
By Derek Clouthier

LANGLEY, B.C. – The government of 
British Columbia announced its Cli-
mate Leadership Plan Aug. 19, and de-
spite a desire for more to be done, the 
provincial trucking association believes 
the two parties are quite sympatico in 
the effort to curb greenhouse gas (GHG) 
emissions.

“The industry’s goals, from a fi-
nancial perspective, and the govern-
ment’s goals, from an emissions per-
spective, are completely aligned,” said 
B.C. Trucking Association (BCTA) presi-
dent and CEO Louise Yako. “I think in-
dustry is going to do what it can and as 
quickly as it can to reduce greenhouse 
gas emissions because reducing green-
house gas emissions also means reduc-
ing fuel usage, and since fuel usage is 
typically the second largest operating 
cost for trucking companies, they have 
an incentive to do that in any case, re-
gardless of the climate plan.”

The BCTA, however, does have 
its grievances with how some of the  
government’s initiatives have been 
rolled out.

The percentage of biodiesel the gov-
ernment currently requires a company 
to sell is 4%, but as Yako pointed out, 
that number is based on a yearly aver-
age, meaning a company could at one 
point sell 100% diesel, then turn around 
and sell a blend with up to 20% biodies-
el, as long as it comes out to 4% at the 
end of the year.

But with higher percentages of bio-
diesel come issues for today’s truck en-
gines with warranties, performance 
and maintenance.

“For us, the concern is that if it goes 
above 5%, there are some engines that 
don’t have a warranty above 5%,” Yako 
said. “We think over time those engine 
standards will change, and as biodiesel 
becomes more available and as engine 
standards change, then the industry 
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 Gord Cooper raced the Smokin’ Gun to a Hot Rod Semi World Record 11.403 second quarter-mile run at the Castrol Raceway.

By Derek Clouthier

NISKU, Alta. – With the rpm blasted to 2,300 
right from the start line, it’s no wonder the front 
wheels of the Smokin’ Gun were carried off the 
track for more than 50 feet during its world re-
cord run Aug. 6. For 15 years, Gord Cooper has 
been racing the Smokin’ Gun, initially as a ‘mod-
est’ 18-second quarter-mile vehicle when he pur-
chased the truck in 2001 and brought it to B.C. for 
its first shot at glory.

But at the onset, the Smokin’ Gun didn’t quite 
feel at home on the racetrack. In fact, Cooper had 
bought the vehicle to be a unique ‘limo’ for his 
younger son’s high school graduation.

“I had done something different for each of my 
kids,” Cooper said, explaining how he had taken 
his older son to his graduation in his vintage ’57 
Kenworth and daughter in a Hummer.

“The Smokin’ Gun ended up as a show vehicle, 
it wasn’t a race vehicle at the time,” Cooper said. 
“It had a hydraulic opening hood and a hydraulic 

raising body. I purchased it from Tristan Jackson, 
a local friend (from Strathmore).”

Cooper said he has always enjoyed going to 
truck shows with his collection of eclectic trucks, 
and many had commented on how special the 
Smokin’ Gun was, with its 380 Cat engine, a 
15-speed transmission with a single axle.

It is also a ‘Canadian Kenworth,’ as it was built 
in the Vancouver area in 1968. In its working life, 
the Smokin’ Gun was a tandem water truck, which 
Cooper said Jackson had rebuilt, bringing some-
thing unique to the vehicle, transforming it into 
a show vehicle. The truck now sports an 8v92 De-
troit, a Detroit Diesel Series 92, two-stroke cycle, 
V-block diesel engine, which was built by Wayne 
and John Talkington of TNT Racing in Fontana, 
Calif. in 2006.

“I noticed that their technology got much better 
there,” Cooper said, adding Wayne is the operator 
of the Lucas Oil truck for the Lucas Oil Drag Truck 
Team. “When I was racing against them six to 
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4   INSIDE THE NUMBERS

NEITHER RAIN, NOR SNOW 

NOR 23 HOURS OF DARKNESS

NOR THE FAILED MISSIONS OF TRUCKERS’ PAST 

NOR ACTS OF GOD. . .
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OF THIS VAST FRONTIER
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Delo® user since 2005
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In Demand
OUR INDUSTRY MAKES UP 5% OF
TOTAL EMPLOYMENT IN CANADA

A lmost one million people are employed by the Canadian transportation 

and warehousing industry, according to government data gathered 

by Canada Cartage for an infographic, part of which is reproduced here.  

Truck drivers on their own make up 1.5% of the Canadian labour force.

BILLION

Canadian Logistics &
Transportation Industry Outlook

A N  I N S I D E  L O O K  O N  C A N A D A ’ S  T R U C K I N G
A N D  L O G I S T I C S  I N D U S T R Y

The amount of for-hire trucking 
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Mobile apps are transforming the trucking industry by 
matching customers and firms based on payload, 
equipment, capacity, and distance. 

Communications are streamlined through these apps 
as opposed to the traditional phone call. 

is the predicted gap between the supply and 
demand of truck drivers by 2020

Transport Canada has announced implementation 
of electronic logs that automatically record 
driving time by monitoring engine hours, vehicle 
movement, kilometres driven and location 
information, helping:
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I was recently south of the border do-
ing a test drive at the Paccar plant in 
Washington State when I had one of a 
few opportunities lately to ride in a truck 
equipped with some of the latest tech-
nology in driver ‘assistance.’

I emphasized the word ‘assistance’ 
because that is what the developers of 
the technology did – stress how when it 
comes to notifying drivers of a stopped 
vehicle ahead, a person crossing the 
road, an unexpected lane change, driv-
ing over the posted speed limit, tailgat-
ing and even braking to avoid a collision 
when the driver fails to do so, the system 
is not intended to replace the operator, 
but assist them. Anyone who has devel-
oped these kinds of technologies will tell 
you the exact same thing.

Driver assistance technology is an 
amazing advancement that will hope-
fully (and most likely) reduce the num-
ber of collisions on the road. It helps the 
driver with so many things, as I men-
tioned above. But of course, there is 
a ‘but.’ At what point does this type of 
technology inadvertently create what 
I’m going to call a lazy driver?

Anyone who has had their driver’s 
licence for even a few years can attest 
to the fact that many of us drive like it 
is second nature. We daydream while 
behind the wheel about any number of 

things that are going on in our lives at 
the time, or even about what we’re going 
to order at the coffee shop…‘should I get 
just a regular coffee or splurge on a latte 
today? Decisions, decisions.’

There are times when we drive from 
point A to point B and can barely recall 
how we even got there.

So, although driver assistance tech-
nology will help avoid some collisions 
from ever happening, is there also a 
chance it will cause accidents that would 
have never occurred in the first place?

If a driver becomes too comfortable 
behind the wheel of one of today’s hi-
tech tractor trailers, relying heavily on 
the vehicle’s computer system, equipped 
with a camera and radar system to de-
tect almost anything around them, in-
cluding distance, speed, movement and 
overall level of danger, will some become 
less attentive to the road?

I asked this question a few times when 
being shown various driver assistance 
systems in action, as this type of technol-
ogy is all the rage right now and every-

one wants to show you how theirs 
works. I got the same response 
each time; that the system was in-
tended to ‘assist’ not ‘replace.’ But 
sometimes intent does not equal 
the result.

It’s way too early to determine 
how people will react to this rel-
atively new safety technology 
(which is also in many everyday 
passenger vehicles), but like any-
thing that comes out these days, it 
will only become more and more 
advanced each year.

This will eventually lead to fully 
autonomous trucks – which, yes, 
are already out there – becoming 
a common sight on our highways, 
platooning down the road with no 
driver in sight.

Perhaps this is where the indus-
try must go if the truck transportation 
sector is to thrive in the future, consider-
ing there seems to be a challenge getting 
the new generation interested in driv-
ing as a career choice. Your phone calls 
and letters – and thank you all very much 
for taking the time to call or write about 
this issue – have certainly indicated that 
many of you who currently drive for a liv-
ing are far from confident in a new crop 
stepping up to take over when you retire.

So, though it may be driver ‘assistance’ 

right now, this is likely just the first step 
of many toward a technological answer 
for the driver shortage, one that may be 
necessary, but must also be approached 
with caution. For now, we’ll simply have 
to wait and see just how well drivers re-
act to having an assistant. 

Derek Clouthier can be reached  
by phone at (403) 969-1506 or  
by e-mail at derek@newcom.ca.  
You can also follow him on Twitter  
at @DerekClouthier.

Know what one of the biggest differences 
is between large carriers and small car-
riers? It’s not equipment; I’ve seen small 
carriers invest in equipment that’s just 
as good as that of their bigger competi-
tors. It’s not people; although large car-
riers likely pay better on the average  — 
there are many reasons beyond pay that 
make some of the industry’s sharpest 
minds choose to work for smaller carri-
ers. And it’s certainly not service; our an-
nual Shippers Choice Survey, conduct-
ed by our sister publication Canadian 
Shipper for over a decade, affirms that 
small carriers can wow their customers 
with service delivery just like their larger 
counterparts can.

It’s data: Large carriers are better at 
generating it, accessing it and using it 
to make meaningful decisions. That’s 
an important advantage when you con-

sider how important understanding your 
essential performance indicators (EPIs) 
are to improving profit, particularly dur-
ing challenging, slow-growth economic 
periods like the one we are stuck in now.

I’m talking about EPIs such as your 
revenue per truck per week, your main-
tenance cost per mile and your variable 
equipment operating expense per mile. 
Last year, I introduced you to the folks 
from inGauge, who are making it easier 
and more affordable for small carriers 
to gather, understand and keep a close 
eye on such EPIs.  You would be amazed 

at the difference among the poor, aver-
age and top performers and the result-
ing impact on profitability.

Now I want to introduce you to an 
important new development geared to-
wards helping the industry’s small carri-
ers – the heart of our industry – make the 
best business decisions possible when 
leveraging benchmarking performance 
metrics on a monthly basis. I’m proud 
to say I’ve played a role in bringing to-
gether inGauge and its treasure trove of 
performance indicator data with Cas-
trol, a well known industry lubricant 
supplier looking to help small carriers 
reach a higher level of decision making. 
Every month till the end of the year in 
the pages of Truck News and Truck West, 
Castrol and inGauge are bringing you a 
new EPI, explaining how it’s calculat-
ed and outlining the poor, average and 

top performance metrics. It’s definitely 
worth following.

There’s more. To raise awareness and 
encourage participation, Castrol is of-
fering a grand prize to small carriers (35 
trucks or less and registered in Canada) 
who submit their scores for all six EPIs. 
The winner gets three months of free oil 
changes and six months of LabCheck 
services. That’s a value of about $15,000 
if you’ve got about 20 power units. On 
top of that is the bragging right to being 
named the 2016 Castrol Small Fleet Ef-
ficiency Award winner. 

We will be announcing the winner 
in January. To submit your EPI for each 
month go to www.castroldiesel.com or 
call 1-888-CASTROL. 

Lou Smyrlis can be reached  
by phone at (416) 510-6881 or  
by e-mail at lou@newcom.ca.  
You can also follow him on Twitter  
at @LouSmyrlis.

How well will truck drivers react to having an assistant?

Lou Smyrlis

The view
with Lou

Derek Clouthier

Derek’s
deliberation

EDITORIAL

Small carriers: How well do you know your operation?
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need it with our 24/7 Volvo Action Service. Our Remote Diagnostics predicts, identifies, and reports a service 
event, reducing diagnosing time by as much as 70%. Our team locates and sends ahead the parts you need, 
reducing repair time by up to 22%. And our coast-to-coast Volvo Dealer Network connects it all. 
Know the road ahead.

Learn more: Uptime.VolvoTrucks.ca

Volvo Trucks. Driving Progress

Uptime means road time.
enjoy the view.   

Volvo News.indd   1 2016-08-08   1:17 PM

http://www.uptime.volvotrucks.ca


TRUCK WEST OCTOBER 2016   11ALBERTA

seven years ago, their engine looked re-
ally clean on the track. I watch how other 
guys are doing when I race against them. 
The Detroit that I had in (the Smokin’ 
Gun), I was running some marine tech-
nology from Oregon and was showing an 
awful lot of diesel smoke.”

Back then, Cooper was running the 
Smokin’ Gun in the 13-second time 
bracket, but eventually got down into 
the 12-second range.

“It takes a lot to get into the 12-sec-
ond bracket,” Cooper said. “It’s really a 
development and you have to learn how 
to put everything together properly with 
a weight balance and everything else.”

Despite not having to do any work on 
the Smokin’ Gun for the last four years, 
Cooper has done a lot to the truck, in-
cluding shortening it by 50 inches, mov-
ing the radiator from in front to behind 
the cab, custom building the disc brakes 
and installing twin turbochargers. And 
now, all that hard work has paid off, with 
the world record in his hands.

Cooper was going up against a 
Freightliner truck in the quarter-mile, 
straight-line race, and said the duel was 
really a comparison between what the 
Smokin’ Gun was originally and what it 
is now, as the Freightliner was more of a 
show vehicle than anything else.

“I was racing against the clock,” Coo-
per said. “I was in it to set a new record.”

The Smokin’ Gun broke the Nation-
al Hot Rod Diesel Association (NHR-
DA) Hot Rod Semi World Record set by 
Wayne in the Lucas Oil truck, which 
had been held all summer at 11.75, with 
a time of 11.403 seconds at a speed of 
119.17 mph.

“That’s a pretty tough one to match,” 
Cooper said of the 11.40 mark. “Wayne, 
when he’s ready to push his engine fur-
ther, he could very well do something 
with my 11.40, and I think I can push that 
11.40 a little further as well.”

Cooper said this is the first year there 
has been a recognized NHRDA Hot Rod 
Semi class, with last year offering only a 
demo class. “I figured I had the record 
then,” Cooper said of 2015, “because I 
ran an 11.49, for the very first time under 
eleven-and-a-half seconds, and it wasn’t 
recognized because it was an exhibition 
class last year.”

Cooper races up to six times each 
summer, and was consistently running 
around 11.5 seconds last year before set-
ting the record this August at Castrol 
Raceway in Nisku, Alta. He had even 
gone up against a Lamborghini during 
an air show, which Cooper said he pro-
ceeded to ‘embarrass the hell out of.’

“The fella was fairly gracious about 
it,” he said, “but he couldn’t believe that 
I had blown his doors off over the half-
mile airport course. I had a hard time 
getting my helmet off; it was stuck on 
there for a while with my head getting 
so damn big.”

Cooper and the Smokin’ Gun will be 
heading down to Ennis, Texas for the 
NHRDA World Finals Sept. 30-Oct. 1. 
Our press deadline fell prior to the re-
sults of the race.

“I wasn’t going to go until I could prove 
that I had the record, and I think I’ve 
done that,” Cooper said. “My expecta-
tions are to go down and have a hell of a 
good weekend and have fun.”

From a business standpoint, Cooper 
said the past year-plus has been difficult 
with Alberta’s flailing economy, and it 

has been a challenge to keep his special-
ized hauling business afloat. 

He has been running O.C.E.A.N. 
Hauling and Hotshot out of Calgary 
since 1981, providing transportation of 
oversized, heavy and delicate loads in 
Western Canada. But regardless, Cooper 
and his wife plan to take a few days off 
for the championships in Texas and have 
some fun “rolling a little bit of coal” on 
the racetrack and hopefully get some ex-
tra reputation for the Smokin’ Gun south 
of the border. Cooper said much of the 
success the Smokin’ Gun has achieved 
is thanks to his co-sponsors – BD Die-
sel Performance, Wajax Power Systems, 
Capstan Hauling, West Country Super-
vision, Truck Spa, Bandag and Greatwest 
Kenworth. “The recognized world re-
cord is cool,” Cooper said, “but that and 
two bucks will buy me a Tim Hortons’ 
coffee.” 

Smokin’ to a new world record
Continued from page 1
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By Derek Clouthier

WINNIPEG, Man. – Manitoba Truck-
ing Association (MTA) executive direc-
tor Terry Shaw met with a pair of govern-
ment officials in mid-August to discuss 
some of the regulatory barriers facing the 
trucking industry in the province and 
beyond. Speaking with Manitoba’s min-
ster of infrastructure, Blaine Pedersen, 
and minister of growth, enterprise and 
trade, Cliff Cullen, Shaw iterated several 
opportunities he said would help reduce 
the ‘burden of the industry’s regulatory 
environment.’

“That said, I did start the meeting by 
suggesting that while we’re pleased to 

Living in harmony
be working with them at the (New West 
Partnership Trade Agreement) NWPTA 
level,” Shaw said, “all parties need to re-
member that national and international 
harmonization should be the goal.”

The NWPTA is a partnership between 
the provincial governments of British 
Columbia, Alberta and Saskatchewan 
with the goal of creating Canada’s larg-
est, barrier-free, interprovincial market. 
Each of the three jurisdictions commit to 
full mutual recognition of reconciliation 
of their rules affecting trade, investment 
or labor mobility in an effort to remove 
barriers to the free movement of goods, 
services, investment and people within 
the participating provinces.

MTA stresses to government the importance 
of national and international harmonization

Manitoba is not part of the NWPTA, 
and though the MTA does support coor-
dination ‘to the highest level,’ it does not 
have a specific position when it comes to 
Manitoba’s involvement with the NW-
PTA. Shaw said both ministers were re-
ceptive to his desire to achieve better na-
tional and international harmonization, 
but that several challenges for the truck-
ing industry remain.

“We believe discussions on our regu-
latory environment at the NWPTA lev-
el might afford our industry some re-
lief,” Shaw said, “and might also set the 
stage for less difference nationally, which 
would benefit not only our members, but 
industry nationally.”

The MTA put together a nine-page 
briefing note prior to the meeting with 
ministers Pedersen and Cullen high-
lighting a wide variety of what the as-
sociation sees as being internal barriers 
that are currently hindering the truck-
ing industry.

Shaw said some of what was highlight-

ed was not necessarily regulatory in na-
ture, but rather differences in provincial 
interpretation and practice.

“This means that if there’s political 
will across NWPTA members, we could 
see a variety of these barriers reduced 
rather quickly and easily,” Shaw said.

In addition to issues surrounding 
cargo securement and national safety 
code (NSC) audit practices, an example 
of these variations in provincial practic-
es is the long combination vehicle (LCV) 
standard, and the fact that in Alberta, 
this matter is dealt with differently from 
other provinces, like Manitoba.

In Alberta, anyone wanting to operate 
a LCV must have a ‘satisfactory’ safety 
rating, but in other western provinces it 
is acceptable to have a ‘satisfactory un-
audited’, ‘conditional’ and ‘satisfactory’ 
rating. Alberta also allows a carrier to 
make corrections or adjustments af-
ter failing an audit in order to achieve 
a ‘satisfactory’ safety rating, where oth-
er provinces require a complete facil-
ity audit to have the rating changed to 
‘satisfactory.’

Truck West contacted the Alberta Mo-
tor Transport Association for comment 
on the province’s LCV standards, but did 
not receive a response by press time.

Shaw said the MTA is presently dis-
cussing the matter with the AMTA.

“We’ll allow them to advocate for 
change in Alberta should they choose 
to,” Shaw said, “but we’re hoping to col-
laborate with them on a mutually agree-
able outcome to this concern, which is 
significant for our Manitoba members.”

In addition to Shaw’s recent meet-
ing with the ministers, the MTA has 
had meetings on this matter with other 
Manitoba government partners, includ-
ing enforcement staff.

“While they obviously don’t have the 
authority to address change in another 
province,” explained Shaw, “they can 
choose to influence certain items with 
their government peers, as we are with 
our industry peers.”

Another vital issue for the MTA is the 
absence of safety rating reciprocity be-
tween Canada and the US.

“It has been suggested that the lack 
of a national harmonization in Canada 
regarding carrier profile and safety rat-
ing systems may be on the reasons the 
US hasn’t welcomed reciprocity on Ca-
nadian safety ratings,” Shaw said.

The MTA still feels that any US carrier 
operating on Canadian roadways should 
be held to the same safety fitness frame-
work as Canadian carriers, which is cur-
rently not the case in Western Canada.

“As of today, no US companies op-
erating in Western Canada need an 
NSC number in order to operate heavy 
commercial vehicles,” said Shaw. “This 
means that despite their on road activi-
ties, these US companies will never be 
subject to audit or other safety interven-
tion measures.”

Shaw said this matter has been dis-
cussed at the national level for years, and 
the MTA would like to see a resolution 
in the near future. 

During his meeting with Pedersen 
and Cullen, Shaw also underscored a 
handful of initiatives the MTA board has 
been advocating for, including working 
with Manitoba Infrastructure on a scale 
bypass program.

Other topics discussed included the 
mandated use of electronic logging de-
vices (ELDs) and entry-level driver train-
ing, two items Shaw said would bring 
improvements economically and from 
a safety standpoint to the industry.
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will be able to use biodiesel with com-
plete confidence, and today that is not 
necessarily the case.”

B.C.’s Ministry of Environment said 
the province’s fuel requirement for diesel 
has not changed from the current 4% in 
its new plan, and that in 2015, fuel sup-
pliers incorporated an average 6.2% re-
newable content in diesel-finished fuel 
blends, including what it called a “3.4% 
drop-in renewable diesel (HDRD) and 
2.8% biodiesel (FAME) with no reported 
operational issues.”

Yako said at present, it is difficult for 
today’s engines to go back and forth from 
using full diesel to a biodiesel blend, and 
that in cold weather, the higher concen-
tration of biodiesel results in thicker fuel, 
making passage through the engine less 
efficient. Relying on findings from vari-
ous research companies on the effects of 
biodiesel to arrive at their conclusions, 
Yako said the mandated use of biodies-
el becomes a problem when the indus-
try is asked to adhere to certain rules in 
advance of the proper technology and 
availability of the fuel.

Biodiesel concerns
“Once the engine manufacturers say 
they are able to warranty and guaran-
tee to 10% or 20%, and the fuel is read-
ily available, then that’s fine with the 
industry,” Yako said.

B.C.’s Ministry of Energy and Mines 
said it understands that diesel truck en-
gine warranties do not identify limits for 
the use of “drop-in” renewable diesel 
(HDRD), but that many identify limits 
for the use of biodiesel (FAME), and that 
many of these warranties identify 20% 
biodiesel as the acceptable content limit.

