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show seAson: Mark Brandt Trucking of Winnipeg, Man. had this Pete polished up for display at the Alberta Big Rig 
Weekend show’n’shine in Red Deer. Photo by Denise Pederson

By Jim Bray
RED DEER, Alta. – They came from 
across the prairies, big rigs festooned 
with the latest and greatest add-ons, 
accessories, gewgaws, and gadgets. 
They came to show off, to hang out, 
and to catch up.

The Alberta Big Rig weekend, held 
this year in conjunction with the AM-
TA’s Alberta Provincial Truck Driv-

ing Championships, staked out a loca-
tion at Red Deer’s Westerner Park, a 
new venue for the event. But the con-
cept – and the camaraderie – has been 
around for a while. 

“We don’t try to make it too for-
mal,” says event organizer John White. 
“The weekend itself is a truckers’ fam-
ily weekend. You’ll see trucks pull up 
and there’ll be someone sitting in the 

jump seat and a couple of faces peek-
ing out from the sleeper and they’ll 
stay all weekend.”

White says the original concept, as 
proposed to him by a trucker, was for 
just such a family weekend, “and it’s 
worked out really well.” The Alberta 
event, which ran June 19-20, includ-
ed such kid-friendly attractions as a 

Alberta Big Rig Weekend draws’em in

We take Kenworth’s newest truck for a spin
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It’s 
back!
Alberta’s best compete 
in Truck Roadeo

By Jim Bray
RED DEER, Alta. – Alberta’s best 
drivers came together at Westerner 
Park in Red Deer on June 19 to go 
cab to cab with their peers at the an-
nual Alberta Provincial Truck Driv-
ing Championships, better known as 
the Truck Roadeo.

Held under the auspices of the  
Alberta Motor Transport Associa-
tion, when all the twists and turns 
– and “back-up plans” were done, 
Canada Safeway’s Paul Mills came 
away with the Grand Champion 
award, an honour with which he’s 
become quite familiar. 

“This is my eighth provincial cham-
pionship,” he said afterward, “and 
three times I’ve won Grand Cham-
pion.” Mills, who’s in his 36th year 
driving for Safeway, has also won a 
national championship and partici-
pated in a team championship as well.

Mills’ normal route these days is 
pulling turnpikes between Calgary 
and Edmonton. “I did Cranbrook 
for 13 years,” he said, “but then I 
got on this run and it was days rath-
er than nights so I grabbed it.” He’s 
been doing this particular gig for 
about four years. 

As you might figure from his track 
Continued on page 6
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Have we finally turned the corner?
It’s been a busy month. One day I was 
visiting HGC (The Harman Group)’s 
new 45,000-plus sq.-ft. terminal, shop 
and warehouse in Caledon, Ont. 
which was built on land purchased 
during the Great Recession.

President Jas Shoker was ex-
citedly talking about the com-
pany’s growth strategy, including 
the launch of an LTL division and 
new direct service into Mexico. He 
boldly predicted his fleet would 
grow by 25% this year.

And then there was my day trip 
to B&C Truck Centre in Port Col-
borne, Ont., where Claire’s Deliv-
ery was receiving 12 Mack Pin-
nacle day cabs so it can service a 
major contract it recently landed 
with Pinty’s Delicious Foods.

The fleet lost a major custom-
er when John Deere shut its lo-
cal factory, but it rebounded in 
a big way by landing the Pinty’s 
contract, which necessitated the 
purchase of a new fleet of Mack 
trucks with the latest emissions-
free engine technologies.

Also this month, I had the 
chance to test drive a couple of 
new Kenworth T700 tractors – 
one with the Cummins ISX and 
the other with the all-new Paccar 
MX engine – in the Seattle area. 
Within days, word arrived that 
US mega-fleet Steven’s Trans-
port placed an order for 500 of 
these trucks. The day I left Seat-
tle, Kenworth delivered its first 
MX-equipped truck to Costco’s 
private fleet.

My Inbox has been busy as well. 
Just minutes before writing this 
column, I received notice that Vol-
vo and Mack have collectively re-
ceived orders for 10,000 Class 8 
trucks with SCR.

A week or so earlier, Daim-
ler issued a press release noting 
it had received orders for more 

than 21,000 SCR-equipped trucks 
and was recalling 540 workers to 
build the trucks.

For its part, Navistar was her-
alding major supply deals with 
Heartland Express and J.B. Hunt.

Growing optimism has worked 
its way west. 

TST Overland Express an-
nounced a major new terminal 
in Calgary that will triple its ca-
pacity in western Canada. It then 
trimmed delivery times to Cal-
gary and Van-
couver f rom 
the southern 
US. 

TransCore’s 
latest Canadi-
an spot mar-
ket freight in-
dex arrived in 
my Inbox to-
day. It shows a 
59% improve-
ment in spot 
market freight 
a v a i l a b i l i t y 
compared to a 
year ago and 
an 11% gain 
over the previ-
ous month.

Drivers I’ve 
spoken to re-
c e n t l y  s a y 
they’re busy, 
finally getting 
the  m i leage 
they were en-
joying before 
the economic 
turmoil of the 

last few years. There seems to be 
growing optimism on all fronts. 
Are we completely out the woods? 
Maybe not yet. 

But there’s been a palpable shift 
in driver, fleet manager and man-
ufacturer attitudes for the better.

After three years of writing 
predominantly about layoffs, sur-
vival strategies, downsizing and 
company bankruptcies, it’s a re-
freshing change of pace. 

Yes, it’s been a busy month. 
Keep it coming! n

Editorial 
Comment
James menzies

– James Menzies can be reached 
by phone at (416) 510-6896 or by  
e-mail at jmenzies@trucknews.com. 
You can also follow him on Twitter 
at Twitter.com/JamesMenzies.

Taking a ‘wait and see’ approach isn’t without risk

Viewpoint
Lou smyrLis
editorial Director

As Canadians, we tend to lean to-
wards a “wait and see” attitude. 
You can see that everywhere you 
look in our industry: Let’s wait 
and see how the economy fares 
in 2010 before making any de-
cisions about investing in new 
trucks; let’s wait and see how the 
latest engine technologies work 
out before purchasing new pow-
erplants; let’s wait and see what 
happens to freight volumes before 
giving the thumbs up to that new 
terminal out west. 

It’s not a bad approach – no 
doubt being cautious has kept 
many a company owner from get-
ting overly excited and losing his 
or her shirt in a bad investment. 

I must admit, I often tend to-
wards the “wait and see” ap-
proach myself. 

Economic uncertainty natu-
rally tends to feed the tendency  
towards taking a “wait and see” 
attitude. 

That’s certainly the attitude 
that appears to be prevalent at the 
moment when it comes to mergers 
and acquisitions. 

On the one hand, those who 
may want to sell are held back by 
the cold reality that their com-
pany is not worth anywhere near 

what it used to be. 
Also, many independently 

owned and operated trucking 
firms in the Canadian market do 
not have firm succession plans in 
place and in many cases no family 
members waiting in the wings and 
interested in becoming second- or 
third-generation operators. 

Both those factors are pushing 
owners who could be selling to-
wards a wait and see attitude, es-
pecially since the banks have not 
been anywhere near as aggres-
sive as many thought they would 
be when it came to dealing with 
fleets on the ropes. 

On the other hand, companies 
in a good position to be acquirers 
are being very cautious. 

Nobody wants to make a bad in-
vestment so soon after recovering 
from a nasty recession.

Yet, there are times when “wait 
and see” can have very negative 
consequences. 

That was made abundantly clear 

by the numbers provided by Elian 
Terner of Scotia Capital. Terner 
spoke at a workshop we recently 
put on in partnership with Dan 
Goodwill & Associates. 

Consider that back during the 
industry glory days of 2002 to 
2007 when trucking company val-
uations were going off the chart, 
we hit a peak of 10.7xEBITDA. 
Today trucking company valua-
tions are down to about 4.2xE-
BITDA, according to Terner. 

As he pointed out, can you 
imagine how much was lost by 
people who took a “wait and 
see” attitude because they did not 
properly understand the market 
trends and their company’s value? 

A return to peak valuations 
will likely take another five to 10 
years, according to Terner and 
will require substantial sustained 
EBITDA growth.

If you think you should be sell-
ing, the “wait and see” approach 
may not be the best one this time 
around. n

– Lou Smyrlis can be reached by 
phone at (416) 510-6881 or by  
e-mail at lou@TransportationMe-
dia.ca. You can also follow him on  
Twitter at Twitter.com/LouSmyrlis.
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There are many reasons motor carriers remain reticent to purchase new trucks. Despite bankrupt-
cies and fleet size reductions, there are still too many trucks chasing too little freight. Although 
indications are that freight volumes are growing, growth remains tentative. Pricing for trade-ins 
remains less than appealing and access to capital for new truck purchases remains limited. The
new trucks also come with 2010 emissions standards compliant engines, which add about
$10,000 to the price of a new rig.

After the first five months of 2010, there were 7,359 trucks sold in the Canadian market. That’s a considerable improvement over last year and consistent with the 26% increase in production 
forecast by ACT Research for this year. Growing freight volumes and improved rates in the TL sector are being cited as the main reason for motor carriers resuming interest in buying new trucks.
The current sales figures are also slightly ahead of the sales pace set back in 2002. Yet, to place things in perspective, current sales are about 4,000 units below the five-year average.

If International stands to lose market share due to its decision to not adopt SCR engine
technology, truck sales to date do not indicate such a likelihood, at least not to a great 
degree. International captured the market share crown in the Canadian Class 8 market in
2009, ending up with a commanding 29% share of the market. It remains the market
leader this year with a 27% share. Kenworth has been the story of the year so far in 2010
and now enjoys a 20% market share.

Source: Canadian Motor Vehicle Manufacturers Association

Monthly Class 8 Sales - May 10

Class 8 Sales (YTD May 10) by Province and OEM

12 - Month Sales Trends Market Share Class 8 – May YTD

Historical Comparison - May 10 Sales

Historical Comparison - YTD May 10

OEM BC ALTA SASK MAN ONT QUE NB NS PEI NF CDA
Freightliner 108 159 95 73 631 243 119 81 0 8 1,517

Kenworth 122 349 91 99 290 462 38 0 0 0 1,451

Mack 19 30 29 32 165 74 22 13 0 0 384

International 91 204 29 99 871 489 72 62 5 39 1,961

Peterbilt 64 162 59 64 119 283 40 27 0 0 818

Sterling 19 24 6 2 7 27 0 0 0 0 85

Volvo 25 39 22 40 330 138 42 31 0 3 670

Western Star 62 101 22 13 108 77 30 57 0 3 473

TOTALS 510 1,068 353 422 2,521 1,793 363 271 5 53 7,359

OEM This Month Last Year

Freightliner 277 233

International 416 270

Kenworth 342 149

Mack 83 82

Peterbilt 168 47

Sterling 30 81

Volvo 153 136

Western Star 105 80

TOTALS 1574 1078
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Sales

The 1,574 trucks sold in May this year were a
considerable increase over last year’s sales
but not much more can be said beyond that.
It was still the second worst May of the past
10 years and about 1,000 units below the
five-year average. It also marked a good drop
from April’s figures. Navistar International, in
particular, had a solid month compared to the
previous year as did Kenworth and Peterbilt.

June July August September October November December January February March April May
1,038 995 923 1,071 1,405 1,131 1,380 1,031 1,149 1,734 1,801 1,574

Page 4 TRUCK WEST August 2010

DELO® WITH ISOSYN® TECHNOLOGY:

A POWERFUL COMBINATION OF PROTECTION AND
OUTSTANDING VALUE FOR THE PARTS YOU RELY ON MOST.

© 2010 Chevron Lubricants Canada Inc. All rights reserved. All trademarks are 
the property of Chevron Intellectual Property LLC.

A company product DELO® DELIVERS CONFIDENCETM

Your business is only as strong as the parts that keep you moving 

forward. Which is why you need the unsurpassed protection of 

Delo® with ISOSYN® Technology. You can count on Delo with 

ISOSYN Technology to deliver performance that rivals synthetics, 

and the value that you need to keep your trucks and business 

running strong. Some of the world’s largest fleets and Original 

Equipment Manufacturers (OEMs) depend on the performance and 

outstanding value of our Delo family of 

products with ISOSYN Technology. 

To find out more about The Delo®

Performance Advantage™ visit 

www.deloperformance.com.

International
27%
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Lunch
& Learn

InformatIon SerIeS

preSentS:

Lloyd Verduyn
Verduyn Tarps

Join us at noon Wednesday, september 22 on www.trucknews.com 
for an informative interview with Lloyd Verduyn. Lloyd will  
take you through the many changes and developments in the  
Tarp/securement Marketplace. He'll be on hand to answer  
your questions on-line immediately following the interview.

          www.trucknews.com

in brief

WINNIPEG, Man. – The Blazing 
Bisons and Maxim Great Dames 
& Dudes did the trucking industry 
proud, raising about $150,000 be-
tween them at the recent Cancer-
Care Manitoba Challenge for Life 
20K Walk.

The walk was held in Winnipeg 
June 12. The Blazing Bisons were 
the top fundraiser of all teams, rais-
ing $93,223 thanks in part to a $250 
contribution from Bison itself for ev-
ery participant.  

Bison employees from its Missis-
sauga operations instead took part 
in the Canadian Cancer Society 12-
Hour Relay for Life on June 4, add-

ing to the total amount raised for 
cancer research.

“Bison is proud to have taken part 
in such a worthy cause. Cancer af-
fects us all. We have several mem-
bers of the Bison Transport Family 
who are battling various forms of 
this disease right now,” said Bison 
president and CEO Don Streuber. 
“As a large organization, taking an 
active role in these events was the 
right thing to do.”

The Maxim Great Dames & 
Dudes, meanwhile, raised $56,738 
during the 20K walk, making them 
the fourth largest contributor in 
terms of money raised. n

Bison, Maxim raise $150K for CancerCare Avaal opening second location in B.C.
SURREY, B.C. – Avaal Technology is opening a second office in Surrey, 
B.C. Avaal officials say the new location, found at 302-17665 66A Ave-
nue in Surrey, was strategically placed in the heart of the B.C. trucking 
community, helping the company reach customers from coast to coast.

A grand opening ceremony is planned from 1 p.m. to 3 p.m. July 24. 
In attendance will be Avaal president and CEO Dara Nagra, as well as 
local government delegates and industry leaders. The public is also wel-
come to attend, according to the company.

Avaal Technology will be offering its Dispatch Specialist course from 
the new Surrey office starting July 26. The course will run from Monday 
to Friday, with classes scheduled in the evening from 6 p.m. to 10 p.m.  
 Interested students can call head office at 877-995-1313 to register. n

LANGLEY, B.C. – B.C. trucking 
companies are now eligible for Work-
Safe BC premium rebates upon com-
pletion of a newly-developed Certifi-
cate of Recognition program.

The first stage of the new truck safe-
ty program was recently completed, 
with a pilot aimed at fleets with 20 or 
more employees. Participating fleets 
took various courses as part of the pro-
gram with hopes of realizing premium 
rebates when demonstrating a recog-
nized level of health and safety com-
pliance, according to WorkSafe BC.

Courses involved in the program 
range from a half day to two days in 
length and include: senior manage-
ment/owner, return to work, external 
auditor and health and safety manage-
ment. Representatives from up to 12 
companies attended each course.

According to organizers, “Certifi-
cate of Recognition uses a top-down 
approach to changing the health and 
safety culture of an organization by fo-
cusing on management, giving them the 

tools necessary to make positive chang-
es that will be reflected in the health 
and safety practices of the company.”

The program is new to the trucking 
industry, but has existed in B.C. since 
2003 in other industries such as forest-
ry and construction. In other provinces 
such as Alberta, COR programs have 
led to as much as a 40% reduction in 
lost time and disabling injury claims.

To qualify for the WorkSafe BC pre-
mium rebate, carriers must take sev-
eral steps leading to COR certifica-
tion, beginning with the mandatory 
COR courses which must be attended 
by company owners, managers and su-
pervisors. Once training is completed, 
companies undergo an external review 
of their health and safety management 
program. Upon completion of the au-
diting process, the rebates are issued.

The second phase of the program 
will be to roll the program out to small-
er companies with four to 19 employ-
ees. Companies with one to three  
employees will join later. n

B.C. launches Certificate of Recognition program

Winnipeg conference to focus on 
northern transport routes
WINNIPEG, Man. – The sixth Supply Chain Connections Conference 
is coming to Winnipeg this fall. With a “Northern Exposure” theme, the 
conference will look at transportation requirements and alternatives for 
moving goods and people to and from Northern places using air, rail, 
road and water transportation. While the conference will have a Prairies-
Territories focus, organizers say they are interested in northern transport 
routes across Canada.

Speakers at the event include representatives from Canadian North, Port of 
Churchill and Hudson Bay Railroad, with more speakers and a firm agenda 
to be available on www.umti.ca in the coming weeks. 

The conference is being held at the Delta Winnipeg Sept. 29-30. Those 
who register before Aug. 20 will pay the early bird rate of $395 + GST. After 
Aug. 20, the price rises to $450 + GST. The cost includes two breakfasts, two  
luncheons, all breaks and banquet on Sept. 29.

Those booking a room at the Delta Winnipeg (888-890-3222) can quote 
group code 0910UOFM_001 to receive the conference rate of $109 per night.

For more information, visit www.umti.ca. n
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alberta

Provincial championships bring drivers, inspectors together
Continued from page 1
record, he’s been competing in the 
Roadeo for a long time – since 1985, 
in fact. 

“I’ve always been interested in 
trucks,” he said. “I drove school bus 
while I was in school and being a farm 
kid, you drive everything.” Almost 
out of the blue came the suggestion 
that he should enter the competition, 
“And I thought why not?” 

He missed two Roadeos over the 
years, “because of little mishaps – 
nothing too big but it was enough to 
take you out of the Roadeo for that 
year.” But he took it in stride and 
instead of driving, he volunteered 
as a judge “to put back what I got 
out of it.”

