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By James Menzies

DELTA, B.C. – It may seem counterintu-
itive, but a B.C. trucking company went 
out of its way to have its trucks inspect-
ed by police.

Tim McGee, general manager of Har-
bour Link Container Services, concluded 
that inspections would be less disruptive 
to the fleet if they were to be done at his 
place, on his schedule. He reached out to 
the Delta Police’s truck inspection unit 
and asked if they’d be willing to visit his 
facility to inspect any trucks they choose, 
ideally on a slower week, in this case, Chi-
nese New Year.

This is the second year in a row Harbour 
Link has reached out to the inspectors and 
McGee said there have been many bene-
fits from the collaboration.

“The Delta Police are a great enforce-
ment team and very accommodating,” 
McGee said, adding the inspections took 
on an educational, rather than punitive, 
tone. “They went through and showed 
them what they were looking for.”

B.C. fleet rolls 
out red 
carpet for 
truck 
inspectors
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Port Metro Vancouver, vital to the region’s trucking sector and overall economy, is dealing with a slowdown after members of the United Truckers Association and 
Vancouver Container Truckers Association walked off the job to protest poor pay and long wait times. Above, a truck serves the port in better times.

By Carolyn Gruske

DELTA, B.C. –  Strike on. Starting early March 10, 
unionized container truck drivers began walk-
ing the picket line at Port Metro Vancouver.

Drivers represented by Unifor-Vancouver 
Container Truckers’ Association (VCTA) weren’t 
alone in their protest, as members of the non-
unionized United Truckers Association (UTA) 
have been protesting at the port since Feb. 26.

Members of both organizations voted on 
March 8 to reject a deal created with the goal 
of establishing a temporary labour peace. UTA 
reported 100% of its members voted against the 
deal, while VCTA said 98% of its members were 
against it.

Vincent Ready was appointed by the federal 
transportation minister, Lisa Raitt, to serve as a 
mediator in the ongoing labour dispute between 
drivers and employers at the port. The same day 
he was appointed, word came that VCTA and 
UTA would be taking a deal back and present-
ing it to their members.

The point of the deal was to create a situation 
where the UTA would go back to work, VCTA 

would forego striking (the union was in a legal 
strike position) and Ready would prepare a re-
port about working conditions at the port and 
submit it to the federal and provincial govern-
ments by May 30.

“We were kind of taken back with how fast 
things were thrown on the table. We figured 
there might have been enough there to convince 
us all to get back to work while Mr. Ready does 
his report and makes his recommendations, but 
obviously there were issues with that package 
and it was rejected,” said Manny Dosange, UTA 
spokesperson for government and public affairs.

“Basically it was a return to work agreement. 
For two-and-a-half months, they were supposed 
to stabilize the working conditions so they guys 
could get back to work and start making a fair 
living in order to pay bills,” he told Truck West.

“What happened is they went from their regu-
lar income and it dropped by two-thirds to the 
point where they were struggling. We want to 
have the terminal services brought up so they 
were making their full turns, so they’d be deliv-
ering five or six deliveries a day. There was noth-
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OEM This 
Month

Last
Year

Freightliner 455 503

International 395 338

Kenworth 292 370

Mack 117 121

Peterbilt 250 288

Volvo 224 121

Western Star 208 175

TOTALS 1941 1916

OEM BC ALTA SASK MAN ONT QUE NB NS PEI NF CDA

Freightliner 41 82 17 12 183 99 14 7 0 0 455

Kenworth 56 128 23 1 46 32 6 0 0 0 292

Mack 11 21 10 2 56 12 1 2 0 2 117

International 11 70 12 12 182 77 18 5 3 5 395

Peterbilt 54 73 30 9 33 39 10 2 0 0 250

Volvo 31 52 13 8 71 42 5 2 0 0 224

Western Star 40 111 8 4 19 18 1 6 0 1 208

TOTALS 244 537 113 48 590 319 55 24 3 8 1,941

Class 8 truck sales have started the year on a 
mildly positive note, surpassing  last year’s January 
totals. They feel below the 2,000 mark, however,  
for the first time in 10 months. Last year’s market 
leaders Freightliner and Kenworth both suffered 
setbacks in the early going of 2014, falling behind 
last year’s totals. Mack and Peterbilt also suffered 
drops. International surpassed its monthly sales 
total from 2013, as did Volvo and Western Star.

Monthly Class 8 Sales – Jan 14 Historical Comparison – Jan 14 Sales

Historical Comparison – YTD Jan 14

Class 8 Sales (YTD Jan 14) by Province and OEM

This was the sixth best January total since 1999. Monthly sales were a bit better than 500 units above the five-year average. There is optimism for an improvement in Class 8 truck 
sales in 2014 after 2013 proved a disappointing year. The first month’s results, however, indicate a small improvement over the previous year. The big question is whether Canada’s 
many small fleets are ready to buy new again. Our research shows large and medium-sized carriers are in a buying mood but small carriers are not.

After 10 straight months of sales coming in above the 2,000 mark, reminiscent of the industry’s 
capacity boom years of 2005 to 2007, they dropped slightly below 2,000 in January. Yet with 
the US economy regaining its stride and the value of the Canadian dollar dropping against the  
US dollar, economic forecasters  anticipate exports will lead the Canadian economy in 2014. That 
may spark increased truck sales as trucking will be the main beneficiary of improved business  
volumes with the US.

Market Share Class 8 – Jan 14 YTD12-Month Sales Trends
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Freightliner, last year’s Canadian market leader, has started off with a bit of 
a drop in market share but remains strong enough to have a controllling lead. 
Kenworth finished 2013 in the number two spot for marketshare, enjoying the 
fact that its strong western network is able to tap into the stronger western 
economy. But the company faltered in January and ended up with just 15% 
market share, surpassed by International which has captured 20% of the 
market right out of the gate.

February March April May June July August September October November December January

1,808 2,442 2,669 2,721 2,346 2.239 2,252 2,347 2,618 2,361 2,168 1,941
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hen the private f leet 
of Hill’s Pet Nutri-
tion – predominantly 
comprised of straight 
trucks that average 15 
drops a day – imple-
mented a defensive 

driving program, it couldn’t have ex-
pected to save a million dollars a year 
in fuel as a result.

It took the 220-truck f leet six years 
to save its first million, and now the 
company saves about that much ev-
ery single year.

Bill Perry, safety and compliance 
manager, customer fulfillment with 
Hill’s, shared his success story at the 
Green Truck Summit in Indianapolis 
in early March. The company, which 
leases its trucks from Idealease, began 
spec’ing more fuel-efficient vehicles in 
2006. They adopted automated trans-
missions and installed electronic on-
board recorders. The f leet was divid-
ed up by vehicle type and location and 
drivers worked as groups to improve 
their fuel economy.

They were trained to drive defen-
sively, using the Smith System for de-
fensive driving. Fuel economy base-
lines were established and operators 
were given the opportunity to earn a 
2%, 3% or 5% quarterly bonus depend-
ing on whether they met or exceeded 
expectations. Those who didn’t got no 
bonus. 

In the fourth quarter of 
2013, the company’s driv-
ers averaged 8.6569 mpg 
– yes, Hills tracks fuel 
economy out to the fourth 
decimal. Its f leet-wide fuel 
economy before imple-
menting the program was 
7.1 mpg. Its top operator, 
running Florida, achieved 
11.232 mpg. Its top 25 driv-
ers are all achieving great-
er than 9.75 mpg.

Perry said it’s possible 
to get an immediate one-
tenth of a mpg improve-
ment from drivers, just out 
of modifying driver behav-
iour. His team rides along 
with drivers every quarter 
to ensure they’re imple-
menting the skills taught 
through the Smith System. 
Each of its driver trainers are certified 
Smith System instructors.

Hills spent $4.5 million on fuel last 
year, but that’s a million less than 
it was spending before the defen-
sive driving training was provided 
and the fuel economy incentives were  
offered.

“With a little bit of training, a lit-
tle bit of encouragement and a little 
bit of technology, you’re going to see 
numbers very similar to that without 
a whole lot of effort,” he said. “Get your 
folks involved and let it be part of their 
program. Dangle the carrot out there 
and you’ll see some sort of difference 
in your organization.”

We don’t always think of fuel-effi-
cient driving and defensive driving as 
being one and the same. But both types 

of training involve similar ideals. Don’t 
follow too closely. Easy on the throttle 
and the brake. Look far down the road 
and anticipate stops. Use the vehicle’s 
momentum to reduce braking.

All these things lead to a safer driver 
but also a more fuel-efficient driver. If 
you’re having a hard time justifying the 
cost of defensive driving training for 
your professional drivers, consider the 
Hills experience and the payback they 
achieved. They’re proof that a defen-
sive driver is not only a safer driver, but 
also a more fuel-efficient driver.   

y previous column, 
“Stop t he St upid 
Scorpion” seems to 
have resonated with 
many of our readers 
who drive truck for a 
living. 

For those of you who haven’t read it 
yet, I told the fable about the scorpion 
who asked a frog to swim him across 
the river. When the frog asked what 
assurance he would have the scorpion 
wouldn’t sting him halfway into the 
river crossing, the scorpion replied: 
‘Why would I do that? I would drown 
with you.’ And yet, sure enough, right 
in the middle of the river, the scorpion 
stings the frog, and both die as a con-
sequence. 

I used the fable as an analogy of how 
stupid we have been in trying to solve 
the driver shortage the past 20 years. 
I questioned: Can you really call it a 
driver shortage when driver turnover 
is so high?

From the e-mails and phone calls 
I received, it seems many drivers out 
there know exactly what I’m talking 
about. As one wrote: “Many companies 
increase the recruiting staff instead of 
listening to drivers’ needs.” 

Another with several years of driv-
ing experience, including seven with 
his current employer, wrote to say he 

is looking to get out of the profession 
altogether. Why? Because after mak-
ing “the big mistake” of agreeing to 
become an owner/operator for the 
company, he finds himself with his 
savings depleted and having to cash 
in RRSPs just to keep paying the bills. 
He’s shocked at the difference between 
what he believes he was promised he 
would make and what he is actually 
making – and the lack of response he’s 
getting from his employer.

We do have to be careful not to 
over-generalize. Research shows driv-
er turnover is much more prevalent 
among long-haul f leets than in other 
sectors and that the situation is worse 
among US carriers than Canadian. 
And I’ve come to know many f leet ex-
ecutives over the years who treat their 
drivers with absolute respect. At the 
same time, I’ve met some drivers and 
owner/operators I wouldn’t want on 
my team.

But the comments shown above are 
not out of place with industry reality. 
I hear them all the time. As another 

driver mentioned, the scorpion stings 
the frog because “it’s in his nature.” 

I sure hope that’s not true of our 
industry, but it appears this is not a 
problem unique to North America. 
PwC surveyed 1,344 business leaders 
across 68 countries around the world, 
including 101 transportation and logis-
tics company CEOs, in the last quarter 
of 2013. A shortage of talent was one of 
their top concerns. Transportation and 
logistics CEOs overwhelmingly agree 
they’ll need to change their talent 
strategies to cope with future trends, 
according to the survey. But just 19% 
are already doing so, compared to a 
third of CEOs across the overall sample 
and only 30% believe their HR depart-
ments are well-prepared. 

I had a boss a long time ago who in-
formed me one day that he DEMAND-
ED respect from his staff. I was in my 
mid-20s at the time but still had enough 
pluck to inform him that respect has to 
be EARNED. That ass of a boss is long 
gone thankfully and I still abide by what 
I said to him 25 years ago. 

If we want to solve the driver short-
age and attract new entrants we have 
to gain the drivers’ respect. Seems we 
have a long road ahead of us. 

Lou Smyrlis can be reached by 
phone at (416) 510-6881 or by  
e-mail at lou@Transportat ion 
Media.ca. You can also follow him on  
Twitter at @LouSmyrlis.

A defensive driver is a fuel-efficient driver

Respect has to be earned

James Menzies

Editorial
Comment

W

James Menzies can be reached 
by phone at (416) 510-6896 or by  
e-mail at jmenzies@trucknews.com. 
You can also follow him on Twitter  
at Twitter.com/JamesMenzies.

Lou Smyrlis

The view
with Lou

pg 05 tw apr v1.indd   3 14-03-13   4:48 PM

mailto:lou@TransportationMedia.ca
mailto:kpenner@trucknews.com
mailto:bgrant@istar.ca
mailto:donbesleris@rogers.com
mailto:dcopeland@trucknews.com
mailto:cgruske@TransportationMedia.ca
mailto:jhunter@bizinfogroup.ca
mailto:jmenzies@trucknews.com
http://www.twitter.com/lousmyrlis
mailto:lou@transportationmedia.ca
http://www.twitter.com/jamesmenzies


Peace of mind

TAKE THE UNEXPECTED IN STRIDE.

For FREE enrollment, scan the QR,
call (877) 600-3433 or visit 
greatdanetrailers.com/AdvantEDGE

Great Dane and the oval are registered trademarks of Great Dane Limited Partnership.

Find an approved Great Dane service location near you by
visiting www.greatdanetrailers.com, or download our new
mobile app for free from the App Store or Google Play.

