
By Derek Clouthier

COLUMBUS, INDIANA

Cummins pulled the curtains back on its first fully elec-

tric Class 7 demonstration urban hauler tractor Aug. 29, 

taking a leap forward in the race to offer a zero-emis-

sions electrified powertrain, and potentially stealing 

the thunder of Tesla, which had promised to introduced 

its own heavy-duty electric truck later this fall.

The concept truck design, called AEOS, is a 4x2 day 

cab tractor that features full high energy Li-ion battery 

electric power with zero emissions, and boasts a range 

of 100 miles on a single charge, extendable to 300 miles 

with an optional engine generator.

Current charge time is one hour plugging into a 

140 kWh charging station, which Cummins hopes to 

shorten to 20 minutes by 2020.

Intended for vocational applications such as urban 

delivery, port drayage, and terminal container han-

dling, AEOS comes with a Cummins-integrated elec-

trified powertrain and is built by Roush with a design 

inspired by Cummins.

Julie Furber, executive director of electrification busi-

ness development for Cummins, said transit buses have 

been the first to move on the electric powertrain offer-

ing, but several other applications are following, such 

as marine, underground mining, mobile cranes, and 

material handling.

Furber believes there are four market drivers that 

will dictate how quickly electric-powered vehicles pen-

etrate the industry: the total cost of ownership (TCO) 

calculation; charging infrastructure being in place; how 

quickly the technology itself advances; and regulations.

“Ideally, you want them all to converge,” said Furber. 

“So the technology works, the charging infrastructure 

is in place, the TCO is great, and the regulations are 

there. That’s the ideal scenario, but we’ll see them mov-

ing at different paces and for different markets.”

Furber said charging infrastructure is critical, and 

that the markets most interested in electrified power 

today fall under the “return to base” umbrella, where 

vehicles operate within a smaller area, such as the 

downtown core of a city, and return to their home base 

at end of day to charge overnight.

With the current infrastructure that is in place, Furber 

said the “return to base” scenario is what is best suited for 

today, but she is hopeful it will expand in the near future.

“I think companies will start to invest and put money 

in, whether it’s municipalities or government, or even 

utility companies that will start moving toward put-

Cummins surprises with unveiling of electric-powered  
Class 7 urban tractor
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By Sonia Straface

WASHINGTON, D.C. 

The Donald Trump Administra-

tion has withdrawn a proposed 

regulation that would clear up 

the confusion on how truck 

drivers should be diagnosed and 

treated for obstructive sleep 

apnea (OSA). 

The withdrawal was announced 

in early August by the U.S. Depart-

ment of Transportation’s Federal 

Motor Carrier Safety Adminis-

tration and the Federal Railroad 

Administration. The proposal 

would have screened truck driv-

ers and train operators for the dis-

order that has been linked to nod-

Proposed 
sleep  
apnea rule  
canceled
Commercial 

drivers in the U.S. 

will not have to 

be screened for 

disorder
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Introducing Anthem, the next-generation highway truck from Mack. 

Born of the American spirit, Anthem comes standard with a bold 

design that delivers serious aerodynamics, and a new interior that 

keeps drivers comfortable and productive.

 We are   
Mack.

 This is our  
 Anthem.



Designed  
for the  
driver.

COMMAND THE ROAD

Anthem’s intuitive instrument panel  

and steering wheel give drivers total 

confidence and control in the cockpit. 

COMFORT FOR THE LONG HAUL

A spacious interior and American 

craftsmanship give drivers the comfort 

they need to feel at home. 

UTILITY FROM TOP TO BOTTOM

Configure Anthem’s best-in-class 

storage for as much or as little as you 

need to store. 

Anthem’s cab design and sleeper  

environment are built around the way  

work gets done, providing the comfort,  

storage and function drivers need to  

stay focused on the road. 

Anthem’s generous ceiling height lets drivers  

stand up in the cab and walk right through to the 

sleeper. Driver model shown at 5'10."
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EFFICIENT DESIGN

Anthem’s advanced aerodynamics  

and purpose-built design put function 

at the forefront and reduce day-to- 

day costs.

THE STRENGTH OF A LEGEND

Anthem runs on our legendary 

integrated powertrain, combining 

power with ease of operation from 

mDRIVE™ and the fuel-efficiency  

of MP®8-TC. 

DEPENDABLE SUPPORT

From parts and service to 24/7  

uptime management, Mack takes  

your business to a whole new level. 

Built 
for your 
business.
Efficient in every sense of the word,  

Anthem™ saves on fuel and reduces  

maintenance costs while maximizing 

uptime—and your bottom line.

By displacing air to the sides, as well as over  

the hood and roof, Anthem cuts wind resistance  

and improves fuel economy by up to 3%.



Experience Anthem in virtual reality. 

MackTrucks.com/NewAnthem
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Inside the Numbers with Lou Smyrlis

Introducing the Next Generation of Heavy Duty Diesel Engine Oil 

Delo
®

 400 with ISOSYN
®

 Advanced Technology

#DeloDrives 
PERFORMANCE

© 2017 Chevron Canada limited. All rights reserved. All trademarks are property owned by Chevron Intellectual Property LLC or their respective owners.

*As compared to previous generation HDMO product test limits.

Up to 35% Better 

Oxidation Control*

Up to 68% Better 

Wear Protection*

Up to 46% Better 

Piston Deposit Control*

Up to 60% Better 

Component Durability*

ChevronDelo.com

Revival realities

Almost three quarters of Eastern Canada’s motor carriers are planning to update their 

heavy duty trucks in 2018, according to the results from our just completed annual 

Equipment Buying Trends Survey. The survey indicates that carriers from the Maritimes  

to Ontario are feeling more optimistic about their economic prospects and investing in 

new equipment. The majority (46%) are looking to replace up to 10% of their fleet. 

Eastern Canada’s fleets looking more optimistically  

at truck replacements for 2018

Follow Lou on Twitter @LouSmyrlis.

Percentage of heavy duty fleet  
anticipate replacing in 2018

23% of respondents 

10%
20%

30%
or 

more

46%16%

15%

0% of fleet

Fleet activities

28% of respondents

Long haul
(600+ km from 

terminal

Construction

Other
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36%
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10 years
or more

Current trade-in cycle for  
heavy duty vehicles

8-9
years

31% of respondents 
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4-5
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28%

4%

26%

12%

Main brand of heavy duty truck 
currently in fleet

Freightliner 30% of respondents

International 22%

Kenworth 11%

Mack 5%

Peterbilt 12%

Sterling 1%

Volvo 9%

Western Star 4%

NA 6%

Brand most likely to consider when 
purchasing new heavy duty trucks

Freightliner 34% of respondents

International 9%

Kenworth 12%

Mack 5%

Peterbilt 13%

Volvo 11%

Western Star 9%

NA 8%

Trucking industry sector

51% of respondents

For-hire fleet

Lease/rental  
fleet

10%

2%

Government 
fleet 37%

Private 
fleet
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Door becomes 
unhinged
CYPRESS AVE.

Jack gets 
jacked
GRANT ST.

Brakes hit 
the skids 
MAIN ST.

GREAT DANE AND THE OVAL ARE REGISTERED TRADEMARKS OF GREAT DANE LLC.  720 DMD 0417

NOVA ENTERPRISES LTD.
Truro, NS

GLASVAN GREAT DANE
Alliston, ON
Mississauga, ON
Putnam, ON
Whitby, ON

GREAT DANE OF MONTREAL
Montreal, QC

MAXIM TRUCK AND TRAILER
Thunder Bay, ON
Brandon, MB
Winnipeg, MB
Prince Albert, SK
Regina, SK
Saskatoon, SK
Calgary, AB
Edmonton, AB
Vancouver, BC

You Can’t Be There To Rescue 
Every Trailer In Distress. But We Can.
With Great Dane’s AdvantEDGE program, every trailer emergency is swiftly met with 

24-hour roadside assistance. Whether it’s your tires, a mechanical issue or a reefer repair,

you can rest assured that your drivers will get the help they need no matter when or

where they need it.

In addition, our partnership with Love’s Travel Stops gives you access to 425 more service

trucks and 245 U.S. locations—getting you back on the road and ensuring the safe and 

efficient delivery of your goods. Let’s go.  

Enroll for free today: GreatDaneTrailers.com/AdvantEDGE
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As I write this, it’s National Truck-

ing Week, and that means it’s time 

for politicians to write letters thank-

ing Canada’s hardworking drivers, 

for fleets to host barbecues, and for 

truck stops and suppliers to provide 

giveaways to let drivers know they 

care. I think all those initiatives are 

laudable and necessary, but why is 

truck driver appreciation so often 

limited to one week of the year?

I think truck driver appreciation 

should be expressed throughout the 

year, and to be sure, there are com-

panies that do show their gratitude 

every day. But many fleets could 

be a little more imaginative when 

it comes to showing their drivers 

and staff that they appreciate their 

efforts. It seems the folks at Carri-

ersEdge agree with me. While pon-

dering this subject myself, they dis-

tributed a list of six ways some of 

the Best Fleets to Drive For (voted 

as such by their drivers through the 

annual competition administered 

by CarriersEdge for the Truckload 

Carriers Association) have chosen 

to recognize their drivers. 

“Most successful fleets do little 

things all the time to show their 

appreciation, rather than waiting for 

one designated week in the fall,” said 

Jane Jazrawy, chief executive of Car-

riersEdge. “Grand gestures that hap-

pen once a year can be undermined 

by daily frustrations and actions per-

ceived as slights or insults.”

Here are some suggestions 

from CarriersEdge on how to 

make driver appreciation a 

year-round event:

Start them early: “If your 

company has taken the time 

to build a safe and productive 

culture, you want new hires to 

feel as though they’re a part 

of that from the first day,” Jaz-

rawy said. Successful fleets 

are using orientation, train-

ing, mentoring and coaching 

programs to get new employ-

ees up to speed. One f leet 

places new hires in a dedi-

cated lane for up to four weeks 

with one dispatcher oversee-

ing them, eliminating the stress over 

trip planning

Give them a voice: Lots of com-

panies talk about open-door poli-

cies and keeping the lines of com-

munication open with employees. 

The old-fashioned suggestion box 

doesn’t cut it. Fleets are using 

driver councils, surveys to deter-

mine driver opinions and concerns, 

and Facebook and Twitter accounts 

to create online communities in 

which drivers can submit photos 

and stories about their experiences 

on the road. 

Keep them informed: Rumors 

fueled by incomplete or inaccu-

rate information are one of the 

great underminers of morale and 

a driver’s sense that he or she is val-

ued and respected. “Smart fleets 

make sure drivers get accurate and 

timely information about company 

operations, road and industry con-

ditions and what’s going on in the 

lives of their fellow employees,” Jaz-

rawy said. 

Keep them healthy: Life on the 

road can be tough on health. Com-

panies are providing weight-loss 

and fitness programs, access to 

gyms, on-staff health and wellness 

coordinators, on-site health and 

dental clinics at terminals, and 

equipment for in-cab cardio and 

strength training.

Welcome them back: Drivers 

are often away from the office or 

terminal for weeks at a time. “Driv-

ers can sometimes get the feeling 

that no one remembers they’re 

out there,” Jazrawy said. Some 

fleets are using electronic sign-

boards to display customized 

greetings to drivers returning 

to the yard; a few integrate that 

with internal notifications so 

office staff can go out to greet 

them directly.

Give them what they really 

need: Does a driver really need 

one more cap or t-shirt?, Carri-

ersEdge asks. Fleets are focus-

ing on things that make a dif-

ference to drivers’ lives and 

job performance, whether it’s 

technology (providing up-to-

date devices), concierge ser-

vices at terminals to help drivers 

with personal and professional ser-

vices while they’re on the road, or 

discounted or free work gear. TN

Make driver appreciation a year-round event

James Menzies can be reached 

by phone at (416) 510-6896 or by 

e-mail at james@newcom.ca. 

You can also follow him on Twitter 

@JamesMenzies.

Editorial

Mark Your Calendar!

SEPTEMBER 25-28, 2017
Georgia World Congress Center,

Atlanta, Georgia, USA
www.nacvshow.com

NORTH 
AMERICAN
COMMERCIAL 
VEHICLE SHOW

APRIL 18, 2018
International Centre

Toronto, Ontario, Canada
www.trucksummit.ca

SURFACE
TRANSPORTATION
SUMMIT

APRIL 19-21, 2018
International Centre

Toronto, Ontario, Canada
www.truckworld.ca

OCTOBER 11, 2017
International Centre, Toronto, Ontario, Canada

surfacetransportationsummit.com



YOU MAY TAKE A BREAK. 
BUT YOUR DREAMS DON’T.
Even on a coffee break, you’re dreaming up ways to grow your business. And you won’t rest until you do. Neither will we. 
That’s why Shell ROTELLA® makes products that help your hard work go further. Shell ROTELLA® T6 Full Synthetic Heavy Duty 
Engine Oil gives you improved protection in extreme temperatures, the engine cleanliness and wear protection you expect 
from Shell ROTELLA®, and up to1.5% in fuel economy savings.* All to help your engine work sun up to sun down, and then some. 
So you can work harder to bring your dream closer. Find out more at www.shell.ca/rotella

THE ENGINE OIL THAT 
WORKS AS HARD AS YOU.

*As demonstrated in 2009 on-the-road fi eld testing in medium-duty trucks, highway cycles, compared to Shell ROTELLA® T Triple Protection® 15W-40.
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THIS MONTH’S CROSSWORD PUZZLE

Answ
ers on page 57

TN
-172 Oct. ©

 2017 M
. Jackson

Across
  1
  8
9

10
11
13
14
18
20
22
23
24

Semi stoppers, sometimes (3,4,6)
Great Dane product
Driver’s hand protection
Canadian police force, briefly (1,1,1,1)
Puts the pedal to the metal (6,2)
Truck alternator output unit
Water-draining road surface inclination
Slope-nosed tractor, slangily
City street pattern, often
Wooden shipping container
Home of “Heart of Dixie” tags
Moving company; Oakville Canadian 
HQ (5,3,5)

1
2
3

 4
5
6
7

12
15
16
17
18
19
21

Down
’99 -’09 Sterling medium-duty model
Rand McNally atlas constituent
No throttle engine speed
Pre-trip ____ check
Neither local nor long haul, delivery-wise
Shift lever toppers
Nasty winter precipitation
CBers asking to chat
Used truck buyer’s quest
Certain truck tires
Home of “The Silver State” tags
Aluminum wheel brand
Cabot ____, scenic Cape Breton route
Carry cargo

PUZZLED?
DIESEL PARTICULATE FILTER
 Cleaning Service and Repairs

CLEAN
ASH 

LOADED

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKETREPLACEMENT FILTERSNOW AVAILABLE

www.texisexhaust.com

         has
the solution.

905.795.2838
fax 905.678.3030

1.800.267.4740
Canada & U.S. hotline

SEE OUR AD PAGE 53

By Sonia Straface

NEW YORK, N.Y. 

The trucking industry’s improve-

ment in fuel economy slowed in 

2016, according to the Annual Fleet 

Fuel Study that was recently released 

by the North American Council for 

Freight Efficiency (NACFE).

According to the numbers, the 

19 f leets surveyed, which oper-

ate more than 71,000 tractors and 

234,000 trailers, saw a 1% increase 

in fuel economy from 2015 to 2016. 

While this is the 10th consecutive 

year that mpg has improved in the 

fleet, from 2014 to 2015 the overall 

fleet saw a 3% improvement.

According to Mike Roeth, exec-

utive director of NACFE, and oper-

ation lead of Trucking Efficiency, 

the decrease is due to a number of 

reasons, including fleets eliminat-

ing certain technologies, lower fuel 

prices, and hotter weather.

“Even though (the f leets studied) 

continue to save fuel on a f leet-

wide average, year over year it was 

much less. And we spent the last 

two months of our study period 

digging into this, as to why their 

improvement declined,” Roeth 

explained during a conference call 

with press.

Roeth explained that the decline is 

a result of a decreased interest in 6x2 

axle configurations and an increase 

in the use of compressed natural gas 

(CNG) tractors by a couple of fleets, 

namely Frito-Lay and UPS.

“We also talk about a somewhat 

diminished focus on fuel economy 

given a second full year of lower 

fuel prices (in the study),” he said. 

“Truck speeds have also increased…

and finally 2016 was a hot summer. 

So, a number of these fleets told us 

their idle time increased (to run 

air-conditioning) and did affect 

their fuel economy.”

Together, the 19 f leets, which 

included Canada’s own Bison Trans-

port and Challenger Motor Freight, 

reached an average fuel economy of 

7.11 mpg. The average U.S. fleet aver-

ages just under 5.9 mpg. NACFE said 

that reaching 7.11 mpg resulted in a 

combined savings of nearly US$500 

million or $7,020 per year per truck 

with fuel at $2.34 a gallon.

Moreover, NACFE said the 2017 

model trucks operated by the 19 fleets 

in the study, achieved even better fuel 

economy, between 7.8 and 9.2 mpg.

“That of course varies with load 

and so forth, but those are pretty 

impressive numbers for model year 

2017 trucks,” Roeth confirmed.

The 19 fleets reached 7.11 mpg in 

2016 by adopting a combination of 

85 currently available technologies 

and engaging the resources and 

guidance of Trucking Efficiency, a 

joint effort of NACFE and Carbon 

War Room (CWR).

Roeth said that automated 

transmissions, tire pressure sys-

tems, and predictive cruise con-

trol all saw increased adoption 

by f leets. Trailer skirt technol-

ogy had the quickest rate of wide-

spread adoption.

To collect the needed data for 

the study, the f leets provided 

their purchasing experience for 

the 85 technologies for tractors 

and trailers they procured from 

2003 to 2016, providing more than 

21,000 data points to the NACFE 

team. TN

Business

Fuel economy gains slowed in 2016: NACFE
Surveyed fleets saw a 1% increase in fuel economy in 2016 – a 2% drop from 2015 numbers

The decline is a result of lower fuel prices, a decreased interest in 6x2s, 
and hotter weather, according to NACFE’s Mike Roeth.
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DELAYS CHANGE EVERYTHING.
That’s why Penske has truck leasing and logistics solutions to help

put business problems behind you. So you can keep moving forward.

Visit gopenske.ca or call 844-831-2445 to learn more.
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U.S. truck tonnage rose 
slightly in July

August 
truck orders 
strengthened 
year-over-year
COLUMBUS, INDIANA

North American net orders for 

Classes 5-8 trucks declined in 

August, dropping 1,400 units  

from July, while rising 28% year-

over-year. 

“Seasonally adjusted, orders 

rose 1.8% to 42,700 units,” said 

Steve Tam, vice-president at ACT 

Research. “On that basis, Classes 

5-8 orders have ranged from 41,400 

units to 42,700 units since April. 

“Classes 5-7 net orders have 

moderated the past two months. 

Preliminary medium-duty orders 

rebounded from a soft July, rising 

to 18,800 units. Despite the rela-

tive softness, August’s intake was 

up 10% year-over-year.”

As well, preliminary North Amer-

ican Class 8 net orders improved, 

according to the latest reports from 

FTR. Class 8 net orders hit 20,700 

units, a 14% increase from July and 

50% increase year-over-year. 

Class 8 orders met expectations 

as market momentum continues to 

build ahead of 2018. August orders 

should help fill up remaining 2017 

build slots, FTR said.

Don Ake, vice-president of com-

mercial vehicles at FTR, said: 

“August orders continue the pos-

itive trend in the Class 8 market. 

Orders were up for the third straight 

month, and it looks like May’s 

16,500 orders will be the low point 

for the year. Orders are expected to 

increase in September, leading into 

robust order activity in Q4. 

“Freight continues to show some 

impressive growth. This has created 

capacity tightness in some regions 

which is expected to spread to more 

areas as economic growth expands. 

The capacity crunch will be exac-

erbated by the electronic logging 

device mandate, spurring demand 

for trucks and trailers in 2018.” TN

ARLINGTON, VIRGINIA

The American Trucking Associa-

tions’ seasonally adjusted for-hire 

truck tonnage index increased 

slightly (0.1%) in July, after a 4.4% 

drop in June.

Compared with July 2016, the SA 

index increased 2.3%. In June, the 

index rose 1.2% on a year-over-year 

basis. Year-to-date, compared with 

the same seven months in 2016, the 

index is up 1.2%.

“ Ju ly ’s  sma l l  i ncrea se i n 

truck tonnage f its with other 

mixed economic indicators,” 

said ATA chief economist Bob 

Costel lo.  “Reta i l  sa les su r-

prised to the upside, but man-

u fact u r ing production a nd 

housing starts were down, so 

combined those likely caused 

a rather f lat month in July for 

truck tonnage. 

“With better economic growth 

in the second half of 2017, expect 

t r uck ton na ge to cont i nue 

increasing at a moderate pace on 

a year-over-year basis.” TN

Business
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T
he trucking industry runs on fuel, but it rests on data. Mileage, 

diesel, delivery times, hours – you name it, we probably track 

it. It’s no surprise that telematics has enjoyed a big rise in the 

quality and quantity of data over the last few years; what might sur-

prise you is how you’re failing to harness it.

Data may be crucial, but it’s not always inviting. When a spread-

sheet of telematics information arrives in your inbox, do you give it 

your undivided attention or let it fall down in the queue? What if that 

data contained clues to predicting and preventing an expensive loss? 

Telematics data has a big role to play in your fleet management, but 

numbers are nothing until they’re compared, considered, and applied 

in a productive fashion. This is why better benchmarking practices can 

help your trucking business thrive. 

Data patterns, positioning, and performance

“Measurement is the first step that leads to control and 
eventually to improvement. If you can’t measure something, 
you can’t understand it. If you can’t understand it, you can’t 
control it. If you can’t control it, you can’t improve it.”

H. James Harrington¹

When we work with companies on their safety management systems, 

we always ask what type of benchmarking they use – how they meas-

ure and apply the data available to them. The most common answers 

revolve around hours of service, or collisions per power unit or million 

miles. Sometimes we’ll see dollar-zero costing linked to power units 

or mileage, or “driver’s report cards” to show drivers their individu-

al safety performance in a given time frame. We don’t often see the 

telematics data considered against, and linked to, data points from 

non-telematics sources.

However, some companies are starting to use this combined data in 

interesting ways. Looking at telematics data that goes beyond what the 

drivers are doing, you may discover patterns that could be affecting 

the company’s overall safety and operational performance.    

Finding patterns, finding solutions 
Patterns are at the heart of better risk management. For instance, if 

a  company was  to look closely at their hard-braking frequency and 

locations, comparing related data to their loss history, they may notice 

a large loss close to an area with above-average hard brake notifi-

cations. A closer look using the street view feature on Google Maps 

could reveal a very blind corner in the problem area, and the drivers 

and operation teams may confirm that this is the most commonly used 

route into a customer’s site. 

Once a company spots this pattern of poor visibility, frequent use, 

and significant hard braking, they could conclude that the area is high-

risk for truck drivers. While there may be no good way to avoid the 

route, the company could alert all the drivers to be more aware when 

heading into the area. Moreover, this exercise can  lead the company 

to review other areas that appear to have a higher frequency of alerts, 

and investigate the history of incidents at or near those locations.

Linked data is powerful data  
It’s important to look at data in different ways, but don’t stop there – 

you also need to link it back to your business’ current practices. I’ve 

heard from company owners that it’s not very helpful to know they 

have one crash per 12 trucks; they need to know which of those trucks 

is going to be next. Your data needs to show you the reality of your 

business operations, but it should also help you predict where and 

when problems could arise.   

Working with the safety coordinator to retrieve the data on which 

trucks were involved in alerts, what the alerts were, and where they 

were happening can uncover specific information about the likelihood 

of collision. You may begin to  notice patterns relating to the time of 

day and certain drivers. After comparing that data to loss history and 

the company’s near-miss log, you can narrow down a shortlist of driv-

ers with multiple alerts, losses, or near misses. Do the drivers work out 

of one specific terminal? Perhaps they all have the same dispatcher. 

Upon further investigation, you might find that load planning is  

too tight. 

Linking all of this data can quickly improve your company’s oper-

ations. Make a few smart changes, and you could very well see the 

number of alerts drop steadily over the following weeks and months.

Mine your resources
Not everyone is going to be an expert in data analysis, but I’ve yet 

to see a company that doesn’t employ someone who loves digging 

through numbers to find answers. Locate and engage that person: with 

some time and the right tools, you might be surprised at what you can 

accomplish with their help. 

To determine what data is valid and usable, your company needs to 

take the time to work out the average number of alerts by unit, driver, 

and mileage. Once those average baselines are established, the next 

step is to look for rates above the average, and then consider the who, 

what, where, when, and why of those higher rates. Search for patterns 

in the same way you would conduct a root cause analysis. Once you 

find the answers you’re looking for, engage your drivers, the safety 

department, and operations staff to arrive at the best solution.

Keep in mind that your review may not return conclusive results, but 

this isn’t an all–or-nothing effort. If one pattern is found, that could 

lead to one less incident, and that one less incident could represent 

considerable savings in terms of direct and indirect costs.

It can be difficult to accept that you’ll never know whether or not 

you’ve prevented a loss, but if the process was well-documented, the 

results were tracked, and the minimum response was deployed, you’ll 

be able to answer confidently when the loss control representative vis-

its and asks, “Do you benchmark?” Your positive reply could be worth 

a lot in an insurance review, compliance review, or even in court.

Dave Nawton is Manager of Risk Services, Transportation 
and Logistics, Western Region, for Northbridge Insurance. 

For more information about risk management in the 
truck and transportation industry, please visit  

www.nbins.com/telematics-trucking

¹ H. James Harrington, quoted by Joseph I. Levy, CIO, Sept 1999, p. 10

CONNECT THE DOTS
TO REAP THE REWARDS:
taking telematics data to the next level 

Northbridge Insurance and Northbridge Insurance Logo are trademarks of Northbridge Financial Corporation, 

licensed by Northbridge General Insurance Corporation (insurer of Northbridge Insurance policies).

This article is provided for information only and is not a substitute for professional advice. We make 

 no representations or warranties regarding the accuracy or completeness of the information and will  

not be responsible for any loss arising out of reliance on the information.
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By James Menzies

BOLTON, ONTARIO

As Titanium Transportation Group 

continues to evaluate acquisition 

opportunities, it is taking advantage 

of what it sees as a changing busi-

ness environment that’s conducive 

to organic growth.

