
WINNIPEG, Man. – Leading up to its 
annual general meeting in Winnipeg 
April 8, Manitoba Trucking Associa-
tion (MTA) executive director Terry 
Shaw sat down with Truck West’s edi-
tor to talk about some of the issues the 
trucking industry is facing in the Key-
stone Province and throughout Can-
ada today.

TW: Start by giving us an overview 
of the state of the trucking industry as 
it stands right now in Manitoba.

Shaw: We’re doing well. I think 
you’ll hear consistently across West-
ern Canada, and all of Canada, that 
business is depressed right now. That’s 
not a surprise to anybody. The highs 
and lows you see as you get further out 
west, we’re certainly not experienc-
ing those in Manitoba as dramatically. 

That said, anybody you ask, the 
consensus would be that they’re not 
as busy as they would like to be, but 
overall we’re holding our own. We’re 
hearing from members that things 
are going well, we are still getting 
calls regularly on our MPI (Manito-
ba Public Insurance) driver-training 
program; again, not in the volumes we 
were when things were really cooking, 
but it’s not at a complete standstill by 
any stretch.

TW: Expand a little bit on how the 
economic downturn, particularly in 
Alberta, has had an effect on the in-
dustry in Manitoba, and if it has had 
any affect on the MTA’s membership.

Shaw: To be honest with you, there 
are upsides and downsides. The 
downside is just the general volumes. 
It’s not Albertan trucking companies 
that service Alberta, obviously there’s 
a lot of inter-provincial work that goes 
on, but they also source product from 
all over, and Manitoba companies 
are certainly involved in moving that 
product in and out. 

So with the decline in activity, it’s 
certainly impacting members across 
Canada. Quite frankly, one of the posi-
tives, is a lot of the people who we lost 
out west on the job front are coming 
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Gene Orlick, owner of Orlicks Inc. in Calgary, Alta., was recently named the new chairman of the Canadian Trucking 
Alliance, and the Albertan intends to take on several industry matters during his four-year term.

By Derek Clouthier

CALGARY, Alta. – With the current oil slump 
creating a ripple effect across the Canada-wide 
economy, Gene Orlick, who was recently pro-
moted to the position of chairman with the 
Canadian Trucking Alliance (CTA), believes 
the time is ripe for the trucking industry to 
strive for new heights of success.

“We’ve got all the movers and shakers in the 
industry under this umbrella in the CTA and 
they’re all very influential in their own right,” 
Orlick said. “The intellect, energy, ability to 
lead, push and lobby government to help get 
what we need has never been better, so let’s 
maximize that effort and get it to work.”

The Orlick name is a popular one in the 
trucking world. Gene’s father, Max, and un-
cle, Tom, started Orlick Transport in 1965, 
with Gene carrying on the family name in the 
trucking business with Orlicks Inc., located in 
Calgary, Alta.

Gene is the first Albertan to sit in the CTA’s 
chairman seat since 2008, when Bruno Muller 

of Caron Transportation out of Sherwood Park 
assumed the title. It seems, at least in recent 
history, that those from Wild Rose country 
get their crack at the CTA chairmanship dur-
ing rough economic times in the energy-rich 
province. But with a slew of issues he’s eager 
to tackle, Gene told Truck West that he is ready 
to get his hands dirty and lead the CTA to the 
next level.

“I’m really a facilitator to get everybody talk-
ing and moving in the right direction and not 
stumbling on negative issues,” he said. “I’m 
inheriting an awesome association. It’s done 
very well. It’s financially sound, it’s staffed very 
well…there’s an incredible group of people 
there that know what they’re doing.”

Gene, who also moved into the role of chair-
man of the Alberta Motor Transport Associa-
tion much sooner than he expected, said that 
when it came to the CTA, there were a good 
20 issues he would like to address during his 
two-year tenure.

One of the immediate challenges will be 
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CHALLENGES TO TRUCKING
Our annual Third Party Logistics Survey clearly indicates Canadian 

shippers view outsourcing as a key part of their supply chain strategy 

(see the April issue). This is a benefit to trucking because outbound and 

inbound transportation are the two activities most likely to be outsourced 

but it also poses challenges when carriers have to work through a 3PL – or 

rather multiple 3PLs – in dealing with a shipper. Shippers cite several reasons 

for using multiple 3PLs. Another challenge for carriers is falling prey to a 

3PL’s performance issues with the shipper. Our research reveals some solid 

improvement in supply chain performance through outsourcing but also 

several shipper concerns with their 3PL relationships.

Inside Outsourcing:

RATING OF TOP PROVIDERS  

(SCALE OF 1 TO 5)

Being price 
competitive

3.803.91

Managing and 
servicing 
account

3.87

Reacting quickly  
to changes  

or problems

3.85

Meeting 
promises on 

execution

3.72

Understanding 
intricacies of 

client business

MAIN WAY OUTSOURCING HAS 
IMPROVED LOGISTICS OPERATIONS

32% 

7% 

29% 

8% 

2% 

Logistics costs declined

Logistics assets have declined

Overall inventories declined

Service has improved

Average order cycle length shortened

Time and  
effort spent  
on logistics  
not reduced

15% 8% 7% 7% 4%

Cost 
reductions 
not realized

Lack of  
strategic 
management 
skills

Over promising 
on services due 
to competitive 
pressures

Cost creep 
and price 
increases

Service level 
commitments 
not realized

7%

Lack of 
continuous 
ongoing 
improvements  
in service

36% 

TOP CONCERN WITH 3PL RELATIONSHIPS

9% 

38% 

6% 

23% 

22% 

MAIN REASON FOR USING MULTIPLE 
3PL PROVIDERS

Less reliance on  
any one provider

Serve different 
geographic 

areas

Compare 
service 
levels

Greater leverage 
on pricing

Greater 
range of 
expertise
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If you read my column last month, you 
would have gained an understanding 
of how important I feel it is that truck 
drivers make an effort to maintain good 
health. You also would have read about 
my disappointment that Snap Fitness 
was no longer offering the Rolling Strong 
program, which aimed to do just that – 
provide drivers with an option to stay 
active while on the road.

Well, I’m happy to report that drivers 
can indeed still ‘roll strong,’ because the 
program is being offered in partnership 
with the Truckload Carriers Association 
(TCA) in both the US and Canada.

The TCA Wellness program, which 
Rolling Strong operates on behalf of the 
TCA and its members, provides compa-
nies with the expertise and resources 
to implement an in-house fitness pro-
gram tailored for each individual com-
panies’ needs.

The baseline program provides every 
participant with free access to thousands 
of health-check stations and an annual 
bio-screening, a smartphone app for 
exercise and nutrition with GPS guid-
ance to participating pharmacies and 
clinics and unlimited access to com-
mercial driver’s licence (CDL) health 
coaches trained to work within the dif-
ficult limits that professional drivers 

experience every day.
The baseline program costs US$1.80 

per month, per driver, and there are sev-
eral features that can be added on to the 
program as well, including health chal-
lenges and reward programs, custom-
ized newsletters and recruitment and 
training of a company’s own in-house 
CDL wellness coaches.

CDL wellness coaches are more than 
just personal trainers; they evaluate the 
health of the driver and then develop a 
plan with the driver to best fit their needs 
and goals, with the unique challenges of 
being a truck driver taken into account.

Honestly, not many people can get this 
kind of personal, one-on-one expertise 
without forking over a lot of money. Per-
sonal trainers do not come cheap, and 
with the level of attention a CDL well-
ness coach gives to each individual cli-
ent, I would imagine they would put an 
even larger dent in one’s wallet.

Sean Mohr, vice-president of Rolling 
Strong, said the program is offered in the 

US and Canada, and, as men-
tioned on Rolling Strong’s Web 
site, can also help companies 
retain drivers by keeping them 
healthy, feeling well and bet-
ter able and willing to work for 
more years of their lives. 

And Rolling Strong is not the 
only option out there for drivers 
looking to get in shape: there’s 
also the Truck Driver Fitness 
program developed by Chris 
Nerat, which is a 90-day chal-
lenge tailored to help truckers 
lose weight, get in shape and 
live a healthier lifestyle.

The program can be done 
right from the driver’s truck, 
and there is no need to go to 
a gym. So, if you’re not already part 
of some kind of fitness regime, why 
wouldn’t you want to take part in one of 
these programs?

Rolling Strong has said that in recent 
years, more than 150,000 drivers have 
lost their jobs due to medical conditions, 
and a large percentage was because of 
elevated blood-sugar levels and/or high 
blood pressure.

There are options out there for truck-
ers who would like to get in better shape, 
and even just do something a little differ-

ent from what the daily routine of driv-
ing can entail.

Like I said in last month’s column: ‘It’s 
not just about you, it’s about your family,’ 
and I’d be willing to bet that if they were 
asked, they’d like to see you around for 
as long as possible. 

Derek Clouthier can be reached  
by phone at (403) 969-1506 or  
by email at derek@newcom.ca.  
You can also follow him on Twitter  
at @DerekClouthier.

With the return of longer days and 
warmer weather, it’s usually not long 
before thoughts turn to barbecues, 
beer and lazy days in the summer sun 
doing pretty much nothing. 

While doing nothing once in a while 
can be a damn good way to recharge, 
doing too much “nothing” too often 
leads to “something” not so good:  
that spare tire around the belly far too 
many of us are sporting these days.

 Nearly 40% of the people on this 
continent do no spare-time physical 
activity at all. That figure is probably 
higher within the trucking industry, 
which requires long periods of sitting. 
Heart disease is the leading killer of 
men and women in North America 
and being physically inactive boosts 
your chances of developing heart-re-
lated problems.

Yet just 30 minutes a day of moder-
ate-intensity physical activity can im-
prove your health and decrease your 
risk of heart disease. 

May I suggest a different way to en-
joy this spring and summer? Join me 
and hundreds from our industry as 
we take the 2016 Healthy Fleet Chal-
lenge to a fitter body and a healthier 
lifestyle.

Truck West has worked with NAL In-
surance for several years now to pro-
mote the Healthy Fleet Challenge and 
we are very excited to do so again – 
and field our own Newcom Trucking 
Group team – because we’ve seen this 
program deliver results. Most partici-
pants in the Healthy Fleet Challenge 
choose to walk their way to fitness and 
walking is an easy way to work physi-
cal activity into your regular routine. 

It’s something everyone can par-

ticipate in and is that first critically 
important step towards a healthier 
lifestyle.

And this year’s challenge, which 
like last year will feature three sepa-
rate month-long competitions start-
ing in May, promises to be the most 
fun and exciting one yet. 

Are you a bit old school and per-
haps put off that in the past you 
needed to have one of the approved 
activity trackers (Fitbit, Withings or 
Garmin) to participate in the Health 
Fleet Challenge? No worries, we’ve got 
you covered. You can now use a paper 
calendar to manually track your ac-
tivity by circling the number of min-
utes you were active for each day. This 
also opens up the challenge to people 
who participate in activities that don’t 
generate a lot of steps, such as biking, 
swimming and weight lifting. Email 
info@healthyfleet.com and ask for the 
tracking calendar. 

Another new aspect this year is 

prizes! In the past, participants have 
competed for bragging rights, but now 
anyone who shows consistent effort 
throughout the competition will be 
eligible to win prizes. That’s right, you 
don’t have to be the top stepper, be-
cause everyone who does their best 
to move their bodies more is a win-
ner. Here’s what’s up for grabs: Two 
Healthy Trucker Prize Packs, includ-
ing a portable blender, a kettlebell, 
gym bag, T-shirt and more; two Fit-
bit Alta step tracking devices; and the 
grand prize, a 47-inch flatscreen TV!

Looking to sign your company up? 
It’s free, and you’ll be joining over 
700 participants in a fun and friend-
ly competition. Just email info@
healthyfleet.com with your compa-
ny’s high resolution logo to be set up 
and given further instructions. See 
you on the leaderboard! 

Lou Smyrlis can be reached  
by phone at (416) 510-6881 or  
by email at lou@newcom.ca.  
You can also follow him on Twitter  
at @LouSmyrlis.

Drivers can still ‘roll strong’ to a healthier lifestyle 

Lou Smyrlis

The view
with Lou

Derek Clouthier

Editorial
Comment

EDITORIAL

Spring into fitness with the Healthy Fleet Challenge

Please plan on joining the Country’s Top  
Transportation & Shipping Executives for a day 

of Education & Networking

New Location – International Centre

PLEASE PLAN ON JOINING 
THE COUNTRY’S TOP

EDUCATION & NETWORKING

   TRANSPORTATION &
SHIPPING EXECUTIVES

          FOR A DAY OF
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ELDs won’t
help us 
Dear editor:

I have talked to many drivers over the 
years and I have not heard one person 
say what British Columbia Trucking 
Association (BCTA) president and CEO 
Louise Yako is saying.

I can only guess that someone from 
the BCTA is telling her to say this. Is she 
from this planet? ‘Increase in stress, de-
crease in earnings, loss of hours and loss 
of return on investment’…wow!

What planet are these people from?
ELDs could be good for those compa-

nies that are structured for it. Of course 
they want ELDs; it would help get rid of 
some of their competition. Let’s not ig-
nore the ELD people pushing for a new 
billion-dollar industry.

There is a moral issue here for you to 
protect and represent and be the voice 
of the little guy – the owner-operator, the 
driver and the small company that will 
be destroyed because of the use of ELDs.

I run my log on a laptop computer. 
Officers don’t like it because they can-
not find anything wrong with it. Do you 
think you would be in the 10% of driv-
ers that know and understand the HOS 
regulations? 

They created a monster. Officers don’t 
know it either. They phone each other 
constantly to ask questions. What a cash 
grab!

Ask an RCMP officer who just took the 
weekend logbook course, “What is the 14 
hour rule?” The officer will not know; it 
is not part of the course. They came up 
with these regulations to make it easier 
to justify ELDs, by making the regula-
tions so complicated.

Picture this: driving your full amount 
hours in a day legally, and then going to 
bed and two hours later you are in viola-
tion and you are not even driving. 

The computer will not recognize it 
and neither will an ELD until it happens.

Dear editor:

I appreciated reading the article in 
Truck West magazine about the sta-
tistics on crashes and injury.

It is alarming but not surprising at 
how the number of accidents are in-
creasing. Awareness and operator 
training is necessary to combat these 
preventable crashes.

As a commercial carrier, we have 
steadily decreased our preventable 
crashes but have seen an increase in 
the non-preventable ones. We steadily 
monitor and coach our commercial ve-
hicle drivers in defensive driving.

Consistently, and supported by the 
stats, the feedback from our drivers 
is the bad and often reckless driving 
of non-commercial vehicle operators.

I believe we will not see a decrease 
in crashes until the same approach to 
monitoring and coaching for commer-
cial drivers is regularly applied to all 
other drivers. 

Darrin Fiske
Manager, safety and loss prevention
Kleysen Group LP

Driver training for 
all is crucial

The only saving grace to this mad-
ness is the split sleeper provision. I get 
phone calls from my friends asking me 
what is legal. 

How do I do this?
Here are more problems because of 

having to get your driving done in a set 
window of time: driving during peak 
hours in a city, eating behind the wheel, 
after loading not having time to shower, 
and there are more examples. I am in an 
industry that treats me like an animal.

And let’s not forget sometimes not 
stopping for a repair, and this happens 
more than you think. Do you really think 
ELDs solve these issues? No, it will just 
make it worse.Here is the elephant in the 
room: are ELDs going to help the driver 
shortage? No!

There is a long way to go before 
ELDs should be considered; there are 
just too many negatives. 

Dean Martinsen, 
Chilliwack, B.C.
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Unreserved public  
equipment auction

  See complete listings at  rbauction.com/Edmonton   

Apr 26–30 (Tue–Sat) 8 amEdmonton, Alberta
2015 Freightliner 122SD & 2015 Doepker SG17807-S

1 of 2 – 2015 Kenworth T800

2014 & 1 of 2 – 2013 Kenworth T800 Winch

2014 Gerrys KLH405 85 Ton 3+3+3 Combination

2015 Kenworth T800 Winch

3 of 4 – 2014 Kenworth T800

Equipment includes
Winch tractors, truck tractors, vacuum 
trucks, water trucks, mechanics 
trucks, dump trucks, boom trucks, van  
trucks, trailers & much more
On-site inspection hours
Mon–Fri, 8 am–5 pm

Bid in person or online
▸  No minimum bids or reserve prices
▸  Test and inspect on-site
▸  Open to the public, free registration
Financing & leasing available
Up to 100% financing, no money 
down. 

Location
1500 Sparrow Dr., Nisku, AB
More items added daily
Call about selling: 780.955.2486

Don't miss out: 1200+ transport trucks & trailers available!

Auction Company License #303043.
*Limited-time offer from Ritchie Bros. Financial Services. OAC. Terms & conditions apply. 
See rbauction.com/financing.
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1 Based on industry standard rolling resistance testing of comparable tires and retreads.  Actual results may vary, and may be impacted by many factors, to include road conditions,  
weather and environment, driver performance, etc.  © 2016 MNA(C)I. All rights reserved. The “Michelin Man” is a registered trademark licensed by Michelin North America, Inc. (C14032)

   LOWER OPERATING COSTS

Switching to MICHELIN® X One® wide-base single tires can save you up to 10% in fuel1 and  
1,410 pounds in payload. That’s why more than two million X One® tires have worked hard  
for customers across North America.

To learn more, visit michelintruck.com. 

CHOOSE MICHELIN® X ONE® TIRES
FOR INCREASED FUEL EFFICIENCY, 

PAYLOADS AND UPTIME.

Michelin Tab West.indd   1 16-04-08   10:52 AM

http://www.michelintruck.com
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Airships deal  
could bring  
competition to 
northern truckers
Straightline Aviation (SLA) has an-
nounced a purchase agreement for 
12 Lockheed Martin hybrid airships, 
which will reportedly be used to de-
liver cargo and supplies to remote 
mining and oilfield operations in 
Northern Canada.

The deal is worth US$480 million 
and represents the first order for the 
airships, built by Lockheed Martin. 
Straightline is based in the United 
Kingdom and was set up as an own-
er/operator of hybrid airships.

“We are delighted to be first in line 
with this magnificent aircraft that is 
going to dramatically change the way 
cargo is moved around the world,” said 
Mike Kendrick, SLA co-founder and 
chief executive officer. 

“Lockheed Martin’s hybrid airship 
represents a revolution in remote 
cargo delivery,” added Rob Binns, 
chief executive officer of Hybrid En-
terprises, Lockheed Martin’s airship 
reseller. “Having an experienced 
team such as SLA recognize the hy-
brid airship’s potential by signing the 
LOI solidifies the demand for this new 
mode of transportation. We are hon-
oured and excited to share this mile-
stone with them.”

The airship features a unique, tri-lobe 
shape and air cushion landing system.  
The companies say they can be used to 
affordably transport cargo and passen-
gers to even the most remote locations,  
with little or no ground infrastructure 
required.

They also burn significantly less fuel 
than conventional aircraft.

A Canadian Press report indicated 
the airships are expected to be de-
ployed in Northern Canada, among 
other locations, eliminating the need 
for ice roads and allowing transport 
of diesel and other supplies 340 days 
a year. 

By Derek Clouthier

WINNIPEG, Man. – First Class Train-
ing Centre was doing its part trying to 
alleviate some of the projected bur-
den many see coming to the trucking 
industry with a lack of newcomers to 
take the wheel from a soon to be re-
tiring driver generation.

The Winnipeg and Brandon, Man.-
based Class 1 and 3 driver training 
school visited students from seven 
communities, ranging from Grades 
8 to 12, in an attempt to educate the 
youngsters on the trucking industry 
and what it would be like to drive 
professionally.

Jim Campbell, co-owner of First 
Class Training Centre, said they re-

ceived a call from Frontier School Di-
vision asking if they would be inter-
ested in speaking to students about 
the industry and the type of training 
they provide.

“I thought that would be a great 
idea,” Campbell said, “to more or 
less plant the seed for future drivers.”

The centre has its own mobile trail-
er that acts as a classroom and can be 
brought to any location, be it a school 
or business looking to reap the ben-
efits of added training for drivers.

