
By Jim Bray 

CALGARY, Alta. – You could almost 
think of them as the Snowbirds of 
Alberta’s trucking industry. Not that 
they’re a bunch of senior citizens 
running to points south and warm 
for winter, but rather they’re more 
like the RCAF’s elite demonstration 
crew that wows audiences around 
the continent with their feats of avi-
ation derring-do.

The Alberta Motor Transport 
Association’s Road Knights aren’t 
hot shot pilots, however; they’re a 
team of hot shot professional truck-
ers who take some time off the road 
each month to engage in outreach 
on behalf of the trucking industry at 
large, putting human faces on a sec-
tor much of the public just doesn’t 
get and helping change misconcep-
tions about it while extolling its po-
tential as a career of choice.

This particular “demonstration 
team,” the third batch of Alber-
ta Road Knights, was named on 
Jan. 30 after a rigorous session at 
the AMTA’s Calgary headquarters 
that saw the candidates speak in 
front of a hand-picked audience of  
judges who’d then interview them 
right afterward. 

The judges, like the driver can-
didates themselves, came from 
different areas and perspectives, 
including AMTA brass such as  
executive director Lorraine Card  
as well as Jacquie Daumont, Deputy  
Chief, Alberta’s Commercial Ve-
hicle Enforcement branch, and  
Rebecka Freels, who was respon-
sible for rolling out Canada’s first 
Road Knights team in Ontario about 
20 years ago before heading home to 
Alberta and establishing the AMTA’s 
version. 

There must have been an extra 
seat open on the panel as well, be-
cause I was asked to participate on 
behalf of this magazine. 

We six “adjudicators” received 
an info package in advance of  
the date, to give us time to do our 
due diligence and dig into the back-
grounds of the candidates, then on 
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This heavy tow Freightliner 122SD was designed for Dionne Warner who has beat cancer an incredible eight times.

By Jim Bray 

Troubled trucks in Saskatchewan have a new an-
gel of mercy to help bail them out, and it’s not only 
a helpful heavy-duty hauler, it’s a machine that 
carries a message of hope to them as well. And 
just to make sure no one misses it, it’s bright pink!

Personifying that hope is Dionne Warner, who 
christened the new rig with a bottle of champagne 
at its official unveiling Jan. 16. Warner is an eight-
time cancer survivor, a feat that may seem unbe-
lievable on the surface but which also helps her 
send the message that just because you’ve been 
diagnosed with the disease doesn’t necessarily 
mean it’s a death sentence. Warner is the inspi-
ration behind the “Warrior of the Ribbon” truck, 
a 2015 75-tonne Freightliner Severe-Duty 122SD, 
with a 505-hp Detroit Diesel powerplant and Al-
lison automatic transmission. It also sports dual 
side winches and rear winches that give it a total 
of 170,000 pounds of winching power. Talk about 
having a lot of pull!

According to Dionne Warner’s truck dealer hus-

band, Graham, “Five years ago I was standing in 
my truck dealership yard in Regina and watched 
two competitive tow truck operators leave after 
dropping off customers’ trucks, and I realized that 
the (tow operators) are dictating when they’ll pick 
up our customers’ trucks.” Making things worse, 
he said, his customers could end up waiting on the 
roadside for “maybe eight or 10 hours,” all the time 
blaming his company for taking its time showing 
up when it was really the tow truck’s fault. “So I 
went into the accounting department and asked 
them how much we’re spending with all these tow 
truck companies,” he said, “and it quickly became 
evident that we could justify our own truck.”

It turned out to be a great move that allowed 
Warner Industries, a dealer of Freightliner and 
Fuso trucks, Doepker trailers and Thomas Built 
Buses, to be more in control of the entire service 
experience.

“We could influence truckers who’ve broken 
down, showing them that the Freightliner place 
is where they should take their truck to get it re-
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Dionne Warner has defeated cancer EIGHT times, so 
her husband Graham decided to design a tow truck 
in her honour to turn heads, and spread awareness.

Continued on page 5
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I’ve had an epiphany. It happened 
when I was evaluating Kriska’s In-
ternational ProStar with the Smart-
Advantage powertrain just before 
Christmas. It occurred to me that 
even if I wanted to sabotage the fuel 
economy of that truck, I’d be unable 
to do so.

Technology, when fully utilized, 
has made it impossible to be ineffi-
cient behind the wheel of a new-gen-
eration truck with what I’ll refer to 
as a ‘perceptive powertrain’; one that 
can perceive all the pertinent op-
erating parameters and then adapt 
in real-time to offer only the power, 
torque or energy required to do that 
specific job, at that specific time.

This ProStar, as I mentioned, had 
the Cummins-Eaton SmartAdvan-
tage powertrain. The Cummins en-
gine was equipped with Vehicle 
Acceleration Management, which 
limited the power available upon ac-
celeration to avoid excess fuel con-
sumption. The engine was governed 
at 100 km/h, limiting top-end speed, 
another potential source of fuel 
spent unnecessarily. Idle-shutdown 
wasn’t enabled on this truck, but it 
could’ve been, eliminating the op-
portunity to waste fuel through ex-
cess idling. Poor shifting, perhaps 
one of the greatest sources of wast-
ed fuel, was addressed by the precise 
Fuller Advantage Series automated 
manual transmission and its small-
step gearing.

Some automated manuals even 
have GPS functionality, allowing 
them to read the road terrain ahead 

and better take ad-
vantage of the ve-
hicle’s momentum 
to save fuel.

Marcel Bois-
venue, mainte-
nance manager 
for Kriska, told me 
that every time 
he plugs into the 
ECM of one of the 
five ProStars with 
SmartAdvantage 
powertrains, they 
come out within 
0.1 mpg of each 
other. Is it any 
wonder? Technol-
ogy has effective-
ly eliminated the 
driver’s ability to 
squander fuel.

In theory, you 
can buy 25 trucks 
today with percep-
tive powertrains 
and if they’re de-
ployed on simi-
lar lanes hauling similar payloads, 
the fuel economy should be near-
ly identical across that entire f leet 
of vehicles. This idea that there’s a 
30% variance between the best and 
worst drivers within the f leet is put 
to bed with the adoption of trucks 
powered by perceptive powertrains. 
I’ll even go a step further and sug-
gest that training drivers on fuel-ef-
ficient driving will become unneces-
sary before long. You can take those 
training resources and direct them 
elsewhere, towards safety, perhaps. 
Training on fuel-efficient driving is 
on the brink of becoming passé. Old 
school. Obsolete.

Responsibility for good fuel mile-
age will soon move entirely away 
from the driver and further into the 

domain of the machine.
Of course, some drivers will still 

be better than others. Following dis-
tance can be controlled in part by ra-
dar-based collision mitigation systems, 
however drivers who don’t require 
such systems to frequently intervene 
to restore a safe following distance 
will probably show slightly better fuel 
economy and will be less likely to get 
in a wreck. 

However for the most part, technol-
ogy is bringing fuel economy parity to 
the driver ranks. 

James Menzies can be reached 
by phone at (416) 510-6896 or by  
e-mail at jmenzies@trucknews.com. 
You can also follow him on Twitter  
at @JamesMenzies.

When it came to equipment renew-
al in recent years, many f leet own-
ers adopted the thinking that older is 
better. A confluence of factors – the 
over-capacity caused by the deep re-
cession followed by a slow and un-
certain recovery; the higher pricing 
of the new engine technology com-
bined with uptime issues – led f leet 
owners to defer truck purchases and 
made for the oldest f leet in recent 
memory.

Our own Equipment Buying 
Trends Survey this past summer 
found that 53.4% of f leet respondents 
were on trade-in cycles for their 
heavy-duty trucks of greater than 
seven years. More than a quarter 
were hanging on to their vehicles for 
more than a decade. 

During the recession and for a few 
years after it, extending the trade-
in cycle of f leet vehicles was sound 
strategy. For particularly financially 
strapped f leets it was an important 
element to survival. 

But that approach only makes 
sense up to a certain point. Research 
from the American Trucking Associ-
ations shows that around the 550,000 
mile mark heavy duty truck mainte-

nance costs per mile triple from five 
cents per mile to 15 cents per mile. 
That makes hanging on to tired iron 
a questionable strategy.

Not investing in new iron is par-
ticularly questionable in light of the 
better fuel economy offered by the 
latest engine technology and the im-
proving economic outlook. Our re-
search of Canadian shippers con-
ducted at the tail end of 2014 found 
that 42% expected to increase their 
use of LTL freight service in 2015 
while a third expect to increase their 
use of TL freight service. 

Just as important, 31% of Cana-
dian shippers expect TL trucking to 
have the greatest pricing power of all 
modes while 19% expect LTL to have 
the greatest pricing power. No other 
mode comes close.

In other words the market research 
shows that as long as new truck pur-
chases are well thought out, the 

freight volumes and increase in rates 
necessary to help finance the cost of 
new truck purchases will be there.

It appears f leet owners across Can-
ada are reaching the same conclu-
sions on their own. 

Our Equipment Buying Trends 
Survey found only 13% of responding 
f leet owners and managers had no 
plans to replace at least part of their 
f leet in 2015. Particularly heartening 
are the equipment renewal plans of 
Canada’s small carriers. 

Since the recession these f leets 
have lagged far behind their large 
and medium-sized counterparts 
when it came to investing in new 
truck purchases.

 This year, however, only 22% of 
small f leet owners and managers told 
us they had no plans to purchase new 
trucks – by far the greatest commit-
ment to new equipment renewal we’ve 
seen from this sector of the industry 
since before the Great Recession. 

Lou Smyrlis can be reached by 
phone at (416) 510-6881 or by  
e-mail at lou@Transportation 
Media.ca. You can also follow him on  
Twitter at @LouSmyrlis.
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OEM This 
Month

Last
Year

Freightliner 716 503

International 380 235

Kenworth 447 309

Mack 162 209

Peterbilt 326 365

Volvo 379 312

Western Star 279 235

TOTALS 2689 2168

OEM BC ALTA SASK MAN ONT QUE NB NS PEI NF CDA

Freightliner 593 1,139 236 350 3,361 1,253 315 149 14 40 7,450

Kenworth 702 2,007 427 1 900 806 95 0 0 0 4,938

Mack 147 382 150 97 1,006 270 38 68 5 20 2,183

International 174 637 71 157 1,994 684 195 50 13 42 4,017

Peterbilt 467 1,540 322 226 682 480 155 18 0 0 3,890

Volvo 470 609 131 335 2,042 684 141 90 0 8 4,510

Western Star 406 852 74 130 484 386 57 78 4 36 2,507

TOTALS 2,959 7,166 1,411 1,296 10,469 4,563 996 453 36 146 29,495

Class 8 sales continued to grow in strength during 
the final month of 2014, outpacing last year’s 
sales totals for the month. The 2,689 Class 8 
trucks sold into the Canadian market during the 
month made for the fourth best December since 
1999 and were more than 600 trucks above the 
five-year average. Only the heyday years of 2005 
and 2006 and 1999 were better. Freightliner, 
International, Kenworth and Volvo all had strong 
sales performances.

Monthly Class 8 Sales – Dec 14 Historical Comparison – Dec 14 Sales

Historical Comparison – YTD Dec 14
Class 8 Sales (YTD Dec 14) by Province and OEM

The 29,495 Class 8 trucks sold into the Canadian market in 2014 made for a significant improvement over 2013 and was almost 6,000 above the five-year average. However, with 
fleet owners remaining disciplined about not adding capacity too quickly during the slow economic recovery, the year’s sales total was still below that posted in 2012 and consider-
ably behind the totals posted during the capacity expansion years of 2005 and 2006.

Truck sales enjoyed a welcomed upward spike in December after a drop in November. To place 
sales performance in further perspective, the Canadian market has now enjoyed 10 straight months 
of sales above 2,000 after suffering through two months of sales below that figure to start the 
year. Prior to that the market had also posted 10 straight months of sales coming in above the 
2,000 mark, reminiscent of the industry’s capacity boom years.

Market Share Class 8 – Dec 14 YTD
12-Month Sales Trends
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© 2013 Chevron Canada Limited. All rights reserved. All trademarks are the property of Chevron Intellectual Property LLC or their respective owners.
*SAE J1321 Fuel Consumption Tests. Actual results will vary depending upon vehicle type, load and other driving conditions.

New Delo® 400 XLE Synblend SAE 10W-30 helps minimize operating costs by improving 
fuel economy up to 3.6% with short haul trucks (Class 6) and 1% with long haul trucks 

(Class 8) compared to SAE 15W-40 oil.* Plus, Delo products with ISOSYN® Technology 
help provide extended service protection, maximize engine durability and minimize 
operating costs. Learn how much your business could save on fuel costs with the new  
Delo Fuel Economy Calculator at ChevronDelo.com

Now Available!
Delo®

 400 XLE Synblend 10W-30
Let’s minimize operating costs  
with improved fuel economy.

© 2015 Chevron Canada Limited. All rights reserved. All trademarks are the property of Chevron Intellectual Property LLC or their respective owners.

Freightliner’s strong month has left the market leader with greater than 
a quarter of the Canadian Class 8 market in 2014. Kenworth’s market 
share stands close to 17%. Volvo, which has shown the most growth this 
year after leapfrogging past Peterbilt, held on to a slightly better than 15% 
market share. Peterbilt’s share ended up the year behind International’s. 
Mack and Western Star have been neck and neck all year but Western 
Star pulled ahead by year end. 