Managing a fleet is hard enough, never mind when 
trouble strikes on a remote route. But with Great Dane’s
AdvantEDGE Program and its North American network 
of service locations, peace of mind is always close by 
— making your fleet operations more reliable and easier
to manage. 
With AdvantEDGE, you drive away with more, no matter
where the road takes your fleet.

24-HOUR EMERGENCY ROAD SERVICE  |  PARTS PRICE PROTECTION  |  CUSTOM REPORTING  |  CONTROLLED ORDERING AND INVOICING

To learn more, visit Booth #2252
at 

Truck World
April 10-12, 2014  •  Toronto, Ontario

I N T E R N A T I O N A L  C E N T R E

No matter what curve 
the road throws at you

Great Dane.indd   5 14-03-10   4:53 PM

http://www.greatdanetrailers.com
http://www.greatdanetrailers.com/advantedge


TRUCK WEST apRil 2014   7british columbia

ing in that language that convinced the 
membership that was going to happen. 
Their fear was the drivers would get 
back to work and things would be nice 
and easy going for a week or two and af-
ter that they’d start playing silly bugger 
and we’d be right back to square one or 
even worse.”

Speaking to Truck West, Gavin Mc-
Garrigle, spokesperson for Unifor, de-
scribed the negotiation process.

“We went in with Mr. Ready. There 
was a regional director there from 
Transport Canada and an assistant dep-
uty minister there from the provincial 
Ministry of Transportation. Mr. Ready 
outlined the terms of reference and 
what was going to be covered in his re-
view, which is all positive. We put for-
ward some proposals to deal with the 
immediate situation and Mr. Ready 
tried his best to facilitate discussions 
between ourselves and Port Metro Van-
couver,” he said. 

“Through those discussions it was 
made clear there was no appetite for 
immediate changes. There were just 
protocol issues. But we thought we 
should take this to our members, just 
to ask are they prepared to stand down 
for 90 days until we can hear from this. 
The overwhelming response from both 
sides was no, the conditions are too 
dire, they need to see some immedi-

ate improvement. That’s why the result 
was 98% on our side.”

The dire conditions UTA and VCTA 
object to include undercutting of rates, 
long wait-times at the port, concerns 
about fees and licences imposed by Port 
Metro Vancouver, and truckers not be-
ing permitted to have an active part in 
negotiations or ongoing discussions 
about port operations.

“These guys, they’ve been pushed 
around a lot,” said Dosange. “We’ve 
been trying to get to the table for seven 
or eight months prior to getting here. 
(The drivers) did everything by the 
book and were gentlemen in doing so, 
and nobody listened to them. Now the 
tables are turned, so to speak, and it’s a 
big jump to get everything back to work 
and get things fixed, and yet there are 
no solutions. Rather they are putting all 
their time and energy making backdoor 
deals with the BCTA (British Columbia 
Trucking Association). There is no trust 
towards Port Metro Vancouver or BCTA 
at this point.”

Like Dosange, McGarrigle said the 
union feels like it is left on the sidelines. 

“Part of the problem is the way the 
federal and provincial government 
appointed Mr. Ready is they haven’t 
really appointed him with any author-
ity to force a resolution to the prob-
lem. We think they need to give him 
the tools to do that and get every-

body around the table. At our meet-
ing the other day, one of the signif-
icant groups wasn’t there: all of the 
employers. And a big part of the prob-
lem is there is no single group that 
speaks for all the employers. On the 
dock side, there is the BCMEA, which 
is the British Columbia Maritime Em-

ployers Association. They bargain 
with the International Longshore 
and Warehouse Union [ILWU]. They 
have their bumps in the road, but they 
eventually reach agreements. On the 
rail side you have CN and CP and of 
course they’re unionized, and they 
have their bumps in the road and they 
reach agreements.

“But if you look at the container truck 
side, which is 50% of the traffic, you’ve 
got something like over 180 differ-

ent employers, different unions, fake 
unions, you’ve got associations, it’s the 
wild west out there. Who do you bar-
gain with is the question.”

Although contracts and employment 
agreements exist between the drivers 
and their employers and not with the 
port itself, both Dosange and McGarri-

gle say Port Metro Van-
couver ultimately con-
trols the fate of drivers, 
and nobody – includ-
ing the various levels of 
government – has done 
anything to put that 
power in check.

McGarrigle said in 
addition to imposing li-
censing fees, and limit-
ing who comes into and 
out of the port through 
its truck licensing sys-
tem (TLS), the port also 

imposes restrictions on the vehicles the 
drivers use.

The UTA, which Dosange said has 
approximately 1,200 registered mem-
bers and another 200 completing the 
registration process, has had members 
protesting both at the port itself and 
off-docks at sites used to store empty 
containers. Over the course of the pro-
test, Port Metro Vancouver has accused 
UTA members of engaging in “highly  

Continued on page 9

Continued from page 1

Tensions rise at the port

‘These guys, 
they’ve been 
pushed around 
a lot.’ 
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The agency even offered to return to pro-
vide some logbook training to drivers who 
would benefit from a refresher. Most of the 
defects noted by the police were minor in 
nature (ie. reflective tape missing from a 
container chassis). But most rewarding for 
McGee was that the areas of concern raised 
last year showed noticeable improvements.

“They were more than happy to come 
in and see what progress we as a company 
had made and to see if we had followed up 
on items raised during the post-mortem 
last year,” McGee said. “For the most part, 
we did. They were quite happy with some 
of the items we had improved on.”

Since the inspections were done at Con-
tainer Link’s facility, any repairs needed 
were done on-site, reducing downtime 
and expense. Drivers were able to start 
their shift after their unit was inspected, 
so it didn’t eat into their income.

And enforcement officers had a more 
comfortable environment than road-
side in which to work, making it a win-
win-win for everyone involved, McGee 
noted.

The police inspected about 25 trucks, 
or roughly a third of Harbour Link’s fleet, 
including company trucks and lease-op 
units, as well as container chassis.

The company’s willingness to open its 
doors to the enforcement agency has led 
to a stronger relationship out on the road, 
McGee says.

“The Delta Police work in harmony with 
CVSE and the New Westminster Police 
Commercial Vehicle Team and the RCMP, 
so they can hook up with our drivers any-
where along their routes,” McGee said. 
“They do see our drivers out on the road 
and when they get pulled over by some-
one they’ve had a past dealing with, it’s less 
confrontational. We want to build that re-
lationship with the law enforcement com-
munity, and let them know we are taking 
this seriously.”

McGee also invited local media to visit 
the site and witness the inspections, gain-
ing some positive PR in the process. 

“We’re trying to portray the image that 
we’re a safe carrier, we do care about road 
safety and we want our drivers to feel com-
fortable that if they get pulled in, they’re 
well educated,” he said. “It’s about being 
proactive.” 

Continued from page 1

Harbour 
Link invites 
inspections

disturbing behaviour by some protest-
ing truckers, including threats, intimi-
dation and bodily harm towards those 
with legitimate right to carry on the 
business of Lower Mainland ports.”

The port also claims to have video 
showing “members of the United Truck-
ers Association stopping and possibly 
vandalizing a truck that was trying to 
gain access to the port.”

According to the port “law enforce-
ment officials have also taken affidavits 
from witnesses to threats, intimidation 
and/or sabotage of trucks and/or prop-
erty. The port will wherever possible, 
identify these individuals and their li-

censes to access port property will be 
terminated.”

Port Metro Vancouver said March 10 
it had taken steps to “enhance the safety 
of the port for working truckers.” 

“Port Metro Vancouver will be seek-
ing continuation and expansion of our 
injunction to keep protestors off port 
property. Additionally, we will contin-
ue a program implemented last week 
of placing security personnel in work-
ing trucks to record events and assist 
drivers wanting to access port termi-
nals. Lastly, we will be enhancing the 
presence of security at key locations 
and access points for traffic headed 
to or from the port,” the port said. It 
added the work stoppage was costing 
the economy about $885 million per 
week. 

B.C port strike causing chaos
Continued from page 7
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By Lou Smyrlis

WINNIPEG, Man. – Manitoba has “the 
best opportunity in a generation” to 
drive economic growth and that can’t 
be done without significant investments 
in infrastructure,” Manitoba’s Minister 
of Infrastructure and Transport, Steve 
Ashton, told Manitoba Trucking As-
sociation’s annual general meeting on 
March 11.

“Infrastructure doesn’t just follow 
development; infrastructure drives de-
velopment,” Ashton told the strongly at-

tended meeting, stressing his desire that 
Winnipeg live up to its geographic po-
tential as a transportation hub.

Ashton said his government has in-
creased the amount it is spending on in-
frastructure about five-fold with plans to 
spend $5.5 billion on construction over 
five years.  Ashton’s plan calls for:

• More than $3.7 billion to be invest-
ed in Manitoba roads, highways and 
bridges;

• $320 million to be invested in flood 
protection around the province;

• And more than $1.5 billion to be in-
vested in municipal roads, clean water 
and other municipal infrastructure to 
help meet the needs of Manitoba’s many 
growing communities

Of particular importance to trucking 
is work on Hwy. 75, Hwy. 1 and Hwy. 
10. Ashton said the scheduled work on 
Hwy. 75, which includes flood control, 

will bring the roadway up to true 
highway standards.An increase in 
the provincial sales tax is helping to 
fund the plan but Ashton said it will 
be worth it, pointing out the funds 
would not have been available with 
the increase in tax revenues.

Ashton also spoke about the need 
to address the differences in truck-
ing regulations across the country. 
He said progress has been made on 
spring load restrictions and RTAC 
weights and dimensions, however, 

much work still needs to be done.
“As Canadians we have to ask our-

selves does it make sense to have a 
patchwork quilt of regulations coast to 
coast? Canadians should be demand-
ing more consistency. It shouldn’t just be 
up to the trucking industry (to demand 
this),” he said.  

By Lou Smyrlis

WINNIPEG, Man. – Trucking is an 
industry large enough and diverse 
enough to accommodate the interests 
and skill sets of virtually everyone. 
However, because it also happens to 
be “invisible,” those outside of truck-
ing are left unaware of the opportuni-
ties within the industry, according to 
outgoing Manitoba Trucking Associa-
tion president Norm Blagden.

“No matter where an individual’s 
strengths lie, there is opportunity in 
our industry. However, we now see 
that we, as an industry group, must 
go out and tell people of these op-
portunities. As that ‘invisible indus-
try,’ those outside of trucking are un-
aware of what they can achieve with 
us…Generally speaking, members of 
the public don’t often take a moment 
to consider how various products – 
computers, printer paper, and coffee 
in the lunch room – actually make it 
to those various spots,” Bladgen said 
in his President’s Report, presented 
at the association’s annual general 
meeting March 11.

Blagden pointed out the MTA’s  
Careers Committee is involved in sev-
eral efforts on this front. 

It has forged stronger ties with a 
number of organizations, including 
Apprenticeship Manitoba, the Cana-

dian military, and other recruitment 
organizations, such as the Winnipeg 
Transition Centre.

“All of these organizations have 
people looking for jobs but until we 
started to promote the trucking in-
dustry, most of them were unaware 
of the opportunities available in our 
industry,” Blagden noted.

The MTA is also calling for man-
datory minimum training for com-
mercial drivers in the province. It is 
looking to have the existing national 
occupational standard reviewed and 
confirmed by the province.

Blagden also pointed out that with 
the help of Manitoba Public Insur-
ance, the Entry Level Profession-
al Truck Driver Training program 
is f lourishing. Last year almost 100 
funded participants were part of the 
program.

“That is almost 100 well-trained, 
qualified drivers joining our f leets 
to keep freight moving. We contin-
ue to see interest in this program not 
only in urban areas but also from ru-
ral parts of the province, which is a 
target audience we plan to pursue,” 
Blagden said.

Blagden warned that the driver 
shortage is going to heat up as the  
industry taps into the same labour 
pools as does construction and  
manufacturing. 

Infrastructure spending 
drives development: Ashton

‘Infrastructure 
drives 
development,’ 

  Steve Ashton

“Invisible industry” needs to better 
promote its opportunities: Blagden
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By Carolyn Gruske

WASHINGTON, D.C. – Following up his 
State of the Union address in January, US 
President Barack Obama has detailed 
the changes he expects the trucking  
industry to adopt to improve the fuel  
efficiency of medium- and heavy-duty 
vehicles.

In a plan the White House says is de-
signed to bolster energy security, cut car-
bon pollution and spur manufacturing 
innovation, Obama has given the in-
dustry a March 2016 deadline for devel-
oping the next round of fuel efficiency 
standards for medium- and heavy-duty 
trucks. This round of fuel efficiency stan-
dards is expected to build upon the ones 
set for 2014-2018 model year vehicles.

The president expects the new fuel  
efficiency standards to come about in a 
number of ways, including:

• Having the EPA and National High-
way and Transportation Safety Adminis-
tration (NHTSA) work with manufactur-
ers, labour, states, NGOs, the California 
Air Resources Board (CARB) and oth-
er stakeholders to “develop standards 
that provide long-term certainty and 
promote innovation.”

• Having the EPA and NHTSA “as-
sess advanced technologies that may 
not currently be in production,” includ-
ing engine and powertrain efficiency 
improvements, aerodynamics, weight 
reduction, improved tire rolling resis-
tance, hybridization, automatic engine 
shutdown, and improvements to acces-
sories such as water pumps, fans, auxil-
iary power units, and air-conditioning.

