
By Steve Sturgess

SALT LAKE CITY, UTAH

Nikola Motor Co. has shown artist renderings of its revolu-
tionary cabover for months at its website www.Nikola.com, 
but on Dec. 1 company founder and CEO Trevor Milton 
pulled the wraps off the real thing – an all independent-sus-
pension electric-drive cabover using current generated by a 
hydrogen fuel cell. And the only emissions from this high-
performance heavy truck tractor is a little water.

Water is the by-product from the power generated by 
combining the hydrogen with oxygen in the air, in the pro-
ton exchange membrane (PEM) fuel cell that is directly 
charging the lithium-ion storage batteries. 

The all-independent suspension truck is revolutionary. 
Yet that is only part of the story that unfolded recently at 
the Nikola reveal in Salt Lake City.

There is a burgeoning but patchy hydrogen fuel infra-
structure in the US but Milton has a bigger vision for truck-
ing. Hydrogen will be dispensed at 364 Nikola fuel station/
truck stops, which are to be built concurrently with the 
start-up of production of the Nikola One over-the-road trac-
tor. This will give the upcoming Nikola customers an as-
sured and stable price for the fuel, said Milton, of his vision-
ary plan. The plan also calls for sales of hydrogen fuel to 
owners of the new Toyota Mirai, Honda Clarity and Hyun-
dai ix35, for instance, which will help make such cars vi-
able for long distance and cross-country use while improv-
ing the business model for Nikola. For them, the hydrogen 
will equate to around US$1.50 (per diesel gallon equivalent) 

said Milton. For Nikola One truckers, the cost will be zero.
One of the highly attractive parts of Milton’s Nikola vi-

sion is customers will pay nothing at the pump. The plan is 
to offer the trucks on a six-year lease that folds in all main-
tenance, service and consumables like tires, windshield 
wipers and even fuel for one million miles. The cost of that 
lease will be finalized in the two-plus years before the truck 
reaches the market, but Milton says he is shooting for a 
lease between US$5,000 and $7,000 per month. 

According to guests – hundreds of owner-operators and 
small fleets – at the Salt Lake City launch, this could work 
well. Many have demonstrated their faith by ponying up a 
US$1,500 deposit for early production slots. At the reveal, 
one said the economics will prove a winning investment es-
pecially for teams because they can get more revenue miles 
per month. 

One of these eager onlookers, though hardly a small fleet 
operator, was Max Fuller, chairman and founder of one of 
the nation’s largest trucking fleets. He has pre-ordered so 
many that his company name – U.S. Xpress – was embla-
zoned on the Nikola One at the reveal. He said that he was 
particularly excited by the truck in its first iteration, though 
things will have to change some to fit in with practical op-
erations. But in a video, he said that he has been more than 
a few times to the Nikola headquarters to offer his opinions 
on what real-world conditions dictate.

U.S. Xpress is an over-the-road fleet with team driv-
ers and such team operations are targets of the Nikola One 

Could it work? 
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Trevor Milton, through Nikola, wants to change the face of trucking and put drivers 
back in the driving seat where they can control their fate, not just the truck
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By James Menzies

TORONTO, ONTARIO

F
or many Canadian trucking 
companies, 2016 was a year to 
forget. An anemic economy 
and sluggish freight growth 

had too many trucks chasing too few 
skids. And a hoped-for manufactur-
ing resurgence resulting from the low 
value of the Canadian dollar never 
materialized. Opportunistic shippers 
put pressure on rates, squeezing carri-
ers’ margins.

But as the calendar flips to 2017, 
there’s a general feeling that rates 
have bottomed out and that the year 
ahead could see a rebalancing of sup-
ply and demand and a much-needed 
pricing correction.

Reasons for optimism
Fleet executives we spoke to point-
ed to two primary reasons capacity 
should rebalance in 2017: Class 8 or-
der activity and impending legisla-
tion that will require fleets operating 
in the US to deploy electronic log-
ging devices (ELDs) to monitor driver 
hours-of-service. Class 8 orders have 
been down sharply this year, well be-
low replacement levels. The implica-
tion is that fleets aren’t even order-

Optimism 
abounds
Why 2017 could be 
the year that makes 
trucking great again
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OTA turns 90
We report on the Ontario 
Trucking Association’s 
annual conference as the 
organization turns 90.

Sell your space
Fleets and owner-operators 
can now lease out their bare 
truck bodies and trailers to 
advertisers.

Road test
We recently drove the new 
Cascadia, Freightliner’s next-
generation, tech-packed 
highway tractor.
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Safety enhanced
Volvo showcases its new 
Volvo Driver Assist, fully-
integrated collision mitigation 
system.
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Wraps are taken 
off the Nikola One.
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Lisa Kelly on History
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8% 
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Plans to purchase new trucks  
in 2017 by region

Main brand of heavy duty  
vehicle currently in fleet

Maritime Canada 79% of respondents

Central Canada 84% 

Western Canada 71%

Overall 79%

Current trade-in cycle  
for heavy duty vehicles

6% 
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6-7 years
8-9 years
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Freightliner 27% of respondents

International 18%

Kenworth 11%

Mack 6%

Peterbilt 9%

Volvo 16%

Western 8%

Other 3%
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or more

20%  
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10%  
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Percentage of fleet expect  
to replace by end of 2016

Plans to purchase new trucks  
in 2017 by fleet size (Canada wide)

Top carriers (500+ trucks) 100% of respondents

Large carriers (100-499 trucks) 88% 

Medium carriers (25-99 trucks) 87%

Small carriers (5-24 trucks) 80%

REVVING
FOR 

RENEWAL
Motor carriers from Ontario to the Maritimes look to be more optimistic 

about their heavy duty truck buying plans for 2017, according to our 

annual Equipment Buying Trends Survey. Only 17% of carriers surveyed 

had no plans for replacements next year while almost half (48%) expect to 

renew at least 10% of their fleet.

Eastern Canada’s
carriers warming up
to renewing their fleets 
in 2017
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It’s that time of year again, when we 
all find ourselves making small talk 
with strangers by the fireplace with 
an egg nog in hand. Usually, these 
conversations start with, or at least 
circle around to, work. For me, this 
conversation will at some point in-
clude, “You write about what every 
month?”

And the inevitable follow-up ques-
tions, “How can you find enough to 
write about?”

For those outside the trucking in-
dustry, it comes as a huge surprise 
that there is enough happening in 
the world of trucking to fill a month-
ly publication. The real struggle, I tell 
them, is finding enough space to get 
in everything I’d like to include.

The pace of technological advanc-
es in the trucking industry over the 
course of the past couple years has 
been nothing short of mind-boggling. 
Think about it. 

We’ve seen Daimler’s autonomous 
Inspiration Truck, a truck that can 
drive itself. We’ve seen a self-driving 

Embrace technology, 
it isn’t going away

truck from Uber-owned Otto deliver 
a load of beer while the driver looked 
on from the sleeper cab. There are 
fully driverless trucks operating in 
underground mines in Sweden.

I’ve even seen ZF demonstrate the 
ability to back double trailers into 
position using nothing more than 
an app and a tablet. (Where was this 
when I was learning?) 

We have seen many platooning 
demonstrations, in which the lead 
truck controls the ones following 
them, allowing the trucks to travel in 
the slipstream and reducing the total 
pack’s fuel consumption. 

And now, this month, you can read 
about the Nikola One, a zero-emis-
sions electric truck that just may 
work. 

It has, at the very least, established 
credibility with the support of re-
spectable companies such as Meritor 
and Ryder and its CEO and founder 
Trevor Milton won over more than 
a few skeptics at the truck’s glitzy 
launch event. 

You can count among 
them the author of the 
comprehensive piece in 
this issue. Steve Sturgess 
has covered the trucking 
industry for decades and 
is a mechanical engineer. 
He’s not easily tricked.

Those of us who cover 
this industry have truly 
been spoiled and the pace 
of change doesn’t appear 
to be slowing. But it’s one 
thing to write about it, 
quite another to adapt to 
it. 

Some or all of the tech-
nologies we see being 
demonstrated today will 
work their way into production and 
will have a dramatic effect on your 
livelihood and/or your future suc-
cess. As with any sudden change, 
there will be winners and losers.

The winners will be the ones who 
figure out how to use these technol-
ogies to their advantage. The losers 

will be the ones who do nothing with 
the opportunities they create. 

Taking step  back on The view 
with Lou
LOU SMYRLIS

James Menzies can be reached by phone at 
(416) 510-6896 or by e-mail at james@new-
com.ca You can also follow him on Twitter 
at @JamesMenzies.

Editorial 
Comment
JAMES MENZIES

Smart government policy challenges in-
dustry and the public to create and em-
brace products sensitive to the needs of 
our environment while recognizing the 
need for business to remain profitable. 

Legislation that doesn’t meet both 
these goals falls short of the mark. 

Over the past few years I have been 
quite proud of the many advances the 
trucking industry has made in reducing 
its greenhouse gas footprint and improv-
ing profitability as a direct result. So I 
shuddered at the news that US president-
elect Donald Trump appointed Scott 
Pruitt, Oklahoma’s attorney general, to 
head the US Environmental Protection 
Agency. Pruitt, like Trump, vociferously 
rejects that greenhouse gases generated 
by the burning of fossil fuels is heating 
the Earth to levels that will result in long-
term damage to our planet’s ecosystems. 

That two people in such positions 
of power can be so proudly ignorant of 
overwhelming scientific consensus on 
this matter is, to use Trump’s own limited 
vocabulary, “sad.”  To put it mildly. 

Pruitt and Trump will likely roll back 
much of the legislation that has driven 
greenhouse gas reduction and clean air 
initiatives over the past few years. Pruitt 
has spent the last six years waging war 
against those EPA initiatives. 

I hope the trucking industry will not 
fall for this lazy, ignorant, and unimagi-
native approach to policy. I hope it will 
continue on the impressive path of inno-
vation it has adopted in recent years.

I am speaking of a path that includes 
experimenting with autonomous vehicle 
technology and truck platooning. Recent 
demonstrations of truck platooning our 
editors attended showed trucks traveling 

in a platoon formation will average fuel 
savings of 7%, ranging from 2% for the 
lead truck to 11% for the next in line and 
9% for the tail truck. Traveling in a tight 
formation reduces wind resistance and 
also makes better use of road space.

I am speaking of a path that contin-
ues to push the envelope on aerody-
namic improvements. Such improve-
ments could increase fuel efficiency by 
up to 8%, according to ACT Research’s 
recently published North America On-
highway CV Engine Outlook. These aero-
dynamic improvements include air-
smoothed hood and roof designs, new 
bumpers with integrated air dams, new 
mirrors, revised fender skirts and rear 
cab mounted air fairings to better man-
age the air gap ahead of the trailer. Even 
greater fuel savings are possible when in-
dustry tackles the other major part of the 

puzzle: the trailer. And I’m also speak-
ing of smart legislative moves such as the 
one announced at the start of December 
harmonizing the requirements for long 
combination vehicles across Ontario, 
Quebec, New Brunswick and Nova Sco-
tia. Or even longer-term projects such as 
Nikola Motor’s plans for an electric-drive 
cabover using current generated by a hy-
drogen fuel cell and emitting only water.

What Trump and Pruitt miss in their 
attempt to turn back the clock on climate 
and clean air legislation in the world’s 
largest economy is that it is exactly this 
kind of challenging legislation that spurs 
innovation. Without government show-
ing such leadership we are left in the ri-
diculous position of advocating for the 
coal industry – a fossil fuel best suited for 
the 1800s.  Don’t know how else to put 
this but to again borrow from the stunted 
Trumpian vocabulary, in my books that 
makes them a bunch of “losers.” 

Lou Smyrlis can be reached by phone at 
(416) 510-6881 or by e-mail at lou@new-
com.ca You can also follow him on Twitter 
at @LouSmyrlis.
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Jan. 14-18 – National Private Truck Council’s Private Fleet 
Management Institute – Omni Jacksonville, Jacksonville, Fla. 
www.nptc.org

Jan. 17-20 – World of Concrete – Las Vegas Convention Center, 
Las Vegas, Nev. www.worldofconcrete.com

Jan. 20 – Toronto Transportation Club Ski Day – Craigleith Ski 
Club, Blue Mountains, Ont. www.torontotransportationclub.com

Jan. 22-24 – Retail Industry Leaders Association’s 
Leadership Forum – The Ritz-Carlton Beach Resort Naples, 
Naples, Fla. www.rila.org

Jan. 23-26  – Heavy Duty Aftermarket Week – The Mirage 
Hotel, Las Vegas, Nev. www.hdaw.org

Jan. 23-27 – Commercial Vehicle Safety Alliance’s COHMED 
Conference – Savannah Marriott Riverfront, Savannah, Ga. 
www.cvsa.org 

Jan. 25-27 – SAE’s Government/Industry Meeting – Walter E. 
Washington Convention Center, Washington, D.C. www.sae.org

March 2 – Women with Drive Leadership Summit – Sheraton 
Toronto Airport Hotel and Conference Centre, Toronto, Ont.  
www.truckinghr.com

March 14-16 – Green Truck Summit – Indiana Convention Center, 
Indianapolis, Ind.  www.ntea.com

March 14-17 – The Work Truck Show – Indiana Convention 
Center, Indianapolis, Ind.  www.ntea.com

March 19-21 – IWLA’s Convention and Expo – Hyatt Regency 
Indian Wells Resort and Spa, Indian Wells, Calif. www.iwla.com

March 23-25 – Mid-America Trucking Show – Kentucky Expo 
Center, Louisville, Ken. www.truckingshow.com

March 26-29 – Truckload Carriers Association’s Annual 
Convention – Gaylord Opryland, Nashville, Tenn. www.truckload.org

April 2-5 – Truck Renting and Leasing Association’s 
Annual Meeting – Hyatt Regency Coconut Point Resort and 
Spa, Bonita Springs, Fla. www.trala.org

April 4-6 – SAE World Congress Experience – Cobo Center, 
Detroit, Mich. www.sae.org

April 6-7 – National Heavy Equipment Show – International 
Centre, Toronto, Ont. www.nhes.ca

April 7 – Manitoba Trucking Association’s Annual 
General Meeting and Spring Gala Dinner  – RBC 
Convention Centre, Winnipeg, Man. www.trucking.mb.ca 

April 20-22 – ExpoCam – Place Bonaventure, Montreal, 
Que. www.expocam.ca

April 21 – B.C. Trucking Association’s Associate Dinner – 
Sandman Signature Hotel, Langley, B.C. www.bctrucking.com

April 27– Toronto Transportation Club’s Taste of Toronto 
Transportation Night – Palais Royale, Toronto, Ont.  
www.torontotransportationclub.com

April 28-29 – Alberta Motor Transport Assoc. Leadership 
Conference – Rimrock Hotel, Banff, Alta. www.amta.ca

April 30-May 2 – NPTC Educational Management 
Conference & Exhibition – Cincinnati, Ohio www.nptc.org

April 30-May 3 – Warehousing Education and Research 
Council’s Annual Conference – Fort Worth Convention 
Center, Fort Worth, Texas. www.werc.org

Feb. 8-9 – Cargo Logistics Canada’s Expo and Conference 
– Vancouver Convention Centre, Vancouver, B.C. www.
cargologisticscanada.com

Feb. 11-18 – Toronto Trucking Association’s Annual 
Convention – Riu Palace Antillas, Aruba. www.torontotrucking.org 

Feb. 15-16 – TTSAO’s Striving for Excellence Conference 
– Centre for Health and Safety Innovation, Mississauga, Ont. 

Feb. 27-March 2 – Cold Chain GDP & Temperature 
Management Logistics Summit – Hyatt Regency Toronto, 
Toronto, Ont.  www.coldchainpharm.com

Feb. 27-March 2 – TMC Annual Meeting & Transportation 
Technology Exhibition – Music City Center, Nashville, Tenn. 
www.trucking.org

May 1-4 – Advanced Clean Transportation Expo – Long 
Beach Convention Center, Long Beach, Calif. www.actexpo.com

May 4-6 –  Quebec Trucking Association’s 66th Annual 
Conference – Hilton Lac Leamy, Gatineau, Que.  
www.carrefour-acq.org

May 10 – Western Women with Drive Leadership 
Conference – Delta Calgary Airport In-Terminal Hotel, 
Calgary, Alta. www.truckinghr.com

May 27 – Toronto Regional Truck Driving Championships 
– Powerade Centre, Brampton, Ont.  
www.facebook.com/toronto.rtdc

May 28-31 – CTRF’s Annual Conference – Radisson Hotel 
Winnipeg Downtown, Winnipeg, Man. www.ctrf.ca

May 30 – PMTC’s Spring Golf Tournament – Dundas Valley 
Golf and Curling Club, Dundas, Ont. www.pmtc.ca

June 2-4 – BCTA’s Annual General Meeting and 
Management Conference – Delta Grand Okanagan Resort, 
Kelowna, B.C. www.bctrucking.com

June 4-7– Canadian Council of Motor Transport 
Administrators’ Annual Meeting – Yellowknife, NT.  
www.ccmta.ca

June 9-10 – Atlantic Truck Show – Moncton Coliseum, 
Moncton, N.B. www.masterpromotions.ca

June 10 – Central Ontario Regional Truck Driving 
Championship  – Kitchener, Ont. www.cortdc.com

June 13 – TTC’s Lunch and Learn for Women in 
Transportation – Palais Royale, Toronto, Ont.  
www.torontotransportationclub.com

June 15-16 – PMTC’s Annual Convention – Crowne Plaza, 
Niagara Falls, Ont. www.pmtc.ca

June 17– Manitoba Truck Driving Championships – 
Manitoba  www.trucking.mb.ca

June 21 –  OTA’s Council Summit – Toronto, Ont. www.ontruck.org

June 30-July 2 – Great Lakes Trucks Club’s Antique  
and Classic Truck Show – Clifford, Ont.  
www.greatlakestruckclub.com

Sept. 7-9  – North American Trailer Dealers 
Association’s Trade Show and Convention – Indiana 
Convention Center, Indianapolis, Ind. www.natda.org

Sept. 12 – B.C. Trucking Association’s Golf 
Tournament – Meadow Gardens Golf Club, Pitt 
Meadows, B.C. www.bctrucking.com

Sept. 12-14 – FTR Transportation Conference –  
www.ftrconference.com

Sept 15-16 – National Truck Driving Championships 
– Manitoba

Sept. 15-16 – Lesco Distributors Pro Show N’ Shine 
– Castrol Raceway, Edmonton, Alta.  
www.lescodistributors.ca

Sept. 15-16 – National Private Truck Council’s 
National Safety Conference – Dulles, Va.  
www.nptc.org

Sept. 18-21 – TMC Fall Meeting & National 
Technician Skills Competition – Orlando World Center 
Marriott, Orlando, Fla. www.trucking.org 

Sept. 25-28 – North American Commercial Vehicle 
Show – Georgia World Congress Center, Atlanta, 
Ga. www.nacvshow.com

Oct. 4 – TTC’s Night at The Races   – Woodbine 
Racetrack, Toronto, Ont. www.torontotransportationclub.com

Oct. 11 – Surface Transportation Summit –
International Centre, Mississauga, Ont.  
www.surfacetransportationsummit.com

Oct. 11-13 – National Trailer Dealers Association’s 
Annual Convention – TPC Sawgrass Marriott, Ponte 
Verda Beach, Fla. www.ntda.org

Oct. 20 – Fleet Safety Council’s Annual Educational 
Conference – Centre for Health and Safety Innovation, 
Mississauga, Ont. www.fleetsafetycouncil.com

Oct. 21 – STA AGM and Gala Awards Banquet – 
Saskatchewan www.sasktrucking.com

Oct. 21-24  – ATA Management Conference and 
Exhibition – Orange County Convention Center and Hyatt 
Regency, Orlando, Fla. www.trucking.org

Oct. 25-26 – Waste and Recycling Expo Canada – 
Scotiabank Convention Centre, Niagara Falls, Ont.  
www.messefrankfurt.com

Oct. 25-27 – CITT’s Canada Logistics Conference 2017 
– Delta Montreal, Montreal, Que. www.citt.ca

Nov. 3 – MTA’s Annual Fall Awards Gala – Winnipeg, 
Man. www.trucking.mb.ca

Nov. 8-9– Ontario Trucking Association’s Annual 
Convention – Ritz-Carlton Hotel, Toronto, Ont.  
www.otaconvention.ca

Dec. 7 – Annual Toronto Transportation Club Dinner 
– Toronto, Ont. www.torontotransportationclub.com

January May

June

September

October

November

December
April

February

March

2017 Calendar of Events

July 8 – Ontario Truck Driving Championships (Skills 
Competition) – Powerade Centre, Brampton, Ont. www.otdc.ca 

July 15 – Southern Alberta Truck Expo and Job Fair – 
Lethbridge Exhibition Park, Lethbridge, Alta.  
www.southernalbertatruckexpo.ca

July 21-23 – Fergus Truck Show – Fergus, Ont.  
www.fergustruckshow.com   

July

Aug. 3-6 – Rodeo Du Camion – Notre-Dame-du-Nord, Que. 
www.elrodeo.com

Aug. 7-11 – North American Inspectors Championship – 
Hyatt Regency Orlando, Orlando, Fla. www.cvsa.org

Aug. 13-16 – PeopleNet/TMW Systems’ in.sight User 
Conference – Gaylord Opryland Resort and Convention 
Center, Nashville, Tenn. www.tmwsystems.com

Aug. 24-26 – Great American Trucking Show –  
Kay Bailey Hutchinson Convention Center, Dallas, Texas  
www.gatsonline.com

August
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By Harry Rudolfs

TORONTO, ONTARIO

Women are hugely underrepresented 
in the trucking industry. They account 
for 48% of the Canadian workforce yet 
only 3% of truck drivers are female – but 
Trucking HR Canada wants to change 
that. At a recent symposium held on Nov. 
12 at Toronto’s Sandman Signature Hotel, 
the non-profit industry advocacy group 
brought together drivers, mentors, train-
ees and other stakeholders in a panel dis-
cussion and networking forum. “Driv-
er Connect and Share” is a new event 
from Trucking HR Canada and part of its 
Women with Drive initiative. 

“This is the first time we’ve done 
something like this,” said Angela Splin-
ter CEO of Trucking HR Canada. “At our 
Women with Drive Leadership Sum-
mit in March, what we heard from driv-
ers is that they wanted the opportunity 
to come together with other drivers and 
network.” 

The event was moderated by Stan 
Campbell from Trucker Radio and the 
opening address was given by Joanne 
Millen-Mackenzie, a “star” in her own 
right. Millen-Mackenzie, a driver for 
Highland Transport, was named 2016’s 
Highway Star of the Year by Today’s 
Trucking and was the first female driver 
to receive the award. She’s also a tireless 
advocate for breast cancer research as is 
evident by her custom-decaled “Truck-
ing for a Cure” Peterbilt. 

Millen-Mackenzie recalled her own 
introduction to the occupation. 

“Twenty-four years ago I had a mentor 
who believed in me. Back is those days 

there was a real gender gap,” she said. 
“But he pushed me hard and was able 
to see beyond my gender. Things have 
changed since. We have more and more 
women in leadership roles, and the door 
is now open.”

Mentorship figured largely in the dis-
cussions, as two-thirds of women in the 
industry think it’s important to have a 
mentor, according to Trucking HR Can-
ada figures. 

“Some women actually do better with 
a man as mentor. It all depends on com-
patibility,” added Millen-Mackenzie. 
“But the key thing is that some compa-
nies are putting forth the effort to make 
their driver-trainers into mentors, and 
that they have to be more compassion-
ate about womens’ needs. Make sure 
your mentors really want to do their job, 
because they are going to make a differ-
ence in someone’s life.”

Michele Joslin, an instructor at Hum-
ber College, suggested that women are 
sometimes better students than men. 

“They’re easier to train on the stick 
shift,” she said. But Joslin also thinks 
that, “women are their own worst en-
emies” when it comes to considering 
trucking as a career. “They look at a 
truck and say, ‘I couldn’t possibly drive 
that.’ But you get them in a cab and ad-
justing the mirrors and they realize it’s 
not so hard.”

Another panelist, Shelley Uvanile-
Hesch, a driver for Sharp Transporta-
tion, thinks that recruitment should be-
gin in the schools, and a special appeal 
should be made to high school girls. 
“Right now, it’s not even considered a 
part of their career path,” she said. 

Uvanile-Hesch, who is also CEO of 

the Women’s Trucking Federation of 
Canada, suggested that once a company 
has hired women drivers, they should 
do what they can to retain them. 

“Talk to your drivers and find out 
what they want and what they need. 
Reach out to them, this is an important 
resource.”

The event was also attended by 
11 bright young women who are be-
ing sponsored by the Community Mi-
croSkills Development Centre in west 
end Toronto. This non-profit organiza-
tion actively reaches out to unemployed 

or under-employed lower income wom-
en and sets them on a path towards get-
ting their A/Z licence and achieving em-
ployment in the industry. 

The sponsorship is part of Mi-
croSkills’ Women in Transportation 
program, and includes eight weeks of 
upgrading after which the women are 
directly enrolled with other students in 
a seven-week A/Z driving course at the 
Humber College Transportation Centre, 
or another OTTA driving school. This is 
followed by two weeks of unpaid place-
ment at a transportation company, and 
another 12 weeks of job search support 
services if needed.

MicroSkills has put something like 80 
women through this program in the last 
four years with a 70% success rate, ac-
cording to Corrina Leblond, Women in 
Transportation program coordinator. 

“The women are carefully vetted 
and we don’t hide anything from them. 
We’re preparing them for long-haul jobs, 
among others, because that’s what’s out 
there.”

One of the panel members was a re-
cent graduate of the MicroSkills-spon-
sored program and had just been hired 
by J.G. Drapeau Transport. Lorraine 
Lewis is a former machine operator and 
forklift driver and was paired with men-
tor Bill DeJong, a trainer for the com-
pany. 

Lewis admitted to being nervous 
about being her new job. 

“Every Sunday night I can’t sleep be-
cause I’m thinking about what I’m go-
ing to have to do on Monday morning. 
Then, as the week goes on I get feeling 
more confident.” 

She stressed how important it is that 
should could phone someone she trust-
ed when problems arise, or just to ask 
for directions to get into a customer’s 
loading dock. 

But overall Lewis thinks she has 
made the right career choice . 

“I’ve always wanted to drive truck,” 
she said. “I’ve raised my children and 
now I’m doing what I want.” 

Sponsorships like MicroSkills and 
better mentoring might be keys to get-
ting more women involved in trucking. 

“Our Women with Drive program is 
one of our most popular and mentorship 
is a critical part of that,” said Angela 
Splinter. 

Drivers and mentors connect at Women with Drive networking forum

Make sure your 
mentors really 
want to do their 
job.”
Joanne Millen-Mackenzie
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BRAMPTON, ONTARIO

The woeful state of infrastructure in 
the Greater Golden Horseshoe Area 
would not be so woeful, if money al-
ready collected from the trucking in-
dustry – and road users in general – 
went towards repairing and building 
infrastructure.