The school also brought its large 
load truck simulator so students 
could have their chance to see what 
driving a truck would be all about.

“We put 375 kids through the sim-
ulator,” Campbell said. “They all 
thought it was very cool.”

Campbell said he believes that vis-
iting high school students and dis-
cussing the trucking industry would 
help provide some insight into the 
profession both for the students and 
their parents, some of which could be 
looking for a career change.

“Being that young, they really 
didn’t understand a lot about the in-
dustry,” Campbell said of the stu-

Doing its part
MANITOBA

dents, “but once I did my presenta-
tion and told them some stories and 
explained how important the indus-
try is to the economy, they learned 
quite a bit…they didn’t understand 
how important it really was.”

Campbell was a truck driver for 35 
years before he and a partner started 
First Class Training Centre on Jan. 
12, 2012.

Growing up in Northern Manitoba, 
Campbell drove in the area for a de-
cade before being a long-haul driver 
for another 13, accumulating around 
2.5 million accident-free miles.

Campbell then did some teaching 
and heavy hauling of pipelines be-
fore getting the itch to return to the 
classroom.

“I thought I could do a little bit bet-
ter when it came to raising the stan-
dards, as far as schooling goes,” he 
said. “So we decided to open up our 
own school.”

Based on the motto, ‘honesty and 
high standards,’ Campbell said First 
Class Training Centre has seen a 
steady amount of perspective driv-
ers coming through its doors of late, 
but admitted he’d like to see more, 
particularly with a driver shortage 
projected for the near future.

“We get people from 18 years old to 
55 or 60,” Campbell said. “Mechan-
ics, aviation technicians, pilots, ac-
countants…we even had a profes-
sional golfer not long ago. We get all 
kinds.”

Campbell said he believes there’s 
one key factor that draws people to 
a life on the road – freedom.

“You’re not stuck in an office envi-
ronment where people are breathing 
down your neck with deadlines,” he 
said. “It’s just to get out there, have 
a change of pace, travel the coun-
try and get paid for it. If you’re up 
to a good challenge and you’re able 
to adapt on a day-to-day basis, it’s a 
great industry to be in.”

Campbell also feels that it’s a good 
idea for companies to keep their driv-
ers trained and up-to-date on a year-
ly basis, as it shows that they are do-
ing their due diligence to keep their 
drivers current.

“Just for the simple reason that 
you’re never too old to learn,” he said. 
“You never need to be saying, ‘I don’t 
need to worry about that, I’ve been 
driving for 20 to 30 years.’ It doesn’t 
matter; you always have to be on your 
game, and this is a great way to do it.”

Campbell said his school custom-
izes its training and scenarios to what 
each individual company wants, and 
with its mobile trailer classroom, is 
able to bring that service directly to 
the customer.

Though the simulator is a big part 
of the training process, Campbell 
said it is not intended to teach peo-
ple how to drive, but rather to bring 
awareness of all the kinds of situa-
tions a driver can face on the road, 
and how they would deal with each 
scenario.

Campbell said some Manitoba 
school boards have indicated that 
they would like First Class Train-
ing Centre to visit with students on 
a yearly basis.  

Manitoba driver training school teaches 
students about life on the road

leasing experience...
The best tank

just a phone call away

Expansive, highest quality fleet · Personalized service
Customized solutions · Excellent value · Coast-to-coast

Kevin Quick
VP, Business Development, Western Canada

kquick@transcourt.com

1 888 407 3830 · transcourt.com
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REGINA, Sask. – Susan Ewart has been 
named the new executive director of 
the Saskatchewan Trucking Association 
(STA) following the announcement that 
Al Rosseker would step aside.

“We identified a number of poten-
tial candidates, but Susan’s experience 
within the STA group of companies put 
her ahead of the pack,” said STA board 
chairman Graham Newton. “She has a 
proven track record in management and 
demonstrates solid leadership values.”

Ewart served as director of insur-
ance services for Hal Insurance, a sub-
sidiary company for the STA, for the 
past four years. She also held owner-
ship and management positions with 
Jordan Ewart Insurance, which she 
owned for more than a decade.

“Susan’s broad knowledge of in-
surance services, particularly in the 
transport sector, will ease her tran-
sition into the truck transportation 
world,” Newton said.

Ewart attended Saskatchewan Poly-
technic’s business administration pro-
gram, and holds a Canadian Accredit-
ed Insurance Broker designation. She 
served on the board of the Insurance 
Brokers Association of Saskatchewan, 
the Regina Women’s Network and was 
president of the Regina Association of 
Insurance Women. Ewart was also the 
recent recipient of the 2015 Women of 
Influence for the insurance industry.

Former STA executive director, 
Rosseker, will move into a senior ad-
visor role for the association. 

STA names new executive director

Former commercial driver bests NDP 
leader in Saskatchewan election
SASKATOON, Sask. – David Buckingham, a commercial driver who turned to 
politics after 36 years in the car hauling business, defeated Saskatchewan’s 
NDP leader in the Saskatoon Westview riding during the provincial election held 
on April 4.

Buckingham, a member of the centre-right Saskatchewan Party, narrowly 
beat out Cam Broten, with the Saskatoon Star Phoenix saying it was one of the 
closest races in the election – Buckingham garnered 232 more votes than his 
NDP counterpart.

Buckingham was born and raised in the Saskatchewan farming community 
of Shellbrook. He moved to Saskatoon in 1979 to pursue a career as a com-
mercial driver.

In 1988, Buckingham and his wife moved to Borden, where he acted as mayor 
for two terms and councillor for one term prior. 
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Across
  1
  6

8
9

10
11
14
16
18
19
23
24
25
26

Government issued drivers’ records
CT660 and CT680 vocational brand
Driver’s assistant
Half of O/O
Engage like gears
Irving facility in Pembroke, ON (3,4)
Rest area and roadside debris
NB-PEI link
Documents processed by Customs
Border agency, briefly (1,1,1,1)
Flowers on Alberta plates
Truck transmission brand
Second, short trailer
Tractor’s diesel containers, often (4,5)

Down
  1
  2
 3
4
5
6
7

12
13
15
17
20
21
22

Truck plant ____ line process
In-bond trailer fasteners
Lender reclaimed truck, briefly
A certain two-trailer combo (1,5)
Names on NASCAR race cars
GN Transport’s Ontario HQ city
Canvas cargo cover, briefly
Clears the windshield, in a way
Changes tractor colour
Takes on fuel (5,2)
Diesel-fuel spec. ____ number
Late-’70s Chevy conventional
Trucker’s journey
Tire trouble

BE A MEMBER “FORE” A DAY  

Join us at the PMTC golf tournament and enjoy: 
 Access to a private golf course 
 Free on-course beverages 
 Registration gift for each player 
 Best in class prize table  
 Free BBQ lunch and clubhouse dinner 
 Charity raffle and putting contest 

MAY 31st 
11 AM SHOTGUN 

 

Described as the BEST GOLF TOURNAMENT value in the Industry! 

registration:  905-827-0587 / info@pmtc.ca / pmtc.ca 
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          FOR A DAY OF
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NEW LOCATION 

BROUGHT TO YOU BY
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’m glad it’s you 
making the de-
l iver y today, 
most d r ivers 
don’t offer much 
a s s i s t a n c e , ” 
Clare said with 

a smile. That quote comes from a re-

ceiver I’ve come to know very well over 
the past several years. 

He owns a small retail furniture busi-
ness in southern Manitoba. I always call 
ahead when I deliver to him so he can 
arrange for help to unload his shipment. 

On this day, he was short on staff, leav-
ing the two of us to get the job done. It 

wasn’t much of an inconvenience be-
cause it was a light shipment. 

Besides, over the years our relation-
ship developed based on generosity and 
gratitude. 

I gave generously of my time and la-
bour and he was grateful. 

In the days prior to the opening of our 
Winnipeg terminal, his shipment was 
usually the last of the day on my wag-
on. He would accept delivery late into 
the evening, being very generous with 
his time. In these instances, it was my 
turn to be grateful. He respected my time 
and effort.

Over the 17 years I have been driving, 
customer service is rarely, if ever, talked 
about within the driving ranks.

Yet how we relate to shippers and re-
ceivers has a direct impact on our time 
and our trip plan. 

I don’t ever recall sitting in a safety 
meeting and having a discussion about 
our customers and how the drivers’ one-
on-one relationship with them impacts 
the drivers’ daily life, and in turn, the for-
tunes of the company. I’ve always found 
this odd. 

I’m paid by the mile and by the drop. 
Why aren’t we talking about how to 
make good use of my time? That time 
is totally dependent on the relation-
ship I have with shippers and receivers. 
Shouldn’t we be talking about those re-
lationships and how to leverage them?

I think this topic is the Achilles heel 
of the trucking industry. Why? Because 
developing people skills and the produc-
tive professional relationships that go 
along with them is incredibly difficult 
in an environment where driver perfor-
mance cannot be observed and coached. 
We have to face the fact that in the past, 
people skills were developed organically 
across the trucking industry by small-
er, often family-run trucking compa-
nies. Successful customer service skills 
were not taught but were demonstrated 
to new drivers by experienced drivers 
and the founders of the company. 

Customer service wasn’t called cus-
tomer service in this environment but 
was probably known as showing respect, 
hard work, commitment, generosity, etc. 

These positive work attributes are 
known to most drivers in the industry 
as ‘old-school values.’

These are the foundational values that 
build strong interpersonal relationships 
with shippers and receivers – customers 
– and lead to higher productivity for the 
individual driver.

It seems that the expectation of many 
drivers today is that their responsibility 
ends when they bump the dock. 

This attitude is reinforced by many 
large companies that recruit drivers with 
the tagline ‘no touch freight.’

All you have to do is drive – your re-
sponsibility ends there. But this rein-
forces the short-term view of return on 
investment. 

Personal relationships and the ben-
efits that come along with them are not 
short term projects. The payoff is in the 
long-term.

Where I work, we deal with floor loads 
of commercial furniture shipped to deal-
ers across Canada. Often, I will have to 
deliver a load of 300-400 pieces of furni-
ture to a single stop. On occasion, there 
is only one individual receiver plus my-
self to unload the freight. Usually there 
is more manpower than that, but some-
times not. Do I sit in the cab all day and 
wait or do I invest some unpaid time and 
assist? 

Many drivers will not expend the  
effort because they are not being finan-
cially compensated for the work.

 I won’t disagree with that position. 
But what I will say is that because I deal 
with these individual receivers on an on-
going basis, a situation such as this pres-
ents a golden opportunity to be generous 
with my time and effort and earn their 
gratitude in return. 

That gratitude and respect we have 
the opportunity to earn in these situa-
tions pays off in spades down the road. 

When the opportunity arises for that 
shipper or receiver to repay the gratitude 
you earned with a generous act of their 
own, they will, making your life easier by 
valuing your time as something impor-
tant. That, friends, is money in the bank.

But the real value I find in taking the 
time to invest and build relationships 
with people I may only see two or three 
times a year comes in the greeting I re-
ceive when I walk through the door. 
More often than not I am greeted with 
a smile by people who are genuinely glad 
to see me. That is priceless.  

Al Goodhall has been a professional long-
haul driver since 1998. He shares his ex-
periences via his ‘Over the Road’ blog at 
http://truckingacrosscanada.blogspot.
com. You can also follow him on Twitter 
at @Al_Goodhall.

Being generous with 
your time can pay off

“I

12   OPINION

Al Goodhall

Over the
Road
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Field TesTed. FleeT TrusTed.TM

PROTECT YOUR FLEET
Superior shear stability so you can safely extend drain intervals.
For more information call 1-888-CASTROL or visit www.castroldiesel.com

www.safetydriven.ca

Contact SafetyDriven for more details:

1-877-414-8001 Rebate on
WorkSafeBC Premiums

GET COR!
START SAVING!

 - TSCBCDiscover what the
Team can do for your company

SAFETY
Advisory Services

Safety
Helpline

Mentorship
Program

Safety
Evaluation

LEARNING
ACADEMY

Building Sustainable Safety Excellence

BiteSized
Workshops

Free non-judgmental support and 
mentoring from a SafetyDriven - TSCBC 
health and safety advisor

A confidential free in-house visit by one of 
our health and safety advisors followed by 
a written report with recommendations

Workshops to help meet your safety 
committee training requirements

A collection of tools in the form of Video, 
Templates & Forms, Posters, Interactive 
Tools, and more

Free, confidential advice

Sign up for a health and safety course 
online or in the classroom.
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i, Scott. How 
can I get the 
y e a r - e n d 
tax-free bo-
nus from my 
c ompa ny ? 
Please call 

me back.” That in essence was the mes-
sage a client left on my voicemail last 
month. At first I had a flash of anger that 
someone would believe such a thing is 
possible. Then, once I calmed down, I 
actually started to laugh.

We were in tax season after all, so be-
ing stretched to the limit can cause me 
to have some strange and dramatic re-
actions to situations.

Seriously, though, it’s nothing to 
laugh about. This client has enough 
CRA debt to float a boat. Tax-free  
bonus? Right.

I first met this guy last spring as he 
was becoming an owner/operator. He 
asked for help incorporating and also 
wanted to talk about accounting ser-
vices. Ultimately, to save some money 
he decided to do a pay-as-you-go plan 
and have his wife do the accounting; he 
said they’d call us when they had ques-
tions, and we would file their T4s and 
corporate and personal tax returns.

I sent the owner/operator an email 
last fall to check in and received no re-
sponse. Then in late February came a 
flurry of messages from his wife. Things 
weren’t going well. The truck was gone 
and the husband was back driving for 
someone else as an employee.

They had not made any payroll remit-
tances for their wages from the compa-
ny during the previous year. The wife 
had done all the calculations in her ac-
counting spreadsheets but they never 
wrote the cheques.

Because the owner/operator dealt 
with customers directly, he had to 
charge GST/HST on his services. The 
wife followed my advice and had set 
up a separate account to keep all the 
HST in, but they drained it to pay for 
a new pick-up truck after the old one 
broke down.

I have spent a few hours helping this 
couple gather up the info they need to 
file their business and personal returns. 
We also brainstormed ways to lessen 
the damage from what they owe CRA. 
We were making progress.

Now the owner/operator is calling 
about a ‘buddy’ who says he doesn’t 
show any wages all year long and in-
stead takes his compensation as a tax-
free year-end bonus from his corpora-
tion. He and his wife want to do this, 
too. I spend a good part of my day ed-
ucating clients about how to manage 
their business, and there’s no better 
feeling than seeing them succeed. But 
every now and then you meet people 
who have their head in the clouds or 
up their…

Anyway, I called him back.
The client relayed what his buddy 

told him and thankfully ended it with 
the phrase, “But that doesn’t make 
sense.” 

Of course it doesn’t. Do you really be-

lieve that CRA would let self-employed 
businesspeople take tens of thousands 
of dollars as a tax-free bonus? Don’t you 
think if it was possible that everyone 
would know and everyone would do it?

Prior to 2009, an employer could give 
up to $500 to employees as cash or gifts 

as a bonus or award – ie. your corpora-
tion to you, the employee. Since 2010, 
cash and near-cash gifts or awards 
are always a taxable benefit for the  
employee.

A near-cash item is one that functions 
as cash, like a gift certificate or gift card.

If the gifts or awards are non-cash 
items, like tickets to an event, they may 
be non-taxable, but there are condi-
tions. A gift has to be for a special occa-
sion, such as a religious holiday, birth-
day, wedding, or the birth of a child. 

An award has to be for an employ-
ment-related accomplishment, like out-
standing service.

 Generally, a valid, non-taxable award 
has clearly defined criteria, a nomina-
tion and evaluation process and a lim-
ited number of recipients.

At the very bottom, CRA throws in 
this sentence: “The gifts and awards 
policy does not apply to cash and near-
cash items or to gifts or awards given to 

non-arm’s length employees, such as 
your relatives, shareholders, or people 
related to them.”

So no, you can’t take a tax-free year-
end bonus from your company. This 
is Canada, not Panama. There are so 
many misconceptions out there on the 
owner/operator grapevine, and they 
crop up around tax time when people 
are feeling stressed and over their head.

My owner/operator client and his 
wife have made some costly mistakes 
along the way, but they also learned a 
lesson: if it sounds too good to be true, 
CRA has probably closed that loophole. 
Call for help and get your facts straight 
instead. 

Scott Taylor is vice-president of TFS 
Group, providing accounting, book-
keeping, tax return preparation, and 
other business services for owner/op-
erators. Learn more at www.tfsgroup.
com or call 1-800-461-5970.

Tax-free bonus?
That’s bogus

Scott Taylor

Tax 
Talk

TAX TALK
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By Sonia Straface

LAS VEGAS, Nev. – After naming the 
overall winners for the Best Fleets 
to Drive For in both the large and 

small carrier categories at the an-
nual Truckload Carriers Associa-
tion’s (TCA) convention in March, 
co-founders of CarriersEdge Jane 
Jazrawy and Mark Murrell revealed 

the best practices of those best f leets. 
The Best Fleets to Drive For pro-

gram recognizes the best for-hire 
carriers across the US and Canada 
based on a multitude of different cri-

teria, such as compensation, bene-
fits, HR strategies, operations strat-
egies, performance management, 
development and career path and 
work-life balance.

“Essentially the program revolves 
around the driver’s experience at the 
company,” Murrell said, explaining 
that f leets must be nominated by one 
of their company drivers or owner/
operators.

 “The Best Fleets isn’t just about 
one (criteria), it isn’t just a compen-
sation survey or which company has 
the best safety programs…there’s a 
lot more to it than that.”  

The purpose of the program is to 
get these best practices out in the 
open so more f leets can follow in the 
footsteps of successful carriers to re-
tain and recruit more drivers.

This year, the program received 
115 nominees.

Out of the 115, CarriersEdge chose 
63 finalists and narrowed that down 
to the Top 20 Best Fleets To Drive for 
in early January. 

At the TCA convention, it named 
Bison Transport and FTC Transpor-
tation overall winners. 

Compensation
As far as compensation goes, Mur-
rell said that Best Fleet nominees 
have been paying company drivers 
5% more ($56,330 in 2016 vs $56,000 
in 2015) while the drivers are travel-
ling 1.61% fewer miles. 

“That’s going in the right direc-
tion,” Murrell said. 

“In the past few years, we’ve seen 
a really nice trend in company driv-
er pay.”

However, owner/operators are a 
different story.

According to the data collected 
by CarriersEdge this year from Best 
Fleets nominees, owner/ops are be-
ing paid 14.16% less than last year, 
while running 1.16% more miles. 

Murrell explained that while the 
cost of fuel could be to blame for the 
drop in revenue, looking back on 
the data, he believes owner/opera-
tors have just had a couple of good 
years.

Another trend that CarriersEdge 

How to be a Best Fleet to Drive For  

“Each year, Habitat For Humanity Canada 
helps over 200 hardworking Canadian 
families realize the dream of affordable 
homeownership while providing a safe  
and decent place for their children to grow.  
Trucks For Change Network member carriers 
have helped make this happen by significantly 
reducing our logistics costs and expanding 
our resource capacity at our over 90 Habitat 
for Humanity ReStores in Canada”. 

Join Us Today!
905.844.8658 • trucksforchange.org

We Deliver 
Change

Thank you to these generous industry sponsors who are helping us help our communities:

Trucks For Change Network is a registered non-profit organization 
endorsed by these leading industry associations:

Rob Voisin, Vice President, 
ReStore and Product Support, 
Habitat For Humanity Canada

Co-founders of CarriersEdge share secrets of the Best Fleets to Drive For winners at TCA seminar

Mark Murrell and Jane Jazrawy ended their session 
at TCA by letting the audience take a closer look at 
four fleets in this year’s Top 20. 

The first fleet profiled was Landstar. Landstar, based 
in Jacksonville, Fla., only employs owner/operators 
and is the largest fleet in this year’s Top 20 with close 
to 9,000 drivers contracted to it. 

“Most of the time with contractor fleets, we hear 
companies can’t do anything for owner/operators be-
cause they want to be left alone,” she said. 

However, Landstar does a lot for its contractors. It 
offers ongoing training, which is uncommon for con-
tractor-only fleets. 