Growing organically has been all 

but impossible for many compa-

nies in the trucking industry, largely 

because of a lack of quality drivers. But 

Ted Daniel, CEO of Titanium, said on 

a recent conference call with analysts 

that he feels the company’s unique 

share-purchase plan, currently being 

rolled out, will help the it overcome 

that industry-wide challenge.

“We are the only Canadian truck-

ing company that has this type of 

plan,” Daniel said. “TSX companies 

that have this type of plan by far out-

perform companies that don’t.”

He also said Titanium has a “dis-

ruptive,” IT-driven culture that’s 

attractive to many drivers. 

Daniel said organic growth is also 

enabled by an expanded sales team 

working out of a new consolidated 

head office, and general business 

dynamics that are bringing supply 

and demand into alignment and 

allowing rate increases. Titanium 

posted Q2 results last month. Rev-

enue increases were largely driven 

by its logistics segment, which ben-

efited from strengthening spot mar-

ket prices. However, Daniel said 

contract rates are also improving, 

though it takes longer to realize 

those gains as contracts come up 

for renewal.

He said there’s generally a three- 

to six-month lag in contract rate 

improvements versus the spot mar-

ket, but he added the company has 

been successful in upping rates as 

contracts come up for renewal. To 

accommodate its organic growth, 

Titanium recently ordered 10 new 

flatbed trailers and 10 Volvo tractors. 

But no new van trailers have been 

ordered, which Daniel said is due to 

the fact its recently deployed Black-

berry Radar trailer tracking system 

has allowed for better utilization of 

those trailers.

Daniel said the company has the 

infrastructure in place to “comfortably 

double in size.” But its focus on organic 

growth doesn’t mean it has abandoned 

its long-term vision to grow through 

acquisition. It just means there’s not 

a great sense of urgency to do so, and 

the company is being selective about 

any purchases it pursues.

“We’re looking for a good match,” 

Daniel stressed. “We are looking for 

companies that are looking for the 

ability to become a part of the Tita-

nium culture and looking for the 

next chapter in their lives. We are 

being rather disciplined in terms of 

our criteria.”

Titanium has been slower to make 

deals over the past year. In part, that’s 

because 2016 was a down year and 

Titanium didn’t want to make deals in 

an uncertain environment based on 

past years’ performance. It has also 

become apparent that many compa-

nies on the block haven’t kept pace 

with updating their fleet, requiring 

a large cash injection to bring them 

up to date. Daniel insisted Titanium 

remains an active buyer, but deals 

must be “synergistic and accretive.” 

“Given the fact we have a very 

strong organic growth opportunity, 

we are not in a position where we’re 

being pressured to do an acquisition 

to be profitable,” Daniel said. “I feel 

our profitability has nowhere to go 

but up over the next one to two years; 

we are going to continue to grow.”

When it comes to finding an acqui-

sition opportunity, Daniel said the 

company prefers an Ontario-based, 

cross-border, truckload carrier in 

the van or flatdeck segments. Dan-

iel said he anticipates domestic car-

riers will face pricing pressures in 

coming years, as some drivers give 

up running the U.S. because of the 

looming electronic logging device 

(ELD) mandate in favor of running 

paper logs domestically. For the 

same reason, he sees an opportunity 

for stronger cross-border pricing as 

capacity in the U.S. tightens. 

In general, Daniel was upbeat 

when discussing the trucking indus-

try and specifically Titanium’s posi-

tion within it. He feels the compa-

ny’s investment in its infrastructure 

and IT will give it an advantage in an 

industry that’s increasingly sophis-

ticated and in the process of seeing 

tightening capacity. 

“I think that the economics of the 

trucking industry at this point in 

time, while still a very slow-mov-

ing market, is in my opinion headed 

in the right direction,” Daniel 

said. “We expect to be able to take 

advantage of some of our unique 

talents we’ve got in the business to 

continue to grow our margins and 

offset some of the burdens of the 

industry. We are headed towards a 

decrease in capacity over a period 

of time, we just don’t see it turning 

around overnight.” TN

Business

Improving trucking conditions enabling 
organic growth: Titanium
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EPA to revisit aspects of GHG 
Phase 2 rules
Move in response to concerns from 

stakeholders in the trailer, glider industries

Canadian spot 
market continues 
to strengthen

WASHINGTON, D.C. 

The U.S. EPA has announced it 

will revisit provisions to Phase 2 of 

greenhouse gas rules for heavy-duty 

trucks, trailers, and engines.

It says it is responding to concerns 

raised by stakeholders in the trailer 

and glider industries.

“In light of the significant issues 

raised, the agency has decided to 

revisit the Phase 2 trailer and glider 

provisions,” said EPA administrator 

Scott Pruitt. “We intend to initiate 

a rulemaking process that incorpo-

rates the latest technical data and is 

wholly consistent with our authority 

under the Clean Air Act.”

The American Trucking Asso-

ciations (ATA) expressed concern 

about the move.

“ATA is proud of our record on fuel 

efficiency and sustainability,” said 

ATA president and CEO Chris Spear. 

“In large part due to our support for 

Phase 1 of the EPA’s greenhouse gas 

rule, today’s new trucks are cleaner 

and more efficient than ever. We had 

worked closely with EPA and the 

National Highway Traffic Safety 

Administration on Phase 2 to con-

tinue building on that success, but 

by reopening the rule to re-exam-

ine trailers and glider kits, EPA has 

opened the door to California tak-

ing the lead, and a more aggressive 

track, in setting trailer standards.

“As representatives of an inter-

state industry,” Spear added, “ATA 

believes a single national standard, 

set by federal regulators, is prefer-

able to at worst, a patchwork of 

state standards or at best, a de facto 

national standard that is set without 

the appropriate opportunity for the 

entire regulated community – many 

members of which are not based in 

California – to weigh in.” TN

TORONTO, ONTARIO

TransCore Link Logistics’ Canadian 

load volumes picked up in July. Com-

pared to July 2016, freight volumes 

climbed 54% – the most significant 

year-over-year increase to date in 

2017. Though load volumes in July 

decreased by 15% compared to June 

2017, it should be noted that last 

month’s volumes were the highest 

ever recorded for any June on record, 

TransCore pointed out.

Intra-Canada loads accounted for 

29% of the total volumes and jumped 

by 45% year-over-year.

Cross-border load postings rep-

resented 68% of the data submitted 

by Loadlink users and demonstrated 

noticeable increases. As well, loads 

leaving Canada to the United States 

increased by 36%, and loads enter-

ing Canada significantly increased 

by 76% year-over-year.

July’s truck-to-load ratio remained 

steady at two trucks for every load, 

close to the average ratio for all 

months to date in 2017, and showed 

a 45% improvement from 3.62 when 

compared to the same time last year. 

Equipment postings for July 2017 

experienced a slight drop, decreas-

ing by 4% month-over-month, and 

by 16% year-over-year. TN

Business
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ding off behind the wheel. 

And while some in the trucking 

industry generally oppose excess 

regulations in the trucking space, 

surprisingly, few were against this 

proposal and many were actually 

hoping for the rule to go through. 

According to the U.S. Depart-

ment of Health, sleep apnea is a 

disorder that causes one to stop 

breathing during sleep. These 

pauses in breath can last from a 

few seconds to a few minutes. As 

a result, the body moves from a 

state of deep sleep to light sleep as 

normal breathing resumes. This 

movement to a lighter sleep, which 

is often accompanied by snorting 

or choking sounds, makes sleep 

apnea sufferers more tired during 

the day, as they don’t get quality 

rest each night. Typical treatment 

for the condition is the use of a con-

tinuous positive airway pressure 

(CPAP) machine at night, which 

provides the user with continuous 

air pressure while sleeping.

More alarming, a recent study 

by the American Transportation 

Research Institute of the American 

Trucking Associations found that 

close to a third (28%) of commer-

cial truck drivers have some form 

of sleep apnea. 

As it stands in the U.S., every-

thing will remain unchanged for 

now, since the proposal has been 

withdrawn. But even though noth-

ing is changing, according to Steven 

Garrish the senior vice-president of 

safety and regulatory compliance at 

SleepSafe Drivers, an organization 

that helps to streamline and shorten 

the process of diagnosing and treat-

ing sleep apnea in the transporta-

tion industry, the withdrawal is 

causing even more confusion in the 

trucking industry. 

“What we’re finding so far on 

this side of the border is that fleet 

managers and drivers are getting 

confused with the headlines about 

the proposal withdrawal,” he said. 

“We’ve actually had some of our 

driver patients call us and say, ‘I 

read the news, so does this mean 

that I don’t have to wear the CPAP 

machine anymore?’ And we have to 

tell them no, that the treatment still 

has to be used and that’s not what 

the proposal withdrawal means.”

Garrish, who spent more than two 

decades in the industry as a truck-

ing executive, said that without a 

clear rule about sleep apnea screen-

ing, the process is like the “wild, 

wild west.”

“Without a clear rule, we have 

found that medical profession-

als are all over the board,” he 

said. “Some will send anyone and 

everyone for testing and others 

will send none because they don’t 

even know the signs and symptoms 

of OSA. There’s so much inconsis-

tency across the board so we felt 

that a rule in this particular case 

was a good one. It really would have 

brought some order to what is gen-

erally an unchecked area in terms 

of driver fatigue.” 

In fact, Garrish believes that even 

though sleep apnea is a major risk, 

it will be and is being eclipsed by 

the electronic logging device (ELD) 

debate in the U.S. 

“It’s unfortunate most fleets don’t 

know a lot about the rule and the 

impact this will cause,” he said. 

“Fleets down here have just been 

focused on ELDs instead of fatigue, 

so this rule has really been on the 

back burner. Now, things will just 

keep going the way they are and it’ll 

keep fleets on the sidelines. The end 

result of this rule not passing will be 

a continued delay and expense for 

the drivers, and a continued risk on 

the roadways.”

The only thing that will change 

that risk of future crashes caused 

by fatigue would be a “well put 

together regulation that would level 

the playing field for everyone,” Gar-

rish said. And until then, he believes 

the industry will suffer. 

Brandon Leininger, the director 

of risk management at American 

Central Transport, a family-run 

trucking company based in Kan-

sas City, Mo., agreed with Garrish 

saying he too was disappointed at 

the rule withdrawal. 

“Even though it’s business as 

usual for now, it would have been 

nice to have this in black and white,” 

he said. “I think the industry needs 

a regulation on this so that it’s stan-

dard across the country. Driver 

health is a huge thing. Certainly, I 

would like to know if I have a driver 

who is prone to falling asleep at the 

wheel, with the potential to injure 

or kill him or herself and others on 

the roadways.” 

In late August, SleepSafe Driv-

ers sent a letter to the Transpor-

tation Secretary’s office explain-

ing its support for a rule to be put 

in place.  

“When it comes to identification 

and treatment for OSA, the current 

Business
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guidelines and recommendations 

are insufficient and leave room for 

interpretation and misinforma-

tion. A clear rule, will help com-

mercial drivers, rail operators and 

others in safety sensitive roles, feel 

more rested, less fatigued, health-

ier and ultimately safer behind the 

controls of their equipment,” said 

Garrish in a release. “Financially, 

we’ve seen the companies we serve 

actually save money in their costs 

associated with liability, health 

care, and turnover.” 

When Truck News went to press, 

the secretary’s office had not 

responded. 

Currently there is no rule in Can-

ada for how to screen drivers, either. 

Commercial drivers in Canada 

require doctors to refer them for a 

sleep study if they suspect they may 

suffer from the disorder. 

And in Canada, researchers at 

the Toronto Rehabilitation Insti-

tute believe the proposal’s with-

drawal isn’t the worst thing to 

happen. According to Dr. Douglas 

Bradley, the director of the sleep 

research laboratory at Toronto 

Rehab, the link between sleep 

apnea and risky driving doesn’t 

have much research and data to 

back it up. 

“The proposal to screen drivers 

with a certain body mass index 

was not really based on much 

information about the actual risk 

that sleep apnea poses to drivers 

in terms of accidents,” he said. “So, 

putting this on hold is not neces-

sarily a bad thing because it does 

allow researchers like us here at 

Toronto Rehab to test drivers and 

see if their sleep apnea really does 

relate to their accident records.”

Currently, the institute is con-

ducting a massive study with 

1,000 long-haul truck drivers in 

Ontario to see if there is a cor-

relation between sleep apnea and 

poor accident records. Research-

ers will be testing drivers for sleep 

apnea and then comparing results 

to their driving records and insur-

ance claims. 

“The research will help us see 

whether the presence of sleep apnea 

is associated with higher accident 

rates or higher insurance payouts,” 

Dr. Bradley said. “That will provide 

solid evidence on if we should be 

screening or not and if so, who? If the 

evidence shows a relationship, then 

by all means we should be screening 

to increase road safety and reduce 

cost of accidents and injuries and 

death. But if the relationship doesn’t 

occur, then we can spare a lot of peo-

ple the trouble of not having to treat 

them if they don’t need it.”

The institute says the study is 

still ongoing and results won’t be 

known for the next few years. You 

can learn more about the study at 

www.tritruckingstudy.com. TN

SAN DIEGO, CALIFORNIA 

Lytx unveiled data that shows what 

many commercial drivers were up 

to during last month’s solar eclipse.

According to Lytx, driver behav-

ior that day was as extraordinary as 

the events in the sky.

Analyzing its database of more 

than 70 billion driving miles, Lytx 

looked back at driving event data 

for the daylight hours of Mondays 

for the past five months to bench-

mark the normal volume and type 

of Monday driving behaviors. Lytx 

then compared the benchmark data 

to driving events during the day-

light hours of Aug. 21, the date of 

the solar eclipse.

According to the data, the rate of 

drivers “off identifiable roadway” 

(pulling off to the side of the road) 

was 68% higher on the day of the 

eclipse, and events involving “other 

communications device” (some-

thing other than a cell phone) were 

47% higher. 

As well, vehicles recorded as 

“driving faster than the posted 

speed limit” increased by 35% 

on the day of the eclipse. Lytx 

believes this means that many 

drivers pulled over and took a 

photo of the eclipse. TN

Truckers caught 
up in eclipse  
excitement
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2018 NEW REMTEC 57,000L 6 comp’t TC-406 petroleum 
quads, well spec’d with disc brakes or drums. Call
Long term lease option avail.

UNIT TN 8287 – 2005 TREMCAR 7200 USG, DOT-407  
stainless one compt. Other similar units available. Safetied.

UNIT TN 10316 – 1982 REMTEC 39,000 Lts, 4 compt,  
aluminum Non code 60’’ x 60  tridem. Call

UNIT TN S402A – 2018 TREMCAR 38,000 Lts, one compt 
3A food grade sanitary, special top safety rail, internal wash 
system w/ top and bottom connections. Call

UNIT TN 10416 – 1999 ADVANCE 33,500 lts, aluminum, 
non-code, 3-compt, spring ride, 35’  long, safetied. Call

UNIT TN 9830 SELECTION OF (3) Non-RTAC, aluminum, 
multi compt B-trains, Spring ride, alum. wheels. Well priced.
 Call

2018 NEW REMTEC R.T.A.C. petroleum b-train, 61,000 lts, 6 
compt’s, very well equipped, drum brakes, Michelin tires and 
more. In stock. Call

UNIT TN 3629 – 1992 KROHNERT 8500 I.G. one compt,  
non-code stainless 8’ x 8’ tri axle. Safetied.
UNIT TN 3629 – 1992 KROHNERT 8500 I G one compt

UNIT TN 10480 – 2001 TREMCAR 6500 USG, DOT-407, 
3-compt stainless, air ride, top safety rail and walkway, 
includes all new tests and safety. Call

UNIT TN 9543 – 1996 TREMCAR 8500 I.G. insulated s/s  
DOT 407 quads, recent trades, all have been thru the shop,  
new safeties & B 620’s, located in Oakville & Laval. Call

UNIT TN 10361 – 1995 TREMCAR 45,460 Lts. one compt 
stainless insulated, storage tank.  Call

UNIT TN 10414 – 2002 REMTEC 57,000 lts aluminum  
one compt, non-code, Internal baffles, excellent sludge tank. 
Safetied.

BURLINGTON BRANCH
4420 South Service Rd.

Call Kevin Brown, Mario Sosic
1-800-268-1456 • (905) 465-1355

OVER 200 NEW & USED TANK TRAILERS FOR  SALE • LEASE • RENT

UNIT TN 9564 – 1997 TREMCAR 6400 I.G. DOT-407  
insulated one compt quads with stainless frames and new  
inspections. Clean solid units. Call

UNIT TN 9564 – 1997 TREMCAR 6400 I G DOT-407

MONTREAL BRANCH
Call Ron Laberge, Camille Pettinato, 

Sylvain Lavoie
1-800-363-2262 • (514) 323-5510

SALES - SERVICE - PARTS 
for REMTEC, TREMCAR, 

J&L TANK inc.

Canada’s Largest
Tank Trailer DealerTankmart International

Rental Units and Service at both Branches

Feature Unit of the Month

 Sanitary

By Sonia Straface 

Spending less on fuel is on every 

owner-operator’s and fleet owner’s 

mind. It’s a part of the business no 

one likes to spend money on, espe-

cially when that expense can be 

controlled with some tricks of the 

trade and handy technologies readily 

available on the market today. 

So, what are real-life drivers doing 

today to spend less time and money 

at the fuel pumps? We asked sea-

soned owner-operators to share 

their secrets.

Spec’s

For Jamie Hagen, who’s been driv-

ing trucks professionally for more 

than a quarter century, it’s all about 

the spec’s. 

“That’s the biggest thing for me,” 

the owner-operator said. “It’s hard 

to get fuel economy from just any old 

truck. Of course, there are little tricks 

you can do here and there to save, 

but mostly you want a truck that is 

spec’d right for your application.”

Hagen, who drives a 2016 Mack 

Pinnacle, said when he purchased 

his truck he made sure he didn’t 

add any extras to the exterior which 

would add drag. 

“A lot of guys have hood mirrors 

and moose guards on the front of 

their truck, or a bunch of extra lights. 

But I don’t. I like to keep the wind 

drag on my truck really low,” he said. 

“I don’t even have a sun visor on my 

truck – I ordered mine without one.” 

Joel Morrow, a driver and truck 

and trailer specification manager 

for Ohio-based Ploger Tranporta-

tion agreed that spec’s are import-

ant, but that buyers shouldn’t get 

carried away. 

“In my opinion, for general 

freight, the majority of trucks in 

the U.S. today have too much horse-

power and the engines are too big,” 

he said. “Most drivers do not need 

600 hp. Typically, you see 13-, or 

15-liter engines when 11 will work 

just fine. Efficiency through the 

drivetrain is often forgotten when 

owner-operators and fleet man-

agers go to purchase a truck. As 

a business owner, you need to ask 

yourself, what are we out here to 

do? Win a race or be profitable? If 

you’re out here to win races, then by 

all means, buy a 600-hp engine. But 

if you’re out here to make money, 

you don’t need that.”

Morrow said he believes the drive 

to buy the most horsepower is really 

just for “bragging rights at the truck 

stop” and in the end, will always 

ending up costing money you’ll 

never earn back. 

“Horsepower costs you more 

money to buy, it costs more to 

maintain, and it costs more to 

operate,” he said. “Because the 

faster you go, the more horsepower 

you use, and the more often you’re 

broken down.” 

Tires 

The kind of tires you run and 

your tire pressures can a lso 

affect your fuel mileage greatly, 

the drivers said. Hagen only pur-

chases low rol l ing resistance 

tires, and has found that the 

tires on the market with the low-

est rolling resistance today are 

Michelin Energy tires. 

In addition, Hagen pays close 

attention to his air pressure. 

“I do run them a bit high,” he 

admitted. “At around 120 psi, in 

my wide-base single tires because 

I know having them a little overin-

flated keeps the tires from flexing as 

much, and keeps the rolling resis-

tance even lower.” 

How to save big bucks on fuel 
Real-life drivers explain how you can save money at the pump

Fuel Economy
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Angelo Diplacido, who has been 

driving since 1982 and currently 

works for Lisbon Paving, agreed 

that tire pressure is important and 

says he always keeps a tire gauge in 

his truck. 

“I’ve watched tire pressure change 

10-15 lbs depending on the sea-

son,” he said. “Most drivers will 

just smack their tires with a ham-

mer and the only thing that will 

tell you is that there’s air in the tire 

and nothing else. Tire pressure is so 

important because if your tire pres-

sure is down 10 lbs, there goes your 

fuel mileage.” 

Speed and attitude

“I drive at 62 mph, whether I’m in 

Canada or the States,” Hagen said. 

“Speed is such an important factor 

some drivers don’t pay attention to. 

Every time I talk to someone with 

poor fuel economy, I find out that 

they’re usually driving a lot faster 

than they should be or need to be.”

Last year in the summer months, 

Hagen said he averaged 9.2 miles 

per gallon. And for all the elec-

tronic log fearmongers, Hagen 

said he achieved those numbers 

with an ELD. 

“I have an e-log, so everything I do 

is timed and I still find time to drive 

at 62 mph,” he said. “And I’m 100% 

compliant as we speak.”

Diplacido agreed. 

“If you want to see your fuel mile-

age change, don’t run with a crowd 

of traffic,” he advised. “There’s a lot 

of consistency in running by your-

self and letting the traffic just fly 

by you. You don’t have to brake as 

often, or accelerate as often. Con-

sistent fuel mileage only comes with 

consistent behavior.”

Diplacido said years ago, when 

he drove team, his team driver was 

annoyed with how slow he drove. So, 

to prove a point, Diplacido said he 

conducted an experiment during 

one of their regular runs.  

“He wanted to run 75 mph and 

I wanted to run 65 mph,” he said. 

“So, we conducted a test, where I 

agreed to run 75 mph to Jackson-

sonville, Fla., one week and the 

following week we did it at my 

speed, 65 mph. And after, he said, 

‘See that? We got to Jacksonville 

two hours faster going 75 mph,’” 

Diplacido recalled. “It took us 22 

hours my way and 20 hours his 

way. But to me, two hours on a full 

day’s drive is not that significant 

because we burned 75 gallons more 

in diesel. At my speed, we saved 

that diesel and we weren’t being 

more risky driving so fast. I always 

say if you’re running that fast, obvi-

ously you can afford to lose that 

money. Because you’re likely get-

ting 4.5 miles a gallon, and that’s 

30% of your fuel mileage gone just 

to drive a little faster.” 

Morrow, who’s driven profes-

sionally for more than 30 years 

and has seen 4.5 million miles pass 

under his bumper, agreed speed is 

important but argued that drivers 

who are the most efficient are also 

more disciplined. 

“From a driver’s perspective, the 

number one important factor for 

fuel mileage is patience and atti-

tude,” he said, adding new driv-

ers get frustrated in traffic and get 

heavy on the throttle – what he calls 

a rookie mistake. 

To keep his fuel costs down, Mor-

row takes it easy on the pedal with 

a real-time monitor called Pedal-

Coach.

“It’s such a simple device that 

gives you instant feedback in the 

cab when you need to be softer on 

the pedal,” he said. “I’ve been using 

it for a few years now and it’s really 

helped lift my efficiency game to the 

next level.”

All drivers we spoke to agreed 

that not one thing will take you from 

a 5-mpg driver to a 9- or 10-mpg 

driver, but rather a lot of little 

changes to your driving behaviors 

and habits will. 

“It’s like a game of pennies,” Hagen 

said. “You save a penny here, and you 

save a penny there and the next thing 

you know, you’ve got a dollar.” TN

1-800 GET HOWES (438-4693)
www.howeslube.com

A Cool Engine is a Happy Engine.
And a happy engine has its benefits: peak performance, more power and less maintenance. 

Howes Oil Enhancer lowers operating temperature keeping your engine cool. It not only extends 
the life of your oil – it also reduces metal-on-metal wear and protects internal engine components. 

Use it at every oil change as part of the ultimate Howes preventive maintenance program.
 

From the trusted
makers of Howes Diesel Treat
and Meaner Power Kleaner.

Owner-operator Jamie Hagan said 
speed is vital to a driver’s fuel economy.

“As a business 
owner, you need 
to ask yourself, 
what are we 
out here to do? 
Win a race or be 
profitable?” 

– Joel Morrow, owner-operator
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Fleet News

By James Menzies

BADEN, ONTARIO

At 2:18 a.m. on Aug. 25, Erb Group 

president and CEO Wendell Erb 

hung up the barbecue tongs and 

headed home.

He was on night duty at Erb’s 

annual employee appreciation 

barbecue at the company’s Baden, 

Ont., headquarters. Like a lot of 

trucking companies, the carrier 

hosts BBQ events at its terminals 

each summer to thank drivers 

and other staff for their contribu-

tions. Unlike a lot of other carri-

ers, it begins some of these events 

as early as 5:30 a.m. and runs well 

into the night, so that everyone 

is able to participate, including 

dockworkers working the night 

shift and drivers returning home 

at all hours.

It’s a 20-plus year tradition at Erb, 

but has evolved over time.

“Everybody seems to appreciate 

it,” Erb told us on Aug. 25, during 

the lunchtime shift. “We expanded 

it a few years ago and we went till 

two this morning, but we noticed 

we were missing our morning shift 

guys. By 11:30 or 12, all the trucks 

are gone. So, we started a break-

fast. Now we have eggs, fajitas, pan-

cakes, and it’s as big a hit as the reg-

ular barbecue. We’re just trying to 

touch as many people as possible. 

We invite our neighbors – our trucks 

are roaring up and down the roads 

here all the time.”

Employee families, customers, 

vendors, and even strangers are 

known to attend. In North Bay, Erb 

said, the company fed about 1,000 

people despite only employing less 

than 100 people there.

“Where they come from, we don’t 

know,” Erb chuckled. “One fellow 

there this year told me this was 

the best barbecue in North Bay, 

and he goes to every barbecue in 

North Bay.”

The events are organized by 

long-time, semi-retired employee, 

Wayne Baechler, who recruits lots 

of help from other staff. Manage-

ment takes its turn serving food. 

This year, Erb hosted barbecues at 

terminals in Winnipeg, Thunder 

Bay, North Bay, Ottawa, Montreal, 

Quebec City, Trenton, Mississauga, 

and Baden. 

Asked how business has been 

this year for the company, Erb said 

demand is high, keeping up with it 

is the challenge.

“It’s been incredibly busy,” he said. 

