
By Jim Bray

CALGARY, Alta. – Mother Nature chose 
the beginning of Summer 2013, to show 
just how puny human beings and their 
proud structures can be when she decides 
to make her presence known. And boy, did 
she make herself known, with the worst 
flooding across southern Alberta and Brit-
ish Columbia in memory.

It took more than a week after Nature’s 
tantrum for evacuees to start being al-
lowed back into High River – arguably 
the community hit worst by the flooding 
– while downtown Calgary finally started 
getting back to normal (as in “open for 
business,” as signs leading to the down-
town core said) the day after Canada Day. 

Calgary and other southern Alberta 
municipalities found themselves under 
a state of emergency due to the floodwa-
ters, forcing some 100,000 people from 
their homes. Electricity was off to por-
tions of Calgary – including much of the 
downtown core – for days, while access 
to High River was cut off completely, not 
only by water but by the RCMP, whose 
cruisers blocked all of the highway exits 
into the community for more than a week 
after the initial rush of water. 

The High River closure also affect-
ed traffic heading south along Hwy. 2, 
thanks to a lane closure around the main 
exit from the highway into High River. 
That bit of “traffic calming” led to long 
lineups and bumper-to-bumper traffic 
as two lanes of high-speed traffic were 
forced into a single line that – between 
the volume of traffic and the amount 
of rubbernecking going on as drivers 
passed by – made the usually straight-
forward trip an interminable ordeal for 
truckers and motorists alike. It took more 
than a week for that situation to be re-
solved as well.

Naturally, the aqua-kerfuffle had a 
huge impact on the trucking industry, 
as many units heading west and south 
from Calgary were forced to park un-
til the Trans-Canada Highway and the 
southern Crowsnest route reopened. It 
took several days, the Trans-Canada fi-
nally being opened completely in both 
directions – albeit with reduced width 
– nearly a week after the June 21 flood.

Truck stops in Calgary did a booming 
business during the flooding, as drivers 
were forced to cool their heels until they 

Alberta 
swamped by 
floodwaters
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Shell has opened Alberta’s first commercial LNG fuelling station at the Flying J Travel Plaza in Calgary.

By Jim Bray

CALGARY, Alta. – May 28 may have been a 
significant date in Canadian trucking history. 
That was when Shell fired a major shot in what 
many think is a fuel revolution, unveiling to 
the public the first of its commercial LNG re-
fuelling stations. 

The event came with the requisite amount 
of hoopla, as media, industry and government 
folk converged on the Calgary location – the 
Shell Flying J Travel Plaza at 11511 40 Street SE 
– for a unique ribbon cutting and addresses by 
dignitaries on hand.

The gas bash was hosted by Jean-Marc Mo-
rin, Shell Canada’s general manager, commer-
cial fuels, who said he believes the new facility, 
which will facilitate LNG-fuelled hauls along 
the Calgary-Edmonton corridor, anchors what 
will be the first of many such transport corri-
dors in Canada. 

Morin kicked off the proceedings with an 

anecdote from his childhood as a way to il-
lustrate how profound he thinks the impact 
of LNG will be. His story hearkened back to 
October of 1974, when his Dad picked up the 
family’s new Chevrolet Impala in Drummond-
ville, Que., and Morin noted that its first trip 
to the gas station was different from usual fill-
ups. “Instead of pulling up to the pump with 
the familiar yellow decal that read Regular,” 
he said, “this pump was a bit different. It had 
a blue decal and it read Ultra.” 

Of course that was the beginning of the age 
of unleaded fuel, an era that shows no sign of 
ending unless gasoline itself can be replaced. 

“I can’t help but draw some parallels be-
tween my early memories of unleaded gaso-
line and LNG,” Morin said. “For example, I 
remember how unleaded gasoline was still 
a novelty back in 1974. It wasn’t widely avail-
able outside the urban areas. But today it’s 
ubiquitous.”
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Alberta’s first commercial LNG fuelling station 
paves the way for more widespread use.
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ou may not yet realize 
it, but July 10 marked an 
important day in Cana-
dian trucking history. 
The otherwise ordinary 
day marked the long-
awaited launch of the 

North American Fatigue Management 
Program (NAFMP).

I remember hearing Roger Clarke – 
then of Alberta Transportation, but since 
retired, to give you an idea of how long 
this program was in the making – dis-
cuss this program 10 years ago at what 
was either an Alberta Trucking Asso-
ciation or Alberta Truck ing Industry 
Safety Association event. Yes, this pro-
gram even pre-dated the formation of 
the Alberta Motor Transport Associa-
tion, which brought together the two or-
ganizations. Back then, very few people 
were talking about driver fatigue. No-
body had even heard of sleep apnea. A 
different set of hours-of-service rules 
governed our industry. Yet, even then, 
a small group of organizations and in-
dividuals were acutely aware of the ef-
fects fatigue has on commercial drivers 
and were working to develop a program 
that would increase awareness about fa-
tigue, its causes and how to effectively 
manage it.

Over the past decade, I’d hear about 
this program on occasion, and wonder if 
it would ever see the light of day. Talk of 
the NAFMP picked up early this year and 
then, without a lot of fanfare, the pro-
gram was finally released to the industry 

July 10, in the form of a Web site contain-
ing vast amounts of information about 
fatigue management. More specifically, 
you will find at www.nafmp.com a series 
of 10 learning modules designed for fleet 
executives, safety managers, drivers and 
even their families. I want to address this 
latter point for just a minute.

Too often in this industry, we fo-
cus all our training initiatives on 
the driver, without considering the 
important role their families have to 
play. This is especially true when it 
comes to fatigue. Driving can be a 
grueling job and home time so lim-
ited, that often drivers are under as 
much pressure to be productive at 
home as they are while on the road.

Who hasn’t returned home after 
a long trip, feeling run down, only 
to be greeted by a warm embrace 
and a kiss and then handed the 
dreaded honey-do list? What long-
haul driver hasn’t spent a full week-
end catching up with family, only 
to head back out on the road feel-
ing more fatigued than when they  
arrived home? 

I once heard a heart-wrenching 
story of a young grandfather who 
would head out Sunday nights, and 
one weekend before doing so spent all 
day Sunday when he would normally 
be resting, playing with his grandchil-
dren. He only made it a few hundred ki-
lometres that Sunday night before falling 
asleep at the wheel and losing his life. It 
breaks my heart to think that in the back 
of his mind, this driver was likely acute-
ly aware that he should be sleeping, but 
didn’t want to dissapoint his grandkids.

It is vitally important that drivers’ fam-
ilies are educated on fatigue and come 
to understand the rest requirements of 
their loved ones. The new NAFMP in-

cludes an entire section just for driver 
spouses and families. You can make the 
argument that no fatigue management 
program is complete, unless it addresses 
home time. Fatigue is an incredibly com-
plex subject. We have all, at one time or 
another, dealt with fatigue in our own, 
ineffective ways. Who hasn’t rolled down 
the windows and cranked the stereo and 
driven on? 

At the recent Private Motor Truck 
Council of Canada conference, I was 

struck by a comment from Transport 
Canada researcher Pierre Thiffault, 
who said: “We try to defy fatigue with 
effort, and that’s a very dangerous thing 
to do.” Been there. Now, for the first 
time, there’s a comprehensive learn-
ing centre on driver fatigue. Let’s put it 
to good use. 

uarterly turnover at 
large US truckload fleets 
rose to an annualized 
rate of 97% during the 
first quarter, according 
to the latest American 
Trucking Associations’ 
Trucking Activity Re-
port. Smaller truckload 

fleets were slightly “better off” with a 
turnover rate of 82%. 

After more than 20 years of reading 
such numbers, it still never ceases to 
amaze me how so many in our indus-
try have come to accept them as the 
norm; part of the cost of doing busi-
ness in trucking. Now I know that LTL 
turnover rates are much lower; Cana-
dian turnover rates for either LTL or TL 
are not as high as those experienced in 
the US, and actually showed improve-
ment just before the recession. But the 
reality is that drivers remain a precious 
commodity which the industry by and 
large has yet to figure out how to re-
tain. More than two-thirds of driver 
turnover is attributable to drivers quit-
ting their jobs.

The many letters to the editor we 
receive from drivers usually point to 
low pay as a main reason for quitting. 
Before the recession, when fleets had 

several years of rising rates to bolster 
their finances, domestic and interna-
tional long-haul drivers were earning 
between $40,943 and $69,640 annually 
with the average salary being $55,797. 
Almost every major fleet executive I 
speak to these days, talks about the 
need to do boost driver pay. But with 
rate increases being as meager as they 
have been during this slow recovery, 
how much flexibility do fleets really 
have to address driver pay in a mean-
ingful way? 

I don’t have the solution myself and 
I’ve yet to hear a good answer from 
anyone else. But I do know the indus-
try is running out of time to figure it 
out. That’s because the driver pool has 
developed far too many leaks. 

Consider that data from the 2011 Na-
tional Household Survey indicates that 
the average truck driver age is now 46 
years. Only 8.5% of drivers are in the 
30-34 age group and only 8.8% are in 
the 20-29 age group. Meanwhile, driv-

ers aged 55 and older make up more 
than a quarter of the driver pool and 
the number of drivers aged 65 and up 
is on the rise. 

As Vijay Gill, principal research as-
sociate at the Conference Board of 
Canada points out: for the trucking 
industry, more than in others, ‘new’ 
sources of labour are delayed retire-
ments. Which is nothing more than a 
“bandage solution.”

As an industry we can continue 
to recruit 40-year-olds rather than 
25-year-olds. We can continue to live 
with high turnover rates as a cost to 
doing business. But sooner rather than 
later the numbers will catch up with 
this game and it won’t be pretty. Every 
40-year-old potentially has 25 years of 
driving left, whereas a 25-year-old po-
tentially has 40 years. In the long run 
then, for every 25-year-old that the in-
dustry does not recruit, it will have to 
recruit close to two 40-year-olds. And 
retain them.

Forty-year-olds bring the advantage 
of experience and maturity to their 
driving careers. But they expect bet-
ter pay and are less willing to put up 
with nonsense. 

Understanding driver fatigue

Playing a dangerous game

James Menzies

Editorial
Comment

Y

James Menzies can be reached by 
phone at (416) 510-6896 or by e-
mail at jmenzies@trucknews.com. 
You can also follow him on Twitter  
at Twitter.com/JamesMenzies.

Lou Smyrli s  can be reached  
by phone at (416) 510-6881 or by  
e-mail at lou@TransportationMedia.ca. 
You can also follow him on Twitter at 
Twitter.com/LouSmyrlis.

Lou Smyrlis

The view
with Lou
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OEM This 
Month

Last Year

Freightliner 660 717

International 361 432

Kenworth 452 740

Mack 225 249

Peterbilt 394 422

Volvo 378 360

Western Star 251 246

TOTALS 2721 3166

OEM BC ALTA SASK MAN ONT QUE NB NS PEI NF CDA

Freightliner 250 377 89 166 1,367 538 138 53 5 12 2,995

Kenworth 402 764 189 49 327 393 60 0 0 0 2,184

Mack 70 153 64 34 309 139 30 32 0 5 836

International 62 319 27 61 677 396 47 14 16 18 1,637

Peterbilt 234 554 122 112 209 293 59 34 0 0 1,617

Volvo 142 86 63 91 547 316 62 32 0 2 1,341

Western Star 150 317 32 20 158 182 23 47 4 13 946

TOTALS 1,310 2,570 586 533 3,594 2,257 419 212 25 50 11,556

April’s strong performance, which outdistanced truck 
sales totals from the previous year – the first time 
in six months that had occurred – did not carry into 
May. Although May was a solid month with sales 
of 2,721 Class 8 trucks in the Canadian market and 
almost 700 above the five-year average, it still fell 
more than 400 below the previous year’s total. This 
was the fourth best May sales posting since 1999.  
Every truck manufacturer, with the exception of 
Western Star and Volvo, posted a decline in their 
monthly sales totals compared to the previous year.

Monthly Class 8 Sales – May 13 Historical Comparison – May 13 Sales

Historical Comparison – YTD May 13
Class 8 Sales (YTD May 13) by Province and OEM

With sales YTD of 11,556 Class 8 trucks, 2013 is now about 1,400 units behind last year’s pace but also about 2,400 units above the five-year average. Assuming an 8-year 
life cycle for Class 8 trucks (a truck could go through several owners during this period), there are more than 35,000 trucks due for renewal in 2013. But reaching such a sales 
milestone this year is only likely if we have a strong second half, as was the case in 2011. Our revised estimate is for Class 8 sales to come in around 28,500 vehicles in 2013.

Class 8 sales have come in above 2,000, reminiscent of the industry’s capacity boom years of 
2005 to 2007, for three straight months now. They have also increased from month to month 
for three straight months, following a weak start to the year. The big question remains how well 
they will hold up over the summer months and whether they will pick up more steam heading 
into the final quarter of the year.

Market Share Class 8 – May 13 YTD12-Month Sales Trends
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Five months into the year and Freightliner, last year’s Canadian market leader,  
remains in firm command of the market share lead with more than a quarter of 
Canadian Class 8 truck sales. Kenworth finished 2012 in the number two spot 
for market share, its wide western  network tapping into the stronger western 
economy. The company still sits in second place with 19% market share. 
Navistar International finished the year with 15% market share and is now in 
a dead heat with Peterbilt with a 14% share of the Canadian Class 8 market.

June July August September October November December January February March April May

2,861 2,542 2,517 2,392 2,575 2,411 2,326 1,916 1,808 2,442 2,669 2,721

Chevron Global Lubricants CS6 TW.indd   4 13-07-17   4:14 PM
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KELOWNA, B.C. – Robert Kelly, this 
year’s B.C. Professional Driver of the 
Year, has made his mark on the truck-
ing industry, but it pales in compari-
son to the indelible influence he and his 
family have had on the lives of children 
in their communities.

Bob Kelly and his wife Karen have 
fostered more than 100 children since 
they began in 1967, a year after they 
were married.

Kelly received the award from the 
B.C. Trucking Association and Volvo 
Trucks Canada at the association’s An-
nual Management Conference June 8.

Today, Kelly is a company driver 
with Berry & Smith Trucking. He has 
also been an owner/operator leased to 
the same company, and before that, 
owned Kelly Towing in Hope, B.C.

As owner of his own towing company, 
Kelly won numerous awards for commu-
nity involvement. He was even known to 
invite stranded clients into his home to 
stay while their vehicles were repaired, 
the BCTA said in a release.

Kelly joined Berry & Smith as an O/O 

WINNIPEG, Man. – The Manito-
ba Trucking Association and Vol-
vo Trucks Canada have named Bi-
son Transport’s Mark Tricco as this 
year’s Manitoba Driver of the Year. 

Tricco was selected from a group 
of 12 Industry Excellence Award 
winners, an award which honours 
drivers for their commitment to the 
industry, safety, outstanding acts 
and customer service. 

Officials say Tricco was selected 
for his dedication to the industry, 
his training and his focus on safety 
– with a driving record of two mil-
lion miles that boasts no prevent-
able or non-preventable accidents 
whatsoever. 

“Safety remains a top priority for 

Mark and he always conducts him-
self as a true professional,” award 
organizers said in a release. 

“His employer has received nu-
merous commendations from cus-
tomers and other motorists on his 
behalf.” 

“He is the best of the best in our 
business,” Bison Transport officials 
said in a release. “He is the ulti-
mate professional and we are privi-
leged to have him representing not 
only our company, but the industry 
as a whole.” 

As the Provincial Driver of the 
Year, Tricco is now eligible for the 
Canadian Trucking Alliance/Volvo 
Trucks Canada National Driver of 
the Year Award.  

Bison Transport driver named 
Manitoba Driver of the Year

B.C. Driver of the Year recognized for 
professionalism, community involvement

in 1987 and become a company driv-
er in 2011. He has taught many others 
how to safely drive truck, including his 
daughter Tammi who also drives for 
Berry & Smith. He and wife Karen are 
also parents to a 13-year-old daughter 
named Stefani.

While at Berry & Smith, Kelly has 
won numerous safety awards. 

“Bob always has a smile on his face 
and a willingness to go above and be-
yond to help others,” said Matt Berry, 
president of Berry & Smith. “If he doesn’t 
have an answer to a question, he’ll find 
it for you. Bob’s motto is that if you are 
going to do a job, it should be done right 
and to the best of your ability.”

The award was presented by Volvo 
Trucks Canada’s Terry Warkentin. 

B.C. road on 
track to open 
in December
DELTA, B.C. – The South Fraser Pe-
rimeter Road, which will improve the 
flow of goods in the Lower Mainland of 
B.C., is now 80% complete, according to  
officials.

“The Government of Canada is sup-
porting the new South Fraser Perim-
eter Road project, which has already 
brought benefits to local communi-
ties through new jobs, and will con-
tinue to bring economic growth and 
prosperity to the region and the rest of 
Canada,” said MP Nina Grewal. “The 
new road will make a significant dif-
ference in the Metro Vancouver re-
gion through improved efficiency, 
reliability and capacity of the Low-
er Mainland road network, and like 
other Asia-Pacific Gateway projects, 
it will help increase Canada’s exports 
to fast-growing markets throughout 
the Asia-Pacific region.” 

The new four-lane road is slated to 
open in December. 

“This new route will help expand 
our markets and make B.C. more 
competitive by connecting key port, 
rail and highway infrastructure. It 
will also make communities and 
neighbourhoods safer for families 
by removing heavy truck traffic from 
residential roads,” said Todd Stone, 
B.C.’s Minister of Transportation and 
Infrastructure.

Officials said the new South Fras-
er Perimiter Road involved one of the 
largest environmental and agricultur-
al improvement plans for a highway  
project in B.C. 

The route will run 40 kilometres 
along the south side of the Fraser River. 
The eastern portion in Surrey opened 
in December 2012. It’s expected the 
new route will cut roundtrip travel 
times from Delta to Hwy. 1 in Langley 
by an hour. 

Get 3 months of service
   plus free activation and online listening.

When you purchase any of these SiriusXM radios from an authorized OEM dealer 

or participating 5th Wheel, Travel America, Husky and Independent Truck Stops.

Visit us online at SiriusXM/3TRIAL to learn about this exclusive 

o�er or send an email to truckingchannel@siriusxm.ca

NHL and the NHL Shield are registered trademarks of the National Hockey League. © NHL 2013. All Rights Reserved. © 2013 NFL Properties LLC. All NFL-related trademarks are trademarks of the 
National Football League. © 2013 Sirius XM Canada Inc. “SiriusXM”, the SiriusXM logo, channel names and logos are trademarks of SiriusXM Radio Inc. and are used under license.  