Obama’s announcement also refer-
enced the government’s SuperTruck pro-
gram, which was launched in 2010 and 
created to improve freight-hauling effi-
ciency of Class 8 trucks by 50% by 2015. 
According to White House figures, while 
working with the program Cummins 
and Peterbilt have demonstrated a “20% 
increase in engine efficiency and a 70% 
increase in freight efficiency, reaching 
over 10 miles per gallon under real-world 
driving conditions.” Other participants 
in the project, Daimler and Volvo have 
also seen engine efficiency gains of 50% 
and 48% respectively.

In addition, Obama asked the US Con-
gress to end subsidies for oil and gas pro-
ducers and to create an energy security 
trust fund to pay for research into new 
vehicle technologies.

In response to the announcement, or-
ganizations quickly issued statements 
reflecting their own positions. 

Reaction from the trucking industry 
was mixed. Some companies like Cum-
mins, whose participation in the P3 pro-
gram was cited by the White House, were 
very supportive of Obama’s approach.

“The first phase of these regulations 
provides a strong foundation that recog-
nizes the needs of business while offer-
ing clear direction to create innovative 
technologies. With the announcement 
today, it is clear that the government will 
again take a collaborative approach. We 
look forward to working with regulators, 
our customers and others on the next 
phase of standards that will lead to even 
greater reductions in greenhouse gases 

Obama passes 
Phase II fuel 
economy regs

Continued on page 14
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and fuel consumption,” said Rich Free-
land, Cummins vice-president and pres-
ident of the engine business.

The Diesel Technology Forum 
broached the proposed changes more 
cautiously by emphasizing its past  
accomplishments.

“Today’s announcement sets up the 
next challenge for clean diesel technol-
ogy to further improve efficiency and 
reduce greenhouse gas emissions from 
commercial vehicles including medi-
um and heavy duty trucks and buses,” 
said Allen Schaeffer, executive director 
of the Forum.  “Engine and vehicle mak-
ers have all met the first set of Phase I 
standards for higher fuel efficiency in the 
current 2014 products that are now cer-
tified and for sale.  Driven by customer’s 
fuel efficiency demands, OEMs made 
improvements which enabled them to 
meet requirements of Phase I.”

American Trucking Associations 
(ATA) executives counselled that a care-
ful, thoughtful and cautious approach is 
needed to Phase II changes.

“We stood shoulder-to-shoulder with 
the President and his administration 
in 2011 when the historic first fuel effi-
ciency standards were set for heavy-du-
ty vehicles. As we begin this new round 
of standards, ATA hopes the adminis-
tration will set forth a path that is both 
based on the best science and research 
available and economically achievable,” 
said ATA president and CEO Bill Graves.

“Fuel is one of our industry’s larg-
est expenses, so it makes sense that as 
an industry we would support propos-
als to use less of it. However, we should 
make sure that new rules don’t conflict 
with safety or other environmental reg-
ulations, nor should they force specific 
types of technology onto the market be-
fore they are fully tested and ready,” he 
added. ATA chair Phil Byrd, president of 
Bulldog Hiway Express, in Charleston, 
S.C. also offered his thoughts.

“Trucking is a very diverse industry, 
and as such, whatever standards the ad-
ministration sets should reflect that di-
versity and whatever tests are devised 
should accurately reflect what drivers 
face on the roads every day.”

Sandeep Kar, the automotive and 
transportation global research director 
for  research firm Frost & Sullivan, of-
fered his perspective on Obama’s plan.

“The president’s decision to elevate 
fuel efficiency standards for medium 
and heavy-duty trucks is definitely a 
strategic move. While it presents short-
term pain for the industry, it will indeed 
deliver long-term gain both locally and 
globally. Trucks featuring better fuel-ef-
ficiency and economy will cost higher 
than the current breed of trucks, but 
will deliver reduced fuel expenses for 
fleets thereby reducts thereby reducing 
life-cycle costs and hence total cost off 
ownership, while simultaneously re-
ducing freight transportation’s carbon 
footprint.”  

New fuel economy standards
Continued from page 12
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By James Menzies

BLOOMINGTON, Ind. – The US econ-
omy will be slightly stronger this year 
than last, but freight growth will 
weaken. That’s the prediction of in-
dustry forecaster FTR, which held 
a Webinar Feb. 13 entitled State of 
Freight: Trucking Outlook for an Un-
certain Year. Noel Perry, senior con-
sultant with FTR, said there’s an up-
side scenario for 2014 that could see 
a capacity crisis. 

Capacity utilization in the US cur-
rently sits at about 98% and will reach 
99% – levels not seen since the boom 
period of 2004 – by the end of the year. 
However, unlike in 2004, Perry said the 
build-up to that level has been very 
gradual, so there may not be a repeat 
of the capacity shortage that industry 
struggled with 10 years ago. This also 
explains why pricing hasn’t fared bet-
ter in light of near record-high capac-
ity utilization levels.

“In 2004, that jump to 99% capac-
ity utilization came out of nowhere,” 
Perry said. “Industry had great dif-
ficulty adjusting to that. But we’ve 
been at over 96% for three years now.”

US truck pricing actually softened 
slightly in 2013, Perry noted, even 
though capacity utilization was high 

and freight volumes strong.
But while the industry has learned 

to walk the tightrope of near 100% 
capacity utilization, Perry said it 
wouldn’t take much in this environ-
ment to create a capacity crisis. Cur-
rently, the economic drag on capac-
ity is modest, but the regulatory drag 
significant. 

If the FMCSA continues to impose 
tighter restrictions on the industry – 
as it did with hours-of-service reduc-
tions in 2013 – the US trucking indus-
try could find itself seriously short of 
drivers and trucks.

“Regulatory drag is becoming the 
long-term issue here,” Perry said. “We 
don’t know if the FMCSA is actually 
going to do what they say they’re go-
ing to do, but if they do, it will throw 
this capacity issue into entirely new 
ground.”

The FMCSA, however, has a habit 
of postponing implementation dead-
lines for its various initiatives and 
with that in mind, FTR is forecast-
ing trucking rates to climb only about 
4% in 2014, well below the double-
digit growth that was seen last time 
capacity utilization hit 99% in 2004. 

If everything goes right for the 
trucking industry this year, Perry 
said rates could climb by as much 
as 8-9%.

Perry also shared some insight into 
how the brutal winter weather has 
impacted capacity. He said about half 
the country has been hammered by 
winter storms and it’s the Eastern 
half, which handles about 60-70% 
of US freight. Over the past month, 
weather reduced trucking’s produc-
tivity in the East by 2-5%, resulting 
in a nationwide capacity loss of 1-3%. 

“We’re at 98% capacity utilization 
now. You add 2-3% to that and you get 
up around 100%,” Perry noted. “That 
puts you in a situation where the in-
dustry has great difficulty in pro-
viding adequate capacity. This has 
had a short-term effect. We’ll like-
ly have a make-up period of two to 
three weeks.”

For the economy in general, FTR’s 
forecast is consistent with projec-
tions from other prognosticators, that 
US GDP will grow a little less than 3% 
in each of the next three years. 

 This pace of growth is signifi-
cantly slower than in past economic  
recoveries.

The good news for carriers is that 
fuel prices are projected – in the US, 
anyways – to remain steady at about 
US$3.90 per gallon for several more 
years without volatility.

Perry characterized FTR’s econom-
ic forecast as “conservative.” He ad-
vised carrier executives to “stay f lex-
ible,” noting a capacity crisis equal to 
or greater than the one seen in 2004 
is still possible. 

Much of that depends on if and 
when the FMCSA implements the 
27 new regulations currently in the 
works that will have an impact on 
trucking productivity and whether 
industry is able to find the manpower 
to keep up with the regulatory drag 
these new regs will create. 

US to see stronger economic 
growth, slower freight growth 
in 2014, FTR predicts
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ast month in this space I 
put forward the opinion 
that fleet executives and 
enforcement off icials 
were missing the boat in 
regards to adopting so-
cial media to tap into the 

deep knowledge base that professional 
drivers possess. This month, let’s take 
a look at a couple of performance mon-
itoring technologies that are being 
widely adopted in the cabs of today’s 
commercial vehicles and how we (driv-
ers) are reacting to them. 

The first is the electronic on-board 

recorder (EOBR) and the second is the 
dash cam. In the broadest terms, both 
of these platforms do the same thing: 
they measure driver performance. The 
other common thing they share is that 
neither one is currently required by 
law, but both are being widely adopt-
ed. The EOBR is seen by many drivers 

as being an invasive technology since 
it is installed by the carrier to monitor 
individual performance. 

The benefit to the driver is not al-
ways clear. If only a portion of the to-
tal driver pool is monitored this way, 
the playing field is not level so a sense 
of unfairness results from its use. Dash 
cams, on the other hand, are being 
adopted by drivers – not just carriers. 
Dash cams are seen to balance the 
playing field, because they not only 
measure the performance of the indi-
vidual driver but also the performance 
of every other driver on the road that 

the driver comes into contact with.
Let me make full disclosure here, 

and say that I have been using an 
EOBR for the past five years. So I’ve 
been subject to the performance mon-
itoring that goes along with the full-
featured EOBR that my carrier uses. 
Besides tracking my on- and off-du-
ty time, it also measures hard brakes, 
rollover prevention, idle time, per-
centage of time spent on cruise con-
trol, percentage spent over speed, etc. 
This software allows the carrier to 
track individual trucks and drivers in 
all of these categories. At this point I 
have not installed a dash cam in my 
truck, but I don’t see myself making it 
through 2014 without doing so. There 
are just too many benefits to having a 
dash cam as well as an EOBR.

As a driver, I don’t think you need to 
make a choice between an EOBR and 
a dash cam. I believe these two tech-
nologies complement one another and 
your best option is to have both.

Let’s say you’re travelling down a 
two-lane highway and I’m approach-
ing from the opposite direction. As I 
approach, my rig drifts a foot over the 
centre line and forces you to take the 
shoulder to avoid a collision. Your dash 
cam records this, you’re ticked off, and 
so you contact the authorities and re-
port this dangerous driving. The imag-
es from your dash cam allow authori-
ties to track me down. 

Another dangerous driver will be 
brought to justice. But when records 
from my EOBR are pulled, they show 
that I have a stellar driving history. My 
driver’s abstract is also squeaky clean, 
along with my CVOR. What comes to 
light is the fact that I’m human and I 
screwed up. 

The EOBR provided some context to 
the incident recorded by the dash cam.  
Of course, there are two sides to ev-
ery coin. The EOBR could have shown 
the opposite. I may have rarely been 
in compliance with hours-of-service 
laws, my driver’s abstract may have 
read like a novel and my CVOR could 
have been its sequel. In that case, I’d 
deserve to have the book thrown at me.

So the dash cam captures driver er-
ror at any point in time but it doesn’t 
always provide context. 

Many times, a driver’s poor perfor-
mance is the result of negligence – but 
not always. 

Using both monitoring technologies 
provides balance and can give us the 
big picture. It would not surprise me 
if all vehicles are equipped with video 
recorders as standard equipment a few 
years down the road. I would not want 
to be without an EOBR if this should 
come to pass. 

Neither dash cams nor EOBRs can 
prevent collisions. But can they im-
prove safety? They definitely provide a 
record that we can use in training, ed-
ucating, and mentoring drivers to im-
prove safety on our public roads – not 
just for commercial drivers but for all 
drivers. That should be our goal rather 
than simply going after everyone that 
makes a mistake. 

Legislation imposing the use of EO-
BRs is still pending, but will in all like-
lihood come to pass. Will legislation in 
regard to video recorders in commer-
cial vehicles be far behind?  

Al Goodhall has been a professional 
long-haul driver since 1998. You can 
follow him on Twitter at @Al_Goodhall. 

Why every professional driver 
should want a dash cam

L
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By James Menzies

INDIANAPOLIS, Ind. – The Green 
Truck Summit overcame some adversity 
March 4, when its keynote speaker was 
unable to attend due to a snowstorm in 
D.C. Not to be deterred, organizers piped 
in Patrick Davis, director of the Depart-
ment of Energy’s Vehicle Technologies 
Office by video and his address went off 
without a hitch – and with a smaller car-
bon footprint, to boot.

Davis provided an update on the 
DoE’s SuperTruck program, noting each 
of the four projects is on pace to achieve 
its goal of increasing efficiency by 50%. 
The Peterbilt/Cummins project has re-
ceived the lion’s share of the attention of 
late, even earning the companies a re-
cent commendation from US President 
Barack Obama, because it’s the first of 
four projects to be completed, Davis said. 
The Class 8 tractor-trailer has achieved 
10.7 mpg. But Davis said similar projects 
spearheaded by Daimler, Navistar and 
Volvo are also on pace to hit their objec-
tives. The SuperTruck program looks at 
Class 8 trucks grossing 65,000 lbs and 
challenges them to improve their effi-
ciency by 50%.

“If you were to take a Class 8 ve-
hicle that currently gets 6.5 mpg, a 
SuperTruck would be approaching 10 
mpg,” Davis said.  Some of the tech-
nologies being employed include: im-
proved aerodynamics, reduced roll-
ing resistance, waste heat recovery, 
hybridization of auxiliary compo-

nents and engine downsizing.
Davis also said the green truck indus-

try is benefiting from advancements in 
battery technology. He noted the cost of 
batteries has come down by more than 
50% over the past five years, to a rate of 
about $325 per kWh (kilowatt/hour). Da-
vis said a cost of $200-$250 is achievable 
in the short-term, and the DoE has set a 
long-term target of $125 per kWh.

