
Softwood skirmish
Canada cries foul over increase in US-imposed duties on Canadian  
softwood lumber exports
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By Derek Clouthier

CALGARY, ALBERTA

The numbers are getting better, 

but Trucking HR Canada CEO 

Angela Splinter would like to see 

more women choosing the trucking 

industry as a career.

During the inaugural Western 

Women With Drive event May 10 in 

Calgary – a collaboration between 

the Alberta Motor Transport 

Association (AMTA) and Trucking 

HR Canada – 115 attendees 

became privy to the myriad of ways 

trucking companies could entice 

more women to come on board, 

and how a lack of knowledge could 

be playing a role in why the indus-

try remains dominated by men.

As it currently stands, 27% of those 

working in the industry are women – 

48% of Canada’s workforce is female. 

Of those 27%, 18% are senior manag-

ers, 15% supervisors and only 3% are 

engineers or technicians.

“To me, these numbers mean 

more can be done,” Splinter said. 

“We need to make sure we are 

reaching out to all talent pools. It’s 

not about affirmative action, it’s 

about not overlooking 50% of our 

labor pool.”
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Increased duties on softwood lumber exports entering the US will impact Canadian forestry companies and carriers 

that haul their product.

By Derek Clouthier

VANCOUVER, B.C.

There’s no question the Trump administration made 

some waves during its first 100 days in office, and 

imposing up to 24% duties on subsidized Canadian 

softwood lumber was one ripple that hit Canada’s 

shores, making some in the industry uneasy.

“We are very concerned about the potential for the 

effects of these duties f lowing down the supply chain 

to the logging contractors in British Columbia,” said 

David Elstone, executive director of B.C.’s Truck 

Loggers Association. “Over 90% of the timber har-

vested in this province is done by independent 

timber harvesting contractors. The duties are unjust 

and we expect our industry will vigorously defend 

against them.”

Elstone said he was waiting for the next shoe to drop 

on the softwood lumber dispute, with a preliminary 

determination on anti-dumping duties expected to be 

announced June 23.

“The combined duties could potentially have a severe 

impact on our industry,” he said.

This is certainly not the first time Canada and the 

US have had disputes over softwood lumber exports 

heading south of the border. The US has claimed for 

several years that Canada unfairly subsidizes lumber 

that is harvested on Crown lands, which in turn results 

in cheaper timber that US companies cannot compete 

with, as the majority of American lumber is garnered 

from private lands and is therefore not subsidized by 

the government.

In 2006, Canada and the US established the Softwood 

Lumber Agreement, which expired in October 2015.

“We appreciate today’s actions by the Department 

of Commerce, which has examined massive amounts 

of evidence presented by the coalition, the Canadian 

industry and the Canadian federal and provincial gov-
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EDITORIAL

I wonder how many people are 

going to get upset by what they’re 

about to read. Keep in mind 

that editors write editorials and 

columns to stir people’s emotions 

and get them to e-mail either a sup-

portive letter to the editor, or pref-

erably, at least in my case (which I 

know sounds strange, but I get an 

odd satisfaction from it), an angry 

letter telling me how off base I am.

Back to my controversial point: 

Is it just me, or is Donald Trump 

doing exactly what he said he 

would do during his campaign for 

president? And if you agree that he 

is, isn’t it the weirdest thing to see 

an elected official do what they said 

they were going to do?

Take the softwood lumber issue. 

It certainly isn’t a good deal for 

Canada to have up to 24% duties 

put on lumber exports to the US. 

It hurts Canada’s lumber indus-

try, and in turn, I can’t see it not 

having some kind of adverse effect 

on the trucking companies that 

haul timber, particularly in B.C. 

They may not be hit with the tariff 

directly, but if the companies they 

haul for have to slow production in 

any way because of the extra duties, 

then it goes without saying they will 

be indirectly affected by the duty.

During the campaign, Trump 

said he would do everything he 

could to bring American jobs back 

to the US and stop them from going 

overseas, to Mexico, or elsewhere 

– and it appears now Canada has 

become part of that offensive.

You can of course argue about the 

side-effects of Trump’s softwood 

lumber mandate – such as higher 

prices for lumber in the US result-

ing in increased housing costs – but 

there are many forestry and truck-

ing companies down south applaud-

ing the new tariffs, saying the move 

will help their businesses.

US dairy farmers said the same 

when Trump cried foul over the 

rules surrounding Canada’s dairy 

system.

Say what you will about the 

manner in which Trump goes about 

getting things done, and some of 

the things he has said, but the US 

and Canada have had disagree-

ments over lumber and dairy for 

many years. Former president 

Obama (and many before him) 

voiced those concerns on more than 

one occasion. But the fact remains, 

Trump is the only president who 

has actually followed through with 

those concerns.

People frequently complain that 

politicians make these threats 

but never follow through on them, 

or they say they will do some-

thing during a campaign just to 

get elected then renege on their 

promises. Trump, at least on the 

jobs front, does not seem to be 

that president.

In Canada (and half of the US), 

most of us will continue to criti-

cize Trump and his administration, 

and will do so for many reasons, 

some personal, moral, political, and 

others simply because his policies 

are not good for Canada.

But how many people in Canada 

would just like to have their polit-

ical leaders fight as hard for them 

as many in the US believe Trump is 

fighting for them?

Some of the largest US exports to 

Canada include automotive parts 

and accessories, computers, and 

agricultural products. I’m no trade 

expert, and I know it’s juvenile to 

slap tariffs on the US just because 

they did it to us, but I wonder if those 

who work in the vehicle, techni-

cal, or agriculture industries would 

benefit from a Canada-first attitude. 

We live our lives with a family-first 

approach, why not country-first?

Or, maybe history will prove 

Trump’s tactics will only alienate 

our neighbors to the south. TW

If family-first is acceptable, why not country-first?
Derek’s deliberation

Derek Clouthier can be reached 

by phone at (403) 969-1506 or by 

e-mail at derek@newcom.ca. You 

can also follow him on Twitter at  

@DerekClouthier.
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By Derek Clouthier

CALGARY, ALBERTA

Canadian Tire and Canadian 

Pacific (CP) unloaded the first  

60-ft. container in Calgary April  26, 

marking the maiden voyage for the 

intermodal trailer in Alberta.

Canadian Tire said the con-

tainer – seven feet longer than the 

standard 53-ft. trailer – is the first 

to be used in North America, and 

will serve as an intermodal solu-

tion to increase productivity and 

efficiency, as it allows the retailer 

and CP to transport more products 

– 13% additional freight – as well 

as reduce transportation costs and 

greenhouse gas emissions.

The larger containers are cur-

rently only regulated for use in 

Alberta and Ontario, and the 

demonstration of the 60-ft. con-

tainer in Calgary was the kickoff for 

its first venture onto Alberta roads.

“Things like LCVs (long combina-

tion vehicles), the acceptance of those 

grows over time and I think this will 

be no different,” Jonathan Wahba, 

vice-president of sales and marketing 

for CP, told Truck West. “This is the 

next evolution of 53-ft. containers to 

60s, and over time it will evolve.”

Wahba said when LCVs were 

rolled out in Ontario, there was 

engineering that was required for 

on- and off-ramps, but that will not 

be the case with 60-ft. containers.

“With LCVs there were certain 

routes that you could travel and 

only certain interchanges that were 

approved by the government where 

you could make the turn,” said 

Wahba. “With (60-ft. containers) 

that engineering is not going to be 

required.”

Neil McKenna, vice-president of 

transportation for Canadian Tire, 

said his company has one of the 

largest transportation networks 

in the country, moving more than 

100,000 different types of products 

to 500 stores in Canada.

“Our supply chain infrastructure 

is one the most modern in Canada, 

capable of supporting growth and 

efficiently managing the increasing 

number of products we transport,” 

McKenna said. “This new configu-

ration will enable us to increase the 

volume shipped in each container 

by 13%, which ultimately allows us 

to carry more goods per trip, result-

ing in an improvement in service to 

our stores and our customers.”

McKenna highlighted the 

non-extendable 60-ft. chassis that 

was on display at CP’s intermodal 

terminal in Calgary – six of which 

are currently on the road – as well 

as the expandable chassis, which 

goes from the standard 53-ft. length 

to 60-ft., takes seconds to expand 

and was revealed to Truck News late 

last year in Quebec.

CP had been testing the 60-ft. 

container for several months prior 

to its release, including using a pro-

totype on existing 53-ft. containers 

in an effort to mimic the 60-ft. con-

figuration in transit.

CP and Canadian Tire also col-

laborated to offer the first 53-ft. 

intermodal container in 1994.

“At CP, we are constantly looking 

for ways to do our business better, 

safer and more efficiently in order 

to serve our customers and the 

nation’s economy,” said Wahba. “In 

Canadian Tire, we have found an 

innovative partner that shares our 

passion for customer service, sus-

tainability and safety.” TW

Bigger and better
Canadian Tire and CP unveil 60-ft. container in Calgary

ALBERTA
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ALBERTA
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EDMONTON, ALBERTA

The governments of Alberta and 

Canada have announced funding 

for 10 bundled highway rehabilita-

tion and improvement projects in 

Alberta to help improve the move-

ment of people and goods across 

the province.

The federal government is pro-

viding nearly $255 million toward 

the projects, while the Alberta gov-

ernment is allocating more than 

$279 million, for a combined total 

investment of $535 million.

“By working with our federal 

counterparts we are able to do even 

more to improve highways, connect 

communities, and enhance the 

movement of goods and services 

across Alberta,” said Brian Mason, 

Alberta’s Minister of Infrastructure 

and Transportation, who made 

the announcement April 20. “This 

joint investment supports nearly 

100 road and bridge projects from 

Taber to Peace River and dozens 

of communities in between as we 

work to make lives better right 

across the province.”

Lorraine Card, president of 

the Alberta Motor Transport 

Association (AMTA), said she was 

pleased to hear about the govern-

ments funding announcement.

“Rehabilitation and improve-

ment – particularly improving flow 

of traffic congestion on certain 

highways – means increased safety 

for both our members and the 

public,” said Card. “The AMTA and 

Alberta Transportation meet reg-

ularly to discuss member concerns 

regarding infrastructure improve-

ments. The commitment by Alberta 

Transportation to address funding 

for highway rehabilitation and 

improvement in the province is 

commendable.”

Some of the project bundles that 

are part of the joint venture include 

improvements to Highways 2, 43, 

and 63, as well as various Southern, 

Northern and Central Alberta 

highway rehabilitation and a bridge 

renewal project.

“These infrastructure projects 

will help keep Albertans working at 

a time when the heavy construction 

industry is struggling with spend-

ing cuts in the energy and residen-

tial sectors,” said Jim Rivait, CEO of 

the Alberta Roadbuilders and Heavy 

Construction Association. “The proj-

ects will also pay long-term divi-

dends by supporting new economic 

growth while reducing congestion 

and increasing safety for Albertans.”

Canada’s Minister of Infrastruc-

ture and Communities, Amarjeet 

Sohi, said the country’s investment 

into trade and transportation will 

result in more efficient transporta-

tion corridors to regional and inter-

national markets.

“These investments in highway 

infrastructure across Alberta 

will support economic growth 

and provide safer and more effi-

cient transportation routes for 

Canadians,” said Sohi. TW

Smoother sailing
Alberta receives sizable investment into 

highways and road infrastructure

“Rehabilitation and 
improvement… 
means increased safety 
for both our members 
and the public.” 
Lorraine Card, AMTA
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OTTAWA, ONTARIO

Trucking HR Canada has recognized 

48 trucking companies through its 

Top Fleet Employers program.

Fleets were rated on categories 

including: recruitment and reten-

tion strategies; workplace culture; 

compensation; training and skills 

development; and innovative 

human resources practices.

“We received a record number of 

applications this year, with a small 

increase in the number being rec-

ognized,” said Angela Splinter, CEO 

of Trucking HR Canada. “These 48 

fleets demonstrate a commitment to 

good people management and effec-

tive human resources approaches. 

We commend them for their lead-

ership in showcasing the trucking 

industry as a great place to work.”

Trucking HR Canada will recog-

nize the 2017 Top Fleet Employers 

at its annual Gala Awards Dinner 

on Oct. 12 in Toronto.

For a full list of winners and 

details about the gala dinner, visit 

www.TruckingHR.com. TW

IN-BRIEF

Trucking HR 
Canada recognizes 
top employers

Over $184 million 
sold at Ritchie 
Bros. Edmonton 
auction
EDMONTON, ALBERTA 

Ritchie Bros.’ recent auction in 

Edmonton, Alta. saw close to 14,000 

people bid on more than 8,650 

items and spend $184 million over 

the course of the four-day event.

“As activity levels are picking up in 

the Alberta market, and spring work 

projects get underway, we witnessed 

huge crowds and positive pricing 

across all equipment categories this 

week at our four-day Edmonton 

auction,” said Brian Glenn, senior 

vice-president of Ritchie Bros. 

“Western Canadian buyers out-

paced all others, demonstrating 

brewing confidence in the oil and 

gas sector. Last week’s auction was 

a display of best-in-class customer 

service, as the team in Edmonton 

delivered solid returns for the hun-

dreds of consignors who put their 

trust in Ritchie Bros.”

Approximately 66% of bidders reg-

istered to participate online, pur-

chasing $105 million of equipment, 

with Canadian buyers accounting 

for 86%, including 50% from Alberta.

Equipment sold included more 

than 250 truck tractors, 135 

flatbed trucks, 935 trailers, and 

140 dump trucks.

Ritchie Bros. next Edmonton 

auction is scheduled for June 13-15. 

Contact 780-955-2486 for more 

information. TW
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ernments,” said Cameron Krauss, 

legal chairman of the US Lumber 

Coalition, when the announce-

ment was made April 24. “The coa-

lition is hopeful that the duties 

imposed by today’s decision will 

begin the process of creating a 

level playing field for the future 

and allow for US manufactur-

ers to make essential investments 

and expand the domestic lumber 

industry to its natural market and 

protect and grow the jobs that are 

so essential to our workers and our 

communities.”

But Canada has tried to address 

these concerns by holding auc-

tions to better reflect the price 

of timber, and claims the US’s 

increased duties will only raise 

the cost of real estate in the US, as 

companies south of the border do 

not have enough softwood lumber 

to meet demand.

“American demand for lumber 

exceeds what the US lumber indus-

try currently produces,” said Susan 

Yurkovich, president of the B.C. 

Lumber Trade Council. “And, with 

housing and construction starts 

on the rise, demand for lumber is 

expected to continue to grow in the 

years ahead. The fact is, Canadian 

lumber imports don’t pose a threat 

to the US lumber industry. There is 

enough North American demand 

to grow the US industry while also 

allowing Canada to supply its US 

customers as we have been doing 

for decades.”

B.C. is Canada’s largest exporter 

of softwood lumber to the US, and 

the B.C. Lumber Trade Council 

says it supports approximately 

145,000 direct and indirect jobs in 

the province.

Jim Carr, Minister of Natural 

Resources, and Chrystia Freeland, 

Minister of Foreign Affairs, con-

curred, and in a joint statement 

said, “This decision will nega-

tively affect workers on both sides 

of the border, and will ultimately 

increase costs for American fam-

ilies who want to build or ren-

ovate homes. The US National 

Association of Home Builders has 

calculated that a $1,000 increase in 

the cost of a new house would put 

home ownership beyond the reach 

of more than 150,000 American 

families and jeopardize thousands 

of jobs in the American home con-

struction industry.”

The four hardest hit lumber 

importers include West Fraser, 

which will pay duties of 22.12%, 

Canfor at 20.26%, Tolko, 19.5% and 

Resolute paying 12.82%. By compar-

ison, J.D. Irving, which harvests its 

softwood from private lands, will be 

subject to much lower 3.02% duties.

The US is also imposing ret-

roactive duties on some compa-

nies dating back 90 days, which 

will be a substantial cost. The US 

Department of Commerce indicates 

that imports of softwood lumber 

from Canada were valued at an esti-

mated US$5.66 billion in 2016.

B.C.-based freight and distribution 

services company A & A indicates 

that around 80% of Canada’s timber 

production is intended for export, 

and much of that is on a truck.

Louise Yako, president and CEO 

of the British Columbia Trucking 

Association, said the association 

would likely not take an official posi-

tion on the softwood lumber issue 

because, while the health of the for-

estry sector is important to the prov-

ince’s economy, trucking companies 

in B.C. are not directly subject to the 

softwood lumber tariff.

“When the price of commodi-

ties increases to the point where 

demand for those commodi-

ties drops, it can have a cascad-

ing negative impact on demand 

for transportation,” Yako said. 

“Transportation providers voicing 

concerns about commodity price 

increases can’t undo the effect of 

the increases.”

Yako said the trucking industry 

in B.C. is already competitive, and 

the cost of transportation is a small 

component of the overall price of 

lumber, and any decrease in trans-

portation fees would have a minimal 

impact on the cost of lumber.

“In essence,” Yako said of the 

BCTA’s mandate, “we fight the 

battles that most directly affect our 

members and that we’re most likely 

to be able to influence and win.”

Canada’s federal government is in 

a position to influence the US’s deci-

sion and said it would reconvene the 

Federal-Provincial Task Force on 

Softwood Lumber to examine how 

it could help companies affected by 

the increased duties.

“The task force was formed to 

share information and analyze and 

assess the needs of forest workers 

and communities,” a government 

release stated. “The upcoming 

meeting will build on the progress 

we have made through this feder-

al-provincial collaboration on the 

softwood lumber file.”

Elstone said it is too early to start 

making assumptions on what exact 

impact these new duties would 

have on the Canadian softwood 

lumber industry, but that they 

would be particularly painful on 

smaller, independent sawmills that 

export to the US.

In a perfect world, Elstone would 

like to see the free trade of lumber 

across the Canada-US border, but 

admitted that was an idealistic view.

“Realistically, we are likely 

going to have to settle for some 

form of managed trade,” Elstone 

said, “either within NAFTA (North 

American Free Trade Agreement), 

given there are discussions on 

opening up that file, or within some 

form of a separate deal, which is 

how we have traditionally arrived 

at trade peace in our lumber war.”

At the federal level, the gov-

ernment says it will continue to 

fight for the Canadian softwood 

lumber industry.