“The biggest challenge we’re seeing 

right now is keeping drivers behind 

the wheels of the trucks and also get-

ting high enough miles and utiliza-

tion. We’ve done a really good job at 

recruiting and bringing in drivers. 

All of a sudden summer comes, and 

we have so many people here with 25 

years’ seniority, they have five weeks 

of vacation. So, all of a sudden, we’re 

aiming for 10,000 miles a month 

per truck and we’re down to 7,000 

because that truck sat for a week 

and we didn’t have another driver 

to hop in and take over. Sometimes 

our business is overshadowed by the 

fact we don’t have enough drivers. 

Volume has ramped up here and you 

don’t just snap your fingers and fill 

seats overnight.”

Still, having long-time drivers and 

a low driver turnover rate is a prob-

lem many fleets would love to have, 

a fact that isn’t lost on Erb.

“My advertising and recruit-

ing costs are probably lower than 

everybody else’s, my training costs 

from orientation are very low, 

because I’m not adding 25 driv-

ers this week and 25 drivers next 

week,” he reasoned. TN

Erb thanks employees with series of BBQs

Some vintage Erb trucks were displayed at the barbecue alongside their 
modern cousins.
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NASHVILLE, TENNESSEE

Several Canadian fleets were recog-

nized as innovators by PeopleNet 

and TMW Systems, at their joint  

in.sight user conference in August. 

PeopleNet recognized Vitesse 

Transport, which has developed 

three systems that leverage Peo-

pleNet technology, to improve visi-

bility into asset utilization and rev-

enue per mile and to simplify the 

in-cab communication process 

between dispatchers and drivers, 

PeopleNet announced. It says each 

of those systems has resulted in rev-

enue gains of more than $175,000 in 

the past year for Vitesse.

TMW, for its part, honored Traffix 

in the asset-lite/brokerage category. 

It integrated TMW’s TruckMate soft-

ware to its maximum potential and 

has provided useful feedback in the 

development of TruckMate 2017, the 

company said.

In the less-than-load/intermodal/

specialty category, Armour Trans-

portation Systems was recognized 

for using TMW’s ConnectedDock 

app to give operations and customer 

service teams full visibility of LTL 

freight moving through its system. 

It also implemented TruckMate 

to automate its billing process to 

reduce overhead and provide accu-

rate, timely billing.

And in the business intelligence 

category, Trimac Transportation 

Services was recognized for using 

TMW Data Warehousing to pro-

vide executives with robust dash-

boards and key performance indi-

cators, allowing visibility anytime 

from anywhere into important data 

from other parts of Trimac’s busi-

ness, TMW reported. TN

GREEN BAY, WISCONSIN 

Schneider announced recently that 

even though it moved more than three 

million loads in 2016, it achieved a 

99.9999% rate of theft-free loads.

For maximum security, Schnei-

der incorporates a layered security 

approach with both carrier and shipper 

working together from beginning to end 

for truckload and intermodal moves.

Dave Geyer, senior vice-president 

and general manager of van truckload 

for Schneider said “Schneider driv-

ers’ skill sets are kept sharp through 

thorough theft-prevention training, 

both during drivers’ onboarding and 

in quarterly training sessions. We 

also keep our drivers updated on the 

locations and types of thefts that are 

occurring industry-wide.” TN

CARDINAL | 888 657-3329
HAMILTON | 888 690-0010

TRUCKING INSURANCE
• Competitive Pricing 

• Fleet & Owner-operator 
 Programs 

Canadian fleets  
recognized by 
PeopleNet, TMW

Schneider nearly 
eliminates  
cargo theft
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Equipment

OTTAWA, ONTARIO

Kenworth Ontario’s Ottawa dealership 

has a new, more modern home. The 

facility is now 43,000 sq.-ft. and sits 

on 10 acres, with convenient access 

to Hwy. 417. The new facility has seven 

drive-through service bays, including 

two bays with full-length pits and 

room to service up to 14 tractors. 

There’s also a large driver’s room with 

satellite TV and vending machines, as 

well as driver showers.

The dealership offers a Kenworth 

PremierCare ExpressLane, which 

offers two-hour diagnosis. There are 

also express lube bays, a dedicated bay 

for trucks with natural gas engines, 

and two 7.5-ton cranes. The parts area 

includes a 4,200 sq.-ft. display room 

and an 8,000 sq.-ft. parts warehouse.

“We have built our new facility in 

a large, new industrial park that is 

experiencing rapid growth. Our new 

dealership features the latest tech-

nology. Our service technicians have 

plenty of room to complete full truck 

and trailer servicing in our seven 

drive-through service bays with two 

full-length pits. The new facility also 

has the capacity to enable techni-

cians to offer rapid diagnostics for 

other customers, so they can get 

their trucks repaired and their driv-

ers back on the road quickly,” said 

Guy Mercier, dealer principal and 

president of the Kenworth Ontario 

Group, which operates locations in 

Kingston, Peterborough and Thun-

der Bay, Ont. The dealer group also 

operates Canada’s first TRP store 

located in Belleville.

The address of the new location 

is 432 Corduroy Road. It’s open 

from 7 a.m. till midnight Monday 

through Friday, and 8 a.m. till 4 

p.m. Saturdays. TN

Kenworth Ontario expands   
Ottawa dealership

Kenworth Ontario has a new, larger home in Ottawa.

MISSISSAUGA, ONTARIO

Detroit Diesel Remanufactur-

ing announced Aug. 24 that it is 

acquiring the U.S. and Canadian 

business operations of Mascot 

Truck Parts.

By adding Mascot Truck Parts to 

its portfolio, Detroit Reman says it 

is strengthening its commitment to 

a superior customer experience in 

the driveline aftermarket.

“Mascot is a great fit for us, both 

in terms of product and distribu-

tion,” stated Sanjiv Khurana, pres-

ident Detroit Reman. “Mascot’s 

portfolio complements our drive-

line products. We will also be able to 

leverage Mascot’s national footprint 

to offer a better customer experi-

ence and a faster turnaround time 

for our customers.”

“We are excited about this alli-

ance. With Detroit Reman we will 

have the opportunity to enhance 

our level of service through inven-

tory improvements for all our cus-

tomers,” added Bill Statham, presi-

dent of Mascot Truck Parts.

Mascot Truck Parts will con-

tinue all operations and functions 

and support all customers from 

its Remanufacturing Centers of 

Excellence in Plainfield, Ind. and 

Mississauga, Ont. TN

Detroit  
Reman 
agrees to 
buy Mascot 
Truck Parts
The company says 

buying Mascot will 

allow it to ‘offer a 

better customer 

experience’
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If you’re there, we’re there... 
coast to coast

The most trailers. 
The most locations. 
Ready to go when you are!

1 855 327 9757
trailerwizards.com

MILLBROOK,  

NOVA SCOTIA

East Coast International 

has officially opened its 

Millbrook, N.S. location.

The new building is 

17,000 sq.-ft. and during 

its grand opening on 

Sept. 7, customers were 

able to tour the facility 

for the first time. The 

event included a ribbon cutting ceremony, live entertainment, food, trucks 

and trailers on display, and a silent auction in support of the Special Olym-

pics Nova Scotia Truck Convoy.

“This is the first brand new facility for us and we are very proud of it,” said 

David Lockhart, president, East Coast International Trucks. “We want to take 

the time to celebrate with our customers and allow them to tour the facility.”

The truck dealership now has four locations in the Maritimes. The new 

dealership is located at 30 Chief Joseph Julien Court in the Millbrook Power 

Center, off Hwy. 102. TN

MISSISSAUGA, ONTARIO

Glasvan Great Dane took three out of the top four international Dealer 

of the Year awards from Great Dane. Glasvan was named tops for 

international sales in refrigerated trailers, aftermarket parts, and 

platform trailers.

“It’s an honor to receive this recognition from Great Dane. Our custom-

ers are very good to us, and we try very hard to offer them the very best 

we can,” said George Cobham Jr., vice-president of sales and marketing at 

Glasvan Great Dane. “Our customers recognize that we are committed to 

better equipment and better service and we appreciate their support and 

the referrals they provide us with.”

This marks Glasvan’s first time winning International Platform Dealer 

of the Year for sales of Great Dane’s Freedom line of all-steel, combo, and 

all-aluminum flatbeds and stepdecks, the company announced.

“Our employees continually raise the bar by putting the success of our 

customers at the forefront,” said Cobham. “We strive to bring the best 

to meet the evolving needs of our customers by ensuring they have fast 

access to parts and service, and that they can purchase the type of pre-

mium equipment that is most suitable to their needs.” TN

East Coast International expands Glasvan wins Great Dane  
dealer awards

East Coast International recently opened its 
newest location.

LAFAYETTE, INDIANA

Two Canadian dealers were recog-

nized by Wabash National as being 

among the best.

Wabash Canada was a five-star 

dealer in 2016, and Fleetstop Trail-

ers was a four-star dealer. This is 

the second year Wabash National 

has recognized its top dealers with 

ambassador awards. A total of 23 

dealers were part of the program, 

with seven being recognized for top 

performance. 

Top-performing dealers in 

the U.S., included: Fleetco; M&K 

Trailer Centers; TEC Equipment; 

Twin State Trailers; and Wick’s 

Truck Trailers. 

“Our four- and five-star deal-

ers have demonstrated their com-

mitment to serving our customers 

by consistently striving to exceed 

customer expectations,” said Todd 

Chrzan, director of sales, commer-

cial trailer products. “Our deal-

ers are some of Wabash National’s 

most valuable assets and an inte-

gral part of the company’s success. 

Our top dealers continually show us 

they share our values of quality and 

innovation. It’s a privilege to work 

with them.”

“We were very pleased to receive 

this award and to be recognized 

for per formance excel lence 

amongst our peers,” said Brent 

Larson, CEO of Wabash Canada. 

“We look forward to continuing 

to provide cost effective trailer 

solutions, along with innovative 

f leet maintenance services, and 

structured financing options to 

our customers.”

Awards were presented to deal-

ers on Aug. 9 at Wabash National’s 

annual dealer meeting. TN

Wabash Canada, 
Fleetstop  
Trailers  
recognized
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LISLE, ILLINOIS

International Truck on Sept. 11 

announced major enhancements 

to its LoneStar truck, which com-

bines maximum uptime and driver 

features with bold styling. 

The announcement was made 

during National Truck Driver Appre-

ciation Week that ran Sept. 10-16, for 

a specific reason. International said 

the new truck was created with driv-

ers in mind as a result of the com-

pany’s DriverFirst design philoso-

phy, which actively asked for driver 

input on how to improve the interior 

design of trucks to better meet the 

needs of drivers themselves. 

“As we honor the more than 3.5 

million professional truck drivers 

across America during National 

Driver Appreciation Week, it is 

fitting that we are unveiling the 

beloved American classic, the 

LoneStar with interior updates 

that maximize driver productiv-

ity and improve driver ergonom-

ics and visibility,” said  Michael 

Cancelliere, president, Truck and 

Parts, Navistar. 

Direct results of the driver 

input include an ergonomically 

designed interior with new digital 

information display, a new inte-

grated stalk shifter integrating 

transmission and engine brake 

functionality, durable and easy 

to clean soft touch vinyl interior, 

and a stylish Diamond interior is 

standard. Doors, side glass, and 

cab mirrors were also redesigned 

to enhance visibility and reduce 

neck strain. The truck also fea-

tures the classic, recognizable 

grille design. 

“One of the things we spent 

a lot of time on is the egress of 

the vehicle,” said David Majors, 

vice-president, product develop-

ment. “We opened up the door 

four degrees, and we also placed 

the steps so that it makes perfect 

sense for when you’re entering 

and egressing the vehicle. We’ve 

also added the three points of 

contact to make sure there are 

no accidents getting in and out 

of the vehicle.” 

The new LoneStar was also built 

for maximum uptime, the company 

said. It contains a new single-canis-

ter aftertreatment system that is 60% 

smaller and 40% lighter and simpli-

fied for quicker servicing.

As well, all key service points 

under the hood, inside the cab, and 

around the vehicle are ergonomically 

designed for easy access and ser-

vicing, and many components have 

been engineered with longer inter-

vals between required maintenance.

The truck also has an upgraded 

HVAC system with a max air-con-

ditioning feature that can cool the 

cab more quickly. The company also 

claims the new vehicle has best in class 

defrost performance, which allows 

drivers to spend less time waiting for 

the windshield to clear, and more time 

driving to deliver their load. 

The new LoneStar is also up to 3% 

more fuel efficient than the previ-

ous generation thanks to a combi-

nation of the Cummins X15 engine, 

contoured hood, fenders, and ped-

estal mirrors. As well, every Lone-

Star can be equipped as an option 

with OnCommand Connection, the 

company said. 

“Now more than ever, driver 

retention is one of the top concerns 

among fleets both large and small,” 

said Majors. “Therefore, enhancing 

the LoneStar at this time with criti-

cal driver-centric updates gives fleet 

operators and owners an additional 

tool to reward and retain drivers.”

International confirmed the 

new Lonestar will be available as 

a day cab, 56-inch low-roof sleeper, 

56-inch hi-rise sleeper, 73-inch 

hi-rise sleeper, and 73-inch sky-

rise sleeper. The company is tak-

ing orders now and will begin mar-

ket availability of the trucks at the 

beginning of 2018. For more infor-

mation visit  www.internation-

altrucks.com/LoneStar. TN

International gives LoneStar an upgrade

THE P89 DISC BRAKE SERIES—THE NEW BEAT FOR FLEETS TO FOLLOW.

NOTHING
BEATS A DRUM

LIKE A 
DISC

SAF-HOLLAND—the 
world’s leader in innovative 
trailer air disc brake 
technology—introduces 
the P89 series. Two models, 
perfectly timed to meet 
the beat of your fl eet.

Disc brakes simply provide 

better performance than drum 

brakes. They stop shorter for 

increased safety and reduce 

maintenance for lower 

total cost of ownership.

www.SAF-P89.com

P89 Plus Disc Brakes—
Premium Performance Plus 
Maintenance Free Design.
Features the INTEGRAL® Rotor/Hub and 
premium sealed bearings.

New P89 Disc Brakes—
Proven Design Quality 
at the Right Price.
All at a price point that makes sense 
for commercial fl eets of any size.

The New P89 and P89 Plus disc brake systems can be specifi ed 
with SAF CBX air and ULX spring ride suspensions.

WATCH THE P89 
DISC BRAKES VIDEO

© 2017 SAF-HOLLAND, Inc. All rights reserved.

www.safholland.ca  519.537.3494
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ROBERT PAHANICH 
VP, BUSINESS DEVELOPMENT,  

rpahanich@transcourt.com 
 1 888-407-3830

Transcourt supplies equipment all across Canada and the United States. We have a large fleet of tankers available for  
Petroleum, Crude, Chemical, Food grade / Sanitary, Dry Bulk, Propane/LPG and FRP/412.

Crude Oil FRP/412Food Grade Hot Products Compressed Gas Dry Bulk PetroleumChemical

www.transcourt.com

20th

a n n i v e r s a r y

By Derek Clouthier

KIRKLAND, WASHINGTON

It may not be like driving a Ford 

Tempo or Toyota Prius, but getting 

behind the wheel of today’s voca-

tional trucks is far less intimidating 

than it used to be. Kenworth put its 

flagship T880 and T880S models up 

to the test on a rally car track just 

outside Seattle July 21, and this edi-

tor – one who does not come from a 

driving background nor possesses a 

Class 1 licence – found the experience 

pretty laid back and stress-free, forc-

ing myself to ask the question: Can 

anybody drive one of these trucks?

I test drove five 2017 vocational 

vehicles: the T880S dump with an 

Eaton 18-speed automated manual 

transmission and an impressive 510 

hp; T880 dump with an Eaton Ultra-

Shift Plus transmission and 430 hp; 

another T880 dump with an Eaton 

UltraShift and 485 hp; the T880S 

bridge mixer with an Allison 4700, 

seven-speed transmission and 430 

hp; and finally, the T880S natural gas 

mixer with Allison 4500, six-speed 

transmission and a near-zero emis-

sions engine with 320 hp.

I started with the mixers because 

I wanted to compare the standard 

diesel offering with the natural gas 

version. Both offered a comfortable 

ride, despite being filled with gravel 

and water to simulate what it would 

be like with the mixer operating, but 

likely resulted in a jerkier experience 

than it would had they been filled 

fully with cement.

The bridge mixer in day cab configu-

ration – all the vehicles were day cabs 

– was equipped with an MX-11 engine 

and a few more interior bells and whis-

tles than its natural gas counterpart.

For all intents and purposes, the 

bridge mixer and natural gas mixer 

were similar in most aspects: both 

had a 248-inch wheelbase, Allison 

transmissions, Meritor front and 

rear axles, Bendix air disc brakes 

in the front and rear, Taperleaf 20k 

front suspension, and Hendrickson 

HMX460 rear suspension.

As you might have guessed, the 

diesel engine had a bit more umph 

than the compressed natural gas ver-

sion, but it was mostly only notice-

able on an incline. The test track was 

a combination of gravel and paved 

roads, and at the end of our route, 

we drove up a hill with about a 20% 

grade. It was on this hill that I noticed 

the difference between the diesel and 

natural gas vehicles, with the bridge 

mixer easily powering to the top and 

the natural gas mixer having to dig 

much deeper. A human comparison 

would be the difference between a 

smoker and a non-smoker hiking 

up Rundle Mountain in Banff – one 

seems to have to work a little bit 

harder to make it to the top.

On flat surfaces, however, the 

natural gas mixer held its own, and 

would be a viable option for fleets 

operating on level ground or within 

a city (other than cities like San Fran-

cisco) and looking to do their part 

to reduce greenhouse gas emissions.

Getting behind the wheel of the 

three dump trucks was like a different 

world compared to the mixers. Mixer 

drivers have to know the ins and outs 

of their vehicle and literally what their 

tipping points are. Rounding a sharp 

corner, especially right hand turns, 

can be tricky with mixers, and we were 

warned by the Kenworth crew to be 

careful with this maneuver.

But in the dump trucks I was able 

to rip around that track with lit-

tle concern; I was even able to put 

the pedal to the metal, so they say, 

on some of the straight stretches. 

Besides the T880S with 510 hp and 

1,850 lb.-ft. of torque having an obvi-

ous advantage in the overall power 

side of things, all offered a similarly 

comfortable ride with a surprisingly 

light feeling in the front ends, partic-

ularly with ease of steering.

The two T880 dump trucks pre-

sented the subtlest of differences, 

with one operating with an MX-11 

engine and the other an MX-13, 

which boosted its power by 55 hp. 

Every other aspect of the two T880 

dump models was virtually identical.

Kenworth is excited about the 

vocational offerings it has injected 

into the market, one the company 

believes will continue its upward 

trend in the coming years.

The company’s T880 was released 

four years ago to replace the T800 as 

its flagship vocational offering, and 

this past March, marked the begin-

ning of production of the T880S. Ken-

worth, like most OEMs these days, 

provides a vehicle that is comfortable 

and, like I said earlier, easy to drive.

Prior to the test drive on the rally 

car track, which is private land and 

enables someone like myself with no 

Class 1 licence a chance to drive these 

trucks, there was a 20-minute test drive 

on public roads in the Snoqualmie Falls 

region – yes, the area where some film-

ing was done for the show Twin Peaks.

I was a passenger during this drive, 

and I later mentioned to one of the 

Kenworth guys while driving on the 

rally track that I felt like these trucks 

are becoming so easy to operate that 

even without my commercial driv-

er’s licence, I felt like it would be no 

big deal if I had to drive one of the 

dumps or mixers back to our hotel 

just outside Seattle. He agreed, say-

ing much of that comfort level stems 

from the fact that vocational vehi-

cles, like long-haul, for the most part 

come with automated manual trans-

missions, making them much easier 

and less intimidating to operate.

This is a large part of why I make 

the audacious contention that I 

could drive one of these trucks, 

though I know there is much more 

to it than ripping around a rally car 

track. So much has been added to 

these vehicles to make them more 

driver-friendly, everything from 

fewer gauges and enhanced view-

points to more comfortable seats 

and better maneuverability.

Heck, another editor and I even 

made a pit stop for some cherries 

while on our ride and drive, starting 

a trend which I’m sure had those 

working at the fruit stand scratch-

ing their heads in bewilderment at 

all the dump and mixer drivers pull-

ing over for fresh fruit. TN

Is it really this easy?
Kenworth’s vocational truck lineup offers 
smooth, stress-free rides
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26th Annual Fleet Safety Council Educational Conference
Friday October 20th, 2017

Centre for Health and Safety Innovation 5110 Creekbank Rd., Mississauga L4W 0A1 Canada

– Promoting Diversity & Understanding General Influence in the Trucking Industry 
– Easy as 123: Creating Memorable Presentation Content Workshop 
– Medical Marijuana - How do you roll? 
–  Not Legalese but Legal T’s:  

Legal Panel - Trump, Trudeau, Trials and Tribulations

Innovation 51100 Creekbank Rd., Mississau

Promoting Diversity & Understa

Registration cost: $150.00

Master of Ceremonies: John G. Smith, Editor of Today’s Trucking

Download the registration form and agenda at:
www.fleetsafetycouncil.com

EARLY BIRD SPECIAL
Register before July 31 for A Chance to Win a Flat Screen TV

CONTACT US TODAY FOR FURTHER DETAILS
416-818-5338 I sales@Zsource.ca I www.Zsource.ca

Jimmy
Zborowsky
President

YOUR SOURCE
FOR CONTAINERS

... AND MORE!

THE FLEXIBLE, REGIONAL &  

LONG DISTANCE CONTAINER MOVER

IN
STOCK
NOW

NEW REEFER SHIPPING CONTAINERS 20' & 40' 
53' NOW AVAILABLE

By James Menzies

GREENSBORO, NORTH CAROLINA

The smartly designed new Volvo 

VNL has so many ‘why has nobody 

done that before?’ features, it’s lit-

tle wonder that most of them were 

inspired by professional drivers. But 

Volvo’s global footprint also con-

tributed to a redesign that’s com-

prehensively better, with ideas such 

as a reclining bunk, and sway bar, 

brought to this market for the first 

time from Europe.

I recently had the chance to drive 

a Volvo VNL 740 on a 65-mile route 

near Greensboro, N.C., and it was the 

sway bar and the vastly improved 

cab ride it delivered that immedi-

ately grabbed my attention.

With its new VNL series trucks, 

Volvo has taken the next step for-

ward in cab ride, thanks to the addi-

tion of a sway bar offered on trucks 

with large sleepers. The sway bar 

is common in Europe, due to the 

high center of gravity of the cabover 

trucks preferred there, and their 

tendency to lean when cornering.

But the sway bar is evidently use-

ful on conventional trucks as well, 

and provides a noticeable improve-

ment in how cabs with large sleepers 

perform. I’m surprised Volvo didn’t 

make a bigger deal out of its sway 

bar, being the first OEM to bring the 

technology to this side of the pond. 

On my recent drive over a combi-

nation of Interstate and secondary, 

two-lane roads, the sway bar pro-

vided a remarkably smooth ride. 

This cab simply does not lean.

It evened out the bumps, made 

sharp lane changes feel more con-

trolled, and eliminated the buffet-

ing effect normally experienced 

when large vehicles pass in the 

opposite direction. The end result 

is an amazingly smooth ride, and 

will ensure drivers who experience 

a sway bar-equipped cab begin 

asking for one. Volvo has made the 

sway bar standard on VNL-series 

trucks with large sleepers, but it’s 

deleteable for those cost-conscious 

fleets who don’t want to splurge for 

the improved ride. But it’s a fairly 

inexpensive feature, and one that 

drivers will appreciate – maybe 

even demand – once they’ve expe-

rienced it.

In addition to the sway bar, the 

new VNL also offers better visibility 

than the truck it replaces, thanks to 

a hood that better hugs the engine 

compartment and provides better 

sightlines to the ground. I drove a 

VNL 740, powered by a Volvo D13 

engine rated at 425 hp and 1,750 

lb.-ft. of torque, a typical fleet spec’. I 

was pulling a loaded flatdeck trailer, 

with a gross vehicle weight of about 

77,000 lbs. 

The 12-speed Volvo I-Shift auto-

mated manual transmission was set 

up with adaptive gearing, meaning 

it operated in overdrive while in top 

gear at highway speeds, and seam-

lessly dropped down to 11th gear on 

secondary roads where I got the 

additional fuel economy benefits of 

direct drive. It’s a versatile trans-

mission, ideal for running differ-

ent types of highways or handling 

a combination of heavy and light-

ly-loaded – or empty – trips.  

Another immediate improve-

Driving the new Volvo VNL 
Volvo’s driver-centric approach to the design of the 

new VNL has resulted in a truck that’s incredibly  

comfortable to operate, and spend time in

Equipment

The new VNL was 
designed with 
plenty of input from 
drivers, and you 
can see evidence 
of this extensive 
consultation 
everywhere.
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ment in the new VNL is the sound 

quality while cruising at highway 

speeds. It’s incredibly quiet, thanks 

to a combination of the low cruis-

ing rpms we enjoyed due to down-

speeding, and new removable, rub-

ber floor inserts that mute sound 

from the road and engine compart-

ment underneath the cab. These new 

floor mats also make access to the 

engine compartment much easier; 

it used to take more than an hour to 

access the hatch, because the pas-

senger seat had to first be removed. 

Now, the floor mats can be pulled 

out, and a technician can access the 

engine from inside the cab in about 

12 minutes.

The new VNL was designed with 

plenty of input from drivers, and 

you can see evidence of this exten-

sive consultation everywhere. Power 

outlets are located all over the place, 

including atop the dash where 

drivers tend to store their devices 

– eliminating the spaghetti effect 

of cords hanging from the dash to 

the area below, where power out-

lets have traditionally been placed. 

There are even power outlets placed 

within reach of the upper bunk. 

Storage trays in the new truck 

come with removable inserts, mak-

ing them easier to clean of spills or 

crumbs. Storage has been added 

throughout the cab, and a larger 

70-inch sleeper has allowed Volvo 

to increase the size of cabinets, as 

well as the fridge and freezer. 

Seven different seats can be 

ordered in any trim level, with 

heated, cooled, and massaging 

seats available. The truck I drove 

had an NTL heated seat with back 

cycler, and was very comfortable. 

Everything about the truck was 

comfortable. The steering wheel 

now comes with head tilt func-

tionality, and can be set exactly to 

the driver’s liking to afford the best 

sightlines to the new driver infor-

mation display, as well as general 

comfort. The adjustability of the 

steering wheel will allow drivers 

of all statures to get comfortable. 