The trucking industry must continue 
to develop green technologies, to lessen 
its dependence on foreign oil, Davis not-
ed. Transportation continues to account 
for two-thirds of US petroleum usage, 
and over 80% of that is consumed by on-
road vehicles. Heavy-duty trucks alone 
account for 18% of US oil consumption.

“This is an issue of economic security, 
environmental stewardship as well as 
national security,” he said.

The fact that fleets now have more ve-
hicles to choose from presents both op-
portunities and challenges, Davis said.

“It’s a challenge because of infrastruc-
ture and the availability of those fuels, 
making sure we have the fuels where 
they need to be to service our fleets,” 
he said. Davis said there are presently 
25 heavy-duty tractor models available, 
powered by alternative fuels. “Frankly, 
it’s hard to keep up,” he said.

Today, more than half of all new refuse 
trucks being sold are fuelled by natural 
gas. The fuelling infrastructure in the US 
is rapidly expanding as well. Davis noted 
there are now 1,334 CNG stations in the 
US and 90 LNG stations.   

All SuperTruck projects on target
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here was a time, not too 
many years ago, when 
trucks essentially van-
ished from view after 
pulling out of a fleet yard. 
Updates about an ongo-
ing trip were limited to 

calls from payphones in truck stops, or 
maybe the reports from passing motor-
ists who responded to a sticker which 
asked, “How’s my driving?”

An ever-growing list of available tech-
nology has changed this forever, offering 
fleet managers insight that once would 
have been the exclusive domain of those 
sitting in the cab. Cell phones, satellite 
tracking and Global Positioning Systems 
can certainly help to locate a load at any 
moment in time. And reports about fuel 
economy and idling are regularly down-
loaded from engine electronics to sup-
port commitments to fuel-efficiency.

As valuable as this information is, 
many fleets have yet to scratch the sur-
face of what available data can accom-
plish – proving that even the most ad-
vanced technology still needs to be 
supported by related training in how to 
use it. Those who recognize the need to 
monitor a truck’s number of hard-brak-
ing events or hard lateral moves can spot 
high-risk drivers who are too aggressive 
behind the wheel and might benefit 

from some added guidance to help pre-
vent collisions. And the reports which 
match vehicle speeds and selected gears 
tell another story. 

A driver who regularly allows engine 
speeds to run up to the governor could 
be shortening equipment life; someone 
who travels at highway speeds while 
in neutral is likely missing gears when 
heading down large hills.

Sometimes the added insight comes 
from knowing how to look at the same 
data in a different way. 

For example, the same system which 
tracks a shipment can be used to sound 
an alarm when a vehicle strays too far 
from its scheduled route. This “geo-
fencing” has been used to track stolen 
equipment, but one Customs officer also 
showed me how a driver who repeatedly 
strays into a crime-ridden neighbour-
hood might actually be involved in an 
illegal activity. Matching the vehicle lo-
cation to police data about known sourc-
es of drugs could certainly raise a few 
questions.

Drivers who see such technology as an 
invasion of privacy – complaining that 
Big Brother is watching them – would 
benefit from training that shows how the 
data protects their interests, too.

The electronic on-board recorders 
(EOBRs) which track compliance with 
hours-of-service rules will certainly 
discourage operations teams who al-
ways offer a dismissive “see what you 
can do” while available hours tick away.  
And dash-mounted cameras can prove 
a driver was right as easily as it can spot 
a mistake.  The view through the wind-
shield will prove without a doubt that 
someone cut in front of the truck just sec-
onds before a crash, or even give insur-
ers the information they need to settle 
claims more quickly and cheaply than 
ever before. Like every other piece of 
technology, however, the quality of the 
tool can make a difference. 

High-definition cameras are need-
ed to catch the letters and numbers on 
licence plates, which will be crucial 
when investigating a collision. The sys-
tems equipped with two-way cameras – 
filming drivers and roadways alike – also 
give safety teams a way to prove some-
one was focused on the road rather than 
dozing behind the wheel. But the need 
for technology-related training hardly 
ends with data-storing devices.

An automatic transmission offers a 
good example of how vehicle technol-
ogy can be maximized by a skilled user. 
These transmissions allow a driver to 
keep both hands on the wheel whenever 
a gear needs to be changed in the middle 
of an intersection. 

But the equipment has also been 
known to change gears when a truck is 
heading down a hill. 

Drivers who are trained in the re-
lated features will know how to select 
a manual mode that will hold a gear 
while maintaining control down a long 
grade.

Adaptive cruise controls, which au-
tomatically maintain specific following 
distances, could also give under-trained 
drivers a false sense of confidence when 
they should be reducing speeds in bad 
weather. And as helpful as blind spot 
detectors may be, the drivers who have 
them will be safest when they realize the 
blind spots that still remain and use the 
detectors as simply another tool at their 
disposal. 

Fleets that embrace emerging tech-
nologies will always have the chance  
to enhance operations and build a  
competitive edge. But the gains will al-
ways be maximized when those tech-
nologies are put in the hands of trained 
professionals.  

This month’s expert is David Goruk. 
David is a risk services specialist and 
has served the trucking industry for 
more than 25 years providing loss con-
trol and risk management services to 
the trucking industry. You can visit 
them at www.nbins.com.

Training helps maximize 
potential of technology
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ast summer’s tragedy at 
Lac-Megantic has add-
ed some urgency to the 
debate over which mode 
should be used to ship 
crude oil. How this plays 
into the decisions on the 

Keystone XL, Northern Gateway or 
Trans Mountain Expansion pipelines, 
remains to be seen.  The safety perfor-
mance of the railways has never been 
under greater scrutiny. But, the truck-
ing industry is also not immune.

Trucks are major haulers of crude 
oil in Canada. In fact, during the mid-
stream stage of product development 
– where crude oil emulsion is shipped 
over short distances from the wellhead 
to the battery where it is “cleaned” and/
or “treated” – virtually all of it is han-
dled by trucks. 

At these distances the rates between 
truck and rail are comparable. Trucks 
are more reliable in terms of delivery 
times. After being treated, if the bat-
tery is a pipe-connected facility, the 
crude is moved by pipeline to the re-
fineries and trucks are no longer in-
volved. However, if the battery does not 
have a connection to a pipeline, trucks 
are used to transport the crude (again 
over a relatively short distance) from 
the battery to a pipeline or to a trans-

load facility where it is transferred to 
a rail car. 

The long-distance transporta-
tion of crude oil to refineries is han-
dled by one of two modes – pipeline 
or rail – primarily due to their ability 
to handle large volumes. Trucks are 
really not an economical option for 
such movements and will never dis-
place pipelines or rail in that market. 
Even if truckers wanted to, there are 
not enough roads, trucks or drivers to 
handle the traffic. As such, crude isn’t 
viewed as a growth area for truckers 
the way it is by the railways.  

Notwithstanding, it is also unlikely 
an incident of the magnitude of Lac-
Megantic could occur where trucks are 
involved. The amount of product being 
shipped by truck in a single shipment 
is small compared to a train of tank 
cars. A train of 80-120 rail cars would 
carry the equivalent of 160-240 truck 
tank trailers. 

Using 2012 data, the frequency and 
severity of dangerous goods incidents 

involving trucks is extremely low – 
about 1.64 incidents per 10,000 ship-
ments and 56.4% were minor (less than 
500 litres). The frequency of incidents 
caused by accidents on the highway 
(where the public is most at risk) is also 
extremely low – 53 incidents (16.2% of 
total incidents) for a frequency of 0.27 
per 10,000 shipments. Almost 68% of 
the accidents involved Class 3, flam-
mable liquids (mainly crude oil), but 
93.6% were minor incidents.

Overall, this suggests the trucking 
industry and the dangerous goods 
regulations are doing an effective 
job of incident prevention.  Still, the 
trucking industry will come under 
scrutiny over the next few months 
during the House of Commons 
Standing Committee on Transport 
hearings into safe transportation of 
dangerous goods by all modes. CTA 
will be representing the industry’s 
interests.  The industry uses the 
country’s roads and highways, and 
therefore shares its workplace with 
the public. With this comes a respon-
sibility to ensure that our drivers and 
vehicles are operating safely – wheth-
er the trucks are hauling dangerous 
goods or not. 

CTA will re-state its strong sup-
port for a universal EOBR man-

date; a manufacturing standard (in 
lock-step with the US) for roll stabil-
ity; mandatory activation of truck 
speed limiters at no more than  
105 km/h and mandatory entry-level 
training for truck drivers.

With regard to the TDG regulations, 
enforcement of shipper responsibili-
ties is weak and needs to be beefed up. 
Too often, carriers and drivers are get-
ting nailed at roadside for violations 
that rest with shippers who do not pro-
vide proper documentation; or don’t 
have the requisite knowledge of the 
regulations or sometimes even their 
own product.  

The regulations also compel carri-
ers to certify drivers receive dangerous 
goods training. CTA believes consider-
ation should be given to making sure 
those who provide training (whether in-
house or third-party) are qualified to do 
so.  Finally, CTA feels it is contrary to 
the public interest to allow clauses in 
freight contracts that exempt shippers 
from liability brought about by their 
own negligence. 

As witnessed in the Lac-Megantic 
case, dangerous goods incidents can 
be particularly severe and the claims 
enormous. It is imperative that the 
negligent party or parties bear the li-
ability for claims. Coordinated action 
is required by the federal and pro-
vincial governments to annul such 
clauses. 

David Bradley is president of the  
Ontario Trucking Association and chief 
executive officer of the Canadian Truck-
ing Alliance.

Trucks aren’t immune from 
scrutiny over crude hauling
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t goes without saying that 
a Tax Talk column in April 
should be about personal in-
come tax returns. 

Of course, I dedicated my 
last two columns to tax tips 
and ideas about how to re-
duce the tax you owe. 

And so this month I find myself 
turning to recent conversations with 
clients for inspiration. 

While most of the tax questions I 
get are related to trucking, clients 
have a lot more going on in their lives 
than hauling freight. 

We do tax returns for clients’ 
spouses and children. We pretty 
much see everything.

Consider the topics I’ve talked about 
with clients in the last few weeks:

Can I deduct my…?
Textbooks: Textbooks are not a stand-
alone deduction. They are part of the 
education deduction for students of 
qualified institutions and there is a 
set amount per month based on the 
number of months the student is 
part-time or full-time. So those text-
books your kids bought at the school 
book store are not deductible, and 
nor are the books your wife bought 
for that course she took. If you don’t 
have a T2202 in your hand, there is 
no textbook deduction.

Parking at the hospital: Yes, it’s ex-
pensive; yes, you’re stuck with the 
hospital lot unless you want to hike a 
mile; and no, parking is not an allow-
able deduction. That is, unless you 
had to travel at least 80 kms one way 
from your home to obtain medical 
services. If that’s the case, then ac-
commodations, meals, and your ve-
hicle expenses are deductible as well.

Cell phone: Unless your employer 
completes form T2200 verifying that 
you are required to have a cell phone, 
you cannot deduct this expense.

Commuting and uniforms: Driving 
to the truck, yard, or office is a per-
sonal expense and is not deductible 
whether you are an employee or self-
employed. Additionally, as an em-
ployee, you cannot deduct the cost 
of special clothing you wear or have 
to wear for your work.

Meals: Let’s not forget that there 
are two deduction rates for meals eat-
en while you’re on the road. 

All meals claimed using the sim-
plified method (ie. your logbooks) are 
calculated at $17 per meal. You can 

claim 50% of that amount unless you 
qualify as a long-haul truck driver, in 
which case you can claim 80%. 

A long-haul truck driver is defined 
as an employee whose job is trans-
porting goods in a long-haul truck 
that has a GVWR of more than 11,788 
kgs; is away from his home munic-
ipality or metro area for at least 
24 hours; and travels at least 160 kms 
from the establishment to which he 
regularly reports to work.

Basically, if you’re home every 
night, your meal expense deduction 
is 50%. 

Even then, you must have been 
away for 12 consecutive hours from 
your municipality or metropoli-
tan area in order for the expense to  
qualify.

I’m late…
Two years ago, we helped an owner/
operator file GST/HST and income 
tax returns for 2005 to 2007. Recent-
ly, he came to us about preparing 
his 2008 to 2010 returns. While re-
viewing everything he sent to us, I 
found Notices of Assessment for his 
GST/HST account for 2005 to 2007. 
Everything had zeros on it. CRA had 
denied his claims for GST/HST paid 
on expenses because they were more 
than four years old.

We warned him that this could 

happen. 
This guy does a lot work in Can-

ada and he was eligible for almost 
$12,000 in claims if only he had filed 
sooner. Now, as we start work on his 
claims for 20 08 and 2009, we’re go-
ing to have to tell him that they’re 
too old as well. 

CRA doesn’t mess around when it 
comes to deadlines. The last day to 
submit your 2013 personal income 
tax return is April 30. 

If your return is late, there’s a mini-
mum 5% penalty on the balance ow-
ing plus 1% per month for a maxi-
mum of 12 months. 