Not only do the drivers appreciate the training, but 
Landstar is seeing its safety record improve. As well, 
Landstar does a monthly conference call with its con-
tractors to touch base on any concerns or issues they 
may have. The conference calls are normally safety 
themed. 

“They are the first company we’ve seen that has 
really embraced the conference call and it’s really 
working out well for them,” Jazrawy said. 

In addition, Landstar provides its owner/ops with 
hospitality rooms at events like the Mid-America 
Trucking Show, complete with a place to rest and 
food to eat.

Next, Murrell profiled the smallest fleet on the Top 
20 list and this year’s Best Overall Fleet to Drive For 
in the small carrier division, FTC Transportation. FTC 
has only 36 company drivers.

“Typically when we see a fleet with 36 drivers, they 
don’t have a lot of programs because they’re busy just 
building the business,” he said. 

However, this is not the case for FTC, as it has a 
slew of programs for its drivers. Murrell said FTC has 
a generous set of time-off policies. It provides drivers 
with 11 paid stat holidays per year, plus drivers start 
with 10 days paid vacation in their first year. That num-
ber goes up to 30 days depending on tenure levels.

In addition, the company also doles out a ton of 
awards to its drivers.

“Every company has awards for its drivers, but these 
guys do an annual driver of the year, they recognize 
the second and third runners-up, they recognize the 
mentor of the year, best fuel performance of the year, 

most miles driven safely in the year and any million mil-
ers,” Murrell said. “So there’s eight different awards 
a driver might get in the year and there’s only 36 
drivers, so that’s great odds that you’re going to be 
recognized.”

FTC also has impressive facilities complete with 
laundry services, showers, fitness centres and pick-
up trucks available for drivers to use while on their 
downtime.

Bison Transport was the next fleet profiled. It has 
1,166 company drivers and 594 owner/operators. 

One of its more notable programs is its “job to fit 
lifestyle” initiative, through which drivers can choose 
to work anywhere from one to 25 days in the month.

It also offers proactive driver retention and works 
hard to keep the drivers it has.

Bison Transport also has a right to decide program, 
which teaches drivers that they have the right to de-
cide when they should get off the road if things look 
unsafe. 

“Bison has shown its drivers a number of videos 
with different situations where drivers are allowed 
to be the deciding factor of if they should get off the 
road,” Jazrawy said. “This is great because it shows 
drivers exactly what they can do, so they don’t have 
to guess when they’re put in that situation.” 

Bison also has a large focus on driver wellness and 
has the Fit System installed in its trucks. 

The last company profiled was Melton Truck Lines 
based in Tulsa, Okl. Melton has 1,034 company driv-
ers and one owner/op. 

“They have a lot of cool things that they’re doing,” 
said Murrell. “One thing is drivers who want to move 
into a new position off the road can audit that posi-
tion before they apply for it…and that really makes 
a big difference.” 

Melton holds daily safety meetings with its drivers 
and has exceptional terminal facilities. Its newest 
building has a health clinic, dental clinic, a gym with 
access to personal trainers and nutrition experts and 
even a fishing pond for drivers. 

“So with all of that, it’s not surprising that out of all 
the drivers surveyed (at Melton) 90% said that they 
would likely recommend the company to others,” said 
Murrell.  
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found is the emergence of guaran-
teed pay.

“Last year, out of all of our f leets 
we looked at, only four had some sort 
of guaranteed pay for their drivers,” 
Murrell said.

 “And in some cases, it was a guar-
anteed number of miles, whether you 
ran them or not, some cases it was a 
weekly minimum…it has quadrupled 
this year with 20% of nominees hav-
ing some kind of guaranteed pay for 
drivers.”

CarriersEdge also said that it no-
ticed more nominees are moving to-
wards experience-based pay. 

Communication
“This whole program is about com-
munication,” said Jazrawy. “It’s about 
how you communicate as a compa-
ny and how you communicate with 
your drivers.”

She explained that communication 
is more than just saying you have an 
open door policy.

 The best f leets are the ones who 
communicate with drivers and have 
a connection the drivers can actu-
ally feel.

She went on to say the Best Fleets 
to Drive For stand out from the rest 
because they take communication to 
the next level.

For example, Kriska and Erb hold 
“town hall meetings,” which Jazrawy 
said really resonates with drivers. 

“I think why it’s so popular with 
the drivers is the top executives and 
owner of the company is present at 
the meetings,” she said. 

“That makes a huge difference for 
drivers because they don’t just want 
to be talking with their dispatchers, 
they want to hear from the owners.” 

Jazraw y said a common theme 
found in the driver surveys they 
conduct is that drivers want to feel 
from the company that their opinion  
and voice matters and is actually 
heard. 

Retention and recruitment
According to results from Carri-
ersEdge’s latest survey from this 
year’s round of nominees, 50% of 
the Best Fleets are promoting new 
entrants. 

“It has become a really important 
trend we’re seeing in terms of driver 
retention strategies,” she said. “Be-
cause drivers aren’t coming in up to 
snuff, f leets are now trying to create 
them.”

Bison Transport is doing both com-
plete and modified entry-level pro-
grams, Jazrawy added. 

She said when Best Fleets first 
started asking nominees about en-
try-level programs a few years ago,  
many were concerned about the po-
tential for high turnover rates, how-
ever as the programs are maturing, 
f leets are realizing this is not the 
case. 

Jazrawy said CarriersEdge has also 
noticed that husband-wife teams are 
becoming increasingly popular.

“We’re finding it’s a great way to 
bring more women into the indus-
try, and f leets that are doing this say 
it’s both a good retention tool (for  
the husbands who keep their job 
because their wife gets to stay on 
the road with him) and recruiting 
tool (for the women who are getting 
into the industry thanks to their  
husbands),” she said.  
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back home right now. So on the tech-
nician and driver side we are hearing 
from some of our members that these 
folks are making their way back and 
are seeking employment in Manitoba.

TW: How does the return of these 
workers have any affect on the prov-
ince when it comes to supply and  
demand?

Shaw: What I’ve heard from mem-
bers is that there are a couple of issues; 
one is that they’ve seen this before, like 
in 2009 when things got really tough, 
and it was short-lived. 

What they found was that a lot of 
people were coming in and then leav-
ing again a couple of years later, and 
some of our members are being a lit-
tle bit more particular with who they 
might bring on. 

What they’re also hearing and a bit 
more cognizant of is that these peo-
ple are coming back and saying, ‘Hey, 
I need to earn oilfield wages,’ and we’re 
simply not paying that, and that’s part 
of the stability that is Manitoba; we 
don’t have those really dramatic highs 
and lows, so we’re a bit more realistic 
in our needs and what we have on of-
fer for drivers and technicians.

TW: Staying on the topic of drivers: 
many people are predicting a loom-
ing driver shortage in the near future, 
so how can the industry get better at 
attracting more drivers and how does 
the MTA fit into that?

Shaw: We could be here all day on 
that question. There are layers – na-
tionally, we’ve got a task force on the 
driver shortage. They’re discussing 
some national options on what our 
industry can do. We’re working with 
Trucking Human Resources Canada 
on some resources, and how we can 
change our ads...30 cents a mile, 40 or 
50 cents a mile means something to a 
truck driver, it doesn’t mean anything 
to a 20-year-old. We need to change 
our messaging a little bit and Truck-
ing HR Canada has been working on 
tools in that regard. 

We’re working on getting the na-
tional occupational classification of 
truck driving changed from unskilled 
to semi-skilled, which will allow us to 
attract and engage more training re-
sources and hopefully get a bit of cache 
for the job that is truck driver. 

We routinely hear that we need to 
help people get their licence, but we 
don’t. 

We need to help people become 
trained so that they are ready and able 
to work as truck drivers. 

So how we’re doing that provincial-
ly, is we’re working with MPI’s Special 
Risk Extension group on the MPI entry 
level driver training program, which 
connects the student with a job so that 
there’s pre-qualifications going on pri-
or to them even taking any training. 

Once the industry vets these candi-
dates…then they get funded training 
through MPI, then they get their Class 
1 licence, they report to that employer 
for the next day and they get paid on-
the-job training, they then work un-
der a mentor for two years, after that 
they’re a graduated entry-level driver. 

We’re working with Apprenticeship 
Manitoba to try and get the trade of 

‘truck driver’ created.

TW: Where do you think industry is 
when it comes to attracting more wom-
en, Aboriginals and those from other 
countries into the profession?

Shaw: I was asked that question by 
the federal labour minister just last 
week. When it comes to attracting dif-
ferent communities, there’s certainly 
a lot more than can be done, and we 
need to do a lot more. 

The concern we have right now is 
that we can’t even get our basic base-
line training covered through the edu-
cational system. 

We are still promoting the concept 
of mandatory entry-level drive train-
ing for commercial drivers. In order to 
drive a forklift, you need to take some 
mandatory pre-employment training; 
in order to get a motorcycle in Manito-
ba, you need to take some mandatory, 
pre-licensing training; in order to le-
gally cut hair in Manitoba, you have to 
go to school for two years; but in order 
to work as a commercial truck driver, 
you have to pass your Class 1 licence, 
which maybe takes a couple of hours. 

Once we get that baseline entry-
level training in place, that’s when we 
can work on those next steps. It comes 
down to that attraction issue. Why 
aren’t people coming? Maybe it’s be-
cause the job itself is challenging, but 
it’s compounded by these other issues 
that people don’t necessarily connect 
the dots to.

TW: The trucking industry seems to 
be moving toward being greener, or 
environmentally friendly, and is com-
ing up with new technologies in an ef-
fort to do so. What is the MTA’s position 
on this matter?

Shaw: At the national level, the Ca-
nadian Trucking Alliance (CTA) is do-
ing a lot work with the upcoming GHG 
(greenhouse gas) regulations. 

We have a paper that we’ve put out 
that we’re using provincially, nation-
ally and internationally to try and get 
our message across. Here in Manitoba, 
we signed an MOU (memorandum of 
understanding) with the province that 
we would both commit to working on 
environmentally friendly items that 
are industry-friendly. 

We appreciate our greenhouse gas 
footprint, but the province, to its cred-
it, also appreciates that we are a criti-
cal industry, we’re not going to go away 
and we use the most efficient vehicles 
we have available to us, which today 
are vehicle that burn diesel, so how 
do we get greater education, greater 
awareness and more tools in the hands 
of industry quicker, and that’s part of 
what we’re doing with the province. 

We are working on something called 
our Greener Trucking Fuel Efficiency 
Initiative; it’ll be a rebate-style pro-
gram for people who do utilize the ap-
proved technologies – aerodynamics, 
tires, things like that – can work toward 
applying for rebates. 

In Manitoba, the province had a 
push on to increase the biodiesel lim-
it mandate from the 2% minimum up 
to 5%, and that was something our 
members pushed back on Manitoba 
is still at 2%. We support alternative 
fuels, but they need to be tested, they 
need to work in our Manitoba environ-

ment in our vehicles, and biodiesel in 
its current form just wasn’t the most 
combust-effective means of achiev-
ing that.

TW: There is a new CTA chairman, 
Gene Orlick, who spoke with us recent-
ly. Can you speak to what the MTA’s 
role is with relation to the CTA?

Shaw: Gene is a great guy and I think 
we’ll be served very will with him in 
that seat. In terms of the CTA, it’s kind 
of an up and down situation. As staff, 
I’m the caretaker of our association 
here in Manitoba, and so when our 
board takes a position, it’s my respon-
sibility to raise that issue to be appro-
priate to have some discussion or de-
cision at that level. 

And on the other side of that, when 
we have national discussions about 
greenhouse gases and other like el-
ements, it’s my job to capture those 
discussions, bring them back to our 
Manitoba members for ratification and 
implementation. ELDs, mandatory en-
try-level driver training; those are all 
national positions that we hold, but 
they are going to be implemented pro-
vincially, so that’s my responsibility.

TW: With a Manitoba election taking 

place April 19, and provincial parties 
seeking the MTA’s input on transpor-
tation matters, what are some of your 
concerns when it comes to road infra-
structure?

Shaw: Manitoba is the timber bridge 
capital of Canada. 

We have a lot of bridge structures 
that need addressing. 

Our greatest concern when it comes 
to infrastructure is that there is a lot of 
spending going on, there’s a lot of ac-
tivity in that area, and a phrase I’ve sto-
len is that a lot of people ask if a project 
is shovel ready, and our question is, is 
it shovel worthy? 

Investing in infrastructure has to be 
done strategically, because we have 
such an infrastructure deficit in Mani-
toba, all the more reason that we have 
to prioritize and be strategic when we 
make these decisions. 

We are promoting the concept of a 
Manitoba transportation authority, 
which should remove some of the poli-
ticking that happens with these deci-
sions. What we’re seeing with the dif-
ferent parties that are campaigning, 
they are campaigning on spending 
even more (on infrastructure), which 
is fantastic, but we need to spend the 
right money in the right place. 

MTA executive director Terry Shaw said enticing new drivers and improving road 
infrastructure are two areas of focus for his association.

Attracting new/diverse drivers a key challenge for industry
Continued from page 1
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WINNIPEG, Man. – Prior to calling its 
annual general meeting to order Apr. 
8, the Manitoba Trucking Association 
(MTA) hosted representatives from 
all three provincial parties, including 
then premier, NDP leader Selinger, 
who stressed the importance of in-
frastructure spending, saying now 
was not the time to make cuts.

“We want good transportation 
infrastructure every where,” said 
Selinger. “All of our strategic invest-
ments will make your job easier. If 
you folks are doing well, it means 
more jobs for Manitobans.”

Selinger said an NDP government 
would complete the Winnipeg ring 
road, improve Hwy. 75 and support 
electronic logging devices (ELDs), 
saying if they make Manitoba roads 
safer, why wouldn’t they offer their 
support?

Progressive Conservative deputy 
leader Heather Stefanson, whose par-
ty was leading by a large margin in 
early April polls, accused the NDP 
of inflating the amount of money the 
party says it would spend on infra-
structure for the election campaign, 
and that her party had the long-term 
infrastructure plan Manitoba’s trans-
portation sector was looking for.

Pledging to spend $1 billion on in-
frastructure each year, Stefanson em-
phasized strategic spending on local 
roads and to protect the free f low of 
people and goods into the province 
to get a return on investment.

She also said a PC government 
would lower taxes, do a comprehen-
sive regulatory review, stop the mass 
exodus of young Manitobans, and, 
answering a question from Truck 
West, look to make the province part 
of the New West Partnership with 
B.C., Alberta and Saskatchewan.

Liberal leader Rana Bokhari said 
the trucking industry “matters” to 
the province and that she would sup-
port initiatives important to truck-
ing companies, such as gas prices and 
safety, which she said the industry 
has “led the way.”

“I don’t claim to be an expert, but I 
am a partner,” Bokhari said, adding 
that an honest conversation needs to 
happen to address the labour short-
age in the trucking industry.

Bokhari said she recognized that 
“change causes stress,” and that a 
Liberal government would support 
an ELD mandate.

Following the speeches, the MTA 
proceeded with its AGM with an 
overview of its 2015 financials, which 
improved from the year prior.

A new board of directors was also 
appointed for the 2016/17 term, 
and they include: John Erik Al-
brechtsen, Gary Arnold, John Cur-
cio, Bruce Danylchuk, Dave Davis, 
Ed Dillon, Bernie Driedger, Jason 
Dubois, Darrin Fiske, Kyle Harris, 
Scott Kinley, Derek Lachaine, Dar-
ren Lane, Peter McDonald, Thomas 
McKee, Marc Meyer, Ryan Mitchell, 
Jefferey Odway, Rob Penner, Lakh-
vir Singh Sidhu, Dan Simcock, Kevin 
Small, Dave Tyrchniewicz, Pauline 
Wiebe-Peters, Doug Witt and Steve 
Zokvic. 

Politicians seek 
truckers’ support 
as election looms
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mployee engagement is 
the buzzword of the 21st 
Century, but according to 
a 2013 Gallup survey of US 
businesses, most employ-
ees think their employers 
are doing a poor job of en-

gaging them. The survey found only 30% 
of US employees were fully engaged in 
their jobs. Communication is the glue 
between employee and employer, but 
unless your efforts resonate with the 
psychological and emotional needs of 
your audience, they won’t deliver your 
desired impact. 

Communication with multi-genera-
tional employees differs when it comes 
to attitudes, needs and preferences.

The trucking industry employs more 
Boomers than most other Canadian in-

dustries. To improve workplace satis-
faction, trucking employers need to un-
derstand the communication styles and 
habits of their workforce.

Some helpful research has been done 
on workplace communication expec-
tations and preferences of Boomer and 
Gen Y workers. A six-nation study con-
ducted in 2008 for the International As-
sociation of Business Communicators 
and Deloitte Consulting looked at work-
ers in Canada, the United States, United 
Kingdom, as well as Brazil, China and In-

dia. Some insights to help guide your en-
gagement include; for younger and older 
workers in all countries, being proud to 
work for their employer is the leading 
driver of overall satisfaction; workers, 
regardless of age or country, want more 
opportunities to learn and grow, as guid-
ance of a mentor and training opportu-
nities are not just for the young; and both 
age groups in industrialized countries 
said they like to receive company infor-
mation via the company website, e-mail 
or intranet, but one-third of respondents 
still preferred more traditional commu-
nication channels, like company news-
letters and meetings. Findings from 
workers in industrialized countries by 
age cohort also differed.

Boomers: For older workers to feel 
workplace satisfaction they need to feel 

they can trust their business leaders to 
consider employees’ interests.

More than anything else, this group 
wants to receive performance feedback 
and be recognized for performance ex-
cellence. Boomers want to learn com-
pany policies and hear about other col-
leagues, and placed high importance on 
getting an explanation of the organiza-
tion’s goals. Information about compa-
ny goals and business/industry perfor-
mance was preferred to be received via 
print, in person or via Website.

Gen Y: A key factor in worker satis-
faction among younger workers is hav-
ing a sense of belonging and connect-
edness to the organization. They have a 
strong appetite for information delivered 
across many communication channels 
and are accepting of informal communi-
cation, but they want it to be fun and in-
teractive. Opportunities to interact with 
co-workers is important, as are employ-
er-sponsored team building events.

Young workers generally believe their 
employer would consider the best inter-
ests of employees when making deci-
sions, but despite their more positive 
view, the younger cohorts are far less 
likely to stay with their current employ-
er beyond two years. Gen Y sees technol-
ogy in the workplace as a way to improve 
communication, with the company in-
tranet/Website and e-messaging being 
the preferred way to learn about busi-
ness and industry news and print as a 
good secondary channel.

Communication preferences of Ca-
nadian employees: Canadian workers, 
both young and old, overlapped in what 
they ranked as the Top 3 forms of com-
munication they want from employers: 
performance feedback, employee rec-
ognition and company policies.

Canadian workers, regardless of age, 
are open to receiving information via a 
variety of communication channels, and 
not surprisingly, younger workers enjoy 
electronic forms of information deliv-
ery, while older workers prefer more for-
mal business communication including 
print, website, intranet and email.

So, what’s the takeaway for employ-
ers? In all your communication outreach 
activities, make sure you are hitting the 
right hot buttons to ensure an engaged 
workforce. Older workers want to feel ap-
preciated and convinced their employ-
ers are making good decisions on behalf 
of their employees. Like their younger 
counterparts, they seek opportunities 
to expand their skillset. They are far less 
likely to seek out and use new communi-
cation channels, so make sure you com-
municate using a variety of platforms 
(new and traditional).

Younger workers need to feel a sense 
of belonging. To keep them engaged with 
your organization, communicate often 
using a broad spectrum of communica-
tion channels. Also, accept rather than 
fight these workers’ lifelong habits of 
using communication technology. Dis-
counting or limiting the use of commu-
nication technology is likely to decrease 
their feeling of belonging. For both age 
groups, meeting those expectations and 
ensuring they are satisfied with employ-
er communications is critical to work-
place satisfaction.

Rebecka Freels, former CTA and OTA 
communications director, operates a 
Calgary-based marketing, communi-
cations and events practice with clients 
in the transport industry. Reach her at  
Rebecka@beyondwordscommunications.com

Communicating to all generations
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he other day, I saw a 
quote by Albert Einstein 
who apparently pro-
claimed, “The hardest 
thing to understand in 
the world is the income 
tax.”