January February March April May June July August September October November December

1,941 1,641 2,244 2,587 2,711 2,800 2,562 2,170 2,796 2,925 2,421 2,689

Western Star 8.50%

International 13.62%

Chevron Global Lubricants.indd   4 15-02-17   10:30 AM
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the appointed day we assembled in 
the AMTA’s boardroom at 8:45 a.m. 
to ensure all the I’s were crossed  
and T’s dotted – or something 
like that – before the first victim 
was marched before the assem-
bled strangers poised (the candi-
dates undoubtedly thought) like 
vultures waiting to swoop down 
on any misstep they might make. 
Some appeared more nervous than 
others – or perhaps some hid their 
nervousness better than others –  
but each gave a short presentation on 
a trucking-related topic near and/or 
dear to his heart. 

Not surprisingly, safety was a big 
theme that ran through all presen-
tations (and, afterward, in their  
spontaneous oral responses to 
our probing questions), but oth-
er rat ionales for competing to 
be a Road Knight included pay-
ing it forward (becoming a men-
tor or industry spokesman) and 
a general, overall love for the 
 industry – especially as it pertains 
to the perspective from behind the 
wheel. All the candidates clearly 
love driving and want to help pass 
along that love to a new generation 
that may not be looking in the indus-
try’s direction – yet – when it comes 
to choosing a career.

I can’t divulge the questions we 
asked, apparently under threat of 
torture, but they were wide-ranging 
and meant to help the judges learn 
how a candidate believed he’d han-
dle himself under certain condi-
tions (such as dealing with the public 
 and/or media), what his opinions 
are on a variety of “industry per-
ception” issues – and of course to 
see how well he thinks on his feet. 
The candidates handled them-
selves well and each brought a dif-
ferent perspective based on his  
own experience, from city P&D to 
long-haul and off-highway, and 
from relative youth to well-seasoned  
veterans starting to think about  
retirement.

In the end, five new Road Knights 
were chosen and they come from lo-
cations across northern and southern 
Alberta. After a celebratory lunch, 
they headed off to be measured for 
their Road Knights suits.

This was my second time on the 
Road Knights panel, which put me 
one up on Lorraine Card, the AMTA’s 
recently named executive director.

 Afterward, we spoke briefly about 
the experience and what happens 
from here. 

“I thought it was a very profession-
al, well-organized process we went 
through and the calibre of candi-
dates was tremendous,” Card said, 
reiterating the candidates’ “huge 
support for safety” and their var-
ied perspectives on the industry.  
“They all brought something differ-
ent to the table, so I’m very pleased 
with the process as well as the  
candidates.”

Card said the Road Knights pro-
gram is significant to the AMTA  
and to the overall trucking indus-
try because “it brings another face 
to the AMTA – actual drivers that 

are out promoting the organiza-
tion as well as trucking as a career.  
I’m very confident that we’re going to 
be using them as much as we can.”  
She noted that the variety of home 
bases of the new Road Knights 
 should ensure the province is covered  
well and said that, after having  
taken part in the selection process 
and spent time with the new am-
bassadors afterward, “I think they’ll 
bring so much value to the program 
as well as to the industry.”

The new crew, which is scheduled 
to serve a two year term, consists 
of: Calvin Briggs, Grimshaw Truck-
ing, Leduc; Harminder Dhaliwal,  
Trimac Transportation Services, 
Calgary; Marsh Duncanson, Bison 

Transport, Calgary; Curtis Mann, 
Bison Transport, Calgary; and Har-
vey Wardill,  Gibson Energy, Grande 
Prairie.

All these drivers brought plenty of 
experience behind the wheel with 
them, and they also brought driver’s 
abstracts that showed clearly their 
success and commitment to safety. 

And now they have the opportuni-
ty to become teachers as well as driv-
ers, as they meet with various com-
munity groups, schools, trade shows 
and the like, helping raise awareness 
not only of the importance of the  
trucking industry to the overall econ-
omy and the wide variety of careers 
available, but also of things civilian 
drivers can do to share the road safe-

ly with trucks. 
To help them in their task, they’ll 

receive training in public speak-
ing and media relations, skills they 
can take back to the job with them  
during and after their time as Road 
Knights. While the program runs 
under the AMTA banner, Card was 
quick to note that it’s supported by 
the member companies for whom the 
Road Knights work. 

“We certainly appreciate and thank 
them for their support because with-
out them there would not be a Road 
Knights program,” she said. Some 
engagements are booked already, 
and the new Road Knights will be-
gin making their public appearanc-
es in the next couple of months.  

AMTA names 2015-2016 Road Knights team 
Continued from page 1

AlbertA
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WINNIPEG, Man. – The federal gov-
ernment announced with the Manito-
ba Trucking Association (MTA) that it 
was making available $268,000 to sup-
port training in the Western Canadian 
trucking industry.

The announcement was made by 
Shelly Glover, Minister of Canadian 
Heritage and Official Languages, on 
behalf of Michelle Rempel, Minister 
of State for Western Economic Diver-
sification. The money will go towards 
training for Western Canadian truck 
drivers and managers.

The investment was made through 
the Western Diversification Program. 
It will provide drivers and company 
managers with online and in-person 
skills training and knowledge trans-
fer as well as technology demonstra-
tions, to encourage the adoption f the 
latest transportation technologies, in-
cluding digital driver logs and logis-
tics software.

A Web training portal will be estab-
lished to house the training material, 
the feds announced.

The MTA will help develop the train-
ing materials, along with provincial 
associations in Saskatchewan, Alberta 
and B.C.

“Our government’s top priority con-
tinues to be job creation, economic 
growth, and long-term prosperity,” 
said Glover. “In partnership with the 
trucking industry, we are address-
ing skills development and knowl-
edge transfer concerns for both driv-
ers and managers which will result 
in improved productivity and the re-
duction of barriers to the movement 
of goods.”

“This project is meaningful for the 
trucking industry in Western Canada,” 
added Terry Shaw, executive director, 
MTA. “Having sector specific training 
tools, created by industry for industry, 
and the needed technologies to deliv-
er them remotely will afford trucking 
companies improved and expanded 
means to engage in ongoing education. 
We appreciate Western Economic Di-
versification Canada’s support for this 
project.” 

Feds to fund truck driver, manager 
training in Western Canada

Vancouver port sees record cargo
VANCOUVER, B.C. – Port Metro Vancouver has announced its second consecu-
tive year of record-breaking cargo volumes. According to the data, the port’s ter-
minals handled 140 million tonnes of cargo last year – up 3% from 2013. Import 
cargo went up by 4.1% to 29 million tonnes and exports increased 3.3% to 111 
million tonnes.

Port Metro Vancouver says the completion of major infrastructure projects 
and ongoing community engagement were key to this growth.

“The port had another record year for cargo volumes, illustrating the demands 
created by a growing Canadian economy and increasing international desire for 
Canadian trade,” said Robin Silvester, president and CEO, Port Metro Vancouver. 
“I’m proud of the leading-edge environmental initiatives, community engage-
ment and infrastructure projects we have completed this year to help balance 
this continued growth with our local quality of life.”

In addition, bulk volumes increased more than 5% from 2013 with a notable 
increase in grain exports with an 18% jump in exports of wheat and 31% rise for 
canola. Container volumes also continued to grow, with a 3.1% increase over 2013.

“Every year, millions of tonnes of cargo are handled at Port Metro Vancou-
ver.  As we further develop our already robust trade ties with the world, this num-
ber will only go up,” said Lisa Raitt, Minister of Transport.  
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paired,” Graham Warner said. The move 
was so successful that before long he re-
alized he needed a second truck, and he 
decided to kill two birds with one stone, 
using the new unit to advance the can-
cer-fighting cause. 

“I said we’re in (the towing business) 
for the long haul, but I want to make a 
statement. I want to really honour the 
phenomenal experience that Dionne 
gives anybody who meets her or hears 
her speak – so I thought this would be a 
great way to influence a segment of the 
public that typically wouldn’t get to be 
inspired by her.”

Dionne has been fighting various ma-
lignancies since 1995, when she was first 
diagnosed with breast cancer. “I was 29 
and I was getting married to my first hus-
band a week later when I found a lump,” 
she told Truck West. “After we got back 
from our honeymoon and I realized the 
lump wasn’t disappearing, (I decided) it 
was time to see the doctor.”

Her family doctor, however, told her 
it was nothing to worry about – but her 
family asked her to get a second opinion 
anyway. “It was this opinion that I be-
lieve saved my life,” she said, “because 
that doctor said it is something to worry 
about and we need to get it right away.”

It led to the battle that has seen her 
also defeat lung cancer (ironically, she 
says she has never smoked) and liver 
cancer, the latter of which she’s tack-
ling for the fourth time currently. “It’s 
a journey I never expected to be on, but 

we’re still on the journey and I’m still in 
the fight,” she said. “I’ve also met some 
amazing and incredible people who in-
spired me as well.”

When she isn’t on the cancer battle-
field herself, she returns to it willingly, 
volunteering at her local cancer clin-
ic. She said people ask her why she’d 
go back after she’s been so sick, her re-
sponse being that “people need to see 
hope standing before them and I can 
visit with these patients because I know 
what it’s like to sit in that chair.”

The new truck is meant more as an 
awareness-raiser than a fundraiser, but 
Graham Warner said he wouldn’t be up-
set if it brought in some money.

 “Because of Dionne, Warner Indus-
tries always makes a substantial con-
tribution to cancer research, so we’re 
not specifically using the truck to raise 
funds,” he said, “but any funds that it 
does raise will definitely increase what 
we donate.”

Warner said the company chooses to 
give directly to the Saskatchewan branch 
rather than the national umbrella group 
because “that way more money comes 
back to the province, because they get 
more of the pie when that national pool 
is divvied up.”

The introduction of the Warrior of the 
Ribbon made a splash in area media, so-
cial media, and even the international 
press.

“I think there were 1.2 million views 
on Facebook, and then CNN picked it 
up, the Toronto Star picked it up, we’re 

supposed to go on Canada AM,” Graham 
Warner said, noting that he also turned 
down an invitation to show off the truck 
in the US because he wanted the focus 
to stay on cancer research in Saskatch-
ewan. He also had to prepare his driver 
for the notoriety the truck would bring.

“For an operator of a rescue tow truck, 
getting a brand new ride can be a once-
in-a-lifetime event,” he said, adding 
his driver was “pretty ecstatic” when 
he heard he’d get to work with a brand 
new unit – until he told him it was go-
ing to be pink.

“He could not hide his uncomfort-
ableness,” he said. “It took about eight 
months to build this rig, and I swear I 
counselled him for those eight months 
that he would be a hero out there, that 
no one would dare laugh at him for driv-
ing a pink truck and that this is all going 
to be good.”

He doesn’t think he made the sale 
completely, but said the truck did that 
for him once it actually arrived. “We did 
the big unveiling in front of 100 people 
and all the TV cameras and radio mi-
crophones, and I asked him what he 
thought of the pink truck now, and he 
said it’s awesome. I’m so happy.”

The truck’s paint job contains its own 
tribute to Dionne, referring to her as 
“Warner Warrior D” and proclaiming 
the fact that she’s an eight-time survivor 
– and on a more lighthearted note that 
echoes the Warners’ positive attitude, it 
also includes the slogan “We don’t want 
an arm and a leg…just your tows.”

The truck, when all is said and done, is 
about more than sending a positive mes-
sage of hope for the fight against can-
cer; it’s also meant to be a pink angel of 
mercy for the lonely driver stuck on the 
side of the road with a broken down rig.

“I had this thing in my head when I 
first came up with the idea that when 
there’s a devastating wreck and a couple 
semis all tangled up in the ditch,” Gra-
ham Warner said, “that for a bright pink 
tow truck to show up with this defiant 
Warrior of the Ribbon decoration on it, to 
me it’s such a strong strength and hope 
thing. And the fact that (the truck is) sort-
ing things out and making things better 
at that wreck scene kind of symbolizes 
that it’s good to have hope and it gives 
you strength when you believe in hope.”

He hopes the message will be received 
even by those who only see the truck 
driving by, towing a disabled vehicle. 

“The symbolism is almost like ‘Hey, 
it’s okay to ask for help because wher-
ever that truck is being towed to it’s go-
ing to be repaired and it’s going to be put 
back to normal or better than new and 
that’s symbolic of having the right atti-
tude when you’re fighting cancer. Be-
cause you can get back to normal or bet-
ter than new and we want to show that 
strength and hope will provide better 
things for the person down the road.”

As for Dionne Warner’s ongoing battle, 
she said she has “no regrets. I’m here for 
a reason. I’m a fighter, I have a positive 
attitude; it’s about keeping hope alive as 
best as we can.  

Pink tow truck a fitting tribute for cancer survivor 
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10  natural gas

By James Menzies

A pullback of heavy-duty natural gas 
engine development may have inter-
rupted the momentum natural gas 
was enjoying as a potential alterna-
tive to diesel fuel, but it has done little 
to dissuade advocates from believing 
natural gas is still a better choice in 
many applications.

Westport’s popular 15-litre lique-
fied natural gas (LNG) engine was 
discontinued last year, Cummins an-
nounced its ISX15 G engine is on hold 
and most recently, Volvo announced 
it’s suspending development of its 
13-litre LNG engine. 

These decisions could be devas-
tating to the natural gas movement 
in Canada, where weights in excess 
of 80,000 lbs – the current limit of 
the Cummins ISX12 G – are regu-
larly hauled, but guests on a Surface 
Transportation Summit panel indi-
cated natural gas still has enormous 
potential as a transportation fuel. 

Among those speakers was Kel-
ly Hawes, president of Cold Freight 
Systems, which runs 10 CNG-fuelled 
Mack tractors in a regional haul ap-
plication in B.C. He has seen fuel sav-
ings of 30-40% with the truck and has 
found the ISX12 G to be fully capable.

“We’re pulling full tridem loads 
around the Lower Mainland and 
back with CNG trucks,” Hawes 
said. “But we’re also not pulling the 
Rocky Mountains with these trucks.  
Our range is about 350 kilometres, 
pretty flat for most of it, and there’s 
no problem.”

