
No changing face here
South Asians have long been a part of the trucking 

landscape in B.C.’s Lower Mainland

P
M

4
0
0
6
3
1
7
0

MELT to be 
mandated  
in Alberta 
this spring
By Derek Clouthier

EDMONTON, ALBERTA 

The Alberta government 

announced that mandatory entry-

level driver training (MELT) will be 

mandated in spring 2019 for Class 1 

and 2 drivers.

The message was relayed at 

the Alberta Motor Transport 

Association (AMTA) office by 

Transportation Minister Brian 

Mason Oct. 10.

AMTA president Chris Nash was 

present during the announcement 

and threw his support behind  

the move.

“The AMTA and industry have 

developed and delivered training 

over the years that was optional,” 

said Nash. “The announcement of 

mandatory entry-level training will 

ensure the industry has the funda-

mental tools to operate on public 

roadways by establishing a bench-

mark of required education for 

commercial drivers and carriers.”

The AMTA was a big part of the 

consultation process on the MELT 

program. Nash said the association 

provided feedback on three key 

areas of Alberta’s MELT program, 
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By Derek Clouthier

SURREY, BRITISH COLUMBIA

The face of the Canadian truck driver has been 

changing in recent years, at least in many areas 

outside of B.C.’s Lower Mainland in Canada’s 

southwest.

With 60% of the province’s population, the Lower 

Mainland has been experiencing an influx of South 

Asian workers for a long time, many of them flocking 

to the transportation industry.

For most carriers in the region, there has been no 

“changing face” in trucking at all, and has rather 

been the norm for as long as many in the area can 

remember.

“I haven’t actually seen the changing face other 

than that there’s an older population of drivers 

out there who are retiring and with no folks from 

Canada wanting to (drive),” said David Payne, pres-

ident of Harbour Link, a Delta, B.C., carrier with a 

f leet of 103 and 90% South Asian drivers. “Basically, 

we’re having to fill these jobs with folks who immi-

grate to Canada. This has been ongoing for 25 

years…at least in British Columbia.”

Payne said it’s tough finding quality drivers in 

2018, a problem that is not unique to Canada, but also 

in the U.S., where drivers are retiring and no one is 

coming in to fill vacant positions.

“Trucking has got a stigma attached to it,” Payne 

said. “If I’m in high school, my aspiration is not to be 

a truck driver. I want to do post-secondary, college, 

university, and get a fancy job at Google. So we’re  

not replenishing.”

Payne said in the Lower Mainland, those from 

the South Asian community predominantly look 

for driving positions with trucking companies, 

but Harbour Link does employ some in other 

positions.

Daman Grewal and Harpreet Kalsi own Centurion 

Trucking, a for-hire carrier out of Surrey, B.C., that 

specializes in hauling temperature-controlled ship-

ments throughout Canada and the U.S.

Grewal, who comes from the South Asian commu-

nity, has been in the industry for more than 20 years, 

and during his time with Centurion, the company has 

experienced rapid expansion, being among the fastest 

growing companies in the country.

Despite Grewal’s success – Canadian Business and 

Maclean’s magazine ranked Centurion number 131 on 

its annual Growth 500 this year, making it first overall 

in the transportation and logistics category – he did 

not always see trucking as his calling.

Initially lured by a friend’s father, who brought 

him in to do some office work for his trucking 

company, Grewal admitted he tried to leave the 

industry several times.

“Somehow, someone would pull me back in and I 

would be back to helping grow their trucking com-

panies,” said Grewal. “There came a point where I 

started enjoying what I was doing and started finding 

the jobs rewarding.”

One facet of the industry that stood out to Grewal 

was the impact he had on driver income.

“It was a place where drivers could be treated 

equally and be compensated equally as well,” he 

said. “Whether you were born and raised in Canada 

or you were a new immigrant, the trucking indus-

try didn’t seem to discriminate, but rather pro-

vided opportunity to those who were willing to 

work hard.”
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Canada’s owner-operators, tempered by an anemic economic recovery, had long put off 

purchasing new heavy duty trucks. More than a third are on truck replacement cycles that 

are 10 years or longer. But the much improved economic picture has owner-operators once 
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There’s no denying that more needs 

to be done to increase the number 

of women in the trucking industry, 

but what does success look like?

It’s been three years now since 

I became the editor of Truck West 

magazine, and from day one, the 

conversation around women in 

trucking has been one of the most 

talked about issues.

Groups like Trucking HR Canada 

and Women Building Futures (WBF) 

have done some amazing work to 

help bring women into the fold.

We hear all the time how women 

make up just shy of half the work-

force in Canada – and we may as 

well toss the U.S. into this conversa-

tion, because numbers down there 

are pretty comparable to Canada’s – 

yet such a small percentage of truck-

ing positions are filled by women.

 According to Trucking HR 

Canada, freight claims, safety, and 

loss prevention specialists make 

up the largest percentage of female 

workers at 25%. Then comes dis-

patchers at 18%, parts technicians 

13%, managerial staff 11%, and 

the lowest numbers, mechanics, 

transport trailer technicians, cargo 

workers, and of course, drivers, all 

at a mere 3%.

These numbers obviously have to 

come up, and not simply because of 

any societal pressures to do so, but 

because women can do these jobs 

just as well as men, and ignor-

ing the female pool of candi-

dates would be plain stupid-

ity from an industry in need of 

qualified workers.

But as I questioned above, 

what should these numbers 

look like to constitute success?

Do we actually think that 

because women make up 48% 

of the workforce that there 

should be 48% women in all of 

these industry roles?

I don’t think so, and it’s not 

because I think more men 

should do these jobs because 

they are men, it’s because I 

haven’t lost sight of the fact 

that men and women are different – 

very different in some cases.

According to the U.S. 

Department of Labor, some of the 

most common occupations for 

women are pre-school and kinder-

garten teachers (where 96.8% are 

women), nurse, psychiatric, and 

home aides (89.4%), social worker 

(83.8%), bookkeeping, accounting, 

and auditing clerks (89.8%), and ele-

mentary school teachers (80.7%), to 

name a few.

The fact that many of the occu-

pations women dominate are often 

lower paying jobs than those men 

occupy is a separate concern, and 

needs to be addressed separately.

 Back to my point – women and 

men have different interests. Not 

all – there are of course exceptions. 

Yes, there are some men who want 

to be wedding planners, kindergar-

ten teachers, own a flower shop, or 

be a nurse. Just like there are some 

women who want to be construc-

tion laborers, welders, carpenters, 

or, yes, truck drivers.

For years, several women looking 

to get into traditionally male 

careers have not been given the 

proper opportunities, tools, and 

pathway to do so, which is why 

organizations like Trucking HR 

Canada and WBF are so important.

But we can’t lose sight of the fact 

that men and women are not the 

same (thank goodness) and are 

often attracted to different careers 

than are men.

As much as women have been 

wrongly shunned in the past, and 

still today, from traditional male 

jobs, let’s not pretend that there are 

no general differences between the 

sexes when it comes to choosing a 

career.

Women who want to be truck 

drivers should be able to with the 

same ease and support as men. But 

human nature will guarantee that 

there will always be more male con-

struction workers and more female 

school teachers.

Now I’m going to go downstairs 

and finish watching Pretty Woman 

while my wife watches that darn 

football game!  TW

EDITORIAL

Derek’s deliberation

Derek Clouthier can be reached 

by phone at (403) 969-1506 or by 

email at derek@newcom.ca. You 

can also follow him on Twitter at  

@DerekClouthier.

What constitutes success in effort to get more women into the industry?
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the first being driver licensing, 

specifically that the program be a 

competency-based curriculum and 

that Class 1 and 2 drivers have sep-

arate entrance requirements.

How education will be deliv-

ered through MELT was another 

area the AMTA offered its opinion 

on. The association requested that 

Alberta’s MELT program be rec-

ognized nationwide and meet or 

exceed National Occupational 

Standard. The AMTA also wanted 

to see MELT instructors receive 

mandatory training, as well as 

all future and existing provin-

cially licensed driver instructors 

be training and certified to deliver 

the standard curriculum, and that 

auditing of instructors be focused 

on credentials, compliance and 

delivery method.

When it comes to carrier safety 

fitness certification, the AMTA 

requested a mandatory safety and 

compliance course, and knowledge 

test for new safety fitness certifi-

cate applications for commercial 

carriers, as well as the introduction 

of a renewal process.

Along with a MELT program, the 

trucking industry will also see more 

stringent safety requirements for 

new commercial truck and bus com-

panies. Both requirements will take 

effect March 1, 2019, with temporary 

Safety Fitness Certificates no longer 

being issued as of Jan. 1, 2019.

The government said mandatory 

training will result in safer, more 

skilled drivers in the industry.

“We are advancing safety stan-

dards in our commercial driving 

industries to enhance road safety, 

not just in Alberta, but across the 

continent, as commercial drivers 

travel across Canada and North 

America,” said Mason. “We’ve 

worked with our industry stake-

holders to make these changes 

with their support and we are 

pleased to be moving forward to 

put them in place.”

Alberta’s MELT program will 

require 125 hours of training, 

including air brake endorsement. 

How that training will be broken 

down into classroom and on-road 

experience is yet to be determined.

With more than 25,000 carriers 

in Alberta operating over 150,000 

vehicles, Nash said the province’s 

MELT program will beneficial to 

all carriers, despite their size, pro-

viding an extra step in develop-

ment for larger fleets with  their 

own training programs, and an 

opportunity to ensure drivers have 

a government regulated level of 

knowledge for smaller companies.

He also believes MELT will help 

attract more to the industry by 

raising awareness of the require-

ments to operate a commercial 

vehicle as a career. TW

Alberta MELT
Continued from page 1

Transportation Minister Brian Mason announces Alberta’s MELT program, alongside AMTA president Chris Nash.
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MANITOBA

WINNIPEG, MANITOBA 

The Manitoba government has 

scrapped the carbon tax from its 

Made-in-Manitoba Climate and 

Green Plan.

Premier Brian Pallister made the 

announcement Oct. 3, saying, “We 

are standing up for Manitobans, 

by saying ‘yes’ to Manitoba’s green 

plan, and ‘no’ to a carbon tax.”

The provincial government 

had announced in April it would 

implement a flat tax rate on 

carbon of $25 per ton with no 

increases, which was set to kick in 

this past September. The tax was 

expected to escalate the cost of 

diesel by 6.7-cents-per-liter, equat-

ing to the Manitoba Trucking 

Association (MTA) said would be 

an estimated $50 million in fuel 

tax paid by heavy diesel vehicles 

in the province.

The Manitoba government 

planned to impose the carbon tax 

in its Made-in-Manitoba plan to 

avoid the federal government from 

stepping in and doing it for them.

“Our Made-in-Manitoba plan 

proposed a flat, fixed tax rate 

that would provide stability to 

consumers, business, industry 

and agriculture,” Pallister said 

in April. “It would save Manitoba 

families and businesses more than 

$260 million over five years, com-

pared to the Ottawa plan. Most 

importantly, all monies collected 

under our plan would be returned 

to Manitobans, in the form of tax 

reductions.”

The government received some 

pushback from the trucking 

industry for not directing carbon 

tax revenue into fuel efficiency 

initiatives.

But Pallister said the federal 

government planned to imple-

ment a carbon tax on Manitobans 

regardless.

“Ottawa acknowledged that 

our plan is the best in Canada,” 

Pallister said. “But they have also 

stated that they will impose their 

higher – and rising – carbon tax 

on Manitobans after one year. 

This would mean twice the tax, 

for poorer results. That would 

threaten jobs and economic 

growth throughout our province 

and take money off the kitchen 

tables of Manitoba families.”

Terry Shaw, executive director of 

the MTA, said though no one wants 

tax increases, the industry still 

supports trucking efficiency policy 

and programing.

“The previous reality was that if 

a carbon tax on heavy diesel vehi-

cles was going to be collected, it 

should be invested in heavy diesel 

efficiency,” said Shaw. “We can still 

partner on efficiency policy and 

programing for our industry and 

we have heard, informally, from the 

government they are still intending 

on doing so.”

The Made-in-Manitoba plan 

now focuses on four pillars: cleaner 

water, conservation of natural 

areas, effective steps to address 

climate change, and strengthening 

the economy. TW

Manitoba eliminates  
carbon tax from its  
climate and green plan

Check out our used truck line-up! 

INLAND-GROUP.COM

• Brandon • Burnaby • Campbell River • Castlegar • Chilliwack (parts only) • Cranbrook •
• Dawson Creek (parts only) • Delta (parts only) • Estevan • Fort St. John • Kamloops • Kelowna •

• Langley • Nanaimo • Pentiction • Prince George • Quesnel • Regina • Saskatoon • 

• Swift Current • Terrace • Vernon • Whitehorse • Williams Lake • Winnipeg • 
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Saskatoon
2410 Northridge Dr

306-931-1911

Regina
520 Park St

306-569-9021

Estevan
201 Shand Rd
306-637-2121

Swift Current
175 Industrial Dr
306-778-2390

Winnipeg
357 Oak Point Hwy

204-694-3874

Brandon
1240 Highland Ave

204-728-6681

With six conveniently located 
Kenworth dealerships across Saskatchewan 

and Manitoba, you will now have more 
stops available for your parts and service 
needs! Same facilities, same personnel, 

more support.
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IN-BRIEF

REGINA, SASKATCHEWAN

The owner of the trucking company involved in the Humboldt Broncos 

bus collision has been charged with eight counts of failing to comply with 

safety regulations.

Sukhmander Singh, owner of Calgary-based Adesh Deol Trucking, will 

face seven federal charges, including two counts of failing to maintain 

HOS logs, three counts of failing to monitor the compliance of a driver, 

and two counts of having more than one log for a given day. The final 

charge is under provincial regulations for failure to possess or follow a 

written safety program.

The driver of the truck, Jaskirat Singh Sidhu, was charged in July with 

29 counts of dangerous operation of a motor vehicle causing death and 

bodily injury.

The April 6 collision resulted in 16 deaths and 13 injuries.

Singh’s first appearance in court is Nov. 9 in Calgary. TW

EDMONTON, ALBERTA

Trailcon has officially announced that Dave Ambrock, its Edmonton 

branch manager, will be retiring Dec. 31.

Ambrock will be replaced by Laine Hrechuk, who will begin work with 

Trailcon Oct. 1, shadowing Ambrock until the end of the year when he will 

assume the title of branch manager, Edmonton.

Trailcon president Al Boughton commented: “Dave has been an inte-

gral part of Trailcon’s beginnings and its success in Edmonton – there is 

no doubt he will be missed by the entire team. We all wish him the best as 

he enjoys retirement and have comfort in knowing that he’s just a phone 

call away if we need him.

Ambrock has been with Trailcon Edmonton for 11 years. Before leaving 

his post, he will be the first Trailcon Edmonton employee to put the keys 

in the door of the newly completed Edmonton facility, which is set to open 

this December.