The ministry also said it was aware 
that the trucking industry in B.C. would 
like to see progress in the testing and 
demonstration of biodiesel under vari-
ous road conditions, which is why the 
Low Carbon Fuels Branch’s Part 3 Agree-
ment Program for 2016 provides specific 
incentives to fuel suppliers for things like 
testing bio-diesel in cold weather and 
supplying bio-diesel with higher than 
5% blends in any conditions.

Looking for incentives
The Ministry of Environment added 
the government would be amending 
its greenhouse gas reduction regulation 
to allow utilities to double the total pool 
of incentives available to convert com-
mercial fleets to natural gas, when the 
new incentives go towards vehicles us-
ing 100% renewable natural gas.

“Vehicle incentives and investments 
to support natural gas fueling stations 
are allowed under the greenhouse gas 
reduction regulation, which enables util-
ities to make time-limited investments 
to encourage conversion to natural gas 
for emission reductions,” the ministry 
told Truck West. “The policy removes a 
significant barrier for adopting renew-
able natural gas in medium and heavy 
duty vehicles, by supporting incentives 
specific to renewable natural gas. The 
diversification of fuels to more renew-
ables is expected to result in emission 
reductions of about 40,000 tones per year 
by 2050.”

The BCTA has iterated to the govern-
ment that it should offer an array of op-
tions for the reduction of GHG emissions 
because not every opportunity would be 
available to every company.

“We offered a whole series of things 
in our recommendations that would 
require regulatory changes and poli-
cy changes,” said Yako, “and in some 
cases, possible legislative changes in 
order for the whole suite of options to 
be available.”

Yako said the government has made 
some efforts to allow the industry to less-
en its GHG emissions, such as weight 
allowances for auxiliary power units 
(APUs), changing regulations to allow 
for full-sized boat tails and increasing 
the long combination vehicle (LCV) net-
work in B.C.

Smart liftable axles and wide-based 
single tires, on the other hand, are two 
things the government has not permit-
ted the trucking industry to use, which 
the BCTA said would also help reduce 
GHG emissions.

“Those two items will require regula-
tory changes,” Yako said. “They would 
also benefit from having other provinces 
agree to those same changes.”

The province of Alberta is currently in 
the process of conducting a wide-base 
tire pilot project, and Yako said they have 
been keeping an eye on how the effort 
has been going.

“We’re very hopeful if the results in 
Alberta are positive, and we absolutely 
expect them to be, then B.C. will take no-
tice and make modifications and recog-
nition that if Alberta goes, it makes sense 
for all of the western provinces to go.”

B.C.’s Ministry of Transportation and 

Infrastructure has indicated that smart 
lift axles are a relatively new technolo-
gy, and that there are potential improve-
ments the government could make with 
regards to their permitted use, which is 
currently under review, but their use re-
mains restricted in the province.

The ministry also said it was trying 
to determine whether the use of wide-
based single tires would result in re-
duced fuel consumption for trucks.

“Our current axle load limits on these 
tires are in accordance with a national 
memorandum of understanding on ve-
hicle weights and dimensions,” the min-
istry said. “We understand these tires 
have a greater impact on pavement when 
compared to dual tires, possibly result-
ing in more frequent highway repaving 
depending on industry uptake and tire 
loading.”

The BCTA also supports mobility pric-
ing in urban settings, which is a means 
to directly charge levies for the use of 
roads and other transportation infra-
structure. It can include tolls, distance or 
time-based fees and congestion charges.

This past June, B.C.’s Chambers of 
Commerce passed a policy calling for 
the provincial government to employ an 
urban mobility-pricing model.

“B.C.’s transportation infrastructure 
is a cornerstone of our economy,” said 
Maureen Kirkbride, B.C. chamber in-
terim CEO, in a release. “As regions such 
as the Lower Mainland prepare for sig-
nificant population growth, we need a 
reliable source of transportation fund-
ing that also fights congestion. Mobil-
ity pricing is a complex issue. But with 

B.C.’s rising transportation infrastruc-
ture needs, it’s clear there’s no time to 
lose. We need to identify the best way to 
implement this in urban centers across 
the province – and then we need to get 
it done.”

But Yako said the kinds of changes 
needed help reduce traffic congestion in 
urban areas are not easy to make, and re-
quire the cooperation of municipalities.

“It’s one thing to say you can now use 
this magic technology that will help re-
duce fuel usage and GHG emissions,” 
Yako said, “it’s another thing entirely 
to try to change people’s behavior, and 
that’s what reducing traffic congestion 
in urban settings means.”

Yako said one of the most significant 
changes the B.C. government could 
make, but has not, that would have the 
largest benefit would be a tax change to 
invent faster turnover of truck equip-
ment by allowing for input tax credits for 
tractors and trucks, which enables com-
panies to deduct the provincial sales tax 
from the purchase of a tractor or truck.

“It’s been proven that those kinds of 
tax changes encourages faster turnover,” 
she said, “and faster turnover is impor-
tant because newer equipment is more 
fuel efficient.”

The B.C. government claims its Cli-
mate Leadership Plan will lead to the 
creation of 66,000 jobs over the next de-
cade, while reducing net annual GHG 
emissions by up to 25 million tones be-
low current forecasts by 2050, or an 80% 
reduction from 2007 levels. The govern-
ment will also hold its $30/ton carbon 
tax rate until it says ‘others catch up.’

BRITISH COLUMBIA

B.C. talks emissions reductions
Continued from page 1
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ave you ever been blind-
sided by a rule you 
didn’t know existed? 
Like, ‘Officer, honestly, 
I didn’t know this was 
a school zone.’ Or, ‘You 
mean this contract is for 

three years?’
Recently, I was blindsided myself by 

a rule in a game I play. It was a proce-
dural penalty for – and I am not mak-
ing this up – the tip of my finger touch-
ing my arm, which was deemed to give 
me extra stability and an unfair ad-
vantage. Really, the tip of my finger?

Once you’ve had your knuckles 
rapped for violating some obscure 
rule, you never forget it.

I’ll bet some of you have been sur-
prised to learn that you need some-
thing called a financial responsibility 
number (aka FR number) before you 
can bring commercial loads into Brit-
ish Columbia.

The B.C. Motor Vehicle Act requires 
out-of-province commercial vehicles 
to be insured to a set of minimum re-
quirements. Vehicle owners or les-
sees can meet these requirements by 
having their insurance company file 
a financial responsibility certificate 
with the Insurance Corporation of B.C. 
(ICBC). The certificate guarantees you 
have third-party liability insurance 
that meets B.C. standards and covers 
all vehicles owned and operated and/
or leased and operated in your name.

If you don’t have an FR certificate 
on file with ICBC, then you have to 
buy basic insurance from ICBC when 
you buy your non-resident commer-
cial permit (trip permit).

More than a few drivers with out-
of-province carriers have been asked 
to produce an FR number as proof of 
insurance during enforcement stops.

More than a few have looked quiz-
zically at the officer before rif ling 
through their documentation in 
search of the right piece of paper.

And more than a few have com-
plained about it. The current paper-
based process is inefficient, unwieldy 
and frankly a pain to administer.

New procedure
The good news is that ICBC has made 
procedural changes that should make 
it easier for you to comply with the 
rule.

While you still have to file proof of 
insurance and get an FR number from 
ICBC, you no longer have to carry a pa-
per copy in the cab. Out-of-province 
operators may quote the FR number 
issued by ICBC as proof that B.C. in-
surance requirements have been met.

The FR number can be validated 
electronically by officers at weigh 
scales, the Provincial Permit Centre 
and during roadside enforcement. FR 
filings may also be validated electron-
ically when you provide the name of 
the vehicle owner or lessee (the carrier 
that filed the FR with ICBC).

If you’re not based in B.C. and don’t 
already have an FR number, ask your 
insurance company to file for one. The 

fee is $30 and the process can take sev-
eral days.

Tips for owner-operators
If you’re an owner-operator under a 
lease agreement with a carrier, you 
can provide the FR filing number of 
the carrier you’re leased on to. Since 

the FR certificate covers all vehicles 
owned and operated and/or leased 
and operated in the name of the in-
sured, you must also provide docu-
mentation to verify that your vehicle 
is leased to the carrier.

The following documents may be 
accepted:

- A cab card identifying the vehicle 
owner and the carrier. This is going 
to get tricky for Alberta-based owner-
operators since Alberta no longer lists 
the owner-operator on the registration 
or the cab card.

- A lease agreement or statement of 
lease between the carrier and the vehi-
cle owner. Alberta carriers, this might 
be your best option.

- For Americans, a state-issued doc-
ument that identifies the vehicle own-
er and the carrier. For example, the 
Oregon weight receipt and tax identi-
fier, or your vehicle registration and 
cab card.

If you have questions about FR fil-
ings, contact the ICBC Prorate Li-
censing & Financial Responsibili-
ty Department at 1-800-661-1866 (or 
1-800-665-4336 if you’re in B.C.). You 
can also visit icbc.com and search for 
‘compliance circular 07/16.’

Whether you’re playing a game for 
fun or driving down the highway, 
it can be expensive to not know the 
rules. Make sure you have your insur-
ance paperwork in order or ICBC will 
put the touch on your pocketbook.

Sandy Johnson has been managing 
IFTA, IRP, and other f leet taxes for 
more than 25 years. She is the author 
of the free book 7 Things You Need to 
Know About Fleet Taxes and operates 
FleetTaxPro.com, which provides ve-
hicle tax and licence and compliance 
services for trucking operations. She 
can be reached at 1-877-860-8025 or 
www.FleetTaxPro.com.

ICBC’s new 
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Sandy Johnson
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have finally experienced 
somet h i ng I  t houg ht 
would never happen. I got 
a phone call from my re-
pair shop giving me an up-
date on my truck and they 
told me something that 

made me feel all warm and fuzzy. 
The magic words were: “Don’t wor-
ry, Mark, it’s all taken care of under 
your warranty.”

After the last couple of months, 
that was music to my ears. 

Between the two trucks I’ve had 
work done on: the air-conditioning, 
a new heater core, a pair of radius 
arms, starter motors, AHI modules 
(whatever they are), an ongoing prob-
lem with the engine brake that will 
hopefully be solved by the warranty 
job and the usual preventive main-
tenance and servicing requirements, 
every one of which had me digging 
deep into my retiring on a Caribbean 
island and drinking rum for the rest 
of my life fund. 

Last month, I wrote about the dif-
ficulty in deciding whether to keep 
my current trucks or trade them in.

 That conundrum was no longer 
keeping me awake at night, as I had 

decided to sell them both and be-
come a greeter at Walmart.

I looked into it and unfortunately 
I don’t have enough qualifications 
for that, so I’m stuck with the trucks 
for now. 

If I could’ve made a snap decision, I 
would’ve sold them both and bought 
older trucks that I could fix myself 
with a hammer and a 9/16th-inch 
wrench. 

At the time, that appealed to me, 
as I was sick of all the niggles and 
even more annoyed at the constant 

swiping of my debit card. However, 
I wasn’t in a position to do that and 
I’m happy about that.

An older truck may not have so 
much technology to go wrong, but 
because they lack that technology 
they are also less efficient and unless 
you have a real lemon, the increased 
efficiency of the new trucks will put 
more money in the bank. 

Plus, an older truck is a lot less 
comfortable than a newer truck. 

They’re louder and ride harder 

and after almost 30 years behind the 
wheel, I think I deserve a few crea-
ture comforts. 

I also don’t want to be slipping on 
coveralls and fiddling with trucks 
when I’m not driving them. 

Even though I enjoy turning 
wrenches, I don’t want to have to do 

so on a regular basis and that is ex-
actly what an older truck needs. 

Instead of AHI modules, it will be 
alternators, compressors, wiper mo-
tors, steering and suspension compo-
nents and stuff like that. 

These things all wear out and al-
though they’re not as technical and 
complicated as modules, they still 
put the truck off the road and they 
will still keep my retiring on a Carib-
bean island and drinking rum fund 
from growing.

So I’m back to sleepless nights 
again, except I’m not. 

I still don’t know which direction 
I’m going to take with my business, 
but I do know it will be a decision that 
is made for me.

 It’s quite simple, really, and all 
about the numbers. If trading up to 
a new truck is going to get me closer 
to that bottle of rum, then that’s what 
I’m going to do. 

If keeping my current trucks will 
get me on that beach sooner, then 
that’s the decision I will make and 
there’s always the possibility of do-
ing both. 

The way it’s been going lately, the 
trucks I have now will be like new as I 
replace one part at a time...salute. 

A fourth generation trucker and truck-
ing journalist, Mark Lee uses his 25 
years of transcontinental trucking in 
Europe, Asia, North Africa and now 
North America to provide an alterna-
tive view of life on the road.

Breakdowns put a dent in 
retirement plans

Mark Lee

You say tomato 
I say tomahto

OPINION
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‘Unless you have a real lemon, the 
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By Derek Clouthier

KIRKLAND, Wash. – Kenworth held a 
press event at its Kirkland, Wash. head-
quarters Aug. 12, where it highlighted 
several company initiatives, including 
the launch of a more fuel-efficient T680 
Advantage day cab, bidding adieu to an 
old favorite and how the year has been 
shaping up so far. Mike Dozier, general 
manager of Kenworth and vice-presi-
dent of Paccar, said the first half of the 
year has been profitable.

“We feel very good about the first 
half,” Dozier said of Kenworth and 
Paccar’s 2016 numbers. 

Dozier said the company’s year-end 
sales numbers have been adjusted to 
better reflect the current market, with 
initial overall sales estimates going 
into 2016 between 260,000 to 280,000 
units being downgraded to between 
220,000 to 240,000. Kenworth also 
made a number of adjustments on the 
manufacturing side to be ‘well posi-
tioned’ to fit production with where 
the market sits.

Dozier said fleet profitability has 
continued to be positive, despite not 
being on the same level as 2015. Part of 
the growth seen this year, Dozier said, 
is thanks to positive performance in 
the construction sector. Freight ton-
nage also continues to climb, but rates 
can be a concern for some.

“We noted freight rates in yellow,” 
Dozier said. “That’s one thing we hear 
from customers, that the common 
theme is rate pressures. That high-
lights that it’s so important to be close 
to the customer and understand their 
businesses and how we can help them 
be more successful, because those rate 
pressures obviously translate into the 
overall success of their businesses.”

T680 Advantage day cab
Kenworth highlighted its new T680 Ad-
vantage day cab, which offers an opti-
mized powertrain with the 2016 Paccar 
MX-13 engine or Paccar MX-11 and the 
Eaton Fuller Advantage Series 10-speed 
automated transmission. 

It also features superior aerodynam-
ics to help the powertrain with im-
proved fuel efficiency, which Kevin 
Baney, Kenworth chief engineer, said 
offers a 6% improvement, 5% coming 
from the powertrain and 1% from aero-
dynamics.

“We’ve leveraged some of the key fu-

el-efficiency optimization specifications 
and special aerodynamic treatments on 
the Kenworth T680 Advantage 76-inch 
sleeper – our most fuel-efficient truck – 
and brought them to the day cab mar-
ket,” added Kurt Swihart, Kenworth 
marketing manager. “Customers who 
purchase new T680 day cabs will receive 
real-world, fuel economy benefits from 
these specifications and key aerody-
namic features designed to help maxi-
mize operating efficiency.”

Baney said the company delivered an 
improvement of 15% when it comes to 
fuel efficiency since 2013 and has more 
planned for next year. Kenworth has 
also optimized the trailer gap on its new 
models, releasing flared fairings, and 
placed the fuel fill under the sleeper to 
allow more space around the frame rail.

“This year, we’ve done a lot for cus-
tomers that needed flexibility,” Baney 
said. “One of the things we’ve heard 
loud and clear from customers is that 
they need the ability to package around 
things like chain anchors and APUs.”

Kenworth’s T880 day cab also features 
enhanced aerodynamic and powertrain 
features, and was launched Aug. 22.

TruckTech+
Kenworth has also improved its diag-
nostics with TruckTech+.

“I think the key to TruckTech+ and the 
beauty of the system is in its simplici-
ty,” said Jason Skoog, Kenworth assistant 
general manager for sales and marketing.

The program offers diagnostics on the 
vehicle in real-time, allowing the driver 
to avoid serious damage to their truck as 

Kenworth introduces new T680 Advantage day cab, to retire T660

Kenworth is introducing a new T680 Advantage day cab that will boost fuel 
economy thanks to improved aerodynamics.

a result of driving the vehicle while there 
is a fault that needs addressing.

“Our customers tell us that a lot of times 
what happens before you get remote diag-
nostics is you get a driver who sees a light 
and they do one of two things – they take 
immediate action, which can potentially 
be an overreaction, or they do the oppo-
site and they ignore it, and they continue 
driving, which can cause a major prob-
lem down the road,” Skoog said.

He added that due to the simplicity of 
TruckTech+, drivers tend to take the right 
action, which leads to better uptime for 
the entire fleet because they don’t run 
into a major scenario that can sideline 
a truck. Kenworth now has 18,000 units 
with TruckTech+, and a vehicle lineup 
that has logged more than 600 million 
miles.

Farewell, old friend
Kenworth announced the end of one 
of the company’s biggest sellers – the 
T660. After a decade in production, only 
500 more units of the T660 will be pro-
duced before the sun sets on the vehicle 
by the end of 2016.

“The Kenworth T660 has been a fan-
tastic truck for our customers with more 
than 60,000 T660s sold since its introduc-
tion in 2007,” said Skoog. “Due to its pop-
ularity, we continued to offer the T660 af-
ter introducing the award-winning T680 
four years ago. Since that time, more and 
more T660 customers have converted to 
the T680.  We want to give our excellent 
customers one last chance to own this 
industry favorite.”  

MOUNT VERNON, Wash. – Imagine having a room in your 
house where you had full climate control over; not just adjusting 
the temperature by a few degrees to remain comfortable, but 
being able to simulate intense heat and hours later severe cold 
with strong winds at high altitude. This is exactly what can be 
done at the Paccar Technical Center in Mount Vernon, Wash., 
with its latest addition, the climatic control dynamometer.

“What this allows us to do is summer and winter tests all 
year long,” said Kevin Baney, chief engineer for Kenworth, 
a Paccar company. “We can actually simulate summer test-
ing in the desert, as well as full winter testing at altitude in 
the mountains.”

Paccar invested over $50 million into the climatic control 
dynamometer, which Baney said was one of only two in all 
of North America.

Aiolos Engineering, a Canadian company headquartered 
in Toronto, Ont., was hired by Paccar for the turnkey design, 

fabrication, installation and commissioning of the climatic 
wind tunnel in October 2015.

Aiolos is also one of only two companies in North America 
that specializes in the design and development of climatic wind 
tunnels. Paccar keeps much of the climatic control dynamom-
eter’s design and operational details close to its vest to avoid any 
trade secrets getting into the wrong hands, but the company 
did give a group of editors, including myself, a tour of the facil-
ity Aug. 12, and the wind tunnel was quite impressive. Inside, 
the temperature was around 100 degree Fahrenheit (38 degrees 
Celsius), and a truck was sitting facing the large wind tunnel.

It takes roughly six hours to turn the temperature in the 
room from a sizzling 100 to -20 degrees Fahrenheit.

“If you can imagine a full-sized truck inside this massive 
wind tunnel, it’s a really impressive (sight),” Baney said.

In addition to temperature, climatic wind tunnels also 
simulate altitude, humidity, wind speed, rain and snow.

Playing God at the Paccar Technical Center
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By Derek Clouthier

MOUNT VERNON, Wash. – During 
a press demonstration in the Seat-
tle, Wash. area Aug. 11-13, Kenworth 
gave attendees the opportunity to 
hop in a truck equipped with Ben-
dix Commercial Vehicle Systems’ 
Wingman Fusion, a driver assistance 
product aimed at increasing the safe-
ty and braking abilities of commer-
cial vehicles.

We’ve all read about the move 
technology has been making toward 
a fully-automated system, and the 
challenges that have accompanied 
the effort – one needs only look at the 
incident in Florida last May, when a 
person was killed after putting their 
Tesla vehicle into autopilot mode and 
the car failed to recognize a white 
tractor trailer against a bright sky. 
But the Wingman Fusion is not in-
tended to operate a truck, it’s only 
meant to assist the driver when dan-
ger lies ahead.

“This system is designed to help 
drivers keep their trips safe and un-
eventful, and do it with minimal in-
terference,” said Jason Skoog, Ken-
worth assistant general manager 
for sales and marketing. “Bendix 
Wingman Fusion can help drivers 
maintain safe distances, mitigate 
collisions with other motorists who 
change lanes suddenly, and safe-
ly operate in rapidly changing and 
difficult-to-see conditions like snow, 
rain, fog, dust, or smoke.”

I was able to experience the Wing-
man Fusion in action first-hand, 
and not just from a spot on the side 
of Paccar’s test track in Mount Ver-
non, Wash., but from inside the truck.

The first of many features of Wing-
man Fusion I was able to see, was 
what happens when a driver is fol-
lowing another vehicle too closely.

Using radar, a camera, the vehi-
cle’s braking system and Bendix’s 
SafetyDirect system, Wingman Fu-

sion quickly recognized the car in 
front by detecting the distance be-
tween the truck and other vehicle. 
Suitable following distances can be 
set to nine different distances to fit a 
f leet’s specific needs. It also changes 
from city to highway mode once the 
truck reaches a traveling speed of 37 
mph (60 km/h).

When the alert was ignored, and 
the truck continued at the same 
speed approaching the slower-mov-
ing vehicle, it automatically braked 
to avoid a rear collision. 

Next was speed recognition. As we 

traveled around the 1.5-mile track 
at 37 mph, we passed a speed sign 
that indicated a 30 mph limit, which 
Wingman Fusion acknowledged, no-
tifying the driver that he was driving 
too fast. Though Wingman Fusion 
does recognize speed limit signs in 
Canada, the US and Mexico, it does 
not identify limits in construction or 
school zones.

Fusion also tells the driver if they 
make a lane change without signal-
ing, which could indicate the move 
was unintentional. The most dra-
matic moment during the three-lap 
demo around the track was station-
ary vehicle braking to avoid a rear-
end collision.

This was partially exhibited dur-
ing the first and second loop – the 
first traveling rather slowly and the 
other allowing the driver to maneu-
ver around the parked vehicle – but 
for the final demo, we were traveling 
around 37 mph and came to a hard 
stop to avoid a collision.

As Skoog mentioned, Wingman Fu-
sion can detect stationary items and 

issue following distance alerts even 
in low-visibility situations by using 
the radar, but the camera sees what 
the driver would see, so caution is 
recommended when driving in fog, 
snow or smoke.