Hawes acknowledged the ISX12 G 
requires the driver to drop about two 
additional gears on the hills com-
pared to a diesel, but it only adds 
about six minutes to a haul.

“For a 30% savings, I’m okay with 
that,” he said. “Performance-wise, 
there’s no problem. We can pull tri-
dem loads if we have to. The drivers 
don’t even notice the difference.”

Christopher Hoad, marketing man-
ager with LNG supplier ENN Canada, 
agreed that while customers would 
prefer to see higher-displacement nat-
ural gas engines available in Canada, 
they shouldn’t be discouraged by cur-
rent product limitations.

“The momentum is still there,” 
Hoad said. “Of course there was dis-
appointment when we heard that Vol-
vo was pausing, but we’re still build-
ing stations. We’re building a brand 
new one in Alberta (this) year. The 
OEMs have paused, and that’s a real-
ly important point. They haven’t can-
celled the program, they’ve paused it. 
To us, it’s not a matter of no. It’s just a 
matter of not yet.”

While a lack of fuelling infrastruc-
ture has been cited as a reason for the 
reticence of fleets to transition to nat-
ural gas, Hoad said a network is tak-
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ing shape.

“I would say we’re developing quite 
well,” Hoad said, noting ENN Cana-
da has public fuelling sites in Merritt 
and Chilliwack, B.C. as well as one in 
Woodstock, Ont. and more to come 
online this year. Some f leets have 
been installing their own private  
fuelling stations and both Hawes and 
Hoad said it would be nice to see those 
opened to the public.

“I think it’s really up to industry to 
work together to make a lot of these 
stations public access because that’s 
what’s going to fuel the growth of the 
industry and open it up to a lot more 
fleets,” Hoad said.

“If I had it my way, nobody should 
be able to build a fuelling station 
without it being a third-party card-
lock system,” Hawes said. “That’s how 
you get infrastructure and get more 
people to be able to do this.”

Cold Star Freight worked with natu-
ral gas supplier Fortis B.C. to open a 
fuelling site near its terminal, which 
has been opened to the public. That 
relationship with Fortis was vital in 
getting a small f leet like Cold Star, 
which operates about 40 trucks, to 
take the plunge. It included a 75% 
rebate on the premium associated 
with purchasing natural gas-fuelled 
trucks; so $45,000 of the $60,000 up-
charge was paid back to Cold Star, 
provided it met its CNG purchasing 
obligations of displacing 400,000 li-
tres of diesel per year.

“That was pretty attractive right out 
of the gate,” Hawes said of the incen-
tive. However, he said that given the 
fuel savings Cold Star has achieved, 
he would make the same decision to-
day even without the incentive.

“Knowing what I know now, I would 
still do it without the incentive in 
place,” Hawes said. 

For f leets in the Ontario market 
where no such incentive exists and 
the upcharge to natural gas-fuelled 
trucks is deemed too risky, there’s also 
the option to invest in a dual-fuel sys-
tem such as that offered by Univer-
sal Truck Rental and Alternative Fu-
els Alternative Solutions. Steve Baty 
was on-hand at the Summit to discuss 
the dual fuel solution.

“What it does is, it takes any diesel 
engine and converts it to run on die-
sel and natural gas as the same time,” 
Baty said. “There’s no component 
changes whatsoever, it’s a bolt-on sys-
tem. The system costs about $16,000 
and that’s installed, road ready. That 
will save you up to 20-25% net on your 
fuel costs.”

Universal Truck Rental has a dem-
onstration unit available for fleets in 
the Ontario market to test. The per-
formance, said Baty, is transparent, 
but the fuel savings are clear.

“You get in the truck and drive it. 
Nothing changes. When the natu-
ral gas runs out, the truck runs 100% 
on diesel,” he explained. “It’s just a 
cheaper form of running your truck.”

Shipper-carrier collaboration was 
one of the themes at the Surface 
Transportation Summit, and with 
Hawes speaking openly about fuel 
savings of 30-40%, he was asked how 
much of that, if any, shippers could 
expect to be applied to their freight 
bills. However, Hawes cautioned that 
fleets enjoying fuel savings from us-
ing natural gas should instead be re-
investing those savings into their op-
erations and not giving it entirely back 

to shippers.
“Everybody is hearing today about 

driver shortages and trying to im-
prove the margins of the trucking in-
dustry,” he said. “Although I think the 
shipper should share in some of the 
savings, its’ a really tricky discussion, 
and it should be a discussion that hap-
pens between each carrier and their 
prospective customer. That’s the way 
we’re approaching it. No, we’re not 
reducing our pricing because of this, 
and we’re being very public about the 
savings that we’re seeing. However, 
in turn what we’re doing is reinvest-
ing either in more CNG trucks, driv-
er wages, driver training, dispatch-
ers and all that stuff. Trying to get our 
margins up to where we believe they 
should be. With that said, what we’re 
hoping is that there will be savings by 
reducing our fuel surcharges. That’s 
where it should apply. And we’re also 
hoping that we can maintain or sta-
bilize our rates for the next year, any-
way. That’s how we’re approaching it 
right now.”

Asked why fleets should take a look 
at natural gas as an alternative to die-
sel fuel, Hoad gave several reasons: 
“One obviously is the cost. Natural gas 
is less expensive, there’s no discus-
sion there,” he said. “It’s also cleaner 
and safer,” he added, noting drivers 
don’t go home smelling like diesel at 
the end of a shift. Hoad also said run-
ning natural gas vehicles has helped 
carriers secure contracts with envi-
ronmentally conscious shippers.

However, Hawes may have had the 
most compelling reason to make the 
switch. He indicated the fuel savings 
will help him grow his business.

“The way I put it, with a 40% savings 
on 40 trucks, that means I could buy a 
natural gas truck in cash every three 
months with the savings,” Hawes said. 
“I can’t do that with the margins I had 
before. The other way to look at it is, 
if I wanted to put that kind of mon-
ey on my bottom line, the amount of 
top line revenue that I would have to 
grow is in excess of $5 million in sales, 
which means more staff, more drivers, 
more buildings, more everything. Or 
I could buy new trucks, which I need 
already.”

And it’s also a good way to fend 
off competition from bigger players, 
which are taking a hard look at alter-
native fuels, Hawes added.

“A few years ago when I was doing 
this research and saw the big guys 
who were looking at it like Bison and 
Robert, I started to panic a little bit 
because I thought if all the big com-
panies can afford to go with natural 

gas, they would have a competitive 
advantage over somebody who was 
smaller,” Hawes admitted. “When 
the incentive came out with Fortis, 
I thought this was my opportunity to 
jump on this because soon it would 
be the big companies coming into my 
neck of the woods and being able to 
reduce costs and pricing and there’s 
no hope I’d be able to compete.”  
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t’s now March and since you’re 
an organized owner/operator 
the only tax-related tasks re-
maining are to double-check 
your books and safely tuck 
away your slips and receipts. 
Good job! And that’ll do it for 

this month’s column. Wait. What?
Why did your wife yell at you this 

morning? Because she was grumpy af-
ter staying up late sifting through a pile 
of balled-up receipts from last year?And 
your stomach is churning because you 
can’t find your books, let alone double-
check them? Staying organized has an 
up-front cost in terms of time and ef-
fort. It’s not easy when you work on the 
road and face a pile of mail when you 
get home.

But being disorganized costs more. 
Time and effort are pocket change com-
pared to the toll that a scattered busi-
ness life can take on your mental health 
and wallet.

Start out right
If you think your business affairs are 
out of control, you probably can trace 
that feeling back to your very first day 
as an owner/operator.

When you started your business did 

you contact CRA to register for a GST/
HST account? Delays are costly – CRA 
will backdate registrations for only 30 
days. If you bought your truck in Sep-
tember and haven’t gotten around to set-
ting up an account, you can say goodbye 
to most of your GST/HST refunds from 
fuel, repairs, etc.

What about incorporating your busi-
ness versus operating as a sole propri-
etor? Did you actually sit down with 
someone and discuss which would be 
better for you? There are enough suc-
cessful incorporated owner/operators 
out there that something is obviously 
convincing them make that choice. Are 
you managing your payroll properly? 
Gone are the days of paying once a year 
and letting CRA scoop up your GST/HST 
refund. 

CRA insists on monthly payments 
for wages paid to employees, which 
includes you if you’re an incorporat-
ed owner/operator.

Do you appear disorganized? Late 
filings, mistakes on tax forms, and ig-
noring notices are signs that you don’t 
understand how to run a business, or 
worse, you’re in the habit of not follow-
ing the rules.

From a CRA perspective, where there’s 
smoke, there’s fire. We know one fellow 
who misplaced slips three times over the 
past four years and CRA just pounded 
him with a penalty that is more than the 
tax he owes. 

Another owner/operator we now work 
with got himself into a heck of a mess. 
He changed from a sole proprietor to a 
corporation several years ago and never 
bothered to contact CRA and close the 
GST/HST account under his sole propri-
etor name; he just filed zeros when the 
tax forms came. 

Well, this year he and his bookkeeper 
weren’t paying attention and he filed his 
corporation’s GST/HST tax return under 
his old sole proprietor account. Mean-
while, the guy was making payments 
into the corporate account but ignor-
ing CRA notices for not filing a corpo-
rate return. Before he knew it, bam! He 
was in collections and moments away 
from having his bank account seized. 
When CRA discovers your mistake as 
opposed to you finding and reporting it, 
the penalties are much larger. 

Digging out
It’s easy to blame others for your prob-
lems or to conveniently forget how you 
put yourself in a hole.

We met with an owner/operator who 
came in upset about owing money to 

CRA and figured we must have done 
something wrong when we filed his re-
turns. I walked him through the 2012 
and 2013 tax filings that we just did for 
him just last fall, showing him all the 
penalties and interest CRA added onto 
those payables. Now everything makes 
sense. He’s still under tons of pressure 
to pay what he owes from previous years 
but at least he understands why.

Three steps
If you do nothing else to get your busi-
ness life in order, here are three pieces 
of advice I’d like you to take.

First, open and read your mail. If you 
get a notice from your accountant, bank, 
or CRA, or you receive something that 
involves income or an expense, keep it. 
Second, call CRA if you get behind. 

Their attitude is completely different 
when you instigate the call. Third, if you 
owe tax, pay what you can. 

Even a small amount every month 
shows that you know you understand 
your obligation and that you’re mak-
ing an effort. Paying nothing tells 
CRA that you may be thinking of 
skipping town.

If you need help, talk to a qualified ac-
countant. Don’t make things worse by 
ignoring problems or thinking they’ll 
go away. Or that CRA won’t notice. 

Scott Taylor is vice-president of TFS 
Group, providing accounting, book-
keeping, tax return preparation, and 
other business services for owner/opera-
tors. Learn more at www.tfsgroup.com or 
call 800-461-5970.

March Tax Madness:
Survive and advance

Scott Taylor

Tax 
TalkI

12   tax talk
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his month, IFTA and IRP 
will release their annu-
al reports on 2014 audit 
activity in their respec-
tive member jurisdictions.

These reports contain 
straight-up data on how 

many IFTA and IRP carriers are in 
each jurisdiction, how many were au-
dited, how many were assessed some 
sort of penalty or fee for non-compli-
ance, how many had their credentials 
revoked, and so on.

While your odds of being audited are 
small (IFTA and IRP jurisdictions agree 
to audit 3% of their licensee base every 
year), you’d better be ready. Because 
if you’re audited, they’ll probably find 
something you’re doing wrong. In 2013, 
Alberta had 2,817 licensees and conduct-
ed 70 IFTA audits. Of those 70 audits, 
51 were assessed a penalty for some-
thing. That’s 75%! In Saskatchewan, 
the figure was 83%. In Manitoba, it was 
59%; British Columbia, 49%; Ontario, 
95%; Quebec, 94%. 

The numbers don’t lie. I doubt they’ll 
tell a different story for 2014.

Why the high assessment rates?
Auditors tell me that only a hand-

ful of carriers are deliberately do-
ing something wrong. Indeed, most 
think they’re doing everything right 
but aren’t. Late filings, missing or inac-
curate data, or a shoddy system for col-
lecting and keeping records are big red 
flags for auditors. 

So ask yourself: 
Have you filed all of your returns? On 

time? Can you prove that you’re report-
ing all distance for each vehicle licensed 
under IFTA and IRP? Do you have ac-
ceptable source documents like driv-
er trip reports? 

Do they contain the prescribed in-
formation as per the rules of the agree-
ment? Can you produce valid fuel re-
ceipts for every credit taken? 

Do you use GPS distance data? If the 
auditor asks for your original GPS data, 
are you prepared to respond? Where is 
it kept? And for how long? And what’s it 
going to take to get access to it? 

A lot of carriers don’t realize that a 
computerized distance summary is not 
acceptable as the sole source document.

What to do next
Like any audit situation, it’s always 
more time consuming and stressful if 
you have to gather substantiating in-
formation after-the-fact. 

Here are seven things you should 
do now so you’re ready for that audit 
notice:

1. Learn the requirements. Your home 
jurisdiction publishes an IFTA and IRP 
guide for motor carriers. It’s free, avail-
able online, and written in plain lan-
guage. Download a copy and read it.

2. Make it simple for your drivers to 
report distance and fuel information for 
each trip. Make your Driver Trip Reports 
easy to read and the fields large enough 
for the driver to be able write in odom-
eter readings and other data.

3. Develop a system for collecting a 
fuel receipt for every single fuel pur-

chase your driver makes. If you don’t 
have a fuel receipt, you can’t take credit 
for the purchase and you end up pay-
ing tax twice.