Some 21 buttons have been placed 

on the steering wheel, so drivers 

can access frequently needed con-

trols without taking their hands off 

the wheel. 

The leather-wrapped steering 

wheel itself is comfortable to grasp. 

Orange stitching gives it a stylish, 

sporty look. The new dash is less 

industrial looking than what’s often 

found in a commercial vehicle, and 

more automotive-inspired. It’s less 

cluttered and easier to find the 

gauges or switches you’re looking for.

This interior is nearly infinitely 

customizable. A modular frame rail 

allows for the placement of cuphold-

ers – big enough to accommodate a 

large Gatorade bottle, but adaptable 

enough to firmly grip a small Sty-

rofoam cup – storage bins, or ram 

mounts. The door panel controls are 

more automotive-feeling; including 

the addition of single-touch window 

down functionality.

All interior lighting is LED, and 

comes in various colors for differ-

Continued on page 59
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By James Menzies

GREENSBORO, NORTH CAROLINA

Volvo has increased its outlook for 

the North American Class 8 truck 

market, now projecting demand for 

225,000 trucks this year, with stron-

ger orders coming in the latter part 

of the year.

That’s up from earlier projec-

tions of 215,000 units. Magnus 

Koeck, v ice-president, brand 

management and marketing with 

Volvo Trucks North America, pro-

vided a market update during a 

press event here Sept. 7. Overall, 

business conditions are healthy for 

truck makers.

A strong labor market and con-

sumer spending are driving U.S. 

GDP growth. The manufacturing 

sector has rebounded, and con-

struction and housing remain as 

strong as they’ve been since the 

financial crisis, Koeck said. Diesel 

prices continue to be low, and are 

projected to average just US$2.81 

per gallon in 2018. 

Volvo’s share of this reasonably 

decent truck market has shrunk, 

however, largely because linehaul 

tractor orders have lagged while 

regional and construction truck 

demand has grown. 

“We are predominantly a long-haul, 

over-the-road company, so that, of 

course, has had consequences on 

our overall share this year,” Koeck 

acknowledged. But he anticipates 

linehaul tractor demand to return 

to its traditional range of about 45% 

of the total Class 8 market next year, 

which bodes well for Volvo. Demand 

for regional haul tractors is also 

expected to improve next year, and 

Koeck said Volvo is well positioned 

to take advantage of that with its new 

VNR regional tractor.

In Canada, Volvo’s share of the 

linehaul market has decreased from 

21.8% last year, to 17.7%, mostly 

due to the loss of several large fleet 

accounts. It was as high as 27.2% 

in 2014, Koeck noted. However, he 

said the order pace in Canada has 

strengthened.

“We know Canada will bounce 

back and look forward to a really 

good year in Canada next year,” 

he said.

Volvo continues to succeed in sell-

ing more trucks with its own pow-

ertrain components; 95% now have 

Volvo power and 90.4% are equipped 

with the I-Shift automated trans-

mission. Koeck said 2017 represents 

the most important year for Volvo 

since 1996, thanks to the launch of 

completely new regional and line-

haul model lineups. 

The truck maker cycled more 

than 3,000 people through its cus-

tomer center over the past couple 

months to introduce them to the 

new models.

“We’ve had lots of positive feedback 

and a very good order pace,” Koeck 

said. “We have had an overwhelming 

response from our dealers and our 

customers when they experience our 

trucks and learn more about the fea-

tures of our new trucks.”

Following the business update, sev-

eral new Volvo VNL trucks were made 

available for editor ride-and-drives. 

See report on page 26. TN

Volvo increases North American  
truck market outlook

Volvo is confident its new VNR and VNL (pictured) will win it back market 
share it lost as the long-haul market slumped this year.
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ting charging infrastructure in,” she 

said. “But I think that will take a  

little time.”

Cummins has not yet made a deci-

sion on whether it will get involved 

in the development of charging 

infrastructure, but Furber added 

that it was not its intention to supply 

charging stations for customers, as 

there are several companies already 

addressing the need.

As for over-the-road trucks, 

Furber said several steps need to be 

taken before that idea comes to fru-

ition, such as increased energy den-

sity in batteries, lower battery costs, 

and added charging infrastructure.

The cost of batteries has reduced 

over the past five years, but Furber 

said prices need to come down even 

further for electric vehicles to be a 

viable option for long-haul carriers. In 

the near future, Cummins will launch 

a pair of electric vehicles in Montreal, 

where electricity costs are low.

“This is not wholesale,” Furber 

said of Cummins’ electric-powered 

product. “You’re going to get spots 

of the country where electricity – 

because it’s hydroelectricity – is 

really cheap, so for them the eco-

nomic payback is already there for 

some of their applications.”

Montreal will see a Class 4 electric 

pickup and delivery van soon hit the 

streets, as well as a range-extended 

transit bus.

“There is a lot of interest in Can-

ada,” Furber said, adding she is pres-

ently trying to drum up more aware-

ness in Western Canada, having met 

with Cummins’ regional sales team 

in the west.

Other features of the AEOS trac-

tor include 25-35% faster acceler-

ation than an 11- to 12-liter die-

sel-powered equivalent vehicle, a 

44,000-lb maximum payload, direct 

drive/drive by wire with continuous 

acceleration, low rolling resistance 

tires, and an aerodynamic design.

Srikanth Padmanabhan, presi-

dent of engine business for Cum-

mins, said the company’s electric 

vehicles will come in three forms: 

purely electric; range extended; and 

a hybrid option.

Range extended electric vehicles 

are powered by a battery, which is 

recharged by a combustion engine. 

Hybrid vehicles, on the other hand, 

use a battery and a combustion 

engine to move the vehicle.

Despite the hoopla around its ful-

ly-electric truck, electrified power 

was not the only topic of discussion 

during the Cummins media event 

at its technical center in Columbus. 

Touting itself as a technology com-

pany, Cummins executives provided 

insight into the company’s direction 

into the future and how they were 

best positioned for that growth.

“At this point in time, there is a 

place for a wide range of technologies, 

from diesel, to natural gas and elec-

tric,” said Jennifer Rumsey, vice-pres-

ident and chief technical officer for 

Cummins. “And expect that these 

technologies will evolve in the com-

ing years. These new technological 

innovations build on our 100-year leg-

acy of bringing the best solutions to 

our customers, driving their success 

and meeting the evolving demands of 

their industries and markets.”

Brett Merritt, executive director 

of EBU on-highway business, said 

Cummins has the largest range 

of on-highway products to offer 

the marketplace, from a 2.8-liter 

to 15-liter engine, as well as nat-

ural gas, diesel, and electric pow-

ertrains, and has proven this suc-

cess with an 80% market share in 

medium-duty vehicles in North 

America and over 37% share of the 

Class 8 heavy-duty market.

“Whether it be diesel combustion, 

emission catalysis, or controls inte-

gration, world-renowned technical 

leaders sit within these two build-

ings,” Merritt said of those working 

at the Cummins Technical Center. 

“We’ll continue to build on this tech-

nical expertise, as we’ll invest over 

US$700 million a year into research 

and development.”

With no intention of putting the 

brakes on its popular X12 and X15 

diesel engines, Cummins plans to 

unveil a new lightweight X12 in 

March next year, which, in addition 

to being plugged as 600 lbs lighter 

than any other engine in the 10- to 

13-liter class, will target regional 

haul and vocational markets where 

weight is an important factor.

Cummins will also release a 

new heavy-duty engine in 2022 for  

Class 8 linehaul trucks.

Rob Neitzke, president of Cum-

mins Westport, was on hand to 

shed some light on the company’s 

endeavor into natural gas.

Starting in 2001 as a joint venture, 

Cummins Westport has developed 

approximately 70,000 natural gas 

engines since its inception. Neitzke 

said the transition from diesel to nat-

ural gas, including investing in a fuel 

station, is an all-in effort for fleets, but 

one that could pay off in long run.

“You can have electric-like emis-

sions today (with natural gas),” 

Neitzke said, adding transit bus 

and mail carrier applications are 

a good fit for the alternative fuel. 

“Bottom line for me is that you get 

electric-like emissions with die-

sel-like performance.”

Padmanabhan underscored that 

Cummins has been there many 

times before when it comes to offer-

ing new technologies to its custom-

ers, and he has seen many of them 

first-hand.

“We introduced diesel engines 

to the U.S. marketplace when the 

whole world was with V10 gasoline 

engines,” he said. “More recently, we 

have been talking about the emis-

sions solutions business in terms 

of what we did with growing tech-

nology that mattered and we were 

able to take a leadership position in 

North American heavy-duty market 

as well as medium-duty market.”

Padmanabhan said there are 

three key factors that have been 

contributing to the company’s suc-

cess: being a technology-driven 

company; the powertrain leader 

for its customers; and the inten-

tion to capitalize on the emer-

gence of electrified power and 

vehicle connectivity.

“We will do the right thing in 

terms of making sure the right tech-

nology for our customers matter,” 

he said, “not just technology for the 

sake of technology.” TN

Equipment

Cummins surprises with electric powertrain
Continued from page 1

Julie Furber unveils Cummins’ new fully electric truck, AEOS, Aug. 29 in Columbus, Ind.

“There is a lot of 
interest in Canada.” 
Julie Furber on Cummins’  

fully electric truck
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“It’s not about 
offering an 
individual 
component that’s 
optimized, it’s 
about offering 
a system that’s 
optimized.” 

– Patrick Dean, Kenworth

Equipment

By James Menzies

MT. VERNON, WASHINGTON

There’s nothing quite like driving 

a truck with a completely dialed in 

powertrain, each component com-

municating fluently with the others 

as one cohesive system.

And that’s exactly what Paccar 

has gone to great lengths to achieve 

through the design of its own trans-

mission, to complete the integration 

puzzle that until now lacked one of 

the most critical components. The 

manufacturer launched its own 

MX-series engine in 2010 and a 

40,000-lb tandem drive axle last 

year. But the transmission is a vital 

piece of the powertrain, which until 

now, has been sourced from Eaton, 

and maybe not optimally designed 

from the ground up to work specif-

ically with the Paccar MX engines 

and axle.

That now has changed. Paccar 

Powertrain on Aug. 22 took the 

wraps off its new automated trans-

mission, three years in the making 

and designed in close collabora-

tion with Eaton engineers, some of 

whom were embedded at the Paccar 

Technical Center here, where much 

of the development took place. 

But don’t call it an automated 

manual transmission (AMT), Pac-

car officials emphasized. Unlike 

AMTs, which are typically built 

upon a manual gearbox founda-

tion with electronics installed to 

automate the shifting, the Paccar 

transmission was built from a clean 

sheet design, to function as a purely 

automated transmission right from 

the start.

“This was never intended to be 

a manual transmission and that is 

significant and key in explaining 

many of its features,” explained Carl 

Hergart, director, advanced technol-

ogy at the Paccar Technical Center. 

One thing the clean sheet design 

allowed, was for the reduction of 

weight. Hergart said the Paccar 

transmission weighs 657 lbs, mak-

ing it up to 105 lbs lighter than com-

parable automated transmissions 

and about 200 lbs lighter than the 

Eaton UltraShift Plus AMT. It’s a 

12-speed design, 

with the wid-

est gear ratio 

coverage in 

the linehaul 

market, Her-

gart added, 

for excellent 

performance 

at cruise speed and 

also low-speed maneu-

verability. 

No oil cooler is required, and 

the oil drain interval has been 

stretched out to 750,000 miles. 

When a lubrication change is 

required, only 16 pints of fluid are 

required – nearly half that required 

by AMTs, Hergart said. 

Working with Eaton, Paccar was 

able to adopt some of the best fea-

tures from its existing products, 

such as a precision lubrication sys-

tem that was first launched in the 

Fuller Advantage Series AMT, and 

neutral coast, which maximizes fuel 

economy on hilly terrain by coasting 

down certain downhill grades. The 

Paccar transmission also employs 

hill start aid, which prevents roll-

back (or forward) on hills when the 

brake pedal is released. 

Other features carried over 

include urge to move, which allows 

the truck to crawl forward when the 

brake is release – just like a passen-

ger car – and creep mode, which 

allows for smooth, controlled low-

speed backing and crawling maneu-

vers. But other elements of the 

transmission are completely new, 

including the control stalk, which is 

mounted to the steering column and 

integrates with the engine brake 

controls. This is an intuitive, well 

designed control, and sturdy, too.

I got to drive two trucks equipped 

with the new Paccar transmission 

along the rolling hills between the 

Paccar Technical Center in Mt. Ver-

non, Wash., and Bellingham, about 

28 miles towards the Canadian bor-

der. I drove a Kenworth T680 with 

76-inch sleeper and a Peterbilt 579 

with 72-inch bunk. The power-

trains were nearly identically spec’d: 

MX-13 engines rated at 455 hp and 

1,650 lb.-ft. of torque, the new 

12-speed Paccar automated 

transmission, and Paccar 

40K rear tandem axles. 

The only difference 

was the rear axle 

ratio: 2.64 in the 

Kenworth for 

slightly lower 

cruising rpms, 

and 2.79 in the Pete.

What I noticed on the drive was 

how well this transmission has been 

dialed in with the engine, and even 

active driver assistance systems 

such as Bendix Wingman Fusion 

and its adaptive cruise control. At 60 

mph, I set the trucks in cruise and 

enjoyed the ride. The truck main-

tained a safe following distance, 

activating the engine and founda-

tion brakes as required, all while 

keeping me within a couple mph of 

the set cruise speed. This was a nice 

way to drive, once I came to trust 

the system, which didn’t take long 

despite some steep grades.

I was particularly impressed 

with the Wingman Fusion’s ability 

to determine the speed at which 

vehicles that crossed into my space 

were traveling, avoiding unneces-

sary braking when those cars were 

quick to accelerate out of my way. 

The transmission itself was easy 

to use. The control stalk is the fea-

ture drivers will interact with 

the most, and it’s very logically 

designed. A small lever on the end 

of the stalk can be set to the desired 

gear. The stalk also serves as the 

engine brake: pull it down to select 

your desired stage – first, second, 

third, or max engine braking. Work 

the stalk like a paddle shifter for 

manual gear changes.

This is a nice way to handle traffic 

jams. With urge to move, the truck 

will creep forward when the brakes 

are released and you can adjust your 

speed by manually working through 

the four lowest gears. 

Predictive cruise is a nice fea-

ture that offers fuel savings by con-

tinuously referencing GPS maps of 

the upcoming terrain, and making 

minor adjustments to the truck’s 

speed to best take advantage of 

the vehicle’s momentum. This can 

reduce the number of gear changes 

made by as much as 20%. It will also 

allow the truck to coast down cer-

tain grades to reduce fuel consump-

tion, but won’t allow it to exceed the 

set cruise speed by any egregious 

amount. A small yellow wedge 

appears on the cruise icon to indi-

cate when this feature is at work. It’s 

very subtle, but can contribute up 

to a 1% fuel economy improvement.

I was pulling a 53-ft. van trailer 

behind both trucks, loaded to a 

gross weight of about 77,000 lbs. 

The transmission handled the job 

beautifully. Quick, precise shift-

ing, skipping gears with ease. The 

transmission itself was a nice piece 

of equipment, but where it really 

shines, Paccar Powertrain officials 

said, is in how it’s integrated with 

the rest of the powertrain.

“It’s not about offering an individ-

ual component that’s optimized, it’s 

about offering a system that’s opti-

mized,” explained Patrick Dean, 

chief engineer, Kenworth. “That’s 

what this transmission development 

has allowed us to do.”

The MX-13 engine’s available 

power rating has been upped this 

year to 510 hp and 1,850 lb.-ft., a 

rating the Paccar transmission is 

approved to handle. Engine enhance-

ments – including new variable 

speed coolant and oil pumps, and 

changes to the combustion and air 

handling processes – have yielded a 

4% fuel economy improvement. 

The new Paccar 40K rear tan-

dem axle contributes another 1% 

improvement, thanks mostly to 

reduced parasitic losses resulting 

from a pinion throughshaft design 

that eliminated some gearing and 

reduced energy losses. Laser-welded 

components reduced the need for 

bolts, trimming weight, and also 

reducing oil churn-related losses. 

The new transmission is available 

for order in Kenworth and Peterbilt 

trucks beginning this October. TN

Paccar debuts proprietary transmission 
The new Paccar automated transmission completes its powertrain puzzle
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Meet your new business associate with all the right connections—the new Freightliner Cascadia® 

with DetroitTM Connect Virtual TechnicianSM remote diagnostic service to maximize uptime. 

Remote over-the-air updates to optimize performance without disrupting the run. 

And a new easy-to-access portal to view real-time insights into fleet health, fuel economy and safety performance. 

So no matter where the truck is, it’ll be well-connected for success on the road.

To see how the new Cascadia can benefit your business, go to www.freightliner.com.



WE PROVIDE

• All Base Plates

• All Border Crossings

• Heavy Users Tax (HUT)

• U.S. Border Crossing Decal

• All U.S. Tolls

• All U.S. Licensing

• Wetline installation

• Safety & Seniority Bonus

2  Owner Operators 
ON / PQ / NY aluminum 4 axles 

Call Vern at 1-888-209-3867 

or 519-536-1192 

Loads paid on per ton basis PLUS Fuel Surcharge

with a minimum per mile Guarantee.
ADDITIONAL BENEFITS 

•  Competitive Truck Insurance rates

•  Driver Care Insurance – includes 

buy down, down time, towing  

and medical insurance plus  

optional truck payment insurance

•  Excellent fuel prices with company 

fuel & credit cards

•  Clean and well maintained  

equipment

• Steady year round volumes

• Dedicated Trailers

• Pre-dispatched Daily

• Optional Weekend Work

WE PAY YOUR 1ST MONTH 
TRUCK PAYMENT & WAGES
Make Your Switch To Our Family With 

NO START-UP COSTS

4  Owner Operators 
Canada/U.S. B-Trains

WE PRESENTLY HAVE THE  
FOLLOWING POSITIONS AVAILABLE 

VALID CANADIAN PASSPORT A MUST
 FAST CARD AN ASSET

Multi-Axle
Dump Division

C A R R I E R S  BULK  G P  I N C .
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My, how things have changed. With 

CRA’s push to go paperless they hardly 

ever mail out statements or payment 

forms anymore. They want more con-

tact to happen electronically.

Actually, they don’t always do a 

good job of that, either.

For example, we filed a couple’s 

tax returns on Apr. 30 this year. CRA 

processed the returns and issued 

notice of assessments (NOAs). 

The wife had signed up for paper-

less notifications and got an email 

from CRA around May 11 letting her 

know her NOA was available online. 

The husband got his paper NOA in 

the mail a week or so later.

It wasn’t until late July that the 

wife received not an email but a 

mailed letter from CRA looking 

for payment of tax owed. Isn’t big-

ger-better-faster the whole point of 

electronic correspondence?

At least she got a notice. The hus-

band never received anything. 

They went online on Aug. 1 to con-

firm their account balances as obvi-

ously 60-some days of interest had 

been added to their debt. They paid 

CRA in full through online banking. 

Neither one received a confirmation 

of payment or a statement showing 

zero balances. Nothing.

Frankly, I think that’s wrong.

I’m all for saving trees by going 

paperless but that doesn’t mean 

you should be communica-

tion-less. There is no reason for CRA 

not to send monthly statements or 

notices through email for those who 

have signed up for their “e-services.”

It’s another reminder that some-

times you have to take matters into 

your own hands and see for your-

self whether you need to resolve a 

forgotten debt or some other issue.

Self-serve online

You still have to go online but CRA’s 

“My Account” services is a good way 

to see where you stand.

With My Account for Individuals 

you can view your past 11 years of 

tax returns. You can see information 

about your personal tax refund, bal-

ance owing, and payments on your 

account; set up or revise bank-

ing info for direct deposit of your 

refund; check your RRSP limits; and 

get details about any payments from 

Canada Child Tax Benefit, GST/HST 

credit, and related programs. You 

can also change your address and 

phone numbers so your CRA mail-

ings will update properly.

Business owners can use My Busi-

ness Account to interact electroni-

cally with CRA on their GST/HST, 

payroll, and corporate income tax 

accounts. Not sure if your accoun-

tant filed your GST/HST return? 

You can see when it was filed and 

when the money will be direct-de-

posited into your bank account once 

the return has been processed. Now 

that’s handy information!

You can also file returns, check 

account payments and balances, 

view correspondence from CRA, 

update bank info, request a CPP/EI 

ruling, and register a formal dispute.

Tax preparers can use “Repre-

sent a Client” to access almost all 

of your information once you’ve 

authorized it. One service that 

has saved us and our clients tons 

of time and aggravation is that we 

are able to get info on tax infor-

mation slips–T4, T4A, T4A(P), 

T4A(OAS), and T4E. If you misplace 

a slip we can simply go download 

it from CRA.

Here’s another common use of 

this service: if a client is at the bank 

getting a loan or re-financing and 

needs the latest NOA, we access it 

online and send it electronically or 

by fax – a huge convenience.

In order to use My Account 

for Individuals or My Business 

Account, you have to register 

with CRA and get a user ID and 

password. You’ll have to provide 

some personal information, know 

some details about some past tax 

filings, and create security ques-

tions and answers.

Every time you log on you’ll be 

asked if you are ready to go totally 

paperless. I always check “no” but 

I’m getting there. Hopefully CRA 

will improve their routines and 

services. TN

Scott Taylor is vice-president of TFS 

Group, providing accounting, book-

keeping, tax return preparation, and other 

business services for owner-operators.  

Learn more at www.tfsgroup.com 

or call 800-461-5970.

Insights

Tax Talk

Inbox or mailbox?
Either way, make sure your CRA notices get noticed 
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Fuel Cap at $0.70/litre
All Picks & Drops paid at $25.00

Benefit Plan

Direct Deposit

No Touch Freight

Steady Year Round Work

Fuel Cards Supplied

Quality Home Time

HIGHWAY WORK
BASED OUT OF MISSISSAUGA, CAMBRIDGE AND AJAX

ALL EQUIPMENT MUST PASS  
COMPANY INSPECTION
MUST HAVE CURRENT 

ABSTRACTS 
IN GOOD CONDITION

Canadian

Call 905-677-0111
or e-mail info to nelsontavares@tbmgroup.ca

ALSO HIRING DAY CABS
FOR LOCAL WORK

GGGGGGGGGGGGGGGGGGGGGGG DDDDDDDDDDDDDDDDDDDAAAAAAAAAAAAAAAAALLLLLLLLLLLLLSSSSSSSSSSSSSSSSSOOOOOOOOOOOOOOOOOO HHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHHIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIRRRRRRRRRRRRRRRRRRRRRRRRIIIIIIIIIIIIINNNNNNNNNNNNNNNNAA

NOW HIRING BROKERS
BASED IN MONTREAL & MONCTON

$1.28/mile
ALL MILES PAID 

REEFERS
& VANS  

 CUSTOMIZED O/O PACKAGES

 UP TO 90% OF GROSS

COME IN AND SEE WHAT 
WE CAN DO FOR YOU.

Mississauga ON
905-564-8885 ext 207

Ontario to Texas
Ontario to Midwest

ASK ABOUT THE

 SIGN ON
BONUS

A Growing Company with Strong Roots

Check us out at www.cimtran.com/careers

YOUR ROAD TO SUCCESS
WITH RATES THAT YOU DESERVE

FOR OWNER OPERATORS

75%
from gross commission

FOR COMPANY DRIVERS

up to 60¢/mile   up to 50¢/mile

East Coast 
(Short Run)

East Coast 
(Short Run)

West Coast 
(Texas Run)

West Coast 
(Texas Run)

Up to $3/mile in gross revenue
•  You pay plates and 

road expenses

•  No start up costs 
with our authorities, 
insurance, trailer 
parking & company  
fuel cards provided

• Fleet fuel discounts

Steady miles
• New equipment

• Extra stops paid $40
• Long Island trip bonus $100

• Lease to own & rental  
program to become  
an owner-operator

www.westrans.ca
VARIETY OF SCHEDULES TO FIT YOUR LIFESTYLE

SAFETY BONUS, CLEAN INSPECTION BONUS, REFERRAL BONUS
MINIMUM 2 YEAR VERIFIABLE EXPERIENCE REQUIRED

APPLY NOW: 1.855.967.5982 • 416.617.2254
OR SEND APPLICATION TO: FLEETMAN@WESTTRANS.CA

DISPATCHER
position is available

(English is a must)

CITY DRIVER
position is available

SPPATATCCHHECH
NEW!

WE OFFER:
• Competitive Pay Package
• Quarterly Safety Bonus
• Sign on Bonus
• Company Fuel Card with  
    $.23/Litre discount in Ontario
    up to $.52/gallon in the US
• Direct Deposit Processed BI-Weekly
• NO FORCED DISPATCH
• FLEXIBLE HOMETIME

We are a cross border LTL trucking company  
that currently has opportunities for OWNER OPERATORS

If you are looking for a place to grow, 
call recruiting direct at  416-677-9222

WE PAY:
• Base Plates
• Insurance
• All Miles Paid at Loaded Rate
• All Tolls
• FSC – Monitored/Adjusted Weekly

Carriers need to stick up  
for their drivers
Long loading delays, refusal of access to facilities  
can’t be tolerated

While traveling to Ottawa recently, 

I had the opportunity to listen to a 

talk radio program geared towards 

the Canadian transportation industry 

called Trucker Radio News and Talk. 

On this particular show, a driver 

phoned in to raise an issue that 

should concern all of us in the indus-

try. The driver had arrived at his loca-

tion where he was to pick up his load. 

Once the driver backed into the 

dock, he said he settled in to wait 

while he was loaded. After a while, 

the driver asked if he could use the 

bathroom, to which he was told no. 

‘We do not allow drivers to enter our 

facility,’ was the response the driver 

said he received. 

The driver ended up being on site 

for 15 hours, was granted no use of 

a bathroom facility, and was not 

allowed to leave the premises while 

being loaded. I would love to say 

this is an isolated incident, how-

ever those of us who have been in 

the industry and on the road are fully 

aware this is not a one off. 

There are two main issues here that 

are of major concern. One is the fact 

that a driver is being denied access 

to a washroom facility while on site. 

Trucking companies themselves gen-

erally will have facilities, the issue 

arises when their drivers are at a ship-

per’s or receiver’s premises. 