The point was made by Ontario 
Trucking Association president Ste-
phen Laskowski and Canadian Couri-
er and Logistics Association president 
David Turnbull Nov. 8 at the second 
annual Moving Goods and People 
conference.

Laskowski pointed out the fees and 
fuel taxes collected from the truck-
ing industry by the province of On-
tario could fund between two-thirds 
and the total amount of its roads and 
maintenance budget.

Turnbull, a former provincial trans-
port minister, said “I suggest all types 
of taxes from operating vehicles on the 
road should be dedicated to road and 
transit infrastructure renewal and ex-
pansion.”

He also said road tolls should only 
be allowed on net new capacity.

Greg Kraliz, national transportation 
manager for Nestle, said the province 
can also help improve the movement 
of goods by making long combination 
vehicle (LCV) access less onerous.

“When I look at LCVs on the sur-
face, it looks fantastic,” he said. “As we 
engage our transportation partners, 
some of the things they push back on 
are the cost of the permits, the engi-
neering costs, the start-up costs in-
volved in getting that permit and lay-
out of that specific LCV route.”

Kraliz also wondered if dedicated 
truck lanes could be a viable option in 

Ontario.
“There has been lots of expansion 

on the QEW with respect to commut-
er lanes. Could we do something for 
trucks, maybe alternate the use of spe-
cific lanes for trucks?” he asked.

He also said further investment 
in short-rail between Milton and 
Vaughan would be useful. Nestle 
sends out 14,000 trailer loads a year 
from its Brampton distribution center 
and having a reliable short-rail option 
would eliminate a lot of congestion 
from local roads, Kraliz said.

Speakers also addressed concerns 

about various carbon cap-and-trade 
initiatives and how they will impact 
transportation costs. 

Laskowski said in Ontario, the OTA 
was successful in getting the province 
to funnel some of the money collected 
through higher fuel taxes back to the 
industry so it can invest in more envi-
ronmentally friendly vehicles. 

Much of the funding will go towards 
encouraging the adoption of natural 
gas-fueled vehicles.

“My main message to municipalities 
is, natural gas is a bit of a wild card,” 
Laskowski said. “The government is 
doing the right thing but the truck in-
dustry needs the right infrastructure 
and you can play a part by working 
with various natural gas companies 

to get natural gas infrastructure into 
your region.”

Speakers also suggested Ontario 
should look to be a pioneer in devel-
oping autonomous vehicle technolo-
gies. 

“I think Ontario should strive to be 
at the forefront of autonomous vehi-
cles,” said Turnbull. 

It was a sentiment echoed by pro-
vincial transport minister Steven Del 
Duca, who noted during a keynote ad-
dress that Ontario is the first province 
to set up a framework for the testing of 
autonomous vehicles on its roads. 

Trucking industry wants fuel 
taxes dedicated to transport

Municipalities 
need to be more 
truck-friendly

By James Menzies

10 BUSINESS

BRAMPTON, ONTARIO

Municipalities should work with the 
trucking industry to attract business 
investment and jobs to their commu-
nities.

That was a message from Stephen 
Laskowski, president of the Ontar-
io Trucking Association (OTA), when 
speaking Nov. 8 to the Western Golden 
Horseshoe Municipal Network, the 
Southern Ontario Gateway Council 
and the Peel Goods Movement Task 
Force. The groups were hosting their 
second annual Moving Goods and 
People conference, aimed at exploring 
new and better ways to accommodate 
the more efficient movement of goods 
and people.

As an example, Laskowski said en-
lightened regions such as Peel are pro-
moting the use of long combination 
vehicles (LCVs) in their area to attract 
business development.

“They are using the LCV network in 
this province to attract distribution 
centers to come to their region, saying 
‘We’re open for business, we’ll work 
with you.’ The Region of Peel gets it. 
Some big regions don’t work with the 
trucking industry and don’t work with 
shippers and I’d say they’re missing 
out on investment, they’re missing out 
on jobs – and for no good reason, other 
than politics,” Laskowski said.

He said this lack of collaboration 

I suggest all types of taxes from operating 
vehicles…should be dedicated to road and 
transit infrastructure.”
David Turnbull, CCLA

I
v
t

“

www.    tankmart.com

UNIT 10231 – 2009 REMTEC 46,000L aluminum one compt., 
insulated for hot products, heat coils, pump off line. Safetied.

NEW 2017 REMTEC 57,000L 6 comp’t TC-406 petroleum 
quads, well spec’d with disc brakes or drums. Call
Long term lease option avail.

UNIT 10058 – 2002 BEALL R.T.A.C. B-train, DOT-406, 
62,500 Lts, 5 compts, B/L, vapor recovery, air ride, complete 
new  paint job and all new inspections.

UNITS 9583 – 2001 TREMCAR 7500 I.G. DOT-407 stainless 
insulated one compt quad. Includes all tests and safety.

2017 NEW REMTEC 59,000 Lts, 6 compts, TC-306 petro-
leum, Michigan/ Ont. 5 axle.  Call

UNIT  10317 – 1995 KROHNERT 6700 USG, MC-307 stain-
less insulated one compt, all stainless rings and sub-frame, 
spring ride, safetied.

UNIT 9830 SELECTION OF (3) Non-RTAC, aluminum, multi 
compt B-trains, Spring ride, alum. wheels. Well priced. Call

2017 NEW REMTEC R.T.A.C. petroleum b-train, 61,000 lts, 6 
compt’s, very well equipped, drum brakes, Michelin tires and 
more. In stock. Call

UNIT 10152 – 2001 REMTEC 54,000 Lts, one compt, alu-
minum non-code, 6’’ rear knife valve, excellent waste water 
tank. Safetied.

UNIT 10152 – 2001 REMTEC 54 000 Lts one compt alu-

UNIT 10266 – 2009 TREMCAR 26,500 Lts, 2-compt. 
Stainless sanitary non-code with  hyd. 3’’ pump in rear 
caninet.

SELECTION OF (2) TREMCAR 8500 I.G. insulated s/s DOT 
407 quads, recent trades, all have been thru the shop, new  
safeties & B 620’s, located in Oakville & Laval. Call

UNIT 10279 – 1995 TREMCAR 27,275L, non-code sanitary 
stainless one compt., 72’’ x 72’’ air ride tridem, all stainless 
frame and rings, c/w rear cabinet hydraulic motor and 3’’ 
stainless food grade pump. Safetied.

UNIT K345 – 2006 TREMCAR 8500 I.G. DOT-407 stainless 
one compt quad with self-steer axle, very clean unit. Call

BURLINGTON BRANCH
4420 South Service Rd.

Call Kevin Brown, Mario Sosic
1-800-268-1456 • (905) 465-1355

OVER 200 NEW & USED TANK TRAILERS FOR  SALE • LEASE • RENT

SELECTION OF 1997-97 TREMCAR 6400 I.G. DOT-407 in-
sulated one compt quads with stainless frames and new  
inspections. Clean solid units. Call

SELECTION OF 1997-97 TREMCAR 6400 I G DOT-407 in-

MONTREAL BRANCH
Call Ron Laberge, Camille Pettinato, 

Sylvain Lavoie
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in some regions is also evident when 
roundabouts or truck routes are de-
signed without the trucking industry’s 
input.

“There is nothing more maddening 
for our membership operating in your 
regions and municipalities than when 
you develop a truck route without the 
involvement of the industry,” he said. 

Laskowski also spoke out against 
the movement by some municipalities 
to require commercial vehicles to be 
equipped with sideguards to protect 
cyclists and pedestrians. It’s an im-
practical idea, he suggested.

“Sideguards do not work,” he said. 
He pointed out new GHG regulations 
will soon require trailers to be fitted 
with aerodynamic side fairings, which 
are not compatible with additional si-
deguards. “Sideguards and that man-
date don’t coincide.”

Laskowski also touched on autono-
mous vehicles, noting while semi-au-
tonomous technology is rapidly ad-
vancing, the driver won’t be replaced 
anytime soon.

“It’s about helping make vehicles 
safer, it’s not about eliminating driv-
ers,” he said of semi-autonomous 
trucking technologies. “We have a 
driver shortage and will continue to 
have a driver shortage. Mandatory 
entry-level training is coming to the 
trucking industry and that’s our solu-
tion to the driver shortage – improv-
ing the quality of drivers – not autono-
mous vehicles.”

Better planning needed
David Turnbull, president and CEO 
of the Canadian Courier and Logis-
tics Association (CCLA), also spoke 
to municipal leaders, calling on them 
to become more delivery-friendly. He 
said the notion that only urgent let-
ters travel by courier is outdated, and 
pointed out hospitals and blood donor 
clinics receive everything from medi-
cation to human organs by courier.

“Accommodating growth requires bet-
ter planning in all urban locations, par-
ticularly downtown locations,” he said. 
“We don’t want our region to become un-
competitive, so it’s important we make 
express deliveries easy to deliver.”

A lack of parking in urban areas is a 
major concern, Turnbull noted, espe-
cially when tickets are doled out while 
drivers make their deliveries. This 
happens more in Toronto than any 
other Canadian city, he added. 

“As long as the driver is in the 
proximity of his vehicle, he’s legally 
stopped to make a delivery. As soon as 
he starts to go through the door to en-
ter the premises, he is illegally parked 
and he’s ticketed in many cases,” 
Turnbull said.

Courier bays
He credited the City of Toronto for 
creating a number of courier delivery 
zones, however he added that poten-
tial fix fell short as most were located 
outside the financial district, where 
the need is greatest. He would like to 
see more installed downtown, similar 
to the bus bays that can be found on 
busy streets.

“A typical courier delivery takes 
about six to seven minutes,” he said. 
“We’re not talking about vehicles 
parking for hours and hours.”

Greg Kraliz, national transportation 
manager with Nestle, echoed the need 
for better truck access in urban areas.

“Every month, I get a handful of 
parking tickets from a distributor say-
ing, ‘If you’re not going to cover the cost 
of this, I can’t deliver to your stores’,” 
Kraliz said. “It’s time to look at how we 
can improve truck loading access.” 
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TORONTO, ONTARIO

The Ontario Trucking Association’s 
90th annual executive conference was 
one for the books. The double sap-
phire anniversary was a special one 
for the association, and it marked the 
occasion with a star-studded list of 
speakers, a touching heritage exhibit 
and a surprise award given to its long-
time president, David Bradley.

As usual, the event was held in 
downtown Toronto at the Ritz-Carl-
ton Hotel. Speakers included Michele 
Romanow of Dragon’s Den and six-
time Olympic medalist and mental 
health spokesperson, Clara Hughes. 
And while attendees took a network-
ing break between speakers, they 
could visit the OTA’s heritage exhib-
it, a 350 sq.-ft. multi-panel display 
where visitors looked at a time cap-
sule of the trucking industry through-
out the years. 

Of course, what most looked for-
ward to was the annual Awards Gala 
and Dinner that followed the sessions 
of the day. This year was slightly dif-
ferent as the OTA organizers had a 
trick up their sleeves for surprising 
outgoing president Bradley.

Before dinner, the OTA/Shaw Track-
ing Service to Industry Award was 
announced, and while normally, the 
award is announced after dinner, the 
OTA switched it up so Bradley’s family 
could join the dinner.

After his name was revealed as 
the winner of the Service to Industry 
Award and a heartwarming video of 
Bradley’s colleagues, associates and 

family was shown, an emotional Brad-
ley took the stage to accept the award 
he didn’t see coming.

“I picked this year’s winner and 
it wasn’t supposed to be me,” he 
joked. “To my sweetie here, my wife, 
I couldn’t have done it without you…
I tell people that I work for the world’s 
biggest bike gang in the best possible 
sense…you didn’t have to pay me all 
these years. It was nice, but I loved ev-
ery minute of it. I was very fortunate to 
work with and for some of the great-
est people in the world and to have ev-
eryone I care about here tonight and 
you got me good. Thank you all very 
much.”

Bradley is set to retire at the end of 
2017 and Stephen Laskowski will fill 
his role.

Other award winners included Bi-
son Transport’s Jack Fielding, who was 

crowned the OTA/Volvo Trucks Cana-
da National Driver of the Year. 

Every year the award is given to a 
truck driver in Canada who has main-
tained a collision-free driving record 
and demonstrated exemplary profes-
sionalism both on and off the road.

The winner of the national award 
is selected among all of the previous 

year’s provincial Driver of the Year 
recipients by a panel of judges made 
up of representatives from Transport 
Canada, the Traffic Industry Research 
Foundation and the Canada Safety 
Council.

Fielding has driven for Bison for 
more than 18 years and has driven 
professionally for more than 40 years. 
He has accumulated more than three 
million accident-free kilometers.

“Jack is the kind of driver we’d like 
to clone,” said Norm Sneyd, Bison’s 
v.p. of business development. “When 
we have a special situation that re-

OTA celebrates 90 years

PUERTO VALLARTA, MEXICO

D
aimler continues to grow its share of the Mexican truck market, in large part due 
to a strengthening of the dealer network.

The company now controls 36.2% of the Class 8 market in Mexico, up about 
7.8% compared to last year, according to Stefan Kurschner, president of Daimler Trucks 
Mexico, who gave a business update here Dec. 8. Daimler set out to become the indus-
try leader in Mexico and has achieved its goal.

“We feel that above 36%, we can claim market leadership,” Kurschner said. “I don’t 
want to be arrogant about those numbers. It is a lot of confidence a lot of new custom-
ers have put in us. It’s a journey. We are on a road to leadership and that’s what we are 
going to continue.”

There is plenty of room for growth in the Mexican market, according to Kurschner. 
Today the Class 8 market represents about 30,000 trucks a year and is growing at a 
pace of about 18% annually. But that’s not enough, Kurschner said, given the size of the 
country and the age of the fleet. The average Class 8 truck in Mexico is 17.8 years old 
and there are 150,000 trucks in the country 20 years or older.

“I think an economy of this size should have a market of at least 60,000 and not 
30,000, as it is represented today,” Kurschner said. 

A scrapping program that provides incentives for replacing older trucks has been 
reasonably successful, Kurschner said, and needs to continue and expand. Daimler has 
sold about 1,000 new trucks through the program, which benefits the environment. 

One key differentiator for Daimler in Mexico is its strategy of peso pricing. Tradition-
ally, all OEMs in Mexico priced their vehicles in US dollars, complicating the sales pro-
cess and putting customers at the mercy of unpredictable swings in currency. Trucks 
are now priced in pesos and prices are guaranteed for six months.

“It takes uncertainties from our customers away and we are going to continue that,” 
Kurschner said. “This is not an incentive program or a marketing gag.”

Dealers representing Daimler’s dealer council said at the briefing that peso pricing 
has been well received by customers since its implementation last year. 

“Our customers can truly forget about the exchange rate and have certainty and 
standardization,” said Fernando Zapata, president of dealer Zapata Camiones. 

“The dealer network said we need to do something, uncertainty really hinders our 
customers to do business. So, we did a lot of customer interviews and after realizing a 

lot of our customers have their revenues in pesos, it was a clear decision if they bill in 
pesos, they want to pay in pesos,” Kurschner said.

Zapata said other OEMs have attempted to copy the idea, but without success. Daim-
ler has financial instruments at its disposal and the ability to hedge – tools that a fleet 
itself is unable to utilize. The Mexican dealer network has modernized its processes and 
now works together as a cohesive unit across the country to better service customers. 
A key element to this is the so-called Mutual Promise, which all dealers commit to. 

“It’s a document the dealer network and the OEM has signed that has a description 
on what we are going to deliver as a service experience to our customers,” Kurschner 
explained. “It’s a customer bill of rights, a promise of what we are going to do for the 
customer.”

Traditionally, according to Zapata, dealers were focused on serving only their own 
customers. Now a customer can expect the same service levels at any dealer in the 
country.

“The same service and same quality and same conditions negotiated with every sin-
gle dealer, wherever he goes in the country,” Zapata said. “That is amazing.”

Alejandro Rivera, president of the dealer council and head of Camiones Rivera, said 
dealers have implemented new platforms so they enjoy better communication between 
dealerships and with the OEM. An Evolucion Elite program has also been implemented, 
recognizing dealers that have taken steps to improve processes.

Repair times was an issue in Mexico, with the average repair as recently as 2013 tak-
ing nine days to complete.

Jaime Tamez, president and CEO of dealership Difrenosa, said that has been driven 
down to less than three days and in most months this year, his dealerships have com-
pleted repairs on average in about a day.

“Our objective as a dealer network is to keep clients’ trucks on the road. We have 
done a lot of work behind the scenes to achieve this,” said Tamez. 

One enabler has been 24/7 parts delivery. In 2014, Tamez said, the parts distribution 
center would send out one shipment per week. That increased to three a week in 2015 
and now, deliveries are made daily.

“It means in many cases a huge difference for customers and also for dealers, be-
cause we have an opportunity to keep our inventories rotating and our customers much 
more satisfied,” Tamez said. “For every specialized part, we have a delivery 24 hours 
later. I can say this is a big accomplishment in the last few years.” 

quires immediate attention – some-
thing that requires the Fielding touch 
– we bring Jack in and he gets it done 
every time.”

The OTA/Volvo Trucks Canada 
Provincial Driver of the Year award 
went to Justin Martin of International 
Truckload Services.

The award is given to a driver who 
represents the utmost professional-
ism, dedication and commitment to 
the industry. Martin has been driv-
ing for more than a decade and has 
amassed more than one million acci-
dent-free miles.

This year’s OTA/Bridgestone Truck 
Hero of the Year award went to Trav-
elers Transportation’s Paul Fredrick, 
who has saved several motorists’ lives 
by pulling over and helping those who 
have been in collisions and vehicle 
fires. The award is given to an On-
tario truck driver who demonstrates 
courage and integrity in the face of an 
emergency.

Daimler achieves “market leadership” status in Mexico

David Bradley was surrounded by his family during a surprise award  
ceremony celebrating his longtime service to the trucking industry. 

By James Menzies

12 BUSINESS

Longtime leader David Bradley recognized

Being a Road Knight has not only given me 
a renewed sense of passion, it has also 
opened doors for me.”
Jim Pereira, former OTA Road Knight
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“I’d like to say thank you to the OTA 
and Bridgestone,” said Fredrick, who 
has been driving for more than 53 
years. “I’m very honored to receive 
this award, it’s something special that 
I’d never thought would happen to me. 
To the men and women and children 
that I’ve saved, I hope they’re having a 
wonderful and happy life.”

As well, at the annual conference, 
the association named a new chair-
man. 

Steve Ondejko, president of On-
freight Logistics, was named chair-
man of the Ontario Trucking Associa-
tion for the 2016-2018 term. 

Upon the announcement, Ondejko 
said he was “extremely honored” to be 
assuming the position of OTA chair-
man adding: “We have a great associa-
tion, with a great history of represent-
ing the industry and so many great 
leaders. I have learned a lot over the 
years. OTA’s outgoing chairman, Scott 
Tilley, deserves a lot of credit for mak-
ing sure we have the right strategy and 
the right people in place. But people 
will be watching to see how things 
go and I want to help make sure it is 
seamless and the association remains 
as effective as ever.”

The association also took time dur-
ing the conference to celebrate two of 
its special programs. 

The first is the NextGen program – 
an intensive leadership development 
platform for the industry’s future 
leaders. 

The OTA recognized all the recent 
graduates of the program with a cere-
mony during the awards luncheon. 

The OTA also recognized the outgo-
ing Road Knights during its luncheon. 

Jim Pereira of Onfreight Logistics 
spoke on behalf of the departing Road 
Knights, explaining how much being 
part of the program meant to him.

“Being a Road Knight has not only 
given me a renewed sense of passion, 
it has also opened doors for me in dif-
ferent areas of the trucking industry 
that I had not only thought were im-
possible, but did not even know ex-
isted,” said Pereira. “The Road Knight 
program gives a voice to drivers who 
take great pride in our trade. We are 
honored and fortunate to have been 
chosen to work with the OTA and do-
ing a small part to help our industry.”

The OTA is looking for candidates to 

join the Road Knights program. Con-
tact Lak Shoan at 416-249-7401 ext. 235 
or e-mail lak.shoan@ontruck.org to 
learn more.  

Jack Fielding (right) of Bison 
Transport was named the OTA/ 
Volvo Trucks Canada National Driv-
er of the Year at the OTA’s annual  
executive conference in Toronto. 
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By Sonia Straface

TORONTO, ONTARIO

Got a bare white trailer attached to 
your truck? That’s just a wasted oppor-
tunity to pocket some extra cash, ac-
cording to the founders of Hauler Ads. 

Hauler Ads is a new mobile bill-
board company that is in the business 

of recruiting trucks interested in leas-
ing out their truck bodies and trailers 
to advertisers looking for more expo-
sure.

“We operate just like how a tradi-
tional billboard company does,” ex-
plained Casey Binkley, one of the 
co-founders of Hauler Ads. “Except 

instead of land-owners, we work with 
independent truck drivers, or trucking 
company owners.”

The idea of the business began 
when Binkley’s partner started work-
ing on a device that could track how 
many people looked at a truck’s trailer 
during the driver’s route. 

“We spent a year-and-a-half de-
veloping a device that goes on the 
truck and tracks where it goes via 
GPS, which is pretty standard,” he ex-
plained. 

“But what’s different about it is 
what we call the Sniffer. So, 80% of 
the general population leaves their 
Wi-Fi on their phone on. And every-
body’s phones are pinging out Wi-Fi 
signals every day. This device picks 
up Wi-Fi signals so we are able to tell 
how many people see the truck each 
day.” 

According to the data found, Hauler 
Ads claims that each mobile billboard 
receives an average of between 50,000-
100,000 views per day while traveling 
hundreds of kilometers. 

As well, according to the company, 
mobile billboards are viewed by 95% 
of people that drive by them and re-
ceive more than double the attention 
static billboards do.

“We’ve done a ton of research on 
static versus mobile ads,” assured Bin-
kley. “The data shows mobile ads have 
double the retention rates as well, 
compared to billboards on the road.” 

After finding a willing truck driv-
er or carrier, Hauler Ads gets to work 
to find the perfect advertiser for the 
truck. 

“We work with the drivers and own-
ers of the companies to figure out 
who their customers are and what ads 
would be appropriate,” Binkley said. 
“Because we don’t want a hauler ad-
vertising a competitor of a product 
they carry, for example. So, the driv-

ers and truck owners have total con-
trol, it’s their choice what goes on the 
truck…We have an approval process 
where we e-mail the ads to the drivers 
and the drivers decide if they want to 
go ahead with the ads.”

From there, Hauler Ads does all the 
production in-house. It prints and in-
stalls the ads and is even responsible 
for the teardown after the ad cam-
paign is over. 

Binkley says the average ad cam-
paign lasts four to six months. 

At the end of the day, truck own-
ers get 20% of what the advertiser is 
charged and they get paid on a month-
ly basis. 

The concept of the company is a 

“win-win-win” according to Binkley. 
He claims that carriers benefit by cre-
ating a new revenue stream while still 
traveling the same routes they nor-
mally would while making extra cash. 
Advertisers win because they gain ex-
posure and can track how many peo-
ple are actually seeing the ads. And 
Hauler Ads wins because the business 
is taking off nicely.

“It’s nice to know that we’re con-
necting the dots,” he said. “So at the 
same time we’re helping others, we 
make a dollar for us too.”

To learn how you can get start-
ed with the company, visit its official 
website, www.HaulerAds.com or call 
Binkley directly at 416-271-1008. 

Start-up offers chance to dress 
up your trailer, earn cash
Hauler Ads is connecting plain trailers and 
truck bodies with catchy advertisements

Hauler Ads is reaching out to carriers to lease out their trailers and truck 
bodies to advertisers near them. 

The data shows 
mobile ads 
have double the 
retention rates,”
Casey Binkley, Hauler Ads
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By Sonia Straface

BRAMPTON, ONTARIO

At the second annual Fast Forward: 
A Deeper Look Inside the Future of 
Trucking, hosted by Newcom Truck-
ing Group and the Toronto Area 
Council of CITT, a panel of industry 
veterans and representatives gath-
ered to help look inside the crystal 
ball and predict what’s in the future 
for trucking. 

The event, held at  Maritime-On-
tario’s Brampton, Ont., headquarters 
was sponsored by MobilDelvac on 
Nov. 23 and covered a wide variety of 
topics. Panelists included: Ryan Til-
ley of Tandet Group, Vania Agostinho 
of Carrier Centres, Katie Erb of Erb 
Group, Jim McKay of Avleca Group, 
Carolina Billings of The Hive Con-
sulting Group, Larry Mitchell of Unit-
ed Van Lines and Marc Poland of 
Sheehan’s Truck Centre. 

Each panelist brought a unique 
perspective to the discussion about 
where trucking is heading in the next 
five to 10 years. 

However, it mostly focused on two 
major themes: the role millennials 
will play in the future of trucking and 
how diversity will be the key to suc-
cess going forward. 

Millennials and trucking 
It’s not a surprise that the millenni-
al generation was a topic on the panel, 
as many in the industry know that a 
changing of the guard is coming soon. 

As baby boomers start to retire, it 
seems that millennials will be filling 
their shoes – skipping over Gen Xers 
entirely – explained Billings, an HR 
specialist who says this is a good thing 
since millennials are more receptive to 
change and new technologies. 

“Change is not an easy thing for hu-
mans,” added Tilley, a millennial him-
self. “We like change, but we like to 
control the change. I think millenni-
als and our generation has experienced 
such rapid change throughout our life, 
we don’t know any different. We’re 
looking for something new and if I have 
an app on my phone that hasn’t up-
dated itself in two weeks, then they’re 
out of date now and I’m going to find 
something else. Our generation is more 
quick to adopt change because we’ve 
seen change as being a positive thing. 
There are negatives to change, but we 
have a more optimistic outlook that 
things will change again.”

Above that, McKay, who claimed he 
has worked with and employed many 
millennials recently, said that the 
younger generation has a lot to bring to 
trucking. 

“For me one of the big things that 
stands out is their drive,” he said. 
“They’re not afraid to tell you what 
they want. They’re outspoken about 
working remotely…They’re very open 
and adaptable to change and second-
ly, perhaps more importantly…mak-
ing decisions is a lot easier for them. I 
have worked with boomers and making 
tough decisions is difficult for them. 
With millennials, they come in, they 
process things and make a choice.”

Mitchell added that millennials are 
also more innovative than their older 
counterparts. 

“Typically the millennials are utiliz-
ing technology to assist them in their 
role and they don’t have to be in the 
building in order to be successful in 
their position,” he said. “They can do it 
remotely from their smartphone, lap-
top or tablet.”

