im-
provement. It has also been enhanced 
for off-road applications, Badal said, 
bringing the same performance benefits 
to off-highway users that aren’t bound to 
the same emissions-reducing require-
ments as on-highway fleets. Mining, 
agriculture and heavy construction are 
a few of the applications this oil will fit 
into, in addition to on-highway trucking.

Delo 400 XLE 15W-40 Synblend: 
Badal said this is the first 15W-40 ever 
to meet Mercedes’ stringent MB228.51 
pison cleanliness requirements. It also 
offers an opportunity to extend drain in-
tervals 25% further than the maximum 

Chevron rolls out new oils
New oil categories represent the most 
technologically advanced oils ever

OEM-published drain intervals, Badal 
added.

Delo 400 SDE 15W-40 Premium 
Conventional: Expected to be the top-
selling of the new Delo oils, Badal said 
this offering boasts a 38% improvement 
in wear performance and 20% increase 
in total engine life to rebuild compared 
to CJ-4 oils.

To help customers select the most ap-
propriate oil, Chevron is launching a 
new Advisor Service program, which 
will pair customers up with Chevron 
product experts. Those advisors will 
analyze the fleet’s needs and operating 
requirements and then suggest the best 
oil. The program will launch later this 
year and be expanded with new features 
in 2017. Unique packaging has also been 

rolled out to help avoid confusion in the 
marketplace. CK-4 oils will have red 
caps while FA-4 will have yellow. Addi-
tional identifiers will be found on the la-
bels to prevent misfills.

However, Chevron officials point-
ed out putting FA-4 oil in an older en-
gine will not likely result in catastroph-
ic damage. After all, noted Badal, 2017 
engines weren’t available for testing 
when FA-4 oils were developed, and no 
signs of inadequate protection emerged 
when these oils were heavily tested in 
EPA10 and EPA13 generation engines. 
Still, he added it’s best to check with en-
gine OEMs to ensure they permit FA-4 
oils before using them in older engines. 
Backwards compatibility remains a 
mystery, but Badal said he’s aware of at 
least one engine manufacturer that will 
be factory filling with FA-4.

The new oils have undergone more 
extensive testing than any previous 
family of Chevron oils, according to 
Shawn Whitacre, senior staff engineer 
for lubricant technology with Chevron. 
Nearly 1,000 pieces of equipment were 

included in the test phase. Whitacre said 
he’s confident the comprehensive test-
ing will separate Delo oil from others in 
the marketplace.

Hinzie agreed, taking exception to 
the attitude that oil is oil, and all offer-
ings are designed to the same spec’.

“As you start getting into the ultra-
low-viscosity thin film capability, oil is 
not an oil. How you formulate it is ex-
tremely important. Making sure you 
protect that engine and get the key 
benefits the OEM wants, the custom-
er wants and the market needs is really 
critical,” he said. 

One customer that has bought in is 
Glen McDonald, director of mainte-
nance at Ozark Motor Lines. He has 
been running Delo 400 XSP 5W-30 CK-4 
oils as part of Chevron’s field test pro-
gram and said he’s convinced of the 
benefits. He has stretched oil drain in-
tervals in his Freightliner Cascadia fleet 
out to 80,000 miles. 

“We continue to see good perfor-
mance,” he said. The new oils will be 
available Dec. 1. 
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Loads paid on per ton basis PLUS Fuel Surcharge
with a minimum per mile Guarantee.

WE PRESENTLY HAVE THE  
FOLLOWING POSITIONS AVAILABLE

8    Owner Operators for Canada/U.S. B-Trains 

    2   Owner Operators for ON / PQ / NY 
       on aluminum 4 axles 

C A R R I E R S  BULK  G P  I N C .

WE PAY YOUR 1ST MONTH 
TRUCK PAYMENT & WAGES

Multi-Axle
Dump Division

MAKE YOUR SWITCH TO OUR FAMILY
with No Start-Up Costs

VALID CANADIAN PASSPORT A MUST

FAST CARD AN ASSET

WE PROVIDE
• All Base Plates

• All Border Crossings

• Heavy Users Tax (HUT)

• U.S. Border Crossing Decal

• All U.S. Tolls

• All U.S. Licensing

• Wetline installation

• Safety & Seniority Bonus

ADDITIONAL BENEFITS 
•  Competitive Truck Insurance rates

•  Driver Care Insurance – includes  

buy down, down time, towing and  

medical insurance plus optional truck  

payment insurance

•  Excellent fuel prices with company  

fuel and credit cards

•  Clean and well maintained equipment

• Steady year round volumes

• Dedicated Trailers

• Pre-dispatched Daily

• Optional Weekend Work

Call Vern at 
1-888-209-3867 
or 519-536-1192 

Laidlaw Dumps-Bulk.indd   1 16-01-13   4:08 PM
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MISSISSAUGA, ONTARIO

TIP Trailer Services announced in 
mid-August that it finalized the pur-
chase of Train Trailer, a Canadian-
based trailer rental and leasing and 
storage company.  

“It will be business as usual for 
our customers and our spirited team 
members,” said  Rick Kloepfer, presi-
dent of Train Trailer. “With the re-
sources of TIP Trailer Services behind 
us, I see many exciting opportunities 
in front of us for future growth and  
expansion.”

Bob Fast, president and CEO of TIP 
Trailer Services added, “Train Trailer 
has an excellent reputation in Cana-
da with facilities in Quebec, Ontario 
and Alberta. We saw it as an excellent 
opportunity to expand our services 
in the Canadian market. Train Trailer 
is currently the second largest semi-
trailer rental, lease and storage com-
pany in Canada and maintains a lead-
ership position in the diversification of 
its fleet. I feel confident that our prov-
en industry knowledge and profes-
sionalism can only enhance the com-
pany’s position in Canada.”

TIP Trailer Services buys Train Trailer

DARTMOUTH, NOVA SCOTIA

Nova Truck Centres is consolidating its two Dartmouth loca-

tions into one dealership.

The new 40,000 sq.-ft. facility is located at 670 Wilkin-

son Ave. in Dartmouth and sits on eight acres of land. Af-

ter a merger in 2013 and rebrand in 2015, the company de-

cided to build a new Dartmouth facility and bring its two 

Dartmouth teams under one roof and close its 100 and 116 

Thornhill Drive locations.

President and CEO, Peter Macgillivray said, “As our busi-

ness in Dartmouth continued to grow, it was becoming 

more difficult to serve our customers out of our two existing 

facilities. The logical next step was to combine our operations under one new dealership. 

Our new building on Wilkinson was designed with our customers’ needs in mind. It is also 

really great to have all of our employees under one roof.”

Nova says the new state-of-the-art facility was built with the customer in mind – focus-

ing on the customer’s overall experience. There is a driver’s lounge that customers can 

take advantage of, including laundry facilities, a quiet room, shower, and lounge area with 

Wi-Fi, TV, beverages, snacks, and more. The building also features a 7,000 sq.-ft. parts 

warehouse and 2,000 sq.-ft. parts showroom. 

Nova Truck Centres opens new Dartmouth location

ARVIDSJAUR, SWEDEN

Volvo Trucks says it has deployed the 
world’s first fully autonomous truck in 
the world to be tested in mining oper-
ations deep underground.

The truck is operating in the Kris-
tineberg Mine in northern Sweden. 
It will cover a distance of seven kilo-
metres, reaching 1,320 metres below 
ground via narrow mine tunnels, Vol-
vo says.

“This is the world’s first fully self-
driving truck to operate under such 
tough conditions. It is a true challenge 
to ensure that everything works me-
ticulously more than 1,300 metres un-
derground,” says Torbjörn Holmström, 
member of the Volvo Group Executive 
Board and Volvo Group Chief Technol-
ogy Officer.

The truck is a specially designed 
Volvo FMX being tested for the first 
time. 

Volvo deploys autonomous 
truck in underground mine

• $1.27/mile
• $25.00/drop or pick
• Fuel Cap Available
• Direct Deposit
• Bi-Weekly Pay

Older Trucks may be accepted.  
Must have clean abstracts and
min 2 years of experience.

Daycabs are also acceptable
for these runs

O/O’S BASED OUT OF OTTAWA AREA 
running Northern Ontario and Quebec
O/O’S BASED OUT OF SUDBURY AREA 
running Northern and Northeastern Ontario

NOW HIRING

Please contact 905-677-0111 or send resume and abstracts to
nelsontavares@tbmgroup.ca

1 d d b t t t

Test
In search of

NEW & EXPERIENCED DRIVERS

www.wiersmatrucking.com
Call Recruiting 

1-800-265-2449 ext 4 or 5 Kitchener, Ontario

•  Hiring for flatbed 
and van

•  Clean CVOR
•  Have a valid passport 
or Fast card

•  Willing to travel to 
the US

www.jgdrapeau.com

safety@jgdrapeau.com
   @JG_Drapeau     

    www.facebook.com/JGDrapeauLtd
  

  

FAMILY OPERATED SINCE 1971

Employers 2015 
and 2016

Efficiency
    in Motion

ALL ROADS LEAD TO

Company Drivers & Owner Operators 

START TODAY!

1-888-543-5555 ext. 4162

www.transprofreight.com
8600 Escarpment Way, Milton, Ontario

> New Equipment

> Quality Home Time

> Respect

>  Long & Short US Runs –  
You Choose!

> No Forced Dispatch

YOU DESERVE TO WORK FOR AN AWARD WINNING CARRIER!

MILTON, ON

BOSTON

SOUTH 
CAROLINA

FLORIDA

CHICAGO

CALIFORNIA

TEXAS

Company:

up to

$0.68  
per mile!

O/O:
up to  

$1.57  
per mile!
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slhrecruiting@slh.ca     1.855.564.8029 slh.ca

CROSS BORDER and CANADA ONLY TEAMS

OPPORTUNITIES AVAILABLE AT
TORONTO, MONTREAL, WINNIPEG, EDMONTON, CALGARY, VANCOUVER AND BEDFORD

$2,000
SIGN ON BONUS

SLH Tab News.indd   1 2016-09-08   1:28 PM



t is fair to say that attracting 
youth to the trucking indus-
try has been a long-standing 
problem. How do we make it 
sexy? How do we communi-
cate what is good about the 

trucking industry? Or more important-
ly, how do we dispel any misconcep-
tions that might exist? It is a challenge 
for everyone in the industry, and it’s no 
different for private fleets. 

Unfortunately, everyone can recog-
nize it’s a challenge, however we all 
struggle with what the next steps to re-
solving it should be. 

With the re-launch of our Young 
Leaders Group (YLG), the PMTC is tak-
ing a step in that direction. The YLG’s 
mandate is to assist in the develop-
ment of young leaders in the industry. 
It seeks to provide opportunities for 
education, networking, business devel-
opment and personal growth for those 
seen as the next wave of leadership in 
trucking. By extension, it will use me-
dia and tactics targeted at youth. As the 
network grows, so will the level of at-
tention for youth both already in the 
industry, and those who we hope to 
attract to come into it. The long-term 
goal is to help create an environment 
that brings to the forefront what is great 
about the trucking industry. 

The key for the YLG is to keep its 

presence in the news and on social 
media, and to target not only those al-
ready in the industry, but to get their 
messages out to those outside of the 
industry who we need to attract into 
it. A steady trickle of information and 
events to keep them in the forefront of 
peoples’ minds, through the use of dif-
ferent channels of social media, as well 
as traditional media. Who better to 
know how to get the message out to the 
youth, but the youth itself?  The YLG al-
ready has multiple events and sessions 
planned. 

The first of these is an information 
and brainstorming session at Slee-
man Brewery in Guelph. The event is 
for YLG members only, and is a first in 
a series of events hosted by the YLG in 
the coming months. After the session at 
Sleeman, the YLG is sponsoring a “Biz 
and Breakfast” seminar. This event is 
being held in Milton, Ont. and will cov-
er topics such as fatigue management, 
sleep apnea and will also present new 
research which shows correlations be-
tween driver-related human errors and 
personality traits. 

After this, the YLG is sponsoring a 
session on effective social media on 
Oct. 20.  The idea is to help all under-
stand not only how to effectively use 

social media, but to also under-
stand some of the pitfalls. If we 
can all become better marketers 
of the industry, it will go a long 
way towards ensuring we attract 
more youth to it. 

These are only the first three 
events planned. The YLG is 
looking to target its demograph-
ic with fun networking and de-
velopment opportunities mov-
ing forward. The goal will be to 
create a sustainable model of 
both attracting youth to the industry 
and helping them grow as well. Anoth-
er great benefit to being a YLG member 
is the access that is gained to the PMTC 
Board of Directors, as young lead-
ers are always invited as guests to our 

board meetings and invited to attend 
our conference and seminars. Let’s also 
remember the YLG Education Bursary, 
which awards two young leaders with 
more than $1,500 in funding to com-
plete courses that count towards the 

PMTC Logistics Management Graduate 
Program.

Mike Colwell, the PMTC’s new Young 
Leaders Group chairman, and his ex-
ecutive team of Matt Richardson, Elias 
Demangos and Mathew Mares, have 
been working hard over the last year 
and have done a tremendous job set-
ting forth the vision and mission of the 
group.

 I have complete faith that this group 
is going to do an amazing job of attract-
ing youth to our industry, and getting 
the youth that is already in our indus-
try more involved. 

If you are interested in learning more 
about the PMTC Young Leaders Group, 
or any of the seminars or programs 
mentioned above, contact our office at 
info@pmtc.ca, or call 905-827-0587.  

Attracting young 
leaders to trucking

I
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Small Fleet, 
Big Attitude

Mike Millian is president of the Private Mo-
tor Truck Council of Canada, the only national 
association that represents the views and in-
terests of the private fleet industry. He can be 
reached at trucks@pmtc.ca. 

INSIGHTS

1.800.462.4766  |  drive@bisontransport.com  |  bisondriving.com
Bison Transport is committed to Employment Equity & Diversity

∙Northern & Eastern Ontario Regional (Canada Only)
∙Montreal City (Owner Operator)
∙North East Short Haul (Canada/US)

CONTACT US TODAY!

Now Hiring:

Available in Mississauga & Montreal

DRIVE WITH US
Thanks to the efforts of our Professional Drivers, we’ve grown 
in the East and are rapidly expanding our operations!

MIKE MILLIAN

Private
Matters

If we can all 
become better 
marketers of the 
industry, it will 
go a long way 
towards ensuring 
we attract more 
youth to it. 
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he federal government 
has pledged to intro-
duce legislation to le-
galize the recreational 
use of marijuana (it’s al-
ready available by per-

mit for medical use) sometime in 2017. 
This is a much more complicated is-

sue than meets the eye and perhaps 
more than the government bargained 
for. So, it’s not surprising, I guess, that 
the cast of people in Ottawa looking 
into how to accomplish legalization of 
pot is growing. There are at least three 
ministers involved. Former Toronto po-
lice chief, Bill Blair, now parliamentary 
assistant to the Minister of Justice, has 
been appointed to be the government’s 
“point man” on the file. More recently, 
Anne McClellan, a former cabinet min-
ister in the Chretien and Martin gov-
ernments, was appointed to lead a nine-
member task force to advise the federal 
government on the forthcoming legis-
lation. (CTA appeared before the task 
force in August).

I am not going to debate whether or 
not legalization is the right thing to do. 
That’s for society to decide and that 
horse, as they say, is out of the barn. 
However, CTA can and should com-
ment on and seek answers to the impli-
cations legalization will have with re-
spect to impaired drivers and the rights 
and obligations of employers of – and 
employees in – safety-sensitive occupa-
tions such as truck drivers, in order that 
these issues receive due attention dur-
ing the development of the legislation.

If legalization proceeds as expected, 
the status of marijuana in our society 
will change. It will retain character-
istics similar to prescription medica-
tion, used under a medical document, 
but will also achieve a status similar 
to alcohol. And, like alcohol, the con-
sumption of marijuana has certain 
short-term effects that may decrease 
concentration and reaction times. In 
short, the use of marijuana, similar to 
the consumption of alcohol, is not con-
ducive to the safe operation of a motor 
vehicle.

The problem with marijuana, com-
pared to alcohol, is that the current 
state of the law would leave law enforce-
ment agencies in the same position they 
were in with alcohol prior to the intro-
duction of the breathalyzer in 1952 and 
the offence of “over .08” in 1969.  

Section 253 of the Criminal 
Code makes it an offence to operate a 
motor vehicle while ability is impaired 
by alcohol or a drug. So, law enforce-
ment officers will be able to charge 
drivers for driving while impaired, 
even if the impairment is due to mari-
juana. Impairment will have to be 
proven in each individual case based 
on observation. But, in general, impair-
ment from marijuana is less obvious 
and demonstrates less traditional or 
consistent symptoms than impairment 
from alcohol.

Employers attempting to address the 
problem of marijuana impairment in 
the workplace will be faced with the 
same problems as law enforcement. 
Trucking companies are faced with two 
dangers posed by the medical or legal 
use of marijuana: how to continue to op-
pose operation of vehicles by their own 
drivers who are under the influence of 
marijuana; and confronting the likeli-
hood of increased danger on the road, 

through the presence of an increased 
number of drivers operating motor vehi-
cles while impaired by marijuana.