If you have filed late before, the 
penalties may be higher.

Even if you can’t afford to pay the 
balance, filing your return on time 
can save you penalties and fees. You’ll 
also be in a better negotiating position 
with CRA regarding a payment plan.

Preparing your personal tax return 
may be a once-a-year thing but tax 
planning and managing your financ-
es takes constant effort. It’s not most 
peoples’ idea of fun. 

However, the commitment is worth 
it. We all work too hard to give up op-
portunities to reduce the amount of 
tax we owe.  

Scott Taylor is vice-president of TFS Group, 
providing accounting, bookkeeping, tax 
return preparation, and other business 
services for owner/operators. Learn more  
at www.tfsgroup.com or call 800- 
461-5970.

There’s more to life than trucking

I
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Co-founding sponsors  

of this award...

In addition to a ring fit for a champion, 
2014’s honouree will also receive

$6,000 cash!
In addition to a ring fit for a champion, 

2012’s honouree will also receive $3,000 CASH
and a VACATION FOR TWO up to $2,500! 

Name:

Address:

Town/City:

Home phone:

Email:

Number of years in trucking/commodity hauled:

Primary truck and engine:

Number of vehicles:

Contracted to (if applicable):

How do you maximize fuel efficiency?:

My choice is based on:

Prov:

Bus. phone:

Postal code:

Safe driving record � Industry/community involvement � Heroism � Going "Green" Initiatives �

Explain:

Nominated by: Phone:

Mail completed forms to “AWARD” Truck News/Truck West, Attn: Kathy Penner
12 Concorde Place, Suite 800, Toronto, Ontario M3C 4J2

Nominations must be received by June 13, 2012

(Include additional information on separate paper if insufficient space)

The Owner/Operator of the Year should be…

FORM MUST BE FILLED IN COMPLETELY AND NOMINEE MUST HAVE CLEAN DRIVER'S ABSTRACT

80 Valleybook Drive, Toronto, Ontario M3B 2S9

 My choice is based on:

 n  Safe driving record   n  Industry/community involvement   n Heroism n Going “Green” Initiatives

We know Owner/Operators are at 
the heart of the trucking industry, 
investing both personally and 
financially in their businesses.  
We’re proud to take this opportunity 
to recognize the best among them. 

If you know an Owner/Operator who 
exemplifies professionalism while 
also demonstrating a clean driving 
record, a commitment to safety 
and a track record of community 
involvement, nominate them for this 
prestigious award by completing the 
application form.
 

21

Truck News and Truck West 
are proud to honour Canada’s 
top Owner/Operator every year.
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Owner/OperatOr award

Nominations must be received by June 13, 2014
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hen  I started our 
business in late 1999, 
‘fuel surcharge’ was 
a term I had never 
heard used. During 
my previous time in 
the freight business, 

fuel prices had not fluctuated so much 
that the increase wasn’t covered by regu-
lar increases in the freight rate.

Since early 2000, however, the fuel 
surcharge is a term that has rarely gone 
away. It’s also probably the source of the 
most confusion in this industry, from 
owner/operators all the way up to ship-

pers and receivers. 
A lack of consistency in the way they 

are administered has everybody baf-
fled, and in the case of the shipper/re-
ceiver, it’s often suspected to be a spine-
less method of increasing rates. 

Many large carriers base their fuel sur-
charges on an index published online by 

the Freight Carriers Association, or other 
such groups. Two problems arise from 
this. First, these surcharges are based on 
average freight rates from several years 
ago. Why? Please don’t tell me that none 
of you have increased your base freight 
rate since 2006. 

The second problem is that, again, we 
are dealing with averages. I’ve whined 
repeatedly at what I feel are the ridicu-
lous and insulting freight rates being of-
fered by the dry van sector. 

There are a lot more vans in circula-
tion than flatdecks, tanks, or specialized 
trailers, so they, by sheer numbers alone, 
pull the average down. 

The suggested fuel surcharges on-
line only distinguish between LTL, TL, 
and heavy TL. There is no distinction 
between trailer types. On the surface, 
using this method to calculate your 
surcharges seems to be a lazy and in-
effective system. Your primary source 
of increased revenue, in this case, is the 

surcharge. As equipment and main-
tenance prices increase, you can still  
end up running cheaper if fuel prices 
decrease. 

In our case, we have devised a formula 
that realistically reflects a fair fuel sur-
charge, based on our own freight rates. 
When submitting rates – either to a new 
customer, or revised rates to an exist-
ing customer – the rate list clearly states 
the local fuel price upon which the sur-
charge was based. Shippers may, if they 
wish, call the local fuel supplier for the 
current diesel price to verify what we are 
charging is realistic. 

They may then – although none 
seem that ambitious – calculate their 
surcharge on the rate, and see that the 
increase is a net dollar figure that only 
covers our increased fuel costs for that 
trip. It’s a fair and transparent surcharge. 
This honesty has caused headaches for 
some of our competition in the past. 

One US customer, using our trucks 
as well as several American trucks, 
asked me what price diesel would have 
to reach for the fuel surcharge to disap-
pear. Apparently, I was the only one who 
could answer the question, so ours was 
the only company that didn’t have any 
problem collecting. A Canadian custom-
er once phoned to ask for an explanation 
of how our surcharges were calculated. 

Assuming I was on trial, I explained 
the entire process, even using the freight 
rates to a common destination, explain-
ing typical fuel economy figures and 
showing that the surcharge covered 
our increased costs and little or noth-
ing more. 

He then asked what the online ‘na-
tional average’ was all about, so I ex-
plained. His final question explained 
this whole line of questioning: ‘So how 
come your surcharge is 10% and your 
competitor’s went from zero to 30% this 
month when he claims to be using the 
national average?’ 

Several years ago, a shipper we dealt 
with was bought out by a larger manu-
facturer. The new shipping supervisor 
from the parent company informed all 
carriers that individual fuel surcharges 
would not be allowed; he would provide 
weekly updates as to what the accepted 
surcharge would be. Our freight rates 
were only one year old. He used the na-
tional average, and unwittingly handed 
us a 10% raise. Genius.

The fuel surcharges also can feed the 
fallacy among some owner/operators 
that their revenue is lower at a small car-
rier. Those who have a firm grasp of the 
numbers, and good enough math skills 
to be a successful owner/operator, figure 
out the truth quite quickly. Others never 
quite understand. I had one applicant 
ask what our fuel surcharge was. At the 
time it was 10%. He angrily lectured me 
about how my business was being run, 
stating he was currently paid a surcharge 
of 18%. When I asked him what his base 
rate was (a question he hadn’t even asked 
me yet), he responded with a rate that 
was about 40 cents per mile less than I 
paid. I told him he should do the math 
instead of lecturing me. The end result 
on the owner/operator’s paycheque was 
going to be 30 cents per mile more with 
us than at his current job, so the differ-
ence in the surcharge rate wasn’t as criti-
cal as he thought.  

Bill Cameron and his wife Nancy own  
Parks Transportation, a four-truck flat-
deck trucking company. Bill can be reached 
at williamcameron.bc@gmail.com.

Don’t be blinded by 
the fuel surcharge

W
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Small Fleet,
Big Attitude

Bill Cameron

Come visit us at Truck World booth #4314
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a r b a g e  i n ,  g a r b a g e 
out.  Whoever came up 
with that old saying could 
easily have been talking 
about fuel and distance 
tax reporting.

A f leet’s ability to file 
timely, accurate reports for IFTA, 
IRP, and vehicle sales tax is entirely 
dependent on its ability to get timely, 
accurate information from its truck 
drivers. Bad or missing information 
will only raise the risk of mistakes 
and red f lags that will draw an audi-
tor’s attention.

Drivers provide two types of data 
that are vital for tax compliance: fuel 
receipts and trip sheets. Often, it isn’t 
until a company is audited that they 
find out why it’s so important to talk 
to their drivers about their role in 
reporting this information. If you’re 
looking for a driver-meeting topic 
that can save your business mon-
ey, talk to your drivers about IFTA 
and IRP compliance. Here’s where 
to start:

Fuel reporting for IFTA:  Every 
carrier must maintain records of all 
motor fuel purchased, received, and 
used – bulk and retail. Each purchase 
must be supported by a valid receipt.

A valid receipt documents the 
amount of tax paid when the fuel was 
purchased, and you need it in order 
to claim a credit. Without a receipt, 
your claim will be disallowed.

It can be a costly mistake. Say your 
driver does a 500-litre fill in British 
Columbia, where fuel tax is 22.67 
cents a litre, and “files away” the re-
ceipt somewhere in the sleeper. With-
out a receipt, that’s $113.35 in fuel tax 
that your business can’t claim. On 
top of that, you’ll have to pay the tax 
again when your company files its 
return with the government. 

All told, that one lost receipt cost 
your business $226.70. Misplace one 
receipt a month and that’s $2,720.40 
a year.

If your drivers are tired of hearing 
you nag about turning in fuel receipts 
on time and in good condition, ed-
ucate them instead. Explain the fi-
nancial impact of a lost receipt so ev-
eryone understands the importance 
of staying organized and turning in 
their fuel reports and other paper-
work on time.

Distance reports: Both IFTA and 
IRP require carriers to maintain de-
tailed distance records that report 
operations on an individual-vehicle 
basis.

Not only is distance used to calcu-
late fuel tax, it establishes the pro-
rated registration percentages on 
your vehicle plates. If the distance 
you report is incorrect, it can affect 
the entire f leet in terms of cost. The 
situation is magnified in the event of 
an audit, as the auditor can go back 
current-plus-three years, assess an 
error factor based on the missing dis-
tance, and apply that charge to the 
entire f leet. Plus penalties, plus in-
terest. Sales tax, too.

If you didn’t claim enough distance 
and your percentage was lower than 
the distance you actually travelled, 
the jurisdiction will assess the miss-
ing tax plus penalty, plus interest. If 
you short a trip or forget to report a 
trip in a place where they charge mile-
age tax – hold on to your hat! The cost 

of non-compliance is even greater.
Collect good data: Compared to 

manual trip records, GPS is quickly 
gaining acceptance as a way to col-
lect distances for IFTA and IRP re-
porting. As regulators move closer to 
the requirement of tracking hours of 
service electronically, using GPS for 
tax reporting is destined to become 
commonplace.

Right now, rules about distance re-
cords produced by vehicle-tracking 
systems vary depending on the juris-
diction. If you run a f leet under IFTA 
or IRP, make sure the method you use 

(meaning manual trip records or data 
from a device that uses GPS) will sat-
isfy whatever jurisdiction would be 
auditing you. As always, accurate 
data and on-time paperwork are the 
keys to tax compliance. 

No one wants to pay more tax 
than they’re obligated to and no one 
wants to spend time sorting through 
the garbage looking for the right in-
formation. Clean up your act now, 
before you’re audited. Train your 
drivers to collect good data – and 
appreciate the role they play in the 
process. 

Sandy Johnson is the founder and 
managing partner at North Star Fleet 
Solutions in Calgary. The company 
provides vehicle tax and license com-
pliance services for trucking opera-
tions ranging from single vehicles to 
large fleets. She can be reached at 877-
860-8025 or northstarfleet.com.

How to talk to drivers about 
IFTA/IRP compliance

Sandy Johnson

Guest
Column

compliance
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By Lou Smyrlis

CABO SAN LUCAS, Mexico  – Enjoy-
ing a strong uptick in market share 
in 2013 and its strongest orders this 
January since the heady days of 
2006, Daimler Trucks North Amer-
ica (DTNA) is cautiously optimistic 
about the rest of the year and further 
extending its market dominance. 

“When we are looking at the eco-
nomic environment, a lot of things 
are lining up,” David Hames, gener-
al manager, marketing and strategy 
for DTNA told transportation media 
journalists gathered here in Febru-
ary for a briefing on the company’s 
outlook.

DTNA enjoyed a market leading 
38.2% share of the Classes 6-8 NAFTA 
market in 2013, and a 4.2% increase 
in its share from the previous year. 

The numbers look even better to 
start off 2014 with a 39.3% share of 
truck orders.

That left Hames wondering if 
market share numbers couldn’t be 
pushed to the 40% threshold in 2014.

DTNA’s numbers also look good 
on the vocational side, noted Hames. 
The truck maker finished 2013 with a 
31% vocational market share.

Despite the optimistic outlook, 
Hames was careful to note no one is 
considering a return to the aggressive 
new truck purchasing plans experi-
enced prior to the Great Recession.

“For the last few years we have 
been counting on a significant up-
turn in the market. But more and 
more we are now seeing that this is 
a different market. We may not see 
the great booms we saw in the past. 
That’s a ref lection of the discipline 

of f leets not to get over-extended,” 
Hames said. “We will see more dis-
ciplined purchases based on what 
business requires. We won’t see the 
speculative kind of purchases we saw 
in the past.”

Hames stressed that “vehicle” in-
tegration (rather than “vertical” in-
tegration) will be a large component 
of DTNA’s future growth plans. He 
described “vertical” integration as 
internally focused, creating vehicles 
that are best from the manufactur-
er’s standpoint but not necessarily 
placing the customer first. “Vehicle” 
integration, according to Hames, 
does place the customer first when 
it comes to product development.