Value
$90

C

M

Y

CM

MY

CY

CMY

K

pg 05 tw aug v3.indd   5 13-07-17   10:53 AM

mailto:truckingchannel@siriusxm.ca


HERE TO WORK  
AS lOng AS YOU DO
HERE TO WORK  
AS lOng AS YOU DO

You deserve a vocational truck that puts in the same long hours as you do. According to Kevin  
Medford of Medford Trucking, drivers who get behind the wheel of the Cat® Truck with its CX31 
automatic transmission quickly appreciate its shift-long comfort and productivity. “If they drive  
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ow tall am I? How wide 
am I? How heavy am 
I? These are questions 
we do not often want to 
ask ourselves, but in the 
transportation indus-
try, they are important 

questions that pertain to our equip-
ment, our loads and our destinations. 
It is obvious that trucking companies 
want to move their customers’ freight 
safely and efficiently while not dam-
aging cargo, equipment or anything 
else. What may not be obvious to all is 
that operating with a permit and/or on 
a truck route cannot be relied on exclu-
sively as a means of doing so.

Information, such as truck route 
maps and load permits, and technol-
ogy, such as GPS routing devices, are 
wonderful tools. But as with all tools, 
you need to understand their limita-
tions and how to use them correctly. 

Truck drivers who rely on truck route 
signs and GPS data that may be outdat-
ed regularly put themselves at great risk 
for accidents and tickets. Many drivers 
are using GPS devices to direct them 
to destination delivery points. There 
are trucking industry GPS devices, but 
many truckers are using regular, non-
trucking based GPS as well. 

Our advice is to use them as a guide. 
You must know what is going on around 
and ahead of you. That includes know-
ing where your route is taking you and 
what obstacles you may find along the 
way. For example in Pawtucket, Rhode 
Island, if you don’t know the area and 
don’t pay attention to the signs, it could 
easily cost you a $3,000 fine. 

The Pawtucket River Bridge on Inter-
state 95, has a clearly marked detour, 
because the weight limit on the bridge 
is 18 tonnes and you are only allowed 
two axles. Drivers need to be aware, and 
this is another example where a “regu-
lar” map or GPS would not alert you. 

Many drivers and companies use 
metric and imperial systems and in-
terchange as required. A tractor trail-
er is usually 13 feet, six inches tall. But 
the overpass sign ahead says there is 
3.8 metres clearance. How many of us 
know that 3.8 metres is 12.46 feet or can 
do the conversion as we’re driving up to 
the sign? The results are often expen-
sive and negatively impact productiv-
ity and trailer usage. The damage may 
be as serious as the first 20 feet of the 
trailer roof peeled off or the trailer may 
be put into a total loss position. 

If the trailer was fully loaded, there is 
often the additional expense of offload-
ing and reloading the trailer. There is 
also the risk of damage to public prop-
erty and potential fines. Thirteen feet, 
six inches is 4.14 metres. To be safe, 
drivers should want to see a sign that 
says 4.2 metres clearance, to continue 
under the obstruction/bridge/overpass.

Ask questions. Your dispatcher 
should know some tips for where you 
are going and how to get there effec-
tively. Dispatch groups need to make 
drivers, especially the new hires, aware 
of potential low spots on the intended 
route. Having a permit for oversize 
loads may not always be enough. While 
Washington officials issued a permit 
for the Canadian trucking company 
that contacted the bridge on Interstate 
5 near Mount Vernon that eventually 

collapsed, they also said that it was “ul-
timately up to the trucking company to 
figure out whether it can get through. It 
is their responsibility to make sure the 
load they have can travel on that route.” 
The final cost tally for that incident is 
still to be determined. 

While we obviously don’t agree with 
Washington State’s response to this in-
cident it doesn’t change the facts of the 
situation this carrier is currently find-
ing itself in. Again, it highlights our be-
lief that all companies unfortunately 
need to seek information above and be-

yond what they may have relied on tra-
ditionally as “good enough.”

Spring road restrictions can place a 
heavy financial burden on companies 
and drivers, too. If they are not paying 
attention, are not being advised cor-
rectly and are not aware, a wrong turn 
can costs thousands of dollars. We are 
aware of one rural Manitoba customer, 
where a left turn off their property plac-
es the driver in a legal weight situation, 
while a right turn, results in an over-
weight fine in the $2,000 price range.

Effective trip planning needs to be 
a regular part of each and every day. 
Knowing where to go and how to get 
there, avoiding incidents similar to the 
ones outlined above if at all possible, 
should keep the driver and company 
from getting unnecessary tickets and 

accident expenses. 
Uncertainty about an area, and 

blindly “diving in” can be catastroph-
ic. It is unfortunate, but industry and 
its participants cannot afford to take 
for granted that being on a truck route, 
or having a trip permit, means it is 
safe to proceed without maintaining a 
keen eye on roadside signage and oth-
er measures. Effective trip planning 
holds even more importance as inexpe-
rienced and unfamiliar drivers take the 
wheel to start their careers. We strongly 
suggest that all companies work inter-
nally on a means of capturing this kind 
of information from their experienced 
leaders so that they can pass on years 
of knowledge to the next generation of 
the trucking industry. 

Bob Dolyniuk is executive director of 
the Manitoba Trucking Association 
and a vice-president of the Canadian 
Trucking Alliance.

Ignoring signs can be costly mistake

Bob Dolyniuk

Manitoba
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he trucking industry is 
unique in the business 
world in that it hasn’t re-
ally moved with the times. 
One of the most commonly 
uttered phrases is “That’s 
how we’ve always done it.’ 

However, there are now far better ways 
to do things and the people within the 
industry are more accepting of change 
than at any time in the past. Not because 
they want to be, but because things are 
moving so fast that they have to be.

Things like satellite tracking and com-
munication systems have shown that 
modern technology can have a positive 
effect on an operation and have paved 
the way for technology in trucks that can 
also bring benefits. 

Electronic diesel control has revolu-
tionized the diesel engine, automated 
manual transmissions are now widely 
accepted, disc brakes are starting to re-
appear in good numbers and buyers are 
starting to take notice of fuel consump-
tion, now that fuel prices have risen to 
the point that they sometimes represent 
the largest operating cost. In competi-
tion with fuel costs are driver wages, as 
the impact of the driver shortage is being 
felt more and more, trucking companies 
are raising wages in the hope of retain-
ing existing and recruiting new drivers.

So now is a great time to be buying 
new trucks, compared to an older truck; 
operating costs are lower, due to the in-
creased productivity the newer technol-
ogy brings. Yet so many people are con-
cerned about the technology. 

This is understandable to a degree; the 
added complications brought about by 
the ever-tightening emission controls 
on diesel engines have not been with-
out problems. However they have mostly 
been addressed now. EGR has been with 
us for over 10 years, the DPF has been 
around for six years and the latest ad-
dition, SCR has been on North Ameri-
can engines for three years although the 
technology has been in use on European 
engines for eight years. The initial teeth-
ing problems that these technologies ex-
perienced have been overcome. 

Some of the engines on the market 
have been designed with EGR, DPF 
and SCR in mind, so rather than being 
a bolt-on addition, it is all now an inte-
gral part of the engine. Manufacturing 
tolerances and the use of new materi-
als have also helped overcome some of 
the issues and every day there are giant 
leaps being made in electronics. Engine 
manufacturers have had a Mount Ever-
est to climb by trying to keep everybody 
happy. The vehicle operators want a reli-
able, economical truck, the government 
and mankind want to breathe air that 
doesn’t kill them. In some respects it is 
like trying to make a three-pound bacon 
burger with extra cheese that makes you 
lose weight; quite a challenge when you 
think about it.

Not only have the engine manufactur-
ers made huge advances in performance 
and reliability, the component suppliers 
have, too. There used be a time, not so 
long ago when you bought a truck that 
the choices were endless: engines, trans-

missions, axles, suspensions could all 
mixed and matched, but now there is 
more vertical integration and it makes 
total sense. Some manufacturers build 
their own range of engines and trans-
missions, some go further and build ax-
les and suspensions too.

All of this means that with modern 

electronics, each individual part can 
work in harmony with the others. It isn’t 
just the vertically integrated manufac-
turers doing this either. Loose transmis-
sion suppliers work very closely with the 
engine manufacturers to ensure that ev-
erything works as efficiently as possible. 
Compared with a turn-of-the-century 
truck, a new truck today has improved 
dramatically in every way. From a driv-
er’s perspective, they are roomier, quiet-
er, offer greater visibility, far more com-
fortable, more luxurious and so much 
easier to drive. From an operator’s point 
of view, they are far more fuel-efficient, 

have longer service intervals and even 
though the cost has increased, in real 
terms, when you take into consider-
ation just how much more you get for 
your money now, they’re almost giving 
them away. The fuel savings alone can 
take care of the payments in some cases. 

As much as I love driving my old clas-
sic long-nose truck – it’s been a lifelong 
dream of mine after all – it just wouldn’t 
make sense to buy one. I’m kind of sad 
about that. It’s the end of an era, an era 
that I’ve only recently become a part of. 
But I’ve been there now, the honeymoon 
is over, it’s time I started looking to the 
future and not living in the past. For now 
I’ll be looking at the future over a large 
hood, but that will surely change some-
time soon and I’m ready for it.  

Mark Lee uses his 25 years of trucking in 
Europe, Asia, North Africa and North 
America to provide an alternative view 
of life on the road.

Coming to terms with the 
death of the long-nose classic

Mark Lee

You say tomato 
I say tomahto
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Train Trailer Rental was recently acquired by the Westvan Group, creating a 
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suited to the Western Canadian market. We will feature dry vans, reefers, heated 
vans available at great rates for full service or net lease and short term rentals. 

Our resources and expertise give you more choice and flexibility to meet today’s 
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espite being passionate 
about what you do and 
the enjoyment you may 
derive from your work, 
there are times when you 
ask yourself why it is you 
do what you do. 

It’s a question that usually arises 
after an unusually busy or challeng-
ing time. Sometimes I experience a 
week on the road like this. You would 
think that doing a dedicated route, 
week in and week out, life would be 
somewhat predictable. But when you 
choose truck driving as a means to 
earn a living ‘predictable’ is a word 
that you quickly learn to treat with a 
good deal of skepticism.

My workweek starts every Saturday 
morning at my home terminal in Ayr, 
Ont.  The week before my vacation in 
July was like most weeks for me. A bit 
of a scramble to get out of the house, 
then an hour’s trek to the yard, pack 
my gear in the truck, do a thorough 
pre-trip, and then hit road. 

I typically find myself in Wawa, 
Ont. on Saturday nights with a thou-
sand kilometres under my belt. But on 
this trip, the trucking Gods had oth-
er plans. I hit fairly heavy rain show-
ers as I headed through Toronto and 
the heavy weekend traffic was playing 
stop-and-go across Hwy. 401 and then 
north up Hwy. 400 to the Hwy. 89 in-
terchange. By the time I got up to Sault 
Ste. Marie, I was a couple of hours be-
hind my normal travel time and fight-
ing fatigue. I ended up stopping short 
of Wawa and sleeping the night away 
parked in a snowplow turnaround.

Waking up refreshed on Sunday 
morning I was raring to go, but the 
day was going to be filled with fog and 
rain. The rain I don’t mind but the fog 
is another issue. This was patchy fog 
rolling in off Lake Superior. 

At times it was so thick you couldn’t 
see much past the front of your hood 
then it would thin out to a mist for a 
few kilometres, teasing you with the 
expectation that you were driving out 
of it. That’s the way it was for over 600 
kilometres until I cleared Thunder 
Bay, then it was just misty rain that 
cleared up as I approached Dryden. 
The clouds parted just in time for me 
to drive into a blinding sunset.

The traffic and weather had add-
ed a couple of hours of drive time to 
my trip on this week. When I stepped 
out of my seat at the end of the day on 
Sunday I experienced that lighthead-
ed mental fatigue unique to the world 
of driving. It’s a feeling that comes 
with almost 13 hours of straining to 
see beyond and through the fog. I hate 
fog. I’d rather spend a week driving in 
blinding snow. I’d better be careful 
what I wish for.

Monday morning found me just east 
of Winnipeg with eight drops to do. 
The first was a simple drop in Arborg, 
Man., about 100 kilometres north of 
the Peg. After completing my drop in 
Arborg, I headed down into Winnipeg 
and banged off four drops then head-
ed east to Portage La Prairie. 

So far things had been pretty 
smooth. It was a beautiful sunny day 
and my drops were going well but that 

was about to change. I had some store 
fixtures to drop at a small retail outlet 
in Portage La Prairie. 

It turned out that it was just one 
man and myself to unload these blan-
ket-wrapped store counters. It was 28 
C outside but in the nose of my black 
trailer with a fiberglass roof, the tem-
perature was well into the 40s. A solid 
90-minute workout. Time for a clean, 
dry shirt.

From Portage La Prairie it was off to 
MacGregor, Man. to drop off a single 
skid. This delivery was to a Hutter-
ite colony off the beaten path south of 
MacGregor, so it took a little time to 
navigate the gravel farm access roads. 
That was drop number seven, just one 
more to go.

My last delivery of the day was a 
two-hour drive from MacGregor in 
Altona, Man. This was a delivery of 
home furnishings to a small retail 
store only accessible after hours due 
to its central location in town and lack 
of a truck level dock. Handbomb time 
again, and a sweaty end to the day.

I arrived at the truck stop in Morris, 
Man. with five minutes left to go be-

fore my 16-hour window closed. It was 
almost 10 p.m. With over 400 miles 
driving and eight deliveries complet-
ed, it was another exceptionally busy 
day.  I was just shy of 38 hours total 
on-duty time in three days. 

That’s when I found myself asking 
the question, “Why do I do what I do”?  
The really scary thing is that after two 
weeks’ of vacation I know I’ll be itch-
ing to get back on the road. 

Al Goodhall has been a professional 
long-haul driver since 1998. He shares 
his experiences via his ‘Over the Road’ 
blog at http://truckingacrosscanada.
blogspot.com. You can also follow him 
on Twitter at Twitter.com/Al_Goodhall.

Why we continue to do what we do

over the road

I have been with the company for 10 years now. 
I like the steady miles and steady pay. It's 
important to me that I run legal with no worries.” 
- Dale, Owner Operator since 2003  
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D Al Goodhall
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Morin also noted what he said was 
another interesting parallel between 
unleaded gasoline and LNG in that, 
back then, Shell was the first national 
company in Canada to introduce un-
leaded gasoline to the Canadian mar-
ketplace, just as it’s now the first to 
offer LNG service. “We were also the 
first to completely phase out the sale 
of leaded gasoline in the late 1980s,” 
he pointed out. 

Making LNG available to the pub-
lic at a facility such as Calgary’s is not 
only a first for Shell in Canada, Morin 
said, but for the Canadian industry 
and Shell globally as well. “Shell in 
Canada has been meeting customers’ 
fuelling requirements now for over a 
century,” he said, “and LNG is just the 
evolution of that offering that we bring 
to the marketplace.”

Among the advantages Morin cit-
ed that LNG provides customers is 
the opportunity to “reduce their fuel 
costs versus diesel, but it also pro-
vides transportation companies the 

opportunity to reduce their well-to-
wheel CO

2
 emissions from heavy-duty 

trucks by up to 20% compared to con-
ventional diesel.” He noted that Shell 
believes LNG holds a great deal of 

promise as a transportation fuel and 
that the Calgary opening was the be-
ginning of “a broader plan that we’re 
undertaking.”

Also on-hand for the kick-off was 
Westport Innovations, the Vancouver-
based company that has been making 
a name for itself by building a variety 
of natural gas engines. 

 “We first started discussing this 
project well over a year ago,” said Brad 
Edgelow, Westport’s North American 
sales manager, recounting how dur-
ing the subsequent planning he trav-
elled to Denton, Texas with members 
of the Bison Transport executive team 
to witness the carrier’s first LNG truck 
roll off the Peterbilt assembly line. 

“It kind of marked a major moment 
when we could finally see the project 
coming to fruition and now we’ve got 
a lot of these trucks that will be run-
ning the Calgary-Edmonton corridor.”

Edgelow noted that Wesport began 
developing the technology to utilize nat-
ural gas in combustion engines about 
15 years ago at the University of British 
Columbia, and said that now “we’ve got 
engines running in Volvo station wag-
ons in Europe, we have the Ford F-250 
through the Ford F-550s, we have transit 
buses and we have long highway solu-
tions.” They’re also developing solutions 
for mining, rail and marine. 

So it looks like, at least from a hard-
ware point of view, LNG may be here 
to stay. Virtues of LNG engines, Ed-
gelow said, include that they’re en-
vironmentally friendly and offer the 
lowest fuel cost as compared to any 
alternative currently available. They 
also burn cleaner, are quieter, and 
“we hear nothing but good reports 
from drivers who say they like com-
ing home smelling better than they 
do in a diesel truck.” 

He also pointed out that LNG en-
gines utilize a “made-in-Al-
berta” resource.

Westport, Edgelow noted 
proudly, has over 30,000 of 
its engines operating world-
wide so far, including test 

vehicles being used by both Calgary 
Transit and the City of Calgary. 

“With the opening of Shell’s LNG 
station here,” he said, “we’ve opened 
the market for on-highway, Class 8 
trucks utilizing natural gas. We’re de-
lighted to be a part of this and we look 
forward to the expanded use of one of 
Alberta’s greatest resources.”

Bringing a new fuel such as LNG to 
market and building a facility such as 
Calgary’s can be more difficult than 
one might think, and Shell’s Morin 
admitted they faced a number of chal-
lenges, issues and risks from the get-
go, including government and public 
acceptance. 

“The reality is we can’t (offer LNG) 
unless we’re able to convincingly ar-
ticulate why it’s in the public interest 
for us to do so,” he said. “And as you 
can well imagine, cultivating produc-
tive, effective working relationships 
with government officials, elected 
representatives, is terribly important.”

It must have worked, because on 
hand at the opening were government 
representatives including Sandra Jan-
sen, MLA for Calgary Northwest, who 
gave a few words on behalf of the Red-
ford government. 

Also at the kick- off was Trevor Frid-
finnson, vice-president, western op-
erations for Bison Transport, whose 
company will be driving many of 
those LNG-powered trucks. 

“We are very pleased to be working 
with Shell on this leading edge initia-
tive that stands to transform the com-
mercial freight and fuel industries in 
North America,” he said before the 
event. “Proving that this alternative 
fuel source can be economically and 
practically viable is our objective, align-
ing perfectly with our company values.”

Since there were no commercial 
outlets for the fuel before the Shell 
opening, Bison had been using an 
LNG fuelling station that Shell set 
up on its Calgary premises to fill up 
its LNG fleet. Fridfinnson told Truck 
West the facility it was using is Shell-
owned and will be moved to another 
location.

The event was capped by the ribbon 
cutting or, perhaps more accurately 
in this case, the ribbon ripping. While 
such premieres usually feature a big 
pair of scissors wielded by a politician 
or some other suit, this time the ribbon 
was terminated in a manner more ap-
propriate to the venue and the event: a 
Bison truck driving through the filling 
bay, tearing the ribbon from its moor-
ings, to officially open the facility. After-
ward, guests were treated to some dem-
onstrations of the refuelling process.

The Calgary LNG outlet sits a bit off 
to the side of the main fuelling area 
and looks much like a conventional 
fuelling point, though the LNG station 
sits open to the sky rather than being 
covered like the mainstream pumps. 
And while the southeast Calgary sta-
tion is the first LNG distribution point 
to open along the Queen Elizabeth II 
Highway between Calgary and Ed-
monton, more are promised, though 
details at this point are few. 

