
By Derek Clouthier

WINNIPEG, Man. – Developing reli-
able road infrastructure into North-
ern Canada’s First Nations commu-
nities continues to present significant 
challenges.

The Canadian Council for Public-
Private Partnerships (CCPPP) recently 
commissioned a report, P3s: Bridging 
the First Nations Infrastructure Gap  
with the goal of moving the process of 
providing all-season roads, as well as 
clean drinking water and safe, quality 
and affordable housing, to the most 
remote Native communities in Can-
ada’s ‘great white north.’

In the wake of what the CCPPP said 
was an infrastructure deficit of as 
much as $30 billion for First Nations, 
the report suggests utilizing public-
private partnerships (P3s) to address 
this infrastructure deficit.

“Infrastructure should support our 
economies and grow our revenues so 
we can pay for infrastructure opera-
tion, maintenance and replacement,” 
said Manny Jules, chief commissioner 
of the First Nations Tax Commission. 
“This report provides important rec-
ommendations about how First Na-
tions can utilize a tool that is available 
to other levels of government to build 
high quality public infrastructure on-
time and on budget.”

Steve Hobbs, director of strategic 
planning and partnerships for the 
CCPPP, said one of the challenges 
in building reliable roads and high-
ways in and out of remote northern 
communities is that they can often 
be driven by resource development, 
with companies paying for the roads 
in the past, but may no longer be able 
to foot 100% of the bill, which in turn, 
means federal and provincial govern-
ments need to play a larger role and 
think more long-term.

“The high capital cost of these as-
sets can appear prohibitive,” said 
Hobbs. “However, the long-term 
benefit of giving communities access  
to employment, health care, fuel,  
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The cost of moving freight in the Calgary region varies depending on a variety of factors, including distance, what is being 
shipped and mode, but the use of trucks to transport goods remains one of the most desirable options.

By Derek Clouthier

CALGARY, Alta. – There is more than one op-
tion for businesses when it comes to transport-
ing goods from the manufacturer to the their 
doorstep, and diverse costs are associated with 
the various modes.

Whether it be by air, sea, rail or truck, each 
transportation mode offers its own benefits 
and setbacks when it comes to getting a prod-
uct from point A to B.

Reg Johnston, owner of RJ T&L Consulting, 
was hired by the Calgary Regional Partner-
ship (CRP) to assist its economic development 
department in determining some of the more 
cost effective methods of moving freight in the 
Calgary region in an effort to entice business 
development, such as a warehouse distribu-
tion hub, in the area.

The CRP is a collaborative network of 14 
municipalities in the Calgary region that have 
agreed to work together to try to ensure growth 
occurs in a sustainable manner. With more 

than 1.2 million people in the area, the CRP 
was established to prepare Calgary and the 
various surrounding communities for what 
is expected to be a population of over 1.8 mil-
lion in the next 60 years.

The partnership not only works to encour-
age business growth, but also community 
planning and regional transit.

Johnston, who acts as a logistics consul-
tant for the CRP, said economic development 
planners set their vision years into the future 
to determine, for example, where a developer 
might want to put a distribution warehouse, 
and whether Calgary would be feasible loca-
tion.

Part of Johnston’s job is to determine the cost 
of moving freight in the Calgary region, taking 
the four modes into consideration.

Though many factors come into play, John-
ston said transporting goods directly by truck 
is the second most expensive method, behind 
only air. But depending on the distance a prod-
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4 INSIDE THE NUMBERS

SHIPPER SAVVY – PART II  
Get to know your customers better
Our annual Survey of the Canadian Logistics Professional shows that the 

supply chain managers your sales team is calling upon wear many different 

hats. While three-quarters are involved with the transportation function within 

their organization, many also have responsibilities for warehousing and inventory/

material control and customer service. The majority are in the 46 to 55 age range 

and have around 18 years of job experience. They lead small teams with almost a 

third supervising fewer than 10 people and 36% having no one reporting to them.
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Despite the fact that my near-three 
year old has been honing her mastery 
of my smartphone for close to two 
years, and, on the other side of the 
spectrum, my grandfather, who turns 
90 this June, showed off his new flip-
phone when I last saw him in October, 
the sheer volume of tech options on the 
market for truck drivers could make 
those of any age flee in fear.

My publisher asked me a while back to 
write a story on how trucking companies 
and drivers can survive the current ‘elec-
tronic onslaught’, and what some sure-
fire ways were to ensure that the seem-
ingly endless amount of data coming off 
a truck is used to enhance operations 
rather than hinder it.

Electronic logging devices (ELDs) 
is perhaps the most pertinent piece of 
technology in the trucking world today, 
simply for the fact that they will soon be 
mandatory in the US, and it’s pretty safe 
to assume that Canada will follow suit.

Since I have started as editor of Truck 
West, I’ve also learned that there are 
few subjects that stir as much emotion 
than the mandated use of ELDs, as I 
have received more calls from drivers 
who are leery, or flat out oppose the 
new technology.

I have also learned during my years in 
journalism that the loudest and most of-

ten heard voices are from those in oppo-
sition of something, regardless of wheth-
er their numbers are large or miniscule.

Like anything new, be it a product or 
piece of legislation, one should expect 
that some fine tuning will have to be 
done, and that happens when glitches or 
errors are discovered in real time, which 
can be frustrating for those directly af-
fected, like in this case, truck drivers.

What have drivers told me?
I have heard that ELDs can cause 

truckers to drive unsafely because they 
are trying to put as much road behind 
them in the timeframe they are allot-
ted; I have been told that truckers can get 
stuck and hour or two away from their 
destination or from home because the 
ELD will not legally allow them to con-
tinue the extra 100 km; I have been told 
that ELDs have nothing to do with safety 
or efficiency, but is rather a device to ap-
pease government and insurance com-
panies; I even heard one story where a 
driver’s truck was taken over remote-
ly after their ELD indicated that they 

had gone over their time, and 
the truck was slowed to 2 km/
hr, would not go any faster and 
they were forced to pull over.

No product or user is perfect, 
but technology has countless 
benefits from both a business 
and safety perspective.

With today’s technology, 
companies can accurately 
monitor hours of service; get 
diagnostic readings off trucks 
while on the road; foresee fu-
ture mechanical problems 
and have them addressed be-
fore a breakdown; pinpoint 
and driver’s location and is-
sue when something does go 
wrong; monitor driving habits 
so training can be individually 
tailored; maximize vehicle ef-
ficiencies to get the best fuel usage and 
reduce greenhouse gas emissions; get 
the best route to minimize distance and 
time travelled; the list is endless.

I turned 40 this June, and I realize 
that in the grand scheme of things, I’m 
not that old…right? 

But when I was born, we used rota-
ry phones; computers were for NASA 
and the CIA; music came from a vinyl 
45 or 72 or an 8-track; and Twitter was 
what we called that annoying kid we 

didn’t like.
My point is that new technology can 

be scary and frustrating, but as long as 
it’s used properly, it is an amazing tool, 
one that should make our lives easier 
so we can spend more time doing the 
things that really matter.  

Derek Clouthier can be reached  
by phone at (403) 969-1506 or  
by email at derek@newcom.ca.  
You can also follow him on Twitter  
at @DerekClouthier.

In a couple of months, the sweet dis-
traction of warm and lazy summer 
days spent relaxing at the cottage will 
all too quickly fade to the sobering fall 
ritual of planning for the year ahead. 
Yet how do you plan for a future held 
captive to a stubbornly slow grow-
ing yet dangerously volatile economy 
made all the more treacherous by dis-
ruptive technologies?

Attending our annual Surface Trans-
portation Summit would be a good start. 
For several years now, we, along with our 
sister publication Canadian Shipper and 
Dan Goodwill and Associates, have been 
bringing shippers and carriers together 
under one roof to face and understand 
the challenges and opportunities that 
lie ahead. Carlos Gomes, one of Can-
ada’s leading economists, along with 
transportation industry analysts Wal-
ter Spracklin and John Larkin will be on-

hand to share their insights on how low 
prices, a devalued Loonie, a new federal 
government keen on spurring economic 
growth and a strengthening US econo-
my will combine to impact existing busi-
ness paradigms and freight operations. 
And carrier executives will be on-hand 
to outline their thoughts on the coming 
year and how they will be shaping their 
business strategy accordingly.

Another favourite session back this 
year is The View from the Top, with rail, 
trucking, 3PL and OEM executives shar-
ing where they plan to take their organi-
zations in 2017.

But this year’s Summit will also look 
much further ahead with a keynote pre-
sentation on the future of trucking tech-
nology from Ian Wright, CEO of Wright-
speed and co-founder of famous electric 
vehicle manufacturer Tesla Motors. 

A fixture of the Summit, my Shipper-
Carrier Roundtable, will include influ-
ential industry executives representing 
carrier, shipper and 3PL perspectives. 

We are not stopping there. The after-
noon will include a session on emerg-
ing freight transportation services with 
the potential to significantly disrupt how 
transportation is carried out; a panel dis-
cussion on the supply chain of tomor-
row; and down-to-earth strategies to 
drive revenues and cost reductions in 
challenging economic times.

Preparing for the great changes will 
require paving the way for the next gen-
eration of leaders. Our leadership and 

mentoring session will examine proven 
approaches to attract more high-quality 
management into the trucking industry 
and mentoring strategies that drive re-
sults. We close with an inspiring keynote 
on reaching new heights in your career 
from Ian Evans.

The Summit has also always been de-
signed as a great networking opportuni-
ty, and this year, we take it a step further. 
The Freight Management Association 
of Canada, a supporting partner of the 
Summit, will be celebrating its 100th 
anniversary with a reception sure to at-
tract some of the nation’s most powerful 
shippers. I hope to see you there Thurs-
day Oct. 13 at our new venue, The Inter-
national Centre. To find out more, go to  
SurfaceTransportationSummit.com. 

Lou Smyrlis can be reached  
by phone at (416) 510-6881 or  
by email at lou@newcom.ca.  
You can also follow him on Twitter  
at @LouSmyrlis.
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6   EDITORIAL

There was a new addition this year, to 
what was already one of the busiest 
weeks in the Canadian trucking industry. 
I’m referring, of course, to Truck World, 
and for the first time ever the addition of 
the Canadian Fleet Maintenance Sum-
mit to the front end of that show.

CFMS has been around for decades, 
but not in the form it took this year. The 
event was hosted by this company, New-
com Business Media, along with several 
partners, and was supported by a va-
riety of organizations involved in fleet 
maintenance. The turnout was great, 
the speakers excellent and the informa-
tion presented was relevant and thought 
provoking.

One of the themes that kept resurfac-
ing was big data, which, we learned, is 
not the same as “lots of data.” Big data is 
actionable and allows an organization to 
make changes that drive results. Lots of 
data, on the other hand, is just noise, if it’s 
not effectively analyzed and acted upon.

Analyzing big data and using it to im-
prove efficiencies is increasingly falling 
under the domain of the fleet mainte-
nance manager. And it’s changing the 
nature of the job entirely.

It was appropriate, in that sense, that 

The evolution of the 
maintenance manager

the Canadian Fleet Maintenance Man-
ager of the Year, Mike Gaudet of Armour 
Transportation, came to the position via 
an untraditional path. 

Gaudet isn’t a technician – never has 
been. Instead, he brings to the posi-
tion a business background and a num-
bers-driven focus, though, in his inter-
view with me for the cover story of this 
issue, he cautioned against getting too 
wrapped up in reports.

Bill Dawson, vice-president of mainte-
nance operations and engineering with 
Ryder System, noted during his keynote 
address that the top performers during 
Ryder’s technician skills challenges often 
break the mould of what was traditional-
ly thought to be the best mechanic. 

“The folks that are competing at an 
elite level now and getting to the top 
are not what we’d consider historically 
to be our most sound mechanical tech-
nicians,” Dawson said. “They are the 
best by far at managing information. 
They tend to be on the younger side. 
They come up using technology and 
they’re open and accepting of technol-
ogy and they’ve mastered it. That, in 
the future, is what’s going to separate 
the quality of technicians from the ex-

cellent to the average.”
Effectively analyzing big data al-

lows fleet maintenance profession-
als to better develop preventive 
maintenance schedules, predict 
parts failures and optimize their 
spec’ for the application. These all 
drive bottom line results. Is there 
a job description within trucking 
that is evolving more rapidly with 
the advent of big data than the 
fleet maintenance manager?

Dawson went further, suggest-
ing that carriers will need to re-
evaluate the types of people they 
select for this important position. 

“These maintenance managers 
now need to be data-driven, they 
need to be analytical, they need to 
be able to (wade) through the noise and 
make key business decisions and that’s 
different than walking through making 
sure the shop is clean,” he said. “It’s go-
ing to change the nature of the people 
we promote into these jobs, the recruit-
ing we undergo to find them and how 
we performance-manage the people we 
have. Those who’ve done the job a long 
time and have one set of skills may not 
have the skills they need to carry us and 

you into the future.”
Today’s fleet maintenance managers 

and the companies that employ them 
will need to embrace data and learn 
how to effectively use it, or risk being left 
behind. 

Step up and break 
the stereotype

The view 
with Lou
LOU SMYRLIS

James Menzies can be reached by phone at 
(416) 510-6896 or by e-mail at  
james@newcom.ca. You can also follow him 
on Twitter at Twitter.com/JamesMenzies.

Editorial 
Comment
JAMES MENZIES

You know the stereotype: Truckers eat 
too much, don’t exercise enough and 
die too young. 

A quick look around your business 
and you likely see how the stereotype 
came about. 

Nearly 40% of the people on this 
continent do no spare-time physical 
activity at all and no doubt that figure 
is probably higher within the truck-
ing industry. 

You’ve heard all the excuses, per-
haps you’ve uttered them yourself: 
Trucking requires long hours behind 
the wheel or behind a desk, there is 
no time left for exercise. 

The stress from the job leads to un-
healthy eating habits and there are 
no healthy food options at truck stops 

anyway. You can’t exercise while on 
the road. And so on.

Over the past few years we’ve spent 
a lot of time talking about the un-
healthy lifestyle in our industry and 
how it’s leading to illness and prema-
ture death for too many of our indus-
try friends and associates. 

But you know what? I’m tired of fo-
cusing on the failures. I don’t want 
to talk about the victims anymore. I 
want to focus instead on the success-
es; on the people in our industry who 
have the courage and determination 
to change their lives and on the com-
panies who support them. I want to 
focus on the people who decide one 
day: screw the stereotype, we are go-
ing to forge a new, healthier path.

Like the hundreds of people cur-
rently participating in the Healthy 
Fleet Challenge, pushing themselves 
literally one step at a time to work 
physical activity into their daily lives. 
NAL Insurance has orchestrated this 
challenge for years now and my hat 
goes off to them and the dozens of 
participating f leets and industry sup-
pliers. 

The latest Challenge started in May 
and goes on all summer. Join us.

 Sign up your company to partici-
pate. It’s free. 

Just e-mail info@healthyfleet.com 
and they will get your team set up.

Looking for something more chal-
lenging? Try an obstacle course race 
like Delon and Nickisha Rashid from 

our sales team and I did during the 
first weekend in May. The Horseshoe 
Valley XMAN race – 7.2 kms straight 
up and down Horseshoe Valley 
Mountain with 40 military style ob-
stacles – was sponsored by Tremcar. 
It was challenging, tiring and inspi-
rational. What a novel way for Trem-
car to support a new image for our in-
dustry. 

There are races like these all over 
the country, at all levels so anyone 
can participate. 

We’re signing up for the Spartan 
Race in July at the Ganaraska Forest. 
Would love to see people from the in-
dustry join us.

It really doesn’t matter what physi-
cal activity you choose. Just choose 
something. Break the stereotype. 

Lou Smyrlis can be reached by phone at (416) 
510-6881 or by e-mail at lou@newcom.ca. 
You can also follow him on Twitter at Twitter.
com/LouSmyrlis.
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uct is being moved, as well as the cost 
of fuel, truck is often the most attrac-
tive option.

“Now that you’re seeing fuel prices 
come down, truck is actually getting 
more competitive on certain routes 
than rail,” Johnston said. “Truck is go-
ing to be getting some business from 
rail when fuel goes down, but it will 
be losing some business to air freight.”

The amount of freight each mode 
can carry is also a key factor.

“The reason why rail is cheaper 
than trucks is first, the most you can 
put on a truck is two, 53-ft trailers, 
and you can put 100 cars on a train,” 
Johnston said. “And rail is heavy, so 
once you get it moving, you can keep 
it moving easily, you don’t have to stop 
it at every intersection…there’s only 
a couple engines associated with the 
whole 100 cars as opposed to one with 
every two.”

Johnston said moving a product by 
sea is the cheapest method because 
a boat has no friction over the water 
compared to rail or truck, and ships 
can carry a large amount of freight on 
a single unit.

In addition to distance, speed also 
plays a factor in determining which 
mode of transportation is best for any 
particular situation.

“If I can get raspberries to the shelf 
two days quicker, that really increases 
the chance of selling them,” Johnston 
said. “Whereas if they get any kind of 
spots on them, then they are worth-
less, so you might want to fly raspber-
ries to certain locations because that 
extra couple of days of shelf life may 
mean the difference in making a sale 
or not.”

Comparing the two modes of 
ground transportation, Johnston said 
rail is much better for longer distances 
and not so much for shorter deliver-
ies, as a lot is involved when shipping 
by rail – the train has to go into the 
yard, get sorted, be assigned to a 100-
car train, get out of the yard, travel to 
its destination, get pulled and finally 
have the product transported (usually 
by truck) to the customer.

“There’s a day or two on each side of 
a rail move,” said Johnston, “So when 
you’re talking about a 3.5-hour drive 
between Calgary and Edmonton, that 
time difference is so high that people 
are going to be willing to pay the (ex-
tra) cost.”

Johnston said the Calgary-Edmon-
ton corridor would always be subju-
gated by truck, given the fact that the 
distance is just not viable for rail.

“It’s the perfect distance for truck to 
dominate,” he said. “So there is a geo-
graphical aspect to it, there’s a speed 
aspect to it and sometimes there’s 
even an environmental aspect to it.”

Dependability was another element 
businesses should consider when 
moving freight.

As Johnston explained, when a cus-
tomer knows the exact time it takes 
to transport goods from one point to 
another, time becomes a non-factor, 
as it is considered to be dependable. 

On the other hand, if the same dis-
tance or route takes 45 minutes one 
day and 90 minutes the next, time be-
comes an issue, and may be lost be-
cause whoever is delivering the goods 
must assume it will take them 90 min-

utes to make the delivery.
“The same thing happens in supply 

chain logistics,” Johnston said, adding 
that truck has a significant advantage 
over rail because the customer knows 
it’s going to be there within hours as 
opposed to within days, meaning 
there is less variability.

“Some grocery retailers have hour 
timeslots for truckers. They say, ‘Be 
there between nine and 10 or don’t 
show up.’”