I guess Albert never had to file a fuel 
tax return or license a truck.

There is no 30-second elevator pitch 
to explain the complexities of fleet tax 
compliance. By ‘fleet taxes’ I mean the 
wide range of taxes and fees that truck 
fleets typically have to pay, including 
fuel taxes, vehicle registration fees, 

trip permits, HVUT and sales tax on 
equipment, repairs and services that 
may need to be prorated and paid to 
jurisdictions where you operate your 
vehicle.

You don’t have to be a genius to un-
derstand fleet taxes, but you do need to 
devote time and resources to learning 

about them. It’s always amazing to me 
how companies will spend a fortune 
on planning and preparing corporate 
tax returns, yet dedicate little or no re-
sources at all to fleet tax compliance.

Why?
One reason is the fear – or lack thereof 
– of a tax audit.

While business owners quake in 
their boots at the thought of the CRA or 
IRS knocking on their door, how many 
fleets actually have their IFTA or IRP 
returns audited? I’ll tell you: it’s 3% per 
year. That’s a drop in the bucket and a 
slap in the face to businesses that do 
invest in fleet tax compliance.

Another reason companies pay so 
little attention is they see fleet taxes as 
consumption taxes – no-brainer fees to 
be paid instead of managed. The boss 
says to file the paperwork, write the 
cheque and get the job done. Oh, and 
make sure we pay only what we owe, 

not a penny more.
If you’re in charge of fuel taxes, ve-

hicle registration and permits at your 
fleet, you know this is easier said than 
done.

Take fuel taxes, for example. Say you 
operate throughout Western Canada 
and, for argument’s sake, fuel costs 
$1 per litre. You’ll pay 13% fuel tax to 
Alberta, 15% to Saskatchewan, and a 
whopping 26.67% to B.C.

That’s a lot of pennies to keep track 
of. Furthermore, everyone’s fleet-tax 
situation is different, depending on 
where you haul, what you haul, the 
equipment you use and how much 
distance you log in each jurisdiction.

There is no one-size-fits-all solution. 
You have to really be on top of things.

What’s sad is that there’s no formal 
program to help you learn the rules 
of fleet tax compliance. The organi-
zations that oversee IFTA and IRP of-
fer workshops, webinars and other re-
sources, but not the specific fleet-level 
training that people need.

Save money, reduce risk
Training, planning and organization 
can pay dividends even the boss can 
appreciate. 

For instance, what’s your system 
for collecting fuel receipts and mak-
ing sure each one is valid? If a receipt 
is missing or disallowed, you’ll pay tax 
twice: once at the pump and again on 
the IFTA return, because you’ll have to 
declare it as non-tax paid fuel.

What if you match receipts to the 
wrong jurisdiction? Receipts allocat-
ed to the wrong jurisdiction, or for fuel 
purchases in jurisdictions with no re-
ported distance, might not make a dif-
ference when you file your IFTA return, 
but it most certainly will when you are 
audited.

Are you filing your IFTA returns 
on time? A late return tells an auditor 
that you probably don’t have a good re-
porting system in place. Plus, a missed 
deadline costs real money: you’ll be 
charged penalties and interest and 
you won’t be allowed to renew your 
IFTA credentials until your balance 
has been paid.

Do you know what happens if you 
include tax-exempt fuel use (for reef-
er units or other equipment that uses 
a separate fuel tank on the vehicle) on 
your IFTA report? You’ll lower your 
f leet-average fuel mileage and be 
charged more tax than you really owe.

Make sure we pay only what we owe, 
not a penny more. Hmm. Maybe there 
is a cost-benefit to actually managing 
fleet taxes after all. Businesses hire ac-
countants and train their admin staff 
because corporate taxes are hard to 
understand and no one wants to get 
on the bad side of the taxman.

As we move into May, it’s time for 
carriers to apply the same commit-
ment to training and planning when 
it comes to fleet taxes.

I’m no Einstein, but that sure seems 
like a formula for fewer errors, less 
stress and more savings. 

Sandy Johnson has been managing 
IFTA, IRP and other fleet taxes for more 
than 25 years. She is the author of the e-
book 7 Things You Need to Know About 
Fleet Taxes and operates FleetTaxPro.
com, which provides vehicle tax and li-
cence compliance services for trucking 
operations. She can be reached at 1-877-
860-8025 or FleetTaxPro.com.

A genius idea for
IFTA/IRP managers
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At Hyndman, we reward hard work. In 
addition to our comprehensive pay, 
company paid benefits starting on Day 
1, and 2 pay days per week, Hyndman 
o�ers many outstanding bonus 
opportunities.  Join our success today 
and let us reward your hard work!

» CLEAN INSPECTION BONUS
» PRODUCTIVITY INCREASE BONUS
» DRIVER REFERRAL BONUS
» SAFETY BONUS
» QUARTERLY MILEAGE BONUS
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he electrical gremlins 
must read this column. 
Just as last month’s is-
sue hit the shelves, they 
struck me not once, but 
twice. 

I had just managed to 
extricate myself from under my truck, 
which is no easy task given my circum-
ference, and the side skirts on my truck 
after trying to locate an electrical issue, 
when my phone started to ring. It was 
my driver, and he had just stopped to get 
fuel. When he went to start the truck af-
ter fuelling, it wouldn’t go.

I called my local service agent for the 
second time that day. My priority was 
getting my second truck running. My 
driver is pretty good with wrenches, so 
I was confident he could try a few things 
out without making things worse. The 
guy from the service agency is an en-
cyclopaedia of knowledge and he gave 

me three items to look at. I passed this 
on to my driver and waited for him to 
call back.

The call came and it was bad news. 
The truck still wouldn’t start, so now I 
had to call the manufacturer’s break-
down service and let them do their 
thing. After speaking to the lady there, 
it was recommended that I use the on-
site repair facility at the truck stop. My 
man was at the Flying J in South Beloit, 
Ill. I passed this on to Paul, my driver, 
and he wandered over. He walked back 
to the truck accompanied by a techni-
cian who spent about an hour rolling 
around under the truck trying to get it 
going. Unfortunately he could not. 

The next call I got was from the 
lady at the truck stop repair shop. She 
had phoned around to get me the best 
price for a tow into their shop, but I was 
alarmed to find out it would cost me 
US$575, which at the current exchange 
rate feels like about $600,000 Canadian! 

She recommended that I use the tow 
truck to drag the truck to the local deal-
er as the tow price is a flat rate for a call-
out and a tow within a certain distance. 
The dealer was only 15 miles down the 
road, so it would work out cheaper as 
they could fix it on-site. She also told me 
there would be no charge for the assis-
tance they had given me so far, which 
was very nice of them. I told Paul to go 
to the store and buy her a box of choco-
lates and grab a case of fizzy adult bever-
ages for the guys who had looked at my 
truck to thank them for being so helpful.

By this time, I had phoned the man-
ufacturer’s breakdown service again 
and within a couple of minutes the local 
dealer called me. He was sending a tow 
company to either start the truck or tow 
it into their shop. Fifteen minutes later, 
my driver called to say that the $600,000 
tow truck had arrived. A minute later, he 
called back to tell me that the tow truck 
operator had crawled underneath and 
had, with the help of a six-inch piece of 
wire, managed to get my truck running! 

Now I could get back to sorting my 
own problem. I was losing power from 
my batteries; sometimes the low-voltage 
alarm would trigger soon after shutting 
off the truck, at other times it would run 
the bunk heater all night and everything 
would be fine the next morning. 

When I picked up the truck in De-
cember, the batteries were shot, so I re-
placed them all and the dealer picked 
up the bill. The previous week, I had put 
the truck in the shop at my carrier to try 
to figure out what was going on. They 
found a battery that was completely dead 
and I had replaced that, but the problem 
persisted. I was starting to think some-
thing goofy was going on and I had a 
drain somewhere that had caused the 
original batteries to fail. 

During the night, the alarm had gone 
off and I jumped out of bed and fired up 
the engine, but the volt meter was go-
ing crazy, jumping from 12.2 volts to 
14.9 volts and I was concerned that it 
may lead to further problems if it start-
ed overloading any of the sensors. The 
consensus was that it was either a bad 
ground or the isolator switch on top of 
the battery box was failing. I found all 
the grounds and piggybacked them with 
my booster cables. It didn’t help, so it was 
looking as though it was the isolator or 
some form of witchcraft.

In the meantime, Paul called. He was 
ready to get rolling again. The shop had 
checked and cleaned the starter sole-
noid and relay terminals and everything 
was good. The bill came to US$188, so I 
couldn’t complain about that. 

After becoming claustrophobic un-
der my truck, I decided on three things: 
I needed to lose weight, get some blocks 
to drive up on if I need to get under my 
truck and leave my truck’s problem to 
the professionals. The third option was 
the most successful so far. I called into 
the manufacturer’s facility on the way 
home and they ran a check on every sin-
gle electrical circuit on my truck.

Everything was 100%, so they fitted 
a new isolator switch and it solved my 
problem. 

The only downside was that it cost 
over $500 to fix. Electronics! 

A fourth generation trucker and truck-
ing journalist, Mark Lee uses his 25 years 
of transcontinental trucking in Europe, 
Asia, North Africa and now North Amer-
ica to provide an alternative view of life 
on the road.

Fighting the
electrical gremlins
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Let TransX help drive your success!
Visit drivetransx.ca or call 1-877-787-2679 for more information

Join one of Canada’s premier 
transportation companies 
today and get the pay and 
miles you deserve!

Your life  
Your lane
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•  Fortune 500 customers, 
lots of miles

•  USA currency premium

EXCITING  
OPPORTUNITIES

FOR

COMPANY 
DRIVERS

•  Regular lanes available

•  24 hour operations support

•  Assigned Peterbilts

Mark Lee

You say tomato 
I say tomahto
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Westcan buys Wheeler Transport
EDMONTON, Alta. – Westcan Bulk Transport announced recently that it has com-
pleted the acquisition of Coquitlam, B.C. company Wheeler Transport.

Wheeler specializes in the transportation of fuel and asphalt, and was in busi-
ness for over six decades.

Westcan said the purchase was part of the company’s long-term growth strat-
egy to expand into new markets, grow its customer base and add value to its 
current customers.

Westcan will add more than 60 employees to its roster, including 49 profes-
sional drivers, two owner-operators, five shop staff and 11 office staff.

Headquartered in Edmonton, Alta., Westcan is one of the largest niche bulk 
commodity haulers in Western Canada, servicing all of Alberta, B.C., Saskatch-
ewan, Ontario and the Western Arctic. 

FLEET NEWS

GREEN BAY, Wisc. – A study involv-
ing Schneider’s sleep apnea screen-
ing and treatment program has found 
it is delivering significant health and 
safety benefits for drivers. 

Schneider began screening drivers 
for obstructive sleep apnea (OSA) in 
2006, and claims to be the first large-
scale employer to do so. It also moni-
tored OSA treatment adherence as part 
of its program.

A study led by the University of 
Minnesota, Morris, with contribu-
tions from the Harvard T.H. Chan 
School of Public Health and the Vir-
ginia Tech Transportation Institute, 
has found that the program is hav-
ing a dramatic and positive effect on 
road safety.

Its findings were just accepted for 
publication in the medical journal 
Sleep. The study involved more than 
1,600 Schneider drivers with OSA and 
an equal number of control drivers 
with comparable job experience and 
tenure. OSA patients were grouped by 
treatment adherence and objectively 
monitored.

Drivers received auto-adjusting 
positive airway pressure (APAP) 
treatment through a machine that 
could be used at home and in the 
truck sleeper berth. 

The study found that the risk of 
serious, preventable crashes was 
five times higher among truck driv-
ers with OSA who did not adhere to 
Schneider’s sleep apnea treatment 
program, versus matched controls. 

The crash rate of drivers with OSA 
who followed Schneider’s treatment 
program was statistically similar to 
the control drivers without OSA.

“If we look at 1,000 truck drivers 
each working for a year, the driv-
ers with obstructive sleep apnea left 
untreated would have 70 prevent-
able truck crashes, compared to 14 
crashes experienced by both a control 
group and by drivers with sleep ap-
nea who adhered to treatment,” said 
Stephen Burks, lead author of the re-
search article and professor of eco-
nomics and management at the Uni-
versity of Minnesota, Morris.

Schneider currently requires all 
new drivers to be screened for sleep 
apnea and works with drivers to be 
tested at clinics across North Amer-
ica. The cost of treatment for drivers 
with sleep apnea is covered through 
the company’s health insurance  
program.  

Schneider study finds drivers 
with untreated OSA five times 
more likely to crash

Drivers with sleep apnea who don’t 
use APAP treatment are more likely 
to crash.

Our Employees and Contractors are our best asset. We would like to take this opportunity to 
congratulate our staff on receiving Safe Driving and Health and Safety Awards.

In honour of North American Occupational Health and Safety Week, we would like to extend a 
Thank You to our Employees and Contractors for making safety the number one priority.

It is the policy of Siemens Transportation Group Inc. to perform work in the safest manner  
possible. As a company, we strive to raise health and safety awareness by educating our 
Employees and Contractors through our top quality health and safety program. 

thank you to those who make the miles count
Siemens Transportation Group Inc. 

COMPANY DRIVERS 
(Local, Long Haul and Cross Border Runs)

OWNER-OPERATORS 
(Long Haul and Cross Border Runs)

slh.caslhrecruiting@slh.ca    1.855.564.8029

OPPORTUNITIES
AVAILABLE

SINGLES and TEAMS
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Medium-duty truck buyers have many options to choose from. Select a truck 
with the right size, powertrain and driver amenities.

The use of telematics has exploded among Class 8 truck fleets, but does 
it also have a role to play within medium-duty fleets? A panel discussion 
at the Green Truck Summit in Indianapolis, Ind. this spring examined 
telematics and its potential in work truck fleets.

Brian Johnson, fleet maintenance manager for Alabama Power Compa-
ny, said there are two types of goals a company should have when utilizing 
telematics: people management and fleet management.

He then said there were two parameters a company must look at when us-
ing telematics – driver behaviour and vehicle health.

“From a fleet maintenance perspective,” Johnson said of vehicle health, 
“this is the data we’re looking for.”

But driver behaviour is closely linked to vehicle health, and this is where 
the idea of telematics can get a bit sticky for some.

In addition to standard GPS data, such as location and direction, the pa-
rameters of driver behaviour through the use of telematics can determine 
real-time, accurate information on whether an employee is speeding, accel-
erating rapidly, abrasively braking, running the engine at high rpm, or idling 
unnecessarily.

All these behaviours lead to higher fuel and maintenance costs, affecting a 
business’ bottom line and having a negative impact on the environment – but 
through a proper training program, can be avoided. Johnson said telematics 
can also help a company manage its fleet with insight into unit utilization, 
duty cycles and maintenance intervals, and better allow managers to imple-
ment a calendar-based maintenance philosophy.

Greg Treinen, sales and marketing manager of telematics for Detroit Con-
nect, Daimler Trucks North America, said the main focus for him when it 
comes to telematics is the information coming off the trucks.

Since 2011, Daimler Trucks has offered three products using telematics 
hardware by Zonar, including the Zonar Ground Traffic Control and the Zonar 
2020 Mobile Communications tablet.

They also offer the Detroit Connect Virtual Technician to remotely monitor 
fault codes and advise operators on the best course of action.

“It’s giving you that fleet health performance,” Treinen said, adding Virtual 
Technician prevents wasted, superfluous shop visits.

Reducing idle time is currently one of the largest fuel-savings features of 
telematics. Johnson went so far as to say his company would remotely shut 
down a truck when they discover it has been immobile and idling for too long.

As for the privacy issue, Tim Taylor, chief client success officer with Telogis, 
a cloud-based connected intelligence software company, said that telemat-
ics cuts out the ‘he said/she said’ factor, and “holds people accountable for 
the job that they are paid to do, and do properly.”

Taylor said Telogis’ telematics products have not only resulted in less idle 
time, better driving habits and shorter routes for truckers, but they have also 
ventured into the world of ‘gamification’, which pits drivers against each oth-
er in a friendly competition to see who can rack up the highest score, some-
thing Taylor said they enjoy.

Welcome to the big bad world of technology. 

Medium trucks. 
BIG decisions. 
Six important considerations 
for medium-duty truck buyers. 
Medium-duty truck operators are a  
diverse lot. Many are not primarily 
truck people, but small business oper-
ators who need a truck as a work tool. 
Whatever the application, there is no 
shortage of options in the medium-duty  
segment.

Here are six things to consider when 
choosing a medium-duty truck:

Leasing increasing
More medium-duty truck buyers are 
now leasing their vehicles, for a vari-
ety of reasons. In fact, for Hino, 2015 
represented the first year the leasing 
market overtook general freight as its 
top segment. About 36% of Hino trucks 
sold were into the leasing segment, with 
general freight falling to about 33%, ac-
cording to Eric Smith, vice-president of 
sales with Hino Motors Canada.

“We’re seeing growing acceptance to-
wards full-maintenance leases, where 
it’s very convenient for customers to 
not have to worry about their vehicle,” 
Smith said. “Everything is taken care of 
for them, they just have to supply fuel 
and a driver and it’s a real convenience.”

Robert Ricciuti, sales manager at Isu-
zu dealer Durham Truck & Equipment 
in Ajax, Ont., said leasing is also attrac-
tive to small business owner who may 
not have the capital to fund new vehicle 
purchases. 

“Some small companies would just 
rather make a payment as opposed to 
purchasing them outright,” Ricciuti 
said. 

Leasing, according to Mark Carlson, 
account manager with International 
dealer Maxim Truck and Trailer in Win-
nipeg, Man., added that leasing trucks 
allows customers to focus on their core 
business, which in the medium-duty 
segment often isn’t trucking.

“Leasing is becoming more popu-
lar as companies want to do what they 
do best and want the truck OEM to do 
what they claim to do best,” Carlson 
said. “They know their business and we 
know trucks. Also, full-service leasing 
is becoming more popular as compa-
nies want fixed costs on the transpor-
tation and maintenance part of their 
operations.”

Spec’ the right truck
Whether leasing or buying, medium-
duty truck operators need to choose the 
right truck – and right-sized truck – for 
their application.

“They have to have a vehicle that’s 
sized right for their requirement and 
configured properly to meet their needs 
and to be efficient,” said Smith. “You 
don’t need a truck that’s oversized, and 
an undersized truck is not going to ful-

fill their needs.”
Choosing the wrong truck for the ap-

plications is one of the most common 
mistakes medium-duty truck operators 
make, according to Maxim’s Carlson.

“Not understanding the application 
and/or upfit,” he said, as he rhymed off 
common spec’ing mistakes. “Chassis 
misapplied as far as on- and off-road 
applications. Underspec’ing the truck. 
Overspec’ing the truck. Buying vehicles 
under 26,000 lbs. Spec’ing air brakes 
and then realizing the driver does not 
have the proper endorsement.”

Fuel for thought
Medium-duty trucks can be had with 
a variety of fuel sources, including die-
sel, gasoline and even alternative fuels 
such as natural gas. Consider which one 
will provide the simplicity and cost of 
operation that best serves your needs.

“One of the biggest questions to 
ask yourself right off the bat is, do you 
need a diesel truck or do you need a 
gas truck?” asked Ricciuti, noting Isu-
zu sells both. He said diesel-powered 
trucks require expensive and heavy af-
tertreatment systems.

But Carlson said the in-line six die-
sel engine is still king among medium-
duty buyers.

Cabover or conventional?
The cab design is another consider-
ation, especially when operating in 
urban areas. Cabovers are popular in 
regions such as Quebec, but the con-
ventional cab is the more popular 
choice further west, said Hino’s Smith.

Cabovers afford excellent maneuver-
ability and the ability to park in tight 
spaces. But Smith said Hino is experi-
encing greater growth among its con-
ventional truck line. 

“Our medium-duty truck (conven-
tional) sales in 2015 were up 28%,” he 
said. “Our cabover engine sales were 
also up, but not quite at the same pace. 
We have seen tremendous growth in 
Ontario and B.C. with our MDT line.”

Consider the driver
At the end of the day, you want a 

truck the driver is comfortable in and 
happy to operate.