I asked whether Fusion, given the 
hard-braking nature of the track 
demo on dry pavement, would work 
well in Canada’s snowy conditions, 
where slick, icy, snow-covered roads 
are an issue for a good part of the 
year.

 I was told because the detection 
distances can be adjusted to assorted 
distances, Wingman Fusion can help 
initiate the braking system much 
sooner on slippery roads. 

But, because the system is not 
intended to replace the driver, but 
rather help them drive safer, differ-
ent road conditions tender varying 
results.

Wingman Fusion is an evolution 
of the previous Wingman Advanced. 
Though it is not standard in Ken-
worth’s Class 8 trucks, Fusion is in 
about 30% of T680 models.  

Testing your faith 
in technology
Riding in a Kenworth truck equipped with 
Bendix Wingman Fusion a jolting experience

A Kenworth truck equipped with Bendix Wingman Fusion automatically comes to a stop to avoid a collision with a vehicle.
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By Derek Clouthier

KIRKLAND, Wash. – “It’s good to be 
back in Seattle,” avowed Kenworth 
Truck Company’s recently-appointed 
general manager Mike Dozier during 
a press event Aug. 12 from his new of-
fice in Kirkland, Wash.

Dozier, who is also vice-president of 
Paccar, returned to US soil in April fol-
lowing a three-year stint Down Under 
as the managing director of Paccar Aus-
tralia, where the 28-year Paccar veteran 
said he learned a great deal about the 
company and its customer base.

“Short from my first year, it was the 
first time in my career where essential-
ly everything was new,” Dozier said of 
when he initially arrived in Australia. 
“It was new customers, new dealers 
(and) from a supply base, it’s all new 
contacts, so that was an opportunity 
to really learn, so my approach was that 
I spent a lot of time on the road.”

Through his travels, Dozier said he 
came to realize just how large the coun-
try of Australia really is; essentially the 
same size as the continental US, but 
with a fraction on the population.

“That scale and population density,” 
he said, “you begin to understand how 
the transport industry had evolved 
in Australia in comparison to North 
America.”

Though he said ‘road trains’ do exist 
in Australia, they are not the predomi-

nant mode of commercial vehicle trans-
portation in the country.

“Multi-combinations, doubles and 
triples are very prevalent,” Dozier ex-
plained, “and you begin to understand 
why, with the low population and mass 
distances to cover with a road infra-
structure that is good, but not as devel-
oped by any means as what we have in 
the US and lower portions of Canada.”

With the predominance of doubles 
and triples, Dozier said hiring practic-
es in Australia are a bit different from 
back home, as drivers need to be more 
“highly trained” to drive the common 
65-90 metric ton B-doubles.

From December 2004 to August 2008, 
Dozier was Kenworth’s chief engineer, 
and as an engineer, he said he is pas-
sionate about the product.

“I like trucks and I always have and 
so it’s an opportunity to really get in and 
understand how transport companies 
run their businesses a little bit differ-
ently,” he said of his time in Australia.

While an engineer with Kenworth, 
and prior to his departure for Austra-
lia, Dozier worked on the project that 
resulted in the release of the company’s 
T680 and T880 models, which have be-
come such popular vehicles for Ken-
worth that it announced it would cease 
production of the admired T660 truck 
at the end of 2016 (see pg. 20).

“It’s not often in a career in this in-
dustry you get to see an entirely new 

product platform come to life,” Dozier 
said. “The growth of those products to 
essentially 80% of what we build today, 
being those 680 and 880 platforms…it’s 
something we are very proud of.”

Asked about the attitude Down Un-
der compared to North America when 
it comes to the acceptance and avail-
ability of new technologies, Dozier said 
with 16 heavy-duty manufacturers sell-
ing in the country, the vast majority not 
only provide similar technological op-
tions as in the US and Canada, despite 

not having as dense a population, but 
offer a larger pool of choices.

“The major players in all markets are 
there with their heavy-duty products,” 
Dozier said. “So what you see is more of 
a comparison and assessment of tech-
nologies…so it is arguably one of the 
most competitive markets in the world.”

Speaking about matters closer to 
home, Dozier said the outlook for the 
company looks stable.

“We came off of 2015, it was a big pro-
duction year for everybody…the fleet is 
as new as it’s been in a long, long time,” 
he said. “We had some softening of the 
economy and I don’t think we’ll see any 
radical changes there, but I think we’ll 
see 2017 being a continuation of 2016 
as we normalize those numbers of new 
versus used.”

With revenue so far of $8.7 billion, 
Dozier said he feels good about the first 
half of the year, which capped off 111 
years for Paccar of ‘very superior perfor-
mance’ and the 77th year of net profit.

“I think we’re certainly looking at 
2016 as a good year,” he said, “but re-
quiring more focus than perhaps last 
year did. With the year overall, we’re 
looking at a good year. Certainly things 
have come off slightly since last year, 
but from a standpoint when we look at 
the metrics, fundamentals, GDP growth 
through the second quarter, we do have 
growth…we have an economy that con-
tinues to grow.” 

Kenworth welcomes Dozier back to US soil

Mike Dozier
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Across
  1
  8
9

10
11
13
15
18
19
22
23
24

Careful drivers’ rewards, perhaps (6,7)
Oft-recycled lube bay liquid (4,3)
New-truck deal factor, perhaps
Truck auction units
Sent via a detour
Dangerous goods designation, briefl
M-B cargo/passenger van
Dawson City to Inuvik highway
Canadian diesel brand, not U.S.
Big road hazard beast
Goods in excess of Bill of Lading
Logbooks, slangily (7,6)

Down
  1
  2
 3
4
5
6
7

12
14
16
17
18
20
21

CB radio button
Carrier’s vehicles, collectively
Palindromic horn honk
’07-’09 Sterling Class 4/5 model
Decorative wheel trim item (3,5)
Key activated component
Radar gun reading
Dodge pickup emblem (4,4)
Specialized rink rig
Truck stop facilities, often
CB radio signoff (2,4)
Test-drive trucks, briefl
Roadside weigh station
Engage like gears
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VANCOUVER, B.C. – Ritchie Bros. an-
nounced Aug. 29 that it will acquire 
IronPlanet, an online marketplace for 
used and heavy equipment, for approx-

imately US$758.5 million, subject to 
customary closing adjustments.

Ritchie Bros. also said it would enter 
into a long-term strategic alliance with 
Caterpillar to be its preferred global 
partner for live onsite and online auc-
tions upon completion of the IronPlan-
et acquisition.

“This transformative transaction is 
the logical next step for Ritchie Bros., 
building on our multi-channel plat-
form, global reach and long-standing 
customer relationships,” said Ravi 
Saligram, CEO of Ritchie Bros.

Saligram added that Ritchie Bros. 
was proud to enter into an historic 
alliance with Caterpillar, which will 
strengthen the two companies’ rela-
tionship.

Ritchie Bros. buys IronPlanet, enters 
into strategic alliance with Cat

BCTA lauds 
Hwy. 13 
upgrades
LANGLEY, B.C. – The British Colum-
bia Trucking Association (BCTA) is 
applauding the provincial govern-
ment’s announcement that approxi-
mately $25.5 million will be allocat-
ed to widen Hwy. 13 to support border 
enhancements at the Aldergrove/Lyn-
den crossing. The upgrades will in-
clude widening Hwy. 13 southbound 
from one to three lanes to accommo-
date a separate Nexus and truck lane, 
as well as adding a northbound truck-
climbing lane. A new two-lane east-
west connection will also be added 
at 3B Ave., extending from Hwy. 13 to 
264th Street.

Though the effort to support the new 
commercial facility was commended, 
the BCTA remains hopeful there will 
be some additional expansion of Hwy. 
13 between 8th Ave. and the Trans-
Canada. The announced upgrades are 
expected to provide mobility benefits, 
such as reduced wait and idle times at 
the border and less overall delays on 
the corridor.

The BCTA said it led efforts to keep 
the Aldergrove/Lynden crossing open 
to commercial traffic when the Cana-
dian Border Services Agency had con-
sidered closing it in 2008, and that 
the commercial facility is the result 
of that advocacy. Currently in the de-
sign phase, construction is expected 
to begin once the B.C. government has 
awarded the construction contract fol-
lowing tender in the spring of 2017. 

US driver turnover 
decreases
ARLINGTON, Va. – The American 
Trucking Associations (ATA) revealed 
Sept. 1 that the turnover rate at truck-
load fleets fell six points to 83% in the 
second quarter – the lowest point since 
the second quarter of 2011.

“The continued decline in the turn-
over rate reflects the continued choppi-
ness in the freight economy,” said ATA 
chief economist Bob Costello. “As we 
hopefully approach the end of this pe-
riod of elevated inventories later this 
year, freight demand will pick back up 
leading to increased demand for drivers 
and higher turnover rates in the future.”

The turnover rate at smaller truck-
load fleets fell nine points to 79%, its 
lowest point since the third quarter of 
2015. Turnover at LTL carriers rose four 
points to 12%.

“Though the turnover rate contin-
ues to fall at truckload carriers, finding 
enough qualified drivers remains a con-
cern for many carriers,” Costello said.

Unreserved public 
equipment auctions
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2012 Gerry’s KLM207 & 2011 Gerry’s KBA101 | Grande Prairie

1 of 5 – 2012 Kenworth T800 | Chilliwack

2014 Kenworth T800 | Chilliwack

2015 Peterbilt 389 | Grande Prairie

1 of 2 – 2014 Peterbilt 367 | Grande Prairie

1 of 2 – 2014 Kenworth T800 | Grande Prairie

Equipment includes
Truck tractors, van & reefer trucks, cab & 
chassis, trailers & much more
Bid in person or online
▸  No minimum bids or reserve prices
▸  Test and inspect on-site
▸  Open to the public, free registration
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Up to 100% financing, 
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Grande Prairie, AB
Oct 5–6 (Wed–Thu) 8 am
Location
721076 Range Road 51, 
Grande Prairie  T8X 4G1 
More items added daily
Call about selling: 780.538.1100 

Chilliwack, BC
Oct 12 (Wed) 8 am
Location
42275 Industrial Way, 
Chilliwack  V2R 0P4
More items added daily
Call about selling: 604.823.2700

See complete listings at  rbauction.com   
MV Dealer #10539, Auction Company License #303043.
OAC. Terms & conditions apply. See rbauction.com/financing.

Special limited-time fi nancing off er! No payments for 120 days*
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Missing Since: Sept. 17, 1966 

Date of Birth: Jan 2, 1964

Missing From:
Grundy Lake Provincial Park, 
Ontario, Canada

Height: 3’

Weight: 25lbs

Eye Colour: Brown

Hair Colour: Brown

Additional Information: Diane Prevost was last 
seen on the shore of Grundy Lake in Grundy Lake 
Provincial Park. Diane has a scar on her knee and foot.

DIANE PREVOST

OR CONTACT YOUR LOCAL POLICE DEPARTMENT. ALL CALLS CONFIDENTIAL.

missingkids.ca

IF YOU HAVE ANY INFORMATION ABOUT THIS MISSING CHILD,  

1-866-KID-TIPS
PLEASE VISIT OUR WEBSITE OR CALL US TOLL-FREE

(1-866-543-8477)

missingkids.ca is a program of 
and trade-mark of

Child Find (Ontario) Inc. is an affiliate of the Canadian Centre for Child Protection Inc. 
Together, they provide missing children services in the Province of Ontario.

Age progression  
to 45 years
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LISLE, Ill. – Volkswagen has bought 
its way into the North American truck 
market, taking a 16.6% stake in Navis-
tar and will deliver an integrated pow-
ertrain in International trucks by 2019.

The strategic alliance was an-
nounced Sept. 6. Volkswagen Truck 
and Bus will invest US$256 million 
in Navistar and will appoint two di-
rectors to its board. Navistar board 
members James Keyes and Michael 
Hammes have resigned from the board 
to make room.

Volkswagen takes minority stake in Navistar
“We are very pleased to partner with 

a global leader who shares our view of 
the world, in an alliance that will de-
liver multiple benefits and is consistent 
with our open-integration strategy,” 
said Troy Clarke, president and CEO, 
Navistar. “Starting in the near term, 
this alliance will benefit our purchas-
ing operations through global scope 
and scale. Over the longer term, it is 
intended to expand the technology 
options we are able to offer our cus-
tomers by leveraging the best of both 

companies and enabling Navistar to 
deliver enhanced uptime. Volkswagen 
Truck and Bus’s equity investment will 
strengthen our liquidity position and 
expand our financial flexibility, while 
aligning us with a valuable strategic 
partner.”

“Closer collaboration among our 
existing brands was a top priority 
for our commercial vehicles busi-
ness and we are well on track in this 
context,” added Andreas Renschler, 
CEO of Volkswagen Truck and Bus 
and member of the Board of Manage-
ment of Volkswagen AG responsible 
for commercial vehicles. “We are now 
taking the next step on our way to 
becoming a global champion in the 
commercial vehicles industry. The 
strategic alliance with Navistar is an 
important milestone and will be very 
beneficial for both sides.” 

There was no immediate word 
on what the newly formed strategic  
alliance will mean for Cummins, 
Navistar’s current third-party engine  
supplier.

“Cummins is a great partner for 
us and the Cummins engine in our 
product is an outstanding product,” 
said Troy Clarke, president and CEO 
of Navistar. “I anticipate we’ll contin-
ue to offer Cummins products for a 
period of time…we’re not speculating 
or making announcements in that 
regard today.”

The two companies said adding 
global scale will deliver cost savings 
for both organizations. 

“We believe working collaboratively, 
the two companies can optimize the 
capital and engineering expenditures 
associated with next-generation truck 
and bus engine development, while 
providing both Navistar and Volkswa-
gen Truck and Bus with opportunities 
for substantial procurement savings. 
This alliance marks another step in 
Navistar’s journey to be a stronger, 
more profitable company,” said Wal-
ter Borst, executive vice-president and 
chief financial officer with Navistar.

The deal includes a procurement 
joint venture, which will allow the 
companies to source parts collectively. 
The two truck makers will also share 
technologies and collaborate in the de-
velopment of advanced driver assis-
tance systems, connected vehicle so-
lutions, platooning and autonomous 

technologies, electric vehicles and cab 
and chassis components.

Renschler said the time was right 
to partner with Navistar, because of 
where Volkswagen is in the production 
cycle of its next generation powertrain. 
Partnering now allows the companies 
to work together on development of the 
powertrain and integrating it into In-
ternational trucks in North America. 

“For us, it was the right timing,” said 
Renschler. “Because we are at the mo-
ment designing new powertrain com-
ponents for the whole world…now 
Navistar joins us at the right time so we 
can develop them together and start to 
see real economies of scale.”

For Navistar, the move should boost 
customer confidence, Clarke said, 
since the company is now on more 
solid financial footing and partnered 
with a major global OEM.

“This will relieve anxiety on the part 
of some of our customers,” he said. “I 
fully anticipate we’ll increase consid-
eration of our products, which will 
drive market share…it gives us the 
opportunity to get on the balls of our 
feet again.”

While North American truck orders 
are currently soft, Clarke said Navistar 
has increased its order share for eight 
consecutive months. Bringing a verti-
cally integrated powertrain to its prod-
ucts with the help of Volkswagen will 
benefit customers, Clarke said.

“There is a well established trend in 
the industry globally along vertical in-
tegration,” he said.

“We can deliver a captive powertrain 
for Navistar,” Renschler added.

In the meantime, Navistar contin-
ues to update its complete product 
line. Clarke said the first vehicle to be 
launched as part of its Project Hori-
zon initiative will be revealed later this 
month. 

Renschler predicted the partnership 
will make Volkswagen one of Navis-
tar’s most important technology part-
ners going forward. 

With the alliance announced, the 
two companies will begin working to-
gether on product development that 
will include not only the engine, but 
also axles, transmissions and after-
treatment systems, Renschler said.

The two truck makers now boast 
global truck and bus production of 
about 260,000 units per year. 

Reduce your risk
1  Always use 3 points of contact 
2  Face the truck and climb slowly
3  Wear proper footwear

For more safety resources  
visit worksafebc.com.

Falls are a leading cause  
of injury for truck drivers. 

September 30, 2016 - 8:30am - 4:30pm
25th Annual Educational Conference

For more information, please visit fl eetsafetycouncil.com or follow us on Twitter@FleetSafetyConf or contact IHSA at  
1-800-263-5024  ext. 7944   Centre for Health & Safety Innovation (CHSI), Mississauga Ontario
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The 2016 Annual Educational Conference will consist of a one-day format along with another outstanding agenda of 
session topics of key interest to the Transportation industry.
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By James Menzies

MOUNT VERNON, Wash. – The Peter-
bilt truck brand was born to meet the 
needs of northwestern US loggers, so 
it was only fitting that my opportunity 
to drive the 567 Heritage came to frui-
tion at the Paccar Technical Center in 
Mount Vernon, Wash.

The 567 Heritage resurrects the clas-
sic styling drivers and owner-opera-
tors fondly remember, in a package 
that’s also decked out with modern 
features that make the truck comfort-
able and efficient to operate compared 
to the good ol’ days. It’s the best of both 
worlds, really, and if drivers don’t mind 
sacrificing a little bit of on-highway 
fuel economy compared to the ultra-
aero 579, it’s a truck that’s fit to do a 
wide variety of jobs, while looking 
good doing it.

“Peterbilt’s Model 567 Heritage el-
evates the classic styling of Peterbilt 
with a package of unique features that 
will command attention on highways 
and jobsites,” said Darrin Siver, Peter-
bilt general manager, when the truck 
was introduced this June.

This is a custom truck for those who 
want to leave the customizations to 
professional designers and order style 
in one convenient package. It’s a set-
forward front axle (SFFA), which Pe-
terbilt claims makes it the industry’s 
most modern SFFA truck. Modern 
and classic are terms that can both 
be used freely when describing the 
567 Heritage.

The truck can be ordered as a day 
cab or with a 72- or 80-inch sleeper. 
My 567 Heritage (for the day, I can only 
wish it was permanent) had a spacious, 
well-appointed 80-inch sleeper. There 
was no mistaking this was no ordinary 
truck. Everything from the wood pan-
eling on the dash was upgraded in this 
model. The high-end leather seats 
served as a constant reminder that I 
was operating a luxury vehicle. Accent 
stitching could be found on the steer-
ing wheel and seats while the Heritage 
logo was embroidered into the head-

rests and back of the bunk. Door pads 
with wood brown trim rounded out the 
interior design.

The exterior was painted in Peter-
bilt’s newest color: Legendary Red. 
This color has a certain glimmer-ef-
fect that other reds just don’t match. 
It was achieved by mixing tiny glass 
particles into the paint, giving it a bass 
boat-type shimmer. It really sparkled 
under the bright sun.

The exterior of the 567 Heritage is 
sure to turn heads. It features subtle 
Heritage badging (the first 567 will be 
numbered) and not so subtle splash-
es of chrome, including the air intake 
bezel and metal hood latches. A bright 
bumper, grille bars, exhaust stacks, 
mirrors and sun visor add to the truck’s 
distinctive exterior. Every bit of this 
truck’s exterior shined. 

It also featured pod-style headlights, 
which allow for easy bulb replacement 
and give the truck a bold face. 

As for how the truck drove, no ques-
tion there, handling fell into the mod-
ern category. We sought out some of 
the roughest country roads near the 
Tech Center and the Peterbilt front air 
leaf suspension evened out the bumps 
as well as could be expected. We were 
pulling a loaded 48-ft. van trailer. 
On the highway, the truck offered a 
smooth, quiet ride. 

Power came from the Paccar MX-13 
engine rated at 500 hp and 1,850 lb.-ft. 
of torque, but Cummins engines are 
also offered. Disc brakes on the front 
and rear axles provided exceptional 
stopping ability, but the brakes were 
rarely needed on this drive thanks to 
the excellent engine braking capabili-
ties of the MX.

The transmission was an Eaton 
Fuller MXP-series UltraShift Plus, de-
signed for heavy-duty performance. 
This transmission can handle any-
thing you throw at it, and has no pub-
lished maximum GVWR. The dash-

Driving the Peterbilt 567 Heritage truck
Old meets new with 
classic-styled throwback

mounted shifter opened up plenty of 
room between the seats for a cooler or 
unimpeded access to the sleeper. The 
bunk is another area where modern 
trumps classic, with a flat panel TV 
mount and 1.8 cubic foot refrigerator. 

Visibility out of the expansive one-
piece curved windshield left no room 
for complaint. The brightness of the 
digital gauges – everything from en-
gine oil temperature to air suspension 
pressure – on the SmartNav screen 
popped out. But the driver can also 
use SmartNav for navigation or info-
tainment purposes. 

Peterbilt expects this truck to be pop-
ular in vocational applications where 
the majority of time is spent on-high-
way. Think tanker, flatdeck or oilpatch. 
You’ll surely see a few of these in Alber-
ta when commodity prices recover. It’s 
also an attractive reward truck that im-
age-conscious fleets could hand over to 
their top-performing drivers. It’s hard 
to imagine a frowning face behind the 
wheel of the 567 Heritage. Peterbilt is 
now taking orders for and producing 
the 567 Heritage. 

The Pete 567 Heritage combines traditional styling with modern creature comforts.

www.premiertruckbody.com  •  info@premiertruckbody.com
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WASHINGTON, D.C. – The Environ-
mental Protection Agency (EPA) and 
the US Department of Transporta-
tion’s National Highway Traffic Safety 
Administration (NHTSA) revealed the 
final Phase 2 greenhouse gas rules for 
heavy-duty trucks and engines Aug. 16.   

The final rule is a whopping 1,650 pag-
es and aims to further reduce green-
house gas emissions and fuel con-
sumption by medium- and heavy-duty 
vehicles and engines. The new rule out-
lines four separate standards for each of 
the regulatory categories of heavy-duty 
vehicles: combination tractors; trailers 
used in combination with those tractors; 
heavy-duty pickup trucks and vans; and 
vocational vehicles. As well, the rule out-
lines separate standards for engines that 
power combination tractors and voca-
tional trucks. It also clarifies the classi-
fication of natural gas engines.

The new rule will be applied to me-
dium- and heavy-duty vehicles manu-
factured for model years 2019 through 
2027. The EPA and NHTSA have esti-

mated that over the life of the Phase 2 
rules, more than a billion metric tons of 
CO2 and two million barrels of oil per 
day by 2027 will be saved. They added 

the new standard will save medium- 
and heavy-duty truck owners $170 bil-
lion over the life of the standards.