Hrechuk comes to Trailcon with many years of experience, previously 

serving as a transport division manager and transport sales manager 

for Edmonton’s Thermo King Western, and in sales with Pro-West 

Refrigeration and Epoch Western Canada. His tenure as branch manager, 

Edmonton begins Jan. 1, 2019. TW

CALGARY, ALBERTA 

ISAAC Instruments announced it will open a new office in Calgary, Alta., 

to bring a local presence to better service its customers.

“This new office strengthens our presence in Alberta to meet 

the growing demand for telemetry and telematics,” said Jacques 

DeLarochellière, president of ISAAC Instruments. “With Canadian  

regulations on electronic logging devices expected to come into effect 

by 2020, we want to provide first-class service to our customers in 

Western Canada.”

ISAAC Instruments designs and manufactures technology solutions  

for truck fleets to help improve performance, productivity, compliance, 

and safety. TW

HOUSTON, TEXAS 

Bison Transport was recognized with a 2018 in.sight Ovation Award for 

how the Winnipeg-based carrier has leveraged the TMT Fleet Maintenance 

program.

Ray West, SVP and general manager of TMS solutions, Trimble 

Transportation Enterprise said: This year’s Ovation Award recipients repre-

sent a diverse group of innovators who have leveraged technology to make 

more informed decisions, improve safety and maximize efficiencies.”TW

Owner of carrier involved in 
Humboldt collision charged

Trailcon’s Edmonton branch 
manager to retire

ISAAC Instruments to open  
Calgary office

Bison receives Ovation Award for 
use of maintenance technology

24/7 customer response 
doesn’t mean a thing 

 until you’re broken down at 2am.

When your trailer is down, your business is down. That’s why some 
of Canada’s largest companies count on us for all their trailer rental, 
leasing and maintenance needs. With nationwide locations and an 
exceptional 24/7 customer response service anywhere in North 
America, we’re always there to answer your call. 

Call us at 1-855-ROAD-RPR (762-3777) or visit trailcon.com
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Dear editor:

I read with great interest your 

Aboriginal advantage article in 

Truck West’s October issue.

In addition to Wendy 

Featherstone’s excellent advice, 

may I add another perspective?

I am a person of historic Metis 

descent from Winnipeg. I can 

tell you that with my experience 

working with Aboriginal youth 

from all First Nations across 

Canada, a connection with culture 

and tradition makes sense. 

Metis traveled in caravans of Red 

River cart across the Prairies to 

carry on a lucrative trade business 

and even fought wars to protect 

their interests.

Traditional warriors, men and 

women, often went on a journey 

where they would seek other tribes 

and bring back new stories and 

news, knowledge, and new tech-

nologies that would benefit their 

family groups. 

Aboriginal people are very 

child-centered traditionally, and 

communitarian. 

Everything revolves around 

the sacred fire which warriors 

must tend. The children are the 

sacred fire giving the community a 

purpose. 

Trucking does all that and more. 

TW

Daniel Sioux Ranville

Dear editor:

The article on Western Canadian 

roads rang true for me. I origi-

nate in Saskatchewan: two lane 

roads, no shoulder, no rest stops 

for trucks, terrible truck stops 

(Regina), and most of our scales are 

closed all the time. Often, our high-

ways suffer from lack of mainte-

nance, but we have little surplus in 

our province, and we do our best.

I believe the article indicated 

inadvertently that roads and road 

conditions may have been a factor 

in the bus crash that devastated 

the whole province. This is not the 

case. I am a hardened trucker who 

holds strong opinions, and I look 

forward to the trial of the driver 

who was involved here.

A terrible mistake was made here, 

and the fact that the driver had 

only two weeks experience is not 

an excuse.  Any road is dangerous if 

you don’t follow the rules. TW

Adrian Janssens

Earning the CCLP® designation is easily the single best thing  
you can do to boost your career prospects. It can set you up for  
better pay, more advancement opportunities, and a range of 
management pathways and options across the sector. Plus, you’ll 
develop and demonstrate cross-functional capabilities that can 
deliver better business results—and more personal job protection. 
Depending on your background, your CCLP designation  
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MARK V™ LANDING GEAR – TOUGHER THAN A CANADIAN WINTER

BUILT FOR A

COLD,
HARD
WORLD

The MARK V™ is the strongest, 
toughest landing gear in the industry. 
Built in Canada, the MARK V offers 
all the advantages you expect from 
SAF-HOLLAND products, including a 
comprehensive 5-year warranty and 
the ultimate in corrosion protection— 
BLACK ARMOUR®.
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Trucking a big  
part of Aboriginal 
tradition

Any road can be 
dangerous if not 
properly trained
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BRITISH COLUMBIA

Invest in the Best Fuel Fired Engine 
Preheater & Cab Heater in the World! 

Reduce 
Your Fuel 

Consumption
and Mechanical

Wear & Tear!

INCREASE 
YOUR PROFITS
Invest in the Best!

Decrease 
your carbon 

footprint
Idle No More!

1 (800) 309 - 8155
POLARMOBILITY.COM 

info@polarmobility.com

CANADA’S #1 MSD DISTRIBUTOR OF FUEL FIRED HEATING SYSTEMS FOR35+ YEARS!

RICHMOND, BRITISH COLUMBIA

With winter fast approaching – 

and already a reality in some areas 

of Western Canada – the Winter 

Driving Safety Alliance (WDA) is 

urging truckers and all motorists to 

drive smart this snow season through 

its “Shift into Winter” campaign.

Starting Oct. 1, the majority of 

B.C. highways, particularly moun-

tain passes, require truck drivers to 

carry chains, while passenger vehi-

cles must have winter tires.

WorkSafeBC is a member of the 

WDA, and Darrin McCaskill, direc-

tor of programs, projects, and ini-

tiatives, said it’s better to be early 

than late when it comes to prepar-

ing for winter driving.

“Every day, hundreds of British 

Columbians drive on our roads for 

work – tow trucks, taxis, trans-

ports, delivery vans, and buses,” 

said McCaskill. “Organizations 

need to prepare now, before 

weather conditions deteriorate, 

by winterizing their safety plans, 

assessing and addressing risks and 

ensuring that workers and contrac-

tors are instructed on safe driving 

procedures. There are a number of 

resources on the Shift into Winter 

website. WorkSafeBC can also be 

contacted through its prevention 

line, 1-888-621-7233.”

WDA said each year the number 

of casualties caused by collisions 

from driving too fast for conditions 

doubles in December compared 

to October, with 246 police-at-

tended collisions from 2013-17 in 

December and 123 during the same 

timeframe in October.

WorkSafeBC data also shows 

that 28% of work-related col-

lisions resulting in time-loss 

claims occur during the months 

of November, December, and 

January.

Drivers are encouraged to plan 

their route, get training, slow 

down, and be prepared when 

winter driving in B.C.

Employers and supervisors are 

also legally required to ensure 

the safety of their workers who 

operate commercial vehicles for 

business purposes.

“We want everyone to 

drive safely and get home to 

their families this winter,” 

said Claire Trevena, minis-

ter of Transportation and 

Infrastructure. “Safe winter 

driving is a shared responsibility, 

and I urge people do their part 

by using good winter tires, plan-

ning ahead by checking DriveBC, 

slowing down, and driving to  

conditions.” TW

Get ready to ‘Shift into Winter’

Ocean Trailer expands in B.C.  
and Manitoba

TRACTION IS YOUR ONE-STOP SHOP 

500,000 OTHER 
PRODUCTS FOR ALL YOUR NEEDS

for all your needs in truck and trailer parts and accessories.

BRAKES ELECTRICAL 
SYSTEMS

LUBRICANTS & 
CHEMICAL PRODUCTSDRIVE SYSTEMS

TOOLS & 
EQUIPMENT

TANKER PARTS

FILTRATION
SYSTEMS

EXHAUST SYSTEMSMACHINERY PARTS

LIGHTING
TRUCK & TRAILER
ACCESSORIES

SUSPENSIONWHEELS

PRINCE RUPERT,  

BRITISH COLUMBIA 

Ocean Trailer is 

expanding, opening a 

shop in Prince Rupert, 

B.C., and adding four 

new service bays 

and a wash bay at its 

Winnipeg location.

The Prince Rupert 

shop offers full mainte-

nance repair, certified 

vehicle inspections, 

mobile service, and trailer rentals.

Upgrades at the Winnipeg location is underway and is expected to be 

completed by this coming February.

Once completed, Ocean Trailer said the Winnipeg facility will be the 

largest commercial trailer shop in the city. TW
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By Derek Clouthier

CALGARY, ALBERTA

Despite chilly temperatures, the 

Alberta Truck Convoy for Special 

Olympics rolled on Sept. 22 in 

Calgary, with 75 trucks taking part 

and raising more than $25,000.

The money will go to Special 

Olympics Alberta and Special 

Olympics Alberta – Calgary for ath-

letes training and competing in the 

games. In Calgary, 1,700 athletes 

benefited from the funds raised.

Lyle Rosenau, who is retired but 

helps out with the yearly event, 

said Rosenau Transport hosts the 

convoy for a multitude of reasons.

“We have a big enough yard to 

hold all the trucks that participate,” 

he said. “It is important because if 

they don’t have to rent a facility or 

space to host the event that means 

more money that is raised goes to 

the Special Olympics. I myself enjoy 

participating every year as well.”

Westcan Bulk Transport led 

the convoy, which started from 

Rosenau Transport’s Calgary ter-

minal, driving nearly 45km south, 

ending just outside Okotoks, Alta.

“Everyone who participated had a 

positive attitude and enjoyed them-

selves even though it was cold and 

rainy,” said Lyle. “It gives drivers a 

chance to socialize with each other 

and hear some stories from the 

Special Olympics’ athletes and their 

accomplishments. Special Olympics 

athletes really enjoy it as well 

because they get a chance to ride in 

one of the big rigs.”

Following the convoy, Rosenau 

holds a barbecue with live entertain-

ment and a children’s activity center.

During the celebration, awards 

were handed out to some partic-

ipants, including Calvin Barclay 

of Convoy Supply for the Special 

Olympics Alberta Athlete’s Choice 

Award; John Robinson of Westcan 

Bulk for being the highest fund-

raiser; and Tri-Line Carriers 

received the Highest Participation 

by a Company Award.

The event is a collaboration 

between the trucking community 

and law enforcement, with this 

marking the 17th year for the convoy. 

Since 2001, more than 15,000 trucks 

have traveled over 8,000km to help 

raise funds for Special Olympics.

Trucks that participate pay a 

$100 registration fee and receive 

breakfast, a barbecue lunch, 

T-shirt, and travel mug. Drivers 

who also raise more than $500 get 

a truck convoy pocket knife, or a 

cooler for raising over $1,000.

Lyle said this year’s event also 

included a truck pull.

“One truck was pulled by the 

athletes and law enforcement 

team, the other truck was pulled 

by truck drivers who participated 

in the event,” he said. “The athletes 

and law enforcement team won  

big time.” TW

Weather doesn’t dampen spirit for Alberta Truck Convoy

Tremcar West to open propane 
tank truck assembly line in 
Saskatchewan

Tremcar West adds to vacuum 
units and equipment sales team

IN-BRIEF

The 17th annual Alberta Truck Convoy for Special Olympics was hosted by 

Rosenau Transport in Calgary, Sept. 22, and raised over $25,000.

Geoff Dowson

WEYBURN, SASKATCHEWAN 

Tremcar West will set up a propane 

tank truck assembly line at its 

Weyburn, Sask., facility.

The announcement was made 

Sept. 6 during the company’s cele-

bration of a decade doing business 

in Saskatchewan, which marked 

Tremcar West’s first service center, 

which opened in Evanston Park  

to service the crude oil industry  

in 2008.

“The Weyburn service facility 

will have an additional vocation, 

assembling propane tank trucks,” 

said Jacques Tremblay during the 

celebration.

An initial investment of $500,000 

will be put into the project, which is 

expected to generate 15 short-term 

jobs in the area.

Weyburn mayor Marcel Roy and 

Saskatchewan minister of environ-

ment Dustin Duncan attended the 

10-year celebration. TW

EDMONTON, ALBERTA 

Tremcar West has appointed Geoff Dowson as 

its regional sales manager for vacuum units and 

equipment.

With over 18 years of experience in the vac 

industry, Dowson was previous employed by 

Westech Vac Systems for more than 14 years.

Dowson will cover the western territory for 

Tremcar. The company is active in the vacuum 

industry in Eastern Canada, and will now provide 

the service in the west to complete its tank trailer 

sales and service in the Prairie provinces and B.C. TW
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Ahh! Just let the rest of the world 

gnarlishly (rhymes with relishly, well 

the “ishly” part does) grind their teeth 

and fret about Iranian sanctions, 

carbon taxes, refinery explosions, 

pipeline explosions, Liberal electoral 

implosions, NAFTA-SHAFTAs, and 

what the “Grand Orange of the South” 

will say or do next to any and all, 

none of whom have the economic or 

political armaments nor the cojones 

(Spanish whatsits) to stare him down. 

I think I just wrote the longest sen-

tence on record.

As is the Canadian way, it seems 

that the supply chain has a few kinks, 

mainly because the various govern-

ments have forgotten the detail of 

putting more time and effort to get the 

tax structures right. But maybe next 

week, perhaps after happy hour at the 

Really Happy Hookah Hut, our federal 

leader and his provincial entourage 

will be able to get out of the corner of 

the sandbox box they have put them-

selves in along with the rest of us.

Prime Minister Trudeau’s first, 

“Why-don’t-they-like-me?” problem is 

that most of the provinces have down-

thumbed the carbon tax because the 

optics for the consumer is that this is, 

in fact, a tax and not revenue neutral.

One way to get the concept 

accepted is to tell us, the unwashed, 

the amount each family or individ-

ual will see on a cheque and the date 

on that same cheque. It doesn’t have 

to be tomorrow. Any day will do, just 

pick one to start the process.

Mr. Trudeau’s second problem is 

the very expensive pipeline white ele-

phant we find in our one-animal zoo. 

Now he must find a way to overcome 

or pacify those opposed to the pipe-

line. How can the original pipeline run 

for close to 60 years and no one says 

boo? Yet the sky falls when a shadow 

line runs beside it? So, the new pipe-

line that will carry the same crude 

(including dilbit, diluted bitumen) and 

refined products as the existing pipe-

line is the problem? Where were the 

environmental activists 60 years ago?

Is the problem the increased dilbit 

with the new pipeline? If there were 

no dilbit, would all concerned be 

de-concerned?

The solution? Get rid of the dilbit 

and upgrade it to conventional 

crude. An upgrader is not a refin-

ery and you don’t want to get into 

that business. If an agreement were 

to be made with the opponents of 

the pipeline that they would drop 

their opposition if dilbit were to be 

upgraded to conventional crude, 

then finding experienced and inter-

ested upgrader partners already in 

the oil sands would be the linchpin 

in this long-in-the-tooth project.

The Indigenous and environmental 

objectors would have their coastline 

free of the threat of a dilbit spill, the 

upgraders would be located in both 

Alberta and B.C. providing secure 

jobs and tax bases, and the producers 

would have a dependable and secure 

supply line to non-U.S. destinations.