 Good ergonomics should be a prior-
ity. Automatic transmissions, air sus-
pensions, air-conditioned cabs and 
tilt/telescoping steering wheels are 
a few spec’s that contribute to driver 
comfort.

“Customers want the truck to be driv-
er-friendly,” said Carlson. He also said 
hydraulic brakes are preferred so the 
average Class 5-licensed driver can  
operate the truck without an air brake 

endorsement. 
“It has to have a comfortable cab; 

something that is going to win over the 
appeal of the drivers,” said Smith. 

How’s the support?
Choose a truck that is supported by a 
reputable dealer with convenient ser-

vice locations, sales reps advise. 
“Having service locations where the 

customers want them is really critical,” 
Smith said.

Ricciuti suggested also asking about 
and comparing warranties. Is road-
side service included? How about oil  
changes for the first couple years? 

What about telematics for MD fleets?
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Edmonton
Henry Schmidt - 780-918-9978
Tom Procinsky - 780-446-8810

Calgary
Dave Hull - 403-801-5642

Manitoba
Dave Hull - 403-801-5642

British Columbia
Tom Taylor - 604-805-0648

Saskatchewan
Ron Gurski - 306-230-6688

• Full Service Repair Facility
• 24/7 Mobile Repair Service
• CVIPs (Trucks & Trailers)
• Large Parts Inventory
• Fleet Maintenance

NEW 
2017 HYUNDAI REEFERS

AND DRY VANS
-116401

TOLL FREE: 1-800-661-5960 
Visit us at www.kingpintrailers.ca

Sales, Service 
& Parts

15210 Yellowhead Trail, 
Edmonton, Alberta T5V 1A1

(780) 447-1970

NEW
2017 REITNOUER 

ALUMINUM DECKS
VARIOUS MODELS 

IN STOCK.
-116402

Your #1 Choice for Flexible
Financing Options

Choose the vehicle that’s 
right for Your Business and
let Riordan customize a 
Lease to Own Program

• Trucks
• Trailers

• Equipment
• New or Used

RIORDAN LEASING INC
1-800-572-0562 or (519) 579-8193

1158 King St. E., Kitchener, ON N2G 2N4

RIORDAN LEASING INC
1-800-572-0562 or (519) 579-8193

1158 King St. E., Kitchener, ON N2G 2N4
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Getting a new job
is life-af�rming! 
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ALL OUR RETAIL TRUCKS GO THROUGH OUR SERVICE SHOP WITH OUR USED VEHICLE MAINTENANCE APPRAISAL PROGRAM AND A COMPLETE 
SAFETY, WITH ALL WORK DONE. TRUCKS ARE TURN KEY ROAD READY. CONTACT ANY OF OUR BRANCHES FOR MORE DETAILS TODAY!

WWW.CUSTOMTRUCK.CA

2016 KENWORTH T880 DAYCAB TRACTOR
PACCAR ENGINE; MX13, 485 HORSEPOWER, 13 SPD
TRANSMISSION; 12K/40K AXLE(S), AG400L SUSPENSION;
195" WHEELBASE. -99163 SER.#GJ979912

2016 KENWORTH T370 CRANE TRUCK
PACCAR ENG; PX7, 300 HP, AUTOMATIC TRANS; 12K/22K
AXLE(S), HAS210L SUSP; 153" WHEELBASE, STELLAR
CRANE -101130 SER.#982785

2016 KENWORTH T370 DUMP TRUCK
PACCAR ENG; PX9, 350 HP, AUTOMATIC TRANS; 16K/40K
AXLE(S), HAS402 SUSP; 195" WHEELBASE -98417
SER.#978328

2017 KENWORTH T680 HIGHWAY TRACTOR
76" ACAD SLEEPER, MX13, 455 HORSEPOWER, 13 SPD
TRANSMISSION; 12.5K/40K AXLE(S), 3.55 RATIO,
AG400L SUSPENSION; 232" WHEELBASE, WHITE IN
COLOR. -116222 SER.#HJ984994

2016 KENWORTH T880 MIXER TRUCK
PACCAR ENG; MX13, 455 HP, AUTOMATIC TRANS;
20K/69K AXLE(S), PRIMAAX SUSP; 244" WHEELBASE,
NEW SCHWING 10.5 YARD MIXER. -96832 SER.#978256

2016 KENWORTH W900B LOGGING TRUCK
38" SLEEPER, CUMMINS ENG; ISX15, 550 HP, 18 SPD
TRANS; 13.2K/46K AXLE(S), NEWAY ADZ246 SUSP; 244"
WHEELBASE, BLACK IN COLOR. - 98118 SER.#979929

2016 KENWORTH W900L HEAVY-HAUL TRACTOR
72 ACAD SLEEPER, CUMMINS ENGINE; ISX15, 550 HORSE-
POWER, 18 SPD TRANSMISSION; 13.2K/46K AXLE(S), 4.10
RATIO, AG460 SUSPENSION; 244" WHEELBASE, ASH ROSE
IN COLOR. -116223 SER.#GJ979988

2015 KENWORTH C500 CRANE TRUCK
42" MOD SLEEPER, CUMMINS ENGINE; ISX, 550 HP, 18 SPD
TRANSMISSION; 315" WHEELBASE, MANITEX CRANE, TWIN
FRONT AXLE, TRI REAR AXLE. 973998. ACTUAL TRUCK
MAY DIFFER SLIGHTLY FROM PHOTO. --91878 SER.#973998

2005 WESTERN STAR 4900 HEAVY-HAUL DAYCAB
DETROIT ENG; DDEC15, 515 HP, 18 SPD TRANS; 14.6K/46K
AXLE(S), 4.10 RATIO, 210" WHEELBASE, YELLOW IN
COLOR, 1,099,300 KMS. -112052 SER.#5PN748869

2013 PETERBILT 388 HIGHWAY TRACTOR
63" ULTRA SLEEPER, PACCAR ENG; MX13, 455 HP, 18 SPD
TRANS; 12000 FA AXLE(S), PB LOW AIR LEAF SUSP; 244"
WHEELBASE, 771,946 KMS -101667 SER.#143893

2012 WESTERN STAR 4900FA HEAVY-HAUL DAYCAB
DETROIT ENG; DDEC15, 18 SPD TRANS; 530 HP, 12K/46K
AXLE(S), AIRLINER SUSP; 210" WHEELBASE, MULTIPLE
UNITS TO CHOOSE FROM, ALL WITH SIMILAR SPEC'S. LOW
KMS. FOR THE YEAR. -99779 SER.#BE9877

2013 KENWORTH W900B HEAVY-HAUL TRACTOR
72" ACFT SLEEPER, CUMMINS ENGINE; ISX15, 550 HP, 18
SPD TRANSMISSION; 13.2K/46K AXLE(S), 4.10 RATIO,
AG460 SUSPENSION; 244" WHEELBASE,  RECENT
TRADE-IN, HEAVY SPEC. WITH 72" SLEEPER 741,000
KMS. -115753 SER.#DJ961833

2014 KENWORTH T680 HIGHWAY TRACTOR
76" ACAD SLEEPER, PACCAR ENGINE; MX13, 18 SPD
TRANSMISSION; 500 HORSEPOWER, 13.2K/SUPER 40K
AXLE(S), AG460 SUSPENSION; 54" WHEELBASE, WHITE IN
COLOR, 480,000 KMS. -101626 SER.#EJ967570

2012 KENWORTH T660 HIGHWAY TRACTOR
72” ACAD SLEEPER, PACCAR ENGINE; MX13, 485 HORSE-
POWER, 18 SPD TRANSMISSION; 13200/SUPER 40000
AXLE(S), 4.10 RATIO, AG460 SUSPENSION; 228" WHEEL-
BASE, WHITE IN COLOR, RECENT OFF-LEASE. 888,590 KMS.
-114898 SER.#CJ952512

2006 FREIGHTLINER M2 CAB & CHASSIS
CATERPILLAR ENGINE; C7, 300 HORSEPOWER, 9 SPD
TRANSMISSION; 14.6K/40K AXLE(S), 3.58 RATIO, AIR
LINER SUSPENSION; 252" WHEELBASE, WHITE IN
COLOR, 368,500 KMS. -116202 SER.#6HW99944

2011 KENWORTH T700 HIGHWAY TRACTOR
75 ACAD SLEEPER, CUMMINS ENGINE; ISX15, 450
HORSEPOWER, 13 SPD TRANSMISSION; 13.2K/40K
AXLE(S), 3.55 RATIO, AG400L SUSPENSION; 226" WHEEL-
BASE, BLUE IN COLOR, FLEET MAINTAINED HIGHWAY
TRUCK. VERY NICE CONDITION. BOOK A TEST DRIVE
TODAY. 956,640 KMS. -115417 SER.#BJ947638

BRANDON
1240 Highland Ave.
1-888-979-5692

Dennis Wastle - New/Used Sales
Cory Nakonechny - New/Used Trailers &

Used Truck Sales
Todd Border - Bus. Mgr.

ESTEVAN
89 Escana St.

1-866-332-2121
TRUCK PARTS 

& SERVICE CENTER

WINNIPEG
357 Oak Point Hwy
1-888-979-0957

Jim Bednar, Andy Willerton,
Richard Prokopich - Truck Sales 
Bryan Johnson – Trailer & Used

Truck Sales
Todd Border – Bus. Mgr.

REGINA
520 Park Street

1-888-979-0394
Bob Wirtz, Lenny Janz, 

Erin Found - Sales
Gordon Wood - Bus. Mgr.

SASKATOON
2410 Northridge Drive
1-888-979-2615
Chad Kemp, Guy Tatlow, 
Vince Boechler - Sales

Gordon Wood - Bus. Mgr.

SWIFT CURRENT
175 Industrial Dr.

1-888-297-8191
Erin Found - Sales 

Gordon Wood - Bus. Mgr.

Quality Pre-Owned Trucks

NEW TRUCK SALES EVENT!
UP TO $10,000 IN PRICING INCENTIVES! 

ON SELECT IN-STOCK TRUCKS!
A FEW EXAMPLES OF CURRENT STOCK

New and Used Trailers

NEW DOEPKER 45’ PICKER TRAILERS IN STOCK
2 STROBE LIGHTS ON BACK, LIVE ROLL, DECK 2 X 6 T&G
FIR, 13 - 3 BAR WINCHES. -91863 SER.#1031647 & 031648

2016 DOEPKER
45' ALUMINUM 2 HOPPER TRI-AXLE GRAIN TRAILER.  -
111790 SER.#AL19906

(2) DOEPKER ALL ALUMINUM LEGACY 
SUPER B GRAIN BULKERS

LIGHTEST TRAILERS OF THEIR KIND IN THE MARKET. HIGH-
EST VOLUME CAPACITY. MANY OPTIONS AND COLORS ARE
AVAILABLE. CALL FOR MORE INFORMATION. FINANCING IS
AVAILABLE O.A.C. -101607 SER.#AL20029

NEW 2015  IMPACT TANDEM END DUMP
ALUM WHEELS, ELECTRIC TARP, 1/2 ROUND MINIMIZER
FENDERS, MANY MORE OPTIONS, CALL FOR DETAILS,
TRAILER IN BRANDON MB. -93280 SER.#SG18035

Kenworth Dealer Serving the Canadian Prairies & Beyond

�� �� � �� �
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TOOL BOXES FENDERS FLOOR MATS TIRE MASK
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 Times change. So should you.

Minimizer Poly Fenders. Guaranteed for life.
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FIND A LOCAL DISTRIBUTOR AT MINIMIZER.COM OR CALL 800.248.3855 
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FIND A LOCAL DISTRIBUTOR AT MINIMIZER.COM OR CALL 800.248.3855
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• Curtainsider Trailer Packages • Truck Bodies • Replacement Curtains
Design and Build 

of Specialized 
Curtainsider 
Trailers and 

Bodies

www.curtainsider.ca

Jim Kranendonk, President jim@curtainsider.ca 519-753-8686

Visit Us at 

Booth #672

�� �� � �� �

Technical information www.airtab.com
To purchase 970-663-9075 or www.buyairtab.com

Using Airtabs™ will add stability 
to your tractor and/or trailer…

... improve tractor 
and trailer handling 
in crosswinds 
and improve your 
mirror visibility 
in wet conditions.

� � � � � �

�� �� � �� �

Follow us

Looking to buy 
a truck or

trailer online?

LOOK NO 
FURTHER 

Canada’s Largest
On-Line Source
for Heavy Trucks
and Trailers!

info@truckandtrailer.ca
www.truckandtrailer.ca

)
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Selling some iron? 
You’ve got options! &
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wwwwww..ffrreeiigghhttlliinneerr..mmbb..ccaa “Since 1991”

Flexible
Down Payment

Program

Excellent
Selection
50 Units
Left!

Limited Time Offer, 
Dealer Payment Top-Up 

Up to $3,500
Added To Your Down Payment

In Stock Trucks Only ... Call for Details

2016 Cascadia
As Low As $2,750/month O.A.C.

Call For Details!

Additional Discounts 
Up to $4,000
on In Stock Units

QUALITY RECONDITIONED TRUCKS

We Want Your Trade

NEED GREAT USED TRUCKS FOR YOUR CONTRACT? ... WITH FLEXIBLE PAYMENT TERMS? .... PLEASE CALL TODAY!!

2005 FREIGHTLINER
CLASSIC HIGHWAY

TRACTOR
70" TALL  SLEEPER, CATERPILLAR 
ENGINE; 18 SPD TRANSMISSION;

12/40 AXLE(S). -116230

2005 INTERNATIONAL
9400 HIGHWAY TRACTOR
70" SLEEPER, CUMMINS ENGINE; ISX, 

13 SPD TRANSMISSION; 12/40 AXLE(S). -
116231

2006 INTERNATIONAL
9200 HIGHWAY TRACTOR
51" SLEEPER, CUMMINS ENGINE; ISX, 
500 HORSEPOWER, 12/46 AXLE(S), 

2 UNITS AVAILABLE. -116229

2016 
NEU-STAR TRIDEM AXLE

STEEL END DUMP
IN STOCK ... INSTANT DELIVERY 

... LEASE PROGRAMS AVAILABLE! -98493

Winnipeg
/Head Office

888-584-9129
2058 Logan Avenue, 

Winnipeg MB R2R 0H9

Brandon
888-617-3209

1731 Middleton Avenue, 
Brandon MB R7C 1A7

• Sales • Service •Parts 

All Locations

1-877-627-0560

IN STOCK!

Winnipeg East
204-661-3000

380 Transport Road., 
Winnipeg, MB., R2C 2Z2

2013 WESTERN STAR
4964 HIGHWAY 

TRACTOR
68" SLEEPER, DD15 ENGINE; 

13 SPD TRANSMISSION; 12/40
AXLE(S) -115216

2013 FREIGHTLINER CASCDNIA  HIGHWAY TRACTOR
72" SLEEPER, DD13 ULTRA SHIFT,

OWN ME FROM ONLY $1435/MONTH OAC -102554

2012 FREIGHTLINER
CASCADIA 

HIGHWAY TRACTOR
DD 15, 13 SPD TRANS; 
13-40000 72 RR. -113597

�� �� � �� �
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MACK TRUCKS ARE BORN READY
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Mack Sales & Service 
of Nanaimo Ltd.
2213 McCullough Rd.
Nanaimo B.C. V9S 4M7

Toll Free 1-866-758-0185  
Contact: Brian Burgoyne cell 250-616-1233 

or Richard Mayer cell 250-616-1241

Victoria Branch Office
6792 Kirkpatrick Cres.

Saanichton B.C. V8M 1Z9

Ph: 778-426-0185  
Contact: Dan Sarauer 

cell 778-677-0185 

2017 MACK CXU613  56” 
FLAT-TOP SLEEPER

MP8-505HP , MACK 12 SPEED M-DRIVE,
MERITOR 46,000 REARS, DOUBLE LOCK-
ERS, ALCOA HP10 DURABRIGHT
WHEELS, 218” WHEELBASE, ALL POWER
GROUPS, BLUETOOTH, SIRIUS RADIO,
FULL CHASSIS FAIRINGS, CALL FOR DE-
TAILS! -116395

2016  MACK CHU613
RAWHIDE WITH 70”  
MID-RISE SLEEPER

MP8-505HP , MACK 12 SPEED M-
DRIVE, MERITOR 46,000 REARS,
DOUBLE LOCKERS, ALCOA HP10
DURABRIGHT WHEELS, 243” WHEEL-
BASE, ALL POWER GROUPS, BLUE-
TOOTH, SIRIUS RADIO, CALL FOR
DETAILS! OLD INVENTORY OLD EX-
CHANGE BEST YET….. OLD PRICING.
-116396

2106 MACK GU814 TRI-DRIVE
CAB / CHASSIS

MP8-505HP, FULLER RTLO18918B, 20,000
FRONT AXLE, MERITOR REARS, TRIPLE
LOCKERS, 69,000 PRIMAX AIR-RIDE, SIN-
GLE HD FRAME RAILS, DELUXE CAB INTE-
RIOR, 260” WHEELBASE. -116397

2016 MACK 
CXU613 PINNACLE 

HEAVY-HAUL TRACTOR
70" DELUXE MIDRISE SLEEPER, MP8 - 505C+
/ 1850 FT LBS., 12 SPD. M-DRIVE TRANS;
46,000 MERITOR REARS AXLE(S), DOUBLE
LOCKERS, ALL POWER GROUPS, BLUETOOTH,
SIRIUS, FRIDGE, IN STOCK AT A PRICE THAT
CAN'T BE DUPLICATED! -98663

2015 MACK CXU613  
DAYCAB TRACTOR

MP8, 415 HORSEPOWER, 40,000
LBS REARS & 12,000 FRONT
AXLE(S), DELUXE CAB, 180" WHEEL-
BASE, ALL POWER GROUPS. -92557

2015 MACK CHU613 STRAIGHT TRUCK W/VAN
MP8-415C ENG., 3.55  RATIO, 296" WHEELBASE, 

EMPIRE STEAM & PRESSURE
STK:014078 -101670

2013 CHU613 TC406 16000L TANK
MP8-505C ENG., 18 SP, 3.91 RATIO,255" WHEELBASE,

TC406 ALUMINUM 16000L TANK
STK: 005829 -101669

2015 CHU613 HD 16' GRAVEL & PUP
MP8-445C ENG., 3.91 RATIO, 

219" W/B, NEUSTAR GRAVEL BOX, 
STK:014165 -115246

2016 CHU614 70" HD MDRIVE 
MP8-505C+ ENG., 3.73 RATIO, 289" W/B,HOLLAND

FIFTH WHEEL, MIDRISE SLEEPER BOX
STK:016284 -115247

2016 GU714 TRIDEM MIXER
MP7-405M ENG., 6SP TRANS, 4.30 RATIO

237" WHEELBASE,
STK:015641 -101672

2016 CHU613 TANDEM GRAIN
MP8-415C ENG., 3.90 RATIO, 249" WHEELBASE,

NEUSTAR GRAIN BOX
STK: 016439 -101692
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2015 MACK COMBO VAC VACUUM TRUCK
MP8, 505 HP, 18 SPD TRANS; 3200 GAL. DEBRIS,
1000 GAL. WATER, 1,000,000 BTU BURNER, 1600

CFM NVE BLOWER. STK: 012978 -101712

2016 MACK CXU613
70" MR,  MP8-505C+ ENG; 18 SPD TRANS; 

3.79 RATIO, 221" WHEELBASE, HOLLAND FIFTH
WHEEL, STK# 015818 -112411
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  E BORN READY

www.mackmanitoba.com   * PLUS LICENSE, REGISTRATION AND TAXES

“MACK PRIDE”
SINCE 1958

Winnipeg
385 Eagle Drive, Grp 200 R7C 1A9

Phone: 204-772-0316

Brandon
1874 1st Street Nor th, R7C-1A9

Phone: 204-727-2549

MACKMACK
SALES & SERVICE OF MANITOBA LTD.SALES & SERVICE OF MANITOBA LTD.