It is deplorable that a driver can be 

denied access to a bathroom in 2017. 

This amounts to a complete lack of 

respect for the driver, and no basic 

understanding of human decency. 

How can you hold someone on site 

for hours and not expect them to 

need to use the facilities? 

Carriers must demand better 

treatment of their drivers. If a carrier 

is aware of customers who treat their 

drivers this way, they need to deal 

with it and hold their feet to the fire. 

Work with them and demand 

that they find a way to allow your 

drivers access to facilities. If they 

refuse, then perhaps you need to 

remove them as your customer. If 

you don’t, you are telling your driv-

ers that the money is more import-

ant than their basic human rights 

– and that is a hell of a message to 

send to your employees.

Insights

Private Matters
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Please call or 
forward your resume to: 
Vince Gallo

905-643-3300 ext: 233

vince.gallo@novasteel.ca

NOVA STEEL INC. is a Steel Service Center operating 
in the Southern Ontario region and are recruiting for 
AZ Company Drivers with Flatbed Experience.
 
We are building an internal Truck Fleet to enhance our 
service in the market place,  keeping consistent with 
our aggressive growth strategy.  
 
The positions are for local work only and offers  
new equipment, competitive wages and a full benefit 
package.

 

Start up is anticipated 
for early October.
 

Contact: sylvie@villeneuvetanklines.com 1-877-932-TANK (8265)

Food Grade Tanker Company who Does 

CANADA & U.S.A. WORK

• Weekend Premiums
• Low Cost Insurance
• Fuel Capped at .50 CAD
• Paid Border Crossings
•  Free Grease and Brake  

Adjustment Every 45 Days

WE REQUIRE:
• Clean Abstract
• Able to Cross the Border

OWNER OPERATORS REQUIRED
I understand if you don’t make 

money, your business doesn’t exist. 

However, if you don’t stand up for 

the rights of your drivers, you will 

lose the good ones you have, and 

then what kind of shape are you in?

The other major issue in this 

case is the driver being held on 

site for 15 hours to be loaded. How 

on earth can we allow this type of 

delay to occur? 

I certainly hope the driver was 

compensated for his time, and that 

the trucking company demanded 

compensation for the downtime 

of its driver and equipment. Even if 

the driver and carrier were paid, this 

does not relieve the main problem. 

With hours-of-service rules, the 

driver in all likelihood was out of 

hours once loaded, and would then 

have to wait another eight hours to 

reset his clock. Even if paid, how 

would you like to spend a whole 

day sitting around doing nothing 

but waiting? I wish I could also say 

long wait times are a rare occur-

rence, but we all know this occurs far 

too often. Maybe not to the extreme 

of 15 hours, but hours of delays at 

docks are not uncommon. 

No business should have to 

accept or put up with this type 

of delay, and neither should any 

driver.  As an industry, we go on 

about the lack of youth coming into 

our industry, the lack of females we 

employ, and a looming driver short-

age. Would stories like this attract 

you to the industry? 

We always talk about an image 

problem we need to fix. Well, this 

is a prime example of why we have 

that image problem. I am sure most 

reputable carriers deal with issues 

like this, and would never allow their 

drivers to be treated this way. In 

most cases private carriers are insu-

lated from this issue as their deliver-

ies and pick-ups are made from their 

own facilities. 

To the rest of you, if you ever want 

to solve our impending shortage, 

and recruit young new talent to our 

industry, wake up, get your head out 

of the sand and demand fair treat-

ment and respect for your workers. 

Otherwise, do the rest of us in the 

industry a favor – and leave. TN

•  STEADY MILES YEAR- ROUND, PAID WAITING TIME, 

DWELL TIME, LAYOVER AND BORDER CROSSINGS

•  MODERN EQUIPMENT, QUIET APUS, NO REEFER NOISE 

OR HAZMAT

•  HEALTH, DENTAL, LIFE INSURANCE & PENSION PLANS

•  HOME RESETS

•  E-LOGS AND A HIGH PRIORITY ON SAFETY

•  ONGOING TRAINING & SUPPORT

•  DEDICATED TRUCKS- NO SLIP SEATING

•  IN-HOUSE GARAGE

•  EXCELLENT SAFETY RATING

866.857.5166
416.667.9700

Terminals  
in Toronto  
and  
Brantford

INTERESTED?  

CONTACT CARMEN TODAY! carmentransportation.com
1.866.857.5166
drivers@carmentransportation.com

CROSS BORDER OPPORTUNITIES

Mike Millian is president of the 

Private Motor Truck Council 

of Canada, the only national 

association that represents the 

views and interests of the private 

fleet industry. He can be 

reached at trucks@pmtc.ca.
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Advanced technology that can 

prevent crashes may be a dream 

come true, but if you’re asleep at 

the wheel, and that technology 

isn’t on your truck, you may never 

wake up. 

That fact was hammered home 

this past summer when a number 

of horrendous crashes took place 

within a few weeks of each other 

in Southern Ontario. It started 

with a pair of serious truck crashes 

on Hwy. 402; one driver was killed 

when his parked truck was rear-

ended by another in a three-truck 

chain reaction collision. Days later 

in the same location, near the Blue 

Water Bridge in Sarnia, a three-truck 

pileup caused one truck to flip onto 

its side, tying up traffic for hours. 

Fortunately, there were no fatalities 

in that one.

Less than a week after that, two 

more people died in a chain reaction 

crash involving a couple of empty 

dump trucks, a straight truck, and 

a passenger car on Hwy. 48 near 

Sutton. And not long after that, two 

people were hospitalized after the 

taxi they were riding in was rammed 

from behind by a transport truck. 

While the spotlight was on South-

ern Ontario, these types of crashes 

happen everywhere, every day, and 

the cost is enormous. Every one of 

the collisions I mentioned could 

have been avoided or greatly mini-

mized had the trucks involved been 

equipped with a forward-looking 

collision mitigation system. 

This technology, known as ADAS 

(advanced driver assistance system) is 

currently available from Bendix, Meri-

tor Wabco, or Daimler, but some vari-

ation of these systems has been avail-

able for close to a decade now. In recent 

years the systems have been refined 

and focused to a much higher degree, 

making them more effective and sup-

posedly less intrusive for drivers. 

But even with the recent improve-

ments, fleets and owner-operators 

are still not widely embracing these 

potentially life-saving options. Judging 

the age of the trucks from newspaper 

photos, the option would have been 

available at the time the vehicles in 

the Ontario accidents were put into 

service. So why didn’t those fleets, or 

for that matter, any fleet or owner-op-

erator today, spec’ ADAS? 

Cost is a bit of a barrier, at some-

thing north of a couple of thousand 

dollars. For that kind of money a 

buyer would expect something in 

return, but it’s difficult to gauge the 

ROI on such a device if, for example, 

a fleet or owner-operator has never 

had a serious rear-end collision. Of 

course all it takes is one – at a cost 

of perhaps several million dollars. 

In that scenario, a few thousand to 

save a few million could be seen as 

a tremendous ROI. 

The second reason is the annoy-

ance factor. I’ve heard from driv-

ers that these systems can misin-

terpret a “target” and cause false 

alarms and even brake applications 

for no apparent reason. At times, it’s 

because the sensors are not precisely 

focused. Sometimes it’s a matter of 

the device getting confusing signals 

and responding inappropriately. In 

other situations, drivers were indeed 

operating too close to the target and 

the system responded as it should, 

much to the annoyance of the driver.

The systems are configured to trig-

ger a warning when a pre-set follow-

ing distance has been compromised. 

In heavy traffic, I know it can be very 

difficult to maintain such a space 

cushion, which is likely why drivers 

get those oft-reported annoying warn-

ings. If the systems could be tuned to 

allow less of a following distance in 

heavy traffic, while looking further 

down the road to detect the distracted 

or asleep-at-the-wheel high-speed 

approaches into stopped or slowed 

traffic, drivers and fleets might not 

so quickly disregard the technology. 

Some kind of user interface where the 

sensitivity can be dialed back, at least 

temporarily, when the driver is alert 

and trying to navigate through dense 

traffic, might help. 

ADAS technology has already 

proven its effectiveness. It has pre-

vented or mitigated hundreds if not 

thousands of crashes already. We 

know it works, and governments and 

insurance companies know it works. 

So where are the incentives to get 

the non-believers onboard? Are man-

dates the answer? At this point in 

time, customers still have a choice, 

although some OEMs have made 

such systems standard equipment, 

which is a step in the right direction.

I’d like to believe that a few 

improvements to technology with 

such crash-reduction potential 

would increase driver buy-in and 

tip the scales in favor of a system on 

every truck. I’d sure feel safer on the 

road if I knew ADAS had my back. TN

rosedale.ca/drivers
T1.855.721.3962  |  F1.844.314.5953

WE DRIVE CAREERS

AZ / CLASS 1 DRIVERS WANTED

Roger Gilmore – AZ / Class 1 Driver

I came for the job 
but stayed 

for the career.

Become a Rosedale Driver.
Contact us now.

1989

City Driver

2017

28 YEARS 
WITH ROSEDALE

Joanne Ritchie is executive director of 

OBAC. Who has your back? 

E-mail her at jritchie@obac.ca or  

call toll free 888-794-9990.

Beep beep!: Too close for comfort 
Driver assist systems still need to work  

Insights

Voice of the owner-operator
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PLEASE CALL KARA  877-790-1226 ext. 2242

NEW OWNER OPERATOR
BONUS PROGRAM

New 2017
Equipment

OPPORTUNITIES 
NY PREMIUM  
B-TRAIN WORK  
PLAN YOUR WEEK  
& EXPAND YOUR 
EARNING POTENTIAL

MULTI AXLE WORK 
RUNNING ONTARIO,  
QUEBEC & MICHIGAN

LOCAL SHIFTS 
AVAILABLE
GET HOME DAILY!

NEW
US HEAVY 

O/O
CONTRACT

SIGN ON 
BONUS

for Experienced US Capable 
OWNER OPERATORS
& COMPANY DRIVERS

LOCAL AND HWY 
OPPORTUNITIES  
ACROSS ONTARIO

REGIONAL AND HWY 
OPPORTUNITIES BASED 
OUT OF NOVA SCOTIA

       

Owner Operator
Development Program

Available

Contrans Flatbed Group is an employment equity company

NEW LOCATION IN KEMPTVILLE, ON

I’ve been thinking about what’s 

different in the trucking industry 

today compared to the autumn of 

1998, when I decided to take the 

plunge into this trucking career. 

I don’t mean from a hardware or 

a systems perspective, but from a 

human perspective.

My motivator was money and a 

steady job. I needed to support my 

family and dig myself out of a finan-

cial hole. I don’t think this basic 

fact has changed. Most people are 

attracted to trucking as a source of 

financial support, but many people 

find in a short period of time that life 

on the road is no cakewalk and not 

worth the money. 

They never become infected 

with the trucking bug. I was. If 

you’ve been driving for more than 

a couple of years, you have too. 

Despite all the talk of promoting 

trucking as a career to young peo-

ple – that all we need to do is talk it 

up, dress it up, and call it a profes-

sion – it all comes down to money 

and time. If you like the money but 

despise the time and effort away 

from home it takes to earn it, you 

won’t survive. That fact remains 

the same.

Is breaking into this business dif-

ferent than it was in 1998? I’m not 

sure that it is. I worked for a num-

ber of companies in my first four 

years. The majority of them aren’t 

in business today. I was hired as 

an independent contractor for 

an owner-operator and told after 

being “hired” that I was financially 

responsible for any damages and 

insurance deductibles. 

As an employee for another car-

rier, I never received one cent of 

vacation pay for statutory holi-

days or otherwise. I had a union 

job for a car hauler but was laid 

off four months after starting and 

never went back. The irony with the 

union job was that I was referred by 

my co-workers to a temp agency for 

drivers, and most of the work was 

scab work. I continue to hear expe-

riences along these lines from new 

drivers today.

In 2003 with a clean driving 

record and a wide array of driving 

experience under my belt, I decided 

it was make it or break it time. I 

started a job search and didn’t 

want to work for any company 

that didn’t start with an in-depth 

interview that focused on me. The 

driver shortage has been con-

stant throughout my career and 

I was sick of faxing in a resume 

and getting a response that said: 

‘Can you start Monday?’ No ques-

tions asked. I don’t think this has 

changed much either.

As drivers, we make our own bed. 

Most of the time. There are plenty of 

good companies out there, mostly 

small to mid-sized, that are run by 

people with integrity. You have to 

find a company that is a good fit for 

you and that you are a good fit for. It 

takes a little time and it takes a good 

deal of patience. Building loyalty and 

trust doesn’t come in the space of a 

few weeks or months. You may not 

always succeed on your first try. This 

definitely has not changed over the 

past 20 years.

There is a lot more corporate 

trucking now than there was 20 years 

ago. Empires are built by absorbing 

the smaller companies I described 

above. That is a definite change. But 

it is not unique to trucking. That’s a 

change we’ve seen across our soci-

ety as a whole.

The “all for profit” approach is 

fueling the adoption of technol-

ogy that drains a driver’s poten-

tial rather than fuel their pas-

sion. It’s a dead-end road, in my 

opinion. The true leaders are 

passionate about their business, 

practice good business ethics, 

are savvy in their business deal-

ings, and treat their employees 

well. That hasn’t changed.

My boss has the trucking bug 

in his blood. As do I. I’m not going 

anywhere. TN

Over the Road

The real issues behind the driver 
retention problem
Trucking’s tough. Only those who get the ‘bug’ will stick around.

Al Goodhall has been a profes-

sional long-haul driver since 1998. 

He shares his experiences via his 

blog at www.truckingacross 

canada.blogspot.com. You can  

follow him on Twitter at  

@Al_Goodhall.

Insights
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Apply at

www.purolator.com/careers

We are hiring AZ drivers, couriers and sorters

Like most people, you probably 

experience an occasional upset 

stomach: indigestion. Although 

uncomfortable, indigestion (a con-

dition during which a group of gas-

trointestinal symptoms occur at the 

same time) can usually be success-

fully treated with lifestyle changes. 

Indigestion is usually not serious, 

but can impact your quality of life, 

bringing pain, a burning feeling, 

discomfort, tightness or bloating in 

your upper abdomen (between your 

breastbone and navel) and causing 

you to feel too full too soon while 

eating, uncomfortably full after eat-

ing, and/or nauseous. Rarely, indi-

gestion causes belching or vomiting. 

For a trucker, attacks of indigestion 

can be triggered by the food, drink, 

medication, and/or lifestyle choices 

common to trucking. You may eat 

too much or too quickly; eat overly 

spicy, fatty, or greasy foods; drink bev-

erages with too much caffeine and/

or carbonation; eat chocolate; smoke; 

feel anxious; and/or exert yourself 

right after a meal. Antibiotics, pain 

relievers, and iron supplements can 

also cause indigestion. The hours of 

bouncing in your rig, traveling the 

roads can certainly exacerbate this 

uncomfortable condition. 

However, making some simple life-

style changes can help reduce symp-

toms. Monitor the foods that trigger 

indigestion and then avoid them. 

Instead of eating three large meals 

a day, have five or six smaller meals. 

Chew with your mouth closed to 

avoid swallowing air. Drink fluids 

after a meal, rather than with your 

meal. Reduce beverages with caf-

feine or alcohol. Maintain proper 

posture while driving to avoid com-

pressing your stomach or esopha-

gus. Use an air or memory foam 

seat cushion to reduce bouncing. 

Avoid eating just before going to 

bed. Sleep with your head slightly 

elevated to prevent digestive juices 

from flowing into your esophagus. 

Use relaxation techniques to con-

trol and reduce stress. If possible, 

replace medications, such as cer-

tain pain relievers: ASA (Aspirin), 

ibuprofen (Advil, Motrin IB, others) 

and naproxen sodium (Aleve), etc.  

If your indigestion persists after 

making these lifestyle changes, try 

over-the-counter antacids. Your doc-

tor may also recommend one of the 

following options: proton pump inhib-

itors (PPIs), which can reduce stom-

ach acid. PPIs are often recommended 

if you experience both heartburn and 

indigestion at the same time. Another 

option is H-2-receptor antagonists 

(H2RAs), which can also reduce stom-

ach acid. Prokinetics can help your 

stomach empty quickly and efficiently. 

Antibiotics can treat H. pylori 

bacteria if it’s causing your indi-

gestion. As well, anti-depressants or 

anti-anxiety medications may ease 

your level of discomfort by decreas-

ing your pain sensitivity.

Alternatively, you may consider try-

ing the following alternative and com-

plementary treatments, successfully 

used by many people to reduce indi-

gestion: peppermint and/or caraway 

herbal therapies or teas can settle your 

stomach. Relaxation techniques and 

meditation can help relax your diges-

tive system. Acupuncture may success-

fully block the nerve pathways from 

your stomach to the brain. A liquid 

supplement, STW 5 (Iberogast), com-

prised of bitter candytuft, caraway, pep-

permint leaves and licorice root may 

reduce your gastric acid. Before trying 

these alternative treatments, confirm 

that they won’t interact with any of your 

other medications. 

Although mild indigestion is usually 

nothing to worry about, occasionally 

the symptoms indicate a more seri-

ous, underlying condition. So, seek 

medical attention if the discomfort 

lasts more than two weeks, and if your 

pain becomes severe or is accompa-

nied by: unintentional weight loss or 

loss of appetite; repeated vomiting 

or vomiting with blood; black, tarry 

stools; difficulty swallowing that gets 

progressively worse; fatigue or weak-

ness (may indicate anemia from inter-

nal bleeding); shortness of breath, 

sweating or chest pain radiating to 

the jaw, neck or arm; chest pain on 

exertion or with stress.

Possible underlying conditions 

that may be confused with indiges-

tion include: peptic ulcers, irritable 

bowel syndrome, stomach cancer, 

constipation, GERD (gastroesoph-

ageal reflux disease), gastritis, gas-

troparesis (stomach does not empty 

properly), gallstones, gastric infec-

tion, celiac disease, pancreatitis 

(inflammation of the pancreas), 

stomach cancer, thyroid disease, 

intestinal blockage, or intestinal 

ischemia (reduced blood flow in the 

intestine) and/or heart attack. 

To resolve your indigestion – con-

sider your symptoms and consider 

changes to your lifestyle. Then, go 

with your gut. TN

Health

A gut feeling
Adopt some simple lifestyle changes to prevent indigestion

Karen Bowen is a professional 

health and nutrition consultant, 

and she can be reached at 

karen_bowen@yahoo.com.

Preventive Maintenance
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ASK ABOUT OUR
PERFORMANCE BONUS!

JOIN THE FORBES-HEWLETT FAMILY WHERE WE 

OFFER PREMIUM EQUIPMENT, COMPETITIVE PAY WITH 

YEARLY INCREASES, EXCELLENT BENEFITS, HOME TIME 

AND JOB SECURITY!

PHONE: (905) 455-2211 TF: 1-800-387-5832
FORBESHEWLETT.COM

Email us in confi dence at drive@fhtp.com

One of the most frequent com-

plaints that I encounter in my 

clinic among professional truck 

drivers is knee pain. Although 

there are many possible causes 

of knee pain, osteoarthritis is 

the most common cause in my 

patients over the age of 50.

Interestingly, I tend to treat 

more osteoarthritis of the left knee 

in drivers. This may be due to the 

fact that it is the leg that depresses 

the clutch.

While age is a major risk factor for 

osteoarthritis, even young people 

can develop it. Excessive body weight 

is also a common cause. Although an 

increase in body weight puts pres-

sure on many joints of the body, it 

mostly affects the knees. 

Scientists have concluded there 

is also a hereditary component to 

osteoarthritis. Thus, if any member 

of your family has been diagnosed 

with osteoarthritis, you are at a 

greater risk.  

So, what is osteoarthritis? Essen-

tially, it is a condition in which the 

cartilage inside the knee joint deterio-

rates due to wear and tear. This in turn 

leads to less shock absorption within 

the knee joint as well as rubbing of the 

bones that make up the joint. 

All of this results in pain, swell-

ing, and stiffness of the knee joint. 

A decrease in joint mobility and 

creaking of the joint are also com-

mon symptoms. 

The symptoms of osteoarthritis 

tend to increase during physical 

activity and subside with rest.

If you suspect you have osteo-

arthritis of the knee, it is import-

ant to consult with your doctor. 

He or she will be able to diagnose 

this condition by taking a detailed 

medical history and performing a 

physical examination.

If necessary, your doctor will 

request special testing such as an 

X-ray and MRI to better visualize 

the joint.

The primary goal of treatment is 

to reduce pain and inflammation 

and restore joint mobility. Treat-

ment plans usually include a com-

bination of exercise, weight loss, 

and medication. 

The most common drugs pre-

scribed for osteoarthritis are pain 

relievers and anti-inflammatories. If 

conservative treatments are unsuc-

cessful, corticosteroid injections 

may be recommended. 

This form of treatment involves 

injecting powerful anti-inflamma-

tory medications directly into the 

knee joint. When all other forms of 

treatment fail, surgery may be the 

only option. 

Arthroscopic knee surgery 

involves a surgeon making small 

incisions in the joint and inserting 

a small camera to look inside the 

knee. Once there, the surgeon will 

clean the joint out by removing any 

loose particles and repairing the 

joint surfaces. 

This type of surgery is usually per-

formed on younger patients in order 

to delay more invasive surgeries. If 

the degeneration of the knee is too 

severe for repair, joint replacement 

surgery is the only other option. 

This surgery may involve replac-

ing one or both sides of the joint. 

Artificial joints are usually made 

from metals or plastic. Currently, 

artificial knee joints are expected 

to last for approximately 20 years, 

depending on how active the indi-

vidual is. In general, the results 

of knee replacement surgery are 

very good. 

Until next month, drive safely. TN

Knee pain? Could be osteoarthritis
Losing weight is one way to avoid this common condition

Health

Dr. Christopher H. Singh runs 

Trans Canada Chiropractic at the 

230 Truck Stop in Woodstock, Ont. 

He can be reached at  

519-421-2024.

Back behind the wheel

We’d like to hear it. 
Please send letters to the editor 
to james@newcom.ca. 

Letters should not exceed 
200 words and are subject to 
editing for length and style.

Have an 
opinion?
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https://twitter.com/SnowbirdsAC https://www.facebook.com/SnowbirdsAutoConnection

Also Hiring 

Safety Supervisor

•  3,000-3,500 (Team 5,000) 
miles run per week

• All Teams Welcome!
•  Fuel Cards
• Mix of Short and Long Haul
• Willing to Train
• Percentage Paid

OWNER OPERATORS:
•  With or Without Trailer 
• No Paint Codes
•  Fleet Insurance

DRIVERS:
•  Signing and Damage-free Bonus
• Weekly Meal Allowance
• Bi-Weekly Direct Deposit
• Company Paid Benefits

SNOWBIRDS AUTO CONNECTION LTD.  
IS A GROWING VEHICLE RELOCATION SERVICE PROVIDER 

ACROSS NORTH AMERICA

Please email your resume to: ashley@snowbirdsautoconnection.com 
or contact Ron or Ashley at 416-638-0001  Fax: 416-638-9986

HIRING OWNER OPERATORS
AND COMPANY DRIVERS

HHIRING OWN
PPPAND COMPAND COMPAND COMP

1 Local  
GTA position
2 Long Haul  

Company Driver  
positions

WE NOW OFFER LEASE PURCHASE PROGRAMS

•  Excellent percentage pkg

•  Plus 100% Fuel Surcharge

•  No hold back

•  Biweekly direct deposit

•  Paid fleet insurance

•  Home most weekends

•  Open door policy

•  Benefit package

•  Competitive mileage rates

•  Paid picks/drops, tarping & layovers

•  Well maintained late model equipment

•  Benefit package

•  Home most weekends

•  Weekly direct deposit

&&&&&&

Drivers Owner Operators

For well established international flatbed company

to run the U.S. out of Southern Ontario

4751 Christie Drive Beamsville, ON L0R 1B4
Ph: 1-800-363-4676 fax: 905-563-4900

www.jlinetransport.com

Please Contact Margaret
jobs@jlinetransport.com

Come to a place that treats you like family

Profile

By Sonia Straface

SAINT JOHN, NEW BRUNSWICK

Many professional truck drivers 

will tell you that one of the sell-

ing features of trucking for a living 

is that every run is an adventure 

and exploring North America is an 

experience not many people get to 

enjoy. However, there are notable 

downsides to the job. The cab can 

be lonely and if you’re driving all 

across Canada and the U.S., nights 

spent at home with loved ones are 

limited. So why not take your loved 

ones with you in the truck?

That was the idea of Don and 

Wendy Underhill some 23 years 

ago when they decided to aban-

don their first careers – Don was 

in road construction and Wendy 

ran a small diner – and see what 

life would look like from behind 

the wheel. 

Through the diner, Wendy had 

met and spoken with countless 

truckers who told her about their 

runs, and about what the career 

entailed. So, she thought, why not?

“She has this keen sense of adven-

ture,” Don, 72, said about his wife of 

46 years. “So, I went along with the 

idea as I already had about 30 years 

in road construction and it was time 

for a change. You know what they 

say, happy wife, happy life. Our fam-

ily was grown and moved out so we 

had no one to hold us back.” 

Don and Wendy enrolled in truck-

ing school together, along with their 

son Jamie. All three graduated, 

though after a few years in truck-

ing, Jamie left the industry for the 

oil field business in Alberta. After 

graduation, finding work was tough, 

but they eventually landed a job at 

TransX in Winnipeg, Man. 

“Not many places were looking 

for drivers with no experience, espe-

cially women with no experience,” 

Wendy recalled. 

“But we both knew the only way 

we would do this job was to drive 

team,” Don said. “That part Wendy 

made clear from the start.” 

From there, the career blossomed 

and Wendy and Don drove for many 

different trucking companies, which 

HIRING AZ COMPANY DRIVERS
& OWNER OPERATORS

MID‐WEST U.S. AND WESTERN CANADA STEADY LANES, 
TEAM AND SINGLE DRIVER POSITIONS AVAILABLE.