But don’t think that hiring these mil-
lennials is an easy task. The trucking 
industry is struggling to find people, 
but it is having an even harder time at-
tracting younger people into the in-

dustry. So, to attract these millennials, 
panelists advised the audience on how 
they can make trucking more appeal-
ing. 

Erb said that as a millennial herself, 
trucking companies should promote 
ways in which new hires can and will 
move up the ladder within the busi-
ness, since that is attractive to the 
younger generation. 

“I think as a millennial you want to 
constantly grow and learn and evolve. 
I like to be challenged, so when one 
challenge is finished I want something 
else,” she explained. “I think millenni-
als want to constantly climb that lad-
der. And at Erb, we have a lot of long-
standing employees that have been in 
the same position for 20-30 years and 
they’re fine with that. But if I was in the 
same position for two years, I’d go stir 
crazy.”

Tilley agreed with Erb but added that 
millennials want more flexibility and 
recognition in the workplace and that 
is something that trucking needs to be 
better at providing if they want to re-
cruit younger people.  

“I think millennials…need flexibil-
ity on when they can go into the office, 
when they can get work done. A lot of 
them have young families and they 
want to be there to watch their children 
grow up,” he said. “And then more than 
that, millennials really want recogni-
tion to say they’ve done a good job. And 

I don’t think we’re very good at that.”
Tilley added that once you hire mil-

lennials, make sure you understand 
that their work style is much differ-
ent from the examples set by the baby 
boomer generation. 

“My grandfather and father, they 
were both in at 7 a.m. out at 6 p.m,” he 
explained. 

“But technology now allows us to 
complete these tasks in a wide vari-
ety of environments. So quite frankly I 
could do all that from my kitchen table 
if I really wanted to. The value of be-
ing in the office is lessened. And I think 
that’s the struggle for the older genera-
tion. I think they see it as not working 
hard, but it’s not that you’re not work-
ing hard, it’s that you’re working hard 
in a different way. So, to attract the top 
talent you have to embrace this change. 
Maybe your sales guy or ops guy isn’t in 

the office, but are they effective? That’s 
the core of it.”

Diversity is key 
Diversity is a word that gets thrown 
around a lot in trucking today. Many 
people know what it is, but hardly ex-
ecute it. Getting a mix of genders, rac-
es, ages, and beliefs within a company 
is statistically proven to create a suc-
cessful environment, but yet we still 
see trucking as a predominately white 
male-dominated industry. 

“The biggest challenge is to adapt di-
versity,” said Mitchell. “It’s easy to hire 
people that think the same way you do, 
but there’s so much talent out there. I 
think the real winners on the shipper 
and the carrier side will be the ones 
who embrace diversity.”

And that means the ones who hire 
women into executive roles.

“I think women as executives are 
fantastic,” Billings said, adding they 
bring a lot to the table. “Women love to 
network, they love to collaborate and 
they know how to nurture and coach 
other staff members…I think the fe-
male voice, not just at the executive 
suite is a voice that has been needed (in 
trucking) for a very long time.” 

To attract women, Agostinho said 
it’s not just about changing policies, it’s 
about making women feel comfortable 
in their workplace by creating an even 
playing field. 

“I don’t think that companies need to 
adjust policies to accommodate wom-
en,” she said. “I think at the end of the 
day, everyone should be on an equal 
playing ground. If there are changes it 
should be equal for everyone. Howev-
er, for me specifically, it would be nice 
to see female washrooms on the shop 
floor. You want females to feel part of 
the team.” 

At the Future of Trucking event on Nov. 23, a group of panelists discussed 
millennials, diversity, and where trucking is headed in the years to come.

The value of being in the office is 
lessened. And I think that’s the struggle for 
the older generation.”
Ryan Tilley, Tandet Group
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ing enough trucks to replace the ones 
they’re retiring from service, resulting 
in a shrinking of capacity.

“Fleets are not ordering enough 
to replace what they’re getting out, 
they’re shrinking,” explained Jona-
than Wahba, chief operating offi-
cer of Kriska Transportation Group. 
“We have shrunk a little this year and 
many of our large competitors have 
also shrunk. At some point in time, 
that shrinking of the total fleet will re-
sult in equilibrium with demand, or 
maybe even below it.”

This observation was shared by Paul 
Will, chairman and CEO of Celadon 
Group.

“I think in general, when you see 
new truck builds go down for 12-18 
months, you will start to see some 
pickup (in trucking rates) because ca-
pacity starts coming out,” he said.

And truck manufacturers aren’t 
expecting orders to pick up anytime 
soon. Volvo recently downgraded its 
expectations for 2017, projecting North 
American Class 8 orders of 215,000 
units, down sharply from this year’s 
total of a projected 240,000 units and 
roughly 300,000 in 2015.

Couple an anticipated shrinking of 
the North American fleet size with im-
pending regulations that could reduce 

productivity, and it’s a recipe for rising 
trucking rates.

“When you have fewer trucks on 
the highway and we add on the ELD 
mandate, those two things when they 
come together, we think we’re going to 
get back to 2014-2015 conditions where 
there was more demand than supply,” 
Wahba said.

The ELD mandate, on schedule for 
implementation in December 2017, is 
expected to chase 5-6% of US capac-
ity from the market. That’s because 
there’s a sentiment that about half of 
US carriers currently use paper logs 
and a good number of them will be 
unwilling or unable to comply with 
the standard. 

Rob Penner, president and chief op-
erating officer of Bison Transport, pre-
dicted the industry should begin feel-
ing the effects of the ELD mandate by 
mid-year as fleets that were using pa-
per logs to circumvent HOS rules “turn 
on” their ELDs and see productivity 
fall into line with what compliant car-
riers are seeing.

“We have always been proud of our 
utilization, we’re at around 12,000 
miles per truck on e-logs and doing 
the right thing,” Penner said. “When 
you talk to the unsophisticated guys, 
they’re around 13,000 miles per month 
routinely. That’s not possible. There is 
going to be a capacity crunch. There 
just has to be.”

Celadon’s Will agreed the ELD man-
date will create opportunities.

“I think 2016 could be a watershed 
year going into 2017, and I see 2017 

picking up and with the regulatory 
changes coming in at the end of the 
year, the sky’s the limit for trucking,” 
said Will.

That theory, coming from a truck-
ing executive, may sound like wish-
ful thinking, but a leading industry 
forecaster agrees. FTR reports there’s 
a 60% chance there’ll be a shortage 
of equipment and drivers by the end 
of 2017 and that rates will go up more 
than expected.

“In 2017, rate increases are going to 
exceed expectations and this will con-
tinue into 2018,” Noel Perry, truck and 
transportation expert with FTR said 
during a recent State of Freight webi-
nar. “I fully expect 2018 to be a diffi-
cult year for pricing if you’re a shipper 
and 2017 will be a surprisingly diffi-
cult one. Not because it’s going to be 
spectacular, but because people ex-
pect 0-2% (increases) and may get 4%.”

Forward-thinking shippers are 
looking to lock in one- or two-year 
contracts, Wahba said, while oth-
ers continue to try to take advantage 
of the down market. Those shippers 
could struggle to find trucks if capac-
ity tightens as expected, he warned.

“When you are the cheapest today, 
the money you are saving today may 
be offset by the premium you pay in 
the future,” he explained. “If you have 
a longer-term view of cost, shippers 
are going to end up paying less in the 
future and have a better level of ser-
vice.”

Asked to make a bold prediction 
for 2017, Bison’s Penner was confident 
pricing will improve.

“By the end of Q3 2017, carriers will 
have the opportunity to push price. If 
they have a truck and a driver and are 
doing things the right way, they’ll be 
able to push price,” Penner said.

But not everyone is optimistic of a 
reduction in capacity. 

Ted Daniel, CEO of Titanium Trans-
portation, said during a recent confer-
ence call to discuss Q3 earnings, “I’m 
not seeing any improvements in terms 
of the overcapacity issue in this econ-
omy.” He added he doesn’t think the 
oversupply of capacity will resolve it-
self in 2017.

Mergers & acquisitions
Aside from TransForce’s blockbuster 
acquisition of XPO Logistics’ truck-
load division, there has been little 
activity in the way of mergers and ac-
quisitions in 2016. Wahba says this is 
likely because business owners want-
ing to maximize the value of their 
companies are holding off until con-
ditions – and their balance sheets – 
improve.

“What we found in 2016 was, a lot of 

owners who may have thought about 
selling their business decided not to, be-
cause the results of their business have 
been poor because of (market) condi-
tions,” he explained. “Those poor results 
translate into a lower selling price. I 
think they are waiting for the pop in the 
market to drive better results, and those 
results will translate into a better selling 
price for company owners.”

Wahba thinks the industry will see 
more consolidation as business condi-
tions improve and as some small fleet 
owners opt to walk away from trucking 
rather than invest the time and money 
into complying with the ELD mandate.

“We may see people getting out in 

the first half of 2017 if they decide all 
the work putting in ELDs is not some-
thing they want to do. Maybe they 
don’t have a strong IT staff or training 
staff and they may feel their business 
is in better hands of a large organiza-
tion that has expertise in those areas,” 
Wahba says.

Titanium, which has publicly said it 
is targeting two acquisitions per year, 
has been able to close just one in 2016 
due to a business environment that 
makes closing deals difficult.

“These conditions, with the over-
capacity, makes it harder to do a deal 

for both parties,” Daniel said. “On 
one hand, you’re looking at a compa-
ny that wants to get as high a price as 
they can, but at the same time, it’s not 
that we want to get the lowest possi-
ble price, but we’re also dealing with 
the fact, mathematically sometimes 
we’re working under a certain frame-
work and it’s tough to be able to please 
everybody. The environment itself is 
making it a little tougher.”

Doug Nix, vice chairman of Corpo-
rate Finance Associates, said there is 
no shortage of buyers – especially for 
non-asset based transportation com-
panies.

“What we saw in 2016, was XPO Lo-
gistics withdrew from the (acquisi-
tions) market, so that took some pres-
sure off. Our understanding is they 
and a couple other large buyers are 
moving back into the market in 2017 
and we think that is going to increase 
demand for quality companies,” Nix 
said. “But having said that, in all can-
dor, if somebody has got a quality 
company there is strong demand for it, 
no matter what the market is like.”

Mike McCarron, president of Left 
Lane Associates, says there are cur-
rently more buyers than sellers but 
that could change as incoming legisla-
tion chases carriers out of the market.

“There’s a ton of buyers,” McCar-
ron said. “Very few people are ready to 
sell.” He too thinks that could change 
with an onslaught of new regulations.

Will the driver shortage 
re-emerge?
A weak economy and slow freight 
growth have in 2016 masked one of the 
industry’s biggest concerns: the strug-
gle to find quality drivers. However, 
Wahba predicts that issue will come to 
the forefront once again in 2017.

TORONTO, ONTARIO

L
ow oil prices have benefitted carriers in the form of cheap-
er diesel, but that may be coming to an end. Oil prices have 
slowly crept back up to more than $50 per barrel in recent 

weeks and could go higher after an OPEC agreement to cap pro-
duction volumes. But even if oil remains at depressed prices, Ca-
nadian fleets will be shelling out more for diesel thanks to Cana-
da’s federal and provincial climate change strategies.

In Ontario, diesel prices are set to spike five cents per liter on 
Jan. 1.

“Fuel is a trucking company’s second largest cost,” said On-
tario Trucking Association (OTA) president Stephen Laskowski. 

“Supply chain systems are in place to capture such increases. 
However, this is a unique circumstance in that fuel will rise only 
in a specific region. Users of trucking services in Ontario should 
be prepared to see the cost of fuel to transport their goods rise 
rapidly in the New Year.”

CTA chief David Bradley is hopeful the funds contributed by 
trucking will be funneled back into the industry.

“Are the funds the trucking industry will pay directly in the form 
of a carbon tax or indirectly in the case of a cap-and-trade system, 
is a fair share of that money going to be plowed back into stimulat-
ing and accelerating investment in technology devices, natural gas 
infrastructure or is the money simply going to be squandered and 
go into general revenues?” Bradley wondered. 

Be prepared for higher fuel costs

Signs point to stronger operating margins, pricing
Continued from page 1

Class 8 truck orders have been well below last year’s levels – and replace-
ment levels – for most of the year, pointing to a tightening of capacity.

Electronic logging 
device mandate 
could push 
capacity out of the 
industry, leading 
to higher pricing.

By the end of Q3 
2017, carriers 
will have the 
opportunity to 
push price.”
Rob Penner, Bison Transport
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“If everything plays out the way 
we think it will, my biggest con-
cern comes back to labor and having 
enough drivers,” he said. “This year 
the driver shortage has been masked 
by the softness in the market but if you 
look at the underlying fundamentals 
of our labor market – an aging demo-
graphic of drivers, the introduction of 
mandatory entry-level training, the 
rising cost of insurance – all these fac-
tors are going to continue to put pres-
sure on our labor market and if the 
market tightens, all of a sudden those 
pressures are going to bubble up to the 
surface again.”

But Bison’s Penner has a different 
take on the issue. He sees 2017 as the 
year well-run carriers that already 
have tight controls on HOS will see 
drivers come flocking.

“All carriers that don’t run ELDs are 
not unsafe and not cheaters,” Penner 
said. “But there are a significant per-
centage of them. And unless they’re 
prepared to pay drivers the same 
amount of money to put on less miles, 
there will be a financial impact to those 
drivers. I think the competition for 
drivers will heat up and carriers that 
have made the investments already 
and have discipline in their operating 
practices and hold shippers account-
able for their time, I think those carri-
ers win the competition for drivers at 
the end of the day. Fleets that have al-
lowed drivers to manage their docu-
mentation and allowed them to earn 
above their opportunities in the first 
place, those fleets will be punished 
more than anyone else.”

WASHINGTON, D.C. 

How will the election of Donald 
Trump to president of the US affect 
Canada-US relations, the American 
economy and the trucking industry 
in general? That’s a question that’s on 
everyone’s mind and will take time to 
determine.

“We have a huge wild card now in 
Washington,” said David Bradley, 
head of the Canadian Trucking Alli-
ance (CTA). “That could change the 
landscape for better or for worse. We’ll 
have to see. We’ve heard about the 
president-elect’s position on NAFTA, 
but what does it really mean? We’ll 
have to wait and see. Will we see a re-
newed thickening of the border? Or 
will we see a stronger America gener-
ating increased aggregate demand to 
the benefit of the Canadian economy 
and Canadian trucking industry?”

Fleet executives Truck News spoke 
to downplayed concerns over a Trump 
administration. 

Celadon chairman Paul Will said he 
doesn’t expect the election of Donald 
Trump as incoming president of the 
US to grind North American trade to 
a halt, despite his threats to existing 
trade agreements such as NAFTA, not-
ing Celadon is proceeding with con-
struction of a 51-acre facility in Lar-
edo, Texas.

“Congress determines NAFTA, not 
the president. Canada is our larg-
est trading partner. Mexico is our 
third largest and that is never going to 
change. Our belief is, let’s have that in-
frastructure in place to be successful 

long-term,” Will said.
Rob Penner, president of Bison 

Transport, said he’s hopeful business 
will see a boost now that the election 
has concluded.

“All business was sitting on its 
hands as the elections shook out and 

it doesn’t matter what your politi-
cal leanings are, at the end of the day 
I think business will move forward,” 
Penner said. “Trump is a pro-business 
guy and whatever rhetoric he has talk-
ed about regarding trade, we’re a bal-
anced trade partner with the US and 
I don’t think he starts with Canada 
in particular, or with NAFTA. I don’t 
think there are going to be any chal-

lenges in cross-border activities and if 
there are, I think it will be minimal.”

Bill Witte, economic expert for in-
dustry forecaster FTR, said Trump 
could have a positive effect on the US 
economy.

“I think that the impact of the elec-

tion, from an economic point of view, 
is overall positive, in the sense that 
prior to the election I didn’t see much 
upside economically, but now I think 
there is some,” Witte said.

He noted the US economy could 
receive a boost from infrastructure 
spending and tax reform. The risk, 
however, is continued political dead-
lock, even if it comes from within the 

Republican party. He also noted pro-
tectionist measures are a concern un-
der Trump.

“I’m hoping that wisdom from Con-
gress will short-circuit any real nega-
tive effects there,” Witte said.

Noel Perry, truck and transportation 
expert with FTR, doesn’t see Trump 
derailing safety-related regulations, 
though it’s conceivable the ELD man-
date will get pushed out.

“The majority of the regulations 
looking at trucking are safety orient-
ed, and I don’t expect him to have a 
dramatic change in attitude towards 
that, with the exception of being more 
realistic and conservative in the way 
they’re implemented,” Perry said. 
“With ELDs, the technical standards, 
if there is a possible need to delay the 
deadline from December of next year 
to later, his administration would be 
much more likely to do that.”

Perry did suggest Trump will likely 
pave the way for more pipeline devel-
opment, which will help certain seg-
ments of trucking. 

The Trump 
effect

I think that the impact of the election, 
from an economic point of view, is overall 
positive. ”
Bill Witte, economic expert, FTR
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By James Menzies

TORONTO, ONTARIO

A sluggish economy, excess capacity 
and downward pressure on trucking 
rates have made 2016 a difficult year 
for trucking providers, which made 
the panel discussion on Thriving in 
Challenging Economic Times at this 
year’s Surface Transportation Summit 
a particularly timely topic.

But first, a requested amendment to 
the title, courtesy panelist Jonathan 
Wahba, chief operating officer of Kris-
ka Transportation Group: “It’s more 
like surviving,” he quipped.

Wahba said Kriska is managing 
through the downturn by focusing 
on two “buckets”: tactical and strate-
gic. The tactical efforts refer to day-to-
day initiatives, such as reducing costs, 
since carriers today have little lever-
age with shippers to increase rates. 
Wahba said labor, fuel and equipment 
comprise a trucking company’s three 
biggest costs. Kriska is focusing on re-
ducing its fuel and equipment expen-
ditures, to the extent possible.

“On fuel, we believe we can have an 
advantage over some of our competi-
tors if we have the most fuel efficient 
trucks on the highway,” Wahba said. 
“We work with the OEMs on how we 
spec’ them and reward drivers for the 
right behaviors. We try to get a lot of 
excitement within the fleet around not 
wasting money on fuel.”

As far as strategic, long-term initia-
tives go, the focus has been on keep-
ing borrowing costs as low as possible 
when making acquisitions or buying 
new equipment. 

“We want to make sure all our debt 
is appropriately priced,” Wahba said.

Equipment spec’ing gets a lot of at-
tention at Bison Transport as well, ac-
cording to Grant Naslund, director, 
eastern operations.

“On the road, cost reductions start 
with spec’ing the right equipment,” he 
said, adding that building a network 
of trusted vendors also reduces costs 
when breakdowns occur. In the office, 
Naslund said, cost-cutting efforts are 
focused around automation of tasks 
such as data entry.

The current combination of abun-
dant capacity and slow freight growth 
have made rate increases tough to 
come by. But Wahba said there are still 
some forward-thinking shippers look-
ing to build partnerships with carriers 
to ensure they have capacity available 
when the pendulum swings.

“We certainly see a dichotomy of 
our customers,” he said. “The majority 
are in a buy for today, use the market 
to drive lower costs mode and the mi-
nority have a longer-term view. Con-
versations with those customers are 
quite different.”

With Class 8 truck sales in sharp 
decline and the impending arrival of 
regulations that could reduce truck-
ing’s productivity and chase non-com-
pliant fleets from the industry, Wah-
ba said excess capacity in the market 
won’t last long.

“The number of trucks being or-
dered by the industry is below replace-
ment levels,” he said. “We know in the 

future we will get back to a scenario 
where the market is tight.”

Wahba said the shippers with a lon-
ger-term view are more likely to be 
serviced when capacity tightens.

Another area where shippers and 
carriers can work together is to drive 
waste out of the system, Wahba add-
ed. He cited the Safe Haven parking 
project Kriska developed with Unile-
ver as an example. Unilever set aside 
a number of parking spots so drivers 
can sleep at their facility rather than 
choose between stopping early and 
parking at a truck stop far from the 

delivery location or traveling on and 
parking illegally or unsafely closer to 
the distribution center.

“Little items around drivers’ time is 
what we really focus on,” he said.

This becomes even more important 
when using electronic logging devic-
es (ELDs) to manage driver hours-of-
service, added Naslund, something all 
Canadian fleets operating in the US 
will have to do by the end of next year 
and even domestic carriers within 
Canada sometime thereafter.

“They are absolutely coming,” 
Naslund said of ELDs. “We use them 
in a positive fashion. Being able to see 
where time is wasted in a driver’s cycle 
is something we’ve been able to capi-
talize on.”

Bison has an analytics team that 
examines unproductive driver time, 
empty miles, profitability of various 
lanes and dwell time and feeds weekly 
reports to operations. Naslund said Bi-
son’s drivers accepted ELDs and few 
operational changes were required 
when they were implemented. Bison 

is, however, making changes to how 
it delivers freight with an eye towards 
improving its drivers’ work-life bal-
ance and retention.

“A load from here to Calgary will 
likely touch nine drivers,” he said, 
adding Bison now does more switch-
es on long-haul deliveries so drivers 
get home more often. “Guys get home 
every day or every second day and are 
able to have that work-life balance 
while still having that over-the-road 
experience.”

One positive about the current slug-
gish environment is that the driver 
shortage has subsided – for now.

“The driver shortage has been on 
the back burner this year,” said Wah-
ba. “Finding drivers this year has not 
been our number one business chal-
lenge.”

“The economy, being as soft as it 
is, is masking that problem,” Naslund 
agreed. However, both agreed the 
shortage of qualified drivers will re-
surface as soon as the economy and 
freight volumes pick back up. 

How to succeed during 
challenging times
Kriska, Bison executives share insights at  
Surface Transportation Summit
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OTTAWA, ONTARIO

Cervus Equipment has opened a new deal-
ership in Ottawa.

“We’re excited to open our doors in Ot-
tawa and deliver exceptional end-to-end 
truck services,” said Gara Hay, general 
manager, Cervus Transportation. “With 
an expanded presence, we’re better able 
to serve customers in Ottawa and sur-
rounding areas with premium truck prod-
ucts, parts and support for all makes and 
models.”

The dealership is located just off Hwy. 
417 and Hwy. 7 at 2650 Carp Road, Carp, 
Ont. The phone number is 613-831-2940.

Cervus opens 
new Ottawa 
location

Mack, Volvo 
Uptime Centers 
bringing benefits
BIRMINGHAM, ALABAMA

Mack and Volvo have received an award 
for their Certified Uptime Center train-
ing programs. The companies received 
a Brandon Hall Group gold award for 
Best Learning Program Supporting a 
Change Transformation Business Strat-
egy. The awards are given based on: the 
fit to the needs of the business, design of 
the program, functionality, innovation 
and measurable benefits.

“We are very pleased that Volvo’s 
Certified Uptime Center training pro-
gram was recognized by the presti-
gious Brandon Hall Group,” said Jeff 
Lester, senior vice-president of sales 
for Volvo Trucks North America. “The 
award signifies that we are thought-
fully and carefully rolling out Volvo 
Certified Uptime Centers by providing 
quality training resources to ensure 
dealers are prepared and ready to offer 
customers superior service and better 
address their needs for quick repairs.”  

“Mack is honored that the Brandon 
Hall Group selected our Certified Up-
time Centers training program as a gold 
award winner,” added Jonathan Ran-
dall, Mack Trucks North American se-
nior vice-president of sales. “This award 
is validation that we are providing quali-
ty training, enabling our dealership staff 
and technicians to more quickly and ef-
ficiently serve our customers, making a 
significant improvement in uptime.”  

Volvo has 57 Certified Uptime Centers 
in the US and Canada, while Mack of-
fers 67. The program includes standard-
ized workflows and service processes, 
including redesigned service bays, and 
improves throughput at certified deal-
ers. The program addresses an indus-
try-wide problem of dwell time, which 
sees average repairs of 3.5 hours taking 
trucks off the road for four days.

Phillip Swaim, director of network 
fixed operations with Volvo Group 
North America, said Certified Uptime 
Centers are seeing the benefits of the 
program, as are their customers. Deal-
ers have seen a 22% increase in repair 
orders, a 16% increase in labor sales 
and an 8% improvement in service ef-
ficiency, as well as an average dwell 
time decrease of 2.5 days. 

EQUIPMENT 21
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By James Menzies

LAURENS, SOUTH CAROLINA 

You have to have faith in your equip-
ment, and the engineers who de-
signed it, to keep your foot planted 
firmly on the accelerator as you bear 
down on a stopped SUV in a Class 8 
highway truck. But that’s exactly what 
Volvo and Bendix officials did Oct. 
24 when showcasing their new Volvo 
Active Driver Assist (VADA) collision 
mitigation system – and no metal was 
crumpled in the demonstration.

VADA, announced in early Octo-
ber at the American Trucking Asso-
ciations Management Conference & 
Exhibition, is Volvo’s fully integrat-
ed version of Bendix Wingman Fu-
sion. Volvo’s the first truck maker to 
integrate the information generated 
by Wingman Fusion into its existing 
driver display, eliminating the need 
for a second in-cab display and the 
potential for distraction.

It builds on Volvo Enhanced 
Cruise, but offers new capabilities 
and the ability to mitigate front-end 
collisions in all traffic situations – 
regardless of whether or not cruise 
control is active. One of the most no-
table improvements is the ability to 
recognize stationary objects and au-
tomatically apply the brakes if the 
driver doesn’t react quickly enough.

“It’s able to detect an object and 
once it’s identified by the camera 
that it’s a vehicle, it gives the driver 
alarms to react accordingly. If they 
don’t, it will activate the brakes and 
brake automatically,” explained Ash 
Makki, product marketing manager 
with Volvo.

Volvo says 31% of truck crashes 
today involve front-end collisions. 
VADA’s automatic braking is avail-
able at speeds of 15 mph or higher. At 
slower speeds, such as in stop-and-
go traffic, it will still sound alarms 
but automatic braking isn’t applied. 
In addition to issuing audible alerts, 
a bright red LED ring appears around 
the speedometer, giving the driver 
a visual cue if he or she is looking at 
their gauges instead of the road.

VADA combines a new radar, with 

a greater range of 500 feet forward 
and 22-degrees width, with a wind-
shield-mounted camera that has a 
42-degree viewing angle. This al-
lows the system to work in all weath-
er conditions; when it’s too foggy for 
the camera to pick up lane markings, 
the radar will take over the lane de-
parture warning requirements. Lane 
departure warning comes standard 
with VADA and sounds audible alerts 
when a driver leaves his or her lane 
without signaling. It sounds a differ-
ent set of alarms if the system notic-
es, through erratic driving, that the 
driver may be tired.

Drivers have the ability to turn off 
lane departure warnings for 15 min-
utes when traveling through a con-
struction zone or other areas where 
lane markings aren’t present.