The likelihood of increased preva-
lence of marijuana impairment should 
be addressed in a two-pronged ap-
proach: a legislative amendment to 
the Criminal Code, to include a “mari-
juana impairment offence” similar to 
the “over .08” offence for alcohol; and 
an enhanced effort to implement drug 
and alcohol testing in the workplace 
along with special considerations for 
safety-sensitive positions. Clear rules of 
engagement are required.

Regarding the legislative fix, it is im-
perative the federal government codify 
a roadside testing protocol and THC 
cut-off level with respect to impairment 

on the basis of marijuana consump-
tion. This legislation must be brought 
forward at the same time as legislation 
to legalize marijuana. If marijuana as-
sumes a similar status in society as alco-
hol, it should be subject to a similar test-
ing regime and programs to encourage 
safety on the roads as exist for alcohol.

All Canadian trucking companies 
and truck drivers entering the US are 
subject to drug and alcohol testing – 
post-accident, pre-employment and 
random. No similar regulatory require-
ment exists in Canada. While over time, 
the human rights folks have come to 
tolerate drug and alcohol testing for 
companies and drivers who must com-
ply with the US regulations, the cost to 
employers created by the lack of clear 

rules in Canada has been significant. It 
has also created a place (Canada-only 
operations) for those with a drug or al-
cohol problem to go that is not subject 
to the same screening as for transbor-
der operations. Clear testing rules for 
safety-sensitive positions in Canada 
need to be developed and introduced.

Moreover, it has generally been accept-
ed that while .08 blood alcohol content 
(BAC) is the cut-off for the driving popu-
lation, the cut-off for employees, par-
ticularly in safety-sensitive positions, is 
.04 BAC. It may well be that employers of 
safety-sensitive employees such as com-
mercial drivers will want to establish a 
THC cut-off that is lower than the one es-
tablished for the general population. 

The federal government must work 
with industries that employ people in 
safety-sensitive positions to define what 
that cut-off should be. 

The problems with
legalizing pot

David Bradley is CEO of the Canadian  
Trucking Alliance and the Ontario Trucking 
Association.

T

33October 2016TRUCK 
NEWS

DAVID BRADLEY

Industry 
Issues

INSIGHTS

STEADY YEAR 
    ROUND WORK

NEW   COMPANY DRIVER
  PAY SCHEDULE

OPPORTUNITIES IN 
   NORTHERN ONTARIO

SIGN ON 
BONUS
EXPERIENCED US CAPABLE 
OWNER OPERATORS 
& COMPANY DRIVERS

NEW

2016
EQUIPMENT

PLEASE CALL KARA  877-790-1226 ext. 2242

NEW  OWNER OPERATOR
        BONUS PROGRAM

 LOCAL AND US OPPORTUNITIES

www.contransflatbedgroup.com

pg 33 tn oct v3.indd   33 2016-09-12   10:09 AM



Scotlynn.indd   1 2016-09-08   9:38 AM



A PROUD
CANADIAN
CARRIER
SINCE 1978

For additional information e-mail or call Kriska toll free:

recruiting@kriska.com / 800.461.8000 Ext. 5252 / kriskajobs.com

Kriska Recognizes That Experience Goes a Long Way!
Kriska is committed to Employment Equity and encourages applications from women, visible minorities, persons with disabilities and aboriginal peoples.

PRESCOTT / MISSISSAUGA / AYR /  MONTREAL / BELLEVILLE

Transportation • Logistics • Warehousing
KRISKA: 
ON THE ROAD, ONLINE!

Currently Seeking Company Drivers

BENEFITS OF WORKING HERE
• Home Weekly • Industry Leading Pay Package • Benefits from Day One 

• Late Model Equipment • Award Winning Fleet

 have something difficult to 
share. A driver that I had run 
down the road with several 
times over the years and had 
come to know as another 
one of the hardworking de-

cent guys that are the mainstay of the 
Canadian trucking industry, took his 
own life in early August. 

None of us who knew him as I did 
saw it coming. 

That’s why I have decided to share 
a few thoughts about something we 
rarely discuss in this industry, mental 
health.

I don’t have any expertise whatso-
ever in the field of mental health, so 
I’m not trying to provide any answers 
or solutions to the stresses we face as 
drivers. 

But I do know how I feel every Sat-
urday morning when I pack the car in 
preparation for another five days on 
the road and then kiss my wife 
good-bye. 

We need to have a conversation 
about that.

It’s not easy just getting through 
the day. Anxiety, anger and feelings 
of depression find fertile ground to 
fester and grow in the mind of a long-
haul driver. For me, it is a constant 
struggle to keep the opposing forces 
of my work and personal life in 
balance. 

It is my love/hate relationship with 
trucking and a constant source of 
stress in my life. 

I love being out on the road but it 

keeps me away from the one person I 
care about the most while at the same 
time providing financial security and 
stability for us both. 

Life is difficult.
Trucking is indeed a great life to 

live as you explore the country and 
the continent with the added bonus of 
getting paid well to do it. 

For some individuals, this lifestyle 
is all they ever need – it fulfills their 
one great passion in life. They are the 
lucky ones. 

But if the high turnover rate of driv-
ers in this business is any indicator, 
they are also a minority. 

At some point in a driving career 
you must grapple with the question, 
is there more to life than just roll-
ing down the road? That feeling is all 
about the need for companionship 
and stability. 

Those feelings run strong in me 
and probably in the people that find 
they can’t continue to live on the road 
despite how much they may enjoy the 
trucking life.

In the macho world of trucking, we 

don’t talk about our feelings. It’s 
a sign of weakness to the male 
ego. We bottle up those feelings 
and put them on the shelf. 

That’s been the story for my 
generation. 

That’s probably why we ac-
cept the authoritarian structure 
in this industry without ques-
tion and continue to wear hard-
ship as a badge of honour. That’s 
what real men do.

Of course nothing could be 
further from the truth. We all know 
we work in an industry that is classed 
in the top 10 when it comes to physi-
cal danger. 

But what about the dangers we 
face mentally and emotionally? The 

personal example I shared of the big 
stressor I face every week is but one 
example of the thousands of mental 
stressors that haunt a driver as he or 
she rolls down the road. 

The common thing all drivers 

share is the time alone and the long 
hours of uneventful driving time that 
the mind has to play with.

How mental health affects a driv-
er’s daily life is yet another topic that 
is not addressed in any type of ongo-
ing training program for drivers. 

The hazards we face in our men-
tal work environment are every bit as 
dangerous as the hazards we face in 
our physical environment.

Let’s talk. 
That has been the rallying cry 

for the past few years in encourag-
ing people to talk about their mental 
health issues, especially surrounding 
depression. 

It’s something we face as drivers on 
a daily basis even if we don’t recog-
nize it as such. So, let’s talk. 

Let’s talk about
mental health

I
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Over the Road

Al Goodhall has been a professional long-haul 
driver since 1998. He shares his experiences 
via his ‘Over the Road’ blog at http://truck-
ingacrosscanada.blogspot.com. You can also 
follow him on Twitter at @Al_Goodhall.

The hazards we 
face in our mental 
work environment 
are every bit as 
dangerous as the 
hazards we face 
in our physical 
environment
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eading down the 
road, it’s natural 
to settle into your 
seat, relax and get 
comfortable for the 
miles ahead. How-

ever, long-term slouching could im-
pact your overall health, since proper 
posture – in which your bones are 
aligned properly – allows your nerves, 
muscles, ligaments, joints, circula-
tion and organs work efficiently with-
out restrictions.   

Truck drivers may adopt poor pos-
ture habits for a variety of reasons, 
such as: fatigue, extended driving 
hours, poorly designed truck seats, 
improper mattress support in your 
bunk, excessive weight, too much 
windshield glare, workplace/traffic 
stress and inattention to positioning. 
Be aware that over time, poor driving 
posture may cause something more 
serious than a little backache. 

A head-forward position may in-
crease your risk of pain in your 
jaw (TMJ), hands, arms, shoulders, 
around your eye and headaches. 
Rounded shoulders can also trigger 
headaches at the base of your skull, 
where your shoulder muscles at-
tach. Combining both these head and 
shoulder positions may lead to con-
stipation, because as your spine arch-
es and sways forward your bowels are 

able to sag, losing efficiency.
If you permanently adopt a 

slumped position, your muscles and 
ligaments will permanently stretch 
or shorten to accommodate this pos-
ture, losing their ability to function 
normally and limiting your range of 
motion. As well, your lungs will be 
unable to fill fully because of the re-
duced chest cavity space. This will 
lead to shallow chest-breathing, put-
ting a strain on your lungs, which 
now have to breathe faster to bring 
in enough oxygen. As a result, your 
heart will have to beat faster to pro-
vide enough new blood to carry this 
oxygen, stressing your circulatory 
system.

In addition, misaligned vertebrae 
can interfere with your nerve func-
tion. When a nerve exiting the spinal 
column becomes pinched by a mis-
alignment, whatever bodily functions 
that nerve controls become affect-
ed. Misalignments often cause lower 
back pain, too.

Slouching can even affect your 
mood. In a recent university study, 
people who slouched reported in-
creased feelings of depression and 
lower energy levels compared to peo-
ple who consciously adopted a more 
energetic, erect posture. Another re-
cent study from Harvard showed that 
people who adopted a posture with 

open shoulders and straight spines 
increased their testosterone levels by 
20% and decreased their cortisol lev-
els by 25%, making them feel physi-
cally stronger and less stressed.

To support your healthy posture, 
throughout the day, become aware 
of your driving/sitting position and 
complete some simple exercises, as 
follows.

Adjust your seat to achieve the best 
posture support. Set a position where 
your knees are higher than your hips. 
Use a small pillow or lumbar device 

to support the small of your back. 
Consciously monitor your posture. 

Using your mirrors, check to ensure 
your head is straight, your shoulders 
are level and you have equal space 
between your arms and your sides. 
Avoid sitting on a wallet, or anything 
else that impacts your body’s balance. 

Do neck stretches. Keeping your 
head centered over your shoulders 
with your chin directly above your 
breastbone, extend your head toward 
the ceiling, while holding your chin 
parallel to the f loor and not lifting it.

Stretch your mid-back. Lift the bot-
tom of your rib-cage an inch or two, 
pulling your shoulder blades back 
and down. Practice holding this posi-
tion for 10-minute intervals.

Practice abdominal breathing. Rest 
your hand below your belly button; 
breathe in until you feel your belly ex-
pand. Hold for a few seconds. Exhale 
until your belly is relaxed. 

If possible when you leave your rig, 
loosen your spine with a few fender 
squats. With your feet together, heels 
f lat and knees apart, hold the front 
fender of your rig (or another area 
that can support your weight at simi-
lar height) and lean back, trying to get 
your backside as close to the ground 
as comfortable/possible. Hold for 20-
30 seconds, or until you feel your low-
er back relax. Repeat.

You can reduce the wear and tear 
on your health, just take these steps 
to maintain proper alignment.  

H
Maintaining proper 
alignment

HEALTH36
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think it is safe to say that most 
of us have heard the term co-
lon polyp at some point in our 
lives. However, many people 
do not know exactly what a 
colon polyp is and why it is 
important to us. 

Simply put, a colon polyp is a small 
group of cells that forms on the lining 
of the colon.  The majority of colon pol-
yps are harmless and pose no signifi-
cant danger to the individual, but in 
some cases colon polyps can develop 
into colon cancer. 

Although anyone can develop colon 

polyps, people over the age of 50 are at 
a much higher risk. Other risk factors 
such as being overweight, a smoker or 
having a family history of colon polyps 
may also increase your risk. 

Some individuals have reported 
symptoms such as abdominal pain, 
blood in their stool, prolonged changes 
in bowel habits and anemia associated 
with colon polyps. 

However, often colon polyps do not 
cause any noticeable symptoms. 

Therefore, it is important to have 
regular check-ups, which may include 
screening tests such as a colonoscopy 

and flexible sigmoidoscopy to find pol-
yps in the early stages of development. 

If polyps are discovered during a 
screening test, your doctor will likely 
remove as many of them as safely 
possible.

 If for some reason your doctor is un-
able to remove the polyps, he or she 
will take a tissue sample or a biopsy for 
later analysis. It is important to note 
that very large polyps may require sur-
gery to be removed.  

The good news is that there are sev-
eral lifestyle modifications that can 
greatly reduce your chances of devel-

oping a colon polyp. First of all, eat-
ing a diet high in fruits, vegetables and 
whole grains has been shown to reduce 
the risk of colon polyps. 

To add to this, reducing your fat in-
take, alcohol consumption and tobacco 
usage is also important. Finally, stay-
ing physically active and maintaining 
a healthy body weight will also signifi-
cantly reduce your risk. 

Studies have shown that certain pro-
fessions such as truck driving put peo-
ple at higher risk of developing colon 
polyps. Physical inactivity, poor diet 
and tobacco use have been identified 
as the major risk factors for this prob-
lem. Until next time, drive safely .

What to know about 
colon polypsDR. CHRIS SINGH

Back behind 
the wheel

Dr. Christopher H. Singh runs Trans Can-
ada Chiropractic at the 230 Truck Stop in 
Woodstock, Ont. He can be reached at 519-
421-2024. 

I

Karen Bowen is a professional health and 
nutrition consultant, and she can be reached 
at karen_bowen@yahoo.com.

KAREN BOWEN

Preventive
Maintenance
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he move to electronic log-
ging devices (ELDs) is a 
point of contention for 
some, but on the flip side, 
there has been a push to-
wards this mandate to 

help level the playing field across the in-
dustry. There is a definite correlation be-
tween hours-of-service (HOS) and rates 
and it’s widely believed we should see an 
increase in rates once ELDs are fully  
implemented.

Whether a driver takes the initiative to 
alter a logbook to gain drive time, or they 
are being persuaded by an avaricious 
carrier, the result can be downward pres-
sure on overall rates. This creates a dis-
advantage for those who are compliant. 
Those following the rules can’t compete. 
They can’t afford to extend the same 
rates as the non-compliant carriers. 

Some carriers find it acceptable for 
drivers to fudge their logs when they run 
out of hours close to home. This is one 
reason why ELDs are being mandated. 
There are certainly those who manipu-
late logbooks for financial gain, which 
is why ELDs were suggested as a way 
to help level the playing field. Howev-
er, there are perhaps many more drivers 
who misrepresent time on manual logs 
for reasons like running out of hours a 
few miles from home.   

Personally, I believe it is better to err 
on the side of honesty. If you are out of 
hours and 28 miles from home you have 
two choices: go into violation to get home 
and log the time truthfully or simply 
shut down. Having said that, it is impor-
tant to acknowledge that each situation 
is unique and infractions come with po-
tential consequences. If a driver goes into 
violation, they need to be prepared for 
what could happen. It’s unfortunate that 
drivers are inconvenienced on the job. 

Not getting home in time could mean 
they don’t get to their kid’s graduation or 
meet other important commitments in 
their life. There are pros and cons, like 
in any profession, and trucking is not for 
everyone. It’s not my intention to sound 
harsh, but if you sign up to drive over 
the road, be prepared to take the good 
with the bad and adapt as the industry 
evolves. 

There are many examples where driv-
ers believe they have valid reasons for 
falsifying a log. Some argue that current 
HOS guidelines don’t meet the needs 
of drivers and the realities they face on 
the job. Some believe they have no other 
choice but to alter their logs to account 
for delays and other factors beyond their 
control.

 It has been suggested that HOS is-
sues should have been addressed prior 
to mandating ELDs, however HOS rules 
are not changing anytime soon and ELD 
compliance will become reality none-
theless. At the end of the day, I suggest 
that falsifying a logbook is never the an-
swer. I don’t believe it is okay to “fudge” 
a logbook to make more money or to get 

In support 
of e-logs

NATALIE MARTIN

Guest 
Column
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A great place to work
We are committed to employment equity and diversity.

 BASED ON DRIVER’S EXPERIENCE AND SAFETY RECORD, ITL OFFERS:

HIRING AZ COMPANY DRIVERS 
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• All miles paid, loaded & empty 
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company trucks & equipment 
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•  Dedicated Mid-West U.S. Lane, 

Trailer Hook & Drop 
• Excellent mileage
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• Good driving record 
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or forward your brief resume with  
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safety@internationaltrucklines.com 
or Fax: 1-888-886-7067
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Dedicated Trucks
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Full Benefits Packages
Direct Deposit
24/7 Satellite &  
  Personalized Dispatch
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Safety Bonuses
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New Graduates Welcome

Company Drivers 
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Contact Kamila Mancuso 
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Why we 
should 
embrace
ELDs

Natalie Martin is marketing and social media 
coordinator at JBT Transport, and is a mem-
ber of the Women’s Trucking Federation of 
Canada advisory board. Prior to her role at 
JBT, Natalie worked in dispatch, administra-
tion and 3PL logistics. 
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home. Industry regulations are in place 
to protect us all and circumventing the 
law is not the answer for any reason. I be-
lieve ELDs are good because they limit a 
driver’s ability to run illegal to a greater 
extent than manual logs. However, this 
will not solve the problem entirely. En-
forcement must be made a priority and 
I’m deeply concerned by the lack of en-
forcement on the part of enforcement 
agencies when it comes to ELDs. 