“You want customers wanting your 
solution because it’s a better offering 
than what they could get by combin-
ing separate brands,” Hames said. “Do 

it right and they will want your prod-
uct because it is going to give them the 
lowest total cost of ownership.”

He noted that DTNA’s Detroit DD15 
diesel engine was installed in 51% 
of all new Freightliner Cascadias in 
2013. A challenge in moving towards 
“vehicle” integration is breaking old 
habits in equipment spec’ing.

“In our industry when you get a so-
lution that works, you don’t want to 
change it. But product design is chang-
ing quickly and it’s incumbent on our 
salespeople to challenge the status quo 
to continue to lower total cost of own-
ership. We still see a lot of sales come in 
that are, frankly, based on the truck of 
yesteryear,”  Hames said. That is start-
ing to change, however.

“Customers used to give us the 
spec’s. Now the conversation is 
starting to turn to where they are 
asking us to provide the solution. 
That’s a pretty major shift,” he said, 
adding it’s time to leverage all the 
engineering knowledge available 
within the company in properly 
spec’ing vehicles.   

Daimler eyes even bigger slice of truck market

Trailcon buys 
Hubs Trailer 
Service
CALGARY, Alta. – Trailcon Leasing has 
announced the purchase of Hubs Trail-
er Service, significantly expanding its 
Western Canadian presence.

“Hubs is well known for its ability 
to serve customers quickly and with a 
ton of expertise,” said Trailcon presi-
dent Al Boughton. 

“They have an impressive shop 
for doing major repairs and safety 
inspections and they’re open seven 
days a week. Add to that our own fleet 
maintenance services, plus our long-
term leasing and local rental busi-
ness, and you see how we can offer a 
whole new level of service.”

Trailcon was founded in 1992 and 
now employs more than 100 peo-
ple and owns about 6,500 trailers. Its 
maintenance division looks after an 
additional 8,500 or so units across 
Canada, according to the company. 
Boughton said customers of both Trail-
con and Hubs will benefit from the  
acquisition.

“Our customers shipping across 
Canada used to have to find their 
own support in the various markets 
they travelled through,” added Hubs 
owner Mitch Hancock. “Now they’ll 
be able to access a much larger service 
and repair network when they need 
it. This is one of those ‘one plus one 
equals three’ kind of deals. Trailcon 
will benefit from the hard work Hubs 
employees have done in recent years 
to establish a great reputation for ser-
vice, and Hubs will benefit from being 
part of a larger picture that includes 
fleet leasing and rental.”

Boughton hinted further expansion 
could be in store.

“Trailcon is blazing a new trail – a 
trail of acquisitions,” Boughton said. 
“We’re in growth mode, with our sights 
set on further expansion across Can-
ada.”  

Truck World
  Booth 
 #2135
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By Daniela Piteo

GREENVILLE, S.C. – The end result of 
a new product seldom resembles the 
initial design; through trial and error, 
modifications are made until the best 
possible outcome is achieved. That pro-
cess at SmartTruck Systems proved that 
a meticulous eye could uncover further 
advantages.

“Production designs are always go-
ing to be a little bit different,” said Steve 
Wulff, the chief operations officer at 
SmartTruck.

After the initial production design 
had been completed, trial runs of the 
product began. It was imperative the 
team of engineers working on the com-
ponents of the UnderTray system didn’t 
damage the performance with the pro-
duction model.

Tests revealed that performance went 
down.

“As it turned out, in order to get these 
parts out of the moulding, they need 
a draft angle. They needed a little bit 
of an angle so a part would pop out of 
the tool. So when the tool designer went 
ahead and did it, he put a little angle on 
it,” Wulff explained.

He wasn’t sure what his constraints 
were, so instead of widening the top, 
he narrowed the bottom. “We lost area 
along the bottom of the UnderTray and 
we lost some performance.”

The result was disappointing to the 
team, but they went back to the draw-
ing board to iron out the kinks.

“We rattled it out with the group 
and we finally figured out we needed 
to poke it back out and make the thing 
wider, run it and see what happens. We 
re-ran it and the performance came 
back. Then we thought, ‘How wide can 
we actually make it?’ so we went a step 
further and put a little more width in 
it,” said Wulff.

“The production, at the end of the 
day, had better performance than the 
prototype,” Wulff determined.

The vehicle is more stable, it drives 
easier and there is less driver fatigue, 
according to drivers.

“It’s more stable because the wake 
that is coming off the back of the trailer, 
which we don’t eliminate but reduce, 
pulses from side to side,” said Wulff. 
“The wake from behind the trailer is 
moving from right to left and when you 
reduce the wake, you reduce that pulse. 
It takes out some of the wag of the tail 
and it reduces some of the driver input 
and it drives more stable.”

The team has established that opti-
mal performance comes from looking 
at the system as a whole, and not just in 
terms of all the parts.

“In order to be consistent with what 
you’re testing, you have to be at op-
erating temperature for the units be-
cause everything in there grows and 
contracts with heat and cold and so 
bearing temperatures change, oil vis-
cosity temperatures change – all these 
things stack up on top of each other 
and add to the overall drag on the ve-
hicle – and not just from an aero per-
spective, but from a power perspec-
tive. It takes a lot more power to drive 
it when it’s cold,” Wulff said. “Tem-
perature is a big variable. Fuel mile-
age deteriorates in the winter – ev-
erything gets cold, systems take a lot 
more power to operate, fuel blends 

change. We definitely learned more 
as we went along.” 

The group devoted a significant 
amount of time to component place-
ment. A series of tests were conducted 
moving the axles back and forth. All the 
certification testing was done at 40-feet 
from the axle, according to the Califor-
nia standard rule.

“But we also wanted to know, what is 
the impact as you move the axles fore 
and aft and is there a better place to 
put our component to maximize its ef-
ficiency based on where it is relative to 
the axles?” said Wulff.

A specific series of testing was 
launched – with each run taking ap-
proximately 40 minutes to complete 
and every time a change occurred, a 
new run was made – even when it is 
something as simple as moving an axle 

one foot forward or backwards. 
Each test was then backed with a sec-

ondary run.
“What we found was our UnderTray 

component actually worked a little bet-
ter further forward than what we had 
tested at originally,” Wulff said.

The rear bracket works optimally 
when mounted 23 feet from the back 
of the truck, but the first tests were done 
with the bracket at 19 feet.

The work atmosphere is very col-
laborative and the team welcome new 
ideas. But the primary idea was devel-
oping a technique to manipulate the 
flow of air in an effort to optimize fuel 
efficiency.

“Our methodology is to guide the air, 
not block it,” said Wulff.

While the obvious tests would in-
clude monitoring airflow, the team also 

worked to test the system’s impact on 
brake temperatures.

“We wanted to know, with a kit on 
the front, what happens to brake tem-
peratures,” Wulff said. “We did the tests 
with just a standard unit – no kits, no 
skirts, nothing. We drove it and collect-
ed all the data and then at a pit stop we 
popped a kit on it. We ran the brakes 
way up in temperature and got them 
real hot and then we let them coast at 
a constant 50-60 miles per hour and 
didn’t touch the brake to see how quick-
ly they cool. We found the brakes cooled 
better with this kit than with any other 
kind of treatment.”

The test results have been largely fa-
vourable and in the cases that revealed 
less-than-optimal outcomes, the team 
worked to restore the units to outcomes 
that met high quality standards. 

How SmartTruck’s UnderTray device was developed
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By James Menzies

ALLENTOWN, Pa. – Stephen Roy, the 
newly installed president of North 
American sales and marketing for 
Mack Trucks, knows there’s work to 
be done.

Mack’s market share isn’t where 
he’d like it to be, and a recent focus 
on product and customer support has 
taken attention away from Mack as 
a brand. 

But he also feels the pieces are in 
place to revitalize one of the oldest 
brands in trucking. This effort offi-
cially commenced with a re-launch-
ing of the Mack brand at the ConEx-
po construction show in early March 
(see story, opposite page).

And you can also look for Mack 
to aggressively grow its on-highway 
presence in the months and years 
ahead.

“If we are going to improve share, 
we need to have a larger presence in 
the on-highway market,” Roy said 
during a recent meet-the-press-type 
roundtable discussion with truck 
journalists.

The last five years have seen Mack 
dealers invest more than $300 mil-
lion into their facilities to better serve 
customers. 

They’ve increased bay capacity by 
40%, added 50% more technicians, 
and trained those technicians so 
that now one in four are top-certi-
fied Master Technicians. 

Dealers also have increased their 
hours of service, and 60% now for-
ward after-hours calls to Mack’s call 
centre, so that customers can receive 
support around the clock. 

Last year, Mack launched its 
GuardDog Connect remote diagnos-
tics program, which allows Mack to 
remotely monitor engine fault codes 
and advise operators on the best 
course of action. 

Included in that service is dealer-
ship geofencing, which will notify 
Mack when trucks have been in the 
shop too long.

“With GuardDog Connect, we have 
a geofence around every one of our 
dealerships,” Roy said. “Starting this 
year, we’ll know when a truck comes 
into a dealership and when a truck 
leaves a dealership. To assist a deal-
er, we’ll call the dealer and say ‘We 
notice this truck is in, what can we 
do to help you get the product in and 
out the door as soon as possible’?”

Mack officials working out of a new 
three-storey Uptime Centre, to be 
built at the company’s Greensboro, 
N.C. campus, will be able to inter-
vene when trucks are down for re-
pair too long. 

This may mean directing them to a 
less busy dealership nearby or expe-
diting delivery of the required parts. 

Later this year, Mack will also be 
teaming with Telogis and PeopleNet 
to stream its remote diagnostics data 
to those telematics providers, who 
will then convert the data into use-
ful information for f leets.

“We’re never going to be the gu-

rus of telematics, there are too many 
good companies doing that,” Roy 
said. “But since we put GPS on the 
trucks standard, we’re able to trans-
mit this information to other compa-
nies to provide all the things f leets 
need from a productivity stand-
point.”

Mack continues to be strong in the 
vocational segment, which has seen 
double-digit growth in each of the 
past few years. But its overall share 
of the North American Class 8 truck 
market remains just under 10%. Roy 
hopes to change that as early as this 
year.

“With our backlog and the amount 
of activity we see now, there’s no rea-
son Mack can’t be above 10% this 
year, with a vision to being much 
greater than that,” Roy said. 

Having spent the last five years 
bolstering its customer support, Roy 
said the time is right to make a push 
in the on-highway market. 

“We’re known for our vocational 
side, but my focus is to make sure – 
because we now have the network 
support, which is key – that we get 
back in front of our customers and let 
them know we do have a value propo-
sition for them,” Roy said. “The tim-
ing is right but it’s not going to hap-
pen overnight.”

Mack’s dealer network, mean-
while, is continuing to strengthen, 
with another 40 projects currently 
underway.

“Our dealers are re-investing and 
the company is re-investing in re-
search and development for new 
product as well as for infrastructure 
and support,” Roy said. “We feel 
Mack is very well positioned with 
products, we’re continuing to invest 
in R&D and we’re well positioned 
with our dealer network.”

Roy cited the recent World of Con-
crete show as evidence the vocational 
truck market has been revitalized.

“The activity at World of Concrete 
was as high as we’ve seen since 
2006,” he said. “Customers were not 
looking at two or three trucks, they 
were looking (to buy) 25-50 trucks, 
which is great…We’ve seen double-
digit increases the last few years. 
Housing starts, GDP – everything 
points to improvements on the vo-
cational side.”

Roy is projecting about 250,000 
Class 8 truck sales this year in Can-
ada and the US, which would repre-
sent a slight uptick in demand from 
2013, when close to 235,000 units 
were sold. 

Roy demonstrated the passion and 
exuberance for the Mack brand that 
industry observers have come to ex-
pect from people holding senior po-
sitions at that company.

“I’m passionate about the Mack 
brand and where we can go,” he said. 
“I’m 50 and I plan to do this for the 
next 15 years.” Asked what customers 
and industry observers can expect to 
see over the next year, he said “We’re 
going to execute better than we’ve 
ever done.” 

New Mack president vows 
to take bigger bite out of 
Class 8 truck market
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LAS VEGAS, Nev. –Mack Trucks has 
given its 114-year-old brand a touch-
up, debuting a new logo and slogan at 
the ConExpo construction trade show.

In the biggest event ever held at the 
Las Vegas World Market Center, Mack 
revealed a new tagline: Mack Trucks…
Born Ready.

It also introduced a sleeker, more 
modern logo, which features the Mack 
Bulldog symbol, poised above the 
Mack word mark.

“We’re extremely proud of our 114-
year legacy as the American truck 
you can count on,” said Stephen Roy, 
president, Mack Trucks North Ameri-
can Sales and Marketing. “It gives us 
credibility in forging a very bright fu-
ture for Mack, our dealers and our cus-
tomers. We believe the refresh of our 
brand embodies what we’ve stood for 
in the past and continue to stand for 

Mack launches new logo, tagline
today. We’re confident and passion-
ate about our trucks and our custom-
ers. We have a great history, great mo-
mentum and the conviction that our 
best days are ahead of us. The brand 
work we’re rolling out here in Las Ve-
gas clearly communicates the strong 
position Mack holds today.”