Just some thoughts to pass along  

to Mr. Trudeau – thoughts he 

shouldn’t bogart. His political fingers 

are burned enough already. TW

Missing Since: April 12, 2016

Date of Birth: July 2, 1999

Missing From: Yorkton, Saskatchewan

Height: 5’2” 

Weight: 125 lbs

Eye Colour: Blue

Hair Colour: Blond

MEKAYLA BALI

OR CONTACT YOUR LOCAL POLICE DEPARTMENT. ALL CALLS CONFIDENTIAL.

IF YOU HAVE ANY INFORMATION ABOUT THIS MISSING PERSON,  

missingkids.ca1-844-880-6518
CALL THE RCMP OR VISIT OUR WEBSITE

Roger McKnight is the chief  

petroleum analyst with En-Pro  

International Inc. Roger has more 

than 25 years of experience in the 

oil industry. He is a regular guest on 

radio and television programs, and 

is quoted regularly in newspapers 

and magazines across Canada.

OPINION

Petrol Points

Trudeau’s carbon 
tax and pipeline 
troubles
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By Derek Clouthier

EDMONTON, ALBERTA 

Alberta Motor Transport 

Association (AMTA) president Chris 

Nash believes companies that do 

not embrace diversity and inclusive-

ness will soon struggle to find talent.

“Diversity will bring more ideas 

and progression,” Nash said during 

the Women Building Futures Work 

Proud Summit in Edmonton Oct. 

3. “Going forward, it will be less 

appealing to work for a company 

that is not diverse.”

Nash was part of a four-person 

panel that tackled the question 

several company executives may 

ask themselves of late: why does 

being a diverse and inclusive work-

place matter?

Nash said during his more than 

30 years of experience in the indus-

try before coming to his current 

role with the AMTA, he saw first-

hand the challenges of inclusivity 

in trucking, particularly when it 

comes to women.

“I remember back when women 

first started coming into the 

workplace, they had no place to 

change, and where it’s gone from 

there is that it’s better but there’s 

still more to go,” said Nash. “We 

have to step back and not go the 

status quo. It’s going to have an 

impact; there’s going to be a pos-

sible cost upfront. It’s similar to 

trying to get across the river – you 

can continue to swim or we can 

build a bridge.”

Nash said the AMTA works to 

promote these ideas to the industry 

and its members, making it more 

accessible to more people who can 

bring these ideas to the industry.

Paul Verhesen, CEO of Clark 

Builders Group of Companies, said 

with each generation, the biases we 

see toward women in traditional 

male roles starts to diminish.

“The next generation is far more 

inclusive and accepting of diver-

Diversity and inclusiveness
WBF panel says more needs to be done to attract women to industry

ALBERTA

FortisBC Energy Inc. uses the FortisBC name and logo under license from Fortis Inc. The Energy at work FortisBC logo and design is a trademark of FortisBC Energy Inc. (18-028.47   07/2018)

Leader of 
the pack
Do you want to separate your fleet from the 
pack in B.C.’s low-carbon future?

Lead the way with the innovative and 
proven market-ready technology of Liquefied 
Natural Gas (LNG), Compressed Natural Gas 
(CNG) and Renewable Natural Gas (RNG) 
for transportation.

Contact FortisBC—a leading, trusted source 
of fuelling solutions.

That’s energy at work.

fortisbc.com/leader

An industry panel that included AMTA president Chris Nash discussed the importance of diversity and inclusion 
during the WBF Work Proud Summit in Edmonton Oct. 3.
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sity than even my generation,” said 

Verhesen. “It’s going to get better 

than it is today, given the fact that 

the unconscious bias is getting less 

and less.”

Nash said companies need to 

examine what would cause a 

person to leave a position, and then 

compare that to the list of reasons 

someone working in an industry 

where they do not fit the stereotyp-

ical mold of the person who would 

fill such a role.

“It really goes back to quality of 

life and how you can give that to 

your staff and the people around 

you,” Nash said. “It has to come 

from leadership, it can’t come just 

from your HR department or your 

dispatcher or people up front, it has 

to come from the top for it to be 

successful and move forward.”

Dean Wilcox, vice-president of 

the Edmonton refinery for Suncor 

Energy, said his company is short-

staffed, and ignoring the female 

talent pool would be a mistake.

“If we want to strive for top per-

formance from a business per-

spective and attract the best 

and the brightest, it’s a necessity 

today,” said Wilcox. “It’s also the 

right thing to do.”

Verhesen said businesses that 

reject the idea of diversity and 

inclusiveness will be missing 

something.

“When you put a different 

group of individuals who have 

had different experiences, differ-

ent life lessons, the thinking and 

the outcome of thought benefits 

the business far greater than if 

you put a bunch of similar folks 

together in a room,” he said.

In addition to diversity as it per-

tains to women, Wilcox under-

scored the importance of other 

under-represented groups as 

well, like Aboriginals. He said 

top companies are tapping into 

Indigenous groups to bring the 

best pool of candidates through 

their doors.

Millennials were another group 

addressed during the panel 

discussion.

Nash said it can be a challenge 

for his generation to wrap their 

minds around the millennial 

worker and the different attitude 

they bring to the table compared 

to generations before.

“We have the millennials 

coming, which we’re responsible 

for because we gave them every-

thing and brought them to this 

point,” he said, stirring a chuckle 

from the crowd. “If we don’t think 

about what we’re going to do to 

bring them in, we’re going to have 

challenges. You have to think 

about how to change your work-

place to accommodate them.”

Companies looking to bring 

more diversity and inclusivity to 

their workplaces must do so in 

a well-thought out manner, and 

avoid going at it carelessly.

Brent Davis, vice-president 

of mining solutions for Finning 

Canada, said he has been 

involved in efforts that seemed 

like good ideas at the time, but 

backfired.

“It came across as a straight 

gender-diversity play, not an 

inclusive play,” said Davis. “And 

the unintended impact of a good 

overall vision was the thought, 

‘Am I getting this job just because 

I’m female and not because I’m 

good at doing this job?’”

Davis said the “good idea” was 

implemented without proper plan-

ning and education, and it ended 

up creating an unintended nega-

tive impact that slowed down the 

entire process of diversification 

and inclusiveness.

Now, the company educates its 

employees on why diversity and 

inclusion is important, some-

thing Davis said most people 

understand.

Nash said the AMTA establishes 

benchmarks and measurements 

of what an employee should be, 

regardless of gender or identity.

“Really that’s the starting point 

for all of us,” he said. “(We need to) 

start looking at how we see value 

in an employee, that’s the start 

point of it all.”

Verhesen believes conversations 

about inclusivity need to happen 

earlier rather than later, and one 

of his biggest regrets is that his 

company was not forward-think-

ing when it needed to be.

“There’s only two ways to 

change,” said Verhesen. “You 

either choose to change or you’re 

forced to change, and as humans, 

I believe we don’t often choose to 

change. Being forced to change 

obviously isn’t the right way to 

do things. You’re better off if you 

make a conscious decision to 

make changes as opposed to  

being forced.”

Verhesen added that one of the 

industry’s biggest challenges is its 

past success.

“As an industry, we’ve been very 

successful doing it the old way…

the old boys club or however you 

want to characterize that,” he 

said. “So there’s still a belief out 

there that why would we change 

something that has always worked 

for us? There are societal pres-

sures to be more inclusive and 

more diverse than we have in the 

past, so I think our biggest hurdle 

is our past success.”

Nash said the trucking indus-

try also waited too long to 

move toward diversity and 

inclusiveness.

With the average age of a truck 

driver now 47 years old, and 

expected to be 49 by 2024, there is 

a need for fresh blood.

“A lot of the work we do as an 

industry is how we can show the 

industry is good, but in order to 

do that we have to make some 

changes,” said Nash. “I think of 

myself, and I went off the highway 

because of quality of life. I needed 

to be home more. My kids walked 

right past me and didn’t want 

to have anything to do with me 

because I was gone all week. How 

do we create our work atmo-

sphere to make it more inclu-

sive so that people can have that 

quality of life?”

One area Nash pointed to that 

needs improvement is rest stops, 

which are lacking in Alberta and 

nationwide.

“When your option to pull over 

is a wide spot and there are no 

facilities, it’s not really a thrilling 

adventure,” he said. “It would be 

like walking out your door where 

you work and having to go to the 

washroom outside.

“It’s things like that that we 

have to look at the bigger picture 

and these are going to be larger 

fixes that we need to make.” TW

“You either 
choose to 
change or 
you’re forced 
to change, and 
as humans,  
I believe we 
don’t often 
choose to 
change.”

– Paul Verhesen
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It’s for this reason Grewal 

believes so many from the South 

Asian community have found 

themselves in the trucking 

industry.

“It gave many of the South 

Asians an opportunity to earn a 

good living,” he said, “and to be 

able to provide for their families.”

Grewal was born and raised in 

Surrey, and said he has seen first-

hand some of the racism that was 

directed toward the South Asian 

community during his upbringing.

“People would call us names and 

throw eggs, while telling us to go 

back to our home countries,” said 

Grewal. “I used to hear the stories 

of the South Asian workers only 

being able to get the lower level 

jobs in the industries that would 

employ them.”

It was through this hardship, 

however, that many South Asian 

workers would show their resil-

ience and find success.

Behind the wheel of his company 

trucks, Grewal has seen several of 

the uplifting stories achieved by 

South Asian drivers.

“Using the monies that were 

earned through trucking, many 

South Asian drivers were able to 

make investments in properties, 

houses, different businesses, and 

were also able to open up their 

own trucking companies,” he said. 

“They were able to raise their fami-

lies, put their kids through school-

ing, and afford many of the luxu-

ries Canada has to offer.”

Grewal said many new South 

Asians coming to Canada see the 

open door the trucking indus-

try offers as a career choice. With 

several newcomers facing years 

of educational upgrading to gain 

equivalencies in their schooling 

from their home country, truck-

ing has been a way to start earning 

money much quicker than the 

alternative, something Grewal said 

has made the industry attractive 

to South Asians.

Despite Payne’s contention that 

most carriers in the Delta area 

employ around 95% South Asian 

drivers, Grewal said there are a few 

that remain resistant.

“I still do hear rumors of the odd 

trucking companies that will not 

hire immigrants from the South 

Asian community,” he said. “So 

definitely, there are some chal-

lenges, I believe due to communi-

cation barriers that may exist, or 

due to other cultural diversities.”

For the most part, however, par-

ticularly in the Lower Mainland, 

the majority of carriers welcome 

South Asians to their business.

“Like many immigrants 

coming into Canada, the South 

Asian community is known for 

working hard and being able to 

handle the long hours and chal-

lenges associated with long haul 

trucking,” said Grewal.

An example of that hard work 

was on display at a carrier Grewal 

previously worked. South Asian 

owner-operators were pulling 

in around $25,000 per month 

for team driving, and company 

executives used these drivers 

as an example to others of how 

much they could make if they 

wanted to put in the effort as an 

owner-operator.

“The lesson I learned from that 

experience is that sometimes just 

sharing your formula for success 

shouldn’t have cultural barriers,” 

said Grewal. “In a time where there 

are driver shortages, the more we 

can show there’s opportunity in 

our industry, we should.”

Shelley McGuinness, commu-

nications specialist with the B.C. 

Trucking Association (BCTA), said 

diversity in the trucking industry 

THE CHANGING FACE OF TRUCKING

Contact us if 

At carriers like Centurion Trucking, the South Asian driver is nothing new.

South Asians 
drawn to trucking
Continued from page 1

“I haven’t actually seen the changing 
face other than that there’s an older 
population of drivers out there who 
are retiring and with no folks from 
Canada wanting to (drive).” 

– David Payne
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means additional hiring choices 

for carriers and a more welcom-

ing environment for potential 

workers.

With the highest population of 

South Asians in Canada outside 

of Toronto, McGuinness said the 

area has a lot to offer.

“B.C. has lots going for it, beau-

tiful scenery, mild climate in the 

Lower Mainland, and jobs,” she 

said. “The South Asian commu-

nity here is long established, so 

there’s probably a sense of connec-

tion and helping hands in commu-

nities and the industry.”

Looking at statistics on South 

Asians in Canada, McGuinness 

is correct they have long been 

established in B.C., especially in 

trucking.

Since as far back as 1991, of the 

immigrants working in the indus-

try, those from India made up 

25.2%, and that number has only 

continued to rise. By 2001, that 

percentage reached 56.8%, and in 

2016, 69.9% of all immigrant truck 

drivers were of Indian decent.

In Vancouver the numbers are 

even higher, with 38% of Indians 

making up the immigrant driver 

population in 1991, leaping to 

70.5% in 2016.

Not even Toronto has such a 

high percentage of Indian drivers 

at 50% in 2016, and a mere 7.2% in 

1991 – though the increase in the 

GTA would definitely suggest a 

“changing face of trucking” unlike 

in B.C., where there has long been 

a South Asian presence in the 

industry.

Other cities that have seen 

jumps in immigrant drivers from 

India between 1991 and 2016 

include Calgary, going from 3.9% 

to 61.5%, Edmonton, 15.5% to 50%, 

and Winnipeg and Regina, which 

had no Indian drivers in 1991 and 

are now both at or above the 50% 

mark.

Overall in Canada, Indians 

make up 43.7% of the immigrant 

driver population.

As for the high number of South 

Asians moving to the Abbotsford 

area, Grewal said there are several 

reasons why so many have chosen 

to call the region home.

Lower commercial land prices 

and business startup costs, 

the conversion of farmlands 

into trucking yards around the 

regional airport, the employment 

of South Asian farm workers as 

drivers, and affordable housing, to 

name a few.

“There have been more and 

more trucking companies setting 

up in Abbotsford and many of 

these companies are South Asian,” 

he said. “I think a lot of this has to 

do with the Lower Mainland being 

expensive and Abbotsford was the 

next largest city outside the Lower 

Mainland to get commercial prop-

erties at a reasonable price.”

In addition to the South 

Asian community, Payne said 

Harbour Link has engaged in 

talks recently about where the 

next faces of their workforce 

will come from, with women and 

Aboriginals being two talent 

pools the company must tap 

into.

Regardless of where they find 

drivers, Payne said it can be tough 

for new recruits to break into the 

industry and get hired by repu-

table carriers, which often have 

higher standards for drivers, 

demanding more experience, 

a cleaner abstract, and even a 

minimum age.

“You can work for a company 

that has lower standards, but that’s 

a disservice to yourself as a pro-

fessional driver,” he said, “because 

you’re going to work for a guy who 

just throws the keys at you and 

hopes you make it home.” TW

“Whether you were born and raised 
in Canada or you were a new 
immigrant, the trucking industry 
didn’t seem to discriminate, but 
rather provided opportunity to those 
who were willing to work hard.” 

– Daman Grewal
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By Derek Clouthier

RED DEER, ALBERTA

Collecting data from today’s truck 

technologies is about more than 

improving a carrier’s bottom line, 

it’s about helping drivers be the 

best they can be.

Derek Tate, president of Enpact 

Group and former driver, spoke 

to Alberta Motor Transport 

Association (AMTA) Safety 

Conference attendees Sept. 21 in 

Red Deer, Alta., about this very 

issue, highlighting how companies 

can use the data they receive from 

technologies as a teaching tool for 

their drivers.