This year’s Roadeo saw about 55 
drivers and their supporters turn out 
on a hot central Alberta Saturday, the 
fans broiling under the sun while their 
drivers toiled in the cabs, performing 
a variety of exercises in timed pre-
cision driving on a road course that 
simulated the challenges drivers meet 
every day – maneuvering, cornering 
and judging distances on an obstacle 
course. Competitors also had to com-
plete a written exam designed to test 
their general knowledge of the indus-
try and its equipment and perform a 
pre-trip inspection, during which they 
have to ferret out a series of defects 
planted by the organizers. 

“Roadeos are always fun and are 
always successful,” AMTA president 
Dean Paisley said of the event. “The 

disappointing part for all of us is that 
the numbers are down.” He noted 
they’ve had over 100 entrants in the 
past, and he’d like to get the number 
back up again – but it isn’t under his 
organization’s control. 

“We can attribute it to a couple of 
things,” he said. “Obviously, the econ-
omy is not as robust as we all would 
like it to be, so companies don’t want 
to part with the dollars to send drivers 
to the Roadeo.” Paisley also blamed 
the turnout on the fact that many 
drivers just don’t want to come out, 
drivers who he said aren’t pushing 
their companies to put them in. “The 
driver, being who he is, is not normal-
ly too much of an outward-type per-

son,” Paisley noted. “He just wants 
to do his job with no great amount of 
fanfare. The companies almost have 
to force guys to get in it.”

And that’s a shame, because those 
who did take the time and effort to 
show up seemed to have had a good 
time at the Roadeo, as evidenced by 
the obvious camaraderie and fellow-
ship at the event itself, and the many 
hoots, hollers and rounds of applause 
at the awards banquet afterward.

Safeway’s Mills, for one, thinks the 
Roadeo is a worthy endeavour. “I like 
it,” he said a few days after walking, 
er, driving away with his trophy. “I’d 
like to see more guys get in it and 
more guys win it, and have a feel for 

what it’s like to go on to the nation-
als.” He said it’s something every driv-
er should have a chance to do, “be-
cause it’s something you’ll cherish, 
that you’ll never forget.”

Mills definitely takes the compe-
tition seriously. “I practice,” he said 
of his preparation for the big day. “I 
know a lot of people say I don’t need 
to, but I always say practice makes 
perfect, so I start maybe a month be-
fore and practice every Saturday in 
our yard.” He sets up obstacles he  
figures will be pretty close to what 
he’ll face in the competition, and 
“away I go and I practice, study – be 
prepared.” 

The next stop for Mills is the Na-
tional Professional Truck Driving 
Championships, Sept. 16-18 in Win-
nipeg. He hopes for the best, but is 
philosophical about it. “If it’s your 
day it’s your day. If not, well, try again 
next year.”

As for why he bothers, “It’s like 
anything else,” he said. “People ask 
me why I get into competition and I 
ask them why they go golfing, or why 
they like drag racing?” he said. “It’s 
something you like to do and so I 
keep doing it.” Mills said he cut his 
competitive teeth showing horses with 
his mother “and I liked doing that too. 
You get doing it and it just sticks with 
you and you like doing it.” 

Mills also relishes the opportunity 
to meet different people. “We have a 
lot of fun and that’s what I like.”

Meeting new people is also one of 

tight turn: A Canadian Freightways driver competes in the B-train category 
at the Alberta Truck Roadeo.
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While you were sleeping, your Arctic BREEZE Truck AC™ 
system from Arctic Wolf™ was keeping you cool and 
comfortable while it saved enough diesel for you to cover 
the next 50 miles on the road.

What are you idling for? Switch to clean, quiet power with 
the industry leader in mobile A/C systems.

1.800.267.2665 • www.arcticbreeze-truckac.com
“Arctic BREEZE Truck AC™… 

the coolest new idea for saving on diesel”

the motivating factors for transport 
officer John Jackson, who scored  
top honours in the CVSA compe-
tition held in conjunction with the 
AMTA Professional Truck Driving 
Championships. 

“We had a lot of fun,” he said after-
ward. “You actually get to work with 
some guys you don’t normally get to 
work with. It’s a good time, and you 
see what your strengths and weak-
nesses are coming out of there.”

This year marked Jackson’s sec-
ond time competing. A Peace Offi-
cer based out of Whitecourt, Alta., 
his gig is conducting CVSA inspec-
tions on commercial vehicles, a job 
he’s been doing for three-and-a-half 
years, since college. 

The CVSA competition is open to 
any CVSA inspector in the province. 
Jackson said that the first step in the 
process is to write a knowledge exam, 
with the top 10 finishers making it to 
the practical part of the competition. 
Once there, they endure a personal 
interview, then do the Level 1 trac-
tor-trailer inspection. There’s also a 
motor coach inspection facet.

Unlike Mills, Jackson didn’t put a 
lot of stock into preparing in advance. 
“You either know it or you don’t,” he 
said. “The way we’re trained, we’re 
prepared fairly well for it, so you just 
psyche yourself up and go at her.”

The next step for Jackson is to rep-
resent Alberta in the North Ameri-
can competition in Columbus, Ohio, 
which begins Aug. 2. 

“It’s great for the CVSA guys,” said 
AMTA prez Paisley. “They are really 
hesitant of mingling with drivers, be-
cause they’re an enforcement branch 
and they think they’re going to get a 
negative reaction. But it’s a great thing 
to have those young people that are 
working with enforcement.”

The CVSA winners were as fol-
lows: Award of Excellence, Dan 
English, CVEB Drayton Valley; 
High Point Driver Inspection, High 
Point Dangerous Goods and Grand 
Champion, Jackson, CVEB White-
court; High Point Motorcoach Inspec-
tion, Greg Arlett, CVEB Coutts; and 
High Point Vehicle Inspection, Joey 
Scott, CVEB Whitecourt.

For a list of Truck Roadeo winners, 
see related story on this page.

The Red Deer venue was ideal, ex-
cept that the central Alberta location 
may have contributed to keeping the 
overall number of participants down 
as well. 

“One of the issues we have is to put 
the Roadeo in Calgary or Edmonton, 
where we’d like to be,” the AMTA’s 
Paisley said, “because when you’re 
in the larger population centres, the 
expense is not as great for carriers to 
put their people in.” 

He noted that in Red Deer, com-
panies from both the major cen-
tres are faced with paying for ho-
tel rooms plus the expenses for the 
wives and families, “so it gets more 
expensive to have it in Red Deer. 
But either there aren’t areas in the 
big cities with large paved areas 
where you can set up or, if there 
are, they’re very expensive,” Paisley 
said. “If we could be in Calgary or 
Edmonton we would, because the 
majority of our people come from 
those two major centres.”  

That might change next year, how-
ever, at least as far as the 2011 Nation-
als are concerned. They’re slated for 
Alberta and Paisley says the AMTA 
is already trying to find a facility in 
Calgary to hold the event. n

Winners  from the provincials will 
compete in the National Professional 
Truck Driving Championships, to be 
held Sept. 16-19 in Winnipeg. Here’s 
a rundown of the provincial winners 
from across western Canada:

British Columbia

The Tradex Centre in Abbotsford, 
B.C. played host to the provincial 
championships on June 26. Win-
ners included: Tony Gomez, Cana-
dian Freightways, step-van; Hans 
Wettstein, Canadian Freightways, 
straight truck; Evan Hirst, Canadi-
an Freightways, single-single; Dale 
Scott, Canadian Freightways, sin-
gle-tandem; Dean Grant, Agrifoods 
International Co-op, tandem-tan-
dem; and Adam Besse, Canadian 
Freightways, B-train.

The Team Award went to, you 
guessed it, Canadian Freightways. 
Agri-Foods’ Grant was named Grand 
Champion, Rob Thiele of Simard 

Westlink won Rookie of the Year and 
Gomez won the Safety Award.

Alberta

The Alberta ‘Roadeo’ was hosted at 
Westerner Park in Red Deer June 19 
with several pros stamping their tick-
ets to the nationals, including: Ran-
dy Smith, Canadian Freightways, 
step van; Keith Franklin, Canadi-
an Freightways, straight truck; Dar-
ren Tychkowsky, FedEx Freight, sin-
gle-single; Dale Fryklund, City of 
Calgary, single-tandem; Paul Mills, 
Canada Safeway, tandem-tandem; 
and Steven M. Calhoun, Canadian 
Freightways, B-train. Canada Safe-
way’s Mills won the Grand Champi-
on award, Scott Gee of Sokil Express 
Lines was named Rookie of the Year 
and the Team Award went to Cana-
dian Freightways Calgary.

Saskatchewan

Further east, Saskatchewan driv-

ers went head to head June 5 at 
SLH Transport’s facilities. Win-
ners there included: Gord Procyk, 
Jay’s Group of Companies, Super-
B; Larry Radons, Reimer Express 
Lines, straight truck; Brian Wes-
lowski, SLH Transport, single-sin-
gle; Harvey Gording, Reimer Ex-
press Lines, single-tandem; and 
Dan Bururuz, Ridsdale Transport, 
tandem-tandem.

Manitoba

On June 30, Peterbilt Manitoba played 
host to the Manitoba version of the 
event. Winners included: Robert Ar-
chambault, Bison Transport, step van; 
John Klassen, WM Dyck and Sons, 
straight truck; Brian Hrabarchuk, 
Con-Way Freight Canada, single-sin-
gle; Rob Trager, YRC Reimer, sin-
gle-tandem; Howard McAfee, H&T 
Trucking, tandem-tandem; and Ken 
Wiebe, EBD Enterprises, Super-
B. Con-Way won the Team Award, 
McAfee was named Grand Champi-
on and David Bielski of Con-Way won 
the First Time Entrant award. n

Provincial champs crowned across the west
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ProStar,® our best-in-class long haul truck, and 
made it more productive than ever.

Thanks to lighter components and no added 
after-treatment equipment, ProStar+ weighs up to 
700 lbs. less than ProStar. Add a MaxxForce® Big 
Bore engine, and you can save up to 600 lbs. more 
vs. competitive 15-litre engines. That means up to 
1,300 lbs. more payload.

ProStar+ also comes with a standard bumper seal, 
optional full-length chassis skirts on sleeper cabs 
and a new roof fairing on day cabs. Because less 
wind resistance means increased fuel economy.

Then there’s MaxxForce Advanced EGR, the only 
no-hassle solution for 2010 emissions, which lets 
you focus on getting there and back.

A more productive truck helps keep your business 
operating at its best. That’s what results when all 
of us—fleet managers, owner/operators, drivers—
work together as ONE.

ON E
fiNds a  way tO 

squ E EzE  mOrE prOduct iv ity 

Out  Of  EvEry truck

internationaltrucks.com
*Based on R. L. Polk & Co. U.S. & Canada registration data, International® ProStar® is the #1 selling class 8  

for the 12 month period ending January, 2010. International® is a registered trademark of Navistar, Inc. 

VM July 12, 2010 1 Y

JAN Kelley Marketing, its employees and agents (collectively referred to as “JKM”) shall not be held liable for any loss or damage  

suffered by you, or by any third party, from the use of these marketing materials (the “Materials”) if they have been modified,  

distorted, combined with third party content, or manipulated in whole or in part by any party other than JKM.  Further, once the 

proof of the Materials has been approved by you, JKM shall not be liable for any loss or damage suffered by you or any third party 

arising from any alleged or actual defect in the Materials or in any way arising from their reproduction by a party other than JKM.

Production Artist: Date: Revision #: SC:

5262-INTNT-P-13-10-E.indd   1 7/12/10   2:08:43 PM
International TW.indd   1 14/07/10   9:42 AM

http://www.internationaltrucks.com


August 2010 TRUCK WEST Page 9

     
THIS MONTH’S CROSSWORD PUZZLE

Answ
ers on page 28

TN-85 July ©
 2010 M

. Jackson

Across
  1.  ’70s White conventional (4,4)
  5.  International Load____ debuted in ‘62
  9.  Road inclination
10.  Cold-cargo carriers
11.  CB query, “Got your ____?” (4,2)
12.  Small motorbike with pedal assist
14.  Schneider-rig colour
16.  Country-road coating, commonly
19.  International 9900 trim level
21.  Tire add-ons in serious snow
24.  ON-based carrier, ____ Terminals
25.  VIA’s roadway
26.  Fatigued driver’s need
27.  Monitors for police and emergency calls

Try it online at www.trucknews.com

Down
  1.  They might be big
  2.  Home of “Heart of Dixie” plates
  3.  Edmonton-based trucking company
  4.  Clear-the-road sounds
  6.  Temporary traffic delay (3,2)
  7.  GTA carrier with flooring-material specialty
  8.  The Peg-based YRC subsidiary, ____ Express
13.  International’s retro-style model
15.  “Keep the ____ side down”
17.  Allied, for example (3,4)
18.  Tourist-route description
20.  GST component
22.  “Rubber City” in Ohio
23.  Words in fixer-upper truck ad (2,2)

Since 2008, Truck News and Chevron have been proud support-
ers of the Make-A-Wish Foundation®, helping make wishes come 
true for our courageous wish children living with life-threat-
ening medical conditions. It is with sincere gratitude that we  
salute the numerous customers, employees and stakeholders of 
Truck News, Chevron and Trucking for Wishes for their ongoing 
commitment to supporting our wish kids. With strong alliances 
and corporately responsible companies like Truck News and  
Chevron, we are able to continue creating hope, strength and joy 
for our wish children and their families facing difficult times. 

Thank you for helping to share the power of a wish®. 
 

Sincerely,

Jennifer Ritter
CEO, Make-A-Wish Foundation® of  Canada

alberta

“bouncy castle” and friendship-en-
hancing things like a Saturday after-
noon dance and light show. 

“We used to have racing when we 
were at the race track,” White remem-
bers, “but unfortunately that’s not hap-
pening anymore; it’s just too difficult 
to coordinate, to get the times and the 
weekends that work for us.” Despite 
the loss of the attraction, however, 
White stresses that the event remains 
popular more for its fellowship quo-
tient than its overall excitement.

“Guys will come out and they’ll 
know 75% of all the people here,” 
White says, “and of those people 
they’ll probably not see 70% of them 
until the next year’s show, and they just 
pick up where they left off. That’s the 
way it is and that’s the whole idea of 
the show.”

It’s also a good way to put a human 
face on the truckers that so many in 
the public appear to choose to hate. 

“These are the guys out on the high-
way who really project the right im-
age to the public,” White says. “When 
somebody sees a nice truck (like these) 
going down the road they don’t say 
‘There’s one of those rotten truckers’ 
or anything like that, they say ‘Wow, 
look at that truck!’ And that’s what 
we really want to try to do, to get that 
(impression) out.”

The six previous Big Rig Weekends 
were held in Calgary, and before that 
the bash kicked off originally at Bud-
weiser Park in Nisku, south of Edmon-
ton, at the racetrack there. “The guys 
in Calgary were great,” White says, 
“and they saved us when we needed 
somebody, but circumstances changed 
(and we had to move on).”

Another compelling reason to 
choose the Red Deer venue was to co-
ordinate the event with the AMTA 
Roadeo. “They’ve been asking us for 

a while now to see if there’s some way 
we could work together,” White says. 
“The whole idea is to get the full cov-
erage, so you have more than one thing 
going on. The Truck Roadeo is great if 
you’re involved in it but it’s not a real 
spectator sport – it’s precision driving 
and the guys who do it are the best of 
the best, but at the same time you re-
ally have to be a driver or know some-
one who’s competing to appreciate it. 
You can’t just sit there and watch it.”

Which makes the Big Rig showcase 
a good fit, a chance for people who 
may be restless at the championships, 
to get up and do something that’s still 
truck-related. 

Beyond the trucks, White says it’s 
also the quality of the truckers and 
their families who turn out that helps 
make the event so popular. 

“Of all the shows we’ve ever held 
and every place we’ve held them,” he 

says, “the management of the venues 
have always said the truck drivers who 
come out to our shows are the most 
well-mannered they’ve ever had from 
a large group.” 

That, he says, really says something 
for the truckers in general: that they’re 
good people, professionals who are 
there for the long, er, haul. “It’s not 
just a job with them,” he says. “I think 
that’s the basis of our show. We attract 
the guys that are here for a long time; 
they bring their families out and they 
come out for the weekend.”

This is the first year a tow truck 
category has been included in the 

shown’n’shine, White says. “Up to 
this point they’ve always competed 
in Specialty Trucks, but the (organiz-
ers) wanted to bring out more trucks 
and more guys and to compete against 
each other.” Another category split 
up this year was truck/trailers, which 
now includes company truck/trailer 
and owner/operator truck/trailer. And 
the sleeper unit category was divided 
in three: 1999 and older, 2000-2005 
and 2006 and up.

Hot on the heels of Red Deer came 
the 10th annual B.C. Big Rig Week-
end, held at Heritage Park in Chilli-
wack. “That one has consistently been 
the largest one in western Canada,” 
says White. “We get anywhere from 
120 to 175 trucks out to that show. It’s 
not as big as the ones back east – it’s 
not a Fergus show by any means - but 
we don’t have the big fleets like they 
get there.” 

White says it’s mostly owner/oper-
ators who turn out, including partici-
pants from Vancouver Island and “a 
lot of unusual trucks that you don’t of-
ten see that come over. We get quite a 
few more antiques from the different 
areas, too.”

White says he’s noticed a trend over 
the past decade or so in which trucks 
in general have picked up in appear-
ance, a good part of which he cred-
its to the various truck shows. “Truck 
shows themselves put the pride in there 
and the guys want to keep their trucks 
clean all year round and the public sees 
that,” he says. “It’s a great image to 
project for the public, and that’s huge 
for us.” n

Alberta Big Rig Weekend has something for everyone
Continued from page 1

Three truckers win spots in Wowtrucks calendar
RED DEER, Alta. – Three trucks from the recent Alberta Big Rig 
Weekend truck show have earned spots in the 2011 Wowtrucks calendar.

About 90 trucks took part in the show’n’shine in June and also vied 
for coveted spots in the calendar, produced by truck enthusiast David 
Benjatschek. 

The trucks that will be showcased in the calendar are owned by: John 
Welburn, winner of the Best Sleeper Unit 2001-2005 category; Bob  
Leslie, winner of the Wowtrucks 365 award; and Curtis Wright, winner 
of the Best Truck Trailer Combo category.