Mack officials say the company has 
injected $64 million into its Hager-
stown, Md. plant since 2010, and its 
dealers have spent more than $300 
million upgrading their facilities. 

“We’ve got a very solid foundation,” 
said John Walsh, Mack vice-president 
of marketing. “It’s time we told our sto-
ry in a way that captures both the es-
sence of the brand –  what has always 
made Mack great – as well as all of the 
exciting things happening with Mack 
today. That’s really what the new work 
we’re debuting today is all about.”  

By Lou Smyrlis

CAB SAN LUCAS, Mexico – Canada’s 
market share leader, Daimler, is now 
setting its sights on dominance of the 
Mexican truck market. 

Daimler Trucks North America ex-
ecutives shared their ambitious plans 
for a Mexican market full of potential 
at a special press briefing here in Feb-
ruary.  Daimler Trucks has been oper-
ating in Mexico for more than 40 years 
and runs two plants and more than 90 
sales points across the nation, believed 
by many economists to be the one with 
the most growth potential over the 
next decade. Daimler Trucks Mexico 
is already the largest commercial ve-
hicle manufacturer operating in Mex-
ico, pumping out about 60,000 trucks 
per year.

“We are driving to become the un-
disputed market share leader in Mexi-
co but that is easily said and you don’t 
just decide to be the market leader; 
you earn it,” said Stefan Kurschner, 
president and CEO of Daimler Trucks 
Mexico.

One of the ways to “earn it,” ac-
cording to Kurschner, is to concen-
trate on building a product portfolio 
that specifically addresses Mexican 
requirements rather than pushing 
products initially designed to serve 
American needs.

“We don’t want to just copy Ameri-
can products. We want Mexican prod-
ucts for the Mexican market,” he said.

Daimler Trucks Mexico currently 
covers the market with options from 
Classes 4 to 8, which Kurschner said 
was the widest product range for all 
applications. The Saltillo plant in the 
state of Coahuilla was built in 2009 
with a gutsy $300-million initial in-
vestment during the heart of the Great 
Recession and is one of the most mod-
ern in Daimler’s worldwide line-up. It 
has produced more than 136,000 Cas-
cadia trucks since its opening. The 
Santiago Tianguistenco plant in the 
state of Mexico had a $45-million up-

Daimler says ‘si’ to growth in Mexico
grade last year, aimed at process im-
provements. About 300,000 Freight-
liner models have been churned out 
at this plant.

But one of the challenges for Daim-
ler, and any truck manufacturer trying 
to grow in the Mexican market, is Mex-
ican fleet owners’ penchant for hang-
ing on to old iron. There are fewer than 
150,000 commercial trucks less than 
10 years old in the Mexican market. In 
contrast, there are almost 118,000 aged 
11-20 years and almost 155,000 that are 
more than 21 years old.

“I don’t have to tell you what that 
means from a safety and environ-
mental perspective,” Kurschner said, 
adding that’s a problem that can best 
be solved by placing restrictions on 
the age of used trucks that can be im-
ported into Mexico and/or incentives 
to purchase new.   

Shell says 
test proves 
Diesel Extra 
saves fuel
Shell Canada says independent testing 
of its Shell Diesel Extra fuel proves it de-
livers fuel savings of greater than 2%.

Shell Diesel Extra was tested by 
FPInnovations’ Project Innovation 
Transport in June and September 2013. 
Two tractors (plus two control tractors) 
were used in testing, with one show-
ing a fuel savings of 2.18% and the oth-
er coming in at 2.61%, for a combined 
average fuel savings of 2.4%.

Shell says its Diesel Extra fuel pro-
vides fuel savings of up to 3% by pre-
venting the accumulation of carbon 
deposits in the injector nozzles. It also 
claims operators will lower their main-
tenance costs, since the engine is kept 
clean from deposits and the corrosion 
they can cause. 
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arriers across the coun-
try are growing more 
optimistic about freight 
volume growth but no-
where more so than in 
Western Canada where 
48% of carrier execu-
tives indicated in our 
annual Transportation 

Buying Trends Survey they expect an  
increase this year. In comparison, only 
40% of Eastern Canada fleet executives 
and 33% of Central Canada fleet execu-
tives said likewise. The greater opti-
mism from Western Canada fleet ex-

ecutives is compatible with the outlook 
of Western Canada shippers.(see In-
side the Numbers in your February is-
sue of Truck West). Despite the ex-
pected increase in freight volumes, 
however, only 37% of Western Canada 
fleet executives expect  to push through 
an increase in core rate pricing this 
year. The majority expect an in increase 
in the range of 2.1-4%. Our Transporta-
tion Buying Trends Surveys have been 
published for a decade and are con-
ducted in partnership with the Freight 
Management Association of Canada, 
Cormark Securities and CITT. 

Carrier expectations for 
freight volumes in 2014

Carrier expectations 
for direction of core 
rate pricing in 2014

Carrier core rate pricing 
increase projections for 2014

WESTERN 
          OPPORTUNITIESWHAT WESTERN 
CANADA CARRIERS 
THINK ABOUT 
FREIGHT VOLUMES 
AND RATES IN 2014

C

All charts are a percentage 
of respondents.

INCREASE

INCREASE

INCREASE

DECREASE

DECREASE

DECREASE

STAY ABOUT 
THE SAME

STAY ABOUT 
THE SAME

STAY ABOUT 
THE SAME

Carrier expectations 
for direction of fuel 
surcharges in 2014

Carrier fuel surcharge pricing 
increase projections for 2014
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WINNIPEG, Man. – Maxim Truck & 
Trailer has hired a f luid and filtra-
tion specialist, to help customers in 
Manitoba and Saskatchewan to bet-
ter understand these requirements.

Kevin Webster, who has spent 17 
years in industry sales and customer 
service roles, has been named Max-
im’s first f luid and filtration special-
ist. He’ll focus on oil, antifreeze, DEF, 

windshield washer f luid and various 
additives.

On the filtration side, his expertise 
will include medium- and heavy-du-
ty truck filters as well as heavy con-
struction equipment filters, Maxim 
announced.

“We created this new position be-
cause we wanted to provide more 
focus on this important but of-
ten under-served area of our parts 
business,” said Steve Young, vice-
president of parts at Maxim. “Flu-
ids and filters are essential to so 
many of our customer segments 
including f leets.” Webster can 
be reached at 204-790-8158 or at  
kwebster@maximinc.com.  

Maxim Truck & Trailer hires fluid 
and filtration specialist

LAKE FOREST, Ill. – Prestone Prod-
ucts has published a white paper de-
signed to educate f leet owners and 
maintenance managers on the im-
portance of cold-weather anti-freeze/
coolant maintenance in heavy-duty 
vehicles.

“If the cooling system is unable to 
satisfy the essential requirements 
put on it by the heavy-duty engine, 
the vehicle’s horsepower, fuel effi-
ciency, emissions and overall dura-
bility may be compromised,” said 
Colin Dilley, director of technolo-
gy, Prestone Command Technology 
Center. 

“Selecting the highest quality AF/C 
products and replenishing at the  
recommended interval will ensure 
operating efficiency and optimal  
performance.”

The white paper focuses on testing 
essentials for coolant concentrations 
and the important role they play in 
winter engine management. 

Because glycol and water are nat-
urally corrosive, coolant manufac-
turers add inorganic and/or organic 
salts and other chemicals, known as 
corrosion inhibitors, to the glycol/
water mixture in order to prevent 
the cooling system components from 
corroding. 

It is imperative to test for these 
corrosion inhibitors to ensure en-
gine metal protection, the white pa-
per outlines.

“Having the ability to proactively 
initiate testing on any engine coolant 
system is imperative to making the 
right decisions for maintaining the 
correct levels of coolant concentra-
tions,” said Dilley. 

“The new Prestone Command test 
strips and kits offer the ability to test 
a wide range of important variables 
from basic glycol concentration to 
the level of inhibitors for corrosion 
protection.”

The white paper can be download-
ed from the company’s Web site at 
Prestone.com.  

Prestone 
publishes 
white paper 
on cold 
weather 
coolant 
maintenance
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By Edo Van Belkom

“That must be her,” the kid said after they’d 
been stopped in front of Mark’s parents house 
in Oakville for a couple of minutes. “And your 
dad.”

Mark didn’t bother getting up to look. He 
could already imagine what it looked like.…
his mother coming down the driveway with 
a bowl of chicken soup in her hand and his 
father following behind with his cane in one 
hand and a bucketful of advice about how 
Mark should be running his business in the 
other. Garth opened the door and hopped 
out of the cab. He could hear the kid say hello 
to his parents, then feel his father climbing 
up the side of the truck. “Why the hell did 
you get a kid like that to drive your truck for 
ya?” was the first thing he said.

“Hi dad.”
“I could’ve driven for you for a week. I was 

a driver for 40 years, you know.”
“But you don’t have your licence anymore,” 

Mark said.
“So, you’re shutting me out on a technicality?”
“Leave the boy alone,” said the voice of his 

mother. His father disappeared from view and 
his mother appeared inside the cab. 

“Sick as a dog and you’re hounding him for 
work.” She turned to face Mark, a broad smile 
on her face and a travel mug in her hand. 

“Are you strong enough to get into the house? 
If not, there’s some broth for you that’ll give you 
strength.”

“I can make it mom.”
“Good, then let’s get you out of the cold and into 

your bed.”
Mark rose up and pulled the blankets off his 

body. A sudden chill washed over him and the in-
side of Mother Load seemed to spin clockwise. A 
few deep breaths and he was able to slip on his 
coat and shoes. Meanwhile, his mother pulled a 
toque tightly over his head. 

“Drink this,” she said, handing Mark the travel 
mug. Mark didn’t feel like having any soup, but 
he had to admit it tasted pretty good going down. 
As he crawled out of the truck, he could hear his 
father giving Garth the third degree. “How many 
years you been drivin’? You got your FleetSmart 
certification? What about SmartWay? Ever drive a 
Peterbilt?…” The questions rattled off his father’s 
tongue like bullets out of a machine gun, but 
Garth had the right answer for every one.

“C’mon, son,” his mother said, wrapping him in 
a blanket. “I’ll get you feeling better.”

Mark trudged up the driveway, wondering what 
the scene must look like to the neighbours. Prob-
ably like Mark was knocking on death’s door and 
had come home to die. ‘Let’em think that,’ thought 
Mark, ‘because that’s just how I feel.’

•

“Take these,” mom said, putting a cold hand 
across his forehead. “They’ll take the edge off 
your fever and allow you to get some sleep.” 

Mark took the two pain relievers and washed 
them down with some water.  

“Get some sleep. I’ll be around in a couple of 
hours to check up on you, and I’ll have some 
fresh broth for you at suppertime.”

“Thanks, Mom.”

“You’re not getting enough mileage out of your 
fuel,” his father said as he entered the room. “I 
checked your truck and you’re only getting…”

“Hush now and leave the boy alone,” his mother 
said, blocking out his father before he could reach 
the bed. “The last thing he needs is you harping on 
him. How many years does he have to drive a truck 
before you can acknowledge that he does it as well 
as you ever did?”

His father considered the question, then lifted his 
cane. “When he’s driven 45 years, then we’ll talk.”

“You’ll be dead by then,” his mother said, push-
ing his father out of the room. “Now give the boy 
some peace. There’ll be plenty of time to talk later.”

His father gave a ‘harumpf!’ and exited the room. 
His mother turned at the door and said, “It’s good to 
have you home. Even if it’s for just a little while.”

“It’s good to be home, mom.”
She shut the light and closed the door and Mark 

took a moment to let his eyes wander around the 
room. It was his old room, just as it was when he’d 
first left home.  There was a Wendell Clark post-
er on the wall and a Bachman-Turner Overdrive 
album cover hanging over his bed. There were a 
few minor hockey trophies on the dresser and a 
high school graduation photo on the desk. There 
were even a few truck models scattered around 
the room, including one of a Peterbilt rig just like 
the one he ended up driving for a living. 

He took a deep breath and let out a sigh. It was 
great to be able to come home again, and it was 
wonderful that he had two loving parents who 
would always take care of him no matter what, but 
he couldn’t help feeling he was of an age where he 
should be able to take care of himself. 

And that’s when he got to thinking that perhaps 
he should have a home of his own, where he could 
be sick…or just unwind on his days off. 

“How are you doing?” his mother said, barging 

into the room. “Comfortable?”
“Yes, very.”
“How can you be when your 

head’s not even on a pillow?”
She put a hand on his head 

and lifted it so she could slide 
a pillow beneath it. “There! 
Better?” It wasn’t really, but he 
said yes, anyway.

“Good. Now get some rest.”
Mark closed his eyes. ‘Yeah,’ 

he thought. ‘A place of my 
own. That would be good.’

•

He awoke later thinking he’d 
slept a couple of hours, but a 
glance at the Blue Jays clock 
on the wall told him he’d 
been sleeping for almost 10 
hours. It was dark outside 
and the room was lit only by 

the night light that he’d had since he was in 
grade school. 

And although he didn’t move, his mother 
somehow knew he’d awakened. 

“There’s my sleepyhead,” she said, fluffing his 
pillow and straightening the bed covers. “Your 
father wanted to talk to you when you came 
around, but you outlasted him and he fell asleep 
on you.”