Shell will produce the LNG at its 
Jumping Pound facility about 30 kilo-
metres west of Calgary, which Shell’s 

Verity Conrad said will be 
on-stream sometime next 
year. A third-party ven-
dor will supply LNG until 
Jumping Pound is opera-
tional.   

Gas gains ground
Shell plans to launch natural gas corridor 
between Calgary and Edmonton.
Continued from page 1

Fleets looking to buy natural gas-powered trucks will find fuelling up a lot  
easier, now that Shell has opened Alberta’s first LNG cardlock. 

Watch video of the 
grand opening  at 
TruckNews.com/

Videos
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ast month I gave you a vi-
sual image to explain how 
an individual and corpo-
ration are separate legal 
entities. I always start by 
drawing two circles on 
my notepad: in one circle 

I write the person’s name, and in the oth-
er I write “corp.” These circles illustrate 
the need to keep your business and per-
sonal finances separate. Think of all the 
business income going into the corpo-
ration’s circle. When you need money 
for yourself, it then can move into your 
personal circle for you to spend.

It sounds simple, but determining 
the type of income to draw (and how it 
should show up on your books) is one of 
the biggest decisions an incorporated 
owner/operator will make.

There are two main ways to draw 
money out of a corporation for person-
al use: salary and dividends. Both have 
advantages and disadvantages, so let’s 
take a closer look at each one.

When the corporation pays you a sal-
ary (or a wage) for the work you do, it can 
deduct it as an expense and reduce the 
amount of income it’s taxed on. So if the 
corporation earns $50,000 a year, and 
you take a salary of $50,000, the corpora-
tion’s net income is zero. Having shifted 
that $50,000 into your personal circle, 
you’re obligated to report this amount on 
your personal income tax return.

There are many good reasons to 
draw a salary or a wage. It will increase 
your RRSP contribution room (assum-
ing you’re under 71) and you’ll be pay-
ing into the Canada Pension Plan (CPP). 
Plus, you’ll be able to take advantage of 
other personal tax credits you may have, 
such as medical expenses, donations, 
child-care tax credits, etc.

On the other hand, a salary or wage 
is considered “employment income” by 
CRA and is subject to personal income 
tax rates. You’ll be taxed on the full 
amount of whatever money you draw 
from the corporation. In addition to the 
added tax, taking a salary from the cor-
poration requires you to open a payroll 
account with CRA, make monthly remit-
tances, and prepare a T4 slip each year. 
While drawing a salary may be advan-
tageous to you, personally, it also means 
more paperwork for your corporation.

You can also take compensation in the 
form of a dividend. A dividend is con-
sidered “investment income” by CRA, 
not employment income like a salary or 
wage. The corporation does not get to de-
duct dividends from its income. So if the 
corporation earns $50,000 and you take 
out a dividend of $50,000, it will still have 
to pay corporate tax on the full $50,000. 
To compensate for this, CRA taxes divi-
dends at a much lower rate on your per-
sonal tax return. 

By taking only a dividend as compen-
sation, you won’t be paying into CPP, you 
won’t be able to increase your RRSP con-
tribution room, and you won’t be able 
to deduct certain personal tax credits 
on your personal tax return. In terms of 
accounting or paperwork, taking a div-
idend from the corporation is simpler 
than taking a salary as you’ll only have to 
record it in the corporate minutes book 
and file a T5 slip each year. You’re not re-
quired to open a payroll account or make 

monthly source remittances. Of course, 
you don’t have to choose one type of in-
come over the other. A combination of 
salary and dividends may be best. How 
do you know what mix of salary and div-
idends is right for you? Naturally, there 
is no “right” mix that will work for ev-
eryone, as each person’s tax situation is 
unique. However, everyone can think 
strategically about compensation.

For example, wages are paid for work 

done. Whether you do a job, or hire your 
spouse or kids to do it, you can pay a 
wage to any or all of them for their ef-
forts. By splitting wage income among 
several workers in your family, you may 
be able to reduce the collective tax obli-
gation of your household.

Dividends, meanwhile, are paid to 
company shareholders. This type of 
compensation has nothing to do with 
work, it’s a return on an investment. 
Does your spouse own shares? Do your 
kids? Again, you can use dividends as 
part of a tax-planning strategy.

Should you put your family to work 
and pay them a wage? Should they own 
shares? Those are great questions to talk 
to your accountant about. If you’re in-

come-splitting, your corporation will 
have certain legal obligations as an em-
ployer, and you’ll have to decide wheth-
er you’re cut out to be the boss of your 
spouse and kids. If your spouse and kids 
have shares, it’s important to remem-
ber that a corporation is controlled by its 
shareholders. They’ll have a say in who 
should run the business. That’s when I 
get out another sheet of paper and draw a 
circle that says “family.” And that, buddy, 
is a whole other conversation. 

Scott Taylor is v.p. of TFS Group, provid-
ing accounting, bookkeeping, tax return 
preparation, and other business servic-
es for owner/operators. Learn more at  
www.tfsgroup.com or call 800-461-5970.

Should you take a salary or dividend?

tax talk 

Scott Taylor

Tax Talk

“Searcy is one of the best companies 
I have ever driven for. It’s like a big 
family over here – we’re all a team.”

Join the Searcy Family Today!
1.800.665.8411
searcytrucking.com
recruiting@searcytrucking.com 

Searcy is actively recruiting experienced 
Company and Owner Operator Flatdeck 
Drivers in the MB-SK-AB market. 

—Richard, Professional Driver for 36 years, 9 with Searcy
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Carrier’s Truck News ad words (7,6)
Unwelcome tax-return review
Odometer info
Public-service channels receiver
December 24th teamster, briefly
Rolls along in neutral
Stuck off-pavement, you might say 
(2,1,3)
Cash’s Caddy song, “One ____ at a 
Time”
Summer windshield coating
Urgent shipment (3,4)
Aluminum-wheel brand
Smokeys’ unmarked cars (5,8)

Dash-gauge faces
State ringed by MI, OH, KY and IL
Drivetrain-components brand
Montreal based carrier
Truck-transmission brand
Road ____, multi-trailer Down Under rig
Scale-model truck type
Bear cave (3,4)
Cargo retainer (3,4)
Retread a tire
Truck-auction participant
Former Esso oil brand
The ____, Montreal’s moniker
In-bond trailers’ fasteners

received word they could carry on. Cliff 
Haigh, who drives for Pro Ride Trucking 
out of Surrey, B.C., reached Calgary just 
before the storm hit, but not before he ran 
into some heavy weather between Leth-
bridge and Brooks.  

“We went through thunder and every-
thing,” he told Truck West at the height of 
the flooding, “and the wind was so bad it 
actually lifted up the front of my truck as 
we were driving.” 

Vulcan’s Darcy Reed, who hauls crude 
oil for Mesono Holdings, was on his way 
home from a trip to Rimby when Truck 
West buttonholed him at the southeast 
Calgary Road King Truck Stop. “There’s 
only one bridge left to go south,” he said, 
referring to the situation on Hwy. 2, “and 
if it goes out, then I’ll be stuck. All the rest 
of them are closed.” A veteran of 35 years 
behind the wheel, Reed said that the high-
way was a sight to behold when he head-
ed out for Rimby. “There were places I’d 
never seen flooded before. There was so 
much water it was running over Number 
2 highway for probably six, eight hours.” 

Disasters tend to bring out the best in 
people, and Alberta’s trucking industry 
was notable with its presence and its ac-
tions – and it wasn’t just Calgary-based 
companies, either. According to Dan 
Duckering, of Red Deer’s Duckerings 
Transport, his Edmonton manager spent 
that initial wet Friday in a truck, “running 
a load of emergency supplies down to the 

Calgary region,” and he reported that sev-
eral of his Calgary staff had been evacu-
ated from their homes and “we are finding 
ways to support them and their families.”

Duckering’s team continued to work at 
providing service to customers that were 
still open for business, but some places 
just weren’t accessible. “Obviously we 
(couldn’t) access Canmore and any of our 
service points west of there,” he said, not-
ing that they had made plans to ensure 
their customers in the affected areas re-
ceived service as quickly as possible.

Duckering said his team also worked 
with Alberta Health Services to ensure 
emergency supplies got through and not-
ed that they also ensured they were pre-
pared to respond appropriately in their 
home town of Red Deer as the situation 
there continued to develop. “As areas be-
gin to be evacuated and the sandbagging 
efforts continue to build, our team is pre-
pared to help out in any way,” he told Truck 
West at the height of the disaster. 

Edmonton-headquartered Rosenau 
Transport was another of the prominent 
trucking companies that was front and 
centre during the mop-up process. Ac-
cording to the company’s director of oper-
ations, Ken Rosenau, “We worked closely 
with CISN FM and 630 CHED in Edmon-
ton, spotting trailers for the radio station 
to gather donations for flood victims.” 
Rosenau said there was “a lot outreach 
from employees within our company as 
well. Our manager in Grande Prairie, Rosa 

Harnett took it upon herself to buy pallets 
of water and send them to Calgary and 
Medicine Hat as both cities ran out of  
bottled water.”

Not only that, but “in Medicine Hat, our 
manager Dillon Rosenau worked around 
the clock for the initial flood weekend 
helping out nursing homes, churches and 
the food bank moving furniture and valu-
ables to higher ground,” Rosenau said. 
“We had two owner/operators out of Cal-
gary take time off and help move furni-
ture to the dump for family and friends.”

The aid came from out of province, too. 
According to Travis Rotenburger of Yan-
ke Group of Companies, he, Paul Cha-
vady and Royal LePage’s Jerry Hallgrim-
son LePage organized a food drive to help 
aid in the flood relief efforts for Calgary. 
Held in Saskatoon’s Stonegate Walmart 
parking lot on July 2, the event saw people 
donate food items, cleaning supplies, toi-
letries and “many other necessities and a 
few non-necessities.”

“It’s been great,” said Paul Chavady. 
“We have had everything from canned 
goods to a futon. It’s been great to see the 
support. Even local businesses came by 
to support, with North Ridge homes do-
nating a full six-foot pallet of water bottles 
and paper towels, and DMS landscaping 
donating three shopping carts filled with 
vital necessities.”

Chavady reported that the trailer was 
eventually filled with 16 pallets, which ac-
counted for roughly two-thirds of its vol-
ume. From Saskatoon, the trailer made its 
way to Calgary, where the plan was to un-
load it at the Calgary Interfaith Food Bank 
for distribution to areas in need.

Don Wilson, executive director of the 
Alberta Motor Transport Association, not-
ed with pride how the industry rose to the 
occasion. “The past days have been dif-
ficult for many and also for the drivers 
and other staff who have been trying to 
provide transportation services in a very 
difficult situation,” he noted in an e-mail. 
“I am so proud of this industry which is 
working so hard to offer assistance to  
Albertans.”

Wilson stressed trucking’s unwaver-
ing commitment to participating in the 
recovery and rebuilding process, noting 
that, “from the very start, Alberta truck-
ing companies have been working with all 
levels of government and with emergency 
responders to bring in food, water, sand-
bags, emergency supplies – whatever was 
needed. Alberta’s trucking industry pulls 
together to help wherever it can. We’ve just 
buckled down and joined the rest of the 
province where everyone is mobilizing to 
help their neighbour.” 

The AMTA itself helped coordinate 
relief efforts by offering its services in 
matching truck fleets with agencies both 
government and non-government-related 
who were engaged in the recovery. 

While the most important work in-
volved helping people get home again, the 
“Greatest Outdoor Show on Earth” – the 
Calgary Stampede – was under deadline 
pressure to make sure it 101st incarnation 
stayed afloat – or perhaps more accurate-
ly, dried out, since the grounds and sev-
eral lower rows of the Saddledome were 
flooded.

One of the companies involved in get-
ting the Stampede, er, stampeding, was 
Ron Singer Truck Lines, whose Jennifer 
Singer told Truck West “we had anywhere 
from 24 to 48 trucks hauling to the Stam-
pede grounds, hauling track sand for the 
track and for the infield.” 

Her company did that for a total of five 
days, and Singer said it was an eye-open-
ing and challenging experience. “We’ve 
worked for the Stampede for 30 years,” 
she noted, “but this year the track was 
flooded, the infield was flooded, every-
thing was flooded, so we were hauling the 
stuff in to rebuild the track. I had my Su-
per-Bs hauling in shale for pathways and 
other places, too.”

To Singer, the biggest challenge was 
that “this was a totally new situation and 
there were too many things going on for it 
to go smoothly. The Stampede is awesome 
to work with, but this stretched everyone’s 
resources. And it was so hot!” 

Despite all the challenges, however,  
Singer noted that there was never a short-
age of food or potable water. “The Stam-
pede was awesome at taking care of  
everybody,” she said. “They are really truly 
going to put on an amazing show.”

While the waters had receded, mostly,  
as of early July, the cleanup is bound to 
take a long time. Damage estimates are 
still coming in, and will continue to come 
in for the foreseeable future – but most 
early estimates top the billion-dollar 
mark. 

Still, southern Alberta’s people, includ-
ing its vital trucking industry, definite-
ly rose to the occasion in their typically  
Albertan manner. That includes, accord-
ing to Calgary police chief Rick Hansen in 
a radio interview on July 3, a complete lack 
of looting in the city by the Bow. 

It appears, then, that Albertans rose 
collectively higher than the floodwaters 
did, helping to ensure that life in this 
part of the world continues apace. It’s an  
attitude that fits in perfectly with the  
Calgary Stampede’s new, flood-themed 
slogan: “Come Hell or high water.” 

Trucking responds in face of floods
Continued from page 1

Vehicles sit mostly underwater at a Calgary Lafarge plant.
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anadians must be biolog-
ically superior to Ameri-
cans. Our respective gov-
ernments know what’s best 
for us, and Canuck regu-
lators have deemed a 13-
hour driving day within 

the limits of human endurance, while 
our pitiful American partners can tol-
erate only 11. On top of that, they have 
to take a wussy 30-minute rest break 
sometime during the first eight hours 
of their driving shift. 

And they call themselves truckers. 
Sheesh. I say all that, of course, with 
my tongue planted firmly in my cheek. 
There are no biological differences be-
tween us – only political differences. 
And I find it incredible how nothing 
more than sheer ideology on the part 
of a handful of people can manifest it-
self in such stark differences in a rule 
that really does speak to the matter of 
human endurance. I was reminded of 
this once again on July 1 when the latest 
round of more restrictive US hours-of-
service rules came into effect. 

For the record, I truly believe Ca-
nadian HoS rules are vastly superior 
to the US rules, not because I think 
humans thrive on driving 13 hours 
straight every day, but because the 
people who drew them up paid more 
attention to physical reality than to 
political ideology. Drivers in both 
countries have 14-hour limits to their 
workday. Whether you’ve driven for 
11 or 13 hours prior to the 14th hour, 
there’s a good chance you’ll be behind 
the wheel when the clock strikes 14 – 
at the same point in your work shift 
whatever your nationality. 

Are the 11-hour Americans any safer 
than the 13-hour Canadians? 

Even though Canadian truck crash 
statistics indicate we have fewer fa-
tigue-related crashes (whatever those 
are) than they do, I doubt that HoS rules 
have anything to do with it. Maybe we 
don’t count moose strikes as fatigue-re-
lated. Maybe it’s because we have more 
miles of highway with lower traffic den-
sity than some interstate highways. 

I’m not aware of any research that 
has studied the difference with an aim 
to discovering why. Back to the physi-
cal reality. Have you ever wondered 
why our regulators chose 13 hours? 
Thirteen is an odd number, but it 
happens to be very close to the driv-
ing time between many key Canadian 
cities: Winnipeg to Calgary or Edmon-
ton, for example; two driving shifts be-
tween Winnipeg and Toronto; a round 
trip between Toronto and Montreal. 
Had Canadians chosen 11 hours, it 
would take three days to get from To-
ronto to Winnipeg, and two days to get 
from Edmonton to Vancouver. 

Would the extra day have improved 
safety? Not much, if our current re-
cord is anything to go by. But it cer-
tainly would have caused drivers and 
carriers severe heartburn and cost the 
industry billions of dollars over time. 
Drivers in both countries are required 
to take the same amount of time off be-
tween shifts, though our drivers have 
the benefit of some flexibility in how 
they split up their 10 hours off. We can 
burn two hours a day in off-duty break 

time, and add that to the eight-hour in-
terval for a total of 10 hours. 

The Yanks must now stop for 30 min-
utes at some arbitrary time that may or 
may not be convenient or even possible 
in some cases. All because a handful 
of know-it-alls in the US feel that truck 
drivers are incapable of managing their 
own break time. Which is why the US 
changed its formerly very sensible re-
set rule; where Canadian drivers still 
have choices, American drivers must 

sleep when the government tells them 
to – but only once a week, mind you.  

Of the Canadian drivers I talk to, the 
vast majority are pretty happy with our 
HoS rules. Not too many drive the full 
13 hours every day; most just like hav-
ing the time available if it’s needed. A 
few still complain that carriers push 
hard to squeeze every possible minute 
of driving out of them every day, but 
most agree they get enough opportu-
nity for adequate rest. 

It’s hard to imagine the Americans 
ever de-politicizing HoS, and equally 
difficult to believe they will ever come 
around to our way of thinking on the 
subject. But the funny (and sad) thing is, 
their rules are based entirely on percep-

tion rather than reality. They cite statis-
tics on the number of HoS violations as 
an indicator of the level of driver fatigue 
(hence safety), but nothing could be fur-
ther from the truth. The Commercial Ve-
hicle Safety Alliance reports the high-
est percentage of “fatigue” violations are 
“form and manner” violations, or incor-
rectly completed log sheets. Bad paper-
work, yes, but tired truckers? Not likely.  

Take away some of the complexity, 
and most of the violations would disap-
pear too. If it were up to me, here’s how 
I’d regulate drivers’ hours: drivers can 
work 14 hours out of every 24; they must 
be off-duty for 10 of every 24; no more 
than 60 hours of driving in seven days; 
management of those requirements 
would be at the driver’s discretion. 

Joanne Ritchie is executive director of 
OBAC. Tired of being told you’re tired? 
E-mail her at jritchie@obac.ca or call 
toll free 888-794-9990.

Yanks, Canucks and HoS

opinion
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By James Menzies

BLOOMINGTON, Ind. – An incoming 
regulatory tsunami could leave the 
American trucking industry in need of 
a million drivers by 2016, if all the new 
regulations currently being considered 
are implemented.  That startling as-
sessment was made by Noel Perry, se-
nior consultant with FTR Associates, 
during the industry forecaster’s State 
of Freight webinar July 11.

The webinar focused predominant-
ly on the impact of the new hours-of-
service rules, which went into effect 
July 1. “The world is still spinning, that 
of course is the good news,” Jonathan 
Starks, director of transportation anal-
ysis, said when kicking off the discus-
sion. “But that doesn’t mean things 
haven’t changed.”

He said weakening freight growth 
may have limited the impact of the 
new rules, which reduce the amount 
of driving truckers can legally do. Spe-
cifically, the new rules require drivers 
to take a half-hour break within the 
first eight hours, include two overnight 
periods in their 34-hour reset, and use 
the reset provision only once in any 
seven-day period.