4. Summarize your data monthly. 
How many times have you waited un-
til the end of the quarter when your re-
turn is almost due and then scrambled 

for information from three months ago?
5. File on time. A late return tells an 

auditor that you probably don’t have a 
good reporting system in place. Plus, 
you’ll save money in penalties and in-
terest. Failure to file and remit amounts 
due by the stated deadline will result in 
an estimated assessment based on the 
best information available. Until all tax 
returns have been filed and liabilities 
paid, you won’t be allowed to renew your 
IFTA and IRP credentials.

6. Onboard recording devices and 
tracking systems that use GPS make it 
easier to capture distance data and pro-
duce summary reports. However, sim-
ply “having GPS” isn’t enough. You need 
to produce individual trip reports and 
original GPS data to support your dis-
tance calculations.

7. Continually audit your records and 
make notes as you go. Was an odometer 
reading incorrectly written down? Did 
you have to add in fuel because of a miss-

ing receipt? Did you have to amend a re-
turn? Self-audits and good notes show 
that you’re taking care and control over 
your data.

The intent of an audit isn’t to find mis-
takes on your return. 

First and foremost, auditors want to 
see that you have a system in place for 
collecting, reporting, and storing data in 
way that conforms to the requirements. 

Non-compliance, unfortunately, is of-
ten a product of a bad system. Judging by 
those high audit assessment numbers, 
there are a lot of systems out there that 
need a checkup.  

Sandy Johnson is the founder and man-
aging partner at North Star Fleet Solu-
tions in Calgary. The company provides 
vehicle tax and license compliance ser-
vices for trucking operations ranging 
from single vehicles to large fleets. She 
can be reached at 877-860-8025 or north-
starfleet.com.

Why so many audits 
result in penalties

Sandy Johnson

Permits &
Licensing

compliance

Up to 20% less rolling resistance than competitors

The 703ZL is a World-Class Premium Drive Tire with cutting-edge 
technology to deliver unmatched fuel efficiency.  The revolutionary 
703ZL is engineered with the latest advanced compounding technol-
ogy, superior tread design and casing construction that offer longer 
treadwear and the lowest rolling resistance in its category.

THERE’S MORE TO
DRIVE TIRES THAN YOU THINK.
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he calls for a better stan-
dard of driver training 
are nothing new. 

In 1990, Human Re-
sources Development 
Canada identified a 
“pressing need” to up-

grade the skills of existing drivers. News 
organizations have reported on schools 
which barely prepare students to pass a 
Ministry of Transportation exam. And 
these challenges continue to be echoed 
by trainers, safety departments, carriers 
and insurers.

Most recently, the Canadian Truck-

ing Alliance’s Blue Ribbon Task Force 
on the Driver Shortage called for a mini-
mum standard of entry-level, appren-
ticeship or apprenticeship-like training. 
Now Ontario’s Minister of Transporta-
tion has called for the same thing, bring-
ing us a step closer to improving early 
skills, and helping to eliminate the sub-

standard training programs which ef-
fectively allow someone to buy a licence 
rather than prepare for the job.

We are even closer to defining exact-
ly what the early training needs to ad-
dress. Trucking HR Canada has unveiled 
proposed National Occupational Stan-
dards which clearly outline exactly what 
a driver needs to know and do early in a 
career. Every fleet and shipper will intro-
duce some unique demands – whether 
they involve workplace practices, spe-
cialized equipment, or processes for spe-
cific freight – but these standards identi-
fy the core abilities that someone needs 
to demonstrate when hauling general 
freight in tractor-trailers with Gross Ve-
hicle Weights up to 45,000 kgs. 

The details also take an important 
step beyond the skills required to move 
up and down the highway. After all, driv-
ers are expected to understand such 
things as cargo securement, backing 
manoeuvres, regulations and paper-

work, among many other roles. 
One of the best ways to identify the 

programs which help trainees develop 
their required skills is to consider the 
number of training hours. Effectively, 
the more hours devoted to learning, 
the better. In Ontario, for example, the 
Ontario Ministry of Training Colleges 
and Universities has established a 200-
hour training curriculum for the ap-
prenticeship program for tractor-trail-
er commercial drivers. In Quebec, the 
training offered through the Centre de 
Formation en Transportation Routier 
lasts 615 hours.

Rather than simply repeating the 
same road test used by licence exam-
iners, these training programs devote 
time in the classroom to explore topics 
such as Hours of Service regulations, log-
books, air brake designs, cargo secure-
ment, defensive driving, vehicle inspec-
tions and more. 

But we need to remember that effec-
tive training does not end in a school. 
Entry-level drivers will require support 
and training from mentors at a fleet 
level, where they will learn workplace-
specific processes and put new skills to 
work. After all, the context of some les-
sons only emerges once drivers are on 
the job. Drivers who are licensed in the 
spring may need a guiding hand when 
they first begin to experience icy or 
snowy conditions. 

Fleets, meanwhile, can rely on the 
mentors to help evaluate the newest 
hires, documenting any weaknesses and 
strengths so that any shortcomings can 
be addressed. 

As strange as it sounds, a tougher bar-
rier of entry will also help to solve the 
trucking industry’s intensifying shortage 
of qualified drivers. An educated work-
force will always be more stable and pro-
ductive, making the employees more de-
sirable to fleets and insurers alike.

Drivers who are properly prepared for 
the job will ease the demands on recruit-
ers, too. I know I have met many peo-
ple who left the trucking industry after 
a year on the job because they had failed 
to understand the long days and tough 
demands of this work.

Today’s carriers can no longer afford 
to hand an untested driver a fuel card, 
bill of lading and keys to a truck. As a 
well-worn saying in our industry will 
suggest, “you hire your problems.” This 
is as true today as it ever was, particu-
larly given the expanding demands of 
customers, insurers and safety ratings 
programs.  

It is a matter of public safety. Nobody 
would imagine allowing a doctor, elec-
trician or mechanic to perform their jobs 
without being properly qualified. 

One thing for sure is that the learn-
ing process will continue. I have been 
in the trucking industry for almost 40 
years and continue to learn something 
new every day. Anyone who thinks they 
know everything might want to consider 
turning in their keys. 

This month’s expert is Bill Cowan, se-
nior risk services trainer. Bill has served 
the trucking industry for over 35 years 
as a driver, safety manager, driver train-
er and in loss control and risk manage-
ment. Northbridge Insurance is a lead-
ing Canadian commercial insurer built 
on the strength of four companies with 
a long standing history in the market-
place and has been serving the trucking 
industry for more than 60 years. You 
can visit them at www.nbins.com.

Mandatory training
is coming at last 

Bill Cowan

Ask the 
Expert T

14   safety

Teams from Surrey, British Columbia to  
Brampton, Ontario or Montreal, Quebec 

 

Single dedicated lane from Surrey, British Columbia   
to Calgary, Alberta 

(Maximum 10 hours wait time at Calgary, AB for return load) 

Call Us Today! 
1.855.872.7602 
www.dayross.ca 
Recruiting@dayandrossinc.ca 

Now Hiring!  
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n the morning of Feb. 
4, I learned we lost an-
other driver to a colli-
sion with an impaired 
driver along the Hwy. 
401 corridor. The driv-
er’s name is Lindsay A. 

Findlay, of Arnprior, Ont. My first re-
action was anger. 

Anger at the drunk driver. Anger that 
this was totally preventable. Anger that 
so many people still don’t get it when it 
comes to drinking and driving. 

That anger was alive in the com-
mentary on various trucking Facebook 
groups. The general reaction was that 
we need harsher punishment in our 
system for drinking and driving and 
that we need to clamp down and have 
the judiciary pass longer sentences on 
individuals that drink and drive. 

This was also how I reacted to my 
feelings of anger. I felt someone had 
to pay for such a senseless loss. I was 
filled with that sense of retribution.

After a short time my thoughts 
turned to the family that Lindsay had 
left behind. All I knew in the moment 
was that Lindsay was 51 and hailed 
from the area of Arnprior, Ont. 

I had never met Lindsay but I could 
see myself in him and I found myself 
thinking about how my family would 
handle my loss if it occurred in the 
blink of an eye, unplanned, unlooked 
for, unexpected and seemingly point-
less because it was caused by an indi-
vidual who never should have been in 
that place at that time.

 How would my wife of 36 years come 
to terms with that? The following day 
I watched an interview conducted by 
Global News with Lindsay’s wife and 
daughter. I started viewing it with a 
lump in my throat and had tears on my 
cheeks by the time I reached the end. 

The shock on their faces and in 
their voices as they struggled to come 
to terms with this sudden loss of their 
husband and father moved me deeply.  

I also have a wife and one daugh-
ter. His daughter, Brittany, spoke of not 
having the opportunity to walk down 
the aisle with her Dad at her upcom-
ing wedding. Just a few short years ago 
when I was Lindsay’s age, I did have 
that privilege. His wife, Sandy, spoke 
of how they talked on the phone every 
day and had been discussing just how 
dangerous the roads were becoming 
of late. This interview sounded like a 
carbon copy of my life. 

This could have been my family. I 
had never been touched by emotions 
this deep as a result of an incident in-
volving someone I had never met, yet 
was a kindred spirit in so many ways.

This is what I want my wife and 
daughter to know about what happens 
in my cab on a minute by minute ba-
sis every hour of every day when I am 
put in harm’s way as a result of actions 
that occur outside my realm of control.

I do my very best to live by the mot-
to of “do no harm.” I don’t believe 
there are any reputable truck drivers 
out there that are sitting on top of 40 
tonnes of rolling steel not conscious of 

the fact that they have a responsibil-
ity to other road users to do no harm. 

This is exactly why we hear so many 
stories over the course of our driving 
careers of other drivers paying the ul-
timate price as a result of the stupid-
ity, ignorance, and selfishness of oth-
ers on the road.

 I don’t know what happened lead-
ing up to the exact moment when that 
Jeep lost control and careened in front 
of Lindsay Findlay’s truck that night. 
But what I can say with a good degree 
of certainty is that Lindsay had no idea 
that there may have been an impaired 
driver at the wheel. 

It could have been an elderly per-
son suffering a heart attack, or anyone 
suffering from some type of medical 
emergency that caused them to lose 
consciousness.

 It could have been a mother with 
her children and the vehicle may have 
had a mechanical default of some type. 

In the moment, as truck drivers, we 
don’t have the time to consider such 
things. 

We simply need to prevent rolling 
our heavy rigs over another vehicle 
filled with people we always assume 
are innocent of any wrongdoing, be-
cause that is our only option. 

We choose to do no harm. That’s our 
only choice at the time. Lindsay Find-
lay’s actions were heroic that night. 
Nothing less. 

He lost his life in his attempt to pre-
vent harm coming to another human 
being. 

He did not know who was in that 
Jeep or what the circumstances were 
that caused it to lose control and slide 
in front of him. Let’s not ever forget 
that. 

All the anger in the world is not go-
ing to solve the problem of people driv-
ing drunk. Perhaps sharing stories like 
that of Lindsay and his family will. I 
can only hope. 

Al Goodhall has been a professional 
long-haul driver since 1998. He shares 
his experiences via his ‘Over the Road’ 
blog at http://truckingacrosscanada.
blogspot.com. You can also follow him 
on Twitter at @Al_Goodhall.

Living by the 
motto ‘do no harm’

Al Goodhall

Over the
Road  

over the road

A national presence, 
seamless service.

CHOOSE CDI for coast-to-coast coverage for your drayage requirements.  
We offer coverage of every major port and rail ramp in Canada with a dedicated 
Team that offers real, effective and efficient solutions to deliver your freight.

CDItrucks.com    1.800.268.1564

Owner Operator and Company Driver opportunities contact:

647.620.3970             driveCDI@cditrucks.com

A FASTFRATE COMPANY
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echnology in trucking 
has had a huge impact 
on the way we do things. 
Unfortunately, when it 
goes wrong, that impact 
can have us sitting in the 
driver’s lounge of a deal-

ership while a computer tries to diag-
nose what’s gone wrong in another com-
puter. As frustrating as that can be, it isn’t 
the only way that technology can impact 
our lives.

Through other uses of technology we 
have a choice on how to use it and it ap-
pears that making the right choice is a 
lot harder than you would think.

Take social media as an example – 
you hit that little blue icon on your de-
vice and you can open up a whole world 
of trucking-related pages and groups. 
If you have an interest in a particular 
model of truck, it’s almost guaranteed 
to have an online fan club somewhere up 
in cyberspace. You can learn a lot about 
the subject of your interest and connect 
with like-minded people.

Yet in the real world it doesn’t always 
work out like this. Far too often, mak-
ing a post on social media is like setting 
off a bomb. It doesn’t have to be contro-
versial either, the simplest of questions 
can send people over the cam and the 
whole thing becomes a cyber battlefield 
with keyboard warriors taking shots at 
each other.

We also have the video uploads and 
some of them are really bad for public 
relations. I’ve lost count of the dash cam 
videos I’ve seen where the owner of the 
dash cam is using the video as a way to 
criticize other road users’ driving, yet 
the video clearly shows that they are at 
fault and the whole situation could’ve 
been avoided. 

There was one recently where a “driv-
er” was heading up the road and hav-
ing problems passing another truck. The 
video was edited quite well and there 
were little speedometers flashing up 
in the corner of my screen showing me 
his speed and the speed which the cops 
would allow you to run.

The driver was on the CB at the time 
telling everyone about his extensive ex-
perience – all six years of it. The speed 
he was travelling was 100 km/h and the 
speed that the cops “allowed” was 110 
km/h. Now we all know you won’t get 
stopped for a few clicks over the limit and 
we’ll ignore, for a moment, the fact that if 
something were to go wrong that a video 
proving you were travelling faster than 
the posted limit could put you in jail.