Other constraints associated with 
rail and not with truck include a lack 
of flexibility and the inability to rush 
a shipment to a particular customer.

Advancements in truck technology 
have also helped the mode of trans-
portation continue to grow.

“The invention of long combina-
tion vehicles did a ton for trucks,” said 
Johnston, adding that it resulted in 

anywhere from a 30-40% savings for 
the industry. “That gives it range that 
it didn’t have.”

Johnston said anything the truck-
ing industry can do to reduce its fuel 
consumption would ultimately help, 
both from a financial perspective and 
public image, and make it more com-
petitive with rail.

“If I was an industry that was known 
for burning a lot of CO2 and wanted to 
be around for a number of years, I’d be 
looking at ways to make myself more 
sustainable,” Johnston said.

He added that the industry has 
made huge strides at curbing its 
greenhouse gas emissions, but there 
continue to be a lot a pressure points 
on the system, and with the demands 
on truck transportation, it can be dif-
ficult to run a trucking fleet profitably.

“I don’t think I’ve run into many 

trucking companies that want to 
do an unsafe job,” Johnston said. 
“They have a public safety thought 
in mind.”

Ultimately, Johnston said compa-
nies must do back calculations and 
figure out the best option for them 
when it comes to moving freight.

“Trucking has this great niche be-
tween air and rail where it’s pretty 
fast, has middle-ground cost effec-
tiveness, it’s quite flexible and it’s go-
ing to dominate lanes that are three, 
four, five even six hours apart,” John-
ston said. 

“It’s a safe mode of ground trans-
portation and a lot of our freight in 
Canada moves around on that mode, 
so it’s a very important piece of our 
infrastructure.

“It pushes the goods around that 
are the veins of our economy.” 

Truck technology continues to increase industry competitiveness
Continued from page 1
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groceries and other economic and so-
cial benefits would reduce the long-term 
costs of having isolated communities.”

Weather and terrain is a more ob-
vious hurdle to overcome when con-
structing roads in Northern Canada.

“This is where P3s can play a role 
by taking on risk and delivering on-
time and on-budget infrastructure and 
bring in more private sector expertise,” 
said Hobbs.

Hobbs said he believes the trucking 
industry could play a role in the effort 
to bring reliable roads and highways 
to northern First Nations communities 
by advocating the benefits to those af-
fected, one of which being reducing the 
risk associated with driving on win-
ter roads.

CCPPP communications director 
Dave Trafford said there are dozens 
of remote, fly-in communities in Can-
ada, as well as those with only limit-
ed winter access, which he said is get-
ting shorter due to climate change and 
unpredictable winter weather, forcing 
services to be flown in and increasing 
the cost.

“The need for all-season roads is in-
creasing and can provide significant 
benefits to communities through con-
nectivity, lower costs for shipping and 
access to employment opportunities,” 
said Trafford.

Trafford said when it comes to fund-
ing road infrastructure projects, gov-
ernments cannot afford cost over-
runs and time delays, and that P3s 
constantly deliver on time, on budget 
and offer innovative solutions to proj-
ects across Canada, offering the Sierra 
Yojo Desan Resource Road upgrade in 
Northern B.C. as an example.

Trafford echoed Hobbs’ sentiment, 
saying that with the P3 model, the pri-
vate sector takes on the risks associ-
ated with the design, build, finance, 
maintenance and, in some cases, op-
erations of the asset.

He also said that given the closeness 
of many northern First Nations com-
munities to natural resources, there 
could be an opportunity for the gov-
ernment to share some of the costs 
with private sector resource compa-
nies by implementing a toll or fee for 
usage of the road network.

Trafford concurred with Hobbs that 
the long-term benefits of having a reli-
able connection to northern Canadian 
communities would far outweigh the 
upfront costs of the project.

“That is not to say it would not be a 
considerable undertaking with signifi-
cant costs,” he said, “but there should 
be a long-term vision to get these proj-
ects moving.”

Like Hobbs, Trafford feels truck-
ing companies should encourage the 
government to get needed road infra-
structure in place, and added that they 
should also work to prioritize ship-

All-season 
roads are 
needed to 
serve 
northern 
communities
Continued from page 1
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“Each year, Habitat For Humanity Canada helps over 200 hardworking  
Canadian families realize the dream of affordable homeownership while 
providing a safe and decent place for their children to grow. Trucks For 
Change Network member carriers have helped make this happen by  
significantly reducing our logistics costs and expanding our resource  
capacity at our over 90 Habitat for Humanity ReStores in Canada”. 

Rob Voisin, Vice President, ReStore and 
Product Support, Habitat For Humanity Canada

Thank you to these generous industry sponsors who are helping us help our communities:

Join Us Today!  905.844.8658 • trucksforchange.org

Trucks For Change Network is a registered non-profit organization 
endorsed by these leading industry associations:

We Deliver Change
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ments to locations that rely on winter 
roads and work with communities to 
hire local employees, who often have 
limited options, but would bring ex-
pertise on the terrain and municipali-
ties in the area.

Trafford said that in the short to me-
dium term, trucking would be the most 
affordable option when also consider-
ing rail, air and sea.

He said rail would not only be ex-
pensive, but also more difficult to “tra-
verse the geography of the north,” and 
that sea is available to only a limited 
number of communities.

Many First Nations members wel-
comed the findings in the CCPPP re-
port, including Grand Chief Warren 
White, who said the people of Treaty 
3 are in need of finding new ways to 
move major infrastructure projects 
forward in their communities.

“Our communities are in dire need 
of new infrastructure in housing, edu-
cation and water and wastewater and 
we know that we need to have all of 
the infrastructure development tools 
available to us,” White said, “like P3 
and ASD, if we want to lessen the  
infrastructure deficit in Treaty 3  
communities.”

Mark Romoff, president and CEO of 
the CCPPP said the Canadian P3 mod-
el is a proven method of providing high 
performance infrastructure to com-
munities throughout Canada.

“CCPPP wants to help identify and 

eliminate the barriers that are pre-
venting First Nations from taking ad-
vantage of modern and innovative 
approaches to infrastructure procure-
ment,” said Romoff.

“Connecting communities via all-
season road access can be a game 
changer for First Nation communities,” 
Trafford added. “It would allow them 
access to more amenities enjoyed by 
other Canadians, provide better op-
tions for emergency management, low-
er the cost of everything from food to 
housing supplies through cheaper 
transportation, and open up employ-
ment opportunities.”

The CCPPP was established in 1993 
as what it describes as a national, non-
partisan, member-based organization 
with representation from the public 
and private sector, with the mission 
of promoting innovative approaches 
to infrastructure development and ser-
vice delivery through public-private 
partnerships. 

Manitoulin 
Transport opens 
new terminal in 
Manitoba
BRANDON, Man. – Manitoulin Trans-
port announced recently it has opened 
its newly built terminal in Brandon, 
Man. It is the second new terminal 
Manitoulin has launched in the prov-
ince within the last seven months.

“Our customers are our top pri-
ority and we continue to anticipate 
their future needs and make strate-
gic investments accordingly,” said Jeff 
King, president, Manitoulin Transport. 
“Brandon is situated in the very heart 
of North America. Building out our ca-
pacity here with a larger terminal not 
only delivers end-to-end coverage for 
us in Manitoba, it positions Manito-
ulin firmly as one of the largest and 
most capable providers of transporta-
tion and logistics services in Canada.”

The new terminal is located at 1865 
1st Street North in Brandon, and has 
50%  more dock space than Manitou-
lin’s former Brandon terminal and in-
cludes an office and a 5.5 acre yard. 
This larger facility increases Manitou-
lin’s ability to provide reliable freight 
services and handle higher shipment 
volumes in a safe and organized man-
ner, with even greater speed and  
accuracy, the company said.

The terminal is also fully equipped 
with advanced security measures in-
cluding perimeter fencing, controlled 
entry and exit and 24-hour surveillance 
cameras on the dock and yard. The 
new terminal will also be equipped with 
all-electric forklifts to keep in line with 
the company’s dedication to reducing 
its carbon footprint. 
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algar y has been my 
home for the past 30-
some years. W hen I 
moved here, it was easy 
to predict how long it 
would take to get from 
place to place, bar-

ring road construction or a traffic  
collision.

Travel didn’t take much thought or 
planning. It was simple.

As the population increased and 
the city grew, it became more dif-
ficult to get the timing right. There 
were neighbourhoods on the out-
skirts of Calgary that I had never 
even heard of, all teeming with busy 
commuters.

I had to start taking into account 
traffic patterns and the time of day. 
Familiar landmarks began to dis-
appear. I’d get to a place and think, 
“When did this pop up here?”

If you’ve applied for a USDOT num-
ber recently, you’ve probably expe-
rienced a similar feeling: Uh-oh, 
what’s this and why didn’t I leave 
earlier?

This year, the US Department of 
Transportation is implementing the 
Unified Registration System (URS), a 
set of procedures for registering and 
updating information with the Fed-
eral Motor Carrier Safety Adminis-
tration (FMCSA).

The new rules are a little disorient-
ing if you’re used to the old way of do-
ing things, and you’ll want to get your 
bearings before Sept. 30 when most 
of the changes take place.

What is the URS?
The URS applies to all private and for-
hire interstate motor carriers, freight 
forwarders, brokers, intermodal equip-
ment providers, hazmat permit appli-
cants/holders and cargo tank manu-
facturing and repair facilities under 
FMCSA’s jurisdiction.

Starting Sept. 30, everyone sub-
ject to the URS rule will use a single 
online application to provide infor-
mation to FMCSA. Instead of filling 
out separate forms for systems like 
the Licensing and Insurance Sys-
tem (L&I) and Motor Carrier Man-
agement Information System (MC-
MIS), you’ll log in to a Web site and 
enter all of your information once.

URS is supposed to eliminate pa-
perwork and reduce errors. But it’s 
never easy when someone makes a 
change to a tried and true system. 

Here are some directions to help you 
navigate your way:  

1. Set up your online portal
If you have a USDOT number, you must 
set up an FMCSA portal account where 
you’ll keep your information current. 
Visit http://www.fmcsa.dot.gov/urs for 
instructions and support for obtaining 
an account.

2. No more MC numbers
MC, FF, MX, and other FMCSA-as-
signed numbers will no longer be is-
sued, and FMCSA will no longer accept 
them as references for filings or other 
matters. Your USDOT number is your 
sole identifier.

3. File financial responsibility docs
New and existing hazmat carriers must 
provide financial responsibility (in-
surance) fillings beginning Sept. 30. 
There is a grace period for existing 
hazmat carriers and exempt-for-hire 
carriers, with enforcement deferred 
until Dec. 31.

4. Designate a process agent
All new applicants must select a pro-
cess agent to file the Form BOC-3 on 
their behalf before their registration 
will be granted. A process agent en-
sures that FMCSA and any injured par-
ties can serve legal papers to motor 
carriers, brokers, or freight forward-
ers in any state where the registered 
entities operate.

The BOC-3 form must include all 
states for which process agent des-
ignations are required. If you fail to 
designate a process agent, FMCSA 
will deactivate your USDOT number. 
For existing carriers and exempt-for-

hire carriers, enforcement is deferred 
until Dec. 31.

5. Pay your fees
It should come as no surprise that a 
new system brings a new fee schedule.

Effective Sept. 30, FMCSA will 
charge $300 US per registration 
type (including safety registration) 
for new applicants (including pri-
vate motor carriers) and businesses 
whose USDOT registrations (includ-
ing safety and/or operating author-
ity) have been revoked. FMCSA  
charges an additional $10 reinstate-
ment fee per request for suspended 
registrations.

A $300 fee will also be charged to 
businesses with existing registra-
tions when they request an addi-
tional registration type. There is no 
fee for biennial updates or name/ad-
dress/form of business changes.

Get help
For years, I never needed a roadmap to 
get around Calgary. Now I won’t leave 
my driveway without GPS. If you feel 
the same way about the URS, get some 
help. You don’t want to be not stuck in 
traffic, so to speak, when Sept. 30 rolls 
around. 

Sandy Johnson has been managing 
IFTA, IRP, and other fleet taxes for more 
than 25 years. She operates FleetTaxPro.
com, which provides vehicle tax and li-
cense compliance services for trucking 
operations ranging from single vehi-
cles to large fleets. She can be reached 
at 1-877-860-8025 or FleetTaxPro.com. 

A roadmap for URS

C

10   COMPLIANCE

Sandy Johnson

Permits &
Licensing

Reduce your risk
1  Always use 3 points of contact 
2  Face the truck and climb slowly
3  Wear proper footwear

For more safety resources  
visit worksafebc.com.

Falls are a leading cause  
of injury for truck drivers. 
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Across
  1
  6
8
9

10
11
14
16
18
19
23
24
25
26

Surrey, BC-based carrier
Tractor and trailer
International emblem shape
Aluminum wheel brand
LTL word
Coiled tractor-to-trailer cable
Kenworth and Peterbilt parent
Truck News fictional driver Mark
Truck transmission brand
Break truck-stop rule, perhaps
Roll in neutral
Castrol diesel engine oil
Driver’s compensation
Decorative wheel trim (3,6)

Down
  1
  2
 3
4
5
6
7

12
13
15
17
20
21
22

Stone stoppers behind wheels
Driver pairs
Air horn location
Dipstick mark meaning (3,3)
NRCan transport partnership name
Income tax file item
Component that meshes around
Canada’s Steel Capital
CB needs
Cow Town
Boucherville-based carrier
Tire type
Canadian police force, briefly (1,1,1,1)
Woodstock, ON medium-duty maker
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By Derek Clouthier

ABBOTSFORD, B.C. – Fatigue is not 
sleepiness. Sleepiness is not being 
tired. Being tired is not drowsiness. 
And drowsiness is not fatigue.

Mike Harnett, vice-president of 
human factors for Six Safety Systems, 
spoke to a group of Truxpo attendees 
May 13 about how drowsiness is af-
fecting the safety of not only truck 
drivers, but everyone on the road.

Harnett said that fatigue is some-
thing that accumulates, and is de-
fined as a decreased capacity to per-
form mental or physical work as a 
result of inadequate restorative sleep.

“It builds and it builds,” Harnett 
said. “We cannot just will it away.”

With over 22 million people per-
forming shift work in Canada and the 
US, including truck drivers, Harnett 
said that chronic sleep problems af-
fect between 60% and 80% of that 
particular segment.

Harnett said one of the main con-
tributing factors to fatigue is a dis-
ruption in our circadian rhythm 
during shift work, which helps our 
bodies identify when we should be 
asleep, when we’re hungry, and even 
our blood pressure and heart rate.

“The key to having a healthy life 
is to keep these all in harmony with 
each other,” Harnett said of the var-
ious factors that make up our daily 
circadian rhythms.

Harnett highlighted a pair of ‘dan-
ger zones’ when it comes to our dai-
ly alertness, or lack there of, one be-
ing the ‘past-lunch dip,’ which comes 
somewhere between 1 p.m. and 4 
p.m., while the other arises between 
3 a.m. and 6 a.m. and is far more pre-
carious, as our body temperature is 
at its lowest, as is our productivity 
and awareness.

“We need to get sleep,” she said. 
“We are meant to do our best work 
during the day…we are not noctur-
nal and never will be.”

Sleep apnea, Harnett said, is 
a big issue for truck drivers, and 
can be prevalent in those who are 
overweight or have large tonsils or 
tongues, which restrict breathing 
during sleep.

Harnett said that during the past 
century, the amount of sleep people 
are getting has dropped from nine 
hours a night to less than seven, with 
several social factors contributing to 
the decline, including technology, 
work schedules and even the inven-
tion of the light bulb.

Another negative attribute of less 
sleep is a drop in production of mel-
atonin, which is a natural sleep hor-
mone synthesized and secreted at 
night. 

Melatonin is a powerful anti-ox-
idant that reduces in production as 
we age and can be restricted when 
exposed to light at inappropriate 
times, such as at night when our bod-
ies should be sleeping.

Sleep is also the time our bodies 
repair themselves, Harnett said, and 
a lack of sleep can have a myriad of 
health costs on shift workers, such as 

a rise in cardiovascular and digestive 
disorders, rectal and colon cancer, 
diabetes, kidney disease and rheu-
matoid arthritis.

Harnett said our typical sleep pat-
tern includes four REM patterns that 
last between 1.5 and two hours, and 
must include quality deep sleep, 
Stage 3 and 4, or delta sleep.

She added that not getting a full 
eight-hour sleep – losing even one 
hour – lowers productivity and alert-
ness, and that chronic sleep loss leads 
to accelerated aging and Alzheimer’s 
disease.

“Only sleep can cure fatigue,” Har-
nett said. “Everything else is a tem-
porary mask. Sleep is the most im-
portant thing in your world.”

Adding to the health discussion 
was Dr. Art Histor, an award-win-
ning physician, educator and media 
personality, who said, “Everybody 
thinks they have heard it all before” 
when it comes to healthy living.

During his f ier y and humour-
filled presentation, Histor said that 
although life expectancy has been 
on the rise in Canada – 80 years for 
men and 84 for women – the next 
generation could be the first to see 
that trend reverse due to the onset 
of obesity and more rampant chronic 

‘I’ll sleep when I’m dead’
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Customized solutions · Excellent value · Coast-to-coast

Kevin Quick
VP, Business Development, Western Canada
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BRITISH COLUMBIA

illnesses.
“It doesn’t have to be this way,” 

Histor said, adding that whether a 
person is young or old, sick or well, 
it’s never too late to lead a healthier 
lifestyle.

Histor’s seven keys to living a 
healthier lifestyle were: don’t smoke, 
exercise regularly, eat sensibly, min-
imize stress, maintain a healthy 
weight, get good sleep and consume 

alcohol in moderation.
“It’s not magic,” he said. “There are 

not beans I can sell you. Becoming 
more active is the single most impor-
tant thing you can do.”

SafetyDriven, the Trucking Safety 
Council of B.C., presented the Speak-
er Series on Health and Safety during 
the British Columbia Trucking Asso-
ciation’s Truxpo event at Abbotsford, 
B.C.’s Tradex centre. 

Truxpo session addresses effects of 
fatigue on professional truck drivers

Truxpo promoters pleased with turnout
ABBOTSFORD, B.C. – Master Promotions, the event planning company that 
managed the British Columbia Trucking Association’s (BCTA) Truxpo event, 
said approximately 9,000 industry professionals visited the two-day show 
between May 13-14.

“Ensuring we are attracting the ‘right’ visitors to the show has been a fo-
cus for us, and we were very pleased with the results this year,” said Mark 
Cusack, Truxpo show manager for Master Promotions. “The spotlight was 
definitely on new technologies, from both manufacturers and suppliers alike.”

Truxpo was held at Abbotsford, B.C.’s Tradex centre and featured booths 
from several industry professionals, including Newcom Business Media, 
owner of Truck West magazine.