While much emphasis has centered 
on the time lost by drivers taking a 

mandatory, half-hour break, Perry said 
that provision’s impact on productiv-
ity is debatable. 

He said while the new rule reduces 
the maximum daily working time by 
6%, or half an hour, “We think the ef-
fect will be very small. Very few people 
have a bladder big enough to drive 11 
consecutive hours; they usually stop 
more than once. The only difference 
is, instead of stopping for a 15-min-
ute break to go to the bathroom and 
get an ice cream cone, they’ll have to 
stop for the full half-hour. In an 11-
hour period, I think they would stop 
to eat anyway, so this was a relatively 
small change.”

The bigger hit to productivity will 
come in the form of the new 34-hour 
reset rules, Perry contended. He said 
they have the potential reduce indus-
try productivity by up to 15% if all driv-
ers were currently maxing out their 
weekly driving time, which isn’t the 
case. Those facing the greatest loss of 
income will be fleets and drivers in-
volved in long-haul transport where 
drivers are on the road for weeks at a 
time. 

Still, the July 1 rule changes effec-
tively created a need for 60,000 more 
drivers in the US, Perry estimated, 
prompting the question: “Can they 

hire enough people or are we going to 
have a shortage?”

Unlike in previous economic up-
turns, Perry said US trucking fleets 
have been more reticent to add ca-
pacity. Fleets are buying about half the 
discretionary power units they were 

in 2004, he noted. This would suggest 
there could be some serious upward 
pressure on rates in the not-too-dis-
tant future.

Perry said the remainder of 2013 
could bring pressure on capacity com-
parable to 2004, when rates spiked and 

remained high for more than a full 
year before abating.

“Once prices get that momentum, 
they tend to stay increased for a while 
even after the pressure goes away,” 
Perry said. “If we have a major pric-
ing event at the end of 2013 or in 2014, 

I expect it to last for two 
years.”

The experts at FTR 
Associates had some 
tips for both carriers 
and shippers on how 
to deal with the com-
ing labour crunch. For 
fleets, “This is the time 
to ramp up your re-
cruiting efforts,” said 
Perry. “And you want 
to be particularly so-
licitous of your driv-
ers. If you’re thinking 
about an increase in 
pay, this is probably the 
time. If you are think-
ing about the way you 

handle your drivers…this is the time to 
be particularly solicitous about time at 
home and other things that make for a 
happy workforce.”

As for shippers, Perry said they 
should prepare for the possibility of 
higher rates and be working to drive 
waste out of the system.

“The first thing is, you’ve got to make 
sure you have the budget flexibility in 
case rates do go up. You would hate to 
be losing shipments because you don’t 
have the right budget authorized. Two, 
be flexible about how you manage your 
docks to get truckers in and out quick-
ly. This is not the time to send them 
away and ask them to come back in an-
other four hours because they missed 
their appointment. They won’t accept 
loads to shippers that hold them at the 
docks,” Perry warned. “This is a great 
time to be thinking about coopera-
tive programs with your core carriers 
to match, beforehand, the availability 
of equipment and loads.”

As for any hope the industry had that 
the new rules would be overturned by 
the courts, Perry said it’s looking like 
a pipe dream.

“In my opinion, if the court had 
intended to intervene in the case of 
hours-of-service, they most certain-
ly would have done it before the rule 
was changed,” he said. “That is under-
scored by the fact that during oral ar-
guments of that case, the judges were 
uniformly negative to the people who 
were (challenging the new rules).”

Still, while all the attention lately has 
focused on the costs of the new HoS 
rules, Perry reminded FTR subscrib-
ers that there are many more chang-
es to come, which could collectively 
prove to be a much heavier burden on 
productivity.

“Hours-of-service is a big change, 
but it’s only one of many,” he said. “We 
have to focus on what is happening in 
the marketplace immediately, but we 
can’t lose track of the fact that there’s 
a lot more to come from other regula-
tory changes.” 

He provided a list of more than 20 
regulations that are at some point in 
the process of being introduced, and 
almost all would hamper the indus-
try’s productivity (increased sizes and 
weights being the only exception, if 
they ever come to be).  

New US regs could leave industry short a million drivers

SURREY, B.C. – US Customs and Bor-
der Protection (CBP) has begun Phase 
I of a truck cargo pre-inspection pilot. 
The project, which got underway at the 
Pacific Highway crossing adjacent to 
Surrey, B.C. June 17, is a collaborative 
effort by CBP, Canada Border Services 
Agency (CBSA) and Public Safety Can-
ada under the US/Canadian Beyond 
the Border initiative. Transport Canada 
and the B.C. Ministry of Transport are 
also participating in the pilot.

Phase I of the pilot is designed as a 
“proof of concept” to determine the vi-

ability of assigning CBP officers to Ca-
nadian border crossings to pre-inspect 
southbound trucks, drivers and cargo 
prior to arrival into the US. It will also 
test the viability of developed technolo-
gies and joint US-Canada procedures 
to conduct CBP primary truck process-
ing in Canada. Officials say CBP will 
monitor wait times and provide traffic 
mitigation as needed. 

Only trusted traders participating in 
CBP’s Free and Secure Trade (FAST) 
program will be eligible to use the dedi-
cated CBP pre-inspection commercial 

primary booth located on the Canadi-
an side of the border. Participation is 
not mandatory, according to officials. 
Pre-inspection in Canada will include 
radiation screening and basic primary 
processing. Secondary inspections, 
when required, will continue in the US 
port of entry. 

The pilot will continue in Blaine, 
Wash. for up to six months and will 
operate Monday through Friday be-
tween 8 a.m. to 4 p.m. Phase II will 
test the feasibility of reducing cargo 
wait times.

Phase 1 of truck cargo pre-inspection pilot underway

‘If we have a 
major pricing 
event at the end of 
2013 or in 2014, I 
expect it to last for 
two years.’ 

  Noel Perry, FTR Associates
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By James Menzies

When the Canadian Trucking Human 
Resources Council lost the majority of 
its federal funding, it would’ve been 
easy to fold its tent and leave the truck-
ing industry to deal with its own HR-
related problems.

However, recognizing the vital need 
for support and the threat of an ongo-
ing people shortage, the organization 
soldiered on, partnered with industry 
organizations and reinvented itself as 
Trucking HR Canada. And now, the or-
ganization, in its present incarnation, 
is more focused than before.

Angela Splinter, CEO of Trucking 
HR Canada, spoke at the Private Mo-
tor Truck Council of Canada’s annual 
conference, to provide an update on 

the services the group provides. First, 
she explained the reasons behind the 
restructuring.

“In 2010, the federal government 
undertook a strategic review of all the 
(sector council) programs,” she said. 
“They were looking at where they could 
make their budget cuts and funding 
changes. We were part of that.”

Some funding remained in place for 
the organization, but the group had to 
become more self-sustaining, Splinter 
explained. 

“We had to develop a business case 
around everything we have,” she said. 
“We are still a not-for-profit organiza-
tion, but we have more of a business 
approach.”

The group re-evaluated its programs 
and services, and relaunched as Truck-

ing HR Canada in March, just as its 
previous funding expired. It is now 
overseen by a smaller board consist-
ing of four members. So, what can be 
expected of the reborn Trucking HR 
Canada? Splinter said the group will 
continue with its labour market infor-
mation studies, which explore industry 
demographics and trends.

“We want to continue doing this 
type of research,” Splinter said. “It en-
ables us to be more responsive with the 
types of programs, products and tools 
we then develop.”

It helps also that the feds have iden-
tified labour market information proj-
ects as worthy of continued funding.

Tamara Miller, director of pro-
grams and services with Trucking HR  
Canada, also said work will contin-

New-look Trucking HR Canada outlines programs
ue on expanding the National Occu-
pational Standards first developed 
by CTHRC. In fact, a new round of  
NOS were released the morning of her 
presentation.

The standards define the main roles 
and responsibilities within an area of 
work. The first NOS focused on the jobs 
of: entry-level driver; professional driver; 
specialty driver; and mentor/coach. 

The new standards include: dis-
patcher; cargo worker; freight claims 
specialist; safety and loss prevention 
specialist; shunt driver; and supervi-
sor/manager/foreman.

Fleets can reference the standards 
when hiring, training and evaluating 
staff. The NOS can be downloaded free 
of charge from Trucking HR Canada’s 
online store.

The new group will also continue 
to offer its popular HR Guides. The 
three volumes focus on: recruitment 
and retention; hiring and retaining im-
migrant and temporary foreign work-
ers; and building the business case  
for HR and managing generational  
differences.

Speaking of generational differences, 
Trucking HR Canada recently conclud-
ed a study on youths’ impressions of 
careers in trucking. The study found 
young people and educators see a lot to 
like about careers in the industry, but 
have concerns about things such as: 
time away from home; safety; stress; 
sleep deprivation, etc.

Interestingly, Miller said most re-
spondents – both among young peo-
ple and their educators – thought of 
careers in trucking in the context of 
driving. Miller said the industry must 
do a better job of raising awareness of 
the breadth of careers available within 
the trucking industry. 

“People are not promoting the va-
riety of careers we have in the indus-
try,” she said. She also noted some of 
the concerns, such as safety, are per-
ceived issues that may not even exist.

“We need to start dispelling some of 
these myths,” she said, adding fleets 
should be promoting their safety re-
cords when recruiting employees.

Another recent project has been 
the compiling of various government 
funding opportunities. Splinter said 
a free guide can be accessed on the 
group’s Web site, which outlines fund-
ing opportunities that currently exist.

“There are a lot of initiatives out 
there,” she said. “We consolidated that 
into this short document that explains 
each of these programs.”

Lastly, Splinter spoke of the HR Cir-
cle Check program; an online tool that 
provides fleets with a way to self-as-
sess their current HR policies to iden-
tify their strengths and weaknesses. 
The program has been well received, 
with 300 carriers taking the survey 
since April, about half of which were 
private fleets.

Participating carriers receive a cus-
tomized self-assessment report that 
compares their HR practices to in-
dustry benchmarks. It also provides 
links to modules developed by Truck-
ing HR Canada that will help carriers 
improve in the areas where they fall 
short. The survey takes just 15 min-
utes, Splinter said.

The HR Circle Check can be taken 
at the Trucking HR Canada Web site: 
www.TruckingHR.com. 

Born-in-Alberta fatigue 
management program 
finally goes live
The highly anticipated North American Fatigue Manage-
ment Program (NAFMP), developed over nearly a decade, 
was rolled out to industry July 10.

The Web site is now available at www.nafmp.com  
(www.pnagf.com for the French version).

The program will help truck fleets and drivers better under-
stand and manage fatigue. It will include 10 learning mod-
ules, with voice narration, graphics and a learning manage-
ment system. The modules will cover: recognizing fatigue; 
health and wellness; medical screening for sleep disorders; 
scheduling; and fatigue detection technologies.

The modules can be used by fleet owners, safety manag-
ers, executives as well as drivers and their families.

The site will also include a business case and return on 
investment calculator, so fleets can determine how imple-
menting the NAFMP will benefit their business.

An implementation manual will also be available,  
allowing carriers to easily deploy the program within their 
organization.

The NAFMP was developed through nine years of research. 
The program was field-tested by fleets in Alberta, Quebec, 
California and Texas and proven to be feasible to implement 

and successful in reducing driver fatigue, according to the 
program’s administrators.

Upon its release, the program was lauded by the Ameri-
can Trucking Associations (ATA).

“This program is a great example of industry organizations 
and regulators stepping forward to identify, provide and pro-
mote real solutions to improving the safety of our nation’s 
highways,” said ATA president and CEO Bill Graves. “ATA 
has long believed that looking holistically at alertness and 
fatigue management, rather than relying on a prescriptive 
Band-Aid approach provided by the current hours-of-service 
regulatory system, is the best way to address the complex 
issues of human alertness and fatigue.”

The American Transportation Research Institute (ATRI) 
will manage the Web site.  

“It is rewarding to see ATRI’s 10-year involvement in the 
research and development of the NAFMP come to fruition,” 
said ATRI president Rebecca Brewster. “The NAFMP Web 
site will be a one-stop shop for carriers of all sizes to ad-
dress the important issue of driver fatigue.”

The program was developed with the help of many orga-
nizations, including: Alberta Occupational Health and Safe-
ty; Alberta Transportation; Alberta Worker’s Compensation 
Board; Commission de la sante et de la securite du travail 
de Quebec (CSST); Federal Motor Carrier Safety Administra-
tion; Societe de l’assurance automobile du Québec (SAAQ); 
Transport Canada; and in-kind development support was 
provided by: the Alberta Motor Transport Association; and 
American Trucking Research Institute. 
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OIL DISTRIBUTORS
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Winnipeg MB  R2R 0T8
Tel: (204) 694-9100

THE UNITED SUPPLY 
GROUP OF COMPANIES
2031 Riverside Dr.
Timmins ON  P4R 0A3
Tel: (705) 360-4355

TRANSIT LUBRICANTS LTD
5 Hill St.
Kitchener ON  N2G 3X4
Tel: (519) 579-5330

R. P. OIL LTD
1111 Burns St. East 
Unit 3
Whitby ON  L1N 6A6
Tel: (905) 666-2313

CREVIER LUBRIFIANTS
2320 Métropole
Longueuil QC  J4G 1E6
Tel: (450) 679-8866

NORTH ATLANTIC 
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29 Pippy Place 
St. John’s NL  A1B 3X2 
Tel: (709) 570-5624

Chevron Products are 
available from the 
following locations: 

CHEVRON CANADA LTD
1500-1050 Pender St. West.
Vancouver BC  V6E 3T4
Tel: (604) 668-5735

LORDCO AUTO PARTS
22866 Dewdney Trunk Rd.
Maple Ridge BC  V2X 3K6 
Tel: (604) 466-4162
Toll Free: 1 (877) 591-1581

NORTHERN METALIC 
SALES (GP)
9708-108 St.
Grande Prairie AB  T8V 4E2
Tel: (780) 539-9555

HUSKY ENERGY 
CORPORATION
707-8th Ave. S.W.
Calgary AB  T2P 1H5
Tel: (403) 298-6709

UFA
4838 Richard Rd. S.W. 
Suite 700 
Calgary AB  T3E 6L1
Tel: (403) 570-4306

CHRIS PAGE 
& ASSOCIATES
14435-124 Ave.
Edmonton AB  T5L 3B2
Tel: (780) 451-4373

Chevron offers a full product line of premium Delo® Coolants that provide superior protection 
across a wide variety of industries and vehicle types. Chevron’s reliability-based coolant testing 
tools and materials allow customers the ability to manage their coolant maintenance programs, 
helping to ensure equipment reliability. 
Learn how Delo’s family of products can help you go further, visit ChevronDelo.com

*  Delo Extended Life Coolant (ELC) provides the longest heavy-duty diesel coolant life protection in the industry after years of fi eld 
testing and customer testimonial performance. Delo ELC can provide up to 1.6 million km of coolant life performance with the addition 
of Delo Extender at 800,000 km. If Delo Extender is not added at 800,000 km, Delo ELC will last up to 1.2 million km – longer than any 
competitor extended life coolant in the market today.
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By James Menzies

ou’ve spent your life 
building your busines 
s, why not invest a lit-
tle time before selling 
it to maximize its val-
ue? That was the ad-
vice from Doug Nix, 

vice-chairman of Corporate Finance 
Associates, who addressed a crowd of  
potential buyers and sellers at a recent 
breakfast meeting. 

Preparing your 
business for sale
If you are looking to sell your business, 
Nix said there’s plenty of work that 
should be done in advance to maximize 
your return. Many owners are caught 
off-guard by the amount of preparation 
and work that’s involved, he admitted.

“It’s surprising how many people sell 
their business, basically without doing 
any preparation,” he said. “I see that all 
the time. If you can be more proactive 
about it, there are things you can do to 
increase the value of your business.”

When consulting a seller, Nix usu-
ally advises them to ramp up sales ac-
tivity in advance of putting their com-
pany on the block. 

“Whatever your sales effort is, dou-
ble it,” he suggested. “Long-term 
trends of increasing revenues are at-
tractive to buyers.”

It’s equally important to sustain 
those heightened sales efforts right 
through the sales process, he added.

“If your revenue starts to drop off 
through the sales process, it’s going to 
kill your pricing in the transaction. A 
rapid ramp-up of profitable revenues 
positions your company above the rest.”

Next, Nix said companies should at-
tempt to build some predictability into 
their revenue streams by signing cus-
tomers to long-term contracts when pos-
sible. Nix also suggested locking in key 
management personnel and requiring 
them to sign non-compete agreements.

“If your business is portable, you 
don’t want to be selling a business 
and have the buyer wonder if your key 
guys are going to go to the competi-
tion,” Nix said. He also said it’s vital to 
put in place a management team that 
can function effectively without the 
company owner. “Often, the owner is 
the company and you need to get rid 
of that,” Nix said. “Make sure the busi-
ness is not about you.”

Business owners should also bol-
ster their branding efforts, knowing a  
prospective buyer will first turn to the 

Internet to conduct research.
“You’d be amazed at how many com-

panies have no Internet presence,” 
Nix said. “How do you sell your busi-
ness with no Web site? As soon as you 
tell the buyer the name of a company, 
what are they going to do? They’re go-
ing to go on the Internet and say ‘Let 
me take a look.’ You need to develop a 
Web presence.”

Sellers should also clean up their 
balance sheets, pay off debt and re-
move personal assets from the compa-
ny books. Providing audited financial 
statements is also beneficial, Nix said. 

Once all the preparation is complete, 
Nix said sellers opt for one of two meth-
ods of selling their business: buyer-ini-
tiated or seller-initiated. 

Buyer-initiated transactions usual-
ly stems from a phone call from a par-
ty that’s interested in purchasing your 
company, with the hope of closing a deal 
outside the normal competitive process. 
Seller-initiated transactions can be in-
formal, involving discussions with one 
or two prospective buyers, or put up for 
a formal, competitive auction.

“What we have found is the for-
mal process maximizes value and 
improves deal terms,” Nix said. This 
process typically takes five to nine 
months. With discussions underway, 
a virtual data room is set up, allowing 
approved parties from both sides to ac-
cess shared documents online via a se-
cure site. Usage activity can be tracked. 

“It’s not intrusive and a lot of due dil-
igence can be done remotely, without 
(office) staff knowing people are going 
through agreements,” Nix said. 

Business owners who are interest-
ed in taking some money off the table 
while retaining an ownership stake 
in the company may want to consider 
leveraged recapitalization. In this sce-
nario, the owner sells their stake to an 
equity sponsor, which forms the new 
corporation. The owner pockets a por-
tion of the cash and then uses the re-
mainder to purchase a stake in the new 

company. Done this way, the owner 
avoids having to personally guaran-
tee a bank loan. This technique allows 
the owner to reduce his exposure and 
continue to manage the company, all 
while growing it with funding from the 
equity sponsor. 

“You need the right equity sponsor 
and the right attitude,” Nix said, noting 
many business owners are uncomfort-
able being in a position where they’re 
no longer the largest shareholder. 