The overall goals Tate said car-

riers should strive to achieve 

through the collection of data is 

saving lives, reducing injuries, 

and reducing overall costs to the 

company.

One piece of advice Tate said can 

go a long way is to show drivers 

how slowing down and wearing a 

seatbelt can help reach these goals.

“You may not stop the crash from 

happening,” Tate said, “but you’ve 

saved a life.”

Tate said carriers can see 

a return on investment from 

on-board cameras, GPS, ELDs, and 

other telematics, quickly with a 

reduction in fines, lower WCB and 

insurance premiums, and less liti-

gation from collisions.

Vehicle monitoring systems can 

provide data records on driver 

speed, time on the road, distance 

traveled, acceleration and decel-

eration rates, seat belt usage, and 

fuel consumption – all of which 

can then be used to help drivers 

hone their skills in areas of poten-

tial weakness.

Tate said a key component to 

the success of these technologies 

is what kind of driver behaviors 

fleets track, as well as how they are 

supervised and managed.

With driving by nature being an 

unsupervised position, Tate said 

carriers need to ask themselves 

who is monitoring the data coming 

from on-board technology and how 

the data is being used to ensure 

driver competence.

In addition to increasing coach-

ing and mentoring, data can help 

identify driver behavior, driving 

hazards in operating environ-

ments, and measure the return on 

investment.

When an incident does occur, 

Tate said fleets must provide an 

analysis of the situation to deter-

mine whether it was caused by an 

intended violation, unintended vio-

lation, system induced violation, 

human error, or if it was supervi-

sion related.

One approach Tate advised 

carriers to avoid is the “I got ya” 

mentality when bringing issues 

forward to drivers.

“If all you’re going to do jump all 

over somebody, all you’re going to 

do is suppress,” he said. “It’s very 

rare that you should jump on any 

one individual piece of data, you 

should look for trends.”

With fleets able to track several 

data points with telematics like 

idling, night driving, engine error 

codes, and time over speed limit, as 

well as other capabilities, such as 

driver fatigue, following distance, 

lane departure, and journey man-

agement, Tate said it’s important 

for companies to identify what they 

are going to monitor.

“If you can’t impact it, what’s 

the point?” he said. “Once you 

start combining (capabilities), it 

becomes that much more powerful. 

There are a lot of things that can tie 

in and it can become very valuable.”

In the end, when collecting and 

analyzing data, carriers should build 

trust with their drivers and use the 

information in a positive way.

Data should be used to identify 

the cause of the at-risk behavior, 

and not always taken simply for 

what’s on the surface.

“People want to do a good job,” 

said Tate, “they just need to be 

reminded.”

WCB rates

WCB rates are down 0.79% from 

2017 in the general trucking cate-

gory, 3.07% in specialized truck-

ing, and 7.43% in garbage collec-

tion and disposal.

Deb Nielsen, account manager 

for WCB Alberta, outlined the most 

recent trends in the trucking indus-

try during the AMTA conference, 

which also showed an upward tick 

in disabling injury and lost time 

claim rates.

ALBERTA
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Across
  1
  6

8
9

10
11
12
14

17
19
22
23
24
25

Truck World or Truxpo (5,4)
Exhaust-related reservoir contents (1,1,1)
Oklahoma’s I-44 / I-244 oil city
Auxiliary axle type (3,4)
Used truck transactions
Globetrotter trim package brand
Slang term for Canadian
Moving under customs seal, cargo-wise 
(2,4)
O/O portion
Eighteen wheeler power unit
Brake system type (3,4)
Common cargo covers
Canada’s national route, briefly (1,1,1)
Refreshing long trip pauses (4,5)

Down
1
2
3

 4
5
6
7

12
13
15
16
18
20
21

Specialized mobile home mover
Truck transmission brand
Message from home, perhaps
Final-ride ride
Plumber or electrician transport (4,3)
Really boring hand tool
Overweight cargo, informally (3,4)
Radiator liquid
Transport company
It’s crossed by Hwy 401
Vertical exhausts
It’s up on the map
Certain transmissions, briefly
Flowers referenced on AB plates

Use big data as a teaching mechanism,  
not an ‘I got ya’ tool
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Between 2016 and 2017, the 

general trucking service saw an 

11.88% increase in its disabling 

injury rate, and a 9.95% rise in lost 

time claims. 

“(Short term trends) can defi-

nitely ripple into long-term prob-

lems,” cautioned Nielsen, adding 

that the industry’s aging popula-

tion is taking more time to recover 

from injuries.

With falls being the most fre-

quent cause of injury in truck-

ing, Nielsen pointed out that the 

average number of disability days 

in general trucking last year was 

44.4, up 24.37% from 2016.

Compared to other industries, all 

trucking categories saw an overall 

10% increase in lost time claims 

from 2016 to 2017, second only to 

mining, which had a 23% increase. 

Construction, manufacturing, and 

trades each had a 4% decrease in 

lost time claims.

In general trucking, those 

between the ages of 51-58 account 

for the most lost time claims, with 

those over 58 taking the longest 

time to recover. Falls were the most 

common cause of injury, and motor 

vehicle collisions were the highest 

cost and longest duration of time 

away from work.

Nielsen said the trucking sector 

overall is in a positive position in 

relation to injury statistics com-

pared to pre-2014, and carriers’ top 

priority should be to get employees 

in modified work roles as soon as 

they are able to return to work.

Dealing with an emergency

When an emergency occurs, there 

are three types of people – those 

who flee because they are in shock, 

those who run around not knowing 

what to do, and those who stay and 

work to fix the problem.

That’s according to emergency 

management expert Shell Clarke, 

who outlined the steps that need 

to be taken when an emergency 

happens.

General emergency management 

principles revolve around pre-

ventative measures, preparation, 

response when a situation occurs, 

and recovery after the fact.

During an emergency, the 

primary goals are to protect people, 

the environment, and the compa-

ny’s reputation and assets.

The seven steps to dealing with 

an emergency starts with evacu-

ate: protect yourself and get to safe 

place from the hazard. Next is to 

sound the alarm, and then assess 

the situation by identifying hazards, 

ensuring others understand those 

hazards. Make sure you and others 

are protected, and only then 

attempt to rescue others. If there is 

the need to revive those who were 

rescued, conduct CPR and provide 

ongoing care until the final stage 

(medical aid) sees them transported 

to proper life-saving personnel.

To deal with the ongoing emer-

gency situation, Clarke said 

Canada and Alberta has adopted 

the Incident Command System 

(ICS), first developed in California 

in the 1970s following a series of 

catastrophic wildfires.

ICS follows a standardized pro-

tocol during emergencies that 

includes common terminology, a 

chain of command, planning struc-

ture with management objectives 

and incident action plan, facilities 

and resources, communication 

channels, and professionalism.

One of the first steps in any 

emergency is to establish an inci-

dent commander, which should 

be the most senior, knowledgeable 

person on site.

Incident commanders manage 

the overall emergency response, is 

available on a 24-hour basis, ensures 

the safety of others, and established 

an incident command post.

They then establish a team to 

deal with the emergency, which 

includes an on-site supervisor and 

public protection supervisor.

Each team member is given 

a maximum of seven people to 

manage during an emergency.

“You might be the best manager 

in world, able to manage 30 

people,” said Clarke, “but in an 

emergency, seven is enough.”

Clarke said carriers should main-

tain an up-to-date emergency 

response plan to ensure quick 

access to information, a clearly 

defined response system, a defini-

tion of emergency response team 

roles, and a description of actions 

to manage an incident. TW

“It’s very rare that you should jump on 
any one individual piece of data, you 
should look for trends.” 
– Derek Tate
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EQUIPMENT

By Derek Clouthier

LAS VEGAS, NEVADA

Kenworth Trucks unveiled its new 

W990 Sept. 27 at the Las Vegas 

Motor Speedway. It was touted as “a 

driver’s truck,” adding to the com-

pany’s longest running model in its 

portfolio.

“The replacement of the W900, 

that’s a special place,” said Mike 

Dozier, Kenworth general manager 

and Paccar vice-president, during 

the launch. “A lot of passion, a lot of 

pride has gone into what we think 

is a very special product.”

Available in a day cab, 40-inch 

flat top, as well as 52- and 76-inch 

mid-roof sleeper configurations, the 

W990 is designed for linehaul, pick-

up-and-delivery, regional haul, and 

heavy-haul operations.

The truck comes standard with 

the proprietary Paccar powertrain, 

including the MX-13 engine with a 

rating of up to 510 hp and  

1,850 lb.-ft. of torque. With a 

12-speed Paccar automated trans-

mission and 40K tandem rear axles, 

the W990 is built on the 2.1-meter 

cab platform, previously seen on 

the T680 and  

T880 models.

Driver comfort was a focal point 

when designing the W990. Special 

features include the limited-edition 

cab and sleeper interior and the 

driver’s studio package of premium 

options that creates a “home on the 

road” for the driver.

“Anything we can do to help them 

feel more comfortable, feel a sense 

of pride – that’s what we’re doing 

today,” said Dozier. “We are pas-

sionate about our products, our 

customers that depend on them, 

and the drivers that operate them. 

We know that there are many cus-

tomers and drivers out there who 

share our passion. The Kenworth 

W990 represents the pride, image 

and freedom of trucking, and cap-

tures the spirit of what trucking is 

all about.”

On the exterior, the two biggest 

visuals on the W990 are the hood 

and grille designs, with a “long 

hood” and a cab measuring 131.5 

inches from bumper to the back of 

cab (BBC).

“The grille is really the face of 

the new W990,” said Jonathan 

Duncan, Kenworth’s design direc-

tor. “Incorporating stainless steel 

was important. It had to be pure 

Kenworth and it needed to be 

instantly recognizable as the top-of-

the-line. We maintained the tradi-

tional cathedral shape to the grille 

and the inset surfaces at the top to 

give it a refined tailored look. That 

powerful center spear signifies this 

is part of the new generation of 

Kenworth trucks and the tapered 

grille spears are there for a classic 

touch. It’s elegant, beautiful, and full 

of brawn.”

Duncan said the inside of the 

truck boasts as much attitude as its 

exterior.

“Behind the wheel, the driver’s 

view over the hood is a huge part 

of the appeal of the W990,” he said. 

“It’s really one of the keys to the 

success of this design. The powerful 

wind-split (the raised center section 

on the hood top) is designed to 

accentuate the length of the hood 

and the dynamic shape reflects the 

powerful engine underneath. The 

side air intakes wrap over the top 

of the hood so that they are visible 

from the driver’s seat. All of this 

creates a strong visual impact from 

behind the wheel.”

During the unveiling, Duncan said 

the W990’s dynamic shape helps the 

driver connect with the road.

“We wanted to reward the drivers 

with the sharpest truck and the 

view of the road,” said Duncan. “The 

world’s best drivers deserve and 

expect no less, and we had to give it 

to them.”

Oculus Transport, a Calgary, 

Alta.-based carrier, started purchas-

ing Kenworth trucks in 2011, and 

Kenworth unleashes the W990
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has stuck with the brand  

ever since.

“We stand out with our long 

hoods and bright orange paint 

scheme,” said Cory Heck, vice-pres-

ident of assets and equipment for 

Oculus. “We stick to our roots, and 

have pride in ownership. Image is so 

important to us and the Kenworth 

W900L, and now W990, support that 

image perfectly. When drivers are 

required to dwell in their truck, it is 

important that they feel rested and 

comfortable. I know that our equip-

ment helps with driver retention, 

and we’ve seen our drivers turn up 

their nose at offers from other com-

panies with lesser equipment. That 

really tells you something.”

Oculus got the keys to its new 

W990 during the Las Vegas unveil-

ing, along with only a handful 

of other Kenworth customers. 

Purchasing its trucks through 

Inland Kenworth in Fort St. John, 

B.C., Oculus’ W990 is spec’d with the 

Paccar MX-13 engine with 510 hp 

and an Eaton UltraShift, 18-speed 

transmission.

“Everyone loves the Paccar MX 

engine around here,” said Heck. 

“They’ve proven very reliable in our 

other trucks, plus they’re giving us 

better fuel economy numbers. The 

W990 with Paccar MX-13 engines is 

a great combination for us.”

The truck comes standard with 

Kenworth’s TruckTech+ remote 

diagnostics system, and a Nav+HD 

seven-inch display provides access 

to various additional features, such 

as navigation, roadside assistance, 

vehicle data, hands-free calling, and 

Internet. Duncan said the W990 

took about three years to develop, 

and the company employed a driver 

council for feedback on its design 

and features. Kenworth will show 

off the W990 on its upcoming North 

American road tour, which began 

Oct. 10 in Atlanta.

“Kenworth’s long hood conven-

tional is the enduring symbol of 

North American trucking for pro-

fessional drivers, owner-operators 

and fleets. The new Kenworth W990 

builds upon that strong legacy by 

delivering the significant, next-step 

evolution wrapped in traditional 

styling, craftsmanship, luxury and 

power,” said Kevin Baney, Kenworth 

assistant general manager for sales 

and marketing. “During the two 

Kenworth road tours, we’re bring-

ing four Kenworth W990s out on the 

road for the world of trucking to see 

and experience.”

In November, the tour will make 

three Canadian stops, the first 

in Montreal Nov. 2, then Grande 

Prairie, Alta., Nov. 8, and Leduc, 

Alta., the following day.

The W990 is currently in pre-pro-

duction, with full production to 

start this coming January and rolled 

out to customers in 2019. Dozier 

said Kenworth is very methodical 

when it comes to its production, but 

does have the ability to increase pro-

duction if need be. TW

The W990 on the road
A quiet and smooth, easy ride. That’s the best way to 

describe how Kenworth’s W990 handles.

From the moment you hop into the cab, the W990 

boasts a beefy feel with its long hood design. Though it 

blocks a little bit of the driver’s view of the road, overall, 

there is a wide vantage point from the cab, and Kenworth 

is banking on the long hood being a design feature experi-

enced highway drivers will look for in a truck.

The first model I rode in was the W990 76-inch mid-

roof with a Cummins X15 engine 

that offers 605 hp and 2,050 lb.-ft. 

of torque, as well as an 18-speed 

manual Eaton Fuller transmission.

This model is not available in 

Canada due to its 300-inch wheel-

base, but all other models on 

display during the test drive are 

offered north of the border. The 

second truck I got a ride in was 

also a W990 76-inch mid-roof, 

which with its 251-inch wheelbase 

is available in Canada.

It had a Paccar MX-13 engine 

with 485 hp and 1,650 lb.-ft. of 

torque. This engine is typically quieter than the larger 

Cummins engine, but based on this most recent experi-

ence, I can say both were smooth and quiet at all speeds.

With a Paccar 12-speed automated transmission, 

Brian Bowe, development engineer with Kenworth, said 

only time will tell how many W990s will have automated 

transmissions compared to manuals. Bowe said the pre-

vious model, the W900, was about 50/50 when it came to 

automated and manual transmissions, but they would 

have to wait and see whether carriers would opt for auto-

mated in an effort to entice new drivers.