Wingman Fusion also offers over-
speed alerts but Volvo is not yet of-
fering that feature. The camera reads 
roadside speed limit signs and alerts 
the driver and fleet manager when 
speed limits are exceeded by 10 mph 
or more. Volvo is still working on inte-
grating that feature into its driver dis-
play and plans to add it in the future.

Another new benefit is the ability 
to prioritize alerts. If, for example, 
the truck is leaving its lane without 
signaling but also about to run into 
the vehicle in front, VADA will deter-
mine which of the two items is the 
most urgent to address and react ac-
cordingly.

The camera can be used as a driver 
coaching tool. When an event occurs 
– ie. hard-braking, fast cornering, 
a sudden maneuver – it captures 20 
seconds of footage, the 10 immedi-
ately preceding the event and the 10 
that followed. That footage is stored 
in Bendix’s SafetyDirect online por-
tal. Fleet managers can monitor the 
performance of drivers and use the 
video footage for coaching.

“A lot of fleets like to use this fea-
ture to educate drivers,” said Makki. 
“You don’t have to wait until an acci-
dent happens.”

Drivers can also manually save 
footage with the press of a button if 

they see something on the road of 
note, for example if they’ve witnessed 
an accident. The camera can store up 
to 40 video files at a time. When there 
has not been an incident to record, 
the camera runs on a continuous 
loop, erasing footage it previously re-
corded. Fleet managers don’t have the 
ability to peek in on their drivers.

Jim Kennedy, vice-president of 
maintenance for McKenzie Tank 
Lines, a 275-truck tanker fleet based 
in Tallahassee, Fla. and serving the 
US, Canada and Mexico, is a big be-
liever in the technology. 

“VADA is there to support drivers,” 
he said. 

He monitors excessive braking, 
cornering speed, lane departures, 
forward collision warnings, etc. 
and sets high and low performance 
thresholds. He then keys in on the 
drivers who generate the most alerts 
and offers additional training. Vol-

vo’s active safety systems, including 
Volvo Enhanced Stability Technolo-
gy (VEST), have helped the company 
nearly eliminate rollover and rear-
end collisions, Kennedy said.

From 2003 to 2007, McKenzie Tank 
Lines had 47 rear-end collisions and 
11 rollovers. Since 2010 it has only 
had a single rollover and it has only 
had two rear-end collisions in the 
past three years. 

“Every single vehicle that has had 
either one of these events – because 
you have a transitionary period when 
you’re bringing in new equipment – 
every one did not have on it the tech-
nology that affected that specific 
type of event,” Kennedy said. “That 
speaks volumes. That’s where we feel 
the proof is.”

Volvo made VEST standard in 
2005, looking to eliminate the 28% 
of commercial vehicle accidents that 
involve a rollover. 

Volvo demonstrates new 
active driver assist
Company takes collision mitigation a step 
further with fully integrated system

Volvo is now offering the fully integrated Active Driver Assist collision 
mitigation system on its new tractors.
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By Carroll McCormick

OTTAWA, ONTARIO

When researchers learn more about 
what affects the amount by which trail-
er tails, aka boat tails, reduce drag – 
typically said to be around 5% – man-
ufacturers can improve their designs. 
Fleet operators need not be passive by-
standers, however: recently published 
results from wind tunnel tests by the 
National Research Council Canada 
(NRC) include shiny nuggets that may 
help inform their purchasing decisions 
and increase the likelihood of lowering 
fuel consumption.

About a year ago, NRC tested 30 dif-
ferent scale model trailer tail designs 
and configurations on its 30% tractor-
trailer in its 9.1x 9.1x 22.9-meter wind 
tunnel in Ottawa. It was an NRC-fund-
ed follow-up to work done a year earlier 
for Transport Canada’s ecoTechnology 
for Vehicles program.

The researchers looked at the effects 
on drag of trailer tail length, panel de-
sign and angle and the vertical place-
ment of the whole trailer tail, and the 
combined effect of trailer tails and side 
skirts in reducing drag. 

The results are reported in Aero-
dynamic Performance of Flat-Panel 
Boat-Tails and Their Interactive ben-
efits with Side-Skirts, authored by Dr. 

Brian McAuliffe, NRC’s thrust lead for 
the Enhanced Aerodynamics Perfor-
mance thrust of the Fleet Forward 2020 
program, and one of his colleagues, Dr. 
Alanna Wall.

The paper is for sale by SAE Inter-
national, and will otherwise be made 
publicly available in early 2017.

NRC tested four trailer tail lengths, 
with full-scale equivalent lengths of 
0.6m (2 ft), 0.9m (3 ft), 1.2m (4 ft), and 
1.5m (5 ft). In general, the longer the 
trailer tail, the less the drag. However, 
the angle of the panels had an effect. 

“Short boat tails demonstrate im-
proved drag-reduction at larger panel 
angles,” McAuliffe writes. And in gen-
eral, he writes, “All of the boat tail con-
figurations demonstrate an improve-
ment in performance when the lower 
panel is added.”

As for those panel angles, which the 
researchers variously set between 10 
and 15 degrees, although they did af-
fect drag, they are set by the manufac-
turers. Operators are expected to keep 
their hands off.  

“You wouldn’t even think about 
(changing the panel angles),” says Ger-
ry Spachman, trailer shop foreman 
with the Erb Group. 

The vertical location of the trailer tail 
had quite an effect on drag, although it 

did depend on the panel angles. 
“A 13-degree top will lose perfor-

mance more quickly than an 11-degree 
top, as it is dropped,” McAuliffe notes.

The NRC research showed that the 
ideal placement for a trailer tail is with 
its top edge flush with the trailer roof. 
Unfortunately, however, putting it there 
would hide the marker lights, in viola-
tion of regulations. 

That’s too bad, because, as McAuliffe 
explains, “When the panel is dropped 
about three inches, you increase the 
drag of the vehicle by about 2%, which 

is sizable. What I have noticed with a 
lot of designs is that the vertical posi-
tion is often left up to the installer … 
you want to install the boat tail as high 
as possible.”

He adds, “In some European coun-
tries they don’t have the marker lights 
at the top of the trailers. The boat tails 
are always installed flush with the top.” 

With the coming of the GHG Phase II 
rules, perhaps North American trailer 
manufacturers will do something with 
those marker lights so the vertical posi-
tion can be optimized. 

Trailer tail side panels come in dif-
ferent shapes and lengths; ie., straight 
bottom, angled bottom, partial- and 
full-height, and some with a cut-out, 
depending on the manufacturer. NRC 
tested four panel shapes and lengths. 
In general, full-height side panels, even 
with the cut-outs, reduced drag more 

than partial-height side panels. 
Adding a horizontal panel on the 

bottom of the tail (at least one manu-
facturer offers models with and without 
a lower panel) further reduced drag.

NRC also investigated the combined 
effect of running both a trailer tail and 
side skirts. The results weren’t cut and 
dried (“Everything is dependent on ev-
erything else,” as McAuliffe puts it).  
But as a broad-brush statement, NRC 
found that the drag reduction obtained 
from both devices in combination ex-
ceeded by 1-3% the simple sum of the 

drag reduction of each device.
The size of this effect depended on 

the side skirt design (the inset design 
was the least helpful) and the trailer 
tail design and panel angle, but scat-
tered throughout the mixed bag of de-
signs being run out there, some of  
the trailers running trailer tails and 
side skirts in combination are surely 
overachievers in the drag reduction 
department.

Looking ahead, manufacturers may 
take some of the guesswork out of all 
this. McAuliffe speculates, “I’m hopeful 
that we’re going to see some more inte-
grated design features. Rather than be-
ing add-on technologies, trailer manu-
facturers will design into their whole 
structures the aerodynamic shapes we 
see; for example, maybe a different boat 
tail will give an improved performance 
with a tridem than with a tandem.”  

Tweaking trailer tails
What wind tunnel testing says 
about trailer tail performance

I’m hopeful that we’re going to see some 
more integrated design features.”
Brian McAuliffe, NRC
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NEWSEQUIPMENT

By James Menzies

TORONTO, ONTARIO

On the eve of the launch of the new 
CK-4 and FA-4 heavy-duty engine oil 
categories, several members of the in-
dustry press – not this one – found 
themselves hanging off the edge of  
the CN Tower as part of its Edgewalk 
experience.

It was Petro-Canada’s way of high-
lighting the toughness of its new en-
gine oils, which hit shelves on Dec. 1 
with new labels and branding display-
ing the API CK-4 and FA-4 donuts. The 
new CK-4 oils have been quietly rolled 
out already but oil companies were not 
permitted to label them as such until 
Dec. 1, when the new specifications be-
came official.

There’s lots to like about the new oils, 
according to Petro-Canada officials, 
who touted them as the biggest change 
the oil industry has seen in a decade. 
Many readers will recognize these as 
the PC-11 oils that have been in the 
works for a couple of years, but the PC 
(Proposed Category) label was replaced 
with CK-4 and FA-4 as the rollout 
neared. It’s the first time an oil  
category has been split in two. CK-4 oils 
will serve as a straight replacement to 
current CJ-4 oils and are fully back-
wards compatible with older engines. 
FA-4 oils have lower high-temperature 
high-shear properties to provide en-
hanced fuel economy, but they’re de-
signed specifically for new engines that 
generate higher heat and produce lower 
emissions.

While putting FA-4 in an older en-
gine will not likely cause catastrophic 
failure, fleets should consult with their 
engine manufacturers before doing so 
and follow their guidelines.

Petro-Canada took a global approach 
to launching its new oils.

“As a global company, we took the 
opportunity to revamp our entire prod-
uct line globally,” said Tony Weatherill, 
global marketing director, automotive 
and transportation with Petro-Canada 
Lubricants. The company exports its 
lubricants to more than 80 countries.

The split category, officials acknowl-
edged, is likely to cause some confu-
sion in the marketplace. New branding 
and labeling will help to prevent this; 
FA-4 oils will bear packaging that’s a 
different color and the API FA-4 donut 
will be prominently displayed. 

“Fleets have to be more knowledge-
able than they have been in the past,” 
said Barnaby Ngai, category portfolio 
manager, heavy-duty engine and drive-
line oils with Petro-Canada. “The gen-
eral consensus is that there are varying 
degrees of knowledge throughout the 
marketplace. We’ve placed lots of  
importance around education and 
communication.”

On that front, Petro-Canada earlier 
launched its HereComesPC11.com web-
site, which explains in detail the implica-
tions of – and reasons for – the new cat-
egories. It’s still not clear to what extent 
engine manufacturers will allow or rec-
ommend FA-4 oils.

“All the OEMs have different posi-
tions,” said Ngai. “Some are adopting 
FA-4 as factory fill out of the gate. Each 
OEM has a different take on it.”

The attraction of FA-4 is the greater 

fuel economy it’s expected to generate, 
though those savings may be difficult 
to quantify. John Pettingill, product 
specialist, said a 10W-30 FA-4 will likely 
provide about 1% improved fuel econ-
omy compared to a 10W-30 CK-4. Mov-
ing from a 15W-40 CJ-4 to an FA-4 10W-
30 will yield a fuel savings of about 2%.

But even fleets that opt to stick to 
CK-4 oils will see performance im-
provements. Pettingill said the new oils 
come with a “chemical box” to limit ash 
levels. They’ll provide better aeration, 
oxidation resistance and shear stability 
than the previous generation CJ-4 oils. 
They will also produce less soot. This 

will present an opportunity to extend 
drain intervals.

“All our field testing demonstrates 
extended drain capability,” said Pettin-
gill, noting intervals can be stretched 
to 70,000 kms with the support of an oil 
analysis program and the approval of 
the engine OEM.

Petro-Canada tested its new oils in 
Canadian fleet operations with gross 
vehicle weights of 140,000 lbs and in ex-
treme cold weather. 

The company is coming to market 
with four CK-4/FA-4 performance lev-
els: Duron HP (High Performance); 
Duron SHP (Super High Performance); 
Duron UHP (Ultra High Performance); 
and the FA-4 category, Duron Ad-
vanced. FA-4 will initially include only 
a 10W-30 viscosity offering, but a 5W-30 
will follow.

Duron HP will come as a 15W-40, 
Duron SHP will be available as a 15W-

40 or 10W-30 and Duron UHP can be 
had as a 10W-40, 5W-30, 5W-40, 0W-40 
or 0W-30.

“15W-40s comprise about 80% of the 
market and will continue to do so,” de-
spite the gradual move towards lighter-
weight engine oils, Ngai said. “15W-40s 
are not disappearing. They’re still go-
ing to be the core grade, whether on- or 
off-road,” he added.

The launch of a completely new 
product line was a significant under-
taking. Weatherill estimates more than 
a thousand pieces of collateral had to 
be updated, including packaging, la-
bels and marketing materials. 

Petro-Canada is confident enough in 
its oils to offer a free 205-liter drum to 
fleets with 30 or more trucks who’d like 
to compare its performance to their ex-
isting oil. Petro-Canada provides be-
fore and after used oil analysis reports. 

“Up to 90% of operators who take the 
Duron Challenge switch to Duron,” 
said Pettingill. For more on the new 
oils, visit www.DuronTheTougherThe-
Better.com. 

Petro-Canada introduces ‘toughest’ oils yet
New CK-4 and FA-4 oils will provide 
opportunities to extend drain intervals
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enchmarking your-
self against other like-
minded and similar 
business operations is a 
key way to see how you 
stack up against others. 

It allows you to validate your per-
formance based on comparative peer 
data, identify areas of improvement 
and opportunity and to highlight sig-
nificant trends affecting your opera-
tions. There are many benchmarking 

products and services out there in the 
transportation industry, and many of 
them provide great information. 

One thing is missing from the Ca-
nadian marketplace, however, and 
that is a benchmarking tool that is 
specifically designed with the private 
and dedicated f leet operator in mind. 
The majority of the surveys out there, 
and any that I have seen recently, are 
designed for the for-hire segment of 
the industry. That is about to change. 

Starting in 2017, in conjunction 
with the National Private Truck 
Council (NPTC), the PMTC will be 
introducing the PMTC Canadian 
Benchmarking Survey Report. This 
will be the first specific Canadian pri-
vate f leet benchmarking report is-
sued since 2011. As readers of this 
column will know, private f leets are 
a vastly different operation than for-
hire f leets. A for-hire f leet’s main 
business – and in most cases its only 
business – is to be a transportation 
service provider. They haul other 
peoples’ freight for compensation.  

The private f leet 
is a piece of a larg-
er corporation. 
The main pur-
pose of the private 
f leet is to ensure 
the product and/
or service that 
their corporation 
provides is deliv-
ered to its cus-
tomers efficiently, 
on time and un-
damaged. Private 
f leets generally 
exist, in part, so 
the corporation 
they are a part of 
has more control 
over its product 
and can ensure its 

customers are always the number one 
priority.

A private f leet, it is said by some, is 
in the trucking business by default. 
Although some of the issues faced 
by the for-hire and private sector are 
similar – such as fuel costs, driver 
health and wellness, the driver short-
age (not near as dire an issue for pri-
vate f leets), complying with regu-
lations – the reasons the f leet is in 
business, and how they judge their 
performance, are vastly different.

For private f leets to truly judge how 
they are doing in comparison to those 
who operate in a like-minded envi-
ronment, a benchmarking survey that 
concentrates on their sector is vital.  
The PMTC has engaged with a great 
partner to ensure the benchmarking 
tool that will be provided to its mem-
bers will be of top quality, right out of 
the gate. 

Our partner, the NPTC, the private 
f leet representatives south of the bor-
der, have been producing a private 
f leet benchmarking survey annually 
since 2005. This survey is an invalu-
able tool for its members, and is a 
highly-respected product. 

The PMTC formed a Benchmarking 
Survey Committee to review the cur-
rent NPTC survey and make amend-
ments to ensure it had a truly Cana-
dian f lavor, and was representative 
of what our member f leets wanted to 
compare. 

With the guidance and expertise of 
the NPTC in producing a high-quali-
ty benchmarking tool and the PMTC 
Benchmarking Committee’s experi-
ence operating in the Canadian mar-
ket, you can be assured the first edi-
tion of this survey will be a must read 
for PMTC member f leets.

The survey is being vetted as we 
speak, and will be distributed to 
PMTC fleets in early 2017. The bench-
marking report will then be com-
pleted in time for our annual gener-
al meeting and conference in June. A 
high-level summary of the report will 
be presented at our conference and 
the final report will be distributed to 
all PMTC members at no cost.  

This is simply another value-added 
product, a benefit of your member-
ship. Through our strong partnership 
with the NPTC, PMTC members will 
also have the added value of receiving 
the NPTC Benchmarking Survey for 
US Operations, which will allow 
them to compare Canadian and US 
operations.  

PMTC to reintroduce
benchmarking survey

B
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Mike Millian is president of the Private Motor 
Truck Council of Canada, the only national a 
ssociation that represents the views and in-
terests of the private fleet industry. He can be 
reached at trucks@pmtc.ca. 

Small Fleet, 
Big Attitude
MIKE MILLIAN

Private
Matters

a new adventure awaits
Siemens Transportation Group Inc. 

Currently Hiring Company Drivers and Owner Operators for our Domestic Fleet
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Inquire about our Lease to Own Program

Join a company with heritage, credibility and exceptional values

Contact us at: driver.recruitment@hwtransport.com or 1.888.878.9585
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am hesitant to write col-
umns on how to succeed as 
a new, small trucking com-
pany. Everything I ever write 
is based on personal experi-
ences. What worked for me 

may not work for you, so let’s try re-
verse psychology.

I’m going to tell you how to fail, or 
at least drastically slow your growth 
and success. In random order, here 
are the basic business killers:

Desperation-driven decisions: 
Maybe you’re only able to find unde-
sirable drivers. I still insist that few-
er trucks – properly and safely oper-
ated – are a more lucrative business 
model. 

Hauling cheap freight just to get the 
truck moving is another guaranteed 
disaster. The truck will break even 
just as easily parked as moving. 

Usually those with high debt fall 
into these traps, assuming the wheels 
must turn every day, unwittingly en-
couraging stagnant freight rates.

Back-soliciting: Even long estab-
lished, and/or larger carriers periodi-
cally haul each others’ freight. 

Nobody has the perfect balance of 
the exact amount of their own freight 
to haul to keep every truck loaded 
both directions and nobody can haul 
all their own freight without help. 

Nothing good comes when you 
back-solicit a customer whose freight 
you’ve hauled for another carrier. 
Guaranteed, they’ll find out. 

Depending on their size, or their 
principles, the best outcome is to nev-
er be offered freight from that carrier 
or others they associate with again. 
Next choices are legal action, or non-
payment of outstanding invoices. 

If they’re really large, they may 

even put every effort into crushing 
you like a bug. Is a bigger piece of one 
pie worth it?

Arrogance: Don’t assume every es-
tablished carrier you compete with is 
an idiot. 

You can disagree with their busi-
ness practices, but if you’re smart, 
you’ll realize no two businesses suc-
ceed identically. It’s foolishly over-
confident to assume they’re entirely 
wrong, and you, conversely, are bril-
liant and f lawless. 

They’ve survived a recession and 

have a longer history than you, so 
they aren’t completely wrong. 

Set rates without proper knowl-
edge: Freight that’s brokered to you 
from other carriers is rarely their 
best-paying freight, so don’t base ne-
gotiations with your customers on 
those rates. Also, you’re usually only 
receiving 80-90% of the actual freight 
bill. Further, gaining work by simply 
beating competitors’ existing freight 
rates is obvious suicide.

The best advice here, too often ig-
nored, comes from the Owner-Opera-
tors’ Business Association of Canada 
(OBAC): Know your costs.

Travel to any destination willing-
ly: Several carriers may excel in 
geographical areas where you will 

subsequently f lop and vice-versa. 
Some states and provinces are 

heavily involved in certain commod-
ities, so properly equipped carriers 
succeed while everybody else strug-
gles. Canadian-based reefers and 
food grade tankers rarely leave Flori-
da empty, for instance. The rest of us 
head to Georgia or Alabama.

Recruit based on future goals, 
rather than current reality: You’ll 
end up with drivers that no other com-
pany really wants anyway. Anybody 
can fantasize about future growth but, 
unfortunately, in this instance the cart 
must precede the horse. 

Good drivers and owner-operators 
usually don’t join a company with no 
current financial track record to dis-

play or nothing but brokered freight 
on the trailers.

Stubbornly maintain a clientele 
that includes massive numbers of 
customers, all offering only occa-
sional loads: Putting too many eggs 
in one basket is equally stupid, be-
cause you start to neglect other good 
customers. (I’ve been guilty of this). 

In order to grow, without a dis-
patching nightmare where there’s no 
continuity, you need a portion of your 
customer base to include somewhat 
regular load offerings. 

Regularity of freight translates to 
regularity of payment. Your receiv-
ables will be as unpredictable as a 
Canadian senator’s integrity if you 
are invoicing umpteen customers for 
a couple loads each. Your invoices 
will usually end up on the bottom of 
the stack. 

How to go out 
of business 

I
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Don’t assume 
every established 
carrier you 
compete with is an 
idiot...It’s foolishly 
overconfident 
to assume 
they’re entirely 
wrong, and you, 
conversely, are 
brilliant and 
flawless. 
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take their truck home

COMPANY DRIVER
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TANDEM AXLE

PER MILE

PER MILE

$0.48
QUAD AXLE

$1.25
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TANDEM AXLE

OWNER OPERATORS:
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Company Drivers 
and Owner 
Operators!

LIKE us on Facebook

MARITIME
OWNER OPERATORS

& COMPANY DRIVERS
Call BETH TAYLOR

Toll Free: 1.800.561.9040
for details or fax your resume:

506.633.4731
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mtaylor@laidlawvan.ca

Wishing
All Our Drivers, Owner Operators & Customers, the
Very Best this Holiday Season and a Prosperous 2017!

Bill Cameron and his wife Nancy own and 
operate Parks Transportation. Bill can be 
reached at williamcameron.bc@gmail.com.

BILL CAMERON

Small Fleet, 
Big Attitude
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ome people never learn. 
Take the case of Tania 
Kovaluk, a tax-dodging 
dentist from Ottawa. In 
November 2012 Kovaluk 
pleaded guilty to mul-

tiple counts of evading taxes on $2.6 
million in income – some $721,000 
worth – between 2003 and 2007.

In addition to hiding money in 
offshore assets, she was a promot-
er of the Paradigm Education Group, 
which ran seminars on how to “opt 
out” of your tax obligation. She even 
got nine employees at her dental clin-
ic to take part in this scheme.

Originally Kovaluk was sentenced 
to two years, five months in jail and 
fined $887,328. But she made no ef-

fort to pay the fine after 
she was released from 
jail and last October  
was handed an addition-
al five-year prison sen-
tence.

No one likes taxes but 
you can’t just not pay 
what you owe. So educate 
yourself and get profes-
sional help if you need it. 
Tax rules change often, 
and this year is no dif-
ferent.

New rules on real estate
For instance, in the past, all real es-
tate sales other than your principal 
residence were to be reported on your 

tax return. Now, starting with your 
2016 filing, you must report all sales, 
period.

It’s still the case that if a property 

has continuously been your princi-
pal residence for every year that you 
owned it, the gain from its sale is not 
taxable. However, if you rented out 
your principal residence or it was 
used by you in a business then you 
may owe tax for the increased value 
that happened during these time 
periods.

CRA has always had a “deemed dis-
position” policy for these situations 
when you are considered to have per-
sonally disposed of property even 
though you did not actually sell it 
(i  e. you changed all or part of your 
principal residence to a rental or you 
change your rental to a principal  
residence).

This change-in-use policy states 
you are considered to have sold the 
property at its fair market value and 
to have immediately reacquired the 
property for the same amount. You 
have to report the “sale” of your prin-
cipal residence and any resulting cap-
ital gain or loss in the year the change 
of use occurs.

Why the change?
CRA’s literature states they want to 
promote compliance and administra-
tion of our tax system.

In fact, the real estate industry has 
gained a lot of attention in the me-
dia with increasing home prices and 
stories of foreign investors driving 
up prices as well. Here’s what CRA is 
most concerned about:

Questionable source of funds: So, 
you reported $6,000 of income on 
your tax return the past few years 
and now you just sold a million dol-
lar home. How’d you manage to cash-
flow that home all these years?

Property f lipping: We’ve all heard 
stories about amateur and profession-
al renovators who buy a house, fix it 
up, live in it for a short time, and sell 

it. They claim the principal-residence 
exemption over and over even though 
gains on sales should be claimed as 
business income and therefore fully 
taxable.

Unreported capital gains from prop-
erty sales: When you sell your cot-
tage or that piece of land Dad willed 
you, you’re supposed to report it and 
pay income tax on any capital gains. 
If CRA is going to start checking out 
land registry offices (this information 
is public, by the way) then I’m sure 
they will be writing lots of letters to 
folks looking for further information 
on real estate transactions.

The penalties for “forgetting” to 
meet this new reporting requirement 
can be hefty: the lesser of $8,000 or 
$100 for each month until it is cor-
rected. As you start thinking about 
filing your 2016 tax return, the new 
real estate policy is just one more rea-
son to talk to a professional – and I 
don’t mean your dentist – about how 
to report everything properly.  

CRA’s new house
rules take effect

Scott Taylor is vice-president of TFS 
Group, providing accounting, bookkeep-
ing, tax return preparation, and other busi-
ness services for owner-operators. Learn 
more at www.tfsgroup.com or call 800-
461-5970.
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he certainties of chang-
ing winter weather con-
ditions are upon us.  
To ensure safety while 
avoiding downtime, it is 
crucial for equipment to 

remain winter-ready.
For the months of below freezing 

temperatures, proper winterization 
service for your equipment is key. Keep 
equipment checked and maintained on 
a daily basis to reduce your risk of be-
ing stranded on the side of the road in 
unforgiving conditions.

While not everyone is maintenance 
savvy, it’s important to know how to 
recognize the signs of potential prob-
lems in key areas of equipment. 

Keep fluids topped up and use a 
quality formula that can withstand 
temperatures as low as -45 C.  Have lots 
of washer fluid on-hand and inspect 
your windshield wipers daily for rips 
and tears.

Inspect the condition of your cool-
ant hose and make sure connections 
are secure and leak-free. Use a quality 
air line antifreeze to protect the lines 
and valves from freezing. Be aware of 
the differences in formulas; use only 
an air brake-specific product, as stan-
dard methyl hydrate tends to dry out 
seals and attack the pistons in brake 
valves, which can lead to bigger brake 
problems.

Add diesel fuel conditioner during 
the winter months to avoid gelling of 
the fuel in freezing temperatures. This 
can also help clean and lubricate the 
fuel injectors, which aids in engine per-
formance. For vehicles that use die-
sel exhaust fluid (DEF), ensure you are 
using a quality product.  DEF is water-
based and thus prone to freezing; you’ll 
need to keep spare jugs in a heated 
space to prevent DEF from freezing. 
Keep DEF out of direct sunlight. 