The other side 
of the table
Company owners who are looking to 
grow their businesses should consid-
er acquisition as “an essential part of 
the strategy,” Nix said, noting it’s dif-
ficult to grow revenue in a mature in-
dustry without stealing market share 
from competitors. One of the biggest 
mistakes buyers make is jumping on 
an opportunity because it seemed to 
be priced right, Nix warned.

“Just because the assets are cheap, 
doesn’t mean you should buy them,” 
he said. “A lot of guys get caught up on 
this. You are better off paying a higher 
price for something that’s going to be 
a good fit, than a low price for some-
thing that’s a piece of junk.”

Before shopping, Nix said compa-
nies should develop an acquisition 
strategy that clearly identifies their 
target acquisition.

“But you don’t want it to be so nar-
row that the company doesn’t exist,” he 
added. Nix also said buyers should pay 
close attention to the seller’s motiva-
tion. Are they getting out of the busi-
ness for the right reasons? Are they 
serious about selling? Nix said sellers 
under 40 and over 70 often change 
their minds about selling; the younger 
ones because it’s in their nature to do 
so, and the older ones because they are 
suddenly fearful their life will lack pur-
pose once they’ve sold their business.

Nix said buyers should be on good 
terms with their bankers before ini-
tiating discussions and be proactive 
about seeking out potential acquisi-
tions rather than waiting for them to 
come along. Finally, Nix said, “Never 
bet your company on a single deal. It’s 
not worth it. Walk away from it.” 

Wheeling and dealing

Where are the deals?: M&A activity 
slower than expected so far this year
North American merger and acquisition activity levels have not yet met 
expectations in 2013, but conditions are ripe for an increase in Canada, 
particularly in the logistics sector. Doug Nix, vice-chairman of Corporate 
Finance Associates in Oakville, Ont., told a group of clients June 25, “The first 
half of the year has been one of the slowest times I’ve seen for completed 
transactions, but not for interest.”

Nix said many buyers are nervous about economic conditions, citing 
an example of a transportation and logistics company that has seen its 
revenues plummet 30% since January.

“These revenue decreases have come out of the blue,” he said. “These 
surprises make buyers nervous.”

Even so, Nix said many companies are in the early stages of preparing 
their businesses for sale and there is no shortage of available money to be 
spent on acquisitions. Nix said in Ontario, private equity firms are sitting 
on half a trillion dollars that’s looking for a home, and must be invested. 
He also said corporate balance sheets are for the most part healthy and 
that lenders are willing to fund acquisitions. There’s also strong demand 
for quality companies.

“You would think all those factors would make this a strong seller’s mar-
ket, where valuations are starting to go up, but we’re not seeing that,” 
Nix said. “Logistics is an incredibly hot area today,” Nix said. “For freight 
management companies, I think this year or next year are the best years 
to sell, because of a number of market forces.” 
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re- and post-trip inspec-
tions play vital roles in 
fleet safety and mainte-
nance programs alike, 
and there is little won-
der why. These regular 
circle checks can uncov-

er emerging mechanical defects long 
before the issues morph into costly 
breakdowns, unscheduled downtime, 
or out-of-service equipment at a road-
side scale. Above all, they help to ensure 
that drivers have the tools to safely per-
form their jobs.

This hardly means that inspections 
are always going to be a pleasant ex-
perience. Pressures ranging from bad 
weather to tight schedules and cranky 
dispatchers all conspire against driv-
ers who want to give every piece of 
equipment the focus it deserves.

But fleets that recognize the value 
of these equipment checks have ad-
opted some clever techniques to en-
sure nothing is overlooked.

Video cameras mounted around 
a fleet yard, for example, can offer a 
clear view of drivers who are climb-
ing around their trucks before leaving 
home base. Managers who simply lis-
ten for a few telling sounds will be able 
to monitor the process as well. Since a 
complete circle check will always in-
clude the blast of a horn, a silent yard 
is a clear sign that something has been 
missed. 

They are not the only ways to en-
sure circle checks are being com-
pleted. Anyone who sees a dirty sight 
glass on a trailer’s wheel hub should 
wonder when the fluid levels were last 
checked. Some managers also mark 
specific components with tags that at-
tentive drivers can exchange for a re-
ward like a free coffee. (I know of one 
fleet owner who even likes to remove 
an engine’s dipstick and wait to see if 
the driver comes looking for a replace-
ment. If the truck begins to roll toward 
the front gate, the driver is greeted and 
asked if they’re missing anything).

But like every other fleet safety pro-
gram, effective pre-trip inspections re-
quire ongoing training.

Drivers who understand a clearly de-
fined company policy will know exact-
ly how to respond to a minor or major 
defect as defined by National Safety 
Code (NSC) #13 – informing mainte-
nance teams about lesser issues like 
a slow build-up of air pressure before 
the problem transforms into a failed 
low air warning system that will place 
a truck out of service. 

Even the most experienced drivers 
need to be informed about evolving 
equipment if they are expected to iden-
tify related problems. 

This might mean discussing a new 
warning light that tells them when a 
diesel particulate filter needs to be 
actively regenerated, how the fleet’s 
new disc brakes differ from tradi-
tional drum designs, or the different 
colour of coolant that has to be used 
when topping up a new engine mod-
el’s reservoir.

Equipping drivers with a few spare 
parts also helps to address identified 
problems before they become expen-
sive in-shop repairs. Bulbs and glad-
hand seals can be quickly replaced by 
those who know how to perform the 
tasks. Some fleets even offer a cash re-
ward to drivers who bring the failed 

bulbs back to the shop since their road-
side repairs can be cheaper than a mobile 
service call.

But as simple as the tasks appear, 
they also require added training. 
Some of the industry’s newest drivers 
may never have replaced a bulb on the  
family minivan let alone add oil to a 
trailer’s hubs. 

Fleets which package replacement 
parts with a related page from the 
truck’s operating manual can ensure 
the parts are installed quickly and cor-
rectly every time.

A few well-chosen supplies can even 
make a difference in the inspection 
process itself. 

Flashlights help to expose the dark-
ened recesses under a truck and trailer, 
and tire gauges identify the difference 
between 100 and 70 psi better than a 
simple kick of the tire ever will. Visu-
al brake stroke indicators certainly 
make it easier to check brake adjust-
ment at a distance rather than requir-
ing drivers to reach for the chalk and 
ruler, and let’s not forget the value of 
a truck wash, which can expose dam-
age like emerging cracks in a trailer’s 
frame rail.

Drivers, meanwhile, can be better 
protected with gloves, hard hats, re-
flective vests and safety glasses. They 
are the tools that can protect against 
threats as varied as passing traf-

fic, sharp edges, and the blast of air 
from an exhausting brake which can 
turn a parking lot’s gravel into flying  
projectiles.

These may seem like simple tips and 
techniques, but they will all enhance a 
valuable inspection process that deliv-
ers safety and savings alike. 

This month’s expert is David Goruk. Da-
vid is a risk services specialist and has 
served the trucking industry for more 
than 25 years providing loss control and 
risk management services to the truck-
ing industry. Northbridge Insurance is a 
leading Canadian commercial insurer 
built on the strength of four companies 
with a long standing history in the mar-
ketplace and has been serving the truck-
ing industry for more than 60 years. You 
can visit them at www.nbfc.com.

Pre-trip inspection tips can ensure nothing is overlooked

P David Goruk

Ask the 
Expert
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By James Menzies

he Shell Rotella Super-
Rigs show was held in 
Tomah, Wisconsin, June 
20-22 bringing together 
some of the finest look-
ing working trucks from 
the US and Canada.

About $25,000 in prizes was up for 
grabs, as well as coveted spots in the 
annual SuperRigs calendar. 

Judging got underway Thursday, 
June 20, and ran three hours past clos-
ing due to looming bad weather. Judg-
es scored about 40 trucks on the first 
day of the show, and resumed the next 
morning after some heavy rains moved 
out. Mother Nature did its best to make 
truck owners work even harder to pre-
pare their rigs for judging. 

Polishing them is difficult enough; 
keeping them shining through the 
judging process in a gravel parking 
lot amid heavy rains tested everyone’s 
commitment. However, the passion 
these truckers brought to the event 
was not dampened by the 
spotty weather. This year’s 
SuperRigs was held in con-
junction with the Budweiser 
Super National Truck and 
Tractor Pull. 

Nearly 100 trucks attended, and lo-
cals were treated to a light show, pa-
rade and fireworks.

Among those in attendance were 
several Canadian trucks. Jade Trans-
port, always a contender, was on-hand 
with three trucks from its Manitoba-
based tanker fleet. 

Andy Zary’s 1959 Mack B-61 drew a 
crowd throughout the show and Ron 
and Dawn Marie Pickles brought their 
Pete 384 with 100-inch sleeper cab to 

the show, while under load 
with a delivery to New York 
City.

Chris Guerrero, glob-
al brand manager for Shell 
Rotella, said this year marks 

the 31st SuperRigs event.
“Rotella has been a part of the truck-

ing community for over 40 years, so 
for us, it just makes sense,” Guerrero 
said of Shell’s involvement in the truck 
beauty contest. “When you talk about 

engine oil designed to protect hard-
working trucks and you talk about 
beautiful trucks, what we came to un-
derstand is the two aren’t mutually ex-
clusive. You can look pretty and work 
hard and I think these trucks, year in 
and year out, prove that to people. For 
us, it’s a natural match for the brand 
and our customer base.”

Trucks selected to appear in the 
SuperRigs calendar are whisked off 
to nearby locales to be professionally 
photographed. 

Only actual working trucks qualify 
for placement in the popular calendar. 
The SuperRigs show is hosted in a dif-
ferent location each year, ensuring a 
steady supply of new entrants.

“Every year we make it a point to 
try to find a location in a slightly dif-
ferent spot in the US,” Guerrero told 
Truck West. “We get contestants from 
all over the US to each one of these 
events; when we move it around, what 
we find is we draw in new contestants 
from around that area.”

Indeed, many of the trucks at  
this year’s show were plated from 
Wisconsin.

“It’s a nice treat for some of our con-
testants to be able to come out when 
it’s in their backyard,” Guerrero said. 

The level of competition at this year’s 
event was what those familiar with the 
SuperRigs have come to expect. 

“Every year we’ve done it, you think 
you’ve seen it all, then you have the 
next event and realize something new 
is out there,” Guerrero said. “The level of 
competition year in and year out gets 
tougher.”

He credited the judges for making 
the tough decisions in scoring the rigs. 
It’s a tough job, considering the high 
caliber of trucks being entered.

“Some of our judges have been do-
ing this for 21 years,” he said. “The 
level of detail that goes into judging 
these trucks is enormous. It’s not just 
if they look good – they all look good! 
It is the intricacy of the design, the 
detail in which they’re polished and 
shined. It’s not just looking at the 
outside, but inside the wheel wells. 
It is amazing the amount of detail 
that goes into judging and the rea-
son being, the competition level is 
super high at this event.”

At the end of the show, Jonathan  
Eilen of Hamton, Minn. was the big 
winner, his 2007 Pete 379 named Best 
of Show. 

He won $10,000 from Shell, which 
was bolstered by an additional $5,000 
gift from Mac Trailers. Eilen also won 
the Best Engine category.

Local William Rethwisch won First 
Runner-Up and Best Interior, taking 
home $4,000 from Shell and $3,000 
from Mac Trailer, while Jeremy Has-
sevoort of Hamilton, Mich. won the 
Second Runner-Up prize of $2,000 
from Shell and $2,000 from Mac, along 
with Best Chrome. All three trucks  
receiving Best in Show honours were 
Peterbilts.

Several of the Canadian entrants 
had hardware to declare at the border 
on their trip back home. Jade Trans-
port’s Jonathan and Alison Dyck of 
Saskatoon, Sask. won Best Theme for 
their 2007 Pete 379. 

Third place in the tractor division 
went to Jade’s Martin Warner and his 
2013 Pete 388, earning him $750. And 
Zary won fourth place in the classic di-
vision for that 1959 Mack B-61, earning 
him $500. 

Residents and visitors in Tomah, Wisconsin were treated to a light show, truck parade and fireworks display as part of 
the Shell Rotella SuperRigs show. Canadian trucks fared well in the annual competition.

Show-stoppers
Shell SuperRigs 
draws some of 
North America’s 
most beautiful 
working trucks to 
Tomah, Wisconsin.

T
Martin Warner of Manitoba-based Jade Transport polishes his rig, which won 
third place in the tractor division. Below, Andy Zary’s 1959 Mack B-61.

You can find video 
from SuperRigs at 
TruckNews.com/

Videos
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The 2014 GMC Sierra and the art of towing

By James Menzies

CALGARY, Alta. – Southern Alberta is 
the ideal place to showcase the towing 
capabilities of the new 2014 GMC Sierra. 
Alberta represents an important mar-
ket to GMC, accounting for a quarter 
of its Canadian truck sales. The south-
ern reaches of the province provide a 
nice array of hills to challenge the new 
EcoTec3 engines. And Lundbreck, Alta. 
is home to the aptly named Sierra West 
Ranch, providing GMC with the perfect 
backdrop for the inaugural drives of its 

newest pickup.
The 2014 Sierra comes equipped 

with a new engine for quiet, efficient 
and capable towing as well as a full 
suite of trailering technologies to make 
the job easier, safer and more efficient 
for operators. About 60% of pickup 
owners use their trucks for trailering, 
according to GM customer surveys, 
and the redesigned Sierra was built 
with that in mind.

For two days in early July, I was giv-
en a nicely appointed 2014 GMC Si-
erra SLT 1500 crew cab to drive from 

Calgary to Lundbreck, Alta. There, I’d 
hitch on to a 30-ft. Sport Trek travel 
trailer – after an evening by the camp-
fire, followed by a night in the trailer 
– and then pull it back to Bucars RV in 
Balzac, just north of Calgary.

Pulling a travel trailer weighing 
about 6,000 lbs behind a 2014 Sier-
ra, I was close to the listed maximum 
towing capacity. However, I think GM 
was being modest when it set this lim-
it, as there was ample power to main-
tain my speed at 95-100 km/h up even 
the steepest hills I encountered. And 
there are hills aplenty along Hwy. 22 in 
southern Alberta, some of them with 
grades of 7%. 

To be sure, the engine had to work 
hard on some of those long uphill 
climbs. At times, the rpm climbed to 

about 3,500 and fuel economy nose-
dived into the 28 litres per 100 km 
(L/100 km) range, but that’s still im-
pressive given the hilly terrain, not to 
mention the fact I wasn’t being overly 
mindful of fuel economy; I was mash-
ing the throttle up the hills to get a feel 
for the EcoTec3’s power. The previous 
day, hauling nothing but sailboat fuel, 
the Sierra averaged around 12 L/100 
km on the drive south. (Published ex-
pectations are 13.3 L/100 km in the 
city and 9 L/100 km on-highway). 
Naturally, fuel economy while tow-
ing improved steadily as we reached 
the flatter sections of highway north 
of Longview.

The truck I was driving had the 
5.3-litre V-8 engine under the hood, 
with 355 hp and 383 lb.-ft. of torque. 
If I was going to consistently be pull-
ing a trailer this heavy, I’d likely have 
opted for the Max Trailering Package, 
which features a rear axle ratio of 3.73 
and allows trailering of up to 12,000 
lbs. That’s the beauty of the Sierra; you 
can virtually double the towing capac-
ity by choosing the right combination 
of engine and rear differential.

The EcoTec3 engines that power the 
new GMC Sierra – as well as the Chevy 
Silverado – combine three design ele-
ments that contribute to its towing ca-
pability: direct injection; variable valve 
timing; and active fuel management.

Direct injection increases the com-
pression ratios, which translates into 
greater horsepower and torque for 
pulling loads; variable valve timing 
acts like a racing cam to deliver max-
imum fuel when needed; and active 
fuel management slips the engine from 
eight-cylinder mode to four when less 
power is required, saving fuel.

There are three EcoTec3 engines 
available: a 4.3L V-6; 5.3L V-8; and a 
soon-to-be released 6.2L V-8, each 
mated to a six-speed automatic trans-
mission. The smaller 4.3L offers towing 
capability at a lower price point, while 
the 5.3L and 6.2L offer greater versatil-
ity for pulling heavier loads. 

When released, the 6.2L will be 
available with a whopping 420 hp 
and 450 lb.-ft. of torque, which when 
combined with 3.73 rear axle ratios 
will give you the ability to pull trail-
ers weighing up to 12,000 lbs. GMC 
claims this will be the highest rating 
in the segment, making the Sierra an 
attractive option for those who are se-
rious about towing. 

Whatever the engine ratings, the 
new Sierra is chock full of features de-
signed to improve comfort and safety 
while towing. Highway 22 is known for 
its gale-force crosswinds, which can 
be unsettling when pulling a trailer of 
any type. The Sierra’s StabiliTrak sys-
tem offers trailer sway control that im-
mediately dampens any sway result-
ing from crosswinds, abrupt steering 
inputs or oversized trailers. When the 
system senses trailer yaw, it intervenes 
by automatically applying the brakes 
and/or reducing engine power to bring 
the trailer back in line. 

Before leaving the Sierra West 
Ranch, I activated Tow Mode via a 
switch on the shift lever. This modifies 
the transmission’s shift mapping to get 
the most out of the truck’s EcoTec3 en-
gine, providing shift points that max-
imize power while initiating earlier 

If you’re serious about towing, 
this could be the pickup for you.
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downshifts to promote engine brak-
ing. When engaged, the system acti-
vates the Sierra’s Trailer Grade Brak-
ing feature, which utilizes an engine 
brake on downhill stretches to pre-
vent the overheating and subsequent 
premature wear of the brakes. To en-
gage the system, I just lightly tapped 
the brake pedal when cresting the hill 
and a message would soon pop up on 
the in-dash display, informing me the 
system was actively restraining the ve-
hicle. This feature worked marvelous-
ly on my drive; I rarely had to touch 
the brakes on even the steepest down-
hill sections of road along my route. I 
was fully expecting to be pushed ag-
gressively downhill by the heavy trail-
er, but this was not the case. Those of 
us who’ve pulled 53-ft. trailers know 
the importance of an effective engine 
brake, particularly in this part of the 
country. Novice drivers pulling too-
big trailers over Rocky Mountain pass-
es are as common as mosquitoes this 
time of year. I believe the towing fea-
tures GMC has built into the Sierra 
have the potential to save lives.

Drivers who insist on using the 
brakes all the way down the hill will be 
afforded some additional forgiveness, 
thanks to GM’s Duralife brake rotors, 
which the company claims last twice 
as long as conventional rotors while 
producing less vibration. They’re less 
likely than some other rotors to over-
heat and cause a scare – or worse – on 
long downhill grades.

Also available on the 2014 Sierra is 
Hill Start Assist, which automatically 
engages when starting from a stand-
still on grades of 5% or more. The sys-
tem applies the brakes for 1.5 seconds, 
giving the driver sufficient time to ap-
ply the gas without sliding backwards. 
This feature will be welcomed by driv-
ers who plan to tow boats and have to 
contend with slippery launches, or 
those engaging in off-road hauling.