Both agencies say the final stan-
dards are cost-effec-
tive for consumers and 
businesses, adding the 
buyer of a new long-
haul truck in 2027 will 
recoup the investment 
in fuel-efficient tech-
nologies in less than 
two years through fuel 
savings. Following the 
announcement, many 
US trucking companies 
and associations ap-
plauded the rules.

The Heavy Duty Fuel Efficiency 
Leadership Group –  comprised of six 
major American heavy-duty fleets – re-
leased a statement that outlined their 

praise for the final rule.
“The continued focus on improving 

fuel efficiency will unlock new innova-
tions that protect our environment and 
spur economic growth,” said Indra K. 
Nooyi, chairman and CEO of PepsiCo. 
“The steps we have taken to boost the ef-
ficiency of our fleet across PepsiCo have 
significantly reduced emissions while 
lowering our operating costs, and we are 
committed to doing much more.”

“We’ve long supported standards that 
reduce emissions and improve the en-
vironment, particularly in the commu-
nities where we operate. That’s why we 
support the new Phase 2 standards for 
medium and heavy-duty trucks. It’s a 
win-win for our industry, our customers 
and communities – reducing emissions 
and saving fuel and money,” added Da-
vid Steiner, CEO, Waste Management. 
“Having invested in approximately 
6,000 natural gas trucks so far, we’ve 
already seen the benefits of new ad-
vanced technologies and have elimi-
nated the need for 8,000 gallons of die-
sel fuel per year, per vehicle. We’re fully 
committed to continuing the transition 
of our fleet to natural gas.”

The American Trucking Associations 
added it was “cautiously optimistic” 
about the Phase 2 rules achieving the 
targets set out by the administration.

“While today’s fuel prices are more 
than 50% lower than those we experi-
enced in 2008, fuel is still one of the top 
two operating expenses for most truck-
ing companies,” said ATA president and 
CEO Chris Spear. “That’s why our in-
dustry has worked closely with both 
the Environmental Protection Agency 
and the National Highway Traffic Safe-
ty Administration over the past three-
and-a-half years to ensure these fuel ef-
ficiency and greenhouse gas standards 
took into account the wide diversity of 
equipment and operations across the 
trucking sector.”

ATA vice-president Glen Kedzie add-
ed he is pleased the ATA’s concern with 
adequate lead-time for technology de-
velopment and flexibility have been 
heard and included in the final rule.

Truck maker Daimler Trucks North 
America (DTNA) also voiced its approv-
al for the new standards. It stated the 
company is pleased the new standards 
allow the industry a decade to phase in 
technical changes.

“The US is facing significant chal-
lenges regarding GHG reduction as well 
as its continued dependence on foreign 
oil. DTNA will continue to work closely 
with the EPA, NHTSA, and our partners 
to develop new solutions that will have 
a positive environmental impact and 
fuel efficiency gains for our customers 
that are harmonious with the Phase 2 
standards,” said Martin Daum, presi-
dent and CEO, DTNA. 

Canada is adopting its own GHG 
rules, which are expected to widely 
mirror those implemented in the US. 
However, concerns remain that the Ca-
nadian rules will not adequately take 
into consideration the wider variety of 
configurations allowed here.

“We have to go about it intelligently,” 
Canadian Trucking Alliance CEO David 
Bradley told an audience at a People-
Net conference late last year. “Canada 
is way behind in terms of developing the 
policy and framework and I,  for one, 
don’t like Canadian laws being devel-
oped by US congress.” 

US finalizes Phase 2 greenhouse gas regulations for trucks, trailers

‘I don’t like 
Canadian laws 
being developed 
by US congress.’ 

  David Bradley, CTA
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By James Menzies

DALLAS, Texas – Chevron revealed on 
Aug. 25 at the Great American Trucking 
Show its new line of CK-4 and FA-4 en-
gine oils, which it claims to be the most 
“comprehensive and technologically ad-
vanced” oil line in its history. The new 
oils are the culmination of five years of 
development and will provide stronger 
performance than today’s CJ-4 oils in key 
categories, including oxidation stability, 
piston deposit control and wear. CK-4 
oils in the lineup are a straight replace-
ment to today’s CJ-4 oils and can be used 
in new and existing engines. Chevron’s 
new Delo 400 ZFA 10W-30 Synblend FA-
4, the sole FA-4 oil to be offered initial-
ly, has been specially designed for even 
greater fuel efficiency in 2017 and future 
engines. Chevron also has in the works 
a new Delo 400 ZFA 5W-30 FA-4 oil that 
will be help engine manufacturers meet 
future emissions standards, announced 
Doug Hinzie, vice-president, Americas, 
with Chevron.

“Our next generation product is al-
ready developed for that future work,” 
Hinzie said during a press conference. 
“OEMs know they have got to meet those 
regulations coming up in the future and 
we are already investing heavily in our 
HDMO (heavy-duty motor oil) product 
line. As we get to these ultra-thin, ultra-
low-viscosity products, Chevron is work-
ing continuously to be a leader in that 
technology.”

But most customers, Chevron offi-
cials acknowledged, are likely to initially 
adopt a single oil strategy and will use 
CK-4 oil across their entire fleet. Chev-
ron has come out with a full line of CK-4 
products to meet these requirements. 
They include:

Delo 400 XSP 5W-30 synthetic: Chev-
ron claims this oil will offer excellent 
low-temperature performance and the 
longest oil drain intervals in the product 
line, as well as maximum fuel economy 
among CK-4 oils. “If you’re operating in 
Northern Canada or Alaska, this offers 
fantastic start-up capability, especially 
in the dead of winter,” said Len Badal, 
global Delo brand manager. He said the 
oil will offer up to a 2% fuel economy im-
provement over today’s CJ-4 oils. It can 
also be used in medium-duty vehicles 
and cargo vans with gasoline engines.

Delo 400 XSP 5W-40 synthetic: An oil 
that boasts 20% improved oil oxidation 
resistance and 50% reduction in wear 
compared to today’s CJ-4 equivalents, 
Badal said this oil has been compared 
to competitive 0W-40 viscosity oils and 
has shown equal pumpability at low  
temperatures.

Delo 400 XLE 10W-30 Synblend: An 
update to its current CJ-4 product, Chev-
ron is claiming a 1% fuel economy im-
provement. It has also been enhanced 
for off-road applications, Badal said, 
bringing the same performance benefits 
to off-highway users that aren’t bound to 
the same emissions-reducing require-
ments as on-highway fleets. Mining, 
agriculture and heavy construction are 
a few of the applications this oil will fit 
into, in addition to on-highway trucking.

Delo 400 XLE 15W-40 Synblend: 
Badal said this is the first 15W-40 ever 
to meet Mercedes’ stringent MB228.51 

Chevron introduces 
CK-4/FA-4 engine oils

piston cleanliness requirements. It also 
offers an opportunity to extend drain in-
tervals 25% further than the maximum 
OEM-published drain intervals.

Delo 400 SDE 15W-40 Premium Con-
ventional: Expected to be the top-selling 
of the new Delo oils, this offering boasts a 
38% improvement in wear performance 
and 20% increase in total engine life to 
rebuild compared to CJ-4 oils.

To help customers select the most 
appropriate oil, Chevron is launching 
a new Advisor Service program, which 
will pair customers up with Chevron 
product experts. Those advisors will 
analyze the fleet’s needs and operating 
requirements and then suggest the best 
oil. The program will launch later this 

year and be expanded with new features 
in 2017. Unique packaging has also been 
rolled out to help avoid confusion in the 
marketplace. CK-4 oils will have red caps 
while FA-4 will have yellow. Additional 
identifiers will be found on the labels to 
prevent misfills.

However, Chevron officials pointed 
out putting FA-4 oil in an older engine 
will not likely result in catastrophic dam-
age. After all, noted Badal, 2017 engines 
weren’t available for testing when FA-4 
oils were developed, and no signs of 
inadequate protection emerged when 
these oils were heavily tested in EPA10 
and EPA13 generation engines. Still, 
he added it’s best to check with engine 
OEMs to ensure they permit FA-4 oils be-
fore using them in older engines. Back-
wards compatibility remains a mystery, 
but Badal said he’s aware of at least one 
engine manufacturer that will be factory 
filling with FA-4.

The new oils have undergone more 
extensive testing than any previous fam-

ily of Chevron oils, according to Shawn 
Whitacre, senior staff engineer for lubri-
cant technology with Chevron. Nearly 
1,000 pieces of equipment were includ-
ed in the test phase. Whitacre said he’s 
confident the comprehensive testing will 
separate Delo oil from others in the mar-
ketplace. Hinzie agreed, taking excep-
tion to the attitude that oil is oil, and all 
offerings are designed to the same spec’.

“As you start getting into the ultra-low-
viscosity thin film capability, oil is not 
an oil. How you formulate it is extreme-
ly important. Making sure you protect 
that engine and get the key benefits the 
OEM wants, the customer wants and the 
market needs is really critical,” he said. 

One customer that has bought in is 
Glen McDonald, director of mainte-
nance at Ozark Motor Lines. He has been 
running Delo 400 XSP 5W-30 CK-4 oils 
as part of Chevron’s field test program 
and said he’s convinced of the benefits. 
He has stretched oil drain intervals in his 
Freightliner fleet out to 80,000 miles. 
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By James Menzies

COLORADO SPRINGS, Colo. – Freight-
liner has completely redesigned its top-
selling truck with the introduction of 
the 2018 Cascadia.

The company showed the ‘new Cas-
cadia’ – as it has officially been dubbed 
– for the first time to customers, dealers 
and truck press at a special event here 
this Aug. 30-Sept.1. Twelve carriers, in-
cluding Bison Transport, that have col-
lectively spent US$9 billion on some 
60,000 Freightliner Cascadias over the 
last six years, were the first to receive 
the new model.

“You don’t spend $9 billion on a 
good vibe,” said Martin Daum, pres-
ident and CEO of Daimler Trucks 
North America. “What sells a truck is 
to have the absolute best product in the  
market.”

Freightliner wasn’t content to have 
the top-selling Class 8 truck in its sta-
ble; it set out to improve fuel economy 
by 5% compared to the Cascadia Evo-
lution. A real-world coast-to-coast trip 
from Detroit to Portland yielded an 8% 
fuel economy advantage for the new 
Cascadia, exceeding the company’s 
own expectations.

Gains came from improved aerody-
namics, enhancements to the DT12 
automated transmission, elliptical-
shaped mirrors, a new upper door seal 
and integrated antennas.

Freightliner will continue to offer 
the current Cascadia and the Cascadia 
Evolution, giving customers a choice 
from a range of on-highway trucks 
that span a fuel economy breadth of 
19%. This marks the most expansive 
line of on-highway tractors in Freight-
liner’s history, noted Richard Howard, 
vice-president of sales and market-
ing. He acknowledged the Cascadia 
helped DTNA grow its Class 8 mar-
ket share from 34.5% in 2007 when it 
was launched, to 42.6% through July 
of this year.

“Starting with the best truck is the 
best place to start,” he said of the rede-
signed Cascadia, noting nearly every-
thing inside and outside the truck has 
been changed. The redesign was com-
prehensive enough to justify a name 
change, but officials said they didn’t 
want to lose the brand equity they’ve 
built with the existing Cascadia.

The engine has been lowered thanks 
to a splayed frame rail, which also of-
fers better access to underhood com-
ponents. The lower seating of the 

engine allows for a rounder, more en-
gine-hugging front end of the truck, 
which differentiates the new Casca-
dia, giving it a more modern – but not 
radically so – look. The new Cascadia 
is available in Professional and Elite 
trim and with optional Aero and AeroX 
aerodynamic packages. Every truck 
will come loaded with Detroit Connect 
telematics and will be constantly con-
nected, Howard explained.

“The biggest mobile device on the 
road will be the new Freightliner 
Cascadia,” he said. Detroit is upgrad-
ing its telematics with the launch of 
a new portal that will allow custom-
ers to manage Virtual Technician re-
mote diagnostics and monitor key data 
points. For example, they’ll be able to 
easily identify performance outliers 
within the fleet and investigate poor 
performing trucks.

Virtual Technician will be offered 
for five years on the new Cascadia with 
no subscription fees. Customers will 
also be able to receive remote engine 
updates and will be able to select a new 
Detroit Analytics service that aims to 
convert data from the fleet into mean-
ingful information.

The interior has been completely re-
designed. Kary Schaefer, general man-
ager, product marketing and strategy, 
said Freightliner worked closely with 
interior design firm Teague, which 
specializes in designing small spaces 
and has done such work with Boeing. 
LED lighting is standard on the inte-
rior and exterior of the new Cascadia 
and dimmer switches allow drivers to 
adjust the bunk lighting.

Two seats and a table provide a com-
fortable workspace or dining area, but 
they fold away to allow a Murphy bed 
to be deployed in about six seconds. In 
single bunk sleepers, drivers enjoy a 
redesigned “loft” area with ample up-
per storage and larger areas for cloth-
ing, TV, microwave and refrigerator.

“Driver turnover and wages are a big 
part of fleet costs,” said Schaefer. “We 
wanted to develop a truck that drivers 
are proud to drive. We want to think of 
it as a tool for attracting and retaining 
new drivers for fleets.”

The sleeper is also configurable for 
team drivers. A new telescoping ladder 
allows safer and easier access to the 
top bunk and folds neatly away when 
not in use.

The new driver display is extremely 
vibrant, and uses bright colors to com-
municate important messages to the 

driver. Fault code information is pre-
sented in plain English (or French, or 
Spanish) instead of by code. Also new 
is a fully adjustable steering column.

“We spent a lot of time on the dash 
layout trying to understand where the 
placement of switches and gauges need 
to be for different heights and sizes of 
drivers,” Schaefer noted.

A third door seal has been added to 
reduce noise and a redesigned suspen-
sion offers a smoother ride. A new thin-
sultate insulation package is also now 
available. The AeroX package offers a 
full set of low-to-the-ground fairings, 
which would appear at first glance to 
be impractical in a Canadian winter. 
But officials said the low front air dam 

was tested extensively in a Minnesota 
winter and it was able to snap back into 
place undamaged after making con-
tact with snow and ice. The truck can 
be ordered without the low air dam but 
it contributes up to a 1% improvement 
in fuel economy.

The new Cascadia will be available 
with Detroit Assurance 4.0, an updat-
ed collision mitigation system that will 
now be able to identify pedestrians and 
apply partial braking. The radar range 
has been extended by 50 meters.

The truck was also built for easier 
serviceability. The input of technicians 
was sought and applied to the design, 
according to Toby Faulkner, program 
leader for the new Cascadia. Some of 
the design attributes that were based 
on technician feedback include a two-
piece, easy to remove front bumper 
that can be removed in two minutes. 
All electronic control units (ECUs) are 
now housed together in an electron-
ics vault accessible from inside the 
cab. The HVAC is also easier to get at 
through a panel on the top of the dash.

The new Cascadia will enter pro-
duction in early 2017 with production 
ramping up in the second quarter. It 
will cost approximately US$15,000 
more than today’s basic Cascadia  
model, depending, of course, on how 
it is spec’d. 

But even with the upcharge, a 19% 
fuel economy improvement from the 
original base Cascadia is something 
many fleets will find difficult to ignore. 
And the gap could widen. 

Schaefer said the truck was built 
with the potential to add further fuel 
economy improvements every couple 
years. 

The new Cascadia offers significant fuel savings over even the Cascadia Evolution, Freightliner announced.

A new Freightliner Cascadia is born

Detroit Assurance 4.0 debuts in new Cascadia

By Derek Clouthier

COLORADO SPRINGS, Colo. – As part of the unveiling of its new Cascadia truck, 
Freightliner launched the latest version of Detroit Assurance 4.0, a suite of active 
safety systems. Detroit Assurance 4.0 offers customers several driver-assist con-
trols, an interactive dash display, as well as safety features like active brake assist, 
adaptive cruise control and lane departure warning.

“We are driven to find and develop the right solutions that maximize truck, pow-
ertrain and driver performance,” said Kary Schaefer, general manager of marketing 
and strategy for Freightliner. “That dedication goes beyond fuel savings; it also centers 
on active safety systems like Detroit Assurance that protect everyone on the road.”

Assurance is integrated with the Detroit engine, transmission, braking system 
and dashboard to provide drivers with enhanced safety and collision mitigation 
technology. There is also an optional video-capture feature which records safety-
related events for 20-30 seconds before, during and after an incident that is available 
through the Bendix SafetyDirect web portal, which the company said helps inform 
fleet managers of possible driver training opportunities.

“There are so many challenges that drivers face on the road today, including the 
performance of other drivers and road conditions,” said Schaefer. “We will continue 
to improve our safety offerings to help drivers return home accident-free.”

I was part of a test drive that demonstrated Detroit Assurance 4.0 in action in a 
Freightliner Cascadia in Colorado Springs, Colo., Sept. 1, and along with providing a 
smooth ride, the vehicle, while utilizing the adaptive cruise control feature, was able 
to maintain not only a steady speed on various road grades, but also a safe distance 
from other vehicles on the highway, all while in cruise control.

Even coming off the highway on an exit ramp, Assurance was able to continuously 
reduce the speed of the Cascadia, recognizing the slower-moving vehicles ahead.

The truck was able to maximize its fuel efficiency by lowering its rpm depending 
on the grade of the road, minimizing them while on a down or level slope and pro-
ducing more power while traveling uphill to maintain the set cruising speed.

When the driver approached a vehicle from behind, Assurance was able to provide 
a notification when they were traveling too closely and reduce speed to back away and 
maintain a safe distance. Fleets can set a following distance with the adaptive cruise 
control feature between 2.6 and 3.4 seconds in set intervals, depending on various 
driving conditions. Assurance 4.0 tracks up to 40 objects simultaneously, up to 825 
feet in front of the truck. Coming standard is the radar system, with active brake as-
sist, full braking on stationary objects, moving pedestrian warning, adaptive cruise 
control and tailgate warning. The camera system is optional, which provides lane 
departure warning and video capture via Bendix SafetyDirect.

Detroit Assurance 4.0 integrates into Freightliner’s new Cascadia equipped with 
a Detroit engine with either a DT12 or manual transmission.  
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here are nearly 200 days 
until the deadline to file 
your personal income 
tax return. It feels like it’s 
a long way off – heck, it’s 
not even Christmas yet. 
But whether you operate 

one truck or a small fleet, you should 
take time now to minimize the tax  
you owe.

While everyone traditionally circles 
April 30 on their calendar, for most the 
more pressing deadline of Dec. 31 is just 
three months away.

Dec. 31 is the deadline for personal 
deductions. If you are a sole proprietor, 
then it is also an important deadline for 
business decisions. If you are incorpo-
rated, then your business year-end date 
is also a critical deadline.  

Planning ahead
Effective tax planning requires a three- 
to six-month cushion so you have time 
to take advantage of every opportunity 
for tax savings.

Right now, we’re reviewing our cli-
ents’ first nine months of operation 
and preparing tax estimates so they 
can have peace of mind and adequate 
cash flow when their returns are due.

For example, there’s a rule of thumb 
in accounting that says the best time to 
acquire new equipment is at the end of 
your tax year. It’s generally true, as long 
as you’re financing the vehicle with a 
loan and not a lease.

That’s because CRA lets you expense 
a half-year’s depreciation on the asset 
purchase even though you may have 
only owned it for a month or two.

 Since CRA allows a 20% depreciation 
expense during a truck’s first year, that’s 
a good chunk of change on a new vehi-
cle. You could be writing off far more 

than you actually paid out during the 
short time you’ve had it. Leasing a new 
asset close to year-end doesn’t offer the 
same tax-related benefit. 

That big initial lease payment is con-
sidered to be a pre-paid deposit which 
you cannot expense all at once. You 
have to divide the deposit by the num-
ber of months in your lease contract and 
expense that amount each month in ad-
dition to your regular lease payment.

People in trucking tend to use the 
words “buying” and “leasing” inter-
changeably. If your accountant advis-
es you to buy a new truck, don’t go out 
and lease one. Purchasing and leasing 
have totally different effects on your tax 
planning.

No surprises
Even the timing of a medical expense 
can be a tax-planning issue. 

Medical expenses are deductible 
when they’re paid, not incurred. Plus, 
there is a medical expense cap that al-
lows you to only claim expenses great-

er than 3% of your net annual income. 
If your kid needs braces it may be bet-

ter to do it now and pay as much of it as 
you can before Dec. 31 in order to make 
sure your medical expense exceeds that 
3% threshold. Paying a portion this year 
and another next year may mean that as 
a percentage of your income your med-
ical expense is too low to qualify for a 
tax deduction.

The opposite is true for business ex-
penses. Business expenses are deduct-
ible based on the invoice date, not when 
they are paid. If you have tires to be re-
placed or other pending repair work, 
doing so before Dec. 31 can save you 
money now. Spending $3,000 on tires 
before December could save you $900 
in tax this April. Buying those tires in 
February will delay your tax savings to 
April 2018.

Put your refund to work
Want to make a great start toward pay-

ing your 2016 taxes? Set aside your GST/
HST refund from July to September and 
October to December as income tax 
payments. 

 Your GST/HST refunds can be de-
posited into a separate bank account 
from your business account. This will 
ensure it doesn’t get lost in your every-
day business activities. Nobody likes 
the surprise of a big tax bill. 

Instead of circling a date on a calen-
dar and scrambling to fill out your re-
turns, insist on sessions with your ac-
countant throughout the year so you 
can plan, prepare and budget for April 
30, but for Dec. 31 as well. 

Scott Taylor is vice-president of 
TFS Group, providing account-
ing, bookkeeping, tax return prepa-
ration, and other business services 
for owner-operators. Learn more at  
www.tfsgroup.com or call 1-800-461-
5970.

Sometimes, timing
is everything

Scott Taylor

Tax 
Talk

TAX TALK
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‘Instead of circling a 
date on a calendar 
and scrambling to 
fill out your returns, 
insist on sessions 
with your accountant 
throughout the year.’
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have something difficult 
to share. A driver that I 
had run down the road 
with several times over 
the years and had come 
to know as another one of 
the hardworking decent 

guys that are the mainstay of the 
Canadian trucking industry, took 
his own life in early August. 

None of us who knew him as I did 
saw it coming. 

That’s why I have decided to share 
a few thoughts about something we 
rarely discuss in this industry, men-

tal health.
I don’t have any expertise whatso-

ever in the field of mental health, so 
I’m not trying to provide any answers 
or solutions to the stresses we face as 
drivers. 