Ensure your equipment has enough 
power to start. Inspect the block heater 
cord condition. Over time, the cord can 
become damaged due to water, salt and 
heat from the engine. Check the cord 
has no frays or exposed wires, and that 
you’re plugging into a heavy gauge out-
door extension cord. While a battery 
tester can verify the state of the charge 
of the batteries, it’s also important to 
check that the battery cables are in 
good condition with no frayed ends and 
that connections are tight and clean. 
Use a corrosion inhibitor at the connec-
tion points to ensure good contact and 
to reduce corrosion caused by salt.

Believe it or not, cooling system 
maintenance is a necessary exercise as 
temperatures drop below the freezing 
point. Examine the radiator system for 
leaks, loose or damaged hoses, as well 
as cracked and worn belts. If left un-
checked, you may find yourself without 
a cab heater when you need it most.  

When it comes to good traction, tire 
choice is important. While low treads 
may be acceptable on dry pavement, it 
becomes a safety hazard in slick winter 
conditions. This goes for both the drive 
and steer tires. Trailer tires are equal-
ly as important. Depending on where 
you travel, tire chains may be required. 
Inspect the chains for broken links or 
bent clasps.  In addition, you’ll need 
a good supply of bungee cords when 
chaining up.

Keep snow and ice cleared off win-
dows and mirrors.  Defrost windows 

completely to ensure 
good visibility before you 
set off on your route. It is 
critical for drivers to be 
able to see, as well as to 
be seen, in poorly lit con-
ditions. Blowing snow 
and whiteouts can affect 
visibility so it’s important 
to make sure all lights 
are working and clear 
of snow to maintain full 
visibility.  LED tail lights 
require extra attention, 
as snow does not melt 
like it does with incan-
descent lights.

Have safety-related items in your ve-
hicle at all times during the winter sea-

son; they will come in handy if you find 
yourself stranded. A bag of sand or ice 
melt can offer some added traction on 

slippery surfaces. Keep the following 
with you for unforgiving winter storms: 
ice scraper, snowbrush, small shovel, 
tow chain, booster pack and flashlight.

Of course, preparations are not lim-
ited to your equipment.  A winter kit 
including extra warm clothes, food, 
water, gloves, a winter hat, and a blan-
ket can make all the difference if you’re 
stranded. A small candle in a jar can 
provide light and a bit of warmth when 
used properly.  

All of these steps puts everyone on a 
safer path, no matter what challenges 
the cold weather may bring. 

Ensure equipment is 
winter-ready

T
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This month’s expert is David Goruk. David is 
a risk services specialist and has served the 
trucking industry for more than 25 years pro-
viding loss control and risk management ser-
vices to the trucking industry. Northbridge 
Insurance is a leading Canadian commercial 
insurer. Working with our broker partners, we 
focus on understanding the needs of our cus-
tomers and on creating solutions that make a 
difference to their success.

DAVID GORUK

Ask the 
Expert

SAFETY

•   Year Round Ontario Miles 

•   Minimum of 2 years Experience 

•   2007 or Newer Tractor 

•   Premium Paid on Back Haul 
(loads over 400 kms) 

•   All Miles Paid – Top Rates

•   Wait Time Paid

•  All Stops Paid 

•   Set Weekly Schedule 

•   Fuel Capped @ 43 cents/litre 
•   Company Paid Group Health Plan

Happy Holidays

Ontario
Highway O/O’s

GTA based  
City O/O’s

GTA based 
Company  
Drivers

NEW OWNER-OPERATOR 
PAY PACKAGE

If interested please fax your resume to the  
Safety Department along with a Current Abstract,  
CVOR & Criminal Search and Tractor information.

Fax: 416.621.2416 or email us at:  
recruiting@wilsonstrucklines.com
Visit our website: www.wilsonstrucklines.com

ATOR 

 BASED ON DRIVER’S EXPERIENCE AND SAFETY RECORD, ITL OFFERS:

HIRING AZ COMPANY DRIVERS 
LONG HAUL, SINGLE & TEAM
We have immediate openings for AZ Company Drivers 
for Canada to Mid-west U.S. steady lanes. 

Single Drivers:
• $0.45 to $0.50 per mile 
• All miles paid, loaded & empty 

•   Brand new, well maintained 
company trucks & equipment 

• No forced dispatch

• No Touch Freight 

• Safety bonus program 

•  Excellent emergency, travel & 
medical benefit package 

Team Drivers:
• $0.26 - $0.30 per mile 
•  Dedicated Mid-West U.S. Lane, 

Trailer Hook & Drop 

• Excellent mileage

• Weekends Off 

•  Brand new and newer, well  
maintained company trucks & 
equipment 

•  Excellent emergency, travel &  
medical benefit package

ITL IS LOOKING FOR:
•  Professional and dedicated AZ company drivers with at least  

one year of proven related experience 
• Good driving record 
• FAST Card Approved or able to apply ASAP 
• Positive attitude 
• Good English speaking & writing communication skills 
• Neat and professional appearance

INTERESTED DRIVERS PLEASE CALL: 
1-519-632-8881 for more information

or forward your brief resume with  
drivers abstract and CVOR by email to:

safety@internationaltrucklines.com 
or Fax: 1-888-886-7067
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inter has ar-
rived. We know 
that winter 
weather can 
drastically im-
pact road con-

ditions. Have you thought of how it 
affects the condition of your skin? 
Winter’s colder temperatures and re-
duced humidity can break your skin 
down.

Every time you go from your warm 
cab into the freezing elements, your 
exposed skin experiences the shock 
of a drastic temperature drop, espe-
cially the skin of the body parts fur-
thest from your core body heat (fin-
gertips, toes, ears, chin, lips, and the 
tip of your nose). In winter, these 

become most prone 
to developing chil-
blains, frostbite and 
irritation.

If you have frequent 
short trips during 
which you get in and 
out of your rig many 
times on cold days, 
you may develop chil-
blains – a painful but 
not usually danger-
ous condition. 

Chilblains devel-
op in the small blood 
vessels of skin that has warmed up 
suddenly after repeatedly being ex-
posed to cold (but not freezing) air. 
The redness, itching, inflammation 

and/or blisters of chilblains usually 
clear up within three weeks (as the 
weather gets warmer); however, their 
painful symptoms may recur season-

ally for many years. 
Frostbite is the result of prolonged 

exposure to extremely cold temper-
atures, such as when unloading or 
working in the winter elements. 

Mild frostbite, frostnip, causes no 
permanent damage, but temporar-
ily turns the skin yellowish or white. 
When reversing frostnip by warming 
the tissue, the affected skin may turn 
red for a short time, but does return 
to a normal color. No medical atten-
tion is required to treat frostnip. 

However, if frostbite progresses to 
a severe stage in which skin and un-
derlying tissues freeze, only medi-
cal treatment can reduce permanent 
damage.

 As frostbite worsens, the skin be-
comes very cold and red, then numb, 
hard and pale. If exposure continues, 
the skin turns black and/or blistered; 
and, gangrene may occur, requiring 
amputation. 

Fortunately, you are unlikely to 
suffer severe frostbite in your typi-
cal work situation, but if your win-
ter route takes you through isolated 
areas, carry a good quality, insulat-
ed sleeping bag with your emergency 
supplies in case of a breakdown. 

Since even milder winter weath-
er can affect your skin, put on a hat, 
scarf and mittens or gloves before ex-
iting your cab into the cold to reduce 
harmful temperature f luctuations. 

Be careful! You can still get frost-
bite if you stay out too long.

Along with the cold, winter’s low 
humidity can also impact your skin, 
making it dry and cracked, painful 
and itchy, and/or more prone to 
infection. 

Your skin’s natural ability to seal in 
moisture is less effective in winter;  
so, make a habit of using moisturizer 
every day. 

Keep a small container of a hypoal-
lergenic cream or lotion in your rig. 
Avoid irritation by using creams with 
no perfumes, abrasives or alcohol. 
Wash with a gentle skin cleanser or a 
moisturizer bar instead of soap. 

After your bath or shower, pat your 
skin with a towel to leave a little 
moisture on your skin. Wear sun-
screen when outdoors if you ex-
pect prolonged exposure to the sun’s 
magnified reflection off the snow. 
When possible, use a room humidi-
fier. These steps will help protect your 
skin from the outside-in. 

You can also build your skin from 
the inside-out by regularly including 
the following skin-friendly, antiox-
idant-rich foods in your diet to best 
promote skin health: yellow and or-
ange fruits and vegetables, such as 
carrots, and apricots; green, leafy 
vegetables, such as spinach and kale; 
fatty fish, such as mackerel and salm-
on; peas, lentils and beans; tomatoes; 
blueberries; and nuts. 

These are conveniently available in 
grocery stores to pack in your lunch 
or to pick up for a snack, or in truck 
stops to order from the menu. 

Remember to keep your skin hy-
drated by including fruits and vegeta-
bles that are full of water, like water-
melon, cantaloupe, apples, oranges, 
kiwi, and celery, tomatoes, cucum-
bers, zucchini, and carrots. 

Pack a water bottle, and regular-
ly drink at least eight cups of water 
throughout each day. 

Wishing you wonderful winter and 
a healthy new year.

Achieve wonderful
winter skin

W
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KAREN BOWEN

Preventive
Maintenance

Karen Bowen is a professional health and 
nutrition consultant, and she can be reached 
at karen_bowen@yahoo.com.

1018 Parkinson Rd., Woodstock, Ontario  •  www.keypointcarriers.com

HIRING OWNER OPERATORS 

1-866-569-7964

Wishing Everyone a Merry Christmas
and a Happy New Year

from Keypoint Carriers Limited
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ow that winter has ar-
rived, many people 
will travel south in 
search of sunshine 
and warmth. South 
America and the Ca-

ribbean are favorite winter destinations 
for Canadians.  One thing to keep in 
mind when traveling to these regions 
of the world is the risk of contracting 
hepatitis A.

Hepatitis A is a virus which causes a 
highly contagious liver infection.  

The hepatitis A virus is usually trans-
mitted from person to person. Essential-
ly, a person becomes infected with the 
virus after eating a tiny amount of con-
taminated fecal matter.  The spread of 
hepatitis A is most commonly caused by 
poor hygiene practices or contaminated 
water.

The symptoms of hepatitis A usually 
appear a few weeks after exposure to the 
virus. Symptoms may include: joint pain; 
fever; fatigue; abdominal pain; nausea; 
jaundice; or clay-colored stool.

It is important to seek immediate med-

Avoiding
hepatitis A

N
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ical attention if you suspect that you have 
hepatitis A. Your doctor will be able to 
detect the presence of the hepatitis virus 
by taking a simple blood test.  

The good news is that most people 
who are infected with this virus fully re-
cover with no permanent liver damage. 
In general, mild cases of hepatitis A do 
not require any form of treatment and 
resolves on its own with in a few weeks. 
More severe cases may last several 
months. At this time, there is no specific 
treatment for hepatitis A. Treatment gen-
erally consists of rest and symptom con-
trol. Medications that help to reduce pain 
and nausea may be prescribed. 

Like I always say, prevention is the best 
treatment. Practicing good hygiene, in-
cluding frequent hand washing, is one 
of the best ways to reduce the spread of 
hepatitis A. It is especially important to 
wash your hands after using the toilet, 
changing a diaper or before preparing 
food. There is also a vaccine for hepatitis 
A that some travelers get before they go 
on vacation.  

It is always a good idea to research 
the resort or hotel that you are plan-
ning on visiting to see if the water is 
safe to drink and that they have not had 
any recent hepatitis A outbreaks. It is 
good practice to peel and/or wash all 
fresh fruits and only drink beverages 
of known purity. Whenever possible, 
drink only bottled water and use it to 
brush your teeth. Finally, avoid under-
cooked or raw meats or fish.  

Until next month, drive safely. 

33

DR. CHRIS SINGH

Back behind 
the wheel

Dr. Christopher H. Singh runs Trans Can-
ada Chiropractic at the 230 Truck Stop in 
Woodstock, Ont. He can be reached at 519-
421-2024. 

$1.28/mile – 
all miles paid 
Fuel Cap at $0.70/litre
All Picks & Drops paid
   at $25.00
Benefit Plan
Direct Deposit
No Touch Freight
Steady Year Round Work
Fuel Cards Supplied
Quality Home Time

HIGHWAY
WORK
BASED OUT OF MISSISSAUGA, 
CAMBRIDGE AND AJAX

ALL EQUIPMENT MUST PASS  
COMPANY INSPECTION

MUST HAVE CURRENT ABSTRACTS 
IN GOOD CONDITION

Canadian

Call 905-677-0111
or e-mail info to nelsontavares@tbmgroup.ca

ALSO HIRING
DAY CABS

FOR
LOCAL WORK

OLDER TRUCK?
CAN’T GET HIRED?
WE NEED YOU!

Wishing Everyone a Safe
and Happy Holiday Season!

1-800-340-5994
recruiting@countrytransport.com

www.countrytransport.com

Woodstock, ON

Happy Holidays!

Company Drivers
Required for TL and LTL Dry Van

Core lane: Ontario/Quebec to Laredo, TX.

Other lanes are available.

Paid weekly – no holdback

100% company paid benefits

Assigned tractors

Our drivers earned
$65-$75,000 in 2015.
What was on your T4?

   Happy
Holidays!
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he formula for staying 
healthy on the road is a 
simple one. Eat less and 
exercise more. I was re-
minded of this when I 
crossed paths with Glen 

– a driver I had worked with at J&R Hall 
in the past – at the Pass Lake Flying J. 
He’d lost a bunch of weight and was 
looking fit and happy. 

He was now running lanes mostly 
to Virginia and South Carolina, which 
gave him the time to walk for an hour 
each morning and evening. 

Glen told me he still ate basically the 
same food he always had, just less of it. 

Glen had found a formula that 
worked for him on the road with a car-
rier that afforded him the time to care 

for himself.
With another year 

dawning, many of us 
will be turning our 
thoughts to weight loss 
and kicking the nico-
tine habit. 

Our intentions are 
good, we know the 
change will benefit us, 
but being tethered to 
a seat for an average of 
12 hours a day simply 
works against us. 

The chips, twiz-
zlers, cookies and ciga-
rettes are a way to pass the time. The 
tight schedules, limited sleep time, and 
mental fatigue at the end of the day 

feed our inability to get out and move. 
It’s even more difficult for teams that 

simply never stop moving.

Despite all of that working against 
us, many of us who drive for a living 
still find a way to break those habits 
that drag us down and form new ones 
that are beneficial – but it takes disci-
pline and tenacity. 

 Sometimes you need a little push, a 
little encouragement, a little pat on the 
back, to keep you on track. 

This is where a carrier can play 
a leading role. Step challenges and 
weight loss challenges have become a 
staple with a number of carriers of late. 
We had our first weight loss challenge 
at J&R Hall take place from Sept. 1 to 
Dec. 15. 

At the time of this writing the final 
results weren’t in, but I’m down 25 lbs 
with just a couple of weeks left in the 
challenge.

 Having that weigh-in commitment 
each month was the piece of the puzzle 
I needed to break my procrastination. 

Health professionals tell us one of the 
best ways to develop healthy life choic-
es is to do it in the company of others 
in order to find that added encourage-
ment and motivation. For the lone wolf 
driver, these challenges help provide 
that connection.

There is no doubt that for carriers 
and their employees and owner-opera-
tors, these challenges are a win-win in 
so many ways.

 So, having nearly completed my first 
challenge, I have some feedback for 
employers.

First, I suggest you create categories 
for drivers and for inside employees 
when comparing results and provid-
ing rewards for total steps or weight 
loss percentage over the course of the 
challenge. 

Why? Because drivers do not have the 
option of moving from a seated position 
for most of their day. Reaching a 10,000-
step daily milestone is a huge achieve-
ment for an over-the-road driver. 

Employees in non-driving positions 
can hit 20,000-plus steps in a day. With 
greater activity comes greater weight 
loss, so when involved in weight loss 
challenges drivers will, on average, lose 

weight at a slower rate than inside staff. 
So keeping driver and non-driver re-

sults separate allows everyone to com-
pare apples to apples.

Second, I suggest you set up a pri-
vate Facebook group, Google group, or 
e-mail group for participants in each 
challenge. 

It should be loosely structured and 
allow participants to share their experi-
ences rather than just results. It’s great 
to find out where other drivers stop to 
walk or exercise, how they changed 
their eating habits and so on. 

Connecting to others across the 
whole company who face the same hur-
dles as you do is what builds camarade-
rie and open communication. That is a 
winning formula for all. 

Making the most out
of weight loss challenges

T
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AL GOODHALL
Over the Road

Al Goodhall has been a professional long-haul 
driver since 1998. He shares his experiences 
via his ‘Over the Road’ blog at http://truck-
ingacrosscanada.blogspot.com. You can also 
follow him on Twitter at @Al_Goodhall.

ASK ABOUT OUR
PERFORMANCE BONUS!

JOIN THE FORBES-HEWLETT FAMILY WHERE WE 

OFFER PREMIUM EQUIPMENT, COMPETITIVE PAY WITH 

YEARLY INCREASES, EXCELLENT BENEFITS, HOME TIME 

AND JOB SECURITY!

PHONE: (905) 455-2211 TF: 1-800-387-5832
FORBESHEWLETT.COM

Email us in confi dence at drive@fhtp.com

— The Forbes-Hewlett family would like to wish everyone a seasons’ greetings —

Step challenges 
and weight loss 
challenges have 
become a staple 
with a number of 
carriers of late. 
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’m going back in time this 
new year.  I finished my last 
ever log book at the end of 
December and now a little 
box of electronic magic will 
be drawing my lines for me, 

much the same as the tachograph did 
throughout my 22 years of trucking in 
Europe. I’m actually looking forward 
to using the electronic logging de-
vice (ELD) as it won’t be a hindrance 
whatsoever to my working day. 

Time spent sitting there scratch-
ing my head and tapping buttons on 
a calculator to figure out what hours I 
have left to work will be replaced with 
the general simplicity of hitting a but-
ton when I stop.

The introduction of ELDs was one 
of the big reasons I chose to sign on 
with the carrier I’m with. There is no 
forced dispatch. We are sent a load of-
fer, not a dispatch, and if it cannot be 
completed on time and legally, then 
we refuse the load on those grounds 
and dispatch will either reschedule or 
put another truck on the load.  There 
is no coercion or “persuasion” – if it 
can’t be done legally, then it doesn’t 

get done at all.
I’m hoping that the introduction 

of the ELD mandate raises the game 
a little; well, a lot actually. Not just 
eliminating the cowboy element, but 
also at shippers and receivers, who 
will know we no longer will be able 
to make up for delays in the supply 
chain. 

So, companies will have to get their 
ducks in a row and not use our trail-
ers as warehouses on wheels. 

Obviously in the real world this 
will be difficult to achieve, but carri-
ers will now have an electronic record 
of delays to use as a bargaining tool 
for waiting time, which will hopeful-
ly see compensation get passed on to 
the driver. 

For me this part is irrelevant as I al-
ready get paid waiting time, but there 
are many that don’t and if it becomes 
standard practice, it can only make 
things better.

Another potential benefit and pos-
sibly the biggest of all is that it opens 
the door for hourly pay. Now, this is 
going to cost more, no doubt about 
that, especially when you consider 
that legally there should be an over-
time rate for hours worked over a set 
amount. 

Maybe even a higher rate for week-
end working, you know, just like they 
do in almost every other industry in 
the civilized world. Yes, this will cost 
more, but seeing as though when you 
take inflation into account, we’re 
charging less per mile now than we 

were 10 or 20 years 
ago, that is a long over-
due shake-up. Not only 
have rates not kept up 
with inflation, equip-
ment costs have in-
creased significant-
ly with the 18-wheel 
supercomputers that 
we now use to haul 
freight. 

I recently posted on 
a Facebook page in re-
ply to a question about 
low rates.  My response 
was that transport is 
seen as a commodity, 
rather than a service, and I believe 
that the use of ELDs will help turn 

this ridiculous situation around.
I’m not talking about using them as 

a weapon, but their use will allow car-

riers to sit down with customers and 
show them exactly what it entails to 
move their freight from A to B and how 
much it all costs in the real world. 

Every carrier out there will be play-
ing by the same rules, so shippers will 
have no choice but to listen. Rates 
and wages will increase and condi-
tions will improve. This will make 
the industry an attractive proposi-
tion once more and it could help solve 
the problem of an aging driver pool. 
Nobody will be making a Smokey and 
the Bandit movie about a driver run-
ning an ELD in a speed limited auto-
shift truck, that’s for sure, but really 
let’s be honest. 

When has driving a truck been any-
thing like that anywhere but the truck 
stop lunch counter? 

Electronic logs will raise 
professionalism, rates

I
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A fourth generation trucker and trucking jour-
nalist, Mark Lee uses his 25 years of trans-
continental trucking in Europe, Asia, North 
Africa and now North America to provide an 
alternative view of life on the road.

Every carrier 
out there will be 
playing by the 
same rules, so 
shippers will have 
no choice but to 
listen.

Happy Holidays and Best Wishes
           

Kathy
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Contact Rodney or Tracey today for details!   Email: drive@f1freightsystems.com   Phone: 877-557-6555

Now Hiring! Quality A/Z Owner/Operators & 
Company Highway Drivers For Cross Border

runs between Ontario & the U.S.

We are an Established Carrier based in Mississauga, Ontario  
hauling TL & LTL with 53' Van & Reefer Trailers across a variety of lanes as far 
as the West Coast, South West, Texas, Mid West, around the Great Lakes and 

South East areas (No Northeastern Seaboard). We also have a Second Terminal 
located in Belleville, Ontario and a network of terminals across the U.S.

S..enn OOnnttaario && thhee UU..SS

Recently Updated Pay, Benefits  
  & Incentive Packages!
Fun, Friendly and Family Oriented Workplace 

Steady, Year-Round Work Available 

Flexible Short & Long Haul Runs Available 

Clean & Fuel Efficient Equipment 

Dedicated Trucks (No Slip Seating) 

No Touch Freight 

Free On-Site Parking 

Full City Operation to handle GTA P & D's

      All Paperwork prepared by dispatch for you 
      (Inbound PARS, Outbound PAPS & E-Manifests) 

               *Valid Fast Card is preferred 

Happy 
Holidays!

MARK LEE

You say tomato
I say tomahto
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By James Menzies

New Freightliner Cascadia
   is a technology-loaded
       luxury truck

By James Menzies
It takes some courage to take the indus-
try’s best-selling truck and to complete-
ly reinvent it, but that’s exactly what 
Freightliner has done with its new Cas-
cadia. The new Cascadia has been in 
development since late 2011, an unusu-
ally long production cycle, giving the 
company the opportunity to conduct 
extensive field testing and to ensure a 
smooth rollout. I recently had the op-
portunity to drive two new Cascadias 
and they performed exceptionally well 
on a nearly three-hour drive from Las 
Vegas into California and back. Both 
trucks, despite being pre-production 
units, were dialed in and provided a su-
perb driving experience.

This is a completely new truck, not 
just a product update. It has been rede-
signed top to bottom, inside and out. 
Let’s start with the exterior. Freightliner 
is promising an 8% fuel economy im-
provement over its Cascadia Evolution, 
and about half of that is due to aero-
dynamic enhancements. The 
AeroX package features a low 
clearance air dam, drive wheel 
fairings and long flex extenders 
along the rear of the cab. Both 

the Aero and AeroX packages 
feature more aerodynamic mir-
rors and door seals.

The remaining fuel economy 
gain comes from the integrated 
Detroit powertrain; the DD15 
engine, DT12 automated manu-
al transmission and Detroit rear 
axles all received improvements. The 
new Cascadia is more modern and dis-
tinctive looking than its predecessor. It 
seems to have borrowed some design 
cues from Freightliner’s autonomous 
Inspiration Truck, but in reality, it was 
the other way around. The new Casca-
dia was already in development and so, 
unbeknownst to us at the time, the In-
spiration Truck actually offered a hint of 
what was to come in the new Cascadia.

“There are definitely a lot of things 
we were developing for the new Cas-
cadia that went into the making of the 
Inspiration Truck,” confirmed Toby 
Faulkner, director, new Cascadia devel-
opment. “They were really built off each 
other. The styling you see on the new 
Cascadia inspired the Inspiration Truck 
but the technology we were developing 
for the Inspiration Truck we were able 
to put into the new Cascadia.”

The new Cascadia will improve a 
driver’s life. The sleeper has been com-
pletely redesigned to make better use of 
space. With the trucking industry’s fo-
cus on health and wellness, Freightlin-
er designers added a larger fridge with 
a surface area that can be used for food 
prep or cooking equipment. In consul-
tations with drivers, it was discovered 
that the upper bunk isn’t often used for 
sleeping – it’s normally used for storage. 
So designers built into the new sleep-
er proper storage around the perimeter 
of the ceiling with tie-downs that can 

be used to secure duffel bags or stor-
age bins. This opens up headroom and 
gives an open, loft-type space, not to 
mention loads of extra storage.

“We really focused on driver com-
fort and smart storage; rethinking how 
we do everything,” explained Faulkner. 
“How can we make it like a small studio 
apartment?”

With the lower bunk folded up, two 
seats and a table provide a comfortable 

and functional dining area. 
“The other feedback we got, was this 

feeling that the truck was like a cave 
and when you turned the lights on they 
were too bright,” Faulkner explained. 
Freightliner’s answer to this was to in-
stall dimmable LED lighting in the ceil-
ing, which provides a more natural, 
indirect glow. Brighter dome lights are 
also available when more light is need-
ed. This attention to detail carries to the 
front of the truck. The instrument panel 
is cleaner and more logically laid out. 
Electrical switches are along the upper 
row and air switches below.

“It’s very intuitive about what you 
need to find and easy to find them 
when you need them,” Faulkner rea-
soned. Above those is an area that can 
be used to install whatever telematics 
device the customer is using. 

“We’ve allowed for the easy integra-
tion of the display without having to go 
through a lot of rework or tearing up of 
the dash,” Faulkner explained.

One of the biggest upgrades is the 
driver display, which through the use of 
vibrant colors makes it easy to find at a 
glance the information you are looking 
for. There’s a ton of information packed 
into this display, including everything 
that pertains to the Detroit Assurance 
4.0 suite of active safety systems. No 
longer is a separate monitor required 
on the B-panel to display details such 
as following distance.

Visibility out of the new Cascadia 
has gotten better. The mirrors were 
moved slightly to accomplish this and 
a one-piece windshield and side win-
dows allow a better view of the space 
around the truck. Out on the highway, 
the truck performed spectacularly on a 
route that took us south on US Route 95 
to Searchlight, Nevada, west along 164 
– some good grades along this section 
– and then back to Vegas on I-15. The 
400-hp, 1,750 lb.-ft. rated DD15 pulled 
the grades better than you’d think pos-
sible from just 400 horses. More fleets 
are spec’ing their engines this way, 
Faulkner explained.

“It’s the sweet mix between horse-
power and torque. This is our fleet rat-
ing,” he said.