The event offered a speaker series on health and safety, which was or-
ganized by the Trucking Safety Council of B.C. - SafetyDriven, a truck-
ing family day, show and shine and women in the industry reception and 
panel put on by Trucking HR Canada and moderated by Truck West pub-
lisher Lou Smyrlis.

“Our speaker series was a great success based on the feedback we re-
ceived,” said Annette DeCaire with SafetyDriven. “We had roughly 100 
people attend the three sessions, and the evaluation forms we handed out 
came back with excellent ratings for each speaker.”

“The new addition of the family zone was well received at Truxpo,” added 
Moira Pellerine, marketing and operations manager. “In combination with 
the show and shine and entertainment on the stage it was a huge success.”

The next Truxpo show will be held in 2018. 
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By Derek Clouthier

KELOWNA, B.C. – It may not have 
achieved the lofty numbers of the real 
estate sector, which grew by 23% in 
British Columbia this past year, but 
the trucking industry still saw some 
steady growth, up over 5% in 2015.

During a speech at the B.C. Truck-
ing Association’s (BCTA) annual gen-
eral meeting and management con-
ference in Kelowna, B.C. June 10-12, 
Ken Peacock, chief economist and 
vice-president for the Business Coun-
cil of B.C., told conference attendees 
that the trucking industry in Cana-
da’s most westerly province was do-
ing quite well.

“In this post-recession environ-
ment – 2010, 2011 onwards – the 
growth of the trucking industry has 
outpaced other industries,” Peacock 
said. “From these numbers that econ-
omists looked at, it would appear to 
be a good-news story for your sector.”

Peacock underscored this point 
by calculating industry averages in 
growth from 1997 to 2014, and found 
that the trucking sector in B.C. had 
grown by 3.3% over that period, rank-
ing it 21st on the list of all industries 
in the province.

“Often in this province you hear 
people say that the future is all high-
tech and all knowledge-based indus-
try and we can’t continue to develop 
resources, and that’s not at all the sto-
ry,” Peacock said. “The resource in-
dustry is part of the mix and part of 
B.C.’s success, as well as high-tech and 
knowledge-based industries. I abso-
lutely despise that narrative that it’s 
an either-or; to me it’s a both.”

One of the impending challenges 
facing every industry in Canada, Pea-
cock said, is an aging population.

Peacock said that in 1995, there was 
23 retirees aged 65 and over in Can-
ada for every 100 working age person 
(aged 25-64), and that that number 
had climbed to 31 in 2015, is expect-
ed to reach 40 by 2025 and 48 in 2035.

“It really does raise a lot of issues 
and a lot of questions,” he said. “How 

is government going to pay for a lot of 
health care services that we will need 
with the aging population, as they are 
the most expensive? Where are we go-
ing to get workers? Immigration is go-
ing to feature prominently. Compa-
nies are going to need to retain and 
keep workers. It really is going to cre-
ate challenges.”

Peacock said he believes companies 
would see the issue of an aging work-
force really start to have a negative 
impact on finding employees by 2023.

In the face of an overall downturn 
in the Canadian economy, Peacock 
said the takeaway message of his 
presentation was that B.C. was doing 
comparatively well to other provinces.

“We are leading the country and 
there are a number of reasons for 
that,” he said, “including the crazy 
housing market in the Lower Main-
land, which is difficult to understand 
or make any sense of.”

On a global scale, Peacock said that 
since the ‘financial meltdown’ last 
year, when the price of oil collapsed, 
international organizations have re-
peatedly downgraded their forecasts 
for the world economy.

He pointed to several global events 
that have had a negative impact on the 
economy, including the downturn in 
China’s markets and the country’s in-
creasing debt loads, the possibility of 
the United Kingdom leaving the Eu-
ropean Union and even the prospect 
of US Republican nominee Donald 
Trump becoming the next president.

Peacock said the US economy is 
presently ‘chugging along,’ and that 
the growth was attributed to more 
people going back to work, housing 
markets recovering and consumer 
spending increasing. 

He did, however, point out that it 
took about six years for the Ameri-
can economy to get back to the level 
it was pre-Great Recession, and that 
in today’s economic times, slower, 
steadier growth would likely become 
the norm, as opposed to the rapid in-
clines some countries, like the US and 
China, have seen in the past.

Peacock said there continues to 
be low demand for housing in the 
US, and cited a report indicated that 
many 30-somethings are continuing 
to live with their parents, but eventu-
ally they would be looking for their 
own housing, which would eventu-
ally boost demand.

Highlighting specific American 
economies, Peacock said focusing 
on the US was important, not only for 
Canadians, but also countries world-
wide, as the sheer size warranted the 
attention.

Examples included the New York 
City economy, which is same size as 
Australia’s; Long Beach/Los Angeles 
equals the Netherlands; Chicago is 
the same as Nigeria; and Houston is 
equal to Taiwan and twice the size of 
B.C.’s economy.

“We’re a small, open trade econo-
my,” Peacock said, “and the fact that 
we’re less than half the size of Greater 
Houston kind of underscores that we 
are rather small on the global and 
North American context.”

Despite Canada’s size, Peacock said 
coming out of the Great Recession the 
country did the best of any developed 
nation in the world in average GDP 
growth, but then, following the col-
lapse of oil prices last year, fell off.

“That really is why Canada is  
struggling to find a stronger econom-
ic footing.”

In the short-term for econom-

ic growth, particularly in B.C., one 
concern Peacock accentuated was 
housing costs, and more specifical-
ly, household debt, which is high 
amongst Canadians, even higher than 
it was with Americans when the US 
suffered its downturn in 2008.

Peacock said when looking at Ca-
nadian’s debt relative to personal dis-
posable income, the current debt ratio 
is 167%. When the Great Recession hit 
the US in 2008, American’s debt ratio 
was around 144%.

“Mercifully, interest rates are low, 
so it’s manageable,” Peacock said, 
“but you’ll hear the governor of the 
Bank of Canada talk about one day, 
interest rates, are going to start to 
edge up.”

Peacock added that he believes in-
terest rates would remain low for a few 
years to come.

The B.C. economist did say that he 
anticipates a housing slowdown, es-
pecially in Vancouver, where he said 
the current pace can’t be sustained.

Some positive factors for the Cana-
dian economy Peacock pointed out in-
cluded federal stimulus spending on 
infrastructure, US growth, gains in 
non-energy exports, low interest rates 
and the low Canadian dollar, which 
helps with exports.

“We cannot overstate the effect of 
the impact the low Canadian dol-
lar has had on the B.C. economy and 
Canada in general,” he said. 

B.C. trucking industry on steady climb
B.C. economist paints economic 
picture for BCTA conference attendees

Improvements coming to 
B.C.’s Coquihalla Highway
MERRITT, B.C. – B.C.’s Coquihalla Highway will soon see some major up-
grades aimed at making the road safer for the commercial trucking in-
dustry on the busy corridor that links the Lower Mainland of the province 
with the rest of Canada.

The Box Canyon chain-up area, located 30 km north of Hope, B.C. on 
Highway 5, will see an expansion to accommodate up to 70 commercial 
trucks and will also get a new deceleration and acceleration lanes, new 
washroom facilities and more parking.

Work will also commence on a new chain-off area at the existing Co-
quihalla Summit Recreational parking lot, as well as the extension of the 
third southbound lane near the Great Bear Snow Shed.

Jati Sidhu, member of parliament for Mission-Matsqui-Fraser Canyon 
made the announcement, along with B.C. Minister of Transportation and 
Infrastructure Todd Stone, May 25. 

September 30, 2016 - 8:30am - 4:30pm
25th Annual Educational Conference

For more information, please visit fl eetsafetycouncil.com or follow us on Twitter@FleetSafetyConf or contact IHSA at  
1-800-263-5024  ext. 7944   Centre for Health & Safety Innovation (CHSI), Mississauga Ontario
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session topics of key interest to the Transportation industry.
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By Derek Clouthier

KELOWNA, B.C. – Dealing with a law-
suit can be one of the most difficult and 
devastating events a person or business 
will ever have to overcome.

Catastrophic motor vehicle colli-
sions happen every day, and despite 
their level of driving expertise, those in 
the trucking industry are not immune 
to being involved in a fatal accident.

Bradford G. Hughes, a partner with 
Selman Breitman, LLP, a litigation law 
firm with offices in California, Nevada, 
Oregon and Washington, addressed 
this very issue during the British Co-
lumbia Trucking Association’s (BCTA) 
annual general meeting and manage-
ment conference in Kelowna, B.C. June 
11, saying it was essential for trucking 
companies to be ready in the event one 
of their drivers is involved in a cata-
strophic accident.

“You need to have a protocol, a plan 
in place, if there’s an accident,” Hughes 
said, adding that companies must plan 
for the worst. “I have yet to see a com-
pany big or small that does it perfectly, 
so don’t feel you have to.”

Hughes emphasized the fact that 
“lawsuits are not driven by fault,” but 
rather by the potential for recovery of 
monetary damages, and said whether 
or not a business is to blame for a par-
ticular incident, whether it be a colli-
sion or environmental disaster, such 
as a fuel or oil spill, the response must 
be the same, as in many California ju-
risdictions, even if a company is deter-
mined to be 1% at fault, they could be 
liable for 100% of the damages.

Hughes said many in the trucking 
industry have the minimum when it 
comes to liability insurance, which 
could be devastating from a business 
standpoint if a company is found to 
be accountable for damages after a  
collision.

Hughes said trucking companies 
must ensure several steps are complet-
ed in the event of an accident, start-
ing with a first report, which means 
getting to the scene of the collision as 
soon as possible and contacting your 
insurance carrier so they can also get 
to the location.

Assigning a reliable supervisor to 
the accident scene is also key, as your 
insurance company may choose to re-
tain local counsel, a field investigator 
or accident reconstruction expert.

Hughes said the accident reconstruc-
tion expert is “The scientist behind the 
accident,” and that “Speed matters, and 
distance and time matters.”

Trucking companies must also man-
age their drivers when they are in-
volved in a collision.

Drivers must be encouraged to pro-
vide information about the accident 
without any fear of the ‘blame game,’ 
Hughes said. He added that in a perfect 
world, drivers would not be permitted 
to make a formal statement on the col-
lision, including to investigators, with-
out local counsel being present.

Hughes said when a driver is in-
volved in an accident, they must re-
main calm, stop their vehicle and keep 
it in one place, secure the scene, call 
911, get information from any witness-
es, notify their company of the incident 
and take photos of the scene.

Hughes also said a drug and alcohol 
test should be administered, and that 

in the US, this is standard protocol, but 
in Canada, the government has not yet 
implemented legislation requiring a 
test for transportation workers.

“Drug and alcohol test your drivers 
as soon as you possibly can,” Hughes 
said. “I don’t care if it’s the next day.”

Hughes added that drivers should 
work with law enforcement as best as 
they can throughout the event.

“Don’t become a nuisance to the po-
lice,” he said. “Don’t harm an already 
bad situation.”

Media management was also impor-
tant, Hughes said, including monitor-
ing a driver’s social media actions.

He said companies must have a so-
cial media policy for drivers, and ad-
vised that they not talk to the media, 
as more often than not, it only makes 
them look terrible.

Actions a company takes following a 
catastrophic collision can also have a 
lasting effect on the business, adding 
costs to the original claim.

Hughes said a conflict could arise 
shortly after an accident, in that a 
trucking company looks to get the ve-
hicle involved in the incident back on 
the road, leading to what is called evi-
dent spoliation, which is when a com-
pany or individual is accused of spoil-
ing evidence by repairing the truck to 
hide evidence of guilt.

Hughes said a truck involved in a col-
lision is normally preserved in its post-
accident state until the other party has 

been given a fair opportunity to inspect 
and photograph the equipment.

“You have to make sure that the peo-
ple who are supposed to be doing this 
stuff get it done,” he said.

In the event that an owner/opera-
tor is involved in such an incident, 
preserving evidence could become 
more difficult. Hughes said cooper-
ation between with owner/operator 
and leasing company is important, 
and contacting the insurance carrier 
immediately is vital.

Maintaining a Canadian driver file 
and a personal file is important, said 
Hughes, but it is equally important to 
keep those files separate.

Finally, Hughes said trucking com-
panies must show that they are con-
cerned and sympathize with the cat-
astrophic accident, but must do so 
properly based on the situation, and 
that simply saying ‘we did nothing 
wrong’ is not the way to go.

Hughes said he hoped his presenta-
tion would give attendees a wake-up 
call and provide them with a few ways 
to save some money and better deal 
with catastrophic incidents.

He said business owners should sit 
down with their safety directors and 
go over what steps the company would 
take in the event of a devastating colli-
sion or environmental incident.

“The theme of the day,” Hughes said, 
“is that you don’t know how bad it can 
get until it’s too late.” 

Dealing with a disaster
BCTA conference participants get lesson 
on managing catastrophic events

KELOWNA, B.C. – With the implemen-
tation of the Insurance Bureau of Can-
ada’s (IBC) cargo theft reporting pro-
gram in Western Canada in December 
2015, a much needed database is now 
available throughout the country in the 
event of theft. But with cargo theft on 
the rise, IBC director of investigative 
services for the Western and Pacific re-
gions, Dan Service, said the need still 
exists for trucking companies to ensure 
they report the crime immediately fol-
lowing the incident.

“Without the data coming in, we 
don’t have a starting point,” Service 
told attendees at the British Columbia 
Trucking Association (BCTA) annual 
general meeting and management con-
ference June 11.

Some of the statistics are staggering.
It is estimated that cargo theft costs 

Canadians $5 billion a year. Since 2014, 
there have been 1,000 reported inci-
dents of cargo theft worth over $509 
million. 

Products that are at the highest risk of 
being stolen are grocery, food and per-
sonal hygiene items, with 81 loads tak-
en in 2015, 33 of which were recovered. 
Construction materials and tools came 
in a distance second, with 35 loads sto-
len last year.

In 2015, $6.5 million of product was 
recovered overall, and so far in 2016, 
$8.3 million has been returned to its 
rightful owner. 

Understandably, the most prominent 
time cargo theft takes place is between 
the hours of 10 p.m. and 4 a.m., and the 
area where the most reported incidents 
come from is Ontario’s Peel Region, 
which includes the cities of Mississauga 

and Brampton, with 414 reports filed in 
2015, but Service believes more should 
be coming from Western Canada, par-
ticularly B.C., where he said very few 
companies have filed any claims.

Service said the IBC develops region-
al mapping to determine where the 
‘hotspots’ are for cargo crime, and with 
this information are able to concentrate 
their efforts on that area to help deter 
such activity and catch those involved.

Another concern Service under-
scored was possibility of the theft be-
ing an inside job.

“Collaboration inside the company is 
key to the theft’s success,” Service said.

He added that if a company falls vic-
tim to two or more cargo thefts, it is like-
ly that an employee had a hand in the 
crime and it’s time for the business to 
begin looking internally. 

Information is key in preventing cargo crime

Field TesTed. FleeT TrusTed.TM

Castrol Canada understands that key performance measures are vital to improving profit for your 
small to mid-size fleet.  That is why we have now partnered with InGauge to bring you tools to 
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In December 2016, we will announce the award winner to the carrier that 
shows the top performance across all measures.  Look out each month  
for a new measure.

To win, submit your EPI for each month at www.castroldiesel.com 
or call 1-888-CASTROL.  
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he trucking industry 
shares its workplace 
with the public and trac-
tor-trailers are de fac-
to rolling billboards for 
the company that owns 
them. Such risk expo-

sure and visibility puts fleets in a tough 
place should a high-profile incident 
take place at roadside.

Regardless of who is ultimately re-
sponsible, a carefully thought out crisis 
communication plan will help fleets stay 
on the right side of the media, customers, 
employees and other key stakeholders.

In the court of public opinion, reputa-
tion is a perishable commodity. 

In today’s age of outrage culture, the 
risk of harrowing headlines and social 
media, even the very best organizations 

can instantaneously be vilified. Public 
opinion is an elusive and fragile com-
modity. It is hard to move people toward 
a strong opinion on anything. 

Moving them away from a viewpoint 
is even harder. In spite of this, PR disas-
ters can sometimes (not always) provide 
an opportunity to build credibility with 
key audiences. Here are some things to 
keep in mind to tackle a PR crisis:

Plan ahead: If you don’t prepare, 
the hit you take will be far worse than 
it needs to be. A shoot from the hip ap-

proach rarely works. Arm yourself with 
a crisis communications plan.

Stay connected: It’s smart to establish 
positive relationships with the commu-
nity and media as part of your approach 
to business. Be involved in supporting 
good causes, hold an open house and 
make your company leaders available to 
comment on the state of the industry. Es-
tablish a strong and positive profile and 
reputation for your organization before 
it is created for you.

Identify your crisis team: It is vital 
to identify who will form the organiza-
tion’s crisis communications team. Ide-
ally, the organization’s CEO will lead the 
team and be the spokesperson. A com-
munications advisor, legal advisor and 
other key members should be an inte-
gral part of the crisis communication’s 

planning team.
Practice: Organizations hold fire 

drills to ensure emergency equip-
ment is working properly and every-
one knows what their role is in a cri-
sis. Same goes for a communications 
plan – test it periodically to ensure the 
plan is still relevant and reflects orga-
nizational changes.

Key messages: A key message is a 
statement you would say if you only had 
10 seconds in which to say it. It’s what 
you want the audience to remember. The 
organization’s crisis communications 
team should regularly review key mes-
sages to see if they need to be revised or 
updated.

They aren’t your friends: Journal-
ists should not be confused with help-
ful allies or friends. They have a job to 
do and that job is to create compelling 
news stories. They are looking for quotes 
and clips that encourage emotional in-
vestment from viewers and readers. If 
handled well, this can work to your ad-
vantage, if not, it can be disastrous.

Be the first to share the details: A vi-
tal part of crisis management is telling 
your story. Don’t let anyone else tell your 
story except you. 

No comment: During a crisis, it is 
human nature to clam up. While it may 
seem prudent not to say anything, this 
kind of reaction can land an organiza-
tion in public relations hot water that is 
potentially damaging. If you don’t like 
the question being asked, you don’t have 
to answer it. But you must respond. Re-
ply with a bridging statement such as, “I 
can’t speculate on the reasons for this, 
but what I can tell you is…”. Or, “So what 
is important to remember is…”.

Driver as spokesperson: Drivers 
and other front-line employees who 
have just been through a traumatic in-
cident should not provide comment to 
the press. Part of the planning process 
should include developing a policy on 
employee interaction with the media.

Be human: Your audiences will be 
looking for a human response, an ac-
knowledgment that demonstrates your 
organization cares about what hap-
pened. When bad news breaks, organi-
zations need to say something even if, 
initially, it is just to acknowledge the un-
fortunate event that happened and that 
the organization is deeply saddened by 
its occurrence.