•  $0.45 to $0.50 per mile for  
single company drivers

•  $0.24 to $0.30 per mile for  
team company drivers

•  $1.53 per mile owner operator’s 
compensation package and  
additional Fuel discount of  
$0.05 to $0.10 per litre  
North America wide program

ITL REQUIRES:
• Professional and dedicated AZ company drivers and owner operators with at least one 
year of proven related experience • Good driving record • FAST Card or Police Clearance 

• Positive attitude • Well maintained truck (owner operators)

INTERESTED DRIVERS AND OWNER OPERATORS PLEASE CALL: 
1-519-632-8881 

or forward your brief resume with drivers abstract 
and CVOR by email to: safety@icongroupco.com 

or Fax: 1-888-886-7067

LEASE TO OWN
program on trucks within

our company

BASED ON DRIVER’S EXPERIENCE AND 
SAFETY RECORD, ITL OFFERS:

• All paid miles, loaded and empty

•  All registration, operational permits and 
administration cost for owner operators  
covered by ITL

•  Brand new and newer, well maintained 
company trucks and equipment 

• No forced dispatch

• Safety bonus program

•  Excellent emergency, travel and medical 
benefit packageSPECIAL OFFER FOR 

AZ COMPANY DRIVERS ONLY
Tired of non-paid waiting times, layovers, extra picks/drops, border waiting times?
Worried about E-Log mandate making an impact on your income?
We have a solution! Get paid HOURLY driving Long Distance! Your times matters,  
be paid for every minute of your on duty and driving time.

    Hiring 

U.S. Drivers
Owner Operators
& Local Drivers (F/T & P/T) 

WE REQUIRE
Clean, reliable tractor
2 yrs. Experience
Clean driving record
Good work attitude

WE OFFER
Steady work
Highest rates in the industry
Weekends off
Great work environment

5072 Whitelaw Road, Guelph, Ontario N1H 6J2 • 519-827-0431

Call: 888-772-6542
Fax: 519-827-9279

joe@doyletransportation.ca
www.doyletransportation.ca

  Requires 

Team Drivers
or Team O/O

Those who truck together, 
stay together
Husband-wife team reflect on a 

shared career on the road
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RIDEWAY Transport Inc.
   HIRING OWNER OPERATORS 
TO RUN MID-WESTERN U.S.

NEW PAY 
PACKAGE

All miles paid

Fuel capped

Steady work

Flexible home 
time

Paid plates, border 
crossings and tolls

Benefits available

Driver friendly 
dispatchALSO LOCAL

OWNER OPERATORS 
REQUIRED TO RUN
SOUTH WESTERN

ONTARIO

Contact Steve Dixon: 1 800 387-1478 x 23

or email: sdixon@rideway.com

rrrrrrrrrrrrrrrrrrriiiiiiiiiiiiiddddddddddddddeeeeeeeewwwwwwwwwwaaaaaaaayyyyyyyyy....ccccccccccoooooooooommmmmmmmmmmm

COMPANY DRIVERS REQUIRED

CONTACT STEVE TODAY AT 1-800-387-0638 
or visit www.tibbstransport.com

KEMPTVILLE, ON

• NEW EXPANDED LANES  
• PRIMARY LANES IN EASTERN ON, GTA AND SOUTH WESTERN ON

• SIGN ON INCENTIVE   • HOME EVERY WEEKEND

eventually took them back home to 

New Brunswick. Today, they work 

for Sunbury Transport, a company 

based out of Saint John. 

Along the way, Wendy took care 

of the paperwork and border cross-

ing setups, while Don took on the 

responsibility of making sure the 

truck was mechanically sound at 

all times. 

And while many can’t grasp 

the concept of working with your 

spouse, the Underhills say it’s 

second nature to them to work 

together as a team, both on and 

off the road. Wendy suspects their 

chemistry and differences have 

made their marriage and trucking 

career a success.

“We love working together and 

exploring new places,” Wendy said. 

“We provide a safety net for each 

other. We are totally opposite so 

maybe that’s the magic. Don gives 

me stability and I give him adven-

ture. I respect his decisions and 

ability to keep everything run-

ning smoothly, he is my rock. On 

the good days, which are most, we 

feel like we are in a motor home and 

being paid to see the countryside. 

We have been to every province and 

every state – most jobs would never 

give us this opportunity.”

Today the Underhills generally 

haul paper products like facial tis-

sues, or larger rolls of tissue that 

eventually get made into paper tow-

els. They usually travel to Albany, 

N.Y., and then to Mississauga, Ont., 

and then back home. But some-

times you can find them in the 

Carolinas or Tennessee, Kentucky, 

Kansas or Oklahoma. Unlike most 

teams, they don’t have a dedicated 

run, and according to Wendy, they 

don’t want one.

“We don’t have a dedicated run 

like some teams, and have never 

asked for one,” she said. “Maybe we 

thought it might ruin the adventure 

or were scared I might get bored.” 

Their home at Sunbury is one both 

Wendy and Don appreciate, espe-

cially during the winter months – 

which the Underhills named as the 

worst part of the job. 

“The worst part of trucking is 

probably the winter,” Wendy said. 

“It’s stressful worrying about your-

self and the cars around you, but 

fortunately Sunbury is awesome 

for doing mandatory shutdowns 

when the road conditions are bad, 

as a late load is better than no load 

at all. We love all the help and sup-

port Sunbury’s given us and we are 

glad to call them home.” 

At 72 and 64, Don and Wendy 

believe they will officially retire in 

the next year or two, after an abun-

dant career they didn’t know would 

last so long.

“The last 22 years have been 

an education in itself,” Don said. 

“We’ve seen so much of North 

America. We’ve experienced how 

goods are produced and deliv-

ered, and getting to do it all with 

my wife – only a long-haul driver 

would know what we mean by see-

ing so much.”

During retirement, Don says they 

will enjoy spending time with their 

children and three grandchildren. 

And since retirement often forces 

reflection, the Underhills say they 

would recommend the driving 

career and experience of explor-

ing North America to anyone who 

will listen. 

“We began this adventure as a 

team and it’s what we wanted from 

the start and it’s offered us lots,” 

said Wendy. “We feel so blessed to 

have the opportunity to see all of 

North America and I hope that when 

we retire, a big old map will get us 

talking about all the places and 

adventures we have seen by being 

out here on the road.” TN

EXPERIENCED
AZ OWNER-  
OPERATORS

•  We pay from $1.45 to $1.51 per mile loaded  
& empty miles (based on destination)

•  We Pay 100% Insurance
•  We Pay 100% Base Plates
•  We Pay 100% Tolls & Permits
• We Offer a Sign-Up Bonus
• We Offer Safety Bonus & Incentives

WE ARE ALSO LOOKING FOR   
DZ OWNER-OPERATORS  
FOR CANADA & THE USA  

(must have Sleeper)

Display Transportation is Canada’s
leading special products carrier

since 1996.
99% of loads are full loads.

We are looking for AZ Owner-Operators 
for runs in Canada & the USA

Please Call 1-800-717-3781  
• Apply online at 

https://www.displaytrans.
truckright.ca/careers

Wendy and Don Underhill have been driving team together for close to 22 years. 
They say the best part about the job is exploring North America together.

“On the good days, 
which are most, 
we feel like we 
are in a motor 
home and being 
paid to see the 
countryside.” 

–Wendy Underhill
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Test

Hiring for  
Flatbed
and Van
•  Clean CVOR
•  Have a valid  

passport or  
Fast card

•  Willing to travel  
to the US

Kitchener, Ontario

www.wiersmatrucking.com

Call Recruiting 1-800-265-2449 ext 4 or 5

ioioio

In search of 
NEW &

EXPERIENCED
DRIVERS

As you’re aware, trucking is not 

a nine to five operation. This has 

implications on many aspects of 

both your personal and business 

life, including trying to sched-

ule routine maintenance of your 

truck or trucks. It’s not easy to get 

an appointment with a shop at a 

moment’s notice, so you try to plan 

ahead, then Murphy’s Law comes 

along and all your plans fly out of 

the window. Is there a solution? 

Well, yes there is: good old-fash-

ioned DIY.

Doing it yourself isn’t for every-

body, but for those with a little 

mechanical knowledge who don’t 

mind getting their hands dirty, 

working on your truck can be very 

rewarding, both in terms of time 

management and knowing that a 

job is done right. Let’s cover time 

management first. Instead of fitting 

loads around your maintenance 

schedule, you can fit your mainte-

nance into your work schedule. 

If you’re approaching your chas-

sis lube interval, you don’t need 

to take a short run to get back –

you just pull into to a truck stop 

or rest area and pull on the cov-

eralls, break out the grease gun 

and in less than 30 minutes you 

can be on your way with a freshly 

greased truck. You can even do it 

as part of your pre-trip inspection; 

not only will this allow you to be 

more productive, it also gives you 

the knowledge that the job has 

been done properly.

There is no better way to get to 

know a truck than crawling around 

underneath it. When you’re under 

there, you can check other things 

that a regular pre-trip will miss: 

loose or chafing wiring or air lines, 

and rust streaks that are a telltale 

of loose bolts and cracks. Spot-

ting these things as they start to 

develop can significantly reduce 

cost and downtime, and that is just 

as important as putting miles under 

the bumper.

Another bonus to this approach 

is that you will need tools. On the 

surface, it may appear cheaper to 

just roll into a shop and pay the $50 

for a chassis lube, but the tools you 

Insights

You say tomato, I say tomahto

Doing it yourself
Maintaining and repairing your own truck means 

more time spent on the road
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buy will last a long time and in the 

long run it will be far more econom-

ical to splash out in the big boy toy 

shop. You can also put them down 

as a business expense and get the 

relevant tax break on them, so they 

are a very good investment.

What about if you don’t really 

know what you’re doing? Well, 

nobody is born with mechani-

cal knowledge; it’s all learned, so 

learn. You can use social media 

sites to ask questions. You’ll find 

groups specific to different trucks, 

engines, etc. Some have video tuto-

rials, which are useful. You can 

learn a lot very easily.

One other thing that DIY has an 

impact on is your bank balance. 

Every hour you spend on the truck 

is going to save you at least $100 in 

labor costs. Add that to less time 

spent waiting for appointments 

when you can be out there earning 

money, and it starts to make even 

more sense. 

As I said, it’s not for everybody. 

You need to do the work properly or 

you could end up costing yourself a 

fortune. A grease job is pretty sim-

ple, but something that looks easy 

often isn’t, like changing belts for 

example. The old worn ones come 

off with a sharp knife, yet the new 

ones will need to be threaded over 

the fan. This can leave your hands 

looking as though you stuck them 

in a blender and if something goes 

wrong, your only option is a call-

out, so you need to feel confident 

before starting a job.

I started driving trucks when they 

used to fall apart on a daily basis. 

I was often in a European coun-

try where they spoke a different 

language, so fixing things myself 

was often my only option. So far, 

I’ve always managed to get myself 

home, or to a place where I could 

get a proper repair, but some of the 

things I’ve done in the past would 

land me in hot water with the DOT 

nowadays. In today’s world, the only 

way to do a job is to do it right. The 

idea is to save money and do it prop-

erly; just because you can do a job, 

doesn’t mean you should. Some-

times the best option is to leave it 

to the professionals. TN

•   Year Round Ontario Miles 
•   Minimum of 2 years Experience 
•   2010 or Newer Tractor 

•   Premium Paid on Back Haul 
(loads over 400 kms) 

•   All Miles Paid – Top Rates
•   Wait Time Paid
•  All Stops Paid 
•   Set Weekly Schedule 
•   Fuel Capped @ 43 cents/litre 

•   Company Paid Group Health Plan

ONTARIO
HIGHWAY
O/O’S

GTA BASED  
CITY O/O’S

GTA BASED 
COMPANY  
DRIVERS

NEW 

OWNER-OPERATOR 

PAY PACKAGE

If interested please fax your resume to the  
Safety Department along with a Current Abstract,  
CVOR & Criminal Search and Tractor information.

Fax: 416.621.2416 or email us at:  
recruiting@wilsonstrucklines.com
Visit our website: www.wilsonstrucklines.com

DRIV

OPPORTUNITIES FOR:

TRUCK LINES

A great place to work
We are committed to employment equity and diversity.

•  All New Model  
Equipment

•  Dedicated Trucks
•  Competitive Wage 

Packages
•  Full Benefits Packages
•  Direct Deposit
•  24/7 Satellite &  

Personalized Dispatch

•  Flexible Home Time
•  All Miles Paid: loaded  

or empty 
•  Fuel Discount &  

Fuel Card
•  Repair Shop & Fuel 

on-site
•  Open Door Policy
•  Safety Bonus & More

Company Drivers
US LONG/SHORT HAUL

Contact Anthony Garkut 

800-784-5774  I  agarkut@btcexpress.ca
  9:00am-5:00pm ET  
After 5 pm please call Jacob: (519) 755-2331

WE KEEP THINGS 

COOL
OR

FROZEN
THROUGHOUT NORTH AMERICA

“ THE GOLD STANDARD IN
  FRESH AND FROZEN TRUCKLOAD”

BRANTFORD ONTARIO

BASED ON DRIVER EXPERIENCE AND SAFETY RECORD, 
COMPANY DRIVERS CAN EARN BETWEEN $0.42-$0.50/mile

NEW CONTRACT 
AWARDED

Steady Runs to Georgia

& Wisconsin

LEASE OPPORTUNITIES AVAILABLE 
Choose From Our Trucks On Site Or You Pick One From A Dealership.

OWNER OPERATORS WANTED: Paid $1.50/mile
Company Pays: Insurance, Plates, Running Authorities.

A fourth generation trucker and 

trucking journalist, Mark Lee uses 

his 25 years of transcontinental 

trucking in Europe, Asia, 

North Africa and now North America  

to provide an alternative  

view of life on the road.
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And we know home time is precious. So at Hyndman, 
we make sure your time on the road really counts.

You’ve earned the skills, and we reward that.
WE Pay fOR ExPerience

Productivity and safe driving is recognized.
WE Pay fOR PerfORMANCE

Starting day 1, we’ve got you 
and your family covered.

WE PAY FOR Benefits

YOUR TIME IS
VALUABLE

knOws

EARN UP TO
$0.535 / MILE

tOP SOLO pAY

SPLIT UP TO
$0.65 / MILE

tOP TEAM pAY

800-499-4997
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“You’re in control  
    of what you do.  
      To me it’s a perfect choice.”

 -Jason, Canadian owner-operator leasing business on with Schneider

Up to $215,000 USD per year in revenue potential

Weekly settlements in U.S. dollars

$3,000 lease-on incentive — for a limited time

Seamless border crossing and mostly drop-and-hook loads

THE CHOICE IS CLEAR FOR  
CANADIAN OWNER-OPERATORS

Pick the loads you want, and drive when and where 
you want. Maximize your revenue potential your way, 
all while enjoying big savings on business expenses 

with the Schneider Purchase Power Program®.

schneiderowneroperators.com  |  866-928-2125

Human Resources

By Sonia Straface
 
TORONTO, ONTARIO

As a fleet owner or human resources 

manager at a trucking company, 

wouldn’t it be great to know if the 

candidate you’re interviewing is 

the real deal? Wouldn’t you like to 

know if he or she would actually get 

frustrated during a traffic jam? Or 

if they really like the open road as 

much as they claim to?

It’s hard to tell in a 30-minute 

interview exactly how well the per-

son in front of you is going to live 

up to your expectations, because it’s 

natural for people to say what they 

need to get the job they’re after. In 

trucking today, it’s no secret that job 

applications, especially from driv-

ers, are dwindling. So, wouldn’t it be 

great to almost guarantee the per-

son you’re hiring is going to stick 

around and make your business 

stronger instead of leaving when 

they get bored after a few months?

Enter Predictive Index, a 

two-question test that will give you 

the behavioral evaluation of your 

candidate in just six minutes, and 

let you know if they’re the right per-

son for the job. 

“Predictive Index gives managers 

another flashlight into what makes 

the person tick,” explained Rob Fri-

day, the managing principal of Pre-

dictive Success. “In the interview, 

the candidates are always trying to 

show their best side, and sometimes, 

you get fooled or you’re relying on 

your gut instinct. But when you add 

science and objective data, you have 

another level of scrutiny to help you 

make your decision to hire.” 

Today, fleets across the country 

are using the online test during 

their hiring process to up their 

safety game and hire the right peo-

ple for the job the first time. 

Essentially how it works is, the 

candidate will take the survey that 

asks two basic questions. First, 

how they feel they are expected to 

act by others, and second, how they 

would describe themselves. For both 

questions, the candidates have to 

choose from the same list of 85 or 

so adjectives and select any and all 

that apply. From there, the results go 

to the hiring manager, along with a 

behavioral report of the candidate 

which they can compare to a behav-

ioral report of the ideal candidate 

for the position. 

“The PI measures four behavioral 

drivers,” Friday explained. “Domi-

nance, extroversion, patience, and 

formality.”

Take for example, a truck driver. 

The ideal truck driver would mea-

sure low on dominance and extro-

version, and high on patience and 

formality, Friday said. Naturally, 

drivers should be more co-opera-

tive, less aggressive, and analytical 

in nature. They shouldn’t be scoring 

high on extroversion, because that 

means they are social and would 

crave human connection in their 

jobs, and truck drivers spend most 

of their time in isolation. 

If a social person is put in a 

truck, they would most likely 

be the ones to be talking on the 

phone, or answering text mes-

sages while driving, said Friday, 

and that’s risky behavior that can 

lead to an accident. 

“So, that’s something the index can 

predict about a certain person, that 

could save you the trouble of the acci-

dent before it occurs,” he said.  

From there, the hiring manager 

would go ahead and weigh the 

options on hiring that person. Fri-

day said when fleets sign up to use 

the PI system, they receive the soft-

ware as well as formal training so 

they know how to “interpret the 

results, and more importantly man-

age the people they’ve hired to keep 

them engaged and motivated.”  

Friday and his team f irst 

approached fleets with the index 

after a study was conducted with 

a Global 1000 transportation com-

pany. The fleet was based in North 

America and used the PI study on 

383 of its drivers to determine cer-

tain personality traits of drivers 

with impeccable safety records. 

The results were staggering. 

Those drivers who matched the 

ideal driver profile based on their 

PI had zero preventable accidents, 

zero non-preventive accidents, and 

no service failures on their record. 

However, those drivers whose PI 

didn’t match the ideal candidate 

PI had up to eight non-preventable 

accidents on their records and six 

preventable accidents. 

Therefore, according to Friday, 

PI isn’t only saving you the time 

to filter through resumes, it will 

actually save you money. Predic-

tive Success predicts the average 

driver with a poor PI match could 

cost their company more than 

$295,000 in accidents over a four-

year period. 

One fleet that has recently rolled 

out the Predictive Index survey to its 

new hires is North York, Ont.’s Car-

men Transportation.

“We started using PI about a year 

ago,” Vince Tarantini, president of 

the mid-sized carrier said. “And we 

love it. Safety has always been a part 

of our culture, but with PI, it makes 

hiring and training a lot less stress-

ful and taxing for several depart-

ments because now we are hiring 

the right person for the right posi-

tion the first time. This tool makes 

it so much easier to hire the right 

person. It’s part of our DNA here, we 

use (PI) in all facets, hiring, choos-

ing customers, we use it internally 

to see if someone is capable of mov-

ing up in the company. It’s a great 

tool because there’s nothing worse 

than hiring someone to fire them 

three months down the road.” 

Tarantini says they use PI before 

Can a six-minute test 
help you up your  
safety game?
Fleets are using Predictive Index to hire safer 

drivers and keep them around longer 

Predictive Index allows job candidates to take a simple six-minute online 
quiz to let employers know if they’re the right person for the job.

Rob Friday

Continued on page 61
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Our people and our equipment set us apart

1-800-465-8265 | tankrecruiting@laidlaw.ca   
 WOODSTOCK ON  I  CARDINAL ON  I  SUDBURY ON  I  VALLEYFIELD QC

People make the difference and trucking is NO exception

LOOKING FOR QUALITY

DRIVERS/OWNER OPERATORS
To fill positions in our growing company

ASK 

ABOUT OUR 

COMPANY DRIVER/ 

OWNER OPERATOR

SIGN ON
BONUS

Base Plates Paid  •  Tolls and Border Crossings Paid
Competitive Fuel Surcharge Program  •  Company Owned Unloading Equipment

Dedicated Dispatch Support and Compliance Departments for All Divisions

LIQUID TANKER
CHEMICAL OR FOOD GRADE 
COMMODITIES

Mix of Short and Long Runs • Cross Border

DRY BULK OR CEMENT  
POWDER COMMODITIES

Great Lanes • Regular Home Time 

COMPRESSED GASES 
PROPANE AND CO2

Mix of Short and Local Runs • TDG Exp Req’d

I need to tell a short personal story, 

only for the purpose of setting up 

the main topic.

In June 2016, our small company 

sold our U.S. operation, retain-

ing only my own tractor. I bought 

an RTAC B-Train, and have since 

worked only one truck only in 

Ontario. The biggest reason for this 

wasn’t the rate wars, or the increas-

ing cost of doing business. The hon-

est explanation was, we’re tired.

Tired of 80-hour-plus workweeks 

in a business where no matter how 

you twist reality, sensible growth at 

realistic revenue was near-impos-

sible. Tired of the dysfunction that 

many employees brought to the mix, 

if you can even hire any to begin 

with. Tired of not being respected 

for a job we did well, just because 

we didn’t have several dozen trucks. 

And yes, tired of previously good cus-

tomers jumping to budget carriers.

After selling, with only part-time 

work of our own, I was offered an 

occasional job not previously on my 

bucket list: driving a truck pulling 

a fuel tanker. Now that I’m older, 

and less resistant to change, I took 

it. No regrets, but several pleasant 

surprises. Unlike other sectors of 

our industry, training and testing is 

extremely thorough, with no short-

cuts. Also, while being trained by 

the best fuel hauling professionals 

of our area, I’ve seen procedures fol-

lowed explicitly, every load, no mat-

ter how busy the schedule, or how 

miserable the weather. Operating 

otherwise could be catastrophic. In 

my opinion, very few experienced 

freight haulers adhere to safety pro-

cedures so rigidly.

This proves that an older, incred-

ibly stubborn driver, can try some-

thing new, and not only live to tell 

the tale, but enjoy it, something that 

most experienced drivers won’t do. 

I’ve met countless owner-oper-

ators who stubbornly stayed with 

a job they hated, refusing to apply 

elsewhere because they felt all 

carriers are the same. I talked to 

a driver recently, now a company 

driver working where he’d been a 

long-time owner-operator, who told 

me “There’s no money in being an 

owner-operator.” When asked what 

other companies he’d approached, 

he answered: “Nobody. Why bother? 

They’re all the same.”

Our last pay system paid per-

centage, pulling a company flatbed 

(occasional van), with a guaranteed 

minimum pay of $1.80 per mile, 

home weekends, only tarping four 

or five times per month. Our freight 

loaded and unloaded quickly, noth-

ing was over-dimensioned, time con-

suming, or just plain ugly. Applicants 

either ran screaming from the flat-

bed – even with the obviously higher 

revenue – or insisted on traveling in 

specific geographical areas, regard-

less of rates.

There was the ridiculous version 

of the job security argument. Admit-

ting that we’re sometimes slower 

in July, and early January, parking 

everybody for Christmas, had some 

folks concerned about job security, 

yet not concerned enough to do the 

math. When your annual earnings 

are still higher, what’s the problem 

with spending another 20 days per 

year at home? The thought of the 

wheels not turning every day terri-

fied some people. I’m a proponent of 

earning more, while working less. 

Did I just describe you? What’s 

holding you back? Your duties include 

driving expensive, heavy equipment, 

hauling valuable freight, in the worst 

weather, sometimes in chokingly con-

gested traffic, surrounded by idiots. 

How can trying something different 

for your own betterment look even 

slightly intimidating?

If someone as bull-headed as me 

can try something new, anybody 

can. Any change can be interest-

ing, but if there’s financial gain, even 

better. Again, what’s stopping you?

One final note: This is my last 

regular Truck News column. Upon 

reflection, I think it would be dis-

ingenuous for a one-truck opera-

tor, only working part-time in the 

industry, to continue to represent 

the views of small fleets. There’s 

enough dishonesty in this industry; 

a game I don’t play and don’t intend 

to start. Okay, maybe not my last 

column ever. I’ll continue to chime 

in with submissions as new issues 

rear their head. Thanks for reading, 

and for all the feedback. TN

Insights

Bill Cameron and his wife  

Nancy own and operate Parks 

Transportation. Bill can be reached 

at williamcameron.bc@gmail.com.

Decelerating and downsizing
The honest reason why we’ve sold most of our operation is: we’re tired

Independent with Attitude



49October 2017

TORONTO 
2332 DREW RD., MISSISSAUGA, ONT. L5S 1B8

Call: Murphy Barton, Vince Cutrara, Rob Moorehouse, Todd Warren, 
John Gwynne, Zak Ray

905-678-1444
Fax (905) 678-1566

MONTREAL
1100 RUE COURVAL, LACHINE, QUEBEC H8T 3P5

Call: Mario Perrino, Michel Pouliot, Sean Ireland, Hugh Davis, 
Danick Bilodeau

514-633-5377
Fax (514) 633-6488

• New and Used Sales • Rentals  • Long Term Finance Lease  
• Full Service Trailer & Reefer Shops Providing Maintenance And Parts

Over 200 Used Reefers In Our Yard . . . Ready To Roll!!

ACTION
TRAILER SALES INC.