They’ll each have their truck photographed at a scenic location for the 
calendar. The next truck show to award three spots in the calendar was 
the B.C. Big Rig Weekend July 9-10 in Chilliwack. n

just like new: This antique Diamond-T was one of many trucks on display 
at the Alberta Big Rig Weekend. Photo by Jim Bray
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road test
MOUNT VERNON, Wash. – The 
T2000 era at Kenworth has come to an 
end and rising from its ashes is a truck 
that’s every bit as good, and then some.

The new Kenworth T700 has re-
tained much of the styling that made 
the T2 stand out on the road: a wide, 
imposing wire mesh grille, sloped 
hood and broad stance. By using com-
putational fluid dynamics (CFD), en-
gineers have designed a truck that’s 
aerodynamically superior to its pre-
decessor without sacrificing aesthet-
ics or interior space. 

Perhaps it’s not fair to compare the 
T700 to the T2000 – after all, it’s a 
completely new design, not just the 
reworking of an old model that’s be-
ing put out to pasture. 

Nonetheless, the T2000 was retired 
to make room for the T700, so com-
parisons are inevitable. The T2000 
had its detractors, but occasional com-
plaints of wind noise and cab sway 
won’t haunt its replacement. The solid 
door closes firmly and excellent insula-
tion keeps wind and road noise about 
as muted as one could hope. The sus-
pensions on the two versions I recent-
ly drove (Kenworth AG130 Front Air 
Ride 13.2K on the front and Kenworth 
AG400 40K on the rear of both trac-
tors) provided a smooth ride absent 
of any rocking. The smooth-shifting 
UltraShift Plus surely contributed to 
that as well.

It was hard to find fault with any as-
pect of how the T700 performed on 
the road and the fact it’s aerodynam-
ic as well as comfortable and fun to 
drive is a bonus – a bonus that pays big 
dividends, mind you. And how about 
that aero? According to Kenworth, 
the T700 is its most aerodynamic ve-
hicle ever, boasting 3% less drag than 
the fuel-efficient, narrow-nosed T660. 
Somehow, that’s been accomplished 
without eating into the spacious in-
terior which includes 60 cubic feet of 
storage, 25 more cubic feet of room-
iness than the T660 and a towering, 
8-ft. “cathedral” ceiling that allows a 
driver to comfortably sit upright in the 
top bunk. 

This may be the ultimate team 
truck. Better yet, it’s a truck that makes 
financial sense in a package that even 
classic-styled truck fans can appreci-
ate. It’s a slippery truck that doesn’t 
look too slippery, yet through the mir-
acles of CFD every possible point of 
unnecessary air flow interruption has 
been eliminated through subtle design 
enhancements. Little things, like flush-
mounting the LED marker lights and 
providing a nearly seamless transition 
between components such as the hood, 
fenders, windshield, roof and bumper. 

The T700 also employs Kenworth’s 
excellent forward lighting system, with 
halogen bulbs that provide 44% bet-
ter illumination than traditional sealed 
beam lamps. It’s a marked improve-
ment, both functionally and stylisti-
cally, from the pupil-shaped headlights 
of the T2.

Inside, the T700’s dash is intuitive 
with easy to reach switches and an op-
tional SmartWheel that I would con-
sider a must-have spec’. It puts fre-
quently-used controls such as cruise 
and the engine brake at your finger-
tips so you don’t have to reach for the 
desired rocker switches. 

The SmartWheel also features a 
flasher button that allows you to ef-
fortlessly blink your lights – a common 
courtesy that seems to be not so com-
mon anymore. Spec’ing the Smart-
Wheel encourages courteous driving 
and promotes the use of cruise control 

By James Menzies

The new Kenworth T700 is
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– seems like a no-brainer to me. 
New to Kenworth is a pre-trip in-

spection assistant that cycles through 
the lights so a driver doesn’t have to 
return to the cab multiple times as he 
or she does a walk-around. 

On the dash, Kenworth’s driver dis-
play provides bite-sized nuggets of in-
formation without overwhelming the 
driver. It provides a sweet spot indica-
tor to promote fuel-efficient driving 
and the driver can cycle through other 
messages as required. 

I kept it on the sweet spot indicator, 
which provided assurance that I was 
getting the most out of the engine – 
which wasn’t difficult with the Ultra-
Shift Plus.

I’ve written plenty about the Ultra-
Shift Plus in the past, so I won’t go into 
much detail here except to say I like 
the way Kenworth packages the lever-
less console out of the way, creating 
even more space between the seats – 
an ample 30 inches in the T700’s case. 

The arm rests swing back behind 
the seats to clear up even more space 
at the entrance into the roomy, 75-inch 
Aerodyne sleeper cab. It wouldn’t take 
much to dress this sleeper up beauti-
fully – it comes with an optional flat 
panel TV mount and drawer-style 
fridge as well as plenty of lighting. This 
is a sleeper cab you can live in.

Under the hood

Kenworth was kind enough to provide 
two similarly-spec’d T700s on my re-
cent test drive, one featuring the Cum-
mins ISX15 under the hood and the 
other powered by Paccar’s own, all-
new MX. However, it was difficult to 
draw an apples-to-apples comparison 
since the Cummins was rated at 425 
hp, 1,550/1,750 lb.-ft. torque at 1,200 
rpm while the MX was rated at 485 hp 
and 1,650 lb.-ft. of torque at 1,100 rpm. 
Still, both engines were more than ca-
pable of pulling my 80,000-lb GVW 
load up the long uphill grade just be-
fore Exit 215 on I-5 south of Mount 
Vernon. Both engine brakes were re-
markably quiet, a welcomed, if unin-
tended benefit from the noise-reducing 
qualities of the SCR system.

Truth be told, it was difficult to 
tell the difference between the two 
engines.

A more discerning Cummins afi-
cionado will no doubt find some sub-
tle nuances, real or imagined, that will 
allow Cummins to retain its loyal fol-
lowing. But Paccar has produced a 
worthy alternative to the ISX – and 
once its promises of a million mile 
life expectancy are industry-tested, it  
will no doubt develop its own legion 
of followers.

Like Pepsi and Coke, both engines 
will satisfy, but customers will no doubt 
have their individual preferences.

The Paccar folks pride themselves 
on the quietness of the new MX – and 
for good reason. It is indeed a quiet en-
gine, thanks in part to the use of com-
pacted graphite iron (CGI) not only on 
the engine block (a sound-deadening 
tactic first employed in North America 
by Navistar on its International Maxx-
Force) but also on the cylinder head.

But while the MX was quiet, the 
Cummins too seems to have gotten 
quieter, which may be a tribute to the 

insulation package and other noice-re-
ducing features of the Kenworth cabs 
themselves.

The bottom line when it comes to 
engine selection is that with the de-
parture of Caterpillar from the North 
American on-highway market, cus-
tomers once again have a choice, and 
it’s a choice between two fine engines.

Emissions system

Speaking of engines, the EPA2010-
compliant emissions system featur-
ing selective catalytic reduction (SCR) 
can be packaged in one of four ways: 
right-hand under passenger access step 
(with a clear back of cab); horizontal 
crossover (offering the ability to shift 
weight forward and maximize frame 
space); vertical independent (allowing 
maximum frame space and clear ac-
cess to PTOs); and horizontal series 
(for medium-duty offerings only). 

Giving credit to the Kenworth engi-
neering department, vocational prod-
uct manager Samantha Parlier said the 
entire SCR emissions system including 
the DPF are now packaged as tightly 
as the DPF alone was in 2007. 

The horizontal crossover configu-
ration is expected to be most popular 
on highway trucks with sleeper cabs, 
Parlier predicted. 

The exhaust travels through the 
DPF, crosses over the driveline and en-
ters the mixing pipe which is housed 
above the SCR canister. Kenworth has 
a multi-stage derate strategy for when 
diesel exhaust fluid (DEF) runs low, 
and at no point does it involve put-
ting the brakes on the truck at high-
way speeds. 

As long as the DEF tank remains at 
greater than 10% full, it’s business as 
usual. Once it reaches the 10% mark, 
a DEF warning lamp lights up on the 
dash. At 5% full, the lamp begins 
flashing and it is soon accompanied 
by the Check Engine light. If DEF lev-
els aren’t replenished, the engine will 
suffer a 25% power derate – enough 
to get the driver’s attention but not to 
render the vehicle undriveable. 

“It’s enough that the operator knows 
something is going on but it won’t ham-
per their ability to continue operating 
at freeway speeds,” Parlier explained. 
Once the driver shuts the truck down, 
however, there’s no getting back to 
highway speeds without adding DEF. 

A driver will be limited to five mph 
upon restarting the truck unless DEF 
is added, allowing them to limp along 
to a fuel station but little else.

Many EPA2010-related messages 
have been added to Kenworth’s driver 
information centre, to ensure drivers 
are warned of the emissions systems’ 
requirements. 

New messages include ‘Exhaaust 
SCR DEF Service Required’ – a note 
that drivers will hope to avoid, since 
it indicates the wrong fluid may have 
been added to the DEF tank.

Also new in 2010 is a message that 
indicates the DPF Regeneration In-
hibit switch has been activated. 

Drivers have been known to activate 
the switch to prevent DPF regenera-
tions and keep exhaust temperatures 
low, when fueling for instance, only to 
forget they did so. The DPF would clog 
prematurely as a result, negatively af-
fecting fuel economy and necessitating 
an early cleaning.

You can remove the inhibit switch 
altogether, but Parlier advised against 
that, confident the new warning mes-
sage alone will solve the problem.

Unique to Kenworth is the ability to 
spec’ any sized DEF tank, provided it 
meets EPA requirements. Parlier says 

other OEMs allow you to spec’ only 
the size of the fuel tanks and then slap 
on the corresponding-sized DEF tank.

“It may seem trivial, but if you’re 
a customer and you know you want 
that large tank because of the way your 
route goes and a small tank may not 
get you there, you can spec’ a larger 
tank,” she said. 

Customers can also choose to have 
the tank mounted on either side of the 
vehicle to optimize compatibility with 
their own fuel islands or DEF dispens-
ing equipment. 

Final thoughts

The T2 had its detractors, but any 
shortcomings have been fixed in the 
T700. The T700 appears to be a better 
built truck all-around. The T2’s strong 
points, such as visibility, driveability, 
aerodynamics and spaciousness, have 
only been enhanced with the T700’s 
design. 

If you were a fan of the T2, and I 
count myself as one, then you can take 
comfort in knowing there’s an even 
better truck waiting in the wings. It 
makes it easier to say good-bye. 

Not only is the T700 a worthy 
successor to the T2000, it’s also 
gives the popular T660 a run for 
its money. I drove both trucks on 
my trip to Kenworth Country in the 
Pacific Northwest and there’s plen-
ty to like about both rides. If I were 
a regional driver, the T660 would 
be my Kenworth. 

But it’s hard to beat the roomy in-
terior of the T700 if you’re living out 
of your truck for any length of time, 
especially with a partner. 

It will be interesting to see which 
of these models proves more success-
ful once fleets and owner/operators 
have had the chance to vote with their 
pocketbooks.  With the driver short-
age on the brink of re-emerging, com-
pany drivers may have some influence 
as well. I’m told T700 pricing is still 
being determined, but it’s likely to be 
comparable to the T660.

The T700 is a truck that drivers can 
be proud to drive and owners can buy 
knowing that with its aerodynamics 
and quality construction, it makes 
smart business sense as well. n

‘If you were a fan of the T2, and I count myself as one, then you can 
take comfort in knowing there’s an even better truck waiting in the 

wings. It makes it easier to say good-bye.’ 

sky high: The Kenworth T700 may 
be the ultimate team truck, with a  
96-inch ceiling height so even a full-sized 
driver can sit upright in the top bunk.

Kenworth boasts completely clear BOC
By James Menzies

RENTON, Wash. – One of the highlights of Kenworth’s EPA2010 
truck line-up is what it claims to be the industry’s only completely clear  
back-of-cab (BOC) – both above and below the frame rail.

Samantha Parlier, vocational product marketing manager with Ken-
worth, showed off this accomplishment during a recent visit to Kenworth 
headquarters. The great enabler is an aptly-named, 6.5-gallon Clear Back 
of Cab DEF Tank which sits cleverly tucked over top the fuel tank.

“Kenworth is the only OEM that allows you to run SCR with a completely 
clear back of cab both above and below the frame rails,” Parlier said. “We 
can package the batteries, fuel tank, DEF tank and the exhaust system  
underneath the cab and that little 5.6-gallon tank is the reason we can do that.”

That engineering achievement is likely to be popular with vocational 
truck body builders. Another treat for body builders is they can relocate 
all the tanks and pumps found on a Kenworth truck to accommodate 
their own requirements. The completely clear BOC was showcased on 
a Kenworth T800 extended cab dump truck, although the extended cab 
isn’t necessary to achieve the clear BOC, Parlier said. n

T700 Canadian 
Road Tour set to 
hit the road
The Kenworth T700 and Paccar 
MX Engine Canadian Road Tour 
is set to visit 13 Kenworth dealer-
ships across the country starting 
in September. 

The tour features the new Ken-
worth T700 model equipped with a 
75-inch Aerodyne sleeper and new 
2010 Paccar MX engine. Dates in-
clude: Sept. 7, Inland Kenworth, 
Langley, B.C.;  Sept. 9, GreatWest 
Kenworth, Calgary; Sept. 10, Ed-
monton Kenworth – Northside;  
Sept. 13, Custom Truck Sales Sas-
katoon; Sept. 14, Custom Truck 
Sales Regina; Sept. 16, Custom 
Truck Sales Winnipeg; Sept. 20, 
Kenworth of Thunder Bay; Sept. 
23, Kenworth Kitchener; Sept. 24, 
Kenworth Concord; Sept. 27, 
Kenworth Montreal; Sept. 28, 
Kenworth Maska; Sept. 29, Ken-
worth Quebec; and  Oct. 1, Bay-
view Kenworth, Moncton.  n
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By Julia Kuzeljevich
TORONTO, Ont. – Traditional truck 
ownership has long brought with it 
the perception of better control in 
terms of runniwng company assets.

But in many situations, there can 
be some inherent risks associated 
with owning trucks.

Some of these risks include the 
value of the equipment at trade-in 
time, unpredictable maintenance 
costs over the equipment life, obso-
lete or stranded assets due to improp-
er replacement cycles and increased 
costs caused by hiring, training and 
tooling technicians to keep up with 
ever-changing truck technology, said 
Olen Hunter, director of sales for  
PacLease.

Full-service truck leasing can pro-
vide the consistency of a set monthly 
payment based on a combination of 
lease truck services.

“Truck leasing can be a crucial 
strategy in accomplishing your com-
pany’s transportation needs, particu-
larly if you want to take advantage of 
emerging technology, which is rapid-
ly advancing in trucks in shorter and 
shorter cycles,” said Hunter.

But there are a few questions you 
should ask yourself before making 
the decision on whether to buy or 
lease.

If you’re considering a move from 
ownership to full-service leasing, 
first, determine the best use of your 
company’s capital, and whether trans-
portation is your core competency. 

Next, consider whether off-bal-
ance-sheet accounting through full-
service commercial truck leasing 
would help your financial picture and 
line of credit with your bank. 

Could you risk the resale value of 
trucks by owning, or would the guar-
anteed residual value of fleet leasing 
offer a better deal? 

What is the cost of your time for 
managing fleet maintenance opera-
tions? Can you purchase high-qual-
ity truck parts and supplies at a low 
cost? Is driver turnover something 
that might improve through a full-
service lease?

To determine whether a lease is 
your better option, look at the lease 
rate, the variable cost (mileage rate), 
if it’s a full-service lease, the length of 
the lease, the net present value calcu-
lation of the lease payments over the 
equipment’s lifetime, and the residual 
responsibility – is it yours or does it 
belong to the lessor?

Once you have gathered the data, 
said Hunter, you can perform a net 
present value calculation on the 
lease payment, the finance cost and 
the maintenance cost over the equip-
ment’s lifetime. It’s also important to 
look at the net after-tax cash flows 
under ownership and leasing. This 
will give you the true picture of how 
depreciation impacts ownership and 
leasing cash flows.

Alan Stewart, area vice-president, 
eastern Canada region for Penske 
Truck Leasing, said the recent eco-
nomic downturn in the transporta-
tion industry saw fleet owners and 
managers “bear down and look at 
every aspect of their business, look 
at every cost, such as ownership vs. 
leasing,” he said.

“The time that management 
spends on fleet maintenance, record-
keeping, and administrative functions 
is important to consider about truck 
ownership. Leasing is more and more 
popular because it’s an alternative 
form of financing, with capital being 
limited. Full-service leasing allows 
them to free up some capital from 
that standpoint,” he said.

During economic downturns, mar-
ket share for leasing companies tradi-
tionally improves, often as a result of 
some insecurity clients may be feeling 
about long-term ownership.

“Many companies turn to leasing 
during uncertain times such as these 
to help them mitigate risk. Truck pric-
es are not going down, and even with 
these increasing costs, leasing helps 
companies reduce overall transpor-
tation costs with the newest, fuel-ef-
ficient technology. Customers also 
have the ability to utilize rental ve-
hicles as needed on a short-term ba-
sis. As the market returns, we find 
most customers turning in the rent-
al equipment for full-service leases,” 
said Chris Maccio, director of sales 
for PacLease, eastern US, Canada 
and Europe.

Full-service leasing allows compa-
nies to focus on their core businesses 
by outsourcing the maintenance and 
much of the administrative work as-
sociated with managing a fleet. 

Quebec-based Transport Jacques 
Auger runs 80 units in the petroleum-
hauling business. 

They own their own trucks in Que-
bec City, since they have a mainte-
nance facility, and lease some 30 
tractors from PacLease in several 
locations. 

President Jacques Auger said that 
the company opted for full-service 
leasing “to find a cost-effective way 
to control our operating/maintenance 
fees outside our Levis office head-
quarters. We needed to find the pack-
age that would give us the right terms 
of payments versus the number of ki-
lometres needed yearly along with 
the costs for maintenance on each 
tractor,” he said. 

They like a full-service lease so 
they don’t have to worry about main-
tenance, downtime, or substitute ve-
hicles. They run Kenworth T800s 
and they’ve been working well. The 
company is very safety-oriented and 
has a roll stability option on its leased 
trucks.