But I do know how I feel every Sat-
urday morning when I pack the car 

in preparation for another five days  
on the road and then kiss my wife 
good-bye. 

We need to have a conversation 
about that.

It’s not easy just getting through the 
day. Anxiety, anger and feelings of de-
pression find fertile ground to fester 
and grow in the mind of a long-haul 
driver. 

For me, it is a constant struggle to 
keep the opposing forces of my work 
and personal life in balance. 

It is my love/hate relationship with 
trucking and a constant source of 
stress in my life. 

I love being out on the road, but it 
keeps me away from the one person I 
care about the most, while at the same 
time providing financial security and 
stability for us both. 

Life is difficult.
Trucking is indeed a great life to 

live, as you explore the country and 

the continent with the added bonus 
of getting paid well to do it. 

For some individuals, this lifestyle 
is all they ever need – it fulfills their 
one great passion in life. They are the 
lucky ones. 

But if the high turnover rate of driv-
ers in this business is any indicator, 
they are also a minority. 

At some point in a driving career 
you must grapple with the question, 
is there more to life than just roll-
ing down the road? That feeling is all 
about the need for companionship 
and stability. 

Those feelings run strong in me and 
probably in the people who find they 
can’t continue to live on the road de-
spite how much they may enjoy the 
trucking life.

In the macho world of trucking, we 
don’t talk about our feelings. It’s a sign 
of weakness to the male ego. We bot-
tle up those feelings and put them on 
the shelf. 

That’s been the stor y for my  
generation. 

That’s probably why we accept the 
authoritarian structure in this indus-
try without question and continue to 
wear hardship as a badge of honor. 
That’s what real men do.

Of course nothing could be fur-
ther from the truth. We all know we 
work in an industry that is classed in 
the Top 10 when it comes to physical 
danger. 

But what about the dangers we face 
mentally and emotionally? 

The personal example I shared of 
the big stressor I face every week is 
but one example of the thousands of 
mental stressors that haunt a driver as 
he or she rolls down the road. 

The common thing all drivers share 

is the time alone and the long hours 
of uneventful driving time that the 
mind has to play with.

How mental health affects a driver’s 
daily life is yet another topic that is 
not addressed in any type of ongoing 
training program for drivers. 

The hazards we face in our men-
tal work environment are every bit as 
dangerous as the hazards we face in 
our physical environment.

Let’s talk. 
That has been the rallying cry  

for the past few years in encourag-
ing people to talk about their mental 
health issues, especially surrounding 
depression. 

It’s something we face as drivers on 
a daily basis even if we don’t recog-
nize it as such. So, let’s talk. 

Al Goodhall has been a professional 
long-haul driver since 1998. He shares 
his experiences via his ‘Over the Road’ 
blog at http://truckingacrosscanada.
blogspot.com. You can also follow him 
on Twitter at @Al_Goodhall.

Let’s talk about
mental health

Al Goodhall

Over the
RoadI

32   OPINION

To our dedicated Hyndman fleet, to their 
supportive families, and to all truckers we share 

the road with, we salute you for everything you do 
to keep Canada on the move!

Come Join Our Success! 
Call us at (800) 499-4997 or visit DriveHyndman.ca

This photo was taken by our very own Lee Wood!

‘The hazards we 
face in our mental 
work environment 
are every bit as 
dangerous as the 
hazards we face 
in our physical 
environment.’ 
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he move to electronic 
logging devices (ELDs) is 
a point of contention for 
some, but on the flip side, 
there has been a push to-
wards this mandate to 
help level the playing field 

across the industry. There is a definite 
correlation between hours-of-service 
(HOS) and rates and it’s widely believed 
we should see an increase in rates once 
ELDs are fully implemented.

Whether a driver takes the initiative 
to alter a logbook to gain drive time, or 
they are being persuaded by an avari-
cious carrier, the result can be down-
ward pressure on overall rates. This cre-
ates a disadvantage for those who are 
compliant. Those following the rules 
can’t compete. They can’t afford to ex-
tend the same rates as the non-compli-
ant carriers. 

Some carriers find it acceptable for 
drivers to fudge their logs when they run 
out of hours close to home. This is one 
reason why ELDs are being mandated. 
There are certainly those who manipu-
late logbooks for financial gain, which 
is why ELDs were suggested as a way to 
help level the playing field. However, 
there are perhaps many more drivers 
who misrepresent time on manual logs 
for reasons like running out of hours a 
few miles from home.   

Personally, I believe it is better to err 
on the side of honesty. If you are out of 
hours and 28 miles from home you have 
two choices: go into violation to get home 
and log the time truthfully or simply shut 
down. Having said that, it is important 
to acknowledge that each situation is 
unique and infractions come with po-
tential consequences. If a driver goes 
into violation, they need to be prepared 
for what could happen. 

It’s unfortunate that drivers are incon-
venienced on the job. Not getting home 
in time could mean they don’t get to their 
kid’s graduation or meet other impor-
tant commitments in their life. There are 
pros and cons, like in any profession, and 
trucking is not for everyone. It’s not my 
intention to sound harsh, but if you sign 
up to drive over the road, be prepared to 
take the good with the bad and adapt as 
the industry evolves. 

There are many examples where driv-
ers believe they have valid reasons for 
falsifying a log. Some argue that current 
HOS guidelines don’t meet the needs of 
drivers and the realities they face on 
the job. Some believe they have no oth-
er choice but to alter their logs to account 
for delays and other factors beyond their 
control.

 It has been suggested that HOS is-
sues should have been addressed prior 
to mandating ELDs, however HOS rules 
are not changing anytime soon and ELD 
compliance will become reality, none-
theless. At the end of the day, I suggest 
that falsifying a logbook is never the an-
swer. I don’t believe it is OK to “fudge” a 
logbook to make more money or to get 
home. Industry regulations are in place 
to protect us all and circumventing the 
law is not the answer for any reason. I be-
lieve ELDs are good because they limit a 

driver’s ability to run illegal to a greater 
extent than manual logs. However, this 
will not solve the problem entirely. En-
forcement must be made a priority and 
I’m deeply concerned by the lack of en-
forcement on the part of enforcement 
agencies when it comes to ELDs. 

I’ve spoken to countless drivers on  

e-logs and they have unanimously con-
sented that there is considerably less 
review and scrutiny of their electron-
ic logs by officials than when they were 
on manual logs. Come compliance day, 
I hope that officials don’t take ELDs for 
granted. They must continue to monitor 
e-logs just the same as paper logs, espe-
cially if driver audits are not conducted 
more frequently than they are now. 

Hours-of-service are no joke, and 
seemingly insignificant infractions can 
entail huge consequences. Take the cau-
tionary case of Gary Blakley, an Ontario 
truck driver who was a mere 16 minutes 
over his HOS and driving with an out-of-
date log in December 2013. He crashed 
into a police cruiser and ultimately killed 
a state trooper. The district attorney in 
the case stated that “the tragedy was 
avoidable” and that if “Mr. Blakley had 
decided to end his drive…we wouldn’t be 
here today,” according to media reports. 

I’m sorry to say, this is not the only oc-

casion where an HOS violation resulted 
in disastrous consequences, and in this 
case, the driver was sentenced to three-
and-a-half years in prison for aggravat-
ed criminally negligent homicide. ELDs 
will help drivers keep their logbooks 
current and will hopefully deter driv-
ers from operating outside of their HOS.  

The fact remains that ELDs are the 
new reality for the trucking industry. If 
their implementation means that unfair 
players can’t compete anymore by run-
ning illegal, then I’m all for it. The time 
has come to eliminate those who under-
cut and devalue our industry as well as 
those who create unsafe situations by 
circumventing the law.  

Natalie Martin is marketing and social 
media coordinator at JBT Transport, and 
is a member of the Women’s Trucking Fed-
eration of Canada advisory board. Prior 
to her role at JBT, Natalie worked in dis-
patch, administration and 3PL logistics. 

In support of
e-logs

Natalie Martin

Guest
Column
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Trucking is a very visual industry – 
for those who choose to make it so. 
While there are some trailers that roll 
down the road as a giant blank white 
canvas, there are others that act as 
rolling billboards for their respec-
tive companies. 

Fleet graphics have come a long 
way with the advancement of tech-
nology. Gone are the days where 
graphics were painted on the trailer 
or could only showcase basic logos. 
Today, digital imaging has changed 
the game and f leets can design and 
place a visually stimulating image 
on their trailer to grab the attention 
of potential consumers on the road. 
Fleet graphics have become such an 
artform, that the Private Motor Truck 
Council of Canada (PMTC) even dis-
tributes awards for the best looking 
f leets on the highway every year at 
its annual convention. 

So it’s no wonder more f leets are 
getting the message that trailer 
graphics are worth the investment 
and are wrapping their f leets ac-
cordingly. We spoke with a trailer 
graphics sales specialist and a f leet 
that believes in advertising via f leet 
graphics to understand why this is a 
medium more f leets should be tak-
ing advantage of. 

SAFETY
While some fleets are concerned that 
putting a giant label on their trail-
er could attract thieves, Andy Walk-
er, Ontario distribution manager for 
Molson Coors Canada, said he be-
lieves wrapping the trailer actually 
has the opposite effect. 

“From my perspective, wrapping 
the trailer gives it visibility,” he said. 
“From a security perspective, if we 
get a call that someone is dragging 
our trailer and it’s not by a Mol-
son tractor, then we know we have 
a problem and we can act on it. You 
can run a trailer around blank and 
no one will know there’s beer on it, 
but for us, we know there’s beer on it 
and we want everyone else to know 
there’s beer on it.”

Technology has also helped f leet 
graphics contribute to safety for the 
trucks and trailers, added Shelagh 
Morrison, senior sales executive at 
Turbo Images, which specializes in 
f leet graphics. 

“One trend we’re noticing is that a 
lot of f leets are now asking for reflec-
tive graphics,” she said.

Reflective graphics allow trailers 
to be visible for 24 hours a day, so 
even when it’s dark at night, compa-
nies can be assured not only are mo-

torists seeing their trailer’s logo and 
brand image, but the actual trailer 
itself, which helps increase safety.

“The more reflective it is, the saf-
er it is,” Walker added. “Plus it’s also 
nice to see the visual pop out at 
night because now when the trucks 
are driving at night, our brand and 
message is still out there for the  
consumer.” 

COST
Surprisingly, wrapping your trailer is 
quite cost-effective, said Morrison. 

“Fleet wrapping is by far the most 
cost-effective medium out there from 
a marketing perspective when you 
think about cost per impression,” 
she said. “It’s a broad-reaching me-
dium, especially if your target mar-
ket is adults between the ages of 18-
54. Fleet graphics really allow you  
to take your message right to the  
customer.” 

Essentially, f leet graphics can pay 
for themselves, Morrison said, when 
you consider how many eyes are on 
the trailers every day. 

“Grocery stores love to use f leet 
graphics because people on the road 
coming home from work at the end of 
the day are wondering what they’re 
going to make for dinner, and then 
they see a big Loblaws trailer with 
dinner printed right there for them,” 
she said. 

Walker added the investment in 
trailer graphics is worth it because 
of how long some of the films last. 

“It’s such a big bang for your buck,” 
he said. “The 

amount of people that see it is way 
more than a parked billboard, and 
we keep them on for at least five 
years at a time.”

Morrison said that while some 
f leets may choose to change their 
graphics every five years, some ma-
terials like 3M products can last up 

to 10 years. 
“But there are short-term film op-

tions,” she added. “So, for example, 
Pepsi has their entire f leet wrapped 
in permanent long-term graphics, 
but for summer they had a promo-
tion happening so we applied a tem-
porary film over top of their back 
door to help them get their message 

across without re-

wrapping the entire f leet again.”

DRIVERS
Fleet graphics also have the added 
bonus of making the driver feel more 
confident about their career, Morri-
son said. 

“We hear from f leets sometimes 
that their graphics fill their driv-
ers with a sense of pride,” she said. 
“Many of our customers continue 
to use f leet graphics as another way  
to ensure driver retention and  
satisfaction.”

Walker said that having wrapped 
trailers makes Molson drivers more 
than just drivers. 

“With our trailers, our drivers 
are really brand ambassadors when 
they’re out there on the road,” he ex-
plained. “And when they’re out there 
hauling a big branded trailer, it re-
minds them of what their responsi-
bilities are because they’re so visible 
to the public. We convey that to our 
drivers all the time – when they’re 
out there driving, they are a moving 
billboard and we’ve seen that it helps 
them become aware of their behav-
ior on the road.”

BIGGER IS BETTER
If you decide to take the leap and 
invest in trailer graphics, Morrison 
said it’s important to keep in mind 
how trailers are seen on a daily basis 
by the consumer.

So, when thinking about design, 
think big. 

“There is a major shift towards 
digital imaging and large, lifestyle 
graphics,” she said. “You have to re-
member and consider that the trail-
er is running down the highway at 
100 km/h, so a bunch of tiny imag-
es or too much or too small text on 
the trailer isn’t going to do much. 
A big provocative image, however, 
will really make an impression on 
the consumer. That’s one of the big-
gest trends we’ve seen over the last 
few years – overall graphics are get-
ting a lot bigger.”

At Turbo Images, the company will 
work with a f leet from the beginning 
of the design process right up to  
installation. 

“But sometimes we have customers 
who already have a design in mind, so 
we will work with them to make sure 
it’s the best design for their brand,” 
Morrison said. 

“So when thinking about wrap-
ping your f leet, remember it’s not 
a detailed medium, so it’s not one 
where you’d use fine print, but if 
you’re looking for brand recognition 
or visual reinforcements, it’s a great 
medium to employ.”  

That’s a wrap 

Why you should consider wrapping your trailer with graphics
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QUALITY RECONDITIONED TRUCKS

FFrreeiigghhttlliinneerr MMaanniittoobbaa LLttdd..
wwwwww..ffrreeiigghhttlliinneerr..mmbb..ccaa

NEED GREAT USED TRUCKS FOR YOUR CONTRACT? ... WITH FLEXIBLE PAYMENT TERMS? .... PLEASE CALL TODAY!!

2015 WESTERN STAR
4900 HIGHWAY TRACTOR

70"  SLEEPER, DD16, 
560 HP, 13/40 AXLE(S), 

NICE SHOW TRUCK. 
-278349

2012 PETERBILT 386 
HIGHWAY TRACTOR

70" SLEEPER, CUMMINS ENG; ISX, 
13 SPD TRANS; 12/40 AXLE(S).

-278350

(8) 2008 MACK CXU613
DAYCAB TRACTORS

MACK ENG; 485 HP, AUTOSHIFT
TRANS; 12/40 AXLE(S), 8 UNITS

TO CHOOSE FROM. -278351

NEUSTAR TANDEM END DUMP
TRAILERS

LEASE ME FROM ONLY $776
PER MONTH, PLUS TAXES
... CALL FOR DETAILS!

-278352

(2) CXU613 MACK 2008
DUMP TRUCKS
MACK ENGINE;

485 HORSEPOWER, 
18 SPD AUTO TRANSMIS-

SION; 12/46 AXLE(S), 
NEW 16 FT BOX,

CHOICE OF 2. -231385

2010 VOLVO 780 
HIGHWAY TRACTOR

70" SLEEPER, D13, 13 SPD 
TRANSMISSION; 12/40

AXLE(S) -157592

2013 FREIGHTLINER 
CORONADO  

HIGHWAY TRACTOR
70" SLEEPER, DD 15 , 

13 SPD TRANSMISSION; 
13/46 AXLE(S).

-231387

(2) 2014 FREIGHTLINER M2
TANK TRUCKS

250 HORSEPOWER, ALLISON
AUTO TRANSMISSION;
12 - 21,000 AXLE(S), 
HYDRAULIC BRAKES, 

POTABLE WATER TANK, CHOICE
OF TWO, 40 KMS. -193060

Winnipeg
/Head Office
Fax: 204.694.3001
2058 Logan Avenue, 

Winnipeg MB R2R 0H9

Brandon
Fax: 204.726.0018

1731 Middleton Avenue, 

Brandon MB R7C 1A7

• Sales • Service •Parts 

All Locations

1-877-627-0560

“Since 1991”

IN STOCK!

Winnipeg
/East

Fax: 204.224.4933
380 Transport Road., 

Winnipeg, MB., R2C 2Z2
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1-888-995-2459

2008 FREIGHTLINER COLUMBIA 120 
HIGHWAY TRACTOR

70" CONDO SLEEPER, CATERPILLAR ENGINE; C15, 435 HORSEPOWER, 
13 SPD TRANSMISSION; AIR RIDE SUSPENSION; 230" WHEELBASE,
3.58 RATIO, LOCKERS, 613 KMS’ (ORIGINAL), STK #420146. - 116020

SURREY

2006 MACK CV700 STRAIGHT TRUCK 
W/FLAT DECK

W/FLAT DECK, MACK ENG; 460 HP, 18 SPD TRANS; TRI AXLE(S), 
AIR RIDE SUSP; 265" WHEELBASE, 24', 314,548 KMS, 

STK #378160. -227788

CALGARY

2008 FORD F550
STRAIGHT TRUCK W/VAN

GAS ENG; 6.4L, 325 HP, 15 SPD TRANS; LEAF SPRINGS SUSP; 
201" WHEELBASE, 266,751 KMS, STK#421913, -115906

CALGARY

2008 HINO 338 STRAIGHT TRUCK 
(CAB AND CHASSIS)

HINO ENGINE; J08E-TA 220/2500, 220 HORSEPOWER, 5 SPD TRANSMIS-
SION; LEAF SPRINGS SUSPENSION; 235" WHEELBASE, RED IN COLOR,

250,214 KMS, STK#463917 -115899

CALGARY

2013 KENWORTH T800 HEAVY-HAUL TRACTOR
CUMMINS ENG; ISX, 600 HP, 18 SPD TRANS; 14 & 46 W/ 4 WAY LOCKS

(WIDE TRACK) AXLE(S), 3.91 RATIO, 807,000 KMS, 
STK#489879. -231377

SURREY

2009 FREIGHTLINER M2-106 STRAIGHT TRUCK W/VAN
ALLISON AUTO. TRANS; 24’ BOX, 33,000# GVW, AIR BRAKES, 
ALUMINUM GATE, 200,000 KMS, STK#611207. -231378

SURREY

2012 FREIGHTLINER CASCADIA 125
DAYCAB TRACTOR

DETROIT ENG; DD15, 560 HP, AUTOMATIC TRANS;
3.91 RATIO, AIR RIDE SUSP; 220" WHEELBASE,

468,618 KMS, STK #472987 -227789

CALGARY

2011 FREIGHTLINER CASCADIA 125 
HIGHWAY TRACTOR

72" CONDO SLEEPER, DETROIT ENGINE; DD15'10 14.8 505/180, 505
HORSEPOWER, 13 SPD TRANSMISSION; AIR RIDE SUSPENSION; 228"
WHEELBASE, RED IN COLOR, 882,222 KMS, STK #420129. -116989

CALGARY/SURREY

2008 FREIGHTLINER COLUMBIA 120 
HIGHWAY TRACTOR

DETROIT ENGINE; 14L'07 455/1800, 455 HORSEPOWER, 
13 SPD TRANSMISSION; TANDEM AXLE(S), 182" WHEELBASE, 

3.9 RATIO, STK #398821. -156182 

CALGARY

$13,999

$29,999

$61,999

$48,203

$45,000

2011

- 2013

$81,000
$33,344

2012 PETERBILT 386 HIGHWAY TRACTOR
PACCAR ENGINE; MX10, 485 HORSEPOWER, 

18 SPD TRANSMISSION; 12/40 AXLE(S), 240" WHEELBASE, 
LOCKING DIFFS, 3.55 RATIO, STK #604743. -151745

CALGARY

2012 FREIGHTLINER CASCADIA 
HIGHWAY TRACTOR

DETROIT ENG; DD15, 475 HP, 10 SPD. AUTO. TRANS;
12 & 40 AXLE(S), 3.70 RATIO, 240" WHEELBASE,

872,000 KMS, STK #432835. -273632

SURREY

ALBERTA
CALGARY

4535 8A Street NE 

BRITISH COLUMBIA
SURREY
9616 188 Street
(Darryl Wood)

$66,296

$54,500
NEW EXTENDED

WARRANTY COVERAGE 
AVAILABLE

Engine,Trans, Diff.
Turbo, Inj, DPF,
EGR and more!

Up to 24 months/400,000 km’s

Financing
Available
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Contact Steve Hallas, President of Sales at 800-795-8454.
www.MACtrailer.com              www.macltt.com

MAC TRAILER IS
L KING FOR YOU!

DEALERS

DEALERS

Interested in Becoming a
Dealer for the Nation’s Foremost
Trailer and Tank Manufacturer?
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Technical information www.airtab.com
To purchase 970-663-9075 or www.buyairtab.com

Using Airtabs™ will add stability 
to your tractor and/or trailer…

... improve tractor 
and trailer handling 
in crosswinds 
and improve your 
mirror visibility 
in wet conditions.

� � � � � �

Your #1 Choice for Flexible
Financing Options

Choose the vehicle that’s 
right for Your Business and
let Riordan customize a 
Lease to Own Program

• Trucks
• Trailers

• Equipment
• New or Used

RIORDAN LEASING INC
1-800-572-0562 or (519) 579-8193

1158 King St. E., Kitchener, ON N2G 2N4

RIORDAN LEASING INC
1-800-572-0562 or (519) 579-8193

1158 King St. E., Kitchener, ON N2G 2N4

  

  
    

  

Follow us
%

� � � � � � �

WE MOVE IRON

Canada’s Largest 
On-Line Source for 

Heavy Trucks 
and Trailers! 

Check Ou
t

Our New
Website!