The new Sierra comes with a relo-
cated integrated trailer brake control, 
which is now logically placed higher 
up on the instrument panel, to the left 
of the steering wheel. 

“The integrated trailer brake con-
troller used to be down at the bottom,” 
said Craig Couch, engineering pro-
gram manager with GMC. Its previ-
ous location was less than ideal when 
struggling to regain control of an or-
nery trailer. Now, the gain setting can 
be easily adjusted without bending 
over, as Couch said, “Like you’re try-
ing to find a quarter on the floor mat.”

Aside from all the towing function-
ality, there’s a lot to like about the Sier-
ra from an operator’s perspective, par-
ticularly for those who’ll be using the 
truck for a combination of work and 
play. The new Sierra offers more fea-
tures than have ever before been of-
fered in a full-sized GMC pickup, and 
the truck I drove was equipped with 
most of them. Standard tie-downs in 
the bed help with hauling cargo and 
corner steps built into the bumper 
(deleted from the Sierra I drove) en-
able drivers to more easily climb up 
into the bed, even when the tailgate is 
up. The All-Terrain Package also pro-
vided some slick upgrades, including 
18-inch chrome aluminum wheels, an 
off-road chassis package, full-feature 
front bucket seats and body-coloured 
grille surround and bumpers.  

The interior of this truck is pure 
luxury. Leather seats, an in-dash in-
fotainment system with satellite radio 

and navigation, Bose speakers, and 
an intuitive dash with backlit gaug-
es make the truck a joy to drive. The 
truck drives as smooth and quiet as a 
luxury sedan, but it’s also functional, 
with cleverly designed storage areas 
sized to accommodate commonly used 
business tools like smartphones, tab-
lets and hanging folders. The Sierra of-

fers no shortage of USB ports, power 
outlets, cup holders or storage areas. 

It’s not an inexpensive truck. Decked 
out with all the bells and whistles, 
the truck I drove retails for north of 
$56,000. But GMC isn’t targeting pen-
ny-pinchers with this truck; it’s de-
signed for the successful business 
owner or customer who wants a truck 

that screams success. 
With the new Sierra, GMC is court-

ing what Sharon Sikorski, marketing 
manager, trucks and utilities, referred 
to as the “measure twice, cut once” 
crowd; operators who’ve achieved 
some measure of success in their lives 
or businesses and want a truck that 
shows it.  

The 2014 GMC Sierra has loads of towing capability, including an impressive engine brake and well-placed controls.
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Buy Direct From Penske
Free warranty and roadside service available.

Certain restrictions apply. Contact us today for more details.

855.237.5687 gopenske.com/ad/tw

When you buy a used truck or tractor,  
Penske is offering free warranty protection  

from National Truck Protection and a  
free membership to RoadsideMASTERS,  

a 24/7 roadside assistance service.

By Jim Bray

RED DEER, Alta. – Can a bunch of folks 
help create safer roads and workplac-
es by putting their heads together and 
kicking around some ideas? That’s what 
was attempted in Red Deer recently, as 
the Alberta Motor Transport Associa-
tion (AMTA) entered uncharted waters 
with its first Safety Workshop. 

But before the session where attend-
ees huddled together to talk about the 
issues, they got a chance to learn some 
of the latest safety information from 
various sides of the business, includ-
ing government, the AMTA and oth-
ers. Topics ranged from hours-of-ser-
vice issues, health and safety program 
building and a look at methods for pur-
suing overall excellence in the truck-
ing industry (see related story, pg. 29). 

According to Brian Bell, the AMTA’s 
director of safety and operations, this 
inaugural Safety Workshop was a long 
time in the planning. 

“A year ago, we had gone up to Fort 
McMurray to look at Pacific Western 
Transportation’s site and have a kind 
of general brief outline of what the oil-
sands look like and the challenges that 
are presented to the industry up north 
in terms of Hwy. 63, etc.,” he said. “And 
while we were there, we started dis-
cussing that maybe we could have a 
safety workshop where we could hear 

some of the things that industry gets 
concerned about and then maybe we 
could help address that, either through 
training programs or through lobbying 
the government to help make changes 
that are good for the industry in terms 
of a safety aspect.”

With that in mind, they put their 
heads together to pick a date and a lo-
cale that would work for the most in-
dustry people, Bell said, “where they 
weren’t in the midst of a season that’s 
critical to them in terms of making it 
out to this kind of an event.” 

That’s why they chose an April date, 
and also why Red Deer was chosen as 
the venue – because of its reasonably 
central location. 

“It’s not as handy for someone in 
Grande Prairie,” Bell admitted, “but 
it’s pretty good for someone out of Le-
thbridge and Medicine Hat and Cal-
gary and Edmonton to get to without 
going a long way out of their way.”

Reaction to the planned event was 
pretty good, Bell said, with 66 people 
registering and just shy of 60 actually 
making it to the event.  

Presenters were chosen from a broad 
cross-section of the industry. 

“We looked at what we thought peo-
ple would want to hear about,” Bell 
said, “so people are always interested 
in the Commercial Vehicle Safety Al-
liance, what that represents to them in 

terms of an inspection that they have 
to go through and perform and do, 
the reminders of what happens when 
things don’t go right because you didn’t 
maintain that piece of equipment or 
you didn’t ensure your driver was do-
ing the right things.”

Darren Bartkowski of Alberta 

Transporation’s Carrier Services gave 
attendees a quick look at carrier pro-
files. Bell described the presentation as 
“what happens when something goes 
wrong at an inspection or when a driv-
er has an infraction, then it shows up 
on your carrier profile – that affects 
how your company gets looked at and 
how often you might get audited.”

The topic then moved on to the im-
portance of health and safety pro-
grams. “Part of the basis of your corpo-
ration and your company’s good safety 
record is having a health and safety 
program that works for you,” Bell said, 
“and hence we talked about our health 
and safety program-building course.” 
On-hand to outline the ins and outs of 
such programs was Kevin Vaughan, 
who teaches the AMTA’s Health and 
Safety Program Building course.

The AMTA also outlined its Safety 
Toolbox, a sophisticated online tool 
with which companies can design and 
build their own health and safety pro-
gram. COR manager Fred Gould and 
Rhiannon Mear, COO of IMS Global, 
gave the folks a look of what the Tool-
box can do for them – which includes 
helping to make designing such pro-
grams a lot less onerous. 

“What we’ve heard is that safety 
compliance is frustrating and there 
seems to be a real lack of information 
and resources to help you get from 
Point A to Point B,” Mear said, “and 
where people fall short of the require-
ments is how to meet them – how do I 
train my people, how do I really start 
to build and involve a safety culture 
within my organization?”

Mear stressed the importance of a 
company earning its COR, noting that 
an increasing number of companies 
insist on COR in their everyday deal-
ings. “You can do everything else right 
in the ISNet World’s review of things,” 
she said, “but if you don’t have your 
COR you’re never going to (work with 
them).”

Bell noted that the toolbox is 
“available to you as a member to use 
and make good with, which helps 
you to develop good safety programs 
that ensure you…can pass your au-
dits, make your drivers aware of the 
things they have to look at and do in 
a pre-trip inspection, while they’re 
on the road, etc.”

Roy Craigen, of Transcom Fleet 
Services was also on-hand as a major 

sponsor of the event, and his presen-
tation focused on achieving safety ex-
cellence in trucking. 

The day wasn’t all about safety, how-
ever. As mentioned above, one of the 
things the AMTA wanted to do was to 
find out what its members would like to 
see from the organization. According 

to Bell, “because this 
is our inaugural safety 
workshop, we wanted 
to make sure we had the 
chance for (the attend-
ees) to give us feedback 
and so we broke it into 
small groups because 
(they’re) the best set-
ting for people to talk to 
each other and come up 
with good ideas – brain-
storming – and that’s 
essentially what’s hap-

pening here.”
The AMTA gave each table of at-

tendees a question to kick around be-
fore the lunch break – questions that 
weren’t related to the safety confer-
ence itself, but rather, as Bell said, were 
more concerned with “what do you 
want to see from us that we can do for 
you as an association that represents 
you in terms of safety and training?” 

An afternoon session saw the AMTA 
folk addressing the issues quickly, then 
taking the responses away for further 
action. “We’re going to look at their re-
sults and try to come up with things we 
can do,” Bell said. “Maybe we can’t ac-
complish (them) this year or next year, 
but we’ll certainly start to strive toward 
some of the things that you want and 
need to see happening in the industry. 
Hopefully we can come up with some 
solutions.”

Issues raised included controlling 
distracted driving (including what to 
do with violators), as well as discuss-
ing the merits of online versus class-
room training, and whether or not at-
tendees found a need for the AMTA to 
develop such training courses on the 
topics of safety officer, pre-trip inspec-
tion or hours-of-service – as as well as 
how such programs would be deliv-
ered. The AMTA also asked the folks 
for their opinions on how the industry 
can improve OH&S performance, and 
how the AMTA can help.

Needless to say, there was a broad 
range of opinions given on each issue.

The event also had a small trade 
show set up outside the main hall. 

Bell said the reaction to the event, 
from those on-hand, was generally 
positive and that the event came off 
well. “I think that, being our first one, 
we haven’t had any glitches,” he said, 
noting that the fact 60 people showed 
up was good. “I think next year there 
are certain things we can do differently 
that’ll make it even better – maybe we 
could have had muffins out at coffee 
break time so people stayed awake,” 
he said, “but I think overall this is our 
building stone and I hope we’ve set it 
up in the right way.”

It appears the event was successful 
enough that Bell would like to see it 
become an annual event. “I think it’s 
a good way for industry to get togeth-
er on a one-day basis and discuss the 
safety aspects that influence our in-
dustry,” he said.   

AMTA hosts first safety conference

‘I think it’s a good 
way for industry 
to get together on 
a one-day basis.’ 

  Brian Bell, AMTA
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By Jim Bray

RED DEER, Alta. – Wes Roth of Alber-
ta’s Commercial Vehicle Enforcement 
Branch, kicked off the AMTA’s inaugu-
ral safety workshop’s presentations by 
outlining a bit of what his department 
does, including sharing some photos of 
the kinds of collisions his department 
is actively trying to prevent with its on-
road inspection program. One example 
was of a collision in which the driver 
had fallen asleep at the wheel and died. 
“Fortunately, he didn’t kill anyone else,” 
Roth noted.

Roth also outlined the Branch’s 
leading edge use of thermal imaging 
to scope out potential problems with 
trucks and trailers. 

“We’ve probably had it for about five 
years,” he told the crowd, noting that 
the “eye” on the back of their portable 
inspection van is much like the infra-
red cameras police use to catch bad 
guys, by picking up a heat signature – 
in this case, of overheated brakes, flat 
tires, etc. “It’s one of the tools we use 
so that instead of stopping 300 vehicles 
for inspection, we only need to try to 
stop and inspect the ones needing at-
tention,” he said.

The Branch also uses mobile brake 
testers which, Roth said, work by driv-
ing a truck’s wheel onto the tester and 
then “driving” the truck, with the 
transmission in neutral, via the tes-
ter’s rollers – kind of like how a dyna-
mometer can be used to gauge horse-
power. “We just have to ask the driver 
to step on the brakes and it senses the 
brake performance for that particular 
wheel,” he said.  

Roth also outlined the province’s 
Smart Roadside Initiative, which he 
said got up and running over the past 
year. It uses electronic systems to cap-
ture data on vehicles. 

“By the time (a truck) reaches the 
scale, it will give the officers an idea 
of whether or not he needs to spend 
time looking at that vehicle.”  The idea, 
he said, is to make inspections more 
efficient by not targeting vehicles that 
don’t need it. “We want to avoid down-
time for industry,” he said.

 

Showing a good profile
A look at carrier profiles was given by 
Darren Bartkowski of Alberta Trans-
portation’s Carrier Services. Bartkows-
ki noted there are different types of 
profiles, including “your carrier pro-
file you get yourself, a public profile 
so that if anybody in Alberta wants to 
get your profile they can order it, and 
there’s also an internal profile that just 
gives us a little more data.” 

As for why a company should keep 
a sharp eye on its profile, Bartkowski 
said “the whole purpose is to reduce 
collisions, and future collisions, so if 
you’re monitoring your company prop-
erly, you look at your carrier profile, 
you’re gathering the data and analyz-
ing it, it should help prevent future  
collisions.” 

It also, he said, lets you save money 
by reducing fines and maintenance 
costs and, as he noted, “a lot of insur-
ance companies are now asking com-
panies to supply them with their car-
rier profile.” 

The idea isn’t to be a pain in the rear 
end, Bartkowski said, but to help. “We 

spend a lot of time with carriers, to try 
and help them get better,” he said. “We 
don’t want to see anyone out of busi-
ness, that’s just bad. We would rather 
spend some time helping you improve 
your company. Then everybody wins.”

Healthy and safe
Kevin Vaughan teaches the AMTA’s 
Health and Safety Program Building 
course, and his presentation looked at 
the importance of having a good H&S 
program. 

“Employees need to know what 
their health and safety responsibili-
ties are,” Vaughan noted, “and they 
need to know that they’re being eval-
uated.” He also stressed the impor-
tance of commitment and communi-
cation to the program, and said that, as 
far as having health and safety meet-
ings among the staff are concerned, 
“the more, the merrier. The more you 
can preach that commitment, it really 
drives the message home to the work-
er-level employees that management 
really has a keen interest and invest-
ment in the program.” 

Vaughan also said it’s key to show 
your individuals what you’re doing to 
drive home the message that you have 
an effective health and safety manage-
ment system and what you’ve done to 
improve it. 

“Talk about it at safety meetings, 
post it on bulletin boards or put it in 
your newsletters,” he advised.

One of the biggest components of 
H&S program building is hazard iden-
tification and assessment. 

“This informs the basis for deter-
mining controls, the need for regular 
inspections and training programs that 
your employees need,” Vaughan said, 
adding that one way of accomplishing 
that is to have a complete job inventory. 

“The job inventory should identify 
all jobs that the company encompass-
es – administrators, shop, field work, 
the driving environment – and the tasks 
associated with those jobs. Health and 
safety hazards need to be identified, 
evaluated and prioritized.”

Vaughan suggested that getting 
the workers involved in such hazard 
identification processes is valuable, 
because “they’re the individuals do-
ing the work” and therefore the most 
at risk of getting hurt. 

Also vital, Vaughan said, is emergen-
cy response planning. 

“An ERP helps to ensure that appro-
priate and efficient action take place 
if an incident happens on the work-
site,” he said, noting also that, while 
it’s great to be proactive, a lot can be 
learned after the fact through incident 
investigation. 

“Your employees need to be aware 
that they’ve got a responsibility to 
report work-related accidents, inci-
dents and illnesses,” he said, adding 
that companies should also have a 
thorough investigation culture where 
people responsible for conducting the 
investigations have been adequately 
trained. 

Pursuing excellence
Roy Craigen, whose Transcom Fleet 
Services has been serving the indus-
try across Canada since 2003, focused 
on the pursuit of excellence when it 

comes to safety. 
“I don’t think there’s a more impor-

tant responsibility than bringing the 
truck home in good shape, bringing 
personnel home in good shape,” he 
said, “and making darn sure every-
one we don’t know – who we meet or 
interface with – is going home safe as 
well. We as an industry have an inher-
ent responsibility to protect every sin-
gle soul we don’t know.”

Barriers to achieving safety excel-
lence, Craigen said, include commu-
nication, attitude (of management and 
workers) and education. 

“There’s no silver bullet in safety ex-
cellence,” he said, illustrating his words 
with some “worst case scenario” photos 
of incidents in which safety wasn’t the 
highest priority. 

Steps that can be taken include not 
taking shortcuts when it comes to load 
securement. 

“We love to take shortcuts,” he point-
ed out, “but we don’t get awesome by 
taking shortcuts.” 

Taking care of your equipment is 
also vital, Craigen said, noting that 
after a one-day blitz in Edmonton in 
2012, 45% of the trucks checked failed 
inspections.

“That’s in one day, in one town,” 
he said.

Craigen also noted the need for yard 
safety. 

“We don’t have yard safety in the na-
tional safety code,” he said, “but there’s 

more to look after in this industry than 
our equipment.” 

He pointed out that in the past four-
and-a-half years, 14 people were killed 
in Alberta fleet yards “and we call it un-
fortunate and we call it sad,” he said. “I 
don’t know about you, but I don’t want 
to be responsible for phoning some-
one’s spouse or mom and dad to say 
that because we were sloppy in our 
yard we ran over or did something to 
an employee. I don’t think I want that 
on my resume.”

This means that, for example, “if 
the speed limit is 10 km/h and Mis-
ter Been-There-Done-That is coming 
in at 17, 19 km/h, you’d better come 
out of your chair and meet him or her 
in the back of the yard and give him 
the choice to meet with you as soon 
as he unhooks or have a meeting with 
him right then and there. If we have a 
policy in place and we don’t have the 
horsepower to enforce it, we just make 
a mockery of the safety initiative that 
were put in place to prevent this from 
happening in the first place.”

Craigen also talked about the dan-
gers of the “double nickels” – tempera-
tures from minus five to plus five de-
grees Celsius. “It’s the most hazardous 
on every flat deck, on every step, on  
every gate, on every exit ramp on every 
roadway,” he said. Motivating a pro-
fessional driving team, he said, is an 
art “and if you can do it, it makes an 
amazing difference.”

Industry experts share tips on enhancing truck safety
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Missing Since: June 14, 1990

Date of Birth: February 16, 1975

Missing From:
Smithers, British Columbia, 
Canada

Height: 5’3”

Weight: 134lbs

Eye Colour: Hazel

Hair Colour: Light Brown

Delphine nikal
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and trade-mark of

Child Find (Ontario) Inc. is an affiliate of the Canadian Centre for Child Protection Inc. 
Together, they provide missing children services in the Province of Ontario.
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By James Menzies

Does your company have a driver reten-
tion problem, or is it actually a recruit-
ment issue? Tamara Miller, director 
of programs and services with Truck-
ing HR Canada said the two causes 
of turnover should not be lumped to-
gether. She noted an exodus of drivers 
within the first six months of employ-
ment generally points to a recruitment 
issue, while retention weaknesses may 
be to blame if drivers are leaving after 
six months on the job.

Three fleet managers speaking on a 
panel later that day entitled Driver Se-
lection and Retention Programs that 
Work, agreed that retaining drivers 
starts with the recruitment process. 
The panel, assembled at the Private 
Motor Truck Council of Canada’s an-
nual convention, included: Mike Mil-
lian, Hensall District Co-op; Mark Mo-
stacci, TDL Group (Tim Horton’s); and 
David Marvin of Praxair. 

All three f leets boast an inten-
sive on-boarding process, that in the 
case of TDL Group, includes an initial 

phone interview that may seem like it’s 
designed to chase job applicants away.

“I try to talk them out of the job and 
tell them the worst it has to offer,” 
Mostacci said. TDL Group placed a 
renewed focus on driver retention in 
2011, in part by tightening the hiring 
process and filtering out drivers who 
are unlikely to last. 