“The main advantage is the main-
tenance cost, which is a fixed price 
and therefore gives us a more stable 
way to budget. Another advantage 
with the full-service leasing package 
is the replacement option. When one 
of the tractors is being serviced or re-
paired (at the garage), there are no 
interruptions in our deliveries,” said 
Auger.  

“We do have plans to continue leas-
ing if the costs stay within our pro-
jected budget and if the quality of ser-
vice is maintained.”

Another thing that has changed 
people’s mindsets, noted Stewart, is 
the new emissions requirements com-
ing into force on the new engines, 
which will increase the cost of a trac-
tor by some $8,000-$10,000 per unit.

This led, he said, to an uptick in 
long-term leases ahead of the new en-
gine requirements. 

“A lot of people are worried about 
the residual worth and cost of main-
taining the trucks. We’d take the 
guesswork out in terms of their main-
tenance costs, etc. Our maintenance 
department has run prototypes a year 
ahead to test longevity and we’ve rat-
ed our costs to anticipate this. We’ve 
been forced to re-rate our cost model 
going forward in anticipation of those 
changes,” Stewart said of the new en-
gines.

The sheer complexity and variety 
of new technologies, changing regu-
lations and reporting requirements in 
the transportation industry is a major 
factor in the popularity of full-service 
leasing options, noted Maccio.

“Full-service truck leasing has 
become more popular as companies 
seek to simplify their operations 
and manage growth. Many custom-
ers today are taking advantage of ad-
ditional services to help better man-
age their fleets including paperless 
fuel tax reporting, insurance, and 
on-board telematics. Especially in a 
down economy, leasing provides an 
off-balance-sheet source of financ-
ing that helps companies keep bank 
credit lines open. With full-service 
leasing, customers should expect a 
transportation solution focused on 
improving their business operation. 
It’s not just a financial transaction, 
but a consultative relationship where 
the leasing company can customize 
the vehicle and services to the cus-
tomer,” said Maccio.

The average leasing customer has 

To lease or not to lease
Costly new emissions requirements, an unpredictable economy 
cause fleets to revisit the purchase vs. lease debate

also become more educated.
“Companies want trucks and ser-

vices customized for their business. 
Instead of a one-size-fits-all ap-
proach, new vehicles need to help im-
prove their efficiencies. They want 
more of a partnership to help them 
understand new technology, govern-
ment regulations and ideas to im-
prove operations. For example, re-
cently we were able to work with a 
customer to spec’ trucks that will re-
duce fuel consumption and meet en-
vironmental regulations. As a result 
of this process, they were also able 
to deliver the same amount of prod-
uct with fewer trucks,” said Maccio.

Since PacLease is directly affiliated 
with Kenworth and Peterbilt trucks, 
customers can consult with engineers 
on the spec’ing process. 

“If a customer wants better fuel ef-
ficiency we may look at truck compo-
nents from a drag perspective. If they 
want greater payload capacity, we 
may look at reducing weight. More 
and more companies are concerned 
about clean air legislation and want 
help developing strategies for green 
operations and sustainability. As new 
technology comes available, leasing 
is a great way to meet compliance 
and take advantage of new fuel-sav-
ing technology without the necessary 
investments to maintain it. This trend 
requires that we become experts in 
the technology as well as new rules 
and regulations surrounding environ-
mental legislation,” he said.

While Stewart has not seen a real 
change in long-term leasing require-
ments, more flexible leases are avail-
able to certain customers. 

“Our standard full-service lease 
with maintenance has been avail-
able for over 40 years. From a due 
diligence standpoint our credit re-
quirements have changed in terms of 
being a bit more stringent. The one 
thing that has changed a bit is that 
used truck values have plummeted, 
so we’ve done a lot more used equip-
ment leasing, because we can’t dis-
pose of the vehicles as well. These can 
go a little bit shorter term because 
they’ve been partially amortized al-
ready. It’s become a little more prev-
alent and there are some customers 
preferring two- or three- vs. five- or 
six-year terms,” he said.

Used equipment leasing seems to 
be on the increase, as evidenced by 
the recent creation of the Web site 
www.nationaleaseusedtrucks.com. 

Nationalease, a North American 
full-service truck leasing organiza-
tion, created the site in April, offer-
ing detailed information on hundreds 
of trucks, tractors and trailers avail-
able for sale. 

Visitors can enter a product cate-
gory and see the full list of available 
equipment, plus have it filtered ac-
cording to year, make, model, stock 
number, and other details, to create 
a comparison chart to show similar-
ities and differences among vehicles 
under consideration. 

“Every customer we go to today 
is certainly looking at more of their 
costs. They’re getting more in tune 
with where their money is going and 
a more educated buyer for us is gen-
erally an advantage,” said Stewart.

“What customers are really look-
ing for now is price competitiveness. 
In today’s economy generally people 
are getting the best price. It’s a fairly 
competitive environment, it’s come to 
me with your best value added propo-
sition, your best price,” he added. n

leasing

a new shine: Costly new emissions requirements and falling used truck prices 
are restoring the shine to full-service leasing as an option for fleets.
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We Need Team 
Owner Operators

CALL OUR OWNER OPERATOR RECRUITERS NOW!

Bill Scott  866 234-6167  bscott@quikx.com

Corporate  800 450-6459  draynsford@quikx.com

Peter Million @ 604 379-5202 pmillion@quikx.com

           No NoNseNse 

       Pay Packages 

    for serious 

owner operators...

Excellent Pay Package
Excellent Fuel Premium

Excellent Vehicle Insurance
Excellent Personal Insurance Package

Paid Layovers 
Paid Motels for Teams

Paid Tolls
Paid Licensing/Permitting
Paid Extra Drops/Picks
Paid Border Wait Time

Fleet 
Management
• Customers
• Locations
• Carriers
• Drivers
• Trucks
• Trailers
• Safety and Compliance
• Maintenance Plan

Order 
Management
• Quotations
• Order Status
• Build, Split, Re-plan Trips
• Consolidation
•  Driver/Carrier 

Confirmation Sheet
• Outsourcing
• PC*Miler Mileage

Accounting
• Invoices
• Receipts
• Aging Report
•  Driver/Carrier 

Settlements
• Driver Payments
• Profit/Loss Statement
• Export to QuickBooks

Setup
• Company Setup
• User Profiles
• Configure Database
• Maintenance Type
• License Tool 
• Product Support

By Jim Bray
REGINA, Sask. – There’s good 
news and bad news on the Trans-
Canada Highway situation in west-
ern Saskatchewan.

The good news is that the stretch 
washed out by floods in June was 
reopened on Saturday, June 26, 
thanks to a temporary fix and de-
tour. The bad news is that this is 
only a partial solution for truckers 
who use that part of Highway 1, at 
least westbound. 

Sometimes it seems as if you just 
can’t win. The flood, caused by 
heavy rain, came in an area where 
farmers often bemoan a lack of 
moisture for their crops – a region 
that has seen so much rain this year 
that if farmers could store it some-
where it might last them through the 
next drought.

Naturally, one of the other sec-
tors where the most havoc – finan-
cial and logistically – was wreaked 
is the trucking industry, through 
delays, detours 
and overall dis-
appointment for 
just about every-
one involved. 

A n d  eve n 
though t ra f-
fic is now mov-
ing through the 
affected areas, 
westbound LCV 
drivers may be 
twisting in the 
wind – or at least jumping through 
hoops – for months to come.

Doug Wakabayashi, director of 
communications and public rela-
tions for Saskatchewan’s Minister 
of Roads and Infrastructure, says 
that since the washout in mid-June 
they’ve made remarkable progress 
on getting as much traffic through 
the area as possible. 

“We’ve hauled in some 41,000 cu-
bic metres of material,” he told us in 
late June, noting that, based on the 
density to which they’re compacted, 
the figure works out to about 55,000 
metric tonnes. 

They’ve also done the grading 
and compacting and paving to allow 
for the bypass that lets the highway 
operate as a two-lane stretch for the 
duration of the rebuilding process.

And while that’s good news for 
the public and people driving small-
er trucks, the two-lane aspect of the 
replacement road means LCVs and 
oversize load are out of the equa-
tion, though Wakabayashi also says 
eastbound LCV traffic shouldn’t be 
affected.

But westbound LCVs, Wak-
abayashi says, have to stop at a stag-
ing area before the affected stretch, 
drop part of their load, drive across 
the temporary section to another 
staging area just west of the Al-
berta/Saskatchewan border, then 
come back to retrieve the rest of 
their load. 

It’s a hassle, but undoubtedly bet-
ter than the prospect of splitting the 
load into two parts and bringing in a 
second tractor – or, as Bob Dolyniuk, 
executive director of the Manitoba 
Trucking Association says had been 
happening before the road was re-
opened, taking an even longer de-

tour to Edmonton before heading 
back south to the Trans-Canada.

“We appreciate the fact that this is 
causing inconvenience for the truck-
ing industry,” says Wakabayashi, “so 
we’re trying to get (permanent re-
pairs) going as soon as possible.”

The immediate priority is to work 
on the reconstruction of the west-
bound lanes, he says, which is obvi-
ously a critical step in re-establish-
ing full four-lane service. 

“We have about 150 metres of 
the westbound lanes that were com-
pletely destroyed,” Wakabayashi 
notes, “and we’ve already initiated 
work on it – but that’s a complete 
rebuild that goes right back to the 
design stages.” 

The whole operation and its  
effects, right back to the initial 
flooding, could have been a terribly 
expensive proposition had it gone on 
much longer. 

“In detour costs alone, per trac-
tor-trailer unit, you’re looking at 

about $300 per 
truck one way,” 
says the MTA’s 
Dolyniuk, who 
is very famil-
iar with flood-
ing issues. “So if 
you figure there 
are 1,000 trucks 
moving through 
there a day in 
each direction, 
that’s a $600,000 

a day impact on the industry.”
Dolyniuk says that flooding in 

Manitoba last year cost the indus-
try about $9 million for the 35 days 
trucks were forced to detour from 
Highway 75. He doesn’t see the in-
dustry lobbying government for 
compensation due to lost business, 
extra expense or the like, though. 

“I don’t see us looking for some-
thing like that,” he says. “And quite 
frankly I don’t see (the govern-
ments) coming to the plate.” 

He says that at a recent board 
meeting, there was no hue and cry 
from the MTA’s membership to go 
pounding on the government’s door 
asking for subsidies. 

“Our members certainly aren’t 
traditionally inclined to go to the 
government looking for hand-outs,” 
he says. “But we’ll see where it takes 
us.” Dolyniuk also notes that farm-
ers are finding little joy in all the 
cool, clear water that’s flowing un-
expectedly in the area – and their 
angst is sure to mean bad news for 
truck drivers as well. 

“The farmers have been hit hard 
with bad weather,” he says, “and 
that means that anyone depend-
ing economically on the agricul-
ture industry is going to be suck-
ing wind this year. There are many 
fields that won’t get planted, so if 
the farm economy is down then 
obviously they’re not going to have 
money to buy things and if they’re 
not buying things stuff isn’t going 
to be shipped in.”

And as the farmers go, so goes a 
good part of the economy. “Alter-
nately,” Dolyniuk says, “the stores 
will be ordering less stuff and we’re 
the ones who’ll be feeling it along 
the way.” n

saskatchewan

Mother Nature’s drought relief 
strategy hamstrings truckers

‘Anyone depending 
economically on the 
agriculture industry is 
going to be sucking 

wind this year’ 
Bob Dolyniuk
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IntroducIng the MIcheLIn® X one® Xdn2® — the aLL-weather, fueL-savIng tIre.  

With bold open-shoulder construction, the MICHELIN® X One® XDN2® tire is the premier all-weather drive tire, giving you the  
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This year's Truck News/Chevron Charity Golf Event was a huge success 
in so many ways. Once again, after selling out early, we had a full field 
of golfers. The weather couldn't have been better and we raised even 
more money for charity than we did last year.  In total, we raised  more 
than $19,000 for Make-A-Wish, through Trucking for Wishes. This will 
allow us to grant not only the wish of Anthony, the child we sponsored 
this year, but will help make the wishes of other children facing life-
threatening conditions come true. We had a very special guest at this 
year's banquet. Cole, the young boy we sponsored last year, and his 
family came to thank us for the wonderful vacation we sent them on. 
They were very grateful and had some very exciting news. Cole's father 
announced that, upon returning home from their vacation, Cole's doc-
tors officially announced  him cured! That was incredible news!

Granting the wishes of children like Anthony and Cole, who have 
struggled so hard just to stay with us, is so important. It gives the fami-
lies a chance to regroup and enjoy some much needed rest and relax-
ation. So, once again, a big thank-you goes out to all of the participants, 
sponsors and prize donors who gave so generously. Together, you make 
it possible to make these important wishes come true. Thanks to  
Wooden Sticks as well for helping make the day run smoothly.

A special thanks also goes out to Ryan O'Marra who played for the 
Edmonton Oilers last year. He came out to lend his support by signing 
hockey pucks and taking photos with the hockey fans in the crowd. 
A final thank-you goes to Southwood Graphics for providing all of our 
sponsor signs and banners. 

Our 2010 sponsors:

Golf Spread 2010C.indd   2 09/07/10   10:31 AM



Golf Spread 2010C.indd   3 09/07/10   10:31 AM



Page 18 TRUCK WEST August 2010

feature

By James Menzies
WHITEHORSE, Yukon – Some 
of the greatest, and wackiest, 
trucking-related inventions have 
been borne out of the tediousness 
of driving long distances, mile  
after mile, day after day.

Sometimes, the idea takes form 
gradually over weeks, months or 
even years. 

Other times, a profession-
al driver has an ‘a-ha!’ moment 
which sparks an idea that sends 
them down the long road toward 
product development, valida-
tion and finally, if all goes well,  
production.

Ralph Fitzsimmons, an 80-year-

old retired trucker in the Yukon, 
had his a-ha moment 15 years 
ago when he witnessed an acci-
dent while driving through the 
mountains. 

In poor driving conditions, a 
motorist careened into a guard-
rail and was spun back onto the 
road. 

While the car hit the guard-
rail nearly head-on, the curved 
shape of the barrier saved the 
driver from injury and allowed 
the car to bounce off with mini-
mal damage.

“Nobody was hurt because 
of the contour of that railing,” 
he said of the accident that got 
the wheels in his head turn-
ing. “I thought, ‘If that worked  
that way, why wouldn’t it work on 
vehicles?’”

Applying that same principle 
to truck design, Fitzsimmons be-
gan thinking about the advantag-
es of a round truck cab. He has 
painstakingly sketched, in great 
detail, what he has since dubbed 
the Fitzsimmons Round Truck 
Cab Design. He has patented the 
concept and has even gone so far 
as to build a full-sized prototype, 
using the thinnest plywood he 
could find. 

Now, however, Fitzsimmons says 
he has hit a roadblock. He lacks 
the resources to get the truck into 
production and the OEMs he has 
approached seemed uninterested. 
Fitzsimmons even ended up dis-
mantling his prototype, because 
he said it took up too much space 
in his garage.

The inventor remains unde-
terred, however, and hopes the 
concept will be developed fur-
ther if the right people find out 
about it. 

Fitzsimmons explained some 
of the round truck’s features to 
Truck West: a low ride prevents 
vehicles from sliding under the 
cab; doors open inwards and slide 
along the inside of the wall; and 
hydraulic cylinders tip the cab 
forward to provide access to the 
engine.

It looks like a typical Europe-
an cabover, except that it’s com-
pletely round. 

The sleeper is positioned in 
the center of the cab and stretch-
es eight feet, the full width of  
the cab.

From above, the roof of the cab 
looks Frisbee-shaped, presenting 
endless opportunities for creative 
paint schemes; baseball stitching 
and smiley faces, to name but  
wa couple.

The Fitzsimmons Round Truck 
Cab Design may never reach pro-
duction, but the inventor isn’t yet 
prepared to give up on his dream. 
He plans to keep promoting it in 
hopes someone with the resources 
to mass-produce the truck sees it and 
has an ‘a-ha’ moment of their own. 
For more info on the Fitzsimmons 
Round Truck Cab Design, check out 
www.fitztruckcabdesign.com. n

Retired trucker designs round 
truck cab, hopes to market it

outside the box: Ralph Fitzsimmons’ round truck cab is safer, he says, 
because oncoming vehicles will glance off it if involved in a collision. He also 
says it’s more aerodynamic than conventional designs.

HOSTED BY BRITISH COLUMBIA TRUCKING ASSOCIATION

Visit our web site at www.truxpo.com
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Witnessing a highway accident inspired idea
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graphics

tractor-trailer

straight truck

special events/promotion

night-time safety

human interestlight-duty

identity fleet

Top fleet graphics awarded by PMTC
KING CITY, Ont. – It’s the most co-
lourful awards program in the industry 
and it attracts entries from both private 
and for-hire fleets. The most visually 
stunning fleet graphics were awarded 
for the 25th year June 18 at the Private 
Motor Truck Council’s Annual Gen-
eral Meeting and Conference.

The 2010 Vehicle Graphics De-
sign competition is sponsored by the  
PMTCO and 3M Canada and includes 
seven categories: Tractor-Trailer; 
Straight Truck; Special Events/Promo-
tion; Night-Time Safety; Light-Duty 
Commercial Truck; Human Interest; 
and Identity Fleet.

“For 25 years 3M Canada has 
sponsored the vehicle graph-
ics design awards, and we have 
seen the competition grow from 
that of a localized one to a truly  
national event,” said PMTC president 
Bruce Richards. “The number of en-
tries has set records in each of the past 

three years which confirms the inter-
est that companies have in promoting 
their products and services through 
illustrative graphics.”

This year’s winners (with the graph-
ics house in parentheses) were:

Tractor-Trailer: Vancouver Is-
land Brewery (National Graphic So-
lution); Double Diamond (Toronto 
Digital Imaging); honourable men-
tion to Saputo Dairy Products (Na-
tional Graphic Solutions).

S t r a i g h t  Tr u c k :  M a r-
ket Your Car (Unique Me-
dia Solutions); Mill Street  
Brewery (Turbo Images); honour-
able mention to Rooms 4 U (Twin 
City Graphics).