   
 

 

  

  
    

  

   

    
     

    
     

   
 

    

TW Marketplace October Pages  2016-09-13  2:26 PM  Page 33

http://www.airtab.com
http://www.buyairtab.com
http://www.truckandtrailer.ca
http://www.truckandtrailer.ca
http://www.minimizer.com
http://gettag.mobi


40 October 2016

IN STOCK INVENTORY

(2) 2017 MACK GU813 MIXER TRUCKS
MACK ENG; MP7, 395 HP, 6 SPD TRANS; 20/46 AXLE(S), 4.19 RATIO, HM460

SUSP; 301" WHEELBASE, WHITE IN COLOR, STK#37058.  -278348
$199,000

(2) 2017 MACK CXU613 DAYCAB TRACTORS
MACK ENGINE; MP8, 505 HORSEPOWER, 18 SPD TRANSMISSION; 13,200 FA

46,000 RA AXLE(S), 3.73 RATIO, AL461 SUSPENSION; 203" WHEELBASE, WHITE IN
COLOR, STK#80285. -164837

2017 MACK CXU613 HIGHWAY TRACTOR
60" MR SLEEPER, MACK ENGINE; MP8, 505 HORSEPOWER, 12 SPD 
TRANSMISSION; 12/40 AXLE(S), 3.58 RATIO, MAXLITE SUSPENSION; 

227" WHEELBASE, RED IN COLOR, STK#76615. -116355

(2) 2017 MACK CXU613 HIGHWAY TRACTORS
70" MR SLEEPER, MACK ENGINE; MP8 , 505  HORSEPOWER, 18 SPD TRANS-
MISSION; 13,200 FA 46,000 RA AXLE(S), 3.73 RATIO, AL461 SUSPENSION; 

203" WHEELBASE, WHITE IN COLOR, STK#80284. -164835

2017 MACK CHU613 DAYCAB TRACTOR
MACK ENGINE; MP8, 505 HORSEPOWER, 18 SPD TRANSMISSION; 14,600 FA

46,000 RA AXLE(S), 3.73 RATIO, AL461 SUSPENSION; 213" WHEELBASE, BLACK
RED PEARL  IN COLOR, RAWHIDE PACKAGE, GRAND TOURING INTERIOR,

STK#25909. -164834

2017 MACK CXU613 DAYCAB TRACTOR
MACK ENGINE; MP8, 445 HORSEPOWER, 18 SPD TRANSMISSION; 12,000 FA

40,000 RA AXLE(S), 3.55 RATIO, AL461 SUSPENSION; 203" WHEELBASE, WHITE
IN COLOR, STK#81169. -164832

2017 MACK CHU613 HEAVY-HAUL DAYCAB
MACK ENGINE; MP8, 505 HORSEPOWER, 18 SPD TRANSMIS-
SION; 12,000 FA 46,000 RA AXLE(S), 3.58 RATIO, AL461 SUS-

PENSION; 213" WHEELBASE, WHITE IN COLOR, RAWHIDE
PACKAGE, GRAND TOURING INTERIOR, STK#25910. -164831

2016 MACK CXU613
STRAIGHT TRUCK

(CAB AND CHASSIS)
MACK ENG; MP8, 6 SPD
TRANS; 445 HP, 14.6/40

AXLE(S), 4.11 RATIO, AL461
SUSP; 203" WHEELBASE,
WHITE IN COLOR, SPEC'D
FOR 15-16' BOX OR DECK, 

STK#53628. -111803

$119,000

Mack Manitoba Ltd.
1-888-535-1792

MACK SALES & SERVICE OF MANITOBA LTD.

Winnipeg
385 Eagle Drive, Grp 200 R7C 1A9

Phone: 204-772-0316

Brandon
1874 1st Street Nor th, R7C-1A9

Phone: 204-727-2549

www.mackmanitoba.com   * PLUS LICENSE, REGISTRATION AND TAXES

2016 GU813 HD Chassis
MP8-505C Eng., 3.91 Ratio, 213” W/B, 

20000 lb F/A, 46000 lb R/A, 
Stk: 017910 -194355

2017 CHU613 48” FT
MP8-505C+ Eng., mDRIVE, 12000 lb F/A,
46000 lb R/A, 237” W/B, Stk: 020099 

-231390

2017 CXU613 Gravel Truck
MP7-345C Eng., mDRIVE, 14600 lb F/A,
40000 lb R/A, 16’ NeuStar gravel box, Stk:

020139. - 278354

2016 CHU613 48” FT
MP8-505C+ Eng., mDRIVE, 12000 lb F/A,

46000 lb R/A, 237” W/B, Stk: 016475. - 278353

2016 GU713 Tandem Mixer
MP7-365C Eng., 6 Sp., 20000 lb F/A,

46000 lb R/A, 7m³ London Machinery mixer, 
Stk: 015655 -194357

2016 CHU613 Tandem Grain
MP8-415C Eng., 14600 lb F/A, 40000 lb R/A,

249” W/B,  20’ NeuStar grain box, 
Stk: 015998 -194356

2017 CXU613 Daycab
MP7-395C Eng., mDRIVE, 

12000 lb F/A, 40000 lb R/A, 197” W/B,
Stk: 018916 -231391

2015 CHU614 60” Rawhide
MP8-505C+ Eng., mDRIVE, 14600 lb F/A,
48000 lb R/A, 269” W/B, Stk: 014676 

-231388

WEEKLY/MONTHLY RENTAL
CHU613 48” MDRIVE -������
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Mack Sales & Service 
of Nanaimo Ltd.
2213 McCullough Rd.
Nanaimo B.C. V9S 4M7

Toll Free 1-866-758-0185  
Contact: Brian Burgoyne cell 250-616-1233 

or Richard Mayer cell 250-616-1241

Victoria Branch Office
6792 Kirkpatrick Cres.

Saanichton B.C. V8M 1Z9

Ph: 778-426-0185  
Contact: Dan Sarauer 

cell 778-677-0185 

NEW 2016 MACK CXU613 
PINNACLE “HEAVY HAUL TRACTOR
MP8-505HP, MACK 12 SPD M-DRIVE, MERITOR
46,000 REARS, DOUBLE LOCKERS, 209” WHEEL-
BASE, 48” SLEEPER, DELUXE INTERIOR, 22.5”
TIRES. -281530

2016  MACK CHU613 RAWHIDE
WITH 70”  

MID-RISE SLEEPER
MP8-505HP , MACK 12 SPEED M-DRIVE,
MERITOR 46,000 REARS, DOUBLE LOCK-
ERS, ALCOA HP10 DURABRIGHT WHEELS,
243” WHEELBASE, ALL POWER GROUPS,

BLUETOOTH, SIRIUS RADIO,
CALL FOR DETAILS! OLD INVEN-
TORY, OLD EXCHANGE, BEST
YET….. OLD PRICING.  -116396

2016 MACK GU814 
TRI-DRIVE CAB / CHASSIS

MP8-505HP, FULLER RTLO18918B,
20,000 FRONT AXLE, MERITOR
REARS, TRIPLE LOCKERS, 69,000
PRIMAX AIR-RIDE, SINGLE HD FRAME
RAILS, DELUXE CAB INTERIOR, 260”
WHEELBASE. -116397

NEW 2016 MACK GU713
“LOWBED” TRACTOR

MP8-505HP, FULLER RTLO18918B, 16,500 LBS
FRONT AXLE, MACK 46,000 LBS AIR-RIDE, DOU-
BLE LOCKERS, 223” WHEELBASE, DELUXE INTE-
RIOR, DUAL TANKS, 24.5” TIRES. -281529

2017 MACK CHU613 
PINNACLE 

HEAVY HAUL TRACTOR
MP8-505HP, 1850 FT LBS! MACK
12 SPD M-DRIVE, 46,000 MERITOR
REARS, DOUBLE LOCKERS, 202”
WHEELBASE, DELUXE INTERIOR,

22.5 TIRES -281531

EDMONTON: 18110 – 118 Avenue, T5S 2G2
GRANDE PRAIRIE: 11401-96 Avenue, T8V 5M3
RED DEER: 262 Burnt Park Drive, T4S 2L4

TOLL-FREE (855) 866-0841

FOR MORE INVENTORY GO TO:
WWW.NORTRUX.COM

2016 MACK CHU613 HIGHWAY TRACTOR
56’ SLEEPER, MACK MP8-505C+, FRONT AXLE:
14.6, REAR AXLE: 46, 225” WB. STK# 35399.

-95669

2016 MACK CXU613 HIGHWAY TRACTOR
48’ SLEEPER, MACK MP8-505C+, FRONT AXLE:
14.6, REAR AXLE: S440, 243” WB. STK# 35370.

-95695

2016 MACK GU714
MACK MP7 - 405M, T310MLR, TRI-DRIVE, 
LONDON 8M MIXER, STK# 35579 -193062

2016 MACK CHU613 HIGHWAY TRACTOR
56” SLEEPER, MACK MP8 – 505C+, FRONT AXLE:
14.6, REAR AXLE: S440, 241” WB. STK# 35495. -

100699

2016 MACK CXU613
MACK MP8 - 505C+, MDRIVE, FRONT AXLE: 14.6,

REAR AXLE 46, 15’ RENN BOX, HITCH, TARP, 
STK# 35499. -193061

2016 MACK GU713 DAYCAB
MACK MP8-505C, FRONT AXLE: 18.0, REAR AXLE:

S462, 291” WB. STK# 35410. -95683

2016 MACK GU813
MACK MP7-405C, ALLISON, FRONT AXLE: 14.6, MACK REARS, LONDON TRI-AXLE TRAILER MIXER, 

STK# 35533. -193063

2016 MACK CXU613
MACK MP8 – 505C, FRONT AXLE: 13.2, REAR
AXLE: 46, 227” WB, 70” HR SLEEPER WITH

BUNKS. STK# 35500. -288036

2016 MACK CXU613 HIGHWAY TRACTOR
60” MR SLEEPER, MACK MP8 – 505C+, FRONT

AXLE: 14.6, REAR AXLE: S440, 225” WB. 
STK# 35393. -95690
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2016 LODE-KING SDG COMBO STEP DECKS

THIS 48' ALUMINUM/STEEL LIGHTWEIGHT DESIGN HAS HIGH-STRENGTH STEEL MAIN RAILS, KINGPIN
SECTION, SUSPENSION AND UNDER-RIDE PROTECTION WITH BALANCE OF THE TRAILER IN ALUMINUM
INCLUDING THE FRONT AND REAR BOLSTER, KNEE BRACES, CROSS MEMBERS AND OUTSIDE RAILS.
OPTIONS INCLUDE FRONT AXLE OR REAR AXLE SLIDE, VARIOUS CROSSMEMBER SPACINGS AND MUCH
MORE. MANY LOAD SECUREMENT OPTIONS INCLUDING RECESSED WINCHES, SLIDING WINCHES, CHAIN
PULL-OUTS OR RECESSED D-RINGS. ALSO AVAILABLE AS 53' TRIDEM. -124487

2016 LODE-KING ALUMINUM FLAT DECK

• Easy Financing  • Sales/Leasing • Truck Equipment • Parts & Service

WIDE VARIETY OF MODELS FOR ALL
MAKES INCLUDING HEAVY WEIGHT
VERSIONS FOR TRUCKS UP TO
27,000 GVW AND THE NEW PRO
PLUS® LINE THAT FITS 3/4 TON TO
F550 SIZE TRUCKS. WESTERN
PLOWS FEATURE • UNIQUE POWER
BAR CONSTRUCTION • HEAVY DUTY

TUBULAR QUADRANT • MASSIVE PIVOT POINT WITH 1" PIVOT BOLT. OPTIONAL WINGS
& BACK DRAG EDGE AVAILABLE. -288139

WINNIPEG:              1-800-282-8044
BRANDON:              1-866-883-6120
REGINA:                  1-800-552-8044
SASKATOON:           1-800-772-4599
LLOYDMINSTER:     1-800-661-9709
LETHBRIDGE:          1-866-865-3962

CALGARY:               1-800-661-3126
RED DEER:              1-866-297-0022
EDMONTON:            1-800-663-9366
GRANDE PRAIRIE:   1-866-424-5479
LANGLEY, BC:          1-800-663-4115

2017 MIDLAND SLX
END DUMPS

EXTENSIVELY TESTED FOR MORE THAN 8 YEARS, THE ALL-ALUMINUM PFR HIGHBOY
FLAT DECK BRINGS THE LATEST IN LIGHTWEIGHT TRAILER DESIGN AND MANUFACTUR-
ING TECHNIQUES TO THE OPEN ROAD. IF YOU’RE LOOKING FOR STRENGTH AND
LONGEVITY IN A LIGHTWEIGHT, LOW-MAINTENANCE TRAILER, LOOK NO FURTHER THAN
LODE KING’S LINE OF ALL-ALUMINUM FLATBEDS. -288140

A FULL FRAME END DUMP TRAILER, THE
SLX FEATURES A SMOOTH CONCAVE
FLOOR FOR ENHANCED STRUCTURAL IN-
TEGRITY WHILE USING LIGHTER GAUGE
STEELS FOR REDUCED WEIGHT AND
LOWER CENTER OF GRAVITY. INTRAAX
25K AIR RIDE, TARP, MUD FLAP PACKAGE,
SELF-ADJUSTING GATE TRIP MECHANISM,
AND MORE. -115209

LIGHTWEIGHT, ALUMINUM-FRAMED TRAILER DESIGNED FOR MAXIMUM LOAD CAPACITY.
ADVANCED FEATURES INCLUDE ALUMINUM DOUBLE-WALL CONSTRUCTION, ALUMINUM
MAIN AND TOP RAILS AND ALUMINUM HOPPERS WITH INTERNAL STIFFENERS. AVAIL-
ABLE IN TANDEMS, TRIDEMS, AND SUPER B'S. -288142

2016 LODE-KING ALUMINUM
GRAIN BULKERS

WESTERN SNOW
PLOWS

835D AG DETACHABLES FEATURES A FOUR-BEAM FRAME AND GOOSENECK TO SAFELY
LOAD AND TRANSPORT HEAVY, OVERSIZED EQUIPMENT. -288141

2016 LANDOLL 835 
DETACHABLE AG TRAILERS

&

Selling some iron? You’ve got options!
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WWW.CUSTOMTRUCK.CA

BRANDON
1240 Highland Ave.
1-888-979-5692

Dave Mantei - New/Used Sales
Cory Nakonechny - New/Used Trailers &

Used Truck Sales
Todd Border - Bus. Mgr.

ESTEVAN
89 Escana St.

1-866-332-2121
TRUCK PARTS 

& SERVICE CENTER
Lenny Janz 

- New/Used Sales

WINNIPEG
357 Oak Point Hwy

1-888-979-0957
Jim Bednar, Andy Willerton,
Richard Prokopich - Sales 
Bryan Johnson – New Truck 

Mgr. (MB)
Todd Border – Bus. Mgr.

REGINA
520 Park Street

1-888-979-0394
Bob Wirtz, Lenny Janz, 
Erin Found - Sales

Gordon Wood - Bus. Mgr.
Bert Downton - Regional Used

Truck Mgr (SK & MB)

SASKATOON
2410 Northridge Drive
1-888-979-2615
Chad Kemp, Guy Tatlow, 
Vince Boechler - Sales

Gordon Wood - Bus. Mgr.

SWIFT CURRENT
175 Industrial Dr.

1-888-297-8191
Erin Found - Sales 

Gordon Wood - Bus. Mgr.

PRE-OWNED TRUCKS!

Kenworth Dealer Serving the Canadian Prairies & Beyond

2016 KENWORTH T880 MIXER TRUCK
PACCAR ENGINE; MX13, AUTOMATIC TRANSMISSION;
455 HORSEPOWER, 20K/69K AXLE(S), PRIMAAX SUS-
PENSION; 244" WHEELBASE, NEW SCHWING 10.5
YARD MIXER -96832

2012 KENWORTH T660 
HIGHWAY TRACTOR

72 ACAD SLEEPER, PACCAR EN-
GINE; MX13, 485 HORSE-

POWER, 18 SPD
TRANSMISSION;

13200/SUPER 40000 AXLE(S),
4.10 RATIO, AG460 SUSPEN-

SION; 228" WHEELBASE, WHITE IN COLOR,
RECENT OFF-LEASE. 888,590 KMS. -114898

2013 PETERBILT 388
HIGHWAY TRACTOR

63 ULTRA SLEEPER, PACCAR
ENGINE; MX13, 455 HORSE-
POWER, 18 SPD TRANS-

MISSION; 12K/40K
AXLE(S), 3.55 RATIO, PB
LOW AIR SUSPENSION;

244" WHEELBASE, TAN IN
COLOR, RECENT TRADE

IN. 785,000 KMS. -111809

2012 KENWORTH T660 
HIGHWAY TRACTOR

72" ACDN SLEEPER, PACCAR ENG;
MX, 485 HP, 13.2K/40K AXLE(S),
3.73 RATIO, AG400 SUSP; 228"

WHEELBASE, WHITE IN COLOR,
1,193,473 KMS. -142790

2014 KENWORTH T800 
HEAVY-HAUL TRACTOR

38" ACFT SLEEPER, PACCAR ENGINE;
MX13, 500 HORSEPOWER, 18 SPD

TRANSMISSION; 14.6K/46K AXLE(S), 4.10
RATIO, AG460 SUSPENSION; 219"

WHEELBASE, BEIGE IN COLOR, 866,700
KMS. -112146

HARVEST TIME
LOW DOWN PAYMENT
3 Sold - Only 1 Left

2012 KENWORTH T800 GRAIN TRUCK
PACCAR ENG; MX, 455 HP, ULTRASHIFT TRANS; 12K/40K AXLE(S),

3.55 RATIO, AG380 SUSP; 244" WHEELBASE, WHITE IN COLOR, NEW
LOAD LINE RED 20' GRAIN BOX, WHITE ELECTRIC TARP. REMOTE
CHUTE AND HOIST SYSTEM. 836,045 KMS, STK#CJ954461.. -278329

2016 KENWORTH T800 
HIGHWAY TRACTOR

38" AEROCAB FLATTOP SLEEPER, PACCAR ENG;
MX-13, 500 HP, 18 SPD TRANS; 14.6K/46K
AXLE(S), 4.10 RATIO, AG460 SUSP;
220" WHEELBASE, DUAL AMBER
REVOLVING BEACONS, DUAL
EXHAUST S.O.C., DUAL AIR

BREATHERS. -120361

2016 KENWORTH W900B
HIGHWAY TRACTOR

CUMMINS ENG; ISX15, 550 HP,
18 SPD TRANS; 13.2K/40K

AXLE(S), 4.10 RATIO,
AG400 SUSP; 220"
WHEELBASE, DUAL
EXHAUST, DUAL
BREATHERS, 11R24.4
TIRES, ALUMINIUM

WHEELS, BLACK DIAMOND
INTERIOR. FINANCING AVAILBLE
O.A.C. -181148

2015 KENWORTH
C500 

CRANE TRUCK
42" MOD SLEEPER,
CUMMINS ENGINE; ISX,
550 HORSEPOWER, 18
SPD TRANSMISSION;
315" WHEELBASE,
MANITEX CRANE, TWIN
FRONT AXLE, TRI REAR
AXLE. 973998. ACTUAL
TRUCK MAY DIFFER SLIGHT-
LY FROM PHOTO.  -91878

40" INTEGRAL LOW-ROOF FLATTOP SLEEPER, PACCAR
ENGINE; MX-13, 500 HORSEPOWER, 13,2K/40K AXLE(S),
3.55 RATIO, AG400L SUSPENSION; 220" WHEELBASE,
WHITE IN COLOR. -124481

2017 KENWORTH T880
HIGHWAY TRACTOR
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John Kennedy: johnjr@baytruck.com
FAX: 905-670-6673 

www.baytruck.com * Taxes & fees not included in advertised price

FINANCING AVAILABLE

CALL John 1-877-620-0223
WORLDWIDE

DELIVERY
20 YEARS IN BUSINESS

1-877-620-02231-877-620-0223
No Big Words 

or Fancy Promises! 
25 years in business, thousands 

of satisfied customers.

7895 Tranmere, Unit #1, 
Mississauga, ON L5S 1V9

2007 INTERNATIONAL 9200I DAYCAB TRACTOR

CUMMINS ENG; ISX, 10 SPD TRANS;
400 HP, 12 & 40 AXLE(S), 3.90
RATIO, AIR SUSP; 168" WHEELBASE,
WHITE IN COLOR, CLEAN TRUCK.
AUTO GREASERS. SOLD WITH
SAFETY AND ETEST.  718,365 KMS.
-102482

NEW 
ADDRESS

2007 INTERNATIONAL 9200I DAYCAB TRACTOR

CUMMINS ENG; ISM, 10 SPD TRANS; 370 HP,
12 & 40 AXLE(S), 3.90 RATIO, AIR SUSP;
167" WHEELBASE, WHITE IN COLOR, LOW
LOW KMS. PRE EMISSIONS CUMMINS. LIKE
NEW. NEW ANNUAL INSPECTION, NEW
TIRES, NEW FRAME PAINT. EXTRA CLEAN
TRUCK.  276,526 KMS. -112270

2007 INTERNATIONAL 9200I DAYCAB TRACTOR

CUMMINS ENG; ISM, 10 SPD
TRANS; 370 HP, 12 & 40
AXLE(S), 3.90 RATIO, AIR
SUSP; 167" WHEELBASE,
WHITE IN COLOR, CLEAN PRE-
EMISSIONS DAYCAB. CUM-
MINS! NEW ANNUAL
INSPECTION. COMPLETE SERV-
ICE. VERY CLEAN.  819,136
KMS. -98582

$39,995

$31,995

$28,995

“GREASE FREE”
5TH WHEEL 

SLIP PLATES

CANADA’S #1 DISTRIBUTOR OF ONE-PIECE PLASTIC LINERSCANADA’S #1 DISTRIBUTOR OF ONE-PIECE PLASTIC LINERS

ASK FOR BRUCE SMITH

CALL 
(519) 977-4614

16’ WIDTHS
NOW 

AVAILABLE

DEALER/INSTALLER

INQUIRIES 

WELCOME

ORDER YOUR “FACTORY WELDED” UHMW DUMP LINER KIT TODAY! 
INSTALLATIONS AVAILABLE!