My second test ride was with my colleague from 

Transport Routier, Steve Bouchard, who was driving, and 

one thing we noticed was how difficult it was to estimate 

our speed. Rolling down the interstate at 65 mph seemed 

like we were crawling, which we guessed was due to the 

long hood design and slightly more boxy shape than 

Kenworth’s T680 and T880 models.

Speaking of boxy, like the W900, the W990 has more of 

a square look than the company’s other highway models, 

but has increased its aerodynamics by 7%, according to 

Jonathan Duncan, Kenworth’s design director.

The added aerodynamics, Duncan estimated, would 

equate to around a 2-3% fuel 

savings, but he did admit that this 

was not the primary concern when 

designing the W990.

Because Kenworth is hyping the 

W990 as a driver’s truck – and one 

that carriers can reward long-time 

drivers with as a retention tool – 

it’s not surprising it maintained the 

beefier look, but added some slight 

aerodynamic enhancements for 

some added fuel efficiency.

As with any truck, whether 

you are attracted to it visu-

ally is a matter of personal taste. 

Some people like Kenworths, some Macks, and others 

Peterbilts…it’s subjective.

One driver who saw the W990 we were test driving 

stopped to take a picture, saying it was “so purdy,” so obvi-

ously he was a fan of the truck’s appearance – but that 

won’t be the case for everyone.

What should not be subjective is how it performs on 

the road.

If you’re looking for something that mixes today’s 

technologies with smooth, easy driving performance, 

Kenworth’s W990 may be the truck for you. TW
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By Derek Clouthier

EDMONTON, ALBERTA 

With the help of Mack Trucks, 

Westcan Bulk Transport is putting 

the focus back on the driver.

“We need a good product so we 

can get drivers in the trucks and 

product to market,” said Howard 

August, vice-president of Canadian 

operations for RTL-Westcan Group 

of Companies, during Mack’s 

Canada Tough event in Edmonton 

Oct. 10.

August was referring to Mack’s 

new highway offering, the Anthem, a 

truck Westcan has invested heavily 

in moving forward.

But as Mike Royer, vice-presi-

dent of fleet service for Westcan, 

explained, the carrier did not always 

have the best relationship with 

Mack Trucks.

Up until 2009, Mack trucks were 

not part of Westcan’s fleet, and 

hadn’t been for some time, but 

that soon changed. Royer said they 

always liked the trucks Mack pro-

duced, as the vehicles were sturdy 

and stood up to the elements in 

Western Canada.

With more than 700 power units 

in their fleet, investing in Mack’s 

Anthem was a big step.

Ultimately, Westcan looked at 

several factors when deciding to go 

with the Anthem.

“Mack came to the table with a 

tractor that truly delivers on the 

regular feedback our professional 

drivers and we have provided them 

regarding what we want to see in a 

fleet tractor,” said Royer.

Some of those recommendations 

included driver safety, with Mack 

offering Bendix Wingman Fusion, as 

well as enhanced lighting and vision 

from the cab.

Driver comfort was another area 

of importance for Westcan, and the 

Anthem offered a quiet, comfortable 

ride with ample space and storage 

for operators.

Royer also said the Anthem was 

the truck that provided the best reli-

ability in harsh Canadian operating 

conditions.

Mack’s dealer network, which 

includes 15 Mack Certified Uptime 

Centers in Canada, also equated 

to an efficient cost-of-ownership 

for Westcan, and kept its techni-

cians engaged and challenged with 

ongoing factory training.

Part of Westcan’s effort to place 

more of an emphasis on drivers 

is through a recruitment video 

the company produced called 

#MeantForTheRoad.

Through the video, Westcan 

addresses the misconception of 

drivers being disconnected from 

their work and families, highlights 

them as ambassadors of the road, 

positions its drivers as elite, trust-

worthy, and skilled role models, 

shows respect for drivers, and show-

cases a day in the life of a driver in a 

Mack Anthem.

To supplement the video, Westcan 

has made valiant efforts toward 

driver recruitment, retention, and 

image, including helping them 

look and feel more professional by 

wearing a uniform.

In addition to over 700 tractors, 

Westcan has 1,947 specialized trail-

ers, primarily hauling liquid bulk 

products like petroleum, sulfur, 

acid, chemicals, as well as coal, lime, 

and asphalt.

“Our drivers have to be very well 

trained across a wide variety of 

products,” said Royer.

Stu Russoli, highway product 

manager for Mack, said increased 

uptime in Mack trucks using what 

he called “Mack Connect,” helps 

ensure drivers like those with 

Westcan get their product to cus-

tomers safety and efficiently.

Mack Connect is made up of three 

subcategories: connected driving, 

connected business, and connected 

support.

Bendix Wingman Fusion comes 

standard on the Anthem, and uses 

a camera- and radar-based driver 

assistance solution, provides col-

lision mitigation, adaptive cruise 

control, and lane departure warn-

ings to bolster connected driving.

Connected business uses fleet 

management solutions, such as 

compliance and ELD, driver safety, 

dispatch location, legacy vehicle ser-

vices, and analytics to increase cus-

tomer productivity.

Finally, there is connected 

support, which is Mack’s strategy 

to increase uptime using GuardDog 

Connect, OneCall, Asist, Certified 

Uptime Centers, and Over the Air 

solutions for direct communication 

with the customer.

Russoli said ease of access to con-

trols and driver comfort also helps 

make the Anthem a driver-focused 

option for fleets.

“Up here in Canada, if you’re going 

long stretches, you need to be as 

comfortable as possible,” Russoli 

said, pointing to gauge and control 

placement as a big part of that 

effort. “The key is having everything 

right beside you so the driver is not 

reaching around.”

Jonathan Randall, senior 

vice-president of North American 

sales and marketing for Mack, said 

Canada is the 10th largest Class 6-8 

truck market globally.

“Canada is obviously a very 

important market for Mack Trucks,” 

said Randall, adding that at present, 

business is booming. “Things are hot 

right now. Order intake is extremely 

strong…including in Canada, and we 

don’t see an end in sight.”

Randall said Canada’s exports 

grew 12.3% in the second quarter of 

2018, with strong Canadian truck 

orders and an industry backlog as of 

August of more than 30,000 trucks.

With economic growth in Canada 

expected to be 2% in 2019, Randall 

doesn’t see the demand for trucks 

like Mack’s Anthem diminishing any 

time soon.

This is especially true when 

comparing Canada and the U.S.’s 

industry segment size in the truck 

market, with long haul making up 

49.8% of Class 8 vehicle registra-

tions in Canada, and the U.S. not far 

behind at 45.1%.

“We do expect regional haul will 

start to take a bigger chunk,” said 

Randall, adding that on-highway 

will continue to drive growth in 

the industry. “I can’t say it enough, 

it’s good times. We don’t see a lot 

of speculation in there…and don’t 

expect any cliff or bubble.”

Currently, Mack trucks make up 

80% of Westcan’s fleet, and during 

a tour of the company’s Edmonton 

location, a group of editors from 

Canada and the U.S. were given a 

firsthand look at some new Anthems 

that had just arrived on site.

Several of Westcan’s older Mack 

trucks – those from the 2011-12 

timeframe – were being retired to 

make room for the new models.

Following the release of the 

#Meant for the Road video, there 

had been over 64,000 views during 

the first 30 days, something the 

company says shows the message is 

getting across.

“We put our trucks through every-

thing you can imagine,” said August, 

“and Mack has always been there  

for us.” TW

Canadian tough
Mack’s Anthem a perfect fit for Westcan’s 

driver-focused mentality

ALBERTA

Mack trucks make up 80% of Westcan’s fleet.
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“Toto, I’ve a feeling we’re not in 

Kansas anymore.”

This line from The Wizard of Oz 

has come to signify that we are no 

longer in a place we recognize or 

feel comfortable.

When my lawyer of the last 30 

years asked for my driver’s licence 

to prove I was who I said I was, I 

knew the world as I have known 

it had changed. Remember when 

you could use a credit card without 

having to prove it was yours, or, 

heaven forbid, write a cheque to 

pay for your purchase? The Internet 

and computers were supposed 

to make transactions easier and 

more convenient. Instead, I can’t go 

online to check my bank balance 

without first having to punch in a 

code sent to my cellphone.

This new status quo of “don’t 

trust, verify twice” has led to an 

exponential increase in the scru-

tiny of documents required by 

the government or registry agents 

(Alberta). One registry agent told 

me it feels like he needs a law 

degree to process simple transac-

tions – the new reality.

These front-end requirements 

are slowly eroding the promises 

of efficiency and unity that came 

with reciprocity agreements like 

the International Registration Plan 

(IRP) and International Fuel Tax 

Agreement (IFTA).

IRP, IFTA, and other prorate pro-

grams are designed to streamline 

the administration, apportion-

ment, and payment of taxes and 

fees when you travel outside your 

home jurisdiction. Establishing 

where your fleet is located is the 

most fundamental aspect of these 

agreements. But it’s becoming 

more challenging all the time.

For example, say you’re a B.C. 

resident or business with trucks 

running throughout Western 

Canada and you need to insure 

your fleet. Insurance is cheaper in 

Alberta so you decide to base a new 

fleet of vehicles there.

Not so fast. 

IRP has strict guidelines about 

base jurisdictions. If you’re a single 

owner-operator, you have to prove 

that you’re an Alberta resident or 

have an established place of busi-

ness there. For proof, the Alberta 

Prorate office will accept any three 

of the following documents:

•  For individuals, an Alberta driv-

er’s licence;

•  For corporations, an Alberta 

Certificate of Incorporation;

•  A federal income tax Notice of 

Assessment (NOA) that shows 

your income tax returns were 

filed from an address in Alberta;

•  An NOA proving that personal 

income taxes have been paid to 

Alberta;

•  Proof of utilities paid in Alberta 

in the company’s name.

In order to produce these doc-

uments, you’ll have to physically 

move to Alberta or incorporate a 

business there.

If you’re a corporation, you have 

to show an “established place of 

business” in Alberta. Again, there 

are specific rules to follow.

You need to have an actual phys-

ical structure within Alberta that 

is occupied by the IRP applicant 

(i.e., your company). This location 

must have regular hours and be 

open during that time with at least 

one company employee. A copy of 

the lease, mortgage, or a current 

property tax notice for the physical 

address used in Alberta can serve 

as proof of an established business.

While the criteria are sup-

posed to be strictly adhered to, 

don’t expect every jurisdiction to 

handle things in the same way. 

Interpretation is, well, interpreta-

tion by the person reviewing your 

documents. I’ve seen interpreta-

tions vary within jurisdictions. You 

practically have to be a wizard to 

figure it all out. 

Whether you are in Kansas, 

Alberta, or wherever else the 

tornado sets you down, establish-

ing a place of business is not as 

obvious or simple as it should be. 

Read the rules and be prepared to 

back up who you are with proper 

documentation. Even the yellow 

brick road has a few unexpected 

turns. TW

1.800.462.4766 

BisonTransport.com

Bison Transport is committed to Employment Equity & Diversity

∙Canada Only and Canada/U.S. opportunities available

Sandy Johnson has been  

managing IFTA, IRP, and  

other fleet taxes for more than 

25 years. She is the author of 

the book, 7 Things You Need to 

Know About Fleet Taxes, and 

operates northstarfleet.com, 

which provides vehicle tax and 

license compliance services for 

trucking operations. She can be 

reached at 1-877-860-8025 or 

info@northstarfleet.com.

COMPLIANCE

Permits & Licensing

No place like home
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MARKETPLACE

By James Menzies

Some new light has been shed on 

how to enhance the performance 

of battery-powered auxiliary power 

units (APUs), and it was right there 

above us all along. Using solar 

panels mounted to the roof fairing 

of a tractor can produce enough 

power to extend the operation of a 

battery-powered HVAC system and 

hotel load power for an additional 

three to four hours. A 300-watt roof 

fairing-mounted solar panel can also 

power the liftgate and maintain the 

charge in the truck’s primary bat-

teries, according to Jeff Kauffman 

of Tahoe Ventures, who was speak-

ing at the FTR Transportation 

Conference in September.

Even a smaller, 65-watt panel 

(measuring just three feet by 1.5 

feet) can generate 250-400 watts 

per day, enough to reduce parasitic 

hotel loads and run telematics, at an 

acquisition cost of less than $600.

Kauffman said it’s time for fleets 

to begin thinking about new ways 

to incorporate solar power, and 

one of the greatest opportunities 

is to extend the capabilities of bat-

tery-powered APUs, which often 

don’t last the entire duration of a 

driver’s 10-hour rest period.

The North American Council for 

Freight Efficiency (NACFE) recently 

published a Confidence Report on 

solar power, concluding that “fleets 

should seriously consider investing 

in solar systems.”

It noted solar panels designed 

for the transportation industry are 

thin and flexible, and able to be 

installed against the curve of a roof 

fairing, for instance. 

“The roof fairing of the tractor 

has historically gone unused and 

has ideal access to sunlight,” the 

report read. 

But not all solar panels are 

created equal. 

“The right technology and the 

right design make a world of dif-

ference,” said Paul Kroes, power 

solutions business develop-

ment manager for Thermo King. 

“Customers go out there, go online 

or to Canadian Tire and get a panel 

for $100 that looks like it’s going to 

do the job. It comes down to the 

design for the environment. The 

solar industry only ever designed for 

stationary applications, they never 

had to worry about going down the 

road, vibrating, 70 mph winds, rock 

debris, tree limbs, corrosion. All that 

stuff destroys your standard solar 

system very quickly and a lot of 

people don’t understand that.”

Kroes said Thermo King designs 

its solar panels to last the entire life 

of a trailer, or 15-20 years, and there 

have been continuous improve-

ments made to the design. 

Steve Carlson, director of sales 

and business development with 

power inverter supplier Xantrex, 

agreed that solar power, coupled 

with a lithium-ion battery, is a good 

option when running battery-pow-

ered APUs or inverters. Currently, 

diesel-powered APUs dominate the 

market because they can run indef-

initely without draining the truck’s 

batteries. However, diesel-fired 

APUs still produce noise, pollution, 

and consume costly fuel. They’re 

also restricted in some areas.

“Battery-powered APUs have 

historically been at a disadvan-

tage – especially when operat-

ing in the summer in southern 

states,” Carlson wrote in a recent 

white paper on the topic. “They 

simply can run out of juice, then 

the trucker will need to fire up the 

main engine to keep cool, while 

recharging the batteries. What’s 

more, it can take six to 12 hours 

to recharge the batteries for an 

all-electric APU, either by running 

the truck engine or plugging 

directly into an outlet.”

Thermo King offers both bat-

tery-powered and diesel-fired 

APUs, but in Eastern Canada the 

diesel variety accounts for the 

majority of sales. But the company 

says solar can provide a benefit in 

those applications as well. 

“It’s still a big advantage for die-

sel-powered APUs,” said Joe Rabak, 

national parts and procurement 

manager for Thermo King Eastern 

Canada. “We offer a solar solu-

tion for customers operating die-

sel-fired APUs, but the benefits are 

different. For electric, it’s extending 

run time and if you have a diesel, 

you’re trying to minimize the 

amount of time that diesel APU has 

to run to do its job.”