Tell the truth: Don’t try to minimize 
an unfortunate incident or sweep it un-
der the rug. Never blame anyone for 
contributing to the situation, and don’t 
reveal the names of anyone killed or in-
jured. Taking responsibility is not the 
same as accepting blame. 

Say what is going to happen next: 
Managing bad news, in part, means try-
ing to minimize the length of time your 
company is in the headlines. If you are 
cooperating with authorities or launch-
ing an internal review, make sure you 
say so.  

It’s not always possible to complete-
ly avoid a crisis, but you can manage 
the overall impact by planning ahead, 
crafting well thought out key messages 
and by showing the organization’s hu-
man face. 

Rebecka Freels, former CTA and OTA 
communications director, operates a 
Calgary-based marketing, communi-
cations and events practice with clients 
in the transport industry. Reach her at  
Rebecka@beyondwordscommunica-
tions.com.

When the media comes calling
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Aspen Booster & Aspen RG55-3 | Chilliwack

Kenworth T800 | Chilliwack

2011 International Lonestar | Lethbridge

2009 Kenworth T800 | Grande Prairie

2007 Western Star 4900SBA | Lethbridge

Volvo VN | Chilliwack
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The first month of the Healthy Fleet step challenge of 2016 is over and 
participants really stepped up their game this time around.

The challenge was created by Healthy Trucker (and is in partnership 
with the American Trucking Associations and Truck News) with the goal 
of getting the industry more active. The challenge measures competitors’ 
daily steps and uses an online leaderboard to help drive competitors to 
the top.

In total, all participants walked a total of 201,840,765 steps for the 
month of May. This marks the first time the challenge has made it past 
the 2 million step mark! All those steps add up to more than 100,900 
miles walked (another first) and 9.2 million calories burned.

The competition takes a break in the month of June, but resumes 
promptly on July 1 until July 30.

Now for the May winners….

Top 5 with 10 team members or more:
1. Elgin – averaged 11,906 steps per day – 13 team members

2. Challenger – averaged 11,164 steps per day –  
 19 team members

3. SLH – averaged 10,083 steps per day – 15 team members

4. Carmen Transportation group – averaged 9,979 steps per day –  
 14 team members

5. Quik X – averaged 9,799 steps per day – 19 team members

Top 5 with 3 team members or more:
1. Stream Logistics– averaged 20,613 steps per day – 3 team members

2. Kingsway Transport – averaged 18,825 steps per day –  
 4 team members

3. Elgin – averaged 11,906 steps per day – 13 team members

4. Coastal Pacific Xpress – averaged 11,527 steps per day –  
 4 team members

5. Challenger – averaged 11,164 steps per day – 19 team members

Top 5 participants:
1. Paul Bomben – TST Overland Express – averaged 34,966 steps per day

2. Chris Illes – Stream Logistics – averaged 30,598 steps per day

3. Mary Wilson – Northbridge – averaged 28,776 steps per day

4. Andrew Stratton – Kingsway Transport – averaged 26,877 steps per day

5. Franco Casciato – Carmen Transportation – averaged 26,248 steps per day

Healthy Trucker reminds those interested 
that they can join the challenge at any time  
by e-mailing info@healthyfleet.com.

First Leg of 
Healthy Fleet 
Challenge
Breaks  
Record

Supporting Partner

Sponsors:

Challenger: Making the competition look easy

Just like its name suggests, Challenger Motor Freight is a major competitor in the 
Healthy Fleet Challenge. 

Challenger has been a supporter of Healthy Trucker, a division of NAL Insurance, 
from the beginning. The fleet was the first to sign on to the Healthy Trucker Corporate 
Wellness program in June 2014. Although it took a bit of time to get participation 
ramped up, Challenger now has over 400 O/Os, drivers and staff enrolled in the 
program. The program gives carriers the education and tools needed to help their 
owner/operators, company drivers and staff on the path to wellness. The program also 
provides users with an online health evaluation, a personalized fitness and nutrition plan, 
daily text tips, an online food and exercise log and a weekly newsletter.

Challenger joined the walking challenge shortly thereafter and only had a handful of 
competitors at first, but today it boasts 19 team members that are always near or at the 
top of the online leaderboard. 

The Challenger team crushed the competition in the first month of the 2016 Healthy 
Fleet Challenge – making both the Top 5 with 3 or more participants and the Top 5 with 
10 or more participants. All 19 team members walked an average of 11,164 steps per 
day. 

Challenger was also the overall winner of the 5-month long challenge in 2015 that 
ran from January to May. At the time, it only had 9 team members, but they walked a 
whopping 15,209 steps per day – the most the challenge had ever seen before from a 
group of that size. 

Mario Da Silva, Challenger’s director of corporate services said that joining the Healthy 
Fleet walking challenge has changed the company entirely. 

“Now we see our employees walking around all the time,” Da Silva said. “People are 
going for a morning walk. They’re walking on their lunches. We see people in the yard 
and parking lot getting in their steps and two years ago, before this challenge started, 
we didn’t see that. Everyone here is so much more active than they ever were.”

Some team members even managed to drop the extra weight they had been lugging 
around for years. Like Mark Andersen, Challenger’s driver relations co-ordinator. 

Andersen said since joining the challenge he’s dropped 85 lbs in just 13 months. His 
weight loss turned heads in the office and even encouraged his co-workers to step up 
and join the competition. 

“For me, I tried every diet and fad out there and this was it,” Andersen said. “This 
is what worked for me. I did make a few adjustments to my eating habits, but I really 
increased my exercise and it made the weight come off. I still have 10 more lbs to go but 
I feel amazing.”  

Da Silva himself dropped 30 lbs since joining the program, and Robert Brake, another 
team member, lost 40 lbs. 

But the best part about the challenge, according to Da Silva and Andersen is that it’s 
not a tedious exercise regimen – it’s actually fun. 

“Everyone on the team really enjoys being on it. It’s fun for us,” Andersen said. “I think 
the leaderboard too…it motivates us to see how much your co-workers are walking. I 
knew myself and Robert (Brake, a fellow Challenger co-worker) we always challenge each 
other, and taunt each other and cheer each other on every day.” 

An integral part of the Challenger walking team was Donna Baird, a 30+ year 
Challenger employee who was instrumental in the team taking first place in the 2015 
competition. 

“She took it seriously,” Da Silva recalled. “She walked all the time, instead of taking 
the elevator, she’d take the stairs. She’d wake up early to get her steps in. She was a 
great team member for us.”

Unfortunately, in December 2015, Baird lost her battle with cancer at just 52 years old.  
“Near the end, she felt really bad that she couldn’t be on the treadmill to help the 

team,” Da Silva said. “She is definitely a missed team member.”
However, Baird’s legacy lives on and both Da Silva and Andersen claim that she is a 

big role model and inspiration to the team each and every day.  
“She is still a huge inspiration to us every day,” Da Silva said. “Because if she was able 

to do it, it takes away the excuses for everyone else.” 
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get on the road to a 
great career
Siemens Transportation Group Inc.

Hiring 3 sets of Team Drivers to run Toronto - West Bound
Company Team Drivers - Domiciled in the West
Independent Contractor Teams - Domiciled Toronto or West
Mountain driving experience required
Ability to cross border with fast approval - preferred
Contact us at: driver.recruitment@kindersleytransport.com or 1.888.878.9585

By Derek Clouthier

VANCOUVER, Wash. – After a four-year 
stint as CEO of the Port of Vancouver 
USA, Todd Coleman stepped down May 
19. Despite some media reports indi-
cating that Coleman’s resignation was 
‘unexpected,’ Port of Vancouver USA 
commissioner Jerry Oliver told Truck 
West that the former CEO had no appre-
hensions about taking the position and 
he made it clear when he did that there 
would be a term limit on his tenure.

“He looked me in the eye and said, 
‘This is not my last job,’” Oliver said 
Coleman had iterated during a break-
fast four-and-a-half years ago after he 
had been ‘tapped’ for the position. 
“’Four to six years is all you get.’”

“I believe everyone has a season,” 
said Coleman. “I committed to lead-
ing this amazing organization for 
four years, and we’ve accomplished 
so much in that time. We’re on a great 
trajectory, and we have talented people 
and the right assets in place to contin-
ue achieving great things for our port 
and community.”

Oliver said Coleman was adamant 
about some of the goals he wished to 
accomplish during his time as CEO of 
Port of Vancouver USA.

“The first thing he mentioned was 
resolving the CRANE (Columbia Riv-
er Alliance for Nurturing the Environ-
ment) issue,” Oliver said, explaining 
that CRANE referred to an agreement 
that gave third party control over de-
velopment of 450 acres of heavy indus-
trial land on the Columbia River chan-
nel. Oliver said Coleman negotiated a 
settlement in March 2016 for around 
$7 million that lifted the restrictions 
of the ‘gateway project’, and that the 
original cost for the port to buy its way 
out would have been more than $40 
million.

Under Coleman’s leadership, the 
port more than doubled its acreage, 
growing to over 2,100 acres of indus-
trial and ecological land along the Co-
lumbia River, as well as conserving 
over 500 acres on the river for migra-
tory birds, opening up 450 acres of in-
dustrial land for future development.

Oliver said Coleman also managed 
to complete the port’s rail expansion 

project, expanding the 14 miles of in-
ternal track to nearly 45 miles, all the 
while coming in at approximately $80 
million under budget.

“This includes our Terminal 5 (loop 
track) project, which has positioned 
the port to be in an advantageous po-
sition to move bulk commodities via 
rail,” Oliver said. “It will conclude on 
time in 2017.”

Finally, Coleman was able to de-
velop a portion of the port’s water-
front, which Oliver said was outside 
of their ‘usual box’ and not their area of  
expertise.

“Mr. Coleman guided the port in 
the selection of world class consul-
tants like (Seattle-based) NBBJ to as-
sist us,” Oliver said. “We have now se-
lected a master developer and hotelier 
to carry out this vision.”

Abbi Russell, communications man-
ager for Port of Vancouver USA, said 
that when it comes to the trucking in-
dustry, the port’s customers and ten-
ants contract with trucking companies 
to move cargo to and from the docks 
and industrial areas, while the port en-
sures drivers can get in and out safely 
and securely.

“There can be congestion when 
there’s a lot of cargo moving,” Rus-
sell said, “but we work with our steve-
dores to strategically manage labour 
and move trucks in and out as quickly 
and safely as possible.”

Russell added that the port would be 
launching a comprehensive process to 
search for a permanent CEO to take 
over sometime in late 2016.

“The process will include interviews 
with port staff and tenants and com-
munity leaders, and will help us de-
termine the next steps to advertise in-
ternally and/or externally for the right 
candidate,” Russell said. “Our board of 
commissioners directed staff to pro-
vide a short list of qualified candidates 
for their consideration, and they may 
interview and appoint someone from 
that list.”

In the meantime, Julianna Marler, 
who has worked at Port of Vancouver 
USA since September 2008, will act 
as interim CEO until a permanent re-
placement is found.

“Julianna has exactly the skills we 

need right now,” said Oliver. “She is a 
well-respected leader with the right 
perspective for the projects and is-
sues at hand, and she has the support 
of the port’s leadership team. I have 
every confidence in her ability to keep 
us moving forward.”

Oliver said he expects the new CEO 
to continue the port’s Terminal 1 wa-
terfront development to its conclusion, 
as well as form a strategic plan to de-
velop the new marine area at Gateway.

As for Oliver’s personal opinion of 
Mr. Coleman, his admiration for the 
former CEO could not be overstated.

“I have been privileged in my career 
to meet many remarkable individu-
als,” he said. “Men and women whom 
you know to be exceptional when in 
their presence. A few stand out: my 
mentors of 20 years who were refu-

‘Everyone has a season’
Port of Vancouver USA CEO holds true to 
his word and steps down after four years

SafetyDriven recognizes three fleets
LANGLEY, B.C. – SafetyDriven, the Trucking Safety Council of British Co-
lumbia, honoured three companies May 13 with the Certificate of Recog-
nition (COR) award of excellence for achieving the highest standards of 
safety system excellence.

Cold Logic ULD received the best overall and best naturally aligned com-
pany; S.S. Uppal Trucking Ltd. was the best small employer; and Landtran 
Logistics Inc./Spruceland terminals Ltd. was recognized as the best con-
tracted employer.

“A great deal of commitment is required for an organization to achieve 
a Certificate of Recognition,” said Mark Donnelly, executive director of 
SafetyDriven. “Getting COR has a good influence on a company’s safe-
ty culture, which in turn drives down injury rates and claims costs. It 
strengthens morale and relationships within the organization and that 
can translate into higher productivity and a healthier workplace for ev-
eryone. And although the injury rate in trucking is down 50% in the past 
10 years, there is still room to improve.”

COR awards are bestowed on companies that exceed regulatory require-
ments with their health and safety management systems.

gees from Hitler Europe and without 
so much as a diploma started a busi-
ness and employed a hundred Ameri-
cans; a friend who rose from the rank 
of private to Colonel. He had a com-
mand presence and I would have fol-
lowed him across any battlefield. Todd 
Coleman is such a man.”

With such high praise, Coleman’s 
shoes will certainly be difficult ones 
to fill. Coleman worked at Port of Van-
couver USA for 15 years. Some addi-
tional accomplishments of Coleman’s 
include increasing the port’s annual 
operating revenue from $32 million 
to $38 million; improving the depth 
and breadth of cargo the port handles, 
which is now nearly seven million met-
ric tons per year; and deepening rela-
tions with domestic and international 
trade partners. 

Stepping aside May 19, former Port of Vancouver USA CEO Todd Coleman said 
he committed to lead the organization for no more than four to six years.
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Maxim raises 
$23K for 
CancerCare 
Manitoba
WINNIPEG, Man. – Maxim Truck and 
Trailer raised $23,000 for CancerCare 
Manitoba Foundation’s Challenge for 
Life campaign during a May 26 barbe-
cue at the company’s Winnipeg, Man. 
location, which saw roughly 600 people 
visit the charity event.

“I’m proud of the staff, customers, 
suppliers and friends who continually 
support and participate in our annual 
charity events like our barbecue,” said 
Doug Harvey, president of Maxim and 
current chairman for the CancerCare 
Manitoba Foundation. “I can tell you 
first hand that the funds raised are be-
ing put to good use.”

Harvey has battled cancer for the 
past year and shared his story during 
a keynote address at CancerCare Man-
itoba’s Gold Plated Evening Fundraiser 
this past April.

Maxim has 17 locations in 11 cities 
and employs over 600 people, selling, 
renting, leasing and offering after-sales 
service of new and used heavy-duty 
trucks and trailers. 

STA pleased with 
government’s 
highway spending
REGINA, Sask. – The Saskatchewan 
Trucking Association (STA) touted the 
recently presented budget from the Sas-
katchewan Party’s Ministry of Highway 
and Infrastructure, saying it made good 
on election promises and exceeded $1 
billion for the first time in history.

“Major investments aimed at pro-
moting economic growth will aid the 
trucking industry in efficiently and 
safely moving goods throughout the 
province,” said Susan Ewart, the STA’s 
recently appointed executive director. 
“Saskatchewan has a very vast highway 
and infrastructure network to main-
tain and build on. Continued invest-
ments not only drive the economy but 
increase safety and competitiveness for 
Saskatchewan’s commercial carriers.”

Some of the improvements being ad-
dressed in the budget include contin-
ued twinning of Hwys. 7 and 16, work 
on the Regina bypass and construc-
tion set to begin on a new overpass at 
Warman and Martensville.

The Saskatchewan Party offered its 
‘Highways 2020’ plan during the pro-
vincial election, which will see $30 
million put into the effort in the first 
year, with an additional $70 million 
to fix existing highways. The STA said 
upgrades and repaving of Highway 11 
north of Davidson, Highway 1 near 
Belle Plaine and Beverley and High-
way 45 south of Outlook were of key 
importance to the trucking industry.

“Trucks are Northern Saskatche-
wan’s lifeline, so it is appropriate that 
the ministry has promised 100% in-
crease over last year in northern high-
ways and infrastructure capital,” Ew-
art said. 

Let TransX help drive your success!
Visit drivetransx.ca or call 1-877-787-2679 for more information

Join one of Canada’s premier 
transportation companies 
today and get the pay and 
miles you deserve!
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lots of miles

•  USA currency premium
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Are Free!

Are you stuck in a job, and  
looking for something new? Well, 
you too can find a job in 2016 on

www.truckops.ca,
a job website for transportation  
and supply chain professionals.

Getting a new job
is life-affirming! 

www.truckops.ca is brought to you by:
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Truck News, Truck West, Fleet Executive, Canadian Shipper,TMTV, Surface Transportation Summit.
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If you’re in the market for a new terminal tractor, you’re 
in for quite the shopping trip. The task of selecting a 
shunt truck for your operation isn’t a quick decision 
anymore, at least that’s what dealers are telling us; 
gone are the days when shunt trucks were simple piec-
es of equipment. Today, they can be spec’d every which 
way and those spec’s can make or break your business. 

We spoke with shunt truck dealers and experts and 
asked them what those in the market should be pay-
ing attention to when they are thinking of purchasing 
a new terminal tractor. 

➊ Buy or lease?
When it comes to buying versus leasing your shunt 
truck, dealers are finding that more customers are see-
ing the benefits of leasing and opting to go that route. 

“It really depends on the application of the vehicle,” 
said Michael Kirby, VP of sales and operation for Ca-
pacity of Ontario. “But we find a lot of private motor 
fleets lease these trucks because it puts all the onus 
on the dealer.”

George Cobham Jr., VP of sales and marketing for 
Glasvan Trailers, said the move to leasing (and it’s not 
just private fleets) is because business owners don’t 
want to own that asset and don’t want to maintain ter-
minal tractors as well as their highway fleet.

“They just want to put fuel and DEF fluid in and 
put a driver in it,” he said. “They don’t want to deal 
with the disposal of the truck…so leasing continues 
to be something that is of interest to people. There’s 
more interest in it, we’re seeing now. Especially with 
all the upcoming emissions compliance, people don’t 
want to maintain them themselves. Those who used 
to purchase now leave it up to those who sell them to 
maintain them.”

Aidan Bolger, president and CEO of Tico of Canada, 
said he believes leasing is the future because having 
full-service leases gives customers “more bang for 
their buck.” 

John Uppington, sales manager at Kalmar-Ottawa 
for the Tallman Group, said sometimes the decision 
to purchase or lease has more to do with simple ac-
counting than anything else. 

“I don’t know that there is a trend one way or the 
other when it comes to buying or leasing,” he said. 
“It’s almost entirely an accounting decision. One year, 
a customer will buy and the next year they’ll lease.”

➋ Think of the driver
More shunt trucks today are being spec’d to better ac-
commodate the driver — and a happy driver means a 
successful business.