“The Government of Canada will 

vigorously defend the interests of 

the Canadian softwood lumber 

industry, including through litiga-

tion,” a statement said. “In ruling 

after ruling since 1983, interna-

tional tribunals have disproved the 

unfounded subsidy and injury alle-

gations from the US industry. We 

have prevailed in the past and we 

will do so again.” TW
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ALBERTA

By Derek Clouthier

BANFF, ALBERTA

It’s been settled – autonomous trucks will not be 

on our roadways anytime in the next decade.

That, at least, was the general consensus 

of a group of panelists examining the future 

of autonomous and platooning in the indus-

try during the Alberta Motor Transport 

Association’s (AMTA) Leadership Conference 

April 29 in Banff, Alta.

“We’re all involved in this, and the question 

remains, ‘What are we trying to achieve?’ and 

‘What are we talking about?’” Stephen Laskowski, 

president of the Canadian Trucking Alliance 

(CTA), asked during the discussion. “We’re at 

such an early stage of this technology that talking 

about autonomous vehicles really isn’t even on the 

radar yet because it’s not there.”

Laskowski said OEMs and governments are 

instead concentrating on the types of technologies 

being created in an effort to achieve a truly auton-

omous vehicle, and those advancements are being 

used today to make drivers’ jobs safer and easier.

“When you look at heavy truck crashes, it’s 

typically driver-related,” he said. “So what tech-

nologies can we put in our trucks that make our 

drivers better? That is what carriers are working 

with today.”

But as for seeing autonomous trucks on North 

American roads, other than in Alberta’s oilfields 

or a yard somewhere, Laskowski says not to hold 

your breath.

“Nobody in the public or a politician is going 

to let an 80,000-lb vehicle down that road with 

nobody in it right now or for the foreseeable 

future,” he said.

Cindy Clark, dealer principal for Sterling 

Western Star Trucks Alberta, agreed, and said 

the current push for autonomous technology 

comes from a desire by each OEM to be first 

across the finish line.

“When you have five players with more money 

and they have investors, you’re going to try and 

be the first guy in,” Clark said, adding that the 

onslaught of new technologies is not because 

they are being pushed, but rather more readily 

available to the public, particularly when it 

comes to cost.

But cost is not on the side of autonomous 

trucks, Clark said, despite the fact that the tech-

nology is there. Clark said Daimler, one of the 

trucking industry’s biggest players, has relayed 

that it would not be rolling autonomous vehicles 

out of its factories in the next 10 years because of 

the costs associated with such an effort.

“The technology is there, people want to try 

it, but until we have the structure in place – the 

policies and the people’s confidence – it might 

be starting in 10 years,” Clark said. “And once it 

rolls, it will roll fast.”

Clark believes in order to gain society’s con-

fidence in autonomous technology, there is a 

need for additional small test tracks, like the one 

located at the University of Alberta, where trials 

could take place.

Laury Schmidt, district sales manager for 

Volvo Trucks of Canada, said customers are 

driving the push toward autonomous because of 

one “killer” word – downtime.

“Everybody in this room is haunted by down-

time,” Schmidt said. “Information is power. 

Timely and accurate information is a winner.”

Schmidt questioned the social acceptance of 

driverless vehicles, particularly trucks, compar-

ing the idea to a commercial airplane with no pilot. 

He said there are multiple ways the industry could 

reach the point of an autonomous truck reality, 

such as economic demands, driver shortages, tech-

nology advancements, and customer demands.

Wendy Doyle, executive director for Alberta 

Transportation’s office of traffic safety, said 

government must play a balancing act when 

it comes to not stifling autonomous technol-

ogy innovation, and admitted that government 

doesn’t really know what to prepare for.

She said autonomous vehicles will have a huge 

impact on several government policies, such as 

driver training, where rules must be in place to 

continue testing drivers for the necessary skills 

needed to operate a vehicle on the road.

“Things like distracted driving legislation, 

impairment, and what type of licence they 

should have for what type of vehicle,” Doyle said. 

“When you start examining it, there are obvious 

implications, such as having a vehicle without 

a driver in it, and does our legislation allow for 

that, and then the snowball effect of everything 

that happens as a result.”

Doyle said in any given year, collisions in 

Alberta cost between $5-$11 billion, and technol-

ogy can help minimize that.

“Looking at this technology and how it can 

reduce social costs of collisions and reduce fatal-

ities and serious injuries, really that’s what our 

incentives are,” she said, “is to allow for this type 

of innovation and draw down those serious inju-

ries and fatalities.”

Despite tentativeness when it comes to auton-

omous vehicles, Schmidt believes platooning 

technology is strong and right around the corner.

Dan Duckering, president of Duckering’s 

Transport, agreed, but said it wouldn’t be an 

easy process.

“That’s going to impact our industry, and for 

regulators, it’s a huge deal,” Duckering said. 

Don’t hold your breath
Panel agrees that autonomous trucks a decade or more down the road
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“There are a lot of factors at play there.”

In order to invest in platooning or autonomous 

truck technology, Duckering would need to see 

the return on investment, and where costs would 

be saved, such as fuel economy and no need for a 

driver, because the investment would come with 

a hefty initial price tag.

This is, however, the age of ever-changing 

technology, Duckering said, and carriers of the 

future will be the ones that embrace these new 

technologies.

Another challenge Laskowski pointed out on 

the drive toward autonomous is the fact that 

Canadian companies purchase their trucks from 

US OEMs, and there is potential for the Canadian 

government to impose different regulations than 

are in place south of the border.

But Laskowski emphasized that what the 

autonomous craze is trying to accomplish in 

2017 was not a driverless truck.

“Right now, I would say that what we are 

trying to achieve is safer piece of equipment,” he 

said. “A better driver.”

Laskowski feels this effort is vital since a new 

crop of young, inexperienced drivers will soon 

have to replace experienced drivers who are 

looking to retire.

“How can we make our trucks safer knowing 

that we are going to have to put less experienced 

people inside the cabs?” he questioned.

Doyle said government legislation of auton-

omous and platooning vehicles would be a 

mixture of revamping what is currently in the 

books and creating new rules of the road, as 

right now in Alberta, a vehicle cannot travel on a 

roadway without a human inside.

“It’s going to be a long process in trying to 

figure out where this technology is going to go 

with vehicles, how legislation is going to react 

and probably a lot of permits, exemptions and 

piloting in the meantime trying to figure out 

how that is going to look,” Doyle said, “so it won’t 

be a short policy process, that’s for sure.”

But before that point arrives, innovation must 

continue and society must be shown it works.

“Create the framework to allow the OEMs to 

thrive and the carriers to be creative by their 

own accord,” said Laskowski.

“Even the smallest pieces of technology needs 

to be accepted before the larger pieces can…they 

are integrated,” added Clark. “And if you don’t 

have people who want to take the small pieces to 

make the big pieces work, then that’s going to be 

a problem.” TW

BANFF, ALBERTA

Stephen Laskowski says the Canadian Trucking Alliance (CTA) can only be as successful as its 

members will allow it to be.

“CTA will only be able to look as far as you’ll be able to let us,” Laskowski, incoming CTA president, 

told attendees at the Alberta Motor Transport Association (AMTA) Leadership Conference April 28. 

“We’re as good as the knowledge you give us and the direction you give us.”

Laskowski provided some insight into the state of the industry, highlighting how he intends to con-

tinue the work of outgoing CTA president David Bradley, including what he feels should be the top pri-

ority for the association and trucking companies moving forward into the future – adaptability.

Laskowski said despite the arrival of new product delivery modes, such as drones, freight will always 

get to its destination by truck, but new technology is certainly a wake-up call to the industry on how 

products can get delivered in the future.

The North American Free Trade Agreement (NAFTA) is another area Laskowski will focus on as 

CTA president.

“We need to be in the middle of this,” he said. “Without our customers’ success, we have no success.”

Laskowski said carbon pricing, which the province of Alberta introduced 

Jan. 1, should be implemented in as simple a way as possible if provinces 

choose to explore the tax, pointing to the fuel surcharge system as a possible 

tool to be used.

As for government regulations in general, Laskowski said it’s not about the 

need for another rule, but rather what opportunity the rule could present to 

the industry, underscoring the upcoming electronic logging device (ELD) 

mandate as an example.

“ELDs will clean up this industry,” he said. “We need to look at the regu-

latory process moving forward to our advantage, because (regulations) are 

going to keep coming.”

Laskowski said Bradley has been relaying the importance of a Canadian 

ELD mandate to government for some time, and now with the US taking the plunge, Canada has fallen 

behind, with full enforcement of a Canadian law in his opinion not coming until late 2019 to 2020.

Bradley said the Canadian trucking industry is doing well compared to its southern neighbors, 

pointing to the plethora of safety awards bestowed on Canadian carriers each and every year, and 

that with the time it takes to get mandates approved and become law, the government is often playing 

catch-up with the industry.

Laskowski feels in order to overcome the driver shortage, the industry must shoulder the issue itself 

and try to attract professional drivers, not seat holders. This effort begins with changing the govern-

ment’s National Occupation Classification to include driving, Laskowski said, and the implementation 

of the mandatory entry-level training (MELT) program is a step in the right direction.

Laskowski also said that today’s young people “like cool things” and the industry’s ongoing technol-

ogy advancements can help “make trucking cool again to young people.”

The possible legalization of marijuana in Canada is another issue the CTA will be forced to deal with 

in the coming years.

Laskowski said the CTA is against legalizing marijuana until reliable testing is available to identify 

those who are impaired, and until that time, carriers should take a zero-tolerance approach. TW

From left: Wendy Doyle, Cindy Clark,  

Laury Schmidt, Derek Clouthier, Lou Smyrlis,  

Dan Duckering, and Stephen Laskowski.

Plate is full
Incoming CTA president, Stephen Laskowski, says industry must be able to adapt
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At 50,  
Western Star 
just getting 
rolling
By James Menzies

PHOENIX, ARIZONA

The Western Star truck brand 

turns 50 this year, which seems 

improbable, given the truck 

maker’s humble Canadian roots 

and tumultuous past.

The company was launched 

by White Motor Company in 

Kelowna, B.C. in 1967 to serve 

the needs of the logging industry. 

White Western Stars soon found a 

home in the oilpatch, the construc-

tion and mining industries, and 

in other off-road sectors. Its claim 

to fame was that it was a cus-

tom-built truck, made to order.

“If you had something specific 

you wanted on that truck, you could 

walk out to the assembly line and 

tell the guys you wanted the bracket 

a different shape, or the air tanks 

mounted here, and they would do it 

on the line,” said Kelley Platt, presi-

dent of Western Star, when celebrat-

ing the milestone at a press event 

here April 27. “They could never 

repeat it twice in a row because 

nothing was documented, but you 

got exactly the truck you wanted.”

After several changes in own-

ership – and some years in which 

the very survival of the brand 

was in question – Daimler Trucks 

North America (DTNA) purchased 

Western Star in 2000 and moved 

production to Portland, Ore., but 

still maintained the custom-de-

sign philosophy. 

“We took the same concept and 

made it more formal, so that it’s repeat-

able these days,” Platt explained.

After 16 years as part of the 

Daimler family, the Western Star 

brand is beginning to see some 

steady growth, thanks largely 

to the expansion of the product 

line. The ‘Baby 8’ 4700 was intro-

duced in 2011, giving Western 

Star an ideal product to pitch to 

municipalities needing a light-

er-duty vocational truck for plow, 

light dump, and other applica-

tions. And in 2014, Western Star 

brought to market an edgy, aero-

dynamic highway tractor in the 

form of the 5700XE. For the first 

time, the brand had a highway 

tractor that could compete with 

the Freightliner Cascadia on fuel 

economy while also appealing to 

those buyers who prefer the tra-

ditional styling of classic iron.

Peter Arrigoni, vice-president of 

Western Star sales, said the brand 

grew its market share to 3.4% in 

2016, selling 7,323 units in the US 

and Canada.
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The term “change management” 

sounds menacing, but in fact, we 

manage change every day. Maybe 

your regular route to work is 

blocked by construction. It’s a pain, 

but you find a new way and, as it 

happens, there’s less traffic and you 

get there faster. 

When the International Fuel Tax 

Agreement (IFTA) was introduced 

more than 30 years ago, it pro-

vided an opportunity for fleets to 

change the way they manage fuel 

purchases. Potentially, IFTA can 

minimize taxes, decrease the risk of 

an audit, and help you make better 

decisions about your fleet and 

routes of travel.

I still run into fleet managers 

who, even though they’re required 

to have an IFTA license, continue 

to think about fuel the same way 

they did before IFTA. They tank up 

at the same places or go out of their 

way for the lowest price because 

that’s how they’ve always done it.

This tells me two things. First, 

a lot of fleets are missing out on 

the benefits of IFTA, and second, 

people like me can do a better job 

explaining how IFTA really is a 

change for the better.

Burn, baby

Fuel tax distribution is based on 

how much fuel you consume in a 

jurisdiction less what you pur-

chase there.

For example, let’s say you have 

a one-way trip from Calgary to 

Vancouver. It’s about 200 km from 

Calgary to the Alberta-B.C. border 

and another 800 km from the 

border to Vancouver.

If your truck averages 2.5 km/

liter, you’ll consume 80 liters of fuel 

in Alberta and 320 in B.C. You can 

calculate the taxes like this:

• Alberta: 80 liters x 0.1835 =$14.68

• B.C.: 320 liters x 0.2267 = $72.54

You paid $73.40 in fuel taxes at the 

pump in Alberta, but based on where 

you used the fuel during the entirety 

of your trip the total tax owing is 

$87.22. So you still owe $13.82 when 

you file your IFTA return.

Now let’s say you start your trip 

in Vancouver. You buy 400 liters and 

pay $90.68 in fuel tax at the point of 

purchase.

Same distance, same amount of 

fuel, but you paid $3.46 more in tax 

than you owe based on where you 

used the fuel. So you get that back 

when you file your IFTA return.

Before IFTA, it made sense to buy 

as much fuel in a state or province 

to just get you through it. That’s 

because when you filed returns, you 

paid in states and provinces where 

you didn’t buy enough to cover the 

tax. If you over-purchased, they had 

your money and most jurisdictions 

made it really tough to get it back.

IFTA did away with all of that. 

Now if you buy more fuel (and pay 

more tax) than you consume in a 

jurisdiction, that amount is cred-

ited to jurisdictions where you con-

sumed more fuel than you pur-

chased. And the jurisdictions do the 

heavy lifting when it comes to dis-

tributing the tax.

Fuel price, less tax

A good way to know what you’re 

actually paying for fuel is to take 

fuel tax out of the equation. If the 

tax rate in Alberta is 0.1835 cents 

per liter and it’s 0.2267 cents per 

liter in B.C., and the pump price in 

both provinces is the same, then 

fuel is cheaper in B.C. by about 4 

cents per liter.

Just like that new route to work, 

IFTA can help change the way you 

manage fuel. When you look at the 

price, calculate how much the tax is 

in that jurisdiction and subtract it. 

Then you’ll know whether it really 

is cheaper to keep doing things the 

same old way.

You can download the tax rates 

from the IFTA website at www.

iftach.org. TW
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“A good way to 
know what you’re 
actually paying 
for fuel is to take 
fuel tax out of the 
equation.” 
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“I don’t regard the API 
data as anything but a 
self-fulfilling industry 
manipulation, so I rely 
on the non-biased 
EIA as a reliable 
tourist guide through 
the jungle of energy 
related data.” 

One of the many good things about 

spring is the dramatic falloff in 

those calls from Karachi-based 

call centers offering professional 

duct cleaning services by a crew 

that happens to be in your neigh-

borhood next week. This is almost 

as annoying as the robocalls from 

Gladys (or whomever it is) inform-

ing you that you are the lucky 

winner of a free cruise, so come on 

down to our showroom and pick 

up your tickets!

This week we have had to bear 

the robo-rants of a US president 

who just doesn’t take listening for 

granted, especially as he insists 

on talking. Seems to me, he takes 

policy advice from the first person 

to show up at his door each day – 

be it the milkman from Wisconsin, 

an American lumberjack, or the 

cable repair guy.

But he is not alone.

There are robo-speculators  

as well, especially those who 

house themselves in the energy 

commodity watchtowers of the 

business world.

The winners or losers in the, 

“OPEC versus shale oil, crude 

oil production” game, is deter-

mined by the weekly inventory 

and related data, as released 

by the industry-sponsored 

American Petroleum Institute 

(API) on Tuesdays and the Energy 

Information Administration (EIA) 

on Wednesdays. The former is 

voluntary as provided by the oil 

industry, and the latter is govern-

ment directed and mandatory. 

Speculators take the more sen-

sational of the two reports and 

tweak the futures prices, which 

then filter down to the racks and 

consumer pump prices. The diver-

gence of inventory data can cause 

radical price movements over a 

24-hour period. 

Recently, the API told us that 

crude oil inventories increased 

by 897,000 bbls, so the end prices 

decreased. The next day the EIA 

said, “No, no silly, the crude levels 

dropped by 3.6 million bbls,” so 

prices increased.

Personally, I don’t regard the API 

data as anything but a self-ful-

filling industry manipulation, so 

I rely on the non-biased EIA as a 

reliable tourist guide through the 

jungle of energy related data.

I’ll go a step further. I don’t really 

care about crude oil inventories – 

whether they go up, down, or side-

ways – because the world is awash 

in the stuff.

OPEC can announce all the 

cuts they want, they are becom-

ing an afterthought as shale oil, or 

tight oil, is not merely a US curio 

and annoyance, but now a global 

matter of fact, and a threat to the 

cartel’s existence, and they know it.

What I look at is the refined 

product demand side of the EIA 

data and the refinery runs. How 

much is needed and how much is 

being made. 

Refineries are running at 94% 

of capacity, which is the highest 

on record for this time of year and 

unusual with a month to go before 

the driving season. Inventories grew 

by 3.4 million bbls last week. So, all 

of that is good for the consumer as 

far as summer pump prices go.

But then it gets better, as 

demand for gasoline has not 

reached positive territory all 

year despite strong employment 

numbers in the US, and high con-

sumer confidence levels in the 

new Trump administration, like 

him or not.

In the spring, the 

pump-price-panic-prediction calls 

by the speculators can be counted 

on, as can the calls from the duct 

cleaners in the winter.