I’ve spoken to countless drivers on  
e-logs and they have unanimously con-
sented that there is considerably less re-
view and scrutiny of their electronic logs 
by officials than when they were on man-
ual logs. Come compliance day, I hope 
that officials don’t take ELDs for grant-
ed. They must continue to monitor e-logs 
just the same as paper logs, especially if 
driver audits are not conducted more fre-
quently than they are now. 

Hours-of-service are no joke and 
seemingly insignificant infractions can 
entail huge consequences. Take the cau-
tionary case of Gary Blakley, an Ontario 
truck driver who was a mere 16 minutes 

over his HOS and driving with an out-of-
date log in December 2013. He crashed 
into a police cruiser and ultimately killed 
a state trooper. The district attorney in 
the case stated that “the tragedy was 
avoidable” and that if “Mr. Blakley had 
decided to end his drive…we wouldn’t be 
here today,” according to media reports. 

I’m sorry to say, this is not the only oc-
casion where an HOS violation resulted 
in disastrous consequences, and in this 
case, the driver was sentenced to three-
and-a-half years in prison for aggravat-
ed criminally negligent homicide.ELDs 
will help drivers keep their logbooks 
current and will hopefully deter drivers 
from operating outside of their HOS.  Ad-
ditionally, I hope that those carriers and 
independents that operate illegally for 
financial gain will be weeded out of the 
industry.   

When part of the industry is willing 
to manipulate the system and disregard 
safety measures like HOS for profit, it 
forces us to consider what else they are 
willing to cut corners on. 

The fact remains that ELDs are the 
new reality for the trucking industry. If 
their implementation means that unfair 
players can’t compete anymore by run-
ning illegal, then I’m all for it. The time 
has come to eliminate those who under-
cut and devalue our industry as well as 
those who create unsafe situations by cir-
cumventing the law. 

Continued from page 37

Call 905-677-0111
or e-mail info to nelsontavares@tbmgroup.ca

ALL EQUIPMENT MUST PASS COMPANY INSPECTION
MUST HAVE CURRENT ABSTRACTS IN GOOD CONDITION

  Canadian
HIGHWAY WORK

OLDER TRUCK?
CAN’T GET HIRED?

NOW HIRING
DAYCABS
FOR LOCAL WORK

NEW RATESW RW RW
$1.27/mile – all miles paid p
Fuel Cap at $0.70/litre
All Picks & Drops paid at $25.00
Benefit Plan
Direct Deposit
No Touch Freight
Steady Year Round Work
Fuel Cards Supplied
Quality Home Time ALSO HIRING FOR

CROSS BORDER RUNS

BASED OUT OF 
MISSISSAUGA, 
CAMBRIDGE

and AJAX
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WE NEED YOU!
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here are nearly 200 
days until the dead-
line to file your person-
al income tax return. It 
feels like it’s a long way 
off – heck, it’s not even 

Christmas yet. But whether you op-
erate one truck or a small f leet you 
should take time now to minimize the 
tax you owe.

While everyone traditionally circles 
Apr. 30 on their calendar, for most the 
more pressing deadline of Dec. 31 is 
just three months away.

Dec. 31 is the deadline for personal 
deductions. 

If you are a sole proprietor, then 
it is also an important deadline for 
business decisions. 

If you are incorporated, then your 
business year-end date is also a criti-
cal deadline.  

Planning ahead

Effective tax planning requires a 
three- to six-month cushion so you 
have time to take advantage of every 
opportunity for tax savings.

Right now, we’re reviewing our cli-
ents’ first nine months of operation 
and preparing tax estimates so they 
can have peace of mind and adequate 
cash f low when their returns are due.

For example, there’s a rule of 
thumb in accounting that says the 
best time to acquire new equipment 
is at the end of your tax year. It’s gen-
erally true, as long as you’re financ-
ing the vehicle with a loan and not a 
lease.

That’s because CRA lets you ex-
pense a half-year’s depreciation on 
the asset purchase even though you 
may have only owned it for a month 
or two.

 Since CRA allows a 20% depreci-
ation expense during a truck’s first 
year, that’s a good chunk of change on 
a new vehicle. You could be writing 
off far more than you actually paid 
out during the short time you’ve had 
it.Leasing a new asset close to year-
end doesn’t offer the same tax-related 
benefit. 

That big initial lease payment is 
considered to be a pre-paid deposit 
which you cannot expense all at once. 
You have to divide the deposit by the 
number of months in your lease con-
tract and expense that amount each 
month in addition to your regular 
lease payment.

People in trucking tend to use the 

words “buying” and “leasing” inter-
changeably. If your accountant advis-
es you to buy a new truck, don’t go out 
and lease one. Purchasing and leas-
ing have totally different effects on 
your tax planning.

No surprises

Even the timing of a medical expense 
can be a tax-planning issue. 

Medical expenses are deductible 
when they’re paid, not incurred. Plus, 
there is a medical expense cap that 
allows you to only claim expenses 
greater than 3% of your net annual in-
come. 

If your kid needs braces it may be 
better to do it now and pay as much of 
it as you can before Dec. 31 in order to 

make sure your medical expense ex-
ceeds that 3% threshold. 

Paying a portion this year and an-
other next year may mean that as a 
percentage of your income your med-
ical expense is too low to qualify for a 
tax deduction.

The opposite is true for business 
expenses. 

Business expenses are deductible 
based on the invoice date, not when 
they are paid. 

If you have tires to be replaced or 
other pending repair work doing so 
before Dec. 31 can save you money 
now. Spending $3,000 on tires before 
December could save you $900 in tax 
this April. 

Buying those tires in February will 

delay your tax savings to April 2018.

Put your refund to work

Want to make a great start toward 
paying your 2016 taxes? Set aside your 
GST/HST refund from July to Septem-
ber and October to December as in-
come tax payments. 

 Your GST/HST refunds can be de-
posited into a separate bank account 
from your business account. This will 
ensure it doesn’t get lost in your every-
day business activities. Nobody likes 
the surprise of a big tax bill. 

Instead of circling a date on a cal-
endar and scrambling to fill out your 
returns, insist on sessions with your 
accountant throughout the year so 
you can plan, prepare, and budget for 
Apr. 30 but for Dec. 31 as well. 

Sometimes, timing
is everything

T
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SCOTT TAYLOR

Tax
Talk

Scott Taylor is vice-president of TFS Group, 
providing accounting, bookkeeping, tax re-
turn preparation, and other business servic-
es for owner-operators. Learn more at  
www.tfsgroup.com or call 800-461-5970.

Instead of 
circling a date 
on a calendar 
and scrambling 
to fill out your 
returns, insist 
on sessions with 
your accountant 
throughout the 
year.

Contact Rodney or Tracey today for details!   Email: drive@f1freightsystems.com   Phone: 877-557-6555

Now Hiring! Quality A/Z Owner/Operators & 
Company Highway Drivers For Cross Border

runs between Ontario & the U.S.

We are an Established Carrier based in Mississauga, Ontario  
hauling TL & LTL with 53' Van & Reefer Trailers across a variety of lanes as far 
as the West Coast, South West, Texas, Mid West, around the Great Lakes and 

South East areas (No Northeastern Seaboard). We also have a Second Terminal 
located in Belleville, Ontario and a network of terminals across the U.S.

Recently Updated Pay, Benefits  
  & Incentive Packages!
Fun, Friendly and Family Oriented Workplace 
Steady, Year-Round Work Available 
Flexible Short & Long Haul Runs Available 
Clean & Fuel Efficient Equipment 
Dedicated Trucks (No Slip Seating) 
No Touch Freight 
Free On-Site Parking 
Full City Operation to handle GTA P & D's
      All Paperwork prepared by dispatch for you 
      (Inbound PARS, Outbound PAPS & E-Manifests) 
               *Valid Fast Card is preferred 
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or years, I’ve argued for 
much higher pay for driv-
ers and owner-operators. It 
seems a stupid argument 
for a small business owner 
to make, but at least you 

know my intentions are genuine. Finan-
cially successful employees are easier to 
work with, and tend to refer more of the 
best people. There are probably readers 
who learned of a recent development be-
fore me, hopefully not first-hand. I don’t 
travel in the right circles to get the best 
gossip early.

I’ve recently learned that at more than 
one ‘successful’ company, owner-oper-
ator pay rates are being reduced. Some 
poor souls are even being hit with a dou-
ble insult. Our company has almost al-

ways paid by percentage, which usually 
works fairly, as long as your freight rates 
stay current. Some operators though, 

are not only paid percentage 
on declining rates, but see-
ing their percentage lowered. 
Whether percentage or mile-
age, I’m hearing about 5-20% 
reductions. You’re likely brac-
ing yourself for me to fill the 
remainder of this page with an 
angry condemnation of any 
carrier that would do such a 
thing, but this time, it’s not go-
ing to happen. 

Such companies, specifi-
cally the management behind 
them, are apparently com-
pletely shameless, so combat-

ing their lack of integrity is hopeless. The 
pride involved in conducting business 
in a mutually beneficial manner should 

be obvious. I still consider it hypocritical 
to panic over a shortage of quality driv-
ers while extending every effort towards 
making it worse.

Instead, I’ve prepared for the barrage 
of angry e-mails that I’ll receive for this 
column. I just ask that you read the col-
umn completely, and thoroughly, then, 
think about it for a while. If you still 
feel obligated to blast me, have at it. I’m 
pointing the finger where it belongs in 
this ongoing pay issue: at you, the owner-
operator and driver. Compare this pay re-
duction catastrophe to a trip to the local 
grocery store. You discover that butter is 
$8 a pound. You’ll angrily protest to the 
manager, who will pass the buck, blam-
ing supply and demand. 

Your family still has to eat, so if after a 
week of protest there is no reduction in 
sales, the higher prices will become per-
manent and other stores will follow suit, 
because you’re still buying. Are you mak-
ing the connection?

I guarantee that the first companies to 
lower rates heard complaints, accompa-
nied by hardly any resignations. 

Few truck drivers or owner-operators 
claim to be content with their pay and/or 
home time. Then why do you bitch about 
a job you have no intention of leaving? 

There are still very good paying jobs 
available, yet the fleets offering those jobs 
see recruiting results that are no better 
than the low-payers. Any good manager 
will listen to endless griping if he knows 
you’re just venting, and tomorrow you’ll 
still be on the job. When the griping is ac-

companied by mass resignations, rates 
may come up. 

As long as most seats are full, nothing 
will change. Maybe yards full of parked 
trucks would make this point, because 
nothing else has. The local job ads show a 
huge need for local, day trip drivers, eight 
good paying positions in my small area 
alone. Factor in the absence of on-road 
expenses, and you might break even on 
net earnings while sending a message. 
Or, continue to lower your own standard 
of living, extend your retirement age and 
support the trucking company that’s get-
ting larger by cutting rates, subsidized by 
you. If current average revenues weren’t 
degrading enough, lowering them fur-
ther certainly is.

Nobody will disagree that trucking 
should be considered a skilled trade. We 
utilize a skill set that not everybody can 
attain. Ultimately, I’m just asking em-
ployers to be as good as their word. If they 
feel this is a skilled trade, prove it. I don’t 
know of any mechanics, millwrights, or 
plumbers earning the same or less than 
10 years ago, do you?  

Drivers to blame for
decreasing rates

Bill Cameron and his wife Nancy own and 
operate Parks Transportation, a four-truck 
flatdeck trucking company. Bill can be 
reached at williamcameron.bc@gmail.com.

F
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BILL CAMERON

Small Fleet, 
Big Attitude

Few truck 
drivers or owner-
operators claim 
to be content with 
their pay and/or 
home time. Then 
why do you bitch 
about a job you 
have no intention 
of leaving? 

Let TransX help drive your success!
To apply, visit drivetransx.ca or call 1-877-787-2679 for more info.

Join one of Canada’s premier 
transportation companies 
today and get the pay and 
miles you deserve!
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Your lane
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have finally experienced 
something I thought would 
never happen. I got a phone 
call from my repair shop giv-
ing me an update on my truck 
and they told me something 

that made me feel all warm and fuzzy. 
The magic words were: “Don’t worry, 
Mark, it’s all taken care of under your 
warranty.”

After the last couple of months, that 
was music to my ears. Between the 
two trucks I’ve had work done on: the 
air-conditioning, a new heater core, 
a pair of radius arms, starter motors, 
AHI modules (whatever they are), 
an ongoing problem with the engine 
brake that will hopefully be solved by 
the warranty job and the usual pre-
ventive maintenance and servicing 
requirements, every one of which had 
me digging deep into my retiring on 
a Caribbean island and drinking rum 
for the rest of my life fund. 

Last month I wrote about the diffi-
culty in deciding whether to keep my 
current trucks or trade them in. That 
conundrum was no longer keeping 
me awake at night as I had decided to 
sell them both and become a greeter 
at Walmart.

I looked into it and unfortunately I 
don’t have enough qualifications for 
that, so I’m stuck with the trucks for 
now. If I could’ve made a snap deci-
sion I would’ve sold them both and 
bought older trucks that I could fix 
myself with a hammer and a 9/16th-
inch wrench. 

At the time, that appealed to me 
as I was sick of all the niggles and 
even more annoyed at the constant 
swiping of my debit card. However, I 
wasn’t in a position to do that and I’m 
glad of that.

An older truck may not have so 
much technology to go wrong, but be-
cause they lack that technology they 
are also less efficient and unless you 
have a real lemon, the increased ef-
ficiency of the new trucks will put 
more money in the bank. Plus, an old-
er truck is a lot less comfortable than 

a newer truck. They’re 
louder and ride harder 
and after almost 30 years 
behind the wheel, I think 
I deserve a few creature 
comforts. 

I also don’t want to be 
slipping on coveralls and 
fiddling with trucks when 
I’m not driving them. 
Even though I enjoy turn-
ing wrenches, I don’t 
want to have to do so on 
a regular basis and that 
is exactly what an older 
truck needs. 

Instead of AHI modules, it will be 
alternators, compressors, wiper mo-
tors, steering and suspension compo-

nents and stuff like that. These things 
all wear out and although they’re not 
as technical and complicated as mod-
ules, they still put the truck off the 

road and they will still keep my retir-
ing on a Caribbean island and drink-
ing rum fund from growing.

So I’m back to sleepless nights 
again, except I’m not. I still don’t 
know which direction I’m going to 
take with my business, but I do know 
that it will be a decision that is made 
for me. It’s quite simple, really, and 
all about the numbers. If trading up 
to a new truck is going to get me clos-
er to that bottle of rum, then that’s 
what I’m going to do. 

If keeping my current trucks will get 
me on that beach sooner, then that’s the 
decision I will make and there’s always 
the possibility of doing both. The way 
it’s been going lately, the trucks I have 
now will be like new as I replace one 
part at a time...salute. 

Breakdowns put a dent 
in retirement plans

I
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We’d like to hear it. Please 
send letters to the editor 
to james@newcom.ca. 
Letters should not exceed 
200 words and are subject 
to editing for length and 
style.

Have an 
opinion?

MARK LEE

You say tomato
I say tomahto

A fourth generation trucker and trucking 
journalist, Mark Lee uses his 25 years of 
transcontinental trucking in Europe, Asia, 
North Africa and now North America to pro-
vide an alternative view of life on the road.

ASK ABOUT OUR
PERFORMANCE BONUS!

JOIN THE FORBES-HEWLETT FAMILY WHERE WE 

OFFER PREMIUM EQUIPMENT, COMPETITIVE PAY WITH 

YEARLY INCREASES, EXCELLENT BENEFITS, HOME TIME 

AND JOB SECURITY!

PHONE: (905) 455-2211 TF: 1-800-387-5832
FORBESHEWLETT.COM

Email us in confi dence at drive@fhtp.com
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SAFETY42

By Carroll McCormick

MONTREAL, QUEBEC

It’s a classic bike-truck accident sce-
nario: Truck at intersection, cyclist 
on right of truck, waiting. Light turns 
green. Cyclist advances. Truck turns 
right. Splooch. It played out again 
this Aug. 22 in Montreal, and a young 
woman died.

“Every collision between trucks and 
cyclists in Montreal, the classic one is 
when a truck makes a right turn and 
the cyclist tries to squeeze between 
the truck and the sidewalk, and that’s 
it,” says Andre Durocher, an inspec-
tor with the Highway Safety Division 
of the Service de police de la Ville de 
Montreal (SPVM).

Despite the close quarters and 
heavy traffic, such fatalities in Mon-
treal are remarkably low: Annual cy-
clist deaths have totaled three, four, 
four, five, six, two and three from 
2009-15, respectively, plus two fatali-
ties so far this year. Pedestrian fatali-
ties are higher: around 19 a year from 
2009-14, and around a dozen a year 
from 2013-15. Serious and minor inju-
ries combined, number around 1,900 a 
year for cyclists and pedestrians.