Special Events/Promotion: Sony 
Computer Entertainment (Turbo 
Images); NHL (Toronto Digital Im-
aging); honourable mention to Mol-
son Coors (Twin City Graphics).

Night-Time Safety: The TDL 
Group/Tim Horton’s (Toronto Digi-
tal Imaging).

Light-Duty Commercial Truck: 
Frank Owens (Twin City Graphics); 
Coop Agrilait (Turbo Images): hon-
ourable mention to Glaceau (Mo-
tive Media).

Identity Fleet: Coast Paper (Tur-
bo Images); Kubota (Toronto Digital  
Imaging); honourable mention to 
Agropur – Natrel Division (Turbo 
Images).

Human Interest: Frogbox (k5cre-
ative); Frito-Lay Canada (Lowen); 
honourable mention to Booth Cen-
tennial (Toronto Digital Imaging). n
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By Jim Bray
REGINA, Sask. – A “New West Part-
nership” between the three western-
most provinces announced in May 
could be a gigantic step forward for 
the trucking industry.  

Or not. As it turns out, reaction to 
the agreement, which supposedly es-
tablishes the three provinces as, ba-
sically, a free-trade zone, depends on 
who you talk to, and appears to be 
driven by where that person lives. 

“It has huge positive ramifications 
for truck transport in one way or an-
other,” says Al Rosseker, executive 
director of the Saskatchewan Truck-
ing Association. He says his group has 
been working with Manitoba, Alber-
ta and British Columbia for the last 
two-and-a-half years or so, trying to 
get some regulatory harmonization, 
“and when you’ve got the Premiers 
kind of on side, basically saying they’re 
going to make this happen, it’s just ma-
jor for us.” 

The agreement, Rosseker says, will 
make it a lot easier for truckers to trav-
el between provinces. 

“Say you’re taking a load from Re-
gina to Victoria,” he says, “and you can 
go straight through with minimum in-
terruptions, whether they be having to 
slide axles at borders or check in with 
weigh stations, it got to the point where 
you’d be going from a weigh station out 
of one jurisdiction to a weigh station 
in another jurisdiction. It just didn’t 
make a lot of sense.”

Anytime red tape can be cut, 
Rosseker says, whether for truck trans-
port or whatever, it’s a good thing, but 
before all that tape could be eliminat-
ed, the associations had to decide on 
the important areas where it needed 
to be cut.

“We’ve been working with the 
other associations in terms of trying 
to get our ducks in a row,” Rosseker 
says. “And governments have said that  
before we get going with any kind of 
regulatory harmonization, we as the 
trade associations, have to get on the 
same page and that’s what we’ve been 
doing.” 

They’ve made great gains, too, he 
says, particular on long combination 
vehicles (LCVs). “It was a bit of a mis-
match on moving goods, in terms of 
weights and dimensions,” he says, “and 
we’ve ironed out all kinds of things be-
tween the associations.” 

One of the issues was maximum 
allowable speeds for LCVs. At one 
point, Rosseker says, the speed limit 
in Manitoba was 100 clicks, but only 
90 in Saskatchewan and 100 again in 
Alberta. “We’ve got that ironed out 
now and it’s 100 across the provinces.” 

Rosseker says that once the asso-
ciations’ ducks were lined up, they 
found their respective governments 
very proactive in tackling issues, in-
cluding weights. “I think all provinces 
will be at 63,500 kgs for B-trains prob-
ably sometime near year-end,” he says. 

The agreement, which Rosseker 
says will start being phased in as of 
July 1, 2012, builds on earlier ones 
such as TILMA (Trade, Investment 
and Labour Mobility Agreement) that 
already took care of many trucking is-
sues between Alberta and B.C. That 
may explain why the reaction from the 
trucking associations in those provinc-
es is less bullish than Saskatchewan’s. 

“The benefits are quite modest on 
the transportation front,” says Paul 
Landry, president and CEO of the 
B.C. Trucking Association. Landry 
doesn’t see a lot of issues outstanding 
between the provinces that the new 

partnership would clear up, anyway. 
“It’s not something that our members 
bring to our attention,” he says. “We 
don’t get complaints about cross-bor-
der irritations, so to my mind there are 
no major problems.”

To Landry, the more important is-
sues concern cross-border shipping to 
the US and shipping farther east, into 
Ontario, but even there, he says, his 
members haven’t been crying out for 
changes. 

“There might be some carriers that 
have some concerns about require-
ments for speed limiters and that type 
of thing – things that are different in 
Ontario than here,” he says. “But 
generally speaking there aren’t major 
problems operating between here and 
Saskatchewan.” 

Does that mean all’s quiet on the 
western front? “I suppose that if I con-
ducted a survey and asked our mem-
bers to tell us about all of the issues 
they’d like us to bring to the govern-
ment’s attention about operating into 
Alberta, then there might be some 
irritants that surface,” Landry says. 
“But I honestly cannot remember the 
last time I had a conversation with a  
carrier about cross-border (within 
Canada) issues.”

Landry says most of the conversa-
tions between associations concern is-
sues such as LCV policies, “In terms of 
driver training and operational issues 
like when and where you can operate 
them and under what circumstances,” 
but he also notes that, because of the 
obvious geographical differences be-
tween B.C. and points east, there’s only 
one highway suitable for the cross-bor-
der operation of LCVs anyway.

It’s basically the same story in Al-
berta. According to Dean Pais-
ley, president of the Alberta Motor 
Transport Association, “It seems like 
there’s more government and media 
hype than what the carriers think,” he 
says. “From their point of view there 
are some things we need to do now but 
for the most part they’re not unhappy. 
But we love the initiative, keep it com-
ing.” He says his organization contin-
ues consulting with the industry and 
advising government on an ongoing 
basis, but “where it goes after it leaves 
(us) is up to the politicians.”

Paisley says the government of Al-
berta appears to be giving the indus-
try some welcome slack, too, in that as 
far as boat tails, moose bumpers and so 
forth are concerned, “They’re not going 
to get down to centimeters. The over-
all length is set for a standard operation 
and if we need to put some of these ac-
cessories on, it won’t be an issue.”

One thing Paisley would like to see 
solved going forward is the harmoni-
zation of licences and standards for 
tradesmen, but he’s thinking beyond 
the west. 

“I’d like to see (them harmonized) 
North America-wide,” he says. “I 
think we all would like see one com-
mercial driver’s licence because then 

up, there were proposals that there 
would be a province called Buffalo, 
but the federal government at the time 
felt it was too big a region for them  
to be dealing with and that’s when  
the move came to break it into more 
provinces.” 

Buffalo, according to Wikipedia, 
was the brainchild of Premier Fred-
erick Haultain of the old Northwest  
Territories. Haultain’s envisioned 
province would have encompassed 
all of present-day Alberta and  
Saskatchewan.  

“In effect,” Rosseker says, “what 
you have is the new Buffalo in terms of 
the trading bloc. The west is providing 
a lot of energy resources; we’re ‘have 
provinces’ now, and in terms of clout 
the thinking of the western premiers is 
that there’s a trading bloc here.” 

It’s also about efficient use of re-
sources, he says. “Even looking at 
trade offices throughout the world, 
do you want each province having its 
own office in the same city? No, you 
have one office and it’s staffed by peo-
ple from Alberta and Saskatchewan 
and B.C., and you look at the trading 
implications as a region as opposed to 
province to province.”

In this day and age, Rosseker says, 
“partnerships are where it’s at. Every-
one’s partnering on something.  Busi-
nesses and companies and govern-
ments can’t just go it alone – it’s just 
too expensive.” He points out that 
such partnerships are happening all 
the time in the trucking industry, via 
takeovers or working partnerships 
where “a couple of firms will get to-
gether, not competing head to head but 
going after different loads together. I 
think this kind of partnership is what 
you’re going to see more of.”

Rosseker says such marriages of 
convenience make everyone stronger. 
“Saskatchewan has one million peo-
ple and change and now we’re part of 
a group that has nine million people. 
We’ve got clout. We’re kind of the runt 
of the litter here, other than the fact 
that we’ve got oil, potash, gold, dia-
monds, uranium, water – and the path 
east – so it just seems to make sense 
for this kind of alliance to take place.”

To Rosseker, it should be a win-win 
scenario for everyone – a job creator 
that evens the playing field for every-
one. “This isn’t West Side Story,” he 
says. “There’s no need to fight it out. 
Let’s work together.” 

Such a trading bloc also brings ex-
cellent combined buying power, which 
is good for cash-strapped governments 
looking at bulk purchasing in such  
areas as healthcare and pharmaceuti-
cal, textbooks for the school systems 
and the like. And, Rosseker says,  
that’s also good news for the trucking 
industry. 

“When governments are procur-
ing all this stuff, the majority of it is 
going to be moved by truck,” he says, 
noting that the industry moves some 
92% of the goods and products that 
pass through and across the province 
of Saskatchewan. “Sure, some of it’s 
railed,” he admits, “And that’s fine. 
But then it comes off of the rail cars 
and is trucked to various other points 
in the province and I would suggest 
it’s the same for the other provinces. I 
would think in Western Canada, 85% 
of goods are being moved by truck.”

So while the New West Partner-
ship may not be a panacea, or even 
a big deal to some, it appears to be at 
least potentially a definite positive in 
the overall Grand Scheme of Things 
in Western Canada. n

you have one set of documents if you’re 
checking a driver. But Canada is pretty 
good right now.”

He’d also like to see more informa-
tion sharing between jurisdictions, but 
“You get into Canadian human rights 
and that sort of stuff.” He admits, how-
ever, that “we’re getting a heck of a lot 
better than we were in getting drivers’ 
abstracts from Alberta and B.C., Sas-
katchewan and to the US.” 

The idea, he says, is to get a depend-
able source of drivers and foster great-
er safety. “There’s a few bad people out 
there that are running around under 
the scope but not a lot,” he says. “A few 
guys who’ve lost their licences go to 
other jurisdictions because they know 
if they change an initial in their name 
or a letter of their last name they can 
still get a licence because the computer 
won’t pick that up, but I don’t see that 
happening much anymore.” Part of the 
reason, he says, is because there aren’t 
a lot of jobs right now.

The LCV wish list going forward in-
cludes a 41-metre overall length, Pais-
ley says, “and then the inter-axle spac-
es can be widened and a longer tongue 
length could be used on the convert-
er, which helps prevent damage when 
hooking up trailers.” 

Paisley says trucking companies are 
also dealing with discrepancies in holi-
day weekend operating regulations. 
“Alberta has gone to a three-hour re-
striction (4-7 p.m.) outbound from Cal-
gary and Edmonton on the day before 
the holiday weekend and inbound on 
the last day,” but rules remain differ-
ent in some other provinces. 

Still, while these issues may be flies 
in the overall ointment, Paisley says 
they aren’t major irritants for most 
companies.

The obvious odd man – or province 
– out, in this western bloc is Manito-
ba, which as yet has not become par-
ty to such a wide-ranging agreement 
as exists between other western prov-
inces. Yet there may be a light at the 
end of this tunnel, too, according to 
the STA’s Rosseker, and he gives a lot 
of the credit to the business-friendly 
government in his province. 

“The Saskatchewan government has 
been meeting with the Manitoba gov-
ernment already on regulatory har-
monization, among other things,” he 
says, “and I would think that the New 
West Partnership concept is certainly 
on the table.”

Rosseker says Saskatchewan’s high-
ways department has spearheaded “all 
kinds of harmonization initiatives 
and Premier Brad Wall got meetings 
started with Alberta and they started  
having even joint cabinet meet-
ings. He’s doing the same with the  
Manitoba side now.”

This coming together of provinces 
has more than a touch of deja vu to 
it, as if history is beginning to repeat 
itself. “If you look back into history,” 
Rosseker says, “more than 100 years 
ago, when the west was being opened 

trade

A partnership between the 
three westernmost provinces 
meets with mixed reaction
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We are two-thirds of the way 
through 2010 and it is a good time 
to review your compensation pack-
age from your business and to look 
at making some payments to CRA 
for your 2010 income. 

Hopefully you have finished pay-
ing any remaining 2009 taxes by 
now. 

I know it’s not easy, but paying 
your taxes as you go through the 
year will save you money by avoid-
ing CRA interest charges.

CRA always reviews tax returns 
at this time of year in what they call 
their “matching” process. When 
they receive tax returns in tax sea-
son, they just check the basics. At 
this time of the year the comput-
ers are running day and night com-
paring tax slips filed by preparers 
(banks, employers, investments com-
panies, etc.) to individuals’ tax re-
turns by matching to everyone’s SIN. 

They will also look at specific 
lines used on tax returns and have 
special targets each year. 

Two lines that always seem to be 
on the list are ‘self-employed in-
come’ and ‘other income.’ The rea-
son is simple: they are looking for 
extra CPP to be paid.

Auditors scan tax returns with 
self-employed income and use your 
SIN to find a matching business 
number registration. 

If they don’t find one, you’re going 
to get a call or letter and they’ll be 
especially interested in your GST/

HST administration. 
Remember, if you have more than 

$30,000 in self-employed income, 
your business must be registered for 
GST/HST.

For those of you with incorpo-
rated businesses, it may be time to 
review your compensation mix of 
salary vs. dividend. As we all keep 
getting older, our concerns and goals 
change. 

The compensation plan you set a 
few years ago may need to be altered 
to reflect that you are just ever so 
much closer to retirement.

Canada Pension Plan: The amount 
you pay into the Canada Pension 
Plan is based on your employment 
earnings. 

If you’re self-employed, it’s based 
on net business income after expenses. 
Dividends and other investment in-
comes are not considered. 

The less you earn, the less you’re 
obligated to pay into the plan. At 
$40,000 a year, your total CPP con-
tribution is $3,613.50. At $16,000 
it’s $1,237.50. That’s a difference of 
$2,376 a year. 

The CPP uses your contributions 
to determine whether you or your 

family are eligible for monthly ben-
efits when you retire. Normally, the 
more you earn and contribute to the 
CPP over the years, the higher the 
retirement benefit will be. 

How far away are you from retire-
ment? How much are you counting 
on CPP for your retirement income? 
What about survivor benefits for 
your family? CPP not only supplies 
retirement income but also pays pen-
sion income to your spouse and kids 
should you die.

So while a lower annual salary 
may reduce your CPP obligation, 
the less you put in, the less you’ll 
get out of it.

Registered Retirement Savings 
Plan: An RRSP is not just a retire-
ment plan, it’s an important part of 
tax planning. Annual RRSP contri-
butions are limited to 18% of your 
income. At $16,000, your annual 
contribution limit is $2,880 each 
year versus $7,200 with a $40,000 
income. 

Once again, are you close to re-
tirement? If you are five to 10 years 
away, curtailing your ability to con-
tribute to your RRSP may not be a 
good option.

Borrowing power: “Debt servicing” 
is the term financial institutions use 
to define the ratio of how much mon-
ey you pay to lenders versus the to-
tal income you have available. Most 
financial institutions will not recog-

nize and include dividends as part of 
your income. 

Obviously, the higher your em-
ployment or self-employment in-
come is, the easier it will be to get 
approved for a line of credit, mort-
gage, or personal loan that you want.

Income replacement: You probably 
have insurance through your busi-
ness or carrier for workers’ compen-
sation or some other form of disabil-
ity insurance. 

Once again, benefits are based on 
your annual salary. 

At a reduced employment or self-
employed income, you would be paid 
much less should you make a claim. 

With all the hub-bub about CPP 
needing to increase their rates, it 
may be timely to review what you al-
ready have contributed. You can go 
online at www.servicecanada.gc.ca 
to order or view and print your CPP 
Statement of Contributions. 

Your Statement of Contributions 
contains a history of your earnings 
and contributions to the CPP, as well 
as estimates for any CPP benefits 
you may be eligible to receive.  n

Plan ahead and make adjustments to improve 2010 tax year

– Scott Taylor is vice-president 
of TFS Group, a Waterloo, Ont. 
company that provides account-
ing, fuel tax reporting and other 
business services for truck fleets 
and owner/operators. For infor-
mation, visit www.tfsgroup.ca or 
call 800-461-5970.

Going back to the days when I was 
the trucking industry analyst at In-
dustry Canada, many of the calls 
and letters I received were from 
frustrated truckers who felt they 
were getting ripped off, and want-
ed to know what the government 
was going to do about it. 

Mostly, the grumbling was about 
fuel prices and rates, but there were 
a lot of complaints, too, about con-
tracts and business relationships 
that had soured. 

I didn’t believe then – still don’t 
– that it’s government’s role to in-
tervene in the business of trucking. 
And I’m a bit disheartened when I 
talk to truckers who don’t believe 
it’s their role either.  

I spoke to several drivers who ex-
pressed a decided lack of optimism 
in response to last month’s column 
about contracts (Clause for con-
cern), and I’m that much closer to 
admitting that a considerable num-
ber of Canadian owner/operators 
may never improve their bargain-
ing position with carriers. 

Those of you who insist that it 
can’t be done are absolutely right. 
Nothing will ever change until 
someone takes that first step – like 
walking away from an unsatisfac-
tory contract before signing it.  

That said, the road ahead looks 
significantly different from what lies 
behind us. Change is in the wind as 
we emerge from this infernal reces-
sion, and what comes of that change 
will be what you make of it. 

Your contract will become more 
important than ever, I think, in es-

tablishing obligations and respon-
sibilities, and even liability and ac-
countability.

Take CSA 2010 for example. It 
may not have the devastating im-
pact on the supply of drivers that 
some are predicting, but you can bet 
carriers will become a lot more in-
terested in protecting their profiles 
now that the Americans have an ef-
fective tool to weed out bad truck-
ing companies. 

The smart ones will probably 
become pretty choosey about who 
they hire. And smart drivers should 
be equally choosey about who they 
work for.

Being a solid, professional driver 
may actually take on some signifi-
cance under CSA 2010. While it will 
offer good carriers an advantage 
in recruiting, it will also give good 
drivers some bargaining power. If 
you’re one of those better drivers, 
would you settle for the same rate 
the crummy drivers are getting? 
You shouldn’t – and your contract 
can help make that distinction, if 
you push a little.   