This was in Northern Ontario, the 
same province that not only has a 90 
km/h speed limit, but also one that re-
quires all heavy trucks to have a speed 
limiter set no higher than 105 km/h! Now 
this video is on a server somewhere. If 
this driver has a problem in the future 
and finds himself in court then it could 
come back to bite him on the proverbi-
al.…any solicitor would destroy him as 
it clearly shows he drives in a reckless 
manner with scant regard to speed lim-
its. We also have videos of drivers strug-
gling to hit a dock or a parking spot in a 
truck stop. 

Instead of getting out and helping the 
guy, as would’ve happened in the past, 
the new thing to do is to film it and make 
fun of the guy on the Internet. 

On the other hand, some of the things 
I see drivers attempt leave me complete-
ly bewildered and I can understand why 
people chose to film it rather than get out 

to help – you could seriously endanger 
your life being within 100 yards of some 
drivers as they attempt a manoeuvre. 

There is an upside to all this technolo-
gy that’s at our fingertips. Personally, I’ve 
joined a few groups comprised of driv-
ers that used to run the same routes I 
did and I’ve reacquainted myself with a 
few old friends. I also take part in a few 
groups that deal with the present and 
have updates on road closures and high-
way conditions as and when they hap-
pen. Of course the odd Internet Rambo 
pops up on them all, but they can just be 
ignored by scrolling down.

I also download audio books to listen 
to as I drive. I keep threatening to down-
load some stuff that will teach me some-
thing new, but at present I’m just using 
them for entertainment and they real-
ly help pass the time quickly, which is 
a good thing as my regular route across 
the Prairies offers little in the way of op-
tical stimulation.

The opportunity to capture my life 
on the road on video is also a wonder-
ful thing. 

Talking to my old friends on the old-
timer’s groups I belong to has made me 
wish I had taken more photos of my trav-
els, so I am now always taking videos. 
They may not seem exciting now, but in 
years to come when all they are is a faded 
memory I know that I will be glad that 
I took them.

Of course another upside to this is that 
now that I have taken a holier than thou 
approach to on-board recordings on the 
Internet, I have to make sure my driving 
is 100% or I will end up looking a little 
stupid! 

A fourth generation trucker and truck-
ing journalist, Mark Lee uses his 25 years 
of transcontinental trucking in Europe, 
Asia, North Africa and now North Amer-
ica to provide an alternative view of life 
on the road.

Should you really
be filming that?

Mark Lee

You say tomato 
I say tomahto

opinion

     Women at the Wheel
Siemens Transportation Group Inc. 

My name is Mirja Nurkkala, but here in Canada I prefer to be called Mia. I live in 
Saskatoon, Saskatchewan and I work for Kindersley Transport Ltd. I have been a 
truck driver for over 8 years now. I am originally from Finland where I started my 
career as a professional driver. My father is a retired driver, and I probably got the 
idea of being a trucker from being in the truck with him when I was just a toddler. 
My mother always tells a story of how I strongly declared of ‘wanting to be a 
trucker when I grow up' at the age of 4. 

Currently I am driving a 2007 Volvo. I am hauling vans, so my freight includes
everything that fits into a van. Since I came here in May 2014 I have been hauling 
everything from food products to snow mobiles. My favorite routes differ depending on the weather and season. 
In summer I love to go to the Rockies, but when its winter I prefer to stay on the plains as it is safer in my 
opinion. I am used to winter driving as I am from Finland but I am not yet used to the mountain winters. I'm not 
overly fond of city driving; open roads are the place to be. 

My truck is my home. I love the big sleepers here compared to European trucks. Life on the road is a choice we 
make when we start trucking; it seriously affects any personal life one may have. It's different for team drivers or 
those who have their spouses with them in the truck. 

I have so many fond memories from my time as a trucker I cannot possibly write them all down, it would be a 
novel. Two memories are in the forefront though. My first winter as a trucker was in Finland… It was late 
September, in that time southern Finland usually doesn't get any snow, but that day we were hit by a sudden 
snowstorm. I was doing my routine as always, at that time I had a daily route. My last haul was a two hour drive 
from Helsinki to Tampere, hauling mail. And guess what? My route took me straight into the worst storm. That 
two hour drive took me 4.5 hours that evening, and I was the only driver to complete my haul that night! Usually 
the mail centre in Tampere was full of trucks in the evenings, loading mail to all over Finland. That night when I 
arrived to Tampere I was the one and only truck on that yard. 

The second memory I want to share is my first ever haul in Canada. In orientation 
there was a fellow trucker from Canada coming to work for Kindersley, and we 
got two vans to the same destination. This Canadian trucker was so nice he 
promised to drive with me to the destination. The haul was from Saskatoon to 
Vancouver. Mostly I was worried about the transmission, as European trucks 
have a synchronized transmission while here... well it's not. All that double-
clutching and giving gas while changing... I was not used to that at all! But this 
Canadian trucker kept his promise and I shadowed him through the first part of 
the journey. I stalled completely on Ten Mile Hill when I missed the gear, and he 
actually turned around somewhere near Golden to come and help me! That was 
my start as a Canadian trucker. 

Kindersley has been a very good company to work for. Through the months I have been upgraded and I got the 
Volvo I wanted from the beginning. I hoped for an I-shift but as long as it's a Volvo I can handle manual. They 
have an excellent program for drivers and the people I have been working with so far have been great. 

I can recommend trucking as a career for almost any woman. It's not a gender that defines a good driver, it's the 
personality. If a broken nail or a bit of dirt gets you into a fit, this is not a job for you. But, I know as 
many men who shouldn't be even near a truck as I know women who would be perfect for this 
job. In Finland I knew a few companies that actually preferred women drivers as ‘they are more 
precise and cause less damage than men. A good driver is patient, precise, calm and cautious. 
A good driver knows his/her skills and acts accordingly. A good driver knows he/she doesn't 
know everything and is capable of learning. These skills are not defined by gender, but 
what's in your heart and mind.
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riving is a good, reward-
ing career choice. But 
let’s not kid ourselves 
– it’s not an easy job at 
times. 

Drivers face many 
challenges throughout 

the day in their mission to deliver loads 
on time for the customers they serve 
– dense traffic congestion, inclem-
ent weather and delays at busy border 
crossings, just to name a few. 

So, what could be more frustrating 
for these men and women than endur-
ing hours of these inconveniences only 
to get mistreated by the customer they 
worked so hard to get to?

In a marketplace where trucking ser-
vices are more in demand, combined 
with a shrinking supply of good profes-
sional truck drivers, many fleets have 
been in a better position to bend the ear 
of their customers who continually fail 
to show drivers respect. 

Threats of suspension of service for 
ill treatment of drivers are finally be-
ing heeded; some shippers who have 
not changed their practices or attitudes 
have had to look for new carriers to ser-
vice their accounts.

 As the economy heats up and capac-
ity tightens further, the ability to find 
substitute quality carriers will only be-
come more difficult.

Ultimately, though, what really has  
to happen is that certain members of 
the shipper community need to be 
aware of the changing landscape in 
2015 and begin to consider adopting 
some of the policies and practices re-
quired to be a shipper of choice from a 
driver perspective. 

Of course, these issues aren’t new or 
based on rocket science. 

For the most part it comes down to a 
simple golden rule: Treat drivers – and 
their precious time – with respect. 

But like most things in life (and 
trucking) sometimes it’s the most ob-
vious things that need to be pointed out 
the most often.

In fairness, some shippers claim that 
they would love to fix their problems if 
the industry would just tell them where 
the problems actually are in the system 
and how both sides can work together 
to fix them. 

Perhaps this is an all-too-conve-
nient response by some customers, but 
we can’t deny that it’s a response that  
may have some merit. So, then, let’s 
take shippers by their word and their 
actions.

 As an industry, we should take the 
bull by the horns and create a master 
list of shippers and receivers that either 
do a great job – or a poor one – at serv-
ing our driver community.

And so, that is exactly what OTA is 
doing over the next several months. We 
are launching Operation UpGrade – a 
survey campaign that will ask the driv-
er community to mobilize around ship-
per/receiver driver treatment issues. 

Drivers will be able to participate in 
the campaign via their smartphones, 
e-mail, their computers via the Ontar-
io Trucking Association’s Web site, or 

fax machine. 
Drivers will be able to rate and score 

each shipper they visit and designate 
certain customers to the ‘Honour Roll’ 
if they are treated with respect; or on 
the flip side, they can send shippers to 
the ‘Detention Hall’ and explain why.  

Operation UpGrade will last about 

six months. 
It will potentially providing OTA with 

the opportunity to publicly recognize 
quality shippers. Through public rec-
ognition, we hope other CEOs of ship-
pers/receivers who for whatever reason 
are not commended ask themselves: 
“Why not us?” 

To help educate shippers and en-
courage those who are stepping up 
their game, Operation UpGrade will 
also provide drivers with business 
cards thanking the facility for doing 
the best they can to respect the driv-
er’s time and treating them decently. 
Don’t worry; detention hall candidates 
won’t be left out. 

These companies will receive private 
correspondence from OTA explaining 
the issues they are facing and how they 
can correct the problems. 

OTA will release a public report in 
Fall 2015 which will summarize the ge-
neric findings of the survey. 

We’ll also unveil a complementary 
video message from drivers explaining 
to shippers what they should be doing to 
make their facility more driver-friendly. 

Carriers will be armed with printed 
and video material that can help edu-
cate their customers and hopefully cre-
ate positive change. 

But in order to achieve change we 
need all of the trucking industry to 
get involved. This is your chance – ev-
ery fleet and each individual driver 
– to help make a difference. So go to  
www.ontruck.org/shippersurvey  to 
vote and vote often. 

Steve Laskowski is senior vice-president 
of the Canadian Trucking Alliance and 
Ontario Trucking Association. He has 
been involved in various files including 
environmental and cross-border matters, 
domestic and international taxation  
of trucking activities and intermodal  
relations. 
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By Sonia Straface

BADEN, Ont. – Juliaan Wellens gets a 
lot of attention on the road. No, not be-
cause of what he’s hauling or how fast 
or how slow he’s going. It’s not even be-
cause of the bright orange paint job on 
his truck. 

Wellens turns heads and some-
times is the cause for traffic because 
of his 1992 Scania 143. 

For the unfamiliar, Scanias are 

classically European with an almost 
f lat face that sets it apart from all the 
conventional North American trucks 
that dominate the highway. Wellens’ 
Scania is equipped with a V8 engine, 
a GR900 transmission and a 13-speed 
gearbox. And he bought it here in 
Canada just three years ago. 

Wellens is currently an owner/op-
erator for Erb Group in Baden, Ont. 
and has been with the company for 
more than two years now, but like his 

Driving a Scania is ‘better than sex,’ truck enthusiast claims
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truck, his roots are embedded over-
seas. Wellens is from Belgium and 

has been driving trucks profession-
ally since he was 17 years old (he is 
53 now). 

He worked and drove over most 
of Europe hauling food to and from 
Holland, France, Italy and Spain. He 
decided to move to Canada when he 
got a divorce in 2001 (which he says 
is his “biggest mistake”). 

He officially moved to Canada in 
October of 2002. 

Two years later in 2004, he locked 
eyes with a Scania on Canadian soil – 
a 1986 model 142 at a Mississauga sec-
ond-hand dealership and the truck 
won his heart over as it reconnected 
him with a sense of home.

“A guy from Scotland had already 
imported it,” said Wellens. “He got 
kicked out of the country so he put it 
up for sale. The truck was in an acci-
dent because the tie rod was bent so 
I fixed it up and I still have it.” 

Wellens says he always loved  
Scanias ever since his early days in 
Belgium. 

“When I started in 1977 the com-
pany I worked for had three Scani-
as and one Volvo,” he said. “One day 
even though we had a Volvo, I just got 
stuck with a Scania. And I just loved 
the sound. I’ve been driving Scanias 
most of my life. I love them, I always 
did and I always will. It’s like I have 
Scania blood in my veins – at least 
that’s what it feels like. I was hoping 
to bring one here to Canada when I 
moved, but it didn’t work out.”

After he bought his first Scania in 
North America, it was like an addic-
tion and he needed more. 

In total, Wellens is the current 
owner of four Scanias, though he 
only drives the 1992 orange model 
143.  The others (a 1995 143 with 450 
hp and a 1996 model 143 with 420 
hp and the 1986 model 142) are up  
for sale.

“I can only drive one and I hate 
to see them rusting away,” he said. 
“They are expensive compared to 
other North American trucks but 
that’s because of the import and 
they are V8 so they’re going to last a  
long time.”

Luckily for Wellens all of the Sca-
nias he has were already imported for 
him. But he does run into other com-
plications driving a European truck 
in North America. 

“It is a little harder to maintain but 
once you get to know where to go and 
you get to know different people and 
mechanics and dealers it’s not bad,” 
he says. 

Can driving a truck really be better than 
sex? Juliaan Wellans, who has been 
riding in Scanias since his early driving 
days in Belgium, thinks so.  

Juliaan Wellens, an owner/op originally from Belgium and the proud owner 
of four rare Scanias in Ontario, claims Scania blood runs in his veins. 
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Juliaan Wellens says he gets a lot of attention on the road, and it’s not uncommon for other truckers to drive up 
beside him and snap a picture of his rare orange rig with their cell phones while cruising on the highway.
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Wellens says he gets a majority of 
his parts from a dealer in Newark and 
since his routes with Erb normally 
take him to New Jersey, it’s not that 
hard for him to keep his truck in 
working order. He gives a lot of credit 
to his employer for understanding his 
unique situation. 

“That’s the nice thing about work-
ing with Erb – they’re helping me,” 
he said. “Everything on the truck is 
24-volt so I can’t just get it fixed on 
the road. 

“The only major problem I’ve run 
into once was when my alternator 
broke. I can get the parts here but I 
can’t get it fixed. The rims are dif-
ferent too, so it’s harder to calibrate 
my wheels. I can’t complain though, 
even though it’s a European truck, I 
think I’m faster getting back on the 
road than some North American 
trucks.” 