IN STOCK INVENTORY

2016 MACK CHU613 HIGHWAY TRACTOR
70" MR SLEEPER, MACK ENG; MP8, 18 SPD TRANS; 505 HP, 12/40 AXLE(S),
MAXLITE SUSP; 243" WHEELBASE, WHITE IN COLOR, INTERIOR: GRAND
TOURING PACKAGE, 22.5 TIRES. -102521 STK#25063

2016 MACK CXU613 STRAIGHT TRUCK (CAB AND CHASSIS)
MACK ENG; MP8, 6 SPD TRANS; 445 HP, 14.6/40 AXLE(S), 4.11 RATIO, AL461 SUSP;
203" WHEELBASE, WHITE IN COLOR, SPEC'D FOR 15-16' BOX OR DECK. -111803

STK#53628

2011 MACK CXU613 HIGHWAY TRACTOR
70" HR SLEEPER, MACK ENG; MP8, 13 SPD TRANS; 485 HP, 12/40 AXLE(S),
3.58 RATIO, AIR RIDE  SUSP; 229" WHEELBASE, WHITE IN COLOR. -111805

STK#13029 $54,000

2016 MACK CXU613 DAYCAB TRACTOR
MACK ENG; MP8, 18 SPD TRANS; 445 HP, 12/40 AXLE(S), 3.55 RATIO, AL461
SUSP; 203" WHEELBASE, WHITE IN COLOR. -111797 STK#77867

2016 MACK CXU613 DAYCAB TRACTOR
MACK ENG; MP8, 18 SPD TRANS; 445 HP, 12/40 AXLE(S), MAXLITE SUSP; 197"
WHEELBASE, WHITE IN COLOR. -102525 STK#77868

2016 MACK CXU613 DAYCAB TRACTOR
MACK ENG; MP8, 13 SPD TRANS; 405E HP, 12/40 AXLE(S), MAXLITE SUSP; 197"
WHEELBASE, WHITE IN COLOR. -102532 STK#77870

2013 MACK CXU613 HIGHWAY TRACTOR
70" MR SLEEPER, MACK ENG; MP8, 13 SPD TRANS; 505 HP,
12/40 AXLE(S), AL461 SUSP; 233" WHEELBASE, BLUE IN
COLOR, PLATINUM WARRANTY REMAINING ON UNIT, APU
INCLUDED 704 KMS. -111804 STK#15008

$79,000

2017 MACK CXU613 HIGHWAY TRACTOR
70" HR SLEEPER, MACK ENGINE; MP8, 445 HORSEPOWER, 12 SPD TRANS-
MISSION; FA: MERITOR 12,500 RA:40,000  AXLE(S), 3.36 RATIO, MAXLITE
SUSPENSION; 227" WHEELBASE, PEARL BLUE IN COLOR, GRAND TOURING
INTERIOR. -116354 STK#77923

2017 MACK CXU613 HIGHWAY TRACTOR
60" MR SLEEPER, MACK ENGINE; MP8, 505 HORSEPOWER, 12 SPD TRANS-
MISSION; 12/40 AXLE(S), 3.58 RATIO, MAXLITE SUSPENSION; 227" WHEEL-
BASE, RED IN COLOR, STK#76615. -116355

PRICE 
REDUCED

1-800-561-13181-800-561-1318

    
  

  
   

    
     

    

  
  

   

   
   

  

     
 

     
    

   
    
   

     
 

   
    
 

     
   
   

   
    
    
    
    

   
  

   
    

    
      
   

  
  

 
      

       
    

    
       

   

    
 

   
    

    
    

     
       

   
 

    
      

   
 

      
    

     
 

     
     
    

 

   
     

 
 

   
     

  
  

EDMONTON: 18110 – 118 Avenue, T5S 2G2
GRANDE PRAIRIE: 11401-96 Avenue, T8V 5M3
RED DEER: 262 Burnt Park Drive, T4S 2L4

TOLL-FREE (855) 866-0841

FOR MORE INVENTORY GO TO:
WWW.NORTRUX.COM

2015 MACK Model 
Year Blowout!

2015 MACK Model 
Year Blowout!

2015 MACK GU713 
TANK TRUCK

DAY CAB, MP8-505C HP, FRONT
AXLE: 18.0 REAR AXLE: 46 AXLE(S),
275" WHEELBASE, WHITE IN COLOR,
JASPER TANK 16,500+/- LITRES
(100661), STK#35365.  -94034

2015 MACK CXU613 
HIGHWAY TRACTOR

70” MR SLEEPER, MP8-505C+, 18-SP FULLER,
FRONT AXLE: 14.6 REAR AXLE: S440 AXLE(S),
231" WHEELBASE, SILVER IN COLOR,
STK#35345. -94046

2015 MACK CXU613 
HIGHWAY TRACTOR

48” FT SLEEPER, MP8-505C+, 18-SP
FULLER, FRONT AXLE: 13.2 REAR AXLE:
S440 AXLE(S), 209" WHEELBASE, RED IN
COLOR, STK#35341. -93506

2015 MACK CXU614 
HIGHWAY TRACTOR

56” FT SLEEPER, MP8-505C+, 18-SP MACK,
FRONT AXLE: 14.6 TRI-DRIVE, 265" WHEEL-
BASE, BLACK IN COLOR, STK#35285 -93509

2015 MACK CHU613 
HIGHWAY TRACTOR

60” MR SLEEPER MP8-505C T318 18-SP
MACK, FRONT AXLE: 14.6 REAR AXLE:
S440 AXLE(S), 235" WHEELBASE, WHITE
IN COLOR, STOCK#35266. -93460

2015 MACK CXU614 
HIGHWAY TRACTOR

60 MR SLEEPER, MACK ENGINE; 505C+
HORSEPOWER, FRONT AXLE: 14.6 REAR
AXLE: 50 AXLE(S), 265" WHEELBASE,
BLACK IN COLOR, STK#35358. -95682

2015 MACK GU812 
VAN/PANEL 

STEAM TRUCK  DAYCAB
MP7-325M, ALLISON 3000 TRANSMIS-
SION, FRONT AXLE 12 - STEAMER,
AIR SUSP, WB 230”, RATIO 4.30, 22”
VAN BODY, STK#35247  -93072
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MANY MODELS AND CAPACITIES ARE 
NOW IN STOCK AT GRAINMASTER!

PLEASE CONTACT OUR SALES DEPARTMENT

Toll Free: 1-888-562-3470
Local (204) 224-1697 Fax: (204) 224-2474

Visit us online at:
www.grainmaster.mb.ca

grainmst@grainmaster.mb.ca
1600 Springfield Road, Box 56, Group 525, R.R. 5

Winnipeg, MB R2C 2Z2
“GRAINMASTER HAS BEEN PROUDLY SERVING THE WESTERN

CANADA TRUCKING INDUSTRY SINCE 1962.”

Standard Features Include:
�� Fully Galvanized: Main Frame, Deck Extension & Side Steps
�� Hydraulic Lock Valves on Cylinders for Maximum Safety
�� Full Aluminum Platforms
�� Power Up / Down Hydraulic Operation
�� Bolt-On Mounting for Ease of Installation
�� Low Maintenance Bushing & Grease Ports on All Pivot Points

NEW PRODUCT ANNOUNCEMENT !!!

DHOLLANDIA
LIFT GATES

GRAINMASTER TRUCK EQUIPMENT
is now a Full Line

Stocking Distributor.

  

  

GRAINMASTER MANUFACTURING LTD. is pleased to announce
the addition of Dhollandia Lift Gates to our product line-up. 
Dhollandia is a long established manufacturer of Lift Gates 

from Belgium. As Europe's largest  lift gate manufacturer, their
expertise and experience are now available from Grainmaster.

We feature Reefer & Dry Freight Aluminum
Van Bodies. Many Sizes In Stock.

�� �� � �� �

John Kennedy: johnjr@baytruck.com
FAX: 905-670-6673 

www.baytruck.com * Taxes & fees not included in advertised price

FINANCING AVAILABLE

CALL John 1-877-620-0223
WORLDWIDE

DELIVERY
20 YEARS IN BUSINESS

1-877-620-02231-877-620-0223
No Big Words 

or Fancy Promises! 
25 years in business, thousands 

of satisfied customers.

7895 Tranmere, Unit #1, 
Mississauga, ON L5S 1V9

2007 INTERNATIONAL 9200I DAYCAB TRACTOR

CUMMINS ENG; ISX, 10 SPD TRANS;
400 HP, 12 & 40 AXLE(S), 3.90
RATIO, AIR SUSP; 168" WHEELBASE,
WHITE IN COLOR, CLEAN TRUCK.
AUTO GREASERS. SOLD WITH
SAFETY AND ETEST.  718,365 KMS.
-102482

NEW 
ADDRESS

2007 INTERNATIONAL 9200I DAYCAB TRACTOR

CUMMINS ENG; ISM, 10 SPD
TRANS; 370 HP, 12 & 40 AXLE(S),
3.90 RATIO, AIR SUSP; 167"
WHEELBASE, WHITE IN COLOR,
LOW LOW KMS. PRE EMISSIONS
CUMMINS. LIKE NEW. NEW AN-
NUAL INSPECTION, NEW TIRES,
NEW FRAME PAINT. EXTRA CLEAN
TRUCK.  276,526 KMS. -112270

2007 INTERNATIONAL 9200I DAYCAB TRACTOR

CUMMINS ENG; ISM, 10 SPD
TRANS; 370 HP, 12 & 40
AXLE(S), 3.90 RATIO, AIR
SUSP; 167" WHEELBASE,
WHITE IN COLOR, CLEAN PRE-
EMISSIONS DAYCAB. CUM-
MINS! NEW ANNUAL
INSPECTION. COMPLETE SERV-
ICE. VERY CLEAN.  819,136
KMS. -98582

$39,995

$31,995

$28,995
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Follow us
/

WE MOVE IRON

Canada’s Largest On-Line
Source for Heavy Trucks 

and Trailers! 
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Check Out Our 
New Website!
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&
Selling some iron? 

You’ve got 
options!

“GREASE FREE”
5TH WHEEL 

SLIP PLATES

CANADA’S #1 DISTRIBUTOR OF ONE-PIECE PLASTIC LINERSCANADA’S #1 DISTRIBUTOR OF ONE-PIECE PLASTIC LINERS

ASK FOR BRUCE SMITH

CALL 
(519) 977-4614

16’ WIDTHS
NOW 

AVAILABLE

DEALER/INSTALLER

INQUIRIES 

WELCOME

ORDER YOUR “FACTORY WELDED” UHMW DUMP LINER KIT TODAY! 
INSTALLATIONS AVAILABLE!

ONLY
$135.00 EA
CASH & CARRY

For Western Canada Sales and Installations Call Your Local Fort Garry Location 
or Call Bruce Smith @ 519-977-4614

“CUSTOMIZED TO SUIT YOUR NEEDS”
• UP TO 16’ WIDTHS • VARIOUS LENGTHS & THICKNESSES 

• TRIED & TESTED with GRAIN & GRAVEL

� �� �� � ��������

Loadshare® Air Helper Springs

ADDITIONAL BENEFITS

for more information contact:
Canadian Loadshare®

79 Bessemer Road, Unit 15, London, Ontario, Canada N6E 1P9

Tel: (519) 649-7420 Fax: (519) 649-7421

IDEAL APPL ICAT IONS INCLUDE

www.canadianloadshare.com

for Trucks & Trailers

USA Inquiries - www.fsip.com

Maximizes weight transfer directly 
from chassis to front axle. (up to 8,000 lbs.) 

“Distri
butor 

Inquir
ies 

Welco
me”

• maintains correct steering geometry
• improve ride quality in both conventional

and cabover trucks
• adjust to varying load requirements or road conditions

with the help of convenient in-cab controls

• refuse compactors
• utility trucks

• snowplows/wing plows
• buses

• concrete mixers
• dump trucks

• lift axle equipped trucks
• highway tractors

• maintain proper ride height
• increase vehicle stability
• improve handling and steering
• reduce leaf spring wear and drive train 

maintenance

�� ����
�����������

Community Impact.  Asset Efficiency. Industry Recognition.

Join our growing membership of
motor carriers and industry partners.

By putting our open capacity to work for
charity, we’re making a difference 
in our communities and raising the 

profile of our industry.

Become part of something bigger today • www.trucksforchange.org • 905 844 8658

Trucks For Change Network is a nonprofit organization endorsed by
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Available for all Brands 
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TMTV

New online episode
every Thursday

TTTMMTTVTV

.trucknews.com/videos/www

y Thursdayever
New online episode

.trucknews.com/videos/

y Thursday
New online episode 500 000+ views
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WE MOVE IRON

Canada’s Largest 
On-Line Source for 

Heavy Trucks 
and Trailers! 

  

Check Ou
t

Our New
Website!
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WWW.GEARCENTRE.COM

Western Canada’s Heavy Truck Experts For Over 40 Years

CERTIFIED

QUALITY

CERTIFIED

QUALITY

IN
TERNATIONAL ORGANIZATION

FOR  S TA N D A R D I Z AT ION

SERVICE YOU CAN TRUST!
Parts you can depend on.

EDMONTON NORTH

1-800-661-8825
EDMONTON SOUTH

1-800-661-8807

MISSISSAUGA
1-844-564-8998

MONCTON
1-844-701-4327

GRANDE PRAIRIE
1-800-661-8806

FORT McMURRAY
1-866-714-3570

LETHBRIDGE
1-800-483-8952
MEDICINE HAT
1-866-504-0635

RED DEER
1-800-661-1629

CALGARY
1-800-661-1378

 TRANSMISSIONS
 DIFFERENTIALS
LOCKERS

 CROWN & PINIONS

 TRANSFER CASES
 CLUTCHES
AXLE SHAFTS
 TRUCK HYDRAULICS

� �� ����������������

 

     
 

Looking to buy a truck 
or trailer online?

   

LOOK NO FURTHER 

   
    

Canada’s Largest On-Line Source
for Heavy Trucks and Trailers!

info@truckandtrailer.ca
www.truckandtrailer.ca

Follow us

)
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1-888-995-2459

(3) 2009 FREIGHTLINER M2-106 
STRAIGHT TRUCK W/VAN

CUMMINS ENGINE; ISB, 200 HORSEPOWER, 
28’� VAN BODY, WALK RAMP,  8� BOX, 31,000# GVW. 

224 K, STK #616963. -100546

SURREY

2009 FREIGHTLINER M2 106 
STRAIGHT TRUCK W/VAN

ALLISON AUTO. TRANS; 26’, ALUMINUM TAILGATE, 
AIR BRAKES, 33,000# GVW, 165 K, 

STK #611209. -99038

CALGARY

2008 FORD F450 
STRAIGHT TRUCK W/VAN

6.4L ENG; 325 HP, 5 SPD. AUTO TRANS; 
16 FT BOX, 223 K, 

STK #376252 . -102540

CALGARY/SURREY

2008 HINO 338 STRAIGHT TRUCK (CAB AND CHASSIS)
HINO ENG; 220 HP, AUTOMATIC TRANS; 235" WHEELBASE, 

HYDRAULIC BRAKES. 265 K, STK#463918. -115104

CALGARY

2009 FREIGHTLINER CASCADIA DAYCAB TRACTOR
DETROIT ENG; 14.0L, 470 HP, 13 SPD. AUTO TRANS; 12/40 AXLE(S), 

195" WHEELBASE, LOCKING DIFFS.
STK#438479, 446 K. -101196

SURREY

2008 FORD E-450 CUBE VAN
DIESEL POWERSTROKE ENG; AUTOMATIC TRANS; 

16’ BOX, RAMP, STK #448629, 214 K. -112332

SURREY

2012 FREIGHTLINER CASCADIA 
HIGHWAY TRACTOR

DETROIT ENG; DD15, 500 HP, 18 SPD TRANS; 
& 40 AXLE(S), STK #855595, 698 K. -101653

CALGARY

2005 FREIGHTLINER M2 REFRIGERATED TRUCK
CAT. ENG; C7, 250 HP, 5 SPD. AUTO TRANS; 

26FT BOX, MULTI TEMP REEFER, POWER LIFT GATE, 
52,000LBS GVW. STK #426735. 255 K. -102541

CALGARY

2008 FREIGHTLINER M2 106
STRAIGHT TRUCK W/VAN

CUMMINS ENG; ISB'07 220/2400, 220 HP, 5 SPD TRANS; AIR RIDE SUSP;
270" WHEELBASE, WHITE IN COLOR, FINANCE SPECIALS AVAILABLE

WITH APPROVED CREDIT, STK #382386. -115895

CALGARY/SURREY

$43,7
50 $19,0

53

$41,5
00

“4” TOCHOOSEFROM

$78,500

$19,6
75

$39,5
00

$56,0
00

Financing
Available

2007 FREIGHTLINER M2 112 
STRAIGHT TRUCK (CAB AND CHASSIS)

CAT. ENG; C11, 335 HP, 10 SPD TRANS; TANDEM AXLE(S), 
STK #481211, 233 K. -99037

CALGARY

2008/2009 INTERNATIONAL 8600 
SINGLE/AXLE TRACTORS

CAT/CUMMINS ENG; 10 SPD TRANS; LEAF SPRING
SUSP; 152" WHEELBASE, ENG BRAKE, STK #398878.

OVERSTOCK, FROM 232 K. -97190

SURREY

“3” TO 

CHOOS
E FROM

ALBERTA
CALGARY

4535 8A Street NE 
(John Davidson)

BRITISH COLUMBIA
SURREY
9616 188 Street
(Darryl Wood)

$25,888

$36,0
00 FROM

$32,3
09

NEW EXTENDED
WARRANTY COVERAGE 

AVAILABLE

Engine,Trans, Diff.
Turbo, Inj, DPF,
EGR and more!

Up to 24 months/400,000 km’s

� �� �� � �� �

TW Marketplace May Pages  2016-04-13  12:55 PM  Page 37

http://www.truckandtrailer.ca
http://www.ryderusedtrucks.ca


   WE DELIVER

truck news.com

       Stay up to date on 

industry news, trends and equipment releases
Visit the industry's most popular website

MORE NEWS
MORE VIDEOS

MORE BLOGS

Discover what more than 
500,000 visitors did last year

TN.com tab.indd   1 15-09-16   4:37 PM

http://www.trucknews.com


TRUCK WEST MAY 2016   39EQUIPMENT

By James Menzies

DUSSELDORF, Germany – In what 
was the first demonstration of its kind, 
Daimler on March 21 showcased a truck 
platoon featuring three semi-autono-
mously driven Mercedes-Benz trucks.

The demonstration was held on Au-
tobahn A52 just outside Dusseldorf, 
and was part of a major global event 
held by Daimler Trucks that includ-
ed more than 300 journalists from 36 
countries. 

The theme of the event was connec-
tivity and it built upon the company’s 
Shaping Future Transportation man-
tra, which it established two years ago 
with the introduction of the Highway 
Pilot autonomous truck platform.

This year, Daimler is showcasing 
Highway Pilot Connect, which not 
only allows autonomous operation 
of the trucks, but also allows them to 
connect through vehicle-to-vehicle 
communications in a platoon forma-
tion to save fuel. Tests have shown an 
aggregate fuel savings of 7% for the 
trucks in the platoon, ranging from 
2% for the lead truck to 11% for the 
next and 9% for the trailing truck in 
a three-truck formation.

Initiating the platoon was simple. 
The driver in the lead truck pushed 

a Highway Pilot Connect button on 
the dash, which sent the signal to 
nearby vehicles that it was ready to 
form the platoon.

DUSSELDORF, Germany – A truck that 
is always running, always full, never 
breaks down and can avoid traffic 
jams; that’s Daimler’s vision and it 
believes it can achieve such a truck 
through connectivity.

The company brought together 
more than 300 members of the me-
dia representing 36 countries in late 
March to discuss the future of truck-
ing and connectivity. Recognizing 
that a truck today spends only one 
third of its time actually driving, 
Daimler committed to make its ve-
hicles more connected. It will spend 
roughly half a billion Euros on con-
nectivity by the year 2020.

All Daimler’s trucks will be con-
nected to the Internet, opening up new 
possibilities to improve productivity, 
according to Dr. Wolfgang Bernhard, 
head of Daimler Trucks globally.