“We are bringing in all of our stock with air condition-
ing now. In the past, some people didn’t like the idea of 
drivers going in and out of the air-conditioned cab into 
the heat,” explained Cobham Jr. “There were health 
concerns about that. But now with the driver shortage, 
drivers are less likely to drive a truck that doesn’t have 
A/C, so that is a trend we’re seeing – keeping drivers 
comfortable. I wouldn’t say it’s something people need 
to have, but it’s something they should look at. Adding 
A/C after the fact adds $3,000 to the price tag.” 

In addition to air conditioning, more fleet owners 
are looking for ergonomic seats for their drivers. 

“We are finding that certain companies are invest-
ing more money in the actual seat itself,” said Bolger. 
“One that has lumbar support and is more ergonomic. 
Before, they would just buy the cheapest seat and put 
it in because that was the way a number of people op-
erated…but soon they realized at the end of the day if 
you have a happy driver, you have an individual who 
is going to do a better job.”

Uppington said he also noticed a trend towards 
more comfortable seat options at Kalmar-Ottawa and 
added that it recently introduced a Bose Ride seat op-
tion on new shunt trucks.

Kirby said that to add extra cushion for the driver, 
Capacity is noticing more customers are requesting 
to have the truck spec’d with an air ride rear suspen-
sion in addition to the cab air ride.

➌ Get techy
Telematics isn’t going away anytime soon. Predictive 
maintenance software is becoming a major asset for 

Class 8 vehicle owners, and now that trend is trick-
ling down to shunt trucks, according to the dealers we 
spoke to. 

“In terms of trends, we as a group, we’re doing a lot 
with telematics integration,” said Kirby. “It’s a hot in-
dustry topic and everyone is big on reporting predic-
tive analytics, so we want our customers to have that 
in the shunt trucks.”

Uppington added that computers and telematics are 
for the shunt truck of the future and will be a central 
point on the dash. 

Just recently, Glasvan Great Dane announced that 
it is offering Geotab telematics on Autocar shunt trac-
tors. The system will provide: engine and emissions 
system-related alerts; engine idle reports; event logs 
such as rough hook-ups, harsh braking and cornering 
at excessive speeds and truck-specific time-stamped 
performance and operational data.

Just like fleets that use telematics for their on-road 
fleets, plugging those telematics into their shunt truck 
will give them the same benefits, dealers explained. 
Telematics can help owners save on fuel consumption, 
reduce downtime and can extend the life of equipment. 

➍ Remember the maintenance 
When it comes to maintenance, it’s important to stick 
to a preventive maintenance schedule, said Kirby. 

“On the maintenance side, we highly encourage 
customers to pay attention to their DPF cleaning,” he 
said. “Typically what we’re finding is that customers 
are extending that for too long. We’re advising custom-
ers to have it inspected bi-annually as a best practice. 
They really need to stay on top of their PM schedules.”

He added that when thinking about maintenance 
it’s important to keep in mind the environment the 
truck will be operating in. Will it be dusty, for exam-
ple? If it is, “you will turn air filters more frequently, 
so keep that in mind,” Kirby warned.

Finally, he said, an important factor when main-
taining your vehicle is to ensure your driver knows 
how to operate it. 

“Make sure your driver knows how to use the shunt 
truck. Don’t just assume because they are a driver they 
know how to use it,” he said. 

➎ Don’t forget the fifth wheel
The fifth wheel is another important aspect of the 
terminal truck that shouldn’t be overlooked, Cob-

ham Jr. stressed. 
“The fifth wheel is an item that people glaze over,” 

he said. “But you’re asking that fifth wheel to couple 
up to 50-75 trailers a day, so it will wear out. You need 
to be spec’ing one that’s stronger and one that’s de-
signed for shunting and will last longer. You don’t 
put the same fifth wheel on a shunt truck that you 
put on a highway truck. You can, but it doesn’t last 

and it is what everybody does.” 
A smart buyer is up-spec’ing the fifth wheel, ac-

cording to Cobham Jr. 

➏ Know your dealer 
Finally, knowing your dealer is a major component of 
buying or leasing a new shunt truck. 

“The knowledge of the dealer is important,” ex-
plained Cobham Jr. “Think about how important 
shunt trucks are to the dealer. Look to see if they offer 
rentals. Ask if they offer leasing. Equipment can go 
down and what is their ability to access other trucks 
when they go down? Fortunately, they are breaking 
down on your doorstep, not out in the middle of the 
road, but still, there isn’t a shunt truck provider on 
every corner, so you want to be alongside a dealer 
that has a strong rental fleet so that even if you’re 
purchasing your truck, if something puts that truck 
down, you know you can get another one without it 
affecting your business.”

Kirby echoed this point saying, “Make sure you 
have a maintenance partner…make sure your ser-
vice provider has the hours that are in line with your 
hours to make sure you can get that thing back on 
the road as soon as possible. Shunt trucks are criti-
cal pieces of equipment for the supply chain, so don’t 
ignore them.”  

SIX
things to consider 
when shopping for 

a shunt truck
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2008 FREIGHTLINER COLUMBIA 120 
HIGHWAY TRACTOR

70" CONDO SLEEPER, CATERPILLAR ENGINE; C15, 435 HORSEPOWER, 
13 SPD TRANSMISSION; AIR RIDE SUSPENSION; 230" WHEELBASE,
3.58 RATIO, LOCKERS, 613 KMS’ (ORIGINAL), STK #420146. - 116020

SURREY

2009 FREIGHTLINER M2 106 
STRAIGHT TRUCK W/VAN

CUMMINS ENGINE; ISB'07 200/2400, 200 HORSEPOWER, 
AUTOMATIC TRANSMISSION; 270" WHEELBASE, 24', STK# 611211.

158,547 KMS. -146027

CALGARY

2008 FORD F450 
CUBE VAN

6.0L'02 325/3300, 325 HORSEPOWER, 5 SPD TRANSMISSION;
LEAF SPRINGS SUSPENSION; 201" WHEELBASE, WHITE IN COLOR,

191,753 KMS, STK #449356. -114084

CALGARY

2008 HINO 338 STRAIGHT TRUCK 
(CAB AND CHASSIS)

HINO ENGINE; J08E-TA 220/2500, 220 HORSEPOWER, 5 SPD TRANSMIS-
SION; LEAF SPRINGS SUSPENSION; 235" WHEELBASE, RED IN COLOR,

250,214 KMS, STK#463917 -115899

CALGARY

2009 FREIGHTLINER CASCADIA DAYCAB TRACTOR
DETROIT ENG; 14.0L, 470 HP, 13 SPD. AUTO TRANS; 12/40 AXLE(S), 

195" WHEELBASE, LOCKING DIFFS.
STK#438479, 446 K. -101196

SURREY

2008 FORD E-450 CUBE VAN
DIESEL POWERSTROKE ENG; AUTOMATIC TRANS; 

16’ BOX, RAMP, STK #448629, 214 K. -112332

SURREY

2012 FREIGHTLINER CASCADIA 125
HIGHWAY TRACTOR

48" MID-ROOF SLEEPER, DETROIT ENGINE; DD15'10 14.8
500/180, 500 HORSEPOWER, 18 SPD TRANSMISSION; AIR
RIDE SUSPENSION; 208" WHEELBASE, BLUE IN COLOR,
759,000 KMS, STK #855594. -115909

CALGARY

2011 FREIGHTLINER CASCADIA 125 
HIGHWAY TRACTOR

72" CONDO SLEEPER, DETROIT ENGINE; DD15'10 14.8 505/180, 505
HORSEPOWER, 13 SPD TRANSMISSION; AIR RIDE SUSPENSION; 228"
WHEELBASE, RED IN COLOR, 882,222 KMS, STK #420129. -116989

CALGARY

2008 FREIGHTLINER COLUMBIA 120 
HIGHWAY TRACTOR

DETROIT ENGINE; 14L'07 455/1800, 455 HORSEPOWER, 
13 SPD TRANSMISSION; TANDEM AXLE(S), 182" WHEELBASE, 

3.9 RATIO, STK #398821. -156182 

CALGARY/SURREY

$44,0
00 $20,9

97

$46,6
00

$61,999

$48,203

$19,6
75

$56,3
56

$56,0
00

$33,3
44

Financing
Available

2012 PETERBILT 386 HIGHWAY TRACTOR
PACCAR ENGINE; MX10, 485 HORSEPOWER, 

18 SPD TRANSMISSION; 12/40 AXLE(S), 240" WHEELBASE, 
LOCKING DIFFS, 3.55 RATIO, STK #604743. -151745

CALGARY

2008/2009 INTERNATIONAL 8600 
SINGLE/AXLE TRACTORS

CAT/CUMMINS ENG; 10 SPD TRANS; LEAF SPRING
SUSP; 152" WHEELBASE, ENG BRAKE, STK #398878.

OVERSTOCK, FROM 232 K. -97190

SURREY

“3” TO 

CHOOS
E FROM

ALBERTA
CALGARY

4535 8A Street NE 
(John Davidson)

BRITISH COLUMBIA
SURREY
9616 188 Street
(Darryl Wood)

$25,888

$66,2
96

NEW EXTENDED
WARRANTY COVERAGE 

AVAILABLE

Engine,Trans, Diff.
Turbo, Inj, DPF,
EGR and more!

Up to 24 months/400,000 km’s

� �
� �
� �
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500,000+ views 

www.trucknews.com/videos/w
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Available for all Brands 

Technical information www.airtab.com
To purchase 970-663-9075 or www.buyairtab.com

Using Airtabs™ will add stability 
to your tractor and/or trailer…

... improve tractor 
and trailer handling 
in crosswinds 
and improve your 
mirror visibility 
in wet conditions.

� � � � � �
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“GREASE FREE”
5TH WHEEL 

SLIP PLATES

CANADA’S #1 DISTRIBUTOR OF ONE-PIECE PLASTIC LINERSCANADA’S #1 DISTRIBUTOR OF ONE-PIECE PLASTIC LINERS

ASK FOR BRUCE SMITH

CALL 
(519) 977-4614

16’ WIDTHS
NOW 

AVAILABLE

DEALER/INSTALLER

INQUIRIES 

WELCOME

ORDER YOUR “FACTORY WELDED” UHMW DUMP LINER KIT TODAY! 
INSTALLATIONS AVAILABLE!

ONLY
$135.00 EA
CASH & CARRY

For Western Canada Sales and Installations Call Your Local Fort Garry Location 
or Call Bruce Smith @ 519-977-4614

“CUSTOMIZED TO SUIT YOUR NEEDS”
• UP TO 16’ WIDTHS • VARIOUS LENGTHS & THICKNESSES 

• TRIED & TESTED with GRAIN & GRAVEL

Loadshare® Air Helper Springs

ADDITIONAL BENEFITS

for more information contact:
Canadian Loadshare®

79 Bessemer Road, Unit 15, London, Ontario, Canada N6E 1P9

Tel: (519) 649-7420 Fax: (519) 649-7421

IDEAL APPL ICAT IONS INCLUDE

www.canadianloadshare.com

for Trucks & Trailers

USA Inquiries - www.fsip.com

Maximizes weight transfer directly 
from chassis to front axle. (up to 8,000 lbs.) 

“Distri
butor 

Inquir
ies 

Welco
me”

• maintains correct steering geometry
• improve ride quality in both conventional

and cabover trucks
• adjust to varying load requirements or road conditions

with the help of convenient in-cab controls

• refuse compactors
• utility trucks

• snowplows/wing plows
• buses

• concrete mixers
• dump trucks

• lift axle equipped trucks
• highway tractors

• maintain proper ride height
• increase vehicle stability
• improve handling and steering
• reduce leaf spring wear and drive train 

maintenance

&
Selling some iron? 
You’ve got 
options!

Edmonton
Henry Schmidt - 780-918-9978
Tom Procinsky - 780-446-8810

Calgary
Dave Hull - 403-801-5642

Manitoba
Dave Hull - 403-801-5642

British Columbia
Tom Taylor - 604-805-0648

Saskatchewan
Ron Gurski - 306-230-6688

• Full Service Repair Facility
• 24/7 Mobile Repair Service
• CVIPs (Trucks & Trailers)
• Large Parts Inventory
• Fleet Maintenance

NEW 
2017 HYUNDAI REEFERS

AND DRY VANS
-116401

TOLL FREE: 1-800-661-5960 
Visit us at www.kingpintrailers.ca

Sales, Service 
& Parts

15210 Yellowhead Trail, 
Edmonton, Alberta T5V 1A1

(780) 447-1970

NEW
2017 REITNOUER 

ALUMINUM DECKS
VARIOUS MODELS 

IN STOCK.
-116402

Canada’s Largest Inventory 
of Heavy Trucks and Trailers

For more information call 
416-614-2200 Fax: 416-614-8861 

info@truckandtrailer.ca
info@equipmentfinder.com 

BUY, SELL
or TRADE

2005 MANAC 48'X102" 
6 AXLE ALUMINUM 

WALKING-FLOOR TRAILER
AIR RIDE SUSPENSION;  VERY GOOD
CONDITION AND READY TO
WORK, GVWR: 121,255 LB (55,000
KG) FULL ALUMINUM SMOOTH
SIDES 6 AXLE AIR LIFT FRONT TWO
AXLES AND REAR AXLE IN BACK. AIR
RIDE SUSPENSION ROLL OVER
TARP ALL ALUMINUM WHEELS ALU-
MINUM TOOL BOX SPARE TIRE STOR-
AGE 60% RUBBERS LEFT AND 70%
BREAKS. -141715 

$54,900

CONTACT ARMIN 
@ (647) 404-0910

Follow 
us (   
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Looking to buy a truck 
or trailer online?

   

LOOK NO FURTHER 

   
    

Canada’s Largest On-Line Source
for Heavy Trucks and Trailers!

info@truckandtrailer.ca
www.truckandtrailer.ca

Follow us

)
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� � � � � �
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8085 ESQUESING LINE, MILTON, ON  L9T 2X9

1-888-978-8594
FAX: (905) 875-4336

• NICK LAMBEVSKI • MAT BOX • ANDY STALEY 
• ANDREW SPENCER • GORD BOX • DUNC SINCLAIR

SALES • SERVICE • PARTS

COMPLETE CURRENT NEW AND USED INVENTORY LISTING, 
INCLUDING PRICES AT transporttrailersales.com 

DEALERS FOR

• (1) 48' TANDEM WITH SLIDING 
FRONT AXLE

• (1) 53' TANDEM WITH SLIDING REAR
AXLE

• (3) 53' TRIDEMS
• (1) 53' TRIDEM STEPDECK

• (3) FOUR AND FIVE AXLE FLATBEDS
• (1) 53' HIGH CUBE FOUR AXLE 

TRANSFER TRAILER. -88589

2016 MAC DRY BULK TANKS USED TRAILERS

IN STOCK: 
• (3) 2016 MAC ALUMINUM 
TRIDEM SAND TRAILERS, 

1350 CUBIC FT CAPACITY 94914
PRODUCTION SLOTS ALSO AVAILABLE

• VARIOUS 1999 - 2008 USED REEFER 
& CARTAGE VANS.

• (9) 2007 TRAILMOBILE 53' T/A PLATE
VANS -93918

NEW MAC ALUMINUM 
TRAILERS IN STOCK

SURFACE

ummit
TRANSPORTATION

PLEASE PLAN ON JOINING 
THE COUNTRY’S TOP

EDUCATION & 
NETWORKING

TRANSPORTATION &
SHIPPING EXECUTIVES

FOR A DAY OF

New Location - 
International Centre

IOTTIONAATTTAPORRTSSPORRANNSTTRAN
um

CEASURFFA

2016
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ALL OUR RETAIL TRUCKS GO THROUGH OUR SERVICE SHOP WITH OUR USED VEHICLE MAINTENANCE APPRAISAL PROGRAM AND A COMPLETE 
SAFETY, WITH ALL WORK DONE. TRUCKS ARE TURN KEY ROAD READY. CONTACT ANY OF OUR BRANCHES FOR MORE DETAILS TODAY!

WWW.CUSTOMTRUCK.CA

2017 KENWORTH T880
40" INTEGRAL LOW-ROOF FLATTOP SLEEPER, CUMMINS
ENG; ISX15, 550 HP, 18 SPD TRANS; 14.6K/46K AXLE(S),
4.10 RATIO, AG460 SUSP; 220" WHEELBASE, WHITE IN
COLOR, FINANCING AVAILABLE O.A.C. -120359

SER.#HJ986926

2016 KENWORTH T370 CRANE TRUCK
PACCAR ENG; PX7, 300 HP, AUTOMATIC TRANS; 12K/22K
AXLE(S), HAS210L SUSP; 153" WHEELBASE, STELLAR
CRANE -101130 SER.#982785

2017 KENWORTH T800 
38" AEROCAB FLATTOP SLEEPER, CUMMINS ENGINE;
ISX15, 550 HORSEPOWER, 14.6K/46K AXLE(S), 4.10 RATIO,
AG460 SUSPENSION; 220" WHEELBASE, WHITE IN COLOR.
-125531 SER.#HJ984912

2017 KENWORTH T680
76" ACAD SLEEPER, CUMMINS ENGINE; ISX15, 475
HORSEPOWER, 13 SPD TRANSMISSION; 12.5K/40K
AXLE(S), 3.55 RATIO, AG400L SUSPENSION; 232"
WHEELBASE, WHITE IN COLOR. -156186 SER.#HJ984987

2016 KENWORTH T880 MIXER TRUCK
PACCAR ENG; MX13, 455 HP, AUTOMATIC TRANS;
20K/69K AXLE(S), PRIMAAX SUSP; 244" WHEELBASE,
NEW SCHWING 10.5 YARD MIXER. -96832 SER.#978256

2017 KENWORTH T880 HEAVY-HAUL DAYCAB
PACCAR ENGINE; MX-13, 500 HORSEPOWER, 18 SPD
TRANSMISSION; 13.2K/40K AXLE(S), 3.70 RATIO, AG400L
SUSPENSION; 196" WHEELBASE, RED IN COLOR. -116896

SER.#HJ985019

2015 KENWORTH T880 LOGGING TRUCK
52" REGIONAL  SLEEPER, CATERPILLAR ENGINE; ISX15,
550 HORSEPOWER, 18 SPD TRANSMISSION; 20K/46K
AXLE(S), 4.30 RATIO, NEWAY SUSPENSION; 244" WHEEL-
BASE, WHITE IN COLOR, -119323 SER.#FJ977251

2015 KENWORTH C500 CRANE TRUCK
42" MOD SLEEPER, CUMMINS ENGINE; ISX, 550 HP, 18 SPD
TRANSMISSION; 315" WHEELBASE, MANITEX CRANE, TWIN
FRONT AXLE, TRI REAR AXLE. 973998. ACTUAL TRUCK
MAY DIFFER SLIGHTLY FROM PHOTO. --91878 SER.#973998

2014 KENWORTH T800 HEAVY-HAUL TRACTOR
38" ACFT SLEEPER, PACCAR ENGINE; MX13, 500 HORSE-
POWER, 18 SPD TRANSMISSION; 14.6K/46K AXLE(S), 4.10
RATIO, AG460 SUSPENSION; 219" WHEELBASE, BEIGE IN
COLOR, 866,300 KMS. -119321 SER.#EJ966336