CSA 2010, as you know, will not 
directly affect carriers in Canada, 
but those who operate in the US are 
subject to all the same provisions as 
their American competitors. The 
reality of this indirect impact of 
CSA 2010 on Canadian trucking 

Change is good…in the right direction means we’ll have to become equally 
vigilant about compliance to protect 
our privilege of operating in the US. 

CSA 2010 won’t directly affect 
Canadian drivers either, except that 
the record you accumulate in the 
US will follow you just as it will an 
American driver. Canadian carri-
ers will be doing record searches on 
Canadian drivers in the US data-
base, just as they now search CVOR 
or NSC records. 

How can a contract make a dif-
ference in this context? You may 
have heard about the Safety Man-
agement Methodology document 
published by FMCSA. It contains 
some 61 pages of possible viola-
tions (17 or so per page) that will 
accrue points for drivers and carri-
ers. Many, many of those are con-
sidered driver responsibility, such as 
this one: “393.75(a)(1); Tire – ply or 
belt material exposed.” 

That’s an eight-point violation to 
a driver, but how much influence 
does a driver or owner/op have 
over a fleet’s maintenance practic-
es? Maybe the trailer was left in a 
drop yard with a bad tire; in any 
case, it’s your problem now. 

Does your contract speak to li-
ability for defective or damaged 
equipment or the delays caused by 
operating it? 

Under CSA 2010 it probably 
should, because few fleets or driv-
ers worth their salt would pull a 
trailer with bad tires if there were 
eight points hanging in the balance. 
I know I wouldn’t. 

Nor would I be keen on accepting 
responsibility for the tire, or wast-
ing several tightly controlled hours 
waiting for the tire guy – without 

compensation. 
Situations like that will arise more 

frequently under CSA 2010, and 
forewarned is forearmed. Wouldn’t 
you be better off with everything 
spelled out in advance rather than 
arguing about it after the fact?

Time and money aside, with CSA 
2010, EOBRs, and fuel economy 
standards coming our way, it will 
be a whole new world out there in 
trucking when the wheels start mov-
ing in earnest again. 

If you’re longing for the good ol’ 
days, it might seem like the end of 
the road. But if you think about it 
– especially with a shrinking pool 
of qualified drivers – the good 
ones still out there have just that  
much more leverage at the bargain-
ing table. 

Historically, drivers have taken 
what was handed to them, but I 
think we’ve never been in a better 
position to kiss that old paradigm 
good-bye. 

The carrier who has the best driv-
ers will win the day – they know that 
– and drivers have to believe it too. 
It might sound a bit like a T-shirt 
slogan, but don’t give up your pow-
er by thinking you don’t have any.

If the women who led the suffrag-
ette movement in the late 19th cen-
tury had so little faith in themselves, 
I still might not have the right to cast 
a vote in this country – and I proba-
bly wouldn’t be writing a column in a 
trucking magazine.  n

– Joanne Ritchie is executive di-
rector of OBAC. Do you vote for 
change? E-mail her at jritchie@
obac.ca or call toll free 888-794-
9990.

tax talk

opinion

Voice of 
the O/O
Joanne Ritchie

Tax Talk
Scott tayloR

pg 22 tw aug v2.indd   22 15/07/10   9:14 AM

http://www.servicecanada.gc.ca
http://www.tfsgroup.ca
mailto:jritchie@obac.ca


August 2010 TRUCK WEST Page 23

Imagine that when you show up at 
work today, all of the washroom 
facilities have been closed. You no 
longer have immediate access to 
toilets or running water. A sign on 
the now locked doors of the rest-
rooms advises you to make use of 
the facilities at the local restau-
rants and coffee shops that sur-
round your workplace. 

Perhaps you work a night shift 
and many of these local businesses 
are closed at that time, or perhaps 
only the drive-thru portion is open 
and other amenities are closed to 
the public. 

Your personal comfort has now 
become a high priority in how you 
plan your time and how you con-
duct your daily affairs. Does this 
sound unreasonable to you? For 
the thousands of us that navigate 
the 2,000-plus kilometres between 
southern Ontario and the Manito-
ba border on a daily basis, this is 
not fiction. It is our reality.

How is it that governments can 
pass legislation governing our 
work activity and rest periods – 
the hours-of-service legislation 
–yet absolve themselves of any  
responsibility to provide safe ha-
vens for us to obtain the rest we  
need and the bathroom facilities 
we require? 

Rest areas for commercial driv-
ers are a necessary part of the 

transportation infrastructure that 
for the most part has been ignored 
in the province of Ontario. Even 
the terminology has changed for 
the worse. Along the 400-series 
highways there will now only be 
“service areas,” not rest areas. 
These areas have been licensed to 
corporations by the province and 
are now profit centres for them. 

Is there any guarantee com-
mercial drivers will be able to use 
these areas as a safe haven for rest 
purposes? Do we have to shop 
there to stay there? Will they even 
be truck-friendly? Will parking be 
limited in these areas or accessible 
at any time? Important questions 
that to the best of my knowledge 
do not have a definitive answer.

You only need to look south of 
the border to see how rest areas 
have been integrated into the high-
way infrastructure. 

For the most part they are large, 
clean and only a few travel hours 
apart along interstate highways 
and the US highways that link the 
country together. Most important-
ly, they are available to commer-

cial drivers and the general public 
24/7. Ontario continues to live in 
the stone age.

It is interesting to note that dur-
ing the G8 and G20 summits the 
province of Ontario kicked in 
a huge sum of money to build a 
“fake lake” in the media centre. 

The justification given for this 
was that it would promote tourism 
for Muskoka and Ontario through-
out the world. Wonderful. 

When all of those tourists ar-
rive and travel up and down the 
Trans-Canada Highway through 
the province of Ontario they will 
be able to enjoy the bottles of 
urine and bags of feces that litter 
the “viewpoints” and “pullouts” 
along the road. 

I am not condoning the disposal 
of human waste in this way. The 
fact is that using these areas along 
the highway for the purpose of rest 
leads to people having to do what 
they have to do when they wake 
up in the morning. 

When you limit a person’s op-
tions and there is no alternative, 
you can pass as many laws as you 
like to prevent it but it will still 
happen. The human body is not a 
machine that can be turned on and 
off at any time of our choosing.

It seems our priorities are more 
than just a little screwed up these 
days. Billions upon billions of dol-

lars have been paid out in recent 
years in the form of corporate wel-
fare. At the same time services to 
citizens have been cut back. 

Many of us spend a good part 
of our spare time helping to raise 
money for, and contributing mon-
ey to, services that fund our local 
hospitals, food banks, shelters, and 
various outreach services to our 
fellow citizens. 

The well-being of our leading 
corporations now takes priority 
over the well-being of our coun-
try’s citizens in our legislative as-
semblies. As citizens, we don’t 
even have a pot left to pee in, at 
least out here on the road.

The answer is simple: Ontario 
needs to build and fund a series 
of clean, modern rest areas. 

Why infrastructure money from 
“Canada’s Action Plan” was not 
invested in this project, I will nev-
er know. For thousands of us who 
drive the highways of Ontario, we 
all need to recognize that this is 
first and foremost our workplace. 

Asking for some basic ameni-
ties that provide us with safety 
and comfort is not too much to 
ask for. Ontario has health and 
safety legislation for the work-
place.  Drivers need to start ask-
ing “what about us?” n

Rest areas? What rest areas?
Government regulates hours of work, then takes away our rest stops

– Al Goodhall has been a profes-
sional long-haul driver since 1998. 
He shares his experiences via his 
'Over the Road' blog at http://truck-
ingacrosscanada.blogspot.com. You 
can also follow him on Twitter at 
Twitter.com/AlGoodhall.

Those who crunch numbers for a liv-
ing might see training as a “cost” of 
doing business. 

There is no question that the 
price of the related programs can be  
measured in terms like trainer sala-
ries, training material, and the fuel 
used for an in-cab demonstration. 
Every one of these figures can find 
a home in the cells of an accountant’s 
spreadsheet.

But targeted training programs 
would more accurately be described 
as an investment that can deliver 
real, measurable financial returns.

Fleet managers are often surprised 
by the size of the financial results 
that emerge once they begin to track 
all of the related figures. Consider 
the savings that can be realized by 
showing drivers how to properly ad-
just vehicle mirrors. 

The true cost of repairs to broken 
clearance lights and damaged barn 
doors may be hiding within larg-
er maintenance budgets until they 
are tracked to measure the value of 
the training. And bigger financial  
savings may come in the form of a 
drop in the number of side-swiping 
collisions. 

Even training for those who clean 
the floor of a service bay can help to 
reduce the workers’ compensation 
costs that are linked to slips and falls.

The financial returns do not end 
there. These investments play a role 
in reducing recruiting and retention 
costs, especially when the training is 
seen as part of a long-term strategy 
rather than an example of short-term 

discipline. Each session in a class-
room can help a driver to see that 
they are worthy of an investment 
and important to the future of the 
company. And let’s face it – every-
one enjoys doing a job when they are 
good at it.

They are all factors that can play 
an important role when someone is 
trying to decide whether or not to 
jump from one employer to the next.

Of course, driver shortages may 
not be at the top of mind in the mid-
dle of a struggling economy, but 
there is no overlooking the fact that 
there is a price to pay whenever a 
fleet needs to replace an employee. 

According to the Canadian 
Trucking Human Resources Coun-
cil (CTHRC) it can cost between 
$6,000 and $14,000 to find, train and 
replace an experienced driver. 

Imagine the amount of training 
that can be delivered for this amount 
of money. In addition to this, fleets 
with access to a skilled workforce 
will also be in the best position to 
act on the opportunities that begin 
to emerge in a recovering economy.

It can simply make more financial 
sense to enhance the skills of an ex-
isting driver than to hire a new one.

Meanwhile, the results can also be 
maximized by targeting the training 

to match the specific needs of indi-
vidual employees, and their needs 
can be identified a number of ways. 

Carrier profiles and driver ab-
stracts will offer information about 
the nature of infractions that occur 
on the road, and a truck’s electronic 
control module (ECM) can help to 
spot drivers who are more aggressive 
with a throttle than they should be. 

General feedback from custom-
ers and fellow employees alike will 
help to identify those who show the 
attitudes that deliver a safer driving 
experience. 

This is all information that can be 
tracked as accurately as any dollar 
figure.

Another step to enhance any re-
turns will come with the choice of 
skilled trainers who can deliver any 
lessons as effectively as possible. 

While fleets often focus on a po-
tential trainer’s experience behind 
the wheel and the number of years 
without a collision, there are also 
training-related needs to consider. 

The most effective people in these 
roles tend to demonstrate strong 
communication skills and have a 
positive attitude that influences their 
trainees.

Luckily, these are skills that can 
be taught as surely as any defensive 
driving course. 

The CTHRC recently introduced 
professional development programs 
for those who coach newly-trained 
drivers when they are first hired, 
mentor experienced drivers when 
they first join a fleet, or assess new-

ly-trained and newly-hired drivers 
alike. 

Together, they can help these 
professionals personalize coaching  
approaches, reinforce skills over the 
road, and properly assess skills to 
identify training needs. 

They are all steps that can contrib-
ute to a healthy business strategy. 

And when the targeted training 
initiatives are matched to financial 
objectives – and shared with every-
one from management offices to a 
fleet yard – they will make a tangible 
difference in a company’s financial 
future.

These are the types of investments 
that will pay dividends for years to 
come. n

– This month’s expert is Ralph 
Haigh, safety and signature services 
account manager. Ralph has served 
the trucking industry for over 30 
years and has held positions rang-
ing from driver, driver trainer to risk 
manager. Markel Safety and Train-
ing Services, a division of Markel In-
surance Company, offers specialized 
courses, seminars and consulting to 
fleet owners, safety managers, train-
ers and drivers. Markel is the coun-
try’s largest trucking insurer provid-
ing more than 50 years of continuous 
service to the transportation industry. 
Send questions, feedback and com-
ments about this column to info@
markel.ca.  To read about more in-
dustry hot topics, visit Markel’s web-
site at www.markel.ca and click on 
the Articles & Essays section. 

Expect real returns on your targeted training investments

over the road

Over the Road
Al GoodhAll

safety

Ask the Expert
rAlph hAiGh

pg 23 tw aug v2.indd   23 15/07/10   9:16 AM

http://truck-ingacrosscanada.blogspot.com
http://truck-ingacrosscanada.blogspot.com
http://truckingacrosscanada.blogspot.com
http://www.markel.ca


Page 24 TRUCK WEST August 2010

No matter 
which hat 
you wear…

There’s 
strength in 
numbers.

Whether you’re an owner/operator, an affiliate or a friend 
of the Alberta construction trucking industry, become a 

member and make your voice heard with ACTA.

To find out more, visit 
www.myacta.ca

As a child, I spent a lot of time with 
my grandfather. ‘Dad gummit’ was 
his favourite expression when things 
weren’t going well. Later, ‘Dad gum-
mit’ became one of his grandchil-
drens’ favourite expressions when 
teasing him about his new dentures. 
Although he always smiled at our 
joke, having teeth pulled and getting 
dentures was no laughing matter. 

Avoid my grandfather’s experience. 
Considering the following informa-
tion may help you save your teeth. 
Tooth loss, in adults, is most often 
caused by gum disease (periodontal 
disease or periodontitis). Periodon-
tal disease is quite common – mild 
to moderate forms affect 30-50% of 
adults and the more severe general-
ized form affects 5-15% of all adults 
in North America. 

This disease begins with plaque. 
Plaque, an invisible, sticky film on 
your teeth (composed mainly of bac-
teria), forms when starches and sug-
ars in the foods you eat interact with 
normal mouth bacteria. Fortunately, 
brushing your teeth removes plaque. 
Unfortunately, plaque re-forms quick-
ly, usually within 24 hours. Plaque 
creates an ideal breeding ground for 
bacteria. 

When this plaque-based bacteria 
flourishes, it leads to periodontal dis-
ease – a localized, chronic inflamma-
tory disease that attacks and destroys 
the connective tissue and bone that 
support the teeth. With this condition, 

gums separate from the teeth, form-
ing pockets (spaces between teeth and 
gums) which become infected. As the 
disease develops, these pockets deep-
en and more gum tissue and bone are 
destroyed. 

Although periodontitis begins with 
a bacterial infection, it is your body 
fighting the infection that really dam-
ages the tissues. Once an infection is 
established, your body’s immune sys-
tem kicks in, initiating a process that 
breaks down the tissues that support 
the teeth. How severe the disease 
becomes is determined by environ-
mental and genetic factors, as well as: 
smoking, anxiety, depression, obesi-
ty, diabetes mellitus and exposure to 
tobacco.  

The following signs suggest peri-
odontitis: bad breath; a bad taste in 
the mouth; swollen, red or purplish 
gums; bleeding gums; receding gums; 
abscessed gums; growing gaps be-
tween the teeth; and teeth that be-
gin to look longer and longer. As the 
disease progresses, the affected teeth 
get so loose that they become pain-
ful and useless, until they either fall 
out by themselves, or must be pulled. 

Characteristics of the four most 

common forms of periodontitis are 
seen below:  

Chronic Periodontitis is the most 
common form. It happens over time 
and causes inflammation within the 
supporting tissues of the teeth, pro-
gressive attachment, and bone loss. 
It is characterized by pockets forming 
and gingiva receding. Although it is 
most often found in adults, this form 
can occur at any age. Even though the 
progression of attachment loss usually 
occurs slowly, there may be periods of 
rapid progression.

Aggressive Periodontitis is found 
in patients who otherwise appear 
healthy. This form is characterized 
by rapid attachment loss and bone 
destruction. Itw runs in families.

Periodontitis may be a sign of sys-
temic diseases, especially when seen 
at a young age. Some examples of 
these diseases are: heart disease, re-
spiratory disease, and diabetes. 

Necrotizing Periodontal Disease 
is very severe. It is an infection char-
acterized by necrosis (death) of gin-
gival tissues, periodontal ligaments 
and alveolar bone. People who ex-
perience this are usually people with 
severe systemic conditions, such as: 
malnutrition, HIV, and immunosup-
pression.

You can prevent periodontitis 
through a program of good oral hy-
giene that you begin early and con-
tinue practicing consistently through-
out your life. Brushing your teeth well 
once or twice a day   prevent, and even 
cure gum disease, but for this to be ef-
fective, the spaces between your teeth 

must also be cleaned. 
Ideally, to do this, use dental floss. 

However as an alternative, try these 
products: Stimudents (thin, wooden 
toothpicks) or Doctors Brush Picks 
(white plastic picks with a brush at 
one end and a point at the other). 
Both products can be found in a 
drug store. Both work well because 
they are simple to use with one hand 
and no mirror. To use, wet a Stimu-
dents with saliva before inserting it 
between your teeth; spin the brush 
of the Doctors Brush Pick between 
your teeth to stimulate the gums and 
remove plaque.

It may hurt when you first use these 
products, but after a week, the bleed-
ing and pain will stop. Then, as soon 
as the inflammation is under control, 
using them will feel good. As well, 
swishing with mouthwash after eat-
ing can also fight plaque.

Going forward, monitor your oral 
health by seeing your dentist or dental 
hygienist regularly for cleanings (ev-
ery six to 12 months). If you have any 
risk factors mentioned above, consid-
er going more often. Certainly, some 
people are more prone to gum dis-
ease. However, good oral hygiene al-
ways prevents the disease, even for 
those with a genetic predisposition 
towards it. It’s never too late to start.

So, brush up on your oral health 
and keep smiling! n

Protect your gums, Dad gummit

– Karen Bowen is a profession-
al health and nutrit ion consul-
tant , and she can be reached at 
karen_ bowen @yahoo.com.

Quite often I have drivers come into 
my clinic complaining of skin condi-
tions such as rashes. By far the most 
common skin rash I see is called con-
tact dermatitis. 

Essentially, contact dermatitis is 
an inflammation of the skin that is 
caused by direct contact with an ir-
ritating substance. Professional truck 
drivers often come into contact with 
commercial substances such as fu-
els, industrial solvents and dust, all of 
which may cause contact dermatitis. 

The signs and symptoms of contact 
dermatitis can vary greatly from per-
son to person. 