The company’s turnover rate was 
11.68% in 2006, had dropped to 6.9% 
by 2011 and then to 1.84% in 2012 as a 
result of the initiative. First-year turn-
over went from 1.89% in 2011 to 0.61% 
in 2012, and Mostacci said that first 
year at Tim Horton’s is often the hard-
est, because drivers are required to put 
in time on the relief board and never 
know where they’re heading.

“If you’re a relief driver for the first 
six months, it’s kind of hell,” Mostac-
ci admitted. “You could be shunting 
trailers one day and going up north the 
next day.” Drivers are told to bring an 
overnight bag to work, with no indica-
tion of where they’ll be headed.

To drive down turnover, TDL Group 
placed more emphasis on the hiring 
process, beginning with a more de-
tailed phone interview as well as a 
predictive index assessment that re-
vealed a prospective hire’s likelihood 
to succeed. A road test and assessment, 
criminal check, reference checks and 
a physical evaluation are all part of the 
hiring process.

Meanwhile, TDL Group also focused 
internally to ensure it had the people 
in place to create a positive workplace. 
This meant ensuring dispatchers and 
managers actually like working with 
drivers.

“If they don’t like drivers, they aren’t 

going to be sympathetic about what 
happens to a driver on the road,” Mo-
stacci said.

The company also ensures drivers 
have top-notch equipment to oper-
ate, including mostly Volvo tractors 
with the I-Shift automated transmis-
sion. Electronic on-board recorders 
are used at Timmies and Mostacci said 
“We have had a lot of drivers come to 
us and thank us for running EOBRs.”

By driving down turnover, the com-
pany has also seen its safety record im-
prove. Its CVOR violation rate is now 
8.6%, said Mostacci, the lowest it’s ever 
been. “Not long ago, we were in the 
high 20s,” he added, indicating turn-
over and safety sometimes do go hand-
in-hand.

For Praxair, driver turnover isn’t a 
huge concern, according to Marvin. 
The company has 120 Canadian truck 
drivers and most stay with the compa-
ny until retirement. However, the ag-
ing workforce and a shrinking labour 
pool have required Praxair to work 
harder to find qualified replacements 
for retiring drivers.

“Five to six years ago if we were hir-
ing in a location like Oakville, we’d put 
it out (by word of mouth) that we were 
looking for a driver and we’d get 30-
40 applications,” Marvin said. “This is 
getting much more difficult for us. De-
mand is increasing, especially in prov-
inces like Alberta. We’ve had to change 
our advertising methods. We’re now 
starting to use the Internet, job fairs, 
newspaper ads and we’re soliciting 
from outside the province at times.”

Praxair has also loosened its hiring 
criteria. While it used to require five 
years of experience, including bulk 
tanker, it is now accepting drivers with 
three years’ experience, and not neces-
sarily with tankers. That’s not to say it’s 
easy to get on with Praxair. The com-
pany still has a rigorous screening pro-
cess that consists of two formal inter-
views with multiple staff, including, at 
times, other drivers.

“What we’re looking for and what is a 
key component to our success is the at-
titude the driver has right from the be-
ginning,” Marvin said. “We can teach 
anyone how to run a hydraulic system, 
but if he doesn’t have a safe attitude 

right from the beginning, it’s going to 
be much more difficult.”

Once a driver is hired, Praxair driv-
ers are put through an exhaustive on-
boarding process that begins with a 
week of in-class training. This is fol-
lowed by two to four weeks of field 
training, where they shadow an expe-
rienced driver. By the second week, the 
new hire begins operating the trailer 
equipment and by the third or fourth 
week may begin driving.

Another evaluation is conducted be-
fore the driver is turned loose on their 
own. And it doesn’t end there. Marvin 
said drivers still have monthly safety 
meetings and undergo a further driv-
ing evaluation each year.

At Hensall Distric Co-op, Millian 
said the hiring process includes a 1.5-
hour road test, which includes cou-
pling/uncoupling, pre-trip inspec-
tion, backing, etc. New hires are put 
through online training and a two-day 
in-class orientation program. That’s 
followed by a minimum of two days 
with a driver mentor. 

Since the hiring processes at these 
three fleets are so rigorous, it only 
makes sense to put together a reten-
tion program that will keep the good 
drivers hanging around. At Hensall, 
that includes a quarterly bonus pro-
gram, annual barbecues and Christ-
mas parties for staff and their families, 
paid attendance at safety meetings, a 
family skating party, a pension plan 
and benefits, and a clothing and work 
boot allowance. 

Praxair offers a benefits package, 
savings plan, safety awards and fuel in-
centives, years of service awards, uni-
forms, new equipment (its trade-in cy-
cle is three to five years), opportunities 
for career advancement and even cov-
ers the cost of licence renewals.

“Small things like that mean a lot to 
the drivers,” Marvin said. 

However, perhaps the biggest incen-
tive to stay on with these companies is 
a shared commitment to safety. Driv-
ers, Marvin said, know they will have 
“safe working conditions through to 
retirement. They’re going to retire here 
and they’re not going to be injured. 
They’re going to operate safely and go 
home every night.”  

Focus on 
retention
It’s not just for-hire 
fleets that struggle 
with driver retention. 
Leading private 
fleets share some 
of their best
practices at annual 
PMTC convention.
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By James Menzies

hen it comes to 
shunt trucks, you 
don’t of ten get 
splashy new truck 
launches, complete 
with elaborate For-
mula 1-style curtain 

raisings. What you do get is continu-
ous improvement of existing models.

Not a year goes by without some re-
finements to the functionality and com-
fort of today’s yard tractors, though the 
changes are often subtle, and are in-
corporated with little fanfare. Here’s a 
rundown of what shunt truck dealers 
are buzzing about this year.

Natural gas
The excitement about natural gas 
as an alternative to pricey and un-
predictable diesel fuel has spread to 
shunt truck applications – and why 
not? Yard tractors never stray far from 
home, and natural gas has become 
more widely available in both com-
pressed and liquefied form.

Autocar, Capacity and Ottawa each 
have natural gas-powered shunt 
trucks available, and have seen in-
creased interest in the alternative 
fuel. Capacity has about half a dozen 
CNG shunt trucks deployed in Cana-
da, Autocar recently received its first 
order and Woodbine Truck Centre has 
customers in the process of running 
cost-benefit analyses involving natu-
ral gas-powered Ottawa tractors. 

Michael Kirby, vice-president, sales 
and operations with Ontario Capac-
ity dealer Altruck International, said 
customers with CNG shunt trucks 
have reduced their fuel spend by up 
to $35,000 per truck each year, run-
ning 16-18 hours a day. He said inter-
est in natural gas is highest among 
private fleets.

George Cobham Jr. of Autocar deal-
er Glasvan Great Dane, said a large 
private fleet in Ontario has recently 
ordered its first CNG yard tractor. The 
company arranged with its natural 
gas supplier to install a filling station 
on-site, by adapting the existing gas 
line used to heat the facility. The obvi-
ous benefit of natural gas is the lower 
cost of the fuel, but private fleets and 
retailers are also looking to reduce 
their CO2 emissions. And then there’s 
the added benefit of eliminating trou-
blesome emissions-related compo-
nents – such as the diesel particulate 
filter and selective catalytic reduction 
systems – from on-road yard tractors.

“With a natural gas-powered truck, 
the fuel burns so clean, there’s no re-
quirement for any of these emissions 
systems on the truck,” Cobham said. 
“You have what at least appears to be 
a more reliable engine.”

We’ve all heard the complaints 
about the reliability of the exhaust af-
tertreatment systems on Class 8 high-
way tractors; they appear to be even 
more pronounced on shunt trucks, 
which spend a lot of time at idle.

“The fact is, shunt trucks idle a lot,” 
Cobham said. “Even a busy shunt 
tractor can idle 20-30% of its run time 
and modern diesel engines were never 
designed to idle that much. All these 
aftertreatment systems were never 

designed for this much idling, and 
that can cause uptime issues.”

Selling and servicing natural gas-
powered yard tractors brings some 
new challenges. Dealers are strug-
gling to determine what the residual 
values will be at the conclusion of a 
five- or seven-year lease period and 
whoever is responsible for servicing 

the truck will have to train staff and 
retrofit maintenance facilities. 

“We are still in the discussion stages 
with some customers,” said John Up-
pington of Ottawa dealer Woodbine 
Truck Centre. “We have made the com-
mitment that if they move forward with 
it, we will have the mechanics that are 
licensed to do repairs and we will have 
the tooling and parts on-hand.”

Spec’ing a CNG or LNG shunt truck 
may require some compromises. 
Capacity requires a slightly longer 
wheelbase to accommodate the tank, 
while Autocar maintains its current 
122-inch wheelbase at the expense 
of the curbside steps. All provid-
ers are relying on the Cummins ISL 
G engine, which comes with about 
15% greater horsepower and torque 
than conventional diesels. Cobham 
said Autocar’s 30 DGE (diesel gallon 
equivalent) tank can be filled in sev-
en to eight minutes and will provide 
11-13 hours of operation.

“When you get to that 11 or 13 hours 
of run time, you will need to fill up 
again, so that can have an operational 
effect,” he said. 

Beyond gas
A heightened interest in natural gas 
is among the most notable trends, but 
there have been other enhancements 
to shunt trucks as well. 

Aidan S. Bolger, president of Tico of 
Canada, says his trucks are the first to 
be offered with an available driver-
trainer seat.

“It’s a huge feature that people are 
asking for,” Bolger said. He has seen 
many makeshift training seats, and 
has even witnessed trainers giving in-
structions as they hang off the back of 
the cab. “From a liability perspective, 
this is huge,” he said.

Tico has also begun to galvanize 
more of its components, in an effort 
to extend tractor life. The company 
galvanizes the frame, deck and now, 
for the first time, even the rims. Bolg-
er said it eliminates the need to sand-
blast and repaint the vehicle after sev-
eral years’ use. Galvanizing the body 
has allowed Tico to extend the useful 
life of the vehicles from seven years 
out to 10, Bolger claimed, adding “We 
expect to take it out to maybe even 
further.”

Bright ideas
At Woodbine Truck Centre, LED light-
ing is becoming a common spec’ on 
Ottawa yard tractors. In addition 
to providing improved visibility at 
nighttime, Uppington also said the 
feature reduces service calls on its 

rental fleet.
“Because with our rent-

al fleet we are doing all our 
service on-site, every time 
we have to change a head-
light, we have a service call 
involved,” he said. “It’s one 
thing if the truck is on our 
own property, but if you 
have to send a truck out, it 
doesn’t take long to eat up 
the few hundred dollars in 
upfront costs.”

Uppington said the lon-
ger-lasting LED headlights 

and floodlights are proving to reduce 
costs over time compared to tradi-
tional incandescent bulbs.

High-tech cabs
Ottawa also has been updating its cab 
to provide mounting systems for the 
ever-widening array of yard manage-
ment systems in use. Uppington said 
sophisticated fleets and distribution 
centres are increasingly relying on 

yard management computers and soft-
ware. A yard tractor can be a harsh en-
vironment for on-board computers. 

“We’re trying to make integration 
into the cab as simple as possible,” 
Uppington said, noting a well-de-
signed installation system reduces the 
likelihood of damage and unintended 
shutdowns. Also new to Ottawa is the 
72-inch SkyCab, which allows a six-
foot driver to stand upright, making 
entry and egress easier.

Ergonomics
Speaking of entry and egress, all the 
manufacturers have taken steps to 
improve operator ergonomics. 

“The big trends we’re seeing are 
ergonomics,” said Altruck’s Kirby. 
“We’re proud to offer a Dura-Ride sus-
pension and other safety measures 
have been put in place, including lower, 
wider steps.”

The importance of operator comfort 
should not be underestimated. Shunt 
truck drivers tend to be entry-level driv-
ers working towards an over-the-road 
career, or seasoned pros looking for 
more home time after decades on the 
road. In either instance, those drivers are 
invaluable and well worth retaining. No-
body can rate a shunt truck for comfort 
and ergonomics any better than a driver 
can, so involving them in your purchas-
ing decision seems like a no-brainer. 

Natural gas craze spreading to shunt truck users
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Staying a small fleet by choice
elieve it or not, I occasion-
ally get e-mails about this 
column that are not calling 
for my head on a platter. In 
one last year, a gentleman 
was in complete agree-
ment with my criticism of 

the rates and driver pay practices of large 
carriers, as opposed to small carriers. 
He asked the rhetorical question “Why 
aren’t smart guys like you and me CEOs 
of large companies?”  

His question has nagged me ever 
since. After nearly a year’s reflection, I 
think I have some answers.

The first reason is obvious: the econo-
my. Nobody, regardless of business prac-
tices, is rapidly expanding a business in 
any sector. The optimism, consumer 
confidence, and available credit are all 

conspicuously absent. In our particular 
industry, add another issue at the top of 
the list, namely a severe lack of a willing 
and capable workforce, a problem that is 
critical even in a slow economy. 

The resources of a small carrier tend 
to be much more restrictive than our 
large counterparts, so we are usually 
more selective in our hiring practices, 
making this an even bigger problem. 
Drum up all the business you like. If you 
can’t hire sufficient capable staff, or have 
limited credit to capitalize on your new 

projects, that newly acquired business 
will actually pull you down, rather than 
help you grow. If you are already incred-
ibly wealthy from other business ven-
tures, looking for new investments, may 
I strongly recommend almost anything 
other than the trucking industry as your 
next challenge?

The second reason goes a little deep-
er. I spent the first 10 years of my adult 
life in a futile, hopeless attempt at being 
the next Richard Petty. Lacking only tal-
ent, finances and connections, I have no 
clue why this failed, but the experience of 
frittering away thousands of hours and 
dollars touring Southern Ontario’s short 
tracks taught me an invaluable business 
lesson, one I unfortunately ignored. The 
best run, best attended, most profitable 
facilities were operated by people who 
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B Small Fleet,
Big Attitude

Bill Cameron

had never strapped into a car. The ex-
racers often were one rain date away 
from financial ruin, because they were 
thinking like racers, not businesspeople.  

Same holds true in trucking, with 
some exceptions. There is a rather suc-
cessful ex-driver in Cambridge, Ont. who 
would rightfully challenge this state-
ment. He is one of the few people who 
were able to take the industry experi-
ence, then apply it as a businessman. 

How many of you can honestly say the 
same about yourself? As humiliating as 
the admission is, I can’t. To this day, I will 
act in such a way to make the job slightly 
more pleasant, likely at the cost of poten-
tial growth. For example, we will, if even 
remotely possible, avoid hauling steel, as 
will a lot of smaller carriers. 

Even if the load pays $100 more than a 
comparable load of building materials, 
we will avoid it, because I consider the 
extra time required to load and unload 
it unacceptable. The driver will like it, 
and the truck stays on schedule, but in 
the larger picture, deduct $200 of weekly 
earnings from each truck in a 500-truck 
fleet, and you start to see why saying no 
to these loads is not a good practice from 
a business standpoint. 

Dry vans are another example. Due to 
their huge numbers, rates for dry vans 
are frustratingly low. They are, however, 
easier to find drivers for. It is as easy to 
get 10 van drivers as one flatbed driver. 
Using this math, you can still be profit-
able, and grow your truck numbers very 
quickly, yet we smaller carriers often 
avoid vans. This could be poor business 
on our part, or avoiding potential risks 
involving marginal profits; you decide. 
The business outlook of a small carrier 
is usually vastly different than that of a 
large one. We just can’t play the game 
with marginal profits relying on volume 
to stay afloat. 

Next, we have the differences of opin-
ion on equipment specifications. A lot 
of smaller carriers, since they have less 
equipment, will make sure it is nice 
equipment. I’m actually on board with 
the big guys on this one. Buy equipment 
that is properly spec’d, but forget the 
frills. A lot of extra lights does nothing 
to the functionality of a vehicle, but since 
they are there, they have to work. Your 
extra candlepower could get you parked 
at a scale if some quit working. I’ve hap-
pily driven a lot of older, drab equipment 
in my day, because at least some of the 
money saved on extras went into my 
paycheque. My Scottish lineage makes 
me one of those that views chrome and 
stainless goodies as shiny eye-catchers, 
but a completely unnecessary expense.

Probably the biggest reason, at least in 
the past decade, that the small remain 
small can be displayed on your birth cer-
tificate. The workforce is getting older. I 
believe most younger entrants to truck-
ing have no intention of retiring here; it’s 
just a job “for now.” 

As such, the urge to make their place 
in the industry more than just that of a 
regular employee is missing. The risk 
involved to develop the next Challeng-
er, Bison, etc., is tremendous, maybe 
immeasurable, and even more like-
ly, impossible. At the age of most of us 
long-timers, are you prepared to risk ev-
erything you’ve worked for to be the next 
big entity? I’m not. 

Bill Cameron and his wife Nancy cur-
rently own and operate Parks Trans-
portation, a four-truck flatdeck truck-
ing company. Bill can be reached at  
williamcameron.bc@gmail.com.
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By James Menzies

Hauling light, but time-sensitive loads 
for a customer base that’s security-mind-
ed, husband-wife team Ron and Dawn 
Marie Pickles saw an opportunity to en-
hance their level of service while also 
boosting their own revenue, not to men-
tion their comfort while on the road.

When it came time to replace their 
2006 Pete 379 a couple years ago, they 
embarked upon a challenge to design 
the largest sleeper possible while com-
plying with Canadian length and wheel-
base restrictions, which would include 
amenities such as a washroom with 
shower. That truck, a Pete 384 complete 
with a 108-inch bunk, has been on the 
road for two years now, and Truck West 
caught up with it at the Shell Rotella Su-
perRigs show in Tomah, Wisc.

“After all our years on the road, we fig-
ured what we wanted to do was have the 
largest sleeper, to accommodate a bath-
room, shower and kitchen and a table 
where you can sit down and relax,” Ron 
Pickles said. 

“We wanted a better quality of life on 
the road,” chimed in Dawn Marie. “We 
want to be able to enjoy it out here in-
stead of being crammed into a small 
little sleeper and having to go inside (a 
truck stop) for everything.”

The Pickles designed the sleeper 
themselves, and commissioned Amer-
ican Reliance Industries to build it. Some 
of its features include a bathroom with 
shower, a sink with running water, a 
large fridge, a sizeable dinner table and 
other amenities. 

“It makes life on the road a little more 
acceptable and tolerable to stay out for 
weeks at a time,” Ron said. And that’s just 
what the Pickles do. They run hard from 
May to November, and then park the 
truck and spend their winters in Mexico.

The massive bunk added about 1,000 
lbs to the weight of the truck, but they 
spec’d lightweight components to lessen 
the impact, including wide-base single 
tires and an aluminum fifth wheel. 

“We tried to build it as light as possi-
ble,” Ron said. “We tried to reduce weight 
at every turn, because we knew we had 
to overcome the larger sleeper.”

There’s also the extra weight of 40 gal-
lons of water needed to supply the sink, 
shower and toilet.

Their fuel mileage is about 7.2 US 
miles per gallon, just a tick under what 
they got with their pre-emission 2006 
Pete 379. While the fuel economy doesn’t 
quite meet Ron’s high standards, he said 
the unique spec’ has offered other ben-
efits, including increased productivity.