Wellens also says that it’s harder to 
drive the Scania here in Canada be-
cause of our incredibly harsh (not to 
mention long) winters. 

“I’ve got to be more cautious when 
turning and all that,” he said. “Be-
cause my fifth wheel is behind my 
drive axle.”

Despite these small setbacks, 
Wellens says the fuel mileage he gets 
makes driving the Scania all worth it.  

“Last month I got 6.88 miles to the 
gallon,” he said. “I’m averaging 6.5-
6.8 miles this year. But I only drive 
60 miles an hour. I don’t believe in 
driving fast. I save $1,000 a month 
just because I drive a little slower.” 

Of course this speed causes other 
drivers to deliver sly remarks over the 
CB radio or pass Wellens on the high-
way with a glare. 

“Just last week, I was coming back 
from Memphis and it was a 70 mph 
zone,” he said. “And over the CB I 
heard, ‘Hey, driver, it’s 70 miles per 
hour not 70 kilometres per hour!’ and 
I just responded with, ‘You drive your 
truck and I’ll drive mine’.”

Wellens says he normally shuts off 
his radio because of these types of 
comments on his speed but that he 
doesn’t care all that much because of 
the great fuel mileage he gets.

 He claims the comments he gets 
from other drivers aren’t generally 
good or bad, but mixed. 

“Some people will tell me to get 
my piece of junk off the road,” he 
said. “But sometimes I’ll catch other 
truck drivers on the highway taking 
pictures of my truck as I’m driving  
 by them.” 

He says the craziest experience 
he’s had on the road involving his 
truck was when one driver in a 70 
mph zone, went into the left-hand 
lane beside him, put his four ways 
on, slowed down to 55 mph and took 
out his cell phone to take a picture of 
his truck. 

“I switched on my CB and told him 
‘You’ve got to stop doing this. If you 
want a picture just follow me to the 
next truck stop and you can have a 
picture.’ But they just want a photo 
on their cell phone so they can show 
their friends,” he said. “It’s really  
crazy sometimes but that was just 
dangerous.”

So what does he think of the ride 
despite receiving comments on the 
truck’s appearance and speed on a 
daily basis? “It’s awesome,” he says 
with a laugh. “Driving a Scania  
is better than sex.” 
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By James Menzies

BADEN, Ont. – Four thousand, seven 
hundred and fifty bucks. That’s what 
it costs to replace a manual transmis-
sion in a five-ton straight truck. Wen-
dell Erb, CEO of Erb Group of Compa-
nies, signs off on every expense over 
$4,000 and he saw enough of these 
invoices cross his desk to burn that 
number painfully and permanent-
ly into his memory. It was enough to 
make him decide in 2008 to begin 
spec’ing Allison automatics in the 
company’s straight trucks and Erb 
hasn’t had to replace one yet.

With that in mind, it’s little won-
der Erb has gradually been automat-
ing its heavy-duty f leet as well. And 
it’s no surprise that Erb is one of the 
first Canadian f leets to take deliv-
ery of Allison’s new TC10 TS auto-
matic transmission. TC is for torque 
converter, 10 represents the number 
of forward speeds available and TS 
stands for tractor series. This is Al-
lison’s first shot at the Class 8 trac-
tor market and it seems a logical next 
step. Allison transmissions are prev-
alent in the medium-duty and voca-
tional segments and even some of the 
most demanding heavy equipment 
applications.

The ongoing trend towards auto-
mation in the on-highway market 
isn’t going to disappear, but that’s 
not to say this will be an easy mar-
ket to conquer. Automated manu-
al transmissions (AMTs) have been 
vastly improved in recent years and 
some OEMs will be reticent to make 
available a new threat to their own 
such products. Allison’s TC10 is ini-
tially available for order exclusively 
in International ProStar and TranStar 

tractors with the MaxxForce 13 en-
gine. It can handle 600 hp and 1,700 
lb.-ft. of torque and has a current GCW 
limitation of 80,000 lbs.

SPECULATION ALERT:  Allison 
will be shopping its TC10 to other 
truck makers but for now all we can 
do is speculate on potential match-
es. I see little reason why Cummins 
wouldn’t mate it to its IXS15, to pro-
vide the market with another alterna-
tive to currently available automated 
powertrains. Kenworth and Peterbilt 
trucks with Paccar and Cummins 
engines would seem another logical 
pairing. I’d be surprised if Daimler 
and Volvo let it near their vehicles; 
they’re too heavily invested in their 
own well-integrated, high-perfor-
mance automated manuals.

For now, there are about 30 ProStar 
tractors with International engines 
and Allison TC10 transmissions on 
the road in Canada. Erb took deliv-
ery of five such trucks and when I 
visited late last year for a test drive, 
they made available the last of these 
trucks to be deployed into service. 
This ProStar was fitted with a moose 
bumper, revealing it will be sent on 
deliveries to northern Ontario and 
points west. The others had already 
scattered in all directions; some Cal-
ifornia-bound and others headed to 
Texas.

Driving an International ProStar with Allison TC10

They’ve been given to drivers 
who were due a new truck and who 
could be counted on to provide reli-
able feedback on their performance. 
Jim Pinder, corporate f leet director 
at Erb Group and Wendell Erb, CEO, 
are excited about the potential fuel 
savings, which Allison says conser-
vatively should amount to 3-5% over 
currently available automated man-
ual transmissions and much more 
than that in regional-haul applica-
tions with lots of stops and starts.

Along for the ride with me were: 
Altruck International’s Joe Mitchell; 
John Kay, area sales manager with 
Allison, to provide an overview of 
the product; and Tom Boehler, Erb’s 
safety manager, who came along to 
serve as the local navigator and to en-
sure I took good care of their truck. 
I’m no cowboy driver, but even if I 
were, there’s little I could do to hurt 
the TC10. It has layers of protection 
mechanisms in place to prevent driv-
ers from inflicting damage. Simply 
put, if you try to do something that 
would hurt the transmission or other 
downstream components, the TC10 
will override your bad decision. Al-
lison is prolific for the robustness of 
its transmissions and this is a big rea-
son why.

However, while the TC10 is idiot-
proof, maybe even bulletproof, it still 

allows the driver to select his or her 
own gears when it makes sense to do 
so. On my drive, I didn’t encounter 
any scenarios where it made sense 
to try to outsmart the transmission 
and I suspect that in everyday driv-
ing conditions, few such scenarios 
exist. It has a built-in inclinometer 
and grade sensor, so it’s pretty sav-
vy at choosing the right gear, even 
on hills.

There are two numbers displayed 
on the shift pad. The one on the right 
indicates your current gear and the 
one next to it displays the number 
of gears that are available at that 
moment. This should deter drivers 
from trying to choose an inappro-
priate gear in the first place. Seeing 
the two numbers displayed so close-
ly together takes some getting used 
to and can hold the eye for an extra 
split second when glancing down to 
see which gear you’re in. I’m not sure 
the second number really needs to be 
there, but you quickly get used to it.

Up and down arrows on the key-
pad of the version I drove allow you to 
perform manual shifts. A Mode but-
ton provides an extra rpm boost for 
several seconds, which is nice when 
you want to complete a pass, main-
tain your speed on a steep hill or 
more quickly reach highway speeds 
from a stop. This feature can be a 

It drives beautifully, 
but it’s heavier and 
more expensive 
than an AMT. Will 
the fuel savings 
deliver a payback? 
Erb Group plans to 
find out.

Erb Group is one of the first Canadian fleets to take delivery of International ProStar tractors with the Allison TC10 
transmission.
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little addictive and I found plenty of 
opportunities to use it on my drive. 
It’s a nice performance feature but 
not conducive to maximizing fuel 
economy so it’s best used only when 
really needed. I suspect the novelty 
wears off and drivers will be more 
disciplined with its use than I was. 
Another nice feature is the ability to 
check transmission f luid levels from 
inside the cab. Just press the button 
and within a moment, the LED in-
dicator will tell you whether or not 
more oil is required. I did this with 
the engine running and even then, 
received reassurance that the oil level 
was good.

The TC10 was designed to out-
perform today’s automated manu-
al transmissions, and it will have to, 
given its higher price point, if it’s to 
gain widespread market acceptance. 
Kay claims the TC10 will get greater 
fuel economy and improved reliabil-
ity over your typical AMT.

Performance-wise, the TC10 ex-
celled. Kay says it takes about 18 
fewer seconds to go from a stop to 55 
mph in a TC10-equipped truck than 
in one with an automated manual. 
We were pulling a full load with a 
gross weight of nearly 80,000 lbs and 
got up to highway speeds incredibly 
quickly, often launching from third 
gear. On the 401 I cruised comfort-
ably at 100 km/h at about 1,150 rpm, 
which provided a smooth, quiet and 
relaxed ride.

The TC10 is comprised of a five-
speed main box with a two-speed 
range pack, giving it 10 forward 
speeds. The torque converter replac-
es the clutch and flywheel in an AMT 
design. Two reverse speeds give driv-
ers more f lexibility when backing up 
to a dock. While automated manual 
transmissions suffer a torque inter-
ruption every time they shift gears, 
the torque converter-style automat-
ic provides seamless powershifting 
for greater efficiency. This is what 
allows the driver to get up to speed 
more quickly. Kay admits there’ll be 
little fuel economy gain provided by 
the TC10 over an AMT in a low-rpm 
powertrain when cruising down the 
highway in top gear, however he said 
it will deliver fuel economy savings 
in regional haul applications where 
increased shifting is required.

The TC10 appears to be a robust, 
well-engineered piece of hardware, 
but where it really shines is in its soft-
ware calibrations. The transmission 
comes standard with Allison’s fifth-
generation electronic controls and its 
FuelSense Max calibrations for maxi-
mum fuel economy. These program-
ming features allow the transmission 
to adapt its performance based on 
variables such as terrain, load and 
even driver behaviour.

What this means is that even the 
most lead-footed fuel lush in the 
f leet will be able to do little to harm 
the f leet’s fuel economy, even on 
a bad day. Even if he has an axe to 
grind with the boss. The transmis-
sion won’t let him. You can bury the 
throttle while accelerating but the 
FuelSense’s acceleration rate man-
agement feature will provide only 
the acceleration that’s needed to get 
the load up to speed in an efficient 
manner. Every driver with a TC10-
equipped truck should be a fuel-ef-
ficient driver – the transmission will 
assure it.

Download your FREE copies
in the Knowledge Centres section of

www.trucknews.com

Brought to you by Transportation Media
in partnership with 

Michelin North America (Canada) Inc.

• How to stay profitable

   •  Secrets to success from  
Canada’s best owner-operators

•  How to effectively calculate 
cost per mile

    •  What to consider when  
growing your fleet

•  Why buying used is a  
smart option

   •  Equipment that saves  
you money

A guide to growth and 
profitability for small fleets and owner-operators

Brought to you by Transportation Media In partnership with Michelin North America (Canada) Inc.

STRAIGHT   TALK

VOLUME 3

SMART   STRATEGIES  

Straight Talk 3.indd   1

14-12-03   3:27 PM

A guide to growth and 

profitability for small fleets 

and owner-operators

Brought to you by Transportation Media 

In partnership with Michelin North America 

(Canada) Inc.

STRAIGHT 
  TALK

VOLUME 4

SMART
   STRATEGIES 

Straight Talk 4.indd   1

14-12-03   3:28 PM

 
 STRAIGHT TALK,
SMART STRATEGIES
Growing your business: A guide for 
small fleets and O/Os

Unlike other torque converter-style 
automatics, the TC10 comes to full 
neutral while stopped, eliminating 
the load on the engine and providing 
further fuel savings. The output drive 
is locked internally within the TC10 
to prevent rollback on grades, but 
this feature is not connected to the 
vehicle’s ABS, which Kay says is an 
advantage since brake issues on the 
vehicle will not interfere with its hill-
holding capability. Drivers will no-
tice the TC10 wants to creep forward 
the moment you release the brake. 
It’s not a problem, but something 
you need to be aware of if you’re ac-
customed to driving an AMT, which 
won’t begin moving forward until the 
throttle is engaged. AMTs are better 
than they’ve ever been, but Boehler 
told me they still have their quirks, 
which he hopes will be eliminated 
with the TC10. For example, in slip-
pery conditions when approaching 
a stop, trucks with AMTs have been 
known to experience wheel slip when 
the torque is lost during a shift. This 
causes the speedometer to spike then 
drop suddenly and is recorded by the 
Qualcomm as a hard-braking inci-
dent. This has led to some interest-
ing discussions with drivers.

“This (TC10) has constant torque 
so you don’t get that slip during the 
shift,” Boehler explained.

The TC10 is backed by a five-year, 
750,000-mile warranty and there are 
few concerns about reliability. How-
ever, if there’s a knock against it, it 
would be that it’s heavier and costlier 
than today’s AMTs. Kay has an an-
swer to both those complaints.

The cost premium, which is ulti-
mately determined by the OEM, will 
be quickly recovered if the fuel sav-
ings of 5% or more are realized, Kay 
says. For forward-thinking f leets like 
Erb, who have an eye towards total 
cost of ownership, the acquisition 
cost of the TC10 becomes more palat-
able when fuel savings are achieved 
over the component’s life-cycle, Pin-
der confirmed. As for weight, Kay ac-
knowledges that at 1,074 lbs, the TC10 
could be about 250 lbs heavier than 
today’s AMTs. However, by spec’ing 
the MaxxForce 13 over Erb’s other fa-
vourite engine, the ISX15, there is a 
weight saving of about 600 lbs, more 
than offsetting the weight penalty 
the transmission incurs.