These numbers, from the Societe 
de l’assurance automobile du Quebec 

(SAAQ) and SVPM, provide no break-
out of how many fatalities involved 
trucks, but in a search of newspaper 
articles, trucks figure in some of them.

Every fatal altercation with a truck is 
gory grist for the local media mill, and 
fuels another round of finger pointing 
and committee chatter. Trucks go too 
fast! Ticket those speeding truckers! 
Install side guards, cameras. Ban the 
trucks. Close some streets to cyclists. 
Install more photo radar cameras at 
intersections.

Dispatching the speeding accusa-
tion, Durocher says, “I don’t think 
there has been a single fatality in 
Montreal involving speed.” 

Some Montreal boroughs have in-
stalled side guards and cameras on 
their city trucks. Ostensibly, they will 
keep cyclists and pedestrians from go-
ing under the wheels, and make them 
more visible to drivers. But a Nation-
al Research Council of Canada study 
published in 2010, expressed doubt 
that side guards were effective. 

A frustrating truth lurks in these 
blind spots. Trucks have huge blind 
spots, and pedestrians and cyclists 
are hugely ignorant of them. But aside 
from pricy techno-solutions, are there 
other ways of shrinking the blind 

spots and the ignorance of them? 
How about convex crossover mir-

rors, for instance. Usually seen on 
school busses, they reveal who’s 
in front of the grille. New York City 
thinks they are a good idea. They be-
came mandatory in 2012 for all New 
York State-registered trucks operating 
in NYC. (Cost: $50 online).

Some side mirrors now have built-
in convex mirrors. For those without 
them, surely it would shrink the side 
blind spots to paste on a pair of bubble 
mirrors. (Cost: $3.22 online).

Durocher tosses in a comment 
about side mirrors: “There are cases 
with cube trucks, with the wide mir-
rors, that hit the cyclists in the head 
and there will be a fatality.”

Recognizing that blind spots and 

the accidents attributed to them is 
not just a driver problem, the SPVM 
and CRQ, with participation from cit-
ies, have mounted various education 
campaigns to clue in cyclists and pe-
destrians. On this September’s long 
weekend, for example, the SPVM and 
CRQ held one of their education cam-
paigns at the Centre de la nature in 
Laval. “40,000 people will be there. We 
will discuss the angle mort, using car-
peting (laid out in the shape and size 
of the blind spots) and a Ville de La-
val truck. STM will have a double bus 
there, Laval police will have a school 
bus,” says Alain Riendeau, captain, 
East Montreal, East Laval and the Lan-
audière administrative region, CRQ. 

Increasing awareness

This campaign is a continuation of 
an awareness campaign called 100% 
vigilant, and “driver for a day” events, 
which put cyclists and pedestrians in 
truck blind spots and cabs to teach 
them about those “angle morts,” liter-
ally, dead angles, and that they must 
share responsibility for staying safe.

“People were surprised that they 
could not be seen,” Durocher ob-
served. Sadly, he adds, “We did a 
chauffeur d’un jour last year down-
town during Police Week. But there 
was no media attention for it.”

Asked what he thought about pin-
ning “angle mort” posters on bulle-
tin boards in bike shops and schools, 
Riendeau said, “That’s a good idea.” 
Same for stickers and posters for the 
sides of trucks. “Your point about 
a picture on the side of a truck is a 
good idea. It is an idea that we hadn’t 
thought of.” 

Posters wanted

But there are no stocks of posters or 
stickers to hand out.

Short history lesson: In 2000 Trans-
port Quebec launched an awareness 
campaign called Angle Mort. It in-
cluded radio and newspaper ads, 325 
highway signs and 13,000 self-adher-
ing stickers measuring nearly 10 by 20 
inches available free to truckers for 
their trailers or tractors. 

But do four red triangles in an angle 
mort graphic impress a cyclist wait-
ing alongside an idling truck? I put the 
question to Adrian Page, a sign maker 
in Berwick, N.S. 

Knowledgeable about which visu-
als grab and which ones don’t, he sug-
gests, “For it to be effective, a poster 
needs to be dirt simple, visual, fast. 
Like a graphic of a bike falling under 
a wheel.” Perhaps cyclists and pedes-
trians need to see something with 
some serious bang staring them in 
the face while they wait for the light 
to turn green.

Wheels of misfortune
Another dead cyclist, and more hand-
wringing about road safety in Montreal

There have been renewed calls for mandatory side guards on trucks like 

these ones, following another cyclist death in Montreal.

we’re in it for the long-haul
Siemens Transportation Group Inc. p p

Currently Hiring Company Drivers and Owner Operators for our Domestic Fleet

Mountain Driving experience required

Inquire about our Lease to Own Program

Join a company with heritage, credibility and exceptional values

Contact us at: driver.recruitment@hwtransport.com or 1.888.878.9585
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any people have 
heard the term 
Post-Traumatic 
Stress Disorder 
(PTSD), but how 
many of us have a 

plan in place to deal with the effects?
PTSD is a mental and emotional in-

jury, which is not clearly visible, and af-
fects people in various ways.

Typically, when we hear about a 
person suffering with PTSD, we asso-
ciate it with those working in military 
and emergency services. 

However, professional drivers can 
also suffer from PTSD. 

Think about the number of driving 
professionals the transportation in-
dustry employs for the purpose of op-
erating assets safely in the most un-
usual and stressful driving situations. 
Conditions that a professional driver 
can be exposed to include extreme 
weather conditions, poorly main-
tained roads, inconsiderate drivers, 
closed highways coupled with traffic 
congestion and road rage.

 These situations can weigh very 
heavily on drivers’ mental and emo-
tional health. 

Most companies have protocols in 
place for everything from a missed 
delivery to a chemical spill; the first 
person to call, along with the steps 
that need to be taken.  

We also welcome industry rep-
resentatives into our businesses to 
deliver training and assistance to 
prepare and plan for almost every oc-
currence. 

However, many companies do not 
have the procedures in place to aid 
their professional driving force to 
deal with the traumatic situations as-
sociated with their career.

 For instance, who will triage and 
lend aid to our drivers when they are 
dealing with the aftermath of being 
involved in, or having witnessed, a 
traumatic incident? 

To make matters more complicat-
ed, drivers suffering from PTSD are 
potentially pulled away from their 
home and community for extended 

periods of time, which puts them at 
greater risk for not being able to ac-
cess quality care or support in a time-
ly manner.

Most of us can’t imagine the hor-

rors of witnessing, being involved in, 
or being an unwilling participant in 
an accident situation; yet a profes-
sional driver may be mentally reliv-
ing that devastation and carnage ev-

ery time they get behind the wheel.
Most high-stress careers imple-

ment a mandate to ensure counseling 
is readily available to their employ-
ees after dealing with high stress and 

Post-traumatic stress
behind the wheel 

M
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This month’s expert is Ron Harris. Ron is a 
senior trainer and has served the transporta-
tion industry for more than 23 years provid-
ing safety and training services. Northbridge 
Insurance is a leading Canadian commercial 
insurer built on the strength of four compa-
nies with a long-standing history in the mar-
ketplace and has been serving the transpor-
tation industry for more than 60 years. Visit 
them at www.nbins.com.

emotionally damaging situations. 
Should we not offer the same consid-
eration to our professional drivers?  

Consider the benefits of imple-
menting a protocol to assist the driv-
ing force, and their families with the 
necessary tools to manage traumatic 
and stressful events. 

Having effective counseling ser-
vices available to the drivers, when 
needed, will help to ensure the best 
mentally prepared and focused driv-
ers are on the road. 

A great first step is consulting doc-
tors, therapists, and mental health 
specialist to make sure they are the 
right fit for your company.

 If you have an international opera-
tion, you might consider looking into 
counseling networks to ensure your 
drivers are able to receive assistance 
no matter where they are.

Remember, it’s not only your driv-
ing force that can witness a tragedy, 
any one of your employees can be ex-
posed to trauma and therefore at risk 
of suffering from PTSD. 

Being prepared with effective pro-
cedures and protocols will improve 
the safety of your operations and 
safety on the roads.

RON HARRIS

Ask the
Expert

Having effective counseling services 
available to drivers, when needed, will 
help to ensure the best mentally prepared 
and focused drivers are on the road.

    Requires 

U.S. Drivers
Owner Operators
& Local Drivers (F/T & P/T) 

WE REQUIRE
Clean, reliable tractor
2 yrs. Experience
Clean driving record
Good work attitude

WE OFFER
Steady work
Highest rates in the industry
Weekends off
Great work environment

5072 Whitelaw Road, Guelph, Ontario N1H 6J2 • 519-827-0431

((

Call: 888-772-6542
Fax: 519-827-9279

joe@doyletransportation.ca
www.doyletransportation.ca

OUR TEAM HAS BEEN SERVING THE TRANSPORTATION INDUSTRY FOR NEARLY 50 YEARS!OUR TEAM HAS BEEN SERVING THE TRANSPORTATION INDU

TANK
“Exclusively Food”

      Please call

1-877-932-TANK (8265) 
or Fax: 613-933-4598

(All miles – Pro Mile Practical)

COMPANY DRIVERS
$.416/MILES
$19.00/HOUR LOCAL
BENEFITS PAID BY COMPANY

MILEAGE RATE
$1.20-$1.26

FUEL  
CAPPED @ $ .50/L

WE ALSO PAY
•  Local Rate $52/HR

•  Backhaul Rate @ $100 ea ($50 Load/Unload)

•  Border Crossings paid $10 going into USA 
and $10 coming into Canada

•  Waiting Time and Layovers

•  Tolls, HVUT, Bridge Crossings, Decals, IFTA

•  In House Maintenance @ $70/hr,  
Parts/Tires @ Cost

•  Cellular Phone Allowance

•   Family Benefits Available

•   $10,000 Insurance Deductible

•   Weekly Direct Deposit

•   Simple Settlements – No Grey Areas

$1,000  
SIGN ON BONUS  

TO NEW BROKERS
We offer a 
$500.00  

yearly safety 
bonus

      Experience the 

 BIG DIFFERENCE
       

 BIG DIFFERENCE
     

 IF YOU’VE GOT WHAT IT TAKES TO  
OPERATE IN THIS ENVIRONMENT CALL

1-800-388-8947 x270 & 238
HEAD OFFICE: BRAMPTON, ON

WE ARE HIRING 

DRIVERS
with the ability to operate 

in a Dynamic LTL  
environment.

•  DRIVERS AVERAGE ANNUAL EARNINGS 72.98K IN 2015

• DRIVE 2014 & 2015 FREIGHTLINERS AND VOLVOS

• HOME WEEKLY

• BENEFITS

• WITH FAST CARD

• 2 YEARS VERIFIABLE US  
EXPERIENCE
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By Sonia Straface

MISSISSAUGA, ONTARIO

Nothing brings a company together 
like a barbecue. At least, that’s what 
Erb Transport believes.

Every summer from June until Sep-
tember, each Erb Transport termi-
nal across Canada treats its employ-
ees, customers and their families to a 
free breakfast, lunch and/or dinner, to 
show its appreciation for another suc-
cessful business year. 

On Aug. 17, Erb’s Mississauga termi-
nal hosted its appreciation barbecue 
for all employees and customers in the 
Mississauga area.

According to Katie Erb, account 
manager for the company, it is a day 
that Erb’s staff and customers look for-
ward to every year.

“Sometimes employees, especially 
drivers, will go to other terminals’ bar-
becues if they can’t make their own 

home terminal’s barbecue date,” she 
said. “These events for us really boost 
employee morale and really, it brings 

everyone together. It allows you to 
meet people that sometimes you only 
exchange e-mails with. Because our 

company is spread out all over On-
tario, Quebec and Manitoba, some-
times you don’t always get to meet the 
people you exchange e-mails with on a 
daily basis.”

Erb said where she works out of, 
Erb’s North Bay terminal, nearly the 
whole city comes out to celebrate 
during the company’s customer ap-
preciation day.

“Each terminal always has a pretty 
good turnout,” she added. “Especially 
the Baden terminal – the event there 
runs for a full 24 hours.”

Erb keeps the times of the barbe-
cues open in order to ensure all of its 
employees can join for at least one 
meal during the day. 

The Mississauga terminal began 
serving breakfast at 4 a.m. and then 
served dinner until 8 p.m. that same 
night.

“Trucking isn’t 9-5 so our barbe-
cues aren’t either,” Erb said. “Our driv-
ers are what drives our business, so 
we want to make sure they can attend. 
And our office staff, too. Some of them 
work different shifts and we want to 
make sure the event caters to them 
too.” 

Erb Transport hosts appreciation day for employees, customers

Erb Transport treated its employees and customers to a barbecue lunch 

at its Mississauga terminal on Aug. 17. 

Polaris celebrates 
successful 
recruitment 
partnership
MISSISSAUGA, ONTARIO

Polaris Transportation recently cel-
ebrated the one-year anniversary of its 
collaborative association with the Ivey 
Business School at Western University 
and Lazaridis School of Business and 
Economics of Wilfrid Laurier Univer-
sity. The partnership is known as the 
Leadership Development Program and 
has attracted some of the top under-
graduate business students to apply 
their classroom learnings in real-time, 
to help solve critical business oppor-
tunities and challenges for the Missis-
sauga-based transportation and logis-
tics company.

“It’s a great feeling to witness what 
seemed to be a good opportunity turn 
into an invaluable experience for our 
students and our company,” said Jon 
Saunders, v.p. of finance and logistics 
for Polaris. “Bright minds with fresh 
thinking placed into a work environ-
ment that embraces innovation and 
making things happen has led to un-
precedented successful outcomes – 
for customers, suppliers and fellow 
team members. Taking a moment to 
celebrate this program and these stu-
dents with local business and com-
munity leaders proved a well-de-
served recognition for these future 
industry leaders.”

Mississauga Mayor, Bonnie Crom-
bie, spoke at the event.

Sharon Irwin-Foulon, executive di-
rector at Ivey Business School add-
ed: “Polaris has a strong employment 
brand at Ivey that resonates with am-
bitious millennials. Students recog-
nize that this leadership development 
opportunity offers a real level of re-
sponsibility early, true development 
of their talents and an opportunity to 
see the impact they have on an orga-
nization. This is an association we are 
proud to be part of.” 

APPLY TODAY!
Send your resume, CVOR  
and Driver Abstract to:

careers@walmartfleet.ca

MOVING THE INDUSTRY FORWARD. 
ONE KILOMETRE AT A TIME.
Get on the road to success with the  
world’s largest retailer.

NOW HIRING 
(FOR SOUTHERN ONTARIO,  
LOCAL CARTAGE)

Full-time AZ drivers for: 
OTR (city driving) 
Short/Long haul 

LCV/60’ trailers/B-Trains 

A/DZ shunt drivers for: 
Mississauga DC locations 
Full-time/Part-time

WE OFFER

Competitive wages

Benefits including:  
Health & Dental, RSP, Company matched 
Defined Contribution Pension Plan

Walmart discount card
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T
rucking is a very visual indus-
try – for those who choose to 
make it so. While there are 
some trailers that roll down 
the road as a giant blank white 

canvas, there are others that act as 
rolling billboards for their respective 
companies. 

Fleet graphics have come a long 
way with the advancement of technol-
ogy. Gone are the days where graph-
ics were painted on the trailer or could 
only showcase basic logos. Today, digi-
tal imaging has changed the game and 
fleets can design and place a visually 
stimulating image on their trailer to 
grab the attention of potential con-
sumers on the road.  Fleet graphics 
have become such an artform, that the 
Private Motor Truck Council of Cana-
da (PMTC) even distributes awards for 
the best looking fleets on the highway 
every year at its annual convention. 

So it’s no wonder more fleets are get-
ting the message that trailer graph-
ics are worth the investment and are 
wrapping their fleets accordingly. We 
spoke with a trailer graphics sales spe-
cialist and a fleet that believes in ad-
vertising via fleet graphics to under-
stand why this is a medium more fleets 
should be taking advantage of. 

SAFETY
While some fleets are concerned that 
putting a giant label on their trailer 
could attract thieves, Andy Walker, 
Ontario distribution manager for Mol-
son Coors Canada, says he believes 
wrapping the trailer actually has the 
opposite effect. 

“From my perspective, wrapping 
the trailer gives it visibility,” he said. 
“From a security perspective, if we get 
a call that someone is dragging our 
trailer and it’s not by a Molson tractor, 
then we know we have a problem and 
we can act on it. You can run a trailer 
around blank and no one will know 
there’s beer on it, but for us, we know 
there’s beer on it and we want every-
one else to know there’s beer on it.”

Technology has also helped fleet 
graphics contribute to safety for the 
trucks and trailers, added Shelagh 
Morrison, senior sales executive at 
Turbo Images, which specializes in 
fleet graphics. 

“One trend we’re noticing is that a 
lot of fleets are now asking for reflec-
tive graphics,” she said.