ONLY
$135.00 EA
CASH & CARRY

For Western Canada Sales and Installations Call Your Local Fort Garry Location 
or Call Bruce Smith @ 519-977-4614

“CUSTOMIZED TO SUIT YOUR NEEDS”
• UP TO 16’ WIDTHS • VARIOUS LENGTHS & THICKNESSES 

• TRIED & TESTED with GRAIN & GRAVEL

Edmonton
Henry Schmidt - 780-918-9978
Tom Procinsky - 780-446-8810

Calgary
Dave Hull - 403-801-5642

Manitoba
Dave Hull - 204-230-5749

Saskatchewan
Ron Gurski - 306-230-6688

British Columbia
604-360-9051

Tom Taylor - 604-805-0648
Gary Giesbrecht -  604-309-7886

• Full Service Repair Facility
• 24/7 Mobile Repair Service
• CVIPs (Trucks & Trailers)
• Large Parts Inventory
• Fleet Maintenance

NEW 
HYUNDAI DRY VANS 
AND REEFERS -198645

TOLL FREE: 1-800-661-5960 
Visit us at www.kingpintrailers.ca

Sales, Service 
& Parts

15210 Yellowhead Trail, 
Edmonton, Alberta T5V 1A1

(780) 447-1970

NEW
2017 REITNOUER 

ALUMINUM DECKS
VARIOUS MODELS 

IN STOCK.
-116402

Canada’s Largest Inventory of Heavy Trucks and Trailers

For more information call 
416-614-2200 Fax: 416-614-8861 

info@truckandtrailer.ca
info@equipmentfinder.com 

BUY, SELL
or TRADE

2004 WESTERN STAR 4900FA 
HIGHWAY TRACTOR

GREY IN COLOR, OWNER RETIRING, 60 SE-
RIES DETROIT- 500 HP, 1650
FT/LBS@1200 RPM. EATON RTLO16913A
TRANNY. 12,000 FRONT, 40,000 REAR
AXLES. DANA SPICER DS405 REAR SUS-
PENSION. 3:70 RATIO. 244'' WHEELBASE.
22.5 TIRES. MOOSE BUMPER.  ENGINE RE-
BUILT BY DETROIT 3 YRS AGO. NEW
FRONT DIFF A YEAR AGO, REAR REBUILT
PREVOUSLY, NEW DURALITE CHARGE AIR
COOLER, AS WELL AS A/C COMPRESSOR
AND CLUTCH,  TRUCK HAS BEEN VERY
WELL MAINTAINED, IS VERY CLEAN AND
IS IN LIKE NEW CONDITION AND MUST BE
SEEN TO BE APPRECIATED, SOLD 
CERTIFIED. -247141                        $52,000

CALL BILL @ 705-476-4134 TUES - SAT 8AM-5PM  (NORTH BAY, ON)
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Selling some iron? You’ve got options!
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Buy, Sell, Prosper
Thousands of trucks, thousands of trailers. Whether you’re buying or

selling, you need to use Truck and Trailer. You don’t have to take our

word for it, ask our customers why they keep coming back.

Canada’s #1 Source for Heavy Trucks and Trailers

Canada’s #1 Source for Heavy Trucks and Trailers

Canada’s #1 Source for Heavy Trucks and Trailers

truckandtrailer.ca
1-877-682-7469

TT House Ads May 2016.indd   3 2016-05-25   9:52 AM
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SURREY, B.C. – Trailcon Leasing has 
raised its f lag at the former Stewart 
Trailers’ site in Surrey, B.C., launch-
ing the company’s venture into trailer 
leasing and servicing on the West 
Coast.

The trailer rental, leasing and ser-
vice company announced its acqui-
sition of Stewart Trailers in July, and 
began operating as Trailcon Sept. 
1, ending a 56-year run for Stewart 
Trailers in the Vancouver area.

“Adding more talented people to 
our team, along with an impres-
sive facility in an accessible loca-
tion, strengthens our operation in 
Western Canada in such a concrete 
way,” said Alan Boughton, Trailcon 
founder and president. “I couldn’t 
be happier about continuing our 
expansion because it means we are 
serving more and more customers at 
the highest level.”

Trailcon’s Surrey facility is located 
adjacent to the South Fraser Perime-
ter Road, just north of the Trans-Can-
ada Highway.

Brian Jones is the company’s Van-

couver branch manager and will be 
responsible for bringing the Stewart 
Trailers operation into the Trailcon 
family.

Randy Drake was at the helm of 
Stewart Trailers for 35 years, and 
prior to an Aug. 31 barbecue, own-
ership was transferred from the for-
mer company to Trailcon, with Drake 
continuing with the company as op-
erations manager.

“I know I made the right decision,” 
Drake said. “This is a quality compa-
ny that’s taken over my business and 
the integration has been smooth and 
seamless. I see a team of good peo-
ple with a solid reputation, and their 
national reach makes for an exciting 
future. The legacy of Stewart Trailers 
is in good hands and will continue to 
f lourish.” 

Trailcon opens its Canadian West Coast location

PacFuel card 
makes filling up
simpler
BELLEVUE, Wash. – PacLease and 
Comdata have re-invented their fuel 
card, which the companies say will 
offer lower fueling costs to their 
customers.

The newly branded fuel card PacFu-
el leverages the Comdata proprietary 
network and is accepted at all major 
truck stops, service centers and sev-
eral independent stations.

“More than 5,000 fuel locations are 
in the network throughout the United 
States and Canada,” said Michelle 
Harry, PacLease’s director of market-
ing. “And by using the card, our cus-
tomers will receive cash prices with 
deferred payments. The PacFuel card 
can provide better-than-cash prices 
through PacLease and/or customer 
negotiated prices.”

Drivers fueling up will be able to en-
ter their truck’s odometer reading and 
trip report number when they swipe 
their card, which is coded with a spe-
cific vehicle. 

Customers can also utilize Pac-
Trac, which automatically sends fu-
eling transactions to customers’ fuel 
tax departments, streamlining the 
process and eliminating the need for 
drivers to submit fuel receipts and 
mileage.

“This is an exciting tool that lets 
the fleet manager rate each driver 
against other drivers within the same 
company,” said Harry. “Managers can 
see where the drivers are purchasing 
fuel, and if they’re purchasing at the 
lowest price in the area. Each trans-
action is then rated and, at the end of 
the month, the fleet manager can see 
how proactive each driver is in seek-
ing fuel with the best prices. This will 
allow fleet managers to work individ-
ually with drivers who could do bet-
ter with their fueling purchases.” 

Randy Drake, left, of Stewart Trailers, and Alan Boughton of Trailcon Leasing 
commemorate the first days of Stewart Trailers operating as Trailcon.

Western Canada’s Trucking Newspaper Since 1989 •  www.trucknews.com

SUBSCRIBE
NOW!READING SOMEONE

ELSE’S COPY?
Have your own!

MOVING?
REQUALIFY?

Call (416) 442 5600 ext. 3553

Company ______________________________________________________________________________________________

Name ______________________________________________

Address  _______________________________________________________________________________________________   

City ________________________________________  Province ________________________  Postal Code  ____________

Phone: (       ) ____________  Ext. ______   Fax: (       ) ____________  Email _____________________________________

Title ______________________________________________

CHANGE OF ADDRESS ONLY
Serial # from code line on mailing label

1     1    4

 Canada USA Foreign � Charge Card � Cheque Enclosed

� Visa     � Mastercard     � Amex

No: _____________________________________________

Expiry Date: ______________________________________

Signature:_______________________  Date: ____________

 1 Year � $43.95 � $109.95 � $109.95
  (+ applicable taxes)

 2 Years � $66.95
  (+ applicable taxes)

 Single Copy � $8.00 � $10.00 � $10.00
  Quebec Residents Add 7.5% QST; AB, MB, PE, SK, QC & 
  Territories Add 5% GST; BC, NF, NB & ON Add 13% HST; NS 15%.

DO YOU WISH
TO RECEIVE 

OR CONTINUE 
TO RECEIVE

TRUCk WEST

❏ YES     ❏ NO

Signature

Date

PLEASE ANSWER THE FOLLOWING QUESTIONS

1)   How many vehicles are based at or controlled from this location? Please indicate quantities by type: 
___ No. of Straight Trucks     ___ No. of Trailers     ___ No. of Buses     ___ No. of Truck-Tractors     ___ No. of Off-Road Vehicles

2)  Does this location operate, control or administer one or more vehicles in any of the following Gross Vehicle Weight (GVW) categories?  Please check YES or NO:
 14,969 kg. & over (33,001 lbs. & over)   ❏ YES   ❏ NO  
 11,794-14,968 kg. (26,001-33,000 lbs.)  ❏ YES   ❏ NO  

3) This location operates, controls or administers:
 Diesel powered vehicles  ❏ YES   ❏ NO     Refrigerated vehicles  ❏ YES   ❏ NO     Pickups or Utility Vans  ❏ YES   ❏ NO     Propane powered vehicles  ❏ YES   ❏ NO

4) Do you operate maintenance facilities at this location?    ❏ YES   ❏ NO       IF YES, do you employ mechanics?........   ❏ YES   ❏ NO

5) Indicate your PRIMARY type of business by checking ONLY ONE of the following:
 a) ❏ For Hire/Contract Trucking (hauling for others)
 b) ❏ Lease/Rental
 c) ❏ Food Production / Distribution / Beverages
 d) ❏ Farming

6) Are you involved in the purchase of equipment or replacement parts? ❏ YES   ❏ NO

7) Are you responsible either directly or indirectly for equipment maintenance? ❏ YES   ❏ NO

 e) ❏ Government (Fed., Prov., Local)
 f) ❏ Public Utility (electric, gas, telephone)
 g) ❏ Construction / Mining / Sand & Gravel
 h) ❏ Petroleum / Dry Bulk / Chemicals / Tank

 i) ❏ Manufacturing / Processing
 j i) ❏ Retail
 jii) ❏ Wholesale
 k) ❏ Logging / Lumber

 b) ❏ Bus Transportation
 m) ❏ Other (Please specify) 

Under 4,536 kg. (10,000 lbs.)  ❏ YES   ❏ NO8,846-11,793 kg. (19,501-26,000 lbs.)  ❏ YES   ❏ NO
4,536-8,845 kg. (10,000-19,500 lbs.)   ❏ YES   ❏ NO

Send payment to: Truck West, 80 Valleybrook Drive, Toronto, Ontario M3B 2S9 Today
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48   EQUIPMENT

By James Menzies

WASHINGTON, D.C. – Many of the im-
provements built into the newest Volvo 
trucks and powertrain can be traced 
back to the US Department of Energy’s 
US$20-million SuperTruck project. Vol-
vo made the revelation when it took the 
wraps off its SuperTruck at a press event 
on Sept. 13 in Washington, D.C.

“Knowledge gained from the Super-
Truck product is benefiting our custom-
ers today,” said Goran Nyberg, president, 
Volvo Trucks North America.

Examples of enhancements that were 
developed on the SuperTruck and car-
ried over to Volvo’s production vehicles 
include: a new aerodynamic bumper; 

flared chassis fairings on the VNL 630 
and 670; and an aerodynamically en-
hanced roof for the 670. Airflow through 
the engine compartment has also been 
optimized.

As for the powertrain, Volvo’s new 
patented wave piston design was vali-
dated on the SuperTruck, as well as its 
new common rail fuel injection system 
and turbo-compounding, which Volvo 
is rolling out on its D13.

The US Department of Energy gave 
Volvo $20 million to work with and the 
truck maker matched the funding, and 
then some. The goal was to improve 
freight efficiency by 50%, but Volvo ex-
ceeded that, bettering it by 88%. It also 
reduced vehicle weight compared to a 

Volvo hits 13 mpg with
new SuperTruck 

2009 model year VN by more than 3,000 
lbs, reduced drag by 40% and improved 

Volvo’s new SuperTruck

fuel economy by 70%. Nyberg said test-
ing routinely showed the SuperTruck 
achieving more than 12 mpg, while load-
ed and with some additional tinkering 
it has now surpassed 13 mpg.

“We thought we had a tough goal of 
50% improvement when we started the 
project but the project has delivered 
88%, which is quite impressive,” Nyberg 
said at the unveiling.

Volvo has secured an additional $20 
million in funding for its SuperTruck II 
project, which targets a 100% freight ef-
ficiency improvement compared to that 
same 2009 baseline. However, Nyberg 
explained the second project requires 
truck makers to demonstrate a one- to 
two-year payback on technologies used 
to get there, so it will have to eliminate 
some of the costlier systems that were 
deployed on the first SuperTruck.

Pascal Amar, senior project manager 
with Volvo Group North America, was 
in charge of overseeing the first Super-
Truck project.

“SuperTruck was a chance to look into 
the future as a truck manufacturer,” he 
said. “It gave us the possibility to look at 
what was coming and really start ana-
lyzing some of these trends we’re pick-
ing up on.”

Amar said the project began from the 
rear, with an analysis of the trailer and 
how the tractor interacts with it. Volvo 
chose to work with an existing trailer de-
sign rather than something more futur-
istic such as a teardrop-shaped trailer.

“We didn’t want to go too crazy and 
design something that wouldn’t be re-
alistic,” he noted.

Volvo worked with Ridge Corp. to de-
sign an aerodynamic gap fairing, side 
skirts and tail fairing.

“Once we had the most aerodynam-
ic trailer we could find, we went on to 
what that meant for the tractor,” Amar 
explained.

A lesson learned along the way was 
that the relationship between the trac-
tor and trailer was more complex than 
first thought.

“We found things that we thought 
would help the tractor be more aero-
dynamic but they would only help if 
the trailer was a certain way,” Amar ex-
plained, citing a lower front bumper fair-
ing as one example that didn’t pan out.

Volvo maintained its existing steel 
cab structure, but repositioned it. The 
cab sits about three inches higher and 
eight inches further forward and has a 
shorter hood. The rear cab wall was wid-
ened to better direct air around the trail-
er. The front grille was rounded slightly, 
the bumper made curvier.

Meet oil’s new best friend.
Let’s be clear. Howes Oil Enhancer makes your motor oil perform better – period.

Beyond extending the life of your oil, it also reduces friction and protects internal engine 
components better than any other additive, saving you money and costly down time.

Howes Oil Enhancer is a key part of your vehicle’s regular maintenance program and delivers 
the outstanding performance you can always expect from Howes.

1-800 GET HOWES (438-4693) • www.howeslube.com

From the trusted maker
of Diesel Treat and 
Meaner Power Kleaner.
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With truck aerodynamics addressed, 
changes to the powertrain were re-
quired. The sleeker truck sliced through 
the wind more easily and as a result, re-
quired less power to push it down the 
road. Volvo opted for a D11 engine.

“It’s really about right-sizing the pow-
ertrain,” Amar said. “Picking the size of 
engine that is just right for this truck so 
we can operate the engine where it’s ef-
ficient in the sweet spot.”

The Volvo powertrain achieved 50% 
brake thermal efficiency, compared 
to the baseline of about 42%, meaning 
about 50% of the fuel used is now con-
verted to usable power.

Weight was reduced through the use 
of lighter-weight materials. The alumi-
num frame, for example, is 45% lighter 
than the 2009 production steel frame. 
But designers didn’t just swap out steel 
for aluminum, Amar stressed.

“The novelty is in how they used the 
material,” he said. “They designed the 
frame to take advantage of the proper-
ties of aluminum.”

The frame alone shaved 900 lbs out 
of the vehicle. A total of about 4,700 lbs 
was taken out, but the installation of 
new technologies put back about 1,500 
lbs, resulting in a net weight savings of 
3,200 lbs. While carbon fiber is known 
for its lightweight characteristics, it’s also 
known for its high price tag. Volvo sought 
alternative materials that were less ex-
pensive than carbon fiber.

The company also considered the 
driver. It designed a fully-integrated ho-
tel load power system that provides tem-
perature control and power for 14 hours 
without idling or depleting the batteries. 

Volvo studied telematics-derived data 
to see how its trucks are being operated 
over the road and tailored its system to 
reflect these realities. Two belt-driven al-
ternators engage when the truck is trav-
eling downhill, is accelerating and slow-
ing down and use this energy to keep 
the batteries fully charged throughout 
the drive cycle. When the driver stops, a 
full 14 hours of power and climate con-
trol are available.

The bunk windows were scrapped, 
because Volvo found they were a source 
of heat or chill loss. But a solar panel on 
the roof powers LED lights inside the 
cab that give the appearance of natu-
ral daylight. A hot air extractor on the 
roof also spits out hot air from inside the  
cab, keeping the inside temperature 
comfortable.

The SuperTruck was shown to US 
Energy secretary Ernest Moniz, who 
seemed genuinely impressed by the re-
sult. But despite exceeding the goals laid 
out through the project, Amar said Volvo 
isn’t calling it a day.

“Testing hasn’t stopped,” Amar said. 
“Our contract with SuperTruck 1 ended 
in June, but we haven’t stopped work-
ing on it. We keep finding new improve-
ments and keep testing things. We have 
a lot of ideas we want to throw at it for 
SuperTruck II.”

The second SuperTruck project will 
build on lessons learned during the first 
project, but will result in a completely 
new truck. And because all technologies 
used must demonstrate a quick payback, 
it’s likely the second project will also see 
improvements carried over to produc-
tion trucks. 
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FOR SALE

CROSS-DOCK FACILITY
2 PROSPECT ROAD, CORMAN PARK, SK

PLEASE
CONTACT

MICHAEL J. BRATVOLD
Vice President | Managing Director
CBRE Saskatoon
+1 306 244 1552
michael.bratvold@cbre.com

 + This site is ideal for a logistics or distribution firm 
seeking a property that meets all of it’s needs 
and more, with turnkey amenities

 + Very low site coverage of less than 3% offers the 
opportunity to increase density on site if required

 + The very high quality office area includes several 
offices, boardrooms, washrooms, lunchroom, 
change rooms with showers, and open office 
area - all on two levels

SITE SPECS

 + 8.5 Acre site

 + Zoned DM1 - Light Industrial

 + Electrified parking stalls

 + Recycled asphalt yard

 + Fenced with automatic gates

 + Paved drop pads

LIST PRICE: $5,500,000 BUILDING SPECS

 + 16 dock doors [cross dock]

 + 12,120 sq. ft. Building

 + Built in 2014

 + 500 Volt, 600 Amp, 3 Phase power

 + CCTV Security on site

 + Fire suppression system

 + Reinforced slab on grade

 + Full HVAC in office

 + Infrared Tube Heaters in cross dock

RECENTLY BUILT     MODERN     HIGH QUALITY FACILITY     2 MINUTES NW OF SASKATOON
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By Edo van Belkom

THE STORY SO FAR
Mark decides to sign up for Goober, a ridesharing ser-
vice and make some extra money. 

Mark’s first ride is terrific – a young musician trav-
eling the country. The second, however, is a strange 
moonchild. He hurries so much to get her to her desti-
nation and off his truck, he winds up with a speeding 
ticket. Mark’s next rider was an elderly man heading 
across Winnipeg for a romantic encounter with his girl-
friend, a woman nearly half his 75 years. Then it was a 
junior hockey player who had a rough time in Ontario 
and was looking for a fresh start in Calgary…  

•
The last leg of the trip from Calgary to Vancouver 
would be easy, especially if the next rider was as 
interesting as the past four had been. This time, 
Mark got up early and made sure he had a full 
breakfast inside the Roadking Travel Centre on 
Barlow Trail SE. 

After emptying his coffee cup, Mark left a de-
cent tip (something he could afford thanks to 
Goober) and headed back to Mother Load eager 
to see whom he’d be riding with.

As he neared his truck, Mark felt a sinking feel-
ing in the pit of his stomach. Sitting on the pave-
ment at one end of the yard was a dishevelled 
man with a few day’s growth of beard, clothes 
that looked as if they’d passed through a paper 
shredder, and a collection of bags that wouldn’t 
look out of place on a curb.

“Please don’t let this be the guy,” Mark said un-
der his breath.

He took a quick look around the lot and saw two 
other people milling about. One was a middle-
aged man with a single tote bag over his shoulder 
and the other was a young woman with a back-
pack. 

Either of those would be fine, he thought. Just 
don’t let it be that hobo over there.

“Hey buddy!”
Mark looked left and right, then pointed at himself. 

“You talkin’ to me?”
“Yeah.” The man pointed at Mother Load. “That your 

truck?”
Mark’s heart sank. He had put a description of his 

vehicle in his Goober profile, so there was no way a 
rider wouldn’t recognize Mother Load when they saw 
it. There was also no way to get out of this fare without 
flat-out lying to the man. “It is.”

“Then let’s get to Vancouver.”
Mark took a deep breath and let out a long, drawn-

out sight. He forced a smile. “Let’s go.”
•

The man looked like he smelled bad from a distance, 
but there was no way Mark could have known he 
smelled this bad until they were in the cab together. 
Wow, did he stink…like he hadn’t showered in weeks 
and had spent all of that time sleeping in dumpsters 
and garbage bins.

“You know,” Mark said, “the truck stop there has 
shower stalls and a laundromat.”

“I saw that,” the man nodded. “But I’m saving my 
money. That’s why I’m riding with you.”

“If you really want to save money, maybe you should 

hitch-hike, you know… ride in the back of someone’s 
pick-up truck.”

He laughed. “That’s how I got here. Took me three 
weeks from Moncton, but I did it. The last guy I was rid-
ing with was heading all the way to Vancouver, but he 
gave me seventy-five bucks to get out of his car. That’s 
why I’ve got the money to get to Vancouver in style in 
your truck.”

“What are you gonna do when you get there?” Mark 
asked, resisting the temptation to say, “Take a bath?”

“Don’t know. Just getting there will be enough for 
now. I might hang out in Stanley Park for a while, maybe 
join a protest or two… you know, see what happens.”

Some might call Mark’s passenger a free spirit, oth-

er might use the term ‘adventurer’, but the only polite 
terms that came to Mark’s mind were vagabond, drift-
er and tramp. 

He was tempted to give the man money to get out 
of his truck, just as his previous driver had done, but 
Mark was out to make money at this, not spend it. And 
besides, if he refused a passenger it might end Mark’s 
time with Goober before he’d given it a proper chance. 
And so, he rolled down both windows and headed west 
to Vancouver.

•
By the time they were driving the valley between Can-
more and Banff, Mark had gotten used to the foul smell 
in the cab and was able to breathe easier. He couldn’t 
be sure if the smell would linger once the man was 
gone, but if it did, Mother Load was due for an inter-
nal detailing anyway. At least this way Mark would be 
getting his money’s worth out of the cleaning.

“Hungry?” the man said.
Mark looked over at him. “No, why?”
He opened the only bag Mark had allowed him to 

take with him in the cab and began searching around 
inside for something. “I’m a little hungry. Good thing 
I got some snacks.”

Snacks? thought Mark. What kind of snacks?
“One good thing about sleeping outdoors, it gives you 

plenty of chances to find things.” He pulled out some 
honey buns that looked as if they’d been in their plas-
tic bag for weeks. “The restaurant threw these out the 
other night. Just a couple of days past their expiry date.”

“That so?”
“Want one?” He thrust a honey bun in Mark’s direc-

tion. 
Mark glanced over long enough to see all kinds of 

crumbs slipping through his grimy fingers and end-
ing up on the floor of his cab. “No thanks.”

“More for me.”
“I’d appreciate it if you were careful about the crumbs. 