No need for the consumer to 

listen to what either has to say 

right now, or for the rest of the 

summer. You’ll have to listen to 

President Trump though; after all, 

he said so, didn’t he? I don’t know, I 

wasn’t listening. TW

OPINION

Wading through the 
speculation

Roger McKnight is the chief pe-

troleum analyst with En-Pro Inter-

national Inc. Roger has more than 

25 years of experience in the oil in-

dustry. He is a regular guest on ra-

dio and television programs, and is 

quoted regularly in newspapers and 

magazines across Canada.

Petrol Points
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By Derek Clouthier

WINNIPEG, MANITOBA 

Many in the trucking industry 

are hopeful Manitoba minister 

of growth, enterprise and trade 

is correct when he said the new 

Canada Free Trade Agreement 

(CFTA), along with the New West 

Partnership Trade Agreement 

(NWPTA), will help bring regula-

tory harmonization to all provinces.

Minister Cliff Cullen announced 

the approval of the new CFTA April 

7 during the Manitoba Trucking 

Association (MTA) AGM in 

Winnipeg, and said it was an excit-

ing day for both Manitobans and 

Canadians, as well as those in the 

trucking industry.

“I think you will recognize that 

Manitoba is a trading province and 

we rely on trade for economic devel-

opment,” Cullen said. “We think this 

new Canadian free trade agreement 

is another important tool in the 

toolbox to allow goods and services 

to be transported across Canada.”

Alberta Transport and Alberta 

Economic Development and Trade 

also relayed to Truck West how the 

CFTA will provide Alberta busi-

nesses, investors and workers with 

an assured level of fair treatment 

regardless of where in Canada they 

were working.

“The CFTA is comprehensive and 

applies to all trade in goods and ser-

vices, investment and labor mobil-

ity,” the Alberta government said, 

adding that although there were no 

rules specific to transportation, it 

did apply to all economic sectors, 

including the trucking indus-

try. “The CFTA does not alter the 

Agreement on Internal Trade’s (AIT) 

basic commitments to the transpor-

tation sector but expresses them dif-

ferently and in greater detail.”

Cullen elaborated on this, saying 

both the NWPTA and CFTA will 

help get the ball rolling on better 

harmonization, and that the new 

federal trade agreement does so by 

expanding on the 11 sectors under 

the previous agreement to nearly 

every sector across the economy, 

including new and emerging sectors.

“This is a negative list approach,” 

Cullen said, “which basically means 

that the agreement covers all eco-

nomic activities unless specifically 

excluded, so it’s a complete reversal of 

what was in the previous agreement.”

The Alberta government said 

despite the fact that the new agree-

ment provides a reconciliation 

process at the national level to 

address regulations that are seen to 

create barriers to trade, which could 

prove helpful over time in remov-

ing jurisdictional differences when it 

comes to transportation standards, 

trucking fleets in the west have 

been operating in a more seamless 

manner thanks to the NWPTA.

But the need to overcome the 

differences between the provinces 

will persist.

“In many respects, there is 

limited ability or even need to 

remove barriers in the truck-

ing industry because mandatory 

federal regulations provide a con-

sistent set of rules governing truck-

ing across provincial boundaries,” 

the Alberta government said. “Also, 

jurisdictional differences are often 

based on differences in infrastruc-

ture and topography between juris-

dictions, factors that further limit 

the scope of potential reconciliation 

on a broad scale.”

At the federal level, Sabrina 

Foran, media relations and par-

liamentary affairs officer for the 

department of innovation, science 

and economic development, said all 

levels of government will launch a 

new regulatory reconciliation and 

cooperation table to address reg-

ulatory barriers that impact trade 

within Canada.

“These barriers may include 

trucking regulations that are 

not already under the purview of 

existing federal-provincial-terri-

torial mechanisms,” Foran said. 

“The CFTA reconciliation process 

will complement the work of 

existing federal-provincial-terri-

torial initiatives that are focused 

on harmonizing differences in 

trucking regulations.”

Cullen said the trucking indus-

try in Manitoba has voiced its con-

cerns over the differing regulations 

that exit province-to-province, but 

those variances cannot be harmo-

nized overnight.

“This isn’t the end all and be all,” 

he said, “but it’s certainly better 

than what we had.” TW
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MANITOBA

Baby steps
New CFTA hailed as better than previous

agreement, but could be improved

Minister Cliff Cullen speaks during the 

MTA AGM April 7 in Winnipeg, Man.



June 2017 • Truck West  23  

By Derek Clouthier

WINNIPEG, MANITOBA

Just as a family needs space to 

grow, so does an association striv-

ing to offer its members the tools 

they need to get the job done right.

The Manitoba Trucking 

Association (MTA) is doing just that 

– continuing to expand its services 

and grow its membership – spur-

ring the recent move into its new-

ly-renovated facility, which exec-

utive director Terry Shaw believes 

will help make those goals a reality.

Shaw said the building, in its 

former state, had served its purpose 

and members well up to a point, but 

space was scarce.

“Once our board agreed on the 

creation of our RPM Trucking 

Safety Program, we knew that we 

would need more space for staff and 

classes,” Shaw said. “We looked at 

some other facilities that might fit 

our need, but ultimately decided 

that renovating and expanding our 

current space made most sense.”

And renovate they did. Looking 

at the new facility, not only does the 

building exhibit a sleek, modern 

appearance, it also offers twice the 

space the old format had.

“This allowed for more staff 

space, which was needed, but 

more importantly, it allowed us 

to separate our meeting rooms 

and classrooms,” Shaw explained. 

“Previously, we had one room, our 

boardroom, which was used for 

training and meetings.

“We also now have a new and 

improved physical presence that 

allows for us to host senior gov-

ernment officials and politicians 

at a facility, which represents our 

association members much more 

professionally.”

Prior to the renovations, the lack 

of space not only limited the MTA’s 

ability to meet with its members 

and committees, and restrict what 

it could offer in the classroom, but a 

boardroom configuration was also 

not an ideal setting for classroom 

instruction.

Armed with appropriate meeting 

and classroom space, the MTA is now 

able to handle multiple tasks at the 

same time. RPM auditors working in 

the meeting room and two classes all 

going on at the same time.

The MTA’s ability to train staff in 

its new pair of classrooms has been 

enhanced significantly.

“We trained in one day more 

people than we used to train in a 

week in our old facility,” said Shaw, 

adding that the MTA generates 

revenue, often from non-members, 

from some of its classroom offer-

ings, which helps the association 

serve its members and supplement 

their annual dues.

As for the RPM program – which 

provides workplace health and 

safety services to the trucking 

industry in Manitoba – all member 

services are currently pre-paid, and 

demand is high for courses, which 

can now be offered on a daily basis.

With the RPM program being a 

large part of the need for the expan-

sion, the MTA has hired more staff, 

who all required workspaces, to 

facilitate the service delivery of the 

safety program.

In addition to providing a supe-

rior facility with space for staff, 

the MTA said its doors are open to 

its members.

“The building doesn’t exist simply 

to house MTA staff, it belongs to 

our members and we encourage 

them to use it accordingly,” said 

Shaw, pointing out that multiple 

members have used the facility as 

a remote office space. “For some of 

our non-Winnipeg based members 

who find themselves in Winnipeg 

needing meeting or presentation 

spaces, they are welcome to use the 

facility.” TW

Modern digs
MTA’s newly-refurbished facility twice the size,

much more functional

Renovations to the MTA’s head office in Winnipeg are complete, and the  
association now has the space it needs to provide the services it wants.
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By Derek Clouthier

BANFF, ALBERTA

The Government of Alberta has 

a full plate when it comes to how 

to best move forward with several 

issues facing the province’s truck-

ing industry.

Shaun Hammond, Assistant 

Deputy Minister of Safety Policy 

and Engineering for Alberta 

Transportation, addressed several 

questions during the Alberta Motor 

Transport Association (AMTA) 

Leadership Conference, including 

the contentious matter surround-

ing wide-base single tires.

The province of Alberta is cur-

rently looking at data it received 

from the AMTA from a wide-base 

single tire pilot project conducted 

during the last year with Rosenau 

Transport and Westcan Bulk 

Transport.

Hammond said results of the 

pilot project revealed fuel savings 

with the use of single tires com-

pared to duals, but there were a 

couple thorns in the side of pos-

sible government acceptance of 

the single tire under full weights, 

one being the fact that the City of 

Calgary has voiced its opposition to 

the tires being used on its roads.

Hammond said the government 

will continue to work with munic-

ipalities on the examination of 

possible pavement deterioration 

using wide-base single tires with 

full weights, something he said is a 

major concern for pavement engi-

neers, who say paved surfaces are 

designed to have a 20-year lifecycle, 

but contend that the number would 

drop to 19.1 years if single tires 

with full weights were permitted on 

Alberta roads.

Alberta Transportation will also 

begin a dialogue with stakehold-

ers about the implementation of 

the mandatory entry-level training 

(MELT) program in the province.

The training program is closely 

tied to the industry’s efforts to have 

the government recognize truck 

driving as a skilled profession 

under the National Occupational 

Classification (NOC).

Canadian Trucking Alliance 

(CTA) president David Bradley said 

the MELT program would be the 

first step in that process and bring 

the occupation of driving to a more 

professional level.

Hammond said government must 

speak with the industry to see what 

makes sense with regards to MELT, 

but that there were no roadblocks 

toward the adoption of a policy.

As for electronic logging devices 

(ELDs), Carrier Services will soon 

launch stakeholder consultations 

on possible regulation, but the prov-

ince is continuing to monitor prog-

ress on the matter at the national 

level. Hammond said Manitoba has 

aligned with Alberta on the weight 

threshold issue, and it appears that 

B.C. and Saskatchewan will follow.

Tied to ELDs is Alberta’s possible 

adoption of the federal hours-of-ser-

vice (HoS), with the provincial gov-

ernment recommending the move 

to a single HoS framework at that 

time if it achieves the threshold for 

ELDs to be increased to 11,794 kgs.

Partners in Compliance (PIC) is 

another area the provincial govern-

ment will continue to examine.

“We really need to take a look and 

identify what PIC will look like in 

2025,” said Hammond.

Hammond voiced the need to 

sit down and figure out what the 

problems with PIC currently are 

and perhaps refresh the program’s 

overall model.

“What PIC allows us to do is go 

after the bottom 5-10% of carriers,” 

Hammond said, admitting that 

the program could better address 

many issues around carriers that 

are repeat offenders when it comes 

to violations.

Truckers in Alberta looking for a 

safe place to pull over and rest will 

soon have more options.

The provincial government is 

presently looking at potential com-

mercial rest areas within Alberta, 

and part of that review is to find 

economically feasible locations 

along the provincial highway 

network with ample parking and 

amenities for food and fuel.

Other initiatives Hammond 

pointed out during his question 

and answer with AMTA conference 

attendees included exploring gov-

ernment rebate programs as part of 

its climate change efforts, amending 

the commercial vehicle dimension 

and weight regulation to include tri-

drive trucks and tractors and the 

completion of the Hwy. 43X bypass 

in Grande Prairie by fall 2018. TW

ALBERTA

BANFF, ALBERTA

Cameron Westhead, Alberta MLA 

for Banff-Cochrane, says the trans-

portation industry is on the brink of 

some major changes.

“We are now standing on the 

edge of a significant shift in the 

transportation industry,” said 

Westhead, who kicked off an 

impressive list of speakers at this 

year’s Alberta Motor Transport 

Association (AMTA) Leadership 

Conference April 28 in Banff, Alta.

Westhead told attendees how the 

movement and safe transportation 

of goods is the backbone of Alberta’s 

economy, reciting the old adage, “If 

you got it, a truck brought it.”

Westhead said demand for elec-

tric vehicle options is increas-

ing, particularly on the passen-

ger vehicle side, but that demand 

must reach out to other segments of 

transportation, like trucking.

The Alberta government is cur-

rently looking at truck stop elec-

trification, where drivers are able 

to maintain the operation of all 

systems on their vehicles without 

having to keep the engine idling, 

something Westhead said would 

help curb greenhouse gas emissions 

and help companies financially by 

reducing fuel consumption.

Westhead also highlighted the 

province’s wide-base single tire 

pilot project, which the AMTA 

has been spearheading along 

with Westcan Bulk Transport and 

Rosenau Transport for the past 

year, and the role the AMTA has 

played in improving the functional-

ity of the TRAVIS system, an online 

transportation service.

The AMTA collected the data 

from the wide-base single tire pilot 

project and Alberta Transportation 

is now reviewing the findings which 

will direct the government on how 

it intends to move forward. TW

Several industry issues on  
Alberta government’s radar

Transportation industry 
changing fast, says 
MLA Westhead
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By Derek Clouthier

BANFF, ALBERTA

In the face of increasing trade 

between Canada and Mexico, 

Rogelio F. Montemayor-Morineau, 

president of Canacar, Mexico’s 

trucking association, said he would 

take a wait-and-see approach to the 

future of the North American Free 

Trade Agreement (NAFTA).

“What is going to happen in 

the future, I really don’t know,” 

Montemayor-Morineau said of the 

uncertainty surrounding NAFTA 

with the new Trump administration 

reviewing the agreement. “But I hope 

it’s good for our three countries.”

Montemayor-Morineau said 

changes to NAFTA could make 

wait times at the US-Mexico 

border longer than they already 

are, and could also have an effect 

on the price of goods and even the 

amount of product that crosses the 

borders separating Canada, the 

US, and Mexico.

“We don’t know what to do or 

what to expect, so we will wait,” 

admitted Montemayor-Morineau, 

who was speaking to attendees 

at the Alberta Motor Transport 

Association (AMTA) Leadership 

Conference in Banff, Alta., April 29. 

“(NAFTA) has been good to us, and 

it has been good to our economy.”

Montemayor-Morineau provided 

an overview of Mexico’s trade situa-

tion with both the US and Canada, 

and said since NAFTA was imple-

mented in 1994, despite his country’s 

hesitations at first, it has been good 

for Mexico, with numbers to prove it.

Total commerce between Canada 

and Mexico has continued to rise, 

with $12.5 billion in 2006 and that 

number jumping to more than $20 

billion in 2016, a slight drop from a 

high in 2012 at $20.8 billion.

Trade between Canada and 

Mexico has increased an average 

of 11% each year, with Canada also 

ranking seventh in terms of foreign 

direct investment in Mexico.

Mexican trade with the US 

totaled $482 billion in 2016, with a 

high of $513.6 billion in 2014.

Mexico boasts 49 ports of entry, 

five of which are considered to be 

primary entry points with the US – 

Tijuana, Ciudad Juarez, Colombia, 

Nuevo Laredo, and Ciudad Reynosa. 

Nuevo Laredo accounts for 34.25% 

(2.33 million) commercial vehicle 

crossings and Tijuana 16.2%.

There are a total of 19 ports of 

entry at the US-Mexico border.

But wait times at those points 

of entry are lengthy for truck 

drivers, amounting to a five to 

six hour process.

And once Mexican drivers enter 

the US, they must then drop their 

cargo within a 20-km distance 

from the border, which is then 

picked up by an American carrier 

who completes the transport of 

the goods to its final destination 

in the US or Canada, a process 

Montemayor-Morineau said has 

created issues for many trucking 

companies in Mexico.

Montemayor-Morineau said 

approximately 80% of goods in 

Mexico are moved by truck, with the 

remaining transported by rail, and 

that like Canada and US, a driver 

shortage has impacted the industry.

Vehicle production is vital to 

the Mexican economy, as it is the 

seventh largest producer in the 

world and sixth largest for heavy 

vehicles with growth expected to 

continue. Freightliner, Cummins, 

Kenworth and Hino, among other 

truck and equipment manufactur-

ers, all have factories in Mexico.

“When it comes to NAFTA 

and they say they are going to 

increase the taxes on automo-

tive, that’s one of the reasons,” 

Montemayor-Morineau said of 

the number of vehicles produced 

and exported from the country. 

Over 8% of Mexico’s exports are 

automotive, 5.7% are automotive 

accessories, and 5.4% are trans-

port trucks.

Despite the automotive industry’s 

success in Mexico, Montemayor-

Morineau said the southern region 

continues to struggle when it 

comes to industry, something the 

government is making efforts to 

change, with the vast majority of 

industrial activity in the north and 

central regions.

Progress on making Mexican 

truck fleets more environmental-

ly-friendly has also been lethar-

gic at best, with the availability of 

ultra-low-sulfur diesel and diesel 

exhaust fluid (DEF) non-existent, 

making compliance with recent 

Environmental Protection Agency 

(EPA) regulations next to impossi-

ble; the country currently adheres 

to the EPA’s 2004 standards.

Montemayor-Morineau said 

2018 could be the year when ultra-

low-sulfur diesel is readily avail-

able in Mexico.

Fleets are also aging rapidly, with 

the average age being 17 years, which 

makes greenhouse gas goals difficult 

to achieve, as well as new technolo-

gies like electronic logging devices, 

which Montemayor-Morineau said is 

years away in Mexico.

Rest stops for drivers are another 

contentious issue, with a lack of 

land, money and investment result-

ing in an absence of the much 

needed infrastructure. And though 

Montemayor-Morineau said secu-

rity in Mexico is getting better, it 

would still be a matter that would 

have to be dealt with should any 

rest areas be developed.

Montemayor-Morineau term as 

president of Canacar runs from 

2015-18. TW

Isuzu’s #1 parts department  
in Canada.  

Stocking a full line of Isuzu Fleet Value  
competitive maintenance parts  
& we ship throughout the west

Check out our free online catalog at www.isuzutruckparts.ca

19545 No 10 Hwy, Surrey/Langley, BC, V3S 6K1 | www.goldkey.ca 
Parts Direct: 604-534-8617 • 1-800-663-4513

Wait-and-see approach to NAFTA for 
Mexico’s trucking association president

“What is going 
to happen in the 
future, I really 
don’t know. But 
I hope it’s good 
for our three 
countries.”

– Rogelio F. Montemayor-

Morineau, Canacar President
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Your company’s reputation is quite 

literally priceless, which is why it is 

essential you be prepared to recover 

from a social media crisis.

Since the trucking industry shares 

its workplace with the public, taking 

social media seriously isn’t just 

important, it’s vital.

Be proactive and develop a plan. 

Here are a few things to keep in 

mind when developing a strategy:

Where are you vulnerable?