Reflective graphics allow trailers to 
be visible for 24 hours a day, so even 

when it’s dark at night, companies 
can be assured not only are motorists 
seeing their trailer’s logo and brand 
image, but the actual trailer itself, 
which helps increase safety.

“The more reflective it is, the safer 
it is,” Walker added. “Plus it’s also nice 
to see the visual pop out at night be-
cause now when the trucks are driv-
ing at night, our brand and message is 
still out there for the consumer.” 

COST
Surprisingly, wrapping your trailer is 
quite cost-effective, said Morrison. 

“Fleet wrapping is by far the most 
cost-effective medium out there from 
a marketing perspective when you 
think about cost per impression,” she 
said. “It’s a broad-reaching medi-
um, especially if your target market 
is adults between the ages of 18-54. 
Fleet graphics really allow you to take 
your message right to the customer.” 

Essentially, f leet graphics can pay 
for themselves, Morrison said, when 
you consider how many eyes are on 
the trailers every day. 

“Grocery stores love to use fleet 
graphics because people on the road 
coming home from work at the end of 
the day are wondering what they’re go-
ing to make for dinner, and then they 
see a big Loblaws trailer with dinner 
printed right there for them,” she said. 

Walker added the investment in 
trailer graphics is worth it because of 
how long some of the films last. 

“It’s such a big bang for your buck,” 
he said. “The amount of people that 
see it is way more than a parked bill-
board, and we keep them on for at 
least five years at a time.”

Morrison said that while some 
fleets may choose to change their 
graphics every five years, some ma-
terials like 3M products can last up to 
10 years. 

“But there are short-term film op-

tions,” she added. “So, for example, 
Pepsi has their entire fleet wrapped 
in permanent long-term graphics, 
but for summer they had a promotion 
happening so we applied a temporary 

film over top of their 

back door to help them get their mes-
sage across without re-wrapping the 
entire fleet again.”

DRIVERS
Fleet graphics also have the added 
bonus of making the driver feel more 
confident about their career, Morri-
son said. 

“We hear from fleets sometimes 
that their graphics fill their driv-
ers with a sense of pride,” she said. 
“Many of our customers continue to 
use fleet graphics as another way to 
ensure driver retention and satisfac-
tion.”

Walker said that having wrapped 
trailers makes Molson drivers more 
than just drivers. 

“With our trailers, our drivers 
are really brand ambassadors when 
they’re out there on the road,” he ex-
plained. “And when they’re out there 
hauling a big branded trailer, it re-
minds them of what their responsi-
bilities are because they’re so visible 
to the public. We convey that to our 
drivers all the time – when they’re 
out there driving, they are a moving 
billboard and we’ve seen that it helps 
them become aware of their behavior 
on the road.”

BIGGER IS BETTER
If you decide to take the leap and in-
vest in trailer graphics, Morrison said 
it’s important to keep in mind how 
trailers are seen on a daily basis by 
the consumer.

So, when thinking about design, 
think big. 

“There is a major shift towards digi-
tal imaging and large, lifestyle graph-
ics,” she said. “You have to remember 
and consider that the trailer is run-
ning down the highway at 100 km/h, 
so a bunch of tiny images or too much 
or too small text on the trailer isn’t go-
ing to do much. A big provocative im-
age, however, will really make an im-
pression on the consumer. That’s one 
of the biggest trends we’ve seen over 
the last few years – overall graphics 
are getting a lot bigger.”

At Turbo Images, the company will 
work with a fleet from the beginning 
of the design process right up to in-
stallation. 

“But sometimes we have customers 
who already have a design in mind, so 
we will work with them to make sure 
it’s the best design for their brand,” 
Morrison said. “So when thinking 
about wrapping your fleet, remember 
it’s not a detailed medium, so it’s not 
one where you’d use fine print, but if 
you’re looking for brand recognition 
or visual reinforcements, it’s a great 

medium to employ.” 

October 2016TRUCK 
NEWSFLEET GRAPHICS46

Why you should consider wrapping your trailer with graphics

That’s a wrap 

y p
happening so we applied a temporary 

film over top of their

,
one where you’d use fine print, but if
you’re looking for brand recognition
or visual reinforcements, it’s a great

medium to employ.”
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Barrie
Benson Tire
66 Churchill Dr.
Barrie, L4N 8Z5
705-737-1345

Brockville
Benson Tire
1000 Oxford Ave.
Brockville, ON K6V 5T2
613-345-1419

Guelph
Benson Tire
3 Nicholas Beaver Rd., RR#3
Guelph, ON N1H 6H9
519-763-7630

Mississauga
Benson Tire
2310 Anson Dr.
Mississauga, L5S1G2
905-673-0248

Windsor
Benson Tire
2600 Howard Ave
Windsor, N8X3W6
519-969-9880

Belleville
Benson Tire
902 Wallbridge Loyalist Rd.
Belleville, ON K7M 9H2
613-966-7798

Cambridge
Benson Tire
370 Industrial Rd.
Cambridge, N3H 5T7
519-650-0788

Hamilton
Benson Tire
562 Parkdale Ave. N.
Hamilton, ON L8H 5Y7
905-544-9631

Ottawa East
Benson Tire
2020 Bantree Rd.
Ottawa, K1B 5A4
613-745-1991

Bowmanville
Benson Tire
2415 South Service Rd.
Bowmanville, L1C 3K3
905-697-1470

Cornwall
Benson Truck & Trailer
680 Tollgate Rd. E.
Cornwall, ON  K6H 5R6
613-932-5800

Kingston
Benson Tire
255 Binnington Crt.
Kingston, ON K7M 9H2
613-548-8488

Ottawa West
Benson Tire
1871 Merivale Rd.
Ottawa, K2G 1E3
613-224-0224

Photo © Mad House Photography

We have the specialists to help at 
Benson Truck & Trailer.

Complete mechanical services
t c

KEEPING YOU ROLLIN’

1-866-6BENSON

We strive to give you the greatest 

quality of service and products, 

through our commitment to our 

customers and NEVER SETTLING 

FOR GOOD ENOUGH

bensontire.com
FIND US AT

WE STOCK TIRES 
FOR ALL VEHICLES

Trucks, cars, pickups, fork lift, mining, 
graders, quarries, lawn & garden, 
ATV and off-road
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EXHAUST SYSTEM INSTALLATIONS FOR

ALL MAKES and MODELS

THE TRUCK EXHAUST PLACE

(905) 670-0100   1-800-385-8801
1365 BONHILL RD., MISSISSAUGA  L5T 1M1

TRUCK MUFFLERS
BUILT TO LAST

• Y-PIPES  • TURBO PIPES
• INTERMEDIATE PIPES

Celebrating 
 34Years!

COOLANT PIPES
FOR MOST MAKES

PROVIDING HEAVY DUTY EXHAUST SOLUTIONS SINCE 1982

FREIGHTLINER PIPES

INTERMEDIATE

TURBO

Y-PIPE

INLET

THE 
TRUCK
EXHAUST
PLACE

DPF
CLEANING 
AVAILABLE

www.totalexhaust.com

CANADA’S 
ST SOLUTI

1#TRUCK EXHAUST
 SHOP

• New & Rebuilt Radiators
• Air Charge Coolers
• NNew && RRebuilt RRadiators
• AAir CCharge CCoolers

• A/C Condensers
• Fuel Tanks
• AA/C CCondensers
• FFuel TTanks

1-888-603-1655
905-795-9009

1-888-603-1655
905-795-9009

• PICK-UP & DELIVERY • Shipping Across Ontario & Canada

(Most
Models)

TRUCK, BUS, INDUSTRIAL & CONSTRUCTION EQUIPMENT SERVICE

4 HOUR DRIVE-IN SERVICE4 HHOUR DDRIVE-IN SSERVICE
1775 Shawson Drive, Unit #1, 

Mississauga, ON L4W 1N8
407

DI
XI

E 
RD

.

401AT
LA

NT
IC

 D
R.

SHAWSON DR.

N

BRITANNIA RD.

www.kingradiator.cawww.kingradiator.ca
Check Out Our New and Improved Website!!

1248 McAdoo’s Lane, R.R. #1, Glenburnie
(Kingston), Ontario K0H 1S0

DIESEL TRUCK PARTS INC.

1999 MACK CL713 CRANE TRUCK
MACK ENG; E7-427, 18 SPD TRANS; 20 AND
46 AXLE(S), HEND. AIR RIDE SUSP; HIAB 145
CRANE, 18' REMOVEABLE DECK W/5TH
WHEEL UNDER. STK#229-14. -265125 

1995 INTERNATIONAL 4900 
CRANE TRUCK

INTERNATIONAL DT466 250 HP ENGINE, 6
SPD TRANSMISSION; HYD. BRAKES, HIAB
KNUCKLE CRANE, 16' FLATDECK, STOCK
#225-21. -116270

2014 INTERNATIONAL PROSTAR
INTERNATIONAL ENGINE; N13, 12 AND 40
AXLE(S), AUTOSHIFT 13 SPD., FOR PARTS,
STOCK #229-17 -191623

2009 PETERBILT 386
CATERPILLAR ENG; C15 SDP, 475 HP,

18 SPD TRANS; 12 AND 40 AXLE(S),
RIGHT SIDE SLEEPER DAMAGE,
STK#231-12. -265124

CALL JAMES OR RON 1-800-267-0633
E-Mail: james@morgan-diesel.com

See Our Complete Inventory at 
www.morgan-diesel.com

$25,000

En Français,demandez pourDarlene

Check Out

Our New
Website!

Follow us
WE MOVE IRON

Canada’s Largest On-Line Source 
for Heavy Trucks and Trailers! 
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Fully SStocked SShowroom!

HEAVY-DUTY (UHMW)
• 3-4 times more wear resistant than 

HMW liner
• High impact strength (light rock, larger rock,

heavier hauling, dirt, clay, and farm 
commodities)

• Our best seller
• Liner thickness ranges from 1/4” to 3/4”

and up to 16’ wide

� Trailers � Dump Trucks � Live Bottoms
� Hoppers � Bins � Sheet Plastic

Electric or Manual
Side Roll System

Cable Systems

Retarp Rolling Systems

Distributor for:

Rolling Tarp 
Systems

Roll-off Tarp Systems

SUPPLIES FOR ALL YOUR FLATBED EQUIPMENT NEEDS               www.trisontarps.ca

A Division of Trison Tarps

33 Kippax Court, 
Brantford, ON

N3S 0E5

www.trisontarps.ca
1-866-948-2777
519-720-9464

2009 KENWORTH  FUEL TRUCK, PX8, 8LL TRANS-
MISSION; 12,200 L. TANK, 4 COMPT, DUAL PUMPS
& METERS, ONLY 46,000 KMS. -188894

1998 INTERNATIONAL PROPANE BOBTAIL, DT466, 6
SPD TRANSMISSION; 3000 USWG BARREL, DECENT
TIRES, RUNS AND PUMPS. -188896

2011 PAYSTAR, 475HP, 18 SP, PUP READY, EAGLE
PKG, 5,000 GAL, 4C, NEW RUBBER, LOADED, READY
TO WORK -100806

2003 PETERBILT, 315 HP CUMMINS, 10 SP, 18,500L
3 COMPT HUTCH TANK, PUMP, METER AND LC ELEC-
TRONICS, BOTT LOAD READY, AIR MANIFOLD,
CLEAN, 212 MILES. -112237

2017 FL PROPANE BOBTAIL, M2, 270 HP CUMMINS,
AUTO, ALUM WHEELS, DRIVERS SIDE LOAD,
CLOSED DECK, NEW 3499 BARRELL, LCR II, PRINT-
ER. READY TO WORK. -100567

2008 WESTERN STAR FUEL TRUCK, C13 CAT
ENGINE, 13 SPEED TRANSMISSION, 20K FRONT
AXLE, 40K REAR AXLES, 20,000L 4 COMPARTMENT
TANK, DUAL EQUIPMENT PUMPING, BOTTOM
LOADING, AIR MANIFOLD, VAPOUR RECOVERY,
MIDCOM COMPUTER, 347,091KM. -273627

2008 PETERBILT  FUEL TRUCK, CUMMINS
ENGINE; 300 HORSEPOWER, 10 SPD TRANSMIS-
SION; 20,000 LITRE, BOTTOM LOAD, DUAL PUMP-
ING, MIDCOM COMPUTER. 370,000 KMS. -188897

2017 WESTERN STAR  FUEL TRUCK, ISL, 10 SPD.
AND AUTO. TRANSMISSION; 20,000L 4-C TANK,
DUAL EQUIPMENT, MANY OPTIONS, 10 SPEED AND
AUTOMATIC IN STOCK. -123445

2006 PETERBILT  FUEL TRUCK, CATERPILLAR
ENGINE; 10 SPD TRANSMISSION; 20,000
LITER, BOTTOM LOAD, DUAL PUMPING, MIDCOM
COMPUTER. 445,000 KMS.  -188893

2009 STERLING FUEL TRUCK, 20,000 L, 4-C, 
DUAL  PUMPS, AIR MANI, 3 REELS. 205,000 MILES.
-123447

NEW USEDEASTWAY TANKEASTWAY TANK
THE TANK EXPERTS

2017 PETERBILT PROPANE FUEL TRUCK, 300
HORSEPOWER, AUTOMATIC TRANSMISSION;
ALUM WHEELS, 3499 TANK, DRIVERS SIDE
LOAD, ENCLOSED DECK, CALL NOW. -188895

2001 WESTERN STAR  FUEL TRUCK, CATERPILLAR
ENG; 475 HP, 20,000L ADVANCE TANK, DUAL PUMP-
ING IN SIDE CABINETS, REAR HITCH. -115108

We Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • RefuelersWe Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • Refuelers

WE ARE LOOKING FOR TRADES • WE RENT FUEL TRUCKS
1995 Merivale Road, Ottawa ON K2G 1G1   Neil Greene: ngreene@eastwaytank.com

1-888-729-7817 ext 24 www.eastwaytank.com1-888-729-7817 ext 24 www.eastwaytank.comTrusted since 1968 Trusted since 1968

$3,999/MO

O.A.C.
3 IN STOCK

COMING
SOON!

2014 PPETE 33499
BOBTAIL

2005 STERLING FUEL TRUCK, CATERPILLAR
ENGINE; C10, 10 SPD TRANSMISSION;
20,000 L, DUAL PUMPS & GRAVITY METER. -
123448

2004 FREIGHTLINER M2 FUEL TRUCK, MERCEDES
ENGINE; 450 HORSEPOWER, 13 SPD TRANSMIS-
SION; 18 & 40 AXLE(S), 16,800L 4 COMP
ADVANCED ALUMINUM TANK, 2 LC M10 METERS
P/S BOX, 2 HOSE REELS D/S BOX, AIR MANIFOLD,
BOTTOM LOADING, REAR HITCH. -154980

SURFACE
ummit

TRANSPORTATION

PLEASE PLAN  
ON JOINING THE 
COUNTRY’S TOP

EDUCATION & 
NETWORKING

TRANSPORTATION &
SHIPPING  

EXECUTIVES
FOR A DAY OF

New  
Location 

International  
Centre
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905-795-2838
Fax (905) 678-3030

1-800-267-4740
Canada & U.S. Hotline

RAD 
COOLANT 

PIPES

Available in 
Aluminized or 
Stainless Steel

Pipes also available for Freightliner,
Peterbilt and Western Star

Built to Outlast OEM Pipes

We have been supplying Parts, Service and Technical Support
to Truck Shops, Dealers and Fleets since the early '80’s.

OPEN SATURDAYS & WEEKNIGHTS

1850 GAGE CRT. MISSISSAUGA

8 AM - 8 PM FRI
8:30 AM - 3 PM SAT

8 AM - MIDNIGHT
MON - THURS

TEXIS

www.texisexhaust.com

DIESEL PARTICULATE FILTER
Cleaning Service and Repairsp

CLEAN
ASH 

LOADED

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKET REPLACEMENT FILTERS NOW AVAILABLE

DDDDIESEL P ATEE FFFFFILTER

Complete Selection
of Aluminum Accessories

TMTV

New online episode
every Thursday

TTMMTTTV

.trucknews.com/videos/www

y Thursdayever
New online episode

.trucknews.com/videos/

y Thursday
New online episode 500 000+ views
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TMTV

New online episode
every Thursday

MTMTVTVMM

Ne

.trucknews.com/videos/www

y Thursdayever
ew online episode

.trucknews.com/videos/

500 000+ views

TRUCK & TANK
SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS,

PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES
SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS,

PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

2007 
WESTERN STAR 4900
MBE 400-450 , 10 Spd,
16/23’s, 4 Comp’t Alum., 
Dual System, Midcom,  
DOT & B620 Certified.  
-101717

1995 
FORD LN8000
210 Horsepower, Automatic
Transmission; 11,000L One
Comp't Alum. Tank, Single Set
Pumping/Metering Equipment,
Midcom Etc Meter, Great For
Equipment Fuelling, 
DOT & B620 Certified. -116213

MANUFACTURER OF ALUMINUM , STEEL & STAINLESS STEEL TANKS
We provide true “One Stop Service”: Manufacturing, Service, Parts & Support from our facility

Contact one of our sales representatives today
don@dependable.ca or mike@dependable.ca

1-800-268-0871  905-453-6724
www.dependable.ca

2010 
WESTERN STAR 4900
c/w 20,000 Litre 4 Comp't
Aluminum Tank, Dual Pump
And Meter, Bottom Loading,
Vapour Recovery, Midcom,
DOT & B620 Certified. -230193

2003 
KENWORTH T300 
C7 Cat., 9 Spd, 2950 USWG
Propane Bobtail, LCRII, 
DOT & B620 Certified
-102565

Single and Tandem Axle Cab & Chassis and Stock Tanks available!