I spent the majority of the time in 
cruise control and was pleasantly sur-
prised at how intelligent the adaptive 
cruise system was. When a car would 
pull in front of me the truck wouldn’t 
back off if the car was traveling faster 

than I was, even if my following dis-
tance was momentarily compromised. 
This made for smooth cruising, even in 
traffic. Keeping the truck in cruise con-
trol is good for fuel efficiency.

“Great drivers can get great fuel mile-
age, if they’re focused and paying atten-
tion and have fuel mileage on their mind 
at that point in time,” Faulkner said. “But 
the computer does it all the time. As long 
as you’re in cruise control it’s going to 
choose the right torque curve, it’s going 
to back off when it needs to and speed 
up when it needs to.”

The adaptive cruise system also has 
the ability to look ahead at changes in 
terrain and to adjust speed to maxi-
mize efficiency when approaching and 
descending hills. Because it comes pre-
loaded with all this data, it can save fuel 
on the very first trip, unlike some other 
systems in the market that must first 
encounter a grade before committing it 
to memory.

Detroit Assurance 4.0 offers addition-
al active safety features including lane 
departure warnings and even pedes-
trian detection. The entire system has 
been smartly integrated into the vehicle 
so as to eliminate distraction. You don’t 
know it’s there until you need it or go 
looking for it on the driver display.

The ride was exceptionally smooth 
and quiet and the new Cascadia re-
sponded well during lane changing and 
cornering. The DT12 never missed a 
beat and the engine brake is integrat-
ed into the shifter stalk for easy access 
while driving. 

This engine brake has a growl to it 
and produced ample power to hold me 
back on the longest and steepest down-
hill sections I encountered. The steer-
ing column-mounted engine brake is 
even available on trucks with manual 
transmissions.

This is a fantastic truck to drive. It 
would be wrong to think of it as a fleet 
truck. Fleets will buy plenty of them, 
because of the 8% fuel economy im-
provement versus the Cascadia Evo-
lution and the fact drivers will love to 
drive it. But the term fleet truck can 
have a negative connotation to it. It im-
plies bare bones. Boring. 

This is a technology-packed luxu-
ry truck that’s a real treat to drive. And 
because it will be produced in such 
high volumes, there’s the potential here 
to bring affordability to the premium 
truck segment.  

  DRIVING THE NEW 
CASCADIA

This is a completely 

new truck, not just 

a product update. It 

has been redesigned 

top to bottom,  

inside and out.
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By Sonia Straface

ST. JOHN’S, NEWFOUNDLAND

After reviewing how Newfoundland 
and Labrador enforces its commercial 
trucking laws, auditor general Ter-
ry Paddon revealed in his 2016 report 
that he believes there are a number of 
problems in the industry, especially 
with the way trucks are inspected.  

Though Paddon acknowledged that 
the industry does have inspection and 
enforcement laws in place, he said 
they need to be improved. 

“Commercial vehicles are able to 
avoid being inspected and/or weighed 
as a result of the existence of alternate 
routes, the direction of fixed weigh 
scale stations, predictable hours of op-
eration, social media sites and mo-
bile applications,” the extensive report 
reads. 

Specifically, Paddon pointed to the 
Foxtrap scales, claiming that truck 
drivers could simply bypass them 

through CBS. He added that because 
scales only operate five days a week, 
truck drivers working weekends are 
easily avoiding getting weighed. 

And some carriers in the province 
aren’t a fan of his assessment, tabled 
in November, and are saying it is not 
a fair picture of what is actually going 
on in the province. 

“To me, he’s sending the wrong 
message,” said Barry Warren, presi-
dent of Dooley’s Trucking in Gander, 
Nfld. “The message is truckers are 
doing this on a regular basis. I don’t 
believe that is the case. He’s giving 
the impression there’s truckers out 
there that are doing these bad things 
to avoid the scales. I don’t think that’s 
the case. I think that’s isolated. These 
drivers are professionals and most 
are tied to time-sensitive loads. So, 
to go down other routes to avoid the 
scales…that’s going to take more time 
for them to do.”

Warren also disagreed with the 
auditor general’s take on how truck 

drivers use social media to avoid the 
scales. 

The report reads: “Social media and 
mobile applications are used by com-
mercial vehicle operators to determine 
if a fixed station is open or closed, the 
most common hours of operation, if 
portable scales are in operation and if 
HEOs are performing inspections.”

“The impression that he’s giving is 
that these guys are out there on social 
media and trucks are parked because 
the scales are open…you get the im-
pression that that’s happening on a 
regular basis. And that’s not the case. 
They’re not going to go 30, 40, 50 miles 
out of their way just to sidestep the 
scales,” Warren said. “You’re dealing 
with professional drivers...to make an 
implication that these drivers are out 
there to break the law and sidestep the 
rules, I don’t think that is the case.”

On the other hand, some trucking 
business owners are happy to see the 
inefficiencies of the province pointed 
out. Like Gerry Dowden, president of 

Newfoundland-based East Can Trans-
port. 

“The report has identified ineffi-
ciencies but also they’ve outlined how 
to fix them, so based on that, it looked 
like we’re headed in the right direc-
tion,” he said. “The only thing that 
disturbs me I guess is the reference to 
drivers getting around scales. Because 
you know, those kinds of routes exist 
everywhere to some degree. And it’s 
the design and location of scales that 
they need to fix.”

APTA leader Jean-Marc Picard held 
a similar opinion on the matter. 

“At the end of the day, the carriers 
have to have guidelines,” he said. “For 
the most part companies are very or-
ganized in terms of safety and equip-
ment. So, if they’re overweight, that’s a 
different story. Obviously, there’s scales 
they can bypass. At the end of the day 
the government in Newfoundland have 
to do what they have to do in order to 
catch them. I think we’re all for making 
the province’s roads safe.” 

Newfoundland auditor general says truckers evading inspections

WATERLOO, ONTARIO

Professional truck drivers who 
roll through the Waterloo stretch of 
Hwy. 401 should be on the lookout for 
a pickup truck on duty that is patrol-
ling all commercial vehicles.

In October, the Waterloo Regional 
Police Service officially rolled out its 
first commercial vehicle enforcement 

unit. The unit consists of five officers 
who have been trained to a Minis-
try of Transportation (MTO) level and 
a pick-up truck with portable weigh 
scales in the back.

On its first day, staff sergeant of the 
traffic unit, Jim Strand, says the team 
of five officers and its special vehicle 
laid 14 charges.

“This is the first time we’ve put a 
concerted effort forward in terms of 
commercial motor vehicle inspec-

tions,” Strand said, adding the traffic 
unit got started after some wheel-off 
incidents in the area generated many 
worried and angry calls from mem-
bers of the community.

“We started this to just address a 
community concern and a provincial 
concern to ensure that the commer-
cial motor vehicles that hit the high-
ways do so safely,” he said. 

“We’ve had two tire-off incidents 
in our region that people do not take 
lightly. They were asking for us to do 
something, and so this unit works now 
to ensure the vehicles out there are 
safe.”

Mostly, the Waterloo unit is look-
ing out for the same things the MTO 
would, because it is working with the 
MTO on this project, Strand clarified.

“We’re looking for any mechanical 
defects,” he said.  “And anything like 
issues with requirement for CVOR per-
mits…if their inspection reports are 
filled out. But our primary concern is 
the mechanical worthiness of the ve-
hicle.”

So far the unit has been catching a 
lot of issues with brakes and wheels.

“We caught one truck where there 
was only one lug nut still holding one 
of the wheels in place,” Strand said. 

“We’ve seen a lot of issues so far.”
To help show the community its 

commitment to safety, the unit post-
ed photos of the truck on its Facebook 
page. Instead, it received some con-
cerned comments from drivers and 
concerned patrons questioning the of-
ficers’ qualifications and the scales’ 
accuracy.

“The officers have all the equipment 

and tools they need to do a full me-
chanical inspection,” Strand assured 
in an interview with Truck News. “And 
most of the guys in my unit are former 
truck drivers. So, they drove rigs for 
years and they understand what’s in-
volved and what’s required for a full 
and proper inspection.” 

– Sonia Straface
 

Weigh scales on wheels
Waterloo police form truck enforcement group

The Waterloo Regional Police Service has rolled out its first commerical 
vehicle enforcement unit that consists of five officers and a pick-up truck 
wth portable weigh scales. (Photo courtesy of the Waterloo Regional 
Police Service’s Facebook page.) 

Most of the guys in 
my unit are former 
truck drivers.”
Jim Strand
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Cut the  weight, 
move more freight

Y
ou may not be able to bring 
your semi-truck to the gym or 
a Zumba class to help it shed 
those extra pounds, but there 

are ways fleets can tip the scales in their 
favor and get their trucks to lose some 
weight so they can move more freight.

Bison Transport recently added 40 
new Freightliner tractors to its fleet, 
and as the Winnipeg company’s equip-
ment acquisition and innovation man-
ager Steven Orbanski explained to 
Truck News, lightweight spec’ing these 
trucks was one of his first orders of 
business when he stepped into the role 
this past February.

“If the weight on our equipment is 
too heavy, we can’t haul as much pay-
load as we could (otherwise),” Orbanski 
said. “The problem is really prevalent 
in the reefer industry, and this is where 
this project came from…we needed to 
shave a lot of weight out because we’re 
not able to compete on that side with 
our heavy one-truck-fits-every-applica-
tion kind of deal.”

Orbanski needed to cut the truck and 
trailer’s weight down enough so it could 
fit a minimum of 45,000 lbs of payload 
into the reefer, but there were few areas 
he could find to trim weight from the 
trailer itself.

“There’re only minor items we were 
able to do on the trailer side,” he said. 
“We’re experimenting with some lighter 
dolly legs and lighter-weight hubs, but 
there’s not really a lot that we’re able to 
shave out of there because we need that 
insulation and volume in (the reefer).”

Bison used aluminum dolly legs to 
cut some weight, and has been chal-
lenging OEMs to find additional ways to 
pull more weight from the trailer. With 
the trailer only permitting so much in 
terms of cutting weight, Orbanski start-
ed focusing on the truck itself.

With 25% of Bison’s business hauled 
by long combination vehicles, the 
company was unable to shave pounds 
from the heavy-duty trucks it uses to 
haul the dual trailers.

“On that note, we were able to play 
with a few items,” said Orbanski.

The first was to move away from a 
15-liter engine and employ a 13-liter, 
which saved approximately 550 lbs, not 
only because of the engine weight, but 
also the fluids it carried and bracketing 
required for the engine’s installation and 
support. Next, Orbanski used lighter-
weight disc brakes, where he was able 
to cut about 100 lbs. Bison was also able 
to reduce the weight of the truck frame, 
since it did not have to support as much 
force with the lighter engine, which end-
ed up saving upwards of 200 lbs with the 
reduced frame thickness and gauge.

“We were also able to, on at least one 
of the models, shorten the hood because 
of the smaller engine,” Orbanski said. 
“So shortening the hood and taking out 
that frame and extra bracketry was a 
couple hundred pounds there as well.”

Mike Palmer, manager of fleet prod-
uct support for Freightliner Manitoba, 
said the three main ways fleets can uti-
lize lightweight spec’s is with the engine, 
cab configurations and chassis options.

In addition to using the 13-liter DD13 
Detroit engine, Palmer pointed to ex-
haust configurations.

“If the fleet chooses an underslung ex-
haust compared to vertical exhaust, the 
weight savings is approximately 115 lbs,” 
he said.

Palmer also said the use of a 13-gal-
lon diesel exhaust fluid (DEF) tank 
rings in at around 15 lbs less than a 
23-gallon DEF tank.

Orbanski added that the carry weight 
alone in the smaller DEF tank saves just 
under 800 lbs. Palmer also underscored 
that a Detroit DT 12 automated trans-
mission weighs approximately 340 lbs 
less than an Eaton Fuller UltraShift Plus 
13-speed. Brake drums are another 
area to shed some weight.

“When spec’ing brake drums, there 
are SteeLite and CastLite drums, 
which are about 15-17 lbs lighter than 

regular drums,” Palmer said.
Wheel and suspension components 

are two areas Jason Stubbs, national 
sales manager for Maxim Truck and 
Trailer, said fleets can cut weight from 
their trailers.

Stubbs said going to aluminum hubs 
or lightweight steel hubs, spec’ing the 
trailer with a lightweight suspension 
and the overall design of the trailer, spe-
cifically the usage of more aluminum 
like cross-members, all reduce weight.

On the truck side of things, Kevin 
Bowen, national truck and bus sales 
manager for Maxim, said there are sev-
eral ways to lightweight spec’ a truck, 
including 6x2 axle configurations 
(where permitted), lighter frame rails, 
aluminum axle carriers and cross-
members and lighter-weight drive axles.

“The higher use of plastics in compo-
nent manufacturing lightens a truck,” 
Bowen stated, “but durability is com-
promised.”

Stubbs concurred, saying that light-
er-weight components often cost more 
and are not as resilient as their steel 
counterparts. “A lighter-weight spec’ is 
not for everyone because the additional 
cost and durability needs to have a pay-
off,” said Stubbs. “Also, weight in some 
applications is not a concern.”

For Orbanski, he said Bison is always 
looking for ways to shave weight from its 
trucks and trailers, as long as it doesn’t 
compromise the service it provides.

“Trying to spec’ for application is a 
change we are going through,” said Or-
banski. “Lightweight really drove this 
and it’s driving it to other areas of the 
business. We just try and do our home-
work, and weight is always a great re-
duction. It’s always going to be there for 
us, to try and remove weight out of our 
equipment wherever possible without 
hurting the longevity or function that 
(the truck) needs.”

The use of aluminum components is 
certainly one of the key factors to trim-
ming pounds.

Using an aluminum air tank instead 
of steel saves about 30 lbs; an alumi-
num fifth wheel sheds around 100 lbs 
compared to a cast iron fifth wheel; and 
Alcoa Ultra One aluminum rims are 
five pounds lighter than regular Alcoa 
rims, according to Palmer.

A smaller fuel tank can also help 
lighten a truck’s load, which could be a 

practical option given the need for less 
fuel with a lighter truck.

“We did some calculations on the 
fuel mileage we were expecting, the 
routes we wanted to run and where the 
driver should be able to fill up,” Or-
banski explained. “Basically, we want-
ed to run Winnipeg to Toronto without 
a fill, and doing that we went from  
300 US gallon tanks down to 200 US 
gallon tanks.”

Orbanski said despite the obvious 
benefits in fuel economy, exploring 
lightweight spec’s was predominantly 
about Bison trying to better compete in 
the reefer industry.

“If you have four guys bidding on a 
job and one of them can haul way more 
payload than you, however they do it,” 
he said. “Operations being able to do 
that right away and acquire more busi-
ness was our number one.”

After fuel savings, Orbanski said Bi-
son was able to shorten the wheelbase 
of the lightweight spec’d trucks due to 
the curtailing of the hood.

“Drivers are able to have a little bit 
more maneuverability,” he said. “And this 
is without losing any of the driver com-
forts we have. Driver retention is also a 
huge priority for us…we were able to keep 
the same high-rise cabin sleeper with all 
their fridges and inverters, Bluetooth ra-
dios…all that stuff that they enjoy.”

Orbanski said Bison considered go-
ing even smaller, but after offering driv-
ers some sample trucks to look over, the 
feedback was that the drivers preferred 
having some extra space.

Bowen pointed out that many of the 
lightweight spec’s currently available 
are designed more for the US market 
due to the country’s maximum  80,000-
lb gross vehicle weight rating for a tan-
dem axle tractor-trailer combination.

“In Canada, our weight laws are less 
stringent, so these weight saving options 
have not proven to be as popular,” he 
said. “The suppliers of these components 
design them for trucks that are out at no 
more than 80,000 lbs. That would be okay 
if someone was traveling continually in 
the US, but we all know in Canada that is 
not the case. Our Canadian road and cli-
mate conditions are much harsher.”

Bowen added that in 2020, strict-
er greenhouse gas emission regula-
tions will force manufacturers to use a 
higher percentage of lightweight com-
ponents in the assembly of transporta-
tion equipment. Well, shedding some 
weight is seldom a bad thing. 

By Derek Clouthier
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Barrie
Benson Tire
66 Churchill Dr.
Barrie, L4N 8Z5
705-737-1345

Brockville
Benson Tire
1000 Oxford Ave.
Brockville, ON K6V 5T2
613-345-1419

Guelph
Benson Tire
3 Nicholas Beaver Rd., RR#3
Guelph, ON N1H 6H9
519-763-7630

Mississauga
Benson Tire
2310 Anson Dr.
Mississauga, L5S1G2
905-673-0248

Windsor
Benson Tire
2600 Howard Ave
Windsor, N8X3W6
519-969-9880

Belleville
Benson Tire
902 Wallbridge Loyalist Rd.
Belleville, ON K7M 9H2
613-966-7798

Cambridge
Benson Tire
370 Industrial Rd.
Cambridge, N3H 5T7
519-650-0788

Hamilton
Benson Tire
562 Parkdale Ave. N.
Hamilton, ON L8H 5Y7
905-544-9631

Ottawa East
Benson Tire
2020 Bantree Rd.
Ottawa, K1B 5A4
613-745-1991

Bowmanville
Benson Tire
2415 South Service Rd.
Bowmanville, L1C 3K3
905-697-1470

Cornwall
Benson Truck & Trailer
680 Tollgate Rd. E.
Cornwall, ON  K6H 5R6
613-932-5800

Kingston
Benson Tire
255 Binnington Crt.
Kingston, ON K7M 9H2
613-548-8488

Ottawa West
Benson Tire
1871 Merivale Rd.
Ottawa, K2G 1E3
613-224-0224

Photo © Mad House Photography

KEEPING YOU ROLLIN’
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For your nearest dealer call Tim: 204-735-3029 or 204-735-2327
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Check Out Our New and Improved Website!!

1999 MACK CL713 CRANE TRUCK
MACK ENG; E7-427, 18 SPD TRANS; 20 AND
46 AXLE(S), HEND. AIR RIDE SUSP; HIAB 145
CRANE, 18' REMOVEABLE DECK W/5TH
WHEEL UNDER. STK#229-14. -265125 

2006 FREIGHTLINER M2-80
STRAIGHT TRUCK W/VAN

CATERPILLAR ENG; C7, 250 HP, AUTO-
MATIC TRANS; 12 AND 40 AXLE(S), 
427, 098 KMS, STK#231-06 -444431

2015 KENWORTH T800 
36" SLEEPER, PACCAR ENG; 18 SPD
TRANS; 16 AND 46 AXLE(S), DBL. FRAME,
NO BRAND. STK#233-11. -502020

2001 MACK CL713 DUMP TRUCK
E7 460XT; 18 SPD. EATON; 20 FRONT/20
STEER/LIFT/46 MACK RUBBER BLOCK
REARS, 20'6" EXCAV. BOX, STK#229-07.
-444437

CALL JAMES OR RON 1-800-267-0633
E-Mail: james@morgan-diesel.com

See Our Complete Inventory at 
www.morgan-diesel.com

1248 McAdoo’s Lane, R.R. #1, Glenburnie
(Kingston), Ontario K0H 1S0

DIESEL TRUCK PARTS INC.

EXHAUST SYSTEM INSTALLATIONS FOR

ALL MAKES and MODELS

(905) 670-0100   1-800-385-8801

TRUCK MUFFLERS
BUILT TO LAST
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TRUCK & TANK
SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS,

PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES
SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS,

PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

MANUFACTURER OF ALUMINUM , STEEL & STAINLESS STEEL TANKS
We provide true “One Stop Service”: Manufacturing, Service, Parts & Support from our facility

Contact one of our sales representatives today
don@dependable.ca or mike@dependable.ca

1-800-268-0871  905-453-6724
www.dependable.ca

2002 STERLING L8000
c/w 13,000 L 4 Comp't Alum.
Tank, Dual Pump/Meter, 
Midcom, Bottom Load, Vapor
Recovery, New Tank 5 yr./1
yr. Inspection, Truck Newly
Certified/Safetied.  Stk#S812
502042

Single and Tandem Axle Cab & Chassis and Stock Tanks available!
2004 INTERNATIONAL
7400
c/w 13,000 L 4 Comp't Alum.
Tank, Dual Pumping/Metering,
Midcom, Bottom Load RI, Vapor
Recovery RI, New Tank 5 yr./1
yr. Inspection, Truck Newly 
Certified/Safetied, Stk#S826
502041

2017 KENWORTH T880 TANK TRUCK Automatic Trans; c/w 25,000L 4
Compartment Aluminum Dependabe Tank, Dual Pump/Meter Equipped, Bottom
Load, Midcom. 502021

2016 FORD F550 4X4 PROPANE MINI 1200 USWG Propane Bobtail,
LCR, Rear Fill And Rear Delivery.  502050

2007 
WESTERN STAR 4900
MBE 400-450 , 10 Spd,
16/23’s, 4 Comp’t Alum., 
Dual System, Midcom,  
DOT & B620 Certified,
Stk#S801  
101717

RECENT ARRIVAL

2003 
KENWORTH T300 
C7 Cat., 9 Spd, 2950 USWG
Propane Bobtail, LCRII, 
DOT & B620 Certified,
Stk#S804
102565

2013 INTERNATIONAL
4300 Propane Bobtail
2500 USWG, LCR, Full Refurb,
New 5 yr/1 yr Inspect,
Weights/Measures Calibrated
Meter, TSSA Inspect, Paint
Your Specs, Truck w/New DOT
Inspect/Cert. Stk#S825
502045

2007 STERLING L9000
Big Power, 20000 L 4 Compt
Alum Tank, LCR, Dual
Pump/Meter, Bottom Load RI,
Vapor Recovery RI, New Tank
5 yr/1 yr Inspect, Truck Newly
Certified/Safetied. Stk#T800
502051

RECENT ARRIVAL

• We specialize in rebuilding ALL makes of High Quality Differentials, 
Transmissions, Mid-Range and Steering Gears. 

• We offer competitive price on ALL our units sold. 
• We have ALL ratios and models in stock! 

• Fast, Honest and Reliable Service. 
• We pick up and deliver!

116 Orenda Rd. Unit 7 
Brampton, ON. L6W 3W6

Main Office: (905) 874-8233
Tel: 647-629-8035 Cell: 647-403-0612 Fax: 289-752-4565

Email: maximumpowertrain@gmail.com  www.maximumpowertrain.com

ALL TRUCK AND INDUSTRIAL 
RADIATORS, CHARGE AIR COOLERS

& A/C CONDENSERS

Monday-Friday: 8 am-6 pm  •  Saturday: 9 am-2 pm
Hwy. 410 & Steeles

#10 Hale Road, Brampton, ON  L6W 3M1
905-487-1209 • 1-877-950-0099 

After hours: 905-487-1209

K/W area
519-621-1209 

After hours: 
519-621-1209
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We Ship 
Across 
Ontario

We Ship 
Across 
Ontario

Follow us

WE MOVE IRON

Canada’s Largest 
On-Line Source for 

Heavy Trucks 
and Trailers! 

Check Out

Our New
Website!
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33 Kippax Court, 
Brantford, ON
N3S 0E5

www.trisontarps.ca
1-866-948-2777

519-720-9464

Canadian Made Tarps

Fully Stocked Showroom! Electric or
Manual

Side Roll
System

Distributors for:

� Trailers � Dump Trucks
� Live Bottoms � Hoppers

� Bins � Sheet Plastic

A Division of Trison Tarps

Rolling Tarp
Systems

We Manufacture Our Own
Aluminum Products!

SUPPLIES FOR ALL YOUR FLATBED EQUIPMENT NEEDS               www.trisontarps.ca

April 20-22, 2017
Place Bonaventure

Montreal, QC, Canada

The Meeting Place for 

Canada’s Trucking Industry

www.expocam.ca

 See more than 225,000 sq ft  
of new trucks, trailers 

and equipment

 New Products

Endorsed by:

Platinum  
Sponsor:
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Selling some iron? You’ve got options!

2009 KENWORTH  FUEL TRUCK, PX8, 8LL TRANS-
MISSION; 12,200 L. TANK, 4 COMPT, DUAL PUMPS
& METERS, ONLY 46,000 KMS. -188894

2018 PETERBILT 3499G BOBTAIL
PROPANE/CNG/LNG, PACCAR ENGINE; PX-9, 300
HORSEPOWER, ALLISON RDS-P 5 SPD.  TRANSMIS-
SION; SIDE LOAD, ENCLOSED REAR CANOPY WITH
LCR II, PRINTER. -501934

2017 INTERNATIONAL
CUMMINS ENG; AUTOMATIC OR MANUAL 
TRANSMISSIONS,  20,000 LITRE TANKS, 

BUILD TO SUIT. -434985

2003 PETERBILT, 315 HP CUMMINS, 10 SP,
18,500L 3 COMPT HUTCH TANK, PUMP,
METER AND LC ELECTRONICS, BOTT LOAD
READY, AIR MANIFOLD, CLEAN, 212 MILES. -
112237

2017 FL PROPANE BOBTAIL, M2, 270 HP CUMMINS,
AUTO, ALUM WHEELS, DRIVERS SIDE LOAD,
CLOSED DECK, NEW 3499 BARRELL, LCR II, PRINT-
ER. READY TO WORK. -103953

2008 WESTERN STAR FUEL TRUCK, C13 CAT
ENGINE, 13 SPEED TRANSMISSION, 20K FRONT
AXLE, 40K REAR AXLES, 20,000L 4 COMPARTMENT
TANK, DUAL EQUIPMENT PUMPING, BOTTOM
LOADING, AIR MANIFOLD, VAPOUR RECOVERY,
MIDCOM COMPUTER, 347,091KM. -273627

2017 WESTERN STAR  FUEL TRUCK, ISL, 10 SPD.
AND AUTO. TRANSMISSION; 20,000L 4-C TANK,
DUAL EQUIPMENT, MANY OPTIONS, 10 SPEED AND
AUTOMATIC IN STOCK. -123445

2006 PETERBILT  FUEL TRUCK, CATERPILLAR
ENGINE; 10 SPD TRANSMISSION; 20,000
LITER, BOTTOM LOAD, DUAL PUMPING, MIDCOM
COMPUTER. 445,000 KMS.  -188893

2009 STERLING FUEL TRUCK, 20,000 L, 4-C, 
DUAL  PUMPS, AIR MANI, 3 REELS. 205,000 MILES.
-123447

NEW USEDEASTWAY TANKEASTWAY TANK
THE TANK EXPERTS

2008 PETERBILT  FUEL TRUCK, CUMMINS
ENGINE; 300 HORSEPOWER, 10 SPD TRANSMIS-
SION; 20,000 LITRE, BOTTOM LOAD, DUAL PUMP-
ING, MIDCOM COMPUTER. 370,000 KMS. -188897

2008 KENWORTH BOBTAIL
PROPANE/CNG/LNG, CUMMINS ENG; PX-9, 9
SPD TRANS; 3200 TANK, LCR II. -383443

2001 WESTERN STAR  FUEL TRUCK, CATERPILLAR
ENG; 475 HP, 20,000L ADVANCE TANK, DUAL PUMP-
ING IN SIDE CABINETS, REAR HITCH. -115108

We Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • RefuelersWe Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • Refuelers

WE ARE LOOKING FOR TRADES • WE RENT FUEL TRUCKS
1995 Merivale Road, Ottawa ON K2G 1G1   Neil Greene: ngreene@eastwaytank.com

1-888-729-7817 ext 24 www.eastwaytank.com1-888-729-7817 ext 24 www.eastwaytank.comTrusted since 1968 Trusted since 1968

$3,999/MO

O.A.C.
3 IN STOCK

2005 STERLING FUEL TRUCK, CATERPILLAR
ENGINE; C10, 10 SPD TRANSMISSION;
20,000 L, DUAL PUMPS & GRAVITY METER. -
123448

2004 FREIGHTLINER M2 FUEL TRUCK, MERCEDES
ENGINE; 450 HORSEPOWER, 13 SPD TRANSMIS-
SION; 18 & 40 AXLE(S), 16,800L 4 COMP
ADVANCED ALUMINUM TANK, 2 LC M10 METERS
P/S BOX, 2 HOSE REELS D/S BOX, AIR MANIFOLD,
BOTTOM LOADING, REAR HITCH. -154980

*** 2 NEW ***

2002 STERLING L8500, CUMMINS ISL L6 8.9L
340HP, 6015615KM, EATON FULLER 10 SPD TRANS-
MISSION, 18 & 40 AXLES, DUAL PUMPING
EQUIPMENT. MIDCOM 8000 IN CAB, 2001
DEPENDABLE 20,000L 4 COMPARTMENT TANK,
TC306 SPEC, AIR MANIFOLD, ROUGHED IN FOR
BOTTOM LOADING, TRUCK RUNS AND OPERATES
VERY WELL. -434984

• New & Rebuilt Radiators
• Air Charge Coolers
•• NNew && RRebuilt RRadiators
• AAir CCharge CCoolers

• A/C Condensers
• Fuel Tanks
• AA/C CCondensers
• FFuel TTanks

1-888-603-1655
905-795-9009

11-888-603-1655
905-795-9009

• PICK-UP & DELIVERY • Shipping Across Ontario & Canada

(Most
Models)

TRUCK, BUS, INDUSTRIAL & CONSTRUCTION EQUIPMENT SERVICE

4 HOUR DRIVE-IN SERVICE4 HHOUR DDRIVE-IN SSERVICE
1775 Shawson Drive, Unit #1, 

Mississauga, ON L4W 1N8
407

DI
XI

E 
RD

.