One other limitation within the 
Canadian market is that the TC10 is 
currently approved for gross com-
bination weights of up to 80,000 lbs. 
This suits most of Erb’s routes just 
fine, but some Canadian customers 
will want to hold out for a GVWR of 
110,000 lbs. Kay says “As with most 
new Class 8 tractor transmissions the 
TC10 is initially being offered at the 
US standard 80K but in time may be 
approved for higher payloads.”

Erb will be keeping a close eye on 
the fuel performance of the TC10. 
Pinder said he tracks fuel mileage us-
ing fuel tax data, to negate the vary-
ing degrees of “optimism” reflected 
in ECM readings.

 The transmission performs beau-
tifully and will no doubt be a hit with 
drivers. 

If it provides a fuel economy ad-
vantage over ex ist ing products 
and can deliver a speedy payback, 
it could become a serious player 
in the Class 8 on-highway tractor  
market. 

The Erb trucks with the TC10 will run various lanes in Canada and the US. 
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Five of the 20 Best Fleets to Drive 
For are from Canada, as well as two 
“fleets to watch.” The Canadian win-
ners include: Bison Transport, Win-
nipeg, Man.; Erb Group, New Ham-
burg, Ont.; Kriska Holdings, Prescott, 
Ont.; Liberty Linehaul, Ayr, Ont.; and 
TransPro Freight Systems, Milton, Ont.

Fleets to watch include Challenger 
Motor Freight from Cambridge, Ont. 
and Drive Logistics out of Windsor, 
Ont. This is the seventh year of the 
competition, run by the Truckload 
Carriers Association (TCA) and ad-
ministered by CarriersEdge. The com-
petition looks to recognize the carriers 
that provide the best overall workplace 
experiences for their drivers.

To be considered, a trucking compa-
ny must operate 10 or more trucks and 
be nominated by at least one of its driv-
ers or owner/operators. CarriersEdge 
then interviews nominated carriers 
about their corporate direction, poli-
cies and programs. They take into con-
sideration: Total compensation package 
(including base pay, bonuses, vacation, 
and sick day allotment); health bene-
fits; pension plans; professional devel-
opment opportunities; career path/ad-
vancement opportunities; commitment 
to employee personal growth; com-
mitment to continuous improvement; 
team-building and driver community 
development activities; annual driver 
turnover rate; and fleet safety record.

“This year, we saw a large increase in 
the number of companies with retire-
ment plans that included a company 
match, like a 401(k),” said Jane Jazrawy, 
chief executive officer of CarriersEdge. 
“We also noted that many companies 
are providing mobile devices to their 
drivers, often with custom mobile apps 
to go with them. New for this year, we 
saw a few fleets offering guaranteed 
pay for their drivers, similar to the base 

salary that sales reps or consultants 
might receive.”

When examining the list of winners 
and Best Fleets to Watch, Brad Bent-
ley, president of TCA, commented: 
“I’m pleased to see that four of these 
companies were flagged as Fleets to 
Watch in the past and five are also fi-
nalists in TCA’s National Fleet Safety 
Awards. Clearly, these fleets are doing 
something right, and their efforts are 
paying off on multiple levels.”

Overall winners in small and large 
fleet categories will be selected and 
then awarded at the TCA’s convention 
March 10. The awards are sponsored 
by Marsh Inc. and Bose Ride. 

For more info on the contest visit 
www.BestFleetsToDriveFor.com. 

Five Canadian fleets among  
Best Fleets to Drive For

Canada Cartage 
buys D.J. Knoll
WHITE CITY, Sask. – Canada Cartage 
has announced plans to buy D.J. Knoll 
Transport. D.J. Knoll, based in White 
City, Sask., is an asset-based transpor-
tation provider that specializes in dry 
and liquid bulk freight.

This addition expands Canada Cart-
age’s significant presence in Western 
Canada as D.J. Knoll has nearly 100 
staff and drivers.

“We’re excited to have the staff, driv-
ers and leadership team at D.J. Knoll 
join Canada Cartage,” said president 
and CEO Jeff Lindsay.

Canada Cartage’s vice-president and 
general manager for Manitoba-Sas-
katchewan, Dave Tardi added, “This 
acquisition not only increases our 
scale of operations in Saskatchewan, 
but also gives us a strategic entry into 
the dry bulk and liquid tanker markets. 
We see excellent growth opportunities 
in the grain, fertilizer and other com-
modity markets in Western Canada.”

D.J. Knoll will continue business 
and operations under its existing 
name and banner, the companies 
announced. 

Missing Since: March 24, 1991

Date of Birth: May 12, 1986

Missing From: Victoria, British Columbia

Height: 3’0”

Weight: 51lbs

Eye Colour: Blue

Hair Colour: Blond

Michael wayne dunahee

Or cOntact yOur lOcal pOlice departMent. all calls cOnfidential.

missingkids.ca

if yOu haVe any infOrMatiOn aBOut this MissinG child,  

1-866-KID-TIPS
please Visit Our weBsite Or call us tOll-free

(1-866-543-8477)

missingkids.ca is a program of 
and trade-mark of

Child Find (Ontario) Inc. is an affiliate of the Canadian Centre for Child Protection Inc. 
Together, they provide missing children services in the Province of Ontario.
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By Edo Van Belkom

THE STORY SO FAR
With a storm coming, Mark pulls into the Husky in 
Dryden. He offers help to a woman driver struggling 
to install her chains, but she tells him to get lost. Some 
time later, she enters the restaurant and is teased by a 
group of men who’d been watching her. She confronts 
the biggest loudmouth of the group head on and shuts 
them down, gaining Mark’s respect.

•
The woman ordered and ate her food in silence, look-
ing over at the men by the window once, then spend-
ing the rest of her time looking down at her plate and 
eating in silence. She seemed lonely sitting there and 
Mark couldn’t help but feel sorry for her. Despite the 
way she’d snapped at him before, he felt compelled to 
try and do something nice for her now.

“That was good,” he said aloud. “The way you han-
dled them.”   

“Huh.” The woman lifted her head and looked 
around to see who’d been speaking. 

“I said, the way you handled them was good. Put 
them in their place.”

He laughed under his breath. “No matter what I 
say, guys like that are always going to have strength 
in numbers.” 

A look of disgust flashed across her face as she 
glanced across the restaurant. “I see these same guys 
on the road by themselves and they never say a word...
barely even look me in the eye.”

Mark nodded, not doubting for a second that they 
were all blowhards who were afraid of women deep 
down inside, especially those that were doing the same 
thing for a living as they were. 

The conversation went back and forth a few more 
times before she took a deep breath, let out a little sigh 
and said, “I’m sorry for blowing you off before.”

“That’s okay,” Mark responded. “I’m sure you had 
your reasons.”

“Only about a million of them.”
“I’ll listen to them all if you want to go through the 

list.”
She considered it, then said, “That’d be nice.”
Mark got up from his table and joined her. “Mark,” 

he said. “Mark Dalton.”
“That name sounds familiar...” she said. “I’m Nancy 

McEvoy.”  
“Pleased to meet you, Nancy.” They shook hands and 

Mark took the seat across the table from her. “You know, 
I was only trying to help before,” he said. “You looked 
like you were having trouble.”

“I realized that after I saw you help that other man. I 
could have used your help...it’s just that so many driv-
ers...men, offer to help me in a patronizing way because 
they think I can’t do the job. I don’t need that kind of 
help, nor do I want it.”

Mark never thought of it that way, but he could see 
how it might happen. As he sat there, he wondered if 
he would have made that initial offer of help had it not 
been a woman struggling with the chains. 

“You know what the irony is?” she said. “The reason 
I was struggling with the chains is because the driv-
er who used the truck before me – a man – broke the 
chains the last time he used them and he didn’t stow 
them away whole. Didn’t tell anybody about it either. 

So here I am, the woman driver who doesn’t know 
how to install her equipment when in reality it was the 
big macho driver who left a fellow driver short.”

“How’d you get them on in the end?”
She smiled. “I jury-rigged a couple of links with wire 

cutters and some coat hangers.”
“Think it’ll work?”
“I sure hope so,” she said. “Can you imagine what 

these idiots would say if my chains come off on the high-
way and I got stranded?”

Mark could imagine it, and it wouldn’t be pretty. 
“See, I have to work twice as hard just to prove that 

I’m half as good as any male driver.”
Mark had heard that equation before.
“But I’ll tell you...being half as good as the male driv-

ers I see on the road isn’t good enough for me. I want 
to be better than that. I think I am better than that.”

Mark nodded. “Trucking is an industry that rewards 
people who work hard and are professional about what 
they do.”

“Absolutely,” she agreed. “But when you have am-
bition, work hard and stand up for yourself as a man, 
you’re considered a good driver and a model employee. 
If you’re a woman and you do all those things, all you’re 
labelled is a bitch.”

Mark wanted to defend the industry he’d worked in 
for so many years, but he didn’t really know enough 
about this issue to counter her argument. Besides, he 
wasn’t sure there was all that much of a counter-argu-
ment. In the end, all he could say was, “Well, you’ve got 
yourself to this point, so it can’t be all bad.”

She just laughed at him. “How many women do you 
know of who hire drivers for trucking companies?”

Mark couldn’t think of one. 

“So when you ask an employer 
about how much home time you’ll get 
every week, how clean the washrooms 
are, or if the truck you’ll be getting has 
a new mattress, what do you think the 
response is?”

Probably not good, thought Mark.
“Men want to know these things 

too, but they never ask. So when a 
woman asks, she’s being difficult or 
soft.”

That was probably true.
“And if I complain about language 

that’s disparaging to women, or just 
plain foul, they say I can’t take it and 
don’t belong.” She paused and moved 
her plate on the table as if to give 
weight to what she was about to say. 
“I know all the four-letter words and 
can swear like a sailor if I want to...but 
why should I have to?”

Mark didn’t have an answer.  
“You could make the argument 

that women can’t do this job because 
they’re not as physically strong as 
men, but take a look around you. Half 
the men on the road these days aren’t 
in any shape to do the job.”

Mark’s head swiveled on his neck 
as he checked out the restaurant. He 
wasn’t sure it was half, but there were a 
lot of men in the place that looked like 

they might get winded tying up their boots.
“I’m organized,” she continued. “I can multi-task, I 

keep my equipment clean and in good-working order 
and I know all of the rules of the road. I have to because 
if I don’t other drivers will think I’m stupid...which I as-
sure you I am not.”

Her body was trembling and it was obvious that this 
subject easily touched a nerve. “I never thought you 
were stupid.”

All at once her expression changed, as if she sud-
denly remembered there was someone who could be 
considered a friend sitting across the table from her. 
“I’m sorry,” she said. “Once I get on a roll, I have trou-
ble stopping.”

Mark shrugged.  “Don’t apologize. Driving a truck 
is hard enough as it is. You’ve got to deal with the 
same things everyone else has to deal with, plus 
you’re a woman.”

“Thanks for listening…and understanding.”
“No problem,” Mark said. “You’ve actually opened my 

eyes to something I never really knew was there.”
“And now you’re gonna spread the good word?” she 

laughed, an edge of cynicism in her voice. 
“Why not,” he said. “Everyone’s so desperate for  

new drivers to get into the industry, why not more 
women?”  

Mark Dalton returns next month in Part 3 of Just one 
of the guys.
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Did you know that there are two full-length novels 
featuring Mark Dalton?: Mark Dalton “SmartDriver” and 
Mark Dalton “Troubleload.” For your free copy, register with 
ecoENERGY for Fleets (Fleet Smart) at fleetsmart.gc.ca.
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By James Menzies

LISLE, Ill. – Navistar International is 
confident a new focus on uptime will 
differentiate it in the marketplace and 
help it rebuild some of its eroded share.

The company announced a new 
marketing campaign at its upbeat An-
alyst Day Feb. 4, centered around the 
tagline: “It’s Uptime at International.” 

This was the first Analyst Day Navi-
star has hosted in the past three years, 
and president and CEO Troy Clarke 
said there was positive news to share.

“I’m personally convinced our best 
days are just ahead,” he said, noting the 
company has completed the equiva-
lent of 10 years’ rebuilding over the past 
two years. 

“Our transition to SCR is essen-
tially complete,” he said. “We have a 
full portfolio of emissions-compliant 
trucks available for order…they were 
launched on time and on budget and 
the data shows these are the best qual-
ity trucks we’ve produced in over a de-
cade.”

Clarke admitted Navistar’s mission 
to regain market share “hasn’t hap-
pened as quickly as we had hoped,” 
but he said truck volumes are recov-
ering. Clarke said the company needs 
to develop a “sustainable competitive 
advantage” and has identified uptime 
as an area where it can outshine the 
competition.

Navistar has set out to immediately 
reduce dwell time at its dealerships by 
25%, according to Michael Cancelliere, 
senior vice-president, global parts and 
customer service.

“This 25% reduction is not the end 
goal, it’s a start,” he said. “You have to 
start somewhere. I think customers 
will be glad to see any improvement 
because it’s an industry-wide problem.”

The enabler to this improvement is 
OnCommand Connection, Navistar’s 
remote diagnostics platform, which al-
lows it to monitor vehicle health in real-
time and then advise the operator on 
the most appropriate course of action 
when a fault code is detected. 

Navistar says its program is unique 
because it’s an open architecture sys-
tem that can be operated on a fleet’s 
existing telematics platform and also 
because it covers all makes of vehicles. 
The system has been in the market for 
just a year and already it is monitor-
ing about 80,000 trucks – about half of 
which are non-International brands.

This is beneficial for dealers, be-
cause they can direct even compet-
itor-built trucks to their own dealer-
ships for service, and it also allows 
the company to reduce service time 
by having trucks arrive already diag-
nosed and assured the needed parts 
and bay space are available.

“We believe we can gain a compet-
itive advantage by being the uptime 

leader in our industry,” Clarke said. 
“Uptime is our new mission.”

Navistar International is looking to 
boost sales volumes this year, especially 
in the medium-duty segment.