Begin by evaluating your brand’s 

risk from every angle imaginable. Be 

methodical in brainstorming poten-

tial issues, the risks associated with 

each, and how long they might take 

to play out.

Also, map out hypothetical situa-

tions around those issues and detail 

how they may unfold.

Responders team

The ability to respond quickly goes 

a very long way to dampen negative 

chatter on social media. This means 

you must have a response team 

ready to step into action with virtu-

ally no prior notice.

Identify exactly who in the organiza-

tion will respond. Who responds is 

informed by the severity of the situa-

tion and special knowledge required 

to tackle inquiries. It’s also prudent 

to anticipate the point where a legal 

expert should be brought in.

Key messages

Once you’ve figured out where 

you are potentially vulnerable and 

mapped out crisis scenarios, you 

can begin shaping key messages. 

Pre-approved messages can greatly 

expedite how quickly you can 

respond to trouble, and timeliness is 

extremely important.

Hold fire drills

Once you have a crisis strategy 

mapped out, you should consider 

putting the plan into action by 

holding mock crisis response situ-

ations where you can practice the 

plan you developed.

Put your ears on

The Internet is a huge place and 

you must find a way to listen to 

what is being said about you at all 

times. Invest in solid social media 

monitoring tools, like Hootsuite or 

similar, that will help track social 

media chatter.  Like most fleets, 

social channels don’t stop after 5 

p.m. or on the weekend, so make 

sure it’s being monitored.

Manage a code red situation

When a crisis begins to brew as a 

result of a situation that has clearly 

gone really wrong, you need to 

implement your crisis plan and 

devote yourself completely to 

communicating.

Acknowledge what happened 

on social channels – starting with 

the channel(s) where the situation 

started. Don’t choose to communi-

cate on Twitter if things blew up on 

Facebook.

Say sorry and mean it.

Share what you know about the sit-

uation. Pull together the facts and be 

prepared to share them via a link to 

your website where a snapshot of the 

situation is summarized. Be method-

ical. This is important so the facts 

remain the facts and aren’t fabricated.

Say what steps are being taken 

to address the situation. For 

example, are you working cooper-

atively with authorities, reviewing 

your internal processes, or chang-

ing company policy? 

Timing is everything

At some point once the crisis has 

unfolded and you’ve rollout out 

your response strategy, you need to 

decide when it’s time to move into 

recovery mode and stop feeding the 

social media machine.

Evaluate

Once you’ve pulled the plug, it’s time 

to review everything said and done 

and figure out what you would do 

differently next time.

One vital rule of thumb to 

remember is that participating in 

social media isn’t about winning, it’s 

about guiding conversations. If you 

are tempted to get into a tit-for-tat 

approach, you are going to lose big 

and drive yourself crazy. TW

Rebecka Freels, former CTA and 

OTA communications director, op-

erates a Calgary-based marketing, 

communications, and events practice 

with clients in the transport industry. 

Reach her at Rebecka@beyond 

wordscommunications.com.

OPINION

Be prepared for a social media crisis
Communicating strategically
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Join the industry’s most influential executives  
at the first truck show of its kind.

Leading manufacturers of commercial vehicles  
and parts will announce and showcase their  
newest technologies and innovations.

This is a show you’ll want to be at. 

September 25th by invitation only

September 26th - 28th
Atlanta, GA

REGISTER 
TODAY 
at www.nacvshow.com

Where the 
leaders of today, 
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for tomorrow.
 

NORTH 
AMERICAN
COMMERCIAL 
VEHICLE SHOW

Bendix, Cummins, Detroit, Eaton, Freightliner, Hendrickson, Mack, Meritor, 

Navistar, SAF Holland, Volvo, Western Star and more…

Scott Taylor is vice-president of 

TFS Group, providing accounting, 

bookkeeping, tax return prepara-

tion, and other business services 

for owner-operators. Learn more 

at www.tfsgroup.com or call  

1-800-461-5970.

Tax Talk

You may be looking at your 

International Fuel Tax Agreement 

(IFTA) chargeback from your 

carrier and thinking, “What the? 

Those people have finally lost it…”

And they may have, but the 

fact that your IFTA chargeback 

is greatly different from previous 

quarters is probably not your car-

rier’s fault. 

Blame US exchange rates and 

Michigan.

As our dollar tumbles, every-

thing you buy on the US side of the 

line is more expensive. Whether 

you pay by cash or credit card, it’s 

essential that you and your book-

keeper distinguish between US 

and Canadian dollar expenses 

and make the appropriate adjust-

ments on your business income 

statement.

But let’s get back to fuel tax 

and why you should plot your fuel 

stops and find out what you really 

pay for diesel. It might change 

your approach to where you fill up 

your tanks.

When you buy diesel fuel, part of 

the price is tax. Canada and the US 

both levy a federal tax; in Canada, 

you pay GST or HST as well.

You also pay provincial or state 

fuel taxes. These really are fuel-use 

taxes, because what you owe is cal-

culated based on where you burn 

the fuel, not where you buy it. If you 

travel 100,000 miles in Manitoba 

but never buy a drop of fuel there, 

Manitoba is still owed fuel tax on 

those 100,000 miles.

In order to make sure each juris-

diction gets its due, 48 states and 

10 provinces are members of the 

International Fuel Tax Agreement, 

or IFTA. Instead of filing fuel tax 

returns with each state or prov-

ince, you file one quarterly report 

with your base jurisdiction that 

reflects your net tax or credit, and 

it will apportion any tax you paid 

according to the number of miles 

traveled in each jurisdiction. If the 

net result is an overpayment, you’ll 

receive one consolidated refund 

from your base jurisdiction.

If you’re like most owner-op-

erators, your carrier is respon-

sible for fuel tax, licensing, and 

reporting for your vehicle. Who 

actually pays state or provin-

cial taxes is another question. 

Depending on your contract, the 

carrier may pay all fuel taxes.

But if the carrier charges you 

when you owe fuel taxes or pays 

you when you’re due a refund, you 

should be concerned with where 

you buy your fuel so you can maxi-

mize your refund.

The fact is, you don’t really 

know how much fuel costs until 

you take the taxes out. Just 

because you have an IFTA refund 

doesn’t mean that you have pur-

chased in a cost-efficient way. 

The big picture goal is to pay the 

least amount for your fuel includ-

ing the upfront purchase cost  

and factoring in the IFTA refund 

or payable.

If you buy most of your fuel 

in Canada then your Canadian-

currency fuel tax refund must be 

credited against your US-currency 

fuel tax debt. This could put you 

in a payable or reduced refund. 

Even though it appears to be more 

money up front, buying more fuel 

in the US obviously could create 

the opposite.

So, why blame Michigan?

On Jan. 1 it upped its fuel tax rate 

by a little more than 11 cents per 

gallon. That’s a one-time increase 

of more than 40%. Pennsylvania 

and a dozen or so other states 

increased their fuel taxes as well. 

So now every time you drive 

in the US, it costs more – and 

you’re paying for it with a sliding 

Canadian currency.

It may pay to buy as much fuel 

as possible from states and prov-

inces with the best net price. You 

can see our free and regularly 

updated fuel price comparison 

chart at www.tfsgroup.com/ tfs/

wheretobuyfuel.html. TW

Why your chargeback looks Loonie
And why driving in the US is suddenly more expensive
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By Derek Clouthier

WINNIPEG, MANITOBA

Despite recent struggles in some 

regions of Western Canada, if 

you’re looking for a career in the 

trucking industry, opportunity can 

still come a-knockin’.

And according to many key 

players in the industry, that trend 

should continue in the coming years.

Howard Sired, recruiting 

manager for TransX, said he 

believes the employment outlook 

for Western Canada is strong and 

competitive, and that Alberta’s oil 

patch, which as seen tough times of 

late, is experiencing an uptick, with 

service providers again looking for 

drivers, albeit, not at the “inflated” 

rates they were prior due to the 

drop in global oil prices.

“In other words, they are hiring 

drivers but they are not paying the 

insane amounts of money that they 

were three to five years ago,” Sired said.

TransX, one of the country’s 

largest carriers, is currently hiring, 

with Canada and US long-haul 

drivers in the highest demand.

“Demand is high because of 

very strong international freight 

volumes,” said Sired, “and the pool 

of drivers interested in being on 

the road for two weeks at a time is 

lower than regional operations.”

Further west in B.C., Matt Berry, 

president of Berry and Smith 

Trucking, said his company is 

looking for company drivers, but 

the highest demand is for own-

er-operators who can provide a 

high level of customer service to 

their customers.

Berry agreed that the outlook for 

employment in Western Canada is 

encouraging.

“We believe the economy is picking 

up and the proof is in the volume of 

work that is coming our way,” said 

Berry. “Trucking is one of the best 

early indicators of what is happen-

ing in the economy, so what we are 

seeing with increased volumes over 

last year is a good sign.”

Berry believes confidence in the 

industry is greater now than it was 

before the economic downturn in 

Alberta, and that confidence has 

an effect on the business choices 

people make.

“Instead of ordering additional 

loads to have some surplus on 

hand, a company may choose to 

reduce or even cancel orders to 

avoid the risk and the associated 

costs that come with inventory 

that doesn’t sell,” Berry explained. 

“Lack of confidence or tightening 

of spending happens often in cycles 

when perhaps there was excessive 

spending or a market correction 

that was due.”

Berry said steady growth that is 

manageable and sustainable offers 

better opportunities for success.

Shelley MacDonald, senior 

manager of human resources and 

people development for Bison 

Transport, another of Canada’s 

largest carriers, said because truck-

ing is so vital to the supply chain, 

employment in the industry nor-

mally remains stable.

“I would say the number of oppor-

tunities we have to join our busi-

ness remains consistent year over 

year,” MacDonald said. “This is a 

busy time of year, as we often have 

post-secondary students join our 

team for the next several months.”

The Winnipeg-based company 

is searching for quality appli-

cants, something it does on an 

ongoing basis. Positions in utmost 

demand at this time include those 

with an operational focus, such 

as fleet manager and dispatch, as 

well as licensed heavy-duty tech-

nicians. Owner-operators, teams 

and Canada/US drivers are also 

needed, as MacDonald said the 

industry continues to face a critical 

shortage in this area.

Sired added that he believes 

there is currently less demand for 

domestic drivers, something he 

said has been the case for some 

time now, but the need for Canada/

US long haul drivers will remain 

strong – and in turn could spur 

companies to develop training pro-

grams to help new drivers get into 

the long-haul market.

He said drivers often look for 

positions offering higher wages 

with more home time, but those 

jobs are becoming harder to find.

“(Long-combination vehicle) 

operations in Western Canada has 

created some opportunities for 

EMPLOYMENT

You hiring?
Industry’s employment outlook for Western

Canada strong with downturn in rearview mirror

Shelley MacDonald, senior manager 

of HR and people development for 

Bison Transport.
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OKOTOKS, ALBERTA

Mullen Group reported improved 

revenue in the first quarter of 

2017 in both its trucking/logistics 

and oilfield services segments, 

but the markets remain “fragile,” 

according to chairman and CEO 

Murray Mullen.

The company posted Q1 revenue 

of $284.9 million, up 4.9% year-

over-year. The trucking segment 

grew revenue 4% while oilfield 

services saw revenue climb 4.8%. 

Drilling activity improved but 

Mullen saw a decline in pipeline 

hauling demand. 

Net income was $14.5 million, 

down 32.2% year-over-year, pri-

marily due to a negative variance 

in unrealized foreign exchange. 

Nonetheless, Mullen said he’s 

seeing optimism returning to the 

oil and gas segment.

“After two years of reporting 

declining revenues we are finally 

starting to experience some growth. 

The $285 million generated in the 

first quarter of 2017 remains well 

below prior peak levels but the 

results are 4.9% above last year, rep-

resenting that some early stage sta-

bility is returning to the battered oil 

and natural gas service industry as 

well as reinforcing our acquisition 

strategy,” Mullen said.  

“I remain of the view that the 

markets we serve are fragile and 

that a period of adjustment is still 

required before our financial perfor-

mance improves in a more mean-

ingful way but there is a sense of 

optimism returning to the oil and 

natural gas industry, which I fully 

expect will benefit our organiza-

tion in the second half of the year. 

In terms of the overall Canadian 

economy, the story is very similar. 

Freight demand is starting to 

increase, which will ultimately 

lead to improved pricing later this 

year. In the meantime, however, the 

trucking and logistics sector of the 

economy remains very competitive.”

Mullen said the company contin-

ues to be on the lookout for acquisi-

tion opportunities.

“One of our stated strategic 

initiatives for 2017 centered on 

growth through acquisitions. In 

this latest quarter we closed two 

transactions, the most notable 

being the acquisition of Envolve 

Energy Services Corp., opening up 

a new growth platform for Mullen 

Group,” said Mullen.  

“For the balance of the year 

we will continue to identify new 

opportunities that we can benefit 

from for many years. In addition, 

we are announcing an increase 

of $25 million to our 2017 capital 

expenditure budget in anticipa-

tion of a recovery in the energy 

sector. This is exactly why we took 

the necessary steps to strengthen 

our balance sheet in 2016. We are 

uniquely positioned to proactively 

pursue opportunities.” TW

FLEET NEWS

Optimism returning to oil and gas industry: Mullen

the higher skilled and clean record 

drivers,” Sired said, “but there are 

less opportunities overall.”

MacDonald feels that Alberta 

will continue to be a western 

Canadian hub for the trucking 

industry, and that the need for solid 

people resources will also persist.

“We need to always be looking 

for ways to be more innovative, 

efficient and creative to meet cus-

tomer requirements and build a 

sustainable future,” she said.

Though Edmonton trucking 

company Rosenau Transport 

is not currently hiring, Dillon 

Rosenau, Calgary regional 

manager, said experienced, profes-

sional drivers are always encour-

aged to submit a resume.

Rosenau said that in Alberta 

there are certain segments of the 

industry still reeling from the prov-

ince’s downturn of the past couple 

of years, and layoffs in the oil and 

gas sector made it difficult for 

drivers to find work.

He added, however, that in 

major city centers, drivers remain 

in high demand.

“We’re seeing volumes pick up 

over the last year, but given the 

nature of our economy in Western 

Canada, we know how volatile 

things can be,” Rosenau said eyeing 

the future. “But we’re cautiously 

optimistic that if trends con-

tinue, we’ll be looking to add team 

members across our network in 

various positions.”

Rosenau feels the trucking industry 

will face a significant challenge in the 

coming years – making the profes-

sion attractive to the next generation.

“The average age of a profes-

sional driver is currently 47, with 

that number expected to be 49 by 

2024,” said Rosenau. “Regardless 

of the economic situation, there 

is going to be demand for drivers 

in the coming years. And it is our 

responsibility as carriers to find 

new ways of incentivizing new 

recruits to join our industry.” TW
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Deborah Gee, an industry con-

sultant and former driver who 

entered the industry though the 

Women Building Futures program, 

said during the Women in industry 

panel discussion that she started 

out driving with her brother as a 

team and eventually became the 

first solo female driver who traveled 

cross-country for her then employer. 

But it wasn’t easy.

“In any trade you’re going to take 

a little bit of razzing, and being a 

woman you might take offence to 

that,” Gee said, although admit-

ted that part of her enjoyed the 

attention she received and encour-

aged women to be strong and work 

through the adversity. “It’s nice 

to see that there are some women 

getting into the industry and I’d like 

to see more.”

Gee feels the reason more women 

are not entering the industry is 

simply a lack of understanding that 

they are as capable as men to get the 

job done and get it done right.

“I think it’s got to just be a lack 

of communication on what the job 

entails,” she said. “It’s not something 

that just a man can do.”

Judy-Lynn Archer, past presi-

dent and CEO of Women Building 

Futures, said women looking to 

get into the industry need to first 

educate themselves on what the 

expectations will be.

Archer said the trucking industry 

“still makes my heart race” but she 

doesn’t like seeing women working 

hard and not getting the same com-

pensation as men.

“It just goes against the grain,” 

Archer said, pointing out that the 

average annual full-time salary 

for a woman in Canada is $32,000. 

According to Statistics Canada, 

the average annual income for all 

Canadians is just under $50,000.

Women Building Futures was 

launched in 1998 and helps prepare 

female workers starting careers in 

industries that have typically been 

dominated by men.

Archer said women who complete 

the program enter the workforce 

with high expectations and a desire 

to land a long-term career, two 

things she encourages.

“Employers are starting to see 

now that there’s a lot there,” Archer 

said of the female talent pool. “Even 

in this economy, we are the busiest 

we’ve ever been.”

Chelsea Herr, a welder with 

Mullen Trucking, also took part in 

the panel.

Herr said there is a lack of aware-

ness for young women when it comes 

to finding a career in trucking, as 

many believe it isn’t even an option.

For Herr, much of her success stems 

from the support of her parents.

“Without that I wouldn’t have con-

tinued with it,” Herr said, including 

that fact that like Gee, it wasn’t easy 

at first, as she was not always told 

from the get-go what the demands 

would be.

“To some degree they were testing 

the waters to see if I could handle 

it,” she said, recommending women 

in any male-dominated industry to 

seize any and all opportunities that 

come their way.

During another panel discussion – 

Road to leadership – the importance 

of leadership and sponsorship was a 

point of emphasis, and how both are 

vital cogs in getting more women 

into the industry.

“Sponsorship is mentorship 

married to action,” said Linda 

Young, vice-president of HR and 

people development for Bison 

Transport, adding that often people 

need someone else to identify the 

qualities within them. “When I see 

the spark in someone, I make it a 

point to say ‘I see this in you.’”

Grant Mitchell, president and 

CEO of Westcan Bulk Transport and 

AMTA chairman, said despite the 

importance of mentors and spon-

sors, everyone must discover and 

use their own strengths.

“Everybody needs to be them-

selves, everyone has something dif-

ferent and you need to be yourself,” 

he said. “Find someone you can 

connect with and gravitate toward 

them. Take a risk and get outside of 

that comfort zone.”

Westcan has partnered with 

Women Building Futures and will 

have 12 female drivers enter the pro-

gram’s new Class 1 driving session 

this summer.

“It didn’t take us very long at all to 

get involved,” said Mitchell. “What 

we need to promote in our industry 

is that it doesn’t matter if you’re a 

man or a woman.”