2013 PETERBILT 388 HIGHWAY TRACTOR
63" ULTRA SLEEPER, PACCAR ENG; MX13, 455 HP, 18 SPD
TRANS; 12000 FA AXLE(S), PB LOW AIR LEAF SUSP; 244"
WHEELBASE, 771,946 KMS -101667 SER.#143893

2007 KENWORTH T800 DUMP TRUCK
DAYCAB SLEEPER, CATERPILLAR ENGINE; C15, 475
HORSEPOWER, 18 SPD TRANSMISSION; 12K/46K AXLE(S),
4.10 RATIO, NEWAY SUSPENSION; 252" WHEELBASE,
WHITE IN COLOR,  664,000 KMS. -119317 SER.#7R933187

2005 KENWORTH T800 DUMP TRUCK
CATERPILLAR ENGINE; C-13, 430 HORSEPOWER, 18 SPD
TRANSMISSION; 14.6K/46K AXLE(S), 4.30 RATIO, AG460
SUSPENSION; 240" WHEELBASE, RED IN COLOR, 155,650
KMS. -117178 SER.#5J980251

2013 FREIGHTLINER CASCADIA HIGHWAY TRACTOR
76" MIDROOF SLEEPER, DDEC-15, 505 HORSEPOWER, 13
SPD TRANSMISSION; 12K/40K AXLE(S), 3.70 RATIO, AIR-
LINER SUSPENSION; 230" WHEELBASE, WHITE IN COLOR,
1,050,000 KMS. -134624 SER.#DSBU0037

2012 PETERBILT 389 HEAVY-HAUL TRACTOR
70" ULTRA SLEEPER, CUMMINS ENGINE; ISX15, 450 HORSE-
POWER, 13 SPD TRANSMISSION; 12K/40K AXLE(S), PB LOW
AIR LEAF SUSPENSION; 244" WHEELBASE, GREEN IN
COLOR, 809,536 KMS. -133360 SER.#CD171540

2006 FREIGHTLINER M2 CAB & CHASSIS
CATERPILLAR ENGINE; C7, 300 HORSEPOWER, 9 SPD
TRANSMISSION; 14.6K/40K AXLE(S), 3.58 RATIO, AIR
LINER SUSPENSION; 252" WHEELBASE, WHITE IN
COLOR, 368,500 KMS. -116202 SER.#6HW99944

2011 KENWORTH T700 HIGHWAY TRACTOR
75 ACAD SLEEPER, CUMMINS ENGINE; ISX15, 450
HORSEPOWER, 13 SPD TRANSMISSION; 13.2K/40K
AXLE(S), 3.55 RATIO, AG400L SUSPENSION; 226" WHEEL-
BASE, BLUE IN COLOR, FLEET MAINTAINED HIGHWAY
TRUCK. VERY NICE CONDITION. BOOK A TEST DRIVE
TODAY. 956,640 KMS. -115417 SER.#BJ947638

BRANDON
1240 Highland Ave.
1-888-979-5692

Dave Mantei - New/Used Sales
Cory Nakonechny - New/Used Trailers &

Used Truck Sales
Todd Border - Bus. Mgr.

ESTEVAN
89 Escana St.

1-866-332-2121
TRUCK PARTS 

& SERVICE CENTER

WINNIPEG
357 Oak Point Hwy
1-888-979-0957
Jim Bednar, Andy Willerton,
Richard Prokopich - Sales 

Bryan Johnson – Trailer & Used
Truck Sales

Todd Border – Bus. Mgr.

REGINA
520 Park Street

1-888-979-0394
Bob Wirtz, Lenny Janz, 
Erin Found - Sales

Gordon Wood - Bus. Mgr.

SASKATOON
2410 Northridge Drive
1-888-979-2615
Chad Kemp, Guy Tatlow, 
Vince Boechler - Sales

Gordon Wood - Bus. Mgr.

SWIFT CURRENT
175 Industrial Dr.

1-888-297-8191
Erin Found - Sales 

Gordon Wood - Bus. Mgr.

Quality Pre-Owned Trucks

NEW TRUCK SALES EVENT!
UP TO $10,000 IN PRICING INCENTIVES! 

ON SELECT IN-STOCK TRUCKS!
A FEW EXAMPLES OF CURRENT STOCK

New and Used Trailers

2012 DOEPKER B TRAIN HOPPER DUMP
VERY GOOD CONDITION. BRANDON LOCATION. FINANC-
ING AVAILABLE O.A.C. -123454 SER.#C1027656

NEW GLOBE 50 TON LOWBOY TRANSPORTER
FOLD DOWN, HONDA ENGINE, SEIF-CONTAINED 

HYDRAULICS, LIFT AXLES, SWING OUTS, 
EXTRA BOARDS. -158818 STK# 336XXX 

(4) DOEPKER ALL ALUMINUM LEGACY 
SUPER B GRAIN BULKERS

LIGHTEST TRAILERS OF THEIR KIND IN THE MARKET. HIGH-
EST VOLUME CAPACITY. MANY OPTIONS AND COLORS ARE
AVAILABLE. CALL FOR MORE INFORMATION. FINANCING IS
AVAILABLE O.A.C. -101607 SER.#AL20029

2013 WILSON B TRAIN HOPPER DUMP
VERY GOOD CONDITION. FINANCING AVAILABLE. 

-102076 SER.#D2260722

Kenworth Dealer Serving the Canadian Prairies & Beyond
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MACK TRUCKS ARE BORN READY

Mack Sales & Service 
of Nanaimo Ltd.
2213 McCullough Rd.

Nanaimo B.C. V9S 4M7
Toll Free 1-866-758-0185  

Contact: Brian Burgoyne cell 250-616-1233 
or Richard Mayer cell 250-616-1241

Victoria Branch Office
6792 Kirkpatrick Cres.

Saanichton B.C. V8M 1Z9

Ph: 778-426-0185  
Contact: Dan Sarauer 

cell 778-677-0185 

2017 MACK CXU613  56” 
FLAT-TOP SLEEPER

MP8-505HP , MACK 12 SPEED M-DRIVE,
MERITOR 46,000 REARS, DOUBLE LOCK-
ERS, ALCOA HP10 DURABRIGHT
WHEELS, 218” WHEELBASE, ALL POWER
GROUPS, BLUETOOTH, SIRIUS RADIO,
FULL CHASSIS FAIRINGS, CALL FOR DE-
TAILS! -116395

2016  MACK CHU613
RAWHIDE WITH 70”  
MID-RISE SLEEPER

MP8-505HP , MACK 12 SPEED M-
DRIVE, MERITOR 46,000 REARS,
DOUBLE LOCKERS, ALCOA HP10
DURABRIGHT WHEELS, 243” WHEEL-
BASE, ALL POWER GROUPS, BLUE-
TOOTH, SIRIUS RADIO, CALL FOR
DETAILS! OLD INVENTORY OLD EX-
CHANGE BEST YET….. OLD PRICING.
-116396

2106 MACK GU814 TRI-DRIVE
CAB / CHASSIS

MP8-505HP, FULLER RTLO18918B, 20,000
FRONT AXLE, MERITOR REARS, TRIPLE
LOCKERS, 69,000 PRIMAX AIR-RIDE, SIN-
GLE HD FRAME RAILS, DELUXE CAB INTE-
RIOR, 260” WHEELBASE. -116397

2016 MACK 
CXU613 PINNACLE 

HEAVY-HAUL TRACTOR
70" DELUXE MIDRISE SLEEPER, MP8 - 505C+
/ 1850 FT LBS., 12 SPD. M-DRIVE TRANS;
46,000 MERITOR REARS AXLE(S), DOUBLE
LOCKERS, ALL POWER GROUPS, BLUETOOTH,
SIRIUS, FRIDGE, IN STOCK AT A PRICE THAT
CAN'T BE DUPLICATED! -98663

2015 MACK CXU613  
DAYCAB TRACTOR

MP8, 415 HORSEPOWER, 40,000
LBS REARS & 12,000 FRONT
AXLE(S), DELUXE CAB, 180" WHEEL-
BASE, ALL POWER GROUPS. -92557
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IN STOCK INVENTORY

2016 MACK CHU613 HIGHWAY TRACTOR
70" MR SLEEPER, MACK ENG; MP8, 18 SPD TRANS; 505 HP, 12/40 AXLE(S), 

MAXLITE SUSP; 243" WHEELBASE, WHITE IN COLOR, INTERIOR: 
GRAND TOURING PACKAGE, 22.5 TIRES, STK#25063. -102521

(2) 2017 MACK CXU613 DAYCAB TRACTORS
MACK ENGINE; MP8, 505 HORSEPOWER, 18 SPD TRANSMISSION; 13,200 FA 46,000 RA

AXLE(S), 3.73 RATIO, AL461 SUSPENSION; 203" WHEELBASE, WHITE IN COLOR, 
. -164837

2016 MACK CXU613 DAYCAB TRACTOR
MACK ENG; MP8, 13 SPD TRANS; 405E HP, 12/40 AXLE(S), MAXLITE SUSP; 

197" WHEELBASE, WHITE IN , STK#77870. -102532 

2017 MACK CXU613 HIGHWAY TRACTOR
60" MR SLEEPER, MACK ENGINE; MP8, 505 HORSEPOWER, 12 SPD 
TRANSMISSION; 12/40 AXLE(S), 3.58 RATIO, MAXLITE SUSPENSION; 

227" WHEELBASE, RED IN COLOR, STK#76615. -116355

(2) 2017 MACK CXU613 HIGHWAY TRACTORS
70" MR SLEEPER, MACK ENGINE; MP8 , 505  HORSEPOWER, 18 SPD TRANSMISSION;
13,200 FA 46,000 RA AXLE(S), 3.73 RATIO, AL461 SUSPENSION; 203" WHEELBASE,

WHITE IN COLOR, STK#80284. -164835

2017 MACK CHU613 DAYCAB TRACTOR
MACK ENGINE; MP8, 505 HORSEPOWER, 18 SPD TRANSMISSION; 14,600 FA 46,000
RA AXLE(S), 3.73 RATIO, AL461 SUSPENSION; 213" WHEELBASE, BLACK RED PEARL

IN COLOR, RAWHIDE PACKAGE, GRAND TOURING INTERIOR, STK#25909. -164834

2017 MACK CXU613 DAYCAB TRACTOR
MACK ENGINE; MP8, 445 HORSEPOWER, 18 SPD TRANSMISSION; 12,000 FA 40,000 RA

AXLE(S), 3.55 RATIO, AL461 SUSPENSION; 203" WHEELBASE, WHITE IN COLOR, STK#81169.
-164832

2017 MACK CHU613 HEAVY-HAUL DAYCAB
MACK ENGINE; MP8, 505 HORSEPOWER, 18 SPD TRANSMISSION; 12,000 FA

46,000 RA AXLE(S), 3.58 RATIO, AL461 SUSPENSION; 213" WHEELBASE,
WHITE IN COLOR, RAWHIDE PACKAGE, GRAND TOURING INTERIOR,

STK#25910. -164831

2016 MACK CXU613 STRAIGHT TRUCK (CAB AND CHASSIS)
MACK ENG; MP8, 6 SPD TRANS; 445 HP, 14.6/40 AXLE(S), 4.11 RATIO, AL461 SUSP; 203"

WHEELBASE, WHITE IN COLOR, SPEC'D FOR 15-16' BOX OR DECK, STK#STK#53628. -111803 

Mack Manitoba Ltd.
1-800-561-1318

MACK SALES & SERVICE OF MANITOBA LTD.

Winnipeg
385 Eagle Drive, Grp 200 R7C 1A9

Phone: 204-772-0316

Brandon
1874 1st Street Nor th, R7C-1A9

Phone: 204-727-2549

www.mackmanitoba.com   * PLUS LICENSE, REGISTRATION AND TAXES
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EDMONTON: 18110 – 118 Avenue, T5S 2G2
GRANDE PRAIRIE: 11401-96 Avenue, T8V 5M3
RED DEER: 262 Burnt Park Drive, T4S 2L4

TOLL-FREE (855) 866-0841

FOR MORE INVENTORY GO TO:
WWW.NORTRUX.COM

2016 MACK CHU613 HIGHWAY TRACTOR
56’ SLEEPER, MACK MP8 ENGINE; 505C+ HORSE-
POWER, FRONT AXLE: 14.6 REAR AXLE: 46 AXLE(S),
225" WHEELBASE, BLACK IN COLOR, STK #35399.
-95669

2016 MACK CXU613 HIGHWAY TRACTOR
48’ SLEEPER, MACK MP8 ENGINE; 505C+ HORSE-
POWER, FRONT AXLE: 14.6 REAR AXLE: S440
AXLE(S), 243" WHEELBASE, WHITE IN COLOR, STK
#35370. -95695

2016 MACK CXU613 DAYCAB TRACTOR
DAY CAB SLEEPER, MACK MP8 ENGINE; 445C
HORSEPOWER, FRONT AXLE: 13.2 REAR AXLE: S40
AXLE(S), 185" WHEELBASE, RED IN COLOR, STK
#35476. -97873

2016 MACK CHU613 HIGHWAY TRACTOR
56” SLEEPER, MACK MP8 ENGINE; 505C+ HORSE-
POWER, FRONT AXLE: 14.6 REAR AXLE: S440
AXLE(S), 241" WHEELBASE, STK #35495. -100699

2016 MACK CHU613 DAYCAB TRACTOR
DAY CAB SLEEPER, MACK MP8  ENGINE; 505C+
HORSEPOWER, FRONT AXLE: 14.6 REAR AXLE: 46
AXLE(S), 220" WHEELBASE, ORANGE IN COLOR, STK
#35421. -100683

2016 MACK GU813 DAYCAB TRACTOR
DAY CAB SLEEPER, MACK MP8 ENGINE; 505C
HORSEPOWER, FRONT AXLE: 18.0 REAR AXLE: S440
AXLE(S), 205" WHEELBASE, WHITE IN COLOR, STK
#35397. -97881

2016 MACK GU713 DAYCAB TRACTOR
DAY CAB SLEEPER, MACK MP8 ENGINE; 505C
HORSEPOWER, FRONT AXLE: 18.0 REAR AXLE: S462
AXLE(S), 291" WHEELBASE, BLUE IN COLOR, STK
#35410. -95683

2016 MACK GU813 DAYCAB TRACTOR
DAY CAB SLEEPER, MACK MP8 ENGINE; 505C
HORSEPOWER, FRONT AXLE: 18.0 REAR AXLE:
S440 AXLE(S), 215" WHEELBASE, WHITE IN COLOR,
STK #35398. -97882

2016 MACK CXU613 DAYCAB TRACTOR
MP7-1560FT-LB TORQUE, 12 SPD M-DRIVE TRANSMISSION; 

395 HORSEPOWER, WHITE IN COLOR, 17 KMS, STOCK #50292.
-101989

2017 MACK CXU613 HIGHWAY TRACTOR
70" HI RISE SLEEPER, MACK MP8 ENG; 445 HP, MDRICE 
12 SPD TRANS; 12/40 AXLE(S), 227" WHEELBASE, STK#

50357 -116580

2016 MACK TD713 DAYCAB TRACTOR
MACK MP10 ENG; 555 HP, 18 SPD TRANS; MACK AIR SUSP,

STK# 50263 -156183

2016 MACK CHU613 HEAVY-HAUL TRACTOR
MACK ENG; MP8, 505 HP, 14.6/46 AXLE(S), AIR RIDE SUSP.

-101659

2017 MACK CXU613 
HIGHWAY TRACTOR

70" MACK HI-RISE SLEEPER SLEEPER, MACK ENGINE; 
445 HORSEPOWER, F 12000LB - R 40000LB AXLE(S), 

227" WHEELBASE, STOCK #50360. -116587

2016 MACK GU533 DUMP TRUCK
CUMMINS ENGINE; CUMMINS ISL-D, 345 HORSEPOWER, 16,500
LB - 40,000 LB AXLE(S), AIR SUSPENSION; ALCOA LEVEL ONE
ALUMINUM" WHEELBASE, WHITE IN COLOR, STOCK #50265. -

101987

2015 MACK GU713 DUMP TRUCK
MP8, 18 SPD TRANSMISSION; 505 HORSEPOWER, 16.5/44
AXLE(S), AIR RIDE SUSPENSION; 15' RENN BOX,TARP AND
SOUTHLAND HITCH 2300 NO SLACK PINTLE, 7 PIN COM-

MERCIAL PLUG, ONE OF TWO RIGGED AND READY. 
STOCK #50158 -101660

2016 MACK GU714 MIXER TRUCK
MACK ENG; MP7, 405 HP, 6 SPD TRANS; 20000LB AXLE(S)

-115191

2016 MACK GU713 CABOVER CAB & CHASSIS, 
N/A SLEEPER, MACK ENG; MP8, 505 HP, M-DRIVE 12 SP-

MACK TRANS; 16,500 AIR SUSP SUSP. -115186

2015 MACK GU714 TANK TRUCK
MACK ENG; MP8, 425 HP, 18 SPD TRANS; 20/50 AXLE(S), AIR RIDE
SUSP; TRUCK HAS AN ADVANCE ENGINEERING PRODUCTS
22,500 LITRE/ONE COMPARTMENT DIVIDED INTO TWO SECTIONS
ALUMINUM TC407 CHASSIS MOUNTED TANK, ONLY ONE UNIT
AVAILABLE WITH SPECIAL OFFER PRICING, SUBJECT TO PRIOR
SALE. STOCK #50039. -101662

PRICE REDUCED FROM $168,000 TO $156,000. 2016 MACK CXU613 HIGHWAY TRACTOR
60” MR SLEEPER, MACK MP8 ENGINE; 505C+
HORSEPOWER, FRONT AXLE: 14.6 REAR AXLE: S440
AXLE(S), 225" WHEELBASE, BLACK IN COLOR, STK
#35393. -95690

2016 MACK CHU613 HIGHWAY TRACTOR
70” MR SLEEPER, MACK MP8 ENGINE; 505C+
HORSEPOWER, FRONT AXLE: 14.6 REAR AXLE:
S440 AXLE(S), 241" WHEELBASE, BLACK IN COLOR,
STK #35395. -95674

TransWesternTruck.com

5555 - 80 Ave SE, 
Calgary, AB  T2C 4S6

403-279-3000

Jon
Whalley

Stuart
Rude

Doug
Holmes
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Your #1 Choice for Flexible
Financing Options

Choose the vehicle that’s 
right for Your Business and
let Riordan customize a 
Lease to Own Program

• Trucks
• Trailers

• Equipment
• New or Used

RIORDAN LEASING INC
1-800-572-0562 or (519) 579-8193

1158 King St. E., Kitchener, ON N2G 2N4

RIORDAN LEASING INC
1-800-572-0562 or (519) 579-8193

1158 King St. E., Kitchener, ON N2G 2N4
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WE MOVE IRON

Canada’s Largest 
On-Line Source for 

Heavy Trucks 
and Trailers! 
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John Kennedy: johnjr@baytruck.com
FAX: 905-670-6673 

www.baytruck.com * Taxes & fees not included in advertised price

FINANCING AVAILABLE

CALL John 1-877-620-0223
WORLDWIDE

DELIVERY
20 YEARS IN BUSINESS

1-877-620-02231-877-620-0223
No Big Words 

or Fancy Promises! 
25 years in business, thousands 

of satisfied customers.