“We are connecting the truck with 
the Internet, making him the main 
data node of the logistics network,” 
he said. “It connects all those in-
volved in goods: drivers, schedulers, 
f leet operators, workshops, manufac-
turers and insurance companies or 
authorities. They receive information 
in real-time, which was previously 
unavailable: about the condition of 
the tractor unit and semi-trailer, traf-
fic and weather conditions, the park-
ing availability at motorway service 
stations, rest areas and much more.”

Daimler outlined several ways con-
nectivity can change the industry, in-
cluding through the use of semi-autono-

mous vehicles and truck platooning. The 
company demonstrated a three-truck 
platoon on an active German Autobahn, 
just outside Dusseldorf (see story above).

But Daimler’s vision is bigger than 
that. It wants the truck to become a 
decision-maker in transportation 
and logistics operations, choosing 
the best route based on traffic con-
ditions, notifying the operator when 
a part is about to break and giving the 
driver the ability to focus on other 
things during monotonous driving 
conditions. 

This is necessary, said Bernhard, 
because global truck traffic is expect-
ed to triple by 2050.

“One thing’s clear: the road net-
work will not triple,” he said. “And 
this is a huge challenge for every-
one and everything involved with  
logistics.”

Bernhard said the transportation 
and logistics network is connected by 
“sketchy” or non-existent data. This, 
said Bernhard, is why trucks spend 
about two-thirds of their time wait-
ing, instead of actually delivering 
freight, or delivering partial loads. 
And it’s also why drivers are stressed 
and often cannot find a safe place to 
park for their rest time.

“These are all very different prob-
lems, but they all have the same 
root cause,” Bernhard said. “There 
is a lack of real-time information. A 
lack of real-time information regard-
ing arrival time, cargo space, traffic 
f low, rest areas – and I could go on 

and on…Fortunately, there’s hope. 
Soon, these problems can be prob-
lems of the past. We now have the 
solution at hand: connectivity. The 
connected truck can provide the re-
al-time information that is now lack-
ing. That means the connected truck 
becomes the main data node of the 
logistics network.”

How will this work in real-world 
terms? Bernhard described a scenar-
io in which the truck sends its freight 
papers to its destination in advance, 
allowing drivers to immediately drop 
their load upon arrival. 

The truck can notify the custom-
er that its goods have been deliv-
ered without damage with a picture 
to prove it. The truck can transmit 
toll documents in advance. 

The truck can tell the shop when 
it needs a part replaced or repaired, 
so that arrivals back at the shop are 
scheduled like a Formula 1 pit stop. 
The truck can even tell its owner 
when it has cargo capacity available 
so that it can be used to pick up near-
by loads.

Bernhard said the connected truck 
will even be able to choose the best 
route based on real-time traffic  
conditions.

“Connected trucks really know 
which route to take,” he said. “This, 
again, helps us to use our limited net-
work of roads better.”

The connected truck will also al-
low insurance companies to charge 
based on driver behaviour. Daimler 

also plans to bring over-the-air en-
gine programming to market, as ear-
ly as 2017 in North America. It will be 
able to change horsepower param-
eters, for example, on the f ly, so an 
operator in the mountains gets extra 
power to get up the hills, or so speed 
limiter settings can be adjusted based 
on local regulations. 

“Connectivity creates a whole new 
universe of applications,” Bernhard 
said. “The examples are manifold, but 
the pattern is the same: Without the 
connected truck, information flows 
within the logistics network were 
sketchy and fragmented. With the 
connected truck, the main data node 
is established. The connected truck 
provides real-time information to all 
participants in the logistics network. It 
links the isolated nodes of the network. 
And even more, the connected truck 
turns the logistics network into an in-
formation power grid. So, if you asked 
me to be really bold – if you asked me 
to blueprint the ultimate connected 
truck, I’d say this: This truck will al-
ways be driving, it will always be fully 
loaded, never be stuck in a traffic jam, 
it will never fail and it will be piloted 
by a happy driver. There will be no pa-
perwork, no accidents or breakdowns. 
Okay, I am well aware that we might 
never completely get there, but it’s the 
direction we’re taking.”

To support this vision, Daimler 
established a new Digital Solutions 
and Services division, which will be 
based in Germany. 

Following drivers with Highway Pi-
lot Connect did the same and then fell 
into place. The trucks closed to within 
15 metres of each other and Highway 
Pilot took control of acceleration, brak-
ing and steering. When a car squeezed 
in between the trucks, the following 
truck backed off and then re-estab-
lished its following distance when the 
car left the lane.

Daimler officials explained that the 
system can react much faster than  
humans.  

At 80 km/h, a human driver would 
take 1.4 seconds to react to an emer-
gency situation and would require  
30 metres to initiate stopping of the 
vehicle. 

Highway Pilot can react within 0.1 
seconds and apply the brakes within 
2.2 metres of travel, according to Sven 
Ennerst, head of truck product engi-
neering and global procurement.

In addition to saving fuel, Daimler 
said platooning makes better use of 
limited road space. A three-truck pla-
toon takes up just 80 metres instead 
of the 150 metres that would normal-
ly be occupied by three consecutive 
tractor-trailers. 

Drivers must remain at the con-
trols at all times and be prepared to 
take over when the Highway Pilot sys-
tem loses sight of the lane markings or 
when a lane change is required. 

“We do platooning for three rea-
sons,” said Dr. Wolfgang Bernhard, 

head of Daimler Trucks globally. “It 
makes better use of the infrastruc-
ture, it reduces fuel consumption and 
greenhouse gas emissions and it in-
creases safety.”

It’s not yet clear when North Amer-
ican jurisdictions will allow the sys-
tem to be brought here. 

In Germany, the government is-
sued special permits allowing Daim-
ler to demonstrate the system. 

Certain safeguards were put into 
place. For example, the space be-
tween the trucks must expand to 
50 metres where interchanges are 
present, to allow cars to access off-
ramps or safely merge onto the high-
way. This is all done automatically by 
Highway Pilot Connect, using GPS 
mapping.

Following the initial demonstra-
tion, which was broadcast to media 
in real-time using helicopters, Daim-
ler allowed journalists to ride along 

in a platoon. The system was surpris-
ingly simple to operate. 

A dash-mounted tablet indicat-
ed the location of nearby platoon-
enabled trucks. Drivers simply ac-
tivated the Highway Pilot Connect 
button on their dash to form the pla-
toon. Daimler engineers explained 
that the 15 metres between tractor-
trailers still left enough space to safe-
ly brake, even if one of the trailing 
trucks in the platoon is more heavily 
loaded than the lead truck.

Lane changes must still be done 
manually. 

Daimler announced at the event 
that it will be continuing its push to 
achieve greater connectivity with its 
trucks. It will be investing €500 mil-
lion into connectivity by 2020, the 
company claims. It says 365,000 of 
its trucks are already connected via 
FleetBoard in Europe and Detroit 
Connect in North America.  

Platooning potential
Daimler demonstrates world’s first 
semi-autonomous truck platoon 

Three Mercedes-Benz Actros travel in a platoon formation on an Autobahn just 
outside Dusseldorf, Germany. Only 15 metres separate the trucks.

Daimler explores the potential of the connected truck
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SUBSCRIBE
NOW!READING SOMEONE

ELSE’S COPY?
Have your own!

MOVING?
REQUALIFY?

Call (416) 442 5600 ext. 3553

Company ______________________________________________________________________________________________

Name ______________________________________________

Address  _______________________________________________________________________________________________   

City ________________________________________  Province ________________________  Postal Code  ____________

Phone: (       ) ____________  Ext. ______   Fax: (       ) ____________  Email _____________________________________

Title ______________________________________________

CHANGE OF ADDRESS ONLY
Serial # from code line on mailing label

1     1    4

 Canada USA Foreign � Charge Card � Cheque Enclosed

� Visa     � Mastercard     � Amex
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Expiry Date: ______________________________________

Signature:_______________________  Date: ____________

 1 Year � $43.95 � $109.95 � $109.95
  (+ applicable taxes)

 2 Years � $66.95
  (+ applicable taxes)

 Single Copy � $8.00 � $10.00 � $10.00
  Quebec Residents Add 7.5% QST; AB, MB, PE, SK, QC & 
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DO YOU WISH
TO RECEIVE 

OR CONTINUE 
TO RECEIVE

TRUCk WEST

❏ YES     ❏ NO

Signature

Date

PLEASE ANSWER THE FOLLOWING QUESTIONS

1)   How many vehicles are based at or controlled from this location? Please indicate quantities by type: 
___ No. of Straight Trucks     ___ No. of Trailers     ___ No. of Buses     ___ No. of Truck-Tractors     ___ No. of Off-Road Vehicles

2)  Does this location operate, control or administer one or more vehicles in any of the following Gross Vehicle Weight (GVW) categories?  Please check YES or NO:
 14,969 kg. & over (33,001 lbs. & over)   ❏ YES   ❏ NO  
 11,794-14,968 kg. (26,001-33,000 lbs.)  ❏ YES   ❏ NO  

3) This location operates, controls or administers:
 Diesel powered vehicles  ❏ YES   ❏ NO     Refrigerated vehicles  ❏ YES   ❏ NO     Pickups or Utility Vans  ❏ YES   ❏ NO     Propane powered vehicles  ❏ YES   ❏ NO

4) Do you operate maintenance facilities at this location?    ❏ YES   ❏ NO       IF YES, do you employ mechanics?........   ❏ YES   ❏ NO

5) Indicate your PRIMARY type of business by checking ONLY ONE of the following:
 a) ❏ For Hire/Contract Trucking (hauling for others)
 b) ❏ Lease/Rental
 c) ❏ Food Production / Distribution / Beverages
 d) ❏ Farming

6) Are you involved in the purchase of equipment or replacement parts? ❏ YES   ❏ NO

7) Are you responsible either directly or indirectly for equipment maintenance? ❏ YES   ❏ NO

 e) ❏ Government (Fed., Prov., Local)
 f) ❏ Public Utility (electric, gas, telephone)
 g) ❏ Construction / Mining / Sand & Gravel
 h) ❏ Petroleum / Dry Bulk / Chemicals / Tank

 i) ❏ Manufacturing / Processing
 j i) ❏ Retail
 jii) ❏ Wholesale
 k) ❏ Logging / Lumber

 b) ❏ Bus Transportation
 m) ❏ Other (Please specify) 

Under 4,536 kg. (10,000 lbs.)  ❏ YES   ❏ NO8,846-11,793 kg. (19,501-26,000 lbs.)  ❏ YES   ❏ NO
4,536-8,845 kg. (10,000-19,500 lbs.)   ❏ YES   ❏ NO

Send payment to: Truck West, 80 Valleybrook Drive, Toronto, Ontario M3B 2S9 Today

By Sonia Straface

HAGERSTOWN, Md. – Volvo is promis-
ing customers will achieve greater fuel 
economy in 2017, thanks to a new line 
of redesigned engines.

At its Hagerstown, Md. assembly 
plant, Volvo Trucks North America 
unveiled to a group of trucking indus-
try journalists its new 2017 engines, in-
cluding improvements to its D11 and 
D13 engines, as well as its new Volvo 
D13 engine with turbo-compounding.

The enhancements to its most fuel-
efficient engines (the 11-litre D11 and 
13-litre D13) take fuel economy to a new 
level, according to Volvo. The new and 

improved engines will deliver between 
2.2% and 6.5% better fuel efficiency in 
comparison to its previous generation 
(2014) models.

“Volvo’s 2017 lineup of engines is the 
most fuel-efficient we’ve ever offered in 
North America,” said Goran Nyberg, 
president of Volvo Trucks North Ameri-
ca. The new D11 engine provides a 2.2% 
fuel economy improvement versus the 
2014 model thanks to a variety of en-
hancements like a new common rail fuel 
system, a new wave piston that forces 
oxygen and fuel to mix together to burn 
cleaner, a two-piece valve cover and a 
camshaft that reduces weight by 27 lbs.

The new wave piston, which was 
named for its unique grooves that 
cause the oxygen and fuel to better mix, 
turned a lot of heads during its initial 
testing, said Wade Long, director of 
product marketing for Volvo.

“This new wave piston helps in-
crease our compression ratio on our 
D13 engine from 16:1 to 17:1…and the 
higher the compression, the better the 
fuel efficiency,” he explained. “The 
bumps in there…what that is doing is 
forcing the oxygen and fuel to mix to-
gether and burn more efficiently. And 
it’s burning so efficiently that when 
we were testing these…the engineers 
thought that the monitoring equip-
ment was faulty, because it wasn’t 
registering soot…then they found out 
there’s nothing wrong with the (test-
ing) equipment, it was just burning 
that clean (with the wave piston).”

As for the new common rail fuel sys-
tem, Long said that it not only improves 
fuel efficiency, but driver productivity.

“We’re very excited about this…be-
cause what we discovered is how qui-
et these engines are,” he said. “I think 
the drivers are going to appreciate these 
new engines. We are bringing not only 
fuel efficiency, but driver productivity 
to customers.”

Long added that the new D11 offers 
up to 425 hp and 1,550 lb.-ft. of torque, 
an increase of 20 hp. 

Production for the new D11 engine 
will begin in January 2017 and Volvo 
said it is ideal for regional, LTL and pick-
up-and-delivery applications. The D11 
is available in Volvo VN day cabs, VNM 
430 and VNL 430 sleeper models and 
VAH and VHD models.

As for the improved D13 engine, Long 
said it now provides a 2.5% fuel econo-
my improvement over its predecessor, 
thanks to the same common rail fuel 
system, wave piston and camshaft as 
the 2017 D11. 

Volvo said it added 100 lb.-ft. of torque 
to the 455 hp, increasing torque output 
to 1,850 lb.-ft.

Production for this D13 begins in Oc-
tober 2016 and it will be available in Vol-
vo VN, VHD and VAH models.

What Volvo was most excited to un-
veil to media was the new D13 with 
turbo-compounding, which it said 
provides a 6.5% fuel efficiency improve-
ment over the 2014 D13 engine.

Turbo-compounding is a technology 
that recovers waste exhaust heat, co-
verts it to usable energy and transfers 
it back into the engine in the form of 
50 additional horsepower. Turbo-com-

Volvo introduces 2017 
engine line, promising 
greater fuel efficiency
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pounding will give a 3% fuel efficiency 
increase over the 2017 D13.

“What I like to say about turbo-com-
pounding is that it brings back drivabil-
ity to the truck,” Long said.

The D13 with turbo-compounding 
can be spec’d with Volvo’s XE pow-
ertrain package. It is available on an 
XE driveline with a 2.47 rear axle ratio. 
As well, the engine enhancements that 
were introduced in the 2017 D13 engine 
were also included in the D13 with tur-
bo-compounding.

“Turbo-compounding is better for 
highway applications and cruising 
speeds,” said Long. “So we will be tar-
geting that for our customers. The D13 
2017 is best for a mixture of pickup-and-
delivery and line-haul applications.”

Production for the D13 with turbo-
compounding is set to start in mid-2017.

There are no major updates to the 
D16 engine when compared to the 2014 
model, however production for the new 
D16 begins in January 2017.

In addition, Volvo revealed its new 
one-box exhaust aftertreatment sys-
tem, which combines the diesel par-
ticulate filter (DPF) with the selective 
catalytic reduction (SCR) and diesel ex-
haust fluid doser into one single unit. 
The new design improves efficiency 
and is 17 lbs lighter than the two-box 
unit. It also provides customers with ad-
ditional frame rail space. The one-box 
system will be standard on D11- and 
D13-equipped powertrains. The two-
box solution will remain on the D16. 

Volvo enhances I-Shift transmission
Volvo’s I-Shift transmission now comes with crawler gears, the company 
revealed in late March to a group of trucking journalists at its Hagerstown, 
Md. assembly plant. The new I-Shift with crawler gears automated manu-
al transmission was designed for applications where low speeds and ma-
neuverability are key – like concrete mixers and dump trucks. It ensures 
startability in heavy-haul applications and allows up to a 220,000-lb GCW.

The new I-Shift with crawler gears will be available in two versions: 14 for-
ward gears, including one low crawler (19.38 ratio) and one ultra-low crawler 
(32.04 ratio) with an overall ratio of 41.08; and with 13 forward gears, includ-
ing one low crawler (17.54 ratio) with an overall ratio of 22.34. Both versions 
will be available as an overdrive configuration in the Volvo VHD, VNX, VNM, 
and VNL and can be spec’d with Volvo D11, D13 and D16 engines.

The I-Shift was also upgraded with new hardware components for better per-
formance, and new software enhancements, including its new I-See predictive 
cruise control feature. I-See works together with I-Shift to learn and memorize 
the topography of the road and stores that information for use the next time 
the driver travels on that same route.  
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By Edo van Belkom

THE STORY SO FAR
Bud convinces Mark to go undercover at a truck-
ing firm to see if he can help stop cargo thefts from 
the company.

Mark is hired by Chenai Trucking and shows up 
to take on his first load for the company.

He makes it known he’s in need of money and is 
soon approached by a driver with instructions on 
how and where to leave his truck so it can be stolen…

•
The next day, Mark was at the Chenai offices for a 
morning appointment with Sunny to inform him 
of what had happened and to figure out a plan on 
how to catch these thieves and put an end to the 
thefts to the company’s cargo.

 “So they basically want me to park my truck in 
a spot that’s out of the way, but still easily accessi-
ble, and then go for a nice long dinner so they can 
steal either the truck or the contents of the trailer.”

“Did you get a name?”
“He said it was Suki.”
Sunny laughed.
“What’s so funny?”
“Is Suki short for Suhkjit or Suhkwinder?”
“How the hell should I know?”
“We have four Suhkjits and three Suhkwind-

ers driving for our company. And everyone who 
works here has a cousin or two with one or both 
of those names.”

“If that was his real name,” Mark said.
“Exactly,” Sunny said. But then his face bright-

ened. “But at least we know what their plan is. We’ll 
install a GPS on the truck so we’ll be able to know 
where it is at all times. It will give the police some 
information they can really use. Hopefully we’ll 
catch the whole truck theft ring, not just the guys 
who are stealing the cargo.”

“Sounds great,” Mark said. He had a good feel-
ing about this whole operation. The time and place 
where the truck would be stolen was pretty straight-
forward and once the truck was taken it would be a 
fairly simple matter of the police catching up to the 
thieves and making the arrests.

  •
A couple hours later, Mark drove to a warehouse in 
the west end of Toronto and picked up a trailer filled 
with electronics. It was all high-end stuff and the 
value of the entire load was well over $100,000 retail. 

As Mark connected Mother Load to the trailer, he 
thought about why the thieves had targeted this load 
specifically. First of all, it had a lot of value. There 
was no way they could get full retail for the mer-
chandise, but even if they got half the wholesale val-
ue they’d still be in line to make an easy $25,000 by 
dumping the goods at liquidation stores and week-
end flea market vendors. That was a lot of money 
for very little work, especially when you consider 
that even if someone was caught stealing the cargo, 
they would only be charged with Theft Over $5,000 
which carried very light jail terms when compared 
to comparable crimes like robberies. 

Once Mark had the trailer hooked up and ready 
to go, he did one last walk around to make sure ev-
erything was secure. He was still making a deliv-

ery, after all, and Mark had a reputation for deliver-
ing the goods on time and in good condition. Why 
should this load be any different?

They wanted Mark to leave the truck parked in a 
dark corner of a yard on Dixie Road north of Britan-
nia in Mississauga. The yard itself was like a half-
dozen other yards along Dixie with a dirt/gravel 
surface that was full of craters and divots and was 
only serving as a truck yard until the owner could 
sell it off to someone with the money to develop it 
into rows of industrial units or a warehouse.

When Mark had the truck parked, he used his cell-
phone to check the location of the restaurant they’d 
told him to have dinner. Tandoori Sweets was an 
Indian restaurant less than a half kilometre from 
the yard. It was a short walk out to Dixie Road and 
then just a couple of minutes north to a restaurant 
set in an industrial unit on the east side of the street.

The smell of curry and masala that hit Mark when 
he entered suggested he was in for a real gastro-
nomic treat. Mark didn’t know what anything on 
the menu was, but he avoided any embarrassment 
by ordering a “Number 2” and hoping for the best. 
He wasn’t disappointed as everything was just right, 
spicy but not too hot, and the portion just the right 
size to feel he was getting his money’s worth.