Mitchell said stereotypical percep-

tions of women in the trucking are 

an unfortunate reality, and in order 

to shed those images the industry 

must promote female success stories 

so women know what’s possible and 

available to them. He also advised any 

woman who feels they are working for 

a company that does not appreciate 

them to go out and find one that does.

The Western Women With Drive 

event also included two keynote 

speeches, one from health and pro-

ductivity expert Michelle Cederberg, 

and another by Karen Hamberg, 

vice-president of strategy for 

Westport Innovations. TW
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No sooner had I submitted my last 

column to Truck West on maintain-

ing the status quo in my career, 

when I saw something that caused 

me to reconsider everything I had 

written. My comfort zone suddenly 

felt a little too comfortable. 

It was quite by accident. I was 

driving into Winnipeg to drop a 

trailer and passing one of the truck 

dealerships, when I saw a truck 

that caught my eye. A few days 

later, my wife and I were heading 

into the city for some more sup-

plies in the seemingly never-ending 

task of “putting our personalities” 

into our house; this time it’s a new 

family bathroom. Trucking is now 

something I do to relax in between 

major construction projects.

Anyway, I went to the dealership 

and had a closer look at the truck. 

It was not something I would ever 

consider running, but it was a thing 

of beauty. I spotted another truck 

on the lot that caught my eye and 

peered below to see which color 

engine it had, just out of curios-

ity, and was shocked to see that it 

was yellow. The truck I was looking 

at was a glider and this catapulted 

me right out of my comfort zone 

and back to the normality  of my 

‘what if?’ life of imagining new 

possibilities.

The following Monday, I made 

a phone call and found out the 

details of the truck. It was as if 

whoever built this truck had read 

my mind and built my dream 

truck, just for me. 

Like most dreams, it seemed at 

first that it would remain just a 

dream. But then I started crunch-

ing numbers and buying this truck 

started to make more sense, so I 

started to go through the motions 

and got approval to finance the 

truck. It all hinged on selling one 

of my current trucks though, and 

that’s where things started to look 

a bit sketchy.

Now I say sketchy, but that’s only 

part of it. The reason it’s sketchy is 

because of the residual value of the 

truck I want to sell – in short it isn’t 

enough, which underlines one of the 

main reasons why buying the glider 

truck makes so much sense. 

It will never depreciate to the 

same extent as a brand new truck. In 

fact, it will almost be like a savings 

plan as the extra cost to purchase it 

over a stock truck will end up back 

in my pocket at the end of the term.

So, I’ve convinced myself that it’s 

the way to go and as long as I can 

sell my current truck for the price I 

want to get for it, I will be going for 

the new glider. Obviously, that is not 

a foregone conclusion. 

Somebody could come along 

with a trunk full of cash and buy it 

before I do, or I may not get what I 

want – or more accurately, need – 

for my current truck. But that’s life. 

The encouraging thing is discover-

ing that I’m still me. I’m not content 

with just sitting back and watching 

the world go by. I still have the desire 

to constantly make improvements 

in my life and business.

Life is short and it’s what you 

make of it that matters. I don’t want 

to get comfortable, really. Well, I do, 

but not in the way that I become a 

passenger in life, especially as the 

clock keeps on ticking. 

Soon, I will reach an age where 

I will be unable to exercise much 

freedom in certain aspects of 

life. Buying a truck with a pro-

jected 15-year lifespan is just one 

of those decisions. 

There’s not much point doing 

that if I’m only going to be working 

for another 10 years. That’s a ways 

off just yet, but as that clock ticks 

away, it draws closer. So, I need to 

be thinking about that and coming 

up with a strategy that allows me 

to continually challenge myself 

and improve. 

The first step towards that goal is 

to do just that, turn my dreams into 

targets. The new truck is just the 

first step in that direction and if it 

doesn’t work out, then I’ll just move 

on to the next step, whatever that 

may be. TW
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ENGINE OIL

By James Menzies

December 2016 ushered in a new 

category of heavy-duty engine oils, 

giving fleets improved perfor-

mance and additional choices. The 

previous category oil, CJ-4, is still 

in production by some oil suppli-

ers, while the new CK-4 and FA-4 

oils offer better performance and 

are recommended for new engines. 

In addition to the new American 

Petroleum Institute (API) standard, 

the various OEMs have also issued 

their own, often more stringent, 

specifications. Clear as a bucket of 

used oil? Here’s what you need to 

know to make the right decision for 

your trucks.

The case for sticking  

with CJ-4

One misperception about the cate-

gory changeover, is the idea that the 

new categories would completely 

replace CJ-4 on Dec. 1, 2016. That’s 

not true and some oil providers have 

chosen to extend the offering of CJ-4 

product indefinitely, which can be 

safely used in pre-2017 engines.

The boldest of these is Chevron, 

which is still producing and offering 

CJ-4 with no firm end date in place.

“Initially, going into it, a lot of 

people expected there would be 

a mandatory conversion to CK-4 

or FA-4 and that hasn’t been the 

case,” Rommel Atienza, commer-

cial brand manager for Chevron in 

North America told Truck West. “To 

that point, we still have a 15W-40 

CJ-4 product available in the market 

today. That decision was made 

when we started to hear about the 

direction OEMs were going and 

the hesitation some of our custom-

ers had in that conversion. They 

really wanted to see the benefits of 

CK-4 and FA-4 products before they 

made that transition.”

Castrol also continues to provide 

CJ-4 product, for now. Hasan 

Zobairi, commercial marketing 

manager with Castrol distributor 

Wakefield Canada, predicts Castrol 

will complete its changeover by the 

end of the year. It opted to extend 

availability of CJ-4 in response to 

customer demand.

“We decided to do a gradual 

transition and make sure all cus-

tomers were comfortable with 

the change rather than doing an 

abrupt change,” Zobairi said.

But not all oil companies see a 

benefit to maintaining CJ-4 oils in 

their portfolio, when the new cate-

gory oils are simply better.

“We don’t feel there’s any benefit 

to keeping CJ-4 around,” said 

Dan Arcy, global OEM technical 

manager with Shell. He cited better 

oxidation control, improved shear 

stability, and the opportunity to 

extend drain intervals as a few of 

the benefits of moving to the new 

category oils.

Andre St-Jean, MSC chemist, 

lab and technical service manager 

with Total, said the company has 

transitioned completely to the 

new category oils, a decision that 

was made easy because it was able 

to upgrade its portfolio without 

passing on much, if any, upcharge 

to customers.

“The cost of the two products is 

nearly the same, so we decided we 

will discontinue the CJ-4 as soon as 

possible,” he said.

And Petro-Canada took a similar 

approach, removing CJ-4 from its 

portfolio.

“From our perspective, by continu-

ing the production of previous cate-

gory engine oils – namely CJ-4 – cus-

tomers are faced with unnecessary 

confusion and complexity,” said Brian 

Humphrey, OEM technical liaison 

with Petro-Canada Lubricants.

The benefits of CK-4

Even those oil companies that con-

tinue to offer both the new and 

old oil categories acknowledge 

that CK-4 and FA-4 oils perform 

better, making a compelling case 

to upgrade. The new category oils 

deliver “better overall engine pro-

tection and longer drain inter-

vals,” according to Petro-Canada’s 

Humphrey. 

But while the tighter specifica-

tion may bring more parity to the 

performance of CK-4 oils, not all are 

created equal, Zobairi cautioned.

“Some companies have gone 

ahead and reformulated, or 

uptreated, their CJ-4 oils to transi-

tion to CK-4 and other companies 

have taken a different approach, 

started from scratch and re-en-

gineered the oil,” he explained. 

“Those companies would see even 

better performance in moving from 

CJ-4 to CK-4.”

When choosing a CK-4 oil, don’t 

just look for the API donut that 

identifies the category, but also 

ensure the oil has met all the OEM 

specifications as well. In many 

cases, according to Total’s St-Jean,  

those OEM standards are much 

more stringent than the tests the 

API requires.

“There are two different kinds of 

oil in the market: the people who 

have the (OEM) approvals and the 

people who pretend to have the 

approvals,” St-Jean said, noting just 

because an oil meets the API spec-

ification doesn’t mean it has also 

gained the required OEM approvals.

Zobairi agrees that it’s important 

to look for OEM approvals, not just 

the API symbol.

“I think it’s absolutely critical for 

oil companies to be meeting those 

standards and for customers to be 

asking whether the oils they are 

using are actually meeting those 

standards and passing those tests,” 

Zobairi said. 

In fact, St-Jean went so far as to 

predict the OEM certifications will 

eventually dictate the type of oil 

fleets use – and it may have to vary 

by engine make.

“More and more, the oil is part of 

the original design of the engine, so 

we will have more and more (OEM) 

specifications,” St-Jean predicted. 

“The OEM approval will be the 

decider of what product you need 

for your vehicle and if you want to 

carry one oil, maybe you will have 

to buy all one brand of truck.”

How about FA-4?

FA-4, the new lower-viscosity oil 

optimized for fuel economy thanks 

to its high temperature high shear 

properties, has seen little interest 

among fleets since its introduction. 

This is mainly due to a lack of OEM 

support and a lingering conviction 

among fleet operators that low-

er-viscosity engine oils offer inade-

quate protection.

Among the OEMs, Detroit has 

been the most vocal cheerleader 

for FA-4 oil. It factory-fills new 

engines with FA-4, recommends 

it for continued use and has even 

eliminated the backwards com-

patibility restrictions the industry 

was expecting, allowing FA-4 in 

engines as far back as model year 

EPA2010 engines.

“Not only do we recommend the 

continued use of FA-4 in our GHG17 

engines, but we also recommend 

switching to FA-4 for EPA10 and 

later Detroit engines to fully achieve 

their fuel economy potential,” said 

Ed Byk, Detroit heavy-duty engine 

product marketing manager. 

After extensive testing, Detroit is 

convinced engine protection isn’t 

compromised when moving to a 

thinner weight FA-4 oil.

“Our testing shows that FA-4 

performs the same as CK-4 from a 

durability and reliability perspec-

tive and both perform better than 

CJ-4,” Byk said. 

Humphrey said FA-4 oils can 

deliver a fuel economy improve-

ment of up to 2% compared to a 

15W-40 or 1% versus a 10W-30, 

“so there can be real cost bene-

fits to switching to the new FA-4 

category.”

Zobairi wonders why more pro-

gressive fleets aren’t taking advan-

tage of the fuel economy perfor-

mance of FA-4 oils.

“I’d like to understand why cus-

tomers are hesitant, especially 

those using Detroit Diesel trucks, 

where FA-4 is backwards compati-

ble to 2010,” he said. 

But not everyone is surprised the 

uptake of FA-4 has been slow.

“We kind of knew it would be,” 

Arcy acknowledged. “Not 100% of 

the OEMs have elected to use FA-4 

at this time. From Shell’s stand-

point, we planned the uptake 

would go this way, that it would be 

slow at first and then ratchet up.”

He compared the adoption of 

FA-4 to when 10W-30 was intro-

duced in 2007. At that time, Arcy 

pointed out, there was a gradual 

adoption by the OEMs and it wasn’t 

until 2013 that 10W-30 became a 

fast-growing viscosity grade. 

“The rate at which the indus-

try embraces FA-4 oils will be 

determined by a variety of factors, 

including the OEM recommen-

dations and the purchase of the 

newer 2017 engines,” Humphrey 

agreed. TW

Performance and protection
New category engine oils are better, but CJ-4 isn’t yet extinct

“From our perspective, by continuing the 
production of previous category engine oils  – 
namely CJ-4 – customers are faced with 
unnecessary confusion and complexity.”

– Brian Humphrey, Petro-Canada

New heavy-duty engine oils are packaged at Total’s blending facility in  
Montreal, Que. 
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ryderusedtrucks.ca   1.888.995.2459
Ryder and the Ryder logo are registered trademarks of Ryder System, Inc.
Copyright ©2017 Ryder System, Inc. Ever Better is a trademark of Ryder Systems, Inc. 

Full Maintenance History  Flexible FinancingExtended Warranty 

RYDER’S LIGHT
DUTY TRUCK DEAL

2011 Chevrolet 3500, 16’ Cube Vans, Duramax
Diesel Engine, Auto Transmission, Ramp,

134 Km’s, from $29,999

2012 Ford F450, 16’ Cube Vans, 6.7L  Diesel,
Auto Transmission, 4.3 Ratio, Ramp, 224 Km’s,

from $34,499

2008 FRTL M2-106 Cab and Chassis,  Cummins
ISC 300HP, 6 Speed Auto Trans, 261 Wheelbase,

54,000 GVW,  243,000 Km’s, from  $43,790  

2009 INTL 4300, Maxx DT, 210hp, 5 speed Auto,
25,500 GVW, 16 foot tilt deck, 136,000 Km’s,

from   $43,289

More Equipment 
on Page 

We’ve Moved!
BC Sales Centre now located at 19787 98 AV, Langley, BC 
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“GREASE FREE”
5TH WHEEL 

SLIP PLATES

CANADA’S #1 DISTRIBUTOR OF ONE-PIECE PLASTIC LINERSCANADA’S #1 DISTRIBUTOR OF ONE-PIECE PLASTIC LINERS

ASK FOR BRUCE SMITH

CALL 
(519) 977-4614

16’ WIDTHS
NOW 

AVAILABLE

DEALER/INSTALLER

INQUIRIES 

WELCOME

ORDER YOUR “FACTORY WELDED” UHMW DUMP LINER KIT TODAY! 
INSTALLATIONS AVAILABLE!

ONLY
$135.00 EA
CASH & CARRY

For Western Canada Sales and Installations Call Your Local Fort Garry Location 
or Call Bruce Smith @ 519-977-4614

“CUSTOMIZED TO SUIT YOUR NEEDS”
• UP TO 16’ WIDTHS • VARIOUS LENGTHS & THICKNESSES 

• TRIED & TESTED with GRAIN & GRAVEL

New And Used Trailer Sales & Leasing Trailer & Truck Parts & Service

&

Selling some iron? You’ve got options!
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1-888-995-2459

2009 INTERNATIONAL 4300 
STRAIGHT TRUCK W/FLAT DECK

INTERNATIONAL ENG; DT466, 210 HP, 5 SPD. AUTO.
TRANS; 25,500 GVW, 16 FOOT TILT DECK. 136,000 KMS,

STK#456015. -890934

CALGARY

2012 FREIGHTLINER CASCADIA 
125 HIGHWAY TRACTOR

72" CONDO SLEEPER, DETROIT ENG; DD15, 505 HP, 13
SPD TRANS; 12 & 40 AXLE(S), AIR RIDE SUSP; 234"
WHEELBASE, 858,000 KMS, STK#373653. -884050

CALGARY

2012 FREIGHTLINER CASCADIA 125
HIGHWAY TRACTOR

48" MID-ROOF SLEEPER, DETROIT ENG; DD15, 500 HP, 
18 SPD TRANS; 12 & 40 (SUPER) AXLE(S), AIR RIDE

SUSP; 812,000 KMS, STK#855591. -884048

LANGLEY/CALGARY

2011 INTERNATIONAL 4300LP 
STRAIGHT TRUCK W/VAN

INTERNATIONAL ENG; MAXX 10D, 230 HP, AUTOMATIC
TRANS; LEAF SPRINGS SUSP; 287" WHEELBASE, 25,500

GVW. 209,000 KMS, STK#435158. -836415

LANGLEY/CALGARY

2010 FREIGHTLINER COLUMBIA 120 
DAYCAB TRACTOR

DETROIT ENG; 14L, 505 HP, 13 SPD TRANS; 
AIR RIDE SUSP; 180" WHEELBASE, 421,000 KMS,

STK#621247. -884045

CALGARY

2012 FORD F450 
CUBE VAN

DIESEL ENG; 6.7L, AUTOMATIC TRANS;
4.3 RATIO, 16’ , RAMP. 224,000 KMS,

STK#410425. -890935

LANGLEY

2013 PETERBILT 367 HIGHWAY TRACTOR
36" BUNK SLEEPER, CUMMINS ENG; ISX, 550 HP, 
18 SPD TRANS; 12 & 40 AXLES, 4 WAY LOCKS,
3.91 RATIO, AIR RIDE SUSP; 230" WHEELBASE, 

739,000 KMS, STK#508125. -286017

LANGLEY

2011 CHEVROLET 3500 CUBE VAN
GMC ENG; 6.6L DURAMAX, 250 HP, AUTOMATIC TRANS;

LEAF SPRINGS SUSP; 16’, RAMP., 134,000 KMS,
STK#366041. -836437

LANGLEY/CALGARY

$43,289

$34,499

$29,999

$49,500
$42,497

2008 FREIGHTLINER M2 106 STRAIGHT TRUCK 
(CAB AND CHASSIS)

CUMMINS ENG; ISC, 300 HP, AUTOMATIC TRANS; 
AIR RIDE SUSP; 261" WHEELBASE, 54,000 GVW. 

243,000 KMS, STK#420687. -700288

CALGARY

$43,790
$54,343

$54,770

2008 STERLING ACTERRA STRAIGHT TRUCK 
(CAB AND CHASSIS)

MERCEDES ENG; MBE900, 210 HP, AUTOMATIC TRANS;
LEAF SPRINGS SUSP; 236" WHEELBASE, RED IN COLOR,
LOW PRO TIRES. 338,000 KMS, STK#415944. -286013

LANGLEY

2010 VOLVO VNL 
DAYCAB TRACTOR

VOLVO ENG; D13, 405 HP, 12 SPD TRANS;
3.42 RATIO, AIR RIDE SUSP;

STK#613740. -836435

LANGLEY/CALGARY

ALBERTA
CALGARY

4535 8A Street NE
(Gary Giesbrecht) 

BRITISH COLUMBIA
LANGLEY

19787 98 Ave., Langley, BC (west side of building)
(Darryl Wood)

$54,740

$59,900

NEW EXTENDED
WARRANTY COVERAGE 

AVAILABLE

Engine,Trans, Diff.
Turbo, Inj, DPF,
EGR and more!

Up to 24 months/400,000 km’s

Financing
Available

$16,499
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2015 STEEL TRIDEM OIL FIELD FLOATS

GOOD INVENTORY OF 40, 42, 45, 53 LENGTHS. 15" KING PIN SETTING, SLIDING AXLES, 24.5 ALUMINUM
WHEELS, 3 BAR WELD ON WINCHES, J HOOKS OPPOSITE OF WINCHES,  7" LIVE ROLL AT REAR, ABS
BRAKES, AUTO SLACKS, LED LIGHTS, STROBE LIGHTS REAR BOLSTER, SWING OUT WIDE LOAD LIGHTS,
PRICED TO MOVE.