7895 Tranmere, Unit #1, 
Mississauga, ON L5S 1V9

2007 INTERNATIONAL 9200I DAYCAB TRACTOR

CUMMINS ENG; ISX, 10 SPD TRANS;
400 HP, 12 & 40 AXLE(S), 3.90
RATIO, AIR SUSP; 168" WHEELBASE,
WHITE IN COLOR, CLEAN TRUCK.
AUTO GREASERS. SOLD WITH
SAFETY AND ETEST.  718,365 KMS.
-102482

NEW 
ADDRESS

2007 INTERNATIONAL 9200I DAYCAB TRACTOR

CUMMINS ENG; ISM, 10 SPD
TRANS; 370 HP, 12 & 40 AXLE(S),
3.90 RATIO, AIR SUSP; 167"
WHEELBASE, WHITE IN COLOR,
LOW LOW KMS. PRE EMISSIONS
CUMMINS. LIKE NEW. NEW AN-
NUAL INSPECTION, NEW TIRES,
NEW FRAME PAINT. EXTRA CLEAN
TRUCK.  276,526 KMS. -112270

2007 INTERNATIONAL 9200I DAYCAB TRACTOR

CUMMINS ENG; ISM, 10 SPD
TRANS; 370 HP, 12 & 40
AXLE(S), 3.90 RATIO, AIR
SUSP; 167" WHEELBASE,
WHITE IN COLOR, CLEAN PRE-
EMISSIONS DAYCAB. CUM-
MINS! NEW ANNUAL
INSPECTION. COMPLETE SERV-
ICE. VERY CLEAN.  819,136
KMS. -98582

$39,995

$31,995

$28,995

MANY MODELS AND CAPACITIES ARE 
NOW IN STOCK AT GRAINMASTER!

PLEASE CONTACT OUR SALES DEPARTMENT

Toll Free: 1-888-562-3470
Local (204) 224-1697 Fax: (204) 224-2474

Visit us online at:
www.grainmaster.mb.ca

grainmst@grainmaster.mb.ca
1600 Springfield Road, Box 56, Group 525, R.R. 5

Winnipeg, MB R2C 2Z2
“GRAINMASTER HAS BEEN PROUDLY SERVING THE WESTERN

CANADA TRUCKING INDUSTRY SINCE 1962.”

Standard Features Include:
�� Fully Galvanized: Main Frame, Deck Extension & Side Steps
�� Hydraulic Lock Valves on Cylinders for Maximum Safety
�� Full Aluminum Platforms
�� Power Up / Down Hydraulic Operation
�� Bolt-On Mounting for Ease of Installation
�� Low Maintenance Bushing & Grease Ports on All Pivot Points

NEW PRODUCT ANNOUNCEMENT !!!

DHOLLANDIA
LIFT GATES

GRAINMASTER TRUCK EQUIPMENT
is now a Full Line

Stocking Distributor.

  

  

GRAINMASTER MANUFACTURING LTD. is pleased to announce
the addition of Dhollandia Lift Gates to our product line-up. 
Dhollandia is a long established manufacturer of Lift Gates 

from Belgium. As Europe's largest  lift gate manufacturer, their
expertise and experience are now available from Grainmaster.

We feature Reefer & Dry Freight Aluminum
Van Bodies. Many Sizes In Stock.

 
 
 
  

  
 

 
 

 
 

Join Us Today!
905.844.8658 • trucksforchange.org

We Deliver 
Change

industry sponsors 

Trucks For Change Network
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&
Selling some iron? 

You’ve got 
options!
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wwwwww..ffrreeiigghhttlliinneerr..mmbb..ccaa “Since 1991”

Flexible
Down Payment

Program

Excellent
Selection
50 Units
Left!

Limited Time Offer, 
Dealer Payment Top-Up 

Up to $3,500
Added To Your Down Payment

In Stock Trucks Only ... Call for Details

2016 Cascadia
As Low As $2,750/month O.A.C.

Call For Details!

Additional Discounts 
Up to $4,000
on In Stock Units

QUALITY RECONDITIONED TRUCKS

We Want Your Trade

NEED GREAT USED TRUCKS FOR YOUR CONTRACT? ... WITH FLEXIBLE PAYMENT TERMS? .... PLEASE CALL TODAY!!

2009 INTERNATIONAL
PROSTAR DAYCAB

TRACTOR
CUMMINS ENGINE; ISX , ULTRASHIFT

TRANSMISSION; 12/40 AXLE(S),
CHOISE OF 5 LEFT. -130917

2010 FREIGHTLINER
HIGHWAY TRACTOR

48" SLEEPER, DD15, ULTRASHIFT
TRANSMISSION; 12/40 AXLE(S), CHOISE

OF 3 MATCHED. -130919

2010 VOLVO 780 
HIGHWAY TRACTOR

70" SLEEPER, D13, 13 SPD 
TRANSMISSION; 12/40 AXLE(S)

-157592

2016 
NEU-STAR TRIDEM AXLE

STEEL END DUMP
IN STOCK ... INSTANT DELIVERY 

... LEASE PROGRAMS AVAILABLE! -98493

Winnipeg
/Head Office

888-584-9129
2058 Logan Avenue, 

Winnipeg MB R2R 0H9

Brandon
888-617-3209

1731 Middleton Avenue, 
Brandon MB R7C 1A7

• Sales • Service •Parts 

All Locations

1-877-627-0560

IN STOCK!

Winnipeg East
204-661-3000

380 Transport Road., 
Winnipeg, MB., R2C 2Z2

2006 PETERBILT 379 
DUMP TRUCK

CATERPILLAR ENGINE; C13, 
10 SPD TRANSMISSION; NEW 20 FOOT

GRAIN BOX. -157590

2013 FREIGHTLINER CASCDNIA  HIGHWAY TRACTOR
72" SLEEPER, DD13 ULTRA SHIFT,

OWN ME FROM ONLY $1435/MONTH OAC -102554

2012 FREIGHTLINER
CORONADO HIGHWAY

TRACTOR
70" MIDROOF SLEEPER, CUMMINS
ENGINE; ISX, 525 HORSEPOWER, 

18 SPD TRANSMISSION; 
13/46 AXLE(S) -157591
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rivers who are accus-
tomed to being jostled 
around all day inside a 
noisy old dump truck will 
soon discover there’s a 
much better option.
The new Internation-
al HX-series vocational 

trucks, set to replace the long-running 
International PayStar, boast an interior 
that’s in a completely different class than 
its predecessor when it comes to driver 
comfort and amenities. Three of the four 
HX models were introduced at World of 
Concrete in Las Vegas earlier this year 
and the HX520 made its debut here in 
Canada at Truck World. The HX620, ex-
pected to be the top-seller among the 
four models, starred at Truck World 
alongside an HX520 decked out in a 
Tackaberry Construction paint scheme. 

But it was the set-back axle HX620 that 
I was able to talk my way into for a few 
hours following Truck World.

I was given a corporate-owned dem-
onstration truck that’s currently touring 
the dealer circuit. I picked the truck up 
at Tallman Truck Centre’s Mississauga 
location the morning of April 18 and was 
joined by Chad Semler, product market-
ing manager with International Truck, 
for the drive. Upgrades from the PayStar 
can be found all around the vehicle.

What’s immediately noticeable at first 
glance is a more rounded front end, fea-
turing a bolder grille. It’s a steel grille 
with a stylish chrome-plated surround 
and optional vertical bars to give it an 
even tougher look. 

The chassis itself is carried over from 
the PayStar product, but new options 
have been added, including a new “su-
per-single” 12.5-inch thick RBM frame 
rail. It saves about 43 lbs from the pre-
vious double-10 frame rail, but more 
importantly, it also reduces corrosion 
jacking that can occur between adjacent 

metals. Also new is an optional centre 
tow pin rated to 150,000 lbs, so a truck 
and trailer can be pulled from sticky 
situations, in many cases without first 
needing to be decoupled.  The headlam-
ps are a reflector-style halogen design 
with a smart-looking LED brow, which 
also doubles as the daytime running 
light. Traditionally, the headlight bulbs 
are run at a lower energy setting to meet 
Canada’s daytime running light require-
ments, but that reduces bulb life, Semler 
pointed out. Why not LED headlamps?

“In a word, cost,” Semler explained. 
“The LED headlights are still very ex-
pensive. They perform very well and use 
less energy, but they’re still very expen-
sive and for a vocational truck that tends 
to get beat up a lot, it made more sense 
to stay with something that was more 
cost-effective to replace.”

Aside from the headlamps, all other 
lighting on and inside the truck is LED. 
The headlamps can be replaced with-
out tools, allowing for quick and easy 
on-site repairs. The HX maintains an 
aluminum cab with a three-piece Met-
ton hood. The hood is spring-loaded 
for nearly effortless opening; no more 
standing on the bumper and heaving 
open the hood. The hood opens to reveal 
easy access to all the fluid containers. 
The splash guards raise with the hood 
to provide even greater access to under-
hood components.

International will offer external air 
cleaners on the HX520 and HX620, the 
two longer wheelbase offerings (120- 
and 119-inch BBC, respectively) within 
the family. Semler said external clean-
ers offer longer service intervals because 
they can provide greater filtration capac-
ity, but he noted they’re becoming more 
difficult to spec’ as on-highway cabs are 
increasingly being repurposed for vo-
cational applications. In addition to the 
two longer wheelbase models, there’s 

also an HX515 and HX615, with 114-inch 
and 115-inch BBCs, respectively. Those 
shorter trucks will offer International’s 
N13 engine, while the longer models will 
come with the Cummins ISX15.

My HX620 had an ISX15 rated at 500 
hp and 1,650 lb.-ft. of torque, but you can 
spec’ this truck out with up to 600 hp and 
2,050 lb.-ft. The HX620 is available in 
tractor or truck configuration for a va-
riety of vocational applications, includ-
ing heavy-haul, oilfield and of course, 
dump. The truck I drove was fitted with 
a dump body.

While the exterior of the HX620 is a 
noticeable upgrade over the PayStar in 
terms of styling, it’s the interior that re-
ally sets it apart. And it’s this interior 
that was heavily inspired by Navistar’s 
now-defunct partnership with Caterpil-
lar. As luck would have it, with Caterpil-
lar announcing its withdrawal from the 
truck business earlier this year, the styl-
ish interior now belongs solely to Inter-
national. I’d say it was a fruitful venture 
for them.

“Basically, between the A-pillars, the 
front dash structure was a Cat-inspired 
carryover,” Semler explained.

There are subtle differences. The 
gauges look slightly different and the 
rocker switches are different, too. But 
for the most part, this is the dash that 
was co-developed with Caterpillar and 
found inside the now-discontinued Cat 
trucks. Among the carryovers is a com-
bined speedometer/tachometer. I like it 
because it makes better use of the lim-
ited real estate on the dash cluster, but 
it takes a bit of getting used to.

The steering wheel is designed to al-
low a full view of the gauges. A centre 
console is tilted towards the driver to al-
low better access to other controls than 
the PayStar’s flat panel offered. The truck 
I drove had the Diamond interior, which 
included some styling upgrades such 

as faux wood on the dash and an ‘HX’ 
stitched into the door panels.

International slimmed down the door 
panels to create more interior space, but 
this doesn’t appear to have increased 
wind and road noise. The cab is nice-
ly laid out with small touches that con-
tribute to a nicer work environment. Ex-
amples of this include hooks on the rear 
wall for hanging high-vis vests, winter 
coats and hardhats and extra large cu-
pholders and storage areas that can be 
found all over the place. One such stor-
age area sits on the dash and is rubber-
lined so keys, phones or a tablet can be 
placed there without sliding around and 
making noise. If the owner forgoes the 
in-dash infotainment option – and most 
vocational customers do – that area is 
also used for additional storage.

It wouldn’t be fair to evaluate the ride 
of the HX, since we were completely 
empty and these trucks aren’t designed 
to run empty, but it was quiet. Semler 
attributed this to improved insulation 
in the floor and cowl areas. The HX has 
longer front springs – 52 inches versus 
the previous 48-inch design –  which 
also improves ride quality, as does a new 
DriverFirst cab air suspension.

All International trucks now come 
standard with Navistar’s OnCommand 
Connection remote diagnostics platform 
and the benefits of this are starting to 
be appreciated among the vocational 
crowd. When a fault code appears, the 
operator is given insight into the most 
appropriate course of action and that’s 
not just useful information when the 
truck is on-highway, far from home. 
Think of the mixer operator who receives 
a fault code and needs to know whether 
to continue on his route or get the ce-
ment poured, pronto, before the truck is 
disabled and the cement hardens inside 
the barrel. That’s some pretty vital infor-
mation customers now have access to.

Navistar is currently working with 
body builders to feed their fault codes 
through the same system, which would 
be even more beneficial to vocational 
customers. Telematics should no longer 
be considered the exclusive domain of 
the linehaul segment.

Visibility out of the HX620 is excel-
lent, thanks to its sloped hood and large 
one-piece windshield. Mirrors are door-
mounted so they don’t impede entry 
and egress. It’s a comfortable truck to 
drive and also a safe vehicle to oper-
ate. Weaving my way through typically 
heavy Hwy. 401 traffic was less stressful 
because of the excellent visibility. The 
18-speed Eaton UltraShift Plus automat-
ed transmission also contributed to its 
drivability in traffic. Of course, Allison 
automatics and a full slate of manual 
transmissions are also available.

The HX-series has been well received 
by the market. Some 300 were sold at the 
Las Vegas launch and about the same 
number have been sold since then, Sem-
ler told me.

“Among the first orders, we saw a 
higher concentration of orders from Ca-
nadian dealers,” Semler said. 

For good reason. The HX is a major 
upgrade in terms of styling and ergo-
nomics over the PayStar. New options 
such as the 150,000-lb tow pin and 12.5-
inch single frame rail add to its robust-
ness, and the availability of the Cum-
mins ISX15 with ratings of up to 600 hp 
mean this is a truck that can be deployed 
into basically any severe-service appli-
cation. And as an added bonus, it will 
look good doing even the dirtiest of jobs. 
The HX series is now in production. 

DRIVING THE 

International 
HX620

The HX series could represent a 
severe-service revival for International

By James Menzies

D
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By Edo van Belkom

Mark dropped off his load in Scarborough and 
was trying to hurry up to a truck yard in north-
east Brampton before the GTA’s rush hour traffic 
made the trip take three times as long as it should. 
But while the trip – in the middle of a weekday – 
shouldn’t have taken more than 45 minutes, one 
hour tops, he was sitting in downtown Toronto traf-
fic behind a line of cars that had not moved in more 
than half an hour.

At first, Mark thought it was just normal down-
town traffic. Then he thought there might be con-
struction going on that would account for the delay. 
After that, the possibility of a major ac-
cident crossed his mind, the kind where 
someone loses their life and the police 
close down everything for hours while 
they conduct their investigation.

But none of that seemed to be going on. 
In fact, nothing had moved for a long, 

long time…so long, in fact, that most 
people had shut their vehicles down and 
were standing in the roadway trying to 
see what was going on up ahead.

Mark decided to shut down Moth-
er Load as well, seeing as all he’d been 
doing up till now was wasting time and 
burning diesel. When he got out of his 
truck, he caught the eye of the man who’d 
been driving the car in front of him. 

“Do you know what’s going on?” Mark 
asked.

The man shrugged. “Just a long line of 
cars from what I can see.”

Mark nodded. Then he saw a woman 
on the sidewalk coming up the street. 
Surely she must know what the problem 
was. “Excuse me,” Mark said. “What’s go-
ing on down there?”

“The taxi drivers,” she said. “They’re 
protesting Goober.”

“Protesting what?”
“Goober. You know, the app-based 

ridesharing service.”
“Oh, okay. I’ve heard of that,” Mark 

said, having read about the company that 
claimed to connect people who wanted 
a ride somewhere with people who had the ability 
to give those people a ride.

“I wish I had heard of it,” the woman sneered. 
“Otherwise I wouldn’t have had to walk all this 
way.”

Mark was tempted to offer the woman a ride, but 
if he ever got out of this jam, he was headed in the 
other direction. “Sorry, I’d like to help you, but I’m 
going the wrong way.”

She smiled and looked at the long line of cars 
in front of Mother Load. “Buddy, you’re not going 
anywhere.”

Mark looked down the road and figured she 
was right. He climbed back up into his cab and 
switched on the radio hoping to relax.

Then, just as he closed his eyes, there was a 
knock on his door.

Mark looked out the window to see a South Asian 

man offering him up a piece of paper. “Read it!” 
the man said.

Mark was curious. Obviously, this man was one 
of the protesting taxi drivers and he was handing 
out the document that outlined what their beef 
was. Mark rolled down his window and took the 
f lyer.

In a nutshell, Goober claimed to be nothing more 
than a technological middle-man offering a much 
needed service. The cab drivers, however, consid-
ered Goober to be something much more sinister; 
an unlicensed and unregulated taxi service that 
connected riders with amateur drivers who were 
looking to make a fast buck.

Mark certainly felt for the cab drivers. After all, 
here was a service that was basically trying to un-
dercut their businesses, offering the same service 
but without having to deal with all the regulations 
and licences that cost business owners money and 
assured some level of safety for the user. In addi-
tion to those concerns there were big questions 
about insurance and the ultimate fate of the taxi 
industry.

People’s livelihoods were at stake.
But while Mark understood the cabbie’s con-

cerns, he also wondered if services like Goober 
weren’t the wave of the future. The Internet and 
all of its related technologies had changed every-
thing about the way we lived our lives. 

   So why not the taxi industry?
   And, why not the trucking industry?
As the thought struck him, Mark glanced over to 

the empty seat to his right. He wasn’t moving right 
now, so there wasn’t a lot of value to that seat. But, 
what was the value of that seat when he travelled 
from Toronto to Miami, or Montreal to Ottawa? 

And so, with more than enough time on his 
hands, Mark took out his phone and went to a pop-
ular bus company’s website and inquired to see 
what the cost of a bus ticket from Toronto to say, 
Vancouver. A few flicks of the thumb later and he 
had the answer.