As he dug in, Mark took a look around the restau-
rant. It was obviously a favourite spot for truck driv-
ers in this part of the city as each table seemed to 
be taken up by men who spent much of their work-

ing lives sitting behind the wheel of a 
truck. They also appeared to be keep-
ing a close eye on Mark. Obviously, he 
stood out in this crowd, but it was more 
than that. All during his meal, Mark 
couldn’t help but think that at least one 
or more of these men were in on the 
theft tonight and keeping an eye on 
him to make sure he stayed away from 
his truck for the proper length of time. 

When Mark finished eating, he 
checked his watch.

He’d already been there for the re-
quired amount of time, but he decid-
ed to stay for another 10 minutes just 
to be sure.

Finally, he left the restaurant and 
headed back toward the truck yard. 

Minutes later, he was in the yard. As 
he neared the dark corner where his 
truck had been parked, an uneasy feel-
ing began to creep into his stomach…a 
feeling that had nothing to do with the 
spicy dinner he’d just enjoyed.

Then, when he was close enough 
for it all to fall into place, Mark’s jaw 
dropped and his stomach suddenly felt 
as if it had been kicked by a black belt.

The trailer was still in place, un-
touched. However, Mother Load was 
gone.

As Mark stood there, trying to figure 
out how this whole thing had gone so 
wrong, a silver four-door car – an un-
marked police car – pulled into the lot 
and came to a stop by his side. 

The driver’s side window rolled down and the 
police officer behind the wheel said, “Hey, what’s 
going on?”

“That’s what I’d like to know,” Mark said, barely 
able to keep the anger from his voice. “My truck just 
got stolen. Where the hell were you guys?”

“We were just getting something to eat,” said the 
cop behind the wheel. “From what we were told, 
the truck wouldn’t be stolen for at least another half 
hour.”

Mark couldn’t help but laugh under his breath. 
Whoever the thieves were, they’d played both 
him and the police. No wonder they haven’t been  
caught yet. 

Along with the two police officers, Mark walked 
around to the back of the trailer to check the load. 
Surprisingly, the seal was still on the trailer, whole. 
He decided to open the trailer to see what was  
inside.

After breaking the seal, Mark unlocked one of the 
big barn doors and slowly pulled it open. 

Inside, there was nothing.
The trailer was empty. 
That meant that whoever was supposed to steal 

the trailer knew it was empty and took Mother Load 
instead. Obviously, this was more of an inside job 
than anyone thought.   

- Mark Dalton returns next month in the conclusion of 
Dalton Undercover. 
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This month’s 

CROSSWORD 

SOLUTION
is brought to  

you by

For leasing enquiries please contact:  Matt Muir  •  mmuir@99years.ca  •  905-761-4273

• 205 & 101 Doney Crescent in Concord, Ontario

• Facility #1: 86,000 sf cross dock with 128 TL doors

• Facility #2: 31,000 sf cross dock with 75 TL doors

• Separate office space in each facility

• Separate maintenance garage in each facility

• 30 ac. allows additional parking and outside storage for lease

• Opportunity is for 2016 occupancy; can be subdivided

CROSS DOCKS – AVAILABLE FOR LEASE
30 acre site – PRIME HWY 407 & EAST OF HWY 400 VICINITY

NASHVILLE, Tenn. – Wabash Nation-
al showcased for the first time a proto-
type composite refrigerated trailer that 
it says will be as light as a dry van. And 
that’s counting the refrigeration unit.

Shown for the first time at this year’s 
Technology & Maintenance Council 
meetings, the composite trailer is said 
to offer 25% greater thermal efficiency 
than today’s reefers with a box that’s 
20% lighter. Robert Lane, director, 
product and business development, 
told Truck West that the trailer will be 
1,500-2,000 lbs lighter than today’s re-
frigerated trailers yet it will also boast 
a 24,000-lb floor rating. This will pro-
vide refrigerated carriers with a versa-
tile trailer that can double as a dry van 
when necessary.

“The goal was to get a fully-loaded 
refrigerated trailer – including the re-
frigeration unit – that weighs less than 
today’s dry van,” Lane said.

He added the company also doubled 
puncture resistance so customers will 
be able to “get loads that are a little bit 
more abusive than you can typically 
haul in a standard refrigerated trailer.”

The weight savings were achieved 
by removing metal from the walls and 
floors. The box is a one-piece compos-
ite structure made of glass, resin and 

foam. “There is no metal anywhere in 
the structure itself,” Lane said of the 
box. The rails are still made of metal.

Even the coupler and the rails are 
bonded to the trailer without fasteners. 

The composite trailer – still un-
named – follows the introduction of 
two composite bodies developed by 
Wabash, which are closer to full pro-
duction than the trailer.

“We will be selling bodies this year 
with the technology,” Lane said, noting 
one body has been in the field for eight 
months undergoing testing.

It will be late 2017 or early 2018 be-
fore the trailer enters mass production. 
Fleets are lined up to begin testing the 
trailer later this year.

Lane said it’s too early to discuss 
pricing, but Wabash realizes it needs 
to be cost-competitive.

“We have to stay in the range of 
where we are in the industry,” Lane 
said. “The problem with composites 
has always been the cost. One of our 
goals was to maintain cost competi-
tiveness and we are able to achieve it 
with this technology. I won’t say it will 
be the same cost to customers (as cur-
rent models) but it will be reasonable, 
given the value we bring.”

BASF said it also played a role in de-

veloping the trailer by identifying the 
appropriate mix of materials to form 
the composite. 

“The global cold chain market is 
growing in excess of 15% annually. 
Building off Wabash National’s vision, 
BASF identified the best material com-
bination to allow Wabash National to 
disruptively innovate in this grow-
ing space,” said Jim Reddy, new mar-
ket development manager for the Per-
formance Materials Division at BASF. 
“With fuel economy and environmen-
tal forces continuing to grow, it was im-

portant that we work together to cre-
ate a lighter and corrosion-free trailer.”

“The growth in cold chain infra-
structure and the significant invest-
ment being made in home food deliv-
ery services presented an emerging 
market opportunity,” added Brent Ye-
agy, group president of Commercial 
Trailer Products at Wabash Nation-
al. “Our close connection with BASF 
and their material expertise made this 
concept trailer possible. We believe it 
could revolutionize the cold chain 
transportation industry.” 

Wabash National showcases prototype composite reefer trailer
Goal is to develop refrigerated 
trailer that’s lighter than a dry van – 
refrigeration unit included
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finding a replacement for David Brad-
ley, who will be retiring from his posi-
tion as CEO of the CTA in 2017. Gene 
said a selection committee with rep-
resentatives from each of the sev-
en trucking associations across the 
country would be tasked with finding 
someone to fill the role.

“We believe that he broke the mould 
when he was born,” Orlick said of 
Bradley, “so we’re not ‘replacing’ 
David Bradley. Fortunately, he’ll be 
around.”

Gene said several other key matters 
must be addressed by the CTA. 

Truck safety: Electronic logging 
devices, stability controls and on-
board recorders are all becoming reg-
ulatory compliance technologies that 
Orlick said is forcing people in the in-
dustry to pay more for their trucks.

“All these things cost money,” he 
said, “but they’re going to be legis-
lated technology probably by 2025.”

Carbon pricing: Orlick said some 
provinces, like B.C. and Quebec, al-
ready apply carbon taxes to their 
fuel, but one of the complaints he has 
heard is that many drivers purchase 
their fuel outside of those provinces 
and drive through in an effort to avoid 
paying the additional fees.

He said that this is simply a reality 
of what will happen when one prov-
ince charges a carbon tax and a neigh-
bouring province does not, and it is 
an issue that needs to be examined 
further.

Road pricing: There are sever-
al bridges and road infrastructure 
across Canada that needs to be up-
graded and maintained, but who 
should pay what portion of the costs?

“(Prime Minister Justin) Trudeau 
has made a lot of promises about in-
frastructure spending,” Orlick said, 
“but they’re still looking at the carri-
ers to pay road tolls.”

Autonomous trucks: Orlick pointed 
out that these driverless trucks should 
be called semi-autonomous, as he be-
lieves that in the Canadian climate 
there will never be a truck motoring 
down the road with no diver behind 
the wheel.

Orlick added that although he has 
trouble with the idea of driverless 
trucks, some private carriers could 
see value in what they could offer to 
their business.

Driver shortage: “We don’t really 
have a driver shortage today,” Gene 
said, “but it’s an ongoing issue be-
cause in the future you have around 
500,000 drivers short in the US in the 
next 10 years or so.”

Orlick said the main reason the in-
dustry is facing a driver shortage is 
not due to a lack of drivers, but be-
cause there is not enough financial 
incentive for them to pursue a career 
behind the wheel.

Sleep apnea: Speaking from person-
al experience, Orlick said sleep apnea, 
which he suffers from himself, is a ma-
jor issue in the truck driving profes-
sion. He said many carriers are starting 
to install sleep apnea devices, called 
CPAP machines, in trucks for drivers 
who are dealing with the issue.

“When you have sleep apnea, you 
don’t ever go into REM sleep,” he said. 
“You need that. It’s a big issue because 
of fatigue management. It’s getting to 
the point where in the US they’re talk-
ing about that if you have sleep apnea 
you can’t drive a truck.”

With CPAP machines costing some-
where around $1,800 each, Orlick said 
the problem if this was ever to become 
a government regulated matter would 
be who would pay for the machines?

Mandatory entry-level training: 
Orlick believes it’s not safe for some-
one to simply go to a school, fork over 
their $4,000 and ‘they’re a truck driver 
tomorrow.’

“You can illustrate that by counting 
the accidents in B.C. between Gold-
en and Revelstoke,” he said. “There 
are so many rookies who are tipping 
trucks on that highway. These guys 
are just going too fast and don’t un-
derstand the physics.”

Orlick said there must be some kind 
of upgrading for entry-level drivers, 
and that he doesn’t like how rookie 
drivers are ‘just given a chance.’

National Occupational Classifica-
tion (NOC): As it presently stands, the 
Government of Canada does not view 
truck driving as a skilled profession.

“They feel that because we can train 
them, that it’s unskilled,” said Orlick. 
“Whoever is making those rules, put 
them behind the wheel of a truck and 
trailer and say, ‘Go 10 feet down the 
road.’ Can they get it started first of 
all and would they ever figure it out?”

Orlick said due to truck driving be-
ing classified as non-skilled labour, 

the country is attracting a lot of un-
skilled personnel that he wouldn’t put 
in a truck.

“Why can’t we bring over somebody 
who wants to be here and has a skill?”

Sixty-foot trailers: Orlick said 60-
foot trailers do operate in Alberta and 
Ontario for Canadian Tire, Loblaws 
and Wal-Mart, but he remains leery 
about the notion.

“Sixty-foot trailers aren’t really en-
gineered to deliver to most docks,” he 
said, adding that they are designed 
more for warehouse-to-warehouse 
shipments. “A lot of docks have trou-
ble with 53s, especially in the centre 
of cities. It confuses me, because you 
have to use an LCV (long combination 
vehicle) driver for that one trailer, or 
you could use two 53-footers for that 
LCV driver.”

Wide-base single tires: Wide-base, 
single tires are said to be more fuel ef-
ficient than their dual-tire compari-
son, but carriers are only permitted to 
carry an 80% payload if they choose 

to use them.
Orlick said many Alberta carrier 

have purchased wide-based, single 
tires anticipating they will soon get 
to utilize them with a 100% payload.
Some of the other matters Orlick said 
he would like to confront as chairman 
of the CTA were food safety rules, 
platooning (where a lead truck is fol-
lowed closely by another truck) and 
helping the Insurance Bureau of Can-
ada’s cargo theft initiative.

“They need more support from the 
carrier to give them data,” he said.

The current value of the Canadi-
an dollar is another challenge that 
Orlick said is costing Canadian truck-
ing companies a lot of added expense.

“I think the trucking industry is go-
ing to be strong,” he said, “but we cer-

tainly have a lot of costs to evaluate 
with the (US) exchange and wonder-
ing what happens when a new (US) 
president is elected in November and 
how that impacts Canada.”

Orlick said he hopes Canadian com-
panies would again soon be able to get 
their trucks for $150,000 instead of the 
$200,000 price tag many are currently 
faced with paying.

He said companies are not at this 
point seeing an incremental surge in 
their revenues to offset the increased 
cost of trucks due to the present-day 
exchange rate.

Notwithstanding these hurdles, 
Orlick said he is ready to lead the CTA 
in its efforts to keep all the associations 
in tune and networking together to de-
velop a unified policy moving forward.

“What I said during my acceptance 
speak as chairman was that we were 
at the top of our game, but that doesn’t 
mean we settle on it. That’s our start-
ing point to go further up,” said Orlick. 

The process of becoming chair-
man of the CTA is 
not unexpected, 
where someone is 
secretly nominat-
ed and surprised 
if elected; it is a 
step-by-step pro-
gression, with a 
member acting as 
secretary, treasur-
er, second vice-
cha i r ma n a nd 
first vice-chair-
man, all for two-
year terms before 

becoming chairman.
“I’m looking at this as an opportu-

nity for me to grow, learn and to get 
better,” Orlick said. “I’ve been in it for 
38 years now, and I still learn some-
thing every day. That’s the fun part of 
it. To be recognized as a leader in the 
industry is wonderful, but now where 
do we take it from here?”

Armed with what he said is the 
strongest board of directors it has ever 
had, Orlick said being chairman of the 
CTA is much like running Orlicks Inc.

“I have certain skills, but I don’t have 
all the skills,” he said, “so I surround 
myself with great people…it’s the same 
thing with the CTA. I’m very proud and 
honoured to be selected chairman. It is 
a very intelligent group of membership 
that I’m working with.” 

Western provinces well represented on CTA board
Continued from page 1

‘I’ve been in it for 38 
years now, and I still 
learn something 
every day.’ 

  Gene Orlick, CTA
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46   THE LAST WORD

By Derek Clouthier

CALGARY, Alta. – It’s a family affair at 
Yellow Dog Trucking.

Ken Bader is the general manager of 
the Calgary-based intermodal truck-
ing company, which launched in 2004 
when his cousin, Gary Bader, president 
and CEO, started the business with his 
wife, Tara.

Yellow Dog also has what could be 
referred to as a ‘business cousin,’ Big 4 
Container Services, which acts as a com-
pliment to Yellow Dog with its flatdeck 
and container depot services.

Gary’s start in trucking came in 1997 
when he was an owner/operator with 
Canadian National Railway, until he 
decided the time was right to start his 
own venture.

“He stepped out on his own with a 
couple trucks and has grown it to where 
we are today with 35 trucks current-
ly,” said Ken. “We pick up from the rail 
heads (Canadian Pacific and Canadian 
National Railway) and deliver through-
out Alberta.”

As an intermodal, provincial carrier 
operating exclusively in Alberta with fa-
cilities in Calgary and Edmonton, Yel-
low Dog specializes in shipping contain-
ers, hauling pretty much anything that 
can be found in local big-box stores – 
clothing, electronics, food…you name it.

Ken made his migration to the com-
pany in 2008, the same year Yellow Dog 
opened its Edmonton location.

“I was actually in the oil and gas in-
dustry in 2008, saw the way that was go-
ing and said that I wanted to get of this 
rollercoaster,” Ken said, “and Gary had 
reached out to me to look for someone 
to manage things.”

Half of Yellow Dog’s fleet operates out 
of Edmonton, which services the north-
ern region of Alberta, while Calgary the 
southern portion. Ken said that 80% of 
Yellow Dog’s drivers are owner/opera-
tors, with the remainder directly em-
ployed by the company.

“It gives us a little bit more flexibility 
to drive customer service and keep our 
customers happy,” Ken said of the ver-

satility with utilizing owner/operators, a 
model that was in place since he started.

The company currently had eight 
trucks, with the balance being lease 
operators. 

But despite making the career move 
to the transportation industry and away 
from the volatile oil and gas sector, Ken 
said 2008 posed its own challenges and 
‘was a rough year,’ business-wise.

“But then into 2009,” he said, “things 
corrected themselves. We were aggres-
sive at that time and expanded and 
grew, and reinvested into the infrastruc-
ture of the company.”

Fast-forward six years, and anoth-
er economic hurdle has reared its ugly 
head.

“It has been a grind,” Ken said. “It 
hasn’t been easy, but, like everyone, you 
get lean and get your costs under con-
trol, and hopefully when things return 
we’ll be that much better positioned.”

One of the ways Yellow Dog has made 
an effort to put itself in a better position 
is through its safety measures.

The company recently became the 
first intermodal trucking company to 
acquire its Partners in Compliance (PIC) 
certificate, something Ken is proud of, 
but says was not easy.

“We made a concerted effort a couple 
of years ago to create and implement a 
safety program and we brought in an 
individual to head that up,” Ken said, 
adding that the first order of business 
was getting the company its Certificate 
of Recognition (COR), which it did.

“That was a significant achieve-
ment,” he said. “And from COR, we set 
our sights on PIC, and this past spring 
we were the first intermodal carrier ac-
cepted in the program, so we’re quite 
proud of that feat.”

Ken admits that for many companies, 
safety is not always at the top of the pri-
ority list.

“Safety, in our sector specifically – in-
termodal transportation – is an after-
thought for most companies,” he said. 
“It’s a very competitive industry, and 
there’re costs obviously involved with 
having a safety program and employ-

ing someone and getting these kinds of 
certifications. Margins are so thin in our 
industry, so it’s not justifiable to a lot of 
companies.”

He’s also sceptical on whether achiev-
ing such a goal will make any difference 
to the company’s customer base or its 
bottom line.

“Probably not as much as you’d hope,” 
Ken said of bringing in new customers. 
“Most people want their freight deliv-
ered as cheaply as possible, so they 
might not take that into consideration, 
but there are a lot of global freight-for-
warding companies that things like 
(PIC) are things they check off that they 
want to see in a carrier.”

For Yellow Dog, however, focusing on 
workplace safety was about much more 
than what numbers they saw on the bal-
ance sheets, but rather the comfort in 
knowing that they were doing what they 
believe is right for their employees.

Ken said that although several larger 
fleet carriers are going after COR and 
PIC certification, not as many small-
fleet companies are doing the same.

“If you’re in transportation, safety is a 
huge thing,” said Ken. “We want to sleep 
at night. We know we have 40 trucks at 
our peak on the road and there’s a lot 
that can go wrong on a day-to-day ba-
sis, so knowing you’ve done everything 
you can to prevent those kinds of things 
helps you sleep at night and know that 
you’re driving your industry in that di-
rection and leading the way.”

With Yellow Dog having focused on 
growth by upgrading its facilities and 
purchasing equipment during the past 

few years, Ken said they have since had 
to sharpen their pencils and find cost 
savings wherever they can in the hopes 
of being better prepared when the in-
evitable economic return comes back 
to Alberta.

But predicting the future in the world 
of intermodal transportation is not easy, 
whether it be forecasting the next year 
or even the next month.

“You don’t get notified until those 
containers are at the port in Vancouver 
or Montreal and they’re on your door-
step in a few days,” Ken said. “You get 
busy really fast, and things slow down 
really fast.”

At present, neither Yellow Dog or Big 
4 are in need of any drivers or opera-
tional staff, but that hasn’t stopped the 
resumes from piling up on Ken’s desk, 
which he says are coming in at an over-
whelming pace, particularly from pro-
spective drivers.

“When things are busy, you’re strug-
gling to find good people and you find 
yourself trying to sell yourself as a com-
pany to find those people,” said Ken, 
“and now you have so many talented 
and qualified people who are looking 
for work and you wish you had a posi-
tion to fill for them.”

But, if Alberta history repeats itself, 
the need for workers will return even-
tually, and Yellow Dog is preparing for 
that turnaround.

“We just want to be the best inter-
modal trucking company in Alberta,” 
said Ken, “and we hope we are better 
prepared to do that when things do 
 return.” 

Yellow Dog Trucking owner/president/CEO Gary Bader, right, welcomed his cous-
in Ken Bader to the company in 2008 as general manager, and the pair continue 
to look at ways to improve their growing business.
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