Mark could hear his father snoring out in the 
living room and it reminded him of years gone 

by. “Nothing’s changed.”
“Not much. If you’re hungry I’ve got soup for you 

in the kitchen.”
Mark nodded. “I’ll be down in a minute. I just 

want to check in with Bud.”
“Don’t be too long. My soups are full to the brim 

with love, but they still get cold.” 
When she was gone he grabbed his cell phone 

off the nightstand and dialed Bud’s number.
“Hello?”
“Bud, this is Mark Dalton,” Mark said, not giving 

Bud the chance to play any games.
“You still sick?”
“I’m feeling a bit better.”
“Why you calling?”
“I just want to know what’s going on with Garth 

and my truck. Everything okay?”
“Excellent. He’s delivered his load on time  

and undamaged, and he was early picking up his 
next load so he’s already a couple hours ahead of 
schedule.”

Mark sighed. “That’s great.”
“Yeah, so don’t you worry about a thing. Your 

truck’s in good hands and you can take a week 
or two off without anyone even knowing you’re 
gone.”

“Terrific,” Mark said, the word sounding three 
times as long as it really was.

“Get well soon,” Bud said. “I got to go.” 

– Mark Dalton returns next month in the conclusion of 
Mark Gets Well Soon.

Did you know that there are two full-length  
novels featuring Mark Dalton?: Mark Dalton 
“SmartDriver” and Mark Dalton “Troubleload.”  
For your free copy, register with ecoENERGY for 
Fleets (Fleet Smart) at fleetsmart.gc.ca.

BROUGHT TO YOU BY MICHELIN® XDY-EX2TM TIRE
MICHELIN’S MOST EXTREME OFF ROAD DRIVE TIRE

*Refer to the general terms and conditions of this offer at www.xworksguarantee.ca

Michelin Footer.indd   5 14-03-12   10:38 AM

Ill
us

tr
at

io
n 

by
 G

le
nn

 M
cE

vo
y

  fiction   Mark Dalton: owner/operator TRUCK WEST APRIL  201436

Mark gets 
well soon

 P
a

r
t 

2

Dalton TW layout.indd   28 14-03-13   2:16 PM

http://www.xworksguarantee.ca
http://www.fleetsmart.gc.ca


TRUCK WEST apRil 2014   37
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Has your license ever been suspended? Yes NoTotal Truck Driving Experience /yrs

CURRENT DRIVERS LICENSE:

Exp Date

Doubles/Triples
Air Brake Adjustment

Air Brake (Drive)

Over-Size Loads
Hazmat

Tankers

Name of School

Name of Course Completed

Prov/State Start/End Date

Driverlink is proud to protect the privacy of your personal information as required under federal privacy laws. If you would like to see a 
copy of our privacy policy, please go to www.driverlink.com/privacy, or call us at 1-800-263-6149.

By �lling out and signing this application, I agree to abide by Driverlink’s terms and conditions and consent to the use of personal 
information according to the Driverlink privacy policy.

I am able to cross the Canada/U.S. border to haul international loads
I am willing to cross the border
I am FAST approved (for expedited border crossing)
Would you like to contacted by driver agencies?

Yes
Yes
Yes
Yes

No
No
No
No

CROSS BORDER
TRAVEL:

BEST WAY TO CONTACT ME: Home Tel Cell E-Mail Other

First Name Last Name

Prov/State Postal/Zip Email

CityAddress

Home Tel Cell

Signature: Date:

Can you lift 50lbs? Yes No

COMPLETE AND FAX TO 905-795-0539
We will enter your information in Driverlink where companies and recruiters search for drivers. 

(THIS WILL BE YOUR USERNAME ACCOUNT)

OWNER OPERATOR? Manufacturer Year/Model Engine/Size

Trailer Type Experience (check all that apply): 

Heavy Hauling/Specialized Moving Van Tanker Straight Truck Super B Reefer Van

Preferred Trailer Type (check all that apply): Other

Flatbed

Flatbed

Heavy Hauling/Specialized Moving Van Tanker Straight Truck Super B Reefer Van

Other

Owner Operator Local

Moving

Hwy Team

Driver TrainerLease Purchase

Hwy Single/Company Driver

Other

WORK PREFERENCES:

TO REGISTER

www.trucknews.com

www.driverlink.com       |       support@driverlink.com

SIGN UP FOR FREE TODAY

CAREERS

Complete our Driverlink Form & be entered 
in a draw to WIN!  Prize valued at $250

North America’s best resource for trucking jobs

VISIT US AT
BOOTH 1519

TRY IT ONLINE AT  www.trucknews.com
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id March come in like a 
lion where you live? Af-
ter this past winter, how 
could it? The whole darn 
winter was like a lion 
here in Calgary, so much 
so it’ll probably take un-
til Stampede (the other 

of our two official seasons) for the 
snow (and ice) to melt! So a little bit 
of a “lamb-like” weather is definitely 
in order.  Maybe it can make us feel 
a little less, well, baaaad?

Anyway, by the time you read this, 
spring will have sprung finally, and 
with the grass now supposedly rizz-
ing, and with luck driving condi-
tions shouldn’t be a major issue for 
the next few months – f looding, con-
struction and the like notwithstand-
ing. So as the old saw goes, it’s time 
to make hay while the sun shines. Or 
at least haul it.

Speaking of hauling (nice segue, 
eh?) I’d like to encourage you to surf 
on by your provincial trucking asso-
ciation’s Web sites (bctrucking.com, 
amta.ca, sasktrucking.com and truck-
ing.mb.ca, from west to east) to find 
out when they’re scheduling their an-
nual drivers’ championship. They’re 
always interesting events – and if you 
haven’t entered before, why not think 
about doing it this year? 

I’ve been to a couple of these (not 
as a driver; more as an interested 
oaf!) and they’re a lot of fun – and 

you can hang out with “the best of the 
best.” Even if you don’t enter, drop by 
and support your buddies! And don’t 
forget the banquet!

It’s just another way to express 
your love of and support for the in-
dustry. Speaking of which…

They love trucking!
From Laura LaPalme at the Manito-
ba Trucking Association comes word 
of a song in praise of the trucking in-
dustry that you can see on YouTube. 

“Incredibly talented MTA mem-
bers Cruise Media Group created this 
awesome ballad to help us share our 
love of this great industry,” she says 
via the MTA Web site, which also ad-
vises you to “sit back, turn up your 
speakers and sing along!” 

It may not be a real show-stopping 
multimedia production, but its heart 
is definitely in the right place and the 
tune’s not bad at all! So as the MTA 
says, “be sure to share and like it, and 
maybe ‘we’ll honk the horn for you!’” 

You ca n f i nd t he v ideo at  
http://youtu.be/fK4GiZdJCbw.

Penner makes a 
difference
Truck West’s associate publisher Kathy 
Penner is putting her love of life on the 
line to help Manitobans and their fam-
ilies who live with cancer. 

She’s joining the CancerCare Man-
itoba Foundation 2014 Challenge for 
Life 20K Walk and, of course, she’s also 
looking for support. 

From Kathy’s page: “This year, more 
than 6,000 Manitobans will be diag-
nosed with cancer. That’s 500 friends, 
family, colleagues and neighbours ev-
ery month. It’s a staggering number! 
The CancerCare Manitoba Founda-
tion is the only organization exclu-
sively fundraising for CancerCare 
Manitoba’s comprehensive team of 
researchers and health professionals 
as they provide outstanding care for 
all Manitobans and their families liv-
ing with cancer.”

Kathy has committed to raise at 
least $1,000 (talk about a grand to-
tal, although she has since revised 
her goal up – way up) in support of 
the cause. She is also committing to 
help reduce her own personal risk of 
cancer. 

Kathy also notes that, while there 
are many organizations in the com-
munity fundraising for cancer, the 
CancerCare Manitoba Foundation 
is the only one committed to ensur-
ing that 100% of all the money raised 
stays in Manitoba. 

CancerCare Manitoba Founda-
tion’s Challenge for Life 20k Walk 
is scheduled for June 7. If you’d 
like to help support Kathy and 
her “kause,” visit her web page at  
www.cancercarefdn.mb.ca. From 
there, just search for her name.

Kathy sincerely appreciates any 
support you can offer and thanks 
you for your consideration!  

Truxpo expands to 
include heavy equipment
Don’t forget to drop by our Truxpo 
booth this September to say hello to 
Kathy in person (and me, too! Look 
for the guy with the paper bag over his 
head as a defense mechanism). And 
while you’re at the Abbotsford, B.C., 
event – scheduled for Sept. 19-20 at the 
Tradex Centre, next to the city’s air-
port – you’ll be able to take in a new-
ly combined show, one the organizers 
say will not only fill the indoor venue 
its 80,000 square feet of outdoor space 
but will also feature three more acres 
of outdoor exhibits. 

The extra elbow room allows for 
the amalgamation of the Pacif-
ic Heavy Equipment Show (PHES), 
which means there’ll be even more 
neat stuff to see as heavy equipment 
owners, operators and purchasers 
(who represent construction, truck-
ing, public works, utility and aggre-
gates and road building companies) 
join the hostilities, er, festivities.

It should be a good match. Ac-
cording to organizer Master Pro-
motions’ national show manager, 
Mark Cusack, “it is a well-known 
fact that the heavy equipment and 
trucking industries have a great deal 
to do with one another. Whether you 
are talking about a small vocational 
operation or large forestry contrac-
tor, you will find trucks, trailers and 
heavy equipment. The cross-over in 
audience and exhibitors is the recipe 
to make this show a huge success.”

So start planning your trip to the 
lovely city of Abbotsford. 

The weather there’s been great for 
the past couple of the biennial events, 
so as long as Mount Baker doesn’t de-
cide to blow its top (and there are no 
signs of this so far, which is a damn 
good thing!), it should be a great cou-
ple of days.

Calling Alberta safety 
professionals
From the AMTA comes word that its 
second annual gathering of “men 
and women responsible for oversee-
ing safety in Alberta’s transportation 

industry” will be held in Red Deer on 
April 17. 

The theme this year is Innovation 
and Training and the one-day event 
features guest speakers, networking 
opportunities and access to enforce-
ment officials in what’s described as 
“a relaxed atmosphere” (less nitrogen 
than usual?)

The program was developed with 
input from a committee of industry 
members and has been structured 
to help you glean helpful informa-
tion you can take back to the termi-
nal with you. 

According to Doug McFayden, the 
AMTA’s injury reduction and train-
ing manager, “the feedback we re-
ceived confirmed (last year’s) event 
was well received and fills an infor-
mation-gap among those responsible 
for transportation safety.” 

He also noted a name change for 
this year, calling it a conference in-
stead of a workshop “to better reflect 
the depth and breadth of activities 
we want our program to encompass.” 

What’s in a name, eh? 
This year’s bash is scheduled to 

include:  Creating Engaging eLearn-
ing – with Alexis MacMillan of Chris-
tie Communications;  Sleep Apnea: 
It’s More Than Just Sleep, featuring 
George Handley, Healthy Heart Sleep 
Company; Social Media and the Busi-
ness of Safety, in which social me-
dia guru Joe Whitbread will speak to 
why training professionals should not 
overlook social media as a new tool to 
deliver safety information.

The AMTA  also promises there’ll 
be a bunch of informal (no tie re-
quired!) networking opportunities 
and round table sessions regardless 
of the shape of the tables. 

You’ll also be able to buttonhole 
representatives from Alberta Trans-
portation, senior AMTA staff and 
members of the AMTA Road Knights 
Team. 

To register, go to: www.amta.ca.
I was at least year’s event and it was 

definitely an interesting and worth-
while day. 

That’s it for this month. As always, if 
you have an item of interest you’d like 
to share, fire off an email to me  at 
jim@transportationmedia.ca. We try 
to include everything, but there’s only 
so much space (and I have no inten-
tion of getting the magazine sued!), 
so get your item in early. Oh, and 
don’t forget my contact phone num-
ber (403-453-5558) either. If I don’t 
answer, please leave a message and 
I’ll get back to you ASAP, if not soon-
er. Email’s better, though. Cheers!

38 
jim’s brayings

Welcome to Jim’s Brayings, a quick look at some interesting commu-
nity news items from across the west that we think will interest you. If 
you have some news you think will be a good match for this column, 
pop me off an e-mail at jim@transportationmedia.ca. We can’t run  
everything, of course, but we’ll try to get in as much as space permits…
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Ad runs one month

$129.00

w/Picture
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BOOKKEEPER
Keep trucking while we do your books!

•  30 minute free consultation

•  general ledgers, invoice processing, 
acct’s receivable/payable

•  by the hour or monthly
•  mobile service

 Riggs Bookkeeping Services

204-898-8393
Skype biff621

www.riggsbookkeepingservices.biz 
riggsca14@gmail.com
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CONTACT

Melissa Keller
Director, Project Management
mkeller@vsapartners.com
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 ONE DRIVE WILL 
 AUTOMATICALLY 
 SHIFT YOUR 
THINKING.

Pulling a full load between two white lines can be exhausting—unless the truck does most of the work. 
Introducing the revolutionary Mack® mDRIVE™—the impeccably smooth-shifting automated transmission
that makes hauling a big load easier, safer, and more fuel-efficient. Handle any situation with confidence,
even the unexpected. And never think about switching gears again. 

Experience the mDRIVE at your local Mack dealer.  
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