The cost of the trip ranged somewhere between 
$370 and $550, which at first glance didn’t seem 
like very much, but that was the cost of just a sin-
gle, one-way trip. Mark was making trips like that 

every week and if he could earn an extra 
$400 a week just by offering the other-
wise empty seat to someone looking for 
a ride he could easily earn something in 
the neighbourhood of an extra $20,000 a 
year. Mark let the amount swirl around 
inside his brain. Twenty grand.

It would buy a lot of fuel. Pay for a lot 
of insurance. Look really good in his 
bank account.

   It seemed a little too good to be 
true…so what about the downside?

For one, Mark would not want to have 
anyone sleeping in his truck overnight. 
Sure, he could charge them more money 
if they did, but he really didn’t want to 
get that cozy with his clientele. He was 
comfortable providing rides, but that 
was it. There was also the possibility 
of passengers wanting to stop some-
where to eat or use the bathroom and 
that could start to affect his schedule. 

If he started showing up late for a 
pick-up or delivery, he’d quickly get a 
reputation that would hurt his chances 
of getting the best loads.

But being late in the trucking indus-
try happened all the time for all kinds 
of reasons. Taxi driver protests, for ex-
ample.

A quick check of his watch told Mark 
that he’d been waiting in this traffic jam 
for well over an hour. What was the cost 
of that to his business? While he sym-

pathized with the cabbies, they were costing him 
money at the moment and that didn’t seem like a 
good way to make your point.

And so, in a fit of irritated anger, Mark took out 
his phone again and visited the Goober website. 
There was no way he would take a passenger from 
Toronto to Vancouver on his upcoming trip, but 
maybe he could find people looking for shorter 
trips, like Toronto to Timmins, Timmins to Win-
nipeg, and so on and so on all the way across the 
country.  It was worth a try. 

A way to make a bit of extra money, maybe have 
some fun along the way. He clicked on the icon that 
said, “Sign Up Now!”

   After all, what could go wrong?  

Mark Dalton returns next month in Goober for 
hire Part 2.
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BECAUSE EXTREME CONDITIONS  
IS YOUR REALITY,
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ver the past couple of 
years, I have helped a 
few friends transition 
from company driv-
er to owner/operator. 
As strange as it may 
sound, it all started be-

cause of an ear infection. I was due 
to f ly to Kenworth in Washington to 
play around in some new trucks for 
this magazine. 

I had a friend giving me a ride to the 
airport and on the way up, I started 
to feel a bit weird, my balance was off 
and I had a terrible earache and fever.

The girl at the check-in desk ad-
vised me not to f ly, so I called my 
friend and he turned around and 
picked me up.

After a quick visit to a walk-in 
clinic and a course of antibiotics, 
we stopped off at a truck dealership 
and my friend put a holding deposit 
on a brand new truck.

That was as spontaneous as it gets. 
Another friend asked about becom-
ing an O/O, but decided against it 
at first. We had some rather heated 
conversations about the subject, as 
I thought he was an excellent candi-
date to become an owner/operator 

and that he would be able to make 
very good money. In fact, his wife and 
I almost forced him into it, but it was 
a very long process.

It’s been a good decision for them 
both. 

Another half a dozen or so drivers 
have also asked for and received my 
advice.

 Now, I don’t pretend to know it all, 
far from it. In fact, the first piece of ad-
vice I give somebody is to ask other peo-
ple for their advice. As the saying goes, 
‘there are many ways to skin a cat.’ The 
meaning behind the metaphor is spot 
on. There is no magic formula.

Or is there? I think there is, not just 
in trucking, but in business in gener-
al. My philosophy is to keep it simple. 
You want to build up your savings? 
Simple, spend less than you earn! Re-
ally, it’s as easy as that.

You can come up with all kinds of 
strategies, but that philosophy will 

work every time, guaranteed.
It’s the same with everything about 

owning and operating your own 
truck. Keep it simple, don’t over-
think things. 

One friend spent countless hours 
trying to spec’ the perfect truck. He 
was even in a dilemma over which 
starter motor to have. It took every 
ounce of diplomacy I possessed to deal 
with those phone calls. In the end, he 
bought a truck from stock. I have no 
idea which starter motor it has, but 
whichever one it is has worked just fine 
for the past couple of years.

The same applies to your choice of 
carrier, or what area of trucking you 
decide to go into. 

If you are happy at your current 
carrier and they have owner/oper-
ator positions available, then why 
look elsewhere? You know exactly 
what you can expect and you have 
the advantage of running your com-
pany truck as if it were your own and 
working out the important numbers 
(the ones that go into your bank) as 
you wait for all your ducks to line up 
in a row.

You may hear of other carriers that 
pay more, or are better in some other 
way, but what you hear at the truck 
stop lunch counter and what really 
happens are often two very differ-
ent things.

 You will also know that different 
types of freight pay different rates. 
For example, f latbed rates are usually 
higher than dry van, but consider all 
the extra costs involved in running 

a f latbed – tarp repairs, replacement 
straps and bungees, a headache rack 
and tool boxes – and the difference 
in rates starts to balance out. 

Not only that, but when you’re try-
ing to pull a tarp that has blown off 
your load and is now covering your 
cab in -40 C, you’ll question whether 
that extra 10 cents per mile is worth 
it, and I’m pretty sure your answer 
will be a resounding NO!

Reefer is the same – you can earn 
more, but there can be a lot of waiting 
around for fresh produce. Frozen loads 
often deliver in the middle of the night 
and can play havoc with your hours-of-
service and you have to add the cost of 
reefer fuel in some cases too.

So again, keep it simple. Do some-
thing you’re comfortable with. 

The object of being in business is 
of course to make as much money as 
you can, but if you’re making yourself 
miserable and you hate what you’re 
doing, those extra few bucks are re-
ally not worth it.

Keep it simple. Buy the truck you 
need, which is one that’s reliable and 
economical. Do a job that you don’t 
hate and do it at a carrier you feel com-
fortable with. Oh, and spend less than 
you earn and you’ll be surprised how 
easy it is. 

A fourth generation trucker and truck-
ing journalist, Mark Lee uses his 25 
years of transcontinental trucking in 
Europe, Asia, North Africa and now 
North America to provide an alterna-
tive view of life on the road.

The formula for
success as an O/O

Mark Lee

You say tomato 
I say tomahto

OPINION

This month’s 

CROSSWORD 

SOLUTION
is brought to  

you by

For leasing enquiries please contact:  Matt Muir  •  mmuir@99years.ca

• 205 & 101 Doney Crescent in Concord, Ontario
• Facility #1: 86,000 sf cross dock with 128 TL doors
• Facility #2: 31,000 sf cross dock with 75 TL doors
• Separate office space in each facility
• Separate maintenance garage in each facility
• 30 ac. allows additional parking and outside storage for lease
• Opportunity is for 2016 occupancy; can be subdivided

CROSS DOCKS – AVAILABLE FOR LEASE
30 acre site – PRIME HWY 407 & EAST OF HWY 400 VICINITY

  •  BULK AGGREGATE STORAGE  •  HEAVY EQUIPMENT PARKING  •  CONSTRUCTION YARD www.safetydriven.ca

Contact SafetyDriven for more details:

1-877-414-8001 Rebate on
WorkSafeBC Premiums

GET COR!
START SAVING!

 - TSCBCDiscover what the
Team can do for your company

SAFETY
Advisory Services

Safety
Helpline

Mentorship
Program

Safety
Evaluation

LEARNING
ACADEMY

Building Sustainable Safety Excellence

BiteSized
Workshops

Free non-judgmental support and 
mentoring from a SafetyDriven - TSCBC 
health and safety advisor

A confidential free in-house visit by one of 
our health and safety advisors followed by 
a written report with recommendations

Workshops to help meet your safety 
committee training requirements

A collection of tools in the form of Video, 
Templates & Forms, Posters, Interactive 
Tools, and more

Free, confidential advice

Sign up for a health and safety course 
online or in the classroom.
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“I can do this!”

By Edo Van Belkom

      ic returns home after a long and adventurous trip deep into the southern United States. He was detained by law 
       enforcement authorities in the States and then held for questioning by the  Canada Border Service Agency when
       he tried getting back into Canada. As it is every time he returns from a long trip, his wife, son and daughter are 
there to greet him at the truck yard and drive him home.

       ic is happy everyone is
        so happy to see him, 
        but he has another 
load waiting and will have 
to cut his return short. “I’d 
love to spend more time 
at home but here is a load 
for Montreal that has to 
be there the day after 
tomorrow.”

“But you’re gone all the 
time,” his wife says. “It was 
never like this in the old 
country.”

Vic smiles. “Canada is a big, 
beautiful country. Everything 
is far away from each other 
and there is much work for 
truck drivers.”

      his is so exciting!” Vic’s wife 
       says as he starts up the 
       truck and gets ready to 
move. For him it’s just another 
run to Montreal, something he’s 
done dozens, if not hundreds of 
times before. But for her it’s an 
adventure, something truly new 
and exciting. If he’d known it would 
be so much fun for her he would 
have done it a long time ago.

      ut after a few hours on the highway, she begins to turn her 
       attention from outside to inside. She watches him guide 
       the truck, shift gears every so often, and check his mirrors 
for the traffic around him. At last she says, “Driving this truck 
doesn’t look too difficult.”

“Traffic is light,” Vic says. “The weather is good, it’s daylight 
out, the road is straight, the truck is running well and we have 
plenty of time.”

“I’m sure driving can be a lot harder, but it doesn’t seem to be 
that hard right now.”

      ic considers it. It would be nice to have 
       someone riding with him on the drive, 
       and it would be a lot of fun to watch 
his wife wonder at the countryside as 
it rolled by, but there were practical 
considerations to think about as well. 
“Who will look after the children while you 
are gone?”

“My sister can take them in for a couple 
of days. She’s invited them over to stay 
many times before. It would be fun... like a 
holiday.”

Vic finds he can’t say no. “Sure. Why not?”

“You are so lucky to see so much of this country.”

“Sometimes, I wish you could see it too. It’s hard to enjoy 
something without having someone else to share it with.”

      he next day, 
       with the  
       kids at Vic’s 
sister-in-law’s 
house, Vic and 
his wife prepare 
for the drive to 
Montreal.

Ill
us

tra
tio

n 
by

 G
le

nn
 M

cE
vo

y

V

V

V

BT

“We were waiting so long. 
You are more than a day late.”

All Vic can think is, “What have I got myself into?”

“Why don’t 
you take me 
with you to 
Montreal?”

“I hope you will be home for a few days 
now. We’ve missed you so much.”

© 2016 MNA(C)I. All rights reserved. (C14032)

uniroyaltrucktires.com

Dependability made affordable:  
Uniroyal® highway commercial  
truck tires. Get the mileage you want!
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KAMLOOPS, B.C. – It’s not just large 
f leets that are doing their part to 
help those displaced by wildfires in 
Northern Alberta; small f leet owners 
are digging into their pockets as well.

And now a challenge has been is-
sued for more to do so. Larry Hall, 
vice-president of the Western Pro-
fessional Truckers Association and 
owner of truck fleet ExTrans, said he’s 
making a $5,000 donation through 
the Red Cross and he is calling on 
other drivers, owner/operators and 
small f leet owners to do the same.

“I believe that either directly or 
indirectly, all of us in the industry 
have benefitted from Fort McMur-
ray,” Hall told Truck West. “From 
company drivers to owner opera-
tors, companies large and small, in-
dustry suppliers: truck sales, trailer 

sales, parts, tires, fuel and so on, the 
list of beneficiaries is endless – Fort 
Mac has given far more than she has 
taken from us and it is now our obli-
gation to give back.”

He suggested an organized fun-
draising campaign that would see 
company drivers chip in $100, owner/
operators $500 and operating com-
panies $5,000.

He made a $5,000 donation to get 
the ball rolling. The Alberta and 
federal governments have both of-
fered to match contributions made 
through the Red Cross.

“I am asking all in the industry to 
really think about what you can do 
monetarily and dig deep; your cash 
donation will be times three with 
the Alberta and federal governments 
matching your pledge,” Hall said. 

Small fleets, big donations

Income trust buys MJ Vallee Trucking
LLOYDMINSTER, Alta. – Petrocapita Income Trust has announced the acquisi-
tion of oilfield transport company MJ Vallee Trucking.

MJ Vallee operates seven heavy oil well fluid transport trucks, six heavy oil 
fluid transport trailers and a fully equipped truck and trailer repair and mainte-
nance facility in Lloydminster, as well as a storage yard for Petrocapita’s trucks, 
trailers and service rigs.

A separate facility at the same site operates as a logistics office for fluid haul-
ing and well servicing.

MJ Vallee will continue to operate under its current name but now as a whol-
ly owned subsidiary of Infracore Processing, the companies announced. 
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38   THE LAST WORD

By Derek Clouthier

PORTAGE LA PRAIRIE, Man. – It’s not 
easy to hand over a business that you 
build from the ground up over to any-
one, but knowing that it’s your own child 
who will take the helm at least makes 
that fretful step a bit more palatable.

Bernie and Liz Driedger’s journey 
started in 1988 when the couple were ex-
pecting their second child. Bernie was 
doing short-haul runs for a farm he was 
working for at the time, and the oppor-
tunity arose for him to buy a truck and 
do long-hauls, an experience he had al-
ways hoped to attain, and did for the next 
decade hauling mostly flatdecks for vari-
ous trucking companies.

“It was a really good experience for 
him,” Liz said. “It gave him the expe-
rience that he needed later to run a  
company.”

But being on the road took its toll, 
mostly on the couple’s youngest daugh-
ter, who Liz said was having a hard time 
dealing with her father being away from 
home so often.

So, in 1998, Bernie, like any concerned 
father, decided it was time for a change.

 “He promised her that he would start 
looking for something that would bring 
him home every night,” Liz said.

Portage Transport Service would help 
Bernie achieve that goal.

Owned at the time by Robert Gallagh-
er and Ron Johnson, Portage Transport, 
a small courier company that serviced 
the area around Winnipeg, Portage la 
Prairie, Dauphin and Brandon, was up 
for sale, the Driedgers decided to buy the 
business, putting Bernie in a manage-
ment position, and more importantly, 
home with his family every night.

For a while, Bernie and Liz continued 
to run the company doing short hauls in 
the region, but soon needed to stretch 
their legs.

“That happened for a couple of years, 
but it really wasn’t to Bernie’s thing,” 
Liz said of short-haul. “He wanted to get 
back into the long-haul, so we sold the 
short-haul division…at that point, Bernie 
bought three rigs and hired three drivers 
and that’s where the long-haul started.”

Now called Portage Transport, the 
company’s long-haul started in 2001, 

and now boasts 97 trucks, both directly 
employed with the company and around 
27 owner/operators.

They pull dry vans and reefers, haul-
ing anything that goes into those types of 
trailers all over the continental US, On-
tario and Western Canada.

Up until recently, Bernie worked on 
the operational side of things, but they 
have now hired an operations manager 
to take over that responsibility. Liz has 
always been the financial wiz.

But growing has not always been easy.
“As you can imagine with the growth 

from three trucks to 97, there’s always 
been the challenge of enough space,” 
Liz said. “We started with a very small 
office and this last year we were able to 
complete two of our office buildings and 
that brought all of our administration 
under one roof.”

Over the past year, two Portage Trans-
port employees suffered personal trag-
edies that took them away from work for 
extended periods of time, something Liz 
said was both a challenge and an oppor-
tunity for the company to get behind its 
staff during their time of need.

“I can attribute the success of com-
ing through that from a company per-
spective on the dedicated staff that we 
do have,” Liz said. “Just seeing the staff 
develop an incredible empathy toward 
what was going on in the lives of their co-
workers and just pick up the reigns and 
pitch in…I saw ownership from staff that 
I hadn’t previously seen.”

And now for Bernie and Liz, comes 
the biggest challenge of all – retirement.

Married for 36 years, Bernie and Liz 
have started to move toward the reality 
of handing over the family business to 
their youngest daughter, who Liz says 
possesses many of the same skillset as 
she does in financials.

“She’s coming in with a background 
in commercial lending,” Liz said of her 
27-year-old daughter, “as well as several 
certificates under her belt and she’s go-
ing to be taking over a lot of my job in 
the next year-and-a-half while I transi-
tion out of here.”

Liz said knowing that her daughter 
and fiancé want to take over the business 
has been a huge weight off her shoulders 
this past year.

“We have two daughters,” she said, 
“and to have our youngest and her fian-
cé take an interest in the business and 
actually move back to Portage and be-
come involved, that’s been huge.”

Liz said her and Bernie were not al-
ways sure if either of their daughters 
would want to take over the family busi-
ness. She also believes that her husband 
will never fully walk away from Portage 
Transport, even in retirement, as he has 
always been a hands-on business owner.

“Trucking is in his blood and anytime 
there’s a challenge he takes the reigns 
and goes with it,” Liz said. “A challenge is 
what keeps him going. If everything was 
going smooth all the time, it’s very easy 
to become complacent and step back 
and allow the rest of the staff to just do 
it. You do want to know what happens 
in every aspect of your company, and I 
think that’s been part of the success, is 
that while we own it, we will be here.”

What’s Liz’s advice to her daughter 
who will be taking over the business? 
“Grow a thick skin, girl!”

She said both her girls grew up know-
ing the family business and each have a 
great work ethic because of that.

Incessantly discussing work has been 
one of the challenges Liz said her and 
Bernie have had when it comes to run-
ning a company as a couple.

“That I think is typical of a husband 
and wife operation,” she said. “You learn 
to balance the home life with the work.”

With women in trucking being such 
a hot topic right now, Liz said for her, it 
didn’t matter what industry she was in; 
she would have worked in bookkeeping 
and financials regardless.

Liz also said Portage Transport em-
ploys several female drivers, but she 
never really thought about gender par-
ity when hiring.

“I wouldn’t say that we intentionally 
go out and insist that there be any cer-
tain kind of balance,” she said. “I think 
it’s always the best person for the job, but 
it certainly is nice to see some females 
take an interest in an industry that has 
been typically male dominated.”

During the current economic down-
turn in Alberta, which has impacted 
many trucking companies, Liz said the 
key to Portage Transport’s success has 
been diversification and engaging all of 
its employees.

She added that they are seeing some 
product movement in Alberta slow, but 
is confident things will again pick up.

Even with retirement within sight, 
Liz said her business goal for the com-
ing year is to ensure Portage Transport 
is ready for the impending electronic 
logging device (ELD) mandate before it 
comes into law.

“As with anything else, there are those 
who are really on board and there are 
others, particularly veteran drivers, who 
have done paper logs for so long and are 
very good at it and understand the pro-
cedures,” Liz said. “A lot of the younger 
drivers are really embracing it, and we’re 
on board.”

In the coming year, Portage Trans-
port would also like to construct another 
building to be used for driver training.

But for now, Liz’s mind is at ease.
“I know that the company, in what 

ever way it moves forward, is going to 
be in good hands.” 

Liz and Bernie Driedger have led Portage Transport since 1998, but will soon 
see their youngest daughter take over the family business.

Handing over the reins
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