I try to keep my truck clean.”
“No problem.” He ate the honey buns carefully, 

doing his best to brush the crumbs out the open 
window, but most of them were blown back inside 
by the wind. “Whoops,” he said. “My bad.”

“That’s alright,” Mark said. “I was planning on 
getting my truck cleaned anyway.”

The man took a quick look around the cab. “It 
could use it.”

Mark tightened his grip on the steering wheel to 
keep himself from pulling over and throwing the 
guy out onto the shoulder.

“Mind if I sleep for a while?”
“Be my guest.”
And with that, the man leaned back and put his 

feet up on the dash.
Mark cherished the calm and quiet too much 

to say a word.
•

It wasn’t until Kamloops that Mark noticed them 
on the center console. At first he didn’t know what 
they were, but a long second glance allowed him 
to recognize them as a set of false teeth. Two to be 
exact, from the upper right side of the man’s mouth.

“Hey,” Mark said, “get those off there.”
“What?”
“Those… teeth. Off.”
“Why?”

“Because I don’t want them there.”
“If I was on a bus I could put them anywhere I like.”
For an instant Mark wondered where else on Earth 

these things had been. “But you’re not on a bus, you’re 
on MY truck and I don’t want those things there.”

“Suit yourself,” he said, picking them up and putting 
them back in his mouth.

And then came the final straw.
Without warning, the man farted. It was long and noisy 

and smelled as bad as you would expect coming from 
such a filthy human being.

Mark immediately started shifting down to cool off 
his engine. 

“What’s going on?”
“We’re making a bathroom stop.”
“I don’t need to go.”
“I beg to differ.”
A pause. “Maybe you’re right. I could probably do 

with dropping off a couple of kids at the pool.”
“Exactly.”
When they reached the Husky in Merritt, Mark pulled 

right up to the entrance closest to the bathrooms. And 
the moment the man went inside, Mark logged on to 
Goober and removed his profile for good. 
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Dear editor:

I have my heavy-duty license after my 
years of Alberta Indentured Appren-
ticeship and all the time I don’t remem-
ber ever getting any information on 
center point steering. However, when 
I was working in the repair/service of 
the trucking industry and later became 
an instructor of heavy-duty apprentice-
ships for a number of years, I did learn 
about it. It wasn’t a commonly used sys-
tem and I’ve seen it mostly on cabover 
engine (COE) trucks that hauled furni-
ture inter-provincially.

I have researched the subject on the 
Internet and I can understand where 
you got the idea that ‘Ackerman’s an-
gles’ which we called ‘principles’ could 
be identified as center point steering. 
However, in the specifics of steering an-
gles there needs to be given more clarity.

It is quite true that when a vehicle 
makes a turn that the wheels on the 
front steering axle do move to different 
angles and if you take a line of sight at 90 
degrees from the side wall face of either 
tire and another line projected from the 
line through the back driving axle they 
will all come to a common point at some 
time.  However, this intersecting point 
will change in its location when the front 
steering tiers change their steering angle 
when they make a sharp turn as verses 
a less sharp turn and also a change of 
length of the vehicle’s wheel base will 
change the position of the center of turn. 
This whole concept is not definitive 
enough. Ackerman also said that if you 

use a simple example of a two axle ve-
hicle (one steering and one driving) and 
one takes a line from the front axle left 
kingpin and draw it to the center of the 
rear driving axle (the differential) and 
then do the same for the front axle right 
kingpin you will find that these lines set 
the angles of the vehicle’s steering arms 
that are attached to the steering knuck-
les/spindles. This is the premise of the 
theory to Ackerman’s angle/principle. 
These angles of the steering arms set the 
relationship of individual left and right 
front steering wheels on any given turn 
and reduce the possible scuffing due to 
the differences of turned angles.

On Class 8 trucks (like Kenworth, Inter-
national, Peterbilt, etc.) they often came 
from the factories with long wheelbases. 
If a customer wanted a shorter wheelbase 
the dealership could move the driving 
axle(s) ahead for the required wheelbase 
needed and the unwanted frame behind 
the axle would be cut off. However, I be-
lieve that there was a policy that if the 
drive axles were moved to a much short-
er wheelbase, then the steering arms of 
the steering axle needed to be replaced 
with the correct ones from the factory. 
This wasn’t always done.

Now to the other part of this story – 
the kingpin. If you were to go to an an-
tique vehicle show, try to find an early 
model of Ford Model A.  If you stood at 
the front of the vehicle and look at the 
front axle you would notice the kingpin 
was mounted in a vertical position (no 
angle). If you follow the parts through 
the steering knuckle to the spindle and 

the center between the wheel bearings, 
which would be the center of the tread 
of the tire, you would find a distance of 
maybe four inches between the center 
of the tread to the center of the king pin. 
Soon after, the Ford Model T came out 
with a totally different design, which we 
use today. That is, the kingpin is now at 
an angle (to a vertical reference) and if 
you followed the imaginary line through 
the kingpin down to the road surface it 
would contact the road surface near 
the point of where the center of the tire 
would contact the road surface. This an-
gle was to be a powerful change to the 
steering system and driver’s responses. 
It reduced the thrust forces found on a 
rough road surface from the tire into 
the steering gear and it also allowed for 
a necessary steering road feel that we 
have in our vehicles today. In our light-
er weight vehicles today they now use a 
MacPherson strut with one lower sus-
pension ball joint. They call this “SAI” 
or steering axis inclination.

However, this newer design of posi-
tioning the kingpin created a high dif-
ficulty for the truck driver to make turns, 
especially if the vehicle wasn’t able to 
move forward or backward or only could 
move a little. So truck engineering made 
a modified change. They moved the 
wheel bearings and spindle outward 
away from the center of the wheel/tire 
to allow a kingpin to again be positioned 
vertically, but now located in the center 
of the wheel/tire or to cause the tire to 
steer left or right with the center of the 
tire being always positioned in the center 
of the kingpin. Now we have a true ref-
erence to center point steering. But now 
the engineers had to face the fact that the 

Let’s talk about center-point steering truck driver had no steering feel to the 
road. In other words, if the driver steered 
either direct on a turn, the driver had 
to work just as hard to bring the wheels 
back to the forward position. 

Of course during this time of better 
steering options and road surfaces ver-
sus tire wear, our vehicles’ steering sys-
tems also had to make design changes 
and incorporate caster angles, camber 
angers, spindle angles, toe in angles, etc.  
Probably the Ackerman’s angles/princi-
ples included all of the above by a lot of 
people. However, if one person makes a 
statement often enough then he/she will 
start to think that is the truth and soon 
everyone thinks it is gospel. Isn’t life in-
teresting? But Ackerman’s angles/prin-
ciples were originally meant to refer to 
the angles of the steering arms.

I was raised on an Alberta farm where 
we had wagon that was horse drawn that 
used the front axle steering that we see 
today on our chuck wagons. Later, wag-
ons could be purchased with what they 
called ‘automotive steering’ and the 
tongue the tractor pulled the wagon 
with also extended past the front wag-
on axle to connect via tie rods/tubes to 
steering arms on the left and right steer-
ing wheels. This gave the wagon corner 
support to the load that was being car-
ried during a turn. A modern example 
is the all-terrain three-wheeled vehicle 
being more dangerous on turns than a 
four-wheel, all-terrain vehicle. That is 
why a three-wheeled Harley motorcycle 
is more dangerous on high-speed turns 
than a ‘Spider’ that has a two front wheel 
motorcycle. 

Andrew Kohsel

This month’s 

CROSSWORD 

SOLUTION
is brought to  

you by

MAIL

Trucking shot itself in the foot
Dear editor:

I agree with what you wrote, but the industry over the years shot itself in the foot. 
With the mandatory entry-level training (MELT) program in Ontario, it’s 20 years 
too late. For the 19 years I’ve been driving, all I’ve heard or read is the moan-
ing about the driver shortage. As a company driver, in theory, I can earn $51k to 
$62k per year, but guess how? By being home three days a month…no layovers 
paid, no waiting time paid. I enjoy driving, but there is not one recruiter who will tell 
new drivers the truth. Why would a 20-year-old want to drive a truck given what you 
have to go through? Be it self-imposed pressure, deadlines, traffic, dispatch and 
planners. And for what, one year of experience and three days at home when you 
can earn a basic income and be home every night with weekends off?

I actually welcome electronic logging devices (ELDs) for the obvious reasons, 
but know I won’t make any more money. 

David Wale

pg 51 tw oct v3.indd   51 2016-09-14   5:27 PM

http://www.truckerradiotalk.com


52   FICTION 

T

A

V
B

V

By Edo Van Belkom

      fter causing an accident with his truck, Vic’s cousin is held overnight at the police  
       detachment on Highway Traffic Act charges, including Driving Under the Influence  
       and Careless Driving.

Vic arrives early at the courthouse, well before the time he was told to attend. Eventually 
he is interviewed by duty counsel, fills out some forms and waits... and waits.
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      ic takes the key from his 
       cousin and says, “This is 
       the key to your house.”

True to his word, Vic calls the 
police to report his cousin’s 
breach of his bail conditions.

      ut one night, Vic gets a 
       call from his cousin’s wife 
       who tells Vic that the 
man has been drinking. 

Vic goes to his cousin’s house 
and finds him in his garage 
trying to start the family car 
with the wrong key.

       ater that morning, Vic stops a court officer 
        in the hallway and asks when his cousin 
        might be up to court. The officer tells him 
probably not til after lunch. 

“When is lunch?” Vic asks.

“Between one and two o’clock.”

Vic is not pleased. He had thought he might lose 
a few hours bailing his cousin out of jail, but now 
it looks like he’ll likely miss an entire day of work. 
He calls his dispatcher to let him know he won’t 
be able to do any driving at all today.

After lunch, Vic’s cousin is brought into court  
in handcuffs.

      ic is not impressed by the sight. He had  
       always considered drunk driving to be a  
       terrible thing, even more so for a truck 
driver, but here was a message to his cousin 
and everyone else that driving under the 
influence of alcohol was serious business 
and not looked upon favorably by the Justice 
System.

Vic’s cousin smiles and waves at Vic, but Vic 
gives him a glare.

“I can’t believe you did this to me.” his cousin says.

       “I can’t believe you would do this to yourself,” is Vic’s answer.

      s the allegations are read into the record, Vic learns that
       his cousin swerved to avoid a car pulled over onto the 
       side of the highway and then lost control eventually 
putting his truck into a roadside ditch. No one was hurt in 
the accident, but that was only by pure luck that the people 
in the stalled car weren’t seriously injured.

On the stand, Vic is asked all sorts of questions about his 
relationship with his cousin.

      inally, the Crown asks, “If he doesn’t 
       follow your rules, or you find out he’s 
       been drinking and driving, what will you 
do?” 

“I would call the police and remove myself  
as surety.”

“You would call the police on your cousin?”

How do you know 
the accused? What do you 

do for a living?What’s your 
annual income? Does he  

listen to you?

“Of course I will call the 
police. This is his second 
chance. After this, there 

will be no more.”

      he plan is to have Vic’s cousin ride with Vic almost as 
       if they are a team. Vic will do the driving and his 
       cousin will ride with him until Vic can arrange for  
an inside trucking job, either shunt driving or  
on a loading dock somewhere. During that  
time, he will not be allowed to drink, and 
if he does drink, the cousin’s wife has 
agreed to let him know. It all works out  
well for a while as Vic gets him a job  
shunt driving for the company Vic drives for. 

© 2016 MNA(C)I. All rights reserved. (C14032)
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Dear editor:

It has taken me this long to finally get 
Wi-Fi at a location that actually works. 
Yup, I’m still on the road. 

So your question was, ‘Why do I like 
being a trucker?’ 

Well really there’s a lot of ways that 
can be answered. To some it’s a career, 
to others it’s just a job.

For me, it was the best choice at the 
time and didn’t take a lot of skill – well, 
a little bit. And I just like to travel; I got 
that from my dad.

In the song that says, “I’ve been every-
where” and I just about have. Coast to 
coast in Canada and 44 US states.

The one thing that makes driving the 
most interesting is the fact that I get to 

meet so many interesting people from 
all walks of life. From the president of 
a major company to the lonely farmer 
trying to sell his grain, and just about 
all and everyone in between.

The sad part of it these days is that the 
industry itself has gone to the dogs, so 
to speak. 

The one real complaint I have is the 
lack of training required.

Case in point: Last week (today is Aug. 
10) a driver lost his brakes on the Coqui-
halla Highway between Hope and Mer-
ritt, B.C. A lot of people were badly hurt.

There’s a lot more to talk about. 
From the ice roads to Florida, and 

back again.

J. Roger Boudreau

Trucking has ‘gone to the dogs’

Dear editor:

In response to your request for feed-
back about that aged ‘driver short-
age’ debate, I want to throw in my 
two cents.

 Firstly, there is a general feeling 
among many truck drivers that you 
need to have some experience as a 
driver in order to offer any kind of 
valid opinion about any issue relat-
ed to our occupation, but I disagree.

 It definitely helps to be on the in-
side, but our job is not rocket science 
in that it doesn’t take some kind of 
ex-truck-driver-turned-genius to 
make improvements.

 As a driver, I like the short runs 
that get me home at least a few times 
per week. 

Not to sound too cliché, but I like 
the freedom of the open road and the 
irregular schedule, which often gives 
me unexpected days at home with 
my family.

 I also like my operations manag-
er’s positive attitude, which is a rath-
er rare occurrence in this industry.

 As for the now decades-old prob-
lem of the truck driver shortage, I 
would simply say that is has been 
miss-characterized by the trucking 
associations. It is really a shortage 
of pay. 

Yes, some drivers earn over $80k 
annually, but many earn only $20k. I 
would venture a guess that the aver-
age is somewhere around $50k.

 Now, as you know, to simply quote 
annual figures is really misleading 
when it comes to truck driver pay be-
cause when you divide their annu-
al pay by the number of hours they 
work (as opposed to the hours they 
log), you begin to get the real picture. 
They often work for less than mini-
mum wage. 

This is why the likes of (David) 
Bradley, our fearless national lead-
er in the Canadian Trucking Alli-
ance, are reluctant to quote hourly 
pay rates for truckers. 

Nor do they ever mouth the words, 
‘Overtime pay for all truck drivers is 
long overdue!’

The driver shortage isn’t about 
a shortage of qualified drivers, 
it’s about a shortage of pay

 So therein lies the biggest prob-
lem: not enough pay for what is ex-
pected from us. 

Drivers rightfully complain about 
endless regulations like electronic 
logging devices, lack of home time, 
tight delivery schedules, etc. 

These are all completely legitimate 
gripes as evidenced by the shortage 
of truck drivers. 

However, to put up with all of that 
crap, how would $100k annual sala-
ry sound compared to $40k or $50k? 
I assure you, pay can make up for a 
lot of the downsides to this job and 
$100k is not an unrealistic starting 
point if the problem is to be tackled 
seriously.

 Trucking companies have been ut-
terly unable to find solutions to this 
persistent problem, having put for-
ward their very best efforts, which 
simply involve f lashier recruiting 
posters, sexier female recruiters and 
in some cases, sign-on bonuses, not 
to mention endless solicitations to 
governments for more handouts and 
subsidies. 

They do not want to talk about 
improving working conditions, pro-
vide incentives for driver retention 
or, God forbid, more pay. 

It is much easier to access the tem-
porary foreign worker program even 
though Canada’s unemployment rate 
is close to 7%. 

You would think there might be 
some potential truck drivers in that 
unemployed group of over 1.34 mil-
lion people?

 On the other hand, technology 
companies are busy planning for the 
deployment of autonomous or self-
driving trucks. 

Could this be the game changer 
that ends the driver shortage once 
and for all? 

Perhaps in a few more decades,  
but until then, truck driver pay will 
need to increase substantially if the 
problem is to be tackled in a more 
serious way than what we have wit-
nessed so far.  

Jake Goertzen

First Name:

Last Name:

Address:

Prov/State:    Postal/Zip:

Email:

Phone:

Signature:

www.trucknews.comCAREERS

FIND US

By completing this form you agree to receive emails from TransCore Link Logistics

Email or fax form to: 
findjobs@driverlink.com • (905) 795-0539

VISIT DRIVERLINK.COM
TO COMPLETE YOUR 

FREE JOB SEEKER PROFILE.

Join Canada’s #1
Job Board in Trucking

pg 53 tw oct v3.indd   53 2016-09-14   5:30 PM

mailto:findjobs@driverlink.com
http://www.trucknews.com
http://www.driverlink.com
http://www.driverlink.com


54   THE LAST WORD

By Derek Clouthier

ST. ALBERT, Alta. – Growth and in-
novation helped transform what was 
once a conventional trucking compa-
ny into the diversified company it is 
today.

Gerald Verstraete got the wheels 
rolling on Gervee Trucking Ltd. in 
1984 hauling feed and meal to the 
cattle industry before Collin Briault 
entered the picture 18 years later, and 
Gervee Group of Companies Inc. was 
born.

Wanting to tap into Alberta’s oil-
field service industry, Verstraete ap-
proached Briault in 2002, and the duo 
partnered up and built the first rod 
transfer unit (RTU) in North America.

“With this unit, we were able to haul 
and handle continuous rod very safely 
and efficiently to and from the lease,” 
said Briault, CEO of Gervee. “This also 
allowed oil companies to reuse the 
continuous rod string assets in other 
wells for production.”

Briault said the innovative effort 
helped bring some momentum to the 
company, allowing Gervee to expand 
its fleet 10-fold in the last decade and 
continue to work within the Western 
Canadian Sedimentary Basin (WCSB), 
with the Lloydminster, Alta. area be-
ing their primary focus.

The WCSB is an area spanning 
540,000 square miles (1.4 million 
square kilometers) and includes parts 
of B.C., Alberta, Saskatchewan, Man-
itoba and the Northwest Territories, 
and contains one of the world’s largest 
reserves of petroleum, natural gas and 
coal, which the oil sands are part of.

Today, Gervee is one of Western 
Canada’s largest continuing rod haul-
ing fleets, and operates both out of 
Lloydminster and Edmonton, moving 
reels continuous rod transport reels 
from the central fabrication facility 
in the province’s capitol to local rod 
plants in Alberta and Saskatchewan.

But as with any economic down-
town, challenges arise.

With Alberta’s oil and gas sector suf-
fering from one of the biggest hemor-
rhages in recent memory, Gervee has 
been forced to trim some of the fat 
from its business.

“Our team dug down deep into the 

bowels and started from scratch and 
restructured the entire company,” Bri-
ault said. “It wasn’t an easy task, but in 
the end we are a much more efficiently 
run company with a very strong foun-
dation and fundamentals moving  
forward.”

Part of moving forward has been 
Gervee’s expansion into trailer main-
tenance, specifically being able to 
secure a four-year contract for the 
repair and maintenance of what Bri-
ault called a ‘very significant fleet of  
trailers.’

“This has helped us a lot during this 
downturn and has stabilized our busi-
ness so we were not so susceptible to 
the cyclicality of the oilfield,” Briault 
said. “When you’re not moving for-
ward, things get stagnant, and before 
you know it things are stuck or mov-
ing backwards and opportunities get 
missed because you’re not on the ball. 
Sometimes doors only open once and 
you have to take advantage of every 
opportunity that’s shown to you.”

For Gervee, drivers are also an im-
portant part of the equation when 

measuring success, and like so many 
in the industry, Briault believes the oc-
cupation should be recognized as a 
skilled profession with higher pay and 
a better quality of life for those who 
chose to get behind the wheel.

“In a lot of cases, drivers are not get-
ting compensated for the hours they 
are putting in,” said Briault, “and they 
spend most of their time away from 
home and loved ones. Helping this vo-
cation become recognized as a pro-
fession would help attract new peo-
ple into the space and driver retention 
would be a lot higher because they 
would have something solid to work 
towards for their future.”

Briault feels that a standardized 

training program and a homogenous 
salary would be seen throughout the 
country if the driving profession were 
to be established as a skilled profes-
sion by the federal government, which 
would result in a safer industry that is 
based on a more solid foundation of 
education, awareness and quality of 
life for the driver.

“From a company standpoint,” he 
added, “better training, awareness 
and employee quality of life equals a 
happier, healthier and more produc-
tive employee who is less prone to in-
juries and (Workers’ Compensation 

Board) WCB claims, which costs com-
panies millions every year.”

In addition to what Gervee has done 
from the business side, the company 
and its employees have been involved 
in the municipality of Lloydminster 
and Alberta as a whole from a com-
munity perspective as well.

Whether it’s providing sponsorship 
for local rodeos, golf tournaments or 
buying a half-ton truckload of food 
for the victims of the Fort McMurray  
wildfires, Gervee employees know 
that it’s important to give back to the 
community.

“We feel that it’s important to sup-
port those in times of need,” Briault 
said. “It’s an automatic thing, when 

people need help, you help, that’s just 
how it is, no questions asked. Plus, it 
feels really good to know that we are 
putting ourselves out there and not ex-
pecting anything in return.”

Part of Gervee’s philosophy is to 
take a slow and steady approach when 
it comes to growth, and with an eye on 
the future, the company is working to-
ward continuing its pioneering ways 
with the development of new innova-
tions that focus on personal and en-
vironmental safety within the crude 
oil loading and transportation sector.

“Along with our hauling and trailer 
maintenance divisions, we see these 
innovations as part of the future for 
Gervee to grow and expand and so-
lidify our foundation for the future,” 
Briault said.

And for a small-town Albertan, es-
tablishing a vision for the future has 
always been important. Briault started 
as an equipment operator, but said he 
soon knew he wanted to be an entre-
preneur, and with the help of his fam-
ily, and now his father-in-law, who he 
credits as his mentor and best friend, 
he was able to establish himself as a 
businessman and successful CEO of 
Gervee.

“Without these people in my life, I 
wouldn’t be where I am today,” said 
Briault, “and I am very thankful that 
they have a lot of patience to help me 
grow and learn.”

Briault oversees all facets of the 
business, but acknowledges that 
the team around him is what makes  
Gervee a success.

“As a leader, you need to surround 
yourself with the best people to suc-
ceed,” said Briault. “I believe I have done 
that, and it is an honor to move forward 
and grow with this great team.”  

Collin Briault, CEO of Gervee Group of Companies, knows that surrounding 
himself with quality staff is the key to success.

Innovation and expansion
pays off for Gervee
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‘As a leader, you need to surround yourself 
with the best people to succeed. I believe 
I have done that, and it is an honor to move 
forward and grow with this great team.’

  Collin Briault, Gervee 
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