Kroes went so far as to say, “You 

don’t want to ever spec’ an electric 

APU without a solar panel.” He said 

a solar panel not only extends its 

run time, but also battery life. 

Carlson’s preference for lithi-

um-ion batteries is derived from 

their ability to allow the system 

to use almost the entire charge, 

whereas traditional lead acid 

batteries should not be drained 

beyond 50%. They also provide 

about twice the cycles compared 

to lead acid batteries and are about 

60-80% lighter-weight. 

Regardless of the battery type, 

solar remains an option for power-

ing the truck without idling. 

“As an OEM for the trucking 

industry, we’ve been promoting 

solar for years because it simply 

makes a lot of sense,” said Carlson, 

noting that sensors and elec-

tronic devices continuously draw 

power when the truck is turned 

off. “Adding a solar panel – even a 

small one that can trickle charge 

and offset parasitic load, helps to 

keep charge levels stable.”

And in addition to extending the 

idle-free run time of an APU, solar 

panels also reduce the load on the 

alternator the next morning, which 

results in fuel savings. 

Henry Albert, an owner-operator 

in the U.S., is a big believer. He runs 

eight batteries, four of which power 

his Parksmart electric HVAC system. 

“They cost me hundreds of 

dollars each, so I’d like them to 

last,” he said of the batteries. He 

uses the eNow solar system to keep 

the batteries topped off so they are 

never in a discharged state.

“I think this has already 

extended the battery life and 

should continue to extend it,” he 

said, adding he expects all eight 

batteries to last three to four years. 

He’s counting on an 18-month 

payback due to reduced battery 

issues. And he’s also pleased with 

his ability to extend the run time of 

his Parksmart.

“My truck is my home away from 

home and I have a lot of appli-

ances, communications systems, 

and telematics,” he said. So far, he 

hasn’t encountered any mechanical 

issues with the solar system.

“Inclement weather, extreme 

temperatures, truck washes – 

nothing has reduced its perfor-

mance,” he said. TW

Seeing the light
Solar panels can help power anti-idling systems, extend battery life
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Western Canada’s Trailer Specialist. 

Rentals, Leasing, Sales, Service, and Parts
Delta

(800) 891-8858
Edmonton
(800) 610-1019

Calgary
(877) 720-7171

Winnipeg
(866) 397-5524

Nanaimo
(877) 878-5979

www.OCEANTRAILER.COM

Steel Flat Decks,
Step Decks, 

and Super B's

Steel Flat Decks,
Step Decks, 

and Super B's

53' Flat decks

Also offering other great purchase and leasing options. Conditions apply. 
Call us today for more information.

$45,700 CDN$45,700

In Stock at All Ocean Trailer Branches Now!In Stock at All Ocean Trailer Branches Now!

NEW
Canadian

Made

We're proud to have 
this high quality 

Canadian product 
for Sale, Lease, and
Rental in all Ocean

Locations now

We're proud to have 
this high quality 

Canadian product 
for Sale, Lease, and
Rental in all Ocean

Locations now

NEW
Canadian

Made
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Canada’s Largest Inventory 
of New and Used 
Trucks and Trailers

Visit us on the web at truckandtrailer.ca
416-614-2200

1-888-995-2459

NEW EXTENDED WARRANTY COVERAGE AVAILABLE
Engine,Trans, Diff. Turbo, Inj, DPF, EGR and more!

Up to 24 months/400,000 km’s

2013 FREIGHTLINER CASCADIA 125
HEAVY-HAUL TRACTOR

60" MR SLEEPER, CUMMINS ENG; ISX, 500
HP, 18 SPD TRANS; 3.91 RATIO, AIRLINER

46 AIR RIDE SUSP; 244" WHEELBASE,
638,886 KMS, STK#503063. -1269421

CALGARY

2013 VOLVO VNL64T 
HEAVY-HAUL TRACTOR

VOLVO ENG; D16, 550 HP, 12 SPD TRANS;
ROCK TANDEM AXLE RT-46-160 AXLE(S),

3.58 RATIO, AIR RIDE SUSP; RED IN COLOR,
ENG BRAKES, ALUMINUM WHEELS. 807,608

KMS, STK#503494. -1270582
CALGARY

2010 HINO 185 
STRAIGHT TRUCK W/VAN

HINO ENG; J05D-TA 175/2700, 175 HP, 6
SPD TRANS; LEAF SPRINGS SUSP; 201"
WHEELBASE, WHITE IN COLOR, 353,231

KMS, STK#439012. -1266937
VANCOUVER/SURREY

2014 FREIGHTLINER CASCADIA 125
HIGHWAY TRACTOR

72" SLEEPER, CUMMINS ENG; ISX 485 HP,
13 SPD TRANS; AIR RIDE SUSP; 

236" WHEELBASE, 893,771 KMS,
STK#533420. -1272837
VANCOUVER/SURREY

2012 HINO HINO 338 
STRAIGHT TRUCK W/VAN

HINO ENG; 260 HP, 6 SPD TRANS; 
AIR RIDE SUSP; 253" WHEELBASE, 

224,034 KMS, STK#365154. -1266932
VANCOUVER/SURREY

$58,422 $59,348 $62,625 $43,999$19,242

MANAGERS
SPECIAL

13 SPD
TRANS

Alberta - Calgary
4535 8A Street NE

(Mike Abbott)

B.C. - Surrey
9697 - 190th Street

(Ryan Martin)

Financing
Available
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BRITISH COLUMBIA ALBERTA SASKATCHEWAN

Our technicians and equipment specialists 
can help you minimize on-site equipment 
failures. Schedule a service appointment at 
any of our Gincor Werx locations.  We have 
full-line service facilities that can perform 
inspections, service and repairs such as:

TRUCK 

SERVICE
�ITS IN OUR DNA�

Cranes, Plows, Liftgates, Towing, Dump Bodies, Salters and Spreaders, etc.
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F: (604) 942-8814
P: (604) 941-6241 
V3C 1S9
Port Coquitlam, BC 

venue 1963 Kingsway AAv
Del Equipment Inc.

ort Coquitlam P
BRITISH COLUMBIA  

  

 

 

F: (306) 565-0650
P: (306) 359-1477 
S4N 4X5
Regina, SK 

eet 1265 McDonald Str
DEL EQUIPMENT INC.
REGINA

ANTCHEWWASASKA

F: (403) 236-9026
P: (403) 236-9735 
T2C 2L2
Calgary
#12 3939-54 A
DEL EQUIPMENT INC.
CALGAR

TALBER  

  

 

 

F: (403) 236-9026
P: (403) 236-9735 
T2C 2L2

, AB y,
venue SE 39-54 AAv

DEL EQUIPMENT INC.
YCALGAR
ATTA

F: (780) 453-1530
P: (780) 453-7979 
T5S 2K4
Edmonton, AB 

eet 10571 178 Str
DEL EQUIPMENT INC.
EDMONTON

  

  

 

 

DEL EQUIPMENT INC.
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Mack Sales & Service 
of Nanaimo Ltd.
2213 McCullough Rd.

Nanaimo B.C. V9S 4M7
Toll Free 1-866-758-0185  

Contact: Brian Burgoyne cell 250-616-1233 
or Richard Mayer cell 250-616-1241

Langford Branch Office
2920 Amy Rd., 

Langford B.C. V9B 0B2

Ph: 778-426-0185  
Contact: Giovanni Aliperti 

cell 250-883-3059

2019 MACK GR64B “SLINGER”
MP7-425 HP, MACK M-DRIVE, 20,000

FRONT, 40,000 REARS, HAULMAX,
LOCKERS, MULTICAT MC-15 WITH

RADIO REMOTE CONTROLS, 
ARRIVING AUGUST 15, 2018! 

-1269571

2014 MACK CHU613 RAWHIDE 
EDITION HIGHWAY TRACTOR

70" DELUXE MID-RISE SLEEPER, MACK
ENG; MP8, 505 HP, 12 SPEED M-DRIVE

TRANS; 46,000 MERITOR REAR AXLE(S),
AIR-RIDE SUSP; VERY CLEAN "RAWHIDE"
LOCAL TRUCK WITH ENG AND EMISSIONS

WARRANTY REMAINING! NEW DRIVE
TIRES AND NEW CVI ! 702,000 KMS. 

-1266807

2018 MACK MULTICAT MC-21 
AGGREGATE SPREADER

SILVER IN COLOR, BAYLYNX MULTICAT 
MATERIAL SPREADER, IN STOCK! 

MC-21 FOR TRI-DRIVE CHASSIS AVAILABLE
TO BE INSTALLED ON YOUR CHASSIS!
DELUXE OPTIONS INCLUDING RADIO 

REMOTE CONTROLS. CALL FOR DETAILS! 
STK#MC-15 (MC-21). -85385

2018 MACK GU813 CAB / CHASSIS
MP-425 HP, MACK 12 SPEED M-DRIVE, 20,000 FRONT

AXLE, 44,000 LBS MACK REARS, CAMELBACK
SPRINGS, DOUBLE FRAME, 300” WHEELBASE, 

EXCELLENT CRANE & DECK CHASSIS! 
IN STOCK! -1269570

2018 MACK GU713 GRANITE B.C.
TANDEM TANDEM CONCRETE

MIXER
MP7-425 HP, FULLER RTLO16909LL,

DUAL 20,000 FRONT AXLES, 
MERITOR RT46-164EH ON 

HENDRICKSON HAULMAX WITH
DUAL LOCKERS, LONDON BRIDGE-

MASTER (3) MIXER 
….. AVAILABLE FALL 2018 -455755

2018 MACK GU813 DUMP TRUCK
MACK ENG; MP8-505, 505 HP, 
M-DRIVE AUTOMATED TRANS;
16,500 LB / 46,000 AXLE(S), 

3.58 RATIO, 
209" WHEELBASE, 
WHITE IN COLOR, 

STK#50447 -869855

2018 MACK GU813 DUMP TRUCK
MACK ENG; MP8-505, 505 HP, 
M-DRIVE AUTOMATED TRANS; 
3.58 RATIO, 209" WHEELBASE, 

BLACK IN COLOR, GRAVEL TRUCK
SPEC, STK#50446 -869854

2019 MACK PINNACLE HIGHWAY TRACTOR
48" FLAPTOP SLEEPER, MACK ENG; MP8-505,

505 HP, M-DRIVE TRANS; 13,200 LB / 44,000 LB
AXLE(S), 3.56 RATIO, AL461 - MACK AIR SUSP;

231" WHEELBASE, WHITE IN COLOR,
STK#50608. -1270612

2019 MACK ANTHEM  HIGHWAY TRACTOR
70" STANDUP DOUBLE BUNK SLEEPER, MACK ENG;

MP8-445, 445 HP, M-DRIVE TRANS; 12,000 LB / 40,000
LB AXLE(S), 3.08 RATIO, 3.08 SUSP; 227" WHEELBASE,

WHITE IN COLOR, STK#50626. -1271774

TransWesternTruck.com

5555 - 80 Ave SE, 
Calgary, AB  T2C 4S6

403-279-3000

Jon 
Whalley

Stuart 
Rude

Tom
Cameron

Harman
Brar

2019 MACK ANTHEM DAYCAB TRACTOR
MACK ENG; MP8-445, 445 HP, M-DRIVE TRANS; 

12,000 LB / 40,000 LB AXLE(S), 3.08 RATIO, 
MAXLITE 40 EZ SUSP; 180" WHEELBASE, 
WHITE IN COLOR, STK#50531. -1265884

2019 ANTHEMS
ARE ARRIVING

NOW.  
CALL OR VISIT US

TO RESERVE
YOURS!

2019 ANTHEMS
ARE ARRIVING

NOW.  
CALL OR VISIT US

TO RESERVE
YOURS!

2019 MACK ANTHEM HIGHWAY TRACTOR
70" STAND UP DOUBLE BUNK SLEEPER, MACK ENG; MP8-445, 

445 HP, M-DRIVE TRANS; 12,000 LB / 40,000 LB AXLE(S), 3.08 RATIO,
MAXLITE 40 EZ SUSP; 227" WHEELBASE, WHITE IN COLOR,

STK#50627. -1271784
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2018 GU813 - LONDON 13M TRAILER MIXER
MACK MP7-425H, MDRIVE 13 SPD, FRONT AXLE: 14.6, REAR AXLE:

S402R, 186” WB., STK# 35787 -1032753

2019 MACK GR64B – New Granite Model
MP8-505, MDRIVE 13 SPD, 

FRONT AXLE: FXL18, REAR AXLE: S440, 
213” WB. STK# 35847 -1257945

2018 MACK GU813 
– 15’ RENN BOX

MACK MP8-505C, MDRIVE 13 SPD., 
FRONT AXLE: 18.0, REAR AXLE:

S440, 211” WB., 
STK# 35783 -1029941

2019 MACK AN64T – New Anthem Model
MACK MP9-445C, MDRIVE 12 SPD, 

FRONT AXLE: FXL12, REAR AXLE: S38R, 
209” WB. 

STK# 35908 -1269044

2018 MACK CXU613
MACK MP8-505C, MDRIVE 12 SPD,

FRONT AXLE: 12.0, REAR AXLE:
RT46-160, 227” WB.
STK# 35887 -1265652

2018 MACK GU814 
– Logging Rig-Up!

MACK MP8-505, MDRIVE 14 SPD,
FRONT AXLE: 20.0, REAR AXLE:
RZ48, 265” WB. STK # 35709

-693666

2018 MACK CHU613
MACK MP8-505C, MDRIVE 13 SPD, FRONT
AXLE: 14.6, REAR AXLE: S440, 225” WB. 

STK# 35747 -1017110

2018 MACK CXU613
MACK MP8-505C, MDRIVE 12 SPD HD, FRONT AXLE: 12.5, 

REAR AXLE: S440, 197” WB. STK# 35719 -1017092

2018 MACK CHU614 – Winch Rig-Up!
MACK MP8-505C, MDRIVE 13 SPD, 

FRONT AXLE: 14.6, REAR AXLE: RZ50-166, 
265” WB. STK # 35754 -1029880

AMVIC-Licensed Business

Search our full inventory at

Whatever it takes to HAUL.ver it takes to Whatever it takes to ver it takes to HAUL.