However, most people experience 
a red rash or bumps along with mod-
erate to severe itching. Others com-

plain of dry, red patches which look 
similar to a burn. In severe cases, blis-
ters containing clear fluid may devel-
op. It is important to note that only 
the areas of skin which are exposed 
to the irritating substance react and 
develop a rash. 

Generally, the rash or irritation 
does not spread to other parts of the 
body.

There are two categories of con-
tact dermatitis. The first is called ‘ir-
ritant contact dermatitis.’ This type of 
dermatitis results from contact with 
a substance that irritates the skin. 
Substances such as soaps, bleach or 
strong chemicals may cause this type 
of dermatitis. 

The second type of contact derma-
titis is called ‘allergic contact dermati-
tis.’ This type of dermatitis is caused 
by an allergic reaction to a substance. 

Common causes of this type of 
dermatitis include certain rubbers, 
metals, dyes and weeds such as  
poison ivy. 

When contact dermatitis occurs 
because a person is exposed to aller-
gens or irritants on the job, it is called  
‘occupational contact dermatitis.’ 

Frequent exposure to chemicals, 
dyes, cleaning agents as well as dust 
from things like cement, wood or pa-
per can lead to contact dermatitis. 

The good news is that contact der-
matitis is not a life-threatening condi-
tion. However, it is important to see 
your doctor if it persists for too long 
or it becomes very painful.

In most cases, your doctor will be 
able to diagnose contact dermatitis 
after conducting a detailed history 
and physical exam.  In rare cases your 
doctor may have to perform further 
testing to identify the particular sub-
stance that is causing the dermatitis. 

The treatment for contact derma-

titis is really quite simple. 
First of all, it is important to iden-

tify and avoid the irritating substance. 
Once this is done, the rash and  

irritation will usually disappear 
within a few weeks. In addition, top-
ical creams such as hydrocortisone 
will help to reduce the redness and  
itching. 

In severe cases, oral corticosteroids 
and antihistamines may be needed 
as well. 

There are also a few things that you 
can do at home to help soothe the  
irritated area. 

As hard as it may be, try to avoid 
scratching as much as possible. It may 
be necessary to cover the itchy area if 
you can’t keep from scratching.  

Also, applying a cool wet compress 
over the affected area will also help to 
protect the skin and prevent scratch-
ing. Lastly, try to wear soft cotton 
clothing to help avoid irritation. 

There are also a few precautions 
that you can take in order to prevent 
contact dermatitis. It is important to 
rinse your skin with water and mild 
soap if you came in contact with an 
irritating substance. 

This practice can remove much of 
the substance and can greatly reduce 
the irritation. To add to this, wearing 
protective clothing or gloves to shield 
your skin is also very effective. 

As you can see, contact dermati-
tis is more of an annoyance than a 
serious condition. By applying some 
simple prevention strategies, you will 
be able to avoid many of the more se-
rious symptoms. Until next month, 
drive safely. n

Contact dermatitis: skin rashes 

health

Preventive
Maintenance
Karen Bowen

Back behind
the wheel
Dr. Chris singh

– Dr. Christopher H. Singh runs 
Trans Canada Chiropractic at the 
230 Truck Stop in Woodstock, Ont. 
He can be reached at 519-421-2024.
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Chevron Products are available from the following locations:

OAK POINT OIL DISTRIBUTORS 

33-A Oakpoint Hwy. 
Winnipeg MB  R2R 0T8 
Tel: (204) 694-9100

THE UNITED SUPPLY GROUP  
OF COMPANIES

2031 Riverside Dr.
Timmins ON  P4R 0A3 
Tel: (705) 360-4355
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5 Hill St. 
Kitchener ON  N2G 3X4 
Tel: (519) 579-5330
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1111 Burns St. East 
Unit 3 
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Sometimes, all you need to hear is: 

everything’s cool. With Delo® Extended 

Life Coolants, not only do you get cool, 

but you get the technology leadership, 

protection and confidence you need 

to focus on your business. Delo ELC 

is formulated to reduce maintenance 

and inventory costs by delivering  

1.2 Million km of worry-free protection 

without the need for any additional 

additives. Whether you’re running 

newer EGR or ACERT™ technology

engines, or running engines using 

various fuel types, Delo ELC delivers 

complete cooling system protection.  

When you consider the value of using 

Delo ELC, you may find that the most 

important part of your engine isn’t  

a part at all, but the fluid that keeps 

it cool. Learn more about Delo ELC  
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On-line Recruitment Centre

Enter your resume directly at www.trucknews.com
This information is entered on an online database which is viewed by companies looking for drivers. 
Finding the best carrier to work for isn’t easy but maybe we can help.

By Mail: 6660 Kennedy Road, Suite 205,
Mississauga, ON  L5T 2M9
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opinion

Don’t forget the little guys
The relevance of the smaller trucking 
associations has never been more im-
portant than it is today. The large car-
rier associations and special interest 
groups currently dominate the nation-
al safety code agenda. They are well 
funded financially and have a huge 
war chest at their disposal.

These groups have become very 
politically savvy and influential with 
all levels of government. You may not 
agree with their ideas or their con-
cepts, but they work well for them.

Unfortunately, the smaller associa-
tions have it much more difficult. They 
have a lack of support, funding – and 
no war chest. Just dedication, self-mo-
tivation and a relentless commitment.

The trucking industry as a whole has 
done an extremely poor job of support-
ing and funding its smaller associations 
over the years, especially recently. The 
smaller associations have done some 
good work over the years, with favour-
able results and the trucking industry 
as a whole has benefited as a result.

As an example, the Alberta Con-
struction Trucking Association helped 
convince the Alberta government to 
remove the sunset clause and defer 
the axle weight restrictions on non-
RTAC trailers and pups indefinitely. 
The effort took hundreds of hours and 
about five years to complete. Not only 
did we save operators of this equip-
ment thousands of dollars per year per 
unit, they were also allowed to operate 
these units indefinitely.

Without our efforts, the owners of 
these units would not have been al-

lowed to operate them past August 
2009. The units would have been re-
placed with RTAC trailers and pups 
and non-RTAC units would have been 
rendered worthless. Their only value 
would have been as scrap metal.

The trucking associations are sup-
ported by a very loyal following and 
we surely appreciate their support. But 
that support comes from a minority of 
the trucking industry. These members 
are in the hundreds when they should 
be in the tens of thousands.

I don’t know what it will take for the 
trucking industry to wake up and smell 
the coffee! Using our association as 
an example, we will have to replace 
four members of our executive board 
of directors in the spring of 2011. The 
task of replacing them will be extreme-
ly difficult. Will members of the con-
struction trucking industry step up and 
serve as replacements? I hope so. Time 
will tell. The word is out; we anxiously 
await the flood of nominees! n

Ron SingeR

Constructive 
Dialogue

– Ron Singer is owner of Ron Singer 
Truck Lines and president of the 
Alberta Construction Trucking 
Association. He can be reached 
at 403-244-4487 or by e-mail at 
ronsing@telus.net. ACTA’s Web 
site is www.myacta.ca.
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Show, shine'n…shrug
Mark Dalton: Owner/Operator

FICTION� Part��1

After delivering a load of machine 
parts to a lumber mill in Timmins, Mark 
was lucky enough to get a return load 
of lumber to a building supply yard in 
Mississauga. After dropping the trail-
er in the yard and getting all his pa-
perwork in order, Mark thought about 
calling his dispatcher Bud, for another 
load. Trouble was, he didn’t really want 
one at the moment. He’d been working 
for days without a break and the inside 
of his truck looked like a trash can with 
all sorts of coffee cups and granola bar 
wrappers littering the floor, dash and 
passenger seat. Mother Load was basi-
cally home for Mark and he’d allowed 
it to look like a teenager’s bedroom.

Obviously, it was time to clean 
house.

He dialed Bud’s number.
“Hello?” said Bud.
“Hi Bud, it’s Mark.”
“Mark? Mark who?”
“Mark me down for some time off.”
“That you, Dalton?”
“Yeah, I’m going to take three or five 

days off and get Mother Load cleaned 
up, inside and out.”

“She probably needs it.”
Mark looked around the cab and 

wondered how a pair of his under-
wear had ended up on the floor of his 
sleeper. “You know it,” he said.

“Gonna clean it yourself or hire 
someone to do it for you?” Bud asked.

Mark thought about it. There were 
plenty of companies that would clean 
his truck, but the last time he’d used 
one they’d jacked up the price on him 
and held his truck hostage till he paid. 
No, this time he’d take the time and do 
it all himself. He was proud of Mother 
Load, after all, and she deserved the 
personal attention only her owner/op-
erator could provide. 

“I’ll do it myself,” he said. “You know, 
take the time to do it right.”

“Good luck, then,” Bud said. “And call 
me when you’re ready to haul loads.”

“I’ll do that,” Mark said, hanging up 
the phone.

While Mark was intent on doing all 
the cleaning himself, there was no rea-
son he couldn’t take his rig to a truck 
wash to get the bulk of the truck’s out-
side clean. High-powered jets of soap 
and water would get most of the dirt 
off the exterior and underside, leav-

ing him plenty of time to worry about 
the details.

There was a truck wash he knew of 
in Brampton – off the 410 and south 
of the old Peterbilt location – that did a 
decent job for a good price. He pulled 
up out front of the shop, and before he 
could get out of the cab, a man came 
out into the yard to wave him into one 
of the open bays.

“Clean inside out?” the man said 
as Mark glided Mother Load past him 
and into one of the truck wash bays.

If he’d been driving a company 
truck, Mark would have opted for 
an interior cab cleaning as well, but 
he had too much of his personal stuff 
strewn about the cab to let someone 
go through it deciding what was im-
portant and what was trash.

“Outside only,” Mark said.
“Regular or deluxe?”
‘So many choices,’ thought Mark. 

But before he could make a decision, 
he needed to know what he got for his 
money. And so he asked. In the end, it 
was the difference between having a 
regular truck wash or having a crew go 
over the outside of the truck with rags 
and polishing everything that had a 
shine to it. It was tempting, but the pol-
ishing was the part Mark was looking 
forward to doing himself.

“Regular,” he said, shutting down 
Mother Load.

The attendant nodded and asked 
Mark to wait outside the bay. Then he 
went to work carefully power wash-
ing Mother Load, first with a soapy 
grease-cutting spray, then giving her a 
thorough fresh-water rinse. In minutes, 
tens of thousands of kilometres’ worth 
of dirt and grime had been washed 
away, leaving Mother Load dripping 
wet and cleaner than she’d been in 
months. While not exactly new, she 
did look a lot like she had when he’d 
first driven her off the lot…and seeing 
her so sparkling clean reminded him 
of the pride he took in owning and op-
erating his own rig for so many years.

“Excellent job,” he told the attendant.
“Thank you, sir,” the man replied. 

He gestured toward the office. “You 
pay me now.”

Mark followed the man inside and 
paid. But while the truck was clean 
on the outside, the inside was another 
matter. He would need a good day 

or more to get it clean, so he drove 
to the Husky service station on Court-
neypark Drive in Mississauga, fueled 
up and parked Mother Load in the lot 
near the self-service vacuums.

Then, for the rest of the day, he col-
lected trash, vacuumed, wiped down 
vinyl, restored leather, polished wood 
and put everything in its proper place. 
He stopped four times while he worked 
– once for coffee, once for lunch and 
twice to go to the bathroom. When 
he was done, the inside of his truck 
was showroom ready. However, as 
he stood back and looked at Mother 
Load from a distance, the inside of the 
cab looked cleaner somehow than the 
outside. Normally it wouldn’t be a big 
deal, but he’d taken time off to clean 
his truck and he wouldn’t be satisfied 
until it was as clean as he could make 
it, both inside and out.

And so, calling it an evening, he 
crawled up into his bunk looking for-
ward to getting an early start on clean-
ing the outside of his truck in the morn-
ing. Then, bright and early the next day, 
Mark purchased an array of cleaners 
inside the service station and spent the 
morning and a good part of the after-
noon: polishing exhaust pipes; pulling 
stones out of the treads of his tires, and 
slathering them with Armor All; wax-
ing over scratches in the bodywork and 
polishing them to a bright, bright sheen; 
cleaning glass until he didn’t even know 
it was there; he even opened up the en-
gine cowl and cleaned the grease off 
the Cummins until it was just as clean as 
the rest of the truck. At last, with the sun 
beginning to set on his second day in 
the truck stop parking lot, Mark stepped 
back and looked at Mother Load in the 
fading light of the day.

“Nice,” he said under his breath.
As he slowly circled the truck to 

take in its cleanliness at every angle, 
he wondered why he’d let her get so 
dirty in the first place. Time was the an-
swer. He was so busy hauling loads 

By Edo van Belkom

The continuing adventures of Mark Dalton: Owner/Operator
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Mark Dalton: Owner/Operator

Licence renewed
FICTION Part 2

right now, but his birthday’s coming up
in a month, and he’s scared to death of
losing his licence. That isn’t going to
happen is it?” 

“Not if he renews his licence.”
“This year?”
“And every year after 65.”
“That doesn’t seem fair. He hasn’t

had a problem in years…in fact he’s
never had an accident in his life.”

“That’s admirable sir, but research
has shown that older drivers are more
likely to develop medical conditions
that affect their ability to drive. After
65, drivers are one-and-a-half times
more likely to have an accident than
drivers between 45 and 64.”

She knew her stuff, that was for sure.
And Mark could concede the fact that
as drivers got older they had more
health issues. So an eye test and a
physical were probably a good idea,
but that didn’t explain the rest of it. “So
why do they have to be road-tested
too?”

She paused, as if thinking. “The li-
cence renewal process has been devel-
oped with the help and consultation of
the people in the industry to enhance
truck safety. That includes re-assess-
ment of a person’s driving ability.”

Mark sighed, knowing he probably
wasn’t going to get anywhere with this
woman. “You know, a lot of drivers
have to rent trucks and trailers to take
their tests, costing them money and a
day off work just to keep their licence.”

“That’s unfortunate.”
“And if a driver has been on the

road 40 years without a problem, why
should he have to prove he can still
drive? That seems like age discrimina-
tion to me.”

“The ministry regularly reviews the
renewal requirements. If you have con-
cerns – as you obviously do – then I
suggest writing to the Ontario
Transport Minister, or your member of
provincial parliament.”

“Write a letter?”
“Yes, sir.”
Mark hung up the phone. ‘So be it,’

thought Mark. If there’s a test, then it
was his job to make sure Charlie
passed it.

•

Mark met Charlie in the parking lot of
a truck yard out by the airport. Charlie
was sitting in his pick-up at the far end
of the yard and when Mark pulled in,
he wasted no time getting out of his
truck and hopping into Mother Load.
He scaled the cab so easily and
slipped in the open passenger side
door so effortlessly, Mark would have
never have guessed the man was a

The story so far…
Mark is looking for a load. Bud has a
sweet one to California that won’t be
ready for a few days. In the meantime,
Bud asks Mark to help an older driver,
Charlie Knowles, get his licence re-
newed. Charlie’s a real character and
Mark agrees to help out.

•

Mark had agreed to help prepare
Charlie Knowles for all the tests he
needed to complete in order to get his
commercial driver’s licence renewed,
but what that meant, Mark didn’t have
a clue. Other than a physical every
few years, Mark hadn’t been tested on
his driving ability since he’d first re-
ceived his licence and that had been
some 15 years ago. How could he pre-
pare someone for something he didn’t
know anything about?

So he logged onto the Internet and
checked out the Ontario Ministry of
Transportation’s Web site, but was un-
able to find anything about driver li-
cence renewals for commercial drivers
65 and over. Although Mark wasn’t a
computer genius, he’d used the Internet
before and could usually find what he
was looking for, so his results were
puzzling. There was a section for driv-
ers renewing their licences over 80,
and all kinds of help with renewing ex-
pired licences and booking appoint-
ments for new tests, but nothing about
what Mark wanted to know. Mark
wondered if he’d missed something on
the site, but to the best of his abilities
he couldn’t find anything about the
MTO’s licensing policy regarding old-
er commercial drivers.

Mark had hoped that the Web site
would help him understand the reason-
ing behind the policy, but the fact that
he couldn’t find anything – even using
the site’s own search engine – made
him think that perhaps the program
was too new, or the ministry wasn’t
very proud of it, or it was just another
tax-grab kind of program like Drive
Clean. There had to be some real rea-
sons drivers were required to jump
through all sorts of hoops just because
their most recent birthday was their
65th? Mark wanted to know what they
were, so he decided to call them up
and ask.

It took a while before he got con-
nected to a human being who could
answer his questions, but when the
right woman finally came on the line
she was both pleasant and profession-
al. 

“How can I help you?”
Mark decided to start slowly. “Yeah,

my dad is a truck driver and he’s 64

By Edo van Belkom

senior citizen.
“You Mark Dalton?” Charlie asked

in his thick Scottish accent.
“You don’t remember me?”
Charlie looked at him strangely.

“Should I?”
Mark smiled and related the story of

the early days of his truck driving ca-
reer when he’d been recently divorced
and he’d let his personal appearance
get out of hand. He’d looked like a
bum, but Charlie had called him a los-
er. “Do you remember that?”

Charlie’s eyes narrowed as he
looked Mark over. “Aye, I remember.
You were a loser then. You still could
be. I don’t know that much about you.”

Mark had considered thanking the
man for shaking him up enough to get
his life back on track, but it didn’t seem
the right time for it now.

“How much you gonna charge
me?”

“What?” Mark said. He hadn’t
thought to charge anything. As far as
he knew he was doing Bud a favour.
“Did Bud tell you you’d have to pay?”

“He didn’t, but I’ve called around to
the schools and some of them charge
$3,000... and that’s just for a refresher
course.”

“That’s a lot of money.”
“You bet it’s a lot of money, especial-

ly when I’ve been driving truck twice
as long as the snot-nosed boy who’ll
be teaching me has been on the plan-
et.”

Mark was aware of the insult, but he
couldn’t help but smile. Charlie was
such a character. Who else could insult
someone who was doing something
nice for them? “Bud asked me to do
this. I wasn’t going to charge you any-
thing.”

What passed for a smile appeared

on Charlie’s face. “Then the price is
right,” he said, continuing to stare at
Mark through narrowed eyes. “And
what about using your truck for the
test? You’ll be charging me for that, I
suppose?”