NEW UTILITY 53'x102" 3000R HIGH CUBE REEFERS

2007 UTILITY 34’ TANDEM AXLE CITY VAN
4500lb railgate, overhead rear door, Stainless front 

panels, radius corners,& rear door case, 
Hendrickson air ride suspension, Aluminum wheels,

Extra Clean -1062096

2014 VANGUARD 53 X 102” PLATE VAN
Holland air ride suspension, Galvanized door case 

& bumper, excellent overall condition. - 501943

2014 UTILITY 4000DX 53' DRY FREIGHT VAN
Front And Rear Vents, Side Skirt, Exterior Rub Rail, 

Stainless Door Case And Rear Bumper,
New 1122.5 Tires. -989807

2014 STOUGHTON 53’ X 102” PLATE VAN
Side skirts, exterior rub rail, Automotive interior 

protection pkg, Holland air ride suspension, 
very clean. - 501941

(50) 2011 – 2013 WABASH & GREAT DANE 
53’ REEFERS

Thermo King SB210 units, chute and bulkhead, duct floor,
Hendrickson air ride suspension, 445/50R 22.5 super sin-
gles, aluminum wheels, side skirts,Trailer Tails, corrugated

side panels, stainless front panels, radius corners, rear
doors, and door case. -227777

2016 VANGUARD 53’ PLATE VAN
Hendrickson air ride suspension, near new Bridgestone
1122.5 tires, front & rear vents, sky lights, HD 24” side

panels/slots, exterior rub rail, side skirt. -772671

(5) 2008 WABASH 53’ X 102” REEFERS
Carrier XTC units, stainless front panels, radius corners,
rear doors and bumpers, front & rear vents, exterior scuff

rail, side skirt, aluminum wheels, 1 row recessed “E” track,
duct floor,  GOOD OVERALL CONDITION. -123449 

(6) 2009 GREAT DANE 53’ X 102” REEFERS
Thermo King Spectrum multi-temp units, 3 remote 
evaporators, 2 sets of ceiling mounted bulk heads, 

24” aluminum scuff liner, HD flat floor, 1 row recessed “E”
track, Overhead rear door, Stainless rear door case. -592016

1071⁄2" I.H. FRONT, 1091⁄2"
I.H. REAR, 981⁄2" I.W. 
RECESSED “E” TRACK,
H.D. DUCT FLOOR, STAIN-
LESS FRONT & REAR,
VENTS, LED LITES –
WEIGHT 12.155 LBS.
(STANDARD MODEL)  H.D.
INTRAAX AIR RIDE SUSP.
ALUM. WHEELS. - 35153

STAINLESS FRONT, REAR, DOOR
CASE & BUMPER. HENDRICKSON
AIR RIDE SUSPENSION WITH DISC
BRAKES, ANTI-DOCK WALK & 
ALUMINUM WHEELS. FRONT &
REAR VENTS, 2 ROWS RECESSED
“E” TRACK, HD DUCT FLOOR, 16”
HD ALUMINUM SCUFF LINER,
SPARE TIRE CARRIER & EXTE-
RIOR RUB RAIL. (N.A.P.) -989805

MONTREAL

TANDEMS/TRIDEMS ALUMINUM COMBO FLATS DROP DECKS

UTILITY 53' x 102" x 13' 6"  DRY FREIGHT VANS

HENDRICKSON AIR RIDE
SUSPENSION, LOGISTIC
SIDE POSTS – ALUM. OR
TRANSLUCENT ROOF AVAIL-
ABLE, STAINLESS REAR
DOOR CASE, 12" CORRU-
GATED STEEL SCUFF LINER,
24" STEEL THRESHOLD
PLATE. -102537 PRICED
RIGHT!

GROUP OF 25 NEW 53’ PRODUCE SPEC’D REEFER BOXES

CARRIER 2100 UNITS,
DUCT FLOOR, HEN-
DRICKSON AIR RIDE
SUSPENSION, 445/50
22.5 MICHELIN SUPER 
SINGLES, TIRE INFLA-
TION, STAINLESS REAR
DOORS, DOOR CASE
AND REAR BUMPER,
REAR  DOOR VENT, SIDE
SKIRTS, SPARE TIRE
CARRIER, WELL MAIN-
TAINED FLEET UNITS.
(N.A.P.) -102536

(100) 2011/2012 UTILITY 53'x102" REEFERS

ARRIVING 

SOON!
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TMTV

500,000+ views

www.trucknews.com/videos/

New online
episode

every Thursday

GOOD CREDIT
BAD CREDIT
NO CREDIT

WE DO IT ALL!
Our repair loans are

BASED ON YOUR ASSET
We also provide loans on
FINANCED VEHICLES

613-519-4400
www.TRUFCO.com

EXHAUST SYSTEM INSTALLATIONS FOR

ALL MAKES and MODELS

(905) 670-0100   1-800-385-8801

TRUCK MUFFLERS
BUILT TO LAST

• •
•
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1365 BONHILL RD., MISSISSAUGA  L5T 1M1

(905) 670-0100   1-800-385-8801

THE TRUCK EXHAUST PLACE
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(905) 670-0100   1-800-385-8801

THE TRUCK EXHAUST PLACE

.totalexhaust.com
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Heavy DDuty TTruck SScanner IIN YYOUR PPOCKET 
Ready tto hhelp yyou wwith AANY TTRUCK AAT AANY TTIME!

14 DDAY FFREE TTRIAL -- JJust CCall 11-647-721-3571  

• NO Laptop Required 
• NO Internet Access 
• NO Service Fee
• NO Renewal Fee

Scanner can Read and Reset
Fault Codes, Record Vehicle
Parameters & Live Streaming
Data from Sensors

Wireless 60 - 100 Feet Away

Compatible with Applications for
DPF Services such as:
• Reset Soot and Ash Levels  
• Reset DPF Active Fault Codes   
• Start Force Regeneration Routine  

+ Perform Injector Cutout Test

A must-have tool for repair 
& maintenance shops, 
mobile truck service, large 
& small fleets, dealerships, 
municipalities, leasing, 
utilities and owner-operators.

Tablet Version Smartphone Version What’s in the box
1. Wireless adapter
2. Standard Y 6-9 pin connector
3. Volvo-13 16 pin connector
4. Tablet of the day
5. BlindFish app installed
6. USB micro USB cable
7. Power Supply
8. Hard Case
9. Free app on your smartphone

For more detailed info visit: www.faultcodefinder.com and take a virtual tour of the BlindFish truck scanner

Universal for all North American 
Trucks and Buses

SSelling some iron? You’ve got options!
&
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1-866-667-6883 Ontario Wide  - 416-990-9090 Toronto

Heavy Duty Recovery Trucks in 
Geraldton, Hearst, Caledon,

Greater Toronto Region,
Scarborough, Bracebridge

50 & 65 Ton Rotator
Heavy Duty Recovery
Local and Long Distance
Secure Storage Facility

info@onroutetowing.ca
www.onroutetowing.ca

SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS,
PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

SUPPLIER OF CUSTOM, QUALITY BUILT, HIGHWAY PETROLEUM CARGO TANKERS,
PROPANE BOBTAILS, WATER TANKERS AND EMERGENCY VEHICLES

MANUFACTURER OF ALUMINUM , STEEL & STAINLESS STEEL TANKS
We provide true “One Stop Service”: Manufacturing, Service, Parts & Support from our facility

Contact one of our sales representatives today
don@dependable.ca or mike@dependable.ca

1-800-268-0871  905-453-6724
www.dependable.ca

2002 STERLING
L8000
c/w 13,000 L 4 Comp't Alum.
Tank, Dual Pump/Meter, 
Midcom, Bottom Load, Vapor
Recovery, New  5 yr/1 yr 
Inspect, New Truck DOT
Insp./Certified, Stk#S812
502042

Single and Tandem Axle Cab & Chassis and Stock Tanks available!Single and Tandem Axle Cab & Chassis and Stock Tanks available!
2004 INTERNATIONAL
7400
c/w 13,000 L 4 Comp't Alum.
Tank, Dual Pumping/Metering,
Midcom, Bottom Load RI,
Vapor Recovery RI, New 
Tank 5 yr/1 yr Inspect, Truck
Newly Certified/Safetied.
Stk#S826  502041

NEW Western Star 4700 c/w Dependable
13,000 L 4 compartment POLISHED aluminum
tank, two sets of pumping/metering equipment,
bottom loading, vapour recovery. 890939

2017 Western Star 4700 Propane 
Bobtail 5500 USWG, Side Loading And Rear
Delivery. 765206

2017 KENWORTH Lube Tote Van Unit,
Two Sets Of Pumping/Metering Equipment,
Alum. Piping & Flexible Tote Pickup Lines.
765208

2007 STERLING FUEL
DELIVERY UNIT 
C/W 20,000 L, 
3 Compartment Pop Model
Tank, 2 Sets Of Equipment
And Midcom Registers,
5 yr/1 yr Inspect, Truck 
Newly Certified/Safetied. 
765207

RECENT DELIVERY

RECENT DELIVERY

RECENT DELIVERY

2007 WESTERN STAR
4900 FUEL TRUCK
c/w 13,000L 4 comp't alum.
tank, dual pumps/meters, 
Midcom 8000, bottom 
loading/vapour recovery,
“roughed in”, Civacon Air
Manifold, New B620 and DOT
Cert'ns. Stk#S801 1192432

2013 INTERNATIONAL
4300 Propane Bobtail
2500 USWG, LCR, Full 
Refurb, New 5 yr/1 yr Inspect,
Weights/Measures Calibrated
Meter, TSSA Inspect, Paint
Your Specs, Truck w/New DOT
Inspect/Cert. Stk#S825
502045

2007 STERLING L9000
Big Power, 20000 L 4 Compt
Alum Tank, LCR, Dual
Pump/Meter, Bottom Load RI,
Vapor Recovery RI, New 
5 yr/1 yr Inspect, Truck 
Newly Certified/Safetied.
Stk#T800 502051

TRUCK & TANK

Atlantis Radiator
TRUCK AUTO SERVICE INC.

SPECIALISTS IIN TTRUCK
& IINDUSTRIAL RRADIATORS

YOUR CCOMPLETE CCOOLING SSYSTEM SSERVICE
• RRad •• AAir CCharge CCooler •• AAC CCondenser

• WWe  SShip AAcross CCanada
• FREE Inspection && EEstimate
• CCertified TTechnicians
• AAll WWork WWarrantied

www.atlantisradiator.ca

5900 DDixie RRd., UUnit 111, MMississauga, OON LL4W 11E9
(905) 6670-3696 •• 11-800-716-3081

Fax: ((905) 6670-2283 

4 HHour
Drive-Thru SService

(Most TTrucks) Open Monday to
Saturday
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2009 KENWORTH  FUEL TRUCK, PX8, 8LL TRANS-
MISSION; 12,200 L. TANK, 4 COMPT, DUAL PUMPS &
METERS, ONLY 46,000 KMS. -188894

2018 PETERBILT 3499G BOBTAIL
PROPANE/CNG/LNG, PACCAR ENGINE; PX-9, 300
HORSEPOWER, ALLISON RDS-P 5 SPD.  TRANSMIS-
SION; SIDE LOAD, ENCLOSED REAR CANOPY WITH
LCR II, PRINTER. -501934

2018 WESTERN STAR  FUEL TRUCK, ISL, 10 SPD.
MANUAL TRANSMISSION; 20,000L 4-C TANK, DUAL
EQUIPMENT, MANY OPTIONS. -123445

2003 PETERBILT, 315 HP CUMMINS, 10 SP,
18,500L 3 COMPT HUTCH TANK, PUMP,
METER AND LC ELECTRONICS, BOTT LOAD
READY, AIR MANIFOLD, CLEAN, 212 MILES. -
112237

2018 FL PROPANE BOBTAIL, M2, 270 HP CUMMINS,
AUTO, ALUM WHEELS, DRIVERS SIDE LOAD,
CLOSED DECK, NEW 3499 BARRELL, LCR II, PRINT-
ER. READY TO WORK. -103953

2008 WESTERN STAR 4900SA FUEL TRUCK, CATERPIL-
LAR ENG; C13, 370 HP, 13 SPD TRANS; TANDEM
AXLE(S), AIR SUSP; BLUE IN COLOR,  547,000 KM'S
(NEVER IN WINTER).  EQUIPPED WITH 20,000 L 4-COM-
P’T ALUMINUM TANK.  DUAL PUMPS, REELS, METERS
AND MIDCOM REGISTERS. 547,000 KMS. - 976809

2018 WESTERN STAR  FUEL TRUCK, ISL, AUTO
TRANSMISSION; 20,000L 4-C TANK, DUAL EQUIP-
MENT, MANY OPTIONS. -123445

2006 PETERBILT  FUEL TRUCK, CATERPILLAR
ENGINE; 10 SPD TRANSMISSION; 20,000
LITER, BOTTOM LOAD, DUAL PUMPING, MIDCOM
COMPUTER. 445,000 KMS.  -188893

2003 INTERNATIONAL 7600 FUEL TRUCK, CATERPIL-
LAR ENG; C10, 350 HP, 10 SPD TRANS; TANDEM
AXLE(S), AIR SUSP; OFF WHITE IN COLOR, c/w  HEAVY
DUTY ROBICA ALUM. 20,000L (5,300 USG) FUEL DELIV-
ERY T4 COMP’T TANK, DUAL PRODUCT AIR MANIFOLD
AND DELIVERY HOSES.  SCULLY AND VAPOUR RECOV-
ERY SYSTEMS. 508,192 KMS. -948147

NEW USEDEASTWAY TANKEASTWAY TANK
THE TANK EXPERTS

2008 PETERBILT  FUEL TRUCK, CUMMINS
ENGINE; 300 HORSEPOWER, 10 SPD TRANSMIS-
SION; 20,000 LITRE, BOTTOM LOAD, DUAL PUMP-
ING, MIDCOM COMPUTER. 370,000 KMS. -188897

2008 HINO MODEL 338, 6-SPEED, 3,499 USG
LPG TANK, 119,000 MILES, CURRENT M5
INSPECTION. -869849

2010 INTERNATIONAL 7500 FUEL TRUCK,
MF-10,  350 HP,  10 SPD TRANS;  20,000 L
5-COMP.  TANK,  DUAL EQUIP.  A IR MANI-
FOLD,  +FAST PUMP-OFF,  MIDCOM SYS-
TEM. 300,000 KMS. -539497

We Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • RefuelersWe Manufacture and Sell Various Types of Tank Trucks • Oil • Propane • Water • Fire • Refuelers

WE ARE LOOKING FOR TRADES • WE RENT FUEL TRUCKS
1995 Merivale Road, Ottawa ON K2G 1G1   Neil Greene: ngreene@eastwaytank.com

1-888-729-7817 ext 24 www.eastwaytank.com1-888-729-7817 ext 24 www.eastwaytank.comTrusted since 1968 Trusted since 1968

2005 STERLING FUEL TRUCK, CATERPILLAR
ENGINE; C10, 10 SPD TRANSMISSION;
20,000 L, DUAL PUMPS & GRAVITY METER. -
123448

2002 KENWORTH T300. w/ 3126 CAT, ALLISON
AUTO, 246,000 MILES, 3200 USG LPG TANK WITH
LC3 REGISTER.  CURRENT M5. -869851

2002 STERLING L8500, CUMMINS ISL L6 8.9L
340HP, 6015615KM, EATON FULLER 10 SPD TRANS-
MISSION, 18 & 40 AXLES, DUAL PUMPING
EQUIPMENT. MIDCOM 8000 IN CAB, 2001
DEPENDABLE 20,000L 4 COMPARTMENT TANK,
TC306 SPEC, AIR MANIFOLD, ROUGHED IN FOR
BOTTOM LOADING, TRUCK RUNS AND OPERATES
VERY WELL. -434984

SOLD SOLD

SOLD
SOLD

&
Selling some iron?

You’ve got options!

Looking to buy a truck or trailer online?

LOOK NO FURTHER 

Canada’s Largest On-Line Source for Heavy Trucks and Trailers!

Follow us
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ALL TRUCK AND INDUSTRIAL 
RADIATORS, CHARGE AIR COOLERS

& A/C CONDENSERS

Monday-Friday: 8 am-6 pm  •  Saturday: 9 am-2 pm
Hwy. 410 & Steeles

#10 Hale Road, Brampton, ON  L6W 3M1
905-487-1209 • 1-877-950-0099 

After hours: 905-487-1209

K/W area
519-621-1209 

After hours: 
519-621-1209
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We Ship 
Across 
Ontario

We Ship 
Across 
Ontario

Check Out Our New and Improved Website!!

2012 KENWORTH T800
DAMAGED/WRECKED TRUCK

PACCAR 13, 18 SPD., 16 F.A./46-170
REARS, CHALMERS SUSP, BRANDED

SALVAGE, STK#235-14. -992588

1998 GMC C8500 TOPKICK 
FIRE TRUCK

GMC 7.0 L V-8, 6 SPD MANUAL EATON
FS5306A TRANSMISSION; 24,553 KMS, 

STK#237-13. -1168548

2001 MACK CL713 DUMP TRUCK
E7 460XT, 18 SPD. EATON, 20/20 |

STEERING LIFT/46 MACK RUBBER BLOCK
AXLES, 20'6" EXCAVATOR BOX,

STK#229-07. -444437

2012 KENWORTH T700 
PACCAR 455 HP, 13 SPD., 3:25 RATIO,

EATON 40 DSP41 REARS, 
CLEAN TRUCK, 

STK#236-16. -1168549

CALL JAMES OR RON 1-800-267-0633
E-Mail: james@morgan-diesel.com

See Our Complete Inventory at 
www.morgan-diesel.com

1248 McAdoo’s Lane, R.R. #1, Glenburnie
(Kingston), Ontario K0H 1S0

DIESEL TRUCK PARTS INC.

905-795-2838
Fax (905) 678-3030

1-800-267-4740
Canada & U.S. Hotline

RAD 
COOLANT 

PIPES

Available in 
Aluminized or 
Stainless Steel

Pipes also available for Freightliner,
Peterbilt and Western Star

Built to Outlast OEM Pipes

We have been supplying Parts, Service and Technical Support
to Truck Shops, Dealers and Fleets since the early '80’s.

OPEN SATURDAYS & WEEKNIGHTS

1850 GAGE CRT. MISSISSAUGA

8 AM - 8 PM FRI
8:30 AM - 3 PM SAT

8 AM - MIDNIGHT
MON - THURS

TEXIS

www.texisexhaust.com

DIESEL PARTICULATE FILTER
Cleaning Service and Repairsp

CLEAN
ASH 

LOADED

CLEAN FILTERS 

SAVE $$$

DPF AFTER-MARKET REPLACEMENT FILTERS NOW AVAILABLE

DDDDIESEL P ATEE FFFFFILTER

Complete Selection
of Aluminum Accessories

WE MOVE IRON

Canada’s Largest On-Line
Source for Heavy Trucks 

and Trailers! 

Check Out Our 
New Website!

Follow us

WE MOVE IRON

Canada’s Largest On-Line
Source for Heavy Trucks 

and Trailers! 

Check Out Our 
New Website!
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Selling some iron? 
You’ve got options! &

• New & Rebuilt Radiators
• Air Charge Coolers
•• NNew && RRebuilt RRadiators
• AAir CCharge CCoolers

• A/C Condensers
• Fuel Tanks
• AA/C CCondensers
• FFuel TTanks

1-888-603-16551-888-603-1655

• PICK-UP & DELIVERY • Shipping Across Ontario & Canada

(Most
Models)

TRUCK, BUS, INDUSTRIAL & CONSTRUCTION EQUIPMENT SERVICE

4 HOUR DRIVE-IN SERVICE4 HHOUR DDRIVE-IN SSERVICE

1775 Shawson Drive, Unit #1, 
Mississauga, ON L4W 1N8

905-795-9009

67 Crockford Blvd.,
Scarborough, ON M1R 3B7

416-285-0646905-795-9009 416-285-0646

www.kingradiator.cawww.kingradiator.ca

Loadshare® Air Helper Springs

ADDITIONAL BENEFITS

for more information contact:
Canadian Loadshare®

79 Bessemer Road, Unit 15, London, Ontario, Canada N6E 1P9

Tel: (519) 649-7420 Fax: (519) 649-7421

IDEAL APPL ICAT IONS INCLUDE

www.canadianloadshare.com

for Trucks & Trailers

USA Inquiries - www.fsip.com

Maximizes weight transfer directly 
from chassis to front axle. (up to 8,000 lbs.) 

“Distributor 

Inquiries 

Welcome”

• maintains correct steering geometry
• improve ride quality in both conventional

and cabover trucks
• adjust to varying load requirements or road conditions

with the help of convenient in-cab controls

• refuse compactors
• utility trucks

• snowplows/wing plows
• buses

• concrete mixers
• dump trucks

• lift axle equipped trucks
• highway tractors

• maintain proper ride height
• increase vehicle stability
• improve handling and steering
• reduce leaf spring wear and drive train 

maintenance

ON-SITE KINGPIN REMANUFACTURING
• Superior Equipment • Patented in U.S.A. & Canada
• Exceeds SAE and DOT specifications/regulations • Guaranteed Workmanship
• Only Company to test SAE J133 & J400 • Fully Insured

CWB CCERTIFIED CCOMPANY •• CCWB CCERTIFIED WWELDERS 
KINGPIN GAUGES

Top Quality aluminum Kingpin gauges. Won’t stretch.

Re-manufacturing a kingpin gives the fifth wheel the proper bearing 
surface, extending the life of the fifth wheel and decreasing the abuse 

to the bolster plate and kingpin.

MOBILE SERVICE
Visit oour WWebsite aat: www.kingpinspecialists.com

E-mail: rkingpin69@aol.com

Call uus TToll FFree @@ 1-888-221-7774 
For the Dealer Nearest You

TOLL FREE NUMBERS FOR YOUR NEAREST DEALER 
Quebec aand tthe MMaritimes 1-888-939-1011 
Ontario 1-888-221-7774
Western ((Alberta && SSaskatchewan) 1-877-912-1209 
British CColumbia 1-800-427-5865
In tthe UU.S. 1-888-221-7774

www.kingpinspecialists.com    rrkingpin69@aol.com

SURFACE
TRANSPORTATION
SUMMIT OCTOBER

20

11
MARK YOUR CALENDAR

#sts17

OCTOBER
20

OCTOBEROCTOBBER

Follow us on:

®
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Western Canada’s Trailer Specialist. 

Rentals, Leasing, Sales, Service, and Parts
Delta

(800) 891-8858
Edmonton
(800) 610-1019

Calgary
(877) 720-7171

Winnipeg
(866) 397-5524

Nanaimo
(877) 878-5979

www.OCEANTRAILER.COM

Conditions apply

Available in all Ocean Trailer locations today!

36 month 
Long Term Rental 

$1300
Canadian per month

36 month 
Long Term Rental 

$1300
Canadian per month

New 2018 tandem Utility stock reefers complete with either a Carrier or TK C600 unit on them.
36 month term $1300.00 Canadian dollars per month On Approved Credit

This price includes UT1 undertray kit, and one row of 53' E-Track
With optional add ons including: Aluminum wheels, Tire Inflation kits, Side Skirts, Pintle hitches
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Wheels

By Sonia Straface

The phrase “don’t reinvent the wheel” 

is a funny term to wheel manufactur-

ers in the trucking industry. Because 

while some think reinventing the 

wheel is just an idiom for wasting 

time, to them, it’s a career. 

Engineers in the commercial 

wheel industry have spent decades 

trying to reinvent what it means 

to have the best commercial wheel 

in North America by figuring out 

how to create a wheel that is light-

weight, rust-proof, and can handle 

the tough job required of it. 

Watch your weight

It’s no surprise that the biggest 

wheel trend is the increased inter-

est in aluminum wheels over steel 

wheels. And the number one reason 

for that, according to the manufac-

turers we spoke to, is the weight sav-

ings aluminum provides. 

“The number one trend we are 

seeing in the market today is the 

increased penetration of alumi-

num wheels for tractors and trail-

ers,” said Chris Putz, principal 

engineer at Maxion Wheels. “And 

we have seen that trend grow over 

the last several years and we do see 

it continuing in the future mainly 

because aluminum wheels are 

lighter in weight versus steel, in 

between 35-40% lighter, in fact.” 

That weight savings on a typical 

18-wheeler can equate to more than 

500 lbs on just one vehicle simply by 

changing your wheels, said Rafael 

Gonzalez, the director of international 

business development at Accuride. 

“Five hundred pounds is huge,” 

said Thomas McGann, global mar-

keting director for Arconic, a divi-

sion of Alcoa Wheels. “If a fleet is 

able to load to full capacity, then 

that weight savings of 500 lbs can 

just be replaced with freight. And 

if you’re a private fleet, that means 

you can reduce the number of trips 

you’re making to haul your freight. 

If you’re a for-hire fleet, you will 

automatically have a built-in com-

petitive advantage where you can 

haul more freight than a compet-

itor who’s using steel wheels. So, 

from a payload perspective, that 

goes right to your bottom line. And 

then if you’re not weight-sensitive or 

if you’re not loaded to capacity, you 

get the benefits of the fuel efficiency 

from the weight loss.” 

Unsurprisingly, this trend has 

started a wheel war between manu-

facturers who are competing to cre-

ate the lightest – while at the same 

time, the strongest – wheel possible. 

“We remove the weight through 

the aluminum we use,” said 

McGann. “You can’t take the weight 

out without doing something differ-

ent, so we’ve been using a different, 

proprietary alloy that strengthened 

the wheel, it allowed us to redesign 

the wheel – where we’ve shaved alu-

minum off in many parts making 

it thinner, making the hand holds 

slightly bigger, so there’s less mate-

rial and less weight.” 

And while aluminum wheels are 

winning over their steel counter-

parts, customers do have to pay 

close to three times as much to reap 

the weight and fuel savings they pro-

vide. So sometimes, fleets still prefer 

steel wheels. 

“Steel wheels do make sense in a 

lot of applications,” said Brandon 

Uzarek at Accuride. “Especially for 

use in trailers. But really it comes 

down to the preference of the driver 

and fleet owner and if that driver 

can afford to spend money on alu-

minum wheels.” 

Lookin’ good 

Another reason aluminum wheels 

win out over steel in the debate is the 

aesthetics that aluminum provides. 

Aluminum wheels are brighter and 

have a better shine and finish on 

them than traditional steel wheels, 

which bodes well with proud own-

er-operators and image-conscious 

fleet owners. 

“Drivers like the look of an alu-

minum wheel a lot more than steel 

wheels,” said Gonzalez. “And so, hav-

ing aluminum wheels actually helps 

with driver retention, something 

that is a big problem in the trucking 

industry today. Drivers like to drive 

trucks that look nice, so having alu-

minum wheels can help with that.” 

Putz agreed, adding aluminum 

won’t rust as easily and become an 

eye sore on your rig. 

“Aluminum wheels have bet-

ter anti-corrosive properties than 

steel wheels would,” he said. “So, you 

won’t have that red rust on an alu-

minum wheel like you would on a 

steel wheel.”

Plus, aluminum wheels don’t need as 

much maintenance to keep that shine. 

“As far as maintenance is con-

cerned, to combat the rust on a steel 

wheel, you have to refinish and refur-

bish that wheel every so often,” said 

McGann. “And every fleet is differ-

ent, so some will do it a few times 

a year…where they’ll strip it down 

and refurbish it and some are doing 

it in-house and others are outsourc-

ing it, but even if you’re doing that 

twice a year, that cost will certainly 

add up. However, with an aluminum 

wheel, you don’t have to maintain it 

that way. If you get the Dura-Bright 

EVO (Alcoa wheel with a surface 

treatment) you do not even have 

to polish it, all it needs is soap and 

water and it will maintain its shine 

for the vehicle’s lifetime.” 