2019 Anthem 64T Daycab
MP8-505C Eng., mDRIVE-HD, 13.2/40 Axles,

197” W/B, Holland 5th wheel, 
Stk: 027899 -1269362

2018 CXU613 70” MR
MP8-505C Eng., mDRIVE-HD, 

13.2/40 Axles, 221” W/B, 
Stk: 024413 -1259017

2019 Mack Pinnacle 64T HD D/C 
MP8-505C Eng., mDRIVE-HD,

14.6/46 Axles, 213" W/B, 
Holland 5th Wheel, Stk: 026858 -1270477

2019 Pinnacle 64T 70”
MP8-505C Eng., mDRIVE-HD, 13.2/46 Axles,

243” W/B, 70” Stand up sleeper, 
Stk: 026693 -1269361

2018 CXU613 Dump Truck
MP7-345C Eng., mDRIVE, 14.6/40 Axles,
16’ NeuStar gravel box, Electric tarp, Stk:

023216 -1273133

2019 GU714 Chassis
MP8-505C Eng., 14 Sp. mDRIVE-HD,

20/50 Axles, 300” W/B, 
Stk: 026127 -1264705

2018 CHU613 Grain Truck
MP8-415C Eng., mDRIVE, 14.6/40 Axles, 

20’ NeuStar grain box,
Stk: 023809 -1041492

2015 GU714 Vac Truck
MP8-505M Eng., 18 Sp., ITI/Arctic series

DOT 4800 gal. alum. vac tank, 
Stk: 013014 -354181

2019 Anthem 64T 70” 
MP8-445C Eng., mDRIVE-HD, 13.2/40 Axles,

221” W/B, 70” Stand up sleeper, 
Stk: 027077 -1269363

2019 Pinnacle 64T 48”
MP8-505C Eng., 18 Sp., 12/46 Axles,

237” W/B, 48” FT sleeper, 
Stk: 026879 -1270955

ESTEVAN LLOYDMINSTER MELFORT PRINCE ALBERT REGINA SASKATOON SWIFT CURRENT
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®

INTERNATIONALsubarucummins

caterpillar detroit

“GREASE FREE”
5TH WHEEL 

SLIP PLATES

CANADA’S #1 DISTRIBUTOR OF ONE-PIECE PLASTIC LINERSCANADA’S #1 DISTRIBUTOR OF ONE-PIECE PLASTIC LINERS

ASK FOR BRUCE SMITH

CALL 
(519) 977-4614

16’ WIDTHS
NOW 

AVAILABLE

DEALER/INSTALLER

INQUIRIES 

WELCOME

ORDER YOUR “FACTORY WELDED” UHMW DUMP LINER KIT TODAY! 
INSTALLATIONS AVAILABLE!

ONLY
$150.00 EA
CASH & CARRY

For Western Canada Sales and Installations Call Your Local Fort Garry Location 
or Call Bruce Smith @ 519-977-4614

“CUSTOMIZED TO SUIT YOUR NEEDS”
• UP TO 16’ WIDTHS • VARIOUS LENGTHS & THICKNESSES 

• TRIED & TESTED with GRAIN & GRAVEL

Your #1 Choice for Flexible
Financing Options

Choose the vehicle that’s 
right for Your Business and

let Riordan customize a 
Lease to Own Program

• Trucks
• Trailers

• Equipment
• New or Used

RIORDAN LEASING INC
1-800-572-0562 or (519) 579-8193

1158 King St. E., Kitchener, ON N2G 2N4

RIORDAN LEASING INC
1-800-572-0562 or (519) 579-8193

1158 King St. E., Kitchener, ON N2G 2N4

Loadshare® Air Helper Springs

ADDITIONAL BENEFITS

for more information contact:
Canadian Loadshare®

79 Bessemer Road, Unit 15, London, Ontario, Canada N6E 1P9

Tel: (519) 649-7420 Fax: (519) 649-7421

IDEAL APPL ICAT IONS INCLUDE

www.canadianloadshare.com

for Trucks & Trailers

USA Inquiries - www.fsip.com

Maximizes weight transfer directly 
from chassis to front axle. (up to 8,000 lbs.) 

“Distributor 

Inquiries 

Welcome”

• maintains correct steering geometry
• improve ride quality in both conventional

and cabover trucks
• adjust to varying load requirements or road conditions

with the help of convenient in-cab controls

• refuse compactors
• utility trucks

• snowplows/wing plows
• buses

• concrete mixers
• dump trucks

• lift axle equipped trucks
• highway tractors

• maintain proper ride height
• increase vehicle stability
• improve handling and steering
• reduce leaf spring wear and drive train 

maintenance

Follow
us on:
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The NEW 2019
Canada’s #1 Source for Heavy Trucks and Trailers

Canada’s #1 Source for Heavy Trucks and Trailers

+

=
MAGAZINE

WEBSITE

YOUR
BEST
OPTION 

FOR 
Reaching
the Entire 
Canadian
Market

PRINT
+

WEB
ONE
LOW

PRICE

FOR

SUPER
  COMBO

Canada’s #1 Source for Heavy Trucks and Trailers

NEED HELP?
1-877-450-6416

1-416-510-5237

or info@truckandtrailer.ca

New online episode every Thursday

500,000+ views500,000+ views

TMTVMTMTTVTMwww.trucknews.com/videos/
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WWW.CUSTOMTRUCK.CA

BRANDON
1240 Highland Ave.
1-888-979-5692

Dave Mantei - New/Used Sales
Cory Nakonechny - New/Used Trailers 

& Used Truck Sales
Todd Border - Bus. Mgr.

ESTEVAN
89 Escana St.

1-866-332-2121
TRUCK PARTS 

& SERVICE CENTER
Lenny Janz 

- New/Used Sales

WINNIPEG
357 Oak Point Hwy

1-888-979-0957
Jim Bednar, Andy Willerton, Richard

Prokopich, Al Mowat - Sales 
Bryan Johnson 

– New Truck Mgr. (MB)
Todd Border – Bus. Mgr.

REGINA
520 Park Street

1-888-979-0394
Lenny Janz, 

Erin Found, Terry Breehn - Sales
Gordon Wood - Bus. Mgr.

Bert Downton - Regional Used
Truck Mgr (SK & MB)

SASKATOON
2410 Northridge Drive
1-888-979-2615
Chad Kemp, Guy Tatlow, 

Vince Boechler, 
Steve Shmigelsky - Sales
Gordon Wood - Bus. Mgr.

SWIFT CURRENT
175 Industrial Dr.

1-888-297-8191
Erin Found - Sales 

Gordon Wood - Bus. Mgr.

Kenworth Dealer Serving the Canadian Prairies & Beyond

Great Selection of New Trucks!

2019 KENWORTH T800 
HEAVY-HAUL TRACTOR

62" ACFT SLEEPER, CUMMINS ENG; X15,
565 HP, 18 SPD TRANS; 20K/69K AXLE(S),
4.30 RATIO, NEWAY ADZ369 SUSP; 260"
WHEELBASE, WHITE IN COLOR, TRI
DRIVE, BLACK SPLENDOR INTERIOR,
385/65R22.5 11R24.5 TIRES, ALUMINUM
RIMS, STK#KR999092. -1270608

2019 KENWORTH T680 
HIGHWAY TRACTOR

76" ACAD SLEEPER, CUMMINS ENG; X15,
450 HP, 13 SPD TRANS; 3.42 RATIO,
13.2K/40K SUSP; 232" WHEELBASE,
WHITE IN COLOR, GRAY VANTAGE INTE-
RIOR, 11R22.5 TIRES, ALUMINUM RIMS,
STK#KJ946128. -1270861

2018 KENWORTH T800 
HIGHWAY TRACTOR

62" ACFT SLEEPER, CUMMINS ENG; X15,
565 HP, ULTRASHIFT TRANS; 13.2K/40K
AXLE(S), 3.91 RATIO, AG400L SUSP; 224"
WHEELBASE, BLUE IN COLOR,
STK#JF995664. -1261863

2019 KENWORTH T800
HIGHWAY TRACTOR

38" ACFT SLEEPER, CUMMINS ENG; X15, 565
HP, 18 SPD TRANS; 14.6K/46K AXLE(S), 4.10
RATIO, AG460 SUSP; 220" WHEELBASE,
WHITE IN COLOR, BLACK SPLENDOR INTE-
RIOR, 4 WAY LOCKS, 11R24.5 TIRES, ALU-
MINUM RIMS, STK#KJ995732. -1270874

2019 KENWORTH T880 
DAYCAB TRACTOR

CUMMINS ENG; X15, 565 HP, 18 SPD
TRANS; 14.6K/46K AXLE(S), 410 RATIO,
AG460 SUSP; 205" WHEELBASE, DAY CAB,
GRAY VANTAGE INTERIOR, 11R24.5 TIRES,
ALUMINUM RIMS, 4 WAY LOCKS,
STK#KJ950720. -1271357

2019 KENWORTH T880 
HIGHWAY TRACTOR

CUMMINS ENG; X15, 565 HP, 18 SPD
TRANS; 14.6K/46K AXLE(S), 4.10 RATIO,
205" WHEELBASE, BLACK IN COLOR, DAY
CAB, GRAY VANTAGE INTERIOR, 4 WAY
LOCKS, 11R24.5 TIRES, ALUMINUM RIMS,
STK#KJ997237. -1265484

2015 PETERBILT 367 
DAYCAB TRACTOR

CUMMINS ENG; ISX15, 550 HP, 18 SPD
TRANS; 13.2K/46K AXLE(S), 3.91 RATIO,
AIR TRAC SUSP; 228" WHEELBASE, YEL-
LOW IN COLOR, EXTENDED DAY CAB, TAN
PLATINUM INTERIOR, ENGINE WORK,
11R22.5 TIRES, ALUMINUM RIMS 1,004,752
KMS, STK#FD273482. -1270404    $89,900

2014 KENWORTH T680 
HIGHWAY TRACTOR

76" ACAD SLEEPER, PACCAR ENG; MX,
455 HP, 13 SPD TRANS; 13.2K/40K
AXLE(S), 3.70 RATIO, AG400L SUSP; 232"
WHEELBASE,  GRAY INTERIOR, 11R22.5
TIRES. ALUMINUM RIMS, COMFORT PRO
APU 979,061 KMS, STK#EJ967066A. -
1272403 $59,900

2013 KENWORTH T800 
HIGHWAY TRACTOR

62" ACFT SLEEPER, PACCAR ENG; MX, 485
HP, 13 SPD TRANS; 13.2K/40K AXLE(S),
3.73 RATIO, AG400 SUSP; 244" WHEEL-
BASE, WHITE IN COLOR, 11R22.5 TIRES,
ALUMINUM RIMS, 4 WAY LOCKS. -1271327

STARTING @  $66,500

2011 KENWORTH T470 
STRAIGHT TRUCK W/FLAT DECK

CUMMINS ENG; ISL, 345 HP, AUTOMATIC
TRANS; 5.29 RATIO, 20K/40K SUSP; 264"
WHEELBASE, WHITE IN COLOR, 24' STAKE
PLATFORM,  241,570 KMS, STK#BF946073.
-1273132 $92,500

2012 KENWORTH T660 
HIGHWAY TRACTOR

72" ACAD SLEEPER, PACCAR ENG; MX,
455 HP, ULTRASHIFT TRANS; 12K/40K
AXLE(S), 3.55 RATIO, AG380 SUSP; 224"
WHEELBASE, BLACK IN COLOR,
STK#CJ954475. -1261826    

STARTING @ $46,000

2013 KENWORTH T800 
DUMP TRUCK

PACCAR ENG; MX-13, 455 HP, 13 SPD
TRANS; 14.6K/40K AXLE(S), 3.90 RATIO,
212" WHEELBASE, WHITE IN COLOR, NEW
15' DEL GRAVEL BOX. -1272632

STARTING @ $95,000

2012 KENWORTH T800 
FEED/GRAIN TRUCK

PACCAR ENG; MX, 430 HP, ULTRASHIFT
TRANS; 12K/40K AXLE(S), 3.70 RATIO, 173"
WHEELBASE, WHITE IN COLOR, NEW 20'
BLUE GRAIN BOX WITH SILAGE GATE, MAN-
UAL WHITE TARP, 11R22.5 TIRES. -1270846 

STARTING @ $101,500

2012 VOLVO VNL670 
HEAVY-HAUL TRACTOR

70" INTEGRAL HI-RISE SLEEPER, CUMMINS
ENG; ISX15, 450 HP, 13 SPD TRANS;
13.2K/40K AXLE(S), 3.70 RATIO, VOLVO AIR
RIDE SUSP; 215" WHEELBASE, WHITE IN
COLOR, 3 WAY LOCKS, 55" AXLE SPREAD,
11R22.5 TIRES, ALUMINIUM RIMS 1,069,807
KMS, STK#CN556756. -1270835       $25,000

2019 DOEPKER TANDEM BULKER
STEEL HOPPER DUMP

GRAY WALLS, ALUMINUM CHECKER
PLATE FENDERS11R24.5 TIRES WHITE
RIMS, WIRELESS CHUTE OPENERS C/S,
STK#K2037661. -1270371

2019 DOEPKER RECOVERY 53'X9"
LOWBED/FLOAT

255 70R22.5, RECOVERY TRAILER, 55 TON
TRIDEM, SLIDING AXLE TILT, 9' WIDE, 4
SWING OUT WIDE LOAD LIGHTS, TOOL-
BOXES D/S & C/S STK#K3038055. -1272622

2019 DOEPKER LEGACY ALUMINUM
LEGACY SUPER B BULKER

WHITE WALLS,  DOEPKER AUTO LIFT
MANAGEMENT SYSTEM, 11R24.5 MICHE-
LIN XTE TIRES, ALUMINUM RIMS, MINI-
MIZER BLACK FENDERS, BLACK TARP, .
STK#K4038853. -1273077

2019 GLOBE LOWBOY 55 TON
10' WIDE, LOWBOY 55T80, BLUE, HONDA
ENG, APITONG DECK, SWING OUTS, TRI-
DRIVE READY, 2 DROP KING PINS, FLIP
FOR JEEP STK#KB336428. -1270357
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Manitoba Doepker Trailers Sales: Contact Brandon or Winnipeg Locations

Used Trucks

Manitoba Dealer
Permit # 0471

2019 KENWORTH T880 
HIGHWAY TRACTOR

40" INTEGRAL SLEEPER, CUMMINS ENG;
X15, 565 HP, 18 SPD TRANS; 14.6K/46K
AXLE(S), 4.10 RATIO, AG460 SUSP; 220"
WHEELBASE, WHITE IN COLOR, GRAY
VANTAGE INTERIOR, 11R24.5 TIRES, ALU-
MINUM RIMS, 4 WAY LOCKS,
STK#KJ950256. - 1273180

2019 KENWORTH T800 STRAIGHT
TRUCK (CAB AND CHASSIS)

38" ACFT SLEEPER, CUMMINS ENG; X15, 565
HP, 18 SPD TRANS; 20K/69K AXLE(S), 4.30
RATIO, NEWAY ADZ369 SUSP; 260" WHEEL-
BASE, WHITE IN COLOR, TRI-DRIVE, BLACK
SPLENDOR INTERIOR, 3. WAYS LOCKS,
385/65R22.5 11R24.5 TIRES, ALUMINUM
RIMS, STK#KR997248. -1271329
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SPILL RESPONSE

FICTION

M
ark was heading east through Ontario, 

coming to the end of a longhaul run 

that had taken him from Vancouver, to 

Calgary, to Regina, and then Winnipeg. 

Northern Ontario had passed him by in what 

seemed like no time at all and now he was on his 

way to Toronto. 

Being so close to the end, Mark figured he’d be 

getting a call at any moment from his dispatcher, 

Bud. The man always had an uncanny ability to 

know when Mark was in need of a new load and 

always seemed to call on cue.

This time, it was no different.

Mark’s cellphone buzzed on the console next 

to him and a moment later the phone engaged 

the hands-free system he’d recently had installed 

and all Mark had to do was touch a button on his 

steering wheel and he was on the phone. 