Bill Kozek, president, truck and parts, 
said there’s reason for optimism, sin-
gling out the Canadian market where 
International saw in the previous quar-
ter its highest order intake since 2006. 
Kozek said Navistar is projecting 2015 
industry-wide Classes 6-8 demand (in-
cluding school buses) of 368,000 units, 
up from 342,000 units in 2014. 

He said International wants to grow 
its medium-duty sales by an additional 
4,000-5,000 units this year and is “con-
fident we’ll regain our leadership posi-
tion” in the segment. 

Kozek said Navistar plans to increase 
its on-highway truck sales by 1,000-

Navistar sets out to become uptime leader
2,000 units in 2015 while it will see mod-
est growth in vocational truck demand. 
Kozek said the International WorkStar 
is getting a major overhaul inside and 
out, marking the most significant in-
vestment in the truck in 15 years.

Persio Lisboa, president of operations 
for Navistar, hinted of other new prod-
ucts that will be brought to market over 
the next couple years, based on its Proj-
ect Horizon program. 

Denny Mooney, product develop-
ment with Navistar, said the new mod-
ular strategy will allow the truck maker 
to take cost and weight out of its entire 
line of trucks, while also improving 
aerodynamics and fuel economy.

“These trucks are in the pipeline as 
we speak, and will begin rolling out late 
next year and the following year,” he 
said. 

LAS VEGAS, Nev. – Mack has unveiled 
a new heavy-duty version of its mDrive 
automated manual transmission, 
which will come standard on Mack 
Granite trucks.

“Our construction customers told 
us they wanted a heavy-duty version 
of the mDrive designed specifically 
to handle rough jobs in tough condi-
tions,” said Stephen Roy, president of 
Mack Trucks North American Sales 
and Marketing. “We listened to them 
and developed a reinforced rugged 
transmission that will help our cus-
tomers deliver power, performance, 
enhanced durability and improved 
driver satisfaction in a time when 
the industry is experiencing a driver 
shortage.”

The 12-speed mDrive is designed 
to work with Mack MP7 and MP8 en-
gines. A premium shift pad is avail-
able, which allows operators to hold a 
gear, downshift or upshift. 

The transmission is available in 
overdrive and direct drive. It requires 
less service than traditional manual 
transmissions, significantly lowering 
maintenance costs, Mack claims.

It can be serviced at any Mack loca-

tion and is supported by Mack’s up-
time services.

Key benefits include: a lightweight 
design, up to 237 lbs lighter than oth-
er transmissions; reinforced internal 
components for the mDrive HD, to 
withstand more frequent shifting re-
quired in construction applications; 
a transmission-mounted oil cooler to 
maintain optimal operating temper-
ature; unique software packages cre-
ated for construction applications; a 
rock-free feature to help drivers get out 
of sticky situations by rocking the truck 
back and forth using the accelerator; 
and Grade Gripper, which allows the 
truck to momentarily hold a grade so 
the driver has time to apply the throt-
tle. The new mDrive HD will be avail-
able for order in March.  

Mack introduces heavy-duty mDrive

Volvo achieves record 
Canadian market share
GREENSBORO, N.C. – Volvo has declared it achieved its best Canadian market 
share ever in 2014, at 15.3% of the heavy-duty retail market.

The data was compiled by the Canadian Vehicle Manufacturers’ Association 
and HIS Automotive. Volvo controlled 12.4% of the combined US and Canadian 
heavy-duty retail market in 2014, which was also an all-time high for the company.

Volvo attributes its success to its fuel-efficient products and uptime services.
Its share was up 2.2% in Canada on the year, with a retail volume of 4,510 ve-

hicles compared to 3,652 the year before. In the US and Canada combined it sold 
31,065 trucks in 2014, up from 24,310. Its US market share grew 0.8% to 12% in 2014.

“This achievement is evidence of the market’s acceptance of our aerodynamic 
trucks, fuel-efficient powertrains and commitment to maximizing Uptime sup-
port for our customers,” said Goran Nyberg, president of Volvo Trucks North 
American Sales and Marketing. “Continuing our focus on these customer needs, 
as well as driver productivity and safety, will well-position Volvo Trucks for the fu-
ture as fleets continue to seek products that increase their return on investment.”

Nyberg said the popularity of Volvo’s I-Shift transmission and XE powertrain 
packages helped it reach new heights. Volvo’s I-Shift is now in 75% of the trucks 
it sells and more than 28% of its trucks sold last year featured an XE powertrain 
package, which utilizes downspeeding for improved fuel economy. 
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How’s winter driving going for you? I 
imagine it depends on where you live 
and whether or not they have any snow 
removal – though to hear the usual sus-
pects I’m amazed there’s snow at all, 
since they run around in their Chick-
en Little costumes squawking that the 
world is heating up so much all the gla-
ciers and ice packs will have melted by 
– oh, 10 years ago. Or whatever their 
latest claim is. If I were a betting man, 
I’d put my wager on Parent Nature any 
time.

But that’s a rant for another time. Here 
in Calgary, the oafs at city hall have a 
snow removal strategy whose acronym 
seems to be SRBC, or “snow removal by 
Chinook,” because that’s how most of the 
city’s streets get cleaned – the city waits till 
the snow melts by itself. I wouldn’t have 
a problem with this if our taxes reflected 
the lack of service, but it’s offset by the city 
buying fancy bridges that don’t bridge, 
bicycle lanes where there are few bicy-
cles, and expensive public art regardless 
of whether it’s needed – or even if it’s art. 
Must be nice to live in the fantasy world 
of the political class.

Here in the “real” world, the problem 
with the rapid rise in temperatures being 
used to clear snow, coupled with Calgary 
drivers’ penchant to ride their brakes and 
goose their gas pedals, is that instead of 
nice, clean and relatively straightforward 
snow on which to drive, we end up with 
roads that appear to have been treated 
via Zamboni – sheets of ice that would 
do the Briar proud. And of course when 
the streets get challenging too many driv-
ers go into brain dead mode; they might 
as well be driving with their eyes closed! 
What’s a professional driver to do when 
surrounded by such oafishness?

We hear a lot about safe driving in this 
industry and it’s an important topic of 
course. But we don’t seem to hear nearly 
as much about safe driving for civilians 
– how to handle winter conditions, how 
to drive safely when the big trucks are 
around, heck, even how to park properly 
between the lines in a parking lot! Instead 
it’s “distracted driving,” which wouldn’t 
even be an issue if people knew how to 
drive in the first place. After all, cops don’t 
seem to drive distracted; they can be on 

their cells or computers while the drive. 
Only the unwashed masses can’t!

If I were emperor (I’ll be running when-
ever there’s an election for the position…), 
one of the few laws I’d enact would be to 
mandate advanced driving courses for ev-
eryone who aspires to drive – at their own 
expense of course. This would make the 
roads safer for everyone, and it wouldn’t 
cost the taxpayers a dime. Want to drive? 
Then here’s what you need to do – and 
it’s a heckuva lot more involved than just 
learning how to pass the test.

I’ve taken several of these courses over 
the years and they really do make you 
a better driver because you learn more 
about the physics of vehicles and driv-
ing, car control, how to adjust your driv-
er’s seat and mirrors, how to look ahead 
properly, and much more.  It’s great stuff, 
a lot of fun, and I recommend such cours-
es highly, even for professional drivers. Of 
course we can’t even get real standards for 
truck drivers.

Roads scholars
Thanks to the AMTA for inviting me to 
sit on their panel passing judgement on 
candidates for their next Road Knights 
team (you can see my report on this 
elsewhere in this issue). This is a great 
outreach and education program in 
which the Knights meet the public in 
schools, at trade shows, and the like, 
promoting trucking as a career choice 
as well as putting a public face the in-
dustry and helping civilians learn how 
to share the road safely with the big 
trucks. This is great because, as noted 
in the rant above, while there are some 
bad apples in the trucking community, 
there are even more civilian drivers 
who aren’t fit to shine truckers’ shoes.

Good luck to the five new Road 
Knights!

Provincial happenings
Truckers are generally a pretty inde-
pendent bunch, but by joining your 
provincial association you can receive 
plenty of benefits while ensuring your 
voice is heard on issues affecting you 
and your industry. Not only do these 

associations work on behalf of the in-
dustry to try bringing some sanity to 
governments and regulations, they 
also offer plenty of courses and sem-
inars you can use to help grow your 
business safely and efficiently.

For this Brayings, I poked around the 
Web sites of the four western provinces’ 
associations and culled some important 
dates you might find interesting. Some of 
these are for association members only 
(and others give discounts for members), 
so pony up your chequebook and get  
involved.

Manitoba: The MTA’s calendar for 
March is pretty full, with events for 
members and non-members alike. 
Things kick off on the third, with 
four days of (members only) of PDIC 
and LCV instructor courses, followed 
the next week by a course on hours-
of-service and transporting danger-
ous goods. There are also courses on 
driving LCVs and professional driv-
er improvement, in-cab coach/driver 
mentor training and Class 1 and 3 in-
structor training. Surf by their site for 
more info.

Saskatchewan: In Rider Nation, 
the STA is offering a Transportation 
of Dangerous Goods course and one 
dedicated to Resource Industry Driver 
Enhancement. 

Saskatchewan promises to be a busy 
place this year. The Provincial Truck 
Driving Championships are scheduled 
for June 6 in Regina. The STA/Hal Golf 
Classic will happen in Saskatoon on Aug. 
27 (at the Greenbryre Golf and Country 
Club) and their AGM and Gala awards 
banquet is set for Sept. 12 in Regina. That 
date is nice and handy to the National 
Truck Driving Championships, sched-
uled for September 10-12 in Regina.

Looking back a bit, at an “auction-
packed” event just before year’s end, 
STA members and Ritchie Brothers 
held a record-breaking auction in Sas-
katoon. When all was said and/or done, 
more than $41 million of stuff changed 
hands, consisting of farm equipment, 
trucks, trailers, construction equipment 
and more. The STA says 1,700 different 
items, all of which were sold with no re-

serve, found new homes.
Alberta: In what had threatened to be 

Wild Rose Country until Danielle Smith 
and her pitiful little band stabbed their 
voters and supporters in the back, the 
AMTA has several events on tap beyond 
their usual bevy of courses. There are 
two Draw Down Dinners scheduled, in 
Calgary on March 15 and in Edmonton 
April 16. The AMTA says the dinners of-
fer good food, entertainment (Calgary’s 
has a comedian while Edmonton’s fea-
tures a hypnotist) and a computerized 
draw for prizes. 

The AMTA Annual Southern Golf 
Fund Raiser will be held June 18th at 
Heatherglen Golf Course near the Cal-
gary city limits. The Northern version 
happens a week later at the Links Golf 
Course in Spruce Grove. Contact Peter 
Vaudry (peterv1@amta.ca) for more info.

Then there’s the AMTA’s annual Con-
ference in Banff. This year’s bash, May 
1-2, moves from Banff town site to the 
equally lovely (at least!) Lake Louise, at 
the Chateau Lake Louise. Should be a 
hoot, and it’s usually quite interesting, 
too. And if you’re an Alberta trucker with 
a hankering to head to Saskatchewan for 
the Nationals, the road goes through Red 
Deer this year, with the annual Roadeo 
happening there on June 20. 

In Beautiful British Columbia, the 
BCTA has scheduled a variety of cours-
es during March. They cover such topics 
as US DOT Regulations, National Safety 
Code, driver assessment officer training, 
how to handle freight claims, and trans-
portation of dangerous goods – the lat-
ter for instructors one day, followed by 
a version for drivers the next. 

Other events include the BCTA Annu-
al Associate Dinner (Langley, April 23), 
a Regional Board Meeting and Dinner 
(Kamloops, April 30), the AGM and Man-
agement Conference (Whistler, June 12-
14) and the Annual Golf  Tournament on 
Sept. 15. 

That’s it for this month. If you have a 
newsy item you’d like to see featured in 
the glorious pages of  Truck West, fire me 
off the info in an e-mail to jim@transpor-
tationmedia.ca. We’ll do our best to see 
that it gets its due. Have a good month!

30 
jim’s brayings

Welcome to Jim’s Brayings, a quick look at some interesting commu-
nity news items from across the west that we think will interest you. If 
you have some news you think will be a good match for this column, 
pop me off an e-mail at jim@transportationmedia.ca. We can’t run  
everything, of course, but we’ll try to get in as much as space permits…
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*As demonstrated in 2009 on-the-road fi eld testing in medium duty trucks, highway cycles, compared to Shell Rotella® T Triple Protection®15W-40.
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STOP AND GO NEVER STOPS YOU.
Traffi c is unreliable. You aren’t. You always fi nd a way to deliver your best, no matter 
what. So do we. Shell Rotella® T6 Full Synthetic engine oil is our best oil yet, with improved 
protection in extreme temperatures. It gives you the engine cleanliness and wear protection 
you’ve come to expect from Shell Rotella.® And up to 1.5% in fuel economy savings.* In fact, 
we never settle for anything less than the best performance. Sound like someone you know? 
Learn more at www.shell.ca/rotella

THE ENGINE OIL THAT WORKS AS HARD AS YOU.
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THERE IS NO TIME 
FOR DOWNTIME.

It’s an undeniable truth. When you run a fleet, downtime is always lurking 

just around the next bend. That’s why you need Volvo Trucks Uptime 

Services, a unique suite of products and services designed to help you 

maximize uptime, increase maintenance efficiency, and safeguard your 

investment with protection plans customized to your needs. Nothing can 

slow your business down when you know the road ahead.

Learn more about Volvo Trucks Uptime Services at volvotrucks.ca/uptime.

Volvo Trucks. Driving Progress

Volvo.indd   1 14-11-07   9:08 AM

http://www.volvotrucks.ca/uptime