401AT
LA

NT
IC

 D
R.

SHAWSON DR.

N

BRITANNIA RD.

www.kingradiator.cawww.kingradiator.ca

STOP IDLING - START SAVING

We Provide Quality On-Site Service - Quality Products
Bunk and Engine Heat - 12 volt Bunk AC - 110 volt Power Inverters

CALL 519.569.1351
Mobile Service 

- Over 15 Years Experience

�� IDLING A VEHICLE ��
� Wastes Fuel
� Wears out Engines
� Produces Harmful emissions
� May be against the law

Kitchener, Ontario
Servicing Southern Ontario

Weekend Work by Appointment

�� Sales & Service��
� Bunk & Cargo Heat 
� Engine Heat
� 12v Air Conditioning
� 110v Power Inverters
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Atlantis Radiator
TRUCK AUTO SERVICE INC.

SSPECIALISTS IIN TTRUCK
& IINDUSTRIAL RRADIATORS

YOUR CCOMPLETE CCOOLING SSYSTEM SSERVICE
• RRad •• AAir CCharge CCooler •• AAC CCondenser

• WWe  SShip AAcross CCanada
• FREE Inspection && EEstimate
• CCertified TTechnicians
• AAll WWork WWarrantied

www.atlantisradiator.ca

5900 DDixie RRd., UUnit 111, MMississauga, OON LL4W 11E9
(905) 6670-3696 •• 11-800-716-3081

Fax: ((905) 6670-2283 

4 HHour
Drive-Thru SService

(Most TTrucks) Open Monday to
Saturday

DI
XI

E 
RD

.

HWY 401

SHAWSON DR.

N

BRITANNIA RD.

Many thanks to all our friends and customers for their overwhelming  
support again this year. We’ll do our best for you next year too!

HAPPY HOLIDAYS!

905-795-2838
Fax (905) 678-3030

1-800-267-4740
Canada & U.S. Hotline

RAD 
COOLANT 

PIPES

Available in 
Aluminized or 
Stainless Steel

Pipes also available for Freightliner,
Peterbilt and Western Star

Built to Outlast OEM Pipes

We have been supplying Parts, Service and Technical Support
to Truck Shops, Dealers and Fleets since the early '80’s.

OPEN SATURDAYS & WEEKNIGHTS

TEXIS

www.texisexhaust.com

DIESEL PARTICULATE FILTER

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKET REPLACEMENT FILTERS NOW AVAILABLE
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MON - THURS
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Fax (905) 678-3030

905-795-2838

 

Canada & U.S. Hotline

1-800-267-4740
Fax (905) 678-3030

905-795-2838

.texisexhaust.cowwww.

 

Canada & U.S. Hotline

1-800-267-4740

.texisexhaust.com

 

1-800-267-4740

ON-SITE KINGPIN REMANUFACTURING
• Superior Equipment • Patented in U.S.A. & Canada
• Exceeds SAE and DOT specifications/regulations • Guaranteed Workmanship
• Only Company to test SAE J133 & J400 • Fully Insured

CWB CCERTIFIED CCOMPANY •• CCWB CCERTIFIED WWELDERS 
KINGPIN GAUGES

Top Quality aluminum Kingpin gauges. Won’t stretch.

Re-manufacturing a kingpin gives the fifth wheel the proper bearing 
surface, extending the life of the fifth wheel and decreasing the abuse 

to the bolster plate and kingpin.

MOBILE SERVICE
Visit oour WWebsite aat: www.kingpinspecialists.com

E-mail: rkingpin69@aol.com

Call uus TToll FFree @@ 1-888-221-7774 
For the Dealer Nearest You

TOLL FREE NUMBERS FOR YOUR NEAREST DEALER 
Quebec aand tthe MMaritimes 1-888-939-1011 
Ontario 1-888-221-7774
Western ((Alberta && SSaskatchewan) 1-877-912-1209 
British CColumbia 1-800-427-5865
In tthe UU.S. 1-888-221-7774

www.kingpinspecialists.com    rrkingpin69@aol.com

Follow us

Looking to buy a truck 
or trailer online?

LOOK NO FURTHER 

Canada’s Largest On-Line Source for 
Heavy Trucks and Trailers!
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Over 200 Used Reefers In Our Yard . . . Ready To Roll!!

TORONTO 
2332 DREW RD., 
MISSISSAUGA, ONT. L5S 1B8
Call: Murphy Barton, Vince Cutrara, 
Rob Moorehouse, Todd Warren, 
John Gwynne, Zak Ray

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, 
LACHINE, QUEBEC H8T 3P5
Call: Mario Perrino, Michel Pouliot
Sean Ireland, Hugh Davis, 
Danick Bilodeau

514-633-5377
Fax (514) 633-6488

New aand UUsed SSales

Rentals

Long TTerm FFinance LLease

Full SService TTrailer && RReefer SShops
Providing MMaintenance AAnd PParts

ACTION
TRAILER SALES INC.

TANDEMS/TRIDEMS
• AIR RIDE

DROP DECKS
ALUMINUM

COMBO FLATS

NEW UTILITY 
53'x102" 3000R

HIGH CUBE REEFERS, 
1071⁄2" I.H. FRONT, 1091⁄2" I.H.
REAR, 981⁄2" I.W. RECESSED  

“E” TRACK, H.D. DUCT FLOOR,
STAINLESS FRONT & REAR,

VENTS, LED LITES –  WEIGHT
12.155 LBS.  (STANDARD

MODEL)  H.D. INTRAAX AIR RIDE
SUSP. ALUM. WHEELS. -35153

UTILITY 53' x 102" x 13' 6"
DRY FREIGHT VANS

HENDRICKSON AIR RIDE SUSPEN-
SION, LOGISTIC SIDE POSTS –

ALUM. OR TRANSLUCENT ROOF
AVAILABLE, STAINLESS REAR

DOOR CASE, 12" CORRUGATED
STEEL SCUFF LINER,  24" STEEL

THRESHOLD PLATE. -102537
PRICED RIGHT!

(6) 2017 UTILITY 53' HEATED VANS
Hendrikson Air Ride Suspension; Thermo King 

HK450 Diesel Heaters, Aluminum Wheels, Michelin
Tires, Disc Brakes, Pintle Hook, Stainless Door 
Case & Bumper, Available In Montreal . -434955

2014 VANGUARD 53 X 102” PLATE VAN
Holland air ride suspension, Galvanized door case 

& bumper, excellent overall condition. - 501943

2013 UTILITY 53’ REEFER
Carrier 2100A unit, 100 gal tank,Stainless front panels,

radius corners and rear doors, front & rear vents, 
side skirt, aluminum wheels, new brake linings, 

HD flat floor, exterior rub rail. - 501942

2014 STOUGHTON 53’ X 102” PLATE VAN
Side skirts, exterior rub rail, Automotive interior 

protection pkg, Holland air ride suspension, 
very clean. - 501941

(50) 2011 WABASH AND GREAT DANE 
53’ REEFERS

Thermo King SB210 units, chute and bulkhead, 
duct floor, Hendrickson air ride suspension, 

445/50R 22.5 super singles, aluminum wheels, 
side skirts,Trailer Tails, corrugated side panels, 

stainless front panels, radius corners, rear doors,
and door case. -227777

2014 GREAT DANE 50’6” TRIDEM
ALUMINUM COMBO FLAT BED

Hendrickson 6’and 6’ spread air ride suspension, 
aluminum Wheels, 12 winches in sliding track, 

2 aluminum tool boxes, 12 sets of chain tie downs. -354180

(5) 2008 WABASH 53’ X 102” REEFERS
Carrier XTC units, stainless front panels, 

radius corners, rear doors and bumpers, front & rear
vents, exterior scuff rail, side skirt, aluminum wheels,

1 row recessed “E” track,  duct floor,  
GOOD OVERALL CONDITION. -123449 

(3) 2008 STOUGHTON 53' DROP-FRAME VANS
Stainless Radius Corners, Rear Doors, 

Door Case & Bumper, Automotive pkg., Milwaukee 
Lift, Exterior rub rail, translucent roof, 18” drop, 
126” inside height, 245/70R17.5 tires. -434962

13,180 Lbs.
110" Door Opening

(100) 2011/2012 UTILITY 53'x102" REEFERS

CARRIER 2100 UNITS, DUCT
FLOOR, HENDRICKSON 
AIR RIDE SUSPENSION, 

445/50 22.5 MICHELIN SUPER
SINGLES, TIRE INFLATION 

, STAINLESS REAR DOORS,
DOOR CASE AND REAR BUMPER,
REAR  DOOR VENT, SIDE SKIRTS,

SPARE TIRE CARRIER, WELL 
MAINTAINED FLEET UNITS.

(N.A.P.) -102536

HENDRICKSON 6’ AND 6’
SPREAD AIR RIDE SUSPEN-
SION; THERMO KING HK450

DIESEL HEATERS, ALU-
MINUM WHEELS, MICHELIN
TIRES, DISC BRAKES, PIN-

TLE HOOKS, STAINLESS
DOOR CASE & BUMPER.

AVAILABLE IN MONTREAL -
434958

(15) 2017 UTILITY TRIDEM
53' HEATED VANS

MONTREAL

MONTREAL

MONTREAL

45
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Buy, Sell, Prosper
Thousands of trucks, thousands of trailers. Whether you’re buying or

selling, you need to use Truck and Trailer. You don’t have to take our

word for it, ask our customers why they keep coming back.

Canada’s #1 Source for Heavy Trucks and Trailers

truckandtrailer.ca

1-877-682-7469

TruckandTrailer ad promo.indd   5 2016-06-07   3:27 PM
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NEWSCHARITY

By Sonia Straface

TORONTO, ONTARIO

Trucks for Change hosted its fifth annu-
al partner reception Nov. 16 in the heart 
of Etobicoke, where its carrier partners, 
charities and sponsors all got together 
to celebrate the milestone year for the 
non-profit organization.

Trucks for Change was started in 
2011 when president and founder, Pete 
Dalmazzi, thought of a way to stream-
line the process for charities to move 
donated goods and freight with ease 
and at an affordable cost. The organiza-
tion relies on its member carriers to be 
there when a charity needs help with 
transportation.

“We began in 2011 with a vision that 
working together, the trucking industry 
could make a real difference by doing 
what we do best – trucking and moving 
freight,” Dalmazzi said at the reception. 
“By doing that, we help the charities do 
what they do best, which is make a dif-
ference…and it’s turned out to be a very 
good marriage in that way.”

Today, Dalmazzi said, Trucks for 
Change is comprised of 85 compa-
nies within the trucking industry (60 
of them are member carriers) based 
all over Canada. To date, the company 
has helped move more than 15 million 
pounds of donated food and freight, 
and more than $250,000 of in-kind do-
nations have been made.

Trucks for Change is involved with 
charities like the Red Cross, Habitat for 
Humanity and food banks across the 
Greater Toronto Area. At the reception, 
attendees heard from many speakers 
about how Trucks for Change has made 
a direct impact on Canadians across 
the country. 

It helped the Red Cross transport 
donations to families in Fort McMur-
ray during the wildfires earlier this year 
and it helped contribute many volun-
teer hours to build homes for those in 
need through Habitat for Humanity.

“In addition to the freight that we 
haul, in the last 12 months we’ve 

branched out into doing more com-
munity events and that’s where we are 
looking at the trucking industry as a 
group that can aggregately come to-
gether and volunteer to raise funds,” 
Dalmazzi said.  “We have now reached 
over 800 hours of charity event volun-
teer hours and we’ve helped raise over 
$50,000 at those events. And we’re just 
beginning. Our goal is to take this all 
across the country.”

Sticking to his word of getting more 
involved in local charities, Dalmazzi 
organized, with the Daily Bread Food 
Bank, a Food Sort Challenge, where 
eight teams of 10 helped the food bank 
sort through food donations. 

This was the challenge’s second year 
and exemplified exactly what Dalmazzi 

has in mind when it comes to getting 
trucking more hands-on with local 
charities.

The challenge is a fast-paced race to 
see which team can sort through and 
organize 4,000 lbs of food for the food 
bank the fastest.

“You’re not just coming to have fun. 
You’re coming to do work,” said Gail 
Nyberg, executive director of the Daily 
Bread Food Bank in Toronto. “Because 
every year we distribute in the neigh-
borhood of nine million pounds of food 
with five trucks. And we couldn’t do it 
without your help.”

Organizers at the food bank said that 
food sort challenges help them im-
mensely – doing the job one person 
would do over the course of 40 weeks.

Newcom Business Media put togeth-
er its group of 10 participants and com-
peted once again in the challenge as the 
reigning champions.

After the two-hour competition, 
though, Team Newcom didn’t fare as 
well as last year and came in last place. 
Bison Transport was the challenge win-

ner, with Trailer Wizards and J.D. Smith 
and Sons tying for second place and 
Manitoulin taking home the bronze.

You can watch a video of the food 
sort action at www.trucknews.com/vid-
eos/moving-sorting-charity.

To learn more about the organization 
or get involved, call Trucks for Change 
at 905-844-8658 or e-mail pete@trucks-
forchange.org.  

Trucks for Change 
celebrates five years 

Driver
Medical
Exams

ONTARIO DRIVERS
WALK-IN MEDICAL

CLINIC

21 Queensway West
Mississauga, Ontario

(DIRECTLY ACROSS FROM
MISSISSAUGA HOSPITAL)

9:00 a.m. – 9:00 p.m.
7 Days a Week

(905) 897-9228

$ 60.
00

No appointment necessary

Pete Dalmazzi

SUBSCRIBE
NOW!READING SOMEONE

ELSE’S COPY?
Have your own!

MOVING?
REQUALIFY?

Call (416) 442 5600 ext. 3553

Company ______________________________________________________________________________________________

Name ______________________________________________

Address  _______________________________________________________________________________________________   

City ________________________________________  Province ________________________  Postal Code  ____________

Phone: (       ) ____________  Ext. ______   Fax: (       ) ____________  Email _____________________________________

Title ______________________________________________

CHANGE OF ADDRESS ONLY
Serial # from code line on mailing label

1     1    4

Canada USA Foreign Charge Card Cheque Enclosed

Visa     Mastercard     Amex

No: _____________________________________________

Expiry Date: ______________________________________

Signature:_______________________  Date: ____________

1 Year $43.95 $109.95 $109.95
 (+ applicable taxes)

2 Years $66.95
 (+ applicable taxes)

Single Copy $8.00 $10.00 $10.00
 Quebec Residents Add 7.5% QST; AB, MB, PE, SK, QC & 

 Territories Add 5% GST; BC, NF, NB & ON Add 13% HST; NS 15%.

DO YOU WISH
TO RECEIVE 

OR CONTINUE 
TO RECEIVE

TRUCK NEWS

YES      NO

Signature

Date

PLEASE ANSWER THE FOLLOWING QUESTIONS

1)   How many vehicles are based at or controlled from this location? Please indicate quantities by type: 
___ No. of Straight Trucks     ___ No. of Trailers     ___ No. of Buses     ___ No. of Truck-Tractors     ___ No. of Off-Road Vehicles

2)  Does this location operate, control or administer one or more vehicles in any of the following Gross Vehicle Weight (GVW) categories?  Please check YES or NO:
 14,969 kg. & over (33,001 lbs. & over)    YES    NO  

 11,794-14,968 kg. (26,001-33,000 lbs.)   YES    NO  

3) This location operates, controls or administers:
 Diesel powered vehicles   YES    NO     Refrigerated vehicles   YES    NO     Pickups or Utility Vans   YES    NO     Propane powered vehicles   YES    NO

4) Do you operate maintenance facilities at this location?     YES    NO       IF YES, do you employ mechanics?........    YES    NO

5) Indicate your PRIMARY type of business by checking ONLY ONE of the following:
 a)  For Hire/Contract Trucking (hauling for others)

 b)  Lease/Rental

 c)  Food Production / Distribution / Beverages

 d)  Farming

6) Are you involved in the purchase of equipment or replacement parts?  YES    NO

7) Are you responsible either directly or indirectly for equipment maintenance?  YES    NO

 e)  Government (Fed., Prov., Local)

 f)  Public Utility (electric, gas, telephone)

 g)  Construction / Mining / Sand & Gravel

 h)  Petroleum / Dry Bulk / Chemicals / Tank

 i)  Manufacturing / Processing

 j i)  Retail

 jii)  Wholesale

 k)  Logging / Lumber

 b)  Bus Transportation

 m)  Other (Please specify) 

Under 4,536 kg. (10,000 lbs.)   YES    NO8,846-11,793 kg. (19,501-26,000 lbs.)   YES    NO

4,536-8,845 kg. (10,000-19,500 lbs.)    YES    NO

Send payment to: Truck News, 80 Valleybrook Drive, Toronto, Ontario M3B 2S9 Today

TRUCK NEWS
 Canada’s National Trucking Newspaper and Equipment Buyer’s Guide

pg 47 tn jan v3.indd   47 2016-12-12   4:00 PM



48 COVER STORY

concept. By moving the driver forward 
to the position previously occupied by 
the engine, there’s an available 30% 
more living space for a mini-apart-
ment sized sleeper. Add to that the 
on-board availability of electric power 
and the promised extreme comfort 
from the ultra-rigid frame and inde-
pendent long-travel suspension, and 
Nikola drivers will likely be the most 
professional in a fleet or the most suc-
cessful small fleet owner-operators.

An integral part of marketing a 
truck is on-road service. Nikola’s Mil-
ton has pulled off a coup, right in line 
with his total trucking vision, by part-
nering with Ryder System, the leasing 
giant that has more than 800 service 
locations in the US, Canada and parts 
of Mexico. Additional support will be 
provided in Tennessee and Mississippi 
– service areas of responsibility (AORs) 
for Caterpillar dealer Thompson Ma-
chinery, an early investor in Nikola. 
Ryder’s Scott Perry, chief technology 
and procurement officer, said Ryder’s 
sales force at the facilities will handle 
customer enquiries and its 5,300 tech-
nicians will be trained to service the 
new-age trucks.

Perry said Ryder is no stranger to 
new technologies, having embraced 
natural gas fuel over the last six years. 
To add Nikola, the company has to 
provide training in handling the hy-
drogen fuel and understanding the 
unique 800-volt drivetrain.

But there’s not a lot of service for the 
electric Nikola, said Milton. Benefits 
of the electric drive system include  
far fewer components in the propul-
sion and chassis system and a major 
lowering of preventive maintenance 
requirements. 

Under the Nikola One 
The next presenter at the technical 
break-outs was Dave Damion, Meritor’s 
sales and business director for develop-
ment for defense and special products. 
And it comes as no surprise that the 
Nikola chassis owes much to state-of-
the art military vehicle design. 

Meritor was chosen to partner on 
the Nikola design and development for 
its experience in military vehicle sus-
pensions and was given a free hand in 
developing the revolutionary Nikola 
setup. Most significantly, the suspen-
sion is based on the best military prac-
tice of long travel, independent air-
ride suspensions. 

The Nikola is thus endowed with 
the same robustness and a design that 
puts load paths to and from the sus-
pension and fifth wheel directly into 
the structure of the truck. An exam-
ple is the fifth wheel mounted directly 
onto the tandem air bags, involving no 
bending loads into the frame imposed 
by conventional chassis designs. The 
frame itself is far stiffer than a con-
ventional truck’s, because of the long-
travel integrated air and shock ab-
sorber and long and short arm double 
wishbone suspension at all wheel 
positions. The ride and handling is 
promised to be exceptional, contribut-
ing to driver comfort and control and 
lowering the fatigue associated with 
driving a truck over extended periods.

The double-wishbone setup mounts 
to the frame and to frame-mounted 
two-speed motor gearboxes for the 
three driving axles – all wheel po-
sitions are driven on the prototype. 

These are massive on the prototype 
Nikola, containing individual two-
speed gear sets and an electric mo-
tor for each wheel. Driveshafts are 
constant velocity jointed at each end 
but, because there are motors for each 
wheel-end, there are no differentials. 
So, vibration is reduced and gear mesh 
power losses are eliminated. 

Accessories such as air-condition-
ing compressor, coolant and pressure 
pumps are electric. 

Under the hood
So far, no real detail has been offered 
about the propulsion system other 
than the fuel cell in the latest itera-
tion of the Nikola is a PEM, which is a 
robust and fast-evolving technology. 
Interestingly, Toyota has recently an-
nounced it is looking at similar fuel 

cell technology for heavy trucks. 
The decision to go with the zero-

emissions fuel cell system was made 
only recently, switching away from the 
original concept of a high-speed natu-
ral gas turbine to demand-charge the 
Li-ion batteries. However, Milton says 
that the basic electric powertrain is 
common and the fact that the chassis 
has been packaged for both turbines 
and fuel cells means that in markets 
where there is a less robust hydrogen 
fuel infrastructure, the Nikola can be 
made available with the turbine bat-
tery charging.

The fuel cell has major advantages 
where it can be used. Because there 
is significantly less heat rejection, 
some of the coolant radiators can be 
reduced in size or removed, reduc-
ing complexity and weight. Other 
weight savings come from dispensing 
with the diesel engine, emissions af-
tertreatment systems, transmission, 
prop shaft and differentials. Spec’ for 
spec’, a Nikola will be around 2,000 lbs 

lighter than a diesel truck, said Milton. 
He said the prototype on show scaled 
19,000 lbs even with the first-genera-
tion motor gearboxes and apartment-
sized appliances in the sleeper.

Whether the fuel cell or turbine, 
something like 300-400 kW feeds the 
Nikola-patented battery pack mount-
ed between the frame rails beneath 
the sleeper compartment. This bat-
tery pack is unique in its cell cooling, 
which maintains temperatures within 
two degrees. This ensures good charge 
density and longer battery life. Using 
this powertrain in a truck is far easier 
than a passenger car, said Milton, since 
a truck offers significantly greater flex-
ibility and space to accommodate a 
heavy battery pack. The battery pack is 
sized to contain a maximum 320 kW-
hr charge (Milton compared this to the 
biggest Tesla pack at 100 kW-hr). Hav-
ing such a large capacity allows for re-
serve power for hill climbing.

The powertrain controller is fed 
with predictive cruise information, so 
it maintains the best charge associat-
ed with upcoming terrain. If there is a 
grade imminent, charge increases. A 
downhill grade sees the state of charge 
at a minimum so the batteries get re-
charged by regenerative braking going 
down the grade, incidentally taking all 
retarding effort away from the service 
brakes at the wheels.

The rated power for the battery/
drive package is 1,000 hp and 2,000 
lb.-ft. of torque. This is around two or 
three times the horsepower of a die-
sel and results in the Nikola being able 
to climb a 6% grade at 65 mph. The 
torque is as great as the biggest 16-liter 

diesels produce but because the mo-
tor response is far faster than a diesel’s 
and peak torque is when the electric 
motor is stalled, the truck acceler-
ates very quickly. Milton says driv-
ers will really enjoy the performance. 
And they’ll also appreciate the shorter 
trip times that will put more money in 
their pockets, he said.

Safety
The Nikola puts safety in the forefront 
with stability control, accident avoid-
ance on-board, infrastructure connec-
tivity and personal safety all wrapped 
into the package. Enablers are the vec-
tor torque at the drive wheels, anti-lock 
braking, all-electric power steering and 
a 12-camera viewing system all around 
the truck. This means lane keeping, au-
tomated braking, predictive and adap-
tive cruise control are all baked in. And 
with those features enabled, autono-
mous driving is another feature that is 
part of the Nikola vision of the future.

Because of the faster acting and 
more powerful braking system, Milton 
sees the truck as a prime contender 
for ultra-close platooning. The elec-
tric drivetrain makes for a much better 
connected vehicle, he says.

An interesting deliverable from the 
surround camera system is the per-
sonal safety aspect it delivers. Mil-
ton says many women drivers are re-
luctant to park in truck stops and are 
concerned about what is around them 
should they have to leave the vehi-
cle. With the Nikola visibility, a driver 
can even view on his or her cell phone 
what is outside the truck. 

Maximizing revenue
A further component of the holis-
tic package is the connectivity of the 
truck, the driver displays and a freight 
matching service that will be integrat-
ed into the Nikola as standard. The 
service will make it easier for individ-
uals to find freight and increase rev-
enue by as much as 50%. 