2017 MIDLAND TW SIDE DUMPS

• Easy Financing  • Sales/Leasing • Truck Equipment • Parts & Service

FGI OFFERS THE DURABAK LINE TO MEET ALL YOUR LIFTING AND HAULING EQUIPMENT
NEEDS.  CABLE HOIST SYSTEMS AND HYDRAULIC HOOK LIFT SYSTEMS IN A VARIETY 

CAPACITIES UP TO 65,000 LBS. ASK ABOUT THE SPRINTER LINE OF REFUSE HAULERS TOO!

WINNIPEG:              1-800-282-8044
BRANDON:              1-866-883-6120
REGINA:                  1-800-552-8044
SASKATOON:           1-800-772-4599
LLOYDMINSTER:     1-800-661-9709
LETHBRIDGE:          1-866-865-3962

CALGARY:               1-800-661-3126
RED DEER:              1-866-297-0022
EDMONTON:            1-800-663-9366
GRANDE PRAIRIE:   1-866-424-5479
LANGLEY, BC:          1-800-663-4115

MIDLANDS TW SERIES OFFERS OPERATORS RUGGED/PAYLOAD CONSCIOUS CONSTRUCTION WITH
THE UNIQUE ABILITY TO DUMP ON EITHER SIDE WITH MINIMAL ADJUSTMENTS MADE BY THE OPER-
ATOR. 40' AVAILABLE IN BOTH TANDEM AND TRI-AXLE CONFIGURATIONS. AIR RIDE OR SPRING SUS-
PENSION, 11R22.5 TIRES, STEEL WHEELS, HALDEX ABS, TOUGH 1/4" AR400 ELLIPTICAL TUB WITH
HEAVY DUTY (NEOPRENE BUSHING) TIPPING HINGE, AND OPTIONAL BOLT-ON PUSH BLOCK, TWO
SPEED LANDING GEAR. -900803

2017 LANDOLL
DETACHABLE
AG TRAILERS

835D AG DETACHABLES FEATURES 32' OF USEABLE DECK SPACE WITH AN INNOVATIVE FOUR-BEAM
FRAME AND HYDRAULIC GOOSENECK TO SAFELY LOAD AND LEGALLY TRANSPORT TODAYS HEAVY,
OVERSIZED EQUIPMENT. OPTIONAL FLIP THIRD AXLE IS AVAILABLE TOO. -900804

2017 
DURALIFT
ROLL-OFF
BODIES

&

Selling some iron? You’ve got options!
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WWW.CUSTOMTRUCK.CA

BRANDON
1240 Highland Ave.
1-888-979-5692

Dave Mantei - New/Used Sales
Cory Nakonechny - New/Used Trailers &

Used Truck Sales
Todd Border - Bus. Mgr.

ESTEVAN
89 Escana St.

1-866-332-2121
TRUCK PARTS 

& SERVICE CENTER
Lenny Janz 

- New/Used Sales

WINNIPEG
357 Oak Point Hwy

1-888-979-0957
Jim Bednar, Andy Willerton,
Richard Prokopich - Sales 

Bryan Johnson – New Truck 
Mgr. (MB)

Todd Border – Bus. Mgr.

REGINA
520 Park Street

1-888-979-0394
Bob Wirtz, Lenny Janz, 

Erin Found - Sales
Gordon Wood - Bus. Mgr.

Bert Downton - Regional Used
Truck Mgr (SK & MB)

SASKATOON
2410 Northridge Drive
1-888-979-2615
Chad Kemp, Guy Tatlow, 
Vince Boechler - Sales

Gordon Wood - Bus. Mgr.

SWIFT CURRENT
175 Industrial Dr.

1-888-297-8191
Erin Found - Sales 

Gordon Wood - Bus. Mgr.

Kenworth Dealer Serving the Canadian Prairies & Beyond

Great Selection of New Trucks!

2018 KENWORTH T880 DAYCAB
PACCAR ENG; 510 HP, TANDEM AXLE(S),
4.1 RATIO, AG 460 SUSP; GRAY VANTAGE
INTERIOR, STK#JJ991019. -874040

2017 KENWORTH T880
40” INTEGRAL FLAT TOP SLEEPER, PAC-
CAR ENG; 550 HP,  TANDEM AXLE(S), 4.1
RATIO, AG 460 SUSP; WHITE IN COLOR,
SLEEPER, GRAY VANTAGE INTERIOR,
STK#HJ988862. -874026

2018 KENWORTH W900L
FLAT TOP SLEEPER, CUMMINS ENG; 565
HP, 18 SPD TRANS; TANDEM AXLE(S), 3.91
RATIO, AG 400 SUSP; 62 ACFT SLEEPER,
BLACK DIAMOND INTERIOR, SUPER 40
REAR ENDS WITH FULL LOCKING DIFFER-
ENTIALS STK#JJ991112. -874035

2017 KENWORTH T370
PACCAR ENG; 350 HP, TANDEM AXLE(S),
HENDRICKSON SUSP; ALLISON 3500 RDS
TRANS, 20' NEUSTAR RED GRAIN BOX,
STK#HM988329. -874042

2012 KENWORTH T800 DAYCAB
PACCAR ENG; TANDEM AXLE(S), AG 380
SUSP; BLACK IN COLOR, W/ NEW LOADLINE
20' GRAIN BOX, 13 SPEED ULTRA SHIFT
PLUS TRANS. 861,455 KMS, STK#CJ95446. -
874024                                                              $96,500

2013 KENWORTH T660
72” ACDN RAISED ROOF SLEEPER , PAC-
CAR ENG; MX, 455 HP, 18 SPD TRANS;
TANDEM AXLE(S), 3.73 RATIO, AG 400
SUSP; 232" WHEELBASE, BLUE IN COLOR,
772,918 KMS, STK#DJ964132. -458999

$62,500

2015 KENWORTH T800
38” ACFT FLAT TOP SLEEPER SLEEPER,
PACCAR ENG; 500 HP, ULTRASHIFT
TRANS; TANDEM AXLE(S), 4.3 RATIO, AG
460 SUSP;  425,378 KMS, STK#FJ970646. -
874025 $119,900

2009 PETERBILT 386
63” ULTRA SLEEPER, CATERPILLAR ENG;
470 HP, 13 SPD TRANS; TANDEM AXLE(S),
WHITE IN COLOR, PRESTIGE INTERIOR
1,501,703 KMS, STK#9D788490. -874046

$37,500

2017 DOEPKER LEGACY
SUPER B BULKER

11R22.5, TIRE MAXX PRO INFLATION SYS-
TEM, STAINLESS STEEL FENDERS,
BLACK, STK#AL20211 -693677

2017 DOEPKER TRIDEM 
LEGACY 2 HOPPER

11R24.5, 45' LEGACY TRIDEM 2 HOPPER
BULKER, POLY BLACK FENDERS, BLACK

TARP, STK#AL20132 -693678

2018 DOEPKER 
SUPER B SIDE DUMP

ELECTRIC TARP SYSTEM, BLACK POLY
FENDERS, 11R225.TIRES STK#SD20754 

-913488

2014 DOEPKER 45' TRIDEM 
PICKER TRAILER

11R22.5 TIRES, 2" X 6" T&G FIR DECK, 
2 STROBE LIGHTS, STK#E1031647 -

693679

4 

UNITS

Manitoba Doepker Trailers Sales: Contact Brandon or Winnipeg Locations

Used Trucks

KENWORTH W900
2000 DAYCAB ............................................ $47,500

YS857312 1,214,234 KM, Dump Box, 18 Spd
2007 72”ACAD........................................... $79,900

7J989850 1,341,227 KM, 18 Spd, Consignment
2013 72”ACAD........................................... $79,500

DJ961328A 907,583 KM, 13 Spd

KENWORTH T800
2013 EXTENDED DAYCAB...............................$72,500

DJ959268A 1,034,621KM, 18 Spd
2012 GRAIN BOX........................................$96,500

CJ954463 861,455 KM, Manual 13 Spd
2010 62”ACFT ............................................$72,500

AJ943863A 649,282 KM, 18 Spd
2013 62”ACFT ............................................$75,500

AJ960652 902,957 KM, 18 Spd
2015 38”ACFT ..........................................$119,900

FJ970646 425,378 KM, Manual 18 Spd
2015 38”ACFT TRI-DRIVE.........................$167,500

FJ976972A 318,845 KM, 18 Spd, Consignment
2015 38”ACFT TRI-DRIVE.........................$169,900

FR977249A 268,486 KM, 18 Spd, Consignment

KENWORTH T660
2013 72”ACAD ..........................................`$57,500

DJ957521 852,313 KM, 18 Spd
2013 72”ACAD............................................$59,000

DJ962541 796,891, 18 Spd
2013 72”ACAD............................................$67,000

DJ964129A 707,773 KM, 18 Spd

2013 72”ACAD............................................$62,500
DJ964132A 772,918 KM, 18 Spd

2013 72”ACAD............................................$62,500
DJ96433A 792,226 KM, 18 Spd

2013 72”ACAD............................................$62,500
DJ964134A 773,724 KM, 18 Spd

2012 62”ACFT ............................................$59,900
CJ956162 907,365 KM, 18 Spd

2012 62”ACFT ............................................$59,900
CJ956163 892,158 KM, 18 Spd

KENWORTH T440
2012 Dry Van..............................................$67,500

CM955425 481,000 KM, Manual 10 Spd

KENWORTH T370
2015 Dump Box........................................$115,000

FM974210 132,395 KM, 3500RDS
2011 Reefer Van ........................................$45,000

BM948952 255,236 KM, 3500RDS
2012 Dry Van..............................................$52,500

CM948342 170,081 KM, 3500RDS
2012 Dry Van..............................................$51,500

CM952439 329,984 KM, 3500RDS

PETERBILT
2014 DAYCAB 388 .....................................$79,900

ED228856 1,225,741 KM, 18 Spd, Engine Rebuilt
2014 72”ACAD 388.....................................$92,500

ED232002 556,925 KM, 18 Spd
2009 63”ULTRA 386 GRAIN BOX

9D788489 1,447,901 KM, 13 Spd

2009 63”ULTRA 386GRAIN BOX
9D788490 1,501,703 KM, 13 Spd

2009 63” ULTRA 386 GRAIN BOX
9D788491 1,382,215 KM 13 Spd

2009 63” ULTRA 386 GRAIN BOX
9D788493 1,479,920 KM 13 Spd

2004 300 DUMP BOX..................................$35,000
4M821133 186,018 KM

FREIGHTLINER
2009 M2 DAYCAB .......................................$52,500

9HAL4060 73,488 KM
2013 MC FLATDECK ..................................$62,500

DDFD5396 30,750 KM, 3500RDS
2012 CASCADIA .........................................$30,000

CLBH5056 798,747 KM Consignment
2013 CACSCADIA .......................................$57,500

DSF3915 743,341 KM, 13 Spd

INTERNATIONAL
2007 9400i DUMP BOX...............................$62,500

7H366169 186,319 KM, 10 Spd

DODGE
2011 REEFER VAN......................................$23,900

B5594993 191,072 KM Sprinter 2500

BOXES & TRAILERS
2007 DURABODY CURTAINSIDE BOX.........$ 2,999
2008 ITB REEFER & 30’ BOX, BOX DAMAGE.......$7,500
2008 ITB26’ DRY BOX, REAR SWING DOORS.....$2,999
2010 MUILTVAN 26’ DRY BOX .....................$3,500

2007 WABASH REEFER TRAILER ...............$18,500

Manitoba Dealer
Permit # 0471
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IN STOCK INVENTORY

2017 MACK GU813 MIXER TRUCK
MACK ENG; MP7, 395 HP, 6 SPD TRANS; 20/46 AXLE(S), 4.19 RATIO,

HM460 SUSP; 301" WHEELBASE, WHITE IN COLOR, STK#37058.  -278348
$199,000

2008 MACK CXU613 HIGHWAY TRACTOR
70" MR SLEEPER, 485 HP, 10 SPD AUTO TRANS; 12/40 AXLE(S), 

3.55 RATIO, AIR RIDE  SUSP; 233" WHEELBASE, LOADED, NEW SAFETY,
THERMOKING UNIT, DUAL EXHAUST STK#17001. -797451

2017 MACK CHU613 DAYCAB TRACTOR
MACK ENGINE; MP8, 505 HORSEPOWER, 18 SPD TRANSMISSION; 14,600 FA

46,000 RA AXLE(S), 3.73 RATIO, AL461 SUSPENSION; 213" WHEELBASE,
BLACK RED PEARL  IN COLOR, RAWHIDE PACKAGE, GRAND TOURING INTERIOR,

STK#25909. -164834

2017 MACK PINNACLE CXU613 HIGHWAY TRACTOR
MID ROOF SLEEPER, MACK ENG; 505 HP, 18 SPD TRANS; 

12/40 AXLE(S), 3.73 RATIO, AIR RIDE SUSP; 
STK#81156. -482203

2008 MACK CXU613 HIGHWAY TRACTOR
MP8, 485 HP, 13 SPD, 70" MR, 12/40 AXLES, AIR RIDE, 

233” WB, 3.55 RATIO , DUAL EXHAUST, POWER WINDOWS, LOCKS,
MIRRORS, LOCKS, NEW DPF SYSTEM, APPROX.1,300,000 KM,

STK#17002. -615768
$34,900

2017 MACK PINNACLE CXU613 HIGHWAY TRACTOR
70" MR SLEEPER, MACK ENG; 445 HP, 18 SPD TRANS; 12/40 AXLE(S),

3.55 RATIO, AIR RIDE SUSP; STK#81157. -482204

2017 MACK GU813 STRAIGHT TRUCK (CAB AND CHASSIS)
MACK ENG; 425M HP, AUTOMATIC TRANS; 

18,000 FA 40,000 RA AXLE(S), 3.70 RATIO, AL461 SUSP; 193" WHEELBASE,
BLACK IN COLOR, STK#38012. -458960

2013 MACK CHU613 HIGHWAY TRACTOR
70" MR SLEEPER, 505 HP, 18 SPD TRANS; 12/40 AXLE(S), 
RATIO, AIR RIDE SUSP; 237" WHEELBASE, 731,000 KMS,

STK#17003. -797452

Mack Manitoba Ltd.
1-888-535-1792

MACK SALES & SERVICE OF MANITOBA LTD.

Winnipeg
385 Eagle Drive, Grp 200 R7C 1A9

Phone: 204-772-0316

Brandon
1874 1st Street Nor th, R7C-1A9

Phone: 204-727-2549

www.mackmanitoba.com   * PLUS LICENSE, REGISTRATION AND TAXES

TOLL-FREE (855) 866-0841

WWW.NORTRUX.COM

EDMONTON: 
18110 – 118 Avenue, T5S 2G2 

GRANDE PRAIRIE: 
11401-96 Avenue, T8V 5M3

RED DEER: 
262 Burnt Park Drive, T4S 2L4

2017 MACK CXU613
DAY CAB TRACTOR

MACK MP8-505C, MDRIVE, FRONT AXLE:
12, REAR AXLE: SUPER 40, 197” WB. 

STK# 35722. -793951

2018 MACK CHU613
MACK MP8-505C, MDRIVE-12, FRONT AXLE:

14.6, REAR AXLE: S440, 241” WB,
STK# 35701.-693656

2015 MACK GU812 –
STEAMER UNIT

MACK MP7-325M, ALLISON,
FRONT AXLE: 12.0, REAR
AXLE: 23, 230” WB, STK#

35247. -526096

2018 MACK GU813
MACK MP8-505M, MDRIVE-13, FRONT
AXLE: 18, REAR AXLE: S440, 210” WB,

STK# 35737 -893642

2018 MACK CHU613
MACK MP8-505C, T318LR, FRONT AXLE:
14.6, REAR AXLE: S440, 241” WB, BLACK

CHERRY PEARL, STK# 35732. -826370

2017 MACK CXU613 
DAY CAB TRACTOR

MACK MP8-445E, MDRIVE, FRONT AXLE:
12.0, REAR AXLE: 40, 180” WB. 

STK# 35727.
-716486 

2018 MACK CXU613
MACK MP8-505C, MDRIVE, FRONT AXLE:

14.6, REAR AXLE: 46, 221” WB. 
STK# 35696. -693651

2016 GU714 MIXERS
MACK MP7’s-405M, MACK &
ALLISON TRANSMISSIONS,
FRONT AXLES: 20, REAR

AXLES: 50 & 52, 237” WB’s. 
PLENTY IN STOCK.

It’s a great time to buy a MACKIt’s a great time to buy a MACK

CELEBRATING 30 YEARS IN BUSINESSCELEBRATING 30 YEARS IN BUSINESS

1 LEFT!
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Whatever it takes to HAUL.ver it takes to Whatever it takes to ver it takes to HAUL.

2015 GU714 36” FT Vac Spec
MP8-505M Eng., 18 Sp., 20000 lb F/A, 

50000 lb R/A, 312” W/B, 
Stk: 013363 -532397

2017 CHU613 48” FT
MP8-505C+ Eng., mDRIVE, 12000 lb F/A,

46000 lb R/A, 237” W/B, 
Stk: 020098 -526107

2017 CXU613 Daycab   
MP7-395C Eng., mDRIVE, 12000 lb F/A,

40000 lb R/A, 197” W/B, Stk: 018916 -532394

2013 CHU613 Tank Truck
MP8-415C Eng., 18 Sp., 14600 lb F/A, 46000

lb R/A, TC406 aluminum 16000L tank, 
Stk: 005829 -354182

2016 GU714 Tandem Mixer
MP7-405M Eng., 6 Sp., 20000 lb F/A,

50000 lb R/A, 8.5m³ London Machinery mixer, 
Stk: 015641 -526110

2018 CHU613 60” MR HD   
MP8-505C Eng., 18 Sp., 12000 lb F/A,

46000 lb R/A, 243” W/B, 
Stk: 022820 -604583

2017 CHU613 Grain Truck
MP8-415C Eng., mDRIVE, 14600 lb F/A,

46000 lb R/A, 20’ NeuStar grain box, 
Stk: 022057 -604581

2015 GU714 Vac Truck
MP8-505M Eng., 18 Sp., CanAm/Arctic series

DOT 4800 gallon aluminum vac tank, 
Stk: 013014 -354181

2018 CHU613 48” FT HD 
MP8-505C Eng., 18 Spd., 12000 lb F/A,
46000 lb R/A, 237” W/B, Stk: 023170

-893647

2015 GU714 Combo Vac Truck
MP8-505M Eng., 18 Sp., CanAm/Arctic series

DOT 4200, gallon stainless steel combo vac unit, 
Stk: 013016 -354184

Mack Sales & Service 
of Nanaimo Ltd.
2213 McCullough Rd.