2017 Western Star 4900 Fuel Truck
C/W 20,000l 4 Comp't Polished Alum. Tank, Dual Pumping/Metering Equipment,

Bottom Loading, Midcom. -278357

2016 Kenworth T300 Fuel Truck
C/W 3499 USWG Propane Bobtail, Reel Delivery, 

Side Fill, LC. -278358

2013 
HINO 195 Propane
Automatic Transmission, 
c/w 1200 USWG propane 
bobtail, Midcom, 
DOT & B620 Certified
-230192

2006 
STERLING L9500
Cat C11, Automatic, 
20/40 Axles, Air Ride, 
20,000l 4 Comp’t Alum Tank,
Dual Pump/Meter Equipment, 
Bottom Loading, Midcom, 
DOT & B620 Certified. -115194

RECENT DELIVERY

RECENT DELIVERY

Atlantis Radiator
TRUCK AUTO SERVICE INC.

SPECIALISTS IIN TTRUCK
& IINDUSTRIAL RRADIATORS

YOUR CCOMPLETE CCOOLING SSYSTEM SSERVICE
• RRad •• AAir CCharge CCooler •• AAC CCondenser

• WWe  SShip AAcross CCanada
• FREE Inspection && EEstimate
• CCertified TTechnicians
• AAll WWork WWarrantied

www.atlantisradiator.ca

5900 DDixie RRd., UUnit 111, MMississauga, OON LL4W 11E9
(905) 6670-3696 •• 11-800-716-3081

Fax: ((905) 6670-2283 

4 HHour
Drive-Thru SService

(Most TTrucks) Open Monday to
Saturday

DI
XI

E 
RD

.

HWY 401

SHAWSON DR.

N

BRITANNIA RD.

416-388-5647416-388-5647
Instagram: Kings_Chrome
www.facebook.com/kingschrome

- Bumpers
- Grills
- Sunvisors

- Stacks
- Polish
- LED Lights

SURFACE

ummit
TRANSPORTATION

PLEASE PLAN ON JOINING 
THE COUNTRY’S TOP

EDUCATION & 
NETWORKING

TRANSPORTATION &
SHIPPING EXECUTIVES

FOR A DAY OF

New Location - 
International Centre
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&

Selling some iron? You’ve got options!

ALL TRUCK AND INDUSTRIAL 
RADIATORS, CHARGE AIR COOLERS

& A/C CONDENSERS

Monday-Friday: 8 am-6 pm  •  Saturday: 9 am-2 pm
Hwy. 410 & Steeles

#10 Hale Road, Brampton, ON  L6W 3M1
905-487-1209 • 1-877-950-0099 

After hours: 905-487-1209

K/W area
519-621-1209 

After hours: 
519-621-1209
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We Ship 
Across 
Ontario

We Ship 
Across 
Ontario

ON-SITE KINGPIN REMANUFACTURING
• Superior Equipment • Patented in U.S.A. & Canada
• Exceeds SAE and DOT specifications/regulations • Guaranteed Workmanship
• Only Company to test SAE J133 & J400 • Fully Insured

CWB CCERTIFIED CCOMPANY •• CCWB CCERTIFIED WWELDERS 
KINGPIN GAUGES

Top Quality aluminum Kingpin gauges. Won’t stretch.

Re-manufacturing a kingpin gives the fifth wheel the proper bearing 
surface, extending the life of the fifth wheel and decreasing the abuse 

to the bolster plate and kingpin.

MOBILE SERVICE
Visit oour WWebsite aat: www.kingpinspecialists.com

E-mail: rkingpin69@aol.com

Call uus TToll FFree @@ 1-888-221-7774 
For the Dealer Nearest You

TOLL FREE NUMBERS FOR YOUR NEAREST DEALER 
Quebec aand tthe MMaritimes 1-888-939-1011 
Ontario 1-888-221-7774
Western ((Alberta && SSaskatchewan) 1-877-912-1209 
British CColumbia 1-800-427-5865
In tthe UU.S. 1-888-221-7774

www.kingpinspecialists.com    rrkingpin69@aol.com

 
 
 
  

  
 

 
 

 
 

Join Us Today!
905.844.8658 • trucksforchange.org

We Deliver 
Change

industry sponsors 

Trucks For Change Network
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TMTV

New online
episode

every Thursday

TTVTMMMTTV

episode
New online

episode
New online

y Thursdayever
.trucknews.com/videos/www

500 000+ views

y Thursday
.trucknews.com/videos/

 
Dealer ofYour Maritime

506.862.0953 506.648.0953 506.325.1420
 

902.752.5502 506.548.9980 506.462.0953

We have 

Truck Sales Consulant

Saint John

Truck Sales Consulant

Moncton

Truck Sales Consulant

Moncton

Truck Sales Consulant

New Glasgow

Truck Sales Consulant

Bathurst

Truck Sales Consulant

Fredericton

Truck Sales Consulant

Newfoundland 
& Nova Scotia

New Truck Sales Manager Leasing & Rental ManagerUsed Truck Sales Manager F & I Manager

World�s Best Trucks”
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13Please plan on joining the Country’s Top  
Transportation & Shipping Executives for a day 

of Education & Networking

SURFACE
ummit

TRANSPORTATION
2016 International Centre

NEW LOCATION
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Over 200 Used Reefers In Our Yard . . . Ready To Roll!!

TORONTO 
2332 DREW RD., 
MISSISSAUGA, ONT. L5S 1B8
Call: Murphy Barton, Vince Cutrara, 
Rob Moorehouse, Todd Warren, 
John Gwynne, Zak Ray

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, 
LACHINE, QUEBEC H8T 3P5
Call: Mario Perrino, Michel Pouliot
Raymond Lanthier, Sean Ireland, 
Hugh Davis, Danick Bilodeau

514-633-5377
Fax (514) 633-6488

New aand UUsed SSales

Rentals

Long TTerm FFinance LLease

Full SService TTrailer && RReefer SShops
Providing MMaintenance AAnd PParts

ACTION
TRAILER SALES INC.

TANDEMS/TRIDEMS
• AIR RIDE

DROP DECKS
ALUMINUM

COMBO FLATS

2013 VANGUARD 53'x102"
TRIDEM REEFER

NEW UTILITY 
53'x102" 3000R

HIGH CUBE REEFERS, 
1071⁄2" I.H. FRONT, 1091⁄2" I.H.
REAR, 981⁄2" I.W. RECESSED  

“E” TRACK, H.D. DUCT FLOOR,
STAINLESS FRONT & REAR,

VENTS, LED LITES –  WEIGHT
12.155 LBS.  (STANDARD

MODEL)  H.D. INTRAAX AIR RIDE
SUSP. ALUM. WHEELS. -35153

UTILITY 53' x 102" x 13' 6"
DRY FREIGHT VANS

HENDRICKSON AIR RIDE SUSPEN-
SION, LOGISTIC SIDE POSTS –

ALUM. OR TRANSLUCENT ROOF
AVAILABLE, STAINLESS REAR

DOOR CASE, 12" CORRUGATED
STEEL SCUFF LINER,  24" STEEL

THRESHOLD PLATE. -102537
PRICED RIGHT!

2013 GREAT DANE 53’ X 102” PLATE VAN
Hendrickson Air Ride Suspension,

Front And Rear Vents, Exterior Rub Rail, Side Skirt,

Aluminum Roof, Swing Rear

Doors, Like New Condition. -273656

2015 SSTOUGHTON 553' ZZ-PLATE PPLATE VVAN
Front And Rear Vents, Sky Lights, Exterior Rub Rail,

Air Ride Suspension, 12” Corrugated Steel Scuff Liner, 

Side Skirts, Like New Condition. -187723

2013 UTILITY 53’ X 102” TRIDEM DRY FREIGHT VAN
Hendrickson 6’ and 6’ spread tridem air ride 

suspension, quad door locks, translucent roof, 

HD specs. -151753

(12) NEW 53' x 102" UTILITY DRY FREIGHT VANS
Pre-painted Black side panels, stainless front panels,

radius corners, wing plates and rear doors, vents,  

skylights, extra light pkg., Hendrickson air ride 

suspension, aluminum wheels. -96433

(50) 2011 WABASH AND GREAT DANE 
53’ REEFERS

Thermo King SB210 units, chute and bulkhead, 
duct floor, Hendrickson air ride suspension, 

445/50R 22.5 super singles, aluminum wheels, 
side skirts,Trailer Tails, corrugated side panels, 

stainless front panels, radius corners, rear doors,
and door case. -227777

2014 UTILITY 53’ X 102” DRY FREIGHT VANS
pre painted black side panels, stainless front panels,

radius corners, and rear doors, front and 

rear vents,sky lights, aluminum roof, 

Hendrickson air ride suspension,

aluminum wheels, exterior rub rail, side skirts,

like new condition -227780

(5) 2008 WABASH 53’ X 102” REEFERS
Carrier XTC units, stainless front panels, 

radius corners, rear doors and bumpers, front & rear
vents, exterior scuff rail, side skirt, aluminum wheels,

1 row recessed “E” track,  duct floor,  
GOOD OVERALL CONDITION. -123449 

48' AND 53' REEFER TRAILERS 
Equipped with all electric refrigeration units, 

both overhead and swing rear doors available. -84096

13,180 Lbs.
110" Door Opening

“REFRIGERATED STORAGE VANS
- SALE OR RENT”

MONTREAL
...  TRADES  ARRIVING

SOON! 

MONTREAL  
... 4 AVAILABLE!

(100) 2011/2012 UTILITY 53'x102" REEFERS

CARRIER 2100 UNITS, DUCT
FLOOR, HENDRICKSON 
AIR RIDE SUSPENSION, 

445/50 22.5 MICHELIN SUPER
SINGLES, TIRE INFLATION 

, STAINLESS REAR DOORS,
DOOR CASE AND REAR BUMPER,
REAR  DOOR VENT, SIDE SKIRTS,

SPARE TIRE CARRIER, WELL 
MAINTAINED FLEET UNITS.

(N.A.P.) -102536

CARRIER 2100 WITH 1960 HRS, 
HENDRICKSON SUSPENSION

WITH 6’ AND 6’ SPREADS, 
DISC BRAKES, HD FLAT 

ALUMINUM FLOOR, OVERHEAD
REAR DOOR WITH SS DOOR

CASE & BUMPER, 
2 ROWS OF RECESSED
“E” TRACK, EXTERIOR 

RUB RAIL. -151755
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Meet oil’s new best friend.
Let’s be clear. Howes Oil Enhancer makes your motor oil perform better – period.

Beyond extending the life of your oil, it also reduces friction and protects internal engine 
components better than any other additive, saving you money and costly down time.

Howes Oil Enhancer is a key part of your vehicle’s regular maintenance program and delivers 
the outstanding performance you can always expect from Howes.

1-800 GET HOWES (438-4693) • www.howeslube.com

From the trusted maker
of Diesel Treat and 
Meaner Power Kleaner.

Howes tab bleed.indd   1 2016-09-13   1:35 PM



September 30, 2016 - 8:30am - 4:30pm

25th Annual Educational Conference

For more information, please visit fl eetsafetycouncil.com or follow us on Twitter@FleetSafetyConf or contact IHSA at  
1-800-263-5024  ext. 7944   Centre for Health & Safety Innovation (CHSI), Mississauga Ontario

FFFFor more information pleassee vviiiissiiiittt flflflfleeeeetttttsssaaffffeetttyyccoouuunnncciiiillll ccoomm oorr ffffoollllllllooww uusss ooonn TTTTwwiiiittttttttteerr@@@@@@@@@@@@FFFFlllllllleeeeetttttttSSSSSSSaaffffettyCConffff orrrr cccccooonttttacttt IIIIIHHSA att

The 2016 Annual Educational Conference will consist of a one-day format along with another outstanding agenda of 
session topics of key interest to the Transportation industry.

TTTThhhhheee 22222200000001111166666 AAAAAnnnnnnuuaaalllll EEEdddduuucccaaatttiioonnnnaaaallll CCCooonnnfffeeeerrreeeenncceeeEEEddddd ttiii llll CCC ffff wwwwiiillllll cccooonnnssiiissttt ooofff aaa ooonnneeee--dddaayy fffooorrrmmaattt aaallloooonnngg wwiiittthhh aannnooottthhheeerr oouutttsstttaaannndddddddiiiiiinnngg aaagggeennnddddddaaaa oooffffiiiilllllllll iii ttt ffff ddd fff ttt llll iiitthhh ttthhh tt ttt

Registration cost: $150.00 (incl. HST)     Early Bird Draw (Register before July 31st for a chance to win $100 Gift Card)

C.U.T.C.INC
• Canadian Licensing
• FMCSA (ICC Authority)
• DOT Registrations
• IFTA Registrations
• Fuel Tax Reporting
• Unified Carrier Registration
• PARS/PAPS/ACE
• Corporate Registrations
• Regulations
• IRP Registration
• Bonded Carrier Status

Trucking
    

made
 Simple

Trucking
    

made
 Simple

For more information call  866-927-8294
or visit our web site at www.cutcinc.ca

CARGO VANS56

By Derek Clouthier

CHARLESTON, SOUTH CAROLINA

Mercedes-Benz Vans USA unveiled the 
addition of the Metris van to the com-
pany’s Worker lineup during a press 
event in Charleston, S.C. July 26.

The new Metris Worker will be of-
fered both as a cargo and passenger 
van, which the company says are “right 
sized” to be able to fit into a standard 
sized garage, while providing nearly 
twice the cargo space and payload ca-
pacity as traditional small vans.

“With a starting price of US$25,995, 
the Metris Worker Cargo offers tre-
mendous value for small businesses 
and fleets alike, in addition to provid-
ing superior cargo volume, payload ca-
pacities and high levels of safety,” said 
Bernie Glaser, head of the Mercedes-
Benz USA Vans division.

The Metris Worker boasts a tow rat-
ing of 5,000 lbs., a payload capacity of 
over 2,500 lbs. and service intervals of 
up to 15,000 miles.

With a turbocharged 2.0-liter four-
cylinder engine, 208 hp and 258 lb.-ft. 
of torque, the Metris Worker offers the 
same engine, transmission and capac-
ities as the traditional Metris.

The Cargo model comes with 186 
cubic feet of cargo volume inside, 
180-degree rear doors and a metal 
cargo floor, which can be customized 
with an optional factory wood floor or 
several other flooring varieties. It is 
also offered exclusively in white, pro-
viding easy customization with de-
cals or paint. The Cargo is intended for 
those in fields such as plumbing and 
general contracting.

Each Metris Worker model comes 
with a variety of optional packages, 
with the cargo van offering a conve-
nience package for $1,999 that in-
cludes a rearview camera, heated, 
electrically adjusted exterior mir-
rors, LED lights in the rear cargo area, 
cruise control, rain sensor wipers and 
a first aid kit. For $3,999, the Utility 
package adds blind spot assist, heated 
washers and wipers on the rear win-
dow, roof rails, interior rear view mir-
ror, cargo straps and D-rings, wood 
floor in cargo area and waist-level car-
go area paneling.

Along with Daimler Vans USA, Mer-
cedes-Benz USA announced the ex-
pansion of its Sprinter Worker lineup 
to include additional chassis, engine 

and body configurations beginning 
later this year.

“The response since we introduced 
the Sprinter Worker earlier this year at 
the Chicago Auto Show has exceeded 
our expectations,” said Glaser. “We re-
ceived such terrific feedback from our 
dealers and customers that we have 
added several optional features to the 
Worker lineup.”

A new high-roof cargo van model 
with a 170-inch wheelbase will now 
be offered. The model will boast up to 
486.5 cubic feet of cargo space and an 
interior standing height of close to 6.5 
feet. The Sprinter Worker Cargo van 
lineup will also offer a 3.0-liter V6 Blu-
eTec turbo diesel engine.

The standard 2.1-liter, four-cylinder 
diesel engine (161 hp and 266 lb.-ft. of 
torque) is paired with the 7G-Tronic 
seven-speed transmission, which the 
company says helps achieve the best 
possible fuel efficiency, with over 23 
mpg, all while providing a towing ca-
pacity of 5,000 lbs and a maximum 
payload of 3,512 lbs.

Some of the standard equipment 
highlights for the Sprinter include a 
cabin partition preparation, six stan-
dard airbags and Crosswind Assist 
Load-Adaptive Traction Control.