They no longer have to stop every time 
one of them needs to use the facilities 
and they don’t waste time at truck stops 
waiting for showers to become available. 

Dawn Marie handles the nighttime 
driving while Ron drives during the day. 
They can easily rack up more than 1,000 
miles in a day, stopping only to buy fuel 
or groceries and to swap spots behind 
the wheel.

“Overall, cost-wise, we can definitely 
manage our time much more efficiently,” 
Ron said. “We can literally run 24 hours 
a day. You feel better. You’re not waiting 
in line for showers and it’s easier to do.”

He said enjoying a hot shower in the 
truck each morning is a luxury not af-
forded to most professional drivers.

The inside of the Pickles’ truck more 
closely resembles a motor home than 

a truck cab. The sleeper sits on its own 
independent suspension, providing 
a smooth ride. And it’s quiet, too. The 
Pickles used a spray-on foam insulation 
that’s used in reefer trailers to maintain 
temperatures and reduce road noise. 

Through two years, the sleeper hasn’t 
presented any problems and Ron and 
Dawn Marie say they’d design it the 
same today, except for maybe applying 
some technologies that weren’t available 
at the time. Ron said given the light loads 
they pull, he’d be interested in trying a 
6x2 axle configuration to gain back some 
more of the weight lost to the increased 
sleeper size. He’d also up the engine 
horsepower, from 485 hp/1,650 lb.-ft. to 
500 hp/1,850 lb.-ft. Even with the light 
loads, Ron feels the extra horsepower 
and torque allow the engine to tackle the 
hills with less effort, saving fuel. The cur-
rent engine is a Paccar MX, which he’s 
been pleased with.

The Pickles’ unique sleeper has re-
ceived a lot of attention on the road, es-
pecially in Canada where drivers often 
question its legality. But they say it meets 

the 244-inch wheelbase limit and all 
other requirements. 

“People look at it and they go ‘How can 
you make that work?’,” said Dawn Marie. 

“This was the hardest truck we’ve 
ever built, to try to meet the Canadian 
requirements,” added Ron. “And as well, 
to accommodate our goal to have a larg-
er sleeper to meet our needs. We over-
came all of that with this design.”

The custom truck has motivated the 
couple to spend more time on the road, 
logging more miles while the sun shines 
so they can continue to spend their win-
ters in Mexico when it doesn’t.  

Inside the Pickles’ Pete

Dawn Marie and Ron Pickles designed what could be Canada’s largest road-legal sleeper, complete with shower and toilet.
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anada’s owner/operators, once keen on 
purchasing new iron, have curbed their 
buying habits in recent years. The Great 
Recession followed by a slow growing 
and uneven economy have made get-
ting into a new rig a risky endeavour. 
The higher sticker price on new trucks 

hasn’t helped either nor has the lower resale values 
for their trade-ins. That combinations has made for 
a much wider margin that needs to be financed be-
fore they can get behind the wheel of Class 8 truck 
than was the case during the easier spending days 
before the recession. 

But do Western Canadian owner/operators, who’ve 
had the benefit of a stronger economy, show a greater 

appetite for purchasing new trucks than do their coun-
terparts in the rest of Canada? We tried to answer that 
question with our Annual Equipment Buying Trends 
Survey, which was completed this summer.

We found that 43% of Western Canada owner/op-
erators are currently driving trucks which have been 
on the road for eight years or more.

Only 36% have plans to replace their current 
truck(s) this year. It’s the same for 2014 with only 
36% planning new truck purchases.  But that’s con-
siderably better than what we found for Ontario-
based owner/operators, only 23% of whom were 
planning to purchase a new Class 8 truck this year 
and only 27% in 2014.  Quebec and Maritime owner/
operators show similar numbers to those in Ontario. 

So it appears Western Canadian  owner/operators, 
have emerged from the recession in better financial 
health and are more willing to invest in new equip-
ment.  Of the 11,556 Class 8 trucks sold in Canada by 
May of this year,  4,999 or 43% have been purchased 
in Western Canada (this includes both owner/opera-
tor and fleet purchases).

Our survey also looked at the brands Western Can-
ada owner/operators are driving. International has 
been a struggling brand the last couple of years but 
don’t let that deceive you; there are still many Inter-
national trucks on Western Canada highways. In fact, 
our survey shows that International remains the top 
brand used by owner/operators, followed closely by 
the Paccar brands Kenworth and Peterbilt. 

Top four activities perforrmed 

Class 8 trucks sold in Western Canada YTD

IN A 
BUYING 
MOOD?
Western Canada’s O/Os 

reveal their hd truCk 

purChasing plans
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HD Truck trade-in cycles 
(% of respondents)
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Longhaul
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Planning to  
replace HD truck(s) 
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Freightliner International Kenworth Mack Peterbilt Volvo Western Star Total

British 
Columbia

Alberta
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Manitoba

250 62 402 70 234 142 150 1,310

377 319 764 153 554 86 317 2,570

89 27 189 64 122 63 32 586

166 61 49 34 112 91 20 533
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36   opinion

ver the years, I’ve used this 
space a number of times to 
voice my displeasure with 
the ETR407 toll road north 
of Toronto. 

Outlandish tolls, ghost 
charges (being billed for 

trips when the vehicle in question 
didn’t leave the driveway or was out 
of the country), commercial vehicle 
bias – there have been a bucketful of 
issues with this highway and the way 
it’s run. It reminds me of the troll living 
under a bridge – a modern day fairytale 
without the “fairy” – pay the fee or a big 
ugly monster will make you. To this day, 
I curse the Conservatives for putting us 
in this position. 

I’ve tried my best to boycott this 
money making machine. At times, 
when a 30-minute drive across the 
top of the 401 has turned into a two-
hour nightmare, I question my self-
imposed boycott. Once I arrive at my 
destination, just knowing I made an-
other trip without lining the pockets of 
the 407 makes it all worthwhile.

I do admit, it’s getting harder and 
harder not to make the jog north to 
the land of open highway. Our city’s 
infrastructure needs help, and fast. 
It’s going to get a lot worse before it 
gets better. 

Metrolinx, an agency of our provin-
cial government, was formed to solve 
this mess. Needless to say, it has its 
hands full. It’s going to take time and 
money (lots of it) to improve our trans-

portation systems and it won’t happen 
without you and me paying for it. Some 
of the funding suggestions include an 
additional 1% HST tax, and yes, an in-
creased fuel tax.

The 407 extension to the east will 
help, but use it only if you’re prepared 
to pay the piper. This part of the toll 
road is in fact owned by the govern-
ment (aka you and me) but apparent-
ly is not being funded by any of the 
Metrolinx recommendations. 

We’ll pay to use it until the cost to 
build the highway is paid, then we’ll 
continue to pay just because that’s how 
it works. 

No matter who is behind our pro-
vincial wheel at the time, they won’t 
let such a hefty revenue generator 
slip through their fingers. Let’s all do 
our best to make sure this revenue 
doesn’t go into the general adminis-
tration fund (can you say tire tax)?  We 
are about to make some very impor-
tant decisions concerning the future 
of transportation. Let’s do our best to 
get it right, the first time.  

Rob Wilkins is the publisher of  
Truck West and can be reached at  
416-510-5123.
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By Edo Van Belkom

THE STORY SO FAR...
Mark takes a load of steel rebar from Hamil-
ton to Sudbury. It’s very heavy and he takes 
it slow, and that encourages drivers to take 
risks getting by him. After one particularly 
close call, he’s forced onto the shoulder…

•
When Mark ran out of hours in his log, he 
stopped at a truck stop outside of Sudbury 
for the night. Once he was parked, he did 
another circle check, inspecting every-
thing closely – more closely than he might 
normally – and everything appeared to 
be in order. 

The load was still secure, but a few of 
the straps had loosened up slightly. That 
was to be expected, he thought. As the load 
shifted during transport, things settled 
and straps stretched, that’s why it was a 
good idea to check the load often. 

Mark made his way around the trailer, 
trying all the straps from back to front, first 
one side, then the other. He was able to 
give two of the straps a couple of clicks to 
tighten them up, but no other adjustments 
were required. With the straps all buttoned 
up tight, Mark was convinced everything 
was safe and secure.

•
In the morning, after yet another cir-
cle check, Mark had a decision to make. 
There were two routes between Sudbury 
and Winnipeg, each one different than the 
other. Highway 17 had a lot of twists and 
curves, while Highway 11 was straighter. 

However, Highway 17 was the shorter of the two 
and there were fuel savings to consider. Initially 
Mark had liked Highway 11, but when he checked 
the weather forecast and saw it was going to be a per-
fect day, he figured he’d be okay taking Highway 17 
so he could be in Winnipeg before the day was out.

While everything started out well, it wasn’t 
long before he regretted his decision. As he glid-
ed through each curve and rounded each bend 
in the roadway, he could feel the trailer behind 
him wanting to swing left or right. Every once in a 
while he could feel a slight shudder and wondered 
if there was something going on with the load that 
he hadn’t noticed.

Mark kept his speed slow and even and hoped 
for a straight stretch of highway that had room 
enough on the shoulder for him to pull over and 
check his load. There was something wrong with 
his load, but what?

Despite his best intentions, despite having a 
plan, Mark was unable to execute it.

That’s because the moment he came upon a 
straight stretch of highway he suddenly had his 
hands full trying to avoid another collision.

A car in the oncoming lane was passing a tractor-
trailer. The car had no doubt been trailing the rig 
for kilometres and now that the road had opened 
up, there was no way the driver was going to pass 
up his chance to get around the truck.

But the Ministry of Transportation had decided 
that this particular stretch of highway – although 
straight – was not a good place for vehicles to pass 
one another. That’s why they had put a solid yel-
low line down the center of the highway.

But the driver of the oncoming car, a late model 
minivan, didn’t seem to care. He was hell-bent on 
getting by no matter how crazy the move might 
seem to everyone else on the road.

Yesterday, Mark had kept Mother Load’s speed 
slow and steady, even when drivers risked their 
necks to pass him. 

Today, he decided to ease up on the gas a bit to 
give this maniac a better chance. If he didn’t, the 
guy probably wouldn’t make it.

But the further the minivan got into the pass, 
the more Mark was convinced that he wasn’t go-
ing to overtake the rig in front of him in time. Mark 
knew he should probably slow down further, but 
with the weight of his load he was sure something 
bad would happen if he hit the brakes too hard.

Several scenarios ran through Mark’s mind, from 
shifting the load to losing it entirely. He could even 
envision several of the heavy steel bars breaking 
free and crashing through the trailer’s steel pro-
tection plate and piercing the cab all the way to 
the engine block.

Not a pretty picture.
And the minivan kept coming, the vehicle short 

on the power needed for such a pass and the 

driver short on the common sense that 
would convince most others to abort the 
attempt and wait for a better time.

Mark got on the horn and let it blast.
But the minivan didn’t slow down or 

change course. 
It was committed to passing now be-

cause there was no longer any time to back 
off and slip back in behind the truck.

Mark touched the brakes and hardly felt 
any deceleration at all. He was so heavy, 
and so full of inertia that he’d need to hit 
the brakes hard to slow down even a little. 

He pressed more firmly on the brake 
pedal and felt the trailer shudder slightly.

The car was upon him. No room. The 
minivan driver was going to die.

Mark slammed on the brakes and turned 
right to avoid a collision.

The minivan wooshed past him and cut 
back into the oncoming lane. The oncom-
ing big rig swerved to its right. Mark’s trailer 
fishtailed behind him.

 Once.
 Twice.
 Then...
 SNAP! PING! SHHHHHHH!
It was a sound like none he’d ever heard 

before. It was as if it were raining down 
reams of sheet metal...as if a hundred 
heavy-duty springs were suddenly bounc-
ing across the roadway...as if steel was 
shattering like glass all around him.

Mark kept on the brakes, fighting the 
wheel left and right until he’d managed 
to shudder to a stop.

He slumped over the wheel and took 
a few moments to collect his breath. His heart 
raced, his knuckles burned white and his body 
was soaked with sweat.

After the loud crash only the sound of Mother 
Load’s Cummins remained, idling dutifully by the 
side of the road. It was a sound so familiar and 
comforting to Mark that it almost sounded like 
silence.

Mark checked the highway in front of him and 
behind.

The minivan that had forced him off the road was 
long gone. And so was the truck it had been pass-
ing. In fact, there was nothing on the road except 
for Mark and his load, half of which had broken free 
from the trailer and spilled into the ditch.

“At least no one was hurt,” he said aloud.
But Mark knew that would only be true for a short 

while. Someone always got hurt when things like 
this happened. And this time that someone was 
going to be Mark. 

– Mark Dalton returns next month in Part 3  
of The Blame Game.
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The Blame 
Game

Did you know there are two full-length novels  
featuring Mark Dalton?: Mark Dalton “SmartDriver” 
and Mark Dalton “Troubleload.” For your free copy 
register with ecoENERGY for Fleets (Fleet Smart) 
at fleetsmart.gc.ca. 
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ello again, from the 
city now known as Cal-
gary Under Bow where, 
as this is written, the 
city and its southern 
A lberta neighbours 
continue to recover 

from the great f lood of 2013. It has 
been a challenging time for hundreds 
of thousands, but also a prime exam-
ple of how Albertans come together 
during times of adversity. Makes one 
proud to be living here.

Back to school
The BCTA is now accepting applica-
tions for its 2013 BCTA Motor Car-
rier & Associate Division Member 
Scholarships, which cover two cate-
gories (members and associate mem-
bers), each of which could lead to a 
top prize of $1,500, with $1,000 being 
offered as second prize. 

The members’ category is open 
to children of employees/owners of 
BCTA members who are graduating 
from secondary school or have com-
pleted one or more previous years of 
post secondary. 

Students must be enrolled or en-
rolling in a full-time program at an 
accredited Canadian college, univer-
sity or institute of technology, and 
the member company must be in 
good standing with respect to pay-
ment of the current year’s dues.

The rules are similar for the asso-
ciate member scholarships.

Deadline for applying is Aug. 15, 

with the scholarships awarded in mid-
September. For more info, contact the 
BCTA at www.BCtrucking.com.

Maxi-mum benefits from 
record-breaking BBQ
From Harry J. Dornn, vice-presi-
dent of marketing for Maxim Truck 
& Trailer comes news that the com-
pany’s annual charity barbecue saw 
its best turnout ever this year, with 
over 600 participants helping to raise 
$16,500 for charity (also a record). 

“This year’s large selection of raf-
f le prizes really helped us attract 
more people and raise more funds 
for charity,” said Steve Young, vice-
president of parts at Maxim Truck & 
Trailer, who was also the chief orga-
nizer of this year’s bash. 

“We owe a great deal of thanks to 
our vendors and suppliers for their 
generous support.”

All funds raised go to CancerCare 
Manitoba Foundation through their 
Challenge for Life campaign. 

Maxim said its seven Challenge for 
Life team members have now exceed-
ed their goal by raising over $48,000 
for this year’s campaign, which cul-
minated in a 20-kilometre walk on 
June 8.

Maxim Truck & Trailer has 15 branch 
offices and over 500 employees in 10 cit-
ies from Vancouver to Montreal. 

The company’s capabilities include 
the sale, rental, leasing, and complete 
after-sales service of new and used 
heavy-duty trucks and trailers.

Training the next 
generation
Back on the west coast, er, interior, 
comes word that School District 73 
(Kamloops/Thompson)  and the BCTA 
will work together to develop and de-
liver a Professional Driver Training 
Program through NorKam Secondary 
School’s new Trades Centre of Excel-
lence, with enrolment of students in 
Grade 10 targeted for September 2014. 
The BCTA will work with the School 
District to develop a training curricu-
lum consisting of introductory mod-
ules for students in Grades 10 and 11, 
followed by a full semester of driver 
training in Grade 12, including “in-
cab” training with a driving simulator. 

BCTA was instrumental in the de-
velopment and pilot test of an indus-
try-supported Professional (Truck) 
Driver Training Program, completed 
in 2010 with the B.C. Industry Train-
ing Authority, which may serve as the 
model for the NorKam program. 

It’s the first program of its kind 
for high-school students in B.C. and 
joins three other technical trades 
training programs at the NorKam 
Trades Centre of Excellence. The BC-
TA’s Louise Yako said the partner-
ship couldn’t come at a better time 
for the trucking industry. “Trucking 
companies across Canada are facing 
a shortage of from 25,000 to 30,000 
professional drivers by 2020, largely 
due to retirements in the industry,” 
she noted. “BCTA has been aware of 
the shortage for some time, but the 

challenge was to find a way to en-
gage youth and promote their inter-
est and entry in the industry. We’re 
extremely excited to be taking part 
in this program.”

Well done, BCTA. Let’s hope this 
helps lead to a f low of new, young, 
highly qualified drivers working 
their way into the industry.

New BCTA Board 
of Directors
On June 8, the BCTA elected its new 
Board of Directors and Executive 
Committee for 2013-14. The slate was 
voted in at the organization’s annu-
al general meeting, held in Kelowna 
this year. The new board is populat-
ed by…too many people to list here. 

However, some other notables 
who’ll represent the association over 
the next term include: Chairperson, 
Greg Munden, Munden Ventures 
Ltd., Kamloops; first vice-chairper-
son, Kevin Johnson, Coastal Pacific 
Xpress, Surrey; second vice-chair-
person, Trevor Sawkins, Coldstar 
Freight Systems, Victoria; secretary/
treasurer, Gerry Cullen, Western Star 
& Sterling Trucks of Vancouver, Sur-
rey; immediate past chairperson: 
Murray Scadeng, Triton Transport, 
Langley; associate division chair-
person, Ben Boon, Chevron Canada, 
Vancouver; alternate, Ken Johnson, 
Ken Johnson Trucking, Langley.

Congratulations (and/or condo-
lences) to the incoming committee 
members.

Fifty-four and counting
And last but not least, and back in Al-
berta, the AMTA has announced that 
the Partners in Compliance program 
has expanded again. The latest car-
rier to meet all criteria for member-
ship in PIC is Westfreight Systems.

The carrier joins Loadstar and Calfrac 
as the latest PIC members, the latter 
two of whi ch earned their yellow 
plates back in February. 

Congratulations to all three of 
these companies, who’ve shown their 
commitment to excellence by com-
mitting to PIC. May they be examples 
to all. 

That’s it for this time. Next time, I’ll have 
a roundup of the western provinces’ an-
nual drivers’ championships, which 
have been going on across the four prov-
inces over the past few weeks. As always, 
if you have an event or an announcement 
you think your peers are just dying to 
hear about, float the suggestion to be at  
jim@transportationmedia.ca. We in-
clude as much as we can, but of course 
space, taste and legality also govern 
what we can publish. See you next time!

Maxim’s latest charity BBQ set new records for attendance and funds raised. It is becoming a must-attend event.

38 
jim’s brayings

Welcome to Jim’s Brayings, a quick look at some interesting commu-
nity news items from across the west that we think will interest you. If 
you have some news you think will be a good match for this column, 
pop me off an e-mail at jim@transportationmedia.ca. We can’t run  
everything, of course, but we’ll try to get in as much as space permits…
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