Nanaimo B.C. V9S 4M7
Toll Free 1-866-758-0185  

Contact: Brian Burgoyne cell 250-616-1233 
or Richard Mayer cell 250-616-1241

Victoria Branch Office
6792 Kirkpatrick Cres.

Saanichton B.C. V8M 1Z9

Ph: 778-426-0185  
Contact: Dan Sarauer 

cell 778-677-0185 

2017 MACK GU813
GRANITE DUMP TRUCK   

MP8-505HP ( 1850 FT LBS )
FULLER RTLO18918B, 20,000

FRONT, MERITOR RT46-164EH ON
HENDRICKSON PAX460 PRIMAX
AIR RIDE WITH DOUBLE LOCK-
ERS, LOADED CAB INTERIOR,

LANGFAB 16’6” HARD-OX BODY,
AIR TARP, WET KIT, 60 GALLON
HYDRAULIC TANK, QUALIFIES
FOR FREE 5 YEAR ENGINE &

EMISSIONS WARRANTY! -455756

2015 MACK GU814 
TRI-DRIVE CAB / CHASSIS

MP8-505HP, FULLER RTLO18918B,
20,000 FRONT AXLE, MERITOR
REARS, TRIPLE LOCKERS, 69,000
PRIMAX AIR-RIDE, SINGLE HD FRAME
RAILS, DELUXE CAB INTERIOR, 260”
WHEELBASE. -116397

2017 MACK GU713
GRANITE B.C. TANDEM

TANDEM CONCRETE
MIXER

MP7-405 HP, FULLER RTLO16909LL,
DUAL 20,000 FRONT AXLES, MERITOR
RT46-164EH ON HENDRICKSON HAUL-
MAX WITH DUAL LOCKERS, LONDON

BRIDGEMASTER (3) MIXER …..IN
STOCK AND AVAILABLE IMMEDIATELY

QUALIFIES FOR FREE 5 YEAR ENGINE &
EMISSIONS WARRANTY. -455755

2017 MACK CXU614 PINNACLE 
“TRI-DRIVE” TRACTOR 

MP8-505HP ( 1860 FT LBS ) 12 SPEED M-DRIVE,
14,600 FRONT, MERITOR RZ-166P REARS ON HEN-
DRICKSON 69,000 PRIMAX AIR-RIDE, 261” WHEEL-

BASE, 11R22.5 TIRES, DELUXE CAB
INTERIOR AND QUALIFIES FOR
“FREE OF CHARGE”  5 YEAR /
805,000 KMS EXTENDED ENGINE &

EMISSIONS WARRANTY ! -455757

2017 MACK CXU613 PINNACLE 
B-TRAIN TRACTOR WITH 70”

MIDRISE SLEEPER
MP8-505 HP ( 1860 FT LBS ) MACK 12 SPEED

M-DRIVE, MERITOR RT46-160P ON MACK
46,000 AIR-RIDE AND DUAL LOCKERS, DELUXE

CAB AND SLEEPER WITH WEBASCO, FRIDGE
AND DELUXE CABINETS, 234” WHEELBASE,

ALSO QUALIFIES FOR FREE 5 YEAR / 805,000
KMSENGINE AND EMISSIONS WARRANTY !!!!

CALL FOR DETAILS. -455758

41
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2058 LOGAN AVENUE
WINNIPEG, MANITOBA R2R 0H9
204-694-3000 | 1-800-663-3565

1731 MIDDLETON AVENUE
BRANDON, MANITOBA R7C 1A7

204-726-0000 | 1-800-440-3522

380 TRANSPORT ROAD
SPRINGFIELD, MANITOBA R2C 2Z2 

204-661-3000 | 1-800-663-3565

424 LUCAS AVENUE
WINNIPEG, MANITOBA

M A I N T E N A N C E  -  R E P A I R S

DRIVING TRUST®

VISIT US AT WWW.FLMB.CA

WHY CHOOSE US?
Four locations across Manitoba dedicated to helping our customers in times of need.

Elite Support/Express Assessment. The commitment to diagnose service issues, 
check parts availability, Provide an estimated cost and repair time within two hours 
of arrival.

Large Parts inventory, parts delivery and competitive pricing. Participating in the 
Truck Bucks program to promote savings on parts and service.

Educated sales staff dedicated to helping you find the right truck for the job.

New Management in Sales, Service and Parts.

OUR MISSION
Provide first- class, industry leading transportation solutions to the commercial vehicle market in Manitoba.

Build Value for Our customers by delivering timely and cost effective products and services.

We accomplish this mission through teamwork, staff dedication and passion for the business.

DRIVING TRUST®


WINWINNINNNNNNNNINNNNNINNNNNNNNWINWINNNNNINIIIININNNNINIIIININNININNNNNNNNNNNIIIW NINNNNINNNNNIIINNNNNINNNNNNINININININNNNNINNNNNI NNIPNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNN EG,

AVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVENENENENEENEEENENENENENENENENNENUUUUUUUUUUUUUUUENEENENEEENENENENE UUUUUUUUEEENENNENNNENUE UENEENENUEEENNUUENNNUUUUUUUENENENNNUUUUENUENENENNNUEEENNEEEENNUUUUENUUUUUNNNUUUEEEEENNNNNNNNNNUUUUUENEENNNNNNNUUNNNNNUUUUNNUUUUUNNNNUUUUNNNUUUNNUUUUUUUNNNUUUUUUUUUUUEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE
MANITOBAOOOBOBOBOBOBOBOBOBOBOOOBOOBOBBBBOOOOOBBBOOOOOOOBOBOBOOOBOBOOOBOBOBBBOOBBBOBOOBBOB424 LUCAS AVENUE WINNIPEG, MANITOBA

• Full Service Repair Facility
• 24/7 Mobile Repair Service
• CVIPs (Trucks & Trailers)
• Large Parts Inventory
• Fleet Maintenance

NEW 
HYUNDAI DRY VANS 
AND REEFERS -198645

TOLL FREE: 1-800-661-5960 
Visit us at www.kingpintrailers.ca

Sales, Service 
& Parts

15210 Yellowhead Trail, 
Edmonton, Alberta T5V 1A1

(780) 447-1970
Edmonton Ross Sloat - 780-266-1096 Tom Procinsky - 780-446-8810
Calgary Dave Hull - 403-801-5642 Shawn Brush - 403-703-5334
British Columbia Wesley Schneider - 604-360-9051 Tom Taylor - 604-805-0648
Manitoba Dave Hull - 204-230-5749
Saskatchewan Ron Gurski - 306-230-6688

NEW 
ALUMINUM FLATS,

STEP DECKS 
AND DUMPS

  

  
  

  
  

  
  
  

 

OUDID YYO

  

  
  

  
  

  
  
  

 

OU 

  

  
  

  
  

  
  
  

 

s

W?KNO
OUDID YYO

ortaerop-ernwo
aniadan Ctosm
,kcura used t

ngihascru pnehW

  

  
  

  
  

  
  
  

 

OU 

  

  
  

  
  

  
  
  

 
?nossiismanrt

dspee-81
lanu ma aor fkool

dee8 spl 1uanam

kcud treg usnisahcrun pehw
rS pO-n Ooisismsnaf tre opyTTy   

  
  

  
  

  
  
  

 

s
refer

*8%4

  

  
  

  
  

  
  
  

 

icmatotua

dee0 spl 1uanam

dee3 spl 1uanam

%9

5%2

  

  
  

  
  

  
  
  

 

8%4

  

  
  

  
  

  
  
  

 

stendnopse rf oeagtencerp* 

ikcurm Tocwe, N510y 2evruS
sdenr Tginyu BtenmquipE

e:cruoS

%17

  

  
  

  
  

  
  
  

 

poug Grn



June 2017 43

Western Canada’s Trailer Specialist. 

Rentals, Leasing, Sales, Service, and Parts
Delta

(800) 891-8858
Edmonton
(800) 610-1019

Calgary
(877) 720-7171

Winnipeg
(866) 397-5524

Nanaimo
(877) 878-5979

www.OCEANTRAILER.COM

Conditions apply

Available in all Ocean Trailer locations today!

36 month 
Long Term Rental 

$1300
Canadian per month

36 month 
Long Term Rental 

$1300
Canadian per month

New 2018 tandem Utility stock reefers complete with either a Carrier or TK C600 unit on them.
36 month term $1300.00 Canadian dollars per month On Approved Credit

This price includes UT1 undertray kit, and one row of 53' E-Track
With optional add ons including: Aluminum wheels, Tire Inflation kits, Side Skirts, Pintle hitches
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Join Us Today!
905.844.8658 • trucksforchange.org

We Deliver 
Change

industry sponsors 

Trucks For Change Network
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Visit our new Calgary location! 234125 Wrangler Rd., S.E. Rocky View County

As one of Canada�s leaders in trailer rental, leasing and repair, we  

40�_ 53� TRIDEM CHASSIS
READY TO ROLL AT A MOMENT�S NOTICE

V A N S  �  R E E F E R S  �  C H A S S I S  �  S P E C I A L I Z E D  �  S H U N T

888.780.9679    |    TRAINTRAILER.COM

TMTV

500,000+ views

www.trucknews.com/videos/

New online
episode

every Thursday

Looking to buy 
a truck or trailer

online?

We’ve got the largest 
database of heavy trucks 

and trailers for Sale 
in Canada

LOOK NO 
FURTHER 

info@truckandtrailer.ca
www.truckandtrailer.ca

Follow us
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Your #1 Choice for Flexible
Financing Options

Choose the vehicle that’s 
right for Your Business and

let Riordan customize a 
Lease to Own Program

• Trucks
• Trailers

• Equipment
• New or Used

RIORDAN LEASING INC
1-800-572-0562 or (519) 579-8193

1158 King St. E., Kitchener, ON N2G 2N4

RIORDAN LEASING INC
1-800-572-0562 or (519) 579-8193

1158 King St. E., Kitchener, ON N2G 2N4 Technical information www.airtab.com
To purchase 970-663-9075 or www.buyairtab.com

Using Airtabs™ will add stability 
to your tractor and/or trailer…

... improve tractor 
and trailer handling 
in crosswinds 
and improve your 
mirror visibility 
in wet conditions.

Follow us

WE MOVE IRON

Canada’s Largest 
On-Line Source for 

Heavy Trucks 
and Trailers! 

Check Out

Our New
Website!
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Improving the Commodity Trailer Industry with the 
Lightest Weights and Superior Engineering!

Introducing the

MAC LITE MOVING FLOOR & 
MAC LITE TIPPER TRAILER!

www.MACtrailer.com

Refuse Division
1-800-795-8454

• Fully engineered and riveted design – laser cut 
 and laser drilled to exacting tolerances

• All aluminum and Galvanized steel construction –  
 Reduces maintenance and upkeep!

• All aluminum cross members – lighter weight,   
 increased flexibility and superior performance 
 resistance.

• Walking floor trailers utilize the traditional MAC   
 Z-Beam construction giving added support.

• Galvanized Steel Components where needed –   
 standard

• 5 year wheel ends – optional

• Lightest weights in the industry with a proven 
 MAC Trailer design.

• Air ride or Spring Ride options available

• Lengths from 42 to 53 feet.

• Keith Walking Floors® available

• Keith Walking Floor® aluminum drive frame 
 standard with a Keith floor system

• Hallco Industries floors available

• Grote wiring and lighting systems – standard

• Galvanized dollies – standard

• Aluminum dollies - optional

• Galvanized suspension hangers – standard when   
 choosing an air ride suspension

• Galvanized spring suspension – standard when   
 choosing a spring ride suspension

• Side sheet thickness available in .062”, .080”   
 and .125” and can vary layout to suite your needs

• One piece radius bulkhead allows flexibility
 and twist.

• Multiple tailgate configurations available

2017 KEITH Mfg. Co. KEITH, KEITH logo and WALKING FLOOR are registered trademarks of KEITH Mfg. Co.



Buy, Sell, Prosper
Thousands of trucks, thousands of trailers. Whether you’re buying or

selling, you need to use Truck and Trailer. You don’t have to take our

word for it, ask our customers why they keep coming back.

Canada’s #1 Source for Heavy Trucks and Trailers

truckandtrailer.ca

1-877-682-7469
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WINNIPEG, MANITOBA

Big Freight Systems, a Winnipeg-

based, open-deck specialized trans-

portation company, has merged 

with Texas company Daseke.

The Schilli Companies has also 

joined Daseke, the largest owner 

and a consolidator of open deck 

specialized transportation solu-

tions in North American, which is 

now comprised of 11 companies 

with over 3,500 trucks and 7,300 

open deck trailers.

Big Freight Systems has been 

providing supply chain solu-

tions for nearly 70 years, and is 

an award-winning trucking and 

freight management company, 

with a specialization in the power 

sports market segment. The 

company servers all Canadian 

provinces and 19 US states.

“There was a natural comfort 

level immediately with the 

other Daseke leaders,” said Gary 

Coleman, president and CEO of 

Big Freight Systems. “There will 

be many synergies between the 

companies. We all share the same 

DNA for wanting to be the best, 

and I look forward to sharing best 

practices with the Daseke family. 

What’s more, we will be a beach-

head for Daseke in Canada. From 

an operational standpoint, we 

now have the financial resources 

of Daseke to grow our company 

further, along with consolidated 

purchasing power and risk mitiga-

tion coverage.” TW

IN-BRIEF

Missing Since: April 12, 2016

Age: 16

Missing From: Yorkton, SK

Height: 5’2” 

Weight: Slim build

Eye Colour: Blue

Hair Colour: Blond

MEKAYLA BALI

OR CONTACT YOUR LOCAL POLICE DEPARTMENT. ALL CALLS CONFIDENTIAL.

missingkids.ca

IF YOU HAVE ANY INFORMATION ABOUT THIS MISSING CHILD,  

1-866-KID-TIPS
PLEASE VISIT OUR WEBSITE OR CALL US TOLL-FREE

(1-866-543-8477)

missingkids.ca is a program of and trade-mark of

SUBSCRIBE
NOW!READING SOMEONE

ELSE’S COPY?
Have your own!

MOVING?
REQUALIFY?
Call (416) 614 5815

Company ______________________________________________________________________________________________

Name ______________________________________________

Address  _______________________________________________________________________________________________   

City ________________________________________  Province ________________________  Postal Code  ____________

Phone: (       ) ____________  Ext. ______   Fax: (       ) ____________  Email _____________________________________

Title ______________________________________________

CHANGE OF ADDRESS ONLY
Serial # from code line on mailing label

1     1    4

 Canada USA Foreign Charge Card Cheque Enclosed

Visa     Mastercard     Amex

No: _____________________________________________

Expiry Date: ______________________________________

Signature:_______________________  Date: ____________

 1 Year $43.95 $109.95 $109.95
  (+ applicable taxes)

 2 Years $66.95
  (+ applicable taxes)

 Single Copy $8.00 $10.00 $10.00

  Quebec Residents Add 7.5% QST; AB, MB, PE, SK, QC & 
  Territories Add 5% GST; BC, NF, NB & ON Add 13% HST; NS 15%.

DO YOU WISH

TO RECEIVE 

OR CONTINUE 

TO RECEIVE

TRUCK WEST

YES      NO

Signature

Date

PLEASE ANSWER THE FOLLOWING QUESTIONS

1)   How many vehicles are based at or controlled from this location? Please indicate quantities by type: 
___ No. of Straight Trucks     ___ No. of Trailers     ___ No. of Buses     ___ No. of Truck-Tractors     ___ No. of Off-Road Vehicles

2)  Does this location operate, control or administer one or more vehicles in any of the following Gross Vehicle Weight (GVW) categories?  Please check YES or NO:
 14,969 kg. & over (33,001 lbs. & over)    YES    NO  

 11,794-14,968 kg. (26,001-33,000 lbs.)   YES    NO  

3) This location operates, controls or administers:
 Diesel powered vehicles   YES    NO     Refrigerated vehicles   YES    NO     Pickups or Utility Vans   YES    NO     Propane powered vehicles   YES    NO

4) Do you operate maintenance facilities at this location?     YES    NO       IF YES, do you employ mechanics?........    YES    NO

5) Indicate your PRIMARY type of business by checking ONLY ONE of the following:
 a)  For Hire/Contract Trucking (hauling for others)

 b)  Lease/Rental

 c)  Food Production / Distribution / Beverages

 d)  Farming

6) Are you involved in the purchase of equipment or replacement parts?  YES    NO

7) Are you responsible either directly or indirectly for equipment maintenance?  YES    NO

 e)  Government (Fed., Prov., Local)

 f)  Public Utility (electric, gas, telephone)

 g)  Construction / Mining / Sand & Gravel

 h)  Petroleum / Dry Bulk / Chemicals / Tank

 i)  Manufacturing / Processing

 j i)  Retail

 jii)  Wholesale

 k)  Logging / Lumber

 b)  Bus Transportation

 m)  Other (Please specify) 

Under 4,536 kg. (10,000 lbs.)   YES    NO8,846-11,793 kg. (19,501-26,000 lbs.)   YES    NO

4,536-8,845 kg. (10,000-19,500 lbs.)    YES    NO

Send payment to: Truck West, 80 Valleybrook Drive, Toronto, Ontario M3B 2S9 Today

Winnipeg open deck transportation 
company joins Daseke

New inland port to 
be built in Southern 
Manitoba
LETELLIER, MANITOBA

Mid Canada Transload Services 

is planning the construction of a 

new inland port and rail siding in 

Southern Manitoba, which will be 

one of the largest privately-owned 

inland ports in the province.