Called Nikola Shipments, it is effec-
tively an on-board loadboard through 
which brokers around North America 
can post freight onto the Nikola service; 
an individual driver can choose where 
he wants to go, then match freight to 
the route. This offers the owner-oper-
ator or small fleet the opportunity to 
consolidate less-than-truckload ship-
ments right on the truck. 

Along with the additional cargo 
weight and the fuel economy, Milton is 
looking to change the freight efficien-
cy paradigm and make trucking more 
rewarding and less stressful for those 
participating. It will take time to roll 
out, but it is an example of the way Mil-
ton, through Nikola, wants to change 
the face of trucking and put drivers 
back in the driving seat where they can 
control their fate, not just the truck. 

Nikola One founder wants to change 
the game with zero-emissions truck

The Nikola One interior will come with an integrated freight-matching  
service that will help drivers find loads en-route and maximize revenue.

Continued from page 1

Nikola reveals day cabs to come
SALT LAKE CITY, UTAH 

All the sneak pictures of the Nikola truck have shown an over-the-road tall cabover sleeper 
truck. But at the early December reveal of the Nikola One cabover, company founder and 
CEO Trevor Milton surprised the audience with images of a day cab variant dubbed the 
Nikola Two. Intended for regional and distribution haul, it is to feature the same hydrogen 
fuel-cell/electric drivetrain of the premium Nikola One, but in a much more familiar guise 
as a conventional, hood forward truck for distribution and vocational applications.

Timed for availability in 2020, it should be available to the vocational customers around 
the same time as the Nikola One highway long-and-tall.

This came as a complete surprise at the “One” launch but shows company founder  
Milton is eager to push his disruptive technology of zero-emissions trucking down into 
areas never before considered likely for zero-emissions status.

Details were lost in the general hype for the Nikola One launch. But a zero-emissions 
refuse truck, for instance, would be the holy grail for companies like Waste Management 
that have invested so heavily in clean natural gas vehicles for their minimal environmental 
footprint.

And given that the base design for the Nikola chassis is all-wheel-drive with long-travel 
independent suspension, the day cab chassis could prove highly attractive to a transit  
miser fleet, special on-/off-highway hauler or heavy hauler. Milton said the chassis could 
also have rear wheel steering for high mobility.

The apparent ruggedness of the chassis from its military heritage could mean suffi-
ciently long service to offset an obviously high initial cost. 

Milton is looking 
to make trucking 
more rewarding 
and less stressful.
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We’d like to hear it. Please 
send letters to the editor 
to james@newcom.ca. 
Letters should not exceed 
200 words and are subject 
to editing for length and 
style.

Have an 
opinion?

Dear Editor:

It was with great interest that I read 
the article on platooning in the De-
cember edition. As a longtime trucker 
with over 40 years on the road – many 
of those as an owner-operator – to me 
this is a classic case of technology run 
amok and technology for technology’s 
sake. I certainly am no Luddite, and 
embrace many of the technological 
advances with open arms.

Back in the early 1990s I pulled dou-

bles on the New York State Thruway 
for a number of years. This was with 
two 45-ft. trailers, gross weights up to 
143,000 lbs., being pulled by my Pe-
terbilt 379 powered by a mechanical 
425 hp 3406 Cat engine coupled to an 
18-speed transmission – as unaerody-
namic a setup as you can get.  

My overall fuel savings were con-
servatively about 30%. I dropped from 
6.3 mpg with one trailer to 5 mpg with 
two. No one can convince me that pla-
tooning four trailers with four power 
units and four drivers achieving 10% 
fuel savings is somehow better than 
two sets of doubles with two power 
units and two drivers achieving 30% 
fuel savings. 

To me this is nothing more than the 
proponents of all this new technology 
trying to market their products and in-
fluence the regulators and legislators 
with the wow factor. 

I just chuckle at the fact that 50- or 
60-year-old technology is discounted 
in spite of triple the benefit because it 
doesn’t involve computers. 

Dirk van Wyngaarden
Paris, Ont. 

Old-fashioned doubles more 
efficient than platoons

Let’s make the 
SuperTrucks 
reality and push 
innovation
Dear Editor:

I just read the recent article on Navis-
tar’s SuperTruck; very interesting! 

In the past, the issues that arose 
with streamlined concept trucks were, 
streamlined trucks require bigger 
brakes due to less wind resistance un-
der braking, adding to higher mainte-
nance costs. 

Streamlining also adds to redesign 
issues such as engine cooling, which 
are solvable but carry additional design 
and manufacturing costs. 

In addition, the streamlined concept 
was not appealing to the majority of 
drivers who preferred conventional ‘big 
front end’ styling at the time. 

Having said this, for many years I 
maintained the North America truck-
ing industry was at least 20 years be-
hind Europe and other offshore mar-
kets both in truck design and cargo 
handling, mostly due to complacency 
and low North American fuel costs. 

I do hope Navistar’s SuperTruck 
does get off the ground, it’s time we 
climbed out of our industry’s engine 
and vehicle design mentality box and 
put money into real advanced design 
concepts that will carry our industry 
and customers forward. 

Alan Masters
MCG Consulting
Beeton, Ont.

Wayne Noftle  •  1-800-401-9138  •  Fax: 1-888-795-2258 
  6705 Tomken Rd., Suite 219 Mississauga, ON L5T 2J6

www.statesideconsultants.com
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By Edo van Belkom 

THE STORY SO FAR  

Bud asks Mark to start taking loads for a 
new company. At first Mark isn’t inter-
ested, but Bud convinces him it would 
be good for Bud’s other drivers, many 
of whom are looking for regular, steady 
loads.

Mark takes the first load for the com-
pany, but the paperwork is all wrong and 
Mark ends up having to drive the load 
back to Toronto because he had taken the 
wrong trailer…

•
In the morning, Mark prepared for an-
other assault on the border. This time, 
however, he double- and triple-checked 
everything to make sure he had picked 
up the right trailer, and that everything 
was correct with the paperwork. Final-
ly, he checked that the load in the trailer 
matched the load he had on paper. Only 
when he was sure everything was right 
with the load, did he slip Mother Load 
into gear. 

“I dare them to stop me this time,” he 
said aloud to himself.

But after a few minutes on the road, 
and once he was comfortably on Hwy. 
403 on his way to the border, he felt like 
having a chat with Bud. After all, there 
was plenty left unspoken after the first 
load for this new company had gone so 
wrong. He dialed up Bud and turned up 
the volume to ensure he’d have no trou-
ble hearing the call hands-free.

“Well, well,” Bud said. “If it isn’t Mark 
‘Wrong-Trailer’ Dalton.”

“Very funny,” Mark said.
“You got the right trailer this time? Or did you just 

pick up any old trailer that was in the yard?”
“I got the right one this time.” 
“That’s good, because they’ve been asking if you 

were really the best driver I had working for me. 
When I assured them you were, they couldn’t help 
but feel sorry for me.”

“Sorry for you?” Mark said. “I was the one who 
showed up at the border with the wrong load and 
had to drive all the way back to the yard.”

“Hey, we all tried calling you. What can we do if 
you don’t have your phone on?”

Mark was at a loss for words. Of course it was his 
fault he had to make an entire round trip with the 
wrong load, but he wasn’t about to let the shipper, 
broker or Bud off the hook. “You guys are supposed 
to look out for me, warn me that all their trailers 
look the same…that I should check the numbers to 
make sure I’ve got things right.”

Bud said nothing for the longest time. Mark won-
dered if he’d hung up. “You still there?”

“You’re kidding me, right?”
“No. You’re supposed to look out for me, not send 

me on wild goose chases.”
“You want me to tell you to put a hat on when 

it’s cold? To use your wipers when it’s raining?” A 
pause. “Anyway, you like wild goose chases.”

“That’s besides the point. I wouldn’t call having to 
turn around at the border an adventure. Just a money-
losing pain in the ass.”

“Speaking of which,” Bud said, his tone sudden-
ly getting serious. “I talked it over with them and 
they’ve agreed to pay your mileage to and from the 
border.”

“How’d you do that?”
“I told them that they had a responsibility to 

make sure you took the right trailer. If they’re not 
sure what’s leaving their yard, why should it be all 
on you?”

It was Mark’s turn to be speechless.
“So, you can take back your ‘looking out for you’ 

bull and do your job right so I won’t have to stick my 
neck out for you again.”

“Okay, I take it back. And, I guess… thanks for 
having my back.”

“And?”
“Sorry I screwed up,” Mark said. “We all make 

mistakes, right?”
“Then why are you being critical of a broker who 

fixed your mistake and paid you for it even though 
they didn’t really have to.”

Mark thought about it for a bit, then said, “Bud, if I 
wasn’t complaining, what would we talk about?”

“How ’bout them Leafs?” Bud said.
“Uh, I gotta go!” Mark said, hanging up the phone.

• 
When Mark reached the border at Fort Erie, he 

couldn’t help but be nervous. Even 
though he’d been through this process 
hundreds, perhaps even thousands of 
times before, he always felt a bit of ten-
sion crossing the border. There was no 
rational reason to fear the border, espe-
cially since Mark rarely exceeded his al-
lowable spending limits, but a few bad 
experiences had been enough to make 
each and every border crossing an or-
deal for him.

And, as Mark’s luck would have it, 
there appeared to be a problem with 
Mark’s load. “Mr. Dalton,” said the cus-
toms officer, “we’ve got a problem.”

“No kidding,” was all Mark said.
“Yes. It seems there’s no entry on file 

for your load.”
“Why not?”
“The entry number is not a match 

with PAPS.”
“What’s PAPS? Sounds like a brand 

of beer.”
“Pre-Arrival Processing System.”
“Okay, so how do you fix it?”
“You’ve got to get in touch with your 

broker. They can update the entry so 
the PAPS number matches the entry.”

“Oh, is that all?” Mark said, not try-
ing very hard to keep the sarcasm 
from his voice. “Well, that’s what I’ll do 
then.” 

“Good,” the officer said, immediate-
ly moving onto something else. 

“Why does this always happen 
to me?” Mark said aloud. Then he 
stepped out of the office and called up 
the shipper on his cell phone. When 
the man answered, Mark spent a cou-

ple minutes explaining the situation, then said, 
“They say the PAPS number doesn’t match the  
entry.”

He was expecting a groan or a sigh: “What?” But 
instead the man simply told Mark it was a small 
problem and he’d call the broker right away. With 
any luck he’d be on his way in no time.

“Yeah, sure,” Mark said under his breath as he 
hung up the phone. “There’s no way in hell they’re 
getting this mess sorted out in less than an hour.” 
So instead of heading back into the customs office, 
Mark headed for Mother Load where he could at 
least nap for an hour or so while the broker figured 
out the problem. But before he’d even made himself 
comfortable, the customs officer was there knock-
ing on his window.

“Good to go.”
“What? How?”
“The entry’s complete,” the officer said. “You’re 

free to cross the border. Enjoy your time in the United 
States.”

“I’ll try,” Mark said in disbelief.
He started up Mother Load, happy that he’d 

cleared a seemingly huge hurdle.
This was better, he thought. But still, not good 

enough. 

Mark Dalton returns next month in Part 4 of  
Truckers without borders. Ill
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By James Menzies

AYR, ONTARIO

Hyndman Transport, the Canadian di-
vision of Celadon Group, has officially 
opened a new 25,000 sq.-ft. terminal 
that was built around the needs of its 
drivers and staff.

The terminal sits on 12 acres, just off 
Hwy. 401 at Exit 268, and is located at 
2616 Cedar Creek Rd. The location will 
allow drivers easier highway access 
and more home time, officials said 
during the grand opening Nov. 15.

“When deciding to build a new facil-
ity, our main objective when we asked 
what do we need and what do we 
want, the number one thing that kept 
coming up was, what was going to be 
best for the drivers?” said Mike Camp-
bell, president of Hyndman Transport. 
“We found this location right off the 
401 and I don’t think you can get a bet-
ter location. Drivers can come in and 
get out and they probably save 20 min-
utes from where we were in Kitchener, 
and that is 20 more minutes that driv-
ers can spend with their families.”

The new building features a modern 
driver lounge and dorm rooms, where 
drivers can watch TV or take a nap. 
The headquarters also houses recruit-
ing, safety, orientation, operations and 
administrative functions. The 15,000 
sq.-ft. maintenance shop features a 
wash bay and loading dock, as well as 
six service bays. It also features both 
men’s and women’s technician wash-
rooms. Even though Hyndman doesn’t 
currently have any female technicians 
on staff, the facility was built with an 
eye towards making it an attractive 
place for them to work.

Hyndman Transport was acquired 
by Indianapolis-based Celadon Group 

in 2013, which effectively doubled Ce-
ladon’s Canadian operations to about 
400 trucks. It has since added Yanke 
Group and Hoss Cartage to its growing 
Canadian stable. 

Paul Will, chairman and CEO of 
Celadon Group was on-hand to open 
the new facility, which he said under-
scores Celadon’s commitment to the 
Canadian market.

“We are definitely committed to the 
whole process of growing and stabi-
lizing Canada,” Will said in an inter-
view with Truck News. “We wanted to 
continue to invest in our Canadian op-
erations, which we view as part of our 
overall operations. No question, we 
believe having a facility like this  
is going to allow us to have less turn-
over and attract and retain the best 
employees.”

“We believe the future is very bright 
here in Canada,” added Robert Corbin, 
senior vice-president of business de-
velopment with Celadon Group. He 
said the new facility will help Celadon 
expand its full suite of logistics opera-
tions, including dedicated and inter-
modal services, “not only across Cana-
da, but across all of North America  
as well.”

As far as Canadian growth is con-
cerned, Will said Hyndman is more 
likely to grow organically than 
through any major acquisitions.

“At this time, we’re going to con-
tinue to expand on what we currently 
have,” he said. He added the new facil-
ity will help attract drivers and a con-
tinued focus on customer service will 
grow business. “We don’t believe we 
have to do acquisitions right now,” he 
said. “We believe business will come 
to us.” 

Hyndman Transport has moved into a new 25,000 sq.-ft. office in Ayr.

Hyndman moves into new home

TransForce to adopt new name
MONTREAL, QUEBEC

TransForce announced recently that it intends to change its name to TFI International to 
reflect the increased geographic scope of its operations.

A meeting of TransForce shareholders has been called for Dec. 23, to consider the 
change, which must be approved by at least two-thirds of the votes cast by the holders of 
TransForce’s common shares. Upon approval, TransForce will file Articles of Amendment 
to effect the change of name, and expects that its shares will commence trading on the 
Toronto Stock Exchange under the new name prior to year-end. TransForce’s stock symbol 
on the TSX will also change to TFII.

“This change in our corporate identity is in line with the company’s growing operations 
and footprint in the US where we currently generate approximately 50% of our revenue,” 
said Alain Bedard, chairman, president and CEO. 

MISSISSAUGA, ONTARIO

Manitoulin Transport has southeast-
ern Ontario covered, now providing 
direct service to all towns and cities 
via three terminals in Cornwall, Peter-
borough and Kingston.

“When our customers entrust Mani-
toulin with their goods and packag-
es, they deserve excellent service ev-
ery step of the way,” said Jeff L. King, 
president of Manitoulin Transport. 
“By providing direct service through-
out southeastern Ontario, we can bet-
ter ensure that customers in the region 
consistently receive the kind of high-
quality experience they associate with 
Manitoulin Transport which they have 
come to expect and count on.”

Manitoulin said the direct service 
would provide faster transit times  

Manitoulin boosts coverage 
of southeastern Ontario

and increase shipment visibility for its 
customers.

“Having a reliable transportation 
provider can be a critical success fac-
tor for many businesses,” said King. 
“As we continually expand our net-
work and coverage, our aim is to be a 
true business partner to our custom-
ers – one that nurtures their success, 
not simply by providing exemplary 
transportation solutions and customer 
service – but by constantly working to 
identify new and better ways to serve 
them and help them grow.”

Don Goodwill, president of Mani-
toulin Group of Companies, said the 
three terminals in southeastern On-
tario further solidify the company as 
the transportation provider with the 
widest coverage in the province and 
Canada as a whole. 

TORONTO, ONTARIO

Consolidated Fastfrate announced it is expanding to offer cross-border LTL service.
“We are a private company, responsive to the requirements of our customers,” said 

Ron Tepper, CEO of Fastfrate. “We were careful to align with like-minded, asset-based LTL 
partners. Each partner carrier has specific regional USA strengths and combined, give us 
complete coverage of the continental USA. We are very pleased to offer this expanded ser-
vice option to our customers on both sides of the border. We see it as a game changer for 
our organization.”

Utilizing a hub and spoke distribution model, the company says it is able to integrate its 
Canada–wide infrastructure into its US partner network. LTL dry good commodities of one 
to four skids are its focus.  Michael Adams, vice-president of logistics and commercial de-
velopment said: “Ron had a crystal clear vision of how our cross-border LTL program would 
unfold. The right partner carriers, a shared service philosophy, integrated shipment visibil-
ity and the appropriate physical and human resources in place to ensure success. We have 
established a very competitive cross-border alliance with key regional LTL carriers in the US 
that match Fastfrate’s values and commitment to quality service execution.” 

Consolidated Fastfrate launches cross-border service

www.tfsgroup.com
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Trailer appointments abound: Irwin in at  
Trailer Wizards, Foss gets promoted, Breadner 
hires new rep and Alutrec has new leadership.

January 2017TRUCK 
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Trailer Wizards announced the ap-
pointment of Mark Irwin as vice-pres-
ident, fleet. In this role, Irwin will be 
a key member of the executive team 
driving the organization forward and 
he will lead the service management 
team, responsible for a fleet of over 
24,000 trailers for 23 locations coast to 
coast. Most recently, Irwin ran WINIX 
Developments, a fleet consulting com-
pany, and held long-term positions 
as director of maintenance at Bison 
Transport and Stock Transportation. 

This new position was created to 
ensure the highest level of customer 
service and focused expertise for the 
country’s largest fleet of trailers, Trail-
er Wizards said. Irwin will be based 
out of the Mississauga location and 
can be reached at mark.irwin@trail-
erwizards.com or 905-740-3907. 

•
Breadner Trailers announced it has 
added a new sales representative to its 
team. Francis Nault has been named 
the new regional director of sales for 
the Montreal and Ottawa locations. In 
his new position, Nault will be based 
out of the Lachine, Que. location.

The company says Nault brings a 
great deal of knowledge in the trail-
er industry. Prior to his position at 
Breadner, he spent more than three 
years at Goodyear Canada and Manac 
Trailers as regional director.

•
Trailcon Leasing has named John Foss 
its new executive manager of national 
accounts. Foss joined the Trailcon team 
in 2005 as account manager, and has 
worked to expand the company’s reach 
in the Canadian market by bolstering 
the service, rental, and lease portfolio 
he manages. In his new position, Foss 
will continue to service and devel-
op Trailcon’s existing accounts while 
growing the company’s portfolio of ma-
jor regional and national accounts. 

•
Aluminum trailer manufacturer Alu-
trec has announced Michel Parent 
has taken over as president and CEO 
of the company, assuming the posi-
tion previously held by his nephew 

Julien Nadeau.
Daniel Frenette has been named 

general manager. The company also 
announced its minority sharehold-
ers have acquired the majority of the 
shares in the company. It says the cor-
porate changes will allow the compa-
ny to ensure continuity and better re-
spond to market challenges.

Alutrec builds about 200 trailers 
a year at its Sainte-Agathe-de-Lot-
biniere, Que. plant. By the end of the 
year, production will shift to a new 
228,000 sq.-ft. plant at Laurier-Station.

•
Payne Transportation named owner-
operator John Unrau its 2016 driver of 
the year during the company’s annual 
awards gala Nov. 25. Unrau was one of 
six finalists for the award.

•
East Manufacturing has named Bill 
Wallace its new platform product man-
ager, in addition to his current position 
as northeast regional sales manager. 
In his new role, Wallace will oversee 
all flatbed and drop deck trailer sales. 
Wallace will be working throughout 
North America to develop and grow the 
East platform business. In addition, he 
will be responsible for product devel-
opment and quality assurance.

East also named Chris Cooler prod-
uct manager for dump trailers.

Cooler’s new role, which is in addi-
tion to his position as mid-south re-
gional manager, will see him oversee-
ing all dump trailer and truck dump 
bodies for the company.

•
Zonar has announced that Ian McK-
erlich is its new president and CEO. 
McKerlich, who had been serving as 
president at Zonar, succeeds Brett 
Brinton in the CEO role as part of a 
planned leadership transition result-
ing from the majority investment stake 
in Zonar by Continental AG.  

Zonar also announced that it has 
promoted Larry Jordan to senior v.p. 
of product management. In his new 
role, Jordan will be responsible for 
managing all Zonar products across 
their lifecycle.  
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or Canada Colors and 
Chemicals (CCC), getting 
the job done and on time 
is second nature. 

And it’s not hard to see 
how when you consider 

its 99.5% on-time delivery rate, which it is 
proud to share. 

CCC began almost a century ago in 
1920 and to date is one of the largest in-
dependent distributors in Canada and 
is the 10th largest distributor in North 
America. The company has five distri-
bution points and has 21 Class 8 trac-
tors, 23 trailers and 18 tankers to its 
name. Most of the tractors are leased 
through PacLease. 

According to Rick Companion, the na-
tional manager of fleet operations and 
third-party logistics for CCC, the success 
of the private fleet stems from the com-
munication that is engrained throughout 
the organization. 

“From the time the customer places 
the order, right down to the dispatch-
er that dispatches the load…it all seam-
lessly flows through,” he said. “There is 
a lot of organization that goes on behind 
the scenes and we work hard together to 
make sure customers get their orders.”

He added that drivers and staff are 
always thinking of new ways to help 
make deliveries run smoother, for the 
integrity of the fleet and for the benefit 
of the customer. 

“Part of the culture here is we are a 
solution provider,” Companion empha-
sized. “We look at a customer’s needs 
and review them and ask, ‘Is there a 
different approach we can take that 
will work better?’ I would say team ef-
fort to make us and give us the ability 
to make the on-time request that we’re 
given is our greatest strength. The chal-
lenge to get everything accomplished 
in one day. Sometimes the equipment 
breaks down and our drivers will do 
everything to communicate to the cus-
tomer what’s happened and if they can, 
they stay late to get it delivered as soon 
as possible.”

THE LAST WORD

F

CCC gets the 
job done with 
flying colors

Companion noted that CCC would 
not have its current on-time delivery rate 
if it wasn’t for the drivers who, before 
they become a member of the team, go 
through a stringent hiring process, fol-
lowed by training and coaching. 

“When we hire drivers, there’s a pro-
cess through it where we take a two-  to 
three-step interview process,” Compan-
ion said. 

“What we look for most in those in-
terviews is a can-do attitude and will-
ingness to learn. No drivers just come 
in here, get hired and just drive a truck 
either. We spend a lot of time coach-
ing and mentoring before they go out on 
their own. 

“We will go with the driver for two 
weeks and show him the ropes. And 
when we determine if he or she can han-
dle it, they go off on their own and we fol-
low up with customers on performance. 
Months later we do ridealongs with the 
driver, just to ensure they’re doing what 
they’re supposed to be doing. I always 

tell the drivers it takes a year before you 
know what we expect from you. So, we do 
a lot of training in that first year, but after 
that year, we do monthly ridealongs to 
give them feedback and to tell them what 
they’re doing right and what they’re do-
ing wrong.”

Companion says that because of all 
that training and the can-do attitude 
of the CCC drivers, he receives positive 
feedback from its customers on a regular 
basis regarding driver performance. 

“Our goal was always to out-service 
the competition,” he said. “Sometimes a 

customer’s requests for delivery are de-
manding and sometimes they put us in 
a position where it’s hard to deliver in a 
tractor-trailer and we make sure it hap-
pens. I had a customer who actually sent 
us a letter complimenting our driver say-
ing that he could not believe the driv-
er actually put the truck where he did 
because he didn’t think a tractor-trailer 
could even fit there. But the driver took 
the time to make sure the truck could get 
there safely and without accident. And 
stuff like that happens all the time.”

The hiring process seems to work out 
well for CCC as its turnover rate it quite 
low, according to Companion. 

“It is rare that we have staff that leave,” 
he said. “A majority of our drivers that are 

here stay until they get their pension. I 
think they’re staying because they get 
fair pay for what they’re doing…and the 
environment and the culture that we 
promote. Because yes it’s about work, 
but it’s about having fun at the same 
time. We try to encourage all drivers to 
be part of the same process. Drivers and 
employees can all give suggestions if 
they see something that we can do bet-
ter. And we share those best practices to 
the rest of our sites. We also allow them 
the freedom. 

“At Canada Colors, I’ve been here 23 

years and I still enjoy coming to work and 
I tell people all the time, ‘If the day comes 
that you can’t enjoy coming to work then 
there’s an issue, call me.’”

And though its hard to specifically 
point out where there could be poten-
tial challenges with a company that has 
a low turnover rate and an outstanding 
delivery performance, Companion said 
maintenance is the company’s biggest 
weakness. 

“Maintaining the fleet is the biggest 
challenge we have to date,” he said. “Be-
cause we have made a service promise to 
our customers that we have to maintain. 
So, making sure the equipment gets re-
paired in time is a big deal to us.”

Companion said a way he has 
learned to manage this problem is again 
through coaching his drivers effectively, 
so they can all reach the common goal 
of delivering loads on time, every time. 

“I spend a great deal of time educat-
ing drivers on why we have pre-trips and 
post-trips,” he said.

 “I want them to know why its important 
to make sure everything is in order. They 
know they don’t want to be delayed be-
cause they didn’t check the equipment.”

Looking into the future, Companion 
said there is room for CCC to grow and 
expand and that’s what he hopes to do. 

“The goal is to eliminate carriers be-
cause we can do it cheaper and more ef-
ficiently at the same time,” he said. “This 
in turn allows us to be productive…I al-
ways allude to the fact that we’re the Fe-
dEx of chemical distributors. Customers 
can place an order with us, demanding 
next day delivery and we are able to pro-
vide that service. And that gives us an 
edge over every one else.” 

– Sonia Straface

Rick 
Companion

January 2017TRUCK 
NEWS

Part of the culture here is we are a solution 
provider. We look at a customer’s needs and 
review them and ask, ‘Is there a different 
approach we can take that will work better?’”
Rick Companion, CCC
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Innovation 
that moves you.  

Fuel Efficiency

Volvo Trucks’ new SuperTruck concept vehicle offers a glimpse into the future of fuel savings, achieving 

a remarkable 88 percent freight efficiency improvement with fuel economy topping 12 mpg. Many of 

the innovative aerodynamic solutions featured in this project can already be found in the Volvo VNL. And 

our new powertrain will offer additional fuel savings by featuring the SuperTruck’s wave piston design, 

common-rail fuel injection system and turbo compounding.

Learn more: Supertruck.VolvoTrucks.ca

Volvo Trucks. Driving Progress
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