“Hello?” he said.

“Mark, it’s Bud.”

Mark couldn’t resist. “Bud who?”

“Your best Bud, that’s who.”

Mark was already suspicious. He was being a 

bit too friendly, and Mark figured something was 

up. “What do you want?” he asked.

“What do you mean, what do I want? Can’t I 

just call a friend to say hello?”

Now Mark was convinced Bud was calling 

because he wanted something. “Of course you 

can call just to talk, but you’re not very good at 

chit chat.”

“Yes, I am,” said Bud. “Just watch me.” A 

lengthy pause, and then. “How’s it going, Mark?”

“Great, Bud,” Mark said. “How about you?”

“I’m good,” Bud answered.

Then the phone connection between them 

was silent for a long and very awkward time. 

Mark could hear Bud breathing on the other 

end, like he was trying really, really hard to 

think of something to say.

Finally, Bud said, “Okay, okay, I suck at small 

talk, so I’m just going to come out and say it. I 

have a favor to ask you.”

“I knew it!”

“Okay...so you know me well enough to know 

when I want something from you,” Bud said. “So 

then you also know that I wouldn’t call you like 

this if I didn’t really need your help.”

Mark sighed. “What is it?” 

“There’s a friend of mine…”

“You have a friend?”

“As a matter of fact, I do. Anyway, he’s been 

getting a lot of calls for city stuff that all – you 

know – needed to be done in a hurry.”

“Yeah?” Mark could just imagine. If there was 

one thing about city driving it’s that everyone 

wants their stuff delivered either yesterday or 

first thing in the morning.

“So, he’s thinking of designating one of his 

short trailers for just this kind of work.”

“You mean like a taxi truck?”

“That’s the idea.”

“So why me?”

“He wants to give this thing the best chance he 

can to succeed. So, he needs a good driver that 

can, how can I say this, smooth over the rough 

spots and make sure everything gets done.”

Mark shook his head, even though Bud wasn’t 

there to see it. “But I drive longhaul.”

“I know, I know. But you’re always talking 

about how you’d like to give city driving a try. 

You know, home every night and all that.”

Mark was confused. “I’ve never said anything 

like that in my life.”

“No?” Bud asked.

“No,” Mark said. “And, by the way, I live out of 

my truck, so I’m already home every night.”

“Okay, so maybe I’m confusing you with 

someone else. Don’t I always say ‘Mark who?’ 

Anyway, the point is you’re the guy for the job.”

Bud might have been sure, but Mark wasn’t 

as certain. “Mother Load is not good for city 

driving.”

“He’s got a truck for you. It’s got the right 

gearing, fully automatic, practically drives 

itself.”

“Okay, but what about my longhaul work? We 

both have regular customers that need to be 

taken care of.”

“Funny thing about that,” Bud said. “I’ve got no 

long hauls right now.”

“Really?” Mark said, trying to make himself 

sound as sarcastic as possible.

“Yeah, really. But I do have a Vancouver run 

at the end of the week, which just happens to be 

when this taxi truck gig will be ending.”

“You don’t say?”

“I know, right?” Bud said. “It’s crazy how well 

this thing works out.”

Mark thought about it. He was always up for 

something new, and as they say, a change is as 

good as a switch...or something like that. Still, 

there was just one more thing he was worried 

about. 

“Okay, but if I agree to do this there’s one more 

thing...there’s a lot of loading and unloading 

with this kind of work and I’m not getting any 

younger.”

“Oh, yeah, I forgot to tell you. You get a helper, 

big guy, strong as an ox. Does everything he’s 

told.”

Mark was silent.

“Please.”

“Alright, okay, I’ll do it...for you, as a favor.”

After all, thought Mark, it’s just for a few 

days. How much could go wrong in such a short 

amount of time? TW

Mark Dalton returns next month in part two of 

Dalton is hailed a cab.        
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– Part 1 –

Mark Dalton: Owner-Operator

By Edo Van Belkom

Dalton is hailed a cab
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      ic has welcomed his cousin at the airport after the  
       man immigrated to Canada to start a new life as a
       Canadian. Because he had been a truck driver in Africa, 
and attended a driving school in Africa, Vic contacted Bud 
about getting him a job once he got his AZ licence in Ontario.

Vic took his cousin to the driver testing center for a test, 
but the whole test was over before he even got behind the 
wheel.

On the way home from the testing center, Vic asks his 
cousin what happened.

      ic thinks he knows what happened, but he needs to put his theory 
       to the test. On the way, Vic stops in the empty parking lot of a 
       warehouse and parks the truck in an isolated corner of the lot. 
    
     “Why are we stopping?” his cousin asks.
          “I want to see if you know anything about driving trucks.”
               “If I know anything?” he asks, his tone suggesting he’s offended. 
               “I’ve been driving for ten years.”
                    “I know you have,” Vic says. “But I want you to do a circle 
                    check to see how much you know?”

Vic asks, “What about the tires?”
     “They’re good.”
          “How do you know?”
               “Because I can see them! They are right there and they are good.”
                    “All right,” Vic says. “Let’s move on down the truck.”
                         Vic’s cousin kneels down points under the truck  
                         and says, “No leaks.”
                              Again Vic asks, “How do you know?”
                                   This time the man just looks at Vic.  
                                       Obviously, he doesn’t have an answer.
                                            “What did they teach you at this driving school?”
                                                 “How to get my licence.”

     e did fantastic!” Bud says. “If 
      you trained him, you should be 
      getting paid to train drivers. I’ve 
never seen a guy more knowledgeable 
and prepared.”

Vic wonders if maybe he should 
branch out as a trainer for when 
times are slow.

     t was just as Vic had thought, only worse. There were some truck driving schools out there teaching new drivers just enough to pass their tests,
      but not nearly enough to turn them into safe drivers. He’d heard people talk about such schools and about how new students often had only three
      questions about getting their truck-driving licence -- How much would it cost? How long would it take? And, when is the test? Apparently his cousin 
had gone to one of these schools, and while he probably would make an excellent driver once he got behind the wheel, he hadn’t learned nearly enough 
                                                              about trucks and truck driving to get his licence, regardless of what he’d learned in “school.”

                                                              It was the kind of training that led to accidents like the one that had turned the Humboldt Broncos  
                                                              hockey team into a Canadian tragedy.

     ’ll teach you,” Vic says.  
      “When I’m finished, you’ll 
      be ready for the road.”

“You must keep a safe 
stopping distance between 
yourself and vehicle in front 
of you so you will be able...

After several weeks of 
training, Vic’s cousin 
is ready for another 
test. Vic calls Bud and 
asks him to make an 
appointment.

“Lights. Tires. Mirrors.”

...to stop safely in  
an emergency.”

“How can he know if I’m 
a good driver or not if 
I didn’t even drive for 
him?”
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Several western Canadian carriers 

were honored during Trucking HR 

Canada’s annual Top Fleet Employers 

Gala Dinner in Toronto Oct. 11.

The night brought together more 

than 300 trucking and transpor-

tation professionals to celebrate 

human resources best practices and 

shine a light on some of the best 

places to work in the industry.

Fifty-two fleets were celebrated as 

the 2018 Top Fleet Employers, but 

only a handful took home the coveted 

awards. Awards were given to cel-

ebrate the most impressive work-

places across the country, taking into 

consideration online applications 

and employee surveys which look at 

a variety of HR best practices.

The Top Private Fleet Award went 

to Trailer Wizards. ONE For Freight 

was the recipient of the Top Small 

Fleet Award. The Top Medium Fleet 

award went to Saskatchewan’s 

Q-Line Trucking, and rounding out 

the fleet awards was Winnipeg’s 

Bison Transport, which took home 

the Top Large Fleet Award.

The Achievement of Excellence 

Awards are broken down into five 

categories to highlight leaders in 

specific HR areas. The recipient of 

the Workplace Culture Award was 

Canada Cartage. Ryder Canada 

Supply Chain Solutions took home 

the Award for Workplace Diversity. 

The recipient of HR Innovation 

Award was Kamloops, B.C.’s Arrow 

Transportation Systems. The 

Employee Engagement Award went 

to Sutco Transportation Specialists, 

and taking home the Award for 

Training and Skills Development 

was Caron Transportation Systems 

from Sherwood Park, Alta.

The night’s most anticipated 

award – the HR Leader of the Year 

Award – was awarded to Challenger 

Motor Freight’s Geoff Topping. 

Topping is an industry veteran, 

and currently the vice-president of 

human resources at Challenger. He 

started his career in the trucking 

industry as an owner-operator.

“I’m not usually speechless, but 

wow,” said Topping upon accepting 

the award. “Thank you to Trucking 

HR Canada, and all my team at 

Challenger. And thank you to our 

industry. We should be very proud 

of our industry. We always say it’s 

a people industry and it really is. 

I’m sure there’s lots of equipment 

and things, but when you take it 

all away it’s really about people. 

The trucking industry has the best 

bunch of people you could possibly 

get. If you look around the room 

today, we’re all friends and compet-

itors and we all share best prac-

tices with each other. We should all 

be proud of this industry. I love this 

industry, it’s been great to me, and 

thanks so much.”

Trucking HR Canada’s CEO 

Angela Splinter added: “We are 

honored to highlight organiza-

tions who work year-round to 

provide great workplaces for all 

their employees. And, with fleets 

under pressure to attract and recruit 

workers, being a Top Fleet Employer 

certainly helps these fleets stand-

out from the crowd.”

The event was made possi-

ble by Trucking HR Canada’s 

partners, which include Reimer 

Associates, TransCore Link 

Logistics, Revolutions Staffing, 

The Guarantee, In Transit, 

Monster, Driver Engagement, Isaac 

Instruments and exclusive media 

sponsor Newcom Media.

Applications for the Top Fleet 

Employers Program opens Oct. 15 

and any Canadian fleet is eligible to 

apply. TW
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Running with his sons has been a dream come true

THE LAST WORD

By Derek Clouthier

MOOSE JAW, SASKATCHEWAN

Scott Fogal could not be happier 

that his oldest son has jumped 

behind the wheel of one of his 

company trucks.

Fogal Transport is a small oper-

ation in Saskatchewan, hauling 

livestock throughout the province, 

as well as Alberta and into the U.S. 

But that doesn’t mean this two-

truck operation isn’t an import-

ant part of the Fogal family, and 

one Scott hopes will be around for 

years to come.

Scott started the company in 

Moose Jaw in 2003 with one truck 

hauling crude oil and asphalt. 

In 2010, he expanded, adding 

another truck and hiring a driver 

to transport crude oil during the 

spring, summer, and fall, while the 

company moved bulk goods during 

the winter.

In 2014, Scott met his wife, 

Tamara Fogal, and decided to add 

another truck. With three trucks at 

his disposal, Fogal Transport could 

now use one for asphalt, another for 

crude, and the other for bulk goods.

“After about four years with 

drivers, and my son coming of age 

to drive, he decided to get his Class 

1 and wanted to drive for me,” said 

Scott, with a clear sense of pride 

that his son made the choice to join 

the family business.

It was at that time, with drop-

ping rates and overhead costs 

mounting, that Scott chose to sell 

two of his trucks to purchase a 

new model. Fogal Transport had 

become a family-only company, 

with Scott and his oldest son, 

Tristan, steering the ship.

But Tristan is not the only Fogal 

boy in the picture.

“Family for us is of huge impor-

tance, as we have three boys, aged 

21, 12, and eight, that keep us busy 

year-round with various sports and 

school events,” said Scott. “While 

our oldest boy drives for us, we 

still like to make sure we spend all 

the holidays together and annual 

camping trips in the summer, as 

we are often gone and miss special 

events during the year.”

Bentley Hutchinson, 12, and 

Riley Hutchinson, eight, round 

out Scott’s clan, and despite their 

young age, are influenced by the 

family business.

“Our boys are learning the impor-

tance of hard work and the sacri-

fices that sometimes need to be 

made to keep the bills paid and food 

on the table,” said Scott, “especially 

with the ever-changing economy.”

Scott said prior to shedding two 

trucks from his fleet, he employed a 

pair of very good drivers, some-

thing he said is difficult to find.

“We found it hard to find quality 

drivers who would not just hop in 

and drive,” he said, “but actually 

take care of the equipment.”

Now that Tristan has joined the 

company, Scott is happy with how 

Fogal Transport has evolved since 

its inception.

“It is just a different under-

standing and expectation we 

have between each other that I 

don’t think other companies have 

unless they are strictly family 

owned,” Scott said, adding that he 

doesn’t see the company chang-

ing much in the next decade. “I 

just hope to one day hand the 

company down to my son and his 

family when that time comes.”

There are aspects of the indus-

try that concern Scott, particularly 

when it comes to the rising costs 

of parts, labor, fuel, and overall 

operations, all while rates in the oil 

sector have declined.

“I spent 16 years in the oil indus-

try and was doing well, and the 

last couple of years it has become 

more of a struggle to find stable 

year-round work that we ended 

up pulling our trucks out of the 

oil industry and moved them both 

over to livestock, which we know 

has its slow times, but overall is 

more stable,” Scott explained. “We 

feel with the cost of oil coming 

back up that the cost of everything 

else should equalize, not continue 

to rise. If costs are increasing, so 

should the rates.”

Scott said high costs and lower 

rates have been a struggle for his 

company over the past couple of 

years, and the choice to get rid of 

two older trucks, which incurred 

higher maintenance costs, for a 

newer model has paid off.

“It has been a great last year 

to have been able to run with my 

son and it is important that I have 

been able to make the changes 

in the number of trucks to keep 

costs low,” said Scott, who has also 

brought his younger boys on runs 

to show them what it’s like on  

the road.

“My company may have been 

started by my passion for driving 

and the open road, but it has 

become a family affair and it has 

been great to be able to teach and 

have my oldest son driving with 

me, and a wife who supports me 

and my career choice,” said Scott. 

“She takes care of all the back-

ground work at home with the 

younger boys and manages Fogal 

Transport while working a full-

time job in the trucking industry 

herself, so she fully understands 

that it’s not easy being away and 

understands some of the sacrifices 

that come with it all.

“I hope to keep this a family busi-

ness for years to come.” TW
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Derek Clouthier can be reached 

by phone at (403) 969-1506 or by 

email at derek@newcom.ca. You 

can also follow him on Twitter at  

@DerekClouthier.

Tristan Fogal, Tamara Fogal, Scott Fogal, Riley Hutcherson, Bentley Hutcherson, and the family dog, Jake.



Buy, Sell, Prosper
Thousands of trucks, thousands of trailers. Whether you’re buying or

selling, you need to use Truck and Trailer. You don’t have to take our

word for it, ask our customers why they keep coming back.

Canada’s #1 Source for Heavy Trucks and Trailers

truckandtrailer.ca

1-877-682-7469



Updates anytime 
anywhere

Uptime through Connectivity

Taking a vehicle out of rotation to perform software and parameter updates decreases 
productivity. Remote Programming changes the way those updates are performed. 
Connect to the Volvo Uptime Center from virtually anywhere in the US and Canada 
and the upgrade is done while the truck is parked in as little as 20 minutes. Now you 
can download before sun up.

Learn more at volvotrucks.ca