The port will be located one 

mile south of Letellier, Man, 

seven miles from the US border 

on a 250 acre site alongside 

Manitoba’s major export Highway 

75, with access to two Class 1 

railways, the CN and BNSF rail-

ways with daily service to and 

from the US and Mexico.

Emerson Milling CEO and pres-

ident Real Tetrault conceived the 

idea of a new transloading site, 

as his company already ships oat 

products by rail to the US and 

Mexico, which led to the concep-

tion to build an industrial park to 

transload other products that are 

shipped by rail but still require 

truck to move the product to its 

final destination.

“We are offering a service to and 

from our rail site and we will trans-

load the customers’ product in a 

safe and efficient environment,” 

said Tetrault. “We are also willing 

to build on this site as our custom-

ers may require.”

Manitoba minister of growth, 

enterprise and trade Cliff Cullen 

said cross-border trade is vital for 

the growth and prosperity of the 

province’s economy.

“This development is strategi-

cally positioned with direct links 

to international markets,” Cullen 

said. “Manitoba producers, pro-

cessors and small and mid-size 

shippers will benefit from the 

opportunities this new inland 

port will provide. TW”



Provincial 
Classifieds!

• Reach customers in your own back yard!

• Truck West has the largest reach to  

buyers in the western Canada.

• Post your ad or business listing in the 

Provincial Classifieds in Truck West.

Call today to post your listing!

Delon Rashid, Sales and Marketing

– Western Canada

(403) 713 -1054 •delon@newcom.ca

   Truck West Classified (NET)
 1x 2x 3x 4x

Full Page $989 $940 $915 $890

2/3 791 752 732 712

1/2 isl 692 658 640 623

1/2 618 587 572 556

1/3 445 423 412 401

1/4 346 329 320 312

1/6 247 235 229 223

1/8 198 188 183 178

1/12 173 164 160 156

Business Listing $100



BECAUSE EXTREME CONDITIONS  
IS YOUR REALITY,

RELY ON MICHELIN

FICTION

Mark Dalton: Owner-Operator

By Edo van Belkom
  
THE STORY SO FAR

Mark agrees to take on a student driver as a favor to 
his Aunt Mary. When Mark meets the young man, 
Kevin, he’s unimpressed by what he sees. 

K
evin is a quick learner and has some natural 

driving ability, but he likes to cut corners a bit 

too much and Mark wonders if he’s already 

tired of wanting to learn how to drive long haul…

Mark let Kevin drive as much as possible along 

the Trans-Canada, hoping that hours behind the 

wheel would make it easier for him to drive in stop-

and-go city traffic later on. From what Mark could 

see, the young man was comfortable behind the 

wheel and picked up on things even before Mark 

had to instruct him. But Mark was most impressed 

when they finally reached their destination in 

Calgary. The warehouse was right off the highway 

and Mark figured it was a good opportunity to see 

how Kevin was at backing up. It was one thing 

to be able to drive an 18-wheeler forward, it was 

another thing altogether to back it into a loading 

dock – even one that was wide open – when left is 

right and right is left.

“Put it there,” Mark said, after checking with the 

receiver. “Loading dock number 18.”

“You want me to back it up?”

“Are you unsure?”

“Not at all,” Kevin said. “Just get out and spot me, 

if you don’t mind.”

“You won’t always have someone to help you 

back up, you know.”

Kevin looked at Mark and smiled. “I know, but 

you’re here now, so I might as well use you.”

Mark nodded and hopped out of the truck, 

happy that the young man took safety so seriously. 

His reversing was a bit wobbly and he had to make 

two tries at it, but when he finally had the line right 

the trailer backed up to the loading dock perfectly 

with barely a bump.

“Nice job,” Mark said. “Where did you learn to do 

that?”

“We had a cottage when I was growing up. I 

backed our boat into the water just about every 

weekend in the summer for years.”

Maybe this guy might work out after all, Mark 

thought.  

But for all the good Kevin had done behind the 

wheel early in their time together, over the next few 

days Mark noticed there was still a lot the young 

man had to learn about driving for a living. On one 

occasion, when they were taking on a new load 

headed for Montreal, Kevin spent all of his time in 

the coffee shop across the street from the warehouse 

playing video games, and didn’t even bother to look 

inside the trailer to make sure everything was secure.

“But you were here,” he said. “And the guy loading 

the truck looked like he knew what he was doing.”

“You’re training,” Mark pointed out. “You have 

to act like I’m not here. And besides, no matter 

how well anyone loads your truck, you’re the one 

who will be on the hook when something shifts 

and breaks while you’re driving, or falls out the 

back end of the trailer as you’re going up a hill.”

Another time Mark had Kevin do a circle check 

just after he’d done one himself. Mark had noticed 

a few things wrong and wanted to see if Kevin 

could spot them on his own. 

“All good,” he said after he’d done a cursory check.

“Are you sure?” Mark asked.

“Why? Is there something wrong?”

“You tell me.”

He looked the truck over again and when he was 

done, he said, “There’s a clearance light broken, 

and one of the tires on the trailer is flat.”

“Can we continue?” Mark wanted to know.

“The trailer’s got plenty of tires. We should be 

alright.”

Mark just shook his head. The light was a minor 

defect and could wait, but the tire had to be serviced 

right away. And then there was the morning they got 

underway after a cold night of rain. Mark allowed 

Kevin to start the day because he wanted to see 

how he would handle the truck’s iced-up windows. 

Instead of waiting until all the windows were 

cleared, Kevin insisted on getting underway with 

just a small patch of the front windshield clear of ice. 

“It’ll warm up in a minute or two,” he said, pulling 

out onto the highway. “Besides, we’re just driving in a 

straight line for the next hour. I can see good enough.”

Mark was stunned by how easily Kevin cut 

corners, especially when he was still training. He 

said nothing about the window incident, but he 

had just about formed an opinion about Kevin and 

he would have to do a complete turnaround if he 

was going to last more than a few more days. In 

the middle of their second trip out west, Mark was 

slowing Mother Load down so the engine could 

cool off properly before shut down. He was looking 

for a spot just off the highway to rest for the night, 

but Kevin was having none of it.

“Another night in this truck?” he said.

“It’s what we do.”

“How about a night in a motel?” Kevin asked.

Usually Mark would immediately say no, but 

they’d been making good time on all of their loads 

and as a team had earned more than enough to 

justify a night’s sleep in a real bed. In addition, they 

could do laundry, get in some exercise, take a nice 

hot shower, and check their e-mails.

“Alright,” Mark said. “We could use a decent 

night’s rest.”

“As long as the motel has a bar, we’ll be alright.”

“Whoa!” Mark said. “There’s no alcohol on the 

road, especially if we’re driving the next day.”

“Okay,” Kevin said, the disappointment thick and 

heavy in his voice.

Mark awoke just after one in the morning to go 

to the bathroom. The television in the motel room 

was on, but Kevin wasn’t in the other bed. “Don’t 

tell me,” Mark said.

He put on his clothes and headed to the motel lobby. 

Kevin was in the bar, closing the place down along with 

two young men who looked to be in college.

“What are you doing?” Mark asked as he 

approached.

“Just having some fun, unwinding. Why don’t 

you join us?”

“No thanks,” Mark said. “You have fun. I’ll see 

you in the morning.”

Early the next morning, Mark was doing a circle 

check of Mother Load when Kevin trudged out 

toward the truck looking like something the cat 

had pulled out of the garbage.

“Morning,” Kevin said.

“Morning,” Mark said. Then he held out an enve-

lope and said, “This is yours.”

“What is it?”

“It’s your pay.”

“I thought I got paid on Fridays?”

“You won’t be with me on Friday.”

“Where will I be?”

“Probably explaining to your mother what 

happened.”

Kevin didn’t seem to understand.

“I told you not to drink, but you did.”

“But I’m not driving today.”

“And if something happened to me and you had 

to take over, then you’d be driving with alcohol 

in your system.” Kevin looked into the envelope. 

“There’s only $200 here. I’ve earned more than that.”

“Yes, you have,” Mark said, handing him 

another envelope. “I put the rest of it toward this 

bus ticket.”

“Huh?”

“And I called your mother.  She’s waiting for 

you, and I can’t say she’s proud.” TW

Mark Dalton returns next month in another 

adventure.

The Mark Dalton 
Project, Part 4
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“In 2016, we had a market 

that dropped significantly (year-

over-year) and we were the only 

OEM that was able to retail more 

volume than in 2015,” Arrigoni 

said. “So, that was a big accom-

plishment for us. We’re expecting 

in 2017 to have a smaller market 

than in 2016, but as of today, we are 

on track to meet these numbers in 

terms of build volumes.”

Longer term, Western Star plans 

to capture more than 8% of the 

market by 2025 and beyond. Sales 

in Canada have been fairly flat, but 

in the US, they’re growing. 

“The 4700 gave us the tool to go 

after the lighter-duty markets, a 

lot of what the US buys, in appli-

cations that require a lighter-duty 

product,” Arrigoni explained. “That 

has helped us drive some of our US 

growth. The US continues to pick 

up steam in terms of our overall 

percentage of sales and we expect 

that to continue.”

Sales of the new 5700XE highway 

tractor are also growing, while 

demand for the 4900 has been 

declining, in large part due to the 

lack of activity in the Canadian oil 

patch. But Platt said Western Star 

is seeing some signs of life in the 

Canadian oilfields, and orders are 

beginning to trickle in.

Large fleets are choosing the 

5700 to offer as a reward truck for 

their best drivers, while small and 

medium-sized fleets are buying 

it to enhance their brand image. 

Platt noted some fleets have even 

adjusted their own branding to 

match the lines and design of the 

5700XE.

But Platt said the company is 

not yet satisfied with its modest 

growth and has a plan to further 

expand its presence.

For inspiration, the company 

looked to its sister company 

Freightliner to see how it has 

become the market share leader 

in the on-highway segment of the 

Class 8 market.

“What is it that made us really, 

really good and what is unique 

about the on-highway market?” 

Platt asked. 

She credited Freightliner’s 

success with a product design 

that she said resulted in the 

most cost-effective vehicle in the 

marketplace to operate, and an 

unsurpassed dealer network.

But the vocational truck market is 

different. Platt noted many of these 

customers keep their trucks for 10 

or more years, they’re usually ser-

viced by the selling dealerships, and 

customers require more help from 

their OEM to optimize the spec’s. 

Reliability is also crucial in the voca-

tional truck market, she added.

“We have to build trucks that 

are going to last,” she said. “The 

bodies are so much more expen-

sive than the cab chassis portion 

of the trucks, so they want to be 

able to use them for a long time – 

frequently 10 years or more. They 

can’t be disposable. It has to be 

something that is going to last, in 

order to make it a good value prop-

osition for our customers.”  TW

Western Star celebrates 50 years in business
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Western Star is offering a 50th anniversary paint scheme as it celebrates the milestone.
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By Edo Van Belkom

       ic’s wife has taken the kids 
        to Montreal to visit family and 
        Vic is forced to bring his truck 
home overnight because he has 
another load to pick up early in the 
morning and there’s no car to take 
him to the truck yard and back.

      hat didn’t take long,” Vic  
       says when he gets outside.
       “I’m just responding to 
a complaint from one of your 
neighbors, sir.”
“Which one?” Vic asks, looking 
up and down the street.
“I can’t tell you, sir, because I 
don’t even know.”
“Can’t I just keep it here for  
one night?”
A pause. “If you move it now, 
I’ll consider this a warning, but 
if I find it here later tonight I’ll 
ticket it. If that’s not enough, 
it could be towed.”

B

Illu
str

at
io

n 
by

 G
len

n 
M

cE
vo

y

        ic calls the city and asks about 
         special parking consideration 
         for his truck. 
“What kind of truck is it?” the person 
on the line asks.
“It’s a big one,” Vic says. “A semi.”
“Oh, I’m sorry sir.. consideration is 
for cars only. It lets you park your 
car on the street a specified number 
of nights out of the year.”
“So, I can’t park my truck on my 
driveway?”

ut by the time Vic is off the phone,   
 a by-law officer is out in front of the 
 house looking at his truck.

      ic goes to several different places in his 
       neighborhood asking everyone if he can
       park his truck on their property. They all 
want money... much more than Vic thinks it’s 
worth, but in the end, he needs to park his 
truck and get home because he has to work in 
the morning.
The place he finally decides on is a small 
shopping plaza three blocks from his house. 

Vic walks home the three blocks in the rain.

“Our by-law officers may, or may not ticket 
your truck overnight. But if someone 
complains about the truck being parked 
in your driveway, they’d be dispatched to 
investigate.”

“So, I can’t park my truck  
on my driveway?”
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By Derek Clouthier

SURREY, B.C. 

You would have a strong argument 

if you said continuous growth and 

profitability are the primary goals 

of any company in the business 

world, and by those measures, Len’s 

Transportation Group is a B.C. 

trucking industry success story.

When Leonard Kane Sr. started 

the company in 1964, it brought 

in a cool $511.80 in its first month. 

This would have got you a bit 

further at the grocery store in the 

mid-’60s than it would now, but 

thankfully for the Kane family, 

growth and profitability came 

immediately. In 1965, Len’s revenue 

swelled to $1,500/month, then 

$4,000/month in 1966, $7,000/

month in 1968, $13,000/month in 

1970, and finally, by the 1980s, the 

company was hauling in around 

$100,000 every month.

The company, which was called 

Len’s Lift Truck Delivery, launched 

to fill a need delivering lift trucks, 

something Leonard Kane Jr., 

who has taken over running the 

company for his father, said was 

not even on his dad’s radar.

“He basically took a suggestion 

from a shipper in the industry to 

personally fabricate from scratch 

a tow-behind trailer that would 

allow for a forklift to be driven onto 

the trailer and up to the deck of the 

truck mechanically,” said Kane Jr. 

“Basically, my father created some-

thing that was efficient to load and 

unload equipment with superior effi-

ciency to move the forklifts around 

the Vancouver area. Word got out 

and his business started to boom.”

Kane Jr. has been around the 

business since he was in diapers, 

literally, but didn’t officially come 

on board until 1995. He became 

operationally involved after getting 

his post-secondary education and 

then took over the position of direc-

tor in 2008, which proved to be a 

challenging time.

“Just in time for the Great 

Recession, where I think I really 

learned the most about my busi-

ness,” Kane Jr. said. “When you 

have to lay off half the people in a 

small business who you worked 

with for years, it’s something that I 

will never forget.”

But in 2012, the company really 

started to pull away from the 

downturn, and demand was strong.

“It wasn’t uncommon to tell 

customers it would be four to six 

weeks before we could tackle their 

orders,” Kane Jr. said. “The demand 

for new equipment to be hauled 

from Washington and B.C. to 

Alberta was constant.”

Constant, at least, until the price 

of oil and gas crashed in 2015.

“We saw a dramatic decrease 

in the volume of freight heading 

to Alberta in 2015, in some cases 

non-existent for the prices offered. 

Alberta was in shock, which 

affected us,” Kane Jr. explained. 

“In 2016, volumes to Alberta 

never returned. Price for freight 

was extremely low and you had 

to always be very sharp with the 

pencil and almost always work a 

backhaul. Customers cared more 

about price than service.”

Kane Jr. said revenue for Len’s 

Transportation was down 20% year-

over-year from 2014 to 2016, and he 

was forced to reduce not only the 

number of trucks he was running, 

but also his staff. But 2017 appears 

brighter for Len’s, as Kane Jr. said 

economic signs are looking up.

Over the past couple of years, 

Len’s has become a Certificate 

of Recognition (COR)-certified 

company, and has even started to 

embrace the scary world of social 

media. But nothing has helped 

bring the company back to its high 

level of success more than its staff.

“From the heart, my team of 

office staff, mechanics and excel-

lent drivers are what really makes 

this company successful,” said 

Kane Jr. “Honestly, the best chance 

you will have working for me is if 

one of my team members refers 

you to my organization. I only 

hire people who are hardworking, 

highly skilled and want to work in a 

team environment.”

Seeing his father’s original 

month-to-month revenue journal 

must had inspired Kane Jr. to stick 

to a winning formula, because the 

services Len’s Transportation pro-

vides have not changed since the 

company was birthed 53 years ago.

Len’s, along with Ranger 

Transport, a heavy-haul carrier, 

mostly transport construction and 

material handling equipment.

Len’s boast five trucks that focus 

on moving equipment within 

the Greater Vancouver Regional 

District, usually with payloads not 

exceeding 50,000 lbs. Ranger, which 

is made up of 15 trucks, trans-

ports equipment locally, provin-

cially, nationally and internation-

ally, including all of the lower 48 

US states, with payloads between 

40,000 lbs. and 150,000 lbs.

Outside the everyday business, 

Kane Jr. sponsors the Langley 

Xtreme 2000 and 2005 girls’ soft-

ball teams and donates silent 

auction items to help benefit the 

Learning Disability Association, 

North Shore Neighbourhood 

House and the Finning United Way 

Campaign, to name just a few.

Other than his multiple charita-

ble efforts and continuous search 

for quality employees, Kane Jr. said 

his hopes for the future are simple 

– to remain profitable, just like his 

father did back in the Swinging ‘60s.

“I would prefer to remain small 

with a great group of people I con-

sider family,” he said. “We have 

always grown when we need to. If 

we can stick to our core values of 

professional transport, excellent 

service, fair pricing, and a dedi-

cation to safety, I would be more 

than satisfied.” TW

A Ranger Transport truck delivers freight in the US.

Managing the ups and downs and sticking to a winning formula

THE LAST WORD

Derek Clouthier can be reached 

by phone at (403) 969-1506 or by 

e-mail at derek@newcom.ca. You 

can also follow him on Twitter at  

@DerekClouthier.
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An original truck trailer Leonard Kane Sr. started the company with in  

the mid-’60s. 
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 A brand new truck for regional haul has to be street smart. It’s got to meet the 
demands of the road and the needs of the fleet. It must be lighter, more versatile, and marry 
efficiency with performance. The new Volvo VNR is all that—and much more. 
 It’s designed to attract a new generation of drivers with the latest I-Shift, the innovative, 
one-of-a-kind Position Perfect™ steering wheel and the most ergonomic seats on the road. 
Look closely. Everything you see will show you why the Volvo VNR is the shape of trucks 
to come. Check out the Top 10 Stories at NewVNR.volvotrucks.ca
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