The Sprinter Worker comes in both 
the Cargo and Passenger models, with 
the Cargo offering three packages: 
convenience, utility and overtime.

Mercedes-Benz is also offering a 
turnkey vocational upfit solution for 
both its Metris and Sprinter Van series.
The company has teamed with Smar-
tLiner, Auto Truck and Knapheide to 
provide customers with the dealer-or-
derable upfit options called MasterSo-
lutions. The service is able to endow 
any van with a variety of customized 
details, including shelves, racks, cab 
chassis bodies and refrigeration units.

“You’re the expert in your trade, 
and your van is the tool to get the job 
done. MasterSolutions allows you to 
configure your van directly via your 
Mercedes-Benz Vans dealer and get 
you exactly the van you need right 

when you need it – so you can concen-
trate on finishing the job,” said Glaser. 
Mercedes-Benz Vans USA also broke 
the ground of its new Sprinter plant in 
North Charleston, S.C. July 27, mark-
ing the beginning of the company’s ef-
forts to construct its popular van model 
on American soil. An extension of its 
current facility, construction is to com-
mence immediately, with the goal of 
having the first Sprinter van built in the 
US come off the assembly line by the 
end of the decade.

“Today we are here to break the 
ground for a new plant so that we fi-
nally have the opportunity to build the 
Sprinter from scratch here in the US 
in this new production facility,” said 
Michael Balke, incoming CEO/direc-
tor of production for Mercedes-Benz 
Vans USA.

Unlike for its Canadian deliver-
ies, where Sprinter vans arrive fully in 
tact, for years, Mercedes-Benz Vans 
has been building the Sprinter in Ger-
many, where they then must be dis-
assembled prior to being shipped to 
the US due to the current high import 
tariffs. Once they arrive at US ports, 
like Charleston, they are re-assembled 
and put on the market, which Mer-
cedes-Benz said is a time-consuming 
process. The new production plant in 
Charleston will enable the company to 
more economically meet growing de-
mand for its Sprinter vans and reduce 
delivery time to customers.

Balke, who currently works out 
of Germany, will be relocating to 
Charleston to lead the production 
team at the new plant.

“I’m confident that with our global 
teams, 10 years of experience and the 
guidance of our production team in 
Germany, this new Sprinter plant will 
be a strong success for everybody in-
volved and for our global footprint,” 
Balke said.

Once the extension is completed, the 
Charleston facility will cover approxi-
mately 1.1 million square feet, in addi-
tion to a 2.8 million square foot mar-
shaling yard for finished vehicles.

Mercedes-Benz expands 
Worker cargo van line 
Vocational upfit options also offered 
for Metris and Sprinter vans

Mercedes-Benz has added the Metris cargo van to its Worker line.

pg 56 tn oct v3.indd   56 2016-09-12   5:13 PM
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Dear Editor:

I am writing this letter to you because 
once again, I made the 45-minute 
drive to Belleville to the truck stop to 
pick up the truck magazines and to 
look over the bulletin board for com-
panies that hire. From there I will 
cover the area, going from door to 
door handing out resumes. 

I did this once again last Wednes-
day. Then, when I get home, I open 
up the magazine and every trucking 
company I see in there I will send an 
e-mail with a resume, cover letter, ab-
stract and CVOR. I sent out 46 e-mails 
and made 20 phone calls last week. 
The response back was, “No, sorry, 
get a year or two of highway driving 
and come find us then.” 

I understand that I am a new A/Z 
driver. I have been trying and really 
wanted to get my licence since I was 
20 years old. Now I am 39 years old 
with a six-month-old son and have 
had no income since May. I took the 
six-week-long A/Z course and did 
skid school training as well. 

In many trucking magazines there 
are almost always articles about driv-
er shortages. And here I sit rolling 
change and trying to figure out how 
to pay bills and keep my six-month-

old son taken care of. So if there is 
such a shortage of drivers, why can’t 
I find something? I am just so fed up, 
frustrated and mad. I have wanted to 
do this for so long and never gave up 
on my dream. Now I have my A/Z li-
cence and can’t find work. 

Chad Wells 
Norwood, Ont. 

Where are all the jobs?

We’d like to hear it. 
Please send letters to the editor 
to james@newcom.ca. 

Letters should not exceed 
200 words and are subject to 
editing for length and style.

Have an 
opinion?Dear Editor:

For those in support of electronic logs, 
I’d like you to come for a truck ride 
across Canada with me. I’ll come pick 
you up. Once you are north of Barrie, 
truck stops are almost non-existent. 
They can’t afford to stay open because 
the people who should be supporting 
them can no longer afford them.

The idea of 1986 rates being charged 
today is stupid and if government 
wants to do something for our indus-
try, that’s where they should start.

If we want a safer industry, then pay 
people. If you want to enforce the laws, 
give drivers facilities to go to, such as 
rest areas with clean showers. The large 
companies can pay their share. I can 
buy a truck for $174,000 and it will be 
the same truck the big fleets get for just 
over $100,000. All that does is let all these 
companies cut prices again. 

Ray Yeoman
Via e-mail

Ride along with 
me for an e-log 
reality check

There are always 
articles about 
driver shortages. 
And here I sit 
rolling change.

Our mufflers 
are stronger, 

last longer and 
save you $$$!

See Puzzle
on page 9
and our ad  
on page 50

Call us at 905-795-2838 www.tfsgroup.com
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By Edo van Belkom 

THE STORY SO FAR
Mark decides to sign up for Goober, a ridesharing 
service and make some extra money.

Mark’s first ride is terrific – a young musician 
traveling the country. The second however is a 
strange moonchild. He hurries so much to get 
her to her destination and off his truck, he winds 
up with a speeding ticket. Mark’s next rider was 
an elderly man heading across Winnipeg for a 
romantic encounter with his girlfriend, a wom-
an nearly half his 75 years. Then it was a junior 
hockey player who’d had a rough time in  
Ontario who was looking for a fresh start in  
Calgary…  

•
The last leg of the trip from Calgary to Vancou-
ver would be easy, especially if the next rider 
was as interesting as the past four had been. 
This time Mark got up early and made sure he 
had a full breakfast inside the Roadking Trav-
el Centre on Barlow Trail SE. It was central 
enough that his rider could get there without 
too much trouble.

After emptying his coffee cup, Mark left a de-
cent tip (something he could afford thanks to 
Goober) and headed back to Mother Load eager to see 
whom he’d be riding with.

As he neared his truck, Mark felt a sinking feeling 
in the pit of his stomach. Sitting on the pavement at 
one end of the yard was a dishevelled man with a few 
day’s growth of beard, clothes that looked as if they’d 
passed through a paper shredder, and a collection of 
bags that wouldn’t look out of place on a curb on gar-
bage day.

“Please don’t let this be the guy,” Mark said under his 
breath.

He took a quick look around the lot and saw two  
other people milling about. One was a middle-aged 
man with a single tote bag over his shoulder, and the 
other was a young woman with a backpack. Either of 
those would be fine, he thought. Just don’t let it be that 
hobo over there.

“Hey Buddy!”
Mark looked left and right, then pointed at himself. 

“You talkin’ to me?”
“Yeah.” The man pointed at Mother Load. “That your 

truck?”
Mark’s heart sunk. He had put a description of his  

vehicle in his Goober profile so there was no way a  
rider wouldn’t recognize Mother Load when they saw it. 
There was also no way to get out of this fare without flat-
out lying to the man. “It is.”

“Then let’s get to Vancouver.”
Mark took a deep breath and let out a long, drawn-

out sight. He forced a smile. “Let’s go.”
•

The man had looked like he smelled bad from a dis-
tance, but there was no way Mark could have known 
he smelled this bad until they were in the cab to-
gether. Wow, did he stink…like he hadn’t showered 
in weeks and had spent all of that time sleeping in 
dumpsters and garbage bins.

“You know,” Mark said. “The truck stop there has 
shower stalls and a laundromat.”

“I saw that,” the man nodded. “But I’m saving my 
money. That’s why I’m riding with you.”

“If you really want to save money, maybe you should 
hitch-hike, you know… ride in the back of someone’s 
pick-up truck.”

He laughed. “That’s how I got here. Took me three 
weeks from Moncton, but I did it. The last guy I was rid-
ing with was heading all the way to Vancouver, but he 
gave me seventy-five bucks to get out of his car. That’s 
why I’ve got the money to get to Vancouver in style in 
your truck.”

“What are you gonna do when you get there?” Mark 
asked, resisting the temptation to say, “Take a bath?”

“Don’t know. Just getting there will be enough for 
now. I might hang out in Stanley Park for a while, 
maybe join a protest or two… you know, see what 
happens.”

Some might call Mark’s passenger a free spirit,  
other might use the term adventurer, but the only 
polite terms that came to Mark’s mind were vaga-
bond, drifter, and tramp. He was tempted to give the 
man money to get out of his truck, just as his previous 
driver had done, but Mark was out to make money at 
this, not spend it. And besides, if he refused a passen-
ger it might end Mark’s time with Goober before he’d 
given it a proper chance. And so, he rolled down both 
windows and headed west to Vancouver.

•
By the time they were driving the valley between 
Canmore and Banff, Mark had gotten used to the 
foul smell in the cab and was able to breathe easier. 
He couldn’t be sure if the smell would linger once 
the man was gone, but if it did, Mother Load was 
due for an internal detailing anyway. At least this 
way Mark would be getting his money’s worth out of 
the cleaning.

“Hungry?” the man said.
Mark looked over at him. “No, why?”
He opened the only bag Mark had allowed him to 

take with him in the cab and began searching around 
inside for something. “I’m a little hungry. Good thing I 
got some snacks.”

Snacks? thought Mark. What kind of snacks?

“One good thing about sleeping outdoors, it 
gives you plenty of chances to find things.” He 
pulled out some honey buns that looked as if 
they’d been in their plastic bag for weeks. “The 
restaurant threw these out the other night. Just 
a couple of days past their expiry date.”

“That so.”
“Want one?” He thrust a honey bun in 

Mark’s direction. 
Mark glanced over long enough to see all 

kinds of crumbs slipping through his grimy 
fingers and ending up on the floor of his cab. 
“No thanks.”

“More for me.”
“I’d appreciate it if you were careful about the 

crumbs. I try to keep my truck clean.”
“No problem.” He ate the honey buns care-

fully, doing his best to brush the crumbs out 
the open window, but most of them were blown 
back inside by the wind. “Whoops,” he said. 
“My bad.”

“That’s alright,” Mark said. “I was planning 
on getting my truck cleaned anyway.”

The man took a quick look around the cab. 
“It could use it.”

Mark tightened his grip on the steering 
wheel to keep himself from pulling over and 

throwing the guy out onto the shoulder.
“Mind if I sleep for a while.”
“Be my guest.”
And with that, the man leaned back and put his feet 

up on the dash.
Mark cherished the calm and quiet too much to say 

a word.
•

It wasn’t until Kamloops that Mark noticed them on 
the center console. At first he didn’t know what they 
were, but a long second glance allowed him to recog-
nize them as a set of false teeth. Two to be exact, from 
the upper right side of the man’s mouth.

“Hey,” Mark said. “Get those off there.”
“What?”
“Those… teeth. Off.”
“Why?”
“Because I don’t want them there.”
“If I was on a bus I could put them anywhere I like.”
For an instant Mark wondered where else on Earth 

these things had been. “But you’re not on a bus, you’re 
on MY truck and I don’t want those things there.”

“Suit yourself,” he said, picking them up and putting 
them back in his mouth.

And then came the final straw.
Without warning, the man farted. It was long and 

noisy and smelled as bad as you would expect coming 
from such a filthy human being.

Mark immediately started shifting down to cool off 
his engine. 

“What’s going on?”
“We’re making a bathroom stop.”
“I don’t need to go.”
“I beg to differ.”
A pause. “Maybe you’re right. I could probably do 

with dropping off a couple of kids at the pool.”
“Exactly.”
When they reached the Husky in Merritt, Mark pulled 

right up to the entrance closest to the bathrooms. And 
the moment the man went inside, Mark logged on to 
Goober and removed his profile for good. 

Visit michelintruck.com for more details.

BECAUSE YOU WILL NOT COMPROMISE,

RELY ON MICHELIN

Get the mileage and the fuel efficiency  
your operations demand 
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MARK DALTON : OWNER/OPERATOR

Goober for hire
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Wayne Noftle  •  1-800-401-9138  •  Fax: 1-888-795-2258 
  6705 Tomken Rd., Suite 219 Mississauga, ON L5T 2J6

www.statesideconsultants.com

With over 40 years experience in the Transportation & Insurance Industry!

STATESIDE IS 
CANADA’S ONLY 

 ONE STOP SHOP™ 
FOR TRUCKERS!

With over 40 yeeeeeeeeeeeeaaaaaaaWiWitthh oveerer 400 yeaa

Call for a

FREE
consultation

CA$H FOR INVOICE$
Same Day Funding • Immediate load approval for 
Load Link users • Same Day Funding • Flexible

Funding Options • 24/7/365 Service

1-877-653-9426
www.liquidcapitalmidwest.com

riacobelli@liquidcapitalcorp.com

Bad Debt Collection Service

Equipment Financing Solutions

Brokers • Ask How Our  
Quick Pay Program

Can Help Your Business!
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Tires & 
Wheels

Goodyear has expanded its range of 
mixed-service tires with the addition 
of the new Goodyear Workhorse line, 
designed for a wide variety of mixed-
service applications.

The Goodyear Workhorse MSA fea-
tures: a high-mileage tread compound 
and enhanced tread volume for longer 
life; a wide footprint to help with cor-
nering and handling; penetration pro-
tectors to resist stone drilling; a steel 
belt/casing package for greater tough-
ness; a tread design that contributes to 
reduced road noise.

It is available in three sizes: 11R22.5 
(Load Range H); 11R24.5 (Load Range 
H); and 315/80R22.5 (Load Range L – 
10,000-lb. capacity.)

The Goodyear Workhorse MSD has 
been designed for both on- and off-
road applications. It features: a rugged 
casing; deep 31/32-inch tread depth; a 
compound that resists cuts and chips 
off-road; a deep undertread to pro-
mote cooling running; and a steel 
belt/casing to enhance retreadability.

It is available in two sizes: 11R22.5 
and 11R24.5, both Load Range H.

Trucks

Volvo Trucks North America an-
nounced it will be offering a new fac-
tory fill engine oil for the Volvo D11, 
D13 and D16 engines. The new engine 
oil will be meeting new Volvo VDS-
4.5 engine specifications, exceeding 
the new API CK-4 specification. Volvo 
models running the new VDS-4.5 will 
be able to travel for longer intervals 
between oil changes, saving custom-
ers money on service costs and in-
creasing uptime, Volvo said.

Volvo VDS-4.5 underwent careful 
analysis and testing to ensure chang-
es met Volvo’s stringent reliability and 
performance standards and Volvo 
claims it is the same viscosity (10W30) 
as today’s factory fill, the company 
says.  For engine oil and filters, the 
new recommended maintenance in-
tervals add extra miles to the previ-
ous life of an oil change for each of the 
three duty cycles – long haul, region-
al haul and heavy haul – as defined 
by fuel consumption. Those intervals 
were increased to be 55,000 miles for 
long haul, 40,000 miles for region-
al and 30,000 miles for heavy. Volvo 
VDS-4.5 will be available beginning in 
October, Volvo said.

•
Peterbilt announced the Cummins 
Westport ISL-G Near Zero NOx emis-
sions natural gas engine will be 
available on Models 567, 520 and 320 
trucks. The ISL-G Near Zero engine 
emissions are 90% lower than the cur-
rent EPA NOx limit through the intro-
duction of a unique three-way catalyst 
in the aftertreatment, advanced en-
gine calibration and a closed crank-
case ventilation system (CCV), accord-
ing to Cummins and Peterbilt. The 
new ISL-G Near Zero can also run on 
renewable natural gas.

The company says the new engine’s 
performance and efficiency will match 
the current ISL-G, with 320 hp and 
1,000 lb.-ft. of torque available.

•
International Truck announced re-
cently the availability of its DuraStar 
Integrated Powertrain Warranty 

Package. The package includes a four-
year/unlimited miles and hours inte-
grated powertrain warranty on new 
orders of its DuraStar model powered 
by the Cummins ISB and configured 
with an Eaton Procision transmis-
sion and Dana Spicer axles and drive-
shafts. International is offering this 
program to businesses in the pick-up 
and delivery segments.

To qualify for the new warranty 
package, customers must either or-
der or purchase a DuraStar from an 
International dealer between Aug. 22 
and Dec. 31, 2016. Eligible truck appli-
cations include dry van, refrigerated 
van, rollback recovery, attic van, bev-
erage (not tractor), expedited freight 
or stake flat, with a maximum GVWR 
of 33,000 lbs. For more information, go 
to: www.InternationalTrucks.com.