Again, Mark hadn’t thought about
what truck Charlie would use.
Obviously the man had no truck of his
own and would have to rent one to do
the test. Renting a truck was a costly
endeavour, especially when it would
be for just a few hours. “I guess I could
let you use my truck.”

“For free?”
Mark didn’t like the word free. He

was doing a favour for Bud and that
implied that Bud would return the
favour some day. But as far as Charlie
was concerned, the use of truck would
indeed be free. “Yes,” he said at last.
“Free.”

Charlie nodded. “Good. But you bet-
ter get a trailer. I can’t exactly drop a
trailer on the day of the test if there isn’t
one attached to the truck now, can I?”

Speaking of tests, Mark had been
interacting with Charlie for all of five
minutes and he felt like he was the one
who was being tested – most of all his
patience. “I’ll make sure,” he sighed at
last.

“Right then! Let’s get started.”  �

– Mark Dalton returns next
month in Part 3 of Licence
Renewed.

Did you know that there are two full-length
novels featuring Mark Dalton?: Mark Dalton

“SmartDriver” and Mark Dalton “Troubleload.”
For your free copy register with ecoENERGY for

Fleets (Fleet Smart) at fleetsmart.gc.ca

Did you know that there are two full-length  
novels featuring Mark Dalton?: Mark Dalton 

“SmartDriver” and Mark Dalton “Troubleload.”  
For your free copy register with ecoENERGY for 
Fleets (Fleet Smart) at fleetsmart.gc.ca. Both  

are also available in audio book format.

and running his business that he didn’t 
have the time to spend cleaning and 
polishing his truck. It was a working 
truck after all, not a show queen. 

Still, she did look pretty good, radiant 
in the glow of the setting sun. He looked 
around the yard to see if anyone else 
had noticed how clean his truck was. 
And that’s when Mark had a thought. 
‘Since I’ve already spent the time getting 
her clean, I might as well make the most 
of it and take her to a show.’ Question 
was, was there one going on?

Up in his bunk, Mark got out the lap-
top computer he’d recently purchased 
and searched for a wireless Internet 
connection. He was able to find one 
quickly – either provided by the truck 
stop, or borrowed from a nearby busi-
ness – and managed to get online. 

“How lucky is that?” he said aloud 
when he discovered that the Fer-
gus Truck Show – one of the largest 
show’n’shines in Canada – was be-
ing held that very weekend. “It’s fate,” 
Mark decided. “It has to be.”

While he didn’t expect to win a prize 
for “best of” anything, he was excited 
about spending the weekend at the 
show. Besides putting Mother Load on 
display for everyone to admire, it would 
be good for Mark to spend a weekend 
with his fellow truckers, listening to good 
music, a few noisy tractors, and catching 
up on the overall state of the industry. 

He closed up his computer, slipped 
into the driver’s seat and started up 
Mother Load. Then, putting her in gear, 
he said, “C’mon, Mother... We’re go-
ing to the show!” n

– Mark Dalton returns next month in 
Part 2 of Show, shine'n…shrug.
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PEARL ROSE GAVAGHAN DA MASSA
MISSING

Date Of Birth:  April 6, 2004
Missing since: December 9, 2008
Missing from: Manchester, England
Eyes:  Green/Brown
Hair:  Brown, curly, past shoulders
Small scar beneath lower lip

www.ontario.childfind.ca

CHILD FIND 1-800-387-7962
Anyone with information please contact:  All Calls Confidential – No Name Required

Characteristics: Pearl was last seen at her nursery school on December 1, 2008 when she was picked 
up by her mother Helen Gavaghan (aka Meta International; Dana Flaherty). It has been confirmed 
that mother and child flew from the UK to Mexico on December 9, 2008. It has also been confirmed 
that they subsequently entered the US via land crossing at Laredo, Texas on December 30, 2008.  
There has been a recent sighting of them in Toronto, Ontario, under the names Dana and Belle Flaherty. 
The Manchester Police Service have issued a warrant for their return to the UK.
Toronto Police Fugitive Squad: 416-808-5930

Aka Belle Flaherty
5625-P

Try it online at  www.trucknews.com

This month’s 

CROSSWORD 

SOLUTION
is brought to you by

EnerMAX Services has immediate openings for 
Class 1 & 3 (or equivalent) Drivers in all West Central 
Alberta branches for oilfield fluid hauling 

Full Benefit Package, Quarterly Safety Bonuses, Year Round  
Employment, Opportunity to earn in excess of $80,000/year. 

Please fax resume to Darin at 780-778-8798  
or email dbarker@enermaxservices.com.

www.enermaxservices.com

opinion

The next time you travel the DVP, 
check out the old Toronto brick-
yard located just northwest of the 
Bayview/Bloor cutoff. 

Evergreen, a non-profit orga-
nization is at the forefront of this 
50-plus million dollar environ-
mental makeover. 

The project is scheduled to 
open this fall, and will include a 
farmers market, green city work-
shops, community art displays, 
summer camp/nature club and 
organized kids’ activities.

Oddly enough, this site was 
my introduction into the world 
of trucking. At 16, I began work-
ing at the brickworks as a sum-
mer student. 

The year was 1974 and I held 
many lofty positions that first 
summer including cleaning ceil-
ing tiles in the purchaser’s office, 

pulling weeds along the never-
used railway tracks and my all-
time favourite, handing out work 
gloves and towels to the full-time 
employees. 

Yes, I kept the plant running 
like a well-oiled machine.

In my second summer, I was 
“promoted” to running a machine 
called the “chipper.” It chipped 
away (go figure) the face of sand 
and lime brick, which gave them 
a rugged look. 

On a good day, my friend Mike 
and I would move over 11,000 
bricks through that machine. At 

six pounds a piece, that meant ap-
proximately 66,000 lbs of brick. 
What a workout! It’s a good thing 
we actually never did the math, 
otherwise we would have called 
in sick more often. 

Having earned my stripes, I 
spent most of my third, fourth and 
fifth summers in the shipping and 
receiving departments. 

The work was mostly office-ori-
ented and included dispatching a 
small fleet of delivery trucks. 

I got to know the truckers and 
they got to know me. 

Now, I may have had a beer or 
two with the boys after my shift 
and I may not have been allowed 
to pay for them but I can honest-
ly say I never played favourites. 
They got their loads as I received 
them. 

Today, many of the buildings I 

worked in have been renovated or 
torn down. This isn’t a bad thing. 
The core structure is left and will 
be there for generations to come. 
Who knows what would have hap-
pened if Evergreen had not got-
ten involved?

If you’re driving by the plant, 
stop in and take a look. 

The kiln areas remain standing 
as well as the receiving, carpen-
try, machine and electrical shops. 
In the sand and lime area you’ll 
see the kiln car tracks that lead 
to the famous chipper. 

The actual machine is long 
gone which is too bad, I wouldn’t 
mind giving it a good kick with 
my steel-toed Grebs. n

Looking back at my first involvement with trucking

Rob Wilkins

Publisher’s 
Comment

– Rob Wilkins is the publisher of 
Truck West and can be reached at 
416-510-5123.

people

Bill Gagnon of Big Freight Sys-
tems has been named the Manitoba 
Trucking Association/Volvo Trucks 
Canada Driver of the Year.

Gagnon, a 43-year veteran of the 
highway, was named the province’s 
top driver during a recent awards 
banquet. He began his driving ca-
reer with the Canadian Armed 
Forces and continued working as 
a driver in the military until 1983 
before moving into the trucking  
industry.

He began his stint as a civil-

ian truck driver as a bush driver 
in northwestern Ontario. Gagnon 
then moved on to haul Super-Bs 
for six years before transitioning to 
reefers for a seven-year stint. Next, 
the driver took on grain hauling for 
eight years before finally joining Big 
Freight.

Adrian Van Rassel, operations/
CC planner with Big Freight Sys-
tems, says Gagnon is “courteous 
and on-time, all the time” and that 
he “goes out of his way to make 
himself available for any jobs.”

Gagnon is also known to help 
new drivers with tarping and load 
securement and has a great relation-
ship with dispatch and other office 
staff, his employer says. Gagnon has 
a wife, Tisha, and six children. He 
runs about 110,000 miles per year 
coast-to-coast in Canada. 

•
SAF-Holland has added to its  
Canadian sales and service team by 
appointing new representatives in 
eastern and western Canada.

Brent Hameluck will cover Al-
berta and Saskatchewan while Bru-
no Auclair will represent the com-
pany in Quebec, New Brunswick 
and Newfoundland, SAF-Holland 
announced. Both reps have more 
than 10 years’ experience in sales 
and marketing within the commer-
cial vehicle industry. Hameluck, a 
Calgary, Alta. resident, previously 
served as the southern Alberta ter-
ritory sales rep for Manac Western.

Auclair, a Granby, Que. resident, 
has worked extensively in the after-
market distribution channels through 
the OEM segment of the industry 
and also ran his own marketing agen-

cy focused on heavy-duty transpor-
tation industry product sales.

 •

Tom Payne, Jr. of Payne Transpor-
tation will serve as new president 
of the Manitoba Trucking Asso-
ciation. Payne was selected by the 
MTA’s board of directors at a meet-
ing June 22. Payne will be taking 
over the reins from outgoing presi-
dent, Susan Snyder of Searcy Truck-
ing. MTA officials say Snyder has 
resigned her position for family 
reasons, but Snyder herself noted 
how much she enjoyed her tenure 
as MTA president. 

•
Xantrex Technology has appointed 
Will Tomkinson as sales manager 
for the company’s North American 
mobile product line, based in Van-
couver, B.C. In his new position, 
Tomkinson is responsible for servic-
ing and developing both OEM and 
distributor accounts in the commer-
cial and industrial segments includ-
ing EMS, material handling, work 
truck up-fitting, equipment OEM 
and fleet management. n
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fleet news

SASKATOON, Sask. – A long-time 
Yanke driver has won a Ford F-150 
pickup truck by participating in the 
carrier’s innovative safety program 
dubbed ‘Be the One.’

The Yanke Group of Companies 
launched its Be the One safety initia-
tive last year, incorporating online 
video, safety breakfasts, seminars 
and presentations. The program was 
rolled out to all staff with the goal 
of increasing all employees’ aware-
ness of safety.

Amazingly, Yanke reduced its 
accident costs by 48.5% com-
pared to the previous fiscal year, 
the company claims. Accident 
costs were reduced in six of sev-
en tracked categories, including 
a 94.3% reducing in the ‘leaving 
roadway’ category.

As part of the program, Yanke 

held incentive draws for all opera-
tors that met qualifying criteria. In 
addition to awarding six monthly 
home furnishing packages worth up 
to $5,000 each, the company award-
ed a grand prize of a pickup truck 
of the winner’s choosing, valued at 
up to $50,000.

To qualify, Yanke drivers had to 
attend an awareness session and 
meet accident-free mileage targets.

Professional driver Brian ‘Huggy’ 
Halabura was drawn from among 
468 drivers as the grand prize win-
ner. He received his new Ford F-150 
pickup truck in June.

“Yanke wishes to congratulate all 
of its operators and staff for their 
commitment to ‘Be the One,’ and 
helping to make the roads a safer 
place for us all,” the company said 
in a release. n

Yanke awards truck as part of safety program

safety pays: Pictured, from left to right is Bill Kalbhenn (director of fleet 
safety and recruiting), Brian ‘Huggy’ Halabura (award-winning Yanke operator) 
and Craig Bailey (v.p. of YMS, YGLS, YSCS).

TransX welcomes 
new US division 
president, Web site 
WINNIPEG, Man. – TransX 
Group of Companies has recent-
ly appointed Ron Joseph as pres-
ident of is US division, TransX 
USA. Company officials say Joseph 
is responsible for the expansion of 
the US truckload brokerage busi-
ness and his appointment coincides 
with the launch of a new Web site, 
www.transxusa.com. 

“Throughout his career, Ron con-
sistently delivered superior results. 
Combine that with the launch of 
www.transxusa.com and we’re ready 
for the upswing in the economy.  
We will continue our growth in 
the US and Ron’s extensive expe-
rience is a huge asset,” said Louie  
Tolaini, president of TransX Group of  
Companies. 

Joseph, who reports to Tolaini, 
has more than 30 years of transpor-
tation experience most recently at 
FedEx Ground as senior vice-pres-
ident of linehaul, safety and main-
tenance. Prior to FedEx, Joseph 
was first director then vice-presi-
dent of Roadway Package System, 
being part of the team responsible 
for the company’s creation. Joseph’s 
accomplishments include numerous 
FedEx and ATA Awards.

“I am very excited to lead and 
grow the TransX business in the 
US and we’re proud to launch our 
US Web site,” Joseph said. “Our on-
line tools allow real-time track and 
trace, request a quote, and more. At 
www.transxusa.com, we will pro-
vide considerable benefits and ser-
vices. Our innovative organization 
adds value to the marketplace build-
ing on the strength of the TransX 
Group of Companies.” n

Ryder awards top partners
MIAMI, Fla. – Ryder System recognized its top-performing Canadian carriers 
during its recent 2009 Ryder Carrier Quality Awards presentations.

Vitran Express won the LTL Inter-regional category, Kingsway Transport was 
named tops in the Canadian LTL division and Bison Transport was best in the 
Canadian truckload category.

“In spite of last year’s challenging economy with declining freight volumes, 
these carriers still managed to perform above expectations and deliver excep-
tional service to customers,” said Ryder vice-president and general manager of 
global transportation management, Todd Carter. “We are pleased to recognize 
and honour the top-performing 2009 carriers who understand the demand-
ing requirements of our transportation services and share our commitment to  
helping customers operate more efficiently.”

Carriers were judged on: on-time performance; claims handling; customer  
service; technology applications; economic value; and innovation. n

TST Overland 
triples western 
capacity
CALGARY, Alta. – TST Over-
land has acquired a new 52-door  
cross-dock terminal in Calgary 
that will more than triple its ca-
pacity there, parent company 
TransForce announced.

“We are continuing to invest in 
our operations in western Canada  
because of the region’s economic 
strength and growth potential,” 
said Alain Bedard, chairman, 
president and CEO of Trans-
Force. “This new terminal en-
ables TST Overland to deliver 
expanded services in and out of 
Calgary, which is a major gate-
way for shipments within western  
Canada as well as to and from the 
United States.”

TST recently added direct 
line hauls from Dallas, Texas to 
Calgary, which will be handled 
through the new terminal, the 
company says.

The company has also slashed 
delivery times from California 
and the southcentral US to two 
days to Vancouver and three days 
to Calgary. The company says the 
reduced delivery times are possi-
ble thanks to the direct line haul 
and proprietary technology.

Its proprietary technology has 
been designed specifically for ex-
pedited, efficient management of 
route and cross-border activity. 
Based on input from customers, 
brokers and Customs agencies, 
the systems ensure the required 
documentation is ready to go 
when required, reducing border 
delays, TST says. n
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the prospect of avoiding the 400-se-
ries highways would likely be more 
expensive than the toll itself.

“I think it is very hard to go 
around because you lose too much 
time and spend more fuel,” he said. 

“The customer is going to have to 
pay a little more for that because 
everybody is going to get their  
stuff very late, so it would be  
impossible.”

Croteau even questions the claim 
that the tolls would reduce traf-
fic. “The 401 here is pretty loaded  
and I do not think if they put any 
tolls on it that there is going to be 
less traffic on it because that is the 
only road between Montreal and 
Windsor.”

•
Aubrey Stewart, an owner/oper-
ator with Premiere Van Lines in 
Moncton, N.B., agrees with Cro-
teau, saying that avoiding the main 
roads would be too time-consum-

BOWMANVILLE, Ont. – Just 
when you thought driving a truck 
in Canada couldn’t get any more 
expensive (thank you very much, 
HST), a Toronto-based movement 
is suggesting that tolls need to be 
introduced on 400-series highways 
to alleviate crippling congestion in 
the GTA. 

The report, first obtained by the 
Toronto Star, includes 12 money-
making schemes to get traffic mov-
ing in the region, including a 10 to 
20 cent per kilometre toll on the 
aforementioned roads. The mon-
ies raised would go towards transit 
improvements – not road repairs, as 
some might like – with the desired 
by-product being reduced conges-
tion. But is the prospect of less traf-
fic enough to make truckers want 
to foot the bill? We dropped by the 
Fifth Wheel Truck Stop in Bow-
manville, Ont. to see what drivers 
think about the proposed tolls.

•
Laurier Croteau, an owner/opera-
tor based out of Charny, Que., says 

ing to justify.
Stewart says if they were to im-

plement a toll that the money 
would be better spent on main-
taining road conditions, though 
his experience using toll roads in 
the US hasn’t left him feeling very 
optimistic. 

“The quality (of US toll roads) 
is no different than what we have 
here and we don’t have tolls yet,” 
he told Truck West.

•

Linda Meldrum, a company driv-
er with Harland Veinotte in Mor-
risburg, Ont. for just four weeks at 
the point of the interview, says the 
prospect of tolls could be damaging 
for both trucking companies and 
owner/operators, but in her case, in 
the end it would be her bosses’ call.

“We do a lot of Greater Toronto 
Area work, so I do not know what 
my boss would do about that. He 
won’t let us on the 407. I honestly 
think that it would put a lot of peo-
ple out of business,” she said.

•

Murray Zack, company driver 
with Wenzler Farms in Wheatley, 
Ont., disagrees with the proposed 
tolls saying that money should be 
taken care of via fuel taxes. “We 
are already paying exorbitant fuel 
taxes here in Ontario now, so why 
should we have to pay to stop again 
and wear our trucks out just be-
cause they want to collect money?  
Collect it on the fuel taxes and let 
everybody pay equally,” he said.

“(With the proposed tolls), they 
are literally saying they want peo-
ple off the 400-series highways. If 
that is the case, then why are we 
building them bigger? They’re 
building them bigger but they don’t 
want us on them. It’s just a money 
grab is all it is. It is really, truly a 
money grab. Let’s face it, the fuel 
taxes that we’ve paid – where are 
those fuel taxes going to begin 
with? If you want to take the tolls 
on, take the fuel tax off.” n

TSQ

?Would introducing tolls to 
the 400 highways push you 

to an alternative route?
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