Trading up 

Aluminum wheels hold their value a 

lot better than steel wheels as well, 

added McGann. 

“The icing on the cake, as we like to 

say about aluminum wheels, is that 

they have a higher resale value than 

steel wheels,” he said. “It has been 

estimated that when you go to sell 

aluminum wheels, you will get 75% 

of what you paid for them back. And 

today the education of fleet owners 

and drivers is much higher and they 

recognize that spending that extra 

money on aluminum wheels will 

benefit them when they go to sell, 

and that’s why you’re seeing the dou-

bling of the penetration rate of alu-

minum wheels in the marketplace. 

That resale value is driving it.” 

Get smart 

Looking into the future, Maxion 

knows that all things are moving to 

the cloud and are moving online. To 

it, this includes wheels. 

In late 2016, the company revealed 

the trucking industry’s first con-

nected wheel, dubbed MaxSmart. 

MaxSmart combines the company’s 

steel wheel with sensor technology 

to capture and communicate wheel 

data to the driver and fleet manager. 

“Our MaxSmart project supports 

the kind of mega-trend in the truck-

ing industry of connectivity,” Joe 

Wolf, the manager of global advanced 

engineering at Maxion Wheels said. 

“In so much that it is a connected 

wheel. It would be a wheel that can 

communicate back and forth with 

the vehicle it is mounted to. It will 

apply critical informational to the 

truck to help it make better decisions 

on its most optimal operating con-

dition. MaxSmart will make intelli-

gent decisions on what to do, such as 

adjusting the brakes.”

According to Maxion, Max-

Smart will help f leets and drivers 

prevent accidents and collisions as 

well as avoiding expensive wheel 

and vehicle repairs. 

Wolf said the connected wheel 

is still in its testing and prototype 

phase, and the launch date is not yet 

decided. However, Wolf hinted that 

MaxSmart’s roll-out will be “in con-

junction with a vehicle roll-out.”  TN

Reinventing the wheel 
Wheels are getting lighter, brighter, and smarter

“If a fleet is able to load to full capacity, then 
that weight savings of 500 lbs can just be 
replaced with freight. And if you’re a private 
fleet, that means you can reduce the number 
of trips you’re making to haul your freight.”

–Thomas McGann, Alcoa
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Announcements

PeopleNet has appointed Bryan 
Coyne to lead the company’s growth 
and delivery of mobility solutions to 
the trucking market in North America. 
Serving as the senior vice-president 
and general manager of PeopleNet’s 
truck division, Coyne will spearhead 
the business strategy, go-to-market 
strategy, and overall execution of the 
truck business unit as part of the com-
pany’s transportation group, the com-
pany says. Coyne joined PeopleNet in 
2002, and was previously the vice-pres-
ident of national accounts.

Consolidated Fast-
frate has named 
Bill Robinson 
its new director 
of logistics. In his 
new role, Robinson 
will be reporting 
directly to Manny 

Calandrino, president and COO and 
will be responsible for growing the 
company’s non-asset based logistics 
offering throughout North America.

Fastfrate says Robinson has an 
impressive track record in the logistics 
field, holding business development 
roles with TransCore, Kelron, and Traf-
fic Tech. Most recently, he was success-
ful in growing the logistics arm of several 
asset-based carriers. He will be based 
out of Fastfrate’s Woodbridge office.

VersaCold Logistics announced it has 
named Paul Merrick senior vice-pres-
ident and general manager of the CPX 
business unit.

He joins VersaCold with more than 
25 years of experience in operations 
management, supply chain and logis-
tics, human resources, executive lead-
ership, sales, and general management. 
Most recently, Merrick was employed by 
Purolator, where he held several senior 
positions including vice-president of 
field operations, director of operations, 
general manager for Western Canada 
and general manager of British Colum-
bia and Northern Alberta.

British Columbia 
Trucking Associ-
ation (BCTA) pres-
ident and CEO 
Louise Yako has 
announced she 
will be leaving the 
association at the 

end of the year. Though she is not call-
ing her departure a retirement, Yako 
is transitioning from a full-time posi-
tion to a less regimented environment.

“I consider it to be a change in life-
style that will lend itself to a more 
flexible schedule,” she said.

The BCTA has appointed a recruit-
ing committee, headed by chair-
man Trevor Sawkins, to find Yako’s 
replacement, bringing forward a 
recommendation later this fall and 
expected to commence duties Jan. 1, 
2018. Yako leaves with more than 20 
years of experience with the BCTA 
and six leading the association.

Trail King Indus-
tries announced 
the appointment 
of Joe Kolb as its 
new president. In 
his new role, Kolb 
will be responsi-
ble for day to day 

operations of the company. Effective 
simultaneously, current president 
Bruce Yakley will transition to the 
role of chief executive officer. After 
more than six years as president of 
Trail King, Yakley’s new role will be 
to continue to focus on serving Trail 
King’s customers, as well as develop-
ing employees and strategic growth 
initiatives.

Kolb began his career with CC 
Industries in 2005 as the director of 
strategic sourcing and in 2011, was 
promoted to vice-president of supply 
chain at Trail King.

Lori Thompson has been tasked 
with leading Cummins’ U.S. diver-
sity initiatives, as well as continuing 
to lead the overall marketing func-
tion in her new role in the company’s 
operating team. For 15 years, Thomp-
son worked with customers, spon-
soring new products, and marketing 
efforts for Cummins. Carole Casto 
will take over the leadership role for 
marketing communications.

Thompson has more than 35 years 
of professional experience, and 
during her time with Cummins, she 
has improved relationships with key 
OEMs, collaborated with Eaton to 
launch the SmartAdvantage prod-
uct, and sponsored and marketed 
the 2017 Cummins X15, the com-
pany says. TN

PeopleNet names new truck boss; Merrick to lead CPX; Yako 
steps down from BCTA; and Trail King names new president. 
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THE STORY SO FAR

Mark is transporting a load of high-

end farm tractors to P.E.I. and has a 

major breakdown at the junction of 

Hwys. 400 and 401. He gets off the high-

way and pulls onto a side street only to 

have Mother Load unable to move. A 

mobile mechanic can’t get him going 

and a tow’s not available until the next 

morning. He’s forced to spend the night 

in a rough part of the city.

In the early evening Mark is con-

tacted by a Toronto Police officer 

wanting him to move. The conve-

nience store owner comes to Mark’s 

rescue telling the officer Mark was 

making a delivery to his store. Later 

that night, a bunch of thugs try to 

steal what’s in Mark’s trailer, but go 

away when they realize they can’t get 

rid of his cargo in the city.

In the morning, the tow truck 

arrives and takes first Mother Load 

and then the trailer to a nearby truck 

yard. Mark goes for some breakfast 

and when he gets back to the yard he 

finds that the trailer has been stolen…

•

Later that day, Mark visited the 

police station serving that part of 

Toronto and was met in the lobby by 

an officer working in the division’s 

Commercial Auto Crimes bureau.

“So, your trailer was stolen, eh?” 

the officer asked.

“Yes,” Mark answered. “And…”

The officer cut him off. “Fill out 

these forms and write out an account 

of what happened to the trailer.”

“Fill out forms?”

“Yes.”  

“And write down my statement?”

“Yeah. Take your time and make 

sure you include all the information 

you have.”

“Alright,” Mark said. He hadn’t 

counted on doing paperwork, but 

if this was the way the police wanted 

his information, he was willing to 

oblige. Mark took his time with the 

forms, making sure he didn’t leave 

out anything that could be import-

ant. When he was done, he asked 

for the officer to return and proudly 

handed over the papers.

“So,” he said. “Do you want to 

interview me now?”

“No,” the officer said, holding up 

the forms. “We have all your infor-

mation. That should be enough.”

“Alright,” Mark said, unsure. 

“When will you be going by the truck 

yard?”

“No real need to. I’m sure your 

trailer will turn up in a day or two.”

“What?” Mark said. “No investi-

gation? No interviews? What about 

video evidence? Eye witnesses?”

“Sir. We’re investigating...our way. 

With respect, we don’t tell you how 

you should drive your truck. Don’t 

tell us how to investigate a crime.”

The officer did have a point. They 

were the pros, especially in a bureau 

specializing in auto crimes. But 

Mark had been a private investiga-

tor for many years before becom-

ing a truck driver and it just didn’t 

seem like they were putting much 

effort into finding a trailer contain-

ing hundreds of thousands of dollars 

worth of merchandise.

“Will you at least call me when 

you find something out?”

“Absolutely.”

“But nothing till then?”

The officer shook Mark’s hand. 

“All we ask is that you be patient.”

•

Mark left he police station and went 

back to the truck yard to pick up 

his truck and ask a few more ques-

tions. The police could investigate 

the crime any way they wanted but 

to Mark’s way of thinking, what was 

needed here was a proper nose to 

the ground investigation. And if 

the police weren’t going to conduct 

such an investigation, then maybe 

he would. He thought about that a 

moment. How cool would that be if 

he could track the missing trailer all 

by himself while the police sat around 

and waited for something to happen? 

At the truck yard, Mark spoke to the 

mechanics again, but each of them 

said the same thing they’d said before 

and were beginning to get annoyed by 

Mark’s persistence.

“Don’t you have a truck to drive?” 

asked one of the mechanics. “It’s 

been fixed, you know? Are you wait-

ing for us to put fuel in it for you?”

Mark left the garage and went 

inside the office to speak with the 

security guard and watch the tapes 

recorded by the yard’s close-circuit 

cameras. He asked the security 

guard if he could see the video again 

and the guard obliged, not only let-

ting him see the video he’d seen 

before, but other videos recorded 

at the same time showing the theft 

from several different angles. Mark 

made himself comfortable in the 

office and studied all the record-

ings, watching each one forward 

and back, in slow motion and then 

frame-by-frame. Over time his ini-

tial excitement over his investiga-

tion began to wane. What all the 

videos showed was a dark-colored 

tractor – maybe a Freightliner, 

maybe a Sterling – driving into the 

lot and a middle-aged man getting 

out of the truck. The poorly lit fig-

ure hooked up the trailer and drove 

away. Just like that.

Mark was disheartened. Even 

though he had video evidence of the 

crime being committed, he was no 

closer to finding his trailer than he 

was the day before.

“This video was no help at all,” he 

said with a sigh.

“Don’t worry,” the security guard said. 

“Your trailer will turn up eventually.”

“That’s what everyone keeps saying.”

“Because they always do,” said 

the guard. “Whatever is inside the 

trailer might not be in the trailer 

when they find it, but the trailer will 

be found somewhere...and soon.”

“So I should just sit around and 

do nothing?” Mark said, throwing 

his arms up in the air.

Just then, Mark’s cell phone rang. 

It was an unknown number...quite 

possibly the police.

“Hello?”

“Mark Dalton?”

“Who wants to know?”

The voice on the other end identi-

fied herself as a Toronto police con-

stable. She was calling to ask if Mark 

wouldn’t mind coming by and pick-

ing up his trailer.

“You found it?” Mark asked, 

dumbfounded. “How?”

“It wasn’t all that hard,” she said. 

“Each of the tractors on the trailer 

have a GPS system on them. We con-

tacted the manufacturer and asked 

them to turn them on, which they 

did for us remotely. After that we 

just needed to wait for the truck 

to stop moving long enough so we 

could arrest the drivers and seize 

the trailer without much risk.”

Mark was slack-jawed, unable 

to speak a word. After a long silent 

pause, the officer pressed him. “So, 

when can you come by and get the 

trailer?” She gave him the location 

and some details on how to get there.

“Within the hour,” he said, vowing 

to hang up his investigator hat and 

leave solving crimes to the profession-

als...at least for a little while. TN
 

Mark Dalton returns next month in 

another adventure.

Fiction

Dalton has a breakdown, Part 4

Mark Dalton: Owner-Operator

By Edo van Belkom
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ent tasks – ie., a soft blue light for 

consulting credit cards or paper-

work, and a brighter light for read-

ing. A puddle lamp at the bottom of 

the door shines down on the area 

below the steps when the door is 

opened, so drivers are less likely to 

slip or step into a puddle when exit-

ing the cab.

The living environment has been 

completely remodeled, and can 

be ordered with a dinette set or 

a reclining bed. The two options 

can’t be combined at this time, 

but Volvo hasn’t ruled it out for the 

future. The reclining bed is a com-

fortable option for spending time in 

the sleeper watching TV, reading, 

or doing work. The dinette set may 

be preferred by drivers who want a 

formal dining area and don’t like the 

idea of snacking in bed.

The cab comfort controls have 

been moved to the back wall of the 

sleeper, where they’re more accessi-

ble from a lying position. The truck 

I drove had a 70-inch mid-roof 

sleeper, which was spacious and 

well laid out. 

“The living environment was 

designed to improve a driver’s 

lifestyle while in the back of the 

truck,” Brian Balicki, chief interior 

designer, told me during a tour of a 

cutaway cab. When working on the 

interior design, he and his team con-

sulted thousands of drivers, and 

also looked to the airline industry 

for inspiration. A direct result of 

this collaboration can be seen in 

the form of airplane-style window 

shades that can be quickly lifted 

or lowered, in the place of cum-

bersome snap-on covers. The new 

sleeper design also allows custom-

ers to spec’ a skylight, an option that 

wasn’t previously offered.

The D13 that powered the VNL 

I drove was one of the first to fea-

ture turbocompounding. It’s a 

waste heat recovery system that 

takes heat previously lost out the 

exhaust stack, and puts it to work 

powering the truck. It’s not notice-

able to the driver, as the additional 

horsepower generated is used to 

lessen the load on the engine and 

improve fuel economy, rather than 

to add power and performance. 

Volvo says turbocompounding 

allows extreme downspeeding, 

with cruise speeds of 1,000-1,200 

rpm and peak torque available all 

the way down to 900 rpm. 

This provides up to a 6.5% fuel 

economy improvement when com-

bined with 2.47 rear axle ratios, 

compared to a previous generation 

D13 with no turbocompounding, 

and 2.64 rear axle ratios, accord-

ing to John Moore, product market-

ing manager. The new D13 can be 

ordered with or without turbocom-

pounding, but you can expect to see 

about a 3% difference in fuel econ-

omy if you choose the TC version. 

Moore said the D13 with turbo-

compounding is “the most fuel-ef-

ficient engine Volvo has ever pro-

duced.” It’s available with either 425 

or 455 hp.

A new common rail fuel system 

in the 2017 engines also contributes 

to the quieter driving experience.

Volvo’s driver-centric approach 

to the design of the new VNL has 

resulted in a truck that’s incred-

ibly comfortable to operate, and 

spend time in. Evidence of its con-

sultation with thousands of pro-

fessional drivers can be found 

throughout the vehicle. And if 

f leets are equally attentive to the 

needs and demands of their driv-

ers, I expect Volvo will sell a lot of 

these new VNLs. TN

Equipment

Sway bar provides ultra-smooth ride
Continued from page 27
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By Edo Van Belkom

       ic has managed to find a good 
        spot to park his truck  
        overnight. It’s close to his 
home, not too expensive and it’s 
very well lit. It’s been weeks without 
any incident and everything seems 
to be going great.

Until one morning when Vic arrives 
at his truck to discover it had 
been vandalized overnight.

       he insurance company says they could try to have the graffiti cleaned off the 
        truck, but before they do that they want a bunch of forms filled out and 
        they want to see where it happened to make sure it wasn’t partially Vic’s 
fault for parking his truck in a place that would invite people to damage his truck.

“My fault?” Vic asks.

“We have to make sure it’s a good claim.”

“What am I supposed to do while you are making up your mind?”

“That’s up to you, sir. We’ll get back to you as soon as we can.”

Vic is frustrated. He doesn’t want to drive his truck in its present condition, but 
he has no choice.

But then he thinks, why not drive around with his truck the way it is? Why not 
let everyone see what happened to him and what he see has to deal with in this 
country in this day and age?

So, he drives the truck the way he always has.
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       ic is saddened by what he finds. He  
        and his family are fully Canadian
        now  and everyone should be past 
this kind of racism and harassment. 
All he wants to do is work hard, raise a 
family and so far this country has let 
him do that. 

He reports the event to the police and 
to his insurance company.

“...sorry...”“...sorry...”

       fter a few days Vic has grown used to the way his 
        truck looks and now everyone in the neighbourhood 
         knows what has happened to him.

Even a reporter from the local newspaper comes to talk 
to him and there is later an article in the paper about  
Vic and his truck.

fter the article appears, Vic gets a knock on his door. A man is standing
 there with two teenage boys with him. “My son and his idiot friend are
 here to apologize to you and clean your truck for you... inside and out.”

© 2017 MNA(C)I. All rights reserved. (C14959)
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 Quebec Residents Add 7.5% QST; AB, MB, PE, SK, QC & 
 Territories Add 5% GST; BC, NF, NB & ON Add 13% HST; NS 15%.

 e)  Government (Fed., Prov., Local)

 f)  Public Utility (electric, gas, telephone)

 g)  Construction / Mining / Sand & Gravel

 h)  Petroleum / Dry Bulk / Chemicals / Tank

 i)  Manufacturing / Processing

 j i)  Retail

 jii)  Wholesale

 k)  Logging / Lumber

 b)  Bus Transportation

 m)  Other (Please specify) 

Under 4,536 kg. (10,000 lbs.)   YES    NO8,846-11,793 kg. (19,501-26,000 lbs.)   YES    NO

4,536-8,845 kg. (10,000-19,500 lbs.)    YES    NO

Send payment to: Truck News, 80 Valleybrook Drive, Toronto, Ontario M3B 2S9 Today

Human Resources

the interviewing process, and 

though they don’t have any numbers 

to date on how it’s helped the fleet’s 

safety record, he said “we know now 

that we accurately hire and that the 

hire we make is behaviorally right 

for us.” 

He also mentioned that thanks 

to PI, hiring at Carmen is different. 

Whereas before, experience would 

take precedence over behavior, 

today, that is not the case. 

“Today, with PI we can see which 

drivers are naturally inclined to do 

better as a driver without looking at 

their experience or skillset,” he said. 

“You can be trained to drive a truck, 

but you can’t be trained to be more 

patient or less extroverted. So, for 

Carmen, it’s important that our new 

hires fit the behavioral ideal, even 

more than having the ideal skillset.”

However, PI can be used for a lot 

more than just helping you find driv-

ers to fill seats. It can also help you 

train and manage your employees, 

according to Friday. He said Erb 

Transport is currently using PI to 

help its fleet adjust to the new drive 

cams it has recently installed. 

“We recently did a project with 

Erb. They have new drive cams and 

they wanted to help provide coach-

ing and feedback to their drivers 

based on what they could see,” he 

said. “So, we sat with driver manag-

ers there and showed them how they 

could pull up a driver’s PI and see 

how they can manage them so that 

the drivers would respond better.”

Once last year, Tarantini decided 

to see what would happen if he did 

go off-book, and hire someone with 

the not-so-ideal PI score. 

“We had a candidate who had 

been driving for 15 years, he was a 

social butterfly,” Taratini recalled, 

“and he didn’t fit the PI. But I decided 

to hire him anyway and see what 

would happen.”

At the end of the first month, the 

driver quit and Tarantini used PI 

to help him be a better leader and 

mentor.  

“I tried to convince him that 

maybe trucking wasn’t for him,” he 

said. “I asked him before he left if 

he’d ever considered driving a com-

mercial bus, since he obviously had 

the skillset to drive, and didn’t mind 

being around people while he did 

it. So, he left, and I ran into him at 

a trade show a while later and he 

came up to me and thanked me 

up and down. He was in a state of 

depression for many years while he 

was driving truck and no one else 

had ever directed him into the bus 

side of things before I did.”

Tarantini said the driver said he 

currently drives a bus and is loving 

his job. 

“It felt good to know I helped him 

out,” Tarantini said.  

Friday said, ultimately, in addi-

tion to helping a fleet’s safety rating 

and hiring process, PI will change 

the way f leets manage human 

resources. 

“The old adage of ‘treat everyone 

they way they want to be treated’ 

isn’t accurate,” he said. “It should be 

‘treat everyone the way they need to 

be treated.’” TN

Hiring Smart 
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Liberty Linehaul is a fleet hungry 

for young blood. 

And while that doesn’t sound too 

different from the rest of the truck-

ing companies in the U.S. and Can-

ada, Liberty says it’s setting itself 

apart by actually doing something 

to entice the younger generation to 

work for it. 

Liberty Linehaul was founded in 

1988 by now president Brian Tay-

lor and partner John Shantz. They 

worked together until 1997 when 

they split the business and Shantz 

took on the propane division and 

Taylor took charge of the transpor-

tation side. 

Before starting his own business, 

Taylor was a mechanic, then a driver, 

then an owner-operator. From there, 

he ran operations for some trucking 

companies before deciding to buy 

one of his own. 

Today the business is flourish-

ing, with 55 trucks operating out of 

its Ontario facility and 27 out of its 

California terminal. The company 

hauls mostly specialized freight, 

and by that Taylor means “blan-

ket-wrapped, multiple stops with 

appointment deliveries and high-

value products.” 

Liberty Linehaul truly believes 

that its drivers are the main reason 

for the success of the business today. 

“We tend to have a better class 

of drivers, because we expect more 

out of them,” he said. “They’re deck-

ing freight, blanket-wrapping, every-

thing. And they like it because they 

become an extension of our salesforce. 

They’re always feeding back informa-

tion to us, and sometimes we are able 

to give another lane to that account 

because of the relationship these driv-

ers develop with the customer. 

“We don’t think about our driv-

ers as just those who drive trucks. 

And some companies are scared 

to do that. Some companies won’t 

allow the drivers to call the cus-

tomer directly, they want the call 

to happen through customer ser-

vice. But at Linehaul, we trust our 

drivers completely with our cus-

tomers, and we want them to call 

ahead and build that relationship 

with customers.”

Just like its forward-thinking 

approach of considering drivers 

to be more than drivers, its hiring 

strategies are way ahead of the typi-

cal approach of most carriers. 

“The problem with bigger compa-

nies…they pay recruiters for putting 

drivers in seats,” Taylor said. “So, 

that tells me that they’re not look-

ing for long-time employees, they’re 

just looking to fill seats. And 

that approach causes a lot of 

turnover.”

At Liberty, Taylor says the 

focus is on finding the right 

fit for the job, and on reverse 

interviewing. 

“We are very honest with 

drivers and potential driv-

ers from the get-go in the 

first interview about what is 

expected from them,” Taylor 

explained. 

“One thing we’ve been 

talking about lately, is telling 

drivers to come and interview 

us,” added Chris Gerber, v.p. 

and general manager at Lib-

erty. “We did a truck show last 

weekend and I was talking to 

a lot of drivers there and I said 

to them, come and interview 

us. We know what we need in 

terms of qualifications for a driver, 

but you come and interview us, so 

you can let us know if it works and 

fits for you.”

Gerber said that so far this has 

worked out, and in the instances where 

drivers find it’s not a fit, the company 

has a solution for them as well. 

“We know a lot of trucking com-

panies around here, so if what they 

want isn’t found here, then we can 

suggest other places for them to 

apply to,” he said. 

Turnover at Liberty is quite low 

because of the efforts taken by 

management that haven’t gone 

unnoticed. Liberty was named one 

of Canada’s Best Managed Compa-

nies and was also named as one of 

this year’s Top Fleet Employers. 

“We are big on accommodating 

all of our staff,” Taylor said. “If we 

can move people from the truck to 

the office, we will.  We will always 

try and work with drivers, especially 

to work on giving them a different 

route if things change in their life-

style. Like if they’re starting a family, 

or need to be home more, we have no 

issues with that. If we can give them 

a local route, then we will.”

It also understands the value that 

millennials add and doesn’t follow 

the trend of labeling them as the 

lazy generation. 

“We need to get better with mil-

lennials and younger people and fig-

uring out how to work around their 

needs better,” Taylor said. “We are 

getting better and we have a few 

young guys here that like it and I 

know a lot of companies I talk to, 

they’re not happy with the younger 

guys they’ve recruited. But we have 

some young guys here and they are 

creating customer service here. I 

don’t think people are different at 

different ages.”

All of this has secured the com-

pany its biggest strength: a team of 

people who go above and beyond 

their expectations each and every 

day on the job. 

“Our people all the way down the line 

are our greatest assets,” Taylor said.  

One of the most memorable cus-

tomer service moments happened a 

few years ago, Taylor recalled. 

“He was delivering some house-

hold furniture and he was sup-

posed to go to a warehouse,” he said. 

“Somehow we got the end delivery 

address and it ended up at a house. 

So, when he got there, he didn’t 

call us – he just made the delivery 

because after he went to the house, 

he noticed the lady was disabled. He 

actually helped take the railing off 

the porch and put the couch in her 

living room.”

Taylor said he asked him why he 

didn’t just call someone at Liberty 

to get the warehouse address and 

the driver said he felt so bad, that 

he “just wanted to help her 

out any way he could.”

“And our customers get 

that type of customer service 

from our guys, every week,” 

Taylor boasted. 

Today, unlike most truck-

ing firms that have their 

eyes on the prize of acquir-

ing a smaller business and 

growing to hundreds of 

trucks, Liberty is taking its 

time and growing its cul-

ture instead.

“With our drivers on the 

road, our social media plat-

form keeps our drivers and 

office staff and warehouse 

staff aware of what’s going 

on, on both sides of the bor-

der,” Gerber said. “When we 

have a driver out in Nebraska, 

he can see everything that’s 

happened here, like how our BBQ 

fundraiser went and how much 

money we’ve raised. It’s really 

brought the whole company closer 

together.” TN

Trusting the youth

The Last Word

Sonia Straface is the associate  

editor of Truck News. She has been 

covering the Canadian trucking  

industry since 2014.
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Brian Taylor (left) and Chris Gerber believe in trusting in 
millennials to be the face for Liberty behind the wheel.



Drivers. There’s nothing on board more valuable.
— DETROIT ASSURANCE ® 4.0 SUITE OF SAFETY SYSTEMS. —

We know you care about your drivers and the communities you operate in. Detroit cares too. 

That’s why we’ve innovated one of the most advanced safety systems in the industry— 

Detroit Assurance. Delivering exceptional control and protection. Because we understand 

in every driver’s seat is someone’s loved one. And there’s nothing in the world more precious.

demanddetroit.com/Assurance
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