Components

Cummins has announced the release 
of two new 450-hp ISX12 ratings for 
linehaul and regional-haul truck mar-
kets: 450 hp with 1,650 lb.-ft. of peak 
torque and 450 hp with 1,450/1,650 
lb.-ft. of peak torque. The ISX12 en-
gine was originally released in 2010 
for a range of trucking applications, 
and has been continuously refined 
by Cummins to help meet ongoing 
performance expectations, as well as 
bring increased productivity and com-
petitive fuel economy to customers.

Cummins said the 450 hp/1,650 pro-
vides the same level of performance 
as the 15-liter and 13-liter engines but 
at a much lighter weight, and that the 
450 hp with 1,450/1,650 SmartTorque 
rating is ideal for applications like 
tank and bulk haulers transporting 
heavy material on the way out and re-
turn light or with an empty load.

The ISX12 will continue to be avail-
able through the end of 2018, with 
Cummins launching the next-genera-
tion X12 at the beginning of that year.

•
Eberspaecher announced it is expand-
ing its product portfolio with the new 
Hydronic S3 Economy (5kW) engine 
pre-heater. The engine pre-heater fea-
tures compact dimensions and flex-

ible installation options for simple ret-
rofitting in a large number of day cabs, 
sleepers, off-highway and construc-
tion equipment, marine, bus, munici-
pal and work truck vehicles.

It offers installation partners many 
practical advantages, according to 
Eberspaecher. The pre-heater is also 
CARB-approved. Eberspaecher added 
it is offering an easy-to-operate pre-
heater with stepless heating power 
control. The coolant heater works effi-
ciently with all popular types of fuel.

The company added the pre-heater 
was designer with longevity in mind.

A high IP protection class also se-
cures the unit from the ingress of wa-
ter during high-pressure or steam jet 
cleaning. The new water spigots are 
fully rotatable by 360 degrees and are 
fully replaceable, they ensure con-
venient and rapid fitting in a range 
of installation positions. Optimized 
brackets enable the pre-heater to be 
mounted anywhere in the smallest 
possible space and can be attached 
quickly for ease of install.

•
Meritor revealed it has expanded the 
availability of its MFS Series lineup 

of front non-drive axles to include a 
deep-drop axle option.

The new option, which includes 
deep axle drops of 4.76 and 5 inch-
es, is ideal for auto-hauling and re-
fuse applications where lower vehicle 
ride heights are needed, according to 
Meritor. The deep-drop axle, which 
includes a new universal knuckle 
compatible with Meritor EX+ air disc 
brakes and Q+ drum brakes, improves 
brake serviceability and vehicle pack-
aging, according to the company.

The deep-drop MFS non-drive steer 
axle is available in standard and wide 
track with gross axle weight ratings 
(GAWR) of 13,000 to 14,600 and 18,000 
to 22,800 lbs.

•
Luber-finer has announced its new Lu-
ber-finer University – an interactive on-
line training program for distributors 
and point-of-sale associates who work 
in the heavy duty equipment industry. 
The training tool educates users about 
Luber-finer filters, the filters’ competi-
tive advantages and sheds light on the 
science behind filtration technologies.

Luber-finer says the university was 
designed to be approachable, en-
gaging and interactive. The training 
modules: educate users about heavy 
duty filtration and Luber-finer’s filtra-
tion solutions; teach users about the 
science of filtration; debunk indus-
try myths; provide actionable sales 
tools; and feature interactive content 
presented in media-rich formats in-
cluding videos, 3-D product viewers, 
“click-to-flip” presentations and more.

They are organized in short 15- to 
30-minute units. For more informa-
tion, visit www.luberfiner.com. 

FOR SALE
6315 KENWAY DRIVE | MISSISSAUGA

HEAVY 
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1200 AMPS

OVERHEAD 
CRANES
2 x 22 TON

TRANSPORT 
TERMINAL 
& TRAILER 
PARKING
ZONING

EXCESS 
LAND
± 2.5 ACRES

FREESTANDING FACILITY | 68,596 SF 

Cushman & Wakefield Ltd., Brokerage

MARK CASCAGNETTE
Senior Vice President, Sales Representative
Transportation & Logistics Real Estate
Direct: 905 501 6426 | Office: 905 568 9500
mark.cascagnette@cushwake.com

AMPLE 
PARKING
45 TRAILER SPOTS
30 TRACTOR SPOTS
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Meet the new Uniroyal® LD10TM. 
A dependable, affordable, long-lasting,  
drive tire optimized for long haul applications.  

uniroyaltrucktires.com
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By Edo Van Belkom

      fter causing an accident with his truck, Vic’s cousin is held overnight at the police  
       detachment on Highway Traffic Act charges, including Driving Under the Influence  
       and Careless Driving.

Vic arrives early at the courthouse, well before the time he was told to attend. Eventually 
he is interviewed by duty counsel, fills out some forms and waits... and waits.
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      ic takes the key from his 
       cousin and says, “This is 
       the key to your house.”

True to his word, Vic calls the 
police to report his cousin’s 
breach of his bail conditions.

      ut one night, Vic gets a 
       call from his cousin’s wife 
       who tells Vic that the 
man has been drinking. 

Vic goes to his cousin’s house 
and finds him in his garage 
trying to start the family car 
with the wrong key.

       ater that morning, Vic stops a court officer 
        in the hallway and asks when his cousin 
        might be up to court. The officer tells him 
probably not til after lunch. 

“When is lunch?” Vic asks.

“Between one and two o’clock.”

Vic is not pleased. He had thought he might lose 
a few hours bailing his cousin out of jail, but now 
it looks like he’ll likely miss an entire day of work. 
He calls his dispatcher to let him know he won’t 
be able to do any driving at all today.

After lunch, Vic’s cousin is brought into court  
in handcuffs.

      ic is not impressed by the sight. He had  
       always considered drunk driving to be a  
       terrible thing, even more so for a truck 
driver, but here was a message to his cousin 
and everyone else that driving under the 
influence of alcohol was serious business 
and not looked upon favorably by the Justice 
System.

Vic’s cousin smiles and waves at Vic, but Vic 
gives him a glare.

“I can’t believe you did this to me.” his cousin says.

       “I can’t believe you would do this to yourself,” is Vic’s answer.

      s the allegations are read into the record, Vic learns that
       his cousin swerved to avoid a car pulled over onto the 
       side of the highway and then lost control eventually 
putting his truck into a roadside ditch. No one was hurt in 
the accident, but that was only by pure luck that the people 
in the stalled car weren’t seriously injured.

On the stand, Vic is asked all sorts of questions about his 
relationship with his cousin.

      inally, the Crown asks, “If he doesn’t 
       follow your rules, or you find out he’s 
       been drinking and driving, what will you 
do?” 

“I would call the police and remove myself  
as surety.”

“You would call the police on your cousin?”

How do you know 
the accused? What do you 

do for a living?What’s your 
annual income? Does he  

listen to you?

“Of course I will call the 
police. This is his second 
chance. After this, there 

will be no more.”

      he plan is to have Vic’s cousin ride with Vic almost as 
       if they are a team. Vic will do the driving and his 
       cousin will ride with him until Vic can arrange for  
an inside trucking job, either shunt driving or  
on a loading dock somewhere. During that  
time, he will not be allowed to drink, and 
if he does drink, the cousin’s wife has 
agreed to let him know. It all works out  
well for a while as Vic gets him a job  
shunt driving for the company Vic drives for. 
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Transcourt names new v.p.; Wabash Canada 

has a new president; and TransCore Link  

Logistics awards scholarships.

Transcourt Tank Leasing announced 
it has named Carol Praught the com-
pany’s new vice-president of finance. 

Praught has more than 25 years of 
experience in corporate and operations 
finance in the transportation industry. 
In her new role, she will be directing 
Transcourt’s financial operations and 
management of all internal financial 
strategies. She will also be providing 
leadership and strategic vision for both 
the financial and the human resources 
functions of the business.

“We view Carol’s appointment as a 
sign of our commitment to being the 
leading company in our industry,” said 
Transcourt’s president, Bruce Daccord. 
“Our continued expansion in North 
America and the increasing demand 
from our customers led us to look for an 
addition to our team who will fit with 
our motto of innovation and our con-
stant effort to deliver exceptional ser-
vice. Carol will play a key role in pro-
viding and implementing high-quality 
solutions for our customers.”

•
Tamara Souter has been named vice-
president of national growth and de-
velopment for National Truck League 
(NTL). Souter joins NTL with more 
than 12 years of experience in various 
facets of insurance and has spent the 
past 10 years focusing on transporta-
tion and logistics. She holds several 
licences including general insurance, 
life, travel as well as accident and sick-
ness in most provinces.

“I am thrilled to accept this ap-
pointment with NTL and look forward 
to developing even more innovative 
insurance solutions for the trucking 
industry,” Souter said.

In her new position, Souter will be 
focusing her efforts on building cus-
tomer relations.

•
Wabash Canada has appointed Shawn 
Lacey its new president.

Lacey joins Wabash from Cara 
Foods-branded restaurants, where he 
oversaw more than 250 employees.

He also brings to the position expe-

rience in supply chain, logistics, ware-
housing, transport and finance roles.

“Shawn’s experience and fit with 
our business model is unparalleled 
in our industry,” said Brent Larson, 
managing director and CEO of Ty-
Corra Group of Companies, which 
runs Wabash Canada. “Shawn further 
strengthens our leadership, allowing 
for greater focus on the growth of our 
business in all segments and regions. 
Our new innovations and the increas-
ing demand for our products and ser-
vices from our customers led us to 
look for an addition to our leadership 
team who fits our vision and values, 
and has the entrepreneurial and ex-
ecutive experience to guide our man-
aged growth.”

•
For the third year in a row, TransCore 
Link Logistics has awarded $5,000 to 
two high school students as part of its 
LinkScholar Program. This year’s re-
cipients were Jonathon Parlee of Nor-
ton, N.B., and Cassandra Fenlon of 
Thunder Bay, Ont. Both are children 
of employees working in the Canadian 
trucking industry.

TransCore Link Logistics’ scholar-
ship winners were selected by an in-
dependent adjudicator and demon-
strated the strongest combination of 
academic excellence, well-rounded-
ness, leadership and benevolence, the 
company says.

“We are proud of these two recipi-
ents who are passionately making a 
civic impact in their communities 
while balancing excellence in aca-
demics,” said Claudia Milicevic, se-
nior director and general manager of 
TransCore Link Logistics. “The future 
is bright for these young leaders.”

•
Stemco has appointed new area man-
agers for Canada.

Steve Robinson will be support-
ing Eastern Canada and Mike Cod-
ling will oversee the Western Region, 
including Western Canada. Both as-
sumed their positions over the past 
few weeks. 
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Missing Since: Sept. 17, 1966 

Date of Birth: Jan 2, 1964
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Grundy Lake Provincial Park, 
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Height: 3’

Weight: 25lbs

Eye Colour: Brown

Hair Colour: Brown

Additional Information: Diane Prevost was last 
seen on the shore of Grundy Lake in Grundy Lake 
Provincial Park. Diane has a scar on her knee and foot.
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he trucking industry 
is constantly remind-
ing the public that if 
it weren’t for trucks, 
store shelves would 
be empty, garbage 

would be piling up along the edge of 
our driveways and life as we know it 
wouldn’t really exist. 

But what about the trucks that are in 
charge of delivering those trucks?  

The drive-away industry – responsible 
for delivering all sorts of vehicles from 
fire trucks to tractors – is an often for-
gotten segment in transportation, even 
though it is a billion-dollar industry.

Drive Star claims to be Canada’s larg-
est and only PIP and C-TPAT-certified 
drive-away company that delivers ve-
hicles across North America. The busi-
ness is headquartered in Hamilton, Ont.  
and is led by CEO and president Andrew 
Priest. Today, it moves more than 14,000 
vehicles across the continent on an an-
nual basis, most of which are Classes 7 
and 8 trucks. 

Currently, it has locations in Montreal, 
Mississauga and has recently opened a 
location in Edmonton. Across the border 
it has a facility in Niagara Falls, N.Y.. At 
its headquarters in Hamilton, Ont. it also 
operates a large holding yard and un-
decking facility. 

The company was started by Priest 
himself after he got out of college in 1991, 
though the company really came into its 
own after it was incorporated in 1993 and 
landed Laidlaw as a customer, moving its 
garbage trucks all over North America. 

Since 1993 the business has grown into 
a premier drive-away service in North 
America and business is doing quite well, 
according to management. 

Priest says that’s due to a combination 
of the niche nature of the company itself 
and its execution in delivering its service 
promise with each and every transaction 
it does.

“One of the biggest strengths we have 
is the breadth of the services that we of-
fer within the market we’re in,” he ex-
plained. “A majority of our competition 
are small mom-and-pop operations and 
they’re very centrally focused. So we 
have competitors that will only operate 
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Perfecting the art
of trucks delivering
trucks

in Ontario or we have competitors that 
will only operate in Canada and not the 
US. And on the US side we have competi-
tors that won’t deliver to Canada, they’ll 
just stay domestic. Because as soon as 
you cross the border the complexity of 
the transaction goes up greatly. We can 
move a truck on a local and long-haul 
basis, from Toronto to Scarborough or 
from Toronto to Vancouver. Converse-
ly, we can move it from Toronto to Dal-
las whereas a lot of our competitors, they 
only do local, or long-haul and we do 
everything.”

According to Priest, driver turnover 
couldn’t really be better either. It boasts 
below average turnover rates while em-
ploying close to 100 drivers. Drivers stick 
around because Priest says Drive Star 
pays its drivers above-average wages and 
rules are put in place for their comfort. 

“Our drivers don’t have to wait at 
docks, they don’t have to load, and they 
don’t have to sleep in trucks,” Priest said. 
“Every night our drivers are away from 
home, they sleep in a hotel where they 
have a comfortable bed, a TV and show-
er. They don’t have to worry about find-
ing parking or sleeping at truck stops. 
Not to mention work at Drive Star is very 
steady.”

But that doesn’t mean Drive Star driv-
ers don’t run into challenges on the road. 
Drive Star drivers don’t drive the same 
truck every day, which Priest says forces 
them to stay focused on the road more 
than your average commercial driver. 

Priest says this aspect of drive-away is 
good in that his drivers don’t get compla-
cent because their equipment is always 
changing. But he adds that it is a chal-
lenge for his drivers to learn and grow 
their skills on the road. 

Additionally, Drive Star drivers have to 
deal with public transportation as some-
times they have to travel by plane to pick 
up the next vehicle they have to haul. 
And that can be stressful, said Priest. 

With all the travel, it can be hard for 
drivers to feel connected with the com-
pany they work for. To combat this and 
unify Drive Star as one big family, it 
launched a photo contest – that has cre-
ated a lot of internal buzz – where drivers 
can snap photos along their travels and 

submit them to win prizes each quarter. 
After uploading their photos to an online 
portal, employees vote on the best pic-
ture each quarter and the three photos 
with the most votes are deemed the win-
ners. There is grand prize presented to 
the top photo of the year at the company 
Christmas party where the winner walks 
away with $2,500. 

“The photo contest is a perfect ex-
ample of how we try to create a sense of 
community, both with our drivers and 
with our customers,” Priest said. “At the 
end of the day, we’re all people. The busi-
ness has got to get done but we want to 
engage with our employees and this was 
a fun way to reward them for participat-
ing. You’re out there and you’re working 
but you’re seeing a lot of cool stuff – let’s 
talk about it. It gets the drivers to be able 
to talk about different things, and not just 
the challenges they have on the road and 
it creates a discussion.”

Drive Star puts a lot of focus on re-
wards programs as well. It has two re-
wards programs in place. The first is 
Starwards, a customer referral program 
which pays customers to help with cus-
tomer acquisition. It also has Starmiles, 
where customers are rewarded for push-
ing as much as its business as they can to 
Drive Star. 

Though it doesn’t have much in terms 
of competition, Priest said that educating 
and warning the market and future cus-
tomers against other drive-away carriers 
that offer low prices as their best selling 

feature is its biggest challenge to date. 
“We are in a very gypsy industry be-

cause the barrier to entry in this industry 
is low and customers are somewhat (mis-
informed) on what they should be buy-
ing to get what needs to be done,” Priest 
said. “We are always trying to justify our 
prices and the challenge is to teach the 
consumer that uses these services there’s 
more to it than price. Dropping prices is 
a one-way trip to the bottom. I’ve seen 
many competitors try to compete with 
his business by simply cutting the rate 
and eventually they go away and mess up 
the system when they do it.”

Priest said he prides himself on Drive 
Star being the kind of company that puts 
a great focus on governance, training, 
safety and compliance even if that means 
it will have a higher cost base. 

“The old adage ‘cheap service is never 
good and good service is never cheap’ is 
so true in our industry,” Priest said. 

Despite this, Drive Star isn’t worried 
about business and is living up to its 
name by shining bright in the industry. 
It even has its eyes on expanding both 
in further into the US and in western 
Canada. 

“The west has been dealt a blow in the 
last year and while people are vacating 
the market, we think it’s a good time to 
get in so when it rebounds, we can ride 
that wave,” Priest said. “And currently we 
are looking into acquisitions. We have 
two acquisitions on our radar right now 
and they’re both in Ontario.”  

Andrew
Priest
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